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A SELECTION of hotels in Antigua and

Barbuda are offering new deals and

packages for summer. 

Nonsuch Bay has launched an Epic

Teen Challenge exclusively for teenage

guests at the resort. The challenge is

broken down into two categories, 13-15

and 16-18 year olds. The challenge

involves a two-mile single-handed sail

in a dinghy around Mongoose Island

before switching to a kayak or stand-up

paddle board to paddle 150m and back

to a marker buoy in the Bay, followed

by a 100m swim from the beach and

back again. Everyone receives a prize

for participating with a leader board of

the top ten times updated throughout

the summer. The resort will also hold

beach chill outs for teenagers with

non-alcoholic drinks around the beach

fire pit. The challenge will take place

once a week from July 6 to August 31.

See www.nonsuchbayresort.com 

Grand Pineapple Beach Resorts is

offering seven nights' all-inclusive

accommodation and flights from

London to Antigua at the Grand

Pineapple Beach Antigua for travel in

September with Virgin Atlantic. Prices

start from £3,379 for a family of four.

See www.grandpineapple.co.uk 

Jolly Beach Resort and Spa is

offering seven nights' all-inclusive

accommodation from £1,429 per adult

and £799 per child. The price includes

scheduled flights with Virgin Holidays

from Gatwick and is based on two

adults and two children (under 12)

travelling and sharing a superior room.

For details see

www.jollybeachresort.com and

www.virginholidays.co.uk 

Other promotions include seven

nights at the four-bedroom Turtle

Cottage from £2,849 per person based

on eight adults sharing from Blue

Waters. The price includes daily

breakfast, Economy flights and private

transfers. See www.bluewaters.net

Meanwhile, Virgin Holidays is offering

seven nights in Antigua from £899 per

person saving up to £160 per person

based on two adults sharing a Garden

Room. The price includes flights with

Virgin Atlantic from Gatwick,

accommodation at Halcyon Cove by Rex

Resorts on a room-only basis and

transfers. Prices are based on

departures on September 17.

For details see www.virginholidays.co.uk 

THE CARLSON Rezidor Hotel Group, which includes Hotel

Missoni, Radisson Blu and Park Inn by Radisson Hotels, has

recently introduced a range of tech upgrades and

enhancements in line with changing consumer demand,

business needs and internal initiatives such as the Think Planet

Energy Saving project.

The majority of Radisson Blu Hotels in the UK – including all

airport and conference properties - now offer significantly faster

Wi-fi with 100MB internet cable lines having been installed

across the portfolio in the last six months. 

In line with guests' needs and expectations, the Group’s mid-

market brand Park Inn by Radisson launched a free standard

Wi-Fi offering for all guests and meeting delegates across all

hotels worldwide at the end of 2012.

Meanwhile, the recently opened Park Inn by Radisson

Glasgow City Centre is the first Carlson Rezidor property in the

UK to offer guests a self check-in option. The entire process

from entering a guests’ name, to obtaining a room key card

typically takes less than 60 seconds, and upon check-out, the

guest inserts their key card into the kiosk to review and settle

any incidental costs, receiving their invoice immediately, either

from the printer or via email.

In addition, as part of the hotel group's Think Planet initiative

- which targets a 25% reduction in energy consumption by 2016

- video content has been created in order to communicate how

employees can implement environmental and operational

efficiencies at hotel level. The content has been uploaded to a

secured YouTube channel where staff can view the videos using

their mobile device or tablet.

The company has also engaged energy analysts Save Money

Cut Carbon to identify how to deploy technology to reduce

energy and water consumption across the UK and Ireland. The

wide-ranging initiative is currently focusing on reducing water

usage and maximising fuel efficiency of hotel boilers.  

hotelbulletin

NISBET PLANTATION Beach Club in Nevis is inviting holidaymakers to linger longer with a special offer of three weeks for the price of

two for stays between now and December 19 for bookings made by June 30. 

For more information visit www.nisbetplantation.com

Antigua & Barbuda properties offer new packages and promotions 

Carlson Rezidor adds extensive technology upgrades to properties

puzzlebulletin
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Where Am I?

A famous Green Lake is in this Lanzarote town.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.ukClosing date for entries is Thursday, May 16th. Solution and new puzzle will

appear next week.
The winner for 26th April is Elaine Swatman, Good Travel

in Hull.
April 26 Solution: A=8    B=5    C=2    D=6

➠A

➠B

➠C

➠D

Number: 111 Travagrams

Across 
1. Major Ferry Line (5)4. Picturesque island in the eastern Aegean (5)

6. Cagliari is this island's capital (8)
8. Newcastle is on this river (4)9. State capital of Montana (6)11. London underground and mainline station

(6)
13. Tallest active volcano in Europe (4)
16. Popular Costa Blanca resort (8)
17. Irish county, sounds like a girl's name (5)
18. Probably the most famous boy in One

Direction (5)

Down 
1. Go Into Darkness to see this sci-fi movie at a

cinema near you (4,4)2. German city (5)3. Low-cost flight provider (4)4. Popular Cornish resort (2,4)5. New England state (5)7. Asuncion is the capital (8)10. Scenic lake in the Banff National Park (6)
12. The centre of this Tuscany city is a World

Heritage Site (5)14. River, forms the border between Devon and
Cornwall (5)15. Crossover pop / classical singer, ___ Groban (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 

and Travagrams, please see page 28

Crossword

Su Doku

N
um

be
r: 

11
1

This operator is named after the art of creating images with small pieces
of coloured glass, stone, etc.

Think of the Netherlands and the USA and you will be thinking along
the right line

Disclaim Yahoos

A Draconian Hell Lime

Can you solve the following anagrams to decipher the destination & tour operator?

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

Cruise industry forms
global trade association

Cruising

January 25 2013 | ISSUE NO 1,810 | www.travelbulletin.co.uk
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Our contemporary design ensures that our magazine has the

the most vibrant image of any in the UK market, providing a

platform in which you will be proud to advertise. 

By combining informative, product-led editorial content with a

highly targeted circulation, Travel Bulletin has become the

magazine of choice among the industry's advertisers. 

Recent advertisers' comments are testimony to this: -
“Travel Bulletin’s reach amongst travel agents and Home Workers in

the UK helps provide fantastic exposure for the new routes we've

recently launched, as well as for LOT as a brand”. 

Andrzej Wysocki, Regional Director UK&Eire, LOT Polish Airlines. 

“Advertising in Travel Bulletin’s Cruise supplement was key to our trade

marketing strategy in 2012, and has helped our profile enormously.

Many Thanks”.

Joseph Grimley, Agency Sales Manager, Riviera Travel

“Travel Bulletin is a very visually impressive publication as well as

being a very informative and useful read”. 

Maria Iordache, Director, Romanian National Tourist Office . 

Magazine Facts

A round-up of the latest

package deals and new

flight routes  

Indian Ocean

May 31 2013 | ISSUE NO 1,8
28 | www.travelbulletin.co.uk
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'All About' Guides
Our series of 'All About'
supplements cover a

broad range of key

industry sectors and

destinations. These high

quality titles are written

and designed to meet

the selling needs of the

UK travel industry.

Being distributed in

print and electronic

formats to all travel

agents nationwide, they

provide a unique

opportunity to align

your advertising message with

relevant editorial material. Travel Bulletin also specialises in

producing bespoke supplements, tailored to your own

requirements. Our one-stop professional service, including

research, writing, design, print, promotion and delivery, is

second to none. 

Produced by

www.travelbulletin.co.uk

Southern & 
East Africa

Your one-stop guideto all the latest news and developments 
in Southern & East Africa

All About

February 2013

www.travelbulletin.co.uk

The leading 
weekly trade title 
for UK travel agents 
for over 38 years.  
Launched in 1975, Travel Bulletin is the UK's most popular

weekly magazine for both retail and business travel agents.

Travel Bulletin covers all the latest news from every sector

of the travel industry and this combined with in-depth

destination features, expert analysis, agent reviews,

competitions, training updates, agent fam trips and

incentives and regular glossy destination supplements

means that the magazine is essential reading for all high

street and home based travel agents. 

Travel Bulletin's 'must-read' editorial is delivered in a

concise style allowing maximum information to be gleaned

in a short period of time. This unique format grants the busy

travel agent time to read and digest the entire publication,

from front cover to back, within 20-30 minutes ensuring that

your advertising message is seen. 
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Sales Consultants
47%

Travel Agent Profile

ABTA Agents

Travel Trust Association

Global Travel Group

Home workers

5%
4%

24%
67%

Circulation

IF YOUR MARKET IS TRAVEL AGENTS, TRAVEL
BULLETIN WILL PROVIDE AN IDEAL AND UNRIVALLED
PLATFORM TO REACH YOUR TARGET. 

Total Average Net Circulation for
audit period 1st July 2011 - 30th

June 2012: 7,477

In addition to an audited weekly print circulation of 7,477

(average July 2011- June 2012), a digital edition of Travel
Bulletin is emailed each week to over 20,000 travel

professionals worldwide ensuring maximum reach within

the travel industry. 

With 160 changes being made to the circulation database

every week, this highly targeted circulation is also the most

accurate in the market place. No valuable copies are

wasted, ensuring that your advertising message is read by

the maximum number of potential active buyers of your

product. 

www.travelbulletin.co.uk

Managers 27%

Assistant Managers
8%Senior Sales

Consultants 12%

Owners/Directors
6%

Readership Profile
Reach the  audience that matters 

Travel Bulletin strikes a perfect balance between print and

digital magazine distribution. One copy is mailed in print

form to every bonded travel agency in the UK including all

members of ABTA, the Global Travel Group and the Travel

Trust Association. An additional 1,500 copies are delivered

to home based travel agents. 

With an estimated print readership of over 22,000 travel

agents, our weekly title appeals to a broad spectrum of

decision makers. Results from a recent survey demonstrate

that Travel Bulletin is read by shop owners, managers,

supervisors and travel consultants alike ensuring your

message is visible to a powerful audience of potential

customers.

Reader Job Function
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Online Advertising 

Engage with a niche travel trade audience by
marketing your products on
www.travelbulletin.co.uk 

travelbulletin.co.uk is a one-stop shop for the busy travel
professional as it carries breaking news stories, online training
programmes, games & competitions, travel jobs, destination features
and travel industry offers and incentives. 

Visitor figures are showing a sharp increase month on month with a
current monthly average of 150,000 page impressions being recorded.

Display 
A range of banner, skyscraper and creative locations are available,
guaranteeing prime exposure and impact on every page throughout
our site.

Competitions
Interact with the UK travel industry through competitions which offer
brand awareness, unique product promotion and data capture. 

Online Games 
To maximise agent exposure, position your existing game on our site
or we can create, host and manage one on your behalf. 

VideoCast 
Inspire agents and their customers by promoting your existing
videos on our website. Alternatively, Travel Bulletin will create,
produce and distribute a promotional video to help you achieve your
marketing objectives. 

Site Takeover
Re-skin and ‘advertorialise’ every page of the Travel Bulletin
website and maximise your product’s impact. 

Digital Brochures
Expose your digital brochure to a targeted trade audience on the
Travel Bulletin website and experience immediate agent interaction
with your product.

“travelbulletin.co.uk
provides a perfect platform
from which to showcase
your products and attract
new business from the UK
travel industry.
Communication with our
users is instant, ensuring
immediate response to
your campaigns”.

Choose from an array of web advertising opportunities:  

www.travelbulletin.co.uk
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Delivering your messages to the heart 
of the travel agency with an unrivalled
immediacy ensures instant response

“Travel Bulletin's email service proved invaluable in keeping travel
agents updated during the recent ash cloud and snowfall
disruptions and ensured that we maintained continuous contact
with agents at a time when they most needed it. This service is
speedy, reliable and fuss-free - and what's more, it's all delivered at
a competitive price”.
Emma Haggett, Virgin Atlantic

“This is truly an amazing service..from design right the way
through proof-reading to post eshot statistical analysis, it is such
fantastic value for money! “ 
Adrian Smyth, Sales Director, Jetset

Solus Email
The Travel Bulletin e-marketing service offers unique flexibility, tailoring

each email to your own particular requirements. A broad range of selection

criteria are available including the exact distribution date and time, selection

by airport catchment area or by individual travel agency consortia.

Circulation
The Travel Bulletin agent database comprises 9,000 email addresses, with 93% belonging to the ultimate decision

makers, agency managers. It is updated on a daily basis to ensure optimum accuracy and eliminate wastage. 

Results
Travel Bulletin's highly accurate and extensive database produces opening rates that consistently outstrip the industry standard of 15%,

with viewing rates often exceeding 30%. More messages viewed means more response! 

Material Required & Sample Costs 
Emails must be supplied in html format. Single email distribution to all UK travel agents from £495 GBP. Design service available from

£85 GBP.

The Travel Bulletin weekly e-newsletter includes all the latest travel industry updates, opinions,

agent offers and the first opportunity to read the digital edition of Travel Bulletin magazine. It is

emailed to over 20,000 travel professionals each week, exposing your product to a highly targeted

audience of active buyers.

Travel Bulletin e-Newsletter

E-Marketing

Distributed to over 20,000 travel professionals worldwide, targeting key decision
makers in the travel industry. 

www.travelbulletin.co.uk
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"Travel Bulletin distribute our brochure and special offer mailings at an extremely
competitive price and we receive a fantastic response from agents. I wouldn't
hesitate to recommend them for your own distribution to agents"
Maxine Dunsdon,  Business Development Manager, Hurtigruten

“Travel Bulletin distribute our brochure launch packs and quarterly magazines at an extremely
competitive price. We have a fantastic response rate from agents when we enclose competitions and
incentives. I wouldn’t hesitate to recommend them for your own distribution to agents”. 
Warner Holidays

Connecting with Travel Agents 
And Homeworkers since 1975
Travel Bulletin is the ONLY UK weekly magazine to carry a wide variety of loose inserts

from special offer flyers to file copy brochures.  As essential sales tools, these items

complement our publication perfectly...together they are vital to the success of the busy

travel consultant.

Distribute with Travel Bulletin magazine and benefit from our prized database of

homeworkers, ABTA, Travel Trust Association and Global Travel Group members. Updated

daily with an average of 160 changes taking place each week, this database is the most

accurate in the travel industry ensuring none of your marketing material is wasted.

Travel Bulletin also offers a highly flexible service to target your key sellers.

Either reach all agents nationwide or alternatively tailor your mailing by

geographical region or agency type. Target according to county, postcode or

membership of particular groupings, consortia or even ABTA number. 

If you prefer to, you can use our solus mailing facility and take advantage of

the most cost effective prices in the industry. Travel Bulletin can help

launch your products by combining the mailing with print, online and e-

marketing promotions. 

UK Agent Distribution By Region

Insert Distribution

FOR MORE DETAILS CONTACT US NOW FOR A TAILOR MADE OFFER
THAT SUITS YOUR  TARGET DISTRIBUTION

www.travelbulletin.co.uk
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Advertising Specification

1/2 PAGE  VERTICAL

Type area     275mm(h) x 88mm(w)

Trim              297mm(h) x 103mm(w)

Bleed            303mm(h) x 106mm(w)

1/2 PAGE  HORIZONTAL

Type area     135mm(h) x 180mm(w)

Trim              150mm(h) x 210mm(w)

Bleed            153mm(h) x 216mm(w)

1/4 PAGE  STRIP

65mm(h) x 180mm(w)

How to supply copy:

Method of Delivery - Please email your advertisements to production@travelbulletin.co.uk

FTP: Please call +44 (0)207 834 7676 for further details.

Courier/post to: University House, 11-13 Lower Grosvenor Place, London, SW1W 0EX. 

To advertise - Please call Simon Eddolls on +44 (0)207 834 6661 for further details or email simon@travelbulletin.co.uk

Formats

1. QuarkXPress, including fonts and images

2. Adobe Illustrator, with text as outlines

3. Adobe Photoshop

4. Portable Document Format (PDF). 

All files to be supplied as a ‘Press quality’ composite 1.3 or 1.4
CMYK PDF created using Adobe Acrobat Distiller. 
5. InDesign - with all associated files included.

Image/ graphic resolution must be a minimum of 300 dpi at size

to be used to achieve the necessary sharpness of the final

printed image. 

All Pantone colours and RGB images must be converted to

CMYK. 

Colour management, ICC profiles or lab colours should be

NOT be embedded.

Files should not contain any Truetype or Multiple Master

fonts, because they can perform unpredictably. Saving text as

outlines also helps avoid any font issues.

Please make sure all associated images/graphics and fonts

are included/embedded in the final files to be sent. 

JUNIOR PAGE

180mm(h) x 135mm(w)

Advertising Data

www.travelbulletin.co.uk

FULL PAGE

Type area     275mm(h) x 180mm(w)

Trim              297mm(h) x 210mm(w)

Bleed            303mm(h) x 216mm(w)

1/4 PAGE  PORTRAIT

135mm(h) x 88mm(w)
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www.travelbulletin.co.uk

Contact Us
Travel Bulletin
University House, 11-13 Lower Grosvenor Place, London, SW1W 0EX Telephone: +44 (0) 20 7834 6661 Fax: +44 (0) 20 7973 0136

Website: www.travelbulletin.co.uk e-mail: post@travelbulletin.co.uk Registered No.: 2609275

Top Banner
Dimensions: 468 x 60 pixels

File size: 90k or less

Formats: GIF, JPG, SWF

Skyscraper
Dimensions: 120 x 600 pixels

File Size: 90k or less

Formats: GIF, JPG, SWF

Video Box
Dimensions: 320 x 260 pixels

File size: less than 5MB

Formats: MP4, SWF, FLV

Lower Banner
Dimensions: 468 x 60 pixels

File size: 90k or less

Formats: GIF, JPG, SWF

Page Peel
Dimensions: Stage 1-150 x 150 pixels Stage 2-

500 x 500 pixels

File size: 100kb for each stage

Format: SWF, JPEG, PNG

Animation: Max 5 secs per stage

Frame Rate: 20 frames per second max, per stage

Takeover
Dimensions: 1680 x 1050 pixels

File size: 100 hb

Format: JPEG

Resolution: 96 dpi

Ad Area: Top 120 pixels

Sides: 340 pixels

Online Specs

Top Banner

468 x 60 pixels

Skyscraper
120 x 600

pixels

Video Box

320 x 260 pixels

Takeover

120 pixels

340 pixels 340 pixels

Lower Banner

468 x 60 pixels
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Magazine & Supplement Advertisement Rates GBP (£)  - per issue

E-Newsletter Advertisement Rates GBP (£)  - per issue

Website Advertisement Rates GBP(£) - per month

Contact our sales team for more information and package prices

www.travelbulletin.co.uk

By combining informative, product-led editorial content with a highly targeted circulation, Travel Bulletin ensures your message

is visible to a powerful audience of potential customers. 

The Travel Bulletin E-Newsletter is distributed to over 20,000 travel professionals worldwide, targeting key decision makers in the
travel industry

travelbulletin.co.uk provides a perfect platform from which to showcase your products and attract new business from the UK
travel industry. Communication with our users is instant, ensuring immediate response to your campaigns.

Website Page Peel Top Banner Skyscraper Factfile Bottom Banner

Display Advertising £ 4,120 £ 1,470 £ 1,470 £ 2,500 £ 940

Additional Products
Competitions £ 995 per month

Video Cast £ 1,500 per month

Destination Feature

Microsite Development £ 4,000

E-Brochure Distribution:

Standard Package £ 1,200

Gold Package £ 1,800

Site Takeover: £ 2,000 per week

Top Banner £ 880
Skyscraper £ 730
Tile £ 350

1x 12x 24x
Whole Page £ 3,300 £ 2,960 £ 2,470
1/2 Page £ 1,980 £ 1,770 £ 1,480
1/4 Page £ 1,150 £ 1,030 £ 860

Travel Bulletin

University House, 11-13 Lower Grosvenor Place, London, SW1W 0EX Telephone: +44 (0) 20 7834 6661 Fax: +44 (0) 20 7973 0136

Website: www.travelbulletin.co.uk e-mail: post@travelbulletin.co.uk Registered No.: 2609275

Advertising Rates 2013/2014
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January 11th  
UK & Ireland
Spain & Her Islands
Winter Sports
Southern Africa
Red Sea

January 18th
Turkey
Dynamic Packaging
Caribbean
Scandinavia

January 25th   
USA
Cruising
Seat Only
Training

February 1st
Slovenia
Greece
Australasia
Holiday Parks

February  8th  
Malta & Gozo
Accommodation Only
Escorted Trips

February 15th  
Italy
North Africa
Weddings & Honeymoons
Training

February 22nd  
Bermuda
Short Breaks
Theme Parks

March 1st
USA
Middle East
All-Inclusives
Mediterranean Islands

March 8th  
Spain & Her Islands
Czech Republic
Far East 

March 15th  
Cyprus
Croatia
South America
Training 

March 22nd
Iceland
Dynamic Packaging
Cultural Tours
Technology

March 29th
Cruising
UK & Ireland
Canada

April 5th 
Southern Africa
Activity Holidays
Golf Holidays

April 12th  
C&E Europe
Holiday Parks
Seat Only

April 19th
Egypt
USA
Accommodation Only
Black Sea
Training

April 26th   
Travel Bulletin Awards
Preview

May 3rd  
Germany
Baltic States
Escorted Trips

May 10th  
Portugal & Madeira
Middle East
UK Airports

May 17th  
Turkey
Theme Parks
Training
Wildlife & Safaris

May 24th  
UK & Ireland
Far East
Caribbean
Technology

May 31st
Italy
Indian Ocean
West Africa

June 7th
Israel
Dynamic Packaging
Romania

June 14th
USA
Holiday Parks
Australasia

June 21st
North Africa
Activity Holidays
All-Inclusives
Training

June 28th
Mediterranean Islands
Seat Only
Sri Lanka
Latin America

July 5th  
Spain & Her Islands
Pacific Islands
Weddings & Honeymoons

July 12th  
UK & Ireland
Red Sea
Far East
India

July 19th
Cyprus
Cross Channel
Mexico
Training

July 26th
Egypt
Southern Africa
Baltic States
Short Breaks

August 2nd
No Issue

August 9th  
East Africa 
Xmas Markets
Middle East

August 16th
Winter Sun
UK Airports
Spa Holidays
Training

August 23rd
No Issue

August 30th
Luxembourg
Theme Parks
South America
Scandinavia

September 6th
Turkey
Winter Sports
Seat Only

September 13th  
Australasia
Russia
Short Breaks

September 20th
Caribbean
C&E Europe
Lapland
Insurance
Training

September 27th  
Travel Bulletin Awards

October 4th
Cruising
Gambia
Indian Ocean
Southern Africa

October 11th
Greece
Middle East
Escorted Trips

October 18th
Canada
Malta & Gozo
Weddings & Honeymoons
Training

October 25th  
Red Sea
Accommodation Only
USA

November 1st
WTM Preview

November 8th  
Croatia
Winter Sun
Dynamic Packaging

November 15th
Spain & Her Islands
UK & Ireland
Corsica
Training

November 22nd
Portugal & Madeira
Far East
Cruising
Technology

November 29th
Budget Holidays
Cross Channel
Mediterranean Islands

December 6th 
Germany
Golf Holidays
Accommodation Only

Dec 13th  
Iceland
Short Breaks
Training

www.travelbulletin.co.uk

Editorial Features 2013
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