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WITH JUNE 23 fast approaching, and the issue over
whether Britain should exit or remain part of the EU firmly
at the forefront of current political debate, Advantage
conducted a survey at its conference on MSC Fantasia last
week to gauge which way consortium members were
considering to vote. 
The results revealed that the majority, at 53% still

remain undecided. Of those who had decided, 37% thought
we should stay in the EU with only 10% expressing that
they wished to exit. 
With the chance to qualify why they voted the way they

did in the poll, comments from the majority of 'don't
know's' either expressed a genuine uncertainty and/or
what was described as a degree of cynicism that the real
issues were being masked by party political debates and
personal political gain. 
In a bid to clarify and highlight some of the procedures

and issues that could come with either choice, Stephen
D’Alfonso, head of public affairs for ABTA, offered a
balanced insight to agents during a special segment of the
conference. He concluded with a question of customer
confidence saying: “What is happening at the moment with
your customers thinking about June 23? If we voted to
leave, what would that change entail and what impact would
that have on customer confidence? In terms of currency

impact, there has been an agreed line by both the leave and
the remain side that Sterling would likely fall. The leave side
admits that it would fall but they also say that it wouldn't
fall for nearly as long as the remain side are saying.
However, we do have to accept that there would be some
currency instability.”  
In a follow up Q&A session mediated by Advantage’s

business development director, Colin O’Neill, it was noted
that of the 10% who voted expressing a wish to leave this
was in relation to an anxiety and frustration with Brussels. 
Jo Kolatsis, partner for travel and aviation at Hill

Dickenson, joined the panel for debate. 
She said: “You've got national law that has been

transposed into UK legislation from these EU directives. We
have this level here now that's in our law and I don’t think
it's a case that we go tomorrow and can start from scratch.
You have to think about what it means - not only for now,
but for the next ten to 15 years because if we were to leave
we're probably looking at least that amount of time for us
to get straight.” 
Echoing this sentiment, Stephen D’Alfonso offered his

advice: “Vote with your heart but make sure your pocket can
manage it. There are going to be implications and there is
going to be some fallout in the event that the UK leaves the
EU. To think that there won't be is misguided.”

Avalon Waterways hosted a CLIA agents’ fam trip on one of its newest Suite Ships, ‘Avalon Tapestry II’ earlier this month, with 20 agent
members who had not experienced a river cruise before. The ship also played host to the CLIA Travel Agent Advisory Council hosted by
Andy Harmer. Pictured with Harmer (bottom left) and Simone Clark (bottom right) from Iglu are, from the left: Adele Foster, CLIA; Scott
Anderson, Wexas; Terri Woollard, Avalon Waterways; Alison Earnshaw, Cruise 118; Mark Duguid, Kuoni; Geoff Ridgeon, Go Cruise; and
David Binns, Avalon Waterways.
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VIRGIN TRAINS’ First Class Lounge
has reopened at King’s Cross Station
in London following a stylish
makeover.
It is one of eight lounges between

London and Edinburgh to have been
given an upgrade which includes
doubling the seating capacity 
and giving more options to hold
meetings, work and unwind in an
appealing environment.
A splash of red has been introduced

into the design, which includes 
a feature wall depicting the city's
skyline, new meeting points, desks for
customers to work at and relaxation

spots to unwind. Free Wi-Fi and
powerpoints have been provided
throughout, along with soft drinks,
snacks and newspapers. 
Meanwhile, on-site massages are

available on selected days for
customers visiting the company's
flagship lounge, while a calming zen
garden is also being trialed for a
month. 
The latest improvements come after

the company embarked on a £21m
refurbishment of its trains, including
putting leather seat covers in First
Class. Lounges in Edinburgh, Berwick,
Leeds, Newcastle, Doncaster,

Darlington, Darlington and Wakefield
have also all been refurbished.
David Horne, the company’s

managing director for the east coast
route, said: “This is the latest
investment that will help us lift 
the experience for our First 
Class customers.
“We know that being able to relax

ahead of a journey or prepare for that
key business meeting is one of the
things that our customers really value.
We’re confident that providing some
Virgin style to these lounges will help
us to meet this increasing demand for
First Class travel.
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European Waterways adds themed charter cruises incuding whisky trail option 
EUROPEAN WATERWAYS is offering a range of themed charter cruises, featuring specialised itineraries that
allow passengers the chance to experience the history and culture of Europe, including a new Whisky Trail Cruise
in the Highlands of Scotland on hotel barge, Scottish Highlander. 
Cruising along the Caledonian Canal, guests will visit at least three historic distilleries, glide across the scenic

deep-water lakes that include Loch Ness, pass natural vistas and visit some of the country's most famous castles
and historic sites. 
Derek Banks, managing director of the hotel barging company, said: “Our new Whisky Trail themed cruise will

appeal to single malt whisky enthusiasts. It's a unique opportunity for a group of like-minded travellers to get 
a true 'taste' of what has made Scotland famous. Guests are also free to enjoy the many varieties of special
whiskies available onboard the hotel barge. 
“The distillery tours and private whisky tastings are the highlight of the cruise, but seeing the extraordinary

diversity of wildlife and the expansive, natural views that frame the cruise route are all equally memorable
experiences. Crossing Loch Ness, it's advisable to have cameras ready and the focus sharp – just in case Nessie
makes an appearance!” 
Rates for the six-night Whisky Trail charter cruise start at £19,700 for eight guests and the themed cruise is

also available for individual cabin bookings on two departures this year - June 5 and October 2. Rates 
are from £2,590 per person, inclusive of all gourmet meals, fine wines, open bar, daily escorted excursions and
local transfers. Visit gobarging.com for more information. 

Virgin Trains opens First Class Lounge at King’s Cross following refresh
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The View from The Shard is offering free admission for children during the May half-term (May 30 -
June 5). Each paying adult will be entitled to two child tickets free of charge (valid for children aged
four – 15 years). The attraction is open daily from 10:00-22:00 and tickets can be purchased from
theviewfromtheshard.com or by calling 0844-499 7111.
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The Champagne Tour Co. launches child-friendly excursions 
WITH BRITS drinking more Champagne than any other nation, many parents would love to
visit the Champagne region themselves to learn more about their favourite tipple, but are
reluctant to take young children who might get bored easily. 

With this in mind, The Champagne Tour Company has developed a private guided tour to
please both kids and parents. It offers short and interactive visits, starting with a drive
through the Marne Valley to Chatillon sur Marne for panoramic views. Here the kids can
get out and let off some steam, while close by is a family producer who has discovered 
a treasure trove of fossil shells of superb quality on their land, and is showcasing them in
the rock as they were found.

Guests then head to Epernay and Avenue de Champagne, to visit Champagne Mercier.
Here the group can take the panoramic lift 30m underground and board a laser guided
train to travel along part of 18km of chalk tunnels, which then ends with a tasting. Lunch
is a child-friendly picnic in the village of Hautvillers, followed by a visit to the abbey of
Dom Perignon.

Depending on the age of the children, the afternoon could then include a visit to an
interactive Champagne museum; a visit and aperitif at a Champagne Bar up in the
treetops with views of the Montagne de Reims; a visit to Reims Cathedral; or a horse and
cart ride through the vineyards. 

The eight-hour tour costs 800 euros with pick-up from Reims, or a ten-hour tour for
1,100 euros with pick-up from Paris. Each tour is for up to six guests and excludes entries,
tastings and lunch. 

Until May 31, the company is offering 25% off the bookable price for tours taken in 2016.
It also offers 12% commission to agents.
For details see champagne-tour.com

newsbulletin

Get lost in Bermuda
this June from £1,836

with Prestige
PRESTIGE HOLIDAYS is
offering an eight-night
holiday to Bermuda,
staying at the four-star
Grotto Bay Beach Resort in
a superior room on a
room-only basis from
£1,836 per person. 
The offer, which is

based on a June 6
departure, includes
flights from Gatwick with
British Airways and two
free nights, saving £547
per couple. 
Set in 21 acres of

landscaped gardens, the
Grotto Bay Beach Resort
offers a laid back mood
and plenty of activities.
From any of the three
beaches, guests can sail,
snorkel, windsurf, dive or
go on a boat cruise. After a
day of activities, guests can
join a weekly street party
on Wednesdays, where
Front Street in the City of
Hamilton is closed off to
traffic as restaurants offer
al fresco dining, vendors
line the streets to sell local
crafts, Bermuda Gombeys
dance up a storm and
other local acts perform. 
For more information or to
book visit
prestigeholidays.co.uk or
call 01425-480400.

TRAVELCUBE HAS put on sale more than
130 hotels in Cuba, including historic
Havana, making it easier and more
efficient for agents to book trusted,
quality accommodation.

Over the next 12 months, the company
will continue to grow its range of hotels
in Cuba, while at the same time,
expanding its selection of sightseeing
tours and transfers. 

Cuba is the latest destination to join
the company's ‘Beach Collection’ - 
a portfolio of more than 6,600 properties
located in many of the world's most

popular locations, including Hawaii, the
Mediterranean, the Caribbean, the
Middle East, South East Asia and the
South Pacific.

A new brochure, ‘The Beach Collection
2016’, has recently been launched and
highlights some of the best hotels in the
portfolio, along with providing useful tips,
destination information and expert
recommendations to help consultants find
the right property for their customer. 
Agents can view and download a copy of
the ‘The Beach Collection 2016’ by visiting
travelcube.com/beach 

Cuba addition from TravelCube with more than 130 hotels on sale
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PREMIER HOLIDAYS has unveiled a hand-picked selection of
new special offers promoting holidays to Thailand as part of
a new destination marketing campaign. 

Designed to drive sales to the destination, the operator
has put together a new selection of tactical offers for a
range of destinations around the country, supported with
two new window posters for agents to download.

The offers include huge savings and complimentary
added-value extras ranging from free nights, meals, room
upgrades and massages to free tours in some of its most
popular Thai destinations. 

Offers for couples start from £899 per person based on 12
nights in Bangkok and Cha Am, offering a saving of up to
£774 per couple, while family offers start from £999 per
adult and from £499 per child based on a 12-night stay in
Bangkok and Phuket, saving up to £1,310 per couple.

Regional window posters detailing the offers are available
for agents to download from trade.premierholidays.co.uk  

Agents can also benefit from a booking incentive in
conjunction with the new Thailand, earning between £25-
£150 per inclusive Thailand booking dependent on the
booking value. 

CLUB MED has announced the
opening of its highly anticipated
Chinese ski resort, based in Beidahu,
becoming the second of the
company’s Chinese ski resorts and its
fifth resort in China overall. 

Situated in the Jilin province, two
hours from Beijing, the all-inclusive
holiday resort is available now for Brits to
book to stay from November. It features
176 rooms comprising of 11 standard
club rooms, 154 deluxe rooms, eight
premium suites, two family suites and
one presidential suite.

The resort also offers the latest in
digital hospitality including an official
resort mobile chat service connecting
guests directly to customer services,
in-resort Apple Pay and a range of
digital navigation screens situated
around the resort to offer information
and directions. 

The large, newly-redeveloped resort
also features a fitness room, spa and
jacuzzi, alongside a range of activities
including archery, darts, table football,
ping pong, air hockey and an
entertainment room. 

Guests have more than 19 ski slopes
in the Beidahu ski area to choose from,
with runs for all levels - from
beginners to more confident skiers.
Meanwhile, children can enjoy the
freedom of the company’s snow garden
from four years, while parents can take
advantage of group ski lessons
included in the price and available for
all levels. 

The resort will go on sale from May
3 for holidays from November.
To book or for more information see
clubmed.co.uk or call 020-3773 1554. 
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Royal Caribbean International unveils Multi-Day Adventures programme
ROYAL CARIBBEAN International has launched a new Multi-Day Adventures programme, which offers holidaymakers
immersive two-day overnight explorations that include more adventure and provide guests with the chance to go further,
stay longer and discover more. 

From the Caribbean and Europe to Asia, Australia and New Zealand, Multi-Day Adventures offer fully guided tours of
the destinations’ most iconic and inspiring places, dining, airfare (where applicable), highly rated hotel accommodations
and transport. 

Guests embarking on a Multi-Day Adventure will begin their experience as they depart the ship mid-cruise and then
spend the extended time immersing in the local culture before rejoining the ship at the next port of call. 

As an example, a two-day Bangkok experience features adventures into the city’s canals and river tributaries via
motor launch and inspiring visits to iconic monuments and sites including the Wat Traimit, also known as the 'Temple of
the Golden Buddha', the Asiatique riverfront, Wat Arun – the 'Temple of Dawn', and the Grand Palace, adorned with
murals, gilded spires and unique architectural design.
For further information visit royalcaribbean.co.uk or call 0844-493 3033

New all-inclusive luxury ski resort in Beidahu, China from Club Med

Club Med's new ski resort in China

Thailand offers with prices from £899 for 12 nights with Premier Holidays 
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SCENIC HAS issued its latest South East
Asia brochure for intrepid explorers to
begin planning their next luxurious
adventure featuring a new itinerary. 

Guests can discover the wonders of
South East Asia in style, from the energetic
chaos of Bangkok to tranquil Magwe and
plenty of enriching experiences in between
including traditional water puppet
performances in Vietnam and a gold leaf
workshop in Myanmar.

The brochure offers four Mekong and
two Irrawaddy itineraries to choose from.
New to the collection is Luxury Mekong
which offers an itinerary full of history,
wildlife and energy. Visitors will be taken to
experience the floating markets of Cai Be,
discover the stories of Vietnam’s past and

explore the ancient architecture including
the hillptop monastery of Wat Hanchey.
Prices for the 12-day itinerary lead in at
£2,995 per person.

To celebrate the launch, the company
has a special launch discount for guests;
those booking on a 2016 or 2017 cruise are
guaranteed a saving of £1,500 per couple
on any of the South East Asia itineraries if
booking before August 15.

The line is also offering a free two-night
inbound stopover worth up to £790 per
couple. Options include stays in Thailand,
Singapore and Dubai to rest up after
flights and before embarking on the 
river cruises.
For details see scenic.co.uk/river-
cruises/river-cruises-asia

newsbulletin

Wendy Wu Tours
highlights Bhutan visit 
WENDY WU Tours is
promoting two trips where
travellers can follow in the
footsteps of the Duke and
Duchess of Cambridge’s royal
tour to India and Bhutan.
A 23-day ‘Himalayan

Kingdoms’ tour explores
northern India and takes a
lesser known path through
the Himalayas. It is available
from £4,790 per person and
includes a ride on the iconic
Darjeeling Toy Train through
West Bengal’s spectacular
scenery; a visit to the
Tibetan-inspired Tashiding
Monastery; a jeep safari
through the Gorumara
Wildlife Sanctuary - home to
the elusive One Horned
Rhino; and treks to Chimi
Lakhang, the ‘Temple of
Fertility’ and Tiger’s Nest
Monastery. 
Alternatively, an eight-day

‘Land of the Thunder Dragon’
private tour includes a visit to
the Buddhist city of Thimphu,
a walk to Chimi Lakhang, an
exploration of Wangdue
Phodrang’s Old Town and
Market, a trip to Rinpung
Dzong - home of the Paro
Festival - and the dramatic
scenery of the Tiger’s Nest
Monastery. 
Both tours include flights,

transport, four-star
accommodation, touring,
most meals and transfers.

Innstant Travel introduces more serviced apartments 
AS PART of its ongoing product development programme, Innstant Travel has added
almost 30,000 serviced apartments to its global portfolio in key locations in the US, UK,
Europe, Middle East and Australia. 

Gary Gillespie, the company's head of sales, said: “Agents now have an extra product
to increase sales on the back of the growing trend for ‘home from home’ style
accommodation for families, couples and business travellers. These very popular
properties give our clients the tools to best meet their clients’ self-catering needs with 
a professional, value for money and reliable offering backed by our 24/7 support.”

The apartments are compliant with all local health and safety requirements as they
are professionally managed by property management companies or by the complex itself.

The company also offers transfer and car hire options, tours, events, concert, theatre
and sports tickets - all in one agent-friendly website.

PUPPY POWER...Last year Attraction World launched an agent incentive in conjunction with raising
money for Guide Dogs for the Blind. Any agent making three bookings could email in and claim their
very own guide dog puppy (complete with birth certificate!) plus give their suggestion of a name for
the real puppy. For every booking made during the incentive period the company donated £1 to the
charity and, in September 2015, it reached £5,000 which allowed it to name and support, during the
first year of its life, the company's very own puppy. On December 15, Milo was born and last week the
operator met him for the first time, along with some of the staff at Thomas Cook Oldbury, one of its
top sellers, who have also got behind the campaign. Pictured with Milo are, from the left: Natalie
Moss, Caroline Thorley and Darren Bien from Thomas Cook Oldbury with Nicola Harper, Attraction
World. For details see attractionworld.com 

Scenic reaches new South East Asia shores
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Holiday Extras announces new
changes on insurance rates until 2017
HOLIDAY EXTRAS has announced its new insurance
rates, which are valid until March 31, 2017. 

Policies and cover levels are unchanged and include
Latitude, specifically designed for customers with pre-
existing medical conditions - cruise travel insurance and
coach insurance cover. 

The company's head of insurance partnerships, Ashley
Close, said: "This year we have raised the price for our
popular Latitude insurance. However, younger travellers
will see a drop in price - up to 25% reduction for the 18-30s
and the 31-50 age range reduced by 10%. For travellers
aged 50-60, the price remains the same.”

Attended the Travel Bulletin Caribbean Islands
Showcase in York which was interesting and
informative. It was nice to see a few familiar

faces; Graham Brooks was showcasing in his new
role as Business Development Manager for Hard
Rock and I think the role suits him perfectly - he
really made me feel as if I wanted to visit. 
What about the news from the Advantage

Conference? Sounds very interesting - 'Advantage
Holidays'...I think this could be an excellent tool
against those tour operators that don't play fair with
travel agents with their discounts direct etc. - I’m
looking forward to hearing more about it! 
Got to Tenerife safely from my favourite airport -

Leeds Bradford. I took advantage of my prize that I
won of two nights at the Vincci Tenerife Golf and I
have to say, for anyone interested in playing golf this
hotel is ideal. It also has great views wherever you are
- in the room, dining room or even sunbathing; you
look out and all you can see is the sea! It’s like being
on board a ship - the sunbathing area and pool are
ideal and around the hotel are small parades of
different shops and a few different restaurants to eat
at if you are not on all-inclusive. We enjoyed our two
days there before moving on to the Vincci La
Plantacion Hotel, which is five-star (more about this
hotel in next column), but certainly looking good!
Had some sad news whilst away...my beautiful cat

Elay who I had to take to the vet the day before leaving
for Tenerife because she was being sick, died soon
after I left. I suppose it was a blessing that she died
peacefully at home and not having to be taken to the
vet whilst I wasn’t there. I’m sure she will be meeting
up with all my other cats in cat heaven and having 
a great time.
'The most important trip you may take in life is

meeting people halfway' and 'It's nice to be important
but it's more important to be nice'.

by SANDRA MURRAY
in Normanton, Yorkshire

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 
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Normanton...

Notes from
NEWS BITES

�  THE 2017 ADVANTAGE Conference will take place at Club Med's
Opio en Provence in France.

�  MSC Cruises has signed a letter of intent (LOI) with STX France
for the construction of up to four LNG-powered ships. The four
ships, the first of which will be delivered in 2022, will be known
as 'World Class'.

�  CELEBRITY CRUISES has announced the addition of Xcelerate –
high-speed internet capability across its entire fleet. Xcelerate
will make it easier for guests to stay connected while on
holiday, with higher-speed internet at sea that will allow for
faster web browsing, accelerated page loads and more
dependable video streaming capabilities. Details at
cruisingpower.co.uk

� THE CARIBBEAN ISLAND of Tobago is gearing up to host its
annual Tobago Heritage Festival, which runs from July 16 to
August 1. The festival comprises a programme of planned and
impromptu performances including folk singing, dancing and
feasting, as well as dressing up in traditional costumes that
depict village life from yesteryear. For details see
tobagoheritagefestival.com and visittobago.gov.tt

� A NEW INTERACTIVE TOOL from Park Resorts allows users to
explore the entire British coastline from their sofa for the first
time. The interactive experience, which features more than
2,000 user-generated images of views of the British coastline,
shows off the beauty of the UK even in some of the unlikeliest
of locations. For details see park-resorts.com/2000-
horizons/?id=619

Family Travel Show comes to Olympia
THE FAMILY Travel Show will take place at London’s
Olympia from October 1-2. 

Visitors can choose from family-friendly villas and
exciting ski trips to tropical rainforest retreats and all-
inclusive luxury resorts.  

As well as meeting a range of travel companies, visitors
are invited to enjoy the show’s new interactive features
including the Climbing Zone, the Holiday Photo 
Booth, a Kids on Holiday Fashion Show and the Small
Steps Crèche. 

Tickets cost £8 in advance or £10 on the door, while
under 16s are free. 
For full details visit familytravelshow.com or 
call 0844-209 7360.

newsbulletin
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Agent competition
Inghams is giving agents the chance to
win an iPad by taking part in a quiz on its

Facebook page that tests agents'
knowledge of its New Year deals. Other
prizes include iTunes vouchers for second

and third place. Details at
http://bit.ly/1SZ08bg
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Fancy a fam?
Prestige Holidays is offering eight agents thechance to celebrate Canada Day in Canada ona nine-day fam trip that takes in Calgary,Banff, Jasper and Whistler, with a trainjourney on the Rocky Mountaineer. The trip issupported by the operator’s trade partners -British Airways, Rocky Mountaineer, TravelAlberta and Destination British Columbia anddeparts on June 25. Agents interested ingaining a place should email Emma Pine atepine@prestigeholidays.co.uk by May 15. 

Booking incentives
Agents making a Back-Roads Touring booking
before May 31 will be entered into a draw to
win a trip for two people including flights (to
the value of £200 per person) on any available
tour. Customers will also receive a 5% discount
on all tours in the 2016 brochure if booking
and paying in full by April 30. To register a
booking agents should email
kerr@backroadstouring.com

Silversea has announced a new ‘Sell to Sail’
programme that rewards agents with a
complimentary suite on an ultra-luxury voyage
of their choice. To qualify, agents need to
confirm three new suites on any of the
company's voyages departing by December 31
by May 15. Every agent is able to earn a
maximum of one complimentary suite, with no
limit to the total number awarded to each
agency. For details email
salesuk@silversea.com    

If Only…is giving agents an extra incentive to
book holidays to Dubai by including lounge
passes with every booking. The offer is
available for travel before June 30 (including
Emirates flights from Glasgow or Newcastle)
and clients will be invited for up to three
hours in either the Glasgow or Newcastle
lounges prior to departure. In partnership
with Emirates, the company is also offering
agents the chance to win a pair of tickets
from Newcastle and from Glasgow to Dubai, if
they make bookings that include Emirates
flights on the same routes, for travel before
June 30. This is in addition to the company's
MoneyCard rewards which offers agents £10
to £300 for bookings.

S03 TB 2904 2016 News 3_Layout 1  27/04/2016  11:23  Page 9

http://www.voyages-sncf.eu/


THOMAS COOK has launched its
summer 2017 holidays with eight new
brochures featuring 10% more
capacity on holidays than this
summer, including three new
destinations across the Thomas Cook,
Airtours and Signature from Thomas
Cook brands. 
New destinations include Croatia,

Mykonos and a return to Costa Del
Sol, as well as offering more choice in
destinations such as Spain, Portugal
and the US.
There is an increased focus on the

company's branded hotels and resorts,

and the new brochures will also
include new flights covering short,
mid- and long-haul destinations.
Early booking offers include

100,000 kids from £1 across selected
Thomas Cook and Airtours summer
2017 properties.
Chris Mottershead, the company's

managing director, said: "This is the
earliest we have launched a summer
programme for the following year and
with the market more competitive
than ever, we want to be able to offer
our customers more choice and
flexibility than ever before. As usual,

we have fantastic deals for those
choosing to book early, as well as the
guarantee that you are booking as
part of a trusted package holiday
company who will protect you in all
eventualities while abroad. Our new
destinations of Croatia, Mykonos and
Costa Del Sol cater for families and
couples, both young and old, and we
are excited to expand on our US
programme to cater for an increase in
demand in holidays stateside."
All holidays are on sale now to book
online at thomascook.com or by phone
on 0844-412 5970. 

Explore the highlights of Europe from £315 
EXPLORE’S SELF-GUIDED range combines the flexibility and
freedom for clients to travel at their own pace with an itinerary
that gets them off-the-beaten-track. 
The trips are carefully designed to incorporate the highlights

of a region with detailed route notes, high quality maps and
luggage transfers are taken care of, leaving customers to enjoy
their holiday. There are 43 self-guided walking and cycling trips
to choose from and a range of itineraries to suit everyone.
Until May 9, the company is offering customers a free

Craghoppers rucksack worth £40 when they book any self-
guided trip.
As an example of prices, an eight-day Coastal Trails of Portugal

offers moderate graded walking in Portugal where clients can take
in the unspoilt coastal views and walk to the peaceful outcrop of
Cabo Sao Vicente, the most south-western point of continental
Europe and visit the historic town of Vila do Bispo. 
Departures run from June to December and prices lead in at

£315 per person based on two sharing. It includes seven nights’
hotel accommodation with breakfast and luggage transfers.
Alternatively, an eight-day Self-Guided Cycling in Asturias option

takes guests on a scenic journey through the rolling green
landscapes of Spain’s north coast on the way to coastal villages. 
Cycling on quiet country roads, the trips stop to enjoy local

delicacies including freshly caught seafood and local cheese,
and visits the cider-making capital of Villaviciosa. 
The journey ends at the seaside town of Gijon, a 3,000 year-

old port city.
Departures run until October and cost from £490 including

seven nights’ breakfast accommodation, bike hire, transport
and luggage transfers.
For more information or to book visit explore.co.uk or 
call 01252-884723.
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PARTNERSHIP PAIR...Blue Islands has announced that its
new franchise partnership with Flybe will start operating on
June 6 with seats on sale now for the first route to operate
under the new partnership from Jersey to Southampton.
One-way fares are from £29.99 including taxes and charges,
and are available for booking at flybe.com. Pictured sealing
the deal are Rob Veron (left) from Blue Islands and Saad
Hammad from Flybe. 

CRUISE & MARITIME Voyages has introduced two
multi-generational cruises in 2017 on the new
flagship Columbus, giving passengers the opportunity
to take their grandchildren either to the Norwegian
Fjords or the Canary Islands & Madeira for summer
holiday sunshine.
The line’s newest ship, Columbus, arrives in June

2017 and will deliver opportunities for younger guests for
the first time. Until now, the line has operated as an
adult-only cruise line, but requests from guests to be
able to bring their children and grandchildren on board
have resulted in the company operating two specific

Columbus cruises in August 2017 with no age restriction. 
A cruise to the Norwegian Fjords for seven nights

leads in at £99 per child or a 14-night voyage to the
Canary Islands & Madeira costs from £199. Adult fares
start from £495 for seven nights and £929 for 14 nights.
Columbus will span 13 decks, carry 1,400 guests and

feature 64 deluxe balcony cabins and junior suites.
Fares quoted are based on two adults sharing a

cabin on a 'buy one get one free' basis and must be
booked by June 30. 
To make a booking or for more details see
cruiseandmaritime.com or call 0844-998 3877. 

New multi-generational cruising from Cruise & Maritime Voyages

Thomas Cook adds new destinations to summer 2017 selection of brochures
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Where Am I?

Three kilometres in length and serviced three times a
day by a private train, it is said that if you come with
your beloved to this romantic spot and make a wish it

will come true.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, May 5th. Solution and new puzzle will

appear next week.

The winner for 15th April is Nicki Tanner, Wallace Arnold

Travel in Halifax.

April 15 Solution: A=6    B=8    C=9    D=4

Number: 017

Across 
1. Airline with an Abu Dhabi hub (6)
3. A journey or stumble perhaps (4)
7. Celebrity cruise ship, sounds like a solar

event (7)
9. Asian airline (3)
10. This Prague Square is a popular destination

for tourists (9)
13. Lowestoft-based self-catering operator (9)
16. European carrier with a Stockholm HQ (3)
18. State capital of New Jersey (7)
19. City home of The National Railway

Museum (4)
20. Winners of the 2016 T20 World Cup, West

___ (6)

Down 
1. Movie release, sounds like something watching

from on high (3,2,3,3)
2. Popular Colorado ski resort (5)
4. First name of the Indian character in The Big

Bang Theory (3)
5. Desert resort city in California (4,7)
6. Flows through Peterborough (4)
8. Hebridean island (5)
11. Cairns International airport code (3)
12. Hungarian pianist and composer, Franz (5)
14. Association for independent operators,

initially (4)
15. Cinema chain (5)
17. Title bestowed by the Queen (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 30

Crossword

Su Doku

N
um

be
r: 

01
7

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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ARGENTINE ADVENTURE...Aerolineas Argentinas took a group of travel agents on a fam to San Martin
de los Andes and Puerto Valle at Iberia Argentina recently. Pictured enjoying the sights of San Martin
de los Andes are, from the left: Emma Brisdion, Rainbow Tours; Nick Goodchild, Velosos Tours; Hazel
Santaniello, Aerolineas; Gareth Lyons, Senderos; William Ruano, Aerolineas Argentinas; Holly James,
Trailfinders; Daniel Benians, Distinctive Americas; Aurelie De Brouwer, Latin Routes; Rachel Mostyn,
Wexas; Lizzy Williams, Audley Travel; Sally Inskip, Wildlife Worlwide; Dineke Verlinden, World
Odyssey; Indra Walduesser, Karawane; and Vanessa Collura, Brasa. 

ANDBEYOND HAS announced the launch of
its Private Jet Expeditions. 

The privately guided set-departure
journeys offer access to exclusive
experiences in Africa’s most iconic
destinations.

Designed with privacy and authenticity in
mind, the tours cater for a maximum of 12
guests, and jets such as the Embraer 145
and Pilatus PC12, or similar, are used for
the international legs of each expedition. 

In addition to its seating areas, the
aircraft offers a comfortable living area,
complete with three-seater couches. A
combination of turbo-prop fixed wing
aircraft and helicopters such as the Bell
407 and Bell 206 will be utilised to access
the more remote bush destinations.

The operator's CEO, Joss Kent, said: “To
coincide with andBeyond’s milestone 25th
birthday, we have spent over a year crafting
the journey of a lifetime, highlighting all the
African destinations where we operate. 

“We have used our extraordinary safari
lodges and camps, as well as the wealth of
expertise that we have access to through
our private specialist guides and ground
logistics teams, to create an adventure
unlike any other.”

With departures in September and
October 2017, Africa and Beyond is the
most comprehensive itinerary, offering a
19-day adventure throughout East and
Southern Africa, with prices from £80,960
per person.
For more information visit andBeyond.com

Sneak peak of 2017
programme from The

River Cruise Line 
THE RIVER Cruise Line has
released its new 2017
preview brochure for MS
Serenity, which includes
details of a new itinerary
along the Rhine and
Moselle, as well as early
booking offers on 2017
trips and 2016 festive
cruises.  

The new nine-day Rhine
& Moselle Explorer
itinerary follows two of
Europe’s most charming
rivers on a journey from
Koblenz to Cologne,
visiting wine towns, castles
and the Rhine gorge along
the way.

After leaving Koblenz,
the ship travels along the
Moselle to Cochem;
Bernkastel-Kues; the
ancient city of Trier; and
Zell, where guests can
learn about the town’s
legendary black cat, before
returning to Koblenz to
begin a cruise down the
Rhine, stopping at
Rüdesheim, Bonn and
Cologne.

Prices lead in at £999
per person, based on two
sharing an en-suite cabin
on a full board basis. The
price includes coach travel
from a chosen departure
point, ferry crossings and
the services of an
experienced cruise
manager.

Departures are available
on June 4, 2017 and the
brochure also features
early booking offers, valid
on all bookings made
before May 31. 
For further information or
to book visit
rivercruiseline.co.uk or
call 0844-544 7580.

newsbulletin
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Club Med offers customers unique virtual reality views 
CLUB MED is showcasing its resorts and providing a novel and interactive experience of
immersive virtual reality with a collection of 360° videos. 

The technology is deployed at global level on the company’s YouTube channel and
Facebook page as part of its global communication plan, to bring life to the resorts. 

The company’s travel agents will be equipped with the Samsung Gear VR headset to
showcase resorts to new and existing customers, while four 360° videos have already
been developed at key resorts, offering detailed views of the rooms, sports activities and
staff waiting to greet customers. 

Kani (Maldives), Finolhu Villas (Maldives), Punta Cana (Dominican Republic) and
Peisey-Vallandry (French Alps) have been created, with a total of six further videos
planned by the end of this year.

Meanwhile, the operator intends to add resorts to Google Street view, by ‘scanning’ the
locations using Google Street View technology – joining the existing street view of Finolhu
Villas, which was the first resort in the Maldives to be present in 360° on Google. 

Private jet expeditions across Africa from andBeyond
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Keeping It Simples: Ted Wake, deputy
chair of AITO Specialist Travel Agents, and
joint MD of Kirker Holidays, highlights how
agents and operators can work together
to mutual advantage...

Ihad a very happy experience this week – thank
you Penny at AITO Agent John Allan Travel for
your charming email to thank us for the

‘wonderful document pack’ that had just arrived
for your clients.

Penny’s email has reminded me how important it
is to get the simple things right, and to make sure
that we remember to thank colleagues whenever
the opportunity arises. We all do our utmost to
ensure that the simple things in our businesses are
done properly – but it is easy to be distracted and
imagine that there is something more important to
deal with. Sending a short ‘thank you’ really makes
a difference, and we must never miss the
opportunity to do this.

Travel documentation is an interesting topic – 20
years ago, documents were a necessity: if you were
travelling, your tour operator had to provide you with
tickets, vouchers for hotels and transfers, wallets…
and, if you were lucky, a map and destination
information too. Fast forward to 2016 and, with IT
advancements and digital databases (combined with
the rise of DIY where price is ‘king’, and customers

don’t ‘need’ documents), it can all be done via an
email or weblink – and so many tour operators now
don’t provide clients with any documents. The
question in my mind is - whilst we know it is
cheaper and more convenient for the tour operator
not to bother with documents (less paper, less
hassle, no postage costs) - what does the client
think?  Do clients like the responsibility of printing
their own documents?

Kirker’s decision to carry on with paper
documentation was not taken lightly – and was the
topic of many late night debates at AITO meetings
and conferences where like-minded tour operators
and agents delight in discussing the day-to-day
challenges we face. It is a simple pleasure to share
a glass with a friend whilst discussing the meaning
of life…but don’t underestimate the value of such
opportunities.  The ‘document debate’ in our case
concluded with a decision not only to carry on
creating a full document pack, but also to use 21st
century technology to add to it. We now print
boarding passes too – and clients love it. 

So the world of travel appears to be divided
between those who feel that documents are an
unnecessary cost, and those who – like us – feel
that it is a crucial element of the client’s travel
experience. If your clients challenge you to explain
why DIY holidays and document-free mass-market
packages are cheaper than the traditional AITO
package you are recommending, don’t forget to
mention that less really is less…

As a meerkat friend of mine once mentioned, life
is perhaps more simples than I first thought.  Next
time you receive a full document pack from your
favourite recommended AITO operator, you can hand
it on to your clients with total confidence – there is
no better way to demonstrate that you still have
their best interests at heart. You never know…they
might even thank you for it.

"We all do our utmost to ensure
that the simple things in our

businesses are done properly – but
it is easy to be distracted and

imagine that there is something
more important to deal with.

Sending a short ‘thank you’ really
makes a difference"

Industry Insight by...
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SUNSCAPE SMILES…Kirsty Lilley (left) from AM
Resorts gives lucky winner Karen Hardy from
Kuoni a fabulous Sunscape prize of three nights
Unlimited Fun at Sunscape Montego Bay for two
adults.

www.travelbulletin.co.ukApril 29 201614

LEARNING LIAT…Jenny Rojas takes to the floor to
present the latest news from Liat Airlines.

ROCK ON…Anna
Howard from
Personal Travel
Agents Mid
Counties
receives a prize
for three nights
at HRH Riviera
Maya or HRH &
Casino Punta
Cana from
Graham Brooks,
Hard Rock Hotel.

xxx

SANDOS SWAG…Collecting their goody bags are, from the left: Ginette
Steele from Personal Travel Agents Mid Counties; Anthony Singleton and
Maddie Smith from Co-operative Travel West Bridgford; and Juanjo
Torrico, Sandos Hotels & Resorts.

CHEERS CARIBBEAN…Enjoying the drinks reception are, from
the left: Amyjo Dykes, Clare Pennington and Pippa Hall - all
from Lincolnshire Co-operative Travel.

eventbulletinnottingham

CARIBBEAN CREW…Ready to meet with agents are,
from the left: Juanjo Torrico, Sandos Hotels & Resorts;
Kirsty Lilley, AM Resorts; Jenny Rojas, Liat Airlines;

and Graham Brooks from Hard Rock Hotel.

It recently got very tropical at the
Park Plaza in Nottingham and

the Hilton Hotel in York as
scores of agents arrived to

enjoy Travel Bulletin’s Caribbean
Islands Showcase events.

Networking with a variety of fun
exhibitors, agents got to learn lots

more about this fantastic group of islands,
enjoy some delicious food and win some
amazing prizes…
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Fancy joining in the showcase fun?
Travel Bulletin will be hosting its Airline Showcase in Edinburgh on May 16. Agents

interested in attending can secure their place by emailing
gemma.reeve@travelbulletin.co.uk   

eventbulletinyork

ALL SMILES…Enjoying the drinks reception at the
start of the evening are, from the left: Paul Smith
from Quartz Travel with Samantha Walton and
Tracy Hodgson from Acomb Travel.

THUMBS UP…Enjoying the talk with Worldwide Dream Villas are, clockwise
from the bottom left: Linda Myers and Michelle Cresser from Hays Travel
Pocklington; Deboarah Roach and Linda France of Worldwide Dream Villas;
Pam Furness and Paul Dayson of Spa Travel Bureau; Gordon Metcalfe, Hays
Travel Malton; and Alison Pullan, Charlotte Precious and Vanessa Bartlett of
Hays Travel Pocklington.

MELIA MEET…Annnalisa Sudano Of Melia Hotels & Resorts (next to laptop) presents to, clockwise
from her left: Dawn Morris, Kirsty Rudd, Jack Swift, and Mel Hope-Innes from Amigo Travel; Paula
Alger from Holidaysplease; Suzi Anderson, Amigo Travel; with Reg Hann and Rachel Darthall-
Smith from Pebble Shore Travel.

SUNSCAPE ESCAPE…Kirsty Lilley
(left) of AM Resorts presents Paula
Alger with three nights Unlimited
Fun at Sunscape Montego Baty for
two adults.

ROCK REWARD…
Winning a three-night
stay at HRH Riviera
Maya or HRH & Casino
Punta Cana is Kirsty
Weatherill of Gateway
Travel collecting her
prize from Hard Rock
Hotels’ Graham Brooks.

ITC WIN…Jon
Hardcastle (right) of
ITC presents prize
winner Jack Swift of
Amigo Travel with
£50 in Capital Bond
High Street
Vouchers.

RUM RETURN…Jenny Rojas of Liat
Airlines presents prize winner
Ringo Cheung from STA Travel with
a bottle of Caribbean Rum

AGENT READY…Getting ready to meet with agents are, from
the left: Graham Brooks, Hard Rock Hotel; Debbie Melchor,
UNNA Resorts; Kirsty Lilley, AM Resorts; Deborah Roach,
Worldwide Dream Villas; Annalisa Sudano, Melia Hotels &
Resorts; Jenny Rojas, Liat Airlines; Linda France, Worldwide
Dream Villas; Max Tchanturia, Club Centuria and Jon
Hardcastle of ITC.
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ITALY'S GARDALAND Resort will
welcome the opening of the four-star
Gardaland Adventure Hotel on June 1. 
Packages for the new hotel are

available at gardalandadventurehotel.it
and include 'Jungle Explorer', 'Arctic
Adventure', 'Cowboy in sella' (cowboy on
saddles) and 'Mille e una notte' (One
thousand and one nights).
All packages include a night's stay in a

themed room with breakfast, dinner at
Tutankhamon Restaurant – a themed

restaurant, entrance to the park and
Gardaland SEA LIFE Aquarium plus a
themed kit for young guests. 
Alternatively, an Offerta Avventurosa

(Adventurous Offer) costs 90 euros per
person (for groups of at least three) and
features a night's stay in a themed
room, breakfast and entrance to
Gardaland Park and Gardaland SEA Life
Aquarium (one entry per person 
valid on the same day or on two
consecutive days).

www.travelbulletin.co.uk
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MALLORCA'S PURE Salt Port Adriano will reopen its doors on April 28 following a refurbishment. Set to be the only five-star hotel in
Calviá, the adult-only Pure Salt Port Adriano will serve as a haven for those visiting the beaches, towns and mountain ranges Mallorca has
to offer. Double rooms lead in at approximately £276 including breakfast, based on two sharing. For details see puresaltluxuryhotels.com 

Beachcomber Hotels launches
exclusive packages in run up to 2016
Rugby World Club 10’s 
FROM JUNE 18-19, the ‘Rugby World Club 10’s’ is coming
to Mauritius for the first time and, as a sponsor of the
event, Beachcomber Hotels has launched a series of
exclusive packages at three of its resorts - Trou Aux
Biches Resort & Spa, Le Mauricia and Le Canonnier. 
Rugby enthusiasts will be able to combine a holiday with

the chance to experience some of the best club teams from
around the world. On June 18, there will be a round robin
between the eight teams to decide the standings for the
quarter finals, with each match consisting of two ten-minute
halves. June 19 will then play host to the semi finals, play off
places and the grand final.
As an example of packages at Trou Aux Biches Resort

& Spa, a seven-night tour package leads in at £1,455 and
includes an official weekend World Club 10’s ticket; seven
nights in a junior suite; flights from Heathrow; full board
accommodation; airport transfers; and free transfers
to/from Anjalay Stadium on June 18 and 19. 
To book or for details call 01483-445610 or visit
beachcombertours.co.uk/rugby-world-club-10

April 29 201616

Gardaland Adventure Hotel in Italy set
for June launch with range of packages

�  TURKEY'S JUMEIRAH Bodrum Palace has introduced an
Ultimate Family Experience where children can enjoy
unlimited access to Sinbad’s Kids Club and The Science Club.
Valid for all families who stay for three nights or more, the
package also includes a daily complimentary two-hour
babysitting service, while kids under 12 receive
complimentary daily lunches, with buffet breakfast for the
whole family included. 

�  MELIÁ HOTELS International has launched its first property
in New York City, within easy access of the city’s iconic
landmarks and attractions. The hotel features 313 spacious
guestrooms and eight suites, including three unique terrace
suites, with views of the city's skyline and the Empire State
Building. Each room offers a Nespresso coffee machine, 42-
inch flat screen TV with USB and Bluetooth connectivity and
a complimentary minibar. Rates start from $249. For details
visit innside.com

�  HONG KONG'S Dorsett Tsuen Wan, part of Dorsett
Hospitality International, has introduced an exclusive ‘Swim
& Dine Package’ to celebrate its new outdoor swimming
pool. From HK850 (approximately £77) per night in a Dorsett
Room, guests who book the package can expect to receive
exclusive benefits including free swimming pool snacks and
a free upgrade to all-inclusive. The deal applies to stays up
to September 30 and other benefits include children under
11 stay free, late check-out, complimentary 3G Mobile
Internet Access and Wi-Fi, 20% discount for any treatment at
The Spa and complimentary shuttle bus service. Details at
dorsetthotels.com

�������
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Friday April 22ndAwards categories are announced and
awards tickets go on sale, 'Early Bird' 
discounted rate available.Friday April 29thAgent voting opens online and the Travel

Bulletin Awards preview issue is published.

Friday June 3rd Final day of 'Early Bird' discounted 
ticket sales.Friday June 3rd Awards voting will close.Friday June 24th Awards shortlist announced.Monday September 5thGlittering awards presentation evening at

the stunning Langham Hotel.Friday September 23rd 
Our Star Awards issue celebrates the
winners of 2016.

Star winners 2015

19www.travelbulletin.co.uk April 29 2016

WE CAN hardly believe that 20 years has passed since we first launched our Star Awards! Taking place
annually, Travel Bulletin’s Star Awards is the UK travel trade's most prestigious awards programme
that rewards all sectors of the tourism industry, voted for by travel agents. 

The Star Awards serve to recognise, reward and celebrate excellence by acknowledging those suppliers
who have provided the best products and services possible to UK travel agents over the last 12 months. 

This preview issue kick-starts the voting process (you have until June 3 to cast your vote!) and over the
next few pages we’ll be taking a look at what you can expect from the 2016 awards…plus a sneak peek
at photos from the Star Awards across the years (page 22).

Celebrating 20 years of Star Awards! 
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Who gets your
vote? 

VOTING IS now officially
open and takes place over
a six-week period. So if
you’re a High Street
multiple, independent,
online or home-based
travel agent, you have
until June 3 to cast your
vote for your favourite
suppliers. 

In response to demand,
we’ve added 14 new
award categories to the
2016 Star Awards – 
turn to page 29 to see
them all. 

All agents are invited
to champion those
companies they consider
to be the very best by
voting for them in a range
of industry categories, so
no nominations or
registrations are required
by suppliers – this is 
a completely fair and
open vote! 

Social Media 
If you’re a social media fan then don’t
forget to tag us in when you mention
the Star Awards! #TBStarAwards

Factors to consider
THERE MIGHT be a few categories where you’re unsure who to vote for – but remember,
every vote counts, so do try to complete the voting form as best you can. 
To give you a helping hand, factors to take into consideration when making your vote might
include…

�  Does the supplier respond quickly to enquiries?
�  Do you hear good feedback from your clients?
�  How easy is it to book with them?
�  Does the supplier go out of their way to meeting requests?
�  How good is the supplier at providing information or training?
�  Does the supplier value you? For example, do they provide a dedicated agents’ website or
telephone number or do they price-match guarantee if also selling direct to consumers? 
�  What happens when things go wrong? How quickly and efficiently is the supplier at
dealing with emergencies or unexpected problems? 

Introducing the five-star Langham Hotel 
THIS YEAR we’ve moved venue to the prestigious, five-star
Langham Hotel, which is located at the top of Regent Street
in London's celebrated West End. 
The Star Awards will kick off with pre-dinner drinks and

the chance to network in the hotel’s Portland Foyer,
followed by a scrumptious three-course dinner in the Grand
Ballroom, where the Star Awards will also be announced. 
The dinner and Star Award presentations will be followed

by some great entertainment and the chance to let your hair
down at the after-show party until the wee hours. 
For more information about what The Langham offers turn
to page p24. 

What you say… 
Agents have voted in their droves
over the years – and each vote
counted is put into a draw to 
win a fantastic selection of 
prizes from 

April 29 2016

www.hoseasons.co.uk/agents            0345 498 6153

Be Social! facebook.com/HollieHoseasons @HollieHoseasons

We’d love your support to help make 2016 
another winning year for Hoseasons

The Travel Bulletin 
Star awards votes
are now open

*Price based on a 3 or 4 night stay between 29/04/16 – 26/05/16. 
Applies to selected UK Lodge locations and accommodation types, 
accommodation only. Subject to availability and Booking terms 
and conditions apply, see main brochure or website.

See booking conditions 
for full details.

See booking conditions See booking conditions 
for full details.

ABTA No. Y0662

Hot tub
Spring Breaks

from

£269*

        

The prizes for this year include:
1st Prize – Spa Day Voucher to the value of £150
2nd Prize – Champneys Spa Hamper
3rd Prize – Bottle of Champagne

See you there!
THIS YEAR’S Star Awards takes place on Monday September
5. Tickets are on sale now and will be offered at a reduced
rate until Friday June 3. For details see
travelbulletin.co.uk/star-awards/reserve-tickets

Star Awards Sponsors
WE’VE GOT some great initial sponsors lined up this year
including Attraction World, Birmingham Airport, Liverpool
Airport and Jetset. 
On page 27 we profile some of our sponsors and find out

their views on things like industry predictions, new
developments and what they most look forward to at this
year’s glitzy ceremony! 
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THE UK’s 100% Trade Only Tour Operator  
Call Reservations FREE on 0800 0224 302

For your chance to ‘cut loose’ and find your ‘Thainess’ in this amazing destination, simply make a qualifying 
booking to Thailand or kick off your Sunday shoes and show us your ‘Footloose-style’ dance moves with a Thai 

twist! Visit www.travel2.com/sitecontent/terms/cutloose.html for full terms and conditions.

‘Cut Loose’ with T2 and WIN 1 of 2 holidays of a lifetime  
to Thailand, travelling Business Class, worth £10,000 each!

from £699PP

5* Centara Grand Modus Resort Pattaya
Return flights with Qatar Airways 

8 nights at 5* Centara Grand Modus Resort Pattaya, B&B
Return transfers

Return flights with Qatar Airways 
8 nights at 4*+ Anantara Hua Hin, B&B

Return transfers

Return flights with Qatar Airways 
8 nights at 5* Centara Grand West Sands Phuket, B&B

Return transfers

Valid from 01 May - 30 Sep 16

from £799PP

4*+ Anantara Hua Hin

Valid from 01 May - 30 Sep 16

from £799PP

5* Centara Grand West Sands Phuket

Valid from 01 May - 30 Sep 16

SAVE up to £150 per couple
1 FREE dinner with bottle of wine for 2, 1 FREE 
cooking class for 2 + SAVE up to £80 per couple SAVE up to £150 per couple + FREE city tour

Qatar Airways - voted the World’s Best Airline by passengers at the 2015 Skytrax Awards - is one of the world’s 
fastest growing airlines, now flying to over 150 destinations across six continents via Doha. Your clients can join us 
onboard one of the world’s youngest fleets, and discover what an award-winning airline with an ever-expanding 

global network has to offer. All passengers experience our signature Arabian hospitality whether travelling 
Economy, Business of First Class.

Qatar Airways - A Heritage of Hospitality

http://content.travel2.com/terms/cutloose.html
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In 1996 a ‘Star’ was born - the Travel Bulletin Star
Awards! Fast forward 20 years and the Star Awards
have grown to become one of the hottest and most

highly anticipated events in the travel industry calendar.
Here’s a snapshot of pictures over the years – see if you

can spot some familiar faces! 

eventbriefing

2007

2003

2005

2009

2011

2015
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www.travelbulletin.co.uk

PLEASE VOTE 
FOR TITAN AS YOUR

STAR 
ESCORTED TOUR 

OPERATOR
In the Travel Bulletin

Star Awards 2016

To vote please visit
www.travelbulletin.co.uk

�� ��

         10:18
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TRAVEL BULLETIN’S Star Awards has moved to a new and extra special venue for 2016, The Langham, London.
Located in the heart of the West End, The Langham has enchanted royalty, dignitaries, celebrities and discerning guests
for 150 years, and will no doubt prove the perfect venue to match the glitz and glamour of the Star Awards. 
Opened in 1865 by HRH The Prince of Wales (later King Edward VII), it was Europe’s first ‘Grand Hotel’ and, after an

extensive transformation, now offers 380 luxury guestrooms, classically styled with a service that bears the hallmarks of
the hotel’s rich heritage which spans three centuries.
The lavish Grand Ballroom and adjoining Courtyard Garden will play host to some of the biggest names and suppliers in

the travel industry as they eagerly wait in anticipation to see if they will be awarded with the ultimate industry accolade, as
voted for by you! 

� As part of the final phase of renovations, The Langham has launched two new deluxe products; The Sterling Suite and
The Langham Club. The creation of The Sterling Suite, inspired by the sterling heritage of English pageantry and
precious materials, is one of London’s largest at 450sq.m and has a maximum possible configuration of six bedrooms
with private lift access from Portland Place. In addition, inspired by the private clubs of the Victorian era, The Langham
Club offers a private sanctuary between 06:30 until 23:00 and provides butler and specialist concierge services in
addition to private showers and changing facilities for guests requiring early arrival and late departure. 

� Within the lounge, The Writer’s Corner provides a working environment inspired by the hotel’s literary past, with an
extensive and specially curated library allowing guests to indulge in works of esteemed authors and historic works,
while The Loft space offers a fully equipped events space, with screening room, and a separate boardroom area. 

� Guests can enjoy the exclusive Club access by purchasing a Club room or by paying a supplement of £75 per person
plus VAT when staying in a Grand room. Rates for Club Rooms start from £450 per room, per night.

� The hotel has also announced the next phase of its development (with the addition of several new suites and
residences) is expected to launch in time for summer 2016. It will see the addition of 115 new guestrooms, including 25
suites. A third of the overall hotel inventory will be reconfigured to provide a more refined and residential style with the
creation of seven Portland Suites and several Residences fitted with designer kitchens. All suites and residences will be
attended by an extensive team of butlers assisting with guests’ personal requests, from unpacking suitcases and
colour-coding clothes in wardrobes, to personalising pillows and room temperature, and organising bespoke itineraries.
All suite and residence guests can also access The Langham Club Lounge. 

www.travelbulletin.co.ukApril 29 201624

An introduction to The Langham, London

Latest developments…
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Travel Counsellor, Michael
Martinez, offers his views on
voting…
IT IS VITALLY important to recognise good suppliers
and the service they offer us. It is without doubt that
we all work in a very challenging travel industry
these days – it’s very different from years ago and
when I first started (around 30 years) now. 
Many people I come into contact with think they

could do things for themselves, and it is only when
something goes wrong and there is a problem that
they get back to you. Clients need to know you are 
a honest and professional person and looking to do
the best you can for them. I totally support good
suppliers that I am able to work alongside, and it is
so important (as well as good manners) to
remember to say ‘please’ and ‘thank you’ to them.
After all, it doesn’t cost anything. Suppliers all work
very hard to offer agents a great product and really
try their best to support us, either as a homeworker
or in a High Street agency. 
I would personally like to say ‘thank you’ to the

staff at Classic Collection Holidays, Premier
Holidays and Newmarket Holidays. Whenever I come
into contact with them , they are always friendly and
happy to assist me, which has in turn amounted to
bookings being confirmed and happy clients.

“ “

“ “

It’s the little touches that count
says Travel Counsellors’ Cathie
Odea...
What do you think makes for a ‘Star’ supplier?
One that offers great ‘over and above’ service
and cares about our customers. They must also
send proper tickets and not just emails. 

Are there any suppliers that you think deserve
a special mention and why?
Travelpack – They really work hard to get the
business plus A&K – beautifully presented
itineraries, competitive prices and proper
tickets! 

What things do you bear in mind when casting
your vote?
Consistency, knowledge and service.

What’s the all-important ‘Star’ factor that
proves a supplier really goes above and beyond
for you?
There is no single answer, it’s the little touches
that count. 
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Michaela Gray, Seaworld; Tony Seaman, Attraction World; Simon Eddolls
Travel Bulletin; Nicola Harper, Attraction World; Nichola Parr, Seaworld

Tony Byrne, Typically Italian; Louise Tansey,
Bourne Leisure; Dino Toouli, Omega Holidays

Madeline McFadden, Jetset; Anna Malahova, Jetset; Loraine
Mehta, Jetset

Bettina McCue, Baldwins Travel; Matt Gill, Travel Bulletin; Tricia Lester,
Baldwins Travel; Michelle Roberts, Israel Tourist Office

Rajan Sawhney, Holidayteam; Tania Codling, Advantage Travel; Brian Challis, Holidayteam; Chiara Ashenden,
Advantage Travel; Feysal Nagi, Holidayteam

- Mandy Haque, Birmingham Airport; Dino Toouli, Omega Holidays; Stefanie
Bowes, Birmingham Airport; Polly Beech, Brand USA

Jeanette Ratcliffe, Travel Bulletin; Neil Dyson & Tracey
Dyson, Hard Rock

www.travelbulletin.co.ukApril 29 201626

Mark Harris, Wendy Wu; Nitisha Tailor, Jetset Holidays; Andrew
Schweitzer, Viking Cruises; Laurent Ferros, Viking Cruises
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Birmingham Airport
Company background: Birmingham Airport is ideally
located in the centre of the UK with excellent transport
links and 35 million people living within a two-hour
catchment. Ten minutes to the centre of Birmingham and a
little over an hour from London by train, it offers 50 airlines
flying to 160 direct global destinations.

Why would you say the travel trade is so important?
From Birmingham Airport, travel agents sell a large
proportion of flights and holidays. Airlines that operate
from BHX have also confirmed similar with high
percentages of bookings from the trade. So travel agents
are extremely important to us, from whichever sector they
originate – TMCs, independent agents, High Street or OTAs.
Face-to-face visits and a friendly voice at the end of the
phone is essential for us. We like to make sure that travel
agents are fully equipped with the information to sell
Birmingham Airport’s services whenever possible and that
they know the Airport Gurus are there to take the stress out
of booking travel. 

Jetset
Company background: Jetset is an independent, trade-only
wholesaler of flights, ancillary products and Atol protected
packages. As developers and exclusive user of the award-
winning JETS system with the cutting edge Package Pal
system, the company is experiencing significant growth in
European breaks.

What are your objectives when working with the trade?
Being 100% trade-only, the trade are our entire focus. This
facilitates our number one objective to help travel agents
add value, generate greater efficiency and ultimately be as
successful as possible. If they succeed, so should we! 
I truly believe that a great travel agent that adds value will
continue to prosper. In fact, I sense a resurgence in the
importance that the public places on their local High Street
agent that they can visit and trust.

Liverpool John Lennon Airport
Company background: Liverpool John Lennon Airport (LJLA) is one of
the UK’s longest established operational airports and situated seven
miles South East of Liverpool City Centre and adjacent to the River
Mersey. Passenger numbers have increased almost ten-fold since the
mid-1990s, with the airport moving from 20th to the 12th busiest airport
in the UK.

Why do you feel it’s important to support the Travel Bulletin Star
Awards?
It’s hugely important to show appreciation and let the trade know that we
are thankful for their continued support - and that it doesn’t go
unnoticed. The trade are so important because at the end of the day the
trade are the guys out there on the ground building the relationships
with customers. Our objective is to help agents in any way we can to be
able to confidently sell Liverpool Airport and have the faith that their
client will receive an outstanding customer experience when they arrive.

Travel Bulletin is proud to present the initial sponsors of its Star Awards 2016…
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Destinations include:
• SPAIN • PORTUGAL • ITALY • GREECE • MALTA • FRANCE • MONACO  

• CYPRUS • CROATIA • SLOVENIA • MONTENEGRO • MOROCCO • UAE  

• TURKEY • BARBADOS • BERMUDA • GIBRALTAR • NETHERLANDS

For the most discerning clients, Jetset present  

The Classics Range
A portfolio of the finest  

4 & 5� properties

To check out our great value luxury breaks,  
simply log in to www.jetsetflights.co.uk

      11:38
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Micheal Palin's Around The World In 80 Days.
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lauretta.wright@travelbulletin.co.uk
Travel Man: 48 Hours In...

Adam Potter
Editorial Assistant
adam.potter@travelbulletin.co.uk
Michael Palin's Around The World In 80 Days –
still a fun watch.

Paul Scudamore
Contributing Editor
post@travelbulletin.co.uk
Wish You Were Here...?

Simon Eddolls
Sales Director
simon.eddolls@travelbulletin.co.uk
Breakaway on Radio 4.

Tim Podger
Account Manager - Far East
tim.podger@travelbulletin.co.uk

Bill Coad
Account Manager
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Don't Forget Your Toothbrush.

Matt Gill
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Soccer AM.

Matthew Weinreb
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Kathryn Frost
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BBC News - The Travel Show.
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gemma.reeve@travelbulletin.co.uk
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Where On World Is Carmen Sandiego?
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Zem (Earth in English)
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We asked our staff the following question this week:

What is (or was) your favourite travel programme?

Crossword:
Across: 1. ETIHAD, 3. TRIP, 7. ECLIPSE, 9. JAL, 10. WENCESLAS, 13. HOSEASONS, 16. SAS, 18. TRENTON, 19. YORK, 20. INDIES. 
Down: 1. EYE IN THE SKY, 2. ASPEN, 4. RAJ, 5. PALM SPRINGS, 6. NENE, 8. LEWIS, 11. CNS, 12. LISZT, 14. AITO, 15. ODEON, 
17. SIR. 
Highlighted Word: JERSEY

Where Am I?: Tunnel of Love, Klevan, Ukraine

puzzlesolutions

Travel Bulletin is published by 
Alain Charles Publishing (Travel) Ltd
University House, 11-13 Lower Grosvenor Place,
London, SW1W 0EX
Tel: 020-7834 6661 
Printed by: Buxton Press
Subscriptions are £125 p.a. £195 overseas
ISSN: 0956-2419

Paul Philpott, Beacon Travel; Sue
Poundsbery, Beacon Travel

Julie Franklin, Mark Warner; Carla Hutchings, Travel 2

Moncef Battikh, Tunisia NTO; Mounira Derbel, Tunisia NTO;
Andrew Farr, Classic Collection; Justin Coles, Somak Holidays

Kate McWilliams, State of Alaska; Lydia
Horre, Thomas Cook; Charlotte Aldridge,
Thomas Cook
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