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newsbulletin

WITH THE General Election
less than a year away, TUI
Travel is calling on all
political parties to commit to
a long term plan to support
the travel and tourism
sector. Travel and tourism is
the UK’s fifth largest
industry, accounting for 9%
of GDP (£127billion) and
supporting 3.12 million jobs.  
TUI Travel PLC, owner of

more than 220 travel brands,
including Thomson and First

Choice, TUI, Crystal Ski,
Laterooms.com and Hayes
& Jarvis has set out its
proposals for the next
government to support
industry growth and jobs.
The company has set out

five key policy areas:
Competition, Infrastructure,
Sustainability, Efficient
Borders and Future Growth.  
Mike Bowers, the

company's group legal
director, said: “As the

industry leader it is
important that we take an
active role in helping to
shape the future of travel
and tourism. The UK is
lagging behind in
sustainable aviation and
airport capacity. 
“Our manifesto is aimed

at ensuring customer safety,
a fairer playing field for the
industry to thrive and a
greater experience for all
holidaymakers.”

ACCORDING TO new global travel statistics
from momondo, Brits can save money by
booking flights at least 53 days in advance
of their departure.
By analysing 7.5 billion airfares

worldwide, the site found by booking travel
early - less than two months in advance of
departure - consumers could save an
average of 29% on flight costs.
Conversely, the most expensive tickets

are to be found, if travellers chose to book
their trip on average three days before
departure. The company also found that
flight price can also vary hugely, depending
on the day of the week, with the cheapest
departure fares typically found on a Tuesday

and the most expensive on a Saturday.
According to the travel site, time of the

day is also important to consider when
booking, with evening flights (between
18:00 and midnight) typically the 
cheapest time.
Lasse Skole Hansen, the company

spokesperson, said: "We would always
advise travellers to remember these golden
rules, to bag the cheapest ticket. In
general, it pays to book flights two months
in advance. We found these trends
consistent across the board, so bargain
hunters should consider flying at night and
on a Tuesday, if they want to save money on
their travels."

 

    

    
  

      

       
   

   
      

     

    
   

  

   
         

TUI Travel calls on Government to support travel industry 

Momondo finds flights cheapest 53 days in advance

...The Philippines Department of Tourism has announced a year-long international campaign with leading
youth tour operator, STA Travel, to promote and expand travel to the destination, from the 19-35 year-old
market. The marketing partnership will target six international markets including Austria, Australia,
France, Germany, Switzerland and the UK, in order to meet the project objectives set out in the partnership
agreement. These include an 80%-100% growth in market travel to the Philippines which is up to 7,000-
8,000 additional travellers in the youth market over a 12-month period - until September 2015. Pictured
marking the new partnership are, from the left: Domingo Ramon C. Enerio III, Tourism Promotions Board
(TPB); Emma Hudson, STA Travel; and Eugene T. Kaw, Philippines Department of Tourism. 
For more information visit www.itsmorefuninthephilippines.com

24 spain
operators strengthen 2015
programmes to meet
demand

PHILIPPINE PROMO
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WINTER HOLIDAYS abroad are
catching up on summer breaks in
terms of their popularity with Brits,
according to new research by
Sunshine.co.uk, which revealed that
almost as many people have a winter
break planned as well on a summer
holiday this year. 
The company polled 2,165 people

aged 18 and over from around the UK
and the findings revealed that 57% of
respondents had planned a sun holiday

abroad that would be taken in the
winter months of December, January
or February.  
When asked if they preferred going

away in the summer or the winter,
51% of those taking part said ‘winter’,
and when asked to explain why this
was the case, 65% of the relevant
respondents said they preferred winter
holidays because it ‘makes more sense
to go away when the UK weather is
bad’, whilst 23% said that there were

‘cheaper deals available in winter’. 
Those who preferred summer

holidays did so because of ‘hotter
temperatures in most holiday
destinations’ (46%), followed by ‘fits in
better with home schedules such as
school holidays’ (27%). The top three
most popular destinations for summer
holidays abroad were Spain, Egypt and
Tenerife and the top three winter
destinations were Egypt, Tenerife and
Mexico. 

JOURNEY LATIN America
has announced the launch
of six exclusive 'one-off'
journeys which take in
some of the operator's
favourite lesser-known
destinations across Latin
America.
Using feedback from tour

leaders, clients and staff's
local knowledge, the small
escorted tours offer unique
experiences such as a boat
trip on the Rio San Juan in
Nicaragua; a visit to 12
archaeological sites in
Mexico; a jungle experience
in a rainforest in Peru and
travel by train through the
Atlantic rainforest in Brazil.
As an example, an

Archaeology of Mexico tour
travels into Cancun and
out of Belize city, looping
around the Yucatán.
Guests will take in lesser-
known archaeological sites
such as Ek'Balam,

Balamkul, Becan and
Xlapak; the colonial towns
of Merida and Campeche
and Lamanai Outpost in
Belize. 
The tour departs on

April 27 and leads in at
£3,438 per person
including flights from
London.
Alternatively, a Buenos

Aires, Uruguay and South
Brazil option starts in
Buenos Aires and heads
across the River Plate into
Uruguay before taking in
Southern Brazil for an
active adventure in the
Aparados da Serra,
culminating with the Serra
Verde train from Curitiba
to Morretes.
The tour departs on

October 8 and costs from
£4,398 including flights.
For more information visit
www.journeylatinamerica.co.uk
or call 020-8600 1881.

Free places on group breaks to
Amsterdam with DFDS Seaways
DFDS SEAWAYS is offering free places for group bookings
on two of its popular Amsterdam breaks departing from
Newcastle. 
An Amsterdam mini cruise, which sails from Newcastle,

includes two nights in an en suite cabin and offers the best
part of a day to explore Amsterdam. Prices start from £29
per person based on four sharing, with one in ten out of
every group booking travelling for free.
For clients who want to spend a little longer in the Dutch

capital, an Amsterdam hotel break is another option. The
package includes two nights on one of the line's cruise
ferries, as well as a night in a hotel in Amsterdam, such as
the Poet Hotel. Prices start from £71 based on four
sharing, and one in 20 out of every group travels for free. 
The ferry sets sail from Newcastle and activity ideas for

spare time in Amsterdam include touring the historic
canals or visiting the famous flower market before heading
out to experience Amsterdam’s night life. Agents can
extend the trip for clients by adding on extra nights, as the
company offers daily sailings. 
For more information or to book visit www.dfds.co.uk 
or call 0871-882 0881. 

Journey Latin America announces 
six 'one-off' tours for 2015  

Uxmal, Mexico

Winter holidays catching up with summer breaks in popularity stakes 
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newsbulletin

Voyages (CMV)
has announced the
addition of Grand

Holiday from Costa Crociere to
the CMV fleet, commencing ex-UK

operations under the CMV livery in spring
2015. She will be re-named Magellan and at

46,052grt will carry about 1,250 passengers becoming
the new flagship of the company's ocean fleet operating as

an adult-only (16 years plus) ship alongside Marco Polo
(800pax), Astor (600pax) and Azores (550pax). Special

introductory fares with savings of up to 50% plus a 25% single
supplement deal for the solos market is on offer to mark the
launch of the programme, with the maiden voyage being a 12-
night cruise to Iceland and the Faroes for the Solar Eclipse and
Northern Lights sailing from Tilbury on Sunday March 15, 2015.

She will also be sailing from Newcastle Tyne. 

CRUISE &
Maritime
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Newsbites
� THE NEW Philip J. Currie Museum, the renowned
Canadian palaeontologist who inspired the character in
movie trilogy Jurassic Park, is scheduled to open on
December 1. The museum is a $34million facility
opening in Pipestone Creek area in Canada's Northern
Alberta, which includes one of the best deposits of
dinosaur fossils in the world, most of which are still in
the ground. Most of the bones are from
pachyrhinosaurus dinosaurs and are estimated to be
from at least 70 million years ago. 
For details see www.curriemuseum.ca

� TIPTO HAS welcomed its latest member, Western &
Oriental, to its organisation of independent tour
operators.

�  OMAN AIR has expanded its corporate social
responsibility programme to include dedicated
newspaper and magazine recycling points within its
headquarters, and at Muscat International Airport.

� TRAVEL TECHNOLOGY Europe (TTE) is getting ready to
host its 12th annual show from February 25-26. This
year, the event is focused on bringing innovation to the
forefront via ‘Disrupt’, a new feature aimed at
showcasing the very best new ideas that the industry has
to offer.  2015 will also mark a return to TTE’s roots, as
the event relocates to the Olympia Exhibition Centre,
where it first launched in 2003. 

�  RIVIERA TRAVEL has become a member of AITO.
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New Barcelona
excursions from

Superbreak 
SUPERBREAK has added a
range of new excursions
that agents can package up
with any Barcelona hotel
booking. 
In total, ten new tours

have been added bringing
the total now available to 15
and all are fully
commissionable to agents.
As examples, a Dali

Museum & Girona Tour
costs £132.50 per adult and
£66.50 per child; a
Monserrat Tour leads in at
£48 per adult and £23.50
per child; and a Barcelona
Highlights Tour costs £61
per adult and £30.50 per
child. All tours must be
booked in conjunction with a
hotel booking.
For more information visit
www.superbreak.com/agent
s or call 01904-436000.

AVALON WATERWAYS has
introduced rail travel options
to connect with its choice of
European river cruise
packages for 2015, offering
customers more flexibility
and choice. 
Customers who prefer not

to fly or would like to travel in
a more relaxed way can now
tailor-make their holiday by
choosing train travel or a
combination of flight and rail
with city stopovers, and an
extensive network of rail
options is now available to
Frankfurt, Munich, Paris,
Zurich and Vienna.
Working with rail operator

Voyages-sncf UK, the
company is offering high-
speed rail options with
Eurostar, TGV Lyria and Alleo. 
Options include adding an

overnight hotel stay in
London before travelling by
train to Paris and adding
another hotel stay to take in
the sights of the French
capital before travelling by

train to Zurich and joining the
river cruise at Basel.
Upgrades to First Class train
travel are also available.
As an example, a 13-day

'Upper Rhine to the City of
Music' cruise has the flexible
option of train travel on the
outward journey from London
St Pancras via Paris to Zurich
with onward coach transfer
to join the ship at Basel. The
return includes the option of
train travel from Vienna via
Zurich and one hotel night in
Zurich before the train
journey via Paris to the UK.
Prices start from £2,943 per
person and include a private
home pick up service, train
travel, transfers, deluxe
cruise accommodation with
complimentary wine served
with dinner, overnight hotel
accommodation, guided
sightseeing and onboard
gratuities.
For more information call
0800-440 2798 or visit
www.avaloncruises.co.uk

Rail travel connections on European river
cruise packages from Avalon Waterways 

newsbulletin

...has been announced as the airline partner for KidZania London, the UK’s first educational
entertainment experience, due to open at Westfield London in 2015. The experience is aimed at
children aged four to 14 and will give them the chance to learn real-life skills through role-playing
different professions in a 75,000sq.ft. child-size city. At more than 18m long and weighing 16 tonnes,
the installation of the body of a British Airways branded aircraft took approximately 48 hours from
start to finish. It is the culmination of more than a year’s planning in conjunction with Westfield
London, Network Rail, Transport for London and each of the counties the body of the aircraft passed
through on its journey to London from Kemble Airbase, Gloucestershire. 

BRITISH AIRWAYS 
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THOMSON AND First
Choice have announced
new additions to their
summer 2015 programme
including a new Thomson
Platinum Lifestyle
collection available to
customers across short,
mid and long-haul
destinations; more choice
in Croatia’s Dalmatian
Coast with the addition of
five new hotels; and new
SuneoClub properties from
First Choice.
Thomson's new Platinum

Lifestyle range showcases
the most stylish, design-
led hotels in the company's
existing Platinum
collection. Customers can
expect luxurious and
modern rooms decked out
in neutral tones with
spacious sun terraces and
modern furnishings. To
meet the grade for
Platinum Lifestyle a hotel
must have a variety of à la
carte dining choices, spas
with indulgent treatment
menus and the option to
upgrade rooms. As with all
Platinum hotels, the
collection of properties will
score at least 90% in
customer satisfaction
surveys, and free Wi-Fi will
be available for guests. 
For summer 2015, the

Platinum Lifestyle
collection will be available
in 17 destinations and
properties include the Blue
Lagoon Princess in
Halkidiki, the Riu Tikida
Palmeraie in Morocco, the
Riu Palace in Jamaica and
the Riu Palace Peninsula in
Cancun.
Both companies have

also increased capacity on
the Dalmatian Coast and
Islands. Additions include
Hotel Andrija, billed as
Croatia’s first themed hotel
for kids, featuring a
children’s bar and
restaurant with tailored
menus; the Blue Sun Hotel
Neptun, which offers
unique architecture and is

located on the sea front;
and Hotel Ivan, which joins
the programme following a
recent renovation offering
modern contemporary
design. 
Meanwhile, First Choice

has added four new
options to its SuneoClub
collection. Dubbed the
‘Brighter way to holiday’,
SuneoClub hotels are
proving popular since their
introduction this summer.
The range of hotels suit
budget conscious sun
seekers looking for an all-
inclusive sun and beach
break.
For next summer, new

additions include Pegasos
Club in Antalya, Turkey;
Mandarin in Bodrum,
Turkey; as well as Chrissie
Amoudia and Athea
Villlage both located in
Crete, Greece.
Mark Hall, director of

product for Thomson and
First Choice, said: “We are
really proud of our
Platinum hotels and
because guests return year
after year, we know that
they recognise the quality
and fantastic service that
Platinum represents. The
brand new Platinum
Lifestyle collection brings
together our design-led,
contemporary favourites
with a core group of
benefits that are on our
customer’s wish lists for
their perfect holiday. 
“Although Croatia is

already proving a very
popular destination, we
know there is demand for a
greater variety of hotels,
which is why we have
added in some exciting
gems for summer 2015.
We are delighted that we
will be operating to some
interesting and unique
properties such as the
Hotel Andrija with its sea
adventure theme and are
looking forward to
welcoming our first guests
next summer.”

HAYES AND Jarvis has launched its latest USA & Canada
brochure with some new destinations as well as giving an
added focus to multi-centre and self-drive holidays. 
A new feature added for 2015 is the national parks section;

and, as well as including the Great Smoky Mountains National
Park in Tennessee for the first time, the operator has grouped
together the USA’s national parks at the front of the brochure
to help agents and customers plan a multi-centre trip to
include one of the national parks. 
For clients looking to explore at their own leisure, the

company has also boosted its self-drive product with three
new itineraries - a 13-night Great Parks of the West tour which
takes in destinations including Vancouver, Banff, Jasper and
Whistler; a nine-night New Brunswick self-drive which starts
and ends in Halifax and includes visits to Saint John, St.
Andrews and Fredericton; and a 13-night Nova Scotia self-
drive, which also starts and ends in Halifax but takes in
Western Shore, Digby, Truro and the Cape Breton Highlands.
The Deep South is a growing destination for the operator

and to further support this, this year’s brochure has an
expanded selection of historic plantations, with two new
homes added to the line up. The Inn at Houmas House in
Darrow, Louisiana and Dunleith Historic Inn in Natchez,
Mississippi offer travellers the chance to experience what a
plantation house is like first-hand. 
Meanwhile, in Canada, three new resorts in British

Columbia have been added - Kelowna, Sunpeaks and Osoyoos. 
The brochure - which is bookable for travel until March 2016

features a total of 39 new properties in some of the USA and
Canada’s most popular cities. 
In New Orleans there are five new properties including the

Hyatt French Quarter and the Wyndham New Orleans French
Quarter. In Chicago there are also four new brochure additions
including the Conrad and the Hilton.
As an example of prices, a nine-night trip to Washington DC,

New York and Toronto leads in at £1,399 per person, based on
a May 14, 2015 departure. It includes a three-night stay at the
Omni Shoreham Hotel in Washington; a three-night stay at the
Fitzpatrick Hotel Grand Central in New York, a three-night stay
at the Eaton Chelsea in Toronto, Amtrak rail transfers and all
flights.
For more information call 
01293-735831 or visit www.hayesandjarvis.com/agents

Hayes and Jarvis launches 2015/16
USA & Canada brochure

Thomson and First Choice offer more
variety on Dalmatian Coast for 2015

www.travelbulletin.co.ukNovember 14 20146

newsbulletin

UNITED AIRLINESwill introduce non-stop flights
between Newcastle and its New York hub, Newark Liberty
International Airport, from May 23 to September 7, 2015, subject
to government approval. The five times weekly service will be
Newcastle’s first scheduled non-stop trans-Atlantic service and
flights will be operated by Boeing 757-200 aircraft with a total of
169 seats – 16 flat-bed seats in BusinessFirst and 153 in
Economy, including 45 Economy Plus seats with added legroom
and increased personal space. 
For more information see www.newcastleairport.com
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AGENTS BOOKING with P&O Cruises
before November 30 can secure their
clients’ holiday with a deposit of £50 per
person, plus receive additional free on
board spending money when booking a
Select Price.
The line's marketing director,

Christopher Edgington, said: “The low
deposit of £50 ensures customers can
bag their dream escape next year

without breaking the bank – whether it
be an Easter holiday or a Christmas
escape. If that’s not tempting enough,
we’re also giving away free spending
money to enjoy on board when you book
an applicable Select Price holiday
travelling between February and May.” 
Options include a ten-night cruise to

Portugal, Spain & Gibraltar departing
February 23, 2015, with prices from £699

per person for a Select Price, with £140
free spending money per cabin.
Alternatively, a seven-night fly/cruise to
the Mediterranean over Easter,
departing on April 1, 2015, costs from
£949 for a Select Price with £240 free
spending money per cabin. 
For further information visit
www.pocruises.com 
or call 0843-373 0111.

Half price 
late day entry at
Madame Tussauds
MADAME TUSSAUDS
London is beating the
early winter blues this
month by offering late
entry tickets at 50% off
walk-up price. 
Clients can visit the
attraction after 16:30
weekdays or after 17:00
at the weekend until
Sunday, November 30 to
receive 50% off. 
Adult tickets usually
costing £30 on the day
can be purchased for £15
and children's tickets can
be purchased at £12.90,
but must be booked
online 24-hours before
visiting.
For further information
or to make a booking see
www.madametussauds.
com/london

FOR THE first time Celebrity Cruises is
putting its 2016/17 season on sale from
this month, four months ahead of previous
years.
Starting with a preview of Europe, which

opens for sale today, the new deployment
includes highlights such as more
overnights, new double overnights and
new Signature Sailings offering access to
world-famous events.
Plus, as well as giving agents more time

to maximise early booking opportunities,
the line has also announced its offer for
the peak turn-of-year period at the same
time. Back by popular demand, the 123Go!
offer returns following its success in the
2013/14 wave period, where agents
reported strong feedback to being able to
allow their clients the choice of which
extra benefits to add to their booking.
Bookings made between now and the

end of February 2015 also allows agents
to earn an additional bonus in the recently
launched Celebrity Rewards loyalty
programme.
Cruises sold between November 14 and

December 31 earn double points for
cruises that depart in the first half of

2015. Agents can exchange their points for
a host of gifts – including a holiday – by
registering at www.celebrityrewards.com
The company's director of sales, Nicki

Tempest Mitchell, said: “Each week until
mid-December we will introduce another
region of the world available to book. This
means that by the end of the year all our
2016/17 cruises will all be on sale, earlier
than we have ever achieved before.”
Highlights of the 2016/17 European

deployment include seven new ports of
call including Skagen, Denmark;
Isafjordur, Iceland and Riga, Latvia; new
overnight stays in destinations such as
Bilbao and Oslo and double-overnights
with at least two evenings in a destination;
more open-jaw sailings; new seven-night
European cruises from Celebrity Equinox
offering week-long options departing from
Athens, Istanbul, Rome and Barcelona
with overnights such as Ibiza and
Mykonos; and new ‘Signature Sailings’
featuring experiences such as an
overnight in Edinburgh for the Military
Tattoo. 
For more information visit
www.cruisingpower.co.uk

Celebrity Cruises puts 2016/17 itineraries on sale  

newsbulletin

...Celebration package is now available to book for 2015. Prices lead in at £12.95 for a Premier Celebration Package which includes a
balloon, table confetti and party poppers and for £25.95 guests can choose a Deluxe Celebration Package which has everything a Premier
Package has, plus a chilled bottle of Cava. Alternatively, a Super Deluxe Celebration Package costs £55.95 which includes the contents of
the Premier package plus a chilled bottle of the indulgent Lanson Black Label Champagne with a personal message and gift from the
general manager. A four-night break at Bodelwyddan Castle, North Wales costs from £167 based on a January 5 arrival and two adults
sharing a standard room on a Simply Dine package, which includes breakfast and three-course evening meals. 
For details call 0808-141111.

P&O Cruises offers low deposits of £50 for bookings made by end of month

WARNER LEISURE HOTELS' 
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New partnerships for Brand USA
BRAND USA, the destination marketing organisation for the
United States, has announced two new partnership
ventures with Hayes and Jarvis and U.S. perennial, Virgin
Holidays. 
The Hayes and Jarvis campaign will promote multi-

centre trips to the US, including self-drives and itineraries
involving multi-destinations and tours. The partnership
comes off the back of Brand USA’s Road Trips campaign
earlier in the year, when social media influencers from
around the globe travelled to the US to experience different
itineraries. The Great American Road Trip social media
campaign featured ten road trips covering 39 states and
countless destinations. Designed to inspire travellers to
discover America from the open road, each influencer
delivered inspirational content now placed on the Discover
America channels including Facebook, Twitter and the
DiscoverAmerica.com website.
Heading to the bright lights of the cities and a more

urban focus, the Brand USA partnership with Virgin
Holidays utilises MSN’s media and innovative mapping
facilities. Hosted on Plan-It-Mojo,
planitmojo.virginholidays.co.uk, the site launched with the
operator's must see/must do picks for Las Vegas, Los
Angeles, Orlando, New York City and Philadelphia. Videos,
Instagram galleries, MSN travel articles and staff tips are
all featured, and further destinations will be added over
the coming months.
Launched exclusively in the UK last month (October), the

campaign will roll out globally in spring 2015.

with Eileen...At home
What has h

omeworker Eile
en

been up to this month?

What a surprise I had when I answered the phone
one afternoon a couple of weeks ago. The call
was from a BBC radio presenter asking me if I

could do a travel slot on his show - that evening.
OMG! Going on the radio was something I’ve just never

had any ambition to do.
I thanked him for the offer and said of course I’d love to

help but unfortunately it was just too short notice.
“OK” he said “What about tomorrow night?” I tried hard

to think of another excuse but he was very persuasive and
the next thing I knew, I’d agreed. 
I was quite twitchy the next day, alternating between

slight panic and mild excitement about the prospect of
this new experience
One minute I was worrying that I’d get tongue-tied, dry-

up or make a fool of myself. The next I was telling myself
that this was a great opportunity to do something I’d
never experienced before.
I made my husband laugh when I started fussing about

what I was going to  wear and mentioned about going to
get my hair done. “It’s the radio” he said: “Nobody is going
to see you.”  
I arrived in good time at BBC Essex Radio and I was

shown to a waiting area just outside of the studio. The
show was already “on air” and I could both see and hear
the presenter.
It was quite surreal suddenly hearing the presenter say

my name and announce that I would be  joining him in the
studio shortly to answer any listeners’ travel related
questions. A bit scary too as no mention had been made
of a phone-in. One of the studio guys told me not to worry
as all the calls were monitored to avoid any “nutters”
getting through.   
I was soon led into the studio, headphones were put on

and we were underway. I was asked questions about late
deals, the best places to head for some late sunshine, for
a suggestion of somewhere a bit different to go and why
single passengers were victimised with hefty room
supplements.
I was on for ten minutes but it didn’t seem anything like

that long as the time went like a flash. It wasn’t nearly as
difficult as I’d expected and for a radio debut it went
extremely well. I’m really pleased I did it, as surprisingly,  I
ended up enjoying the whole experience.

by EILEEN SAUNDERS of Travel Counsellors 
To respond to any of Eileen’s comments email 

jill.sayles@travelbulletin.co.uk 

newsbulletin
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MOVERS
�  RUPERT DIGGINS has joined Beachcomber Tours as
regional sales manager for the South of England region.

�  THE GRENADA Tourism Authority (GTA) has appointed
Lisa Braithwaite as travel trade account manager 
in the UK.

�  Kempinski Hotels has appointed Alejandro Bernabé as
CEO and has promoted Markus Semer to deputy CEO
and Marcus van der Wal to chief operating officer. 

�  THE TUNISIAN National Tourist Office (TNTO) has
appointed Tarek Aouadi as UK and Ireland director and
Mounira Derbel Ben Cherifa as deputy director.

�  BMI REGIONAL has strengthened its board of directors
with the appointment of new chief financial officer, Paul
Roberts.

�  KHIRI TRAVEL has announced the appointment of Jack
Bartholomew as regional director for Indochina. Ruben
Derksen has also been appointed as general manager
of Khiri Travel Sri Lanka.

�  VOYAGES TO Antiquity has announced the appointment
of Jos Dewing as senior vice president global sales &
marketing and managing director designate.

�  VIKING CRUISES has announced that Andrew
Schweitzer has returned to the UK office as agency
sales executive.

�  THE AMERICAN Queen Steamboat Company (AQSC), has
appointed Katrina Weston as general manager of 
its UK division.
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FANCY A FAM?
BRAND USA, the destination marketing
organisation for the United States, in partnership
with American Airlines and British Airways has
announced confirmation of its 2015 mega fam, a
multi-destination fam tour for international travel
agents. 
The fam will visit 22 states, 12 of which have

not previously been featured in the mega fam
itineraries. The new itineraries developed
specifically for 2015 are California – Arizona;
Utah – Wyoming – Idaho; Missouri – Kansas –
Oklahoma; Louisiana – Mississippi – Alabama;
Tennessee – Kentucky; Illinois – Indiana – Ohio –
Michiga; and Massachusetts – Rhode Island –
Connecticut – New York.
After exploring one of the seven itineraries,

agents will fly to Philadelphia, Pennsylvania, for
the grand finale. Here the agents will share their
variety of experiences with the goal of educating
other agents and enabling them to better sell the
destinations upon return.
Agents can win a place on the mega fam by

booking American Airlines and British Airways
flights to the United States. To qualify, agents will
also be required to earn specialist badges on the
agent-training site,
www.usadiscoveryprogram.co.uk
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YOU HAVE a new
moon in Sagittarius
on November 22,
allowing you to take
an initiative on a
project or a relation-
ship. This will be
your annual birthday
new moon, meant to
help you get closer
to a personal dream.
Tread carefully with new connections. As you
become clearer about what works for you
and what doesn't, much that has not been
working now moves out of your way. You are
more than ready for some rest and
relaxation after the chaos of the past few
weeks at work and at home. 

Lucky day: Thursday
Lucky number: 10

SHARON'S SURPRISE...The Holiday Team
recently ran a competition with Travel Bulletin for agents to
win up to £50 in Compliments vouchers. Pictured is the top
prize winner, Sharon Staples from The Independent Traveller
in Loughborough, collecting her vouchers from the
operator's regional sales manager, Brian Challis.

IT’S IN THE STARS…
What’s in store for Sagittarius?
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Aer Lingus Regional, operated by Stobart Air, has
announced details of the newest phase of its transatlantic
strategy, allowing Bristol-based passengers to fast track
their journey to the US through Dublin.
From May 1, 2015, passengers flying out of Bristol will be
able to travel with Aer Lingus to Washington-Dulles Airport
via the Dublin Airport transatlantic hub.
Completing pre-clearance at Dublin Airport—operated by
US Customs and Border staff—means that on arrival in the
US, Bristol passengers will be treated similarly to domestic
passengers and avoid delays of up to two hours at security
checks.
The Dublin-Washington route will operate four times
weekly, and passengers will be able to fly in the airline’s

newly launched Business Class, featuring reclining sleeper
seats.
From summer 2015, the carrier will also operate daily
flights from Dublin to San Francisco and four weekly flights
from Dublin to Orlando, which will allow greater flexibility
for passengers travelling from Bristol.
Commenting on the announcement, Simon Fagan, chief
commercial officer at Stobart Air, said: “We are very
pleased to continue facilitating our Bristol-based customers
with alternative routes to the United States. This service is
designed to save passengers from Bristol time on their
transatlantic travel. Now local business and leisure
passengers can travel to the American capital of
Washington with greater speed and ease.”

BIRMINGHAM AIRPORT and American
Airlines have announced that new daily
direct flights will commence between
Birmingham and New York John F.
Kennedy Airport (JFK) from Friday May
8, 2015, with a British Airways
codeshare.
The route will provide nearly 100,000

seats between Birmingham and JFK,
and through the American Airlines and
British Airways' joint business and
oneworld airline alliance, will offer a
British Airways codeshare, allowing
customers to earn and redeem BA air
miles and Avios points. 
Paul Kehoe, Birmingham Airport's

chief executive, said: "This new route
will not only create more capacity to
this vibrant US business and tourist
destination, it will also broaden
connectivity and choice from the
Midlands with American Airlines

across North
America and
Canada and
see the return
of a British
Airways flight
code to
Birmingham."
Flights,

which will be
operated by a
Boeing 757
aircraft with 22
Business
Class seats
and 160 main
cabin seats,
will operate
daily, arriving
from JFK into Birmingham at 07:10
local UK time. It will depart for its
return leg at 10:00, arriving into New

York JFK at 12:55 local US time. 
For further information see
www.aa.com

Estonian Air introduces 
Flight Pass for frequent flyers

ESTONIAN AIR has launched Flight Pass, which is aimed
at frequent flyers both on leisure and business
purposes, as well as people studying or working abroad
and travelling frequently by plane between a particular
destination and home. 
The pass offers passengers a volume-based and

highly flexible solution, allowing customers the
freedom to choose their favourite product at a fixed
price. It can be purchased for a longer period (up to 12
months), and it can contain between four and 100 one-
way flights. 
The terms of the Flight Pass are flexible and

customers can select desired destinations, service
class, number of flights, advance booking time etc.
Customers can save up to 50% by buying the Flight Pass
compared to individually purchased tickets and it can
also be shared with family members, friends,
colleagues and others if added to the Users list.
For more information visit www.estonianair.com 

American Airlines to launch flights between Birmingham & New York JFK

Bristol passengers can now fast track to Washington through Dublin
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PEGASUS AIRLINEShas launched its first flights
to Sharm el Sheikh and Hurghada, with one-way fares from
Stansted to both destinations via Istanbul starting at £167.
Flights to Hurghada depart on Thursdays, Saturdays and
Sundays at 13:10 and return to Stansted via Istanbul on Mondays,
Fridays and Sundays at 04:20. Flights to Sharm el Sheikh Airport
via Istanbul leave on Thursdays, Saturdays and Sundays at 13:10,
and return via Istanbul on Mondays, 
Fridays and Sundays at 04:35. 
For details see 
www.flypgs.com
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Where Am I?

Sherlock's Road in London.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, November 20th. Solution and new

puzzle will appear next week.

The winner for 31st October is Toni Cuthbert, Kanoo Travel

in Nottingham.

October 31 Solution: A=4    B=1    C=9    D=2

�A

�B

�C

�D

Number: 043

Travagrams

Across 
1. Long-haul airline (6)
3. English actress, ___ Thompson (4)
7. Mountain range in the Himalayas (9)
8. West African country (4)
9. London Tube station, ___ Square (6)
12. Capital of the Philippines (6)
13. Unit of currency in 12 Across (4)
15. Arthur's Seat is a high point in this city (9)
16. Tehran is the capital (4)
17. Juliet's statue and balcony are popular

tourist attractions in this city (6)

Down 
1. Royal Caribbean's brand new smartship, 

___ of the Seas (7)
2. Flows through Florence (4)
4. Known as the Red City of Morocco (9)
5. Acapulco International airport code (3)
6. Timothy, starring as Mr Turner at a cinema 

near you (5)
7. South American country (9)
10. Popular holiday resort on the 

island of Crete (7)
11. Famous theatre on the South Bank (5)
14. One of the Great Lakes (4)
15. Airport code for 15 Across (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 26

Crossword

Su Doku

N
um

be
r: 

04
3

Small specialist tour operator providing luxury villa and boutique hotel
holidays in Turkey and Italy for more than 30 years.

Capital city located on the Vistula River. Known as the “phoenix city”.

Volatile Sir

Raw Was

Can you solve the following anagrams to decipher the destination & tour operator?
Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

im
ag
e 
cr
ed
it
: E
ll
io
tt
 B
ro
w
nv
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AS ANOTHER World Travel Market comes to a close
ANTOR members look forward to the year ahead and
the challenges and innovations that continue to shape

our industry. 
The WTM industry report highlighted that seven out of ten

UK people took a holiday in 2014, which has to be good
news for tourist boards and agents alike. Changes to the
APD top two bandings will likewise encourage a growth of
long-haul travel once again.
Sustainability is another key element to future growth, as

the public wises up to the consequences of ignoring the
environment and while the debate about not taking children
out of school for cheaper holidays rages on, almost 20% of
UK holidaymakers polled would feel inclined to vote for the
political party that scrapped the policy. The 2015 UK general
election will play a critical role in the mood of the UK
holidaymaker in the next 12 months.
This year 49 ANTOR countries exhibited at ExCel. For

most of our members WTM provided a platform to launch
new developments, brands and upcoming news for their
destinations. On Tuesday, the Korea Tourism Organisation
put on an impressive display for the launch of its new brand
‘Imagine your Korea’ with performances from Korean
singers and dancers, while many members got into the
festival feel of things hosting parties on the Wednesday
evening. The Oman Ministry of Tourism used the occasion
to launch its first Classic Car Rally organised by British
company Rally Royale. The Egyptian Tourist Authority
celebrated the culture and cuisine of the Pharaoh’s land,
while the Cyprus Tourism Organisation invited trade

partners to join them for a ‘Taste of Cyprus’. The Taiwan
Tourism Bureau also put on a spectacular showcase with a
life-sized Black Bear mascot, dance troupe and traditional
style canapés. The festival fun continued into the Caribbean
as Antigua and Barbuda Tourism Authority participated in
the Caribbean Street Party where Caribbean vibes infused
with rum punch and local delicacies saw queues form down
the aisles. The Polish National Tourist Office stand was also
in full swing on the Wednesday evening as they promoted
the destination’s 31 golf courses with a golf simulator
competition, music and cocktails, while Gibraltar
announced easyJet will start operating a Bristol to Gibraltar
route.
There were plenty of announcements and developments

to take on board; The Canary Island’s announced
expectations to grow 12% this winter while Malta has been
awarded the European Capital of Culture for 2018. India will
be introducing e-visas in an effort to encourage more
travellers to visit the country and Tunisia is launching a
quality assurance scheme to give visitors a clear indication
of quality and service they can expect in the country. Greece
is to see the opening of a new airport in Heraklion, Crete by
the beginning of the tourist season in 2015 while official
partner of WTM, Visit Flanders, continues to promote the
Great War Centenary. Flanders is expecting 500,000 arrivals
to Ypres this year, where visitors can see the difference
major investment in museums and visitor sites has made to
commemorate some of the most important battles of WWI.
In true winter spirit Quebec’s far north Nunavik region
launched a new polar bear product to be featured by four
UK operators.
With a plethora of news pushed out to the industry, we

look to travel agents throughout the country to be inspired
by our destinations news and products and look forward to
seeing many of our members showcase their countries
again at the Destinations Show in Manchester and London
in January 2015. 

Industry Insight 
by...

Tracey Poggio, chair of ANTOR, reflects on WTM & examines the 
trends that will shape travel in 2015...

bulletinbriefing

"For most of our members WTM

provided a platform to launch new

developments, brands and upcoming

news for their destinations"

www.travelbulletin.co.ukNovember 14 201412
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THE GREEK National Tourism
Organisation (GNTO) launched a new
communications strategy at WTM
called ‘Gods, Myths & Heroes’.
A video highighting the strategy has

been released to promote the values of
life in the country, reminding visitors
that each area has it own identity and
stories, revamping Greek tourism from
its inspiring past to a dynamic future.
Meanwhile, the destination has seen

a 22% year-on-year increase in

arrivals between January and August
this year, according to provisional data
recently released by the Bank of
Greece. In the first eight months of
2014 the country welcomed a record
number of visitors totalling 15.3
million.
Christina Kalogera, director of the

GNTO, said: “We continue to work hard
to facilitate the development of a
range of new holiday products, as well
as highlighting unknown gems.” 

Early indications of bookings for
2015 – up until September 2014 –
reveal a year-on-year increase of 4%. 
The tourist office is also keen to
highlight undiscovered areas of
Greece, including the destination's
6,000 islands and islets.
Kalogera said: “Holidaymakers

increasingly want more than just a sun
and sea destination and Greece offers
an abundant choice for authentic
experiences whether it is culture,

Embratur puts focus on niche markets 
BRAZILIAN TOURIST board Embratur will be flying chefs in
to the UK next year as it plans to focus on the niche market
of holidays inspired by Brazilian cuisine for 2015. 
Embratur president, Vicente Neto, told Travel Bulletin

that he discussed with the Brazilian Embassy plans to put
Brazilian gastronomy at the heart of UK events and
promotions
for next year,
although
details have
yet to be
confirmed. 
Neto also

said that the
tourist board
was looking
at
piggybacking
on the
popularity of
Manaus with
the UK visitors who stayed in the Amazonian capital city to
watch England play their first World Cup match. 
He said: “The locals loved the Brits, who equally seemed

to love the city so we will be looking at ways to promote the
city through tour operator packages.” 
Some 1.35 million people visited Brazil during the World

Cup and the country is looking to build on this number for
the 2016 Olympics with a $30 million post-World Cup
digital-based campaign in 17 priority countries next year. 

Greek National Tourism Organisation launches new communications strategy

Olympic Park

www.travelbulletin.co.ukNovember 14 2014 14

WTMnews

HALKIDIKI TRIO.... pictured
catching up at last week's show are, from the
left: Sofia Bournatzi, marketing director,
Halkidiki Tourism Organisation; Giannis
Giorgos, local governor of Halkidiki; and
Sandra Bruce, director at Sandy Beach Hotel.

� t

THE TAIWAN TOURISMBureau launched its new 12-week branded bus campaign at WTM. Pictured marking the
launch are, from the left: a traditional Taiwanese dancer; Dr Kuo-min Chen, director of press division; Johnson Wang, Taipei Tourism Office;
Jean Cheng, Taiwan Visitors Association; Dr Liu Chih Kung, Ambassador of Taipei Representative Office (cutting ribbon); Chung-Ming Wang,
director of Matsu scenic area; and a traditional dancer.
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AS PART of its objective to
increase visitor numbers
and widen its appeal to new
audiences, VisitGuernsey
unveiled a new brand for
2015 at WTM. 
The brand has been

spearheaded by Mike
Hopkins, who joined as
director of marketing and
tourism for VisitGuernsey in
December last year, and
has been created by
Manchester based agency
Vivid. 

The new identity
comprises fresh creative
drawing on the most iconic
Guernsey sites and
experiences, which will be
used in a print and digital
advertising campaign, a
contemporary VisitGuernsey
logo and for the first time in
ten years, a TV advertising
campaign. 
The TV campaign

showcases the island’s mix
of scenery, gastronomy and
history and is aimed at

driving awareness and sales
throughout the shoulder
seasons, as well as
underpinning the
destination’s position as a
strong domestic sun and
beach offering.   
VisitGuernsey’s traditional

core audience are visitors
aged 45+ who enjoy walking,
heritage and good food and
they will remain a key target
for the destination in the
messaging of the new
brand. 

However, the tourist
board will also be looking to
attract a high number of
‘playground seekers’; those
aged 33-54 who are married
or co-habiting, are high
earners and book two-four
holidays a year as well as
‘spirited independents’;
those aged 35-64 with no
children living at home who
take up to six short breaks a
year.   
For further information visit
www.visitguernsey.com 

Bahamas highlights new developments to
entice more visitors

JOY JIBRILU, director general at the Bahamas Tourist
Office, attended WTM to discuss the island's latest tourism
updates including the new Baha Mar Casino & Hotel, a
$3.5billion resort set to open in spring next year. 

The new development will feature a collection of hotel
brands with gaming, entertainment, private residences,
shopping and attractions that reflect an authentic
Bahamian experience. The resort will have 1,000 rooms,
and a 100,000sq.ft Las Vegas-style casino – the largest in
the Caribbean region. The hotels within the resort will
include a 700-room Grand Hyatt, a 300-room SLS, a 200-
room Rosewood Hotels & Resorts and a 694-room Meliá. 

Facilities will include an 18-hole, par 72 championship
Jack Nicklaus Signature golf course; 200,000sq.ft. of
combined  convention facilities; more than 30 restaurants,
nightclubs and bars; two spas; designer retail boutiques; a
beachfront sanctuary, 14 pool experiences and a private
island.  

Other developments include renovations at the Meliá
Nassau Beach, with phase one expected to be complete by
the end of this month; and Sandals is spending $32million
on upgrades to the Royal Bahamian & Offshore Island,
Emerald Bay Golf, Tennis & Spa Resort and Fowl Cay this
year, while work and planning on the Albany development
is well underway. The $140million expansion encompasses
high end condominiums, residences, a golf academy,
financial and medical centres.

THE TURKISH Ministry of
Culture and Tourism
highlighted a number of
priorities at WTM including
MICE opportunities. 

Irfan Onal, director general
of the Ministry of Culture and
Tourism, said: "Istanbul was
ranked in eighth position by
the ICCA in its 2013 Rankings
for Cities and Countries, and
came first for large
congresses of 300-500
guests. Antalya is another
central attraction for the
MICE industry; the
International Congress and
Convention Association
(ICCA) World Congress took
place in the city, while Expo
2016 Antalya will be held in
the city over six months.

"Other important
upcoming MICE destinations
that we are keen to promote
include Izmir, Bursa and
Ankara."

The 30th AITO Overseas
Conference will also be held

in Istanbul this month - from
November 27-30. 

In 2013, Turkey attracted
2.51 million British visitors,
an increase of 2.15% from
2.42 million Brits in 2012.

Onal is optimistic that
visitor numbers will continue
to increase into next year. 

He said: "Our predictions
for 2015 are very positive.
We've had great feedback
from operators plus a
number of large hotel
developments in Turkey.

"In terms of our marketing
campaign, we will continue to
focus on the message that
Turkey is 'Home of...' many
things, to appeal to a broad
range of visitors."

Meanwhile, the tourist
board is offering more
assistance to the trade next
year, with additional fam
trips plus the launch of a new
online training product. 
For details see
www.gototurkey.co.uk    

Turkey highlights MICE opportunities for 2015

WTMnews

...announced the launch of its new Sun Aqua brand at WTM, which offers guests relaxing experiences. The first property in the
portfolio is Sun Aqua Pasikudah, Sri Lanka which will welcome guests from November 15 and marks the beginning of a new expansion
across the Indian Ocean and Asia. The property offers boutique-designed five-star suites and villas, including 34 suites and two grand
beach pavilions. Families are also catered for, with both the Family Suites, offering a loft bedroom for the kids and the two-bedroom
Grand Beach Pavilions providing an ideal base for family fun. Experience Travel Group offers seven nights at Sun Aqua Pasikudah on a
half-board basis including flights from the UK from £1,751 per person. 
For details see www.experiencetravelgroup.com or call 020-7924 7133.

VisitGuernsey launches new brand with with first TV ad campaign in 10 years.

SUN SIYAM RESORTS  
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TOBAGO HAS reported a 5% increase in international visitor
numbers in the year to date, following the implementation of
a strong awareness campaign ‘Live the Culture Tobago
Style’.

And the island looks set to receive even more visitors
following the launch of British Airways’ two additional
weekly flights to the destination as well as significant
investment in accommodation upgrades, the launch of a new
events space that can host up to 5,000 people and news that
Tobago will be hosting the BA Legends Football Challenge.

The increase in flights from BA will make twin-centre
Caribbean stays easier for Brits, while couples looking to
travel for their honeymoon will benefit from being able to jet
off straight after a weekend wedding. The Tobago House of
Assembly is also currently contracted with Monarch Airlines
to operate twice-weekly flights from December 16 until the
end of April 2015. 

In terms of accommodation news, the Blue Waters Inn

beachfront resort has recently undergone a $1million
refurbishment with a complete redesign of the Beachfront
Shipwreck bar and restaurant and room upgrades, while
boutique hotel, Bacolet Beach Club, is adding 15 additional
rooms located in a separate building, offering views over the
new and second eternity pool and the hotel’s crescent
shaped Sandy Bay.

Meanwhile, Tobago is to host the British Airways’ Tobago
Football Legends Challenge from June 15-22, 2015 - a major
event led by Dwight Yorke -Tobago global brand ambassador
and former Manchester United European Cup winner. Dwight
will play in the mini tournament made up of 64 former
football stars from top UK clubs including Chelsea, Arsenal,
Tottenham, Liverpool and Manchester United. In addition,
the Dwight Yorke Celebrity Golf Day will also take place on
June 19 as a prelude to the Dwight Yorke International Golf
Tournament in 2016.
For more information visit www.tobagostyle.travel 

INDEPENDENT THAI hospitality group,
Manathai Hotels & Resorts, unveiled
its collection of boutique properties at
last week's event, targeting travellers
who seek authentic experiences and
deeper connections to some of
Thailand’s most culturally rich
destinations. The group owns and
operates four resorts in its launch
portfolio, all located in coastal
destinations either along the Andaman
Sea or Gulf of Thailand, with each

property embodying its own style and
charm, inspired by local surroundings
and flavours. They include Manathai
Hua Hin, which has undergone a
refurbishment and will reopen at the
end of October; Manathai Koh Samui,
which will relaunch on December 1
following an extensive refurbishment;
Manathai Khao Lak, which opens at
the end of the year; and Manathai
Phuket, which opens in April 2015. 
For details see www.manathai.com 

Manatha Hotels & Resorts unveils collection of boutique properties

Tobago celebrates new flight & tourism boost following campaign
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MARK OF A DECADE....Pictured at WTM cutting the cake to mark Oman Ministry of Tourism's tenth anniversary
is Her Excellency Maitha Al Mahroiqi. In the last ten years UK visitor numbers have grown from 25,000 in 2003 to 133,529 in 2013 and
worldwide to nearly 1.4 million in 2013. New events for 2015 include a long-distance classic car rally (the Oman Grand Tour 2015)
organised by British company Rally Royale, which will be the first of its kind in the Gulf region and will coincide with Oman's 45th
National Day celebrations. The Ministry is looking towards                                   wellness tourism as a new sector for growth with new spa
resorts coming on board. Muscat has seen recent growth                                              in the MICE market and this is anticipated to grow
further with the opening of the new Oman Convention                                                          and Exhibition centre in 2016.
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pixmix

BIG BUS BUDDIES…Pictured is the team from Big Bus Tours -

from the left: David Falsetti, Benoit Barrand, Mick Forde,
Bernice Windley, Richard Maybury, Brendan Murphy,
Laurent Mahussen and Richard Goldtein.

LADIES NIGHT…a group of girls have
fun catching up at the party.  BOY BAND… entertaining the crowd is

The Carnaby’s.

CHEERS!…Pictured from the left is Mark Smith of Best

Western Hotels; Neil Beard, Low Cost Holidays; Malcolm

Lindop from JAC Travel; Jason Hindle, Holiday Extras; R
obin

Seifert, G2 Travel; and Martin Thornhill from Hilton H
otels.

Hard Rock Cafe London recently teamed up with 
Big Bus Tours to host the operator's annual WTM party. Guests enjoyed
the legendary    hospitality from Hard Rock and danced the night away

with boy band The Carnaby’s...

GLAMOROUS VIEW…Bernice Windley

(second from left), sales & marketing

manager at Big Bus Tours is pictured with

Priscilla Ventour, Carla Mitchell and Frieda

from The View from the Shard. 

BIG CROWD…Guests mingle an
d

network at the pa
rty.

ROCK ON…Enjoying the music are
Louisa Jackley from London & Partners;
Sarah Handy, Hard Rock Cafe London;
and Laura Ose of Ripleys Believe It or Not! 
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UK manager, Atlasjet Airlines

What's your favourite household
gadget? 
Spaghetti pan.

What are your favourite TV
programmes? 
Match Of The Day and wildlife
documentaries.

What's a typical weekend for you
like? 
We've been so busy these past few months
with the new route launch and setting up
the office at Luton, but my weekends are all
about relaxation - cooking, watching
movies, football and wildlife programmes.

What's your guilty pleasure? 
My Tommi Makinen Evo (car).

What do you do to relax? 
Watch a movie or a British TV drama.

What music do you listen to? 
Smooth Jazz.

What's your favourite movie? 
Once Upon a Time in America.

What other
companies/organisati
ons have you
previously worked
for? 
Noble Air, Air Ops Europe
and Cyprus Turkish Airlines.

If you could change
one thing in the

industry what would
it be? 
Aviation bureaucracy.

What personal item
do you have on your
desk at work? 
None. I keep a very tidy
ship!

What's the best thing
about your job? 
Dynamic environment.

What's a typical day
like? 
Race against time followed
by down time.

What's your favourite
travel app? 
Inrix Traffic.

Who has been your
inspiration in the

travel industry? 
There are so many inspiring
characters, it’s impossible
for me to pick just one.

What was the last
email you received? 
An airport operational
message.

What skill are you
most proud of? 
Practicality and
promptness.

What do you love
about the travel
industry? 
That it’s so dynamic and
constantly changing. No
two days are the same!

"My weekends are all about
relaxation - cooking, watching

movies, football and wildlife
programmes...."

Mustafa Ebgu

“
”

Where would you most like to visit
and why? 
The beautiful island of Mykonos, one of
Atlasjet’s destinations, as it happens!

What are your hobbies? 
Karate and driving rally cars.

What's your favourite (non-work
related) website? 
I do have a penchant for websites related to
politics.

What trait do you dislike in other
people? 
Insincerity.

What is your best quality? 
My work ethic and loyalty.

What's your most embarrassing
moment? 
Whatever it was, I seem to have successfully
wiped it from my memory!

Do you have any nicknames? 
Yes, Mus.

If you could invent a new law,
what would it be? 
Zero tolerance for bad crimes. 

At home

At work

At play
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CORSICAN PLACES has
issued its 2015 brochure
featuring 160
accommodation choices
across the island including
two new Premium villas,
four new hotels plus the
addition of BA Club Europe
upgrades on the
Heathrow-Figari flight
which offers passengers
64kg of luggage, access to
an executive lounge, a
dedicated check-in desk,
priority boarding and on-

board meals.
A new specialist

‘Walking & Cycling’
brochure is also being
launched following
increased interest in these
types of holiday. 
Early booking offers are

valid until November 30
and include double child
discounts, half price flight
upgrades and savings of
up to £100 per person at
selected properties.
Meanwhile, the company is

offering live, interactive
webinar training sessions
for agents lasting
approximately 45 minutes
on the following dates:
November 19 and 27 and
December 2 and 10 at
09:45. Interested agents
should email
trade@serenity.co.uk
with their preferred
dates.
For more information see
www.corsica.co.uk/trade
or call 0845-330 2066.

Hand-picked private villas, 
character apartments & hotels. 

Corsica.co.uk/Trade

0845 330 2066

For brochures, trade log-ins, webinar 
training & agency support, call

Discover Corsica
The island of beauty

Convenient, direct morning flights from 
Stansted, Heathrow*, Gatwick, Manchester 

and Bristol airports.

*NEW Club Class upgrades available

         10:27

corsicacorsica

Corsican Places offers new properties in 2015 brochure

...is set to launch a new brochure in January 2015 featuring a range of holiday ideas
for families, as well as luxury, romantic, active and hide-away suggestions, along
with ideas for self-guided themed tours of the island and combination holidays with
the Cote d'Azure, Sardinia or a Tri-Island Grand Tour including Corsica, Sardinia and
Sicily. As an example of prices, a week's stay at the five-star Résidence Dary costs
from £1,400 per apartment. Located near a white sandy beach, the property is 250m
away from the centre of L’Île Rousse in north west Corsica. 
For details call 01202-703505 or visit www.justcorsica.co.uk

JUST CORSICA
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SUPERBREAK HAS put
together packages to
incorporate the Strictly Come
Dancing UK live arena tour
next year. 
Tour dates include

Birmingham NIA from
January 16-18; Capital FM
Arena Nottingham from
January 20-21; Leeds Arena
from January 22-23;

Manchester Arena from
January 24-25; Motorpoint
Arena Sheffield from January
27; Metro Radio Arena
Newcastle from January 28-
29; the Hydro Arena Glasgow
from January 30- February 1;
the Echo Arena Liverpool
from February 3-4; Wembley
Arena London from February
5-6; and O2 Arena London

from February 7-8. 
Prices start at £102 per

person based on the O2
Arena performance and
include one night at the
Bayswater Inn Hotel and
tickets to the show. 
To book or for more
information call 01904-
436000 or see
www.superbreak.com/agents 

It’s Strictly Superbreak for BBC hit show’s live arena tours 

BELMOND HAS announced its first train in
Ireland, anticipated for launch in summer
2016. 
Belmond Grand Hibernian will be the first

luxury overnight rail experience of its kind in
Ireland with plans for tours of the open
countryside, coastal scenery and cities of both
the Republic of Ireland and Northern Ireland.
The company has acquired ten carriages

from Iarnród Éireann Irish Rail which the
company will transform into a luxury sleeper
train with accommodation for up to 40 guests
travelling in 20 en suite cabins. 
With a name derived from Hibernia, the

classical Latin name for the island of Ireland,
Belmond Grand Hibernian will journey
throughout the island offering two-, four- and
six-night rail experiences that visit the major
destinations of the North and South, including
the train’s Dublin base, Belfast and Cork. 

Daily excursions will be available such as
tours of historic estates, a round of golf on a
links course, visits to the new Titanic Belfast
centre, or an immersion into the world of
Ireland’s legendary writers, musicians and
artists.
The company's president and CEO, John

Scott, said: “Belmond Grand Hibernian will be
our seventh luxury rail experience, building on
our expertise in operating a stable of the
world’s most famous trains, including
Belmond Royal Scotsman, currently the UK’s
only luxury sleeper train, and the legendary
Venice Simplon-Orient-Express.
“Ireland offers today’s luxury traveller a

rich and diverse cultural experience, with
unrivalled scenery and warm hospitality that
fit perfectly with our offering of enriching and
authentic hotel, rail and river cruise
experiences.

Belmond to launch luxury touring train in Ireland for summer 2016 

Just You goes 
wild for Ireland
walking tour 

JUST YOU has launched an
active holidays programme
which features a holiday
dedicated to Ireland. 
The five-day Walking

Ireland's Wild Atlantic Way
travels down the west
coast of Ireland and
includes a three-hour
walk, making a stop at
Killary Harbour in
Connemara, a fjord
boasting some of the
country’s most striking
scenery. 
Other highlights are a

trip to Kilbeggan Whiskey
Distillery, one of Ireland’s
oldest whiskey distilleries,
and a trip to Burren
National Park and Cliffs of
Moher. 
Prices start at £599 per

person and include ferry
crossings from Holyhead,
four nights’ half-board
accommodation and three
guided walks. 
Departures are

available from April 2015. 
For more information see
www.justyou.co.uk

uk&ireland

...A new initiative has come to Butlins in the
form of Bear Care – a dedicated day-care
service for little ones’ favourite toys and

teddy bears which is available exclusively on
Just For Tots breaks at the Shoreline Hotel in

Bognor Regis. Kids will be able to drop off all of
their toys in the morning and the team will place

them in Billy Bear’s bedroom where the fluffy friends
will be safe and sound and given free reign to play all

day. A four-night Just For Tots Christmas Fantasy break at Bognor
Regis starts from £64 per person based on a December 15 arrival and
two adults and two children sharing a room at the Shoreline Hotel. 

BEAR CARE
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PREMIER Holidays has
launched its 2015
brochure with increased
Guernsey product, agent
incentives and free child
travel. 
The new features

include the two-star
Perelle Bay in St Saviour,
Le Chene in the south of
the island and the four-
star Les Piques self-
catering cottages in St.
Saviour. 
The operator has seen a

2% increase in passenger
numbers to Guernsey to
date this year, while
visitor numbers to Herm
are up 32% and Sark up
156%. 
The operator is also

offering agents the chance
to earn £5 for every
Guernsey, Sark, Alderney,
Herm and Isle of Man

booking. 
Children can also travel

free by sea on bookings
made by March 31, 2015. 
Prices lead in at £363

per adult and £57 per
child for a four-night stay
at the three-star
Peninsula Hotel. The offer
is based on two adults and
one child sharing, and is
valid for travel during May
2015. 
The operator is also due

to launch the second
edition of its 2015 Channel
Islands brochure next
month, and will be
running agent fam trips to
the Channel Islands next
year. 
To book or for more
information call 0844-493
7532 or see
www.trade.premier
holidays.co.uk 

Premier Holidays boosts Guernsey product
& offers free child travel & agent incentives

CASTLE LESLIE ESTATE in County Monaghan,
Ireland is offering agents the chance to earn commission on
horse-riding holidays. The estate is nestled in 1,000 acres of Irish
countryside dotted and has packages for riders of all abilities and
age groups, from the Learn to Ride in five days break to the three-
day Horse Sport adventure for experienced riders wanting to
expand their skills or try a new riding discipline. Prices for both
breaks lead in at £ 941 per person, based on two sharing. Agents
interested in working with Castle Leslie Estate can call +353
(0)478-8100. For details see www.castleleslie.com    

GUERNSEY'S ENVIRONMENT
Department has given the go-
ahead for the construction of
a five-star hotel on the
former Idlerocks Hotel site on
Jerbourg Point in the
southeast corner of Guernsey.   

The plans include 35 en-
suite bedrooms, a spa,
restaurant and local
residential accommodation,
and will be the second five-
star hotel on Guernsey after
the Old Government House

Hotel and Spa. The hotel will
also be the first boutique
luxury hotel on the island.     
The Idlerocks Hotel was

fenced off and fell into
disrepair after a fire in
September 2003. Following a

second fire at the site in June
2012, three parts of the
hotel's structure were
demolished. 
For more information see
www.gov.gg/environment
department

WARNER LEISURE Hotels is offering a
range of festive breaks across its
property portfolio, which are designed
exclusively for adults who want to relax
over the Christmas and New Year period. 
The hotel group’s Turkey and Tinsel

four-night breaks take place throughout
November and December and give
guests the chance to enjoy the festive
spirit a bit early with mulled wine, mince
pies, a traditional Christmas dinner and
festive fuelled entertainment including
this year's pantomime, ‘Aladdin’, a pop
choir and Dicey Reindeer Racing.
To celebrate their last evening, guests

can join in the New Year party with live
music, dancing and a countdown to
midnight with Auld Lang Syne. 
Prices for the four-night breaks start

at £159 per person, based on two
sharing standard accommodation at
Norton Grange, Isle of Wight. 
Guests that wish to take the stress out

of the festive season can relax
and unwind on a Magical
Christmas break. These four- or
five-night breaks start on
December 23 and offer food,
including a five-course
Christmas dinner,
entertainment and a great
social atmosphere for those
people that want to take a break
from celebrating at home. 
For those looking to see in 2015

in style, the New Year Party
Countdown offers a lively three- or
four-night break starting on
December 29 or 30. 
Customers can join in the

festivities and celebrate with
entertainment, a pre-dinner
fireworks display and a five-course
gala dinner.   
All Christmas breaks are based

on full board and start at £549,

based on two
sharing standard
accommodation at
Corton Coastal
Village, Suffolk for
four nights arriving
on December 23. 
New Year breaks

start on December
29 or 30 for three or

four nights, all on full
board, and lead in at £319
per person, based on two
people sharing standard-
plus accommodation at
Norton Grange, Isle of Wight
arriving on December 29 for
four nights. 

To book or for more
information 
call 0808-141111 or see
www.bourneleisuresales.co.uk

Warner Leisure Hotels gets in the festive mood

uk&ireland

Construction of new five-star hotel on Jerbourg Point gets green light
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...Lodge in Kenmare, Ireland is highlighting a selection of Christmas breaks. As examples, a two-
night package, based on a Christmas Eve arrival, leads in at £575 per person, while a three-night
stay from Christmas Eve to St Stephens Day costs from £1,025, based on two sharing. Guests
staying for St Stephens Day can enjoy some light exercise after the indulgences of the previous
day. These include a walk on the Old Kenmare Road, from Galway’s Bridge back to Sheen Falls
Lodge, a treasure hunt around the hotel grounds and an annual Clay Pigeon Shoot. Meanwhile, a
Twixtmas package costs £590 per Classic room, for three nights, based on two adults sharing,

and includes one free night's stay, breakfast and dinner. 
For details email reservations@sheenfallslodge.ie 

VISITSCOTLAND has teamed up with
Habitat, a new game that sends children
on real-life missions to save virtual
endangered species and reduce their
carbon footprint. 
The free app rewards them for

undertaking environmental actions and
exploring the great outdoors. With virtual
pins that can be collected and traded
from destinations all over the world,
VisitScotland has worked with the
makers of Habitat the Game to help
create 21 pins which can be obtained by
visiting various locations in Scotland
including Loch Ness, Orkney and
Edinburgh Zoo. 
Upon visiting, players are rewarded

with a pin that shows a local animal,

plant or place that they can then keep or
trade for other pins from countries such
as Australia, USA and New Zealand.   
Designed to teach seven to 12-year-

olds ecologically sustainable habits,
Habitat encourages players to adopt an
endangered animal — a virtual polar
bear – and keep it happy and healthy.
Players earn points through games in the
app and by completing real-life
‘missions’, such as recycling.
VisitScotland chief executive, Malcolm

Roughead, said: “Throughout 2014 we
have welcomed the world with world-
class events such as the Commonwealth
Games, the Ryder Cup and almost 970
homecoming events. While 2015, the
Year of Food and Drink, boasts incredible

events such as the World Gymnastics
Championships and the Open
Championship, we must continue to find
new and proactive opportunities to take
Scotland to the world. Habitat the Game
allows us to target the youth generation
and teach them about the wealth of
brilliant things to see and do in Scotland.
From spotting white-tailed sea eagles on
the west coast to admiring the Northern
Lights in Orkney, Scotland really is a
magical destination and we hope this
will encourage even more people to
come and explore the country for
themselves.”
For more information see
www.visitscotland.com/blog/scotland/ha
bitat-the-game

VisitScotland gets in the game with Habitat to launch new app for kids 
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Airways Holidays
offers voucher

incentive scheme
for agents

AIRWAYS HOLIDAYS,
part of the C I Travel
Group, is offering agents
who book breaks to
Guernsey with the
operator a £10
Love2Shop voucher. 
The offer is valid for

all bookings made by
December 1. 
The operator has seen

a 54% year-on-year rise
in trade sales to the
Channel Islands. 
To receive their

Love2Shop voucher,
agents need to email the
booking references to
sales@airwaysholidays.
com by December 31.

SHEEN FALLS

KIRKER HOLIDAYS has
introduced four new tours for
2015. 
The first is a four-night

Houses of Norfolk tour, which
is led by art historian and
local resident, Andrew Taylor. 
Guests will visit some of

England’s grandest houses,
churches and gardens and
will have the chance to watch
a concert in the Marble Hall
at Holkham and enjoy a
private dinner at Raynham
Hall. 
The tour departs on June 4

and prices start at £1,389 per
person. 
The four-night Houses of

Northamptonshire tour is led
by tour leader Barry
Cheeseman and includes a
stay in the ancient market
town of Oundle, with the
chance to explore
Northamptonshire’s

countryside and four of its
most impressive houses. A
recital by Simon Rowland-
Jones (viola) and Laura
Samuel (violin) in The
Drawing Room at Elton Hall
is also included. 
Prices start at £895 per

person and the tour departs
on July 13, 2015. 
The operator's exclusive

Music Festival in Suffolk gives
guests the chance to enjoy
the acclaimed Chilingirian
String Quartet during the
four-night holiday, where they
will also see the quartet
perform pieces by Beethoven,
Britten, Dvorak, Haydn,
Mozart and Schubert. Staying
at historic Seckford Hall,
excursions to The Red House
in Aldeburgh, The Maltings at
Snape and gardens at an
Elizabethan manor house are
also included. The tour

departs on June 8, 2015 and
prices lead in at £1,195 per
person. 
Finally, the five-night Three

Choirs Festival in Hereford
gives visitors the opportunity
to enjoy world-class musical
performances in the setting
of Hereford’s intimate
cathedral. The tour includes
tickets to all five concerts as
well as escorted excursions
to local National Trust houses
such as Castle Croft,
Berrington Hall, the medieval
Hampton Court Castle and
Moccas Court, which features
gardens by Humphrey Repton
and Capability. 
The tour departs on July 27

and prices start at £994 per
person. 
To book or for more
information call 020-7593
2284 or see
www.kirkerholidays.com

Classic additions from Kirker Holidays for 2015 
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CHANNEL ISLANDS airline,
Aurigny has replaced 98%
of lost capacity on the
London-Guernsey route
following Flybe pulling its
Gatwick slot in March. The
airline has introduced a

new jet to its fleet on the
Gatwick route, increased
direct flights on the
Stansted route and has
introduced a London City
route. In July, the carrier
launched its first Embraer

jet on the Gatwick to
Guernsey route, which
increased capacity on the
route as well as reducing
travel times to Guernsey. 
The London City to

Guernsey service offers two

daily flights on weekdays
and the airline’s existing
Stansted to Guernsey
flights were via Jersey until
June, when the route
became direct to Guernsey.   
Details at www.aurigny.com

SHEARINGS HOLIDAYS is urging
agents to capitalise on the interest in
Scotland this year after the country
staged a number of high-profile events
including the Commonwealth Games
and the Ryder Cup. 
The company's commercial director,

Caroline Brown, said: “This year has
been a big one for Scotland as it hosted
a number of high profile events. Agents
can continue to build on the heightened
interest into next year by promoting
breaks that tap into events such as the
Edinburgh Military Tattoo, as well as
highlighting new tours to customers.” 
The tours specialist has a five-day

Edinburgh Military Tattoo tour in August
that gives the option of staying in one of

three locations, Pitlochry in the
Highlands, Tarbet on the shores of
Loch Lomond or Melrose in the heart
of the Scottish Borders. 
Prices start from £399 per person

including an excursion to Edinburgh,
tickets to the event, as well as four
nights' half-board accommodation and
coach travel. 
Also new for next year is a five-day

Aberdeen and Ballindalloch Castle
option which takes customers to
Aberdeen and the surrounding region
and includes a trip to Ballindalloch
Castle, plus the chance to learn the art
of whisky cask-making at Speyside
Cooperage. 
Prices start at £249 per person

including four nights’ half-board
accommodation, two excursions and
luxury coach travel. Departures are
available from June to September. 
Also new is an eight-day Fort

William, Skye and Eilean Donan
Castle tour. From a base in Fort
William, customers will sail to the
Isle of Skye, with visits to Broadford,
the home of Drambuie and Eilean
Donan Castle. 
Prices lead in at £464 and include

seven nights’ half-board
accommodation, three excursions and
luxury coach travel. Departures are
available from May to September
2015. 
For details see www.shearings.com 

uk&ireland

BourneLeisureSales.co.uk

Become a Bourne expert
BourneExpert.co.uk

Be a smartie 

pants like me!

50%Save 
up to

*

*

25%Save 
up to

*

50%Save 
up to

*

2015 brochures 
OUT NOW

Pass any of our training courses by 31 Dec to receive...

FREE family day pass
Prize draw entry to WIN a FREE BREAK
The chance to WIN £50 every quarter!
More rewards once you start making bookings including 
a box of mini smarties and a cuddly Brainz

Shearings Holidays encourages agents to capitalise on demand for Scottish breaks

New jet helps Aurigny replace lost Flybe capacity on London-Guernsey route
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HOTEL BON Sol Resort and Spa in Illetas
on the island of Mallorca has undergone
a renovation programme this year which
has led to the introduction of new lifts, a
refurbished beach-side restaurant and a
new adults-only sun terrace and
relaxing zone with a Jacuzzi. 
The spacious new area offers a quiet,

relaxing space with comfortable
sunloungers and tables, bar service and
makes the most of panoramic sea
views. 

There are further plans to enhance
this area with a new swimming pool and
chill out lounge. 
Martin and Lorraine Xamena and

their son Alejandro own and manage
the hotel and the property is run on
environmentally-friendly principles and
supports a carbon-neutral tree planting
project in Costa Rica.   
The hotel also boasts a luxury spa,

three swimming pools, a sandy cove,
complimentary yoga and tai-chi classes

and a children’s club during school
holidays at no extra charge. 
The property is the top-performing

hotel in Classic Collection Holidays'
Mallorca brochure with three nights
from £569 per person in April, based on
two adults sharing a classic room on a
half-board basis, including flights and
private transfers.     
For further information or to book see
www.classic-collection.co.uk and
www.hotelbonsol.es 

COLLETTE has recently
launched its 2015/16
brochure which features
the Andalucía: Land of
Castles, Palaces and
Gardens tour in
collaboration with the Royal
Horticultural Society. 
The tour takes guests on

a journey through the land
of castles, palaces and
gardens where visitors are

offered reserved seating at
a flamenco performance
and have the chance to visit
three UNESCO World
Heritage sites, including
the famous Cathedral of
Seville. 
Other highlights of the

tour include visits to some
of Andalucia’s most iconic
gardens, such as Spain’s
most well-known garden

the Generalife Gardens,
where guests will be joined
by a garden architect for
the tour. 
The tour also visits the

Royal Andalucian School of
Equestrian Art’s palace and
gardens, where guests will
tour the grounds before
enjoying the artistry of a
‘dancing horses’ equestrian
ballet. 

The journey ends with a
walking tour of Santa Cruz
Quarter. 
Prices start from £1,589

per person, based on two
adults sharing and
including seven nights’
accommodation, flights,
transfers and the services
of a specialist RHS guide.
For more information call
0800-804 8701. 

MARITIM HOTELS is returning to the
Balearic island of Mallorca next year with
the opening of a new four-star hotel in
Andratx, on the Costa de la Calma
between Santa Ponsa and Paguera. 
The 172-room MARITIM Hotel Galatzó

will welcome its first guests on March 1
and will feature an outdoor pool, two
restaurants, a lobby bar with an outdoor
terrace and poolside snack bar with
barbecue. The property previously
belonged to the company between 2007
and 2009, and has undergone a number
of significant improvements to be
brought back into the portfolio. 
Gastronomy will be at the heart of the

hotel’s offering for guests, who will be

able to sample a variety
of fresh Mediterranean
cuisine in the
Mediterraneo restaurant
and at the Vista de Rey à
la carte restaurant. 
The property will also

feature a
Mediterranean-style spa
which offers a host of
facilities including a whirlpool, Finnish
sauna, cold and hot water pools, steam
room, foot massage service and
complete range of themed showers.
Other facilities include a selection of
fitness and wellness activities and eight
rooms for meetings, conferences and

private parties, with the largest room
having a capacity to accommodate 390
people. 
In addition to 36 hotels in Germany,

the company has 14 hotels around the
world including Turkey, Mauritius, China,
Egypt, Spain, Latvia and Malta. 

Collette teams up with RHS for seven-night Andalucia tour for £1,589

MARITIM Hotel Galatzó 
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...Beach Resort Marbella is increasing the focus on its food and beverage offerings following a multi-million pound refurbishment of the hotel and
its branding. The resort has revamped its two beachfront restaurants, Del Mar and Sea Grill into stylish Mediterranean-inspired venues, while
guests can also enjoy a selection of international cuisine at the new Plaza Village. Asian and Moroccan-inspired dishes are on the menu at
Namazake, there's Suite to Italian in Serafina, created by Marco and Carlo Morelli, and modern fusion Spanish in Bibo. There’s also the two
Michelin-starred Dani Garcia Restaurante, adjacent to Bibo. Puente Romano Beach Resort will complete its full renovation works by next Easter. 
For details see www.puenteromano.com

spain

Mallorca's Hotel Bon Sol Resort and Spa completes renovation programme

PUENTE ROMANO

MARITIM returns to Mallorca with new four-star property in Andratx
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SUPERBREAK IS promoting its
packages to PortAventura in Spain,
ideal for agents with customers
looking for an action-packed break. 
Flexibility is key, with agents able

to package up a short break staying
in or close to the resort including
flights, accommodation and tickets
or perhaps adding on tickets to a
city break in Barcelona, just an hour
away from the theme park.   
Located in Salou, the theme park

features six worlds with shows and

magical rides for all ages - from the
tallest and fastest roller coasters in
Europe to the smaller rides that
parents and children can enjoy
together in the family area. Water
lovers can also enjoy the water park
Costa Caribe Aquatic, set in the
favourable Catalonian climate. 
The resort's hotels are completely

themed in tune with the theme park.
Guests can sleep in an authentic
town of the Far West or in a
Caribbean resort with white sandy

beaches and crystal clear waters, all
of which are a few metres from the
theme park. 
Prices start at £719 for a family of

four in February 2015, including
three nights’ accommodation at the
four-star Salou Mediterraneo
Apartmentos on a self-catering
basis and flights from Stansted to
Reus. 
For more information call 01904-
436000 or see
www.superbreak.com/agents

Just You
strengthens Spain
programme with
Treasures of
Andalucia tour

JUST YOU has 
introduced an eight-day
Treasures of Andalucia
tour for 2015. 
Highlights of the

journey include optional
tours of Granada and the
Alhambra Palace, a visit
to the picturesque cliff-
top town Ronda and the
chance to see the works
of Malaga’s famous son,
artist Pablo Picasso, at
the Palacio de Buenavista
museum. 
Prices start at £779

per person and include
flights and seven nights’
half-board
accommodation.
For details see
www.justyou.co.uk 

TRAVELSPHERE is offering
three tours to Spain that are
reportedly selling well. 
The first is a ten-day

Madrid and The Way of Saint
James, where highlights
include half a day in Burgos,
where travellers will discover
the medieval charm and
Spanish gothic architecture;
an afternoon walking tour of
Leon; a half-day tour of the
UNESCO World Heritage Site
of Santiago de Compostela; a
half-day tour in Salamanca;

and three nights in Madrid. 
Departures are available

from May 2015 and prices
start at £899 per person and
include flights, bed-and-
breakfast accommodation and
excursions. 
The eight-day Medieval

Cities of Spain journey
explores the cities of Avila, the
highest city in Spain, as well
as the multi-cultural city of
Toledo. 
Other highlights include

tours of Madrid where visitors

can take in the views of
Almudena Cathedral and
Royal Palace. 
Prices lead in at £899 per

person and include seven
nights’ breakfast stay at the
four-star Hotel Palacio de los
Velada, a remodelled 16th-
century palace located in the
historic and artistic city centre
and flights, with departures
available from May 2015. 
The eight-day Week in

Andalucia includes a tour of
Granada and the Alhambra

Palace, a visit to Cordoba and
Seville, the regional capital of
Andalucia, and the backdrop
to Bizet’s much-loved
Carmen. 
Travellers can opt to visit

the picturesque cliff-top town
Ronda, and the works of
Malaga’s wonder child Pablo
Picasso in the Palacio de
Buenavista museum. 
Prices lead in at £929 per

person and include seven
nights' half-board
accommodation and flights. 

Three’s the magic number for Travelsphere with tours from £899 per person

spain

...hotel has opened in Penáguila on the Costa Blanca, 50 minutes from Alicante Airport. Set on 500
acres of olive and almond groves in the midst of a national park, the property was originally
constructed as a hunting lodge in 1881 and has been converted to include ten bedrooms with two
lodge suites situated just steps from the main hotel. The property offers a heated indoor swimming
pool with a spa, an outdoor pool, jogging track, horses, hiking and mountain biking in the National
Park, hot-air ballooning, shooting, golf and fly fishing. Double room rates start at £140 per night
including breakfast. 
For more information see www.hotelescondida.com 

Superbreak offers agents piece of the action with PortAventura breaks

A NEW BOUTIQUE
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Insight Vacations adds two new tours of Spain for 2015
INSIGHT VACATIONS has added two new tours of Spain to its European
programme for 2015. 
The 12-day Iberian Elegance trip starts off in Barcelona before taking a

drive along the orange blossom coast to Valencia where guests will engage
in a cookery demonstration. The journey then follows the Sierra Nevada to
Granada for the chance to visit the Alhambra Palace and then moves on to
Cordoba, Seville and a visit to the Alcazar Palace-a Moorish fantasy in stone. 
The tour then crosses the border into Portugal for a tour of the capital

Lisbon before heading to Holy Fatima, Golden Salamanca, Toldeo and the
Spanish capital of Madrid where the trip culminates. 
Prices start at £2,156 and include 11 nights’ bed-and-breakfast,

transfers, sightseeing and the services of a tour director.    
A new 13-day Splendours of Andalucía and Morocco adventure begins in

Madrid and continues on to Moorish Cordoba and the City of Carmen of
Seville. 
A scenic drive will bring guests to Granada where they have the chance to

marvel at Alhambra Palace and then enjoy some free time in the city with its
whitewashed houses and patio gardens of bygone Moorish splendour. 
The tour then heads to the village of Mijas in the Costa del Sol before

moving on to Gibraltar and a voyage across the Straits of Gibraltar to the
ancient imperial Moroccan city of Fes. 
Marrakesh is the next stop with the final stopping point being Casablanca

where guests will visit Rick’s Café for a celebration dinner. 
Prices start at £1,885 and include flights, 12 nights' breakfast

accommodation, transfers, sightseeing and the services of a tour director
throughout.    
For further information or to book see www.insightvacations.com

IBEROSTAR adds gourmet products to mini-bars
IBEROSTAR HOTELS and Resorts has introduced a range of luxury
gourmet and locally sourced products to its mini-bars in a selection of
Grand Collection, Premium Gold and Premium hotels in Spain.   
The mini-bars now include well-known products and high-quality

drinks such as Laurent-Perrier Champagne and Ciroc Vodka.
Additionally, the historical Ron Zacapa and Gin Mare are also included
in the collection of spirits. 
The new products will be available in selected hotels in Spain,

including IBEROSTAR Grand Collection and Premium Gold hotels, as
well as selected premium hotels such as IBEROSTAR Andalucía Playa,
IBEROSTAR Marbella Coral Beach, IBEROSTAR Albufera Playa/Park,
IBEROSTAR Jardín del Sol Suites and IBEROSTAR Royal Cupido. 
There is also a selection of micro-brewed beers to choose from,

many of which are local options. 
The new mini-bar also includes a new selection of snacks and

appetisers – this assortment includes top products such as Orgániko
chocolate bars or the well-known premium products from the gourmet
shop Petra Mora. 
Talking about the new-look mini-bars, the company's head of

marketing for Europe, Óscar González, said: “Using local products
alongside international premium brands in our new mini-bars is a great
way of differentiating ourselves from the rest of the market. We believe
that the careful selection of these products will give our mini-bars an
extra special touch for our guests to enjoy.” 
For details see www.iberostar.com

We asked our staff the
following question this week:
What do you most look

forward to at the
weekend?

Publisher: Jeanette Ratcliffe
jeanette.ratcliffe@travelbulletin.co.uk
Spending time with my son, a lie-in and Doctor Who.

Editor: Lauretta Wright
lauretta.wright@travelbulletin.co.uk
Just having the free time to spend how I wish

Assistant Editor: Jill Sayles
jill.sayles@travelbulletin.co.uk
Not having to do the commute - two trains and two
tubes daily

Contributing Editor: Paul Scudamore
post@travelbulletin.co.uk
Generally chilling out - and the following weekend.

Sales Director: Simon Eddolls
simon.eddolls@travelbulletin.co.uk
Monday.

Advertisement Manager: Tim Podger
tim.podger@travelbulletin.co.uk
A massage and a day on the beach

Online Sales Manager: Nick Boocock
nick.boocock@travelbulletin.co.uk
Family and film-making.

Account Manager: Bill Coad
bill.coad@travelbulletin.co.uk
Match of the Day

Account Manager: Chris Gascoine
chris.gascoine@travelbulletin.co.uk

Account Manager: Matt Gill
matt.gill@travelbulletin.co.uk
Footy! 

Marketing Assistant: Tasneem Rahman
tasneem.rahman@travelbulletin.co.uk
Staying in my pyjamas all day!

Senior Designer: Lee Telot
lee.telot@travelbulletin.co.uk
Enjoying the weekend

Assistant Designer: Tom Davies
thomas.davies@alaincharles.com
Having time for breakfast

Production: Nick Salt
nick.salt@alaincharles.com
Recieving phone calls from the Dubai office

Circulation Manager: Jim Merchant
post@travelbulletin.co.uk

spain

Crossword:
Across: 1. QANTAS, 3. EMMA, 7. ANNAPURNA, 8. TOGO, 9. SLOANE, 12. MANILA, 13. PESO, 15. EDINBURGH, 16.
IRAN, 17. VERONA. 
Down: 1. QUANTUM, 2. ARNO, 4. MARRAKECH, 5. ACA, 6. SPALL, 7. ARGENTINA, 10. ELOUNDA, 11. GLOBE, 
14. ERIE, 15. EDI.
Highlighted Word: MALAGA

Travagrams: (top) Ilios Travel (bottom) Warsaw

Where Am I?: Baker Street

puzzlesolutions
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All Inclusive

All you have 
to do is relax

Guaranteed sunshine, beautiful 
beaches and stunning scenery, 
above and below the water.

All  
Inclusive

From

£399
All  

Inclusive

           09:53
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