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TAKING A YEAR off work and
travelling is top of most Brits’
bucket lists, including visiting
America and Australia, going to see
the Great Wall of China and the
Pyramids, according to new
research from IntoTheBlue.co.uk,
with almost a third of respondents
looking to take a gap year from
education or work to do so.
The poll questioned more than

1,000 Brits about what was on their
bucket list, and travel came top,
along with taking part in
experiences/activities. A number of
people would also like to try
different jobs, something they have
never done before or take up a new
hobby. Having families or
successful relationships and quite

simply being ‘in love’ were other
bucket list things that many 
aimed for.
More findings revealed that the

most popular travel destinations
were American and Australia, while
places to visit were the Grand
Canyon, the Great Wall of China and
the Pyramids. 
Travelling abroad wasn’t enough

for some however, who said that
given the choice they would prefer
to live abroad, with America and
Australia being the most popular
destinations for emigration.
Trying new things and enjoying

new experiences was at the top of
their bucket lists for 14% including
skydiving, swimming with dolphins
and taking a hot-air balloon ride. 

Sports specialist, Inspiresport, picked up Travel 2's 'Agent of the Month' award from the operator's key account manager, Andy Harris
(left). Pictured with Andy are, from the left: the agency's Rachel Tooher, Ryan Brittany, Sara Lewis, Bethan Hayes, Jon Price, Lydia Hutton
and Gordon Tolle-Moir.  
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Taking a year off to travel tops bucket lists
according to IntoTheBlue.co.uk survey

New Saga itinerary combines
city break with a river cruise 

IN ANSWER to holidaymakers looking
to combine a river cruise and a city
break, Saga has included both in its
new ‘Kingdoms of Saxony river cruise’. 
Sailing on the 80-guest MV Katharina

von Bora, the voyage along Elbe, Havel
and Vltava offers optional extensions in
the cultural cities of Berlin and Prague,
with two-night stays in centrally 
located hotels. 
Departing from Heathrow to Berlin

on September 17, October 1 and 15,
seven nights is priced from £999. An
itinerary including the Berlin extension
is £1,168 and £1,098 for Prague. Prices
include flights and transfers, all meals, 
a welcome cocktail party and optional
travel insurance. 
For details call 0800-300 400 or visit
saga.co.uk/rivers 
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THEMEPARKBEDS.COM is offering agents commission
earning potential on Orlando holiday bookings this month. 
The trade specialist Disney bed-bank, sister brand of

DoSomethingDifferent.com, is highlighting best available
offers for agents on Walt Disney World Resort bookings,
combined with the dynamic packaging benefits of booking
through the site.
Agents can pass on savings of almost 30% to customers

booking a Disney hotel, with free nights offered for every
booking of seven nights and more. 
A seven-night stay in a value to moderate property will

receive one night free, with 14 nights receiving two free
nights, representing a saving of 14%. Higher end deluxe
properties or villas have savings of 29%, with two free
nights for seven-night stays or four free nights for stays 
of 14 nights. 
Tickets are also offered with added value. As an

example, the Disney 14-day Ultimate Ticket is priced at
£309 per adult and £295 per child – the same price as the
seven-day ticket – and includes unlimited access to all six
Disney theme parks.
Agents can then add flights separately to maximise

earnings and provide a more cost-effective solution for
their customer.
Annabel Cove, head of trade sales and marketing, said:

“In the peak summer holiday booking period we are
pleased to be able to work with Walt Disney World Resort
to offer agents a more flexible and lucrative way to sell
Orlando holidays. These are great deals for customers,
and booking with us is the easiest way for agents to up-
sell on the whole holiday package and increase their
earning potential.” 
Agents looking for a ticket-only option can also receive

the Disney 14-day Ultimate Ticket for the price of a seven-
day ticket through sister brand, DoSomethingDifferent.com.
For details visit themeparkbeds.com 
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Discover Egypt promotes 14-night 'Ancient Egypt' package from £1,349
DISCOVER EGYPT is highlighting its 14-night ‘Ancient Egypt’ package which includes a seven-night Nile cruise,
four nights in Luxor followed by three nights in Cairo. 
Sites visited include the Valley of the Kings, the Valley of the Queens and the Temples of Luxor, Karnak, Edfu,

Kom Ombo, Aswan and the Temple of Philae, plus the Pyramids and the Sphinx. 
Visitors will also get the chance to see the Sphinx Avenue in Luxor and the newly opened mortuary temple of

Pharaoh Amenhotep III, which is set to become another major attraction in Luxor. 
The holiday is currently on sale at £1,349 per person, offering up to £200 off the brochure price. It is based on

selected departures between now and June and includes flights from Heathrow, transfers in resort, flights
between Luxor and Cairo, a seven-night full board cruise on the Royal Viking with ten guided excursions and
seven nights' breakfast accommodation in Luxor and Cairo.
For more information call 020-7407 2111 or visit discoveregypt.co.uk

January 29 2016

Commission earning potential on Disney
bookings with themeparkbeds.com  

LIMITED EDITION....PURE LUXURY'S Concierge Katie Winstanley
unveils the new Limited Edition Luxury Offers brochure to support
independent agents during the busy peak selling period. The 44-
page brochure includes a range of special offers including free
nights, complimentary room and board basis upgrades and savings
of up to £2,275 per person across a number of five-star luxury
properties around the world. Holiday offers start from £599 at
Waldorf Astoria Dubai Palm Jumeirah flying with Virgin Atlantic, and
all holidays booked with the company also receive complimentary
lounge passes from the customer’s departure airport.
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BTA sets out new priorities & proposals 
THE BRITISH Tourist Authority (BTA) has set out its priorities
and how it will structure to deliver on these, following the
good funding settlement for tourism in the Comprehensive
Spending Review including the new £40million Discover
England Fund and increased funding for the UK
Government’s GREAT campaign. 
The underlying principles are to ensure that both Britain and

England activity is focused and aligned, redeploying resources
and driving efficiencies to invest in front-line activities. 
Proposals include VisitBritain and VisitEngland will remain

separate brands with ring-fenced budgets but will be one
integrated business under the BTA, sharing corporate
resources and services with front-line activity delivered by
both dedicated and shared staff; VisitBritain’s international
network is widely regarded as a great asset for tourism
businesses as well as the nations and regions, delivering 
a depth of understanding of international customers and
markets; and VisitEngland’s focus will be on the development
and delivery of the Discover England Fund for product
development to ensure that bookable regional product is being
sold in international markets. This activity will also benefit the
domestic industry by building engagement and partnerships
between and across regions and developing product that will
be attractive to both domestic and international markets. 
In addition, digital will be at the heart of marketing with 

a focus on content creation, curation and distribution for
England and Britain. 
The BTA will continue to be a partner of the UK

Government’s GREAT campaign working to deliver
international marketing campaigns as well as the ‘Holidays
at Home are GREAT’ campaign domestically. Marketing to
drive the aspiration to travel will be supported by work with
the international travel trade and intermediaries to ensure
that customers can easily book regional destinations. And
this work will continue to be informed by knowledge of both
domestic and international customers, delivered by dedicated
England and Britain staff. 
The final organisational structure is set to be agreed during

February and March this year.

newsbulletin

WARNER LEISURE Hotels has introduced 130 Showstopper breaks for 2016, all of which are new
again this year. On a Showstoppers midweek break guests can enjoy four nights of live
entertainment featuring two visiting artists, one of which is a new act to the company this year.
The other nights during the four-night break will be filled with live music, production shows, fun
game shows, dancing and more. New acts include the Black Sheikhs, Piano Factor, Queens of
Rhythm, The Rewind Project, Sisters Twist, The Revolvers and The Zoots. A four-night weekend
break at Corton Coastal Village in Suffolk starts from £189 per person arriving on February 1.
The price is based on two adults sharing a standard room and includes the Simply Dine package. 

LATAM Airlines Group
signs new agreements 
LATAM AIRLINES Group has
announced that it has
signed two new joint
business agreements with
American Airlines and
International Airlines Group
(IAG) for its airlines British
Airways and Iberia. 
The agreements will be

gradually implemented and
will include important
benefits for LATAM clients
such as access to a
network of more than 420
destinations across
Europe, Latin America and
North America. 
More than 200

destinations will be served
by American Airlines and
will connect North America
and Latin America with
more than 90 flights
operated by American
Airlines and LATAM. 
IAG will connect South

America and Europe with
45 daily flights between
South America and Europe
such as the flight from
London to Rio. 
The joint business

agreements with the
flagship airlines will open up
connection networks,
increase the number of
seats available and increase
the number of flights
available for international
travellers throughout
Central America. 
For details see
latamairlinesgroup.net

Pierre & Vacances
offers new Andorra

property
PIERRE & Vacances has
expanded its offering of
self-catered ski
apartments, providing
skiers with the
opportunity to ski in
Grandvalira, the largest
ski area in the Pyrenees. 
The residence Pas de la

Casa Princesa consists of
four six-floor buildings
which offer views of the
valley and, being just
200m away from the ski
lifts of Grandvalira, offers
ski-in, ski-out access.
Skiers can currently

save 10% on holidays in
residence Pas de la Casa
Princesa and up to 13%
for the Easter holidays. 
Prices lead in at £637

(down from £733 - saving
13%) for a week's stay in
a one-bedroom
apartment which sleeps
up to four people, based
on a Marh 26 arrival. 
To book or for more
information call 0870-026
7145 or see
pierreetvacances.co.uk
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THE MILESTONE Hotel, in London’s prestigious Royal
Borough of Kensington & Chelsea, is highlighting its
ideal location for guests wanting to take in Cirque du
Soleil’s latest acrobatic masterpiece, Amaluna. The five-
star hotel is ten minutes' walk from the Royal Albert
Hall and has introduced a dedicated package for theatre
lovers, combining Champagne, tickets and 
a complimentary show programme.
Being performed at the iconic music and

entertainment venue until March 6, Amaluna is loosely
inspired by William Shakespeare’s The Tempest, and the
story takes place on an island governed by goddesses.
After directing her daughter’s coming of age ceremony,
honouring femininity, renewal, rebirth and balance,
Queen Prospera causes a storm. A group of young men
wash up on the isle, triggering an epic love story
between Prospera’s daughter and a brave young suitor. 
Starting from £609, the theatre package includes one

night's accommodation with a guaranteed room
upgrade, two glasses of Champagne, one complimentary
show programme on arrival, two tickets to see Amaluna
and breakfast for two. 
A traditional afternoon tea or pre-theatre dinner for

two can be added for a special price of £60.
To book or for more information call 020-7917 1000,
email bookms@rchmail.com or visit milestonehotel.com Last minute USA deals from Premier

PREMIER HOLIDAYS has released a new selection of USA
offers as part of its 2016 Turn of Year campaign, with
reduced prices and savings of up to £460 per couple. 
Valid for bookings made by January 31, each of the offers

include flights from either London, Manchester or
Edinburgh airports and hotel accommodation, with prices
starting from £849 per person for a seven-night New York
and Las Vegas twin-centre holiday. 
Agents can also benefit from a booking incentive, earning

between £25-£150 per inclusive USA booking, dependent on
the booking value. In addition, every USA booking made
throughout this month and next will be automatically
entered into the operator’s Peaks Prize Draw - part of its
80th birthday celebrations this year - with 80 prizes up for
grabs including bottles of wine, hampers, spa days, concert
tickets, holidays and iPad minis. 
For details see trade.premierholidays.co.uk 
(USA - page 16)

The Milestone Hotel
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TEA FOR TWO...TIPTO recently held its annual afternoon tea event
at the Savoy in London where the ‘cream’ of the travel trade
enjoyed a traditional Champagne afternoon tea. The supplier
members, senior agency and consortia figures were updated on
the progress and plans for TIPTO’s 17th year and raised a toast to
thank agents for their valued support. Pictured is Tipto chair,
Zena Hill, with Miles Morgan of Miles Morgan Travel.

New DFDS ships scheduled to enter service in February 
DFDS HAS announced that preparations for two new ferries, due to commence service on its Dover-Calais route in
February, are proceeding as planned, with both vessels nearing the end of their refurbishment. 
The first of the two ships, named Côte des Dunes, is scheduled to enter service on February 8, while the

second, Côte des Flandres, will enter service on February 22.
Previously known as Rodin and Berlioz, the two ships, which are on charter from Eurotunnel, are designed to

carry a mixture of car passengers and commercial vehicles and have capacity for up to 1,900 passengers and
2,000 lane metres of freight. 
The new passenger areas will be rebranded to bring them in line with the cruise ferries in the company's fleet,

while the dedicated children’s area, ‘Pirates’ Island’, will contain soft play equipment and a large screen television. 
An exclusive Premium Lounge on both vessels will also be available for passengers to book for a small supplement,

offering a range of complimentary teas, coffees, cold drinks and snacks, as well as the day’s newspapers to browse. 
The company's Calais service will increase from up to 20 daily sailings to up to 30 daily sailings between Dover and

Calais with the introduction of the new ships.
For further information visit dfds.co.uk or call 0871-521 5522

New package ties in with Cirque Du
Soleil’s Amaluna at The Milestone Hotel
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HARD ROCK International has
announced that a new property in
Santo Domingo will launch next year. 
The new full service property is

located in the heart of the capital city
and features 400 rooms and suites,
along with a casino, swimming pool
and nightclub. 
Frank Maduro, vice president of

marketing for the All-Inclusive
Collection, said: “We’ve had
overwhelming success with our
resort in Punta Cana, and are thrilled
to continue our collaboration with
Hard Rock International and
introduce Hard Rock Hotel & Casino
Santo Domingo. The vibrant
atmosphere of the destination,
matched with our luxury offerings
and unique amenities, will make for
an unforgettable and fun experience
for all travellers.”
For more information or to book visit
hardrockhotels.com

Hotelbeds’ new hotel portal, MaxiRoom,
maximises distribution of partners’ properties
HOTELBEDS HAS unveiled its new and improved hotel partner portal -
MaxiRoom, a faster, smarter and easier system to use extranet, designed to drive
maximum occupancy through the company's leading channels of distribution. 

The new addition provides hoteliers with greater autonomy and
control and has been created with the aim of significantly

improving usability and functionality to help its
partners easily optimise their performance

across worldwide markets and channels.
Highlights include a global

dashboard providing hotel partners
with a complete overview of their
inventory while allowing them to
make instant adjustments to the
presentation of their products. 
Other functionalities include 

a fully interactive calendar
enabling changes to rates and
room types; intuitive content
manager to easily update
and rate the quality of
hoteliers’ content, images
and offers; and a mass
update tool to update
availability and pricing
across multiple rate and
room types. 

newsbulletin
Hard Rock Hotel & Casino

Santo Domingo 2017 launch
announced
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FRED. OLSEN Cruise Lines will be visiting
Ireland on a record of 15 cruise itineraries
throughout this year. 
The company’s fleet of four smaller,

more intimate ships – Balmoral, Braemar,
Boudicca and Black Watch – will be calling
at a range of diverse destinations in
northern and southern Ireland including
Cork, Belfast, Dublin, Rosslare, Killybegs
and Ringaskiddy. 
Nathan Philpot, sales and marketing

director for the line, said: “With more
cruises to the 'Emerald Isle' than ever
before there has never been a better time to
uncover all that Ireland has to offer; explore
historic cathedrals, climb to the top of the
world's oldest working lighthouse, stroll
along expansive golden beaches or visit a
world-famous whiskey distillery. 
“As an added bonus, we are making it

even easier for those guests who do not

have a passport or photo card driving
licence to enjoy our in-depth 'Around UK &
Ireland' cruise experience; they will be able
to visit all the UK and Irish towns and cities
that our smaller-sized ships can access,
with an alternative accredited form of photo
identification." 
Balmoral's seven-night 'Easter Ireland'

cruise, departing on March 27, costs from
£699 per person, while Boudicca's seven-
night 'Cruising the Emerald Isle' - on May
30 – leads in at £769 and both are included
in the company’s 'Turn of Year' campaign,
where guests can choose between two
offers: 'Three cruises for the price of two'
or 'free tips & tipples' when booked before
March 2. 
On a selection of cruises, guests can also

benefit from up to £100 per person cash
back when booked by January 31. 
Visit fredolsencruises.com for further details. 

Geordie Ball tickets
now on sale 
TICKETS FOR the Geordie
Ball are currently on sale.
The event, which is now

in its 16th year, takes place
at the Marriott Gosforth
Park Hotel in Newcastle on
March 17. 
It is a popular event,

attracting nearly 400 travel
agents and suppliers. 
For details or to book email
darren1964@hotmail.co.uk 

Giant’s Causeway
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Scenic launches new ‘Discovery Yacht’ in 30th anniversary year
SCENIC HAS announced the launch of Scenic Eclipse which, according to the company, is the world’s first Discovery Yacht.
The launch of the company's Ocean Cruising Line heralds a new direction for the luxury travel operator which is

celebrating its 30th anniversary this year.
Launching on August 31, 2018, Scenic Eclipse will embark on her maiden voyage from Istanbul to Venice before

sailing to The Americas; Antarctica; Europe and the Mediterranean; plus the Arctic and Norwegian Fjords.
The six-star mega yacht, with room for 228 guests features 114 all-verandah suites; six on board dining options;

jacuzzis, bars and lounges; and a 450sq.m spa featuring an extensive menu of luxury treatments, plus plunge pools and
a gym with a separate yoga and pilates studio.
The company's signature brand of all-inclusive luxury means guests will receive superior levels of inclusions – all

meals (no surcharge for any on board dining venue), complimentary top-shelf beverages all day, butler service with an
almost 1:1 guest-to-staff ratio and on board entertainment and lectures in the 240-seat theatre. As with all its cruises,
all tips and gratuities are included, along with complimentary Wi-Fi, local guides for included shore excursions, a choice
of included Freechoice activities to personalise the guest experience, plus Enrich special events.
Scenic Eclipse joins the group’s fleet of 21 river cruise ships throughout Europe, Russia and South East Asia, and the

brochure detailing the itineraries will be available in February.
For more information call 0808-274 1918 or visit scenic.co.uk/eclipse

Fred. Olsen discovers beauty of 'Emerald Isle' for 2016 Last chance
savings from
Bourne brands
BOURNE LEISURE brands,
Butlin’s and Haven, are
offering early booking
discounts, where agents
can secure savings of up
to 20% for their clients on
every 2016 break booked
before February 3. This
means that a three-night
break at Butlin’s Skegness
resort costs from £79 per
person when four people
share a silver self-catering
apartment, based on 
a February 19 arrival.  
Haven is also offering

agents value breaks with
early booking offers of up
to 25% off, when booked
before February 7. The
offer applies to breaks at
selected parks when
customers opt for Prestige
caravan accommodation.
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Booking incentives
�AGENTS MAKING two bookings with Your
Car Hire including the Super Damage Excess
Waiver by February 14 (for any date,
duration or location) will receive an entry
into a prize draw to win £100 in vouchers.
For details see your-carhire.com

�OSPREY HOLIDAYS is giving agents the
chance to win a five-star city break for two
to Barcelona. To enter, agents should make 
a booking by the end of February then email
the details (titled ‘WIN BARCELONA’) to
marketing@ospreyholidays.com by February
29. The prize of two nights includes flights,
transfers and a DK Eyewitness Pocket Guide.
See ospreyholidays.com/win-barcelona for
details. 

�TRAVEL 2 has teamed up with Tourism Fiji
and Fiji Airways to give agents the chance to
win a week's holiday for two people
including flights to Fiji as part of its Fiji,
Where Happiness Lives campaign. To be
entered into the prize draw, agents need to
make a qualifying booking to Fiji which
includes three nights’ ground arrangements.
Agents will receive an additional entry for
bookings including flights with Fiji Airways,
and the incentive is valid on bookings made
by March 31. Visit www.travel2.com for
details.

�G ADVENTUREs has announced that
following the success of last year’s campaign
it is repeating its biggest incentive for agents
– Über Massive Incentive (UMI) – with more
than £50,000 worth of prizes to be won over
three months. UMI gives agents the
opportunity to win trips for themselves and
up to three friends by booking any trip with
the operator by March 31. For each traveller
booked, agents receive one entry into the
draw, with the top seller rewarded with a
trip prize for themselves and up to three
friends. One random winner will also be
drawn each month to win a trip for
themselves and a friend, plus there are
hundreds of spot prizes each week, including
iPads, Apple Watches and shopping
vouchers. To help agents off to a winning
start the operator is running a January sale
offering £100 per person discount on all
small group trips valued at more than £750
per person and booked by January 31, for
travel before July 31. For details on how to
enter visit gadventures.com/umi 

AGENT TRAINING
Japan Links Travel, part of China Links
Travel, has teamed up with the Japan

National Tourism Organisation (JNTO) for
its online training modules. On
completion, agents will receive 
a certificate, a £20 voucher and 

a congratulations pack including a Time
Out guide, face pack, green tea and

chocolate. For details see
chinalinkstravel.co.uk/agents

FACETIME FAM..
.If Only…has been offering 

daily fam trip place

prizes in its ‘A Fam
 Trip a Day Keeps

 the Winter Blues Away’

booking incentive 
this month. Every 

agent that makes 

a booking is also i
ncluded in a daily 

prize draw for a pl
ace on 

a fam trip to Duba
i, Mauritius or Om

an. So far this mon
th agents

have won places o
n a luxury fam trip

 to Oman in March
, places

on an Indian Ocea
n educational to M

auritius in March a
nd places

on fam trips to Du
bai planned for Ma

y and September.
 Every

morning the comp
any randomly sele

cts an agent’s nam
e from all

those who made b
ookings the day be

fore. Once selecte
d, agents

pick from a choice
 of three envelope

s, each a containin
g a fam

trip destination. Pi
ctured choosing th

eir lucky envelope
 on

Facetime are Che
lsea Jehan and Ca

rmen Rodrigues F
rom Travel

Maker in Jersey, w
ho picked a fam tr

ip to Dubai. Daily p
rize draws

will continue until S
aturday February 

13 and, as a ‘than
k you’ for

booking, every ag
ent who has a Mo

neyCard will also b
e

automatically rewa
rded with 'top-ups

' for eligible bookin
gs,

ranging from £10 t
o £300.
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Inflight 3G service from AeroMobile
IN CONJUNCTION with Panasonic Avionics, inflight
connectivity provider AeroMobile has launched the
world’s first inflight 3G network.
Although deploying 3G over a satellite network is both

technically and commercially a challenge, the inflight
3G network - operated over Panasonic's Ku service -
enables a range of services much closer to those
experienced on the ground, meaning a better connected
cabin experience with faster browsing and more
responsive apps.
airberlin’s entire fleet will have the service installed

with its A330-200 the first aircraft to currently enjoy the
higher speeds the technology provides. 
The provider will start to roll out 3G connectivity

across other partner airlines in the months ahead.

www.travelbulletin.co.ukJanuary 29 201610
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THE LAST YEAR was really fantastic for the travel
industry, specifically the tech side. Funding reached
an all-time high with deals for travel tech start-ups
reaching $5.2billion; in fact between 2010 and 2015,
one of the most prominent travel tech companies –
AirBnB – managed to raise $2.3billion in funding.
With such significant amounts of money being

invested in the sector, we're expecting a lot from
travel tech in 2016. We've come across a number of
reports on what travellers and travel companies can
expect from tech in the coming 12 months, so here's
our list of the most widely anticipated tech trends 
of the future:
Cloud passports
Travellers may never again experience the panic of

forgetting a passport if this trend takes off (excuse the
pun!) Biometric passports are already used in Australia,
but completely cloud-stored passports are the next step.
Individual information such as biometric data and a
digital photo will be stored in the cloud passport,
allowing travellers to pass through border control
without the need for a physical passport.
Drone photography
2015 may well have been the year of the selfie-stick,

but 2016 looks to be the year of the drone when it comes
to both amateur and professional travel photography.
Drones are becoming more commercially available and
are now so popular the Federal Aviation Administration
has had to create special licenses for owners. As a
result, we expect to see more drones in use by travellers
and travel companies looking to capture unique and
breathtaking aerial shots.

Personalised travel
Big data may not be the first thing people think of

when considering the travel industry, but it certainly
plays a significant role and will continue to do so in 2016.
In fact, it's going to help improve the travel industry by
allowing operators create a more personalised and
tailored experience for travellers. Hotels will be able to
analyse data regarding customers and create a stay
based on their preferences. Travel businesses that
create whole holiday packages will also be able to
recommend activities and specific restaurants 
to customers.
Virtual reality (VR)
This is probably the biggest piece of tech news for the

coming year. 2016 will see the long-anticipated release
of the Oculus Rift headset, alongside many other VR
devices. The immersive experiences created by these
headsets can be adopted by the travel industry, with the
hotel chain Marriott already adopting the tech. Building
on the concept of virtual travel, the technology allows
those unable to travel to experience brave new worlds
and giving others a taster experience of certain places
prior to booking.
Virtual travel assistance
Some travel brands are taking the 'virtual' concept

even further and are creating virtual travel assistants
to help with the planning process. Hipmunk is one
example of a virtual assistant currently available, but
more are due to crop up we're sure. These assistants
can find the best airfare, hotels and bargain packages
with the click of a button – doing all the hard work for
those looking to take a break.

DIGITAL DIALOGUE
Five life-altering travel tech
trends for 2016

Shift in mobile bookings gathers speed 
TECHNOLOGY IS changing the way young, digitally-
connected urban dwellers research and book their holidays,
according to new research from Exterion Media.
A combination of affordable, easily-accessible city break

destinations and an ever-increasing mobile penetration is
shifting the travel market to a more immediate booking
mind-set, and creating year-round demand for weekend
escapes. 
The advertising business found that 57% of 16-34 year

olds had taken a last-minute city break in the past year. This
figure rose to 64% for those in London, thanks to its
overseas transport links.
Laura Botton, category director for travel, transport and

tourism for the company, said: “Our research shows that
mobile is having an effect on how people are researching and
booking their holidays – with access to the internet and apps
that are available wherever they are. This is demonstrated by
the fact that twice as many young Tube users booked their
holiday on their phone last year as in 2014.
“For younger, digitally-savvy consumers, who are perhaps

more frequently connected, there’s no shortage of inspiration
with a plethora of travel research entry points available. 
“From the survey we found that four in five young Tube

users use search engines or travel review sites (81% and
82% respectively) to research their holidays. Image-based
social media sites such as Instagram also provided
inspiration, with one in five telling us it was a factor in their
holiday research.”
For more information visit workshopplay.co.uk
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Where Am I?

Located on the islands west side, this distinctive row of 
12 trees line either side of a dirt road and have recently been
the centre of local conservation efforts thanks to their unique

look and increasing popularity with tourists.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, February 4th. Solution and new puzzle

will appear next week.

The winner for 15th January is Ian Warren, GoCruise in

Leicester.

January 15th Solution: A=1    B=5    C=7    D=2

Number: 004

Across 
1. Tour operator with a smiley logo (7)
6. Arrecife airport code (3)
7. Capital of Venezuela (7)
8. Scenic East Sussex town with a famous

Mermaid Inn (3)
9. Austrian city (4)
10. Main airport for 18 Across (4)
12. Luther actor, Idris ___ (4)
13. One of the Channel Isles (4)
15. Part of Australia, initially (3)
16. Ski holiday specialist (7)
17. Narita, Tokyo International airport code (3)
18. Region of Portugal (7)

Down 
1. Leonardo DiCaprio recently won a Golden

Globe for his performance in this movie (3,8)
2. Tennis champion, ___ Williams (6)
3. Resort city on the French Riviera (4)
4. Cruise ship port of call on Gran Canaria (3,6)
5. America's first national park (11)
7. X marks the spot for this cruise company (9)
11. Malaysian island and popular holiday

destination (6)
14. Home of the Taj Mahal (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 28

Crossword

Su Doku

N
um

be
r: 

00
4

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Industry
Insight by...

Andy Stark, managing director of The Global
Travel Group, offers tips for business success
following the peak booking period...

With turn of year in full swing, independent
agents up and down the UK are working
hard to ensure that they bring in the volume

of bookings needed during this key period. The
travel industry has long talked about January and
February being the most important time of year in
terms of securing sales and it also gives us a good
indication of consumer confidence and spending
habits for 2016.
With the current level of uncertainty in the world,

unfortunately certain destinations have been
impacted, however, it’s promising to see that so far
us Brits have not been overly deterred from booking
our holidays abroad. Whilst destination choices may
have changed slightly, there is still the appetite for
the traditional sunshine getaway with long-haul and
short-haul performing well across the board at The
Global Travel Group.
Don’t get me wrong, peaks is key but we need to

remember that it’s actually only two months of the
year and that failure to plan is planning to fail. Here
are my top tips for ensuring you come out of peaks
with your ducks in a row:

Strategy
Look back at what worked for you in 2015 and

what needs refining in the year ahead. Review what
sold well and take the time to read about what the
trade press and industry bodies are predicting in
their annual reports. This will help you form a
clearly defined strategy and target your efforts
where needed. 

Marketing
Use this time to lay out your marketing plan. A

calendar of themes and messages to be rolled out
throughout the year is a great way to ensure you
stick to your goals. This doesn’t have to break the
bank either. For a start, social media is free – the

team here at The Global Travel Group find that 
a weekly schedule is a great way of ensuring regular
engagement with a growing community. Local
advertising can also be very reasonable. Our
business development managers can provide advice
and training in these areas, so please do pick up the
phone to us. We’re here to help and are more than
happy to provide training for the whole team (in
exchange for a cup of tea of course!).

Team training
As always, my advice is to make sure that you are

continually investing in your team. Suppliers offer 
a wide range of training options - be that quick
online modules to brush up on your knowledge,
regional training days for more in-depth insight, and
of course fam trips are great for ensuring that your
team feels confident in the products they are selling.
Conferences are also great for broadening your
industry knowledge and skill set. Our own
conference is taking place in Dubai this May and will
cover a range of topics around the theme of ‘How
to’, as well being a great opportunity for networking
and building those relationships with key partners.

Try something different
Now is the time to commit to that area that you’ve

always wanted to dip your toe into but not had the
time to get started. Be that a push on luxury or 
a renewed focus on UK breaks, why not it give it 
a go?  Our commercial team can offer advice and
support, so don’t be afraid to step out of your
comfort zone.  

bulletinbriefing
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TO ADDRESS recent dips in tourism
performance, the Kenyan government has
officially launched a new Charter 
Incentives Programme.
As part of the aim to stimulate demand

for the destination, and ultimately for it to
attain recovery, under the programme all
tourist charter aircrafts with passengers
terminating at Moi International Airport
Mombasa and Malindi Airport will have the
benefits of no landing fees for a period of 
30 months until June 30, 2018. There will
also be a passenger subsidy of US$30 per
seat filled by international passengers who
terminate or disembark in Kenya between
now and June 30, 2018.
In a statement issued by Kenya’s new

Cabinet Secretary for Tourism, the Hon.
Najib Balala, said: “According to UNWTO,
54% of tourists travel to a destination by air.
In the case of Africa where road and rail
connectivity is still developing, the figure is

above 70%. This is the reason why my
Ministry has taken air growth strategy as 
a critical success factor to the tourism 
sector’s recovery.”
Currently Moi International Airport

Mombasa receives three charter airlines -
down from more than 30 a few years ago. 
Balala said: "Security has greatly

improved and it's time for tourist charter
airlines to resume flights into Kenya. We
have set aside Kshs.1.2billion, aimed at
recovering lost business from tourist
charters. An inter-agency committee
comprising of the Kenya Tourism Board,
Kenya Airports Authority, Immigration and
any other relevant organisation will be set
up to ensure that the incentives programme
is implemented in accordance with the
Government regulations and we will
continue to monitor, evaluate and adjust
these incentives every six months in order
to suit prevailing market conditions."

airtavel

TRANSFORMING ITS approach to customer engagement, Etihad Airways has partnered with Cognizant to
drive digital transformation across the group to create a world-class airline guest experience. The
partnership allows the carrier to gain a better understanding of the needs of its flyers in order to provide
customised offerings and enhanced experiences based on their loyalty status and personal preferences. 

New Colombia route
for Air Europa

AIR EUROPA is to launch
a new route to Colombia
and has announced 
the arrival of four 
new Dreamliners.
The airline will operate

a daily route to Bogota
from June 28 - news
which follows the launch
of a twice-weekly service
to Asuncion in December,
making it the only
European carrier to serve
Paraguay. Both routes
operate from Gatwick via
Madrid Barajas.
The airline also

welcomes the addition of
four new Dreamliners
this March as part of 
a plan to operate 
a homogeneous long-haul
fleet of 22 Boeing 787's
by 2020. It is also
expecting to make further
additions to its South
American network this
year, with mentions of
Guayaquil, the
commercial capital 
of Ecuador, as 
a strong possibility.

New routes to Salt Lake City & New York from Delta 
Delta is launching two new routes from the UK this year, with flights from Heathrow to Salt

Lake City starting on April 24 and Edinburgh to New York JFK on May 27.
Both will operate daily during the summer season, with Edinburgh marking the carrier's only

flight from Scotland and Salt Lake City being the airline’s eighth US destination served from
Heathrow. It will be the only non-stop service between the Mountain West and Heathrow,
offering one-stop connections to cities such as Reno, Boise Idaho, Albuquerque and Idaho Falls. 
The service will be part of a planned 8% capacity increase at the airline’s Salt Lake City hub

over the next five years, made possible by the airport’s US$1.8billion project to rebuild the dated
passenger terminal complex. 
Return fares for London to Salt Lake City flights start at £754.85 for the main cabin and

£2,958.85 for Delta One. Fares for flights between Edinburgh and New York start from £468.13.
In addition, the airline will complete the installation of Wi-Fi across its entire fleet by February 1.

Kenya launches new charter incentives programme
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STRICTLY LBA…Helen North (left)
from High Ridings Travel wins
Strictly Come Dancing tickets
courtesy of Emma Holliday from
Leeds Bradford Airport.

www.travelbulletin.co.ukJanuary 29 201614

AIRPORT ACCOLADES…Emma Holliday from Leeds
Bradford Airport takes to the floor to present the latest
news and destination updates to a room full of agents. 

Travel Bulletin took off with a flying start to
2016 with its Airline Showcase at the Marriott
Hotel in Leeds. Delivering a fun-filled evening
packed with information and prizes, agents got
the chance to learn about the latest news in the
airline industry and network with suppliers…

xxx

eventbulletin

Fancy joining in the showcase fun?
Travel Bulletin will be hosting its Escorted Tours Showcase event in Manchester on

Monday February 8. Agents interested in attending can secure their place by emailing
gemma.reeve@travelbulletin.co.uk 

AGENTS UNITED…discussing the latest updates for United Airlines
are, from the left: Julie Morris, Jaunt Travel; Paul Jackson, Fusion
Travel; Jane Beeley and Chris Murr, United Airlines; Gail Beckford
and Annette Cockburn, Hays Travel; and  Louise Ainsworth and
Rachel McAvan from Morgan Travel.

FLYING HIGH…Karen
Woods from Monarch
presents winner Vishnu
Mistry from Shree Ashvin
Travel with a pair of
Monarch flight tickets.

AURIGNY ATTENTION…networking on Aurigny’s table are, from the left: Vishnu
Mistry, Shree Ashvin Travel; Angela Carlton, Thomas Cook; Vanessa Sears, Sears
Travel Company; Adam Palmer, PTA; Debra Dickson, Thomas Cook Co-operative
Travel; Clive Acton, Aurigny; and Janice Davidson, Nicky Lynn and Rebecca Harvey
from Althams Travel.

CP PRIZE…
Winner of the
Cathay Pacific
goody bag was
Adam Palmer
(right) from PTA
who collected his
prize from the
carrier’s Keith
Harrison.

IN THE BAG…
Leanne
Swithenbank (right)
from Total Travel
Heckmondwike
collects her goody
bag from Aegean
Airlines’ Penny
Moschidou.
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Birmingham Airport celebrates
record breaking month & year 
BIRMINGHAM AIRPORT has celebrated its most successful
year to date, handling 10.2 million passengers during the
2015 calendar year and almost 5% more than the 
previous year. 
It marks the first time the airport has broken the ten

million passenger mark in a calendar year in its 75-year
history. Records were also set for its busiest month ever in
August and for the busiest day ever on August 28, 2015.
Last year also ended with the busiest December on record,
with 683,291 passengers travelling through the terminal -
up 10% from the year before.
Paul Kehoe, the airport's chief executive, said: “2015 was

a fantastic year, as we not only handled more passengers
than ever before but we also broke the news that 11 new
airlines were being added to our growing list of carriers.
“With new services launched to Reykjavik, New York,

Madrid, Warsaw, Budapest and Poznan, plus additional
frequencies added to key hubs such as Dubai, Istanbul and
Delhi, we are seeing more airlines realise the huge benefits
of flying to and from Birmingham due to an extensive
catchment area and strong economy.
“Looking forward, 2016 is set to be even busier as we get

set for the launch of Qatar, Blue Air, Iberia and Czech
Airlines, as well as welcoming the Emirates A380 aircraft
each day from March.”

airtravel

�  12.3 MILLION passengers travelled through Luton Airport last year,
making 2015 the busiest year in the airport’s 77-year history. The
figure represents 16.9% annual growth compared to 2014 and
makes it the fastest growing of the four major London airports in
percentage terms in 2015.   

�  GARUDA INDONESIA has released its promotional long-haul flight
deals valid for travel between now and December 31 (some
exclusion dates apply) when booked before February 29. Return
flights from Gatwick to Jakarta start from £452 or to Bali from
£458, with fares to Australia starting from £655.

�  EMIRATES HAS announced that it will be upgrading one of its
three daily services between Dubai and Birmingham to an Airbus
A380 from March 27. This will be the first time there has been 
a regular A380 service from the region.

�  AURIGNY IS to begin a new year-round service to Leeds Bradford
Airport from May 27. Throughout the summer, it will operate on
Mondays, Wednesdays, Fridays and Saturdays, leaving Guernsey at
midday and arriving in Leeds Bradford at 13:40. The return flight
will depart Leeds Bradford at 14:10, arriving in Guernsey just before
16:00. From October to May, it will run on Mondays and Fridays, at
the same times. 

�  THE TOURISM COUNCIL of Bhutan has announced the launch of 
a new helicopter transfer service. It runs from Paro International
Airport and offers a unique transfer to all areas of the country.

�  BANGKOK AIRWAYSwelcomed its fifth new ATR 72-600 with four
more to be delivered. Visit bangkokair.com 
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slovenia

WITH SLOVENIA boasting more than 11,000 caves, one of the most renown in the region is Postojna Cave Park. Streching 24km in
length, it is one of the largest and most visited show caves of the Classical Karst in Europe, offering visitors more than five
kilometres of show cave passages during regular cave tours lasting an hour and a half, complete with a journey on a unique cave
railway. Above the surface you can admire Predjama Castle, the largest cave castle in the world.

BALKAN HOLIDAYS is offering twin-
centre holidays to Slovenia in 2016 as
a part of its new Discovery special
interest holidays programme.  
Hiking, walking and golf, along with

beach holidays all feature with
destinations including Kranjska Gora,
Lake Bled, Lake Bohinj and the 
Julian Alps. 
The Julian Alps Explorer package

offers seven days of guided tours
through mountain scenery, with
highlights including a three- to four-
hour walk through the Martuljek
Peaks and Waterfalls. Walks in the 
programme are graded in terms of
difficulty from ‘easy’ to ‘challenging’.
As well as choosing seven-night

breaks in each destination,
holidaymakers can opt for twin-centre
holidays. Options include combining 

a week’s hiking in Kranjska Gora with 
a relaxing stay in Lake Bled or Lake
Bohinj. Alternatively, guests can opt
for a coastal break in Portoroz, ‘pearl
of the Adriatic’, with a stay in Lake
Bled or savour the mountain views in
the Julian Alps.
With ten golf courses located close

to Lake Bled and Lipica, golfing
enthusiasts can also sample what
they have to offer as part of a seven-
night break or more. 
Chris Rand, the company’s sales

and marketing manager, said:
“Slovenia is a delightful country that
has so much to offer. We have tried to
showcase the variety of holidays
available to this beautiful country in
our new Discovery programme. It is 
a great place to go for a more active
break and of course not forgetting the

tranquillity of Lake Bled or the chance
to relax on the sunny Adriatic coast.” 
The company is offering flights with

scheduled carriers from Gatwick,
Luton, Manchester and Stansted to
Ljubljana on selected dates between
May and October.
A seven-night break at the four-star

Ramada Resort in Kranjska Gora, for
the Julian Alps Explorer experience,
costs from £598 per person based on
two adults sharing a twin room on
half-board. It include flights from
Gatwick and transfers to and from
Ljubljana Airport. Tours are available
on selected dates between June and
September and depend on 
a minimum number of participants.
For further information visit
balkanholidays.co.uk/agents 
or call 020-7543 5555.

A Discovery of Slovenia with Balkan Holidays’ new twin-centre options

INGHAMS IS offering seven nights at the three-star
Hotel Park in Ljubljana from £519 per person. The price
includes flights from Gatwick and resort transfers, and
is based on a May 25 departure. 
Ljubljana, the capital of Slovenia, lies between the

Alps and the Adriatic Sea and is one of central Europe's
most attractive cities. 
Its centre is full of cultural and historical sites,

including a 16th century castle and a medieval Old Town.

It is a compact city and therefore easily enjoyed by bike
or on foot. There is an array of open-air bars and cafés
lining the riverside, plus a selection of theatres,
museums and art galleries, as well as a daily outdoor
market and a Sunday flea market. In summer, the
annual festival brings music to the city throughout July
and August.
For more information visit inghams.co.uk or 
call 0148-379 1111.

Seven nights in Ljubljana from £519 per person with Inghams 
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slovenia

SALES TO Slovenia continue to go from
strength-to-strength for Classic Collection
Holidays, with sales for 2015 finishing
more than 40% up year-on-year, and early
indications suggesting a similar growth 
for 2016. 
Gary Boyer, the company’s head of

purchasing, said: “Slovenia has sold well
for us since our debut there in summer
2013. The standards of our handpicked
hotels are commensurate with the
standards that agents and customers have
come to associate with our brand and it’s 
a destination well supported by airlift 
from the UK. 
“As well as flights into Ljubljana from

Gatwick, Stansted and Manchester, there is

also the opportunity to fly into Venice,
Trieste, Zagreb and Pula. There are
additional services to Pula from East
Midlands and Manchester from May to
September for 2016.”
The company is offering early booking

deals for travel this year staying at selected
Slovenia hotels – valid for bookings made
by February 28 and March 31 - and is
encouraging customers to book early to
avoid disappointment.
As an example of prices, seven nights’

half-board stay at the Grand Hotel Toplice,
Lake Bled costs from £783 per person in
April including flights and private transfers. 
For details visit classic-collection.co.uk or
call 0800-008 7288. 

Slovenia sales go strength-to-strength for Classic Collection

ANATOLIAN SKY Holidays has expanded its portfolio in Slovenia, adding to the options
along the country’s small, but beautiful, coastline. 
Newly added is the Grand Hotel Bernardin, a stylish hotel on the seafront between the

resorts of Piran and Portoroz. The hotel, which forms part of the St Bernardin complex,
overlooks the sea and has its own private beach. 
Guests at the contemporary hotel, which offers a choice of restaurants and bars, have

access to the Laguna Bernardin Water Park, a swimming pool with heated sea water and 
a spa wellness centre.
Prices start from £555 per person for a seven-night stay based on two adults sharing on

a bed-and-breakfast basis, including flights and transfers. 
For more information visit anatoliansky.co.uk or call 0844-273 3585.

Anatolian Sky adds luxury beach option to 2016 programme 

‘MYSTICAL HEART of Europe’ is a new 18-day trip
offering a unique itinerary created by members of Insight
Vacation’s Travel Forum. 
Based on suggestions made by past guests, the

itinerary has been put together to reflect what guests
may be looking for in a life-changing trip through Europe,
and offers visits to both the smaller and bigger cities of
Hungary, Slovakia, Croatia and Slovenia.
The four-night itinerary in Slovenia includes two nights

in the capital Ljubljana. On arrival, the tour takes guests
through the countryside to the tranquil shores of Lake
Bled. Surrounded by the Julian Alps, an oarsman steers
his traditional wooden 'pletna' across the glacial waters
to the small island where the “wishing bell” has been
ringing out since 1534. A local expert will also guide
guests through the Slovenian capital including the hilltop
medieval castle, the City Hall, Cathedral of St Nicholas

and the Triple Bridge, lined with cafés and restaurants.
Guests will stop at Postojna to ride the special mini-

train into the illuminated caverns of the world’s second
largest cave system, before heading to Predjama Castle. 
A short stop in the port city of Koper then follows, with

its medieval town centre and Mediterranean feel. Home
for the next two nights is Piran on the Adriatic, perched
on a tiny piece of land jutting into the sea. Guests also
have the opportunity to enjoy a free day to relax and enjoy
Piran by exploring its Old Town.
Departing on September 10, the tour costs from £2,550

per person, and includes private VIP UK airport
transfers, 17 nights’ breakfast accommodation, selected
dining experiences, sightseeing, Signature Experiences,
luxury transport and a tour director. 
Visit insightvacations.com or call 0800-533 5625 
for more details.

Insight Vacations offers guest-generated tour across Eastern Europe

Radisson Blu
announces latest

opening in Slovenia’s
capital

RADISSON BLU has
announced the opening of
the Radisson Blu Plaza
Hotel in Ljubljana. 

Featuring 15 floors, the
208-room property also
houses 25 junior suites,
two business suites and
one executive suite, with 
a dedicated penthouse and
roof terrace, and is located
4km from the city centre. 

Arno Schwalie, area vice
president for the Rezidor
Hotel Group, said: “We are
proud to open the first
international upper
upscale hotel in Ljubljana,
with the opening
complementing the
company’s expansion into
the Eastern European
region and emerging
markets.”For more details
visit radissonblu.com
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KAMP KOREN is situated in picturesque valley by the
Soča river, only 500 meters away from the centre of Kobarid.
You can stay in a campsite or in our eco chalets, each with
100 m2 living space, divided into kitchen, living room, 
bathroom and 2 bedrooms.
. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Kamp Koren Kobarid, Ladra 1b, SIŽ5222 Kobarid
t: +386 5 389 13 11 • e: info@kamp-koren.si

Here anybody can find something for themselves: relaxing atmosphere 
or different sport activities: rafting, kayaking, canyoning, climbing, 
mountain biking, paragliding, fly-fishing and others. The campsite 
offers volleyball, bowling playground, table tennis, a climbing wall
and adventure park, washing and drying machine, TV, WI-FI, bar
and grocery with some eco products.

www.kamp-koren.si

  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

 Hotel Mangart, Mala vas 107, SIŽ5230 Bovec
 t: +386 5 388 42 50 • e: info@hotel-mangart.com

 www.hotel-mangart.com

Your Outdoor Paradise!

SoËa Valley
TOURIST BOARD BOVEC
t: +386 5 384 19 19
e: info@lto-bovec.si
www.bovec.si

TOURIST BOARD SOTO»JE
t: +386 5 380 04 80
e: info@lto-sotocje.si
www.visit-soca.com

CAMPING CHALETS KOREN

Endless peace or adrenaline injection!
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THE HAWAI‘I TOURISM Authority (HTA) has
announced the launch of the 2016 Mahalo
Month for travel professionals, offering
exclusive discounts across the Hawaiian
Islands for the travel trade in April 
and May.
The programme includes offers from

more than 150 local travel industry
partners including discounts at many
hotels, as well as tour and attraction
tickets, enabling the global travel trade to
experience the destination first hand.
Angie Sloan, HTA’s director – Europe,

said: “Mahalo means to give thanks and
gratitude, and Mahalo Month provides us
with the opportunity to welcome European

travel professionals to visit the islands
through a range of exclusive offers and
discounts. Often seen as an aspirational
destination, Hawai‘i offers more than
sandy beaches and year-round sunshine; it
is a place of adventure, unique culture,
beautiful cuisine and somewhere to make
lifelong memories.”
To take part in the offer, travel

professionals must book in advance and
download a ‘Mahalo Month for Travel
Professionals’ card to present, along with 
a business card or company authorisation
letter and valid picture ID.
For more information visit
mahalomonth.com and gohawaii.com/uk

ATTRACTION WORLD’S most popular bus tour, from Las Vegas to the Grand Canyon South Rim, now
has an added bonus of a free ticket for Michael Jackson LIVE. Also in Vegas, for £42 per adult, is a two-
for-one Champagne Night Tour, plus a free Laughlin Tour where guests can enjoy round-trip transport
in a luxury limo party coach. Stops include the Las Vegas sign for Champagne and selfies, the Bellagio
Fountain show and the Fremont Street Experience. A free meal on the limo and Laughlin Tour is also
included, and both experiences are valid for all bookings and travel up until March 31. For details see
attractionworld.com

LA sets new 
tourism record

LOS ANGELES has set 
a new tourism record by
reaching 45.5 million
visitors in 2015, breaking
visitation records for the
fifth consecutive year.
New records were set

for both domestic and
international visitation
surpassing mid-year
forecasts. Total
international visitation
reached 6.7 million, 
a 3.3% increase over
2014, with visitors from
the UK seeing an increase
of 4.3% from 2014,
totalling 342,000 visitors
in 2015.
Los Angeles Mayor,

Eric Garcetti, said: “Our
city keeps setting records
in the tourism sector
because we are investing
billions at our airport, in
mass transit and other
assets that are making
L.A. more exciting and
accessible than ever.”
For more information visit
discoverlosangeles.com

New tours added with Grand American Adventures
GRAND AMERICAN Adventures has added four new North American tours to its new
2016/17 brochure - Winter in the Rockies, Hiking the Grand Canyon, Colorado Multi
Active and Western Highlights. 
Rich Hanson, managing director for the operator, said: “People right across the

age spectrum are increasingly interested in getting underneath the skin of 
a destination, so our new tours delve even deeper. Offering our biggest choice of
itineraries to date, we have clearly ‘signposted’ trips in the brochure as ‘Active’,
‘Discovery’, ‘Wildlife’, etc. so people can pinpoint what it is that’s most 
important for them.”
As an example, active immersion can be found in the eight-day ‘Hiking the Grand

Canyon’ tour, where hikers can camp and hike rim to rim, experiencing the natural
wonder in an entirely different way. Tours depart on March 5, April 7 and November
5 and cost from £1,619 per person.
Visit grandamericanadventures.com for more details.

Mahalo Month launch from Hawai‘i Tourism Authority

usa
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Lift off in Texas:
Independence 
Plaza opens

SPACE CENTRE Houston has
opened the multi-exhibit
complex ‘Independence
Plaza’, featuring the historic
Boeing 747 shuttle carrier
aircraft and the shuttle
replica, Independence. 
Visitors will have a rare

glimpse into the historic
shuttle era and can learn
about its impact on future
exploration. The vast
fuselage of the plane and
the inside of the shuttle will
be transformed into
engaging learning spaces
featuring artefacts and
exhibits tracing the 
‘Shuttle Program’.  
Exhibits will focus on

problem-solving concepts;
possible career paths in
science, technology,
engineering and
mathematics; and
examples of innovation
from the shuttle era.
For further information
visit spacecenter.org and
traveltex.com 

WITH ITS unique location in the middle of California and Nevada and a glamourous history
tied to long time guest and one-time owner Frank Sinatra, the CalNeva has been
scheduled to relaunch this summer.  
In a bid to return the property to its former glory, new additions have been made

including three restaurants, an infinity pool overlooking Lake Tahoe, a casino and a resort
spa all featuring ‘Rat Pack’ elements from the 50s and 60s. 
The 191-room resort will offer luxury accommodation, all with panoramic vistas of the

entire Lake Tahoe, including guestrooms, suites, terrace suites and five historic chalets. 
When Frank Sinatra took over the property in the 1950s, he created a Celebrity Room and

had a helicopter pad built on the roof. He also had tunnels added beneath the property so
that he and his special guests (including Sammy Davis Jr., Dean Martin, Marilyn Monroe,
Judy Garland and members of the Kennedy family) could move unseen beneath the resort. 
For more information visit calnevaresort.com and gotahoenorth.com

Sinatra’s CalNeva to reopen in summer following upgrade 

National Park Service
Centenary to boost
ranch bookings

RANCH RIDER is expecting
an upsurge in bookings for
ranch holidays on the 
back of the National 
Park Service’s centenary
celebrations.
Montana’s Lone

Mountain offers riding and
hiking within Yellowstone’s
boundaries and, departing
on March 6, Colorado’s
Zapata Ranch, lying
adjacent to the Great Sand
Dunes National Park, will
host a photography 
holiday focused on the
spring migration of the
Sandhill Cranes.
New additions to the

operator’s collection include
Montana’s Bar W Guest
Ranch, 23 miles from the
Glacier National Park, and
the Double R Guest Ranch
at Grapevine Canyon which
runs a weekly ride to the
Chiricahua National
Monument, costing £1,369
and £1,095 per person
respectively. This includes
meals, most ranch
activities, taxes and
gratuities and excludes
transfers and flights.
Call 0150-961 8811 or visit
ranchrider.com for details.

LOCATED ON 3,000 acres at the base of the Rocky Mountains, The
Broadmoor Hotel in Colorado Springs has recently expanded to
include three luxury Wilderness Experiences. They include the
mountain top retreat Cloud Camp, the secluded and high-end
Ranch at Emerald Valley and Fishing Camp - an exclusive fishing
experience on five miles of private waters. Last summer, the
resort also reopened Seven Falls, a waterfall attraction two 
miles from the hotel.

usa
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NEWARK

(travel times via rail to/from Philadelphia)
(1 hour 30 minutes

  by New Jersey Transit)

NEW YORK CITY

ATLANTIC CITY

LANCASTER

VALLEY FORGE
BRANDYWINE VALLEY

WASHINGTON DC

PHILADELPHIA

 

ATLANTIC CITY HIGHLIGHTS
WORLD FAMOUS BOARDWALK
LUCY THE ELEPHANT
ABSECON LIGHTHOUSE,
3RD TALLEST IN THE USA
HISTORICAL WINERY TOURS
TAX-FREE SHOPPING AT
TANGER OUTLETS
8 CASINO RESORTS
DOLPHIN WATCHING
DINING ON THE BEACH
STEEL PIER, EAST COASTS
PREMIER AMUSEMENT PIER 

PHILADELPHIA HIGHLIGHTS
THE BARNES FOUNDATION
PHILADELPHIA MUSEUM OF ART
READING TERMINAL MARKET
CITY OF PHILADELPHIA MURAL ARTS PROGRAM
ROCKY STATUE AND ROCKY STEPS
TAX-FREE SHOPPING
NATIONAL CONSTITUTION CENTER
INDEPENDENCE NATIONAL HISTORICAL PARK 
ONE LIBERTY OBSERVATION DECK

VALLEY FORGE HIGHLIGHTS
NATIONAL HISTORICAL PARK
KING OF PRUSSIA MALL
PHILADELPHIA PREMIUM OUTLETS 
MORRIS ARBORETUM
CHANTICLEER ESTATE & GARDENS
GLENCAIRN MUSEUM
SKIPPACK VILLAGE
AMBLER MAIN STREET

F

BRANDYWINE VALLEY
HIGHLIGHTS
LONGWOOD GARDENS
BRANDYWINE BATTLEFIELD
QVC STUDIOS
UNIQUE LODGING
MAGICAL MAIN STREETS
HORSE ARMS
WINE TRAILS
BRANDYWINE RIVER MUSEUM OF ART

(1 hour 30 minutes
  by Amtrak rail)

(2 hours by Amtrak rail)

(1 hour 5 minutes
  by Amtrak rail)

The Countryside of Philadelphia is easily accessible by
both Amtrak and SEPTA Regional Rail & Rail Transit

 www.discoverPHL.com   www.doatlanticcity.com    www.thecountrysideofphiladelphia.com

MAKE A DISCOVERY

usa

FUNWAY HOLIDAYS is promoting its wide range of holidays
throughout the USA which are now available to book for 2017.
Rebecca Evans, senior marketing executive for the

operator, said: “Savvy early bookers are able to take
advantage of our low booking deposits and exclusive offers.
And, of course, the earlier clients book their summer 2017
break, the wider the choice they’ll have of destinations and
hotels for the date they want to travel.”
As an example, seven nights in a standard room at the

Rosen Inn at Pointe Orlando, including flights with
Norwegian Airlines from Gatwick, is priced from £679 per
person based on two adults and two children travelling 
on May 2, 2017.   
Visit funway4agents.co.uk for more information.

Orlando

SuperBreak builds on portfolio of short break programme with new properties
SUPERBREAK has enhanced its USA short break programme, adding more than 200 extra properties and bringing the
total now bookable to 722. 
The growth follows the operator’s recent GDS connectivity which has allowed greater access to worldwide flights and

opened up more options for short breaks of five nights or less.
Highlights include the three-star Wyndham New Yorker Hotel and the four-star Empire Hotel in New York. In

Washington DC, the four-star Loews Madison Hotel is now bookable, as are hotels in popular short break destinations
such as Boston, Miami, Chicago, LA and San Francisco. 
In Las Vegas, new luxury options are featured such as the five-star Encore By Wynn Resort, whilst for families visiting

Florida, Universal Orlando’s onsite Cabana Bay Beach Resort is now available to book.
For more information call 0190-443 6000 or visit superbreak.com/agents

Funway Holidays gears up for 2017
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FOLLOWING A multi-million pound investment in its four
UK holiday parks, Away Resorts’ 2016 brochure features
a range of new developments including enhancements
to its Tattershall Lakes Country Park in Lincolnshire,
retro entertainment shows, land zorbing and
snorkelling.
In addition, as an incentive to early bookers, the

operator has a ‘super saver’ offer of £150 on bookings
made before February 2.
Carl Castledine, the company's managing director,

said: “A multi-million pound investment programme has
enabled us to develop contemporary facilities and
activities at the parks for 2016 that match changing
consumer trends and will help us stand out in the
British holidays market.”
More than £12million is being spent on Tattershall

Lakes Country Park to further enhance the guest
experience, with developments including an enlarged
indoor entertainment area with a newly extended bar
and diner; new caravans and lodges; a half-board dining
option; adventure golf; an indoor activity marquee; a
large outdoor covered play area; toddlers play area;
outdoor wet play area with slide; and an extended beach
area with more seating, as well as current facility
upgrades.
Prices start from £99 for a three-night self-catering

break in a six-berth Comfort caravan at Tattershall
Lakes on October 31.
Visit awayresorts.co.uk for more information.

holidayparks

Get active at
Whitemead Forest
with Hoseasons

NEW TO Hoseasons’ Go
Active Breaks Collection
for 2016 is Whitemead
Forest Park in Gloucester. 
Active families can now

enjoy tree climbing, body-
zorbing, archery and
fencing at the new Go
Active Park in the Forest of
Dean, with trained
instructors on site. Go
Juniors means youngsters
aged three to seven get to
join in the fun with various
organised activity sessions
including Mini-Musketeers
and Pirates Paradise. 
Other facilities include

an indoor heated pool;
children’s pool; a spa,
sauna, steam room and
health and beauty salon;
and a range of fitness
classes.
A three-night break for

four people costs from
£306, with a week costing
from £532.
For more information visit
hoseasons.co.uk or 
call 0345-498 6130.

Butlins introduces
more seaside
apartments 

FOLLOWING THE success
of its Seaside Apartments
at Skegness last year,
Butlin’s is introducing them
to its Bognor Regis and
Minehead resorts for 2016. 
The two- and three-

bedroom seaside
apartments are themed
with bright seaside
interiors and open-plan
living areas, with space for
families to relax on patios
and balconies. 
Entertainment at the

holiday parks in 2016
includes the return of
dance troupe Diversity; the
Astonishing Family Science
Weekend; Brainiac; the
Science Museum;
Aaardman; Little Mix
tribute act Salute;
pantomime Aladdin Rocks;
and Silent Cinema. 
A four-night break at the

Minehead resort costs
from £79 per person,
based on four sharing a
seaside apartment arriving
on March 21.
For more details visit
bourneleisuresales.co.uk
or call 0330-100 6648.

Away Resorts creates new look for 2016

WITH THE news that Haven is opening the doors to its new
Yorkshire Park in March 2016, the operator has also
announced the introduction of new outdoor activities for
kids such as ‘Learn2Fish’. 
Exclusively launching at Thornwick Bay, which features

its own fishing lake, Learn2Fish gives kids the chance to
get close to nature by learning how to fish with the help of
an instructor who will teach them all the basics and is on
hand to guide them through the one-hour session. Prices
lead in at £8 per person for the session, which is available
on selected breaks year-round.

The company’s popular Nature Rockz programme will
also be available at Thornwick Bay in 2016, and is aimed
at getting the whole family exploring the great outdoors,
with new activities including fossil casting and guided
cave explorations.
Prices at the new park start from £149 based on a family

of up to six sharing a standard two-bedroom caravan for
three nights for an April 15 arrival, which includes a 25%
early booking saving.
Visit bourneleisuresales.co.uk or call 0333-202 5224 for more
information.

New Learn2Fish outdoor activity at Haven's Thornwick Bay
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FOLLOWING SIGNIFICANT customer research undertaken
last summer, Al Fresco Holidays has announced new
product developments for 2016 crafted to give customers
exactly what they want. 
The research highlighted how important outside space is

to guests, with most of the time being spent outside during
family breaks. In response to this feedback the operator
has created a new Lounge Deck concept available on a
selection of mobile homes. 
New for 2016, the additional lounge deck furniture

package includes a seating area with a coffee table and
a separate dining area with an improved barbecue area.
In addition, the Luxe decking - which proved popular
last year - is being installed on more mobile homes
for 2016.
Meanwhile, a total of 55% of customers said that they

would like to book mobile home placements next to each
other, marking an increasing trend of extended

generations of the same family and groups of families
wanting to go on holiday together. To do so, guests should
book early in 2016 in a mobile home with Luxe decking or
Lounge decking and make the request.  
In response to 71% of its customers requesting a kids'

club with an activity focus, the company has increased its
number of clubs to ten for this year.  
Early booking offers have also been introduced, with

discounts of up to 30% on seven-night holidays, reaching
up to 50% off breaks of up to 17 nights or more. 
In addition, for those wanting to go away with a large

group of family and friends, the company is offering up to
50% off each mobile home when booking more than one.
To give agents the chance to sample the product

themselves, from February 8 agents can book seven
nights' accommodation for up to six people in 2016, with
prices starting from £99.
For more information visit alfresco-holidays.com/agents

Gecko helps Eurocamp deliver the personal touch to customers

GECKO HAS delivered a customer communications
enhancement project for Eurocamp, helping to deliver a
93% customer re-book rating.
In a move to consolidate the information being sent to

customers in the run up to their holidays, the companies
have created information booklets, between 16 and 48

pages long and fully personalised to each customer. 
The booklets detail all aspects of a customer's holiday,

with added local area knowledge, available excursions and
activities, maps, hints and tips, all relevant to the life stage
of the recipient and all delivered pre-departure.
Visit gecko.co.uk for further details.

Customer feedback drives Al Fresco’s product developments for 2016
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What’s new for Tourism Australia in 2016?
We’ve got a really exciting year ahead, starting with the

launch of our coastal and aquatic campaign, promoting
Australia as the world’s biggest waterpark in the next
phase of our ‘There’s Nothing Like Australia’ campaign. 
The focus is to grow demand for Australia by promoting the

country’s outstanding coastline, beaches, marine life and
endless aquatic experiences. It’s all about bringing coastal
Australia back to the forefront and ties in nicely with the launch
of David Attenborough’s Great Barrier Reef series, which is due
to air around the world this year. It’s particularly relevant in the
UK where we know 80% of British visitors dive into coastal
experiences when they visit the country. 
We will also continue our focus on Australia food and wine

experiences through our Restaurant Australia campaign. We’re
welcoming René Redzepi from Noma Copenhagen to Australia
this month. To have one of the world’s best-known and most
respected chefs bring his team to Australia to set up 
a temporary home on Sydney’s harbour side is a real coup for
Australia’s food and wine scene. Noma Australia opens on
Australia Day (January 26) and will showcase Australia’s
extraordinary produce as seen through Redzepi’s eyes, paired
with leading Australian wines.
What trends should UK travel agents know about? Australia’s
food and wine scene is continuing to grow and the world is
waking up to this. There is a plethora of food and wine
experiences from budget to luxury that visitors can explore,
and the Restaurant Australia Module on our Aussie Specialist
website is the best way to keep up to date with this. 
As discussed, there’ll be a strong push on coastal Australia

this year and a new Coastal/Aquatic Module is coming soon. 
Tourism Australia has also recently put the spotlight on

Australia’s Indigenous offering, aiming to break the perceptions
of Indigenous tourism as hot, dry, dusty and hard to do. The
aim is to educate and inspire visitors and grow this market by
highlighting the outstanding product across the country. 
Big news – new global ambassador! 
We’re delighted to have Chris Hemsworth on board as

our global ambassador for our new campaign, promoting
Australia’s world-class aquatic and coastal experiences.
Chris truly embodies the Australian way of life. His passion
for Australia’s coast and his love for surfing, fishing and
beach holidays make him the ideal ambassador and a truly
authentic voice to our campaign. Chris will launch the
country’s new campaign at the global premiere on Australia
Day eve in New York. 

How have UK visitor statistics performed over the last
12 months? 
Tourism to Australia from the UK is thriving with visitor

numbers up 4.4% in the ten months to October 2015.
Total arrivals are now sitting at 673,700 and this trend is
set to continue with in-bound tourism operators reporting
an increase in forward bookings of more than 20%,
increased aviation capacity, unprecedented interest in
long-haul travel and the favourable exchange rate. 
Importantly, capacity to Australia – via the Middle East,

Hong Kong and Singapore - has increased with Emirates,
Qatar, Etihad, Cathay and British Airways, all adding
seats. We’re looking forward to the launch of two new
routes by Qatar Airways, non-stop flights between Doha
and Adelaide in May and Doha and Sydney in March,
boosting the airline’s Australian services to 28 a week. 
The UK market is still one of the most valuable sources

of international tourism, generating $3.5 billion a year for
the local economy, and it’s the most important market for
visitor dispersal, providing a vital boost to Australia’s
regional economy. 
Are there any new product offerings? 
The country is brimming with fantastic new walks. The

Three Capes Walk in Tasmania opened in January; it’s 
a self-guided four-day trip taking in stunning coastal
scenery and wildlife. The Kangaroo Island Wilderness Trail
in South Australia is due for completion in mid 2016. It’s a
multiday walk, taking in the best of the island including the
iconic Remarkable Rocks and Admirals Arch. The
Grampians Peaks Trail in Victoria is also being built with
the first section of the trail now open. 
There are some wonderful new luxury properties on the

scene now, including the relaunch of Lizard Island Resort
on the Great Barrier Reef; Primus Hotel has just opened in
Sydney; Peppers Docklands in Melbourne; Como Hotel and
Alex Hotel in Perth; Mayfair in Adelaide; and Elements of
Byron, which is due to open in Byron Bay in February. 
What advice would you give agents selling the destination? 
I would highly encourage travel agents to sign up to our

online training programme, designed to provide agents
with the knowledge and skills to best sell Australia. We’ve
revamped the programme with a new digital platform
which includes comprehensive itinerary ideas, new
product news, selling points, interactive maps and
information on what to see and do. 
Visit aussiespecialist.com

australasia

We caught up with Denise von Wald,
regional manager for Tourism Australia to
find out about the exciting new
developments happening ‘down under’…
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GUESTS CAN follow in the footsteps of Captain Cook, voyaging
between the North and South islands with Mercury Holidays’ 17-
day ‘Discover New Zealand’ tour. Highlights of the escorted tour
include dolphin spotting on a 'Hole in the Rock' cruise, taking in
alpine vistas by rail, visiting the Waitomo Glowworm Caves and
the thermal geysers in the Pacific Rim of Fire and an experience
of Maori culture and cuisine. Eight departures are scheduled
across September to December costing £3,395 per person. Visit
mercuryholidays.co.uk or call 0800-230 0099.

Ilove place names, especially when it’s British placenames in foreign places. Then, I have a better than
average chance of actually being able to pronounce the

name correctly on my travel show. 
Although places with the same name can cause people

problems, such as booking flights to Sydney, Nova Scotia
instead of Sydney, New South Wales, or Manchester, New
Hampshire instead of Manchester, England. Despite there
being many UK place namesakes around the world,
Llanfairpwllgwyngyllgogerychwyrndrobwllllantysiliogogo-
goch does seem to be unique. No, I can’t say this, but then
again I can’t say ‘loch’ correctly either, so I don’t really
stand a chance.
There are equivalents to

Llanfairpwllgwyngyllgogerychwyrndrobwllllantysiliogogo-
goch around the world. In Australia it is
Mamungkukumpurangkuntjunya Hill. When translated into
English, the Welsh town name is quite poetic. This is not
the case for this hill in South Australia, where the name
means “where the devil urinates”.
There are many other great place names in Australia.

Some of these are in European languages, others are in
aboriginal dialects. It is not surprising to find that
kangaroos feature in a few places, such as Woolloomooloo
(young, black kangaroo) in Sydney and Ozenkadnook (very
fat kangaroo) in Victoria.
Some places have descriptive names, such as the ski

resort Smiggin Holes in New South Wales (NSW). The
name comes from the Scottish word for pools of water
formed from cattle trampling across the land. Another is
Rooty Hill, also in NSW, which comes from the roots
exposed after flooding in the area. 
Well-known locals also feature in place names; near

Cairns there is a place named after a Yorkshire fisherman
called Yorkeys Knob. In case you are wondering, knob
means a rocky hill. 
Finally, there is Humpybong. Brisbane wasn’t the first

place in the area settled by the British. The original
location wasn’t strategic enough for the prison, so it was
moved. The encampment left behind was given the name
Humpybong, which means “empty shelters”. 
My favourite place name in Australia? If this doesn’t get

pass the editor, you’ll never know. If it does, the place is
called Mount Buggery, which can be found in Victoria.

John Guinn considers the age old adage of
‘What’s in a name?’

by John Guinn
, holiday resea

rcher

Our regular guest columnist, John Guinn, runs Holiday
Hut and regularly contributes to UK Health Radio.

Travel 2 feels the Attenborough effect
FOLLOWING THE RECENT BBC documentary ‘Great Barrier
Reef with Sir David Attenborough’, Travel 2 has reported 
a 50% booking increase year-on-year for cruise bookings
to the region and a 6% increase in overall hotel bookings to
Queensland in the past few weeks.
Commenting on this reignited interest from the British

public, Global Travel Group member, Dave Batley, sales
director at Savvi Travel Worldwide, said: “This quarter we
have seen a 15% year-on-year increase in bookings to
Australia that include a stop off in North Queensland. In
previous years, customers booking a holiday to
Australasia have usually spent most of their time in and
around the Sydney and Melbourne areas visiting the usual
tourist hot spots. 
"A bolt on to Cairns and the surrounding coastline has

mainly been of interest to those keen to go diving or that
are into watersports. The recent David Attenborough
documentary was, as they always are, beautifully shot
and incredibly insightful, and we’ve seen a significant
uplift in enquires to this part of the world. These types of
shows are a real inspiration to the public when planning
their holidays.”
In other news, agents can get their hands on one of 27

fam trip places across three trips heading to Australia
this year, with the company's latest ‘Live your dreams,
visit Australia’ campaign in association with Tourism
Australia, THL (Maui & Britz), AAT Kings, Etihad and AVIS.
To be entered into the prize draw, agents should make

a qualifying booking, including flights and five days'
ground arrangement, to Australia. Bookings must be
made before January 31.
Visit travel2.com for more information.
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Wilderness, wanderings and wombats in South Australia
FOR VISITORS SEEKING new ways to engage with nature, half-day tours are now being
offered in Adelaide and the Adelaide Hills with PureSA Tours.
Visitors can join one of four tours that visit Cleland Wildlife Park and Mount Lofty

Summit, Morialta Conservation Park, Waterfall Gully or cycle along the Linear Park trail to
Henley Beach. Visit puresa.com.au
Also new is a two-day adventure enabling travellers to experience ‘Wild Southern Hairy

Nosed Wombat Tracking in Australia.’ 
The two-day trip offers visitors the chance to experience the creatures in their natural

habitat and includes trekking in more than 8,000 hectares of wombat private land, wine
tasting in the Barossa Valley, a wombat rescue visit and stays in tents with queen
mattresses and all the creature comforts. Visit adelaideprivatetours.com.au
Located in Flinders Chase National Park, The Kangaroo Island Wilderness Trail is 

a 63km, five-day trail around some of the island’s most rugged and remote landscapes.
The first part of the walk – the Rocky River hike – has already opened, but the rest of the
trail is currently under construction and is expected to launch in September with more
than 5,000 visitors anticipated by 2020.
Also upcoming for March this year is the Adelaide Oval Roof Climb, which invites visitors

to take on the unique roofline, with a range of climb possibilities. Visit roofclimb.com.au

australasia

Pure pod prospects in
New Zealand

FOLLOWING THE SUCCESS
of the first Pure Pod in
Little River, Canterbury,
New Zealand's South
Island will now see the
launch of two new Pure
Pods in Kaikoura. 
Opening this month, the

luxury secluded
accommodation is made
completely of glass - from
the rooftop to the floor -
and can be reached only 
by a walk through the
bush land. 
Guests can sleep with

the stars of the Southern
Cross and awake to the
pure New Zealand native
bush, with 360-degree
views of the valley and the
Pacific Ocean in the
distance. With sliding glass
sides for hot weather and
bio-fuel fires for the winter
months, the concept offers
a unique year-round nature
experience. 
Facilities include a

kitchen with self-catering
facilities, a king size bed,
separate bathroom and
toilet, shower, slippers and
tea and coffee. 
Visit purepods.com and
newzealand.com 

Qantas opens doors
to new business

lounge
QANTAS CUSTOMERS can
experience the carrier’s
new Domestic Business
Lounge opening at Perth
Airport. It features distinct
zones offering a choice of
areas to dine, work and
relax. Customers travelling
through the lounge will be
the first to experience two
new Business Lounge
dining concepts – an Italian
pizza bar with a pizza chef
and a wine bar where
customers can sit and
enjoy barista coffee and
freshly made croissants in
the morning or a glass of
wine and canapés in 
the evening. 
The new lounge features

menus designed by Neil
Perry, a ‘make your own’
juice station in the
morning, cocktail hour
from 16:00-17:00 on
weekdays and a fresh hot
and cold buffet.

Perth’s reinvention continues 
AUSTRALIA’S CITY of Perth has seen unprecedented
growth in the last few years, a trend which is set to
continue with more 2,000 hotel rooms to be added by 2020. 
In 2016 there will be three new hotels opening and the

launch of Elizabeth Quay – a new waterfront development
transforming the centre of Perth with a 2.7 hectare inlet
surrounded by a split level promenade, public art, cafes,
restaurants and hotels. In February the space will get its
first major event, hosting 25 nights of live music as part of
the Perth International Arts festival.
Crown Towers, a six-star hotel overlooking the Swan

River, will add 500 luxury rooms to The Crown Perth
Complex, and is expected to be completed in December.
Next to the Elizabeth Quay development, the new
Doubletree by Hilton will have 241 rooms, a restaurant,
pool and bar, and is anticipated to open in mid-2016.
Seashells Fremantle will also open early this year and
offers 24 apartments with a rooftop cocktail bar and 
tapas restaurant.
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Crossword:
Across: 1. THOMSON, 6. ACE, 7. CARACAS, 8. RYE, 9. LINZ, 10. FARO, 12. ELBA, 13. HERM, 15. ACT, 16. INGHAMS, 
17. NRT, 18. ALGARVE. 
Down: 1. THE REVENANT, 2. SERENA, 3. NICE, 4. LAS PALMAS, 5. YELLOWSTONE, 7. CELEBRITY, 11. PENANG, 
14. AGRA. 

Highlighted Word: Spain

Where Am I?: Avenue of the Baobabs, Madagascar
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From June, visitors to Western Australia will be able to swim with
humpback whales as the government has granted licenses to a
select number of operators who already run whale shark tours in
the area. Ningaloo is an ideal place to spot and swim with the
whales from June until October. Whale sharks are found in the
area in late March until early July, making June an ideal month to
combine the two.

Go Glamping with Kiwi Experience 
FOR 2016, New Zealand adventure bus company Kiwi
Experience has teamed up with Lotus Belle, to offer
travellers a new style of accommodation with glamping
options now available. Priced at approximately £16 per
person, per night the 5m deluxe tents sleep up to five.
For travellers looking to experience the best of the north

and south, the company offers a ‘Super Funky Pass’.
Travellers can start wherever they like and end up where
they began, with package prices leading in at approximately
£810, with a minimum suggested itinerary of 28 days. The
pass includes a day trip to Milford Sound, three to four days
of activities in the Bay of Islands and Cape Reinga, plus a
two-day trip to the Bay of Islands. 
Alternatively, a ‘Buzzy Bee Pass’ begins in Auckland and

winds down the North Island along the west coast, with
prices from around £571.  
For more information visit kiwiexperience.com 

australasia

Jeanette Ratcliffe
Publisher
jeanette.ratcliffe@travelbulletin.co.uk
It's got to be Ant & Dec.

Lauretta Wright
Editor
lauretta.wright@travelbulletin.co.uk
Jonathan and Jennifer Hart (Hart to Hart)

Adam Potter
Editorial Assistant
adam.potter@travelbulletin.co.uk
The Blues Brothers.

Paul Scudamore
Contributing Editor
post@travelbulletin.co.uk
Cameron and Clegg.

Simon Eddolls
Sales Director
simon.eddolls@travelbulletin.co.uk

Tim Podger
Advertisement Manager
tim.podger@travelbulletin.co.uk
Paul Whitehouse & Harry Enfield.

Bill Coad
Account Manager
bill.coad@travelbulletin.co.uk
Morecambe & Wise. 

Matt Gill
Senior Account Manager
matt.gill@travelbulletin.co.uk
Bodger & Badger.

Carol Mthembu
Production
production@travelbulletin.co.uk
The Ab Fab duo!

Kathryn Frost
Sales Executive
kathryn.frost@travelbulletin.co.uk
Me and my twin sister of course! 

Gemma Reeve
Events & Sales Administrator
gemma.reeve@travelbulletin.co.uk
Ant & Dec!

Nicky Valsamakis
Design Team Leader
nicky.valsamakis@travelbulletin.co.uk
The Persuaders!

Miriam Brtkova
Designer
miriam.brtkova@travelbulletin.co.uk
Gomez and Morticia Addams, TV series from 60s

Liam Jackson
Design Apprentice
liam.jackson@travelbulletin.co.uk
The Chuckle Brothers - not because they live in my area…

BIRTHDAY CELEBRATIONS!
Celebrating his birthday this week is
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Laurel and Hardy.

We asked our staff the following question this week:

Who is/was your favourite double act?
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WHAT’S YOUR VIEW?

Our View & Verandah Sale offers your clients a “room with a view” 

on some of the world’s most amazing destinations, with free stateroom 
upgrades, 10% saving on shore excursions and more.

Just guess the following views your clients can see with Holland 

America Line and you can be in with a chance to win your own 
special day experiences.

Which Scintillating city state is this?

North America’s highest mountain?

A “Wonderful” European capital?

Our own private Bahamian Paradise?

Ways to book:
Reservations by phone – 0844 338 8600
Online training – www.halacademy.co.uk
Visit www.hollandamerica.co.uk
POLAR Online: via www.hollandamerica.co.uk
and click on partnerships

Tie Breaker:  What’s YOUR view on Holland America Line? 

E-mail emma.stubbs@hollandamerica.co.uk with your 

answers by 31 Jan 2016.

There will be 6 prizes of “Red Letter Day” experiences 

for you to win.

Holland America Line View & Verandah terms apply.  Free air available from London and select 
regional airports via Holland America Line’s Flight Ease. 

7-nights fl y/cruise holidays from £799pp 

1

3

2

4

BOOK�SELECT�����-���
CRUISES�BEFORE���/�/���
AND�RECEIVE

 Free Stateroom upgrades
 Up to $500 per stateroom 
onboard spend

 Up to 10% off  select shore 
excursions (booked by 15/3/16)

 Plus up to 25% on select 
Collectors’ Voyages

        18:41
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