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AFTER THREE years at the top of the best value rankings,
price rises in Bali mean the Far Eastern favourite has been
overtaken by Cape Town, which emerges as the cheapest of
34 resorts and cities surveyed for the annual Long Haul
Holiday Report by Post Office Travel Money. 
Using prices researched by long-haul, tailor-made holiday

specialist Travelbag, Cape Town proved the clear winner in the
ninth Post Office survey. At £48.89 for a ‘basket’ of ten tourist
items, including meals and drinks, the South African city was
significantly cheaper than runner-up Bali (£62.56), where the
cost of eating out has mushroomed by more than 50% in the
past 12 months. As a result, tourist prices are now 28% higher
than in Cape Town.
But while local price rises of 30% in Bali will compound the

impact of the weak pound on holiday wallets, competition
between shops, restaurants and bars in Tokyo has reduced

local prices in that city and cushioned the effect of a 24%
surge in the yen’s value against sterling. At £63.87, Tokyo
remains third cheapest in the value chart but an 8% fall in
local prices means the Japanese capital is now challenging
Bali for second place. 
Although tourist costs are up by an average of 25% across

all destinations once the sterling exchange rate has been
factored in, Tokyo is among the 40% of resorts and cities
surveyed by Travelbag researchers where local prices have
fallen below 2015 levels to cushion the negative impact of the
falling pound. 
Andrew Brown of Post Office Travel Money said: “Costs may

be higher in long haul holiday resorts this year for UK
travellers but the good news is that local price cuts in many of
the most popular ones will help to lessen the impact of the
weaker pound. More than ever before, it will pay dividends to
do some holiday homework before booking to find out where
meals and drinks are cheapest. This can make a big
difference to the overall cost of a holiday.” 
(Southern Africa – page 19)
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THE SAINT Lucia Tourist Board enjoyed a week-long series of events during the fifth annual Saint Lucia Showcase, which took place in
London recently. Attended by more than 150 key UK travel trade contacts, the week comprised a number of events - all hosted this year by
Saint Lucia’s new Minister of Tourism, the Honourable Dominic Fedee. Pictured taking part in the showcase are, from the left: (back row)
Sheree Lilley, Destinology; Susan O’Brien, Capella Marigot Bay Resort and Marina; Samantha Cousins, Sweet Chariot; Gemma Hussey,
Boucan by Hotel Chocolat; and Lauren McKeever, Group Promotions; with (front row) Janet Percy, Travel Day; Erwin Louisy, Barefoot
Holidays; Brett Fuller, Presentations International Limited; and Abigail Hancock, Presentations International Limited. The 2017 showcase
will take place on September 14 and 15.

newsbulletin

air travel
a round-up of new routes, 
destinations & offers

This week

03 news
this week’s industry news, views 
& developments

08 notes from normanton
it’s amazing who you can sit next to
on a plane says Sandy

09 agent bulletin
a look at the latest agent incentives 
& booking offers 

11 puzzle bulletin
play Su Doku for your chance to win 
a £50 M&S voucher

12 bulletin briefing
news & views from AITO

19 southern africa
give your clients a taste of 
authenticity by visiting off-the-beaten-
track destinations 

23 ocean cruising
Andy Harmer from CLIA tells us
more about plan a cruise month14

Table talk...

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

ou
ris

m
/P

au
l Z

iz
ka

f L
ak

e 
Lo

ui
se

 T
o

 
©

 B
an

ff 
 

 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

©
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

 
    

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

  

 

 

   

 

 

 

 
 

23 river cruising
a look at the latest river cruise news,
offers & announcements

Cape Town takes lead in Post Office Travel Money’s Long Haul Holiday Report 

S01 TB 3009 2016 Start_Layout 1  28/09/2016  16:05  Page 3



JET2.COM and Jet2holidays have
marked a major step on their ongoing
expansion with the launch of flights and
holidays from Stansted Airport, their
ninth UK airport base and the first in the
South of England.

A total of 21 European leisure
destinations are now on sale including
Lanzarote, Malaga, Alicante, Dubrovnik,
Faro, Madeira, Fuerteventura, Girona,
Crete (Heraklion), Ibiza, Kos, Larnaca,
Gran Canaria, Menorca, Paphos,
Mallorca, Pula, Reus, Rhodes, Tenerife
and Zante. 

The launch of twice-weekly flights to
Madeira makes the route exclusive to the
companies from the airport and,
following the launch, Jet2holidays has
expanded its trade team with the
appointment of a sales executive
dedicated to Stansted Airport. 

Agents in the airport's catchment
area will now be able to provide value
package holidays across thousands of

two- to five-star hotels, along with
Jet2.com flights, 22kg baggage
allowance and airport transfers
included, through a £60 per person
deposit. Offering full ATOL protection,
the operator includes free infant
places on all holidays and 24-hour in-
resort service.

A total of 83 weekly flights will operate
through Jet2.com, which includes daily
services to popular hotspots Alicante,
Faro, Ibiza, Malaga and Mallorca, and
means that more than 800,000 seats will
be available from spring 2017. To mark
the launch, 50,000 seats have been
released for £30. 

The first flights from Stansted will
take off on Thursday March 30, 2017 to
Alicante, Faro, Mallorca and Lanzarote.

Alan Cross, the operator's head of
trade, said: “This is a real milestone for
Jet2holidays as it marks the day we
bring our family-friendly formula to
travel agency partners in the south of

England. Our agency partners are
integral to the ongoing growth and
success of our business, accounting for
a third of sales, so agents should expect
the highest level of support from our
dedicated team. We are already
experiencing great feedback and a very
positive response to our proposition,
which is incredibly exciting."
For further information or to book visit
trade.jet2holidays.com

COSMOS TOURS has broadened its worldwide programme to
include a range of private tours, offering a more flexible and
independent style of touring holiday in worldwide destinations.

Available on a number of existing and popular escorted tour
itineraries, the private tours provide a more intimate and
personalised ‘once in a lifetime adventure’, with a personally
chauffeured air-conditioned vehicle to suit the individual 
party size.  

With a private guide/driver, customers have the flexibility to
choose the pace that suits them best. Without the need to keep
up with a group, more time can be spent at an attraction which
has particular interest, or bypass it to spend more time at
another which holds more appeal. Private tour customers can
also enjoy personalised hotel check-in, separate dining, private
transfers as well as a broader choice of UK departure dates.

The choice of 14 private tours is available in Asia, Eastern
Africa, India and Indonesia, and will include the same
highlights and often unique points of interest as a classic
tour. The selection includes the operator's 11-day ‘A China

Experience’ (from £2,435 per person), 15-day ‘Thailand
Experience’ (from £1,999) and the ten-day ‘India’s Golden
Triangle and Tigers of Ranthambore’ (from £1,419).

Rob Goodwin, the company's head of product, said: “We
are delighted to be able to offer our customers a new style of
touring which is backed up with our expertise and network of
worldwide offices. We can now offer our customers the
flexibility of travelling at their own pace with an expert guide
to show them the best that a destination has to offer,
combined with all the financial benefits of booking a package
with us. 

“We believe that our new private tours will have a broad
appeal, ranging from existing customers to those who are
new to touring, as well as varying age groups, including
younger travellers and honeymooners. In the future, we are
looking to provide family rooms so that we can help to create
incredible holiday experiences for the whole family.”
For details call 0800-440 2797 or see
cosmostoursandcruises.co.uk 

www.travelbulletin.co.ukSeptember 30 20164

newsbulletin

Wendy Wu & Club Med team up to offer new family trips to China 
WENDY WU Tours and Club Med have joined forces to offer a series of exclusive ‘tour & stay’ packages to give

customers the chance to experience the best of both from the operators – Chinese discovery tours for families. 
The private tours showcase the best of China for families and include an extended stay in Club Med’s Guilin 

property in the Yanshan District, where guests can experience a Li River cruise to the town of Yangshuo and Club Med’s
all-inclusive service. 

Club Med's managing director, Estelle Giraudea, said: ‘’The partnership developed due to the increasing trend of
families travelling longer distances for their holidays, as well as China booming as a tourist destination for the UK. These
tours allow families to discover the main attractions and hidden gems of China in a completely hassle-free experience.’’

As an example of prices, a 13-day 'Charming China Tour', which explores Beijing, Xian and Guilin, leads in at £2,990 per
adult, based on two sharing, and £1,990 per child. The tour takes in the Great Wall and the Forbidden City, as well as
hiking the trails through the woods in Longevity Hill and joining a local family for lunch after a cyclo-rickshaw tour of the
city. In Xian, the tour continues to the Terracotta Warriors, where families will get to try local Shui Jiao dumplings, before
heading to Guilin for an Impression Sanjie Liu light and sound show and a Li River cruise.

Tours include flights, taxes, transport, hotel accommodation, most meals, touring with guides and entrance 
fees to attractions. 
For more information see wendywutours.co.uk/familychina or call 0800-988 8210. 

Jet2.com & Jet2holidays land at Stansted as part of expansion plans

Cosmos expands worldwide programme to include new private tours for 2017 

Pictured marking the new flights are, from
the left: Andrew Cowan, Stansted Airport;
Steve Heapy, Jet2.com and Jet2holidays;
and Alan Cross, Jet2holidays.
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Anguilla Tourist Board welcomes direct airlift from San Juan
THE ANGUILLA Tourist Board (ATB) and Seaborne Airlines have partnered to offer a new
route to Anguilla for UK visitors. 

Starting from November 1, the new route will offer the option to connect to Anguilla’s
Clayton J Lloyd International Airport with Seaborne, via Puerto Rico.

Flights will operate up to six times weekly from San Juan, Thursday-Monday, with the
low-cost Norwegian flight from Gatwick on a Saturday.

The route will provide greater flexibility for holidaymakers, who currently access the
island via the daily LIAT connection from Antigua (BA and Virgin) or via boat transfer from
St Martin to Blowing Point (London via Paris with KLM and Air France).

Carolyn Brown, director UK & Ireland for the ATB, said: “The new airlift is great news for
independent UK travellers wishing to experience the authentic Caribbean island of
Anguilla. Not only does it allow greater choice and flexibility for travellers beyond the
current Antigua and St Martin connections, but it also opens up the island further as an
affordable Caribbean destination by utilising the low-cost Norwegian connection from
Gatwick to San Juan.

“The short one-hour flight from San Juan on the 34-seater aircraft, will cost from $410.
Combined with the Norwegian lead-in rate, with return fares in November from £269.20,
holidaymakers can reach Anguilla from as little as £577 per person return.”

The launch of the new route coincides with the opening of three new luxury hotels on the
island, including The Four Seasons, The Reef and the The Manoah.
For more information see IvisitAnguilla.com

newsbulletin

HAVE YOUR CAKE...The support team at Travel Counsellors HQ got a nice surprise recently when a
group of the company’s Travel Counsellors arranged for 300 personalised cupcakes to be delivered to
the offices in Manchester as a thank you for their support during the Low Cost Travel Group’s failure.
Pictured looking forward to their slice are, from the left: the company's Neil Rawlinson, Karina Fox-
Andrews, Helene Kirkham, Michelle Hallett, Dawn Bould and Mark Harrison-Fletcher.

New airline launches
from Luton Airport

A NEW airline, Fly KISS,
will commence three
services from Luton
Airport (LLA) on November
7, serving Clermont-
Ferrand, Brest and
Strasbourg.

The new routes connect
London to the regions of
Auvergne, Brittany and
Alsace in France, providing
both business and leisure
travellers the opportunity
to explore the regions.

The airport currently
offers flights to more than
130 destinations and is
continuing to expand its
route network as part of its
£110million
transformation, with 23
new routes confirmed this
year alone. 

The transformation
plans will increase annual
capacity by 50% to 18
million passengers by
2020, and construction is
well underway with the
airport having already
opened a new security
search area and executive
lounge. A new dual
carriageway access road
and multi-storey car park
will also open this winter
and the airport is doubling
the size of its shopping and
dining area for passengers.

Top seats at André Rieu concert in Cologne with Saga next year 
TOP SEATS at an André Rieu concert in Cologne, Germany, have been secured for Saga guests sailing on the music-
themed cruise along the Rhine and her Tributaries on March 7, 2017. 

As part of the themed cruise, expert host Peter Grevatt offers music talks during the sailing and guests can also visit
Beethoven's house in Bonn. Prices lead in at £899 for five nights including coach travel via Eurotunnel (or P&O Ferries or
flights from Birmingham, Bristol, Edinburgh, Heathrow, Manchester and Newcastle airports). The price also includes all
meals, wine, beer and soft drinks with lunch and dinner; a cocktail party and Saga dinner; talks by Gravatt, a cruise
escort; Category 1 ticket to the André Rieu concert; and optional travel insurance or a discount if clients have 
their own insurance.
For more information call 0800-300 400 or visit saga.co.uk/rivercruises

S02 TB 3009 2016 News 01_Layout 1  28/09/2016  14:41  Page 5



great standard. As we were only staying for two nights, we
opted to have dinner at the restaurant instead of using the
self-catering facilities, but the accommodation was equipped
with everything we needed.

Good to know..............................................
If you access the reserve via the Nyalazi gate (near the town of
Mtubatuba off the N2 north from Durban), you can drive through
26km of nature to reach Hilltop. For the uninitiated (as we
were), you will be shocked at how quickly and intimately you are
acquainted with the nature around you with white rhinos
nonchalantly munching on grass just inches from your car and
elephants regarding you up close before deciding to carry on
doing what they were doing before - amazing. For details or to
book see 2by2holidays.co.uk (and
ekznw.co.za/resorts/hluhluwe/hluhluwe.htm), call 01582-
766122 or email info@2by2holidays.co.uk

(See Southern Africa – page 17)

Overall scoring: ..........................
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staffreview
Travel Bulletin's Lauretta Wright spent two nights at Hilltop Camp in Ezemvelo KZN Wildlife’s Hluhluwe-iMfolozi Park,

South Africa. Here's what she thought..

First impressions ..............................10/10
After about a three-hour drive north of Durban, we arrived
at the Nyalazi gate - one of the entrances to Hluhluwe-
iMfolozi Park. As we drove through we saw an elephant
about 100 yards away, followed by a rhino and then zebra -
and we hadn't even reached our accommodation yet! On
arrival we were given our keys to a beautiful lodge type
building which comprised two bedrooms, a living and
kitchen area, veranda and two bathrooms. When we
stepped outside all that we could hear were the sounds of
nature and the sky was lit up by millions of stars - what a
sight!

Variety & entertainment ......................9/10
Hluhluwe-iMfolozi Park is the oldest nature reserve in
Africa and consists of 960sq.km of territory with a mix of
forests, grasslands, rolling hills and open savannah.
Visitors to the park can drive themselves around the 300km
of road network or can elect for a guided drive at sunrise,
midday or sunset with one of the park guides. This is
recommended as vehicles go off-road and the guides seem
to be able to spot wildlife from miles away! Hilltop Camp
offers a range of accommodation options (from two-
bedroom Rondavels to an eight-bedroom Mtwazi Lodge).
The entertainment is of course the nature and on-site
facilities include a shop, bar, restaurant, swimming pool,
children's play area and laundry. Although the camp has
electric fencing to stop the (bigger) more dangerous
species from entering, it was lovely to be able to sit on our
veranda and watch impala just metres away. During our
stay, we saw three of the Big 5 (apart from lions and
leopards), but it's the luck of the draw which ones you get
to see.

Affordability ........................................9/10
2by2 Holidays offers a 12-night ‘Grand KwaZulu Natal’ self-
drive option from £1,995 per person, based on two sharing,
including flights from Heathrow to Durban. 

Service ................................................9/10
Staff were courteous and efficient and the food was of a

10/9.5

New Gran Canaria route from SEN 
EASYJET has announced that it will operate a new route to
Las Palmas, Gran Canaria from Southend Airport. 

On sale now, it will operate twice-weekly throughout next
winter, with the first flights starting on November 6.

The carrier is expected to fly 12,000 passengers a year to
and from Gran Canaria which is ideally placed for those
wanting to take advantage of the destination’s winter sun
and escape to warmer climes over the Christmas and New
Year period.

Neil Slaven, the airline's UK commercial manager, said
“We’re delighted to be adding Gran Canaria to our range of
destinations from Southend in a move which provides our
passengers with an additional winter holiday destination
from the airport, further strengthening our already
comprehensive European flight network. 

“It also highlights our commitment to providing
affordable routes for both leisure and business passengers
from the airport and we’re sure that it will prove extremely
popular.”

Glyn Jones, CEO of Stobartair - which owns the airport,
said: “Grand Canaria is a fantastic winter sun destination -
and it's now right on the doorstep for passengers from
Essex and the South East. 

“We are absolutely delighted that easyJet is now offering
another route from London Southend. With excellent
access, including our own station, trains to and from the
East London hub of Stratford in 45 minutes, unique
customer service and now even more fantastic destinations
- it's no surprise that more and more people are choosing
London Southend."
Flights cost from £30.99 one-way and can be booked at
easyjet.com 
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Attended the Travel Bulletin Star
Awards in London - what a great night it was for
their 20th event! Well done to all the winners, well

deserved and and who better to hand out the prizes than
Cheggers! He was so funny and entertaining – you would
think he had been in travel for years...thanks for a 
great night!
I had a great six days in Gouves, Crete, but I was not

impressed that Kaissa Apts had overbooked me!
Apparently it is happening on a regular basis. They are
going to have to get that sorted if they want to keep their
repeat customers! I was lucky that Maureen (a volunteer
for Greek Cat Welfare Society) was able to pick me up at
the airport and drive me round to several places to find
something else as didn’t want to be in the middle of
town. I found a great one bedroom apt, HariStela Mare
Apts, which was really handy for the beach and my
favourite eating places. It was only five minutes from the
Kaissa who had said I could have my breakfast free every
morning which was good as my friend and her mum
were staying there, so all ended well. 
Coming home I had been chatting to a lady and her

husband in the airport waiting to board and then I
happened to be sitting next to her on the plane. We really
got on and I was mentioning I needed a tablet or similar
to pick up emails when I am away and she got out her
Kindle Fire and was showing me how useful it was! So I
am now the proud owner of a Kindle Fire. I gave her one
of my cards and as we were getting off, her husband told
me to watch Lorraine on Friday and she is a calendar
girl! Tricia Stewart - one of the original calendar girls
and, in fact, she was the one who thought the whole thing
up when her friend’s husband died. She is a lovely lady
and I was so pleased to have met her. You see - you never
know who you might sit next to!
‘Don’t look back you’re not going that way’ and ‘Don’t

try to please everyone – just do what you know is right’

by SANDRA MURRAY
in Normanton, Yorkshire

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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Normanton...
Notes from

NEWS BITES
�  MSC CRUISES has announced that it will deploy MSC Splendida to
China as of May 2018.

�  FURNITURE CHOICE examined hotel occupancy stats for the last
seven years and discovered that on average 1,891 people will have
slept on your hotel mattress before you’ve checked in. And if the
thought of that figure gives you a sleepless night, then don’t
venture to London where an average of 2,099.56 people will have
slept on your hotel mattress before you.

�  SINGAPORE AIRLINES has launched its new ‘Capital Express’
service, linking Singapore for the first time with the capital cities
of both Australia and New Zealand. Return UK to Canberra flights
start from £725 per person, while UK to Wellington flights start
from £875.

�  ITC LUXURY Travel Group has opened a new office in Norwich to
develop stronger relationships with travel agents and trade
partners in the East of England. 

�  KOREAN AIR has announced that it will introduce No-Show fees
for passengers who fail to provide advance notice that they no
longer require a flight booking. Fees will be applied to tickets
purchased from October 1. Details at koreanair.com

Collinson Group & Swissport team up to
launch T3 lounge at Heathrow 
AIRPORT LOUNGE Development (ALD), a subsidiary of
Collinson Group, and Swissport are to launch a new
lounge at Heathrow Terminal 3 in response to new
demand for lounge access from business travellers. 

‘Club Aspire’ will open to the public next month, with
agents and airline providers now able to make bookings.

It will be available to premium airline passengers of
participating airlines as part of their premium tickets,
cardholders of Collinson’s lounge membership
programmes Priority Pass, LoungeKey and Lounge Club, as
well as to day pass customers purchasing access directly
via Swissport’s lounge booking website
(executivelounges.com) and through key partners.

‘Club Aspire’ builds on the success of ‘Aspire, the
Lounge and Spa at LHR T5’, opened by the joint venture
partnership at Heathrow Terminal 5 in 2015, and which is
already being expanded to cope with demand.

Club Aspire will accommodate more than 120
passengers, who can all enjoy complimentary Prosecco as
an introductory offer for the first three months to mark the
launch, and offers a quiet zone, dedicated snooze area with
lounger seats, free Wi-Fi, charging points and desk areas, a
spa, on-site showers and multimedia tables. 

Clients booking in advance with executivelounges.com
and loungepass.com can receive an introductory price of
£24.99 for three hours.
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� Prestige Holidays is offering two Canada-focused roadshows – on October 5 at Mercure Hotel in
Leicester, followed by a face-to-face with Scottish agents on November 16 at the Sherbrooke
Castle Hotel in Glasgow. The events offer informal networking over drinks and canapés followed
by dinner and presentations. There will also be the chance for agents to win prizes in an
educational quiz. To register or for details call Emma Pine on 01425-484262. Meanwhile, agents
booking Air Canada flights to Toronto with the operator can receive complimentary return tickets
on the UP Express Train Service to offer clients added value on their booking. The limited offer is
available on a first come, first served, basis until April 7, 2017.  

9www.travelbulletin.co.uk September 30 2016

Agents making Thailand bookings
with G Adventures by the end of
October have the chance of
winning a place on the company’s
‘Northern Thailand Hilltribes &
Villages Trek’ itinerary, including
flights. The more passengers
booked, the greater the number
of entries. For details see
gadventures.co.uk/agents or call
0844-272 0000.

� If Only… has extended its
booking incentive for agents
to win a seven-night, all-
inclusive holiday at the five-
star Constance Moofushi,
including flights from the UK
with Qatar Airways. Every
agent making a booking between
now and October 31 that
includes stays in 2016 will be
entered into the prize draw,
and an agent’s name will be
picked at random and announced
on November 3. Bookings also
earn agents MoneyCard rewards
of between £10 and £300. See
agents/ifonly.net 

� Until October 31, The Goa
Experience is running a
competition in partnership
with The Taj Hotels, Resorts
and Palaces group for an agent
to win a meal for two with a
bottle of wine at one of
London’s top Michelin-starred
Indian restaurants – Quilon.
The prize will be awarded on
November 1 to the agent who
has made the most bookings at
either Taj Exotica, Vivanta by
Taj Holiday Village or Vivanta
by Taj Fort Aguada. Spot
prizes will also be awarded to
agents at random, including
items such as Champagne and
High Street vouchers. For
details call 01489-866955 or
email
trade@serenityholidays.co.uk

Agent 
competition

In support of CLIA’s ‘Cruise Month’ in
October, Fred. Olsen Cruise Lines is giving

agents the chance to win up to £5,000
worth of prizes. The competition

commences tomorrow and agents can win 
a range of prizes – from Apple watches to
iPad minis and shopping vouchers. A grand

prize draw at the end of the month will see
one agent win a two-week cruise holiday.
For the chance to win, agents should make 
a booking with the line and complete the

form at fredolsencruises.com/travel-agent-
centre  

agentbulletin

FANCY A FAM?

BOOKING INCENTIVES

AGENT TRAINING
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LAST WEEK saw the launch of City Cruises’ multi-million
pound boat, the City Alpha.
Following a £2.4million refurbishment, the vessel returns

to the 20-strong sightseeing fleet, offering tourists and
Londoners 360° views of London’s skyline and marking the
start of the next generation for the company. 
The renovation used more than 90 tonnes of steel, 5,500

electrical cables and 1,200 litres of paint to breathe a new
lease of life into the vessel. 
Weighing nearly 300 tonnes and with capacity for 399

passengers, City Alpha is often referred to as a ‘glass boat’
due to her large panoramic windows.  
Next year will see an identical refurbishment of sister

ship, the City Gamma, and the company is also looking to

expand its fleet in Poole in readiness for next year’s
summer season.  
For more information visit citycruises.com
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Winter warmer flight deals to Canada with Air Transat from £301
AIR TRANSAT is giving agents the chance to book winter warmer flight deals to the East and West Coast of Canada from
£301 per person, when booked by October 4.
Whether clients are after a ski break in Whistler or a Christmas shopping trip to Toronto, visitors can take

advantage of value for money flights from Gatwick to Toronto and Vancouver on selected dates in November,
December and January. 
The carrier also flies from Glasgow and Manchester to Toronto throughout the winter season with flights from £340

per person return. All flights include 23kg allowance for hold luggage, meals and soft drinks on board, plus in-flight
entertainment, plus free ski carriage for winter adventurers.
For more information call 0800-8726 7283 or visit airtransat.co.uk 

City Cruises introduces updated vessel to fleet following £2.4m refurbishment

PICTURED MARKING the unveiling of City Alpha are, from the left:
Kyle Haughton, City Cruises; godmother Carol John-Gordon; and
Rita Beckwith and Gary Beckwith, City Cruises.
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Where Am I?

One of the most popular Hindu shrines outside of India, this limestone outcrop attracts 
thousands of worshippers and tourists. Temples are contained in its three caves and the large
statue of Murugan stands at the entrance, besides a steep 272 step climb that rewards visitors

with a skyline view of the city centre.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, October 6th. Solution and new puzzle

will appear next week.

The winner for 16th September is June Riggs, Symphony

World Travel, Fetcham Surrey

September 16th Solution: A=7    B=6    C=5    D=4

Number: 037

Across 
1. P & O Cruise ship (5)
4. Tossa de Mar is a popular resort on 

this Costa (5)
6. Country hosting the 2016 Ryder Cup (7)
8. Form of transport (4)
10. Sunvil offer holidays to this unspoilt 

Greek island (6)
12. Carrier with its main hub at Hong Kong

International Airport ___ Pacific (6)
13. Scenic Lombardy Lake (4)
15. This tour operator can take you to 

18 across (7)
17. First name of one of the men who will 

be judging 1 Down (5)
18. Resort in the Tyrol, St. ___ (5)

Down 
1. American singer song writer, now on the

Strictly dance floor (9)
2. Abu Dhabi is the capital (3)
3. Major car hire company (4)
4. Boating specialists, part of Wyndham 

Vacation (6)
5. Lively Ibiza resort, San ___ (7)
7. Madison is the state capital (9)
9. Caribbean island with a beach for every day 

of the year (7)
11. London location famous for its film studios (6)
14. Home of the Taj Mahal (4)
16. Canberra is the capital of this state initially (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 30

Crossword

Su Doku

N
um

be
r: 

03
7

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D

                

S03 TB 3009 2016 News 02_Layout 1  28/09/2016  16:16  Page 11



I’ve trekked to Everest Base Camp, hiked toMachu Picchu and hung off via ferrata ropes in
the Dolomites. I’ve climbed the dizzy heights of

Kilimanjaro’s Uhuru Peak and cycled from Lands’
End to John O’Groats; and, although it’s taken me
nearly 50 years to realise it, I do really thrive on
having a challenge to work towards. Since 2002,
in addition to my ‘extra-curricular’ activities, I’ve
been braving the challenges that Classic
Collection Holidays deals with on a pretty
relentless basis. 
Nick Munday, our very hands-on managing

director, and I go back as far as the mid-90s and
I was thrilled in 2001 when he asked if I’d be
interested in handling marketing for a small
luxury tour operation in Worthing. The original
plan to purchase was postponed because of the
downturn in travel associated with the tragedies
of 9/11, but in April 2002 the deal was clinched
and I began my Classic Collection Life! Originally,
with just a dozen others, Classic Collection
carried approximately 5,000 clients annually to its
flagship destinations of Madeira, The Algarve,
Tenerife and Mallorca.  
Back in those early days, and during my first

Classic Collection week, I attended an AITO
Agents’ Overseas Conference in San Marino. The
agents were so knowledgeable about our

products and services that I learnt tons from
them, rather than the other way round. In
addition to a sheaf of conference notes, I came
back with a list of do’s and don’ts about working
with the best travel retailers in the UK. This list
became our bible for the forthcoming years and
still stands us in good stead even now; we refer
to it often. 
We decided, back in 2002, that Classic

Collection should become ‘Best in Class’ for
luxury tailor-made short-haul holidays; and we
knew that, to make our mark, we would need to
grow our client numbers to at least 25,000 a year.
We set ourselves a five-year target and achieved
it in six! I couldn’t have imagined back in the
early days that I would have been part of this
amazing success that is Classic Collection
Holidays; a multi award-winning company now
responsible for the livelihoods of more than 120
local employees in Sussex, organising holidays to
more than 30 destinations in Europe and beyond. 
There are, of course, challenges to face almost

daily, but as a girl who appears to thrive on them,
it’s probably not a bad thing! And challenges and
goals are there to be achieved, so I prepare for
them in the same way that I prepare for my
outdoor adventures: decide and agree on what’s
to be achieved, learn all I can about the subject
from peers and professionals, give myself a
realistic timeframe, draw up a plan of actions
with interim targets and GO FOR IT!  
My next challenge? To celebrate AITO’s 40th

anniversary on Saturday October 1! I’ll be hiking
40km over the South Downs Way…then there’s a
Discover Adventure charity bike ride to Paris, a
Mont Blanc hiking circuit and an ‘end to end’
Ireland cycle in 2017… 

Industry
Insight by...

Going beyond your limits 
by Vanda Bauer from AITO member
Classic Collection Holidays

"There are challenges to face
almost daily, but as a girl who
appears to thrive on them, it’s

probably not a bad thing!"

bulletinbriefing
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bmi sees boom to Bavarian hotspot 
MUNICH IS outstripping other destinations by up to 10%
according to recent sales figures from bmi regional.
Indicating that the Bavarian city is becoming a bit of an

autumn break hot spot, the airline has noted an increase in
bookings with its new route to Munich from Southampton.
Jochen Schnadt, chief commercial officer for the airline,

said: “It seems travellers are revelling in the benefits of
regional travel. Combine this with the ease of access and
quality service offered by the regional airports, and you
have a fast and efficient option that appeals to both
business and leisure customers. Of course Munich is also
rapidly growing and is one of the largest hubs in Europe. In
fact, Munich Airport is the only five-star recognised airport
in Europe. Frequent travellers have discovered the
convenience and quality of product when connecting in
Munich and this, too, is a major factor why the popularity of
Munich as a destination and as a global connecting hub 
is soaring.”
The airline offers one-way fares to Munich from £72 and

flies up to twice daily to the Bavarian capital from
Southampton and Bristol. 
Visit bmiregional.com for more information.
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DELTA AIR LINES will operate exclusively from Heathrow Airport’s Terminal 3 effective from this month. Both Delta and Virgin Atlantic will
now operate from the same terminal to make it easier for customers to manage their travel plans including last-minute flight changes.
The airline will transfer its Atlanta, Detroit, Minneapolis, Salt Lake City and Philadelphia flights from Terminal 4 to join its services to New
York-JFK, Boston and Seattle that already operate from Terminal 3. 

EARLIER THIS month, EVA Air – in conjunction with the Taiwan
Tourism Bureau and TAT Tourism Authority of Thailand – hosted
six UK agents on a fam trip to Taipei and Bangkok. Pictured at the
SO Sofitel Hua Hin in Thailand are, from the left: James Pook,
Audley Travel; a rep from the SO Sofitel; Spiros Maragkoudakis,
A1 Travel Deals; Julie Turnbull, Gazelle Holidays; Kieran Jones,
THG Holidays; Jack Buchanan, Flight Centre; a rep from SO
Sofitel; Mohini Patel, EVA Air; and Kelly Brasher, Premier
Holidays. Visit evaair.com for details.

Norwegian flies three million long-haul passengers in three years
NORWEGIAN HAS now flown three million long-haul passengers between Europe and the US since its low-cost
transatlantic services began in 2013.
The carrier first launched flights from Scandinavia to the US in May 2013, followed by services from London to the US

in July 2014. Today, the airline offers 37 non-stop routes between Europe and the US, with a steady load factor of 90%
or more. In August this year, the carrier’s long-haul flights achieved a 96% load factor.
The airline reports that its low-cost, long-haul model for flights to America have proved particularly popular in the

UK and next month it will be introducing Las Vegas as the eighth US destination served by the airline from Gatwick,
with flights from £179 one way.
Bjorn Kjos, CEO for the airline, said: “Three million passengers in three years shows the huge demand for affordable

long-haul travel. Our low-cost, long-haul flights are now the driving force behind our growth but this is only the beginning.
We will continue to offer passengers affordable transatlantic flights, with new routes and increased flights from the UK,
but in the future we also have ambitious plans to spread our long-haul wings into other global destinations.”

airtravel
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Ethiopian Airlines flies A350 on LHR-Addis Ababa route  
PASSENGERS CAN now travel on Ethiopian Airlines’ newly launched non-stop
route between Heathrow and Addis Ababa.
Offering daily non-stop services this is the first A350 to fly long-haul out of

Heathrow to the destination and also is the first A350 to fly in African skies.
Commenting on the launch, Michael Yared, UK country manager for the

airline, said: “We are proud to be the only airline in Africa operating the ultra-
modern Airbus A350. Equally, myself and the team in the UK are excited to have
the new A350 aircraft on the route to meet the increased demand, and look
forward to showcasing the product to our valued customers, industry colleagues 
and partners.”
The airline has ordered 14 Airbus A350 aircraft in total and will continue to

receive the remaining 13 in the near future.

      

airtravel

Cathay Pacific launches non-
stop flight from Gatwick to

Hong Kong
CATHAY PACIFIC Airways saw its first
flight depart Gatwick Airport for its
home city of Hong Kong this month.
The only non-stop service connecting
Gatwick and Hong Kong, it is the
airline’s first long-haul route in the
UK to be operated by the new Airbus
A350-900 aircraft.
The new four-times-weekly service

will operate from Gatwick’s South
Terminal and will complement the
airline’s current five daily flights from
Heathrow to offer a total of 39 flights
weekly between London and Hong
Kong. In addition to serving London,
the airline also offers a four-times-
weekly service between Manchester
and Hong Kong.
The carrier is currently offering

return Economy fares from Gatwick
to Hong Kong from £469 and to China
from £499. 
For further information visit
cathaypacific.co.uk
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Manchester welcomes taste of Tobago to mark new flights
TO CELEBRATE the launch of Thomas Cook’s new Manchester to Tobago service on
November 13, the Tobago Tourist Office is heading to the city’s Trafford Centre shopping
centre on October 1 and 2 to give locals a taste of Tobago.
Shoppers will be able to visit a ‘Tobago Island’ stand and get involved by participating in

a series of interactive experiences. Members of the tourist office team will be on hand to
answer questions about the island and update visitors with the latest news, offers, and
how they can book through the trade. There will also be a series of spot prizes throughout
the two-day event, as well as a grand prize draw of a holiday for two including flights on
the new service.
The direct flight from Manchester to Tobago will depart every Sunday from November 13

to March 19, departing Manchester at 09:40 with the return flight departing Tobago on
Sunday afternoon, arriving back into Manchester at 07:15 on Monday morning, following 
a touchdown in Barbados. Prices are from £239.99 one-way.
For more information visit goTrinidadandTobago.com 

A new direct flight to Toulouse Blagnac with Ryanair will make the relatively undiscovered Tarn region
more accessible to UK tourists. The route will commence in November, joining easyJet and British
Airways which already serve Toulouse-Blagnac Airport daily from Gatwick and Heathrow respectively.
The new flights from Stansted to Toulouse will depart once daily with prices from £29.98 per person
return. Visit ryanair.com or see tourisme-tarn.com/tarn/en for details.

Emirates on track for
record year at

Manchester Airport
EMIRATES HAS revealed
the ongoing demand for its
Manchester to Dubai route,
reporting a 9.5% annual
growth on 2015. A total of
610,000 passengers have
flown between the two
cities this year, and the
airline is set to hit the
record milestone of one
million during the 2016
financial year.
The airline’s presence in

Manchester has grown
significantly since its first
full year of operation,
during which it carried just
17,000 passengers from
the region, and has since
carried more than nine
million people to the UAE
and beyond, with popular
destinations including
Bangkok, Perth, Singapore
and Mumbai. 
Testament to the

demand from across the
North West, the airline has
announced that a third
daily A380 service will be
added to the route from
January 1, 2017, replacing
the existing Boeing 777-
300ER, and adding a
further 11% in capacity.

KOREAN AIR and Delta Air Lines will
strengthen their partnership by
expanding codeshares to more than 100
US and Canadian destinations and more
than 30 cities across Asia. The airlines
plan to launch the new codeshares in the
fourth quarter of 2016, subject to
government approvals.
Korean Air will place its code on 156 of

Delta’s US and Canadian routes beyond
Atlanta, Los Angeles and New York-JFK. It
will also add its code to Delta’s Sao Paulo,
Brazil flights from both Atlanta and New
York-JFK. Delta will add its code on Korean
Air-operated flights to 32 cities beyond
Seoul-Incheon, including Singapore,
Bangkok, Saigon, Osaka, Taipei and further
business and leisure destinations

throughout South East Asia and Japan.
Delta will also place its code on Korean
flights from Houston and San Francisco to
Seoul-Incheon. Korean Air will place its
code on Delta’s new flight from Atlanta to
Seoul-Incheon that will start operating on
June 3, 2017. 

Korean Air and Delta to strengthen codeshare partnership 
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Head to Scottburgh for a taste of authenticity
ACCORDING TO the latest trends, there’s a new breed of traveller emerging; those looking to live like
locals, writes Travel Bulletin’s Lauretta Wright. 
The small town of Scottburgh in South Africa’s KwaZulu-Natal region is far enough away from the bright lights

of Durban (about an hour’s drive), but close enough to offer easy access to the region’s top attractions. So this
summer I packed the cases and, with family in tow, headed out there. 
What attracted me to Scottburgh were the same reasons that attracted me to travelling the Garden Route (the

stretch of the south-eastern coastline which extends from Mossel Bay in the western Cape to the Storms River in
the Eastern Cape) almost 20 years ago when backpacking. I visited and stayed in little towns and villages off the
tourist trail that were, well, just ordinary towns. I was living like a local and I loved it – and this was the
experience that I was looking to recreate – this time with the kids. 
Scottburgh is a relatively small town with a nice selection of shops. They had the odd gift shop for tourists, but

you could see that it mainly catered for residents. And that for me was ideal. 
The other pull factor was the Blue Marlin Hotel, which was to become my home from home for ten nights. Its

location and facilities appealed from the start and, from the moment we arrived (and received a welcome drink),
to the time we said our goodbyes, I can’t think of a time when we weren’t impressed with the hospitality of the
staff, the rooms, service, entertainment, facilities and food. Within just a couple of days of arriving, most of the
staff knew all of our names and, on speaking with some of them in more depth, I learnt that they had been long-
serving employees of the hotel – and in some cases their parents had also worked there, which I think speaks
volumes for the establishment and its management. 
The hotel is situated at one end of Scottburgh and is ideally located to experience KwaZulu-Natal’s plethora of

attractions including wildlife safaris, walks in the Drakensberg Mountains, visits to Zulu Battlefields, the vibrant
city of Durban, along with a whole range of nature and sports activities…the list goes on. 
The hotel itself offers a number of tours as part of a package (or sold individually), with many of these

arranged through Endless Summer Tours (endless-summer-tours.co.za), who also offer bespoke itineraries. For
research purposes, we did three packaged tours - a rural tour, a visit to CrocWorld and a game reserve tour.
Outside of the package, we also experienced a Zulu Warrior re-enactment, a shark cage dive and a day trip to
Durban, which the hotel also arranged. 
My room offered one of the best views from a hotel room that I’ve ever had (the backdrop image on this page),

and waking up to the crashing waves of the Indian Ocean every morning was simply wonderful. And I must
mention the food – buffet style dining every evening offered plenty of choice to suit all palettes. 
All in all, it was the holiday I was looking for; adventure and activities aplenty interspersed with days on the

beach and discovering places and events that only the locals were familiar with. One such example was the TC
Robertson nature reserve down the road, which held a weekly tea party. You could eat cake and drink as much
tea as you wanted. For me, it was the mere mention of cake being in the vicinity that got me exploring and I
mingled with the locals like the best of the them; my 20-year old self would have been proud. 
The four-star Blue Marlin Hotel is giving agents the chance to experience their own taste of Africa with a

special trade offer of £395 for seven nights’ half-board accommodation based on two sharing. It includes
transfers, two half-day tours and evening entertainment, with kids under 18 years staying for free on selected
school holiday dates until October 30, 2017.
For details see bluemarlinhotel.co.za or call the UK owner, Sandie Curtis, on 01344-627940 or email
sandiecurtis2@gmail.com

southernafricaThe view from The Blue Marlin
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VALID UNTIL December next year,
Premier Holidays has launched its
2017 Southern Africa brochure
featuring new destinations,
excursions, hotels and multi-
country tours.
The brochure features Mozambique

as a new destination for 2017, which
is easily accessible from South Africa
and a unique beach alternative to
Mauritius. Located on the Indian
Ocean coastline, the destination
offers numerous options for clients
who want to relax at a beach resort
after touring other parts of Africa, or
honeymooners looking to escape to
somewhere unspoilt 
and uncrowded.
The town of Paarl in South Africa

has also been introduced and features
in the brochure’s new Winelands and
Beyond section which highlights the
options available to clients who wish
to explore more of the Western Cape. 

Two destinations to be expanded are
Johannesburg and Pretoria with sales
to both reported to have grown
significantly in the past two years as
clients opt to stop over before driving
to Kruger National Park or flying
onwards beyond South Africa.
Gondwana Private Game Reserve,

an 11,000-hectare reserve located
close to Mossel Bay, is a new addition
to the operator’s portfolio offering a
malaria-free safari with the chance to
spot the Big Five game, as well as
giraffe, hippo, cheetah, zebra and
other wildlife. 
Noting the increase in popularity for

multi-country touring, the operator
has added a new section promoting a
range of multi-centre packages,
combining South Africa with Mauritius
and Dubai.
Travel agents can also benefit

from an agent incentive, earning
between £25-£150 for every inclusive

Southern Africa booking made,
dependent on booking value.

New Cape Town flights by Thomas Cook 
THOMAS COOK Airlines is to operate a new direct service
from Gatwick to Cape Town, the only such flights available
from the UK outside of Heathrow.
Flights will depart three times weekly from the UK on a

Sunday, Monday and Thursday, running from December 15
through to March 20, 2017 using the airline’s refurbished
A330 fleet. 
The route will also feature the company’s new Premium

Class cabin. 
Tickets are priced from £699 return in Economy and £949

in Premium and go on sale in December.
Christoph Debus, chief airlines and hotels officer for

Thomas Cook, said: “Cape Town really is a ‘wow’
destination for our customers. It builds on our Cancun,
Cuba and Goa long-haul routes from Gatwick which are
really popular and more broadly comes on top of new
services from Manchester to New York and Miami this year,
and to Los Angeles and Boston next year.
“With £100million invested in our fleet and new cabin

interiors, we’re flying more customers to better
destinations on better aircraft and making long haul
destinations accessible to everyone.”
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SITTING ON a big five private game reserve that shares unfenced
borders with Kruger National Park in South Africa, andBeyond Ngala
Safari Lodge has re-opened following an extensive refurbishment.
Three family cottages have been created and the lodge’s guest areas
have also received a makeover, with the popular watering hole
deepened and opened up as a focal point. The lodge offers guests
twice-daily game drives, bush walks and walking safaris with rates
starting from US$450 per person per night or from $1,891 in a
family cottage. Visit andbeyond.com 

Be Lord of the Manor House with Virgin Limited Edition’s new launches
VIRGIN LIMITED Edition has announced the opening of its Manor House at Mont Rochelle Hotel and Mountain Vineyard
in Franschhoek, South Africa.
Situated in an area renowned for its winelands and scenery, Mont Rochelle offers a hilltop setting and private

vineyard encompassing 39 hectares. The newest addition to the estate is the exclusive Manor House made up of four
deluxe suites and a bunk room for children. The house comes complete with two private swimming pools - one in the
courtyard and the second facing the vineyards and mountains - a gym and games room. Groups of up to eight are
encouraged to relax whilst the dedicated team take care of everything else - from arranging private dining and spa
treatments to horse-back riding and wine tasting.
Manor House is available for exclusive stays of two nights or more throughout the year with rates starting from

approximately £2,091 per night based on eight adults sharing. 
For details email enquiries@virginlimitededition.co.za

Premier rolls out 2017 Southern Africa portfolio

southernafrica
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Great Rail Journeys showcases 
Pride of Africa tour for 2017 
GREAT RAIL Journeys is offering clients the chance to
discover the highlights of Namibia and South Africa on its
16-day ‘Namibia & The Pride of Africa’ tour.
With the chance to travel on the hotel train (the Pride of

Africa), the trip leads in at £5,995 per person with an
exclusive departure on May 2, 2017. It includes scheduled
flights from London, all internal flights and transfers, seven
nights’ hotel accommodation and six on the Pride of Africa,
31 meals including 14 breakfasts, eight lunches and nine
dinners plus all beverages on board. 
Amongst the included excursions is a guided tour of

Cape Town and a visit to Table Mountain, a trip to the Cape
of Good Hope and Boulders Beach Penguin Colony, an
excursion to Frankschhoek and Stellenbosch, game drives
in Etosha National Park and a visit to Kimberley and the
Voortrekker Monument.
Louise Heatley, head of product and contracting for the

operator, said: “Namibia is a truly striking country,
contrasting sparse desert with oasis towns and an
outstanding coastline. Featuring the oldest desert in the
world, the Namib, this country has a continually changing
landscape of oceans, mountains, dunes and deserts.
Agents should recommend this destination for anyone
seeking adventure, spectacular scenery, traditional culture,
and of course the famous wildlife of lions, leopards,
cheetahs and elephants, to name just a few.”
Visit greatrail.com or call 0800-240 4470 for 
more information.

www.travelbulletin.co.uk

Somak Holidays issues new 2017/18 brochure
READYING FOR release, Somak Holidays’ new 2017/18
brochure highlights a traditional mix of its most popular
itineraries and properties, along with a new selection of
ideas to propose to clients seeking an Africa getaway.

Options range from a Kenya Masai Mara Big Five safari
with the option to couple this with a week on an Indian
Ocean beach, to a gorilla-trekking excursion in Rwanda for
more adventurous clients combined with a trip to Victoria
Falls and Botswana or Namibia. The operator is also
highlighting the appeal of South Africa, be it on a Cape
Town and Garden Route escorted tour or a tailor-made
itinerary, perhaps combined with an Eastern Cape game
reserve.  
For more information call 020-8423 3000.

southernafrica
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4 five-star yachts - 122 to 132 cabins and suites

An exceptional yacht - 32 cabins

All rights reserved - PONANT. Documents and photos for illustrative
purposes only. Photo credit : © PONANT / Nathalie Michel / François
Lefebvre.

ARCTIC, ANTARCTICA, LATIN AMERICA, ASIA, OCEANIA, MEDITERRANEAN, ALASKA...

Onboard our intimate small ships experience our discreet service, friendly bilingual sta� , 
refined gastronomy and unique destinations inaccessible to larger ships.

Experience the Ponant Moment with cruises that combine luxury, relaxation and discovery.
Discover the treasures of the World by sea.

Contact your travel agent or call our UK call center: 0800 980 4027 
Begin the experience at www.ponant.com 
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rivercruising

Waltzing down the Danube
The appeal of a river cruise is stronger than ever - and with good reason writes
Travel Bulletin’s Adam Potter
THERE’S A SAYING in Budapest that all boulevards lead to the river; not just a helpful hint should you happen to
get lost exploring this city of baths, but a point that I found to be quite true in many of the pretty towns and cities
that stretch along the Danube. Steeped in history, although their significance as trading towns may have flowed
on with the passage of time, their quintessential charm holds firm. Tie this with the impressive landscapes that
the Danube meanders through and it’s easy to see why this river has seen a surge of interest from tourists the
world over. During my voyage from Budapest to Nuremberg, I was informed that where once it was estimated that
a town might have seen six river cruises a week, that number has now risen to more than 120.

The hosts of my eight-day ‘Romantic Danube’ itinerary were none other than the operator voted for by you as
being Travel Bulletin’s Star River Cruise Company - Viking River Cruises.

I’m sure river cruise lines can automatically claim to have the best views of the city. At night this is more
evident, with lights twinkling across the dark water, monuments and the Hungarian Parliament Building bathed in
amber light and the Chain Bridge transformed into a string of pearls spanning the river between Buda and Pest,
the western and eastern sides of this charming city.

Vienna however would prove to rank even higher among my ‘favourite cities’ list; taking in the architectural
highlights of Austria’s capital on day three revealed a city that exudes elegance. Historically a hub for art, music
and intellect, the city is a real treat for discerning clients, and the optional afternoon tour to take in the splendour
of Schonbrunn Palace mixed with a Mozart & Strauss Musical evening both come highly recommended.

Agents might also recommend to clients that they experience the company’s workshop sessions; it was during
one of these that I got to learn more about the history of Vienna’s famed coffee houses and where to try. My free
time in port was spent sipping coffee like a local and indulging in Sachertorte (perfect for caffeine addicts and
chocoholics alike!)

These extra touches from the itinerary lent themselves fantastically to the overall cruise experience as there
was always something to do; be it a wine tasting at Gottwieg Abbey in Krems; an onboard strudel making demo
from the head chef; a BMW factory visit; afternoon tea on the Aquavit Terrace; seeking out Regansburg’s sausage
kitchen for some local fare; or an organ concert in Passau where the sound of 17,000 pipes reverberates right
through the audience.

The quality of the guides was also top notch, and special mentions must be made to our guide in Passau for his
dynamic presentation skills, as well as our host in Nuremberg, whose World War II tour (optional but again highly
recommended) managed to tread the perfect line between emotion and historical fact. On board, each member of
staff was hospitable, personable and provided an exceptional service– you genuinely felt well looked after for the
entire journey.

Of course, the great thing about a river cruise is that clients can opt to do as much or as little as they wish. I
took in three countries with some amazing highlights in just a few days, but there’s a lot to be said in just sitting
back and enjoying the journey itself. My (very comfortable) stay in a Veranda Stateroom offered a private balcony
along with the opportunity to take in Austria’s scenic and UNESCO-protected Wachau Valley complete with its
tapestry of vineyards, forests and castle ruins.

Intrinsic to the trip was a distinct undercurrent of the region’s musical influence, with live operatic
performances on board including a lively band for the Austrian-themed evening. After all, we were journeying
through what was once the heart of Europe’s classical music scene where Strauss and Mozart composed many of
their finest pieces.

And as you take in the views across the water over dinner or on the top deck with a glass in hand as the day
draws to a close, you’ll probably come to understand why Strauss romantically entitled his famous piece ‘Blue
Danube Waltz’.
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CRUISING ALONG Myanmar’s
Ayeyarwady River, The Strand Cruise
will welcome eight classical musicians
in February 2017 for an intimate four-
night musical cruise.

With the ship departing from Bagan
for Mandalay on February 13, the
musicians, including artists from the
Opéra de Paris and Orchestre de
Paris, will treat up to 42 passengers to
a series of intimate concerts
throughout the cruise against different
backdrops and locations, including a
Valentine’s Day concert on board. As
well as musical evenings, there will be
music themed lectures as well as
surprise activities with the musicians
during the day. 

The classical music cruise marks
the first in a series of themed trips

operated by the company 
through 2017. 

The Strand’s executive chef,
Christian Martena, will host two
culinary cruises visiting his favourite
local suppliers along the Ayeyarwady
River departing on March 10 and 13,

followed by a departure with a
photography expert next October, as
well as regular cruises with visiting
musicians from world renowned
music companies.
Visit thestrandcruise.com 
for more details.

AmaWaterways launches reward scheme 
AMAWATERWAYS has re-launched its trade facing loyalty
scheme which rewards agents and homeworkers for every
booking they make.

The scheme, which started on September 1, runs for 12
months and offers ten prizes with a bottle of Champagne for
one booking, a FitBit for four bookings, a £100 shopping
voucher for six, a luggage set for eight bookings and for ten
bookings a top prize of a cabin for two on one of the line’s
European river cruise ships.

Stuart Perl, managing director for the cruise company, said:
“The feedback that we received from agents last year was
fantastic. They all loved the scheme and because the rewards
were so desirable and achievable it motivated agents to
continue booking with us. It was encouraging to see so many
agents claim the top reward and the more travel agents we
can have experience one of our magnificent river cruise ships
the better.”

A loyalty card will be provided to log booking reference
numbers. Each booking made gets the participant to the next
reward level. For example, an agent may want to cash in after
one booking in exchange for a bottle of Champagne, or wait
until the sixth booking, which can be traded for a £100
shopping voucher. Following each cash-in, they start again at
the basic level and there is no limit to the number of prizes
that can be claimed. To receive a card, agents can email
rewards@amawaterways.com or speak with Georgia Mae
Tarrant on 0800-520 2251.

www.travelbulletin.co.ukSeptember 30 201624

rivercruising

RAIL DISCOVERIES has introduced a new cruise to its river cruise
portfolio. Priced from £1,295 per person, the ‘Classic Rhone Cruise’
is an eight-day, all-inclusive journey along the Rhone which provides
guests with the opportunity to discover Burgundy and Provence and
absorb the atmosphere of the region’s verdant vineyards, historic
towns and cathedrals. Visit raildiscoveries.com

Saga explores the prestige of Paris on intimate river barges
SAGA IS introducing a new way to see Paris, the Champagne region and Provence with intimate 11- and 12-
cabin river barges designed to navigate narrow waterways and canals.

The three- and six-night holidays feature two barges, the MS Raymonde and MS Anne-Marie, each offering a
lounge area with bar, sun deck and hot tub. Free Wi-Fi is available throughout the vessels and there are bicycles
for guests’ use ashore. Cabins have an en-suite bathroom, TV and safe, while buffet-style breakfasts and set
three-course lunches and dinners are served in the restaurant.

As an example, the line’s three-night ‘Prestige Paris’ cruises into the heart of the city on MS Raymonde.
Mooring points are steps away from landmarks such as the Louvre, the Eiffel Tower and Musée d'Orsay, and the
holiday includes tours through the city's covered walkways and around the Saint Germain des Prés district.
Prices start from £729 departing on Eurostar from St Pancras International on February 23, 2017.
For details call free on 0800-300 400 or visit saga.co.uk/rivercruises

     
 

   
     

 
  

The Strand Cruise presents a musical voyage through Myanmar
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Have you started earning your luxury rewards yet?

RIVER REWARDS
A choice of indulgent gifts and experiences... for every  

Scenic or Emerald Waterways river cruise booking you make!

Visit riverrewards.cruises for the full collection of prizes 
 or email rewards@scenic.co.uk for more details

*Basic taxes and national insurance. Visit riverrewards.cruises for full terms and conditions
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WE RECENTLY announced that
our 2017 CLIA Conference
theme would be ‘together’ –

but actually this is much more than just
a conference theme, and instead says
much more about CLIA and the cruise
industry in general.
Our association was formed back in

the 1950s as a way of cruise and ferry
operators coming together to stand up
against the big change happening in the
travel industry – people travelling by air.
Now ferry operators have their own

association and rather than need to fight
against flying we embrace it (about half
of all British cruise guests opt for
fly/cruise) – but the principal is the same
– we are stronger working together as
an industry than we are alone.
The popularity of cruise holidays

continues to grow. Back in 2006 we were
just 1.2 million British cruisers and just
6.4% of the total overseas package
holiday market. Since then we have
seen substantial growth such that last
year we reached almost 1.8 million
British cruisers – representing almost
11% of foreign package holidays.
Globally, the figure is almost 24 million
cruise guests a year.
This is an incredible rate of growth

and success by any standard – and,
looking back, no one factor has led to
this surge in popularity except for one
thing maybe; and that is the tremendous
investment in cruise ships, ports,
terminals and itineraries.

And it is this level of investment that
has allowed the cruise industry to
innovate and change at a rate that goes
some way to match the tremendous
changes we are seeing in customer
buying habits and in our demands for
overseas holidays.
That innovation has allowed us to

explore new corners of the world – both
on oceans and on rivers – and to offer
on-board experiences that continue to
amaze; from celebrity chefs, cookery
classes and world-class evening
entertainment, to sky diving, water
parks and outside dining – the industry
offers it all, and much more besides.
The cruise industry has placed itself

as a leader in innovation within the
holiday business, and when you
compare to any other type of holiday
nothing comes even close to that level of
creativity and investment.
And this very innovation allows us to

say that there really is a cruise for
everyone – families, solo travellers,
couples of all ages, multi-generational
families and groups of friends and
colleagues are all realising that a cruise
holiday isn’t just for someone else – it
can be for all of us.
The message is beginning to resonate

with holidaymakers and travel agents
alike, attracted by the destinations that
are featured, the service received on
board, and the range and quality of
experiences on offer. No wonder so
many people are choosing to cruise.

But we continue to need to work
‘together’ to get more people to cruise
because there are so many
holidaymakers who have yet to even
consider taking a cruise holiday – not
because they have rejected the idea,
but because they are simply unaware
of the cruise holiday options available.
That is why the work of CLIA is so
important. It brings together the whole
industry with over 60 cruise lines
globally working together with our
travel agent community.
And that partnership is highlighted in

October this year when the whole
industry comes together for Plan a
Cruise Month. This is our annual
consumer campaign where we attempt
to reach those customers who have yet
to cruise to showcase the fantastic
holiday experience that a cruise offers.
This month, more than any other, we
partner with our travel agents and
colleagues in the media, engage on
social media, work with bloggers and
vloggers, and use competitions, deals
and special offers to help get the cruise
message out.
We hope that for Plan a Cruise

Month and for all CLIA activities and
events that we can really get the whole
industry to work together, because it is
only by cooperating and coordinating
efforts that we can reach those
holidaymakers who have yet to
discover the cruise holiday that is right
for them. 

SELLING CRUISE IS CLIA

by Andy Harmer, vice president operations & director, CLIA 

rivercruising

AVALON WATERWAYS is offering half priced river cruises
throughout Europe this autumn with a choice of departure
dates and itineraries from eight to 15 days.

Discounted river cruises are available throughout October
and November on the Danube, Moselle, Rhine, Saone, Seine,
Rhone rivers and Dutch Waterways. The range of river cruises
include the eight-day ‘Romantic Rhine’ priced from £978 per
person; the eight-day ‘Paris to Normandy Landing Beaches’
from £998; the 11-day ‘Legendary Danube’ priced from £1,199;
a 12-day ‘Central European Experience’ from £1,500; and an
11-day ‘Burgundy & Provence’ from £1,288. Customers with
more time can enjoy the longer 15-day ‘Magnificent Europe’
cruise from Amsterdam to Budapest on the River Danube on
Avalon Vista from £1,912 per person.

Included in the holiday is a privately chauffeured home pick-
up service by executive car, to and from the UK departure
airport (within a 100-mile radius), flights, onboard gratuities,
regional wines and beers served with lunch and dinner,
transfers and port charges.
For more information call 0800-668 1801 or visit
avaloncruises.co.uk

Avalon Waterways offers half-price river cruises for autumn 2016
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AZAMARA CLUB Cruises has launched a
sailing offer with the option of a free double
upgrade on selected European voyages. 
The offer applies to 32 participating 2017

voyages when booked before November 30,
enabling guests to enjoy the luxuries of 
a Balcony Stateroom for the price of 
a Club Interior.
Guests can also take advantage of an

early booking offer and earn up to $1,000
(approximately £757) worth of ‘Land
Discoveries’ excursion credit when booking
a voyage a minimum of ten months’ prior 
to departure.
As an example, an 11-night ‘Adriatic,

Sicily & Amalfi’ itinerary, which is included
in the offer, departs on October 3 next year
and explores Europe’s hidden gems along
the Adriatic. It takes in Venice, the medieval
architecture of Dubrovnik, the lavender
fields of Hvar and the landscapes on the
isle of Corfu. 

Benefiting from the double upgrade,
guests can stay in a Club Balcony, for the
price of Club Interior at £2,772 cruise-only
or £3,292 per person on a fly/cruise,
travelling from Heathrow.
For more information call 0844-493 4016 or
visit azamaraclubcruises.com

'Captains in Cádiz':
Fred. Olsen to

celebrate 170th
anniversary in 2018

ON SEPTEMBER 10, 2018
Fred. Olsen Cruise Lines'
fleet of four ships –
Balmoral, Braemar,
Boudicca and Black Watch
– will be reuniting in Cádiz,
Spain to mark the line’s
170th anniversary. 
Entitled 'Captains in

Cádiz', the event will
consist of lively
celebrations and festivities
on four special themed
cruise itineraries, which
are now on general sale.
Mike Rodwell,

managing director for the
cruise line, said: “In July
last year, we brought our
four ships together for the
very first time in Bergen,
Norway, and it was one of
the most celebrated
events that we have held
since the line's inception
in 1848. To mark our
milestone 170th
anniversary in 2018, we
will be looking to build
upon the tremendous
success of our 'Four Ships
in Bergen' event with
'Captains in Cádiz' – so-
called because the ships'
captains will be leading on
many of the day's
activities.”
Further details of the

event will be released over
the coming months, but it
is expected that the
festivities on the day will
include themed
entertainment on board
and the chance to visit all
four ships and meet with
the captains and crew, as
well as experiencing the
menus, the shore tour
schedule and quayside
celebrations, with
performances from the
ships' production show
teams and local
entertainers.
For further information
visit fredolsencruises.com 

Carnival Cruise Line's new ship is on the ‘Horizon’
CARNIVAL CRUISE Line has announced that its new 133,500-ton ship scheduled to be
delivered in March 2018, will be named Carnival Horizon. 
Currently under construction at Fincantieri's shipyard in Marghera, Italy it will be the

line's second Vista-class ship and will feature many of the indoor and outdoor dining,
bar, entertainment and activity options as seen on the line’s Carnival Vista with entered
service in May of this year. These include SkyRide, the IMAX Theatre, WaterWorks aqua
park, Seuss at Sea programme in partnership with Dr. Seuss Enterprises and Alchemy
Bar. There will also be a number of new innovations unique to the vessel. 
In addition, the ship will offer a wide range of accommodation categories, including

Havana staterooms and Family Harbour cabins. Homeport and itinerary details will be
announced at a later date.

Azamara offers free double upgrades on selected sailings

oceancruising
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Cunard unveils selection of new voyages for 2018
BETWEEN MARCH and December
2018, Cunard’s three Queens - Queen
Mary 2, Queen Elizabeth and Queen
Victoria - will set sail on a new
programme of destinations and
special event crossings. 
Angus Struthers, director of the

cruise line, said: “Our 2018 main
programme offers an incredible
richness and variety with itineraries
and events that appeal to all.
Whether it’s a two-night short break
or a 24-night voyage, the Queens of
Cunard offer every single passenger
luxury on a grand scale.”
The new programme of special

cruises includes high profile
speakers themed around
passengers’ passions to add an extra
dimension to each voyage. These include a Journey of Genealogy to give
passengers the chance to trace their family trees; a photographic voyage to the
Land of the Midnight Sun; big band balls; as well as a lineup of fashion icons for
2018’s Transatlantic Fashion Week, arriving in New York for the start of New York
Fashion Week.
The 2018 programme also includes 20 maiden calls, Hamburg Harbour party

voyages, five Christmas market voyages and a special five-night New Year voyage
calling in Amsterdam on December 31. 

oceancruising

New York

Celestyal cruises Cuba with
year round departures from

November
FROM NOVEMBER, Celestyal Cruises
will be departing year-round to
showcase the highlights of Cuba on the
1,200-passenger Celestyal Crystal.
Guests can experience authentic

Cuban food and entertainment as
they sail around the island in seven
days. Highlights include Punta
Frances, with its authentic Cuban vibe
and crystalline waters ideal for
snorkelling enthusiasts, before
heading to the historic Cienfuegos
and Santiago de Cuba, where
passengers can visit the UNESCO
World Heritage-listed El Morro
Castle. The itinerary also includes a
stop in Jamaica, visiting Montego Bay,
before culminating with two full days
in the capital of Havana.
Prices are from £973 per person on

full board, with cruises departing
from Havana.
Visit yourcubacruise.com for 
more details.
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Princess Cruises announces key design
features for Majestic Princess
PRINCESS CRUISES has released details on the design and
key features of its newest ship to its fleet; Majestic Princess. 
Sister ship to Regal Princess and Royal Princess, the royal-

class vessel will offer many of the same distinctive features
including the Piazza atrium; the over-the-ocean SeaWalk - a
glass-floor walkway extending eight metres beyond the edge
of the ship; Princess Live! TV studio; and the Chef’s Table
Lumiere, a private dining experience that surrounds guests in
a curtain of light.  
The vessel will also offer new and unique features

including two new specialty restaurants, Harmony Cantonese
Restaurant and Le Bistrot; a range of new dining options;
new designer brand shops; and ‘Sing on the Sea’ Karaoke
suites with private Karaoke rooms fitted with sofas, large TV
screens and a mini-bar.
The ship will sail her inaugural voyage on April 4, 2017 on a

five-day Adriatic Sea cruise round-trip from Rome, with stops in
Kotor and Corfu. Although built specifically for the Chinese
market, the 3,560-passenger ship will sail the Mediterranean for
six weeks following her maiden cruise. Guests will have the
chance to experience the ship on seven-, 14-, 21- and 28-day
cruises departing from Rome, Barcelona or Athens. A
repositioning voyage will depart from Barcelona on May 14,
2017, to the ship’s permanent homeport in Shanghai, where she
will carry guests to a variety of destinations in Japan and Korea.

www.travelbulletin.co.uk

Holland America Line cooks up culinary
workshops for passengers  

HOLLAND AMERICA Line is to turn its culinary programming
up a notch with the introduction of shipboard cooking shows,
produced in partnership with how-to-cook show ‘America’s
Test Kitchen’. 
Shipboard Culinary Arts Centres will be transformed to

replicate the show’s TV set with cooking demonstrations and
hands-on workshops hosted by the line’s chefs, trained by
America’s Test Kitchen culinary experts. 
The planned 45-minute demos will feature a mix of video

content, live instruction, taste tests and recipe samples. Some
of the courses in development include Asian Dumplings, Salad
for Two, We Love Chocolate, Everything Salmon, Getting to
Know Chiles, Flavours of the Mediterranean, Meatless Monday
Meals and New Italian Favourites. Also planned are 90-minute
workshops that focus on teaching a specific skill set 
with proposed workshops including Perfect Pies and
Handmade Pasta. 
Demo courses and workshops will begin on MS Westerdam

on October 18 for the ship’s Mexico season and on MS Nieuw
Amsterdam on November 13 for the Caribbean season. The
programme is expected to roll out fleetwide by June 2017.
For more information visit hollandamerica.co.uk or call 0843-
374 2300.

See our website for full Riviera Travel booking 
terms and conditions.

To book, call: 01283 744370
or visit: www.rivieratravel.co.uk/agents 
(Mon - Fri 9am - 7pm Sat & Sun 10am - 4pm)

ABTA  No. V4744

To subscribe to our agents newsletter email:
agencysales@rivieratravel.co.uk

EUROPE’S FINEST
RIVER CRUISES

Eight days from £1,099pp

15 days from £1,799pp

DEPARTURES UP TO NOVEMBER 2016
AND APRIL TO OCTOBER 2017

  The UK’s leading river cruise company

  Five-star quality at unbeatable prices

  Brand new all suite ships for 2017

  Honest pricing with no discounting

  Highest repeat booking ratio in sector

oceancruising

 

  
  

           

an artist's impression of Majestic Princess.
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ROYAL CARIBBEAN International has launched an autumn promotion with all-
inclusive and ‘buy one get one half off’ (BOGOHO) deals for new bookings until
November 8 on selected ex-UK and European 2017 sailings. Guests can benefit from a
deluxe drinks package worth the equivalent of £50 per person, per day and a BOGOHO
on accommodation, where the second adult sharing the same stateroom receives 50%
off the full adult cruise fare. A 25% saving per person on third and fourth guests is
also available. Visit royalcaribbean.co.uk

oceancruising
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We asked our staff the following question this week:

What teacher inspired you the most?

S07 TB 3009 2016 Ocean Cruise_Layout 1  28/09/2016  14:37  Page 30



S07 TB 3009 2016 Ocean Cruise_Layout 1  28/09/2016  14:37  Page 31



ALGARVE
5  Conrad Algarve 
B&B

EARLY BOOKING OFFER 
Book 45 days prior to travel.

7 nights from £755pp

Departs Gatwick 21 Nov

FUERTEVENTURA
4  Barcelo  
Corralejo Bay  B&B

EARLY BOOKING OFFER 
Book before 31 Oct.

7 nights from £681pp

Departs Manchester 10 Dec

GRAN CANARIA
4  IFA Faro 
B&B

EARLY BOOKING OFFER 
Book 60 days prior to travel.

7 nights from £652pp

Departs Manchester 11 Dec

per couple per week

SAVE
£142

per couple per week

SAVE
£77

per couple per week

SAVE
£142

a�orda�e luxury 
WINTERSUN SAVINGS

5030

PRIVATE
TRANSFERS 
INCLUDEDCall 0800 008 7288   

ANY AIRPORT  I  ANY AIRLINE  I  ANY DURATION

ALGARVE
5  Pine Cliffs Hotel,  
Luxury Collection B&B

EARLY BOOKING OFFER 
Book before 31 Oct.

7 nights from £590pp

Departs Gatwick 21 Nov

GRAN CANARIA
5  Hotel Lopesan Villa 
del Conde Resort  B&B

EARLY BOOKING OFFER 
Book 60 days prior to travel.

7 nights from £896pp

Departs Gatwick 21 Nov

MADEIRA
4  Madeira  
Panoramico Hotel  B&B

FREE NIGHT OFFER 

7 nights from £444pp

Departs Manchester 9 Dec

per couple per week

SAVE
£299

per couple per week

SAVE
£319

per couple per week

SAVE
£61
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