
May 31 2019 | ISSUE NO 2,110 | travelbulletin.co.uk Giving agents the edge

Co
ve

r p
ic

 : 
©

 K
us

hn
iro

v 
Av

ra
ha

m

AGENT INSIGHT 
Sandy on sunny Cyprus  
and magical Madeira

ELA PREVIEW 
Experience Latin America  
returns to London

LONDON LIFE 
Experience the treasures from 
Tutankhamun’s tomb

LUXURY TRAVEL 
Manchester’s new private 
terminal: what to expect

CANADA 
On the road in British Columbia

OFFICIAL VOTING 
NOW OPEN!

TB 3105 2019 Cover New_Layout 1  29/05/2019  14:34  Page 1



S01 TB 3105 2019 Start_Layout 1  29/05/2019  11:58  Page 2

https://hummingbird.travel/


NEWS 
Updates for agents for selling travel 
in the UK and abroad

04

AGENT BULLETIN 
Incentives and training 
opportunities for eager agents

07

STAR AWARDS FINALISTS 
Who will be vying for the big prizes 
at the 2019 Star Awards?

13

LUXURY HOLIDAYS 
Find your amazing with If Only...

19

LONDON LIFE 
History buffs will be keen to see 
the treasures of Tutankamun.

17

CANADA 
Help clients take the road less 
travelled in British Columbia

24

THIS WEEK

TO QUOTE an old phrase – 
do you want the good news 
or the bad news first? The 
good news is that 
prospective travellers are still 
in love with the notion of 
package holidays, with 
research showing 79% of 
Brits have either taken a 
package holiday or are open 
to taking one in the future. 

The research, carried out 
by creative and media agency 
eight&four, asked 2,000 UK 
adults about their holiday 
habits. From this, 55% of 
participants between the 
ages of 25-34 said they had 
taken a holiday of this type 
within the past year, followed 
by 28% of participants over 
the age of 45. 

Further, eight&four’s 
research highlighted the 
benefits of package holidays, 

with 26% claiming previous 
trips have proven to be  
value for money. A fifth of 
survey respondents said 
they liked that all the 
organising was done for 
them, while 18% felt more 
relaxed having protection on 
offer (via ABTA/ATOL etc.) if 
anything were to go wrong 
on their travels. 

On the other hand, not 
everyone is keen to step foot 
outside the British Isles – 
although this trend should 
benefit UK specialists. The 
research found 19% of 
respondents are more likely 
to enjoy a ‘staycation’ in light 
of political and economic 
uncertainties tied to Brexit.  

Of these staycationers, 
33% fit into the 25-44 age 
bracket, with only 12% of 
those over the age of 45 

staying in Britain for their 
holidays.  

Caroline Brosnan, head of 
marketing at eight&four, said: 
“The package holiday has 
reinvented itself as a 
relevant, budget-friendly 
option for young, price-
conscious holiday-makers. 
As the number of holidays 
taken by 18-34s per year 
increases, the need for a 
hassle-free trip to be part of 
that mix has become really 
important.” 

On the topic, she 
continued: ”But whilst this 
presents a fantastic 
opportunity for package 
holiday brands to continue to 
evolve over the long term, 
the impact of Brexit does 
seem to be affecting 
holidaymakers’ decisions 
over the short term.” 

020 7834 6661
Published by :  
Alain Charles Publishing (Travel) Ltd 
University House, 11-13 Lower Grosvenor 
Place London, SW1W 0EX 

Printed by: Buxton Press 
Subscriptions are £125 p.a.  
£195 overseas 
ISSN: 0956-2419

STAY ANOTHER DAY
More than two years since Article 50 was triggered, it seems 
political uncertainty has left many holidaymakers unwilling to 

splash out on a package holiday abroad anytime soon. 

The survery asked 2,000 adults from across the UK about their holiday habits.
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Mark Ronson hits the deck with Virgin Voyages
EAGER TO showcase its 
musical roots, Virgin Voyages 
has announced a partnership 
with Academy, Grammy  
and Golden Globe-winning 
artist and producer Mark 
Ronson, when the company 
launches its cruise ship 
Scarlet Lady next year. 

Functioning as the 
company’s ‘Minister of 
Music’, Ronson, who has 
worked with legendary 
musicians including Amy 
Winehouse, Bruno Mars and 
Lily Allen, will be creating a 
series of pre-voyage and 
onboard playlists for 
holidaymakers, as well as 
curating the vinyl record 
selection in the RockStar 
Suites and the ship’s music 
shop – Voyage Vinyl. 

Working alongside the 
company’s music team, the 
producer will be in charge of 
defining Virgin Voyages’ 
sound at sea, as well as at the 
Beach Club in Bimini 
Bahamas (a private beach 
club used by cruise guests). 

Mark Ronson will be 
performing at the Beach Club 

next year, with his July 9 gig 
exclusively available for those 
who book on the July 5 
Mayab Sol Sailing, stopping 
in Costa Maya, Mexico and 
the Bahamas. 

“I’m thrilled to be part of 
the Virgin Voyages’ Creative 
Collective, helping lead the 
charge in music,” said Ronson. 
“Sir Richard Branson and the 
Virgin brand were legendary 
game-changers in the music 
industry and it's a thrill to join 
them as they bring that same 
spirit to sea travel.” 

Tom McAlpin, CEO for 
Virgin Voyages, said: “We see 

music as an essential element 
to a holiday, not just for 
parties but also as the 
soundtrack to laughter, 
relaxation and much more.  

“It’s an honour to have an 
outstanding artist like Mark 
Ronson helping us develop 
our on-sea experience, 
alongside an exciting lineup 
of DJs joining our On Deck 
residency programme.”  

DJ and record producer 
Diplo is also set to perform at 
the Beach Club next year.  

 
Further details can be found 
at www.virginvoyages.com

Ronson will be scratching records as 
the company’s ‘Minister of Music’.

WITH GAME of Thrones coming to an end after eight seasons, 
Cruise & Maritime Voyages (CMV) is offering holidaymakers the 
chance to visit Westeros (or at least the locations behind the world’s 
most watched TV show) with a 12-night cruise to Iceland and the 
Northern Isles. Marco Polo sets sail on June 17 on a 12-night Iceland 
and Northern Isles expedition, stopping at Kollafjørður in the Faroe 
Islands; the Icelandic ports of Seyðisfjörður, Akureyri, Ísafjörður and 
Reykjavík; and, for the Irish leg, Ringaskiddy and the city of Cork, 
before returning to Portsmouth. Fares start from £669 per person. 

Likewise, sailing from London Tilbury on June 15, Columbus  
visits the land of fire and ice with calls at Rotterdam, Lerwick, 
Shetland Islands, Torshavn, Faroe Islands, Seyðisfjörður, Akureyri, 
Ísafjörður and Reykjavík, before returning to London. Tickets are 
available from £799 per person – a saving of 55% on normal fares – 
based on two people sharing a twin inner cabin and includes 
onboard meals, afternoon teas and late-night snacks, as well as 
entertainment, daytime activities, access to leisure facilities, 
admission to the Captain’s Cocktail Party and, of course, protection 
from the dreaded White Walkers. 

Beat the GoT blues with CMV Cruises
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AIR MALTA is treating families to a ‘Kids Fly Free’ offer 
on all flights to the Mediterranean island from Gatwick 
or Southend Airport this summer. This offer applies to 
bookings made before August 16, and is relevant for 
travellers heading to Malta between June 1 and 
September 30, subject to availability.  

‘Kids Fly Free’ is not available for flypass members 
and cannot be applied to flight tickets that have already 
been purchased. 
 
For more information, visit www.airmalta.com/ 
kids-fly-free/terms-and-conditions 

Free flights for travelling tots with Air Malta

SCENIC HAS lifted the lid on 
its 2020 Europe River Cruise 
Collection, featuring journeys 
across the Rhine and Douro, 
as well as the south of France. 

Hopping on the growing 
wellness bandwagon, Scenic 
has opted to revamp its Rhine, 
Main and Danube vessels to 
incorporate Salt Therapy 
Lounges. All Royal Owner’s 
Suites have also been upgraded 
with contemporary furnishings 
and baths with views. 

New itineraries for the year 
ahead include the 11-day 
south of France Trip, travelling 
along the Saone and Rhone 
Rivers before circling back to 
Lyon via Avignon, Viviers and 
Beanne. Prices start at £3,400 
per person, based on a 
departure on April 13 2020. 

Likewise, the Lower Danube 
Explorer visits the Great 
Hungarian Plain before sailing 
into Belgrade. Priced from 
£2,995 per person (based on 
an October 14, 2020 
departure) the trip sets sail 
from Budapest on a journey 
along the banks of the lower 
Danube. 

Tha all-inclusive options 
include free return airport 
chauffeur transfers. 

 
For more information, go to 
www.scenic.co.uk  

Agents-turned-culture-vultures with Typically  
Explore Europe 
from the water 
with Scenic River 
Cruises

IN CELEBRATION of 
Ryanair’s newly launched 
flights from Exeter to Naples, 
Typically Holidays held a fam 
trip to give agents a chance 
to experience the picturesque 
southern city first-hand. 

Once agents landed in 
Italy, they were treated to a 
guided tour of the city of 
Naples, before sitting  
down to enjoy some 
authentic local cuisine and 
wine at Ristorante Da Fillippo 
(2008 Certificate of 
Excellence Winner). 

Day two saw agents visit 
the commune of Massa 
Lubrense, where they 
sampled homemade 
marmalade and limoncello, a 
popular Italian liquer; 
followed by a step-by-step 
walkthrough of the cheese-

making process from cow to 
cracker. Agents also 
explored the historic hub of 
Sorrento, known for its 
plunging cliffs, breaktaking 
views of the water, and the 
highly caffinated, cafe-filled 
square of Piazza Tasso. 

However, the undisputed 
highlight of Typically 
Holidays’ fam trip was a 
guided excursion to Pompeii. 
16 miles from Naples, the 
ancient city has been the 
subject of a series of gripping 
retellings and tall tales, most 
of which revolve around the 
city’s demise under a shower 
of volcanic ash from Mount 
Vesuvius AD 79 (including 
the 2014 ‘Pompeii’ 
blockbuster starring Game of 
Thrones star Kit Harington).  

Agents seized the 

opportunity to capture a few 
selfies in the tourist hotspot 
before unwinding with a  
wine tasting session at 
Cantina del Vesuvio. 

Speaking of the trip, Zoe 
Roast from Newells Travel 
described her Naples 
experience as "an incredible 
gastronomic tour of an 
unaltered identity in history.  

“The culture fills all your 
senses and its charm of both 
Naples, Sorrento and all that 
lies between makes you fall 
in love with Italy,” she 
continued. 

Likewise, Lailah Langdale 
from Braunton Travel hailed 
the trip as “a fun feast for the 
senses; from napolitan street 
food to organic antipasti, the 
Typically Italian fam was just 
incredible." 

PICTURED AT the ancient city of Pompeii is (from left to right) Gwyneth Hadley, Courtney World Travel; Zoe Roast, 
Newells Travel; Lailah Langdale, Braunton Travel; Emma Hopkins, Hays Travel; Joanne Farrell, Holidaze; Mariam Sajjad, 

Typically Holidays; Nicola Banks, Hays Travel; Deborah Phillips, Newells Travel; Beverley Townsend, Newells Travel.
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By Lauretta Wright 
THE WORLD’S most 
technologically advanced 
cruise ship, Celebrity Edge, 
made its long-anticipated 
arrival into the UK earlier  
this month, in advance of  
a summer season sailing  
in Europe. 

The latest addition to 
Celebrity Cruises’ fleet is 
packed full of technological 
and design wonders; from 
suites designed by Kelly 
Hoppen, MBE, featuring  
open-air plunge pools and  
270 degree views, to the 
‘Magic Carpet’ platform that 
moves up and down the side 
of the ship. 

From a technological 
perspective, innovations 
include the latest in facial 
recognition software; 
passengers can now bypass 
the queues and traditional 
document checks by 
uploading a ‘selfie’ via the 
company’s mobile app for 
automatic check-in. In 
addition, more than 40 
initiatives on Celebrity Edge 
reduce fuel consumption by 
20% compared to the line’s 
prior generation of ships.  

Sister ship, Celebrity Apex, 
will launch from Southampton 
and be based at the port for a 
mini season in spring 2020. 

Four more Edge-class ships 
are on order and the next, 
Celebrity Apex, will launch in 
Southampton in April next year. 

An 11-night Amalfi Coast 
and Greek Isles fly/cruise on 
Celebrity Edge departing on 
August 19 starts from £3,639 
per person in an Infinite 
Balcony Stateroom, based on 
two sharing. 

 
For more information or to book 
call 0800-441 4054 or see 
www.celebritycruises.co.uk 

Topdeck Travel unveils North American itineraties
High-tech cruise 
ship reaches for 
the stars in Europe

LOOKING AHEAD to next 
year, Topdeck Travel has 
launched its 2020/21 North 
America itineraries, which 
includes the debut of a trip 
to Mexico. 

The 11-day ‘Mexico 
Unveiled’ explores the rich 
history and culture of Mexico 
city, stopping at the 
bioluminescent hub of Isla 
Holbox and the cenotes of 
Yucatan (natural pits used by 
the ancient Mayan as sacred 
wells), as well as the coastal 
ruins of Tulum.  

“The reason we decided 
on Mexico as our latest 
destination was quite simple… 

Topdeckers asked for it,” 
began David Gendle, general 
manager of sales for Topdeck.  

“After plenty of research, 
we’ve built an itinerary that 
showcases the best of what 
Mexico has to offer. From 
mysterious ancient ruins, and 
mouth-watering cuisine, it’s 
set to be a fantastic trip. We 
can’t wait to spread the magic 
of Mexico, whilst adding a 
little Topdeck spin to it, of 
course,” he continued. 

Alternatively, holidaymakers 
keen to travel on the ten-day 
‘Canadian Rockies’ adventure 
can venture across Athabasca 
glaciers before unwinding in 

the region’s natural hot 
springs. Thrillseekers can 
zipline above Whistler and 
hike through Jasper  
National Park, where they 
can capture a selfie in front 
of the area’s waterfalls, 
mountains and lakes.  

Other trips on the North 
America itinerary include the 
14-day ‘Star Spangled 
Banner’, 22-day ‘West Coast 
Cruiser’, 14-day ‘USA & 
Canada Adventure’, 17-day 
‘The Big Easy’ and 11-day 
‘BBQ & Blues’. 

 
For more information, visit 
www.topdecktravel.com

COOL CUSTOMERS... The Antigua & Barbuda Tourism Authority UK office hosted a Travel Counsellors Global 
Incentive Trip to Antigua. The week-long trip was supported by Virgin Atlantic Airways and Carlisle Bay, 

Hodges Bay Resort and Curtain Bluff hotel. Twenty-two Travel Counsellors experienced 
#Whatcoollookslike in Antigua this summer, such as the Mystic Seafood Cruise, Jeep Safari and Prickly 

Pear Island, and they dined at some of Antigua’s most luxurious spots such as Ana’s On The Beach.
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QUEENSLAND’S CROWNING GLORY...  Malaysia Airlines took a group of 
Flight Centre travel consultants on a tour of Queensland, Australia in 

conjunction with Tourism Events Queensland. A party of 27 travel 
consultants experienced the highlights of the north-eastern state. 

AGENT TRAINING

AGENT INCENTIVES

● AGENTS CAN earn 18% commission and offer their customers a 25% 
discount on trips to Cuba with Melia Pro. The booking window for this 
incentive runs until June 30 for travel until December 21. Customers 
will have a choice of 34 luxury hotels, subject to room availability. For 
more information, go to www2.melia.com or call 0203 499 0263. 

● FOLLOWING THE unveiling of its summer campaign to the channel 
islands, Premier Holidays is offering agents a chance to win a holiday 
to Jersey. Agents who book one of the offers – which includes a range 
of deals to Jersey and Guernsey by ferry – will be eligible to enter into 
the draw to win a three-night holiday, including sea travel with a car. To 
be in with a chance, email booking references and ABTA number to 
condorbreak@premierholidays.co.uk before June 30. 

 
● TRAVEL 2 IS giving agents the chance to earn £30 worth of T2 rewards 

for each G Adventures tour booking. Agents must make a qualifying 
booking to any destination made by Travel 2 (with a G Adventures tour) 
before June 7. A winner will be selected at random. The company is 
also offering the chance to win one of 26 places on its FAM-to-Sea 
cruise multi-fam trip. To enter that draw, agents must make a Cruise 
Plus booking before June 30. Each booking must include a minimum 
four-night duration and a minimum of deposit of £300 per person. Go 
to www.travel2.com for more information. 

 
● AGENTS WILL receive £100 worth of reward points on selected 

Silversea Caribbean bookings for travel in November and December 
when made by June 30. In return, guests will receive a complimentary 
shore excursion in every port. For more information and to redeem 
reward points, go to www.silverseagentrewards.com 

FOR ALL COMPETITIONS VISIT 
travelbulletin.co.uk/competitions

COMPETITIONS!

NEW: Win a £100 Love2Shop 
voucher with London City Airport.

Win a Dyson Supersonic Hairdryer 
with Birmingham Airport.

Win a three-night stay for two at 
the Sandos El Greco Hotel Ibiza.

Win a trip to Lapland for two with 
Newmarket Holidays.

GLOBAL TRAVEL Group has teamed up with 
Everywoman to give its members cut-price 

access to the mentoring organisation’s 
EverywomanNetwork online development tool. 

Agency bosses (female and male) are being 
encouraged to sign up to the online training 
portal – which is being discounted for Global 

Travel Group members to £72 per year 
(normally £90) – as part of its ongoing efforts to 

promote diversity and nurture talent. 
Additionally, Global has committed to giving 11 

of its female head office staff access to the 
EverywomanNetwork. They are drawn from 
across the business, with participants in a 

variety of roles. Go to www.everywoman.com 
to find out more.

The Aussie Specialist Program is an online 
course designed to give agents the skills they 
need to sell Australian holidays. Agents who 
complete the five modules will be recognised 
as experts in selling to Australia and Aussie 
Specialist Club membership includes special 

deals for travel to Australia, additional training 
and fam trip invitations. To learn more, go to 

www.travelbulletin.co.uk/travelgym 
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Notes fromNORMANTON..
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To respond to any of  
Sand’s comments email 

news@travelbulletin.co.uk
by SANDRA MURRAY 
in Normanton, Yorkshire

FOLLOWING A 22% increase in 
sales to Florida in the past 12 
months, Travel 2 has launched its 
latest brochure. It includes 15 
destinations, including 
Pensacola, Destin, Panama City 
Beach, Dunedin, Tampa and 
Anna Maria Island, as well as 
25 new properties, such as 
Universal’s Endless Summer 
Resort and Margaritaville 
Resort in Orlando. Following a 
115% rise in demand for 
Florida Keys after Hurricane Irma, the brochure includes 
accommodation in the renovated Hawks Cay Resort and Duck Key.  

Outside Orlando, visitors can experience I-Drive NASCAR go-karting, 
as well as Revolution Off Road with Mucky Ducks self-drive amphibious 
vehicle in sunny Clermont. Agents who book a Florida trip with Travel 2 
before June 17 will be entered into a prize draw to win one of four 
waterproof holiday speakers. Bookings must include return flights, a 
minimum of five nights’ ground arrangements in Florida, and a minimum 
of £100 deposit per person. 
For more information, visit www.travel2.com

Getting away from it all with a 
spot of Maldives magic

NESTLED ON two remote islands on the Indian Ocean, Riu 
Hotels & Resorts has opened two new hotels in the Maldives – 
the four-star Riu Atoll and five-star Riu Palace Maldivas. 

The Riu Palace Maldivas features 72 suites overlooking the 
water, with most rooms situated on the private island of 
Kedhigandu. Here, guests have exclusive access to three 
restaurants, a wellness centre, gym and steam room.  

Meanwhile, on the private island of Maafushi, Riu Atoll has 
264 rooms, 36 of which hover over the water. There are three 
restaurants, a 24-hour sports bar, salon bar and swim-up bar, 
as well as a children’s play area and the RiuLand kids’ club. 

 
For more information or reservations, visit www.riu.com 

Florida on the rise with the launch of a new 
Travel 2 brochure

FIRST, A big thank you to Sandra Bruce who represents 
Casale Panayiotis and St.Raphael Hotels in Cyprus for a 
wonderful trip – we stayed for two nights in each resort. 
Casale Panayiotis, in the Troodos Mountains is a 
wonderful place to recharge your batteries. You can hire 
bikes or go on lovely walks and we picked lemons in the 
orchard. There is a great spa and even a snow room – 
and you must try the food at the Loutraki Restaurant.   

Then we went to Limassol, staying at the St Raphael. It 
was great to see the general manager, Demetris 
Demetriou again. He made us very welcome and showed 
us the new renovations. This hotel is ideal for couples, 
families and, if you have clients who want to get married 
here, the marina, beach, and lovely gardens with a very 
old olive tree makes for a romantic backdrop – and they 
only have one wedding a day.   

The Captain’s Bar Terrace is a great place to meet for 
drinks – let Chris make you one of his special cocktails.  
Then there is the fantastic Sailor’s Rest restaurant at the 
marina. If you want to work off the wonderful food, 
Gregg, head of the entertainment team, leads the way 
with activities from yoga, Pilates, pool aerobics, 
volleyball, and boules through to paddle boats.  

Being an animal lover, I think its wonderful that they 
have cat feeding stations at the hotel and Demetris has 
promised they will get more of the cats neutered. I wish 
more hotels would follow their example – people love it 
when they see the animals being looked after. 

Back home, I attended a great evening organised by 
Events for Travel in Leeds on Madeira. It is one of those 
destinations that people used to associate with older 
travellers but it has changed. There are many lovely four- 
and five-star hotels that appeal to families and younger 
people, as well as walks, diving, swimming with dolphins, 
caves and a cable car. Madeira boasts the second-highest 
cliff in the world with a lift to take you to the beach! 

Many of the island’s hotels have spas and infinity pools 
or you can take the ferry across to the island of Porto 
Santo if you want to relax and go to the beach – it’s 
totally different from Madeira. 

 
 ‘The best vitamin for making friends – B1’ and ‘It is 

never too late to become what you might have been’ 
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Win a £50 M&S voucher in the  
 Su Doku prize puzzle

Fill in all the squares in the grid so that each row, column and 
each of the 3 x 3 squares contains the digits 1-9. 

Once you have completed the puzzle, simply identify the 
numbers that relate to the letters, A, B, C and D then e-mail 
the solution, with your name, company name, and full postal 
address plus phone and ABTA number if applicable to: 

competition@travelbulletin.co.uk 

Closing date for entries is Thursday, June 6. The solution  
and a new puzzle will appear next week. 

The winner for May 17 is  
Stephanie Hughes from Easytravel. 

May 17 Solution: A=6 B=9 C=2 D=5

Fill in the crossword to reveal the mystery location highlighted by the green squares.
Across 
1. Holiday parks operator, founded by Billy in 

1936 (7) 
5. Capital of Afghanistan (5) 
7. Flows through Melbourne (5) 
8. French Impressionist, Pierre Auguste (6) 
9. Edinburgh airport code (3) 
10. New York airport, named for a president, 

initially (3) 
11. City famous for its artistic and ornate Metro 

stations (6) 
13. This country's flag is striped, red yellow and 

red (5) 
14. One of the Rocky Mountain states (5) 
15. The UK's largest hotel brand, ___ Inn (7)

Down 
1. Controversial host city of the recent UEFA 

Europa League final (4) 
2. Douglas is the capital (4,2,3) 
3. Popular city break destination in 13 

Across (9) 
4. The Art Deco District is a tourist attraction 

in this Florida city (5) 
6. Long-running BBC morning show (9) 
7. County setting for the TV drama series, 

Gentleman Jack (9) 
10. Mr Donovan, currently promoting 

chocolate on TV (5) 
12. Durdle ___ is an iconic Dorset 

landmark (4)C
R

O
S

S
W

O
R

D
Solution: 
Across: 1. BUTLINS, 5. KABUL, 7. YARRA, 8. RENOIR, 9. EDI, 10. JFK, 11. MOSCOW, 13. SPAIN, 14. IDAHO, 15. PREMIER.  
Down: 1. BAKU, 2. ISLE OF MAN, 3. BARCELONA, 4. MIAMI, 6. BREAKFAST, 7. YORKSHIRE, 10. JASON, 12. DOOR.  
 
Mystery word: RENO Where am I?: Svartifoss, Skaftafell in Vatnajökull National Park, Iceland.

A

B

C

D

Standing 20m tall and framed by 
the black geometric columns that 
proved the inspiration for this 
natural spectacle’s name, ‘Black 
Waterfall’ is one of the most 
visually striking in the world. The 
site must have made an impression 
on architect Guðjón Samúelsson 
who used its shape in the design 
of Hallgrimskirkja, the towering 
white church in Reykjavík.

WHERE AM I?
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AN EXCITING programme of 
activities has been planned to 
take place over the course of 
the three days: 

• The LATA Achievement 
Awards will return on the 
Monday. Now in their ninth 
edition, the awards 
recognise individuals and 
companies who have made 
exceptional contributions to 
the development of travel  
to Latin America, and 
reward initiatives and efforts 
made by the tourism 
industry to bring the region 
closer to the UK.  

• Cooking up a storm and 
sponsored by ProColombia, 
an evening barbecue will 
take place after the day’s 
networking sessions on 
Tuesday.  

• Finishing the event with a 
bang will be The ELA Fiesta 
sponsored by EMBRATUR in 
partnership with Iguazu, 
Ceara and the Rio 
Convention Bureau on 
Wednesday.  

Take part in an 
enhanced activity 
programme 

THE ANNUAL B2B trade 
show Experience Latin 
America (ELA) – put 
together by The Latin 
American Travel Association 
(LATA) – is now in its sixth 
year and offers travel 
agents, and the wider UK 
and European tourism 
industry, the opportunity to 
network directly with more 

than 140 exhibitors from the 
Latin American travel 
community. 

This year, because of its 
growing popularity, ELA will 
be moving to Chelsea FC 
Stadium in Fulham, further 
facilitating its positioning as 
the leading European B2B 
travel event focused on the 
Latin American region.  

As part of a new strategy, 
ELA will return with a new 
seminar format focusing on 
top trends from the Latin 
America tourism industry 
and a programme of 
activities designed to 
enhance the participant 
experience – all the details of 
which can be found across 
these pages.  

EXPERIENCE  
LATIN AMERICA 2019 

For more information about the event go to 
www.experiencelatinamerica.travel
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Official Media Partner

Travel Bulletin will also be in attendance as the official media partner for the  
Tuesday, June 11 so be sure to come along and say hi! 

With more activities, a fresh venue and a renewed trade-focused 
strategy, Experience Latin America will be making a return to 

London and welcoming agents on June 10-12.
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THIS YEAR’S event will see in a new seminar 
format designed to enhance the participant 
experience and provide an additional 
networking platform for all attendees.  

Inspiring, interactive and themed seminars 
will take place each day between 13:00-14:00, 
opening a dialogue about the major trends 
and issues relating to Latin American travel 
with insightful tips for agents too.  

 
Monday, June 10 – Wellness 
‘Going beneath the surface of wellness and 
wellbeing’ will look to how self-development, 
health and wellbeing is affecting the choices 
of consumers and how agents can tailor their 
approach to curate a truly transformational 
holiday for their clients.  
 
Tuesday, June 11 – Adventure 
ProColombia will be the seminar sponsor of 
‘Choice, challenge and change in adventure 
travel’. Agents who come along to this 
session will garner an understanding of the 
mindset of the extreme adventure traveller 
and pick up on some of the intrepid ideas 
generated from Colombia.  
 
Wednesday, June 12 – Luxury 
Considering why sustainability is such a 
driving force for the high-end traveller is 
Wednesday’s seminar topic with: 
‘Transformation at the intersection of luxury 
and sustainability’. During this session, 
sponsored by Brazilian Luxury Travel 
Association and EMBRATUR, sustainable 
initiatives in the Brazilian Amazon will be 
explored and practical advice shared on how 
these initiatives are helping agents – and what 
they can do to promote sustainability.  

 
Each session will begin with an informative 

presentation by Dr Raj Joshi; adventurer, 
expedition leader and MD of the 
Transformational Travel Council (TTC), before 
participants are divided into groups to discuss 
and debate key topics.  

NEW FOR 2019, LATA has introduced a series 
of breakfast sessions that will take place each 
morning before the official meetings 
programme. Themes will include ‘Latin 
America booking statistics & trends’, ‘An 
overview of the UK travel market’, and ‘An 
update on LATA’s Sustainability Charter’.

Breakfast Briefings

ELA WILL strengthen its 
commitment to protecting the 
environment in 2019, as part of 
LATA’s strategy to grow 
environmental awareness, 
propel eco-tourism to the top of 
the agenda for UK travellers, and 
encourage its members to adopt 
an eco-sensitive approach to 
travel in Latin America. 

Last year, the association 
launched the LATA Sustainability 
Charter, setting out a series of 
sustainability principles for 
members to work towards. A 
number of organisations have 
already pledged their allegiance 
to supporting sustainable travel 
by signing the charter and over 
the last year, LATA has 
established a host of credible 
initiatives and resources to 
support the industry to move 
towards a sustainable model.  

This year’s ELA event will 
provide an effective platform for 
LATA to raise awareness about 
the importance of preserving the 
region’s environmental, natural 
and cultural heritage with a 
number of activities and talks on 
the subject.  

Discover Latin America’s top travel trends Sustainability 
matters
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DATA COMPILED by travel 
intelligence company OAG has 
revealed Jet2 to be the most 
punctual airline in the UK.  

According to the numbers, Jet2 
has the top-ranked airline in terms 
of punctuality in 10 of the past 12 
months, including every month so 
far this year. 

Further, the company saw 100% 
operation of all its flights last 
month with no cancellations, 
including an on-time performance 
(OAP) of 92.9%, 3% higher than all 
other UK airlines. 

“As we head into the busy 
summer season, this data is proof 
that Jet2.com is the UK airline that 
gets customers away on time for 
their well-deserved holidays,” said 
Steve Heapy, CEO of Jet2.com and 
Jet2holidays.  

“We know how important 
punctuality is to our customers, so 
our teams work tirelessly every 
day to make this happen, whilst 
delivering the VIP customer 
service that we are famous for,”  
he continued. 

 
For more information, visit 
www.jet2.com or 
www.jet2holidays.com

Tourism tax still paying dividends in the Balearics Jet2 flies to the top of 
the airline punctuality 
league table

AS REPORTED in Travel 
Bulletin on May 10, a Balearic 
Islands tourism tax, payable 
by hotel guests, has funded 
sustainable development 
programmes to promote 
responsible tourism and 
ensure visitor numbers are 
evenly spread throughout the 
year and across a range of 
destinations.  

Now the Balearic Islands 
Tourist Board has released 
more information about the 
tax-funded projects in a bid to 
promote the benefits of the 
tax to agents and tourists.  

As well as the Cami de 
Cavalls trail restoration and 
coastal clean-up project for 
Ibiza, which we reported on 

earlier, four new sustainability 
projects include one that will 
positively impact all islands, 
plus projects specific to 
Mallorca and Formentera. 

Across all islands, the tax is 
being used to promote the 
use of electric cars, 
particularly by tourists. This 
project includes installing 
more fast-charging points 
across all islands so tourists 
don’t need to worry about 
“range anxiety” while driving 
electric cars. 

On Mallorca, the tax is 
funding a signposting project 
for cycling routes to 
encourage more tourists to 
see the island on two wheels. 
Additionally, there is an 

initiative aimed at improving 
the water instrastructure and 
drinking water supply at the 
spectacular Cabrera National 
Park, which is located on  
an island 10km off the coast 
of Mallorca. 

Meanwhile, on Formentera, 
the tax has been used to 
purchase the Sa Senieta 
Estate, an 18th Century rural 
property of great cultural and 
historic significance. The 
property is now open to 
visitors with three museums 
on site as well as a library and 
exhibition space. 

 
For more information about 
these attractions, go to  
www.illesbalears.travel     

Cabrera National Park has 
benefitted from the tourism tax.

SUPER BREAK has expanded its ticket options at five Merlin 
Entertainments Resort Theme Parks. New ticket options can now be 
added to short breaks. Previously only standard entry tickets were 
available with these packages. Agents booking packages to Alton Towers 
Resort, Chessington World of Adventures Resort, Legoland Windsor 
Resort or Thorpe Park Resort have new options. These include: a two-day 
ticket (Chessington World of Adventures); a half-day ticket with entry 
from midday; a one-day plus meal ticket; a one-day plus refillable 
quencher drink ticket (excluding Thorpe Park Resort). At Warwick Castle, 
new tickets include a half-day ticket and a one-day ticket with cream tea. 
For more information, go to www.superbreak.com/agents 

Head over heels for the magic of Merlin theme parks
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AGENTS, YOUR nominations have been carefully counted and 
the lucky Star Awards finalists of 2019 announced. 

It’s now time to select your winners from all the finalists 
in each of the 32 categories by voting online at 
www.travelbulletin.co.uk/starawards/voting and using the 
drop down menu options.  

Alternatively you can indicate who you'd like to win by 
completing the form on pages 14 and 15. It's simple – make 
your choices, then scan and email it back to 
jeanette@travelbulletin.co.uk with your details.

STAR 
AWARDS  

FINALISTS 
REVEALED!

1st Prize 
Two tickets to a Practice Day at the F1 Rolex British Grand Prix! 
2019 could be the last year you can witness Formula 1 history being made at 
the home of British motorsport – you and your guest will enjoy a roving 
grandstand seat and the incredible line up of concerts, entertainment and 
activities.    

 
2nd Prize 
Triple Supercar Driving Blast with High Speed Passenger Ride 
Treat yourself or a loved one to an adrenaline-pumping experience on the 
track. Available at 31 circuits, choose three elite supercars designed to 
be fast and powerful. 

 
3rd Prize 
Two tickets to a Tower Rib Blast 
Enjoy an invigorating 20 minute Tower RIB Blast from the world famous 
Tower Millennium Pier. See a few sights and feel the twin turbo engines 
roar in this fast paced round trip. 

 
Voting is open to all travel agents in the UK and Ireland, with 
one voting submission per agent, and closes on Friday June 21.  

All of your winners will be announced with much fanfare at 
Travel Bulletin’s glamorous Star Awards ceremony and gala 
dinner to be held at the five-star Landmark Hotel on Monday 
September 9 – and you can be part of the action! To book 
tickets email jeanette@travelbulletin.co.uk  

So what are you waiting for? Only you can decide who gets 
to win that much coveted Travel Bulletin Star so check out all of 
the finalists and vote for your favourites at:  

Submit your votes and you will also be in 
with a chance of winning one of three 

amazing prizes courtesy of Jetset 

Vote for your stars of 2019 Vote  &  Win  Prizes!

www.travelbulletin.co.uk
/starawards/voting
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Star Destinations 

STAR FAMILY HOLIDAYS DESTINATION
 Cyprus 
 Florida 
 Greece 
 Mallorca 
 Spain 
 Turkey

STAR ESCORTED TOURS DESTINATION 
 California 
 Canada 
 China 
 India
 Japan 
 South Africa  
 Vietnam

STAR WINTER SUN DESTINATION
 Barbados 
 Cyprus
 Dubai
 Gran Canaria
 Tenerife
 Tunisia 

STAR CULTURAL & HERITAGE HOLIDAYS 
DESTINATION

 Gibraltar
 India 
 Israel
 Italy
 Jordan 
 South Africa 
 Thailand 

STAR LGBTQ+ DESTINATION
 Gran Canaria
 Israel
 Malta
 Mexico
 Miami
 Mykonos

STAR ALL-ROUND DESTINATION 
 Australia 
 Canada
 South Africa 

 Spain 
 Thailand
 USA 

Stars of Luxury

STAR LUXURY OPERATOR
 Classic Collection Holidays
 Cyplon Holidays
 Elegant Resorts
 If Only...
 Pure Luxury 
 Sandals
 Simply Luxury

STAR LUXURY CRUISE COMPANY 
 Celebrity Cruises
 Crystal Cruises
 Cunard
 Oceania Cruises
 Regent Seven Seas Cruises
 Silversea Cruises

STAR LUXURY HOTEL BRAND
 Belmond 
 Elegant Hotels
 Jumeirah Hotels & Resorts
 Lux* Resorts & Hotels
 One & Only Resorts
 Palladium Hotel Group
 Sandals

STAR LUXURY DESTINATION
 Barbados  
 Maldives 
 Mauritius
 Mexico 
 Saint Lucia 
 Seychelles 

Stars In The Sky

STAR BUSINESS AIRLINE
 British Airways
 Emirates
 Etihad Airways
 Qantas

 Qatar Airways
 Virgin Atlantic

STAR LEISURE AIRLINE
 easyJet
 Flybe
 Jet2.com
 Norwegian
 Thomas Cook Airlines
 TUI Airways

STAR CONSOLIDATOR
 Aviate
 Faremine
 Gold Medal 
 Jetset 
 JTA Travel
 The Holiday Team

STAR UK AIRPORT
 Birmingham Airport
 Bristol Airport
 London City Airport
 London Gatwick Airport
 London Heathrow Airport
 London Stansted Airport
 Manchester Airport

Stars of Land & Sea

STAR EXPEDITION CRUISE COMPANY 
 Celebrity Cruises
 Fred.Olsen Cruise Lines
 G Adventures
 Hurtigruten
 Polar Routes
 Silversea Cruises

STAR RIVER CRUISE COMPANY
 AmaWaterways
 Avalon Waterways
 Emerald Waterways
 Riviera Travel
 Uniworld River Cruises
 Viking River Cruises

Travel Bulletin Star Awards 
Finalists 2019
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STAR WORLDWIDE ATTRACTION
 Disneyland® Paris
 Ferrari World Abu Dhabi
 PortAventura World
 SeaWorld Parks & Entertainment
 Universal Orlando Resort
 Walt Disney World® Resort Florida

STAR CAR RENTAL COMPANY
 Affordable Car Hire
 Alamo
 Avis
 Driveaway
 Flexible Autos
 Your Car Hire

STAR ACCOMMODATION-ONLY PROVIDER
 bedsonline.com
 bookabed.co.uk
 Excite Holidays
 Expedia TAAP
 Stuba
 Super Break

STAR WORLDWIDE HOTEL BRAND
 Hilton Hotels & Resorts
 Iberostar Hotels & Resorts
 Marriott Hotels & Resorts
 Palladium Hotel Group
 RIU Hotels & Resorts
 Shangri-La Hotels & Resorts 

STAR SPECIALIST HOTEL BRAND 
 AMResorts
 Caesars Entertainment
 Disney Resort Hotels
 Lux* Resorts & Hotels
 Sandals
 Six Senses

STAR RAIL OPERATOR
 Eurostar
 Great Rail Journeys
 Railbookers
 Rocky Mountaineer
 Venice Simplon-Orient-Express
 Via Rail

Star Operators

STAR LONG HAUL OPERATOR
 Funway Holidays
 Gold Medal
 If Only...
 Jetset
 Kuoni
 Sunset Faraway Holidays
 Travel 2

STAR SHORT HAUL OPERATOR
 Classic Collection Holidays
 Cyplon Holidays
 Inghams
 Jet2holidays 
 Olympic Holidays 
 Typically Holidays

STAR FAMILY HOLIDAYS OPERATOR
 Club Med
 Cyplon Holidays
 Jet2holidays 
 Mark Warner
 Thomas Cook
 TUI

STAR ESCORTED TOURS OPERATOR 
 Cosmos 
 G Adventures
 Intrepid Travel
 Newmarket Holidays
 Riviera Travel
 Titan Travel
 Trafalgar
 Wendy Wu Tours

STAR UK HOLIDAYS OPERATOR
 Butlins
 Haven
 Hoseasons
 Shearings
 Super Break 
 Warner Holidays

Supporting Stars

STAR REPRESENTATION COMPANY
 Black Diamond
 Brighter Group
 Discover the World
 Hills Balfour
 Lotus
 made
 Representation Plus/First PR

STAR SOCIAL MEDIA COMMUNICATOR
 Funway Holidays
 If Only...
 Jet2holidays
 Palladium Hotel Group
 Royal Caribbean International
 Titan Travel

STAR ADD-ONS COMPANY
 Attraction World
 DoSomethingDifferent.com
 Excite Holidays
 Holiday Extras
 hoppaGo
 Super Break

STAR E-LEARNING PROGRAMME
 Amazing Thailand
 Antigua & Barbuda Specialist Program
 Aussie Specialist Program
 California STAR
 USA Discovery Program
 Vancouver Specialist Program

STAR TRADE SALES TEAM
 Birmingham Airport Gurus
 Cyplon Holidays
 Gold Medal & Travel 2
 Jet2holidays
 Palladium Hotel Group
 Royal Caribbean International
 Titan Travel
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CITY CRUISES has launched 
Erasmus, a 38-metre vessel with 
capacity for 300 people.  

The boat has a range of indoor 
and outdoor spaces and a 130-
seat dining space. The kitchen 
team can cater to a wide variety of 
dining styles, from casual meals to 
canapés, fine dining and upper 
deck barbecues. 

Kyle Haughton, managing 
director of City Cruises, 
commented: “We are thrilled to 
welcome the Erasmus into our 
London fleet because we have 
seen a growing demand for private 
hire amongst the corporate and 
leisure market. The boat’s flexible 
space, layout and contemporary 
interior design makes Erasmus the 
perfect fit for City Cruises.” 

As well as being available for 
private hire from £1,675 for private 
sailings, Erasmus will host a series 
of events on selected dates over 
the summer, including Silent Disco 
nights priced from £39 per person, 
Hip Hop Karaoke and 80s vs 90s 
nights from £35 per person, and 
Champagne Sunday Brunches 
from £49 per person. 

 
For more information, go to 
www.citycruises.com

Cruising in the city 
with Erasmus 

JUST 24 hours after tickets 
to TUTANKHAMUN: Treasures 
of the Golden Pharoah 
exhibition went on sale, 
130,000 tickets were either 
sold or reserved for groups. 

Presented by Viking 
Cruises and produced by the 
Egyptian Ministry of 
Antiquities and IMG, this 
exhibition of Tutankhamun’s 
treasures will be at the 
Saatchi Gallery from 
November 2, 2019 until  
May 3, 2020.  

Philippa Adams, director 
of Saatchi Gallery, said the 
rush on sales “underscores 
the fascination and interest 
in these priceless treasures 
appearing in the UK for the 
final time before they return 
to Egypt forever”. 

Commemorating the  
100th anniversary of the 
discovery of the tomb, this is 
the final chance to see these 
world heritage artefacts 
before they are put on 
permanent display at the 
Grand Egyptian Museum in 
Giza, near Cairo. Visitors will 

explore the life of King 
Tutankhamun through  
more than 150 tomb relics – 
three times the quantity  
that has travelled in  
previous exhibitions – more 
than 60 of which are 
travelling outside of Egypt 
for the first time. 

 
For more information about 
the exhibition and to book 
tickets, go to 
www.tutankhamun-
london.com

Detail of a gilded wooden shrine from the exhibition. Image credit: IMG

“This will be the last time these 
priceless treasures appear in the UK 
before they return to Egypt forever”

KING TUT’S TRIUMPH 
Tickets for TUTANKHAMUN: Treasures of the Golden Pharaoh are 

selling fast so agents are urged to book quickly for clients who 
want to make the most of their next trip to London.

LONDON  
LIFE 

London is getting excited about all things ancient 
Egyptian with the Tutankhamun exhibition.
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‘Come From Away’ brings  
Canadian charm to the UK

WITH BROADWAY’S hit musical ‘Come From Away’ 
arriving in London’s West End at the beginning of this year, 
the town at the heart of the musical – Newfoundland – 
hopes to see more British tourists flocking to the lesser-
known region. 

Written by Irene Sankoff and David Hein, the play, now 
showing in the Phoenix Theatre, takes inspiration from the 
real-life stories which took place in the aftermath of the 
9/11 terror attacks, when 38 planes had to land in the small 
town of Gander on the island of Newfoundland as part of 
Operation Yellow Ribbon. 

Winner of four Olivier Awards, the show captivates 
audiences with its overriding theme of good  
triumphing over evil. The region of Newfoundland hopes  
to open its arms to British tourists who have been  
enticed by the musical. 

Rhonda Hutton, director of marketing for Destination St. 
John’s, said: Our nation's warmth and hospitality is 
something that ‘Come From Away’ really manages to 
capture perfectly. ‘Come as a stranger - leave as a friend’ is 
a popular saying for us; we are a unique nation underpinned 
by our warmth and hospitality extended to all who visit us 
and this is one of many reasons to do just that in 2019”. 

 
To book trips to London to see Come From Away, go to 
www.superbreak.com/agents or for more on selling 
Canadian holidays, turn to page 24. 

The play has been hailed 
as a ‘celebration of the 

best of humankind’.

TO MARK Mickey and the gang’s visit to London, Super Break has 
put packages on sale to this year’s ‘Disney on Ice’ at the 02 
Arena, running from December 26 to January 5.  

The show is set to feature Mickey and Minnie, Donald Duck 
and Goofy; as well as a host of Disney Princesses, including 
Jasmine, Rapunzel, Ariel, Snow White and Tiana. 
Prices start from £269.50 for two adults and two children staying 
in a family room for one night in the three-star Holiday Inn 
Express London Limehouse, including breakfast, premium tickets 
to the show and access to the American Express VIP Lounge. Go 
to www.superbreak.com/agents

A whole new level of Frozen
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NOBU HOTELS has selected 
the shores of West Mexico for 
its debut in Latin America, 
with the opening of the Nobu 
Hotel Los Cabos.   

Introducing its Japanese 
Beach Chic concept to 
Mexico, the property is 
perched on the beachfront on 
the southernmost tip of the 
Baja Peninsula. It offers 200 
luxury rooms and suites, each 
with a furnished balcony and 
either a teak onsen-style 
soaking tub or a standalone 
bathtub. The one- or two-
bedroom Nobu Suites boast a 
large stone fireplace, separate 
living room, dining area, full 
kitchen, 15ft. ceilings and 
ocean views.  

Guests will also have 
access to four pools, private 
cabanas, and a spa with 
indoor and outdoor 
hydrotherapy areas. Alongside 
the famed Nobu restaurant, 
guests can also dine in an 
outpost of California’s highly 
popular Malibu Farm 
restaurant, serving vegan and 
gluten free options. 

Nobu opens in 
Mexico 

AGENTS CAN get their 
clients’ holidays from 
Manchester off to a flying 
start when PremiAir opens its 
doors this September.  

Designed for passengers 
who are looking to add an 
extra level of convenience, 
comfort and style to their 
airport experience, MAG has 
unveiled additional details 
about Manchester Airport’s 
private terminal. The new 
terminal is designed to be 
accessible to all passengers, 
no matter the class of their 
airline ticket. 

It will see a range of 
packages for guests travelling 
with partner airlines to choose 
from. For passengers jetting 
off on a weekend break or 
travelling for business with 
just their hand luggage, 
agents can suggest the 
‘Priority’ package, which 
offers the convenience of 
arriving at the airport just 60 
minutes before a flight, where 
travellers will receive a 

personal welcome,  
dedicated security channel 
and luxury transfer across the 
airfield to their aircraft, all for 
£50 per person.  

The ‘Premium’ package is 
priced at £100 per person and 
gives guests access to an 
elegant lounge space with 
panoramic views of the 
airfield before their flight. 
Hold luggage will be 
processed while they enjoy 
complimentary food prepared 
by a resident chef and a wide 
selection of beverages, 
alongside complimentary  
Wi-Fi, newspapers and 
magazines. When it’s time to 
board, Premium guests will 
also benefit from PremiAir’s 
dedicated security channel 
and a private, luxury transfer 
across the airfield. 

The private terminal won’t 
just be for departing 
passengers; for £125, guests 
can experience the ‘Arrivals’ 
package and benefit from a 
private transfer and dedicated 

passport control channel 
when they arrive back into 
Manchester. For added 
comfort, guests can enjoy the 
PremiAir lounge, whilst their 
hold luggage is personally 
returned to them.  

A round trip of any chosen 
package can also be booked 
for a total starting price from 
£175 per person, giving 
guests all the advantages of 
the ‘Priority’ and ‘Arrivals’ 
products, with further 
upgrades available. 

The terminal will also offer 
groups of between five and 
50 guests access to one of its 
three Private Suites. Suites 
are all located before security, 
meaning non-travelling 
guests can also join group 
events and meetings. Prices 
for Private Suites are available 
on enquiry and are bespoke, 
based on guests’ requirements.  
 
For more go to 
www.manchesterairport.co.u
k/premiair 

FROM SUITE TO SKY 
What passengers can expect from the new private 

terminal opening at Manchester Airport

LUXURY   
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COMO HOTELS and Resorts has announced 
the opening of a new hotel in Tuscany, 
making it the first COMO Group hotel to open 
on continental Europe. 

The COMO Castello Del Nero is a 740-acre, 
historic estate in the Chianti wine region of 
Italy, with the Renaissance cities of Florence 
and Siena within a 30-minute drive. At the 
property’s heart stands a twelfth-century 
castle featuring 50 rooms and suites with new 
interiors by Milanese designer, Paola Navone.  

Olivier Jolivet, CEO of the group, said: 
“COMO Castello Del Nero is the holistic next 
step of growing our portfolio of hotels and 
resorts in select destinations around the 
world. We don’t intend to be the biggest 
lifestyle brand, but our objective is to be one 
of the best − with offerings in the most 
desirable locations. COMO Castello Del Nero 
has the right features for us to deliver a 
personalised COMO experience, the Castello’s 

history and the new design by Paola Navone 
blending perfectly with the rest of our portfolio.” 

While the Castello’s historic terracotta 
flooring, fresco walls and vaulted ceilings 
remain untouched, Navone has introduced a 
lighter, more modern ‘COMO’ aesthetic with 
the group softly adjusting the spa and 
culinary offerings.  

The Michelin-starred La Torre restaurant is 
located in the original stables of the castle in 
the winter, transferring to the garden terrace 
in summer, with menus that showcase 
gourmet Italian cuisine and Tuscan produce, 
much from the estate’s kitchen garden.  

In addition, there are tennis courts, a heated 
outdoor swimming pool, as well as a COMO 
Shambhala Retreat complete with morning 
yoga and therapeutic massages.  

 
For more information, go to 
www.comohotels.com/castellodelnero 

IF ONLY… has teamed up with the Abu Dhabi Department of Culture and 
Tourism giving agents the chance to win prizes every month as part of its 
current ‘Abu Dhabi − find your amazing’ campaign until December. 
Agents simply need to make a booking for Abu Dhabi lasting three nights or 
more, and they’ll automatically be entered into the draw. Winners will be 
announced on the final Friday of each month on the ‘If Only… Partners 
Facebook’ group. A variety of prizes are up for grabs, from Ferrari driving 
experiences to Jo Malone goodies and pampering spa sessions.  
The luxury tour operator is offering agents the opportunity to scoop themed 
goody bags in exchange for sharing their own Abu Dhabi experiences. This 
social media giveaway will be running until the end of the year, with agents 
required to share photos and memories of their own time in Abu Dhabi 
using the campaign hashtag − #myamazingabudhabi – to be in with a 
chance of winning one of these spot prizes. 

#Find your amazing with If Only…

TUSCAN TREAT
HELPING AGENTS find the best 
hotels for their clients, the 
Austrian National Tourist Office 
has created a dedicated collection 
of premier properties each 
offering unique travel experiences 
which exemplify the best in 
Austrian hospitality. 

From grand deluxe hotels and 
fashionable boutiques to family 
properties run with flair, Austria’s 
imperial capital, Vienna, has a lot 
of options for those seeking a 
stylish city break; among the 
collection listed is the famous 
Hotel Sacher Wien and Austria’s 
newest luxury hotel, Andaz 
Vienna, located just next to the 
Belvedere Palace.  

Tirol not only offers great 
accommodation options in 
Innsbruck but can surprise with 
off-the-beaten path spa hotels 
such as the Interalpen-Hotel Tyrol, 
with its 360-degree panoramic 
view of the Tirolean Alps and 
luxurious 5,300sq.m spa area.  
For those who want to take in  
the baroque city of Salzburg,  
there are options listed such as 
the boutique arthotel Blaue Gans 
– Salzburg’s oldest inn, mixing 
tradition with modern design and 
contemporary art – or agents can 
suggest the luxury castle: Hotel 
Schloss Mönchstein. 
 
Go to www.austria.info/uk/where-
to-stay/austria-hotel-collection to 
check out the whole collection. 

Austria’s cream of 
the crop

Como Hotels and Resorts makes its Italian debut with a 
historic hotel near Florence
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RESERVATIONS ARE now open for  
Hayman Island by InterContinental, whilst the 
island retreat prepares to welcome its first 
guests on July 1.  

Located on a 400-hectare private island in 
the Whitsundays, the resort has undergone a 
multi-million dollar refurbishment to ensure 
travellers experience a truly immersive stay in 
one of the world’s most iconic destinations.  

Room configurations will encompass 166 
stylish accommodation options across three 
distinct wings, spanning from luxurious suites 
and beachfront villas to lagoon and poolside 
rooms. A newly built Beach House has also 
been added to the accommodation selection, 
offering an extra level of privacy with three 
suites and multiple private pools. 

Managed by InterContinental Hotels Group, 
the resort will invite guests to enjoy on-island 
experiences: from secluded beach coves and 
Jet Ski adventures, to seaplane rides with 
views over the Great Barrier Reef. The 

property will further feature five innovative on-
island dining experiences inspired by fresh 
Queensland flavours, a spa with 13 treatment 
rooms, a resort boutique, kids club and fitness 
centre. For weddings, Hayman Island also has 
an on-island chapel and bespoke experiences 
will be crafted utilising the property’s scenic 
ceremony and reception locations. 

Resort manager Mark Eletr said: “Opening 
our unique paradise in the Whitsundays to the 
world under InterContinental’s trusted brand 
is a true privilege. Hayman Island continues to 
capture the hearts of domestic and international 
travellers and we are thrilled to announce that 
on July 1 our doors will open and a new 
chapter of immersive luxury awaits.”  

Located on the northernmost point in the 
Whitsunday Islands, Hayman Island by 
InterContinental is accessible via luxury 
vessel, helicopter or seaplane. 

 
Visit www.ihg.com for more hotel information. 

THE RAS Al Khaimah Tourism Development Authority (RAKTDA) has entered into 
agreement with Mantis Group to operate the upcoming ‘Luxury Camp’ project on Jebel 
Jais, the highest mountain in the UAE.  

Expected to be completed in 2020, the luxury mountain camp will be located at a 
height of approximately 600-700m above sea-level with spectacular views of the Hajar 
Mountains, and will operate as a year-round retreat. The tented camp will comprise 47 
luxury units – 34 deluxe tents, 11 one-bedroom tented suites with a private pool, and two 
two-bedroom tented suites with a private pool – complemented by facilities such as a 
health club, heated pool, spa & wellness centre, kids’ play area, fire pit, and a restaurant.  

John Hanna, MD of Mantis UK, said: “We are extremely grateful to the Ras Al Khaimah 
Tourism Development Authority for their trust in us in contributing to the Emirate’s ever-
expanding tourism industry. The luxury camp is going to be a unique destination that aims 
to attract a broad range of guests. We look forward to its opening next year and hope to 
set a new benchmark in the fastest growing tourist destination in the region. With a 
growing number of visitors to Ras Al Khaimah, the luxury camp is a valuable addition to 
the unique outdoor experiences that the Emirate offers.” 

RAK agrees to Luxury Camp on Jebel Jais 

ISLAND ESCAPE
THOSE LOOKING for a luxury break 
in the Alps might like to take 
advantage of Virgin Limited Edition’s 
free night offer at The Lodge, Sir 
Richard Branson’s mountain retreat 
in Verbier, Switzerland.  

Between June and September, 
The Lodge will be welcoming 
individual room bookings along with 
a free night offer on stays of four 
nights or more.  

The property boasts both an 
indoor and outdoor Jacuzzi, 
mountain views and flowing bubbles 
when booking one of the chalet’s 
nine bedrooms. Stays are inclusive 
of all meals and drinks, with Swiss 
and international cuisine prepared 
by Michelin-trained chefs. It also 
has an indoor pool, spa and steam 
room, a party room and two bars. 
There are plenty of activities on offer 
in the area from hiking to canyoning, 
to mountain biking and paragliding. 

Rates start from approximately 
£725 per room, per night based on 
two adults sharing and guests 
staying four nights or more will be 
treated to their final night for free. 
For bookings call 0800-716 919  
or e-mail 
enquiries@virginlimitededition.com 

Summer in the Alps 

Multi-million refurb brings a new era of luxury to Hayman Island 
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Helicopter happenings with Ranch Rider 
CLIENTS HOPING to steal 
some of the best views in 
British Columbia might like 
to book a stay at the Siwash 
Lake Luxury Guest Ranch. 

Part of the Ranch Rider 
Luxury Collection, this 
summer the owners of the 
ranch will be introducing a 
new Rocky Mountain 
Helicopter Safari & Picnic. 
Located off-grid in British 
Columbia’s Cariboo country, 
the boutique eco-retreat is 
part solar powered and 
surrounded by 80,000 acres 
of wilderness offering an 
authentic glimpse into the 
old frontier west and a 
landscape closely tied to 
Secwépemc First Nation. 

Helicopter Safaris are 
already on offer at the ranch, 
but with this new Rocky 
Mountain flight, guests will 

have the option to choose 
from a variety of immersive 
experiences, including 
swimming in a glacier-fed 
lake and landing on Mount 
Robson (or a neighbouring 
peak) for a gourmet picnic. 

Six nights at the ranch start 
from £7,975 per person based 
on two sharing which includes 
accommodation, meals, 

most ranch activities, taxes 
and gratuities. It excludes 
return flight, helicopter safari 
and car hire. Any-day 
departures are available and 
the main ranch season runs 
from June 22 to August 31.  
 
Call 01509-618 811 or visit 
ranchrider.com for more 
details. 

AS PART of it’s first-ever agent 
incentive, agents can earn an extra 
£1,000 per passenger booked on any 
TCS World Travel Journeys departing 
in 2019 and 2020. 

The first ten agents to make a 
booking will qualify for the incentive, 
which is in addition to the standard 
8% commission rate. Agents will 
also receive a gift of products from 
some of the company’s brand 
partners, such as Tumi and 
L’Occitane, as well as their clients 
benefitting from a £3,000 air ticket 
credit per booking. The incentive is 
valid until May 2020. 

TCS World Travel has developed 
more than 300 private jet 
expeditions and all-inclusive journeys 
to more than 200 destinations.  

 
For further information agents can 
visit www.tcsworldtravel.co.uk  

Earn £1,000 in TCS 
World Travel’s agent 
incentive
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FOLLOWING A successful 
inaugural year in Canada at 
Smiths Falls in 2018, Le  
Boat has added a second  
base in Ontario. 

Opening earlier this month 
in Seeley’s Bay, this expansion 
now makes it possible for 
holidaymakers to experience 
one-way cruising on the Rideau 
Canal, a registered UNESCO 
World Heritage Site, and also 
makes visiting Kingston much 
more accessible.  

Four new boats will be 
available, including the largest 
and most luxurious in the self-
drive boating company’s fleet; 
Horizon 5, which sleeps up to 
12 people. From Kingston to 
downtown Ottawa and passing 
by quintessential rural Ontario 
towns, visitors will be able to 
explore the Rideau Canal at their 
own pace. The 2019 cruising 
season runs to October 14.  

 
Go to www.leboat.co.uk or 
visit www.ontariotravel.net  
to find out more. 

Le Boat opens up 
Ontario

SEVEN NEWLY built 
GoldLeaf Service train 
carriages will be offered on 
Rocky Mountaineer’s 
Western Canadian rail  
routes for the 2019 season, 
in order to meet the growing 
demand from travellers. 

Four new train carriages 
have already been added to 
its fleet with a further three 
to be introduced throughout 
the season. By 2020, the 
luxury rail service will have 
increased its overall 
GoldLeaf capacity by 60%, 
allowing more passengers to 
experience train journeys in 
Western Canada. This 
follows on from a record-
breaking year in 2018, when 
the company welcomed its 
highest number of British 
guests in its history. 

Each GoldLeaf rail car seats 
72 guests and features 
dimmable glass-dome 
windows, redesigned galley 

kitchens, reclining and heated 
seats, and overall an enhanced 
ride quality for guests whilst 
travelling through the 
Canadian Rockies. 

Steve Sammut, president 
and chief executive officer of 
the company said: “These 
new GoldLeaf rail cars will 
allow us to welcome even 
more guests on board our 
trains and offer increased 
availability across our most 
popular dates and routes.” 

The new cars will be 
added to the trains travelling 
on two of Rocky 
Mountaineer’s routes: ‘First 
Passage to the West’, a two-
day rail journey between 
Vancouver and Lake Louise 
or Banff; and ‘Journey 
through the Clouds’, a two-
day rail journey between 
Vancouver and Jasper.  

 
For further information visit 
www.rockymountaineer.com 

GO FOR GOLDLEAF
Rocky Mountaineer launches 2019 season 

with new luxury rail cars

CANADA 
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THERE’S NO shortage of epic road 
trips available to those seeking to 
explore the raw and natural beauty  
of Canada. But for clients looking for 
an on-the-road adventure across 
British Columbia – with its mountain 
ranges, national parks, wind-swept 
beaches and temperate rainforests – 
here’s a handy guide of some must-
drive routes: 

 
Route 97 – Explore Thompson 
Okanagan 
North America’s longest continuous 
north-south highway crosses the 
Canadian border a short jaunt from 
Osoyoos, British Columbia. Travellers 
can journey north through the fertile 
Okanagan Valley; BC’s top wine region 
and pull over for a refreshing dip in 
Lake Okanagan or try paddle-boarding 
on Kalamalka Lake. To do this drive 
eco-style, a TESLA rental from Power 
Trips is priced from £233 per day. 
Drive time: 3 – 4 hours 

 
Route 16 – The wild and remote 
Northern BC 
Start in BC’s Northern capital, Prince 
George and stop en route at Smithers 
and Terrace for some outdoor 
adventures. From small-town 
Smithers, drive north and suggest a 
stop at ‘Ksan Historical Village and 
Museum to learn about First Nations 
culture. Drivers should then follow 
Highway 16 west along the mighty 
Skeena River to take in the Seven 
Sisters Park Provincial Park where 
sightings of mountain goats, grizzly 
and black bears are commonplace. 
From the port city of Prince Rupert, 

they can even charter a boat to fish for 
salmon and halibut or take a trip to the 
Khutzeymateen Grizzly Bear Sanctuary. 
Drive time: 8 hours 

 
Route 20 – From Cowboy Country 
to Cariboo Forests  
From Williams Lake in the heart of 
BC’s Cariboo ‘cowboy country’, road 
trippers can traverse Highway 20 
across the vast Chilcotin Plateau. As a 
place where the frontier spirit still 
burns strong, visitors can stop en-
route at the historic Chilcotin Lodge 
for a trip to see the sculpted-in-sand 
hoodoos and bighorn sheep of Farwell 
Canyon, or stop at Big Creek Lodge; a 
working ranch where guests can 
saddle up and explore the open plains.  

Continue to the borders of 
Tweedsmuir Provincial Park and 
descend the legendary Bella Coola Hill 
from Heckman Pass, where the road 
drops in a series of hairpin 
switchbacks for more than 25 miles 
through pine and spruce forests into 
the Bella Coola Valley and the Great 
Bear Rainforest. New this summer, 
travellers can continue the journey 
from Bella Coola and embark on BC 
Ferries’ Northern Sea Wolf direct to 
Port Hardy on Vancouver Island. 
Drive time: 8 hours 

 
Trans-Canada Highway & Hot 
Springs Circle – Mountain 
Majesty  
The 92-mile stretch between 
Revelstoke and Golden in the 
Kootenay Rockies traverses one of 
BC’s great mountain crossings; 
Rogers Pass, where, in 1885, the 

Canadian Pacific Railway Company 
sliced through the Selkirk Mountains 
and connected the country from coast 
to coast. Recommend a drive on to 
Golden for its river rafting, paragliding, 
mountain biking, and wildlife viewing. 
From Golden, it’s a short hop into 
Yoho National Park. Then, why not 
suggest picking up the Hot Springs 
Circle Route and take Highway 95 
through rugged mountain wilderness 
to some of BC’s most popular hot 
springs. In winter, this route becomes 
the best way to explore The Powder 
Highway’s iconic ski resorts. 
Drive time: 11-hour roundtrip 

 
Oceanside Route –Vancouver 
Island’s Northern splendour 
The Oceanside Route of Highway 19A 
is a quieter, more nature-focused 
journey. This Vancouver Island road 
trip starts by taking the ferry from 
Vancouver to Nanaimo; an arty 
beachfront town and home to the 
‘Nanaimo Bar Trail’, where visitors can 
indulge their sweet tooth. En route, 
suggest a novel stop at Coombs 
Market which is famous for its rooftop 
goats. As clients continue on  
Highway 19, it then swoops through 
the Comox Valley and loops back 
towards the Campbell River. Nearby, 
detour to Strathcona Provincial Park, 
home not only to the tallest mountain 
on the island, but also the highest 
waterfall in Canada. 
Drive time: 3 hours 

 
For more information on any of the 
destinations, sites and routes detailed 
head on over to www.hellobc.co.uk 

ROAD TRIP
Signpost clients to these ‘must-drive’ 

adventures in British Columbia…
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QUÉBEC IS home to 11 linguistically and 
culturally distinct Aboriginal nations, across 
55 settlements that predate the territory of the 
province known today. 

First Nations communities showcase the 
traditions, rites and customs they have kept 
alive for more than a millennium and visitors 
can experience this heritage exploring 
museums and historical sites and embark on an 
Aboriginal adventure, staying in local 
communities, trying their hand at artwork and 
handicrafts and eating food from the land.  

For example, travellers can spend an 
evening in a traditional Longhouse and learn 

about the Huron-Wendat Nation at Wendake, 
a governing territory 20 minutes outside of 
Québec City or head to the award-winning 
Droulers-Tsiionhiakwatha site in Montérégie, 
for an authentic Iroquoian Village experience.  

Not to be missed in the summer  
months, guests can also attend traditional 
Pow wows, annual gatherings celebrating 
First Nations heritage through dance, 
competitions, music and regalia. 

 
For more information visit 
www.quebecoriginal.com/en-gb/see-and-
do/arboriginal-experiences 
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Québec puts spotlight on Aboriginal tourism 

EARLIER THIS year, the 
Parliament of Canada’s Centre 
Block closed to the public to 
undergo what will be a decade-
long refurbishment.  

For holidaymakers visiting the 
popular Ottawa site, tours are now  
offered at two new buildings: the 
West Block, the interim home of 
the House of Commons; and the 
Senate of Canada Building 
(previously known as the 
Government Conference Centre 
and once Ottawa’s central train 
station) on the days that 
Parliament is not sitting.  

To maximise the visitor 
experience, more tours will be 
offered at the two sites during 
peak hours and tour hours will be 
extended during certain days of 
the year. A new Visitor Welcome 
Centre will greet visitors to the 
West Block and a new online 
booking system for these free 
tours is now available at 
https://visit.parl.ca  

Throughout the summer, 
outdoor activities and events on 
Parliament Hill such as the 
Changing of the Guard ceremony, 
Canada Day celebrations, weekly 
Yoga on Parliament Hill, and the 
Sound and Light Show will take 
place as usual on the front lawn. 

Transformation at 
Parliament Hill 
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