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newsbulletin

A NEW study has revealed that over-50s
holidaymakers are paying out £1,700 a year
for unexpected medical bills that aren’t
covered by their travel insurance.
Half of the over-50s within the study

suffer from a medical condition - almost a
quarter of which are travelling without being
properly insured – as 23% admit they fail to
declare their medical conditions. This
means travellers are not covered should
they fall ill on holiday. 
The research, conducted by Staysure,

also highlighted the most common
misconceptions on insurance cover for
medical conditions: some 59% of Brits think
you can’t get travel insurance cover if you
have cancer, while four out of ten believe
you won’t find cover if you’ve suffered from a
stroke. One in five respondents also claimed
they have been prevented from fulfilling all
their travel ambitions due to their medical
conditions. 
Chris Rolland, CEO of Staysure, said:

“The fact that 23% of people who have pre-
existing conditions fail to declare them
when buying travel insurance is a truly
shocking statistic, as it means people are

putting themselves at risk of potentially
extortionate medical bills should they fall ill
abroad. They’re also spending money on a
policy that won’t cover them for what they
need – which is a false economy. 
“Our research also shows that almost

one in ten Brits don’t feel confident
travelling abroad with existing medical
conditions – which suggests that the public
don’t feel fully informed on how to approach
it, or believe that the cost of cover for their
needs may be prohibitive to their travel. 
“We urge holidaymakers to talk to their

insurer and answer all questions honestly
and to the best of their knowledge,
declaring all conditions and any medication
they’re taking. If their medical
circumstances change before they travel,
they should let their insurer know. While
travelling with a medical condition may feel
daunting, many of our customers love to
achieve incredible things that they never
thought possible, from climbing mountains
to seeing the wonders of the world - there’s
no reason for a medical condition to hold
you back from achieving your travel
dreams.” 

TEAM WORK...

Over 50s pay out £1,700 a year on unexpected medical bills

A RECENT survey by YouGov
for iCarhireinsurance.com,
found that Brits are
increasingly adventurous
and willing to try new
experiences whilst abroad,

with two thirds (62%) trying
the local food; more than
half (55%) like to go on
cultural trips and explore the
local area; and a third (33%)
try to speak the local

language. 
However there are some
things that we can't let go of
when abroad. More than a

Survey shows Brits still queue & take own tea bags on holiday

�  Continued on next page...

Titan Agency Sales celebrated their award for 'Titan's Team of the Year' with afternoon tea and
Champagne at the Langshott Manor Hotel in Surrey. Pictured celebrating are, from the left: Alana Jones,
Louise Sword and Emily Parkes, with (front row) Sharon Tait and Edwina Coppock. 

S01 TB2808 2015 Start_Layout 1  26/08/2015  12:04  Page 3



Newsbites
� NEW RESEARCH from British Military Fitness, which
polled 1,000 people, has unveiled a range of travel
myths. They included one in five believe jetlag comes
from a lack of sleep; 35.8% think that booking in
advance gets you the best deals and nearly a quarter
(23.3%) of people think that organised trips and tours
mean you don’t get the real cultural experience. 
For details see www.britmilfit.com

� CYPLON HOLIDAYS has issued its Winter Sun Cyprus
2015/16 brochure which, for the first time, now
includes Greece. City breaks in Athens and
Thessaloniki are featured along with year-round
Tours of Greece of between four- and eight days.
Agents will receive a booking incentive of £10 per
passenger booked plus a choice of hampers for
bookings over £5,999. 
Details at 0800-074 8888.

� THE GLOBAL Travel Group has announced that 31 new
members have joined the consortium this year. With
20 homeworkers and 11 High Street agents joining
the group, the new additions lend weight to the
group’s aggressive growth targets, with a
membership roll currently sitting at more than 362
agents across the UK. 

� IN A bid to boost tourism in both Luxor and Aswan the
opening hours of many major cultural sites has been
extended, with most sites opening between 06:00 and
23:00 in summer and between 06:00 and 21:00 in
winter. The move follows the completion of the
lighting project at the Valley of the Kings and Queens,
Hatshepsut Temple, Ramesseum and Luxor Temples.
This will enhance the experience of visiting the sites,
allowing the structures to be viewed in different lights
during the day and at night.

THE LATIN American Travel Association
(LATA), the travel trade association that
promotes travel to the destinations of
Latin America, has developed a new
strategy, with the objectives being to
promote and grow travel to Latin
America; to be the authoritative voice
for Latin America in the UK; and to
encourage best practice and increase
standards across all aspects of travel in
Latin America. 
The objectives were drawn up by the

association’s executive committee
following the results of a survey which
was sent to all members. 
Meeting the ‘promote and grow travel

to Latin America’ objective, it was

agreed that in 2016 LATA would expand
its own travel trade event, Experience
Latin America (ELA), establishing it as
the must-visit travel trade show for
Latin America in Europe. The travel
trade show was held for the second
year in June and welcomed 118 key
suppliers from Latin America, with
more than 360 influential buyers from
the UK and Europe. Over the course of
the three-day event, more than 4,700
meetings took place between DMCs,
hotel, airline and cruise companies,
tourist boards, tour operators, travel
agents and media. Next year will see
the event increase its buyers from other
European countries. 

LATA has also announced that it will
launch a new website in time for this
year’s World Travel Market (WTM). The
site will have consumer, trade and
press areas and be a one-stop-shop for
all things Latin America.  
Meanwhile, the association is in the

process of developing a Latin America
Pavilion at Destinations Travel Show in
London in February 2016, with
members given the opportunity to take
space and exhibit. To meet the objective
‘to encourage best practice and
increase standards across all aspects of
travel in Latin America’, LATA will
expand its hotel and transport safety
scheme. 

Latin American Travel Association unveils new strategy to boost travel 
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newsbulletin

A NEW room category has been introduced at the adult-only five-
star Secrets Silversands Riviera Cancun, Mexico. The new Over
the Pool Cabanas face the Caribbean Sea and feature a king-
sized bed, in-room climate control, 60” screen HD TV, spacious
bathroom with a Jacuzzi and a walk-in closet. The suite also
offers an expanded private furnished terrace with outdoor
private plunge pool.

quarter (28%) have been
frustrated by people not
queuing and a fifth (20%)
pack their favourite ‘British’
essentials such as tea bags.
More than half (57%) also

always pack enough
underwear for every day of
their holiday; with a third
(30%) admitting to having
washed their underwear in
their hotel/accommodation
sink. 
Ernesto Suarez, founder

and CEO of
iCarhireinsurance.com, said:
“It seems that most Brits do
try to embrace the local
culture when they are on
holiday, but there are some
‘British’ essentials that they
just can't live without. 
“Another essential they

might want to consider
bringing with them is car
hire excess insurance. The
cover offered at the rental
desk costs on average £100
for a week, over £79 more
than one of our policies.”

�  Continued from previous...
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INGHAMS HAS launched a
brochure dedicated to snow
adventures in Finnish
Lapland and Northern
Norway, offering guests new
winter experiences.
For agents, the holidays

appeal to a wider range of
guests than the ski holidays
which focus on a more niche
market. The new brochure
partly comes as a response
to increased interest in the
Northern Lights – “a staple
of many people’s travel
bucket-lists” according to

the company’s CEO, Andy
Perrin – as well as the
growing trend for enjoying
new and thrilling
experiences whilst on
holiday. The brochure also
highlights the company’s
‘Top Ten Snow Adventures’ in
two regions of northern
Scandinavia. 
Perrin said: “This is the

first time we have
highlighted all the other
inspiring adventures and
experiences that you can
enjoy north of the Arctic

Circle. The dedicated new
brochure and website aim to
shine a well deserved
spotlight on these
increasingly popular ‘snow
holidays for non-skiers’.”
As an example of prices, a

seven-night self-catering
stay at the new four-star
Kelotähti Apartments in
Saariselkä leads in at £499
per person based on four
sharing, or £555 with two
sharing for a January 17
departure from Manchester. 
The brochure also

introduces two new Explorer
Tours in Northern Norway,
served by the operator’s new
exclusive charter flights in
March 2016 from Gatwick to
Evenes. As an example, a
three-night Polar Express
Adventure, including direct
non-stop flights from
Gatwick to Evenes, transfers
and four-star, half-board
accommodation, plus all
excursions and entrance
fees, leads in at £799 per
person. 
(Winter Sports – page 20)

New web launch from Wendy Wu 
WENDY WU Tours has launched a newly designed website
with improved functionality, more inspiring content and
fully responsive for tablet and mobile.
The new site makes it easier for customers to share

their favourite tours with easily visible social sharing
buttons, while travel agents now have faster access to
relevant information, helping them to provide a greater
level of service to their customers.
Michelle Laverick, the company’s head of global e-

commerce, said: “We’ve been listening to our customers
and our trade partners over the last few months about how
we could improve our website. We’ve been reviewing the
usability across all devices and the content available, with
the aim to help the user select the right tour - from over
170 tours available. We know touring in Asia is an amazing
experience – and we wanted to make sure our website did
Asia and the Wendy Wu touring experience justice. In
addition we will have an XML feed enabling our key trade
partners easy access to the tour content to help agents sell
tours more easily. This is just phase one with more exciting
developments coming over the coming weeks and months.”
For more information see www.wendywutours.co.uk 

FIDENZA VILLAGE, one of the
Collection of Villages by Value Retail
located 60 minutes from Milan and
Bologna in Italy, is offering a selection
of events and packages to mark Expo
Milano 2015, which runs until October
31. 
Art, food, fashion, design and music

events are all being showcased
including the current ‘Italian Passion’,
where guests can take part in multi-
sensory experiences. As an example of
shopping packages, for the price of an
Expo Milano 2015 ticket, an ‘Expo &
Shopping Experience’ offers a
complimentary return ticket on the

Shopping Express, a luxury shuttle
service which connects the centre of
Milan to Fidenza Village, plus a VIP
Card entitling the holder to an
additional 10% saving on the outlet
price in participating boutiques. 
For details see
http://tinyurl.com/nr5kk8a

Fidenza Village marks Expo Milano with events & shopping packages

newsbulletin

ON THE RIGHT TRACK...Kelvin Dunk (middle) from Voyages-sncf is
pictured with Jez Shepherd (left) and Dan Latimer of Scenic UK,
who both received prizes for a recent booking incentive to
promote high speed European rail to Scenic's customers.

Inghams launches new winter brochure for Lapland & Northern Norway 
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AGENTS CAN book trips,
activities and attractions in
three new European
hotspots through
DoSomethingDifferent.com,
with Malta, Budapest and
Lanzarote now on sale.
A mix of culture,

relaxation and adrenaline,
the tours are the ideal add-
on for city breaks,
weekends away and family
holidays, with commission
paid on all bookings. 
In Malta, tours include

full-day sightseeing, day
and sunset cruises; jeep
safaris, boat trips to Gozo
and the Blue Grotto, plus
visits to Mdina –the ‘silent
city’.
Lead-in prices are from

£11 per person for a 90-
minute cruise to the two
natural harbours on either
side of Valletta -
Marsamxett Harbour and
the Grand Harbour.
A full day cruise to Gozo,

Comino and the Blue
Lagoon on a Turkish gulet
costs £36 per person
including a buffet lunch
with fresh fruit and wine. 
In Budapest the company

is offering Danube cruises,
walking and cycling city
tours, thermal baths and

visits further afield to the
artist’s village of
Szentendre, Puszta and
Lake Balaton. 
Prices are from £11 for a

one-hour guided tour of
Budapest Parliament
including the Hungarian
Crown Jewels and the Holy
Crown, while a  three-hour
city tour visiting Buda and
Pest followed by unlimited
time in the Gellert Spa with
its labyrinth of swimming
pools and thermal baths,
costs from £42.
Meanwhile, the

Lanzarote programme
includes the Volcano Route,
island tours, market visits
and hiking in national
parks. Tours are priced
from £13 for a morning
spent at Teguise Market
with its array of crafts, art,
jewellery and local food
and wine, while a full day
Volcano Route tour
explores Las Montañas del
Fuego (The Fire Mountains)
and the Timanfaya National
Park and costs £31
including hotel pick up and
drop off plus lunch in the
village of Yaiza.
For more information visit
www.dosomethingdifferent.
com or call 0208-090 3890.

www.travelbulletin.co.ukAugust 28 20156

newsbulletin

DISCOVER ALASKA...Erin Glennie from Discover The World has
won a place on a fam to Alaska after completing the Alaska Online
Travel Training programme. The fam takes place next month and
is being hosted by the State of Alaska in collaboration with
Icelandair, Visit Anchorage, Girdwood, Denali National Park,
Valdez and Prince William Sound. 
For details on incentives visit www.alaskaexperts.co.uk

agentreview
Rachael Howes-Tonks from Cruise.co.uk went on a two-
week ‘Imperial Jewels of China’ tour with Viking Cruises.

Here’s what she thought…

Rachael receives a £10 M&S voucher for her review. 
If you'd like to take part and receive a £10 M&S

voucher email lauretta.wright@travelbulletin.co.uk 
or call 020-7834 6661 with your name and contact details. 

First impressions ..................................10/10
We were met at the airport in Beijing by our cheerful escort
Jimmy. We were tired from our flight - but it was comforting to
have someone escorting us through Beijing and beyond. All
our hotel check-ins were quick and we were never left waiting. 

Comfort ..................................................10/10
The rooms were all very spacious. The hotel in Shanghai (The
Westin Bund Centre) was outstanding and featured a four floor
atrium and palm trees in the entrance. Rooms were also
spotless and the maids worked really hard to keep everything
to a good standard. 

Quality ....................................................10/10
All hotels were five-star and the restaurants were carefully
selected. The boat trip was amazing and the excursions were
also really immersive and well organised, so there was
nothing to grumble about - it truly was a first class service! 

Affordability ............................................9/10
The trip starts at £2,095 per person which includes a £1,000
discount. For an extra two nights in Shanghai it’s £329 per
person, and considering the number of flights, hotels and
meals involved it was amazing value for money.

Service ....................................................9/10
Several members of our group had special dietary require-
ments including gluten free or vegetarian foods and these
were always well catered for. Staff were exceptional on the
ship and made the effort to learn our names whish made it
particularly special. 

Good to know ..................................................
Make sure you take a gift with you to take to the children that
you’ll meet at the school in Jingzhou. It could be a notebook
and pens or even just a handful of sweets but it really makes
the children’s day! 

Overall scoring: ......................

10
10/

European expansion from
DoSomethingDifferent.com
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Crystal River Cruises, which
launches in March 2017,
has unveiled detailed plans
for its collection of two
Crystal river yacht vessels. 
The new series of vessels

will feature a yacht-like
design with larger
accommodation and space-
to-guest ratio than any
other river cruise ship, and
include Crystal’s signature
all-inclusive six-star
service, plus a fresh
approach to the traditional
river itineraries and
experiences. 
The line’s president and

CEO, Edie Rodriguez, said:
“We continue to listen to
what our guests and the
luxury traveller want, and
river cruises are what
they’ve been telling us they
want for some time – it’s a
natural extension of the

exceptional ocean cruise we
have offered for the past 25
years, but more importantly,
they want to experience
river cruises on a luxury
Crystal vessel.”
The 70-suite luxury river

yachts will offer 250sq.ft
guest suites with walk-in
wardrobes, American king
size beds and bathrooms
with double vanities; two
500sq.ft Penthouse Suites
with added comforts and
conveniences; and spacious
public areas including ‘Palm
Court’ featuring a dance
floor, glass-domed roof,
fitness centre and spa.  
Itineraries, fares and

bookings will be available
from December 1 and the
company will dedicate a
portion of each cruise to
sailing along some of the
most picturesque rivers in

central Europe – including
destinations such as
France, Germany,
Switzerland, Holland,
Belgium, Austria, Slovakia,

Hungary, Croatia, Serbia,
Romania and Bulgaria. 
For details see
www.crystalcruises.co.uk or
call 0207-399 7601. 

Get your glad rags on for the 
Star Awards

The team from Bicester Village and the Village Collection is
sponsoring the prize for ‘Best Dressed’ guest at the Travel
Bulletin Star Awards, which this year carries the theme
‘Cinema Stars’.

Value Retail is the creator and operator of the Village
Collection in Europe and China, which includes Bicester
Village near London – home to more than 130 boutiques
offering savings of up to 60% on the recommended retail
price and sometimes more, all year round.

The Villages are located near key tourism cities, making
them ideal additions to any client’s travel itineraries.
Products available include the Shopping Express® luxury
coach service – transporting guests from nearby city centres
to the Villages – and special shopping experience packages
that can be booked through UK tourism partners including
Do Something Different, SuperBreak and Jetset Flights. 
For more information visit www.chicoutletshopping.com

newsbulletin
Crystal River Cruises unveils details of
yacht vessels for March 2017 launch
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Agent 

Offer
Why Alamo’s the  
No.1 for USA car hire:

Up to 30% off fully inclusive packages 
for Travel Industry professionals

On-airport locations & award-winning 
customer service

No hidden extras or credit card fees

Free 24 hour roadside assistance

No cancellation charge

www.alamo.co.uk/travelbulletin

WOW!
30% OFF YOUR USA CAR HIRE

THE LUXURY Chalet Collection, a
division of luxury ski travel agent The
Oxford Ski Company, has unveiled its
new portfolio for 2015/16 including new
additions for the first time within the
handpicked group of 20 elite properties. 
The company's founder, Rupert

Longsdon, said: “Competition in the
luxury market is at an all-time high and
we’re delighted when properties
continue to provide the ‘wow’ factor.

However, luxury isn’t simply about the
cost of the property, but enjoying those
truly special, memorable places – ones
that serve the most exceptional culinary
experiences, provide value for money,
demonstrate an excellent use of space
or deliver exceptional service
standards. These are the factors most
valued by the luxury market and are
considered when we shortlist our
portfolio, quite difficultly, to the

final 20.”
The new additions include Baita

1697, Milky Way, Italy; Blossom Hill,
Courchevel Le Praz, Chalet des Sens in
Megeve, Chalet Tahoe - Courchevel
(1850) and Chalet Owens - Courchevel
(1850), all in France; plus Sirocco in
Verbier, Switzerland.
To book or for further information see
www.luxurychaletcollection.com or
call 01993-899429.

CHINA LINKS Travel has announced
the release of its 2016-2017 brochure. 
It includes a total of 30 tours with

six new tours including Ancient &
Cosmopolitan China, Historic China,
China & Japan, China & North Korea
plus Cherry Blossom & Garden Japan,
as well as self-guided itineraries to
Japan.
In response to growing demand, the

brochure includes tailor-made

suggested ideas for beaches to visit,
along with tours in Vietnam for
couples and honeymooners, options in
Western China with the opportunity to
visit Yunnan and Sichuan, plus add-
ons, upgrades and additional product
on the Mekong River.
Prices start from £1,898 for a ten-

day China Essential escorted tour. 
For more information see
www.chinalinkstravel.co.uk

2016/17 brochure launch from China Links Travel

New properties feature in The Luxury Chalet Collection’s 2015/16 portfolio
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●  ATTRACTION WORLD is giving agents the
chance to win one of ten VIP horror-
packed goody bags in conjunction with
Halloween Horror Nights at Universal
Orlando Resort. The horror season runs
from September 18 -November 1 on
select nights and passes can be bought
for £72 per person. Agents should make
a booking by September 30 and email
the reference through to
HHN@attractionworld.com for a chance
to win.

●  TRAVEL 2 has teamed up with Qatar
Airways to offer agents the chance to win
one of 20 tickets to see Bono and the
gang perform live at the London O2
Arena on October 29. To enter, agents
need to make any booking including
Qatar Airways flights by September 6.
Agents who make Business Class
bookings with the airline will receive two
entries into the prize draw. The company
is also giving agents the chance to win a
designer handbag worth £1,000, an iPad
Air 2 or an Apple iWatch as part of its
‘Stay Jumeirah, Experience Luxury’
campaign. 
See www.travel2.com for details. 

IN THE BAG...Julie Crumpton of Travel Counsellors wasthe lucky winner of a Michael Kors bag in a recent TIPTOgiveaway. Julie is pictured receiving her prize from ScottJames of SuperBreak.

Booking incentives

It’s in the
stars…
What’s in store for Virgo?

Next month looks like it’s going to be a lucky month
for you – particularly financially. This may be in the
form of a windfall or savings you didn’t know you had.
But with great opportunity comes great risk, so tread
carefully. In the workplace, if you have any ideas about
boosting profits, gaining more customers and taking
the business forward, now is the time to speak up. 

Lucky number: 41

Lucky day: Wednesday
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AGENT TRAINING
VISIONS HOLIDAY Group is running a destinationtraining session on Namibia for agents onSeptember 30 at Birmingham Airport. The event isorganised in conjunction with Air Namibia andTaleni Africa and will commence at 10:00. Agentswill have the chance to win a range of prizes plusplaces on fam trips. Refreshments and freeparking is provided. 

To confirm attendance or for more details emailabbey@visionsholidaygroup.co.uk

FANCY A FAM?
PREDICTING AN increase in interest for Vietnam following

the news that the country is going visa free for Brits

visiting for 15 days or less, Trafalgar is giving agents the

chance to secure a place on a ten-day fam trip this

December. It includes flights, an overnight stay on a

traditional Vietnamese Junk boat, a Be My Guest lunch,

visits to the cities of Ho Chi Minh Hanoi and Hoi An and the

chance to learn the ancient art of T’ai Chi. To be in with the

chance of winning, agents need to make a booking on any

of the operator’s itineraries departing in 2016 and email

details to agency.sales@travcorpuk.com. 

For more information visit www.trafalgar.com
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ROYAL CARIBBEAN International has
launched Royal Suite Class, designed for the
most discerning adventurers and offering a
range of benefits and amenities.

The line’s president and CEO, Michael
Bayley, said: “The new Royal Suite Class
redefines luxury at sea with exceptional
experiences that discerning travellers will
appreciate. We offer some of the most
amazing and unique suites on the most
revolutionary ships, and with Royal Suite
Class we are creating an experience that is
both inviting and invigorating, for guests
seeking a luxurious adventure.”

Along with deluxe accommodation, Royal
Suite Class will offer guests a range of
exclusive amenities based on three tiered
service levels. 

Premium features include a Royal Genie,
certified by the British Butler Institute to
meet guests’ every need; free VOOM, the
fastest internet at sea; complimentary
specialty dining; an ultimate beverage
package; inclusive gratuities; preferred
seating at select onboard venues; and
upgraded room amenities.

The Royal Suite Class is available on

sailings from May 2016 on the line’s Oasis
and Quantum-class ships, Anthem of the
Seas, Quantum of the Seas, Allure of the
Seas and Oasis of the Seas. It will also be
available on new ships Harmony of the Seas
and Ovation of the Seas when they launch in
spring 2016.

The Royal Suite Class comprises three
service levels based on suite category: Star
Class, Sky Class and Sea Class.
For more information visit
www.royalcaribbean.co.uk 
or call 0844-493 3033. 

Seven-night Nile
cruises from £799 

DISCOVER EGYPT is offering
seven-night Nile cruises on
the five-star Viking Princess
from £799 per person for
departures on November 23
and on the deluxe Royal
Viking departing on
December 14. 

Both cruises depart from
Luxor and the price includes
flights from Heathrow, full
board cruise and ten guided
excursions. Extra weeks can
be added in Luxor from £199
per person staying at the El
Luxor Hotel in Luxor on a
bed-and-breakfast basis, or
on the Red Sea from £299
per week staying at the
Grand Plaza in Hurghada on
an all-inclusive basis. 

All transfers in Egypt are
also included.
For more information call
0207-407 2111 or visit
www.discoveregypt.co.uk

Royal Suite Class

newsbulletin

RCI announces launch of Royal Suite Class experience 
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Where Am I?

The tallest man-made structure in the world

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, September 3rd. Solution and new

puzzle will appear next week.

The winner for 17th July is Katherine Watson , 
Co-operative Personal Travel Advisors  in Hampshire .

July 17 Solution: A=8    B=7    C=9    D=3

➠A

➠B

➠C

➠D

Number: 032

Travagrams

Across 
1. Low price car rental company (6)
3. Flights only operator, part of the Monarch

Group (4)
7. Country with a flag of saffron, white and

green (5)
9. Flows through Melbourne (5)
10. Picturesque Cornish fishing village (9)
12. Region south of Brisbane, famed for its long

sandy beaches (4,5)
13. Cathedral which is a popular Milan tourist

attraction (5)
14. East African country (5)
16. Cruise company, ___ Hellenic (4)
17. Capital of Tasmania (6)

Down 
1. City hosting the World Athletics

Championships (7)
2. Guernsey Channel Islands airport code (3)
4. One of the New England states (7)
5. Rita, seen advertising a smart phone 
on TV (3)
6. London's Serpentine lake is found here (4,4)
8. Capital of Paraguay (8)
10. Chisinau is the capital of this European

country (7)
11. Chester-based luxury travel operator, ___

Resorts (7)
13. Dusseldorf International airport code (3)
15. A tide on the turn (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 26

Crossword

Su Doku

N
um

be
r: 

03
2

Specialises in trips to Turkey, Greece and Cyprus

Home of the Charles Darwin Research Station

Diplomacy Is Holy

Disposal Sang Gala

Can you solve the following anagrams to decipher the destination & tour operator?
Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle
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THIS NOVEMBER sees the opening of a
new style of all-inclusive property on
Barbados with the launch of Sugar Bay
Barbados.

Located in the UNESCO World
Heritage Site of the Historic Garrison,
on the south of the island, the resort is
set on five-and-a-half acres with 150m
of white sandy beachfront and a calm
ocean lagoon. 

Offering 138 ocean, garden or pool
view rooms and suites, complete with
their own private balconies, the four-
star hotel offers eclectic décor in a
boho-chic style with vintage furniture
and jewel-toned colours.  

A range of activities are also offered

including water and land-based
activities, along with spa treatments
and an extensive children’s
programme. The venue also offers
beach and garden wedding venues and
a free wedding package for stays of
seven nights or more.

Children aged up to two stay free up
to maximum occupancy, with the first
child aged between three and 16 years
staying free. 

The resort is on sale with all major
UK tour operators and bed banks
providing special grand opening offers.
As an example or prices, a seven-night
stay with Hayes and Jarvis leads in at
£1,399, saving £349 per person, based

on two sharing a signature room on an
all-inclusive basis and including flights
with Virgin Atlantic from Gatwick. 
For details see
www.hayesandjarvis.com or call 0843-
249 5888 and for more hotel
information visit
www.sugarbaybarbados.com 

New all-inclusive resort to open in Barbados this November

FLIO app launches for iOS devices
FLIO IS a new global airport app which aggregates
information from airports around the world and gives
travellers exclusive retail offers and one-click access to
airport Wi-Fi.  

Built in order to make the airport a more intuitive and
enjoyable experience for travellers, one of the app’s key
features is the ability to get users online in seconds by
removing the step of entering personal details for airport
Wi-Fi. At launch it supports more than 20 free airport Wi-Fi
networks with the plan to expand to 200 airports within the
next three months. The app also offers tips and insights to
help make the most of travellers’ time at the airport,
including up-to-the-minute airport information and special
discounts for key retailers and restaurants.

The app is available as a free download for iPhone with
an Android version set to launch later in the year.
It can be found at http://getflio.com
(Technology – page 14)

Newsbites
● THE ELITE Travel Group has announced the latest

speaker at its annual conference, which takes place in
Cadiz in October. Magical performer, Graham Jolley,
will entertain delegates with his unique style and
mind reading capabilities. 
For details on the conference email
wendy@elitetravelgroup.co.uk or call 01675-466177.

● PRINCESS CRUISES has appointed Baber Smith to
develop a new 'Come Back New' campaign which aims
to showcase the line's destinations and its unique
partnerships, such as Discovery at Sea and its
‘Chocolate Journeys’.

● DUBAI TOURISM has announced that bike enthusiasts
can now hire a bicycle on the go from tram stations as
part of a new service offered by the Roads and
Transport Authority (RTA). The rental service will
initially be available at Dubai Media City, The Palm
Jumeirah, Knowledge Village and Al Sufouh stations
of Dubai Tram, while in the next phase the bicycles
will also be available from JLT and Dubai Marina
stations as well as the extension of Al Sufouh Street
separating Marina and JBR. 
For details see www.visitdubai.com

● THE HONG Kong Tourism Board (HKTB) has
announced that the first 'Sun Hung Kai Properties
Hong Kong Cyclothon', a major cycling event, will take
place on October 10 and 11. Organised by the HKTB,
the event will consist of cycling races and activities,
plus a carnival. 
See www.discoverhongkong.com/cyclothon

● KENT LIFE’S Hops ‘n’ Harvest Beer Festival takes
place on September 12 and 13. The attraction, located
near Maidstone, is offering festival-goers the chance
to sample a selection of up to 60 rare and locally-
brewed ales and ciders in the Beer Tent. 
Details at www.kentlife.org.uk or call 01622-763936.

MOVERS
●  Delta Air Lines has promoted Nathaniel Pieper to senior vice

president – Europe, Middle East and Africa.

●  Virgin Atlantic has appointed Erik Varwijk as executive vice
president commercial. 

●  Red7 Holidays has appointed John Riley as head of product.

●  Jos Dewing has joined Voyages to Antiquity as managing
director.

●  THE Latin American Travel Association (LATA) has elected
four new members to its executive committee - Adam Bowie
of Canning House; Max Campos of Air Europa; Simon Evans
of Chimu Adventures and Karen Meehan-Bissett of United
Airlines.

●  The Board of Airline Representatives UK (BAR UK) has
appointed Colin Stewart (the UK General Manager of Air
Europa) as director.  
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MY SON Oakley was born in September last
year and after a few months off to get to know
my little man, it’s now great to be back at

work with Andy and the team at Global HQ. Since
returning, I’ve been out and about and on the road
visiting agents. As well as getting back up to speed,
it’s key that we continue to invest time in listening to
our members and acting on their feedback, ensuring
that we continue to support their business in a
tailored way.

As an industry, we are a sociable bunch and I
personally think that face to face meetings versus
email chains are often the best and most efficient
way to get the most out of our partnerships. Whether
you work from home or have a retail space, it’s key
for me personally to visit our members, ensuring they
have the right support. 

Home of our top-selling agents are those that work
closely with suppliers, their consortium and wider
travel partners. With this in mind, I’ve pulled together
my top tips to ensure that all travel agents are
getting the most out of these relationships.

●  Transparency – be honest about what is and isn’t
working for you. Within our membership we
encourage agents to be completely frank with us. If
there is something that needs tweaking or you
need support in any particular area, be sure to tell
us. The same applies for industry partners, you’ll
be guaranteed to get the most out of a visit if you
are up front about what’s working well and what
needs changing, what support you need and how
you can strengthen the relationship. 

●  Relationship – it’s important to build a strong
relationship with your travel partners. Work
together to make sure they know what you need
and that you know all the areas that they offer
support with. Ensure that you are always the top of
their list for updates on the latest training

modules, incentives, industry events and fam trips.
Here at Global we’re more than happy to help make
those connections with suppliers and travel
partners, so do let us know if there is someone in
particular that you’re keen to meet with. And don’t
forget of course that our regional training days and
the annual Global Conference are great for
networking! 

●  Stay up to date – only you know what is best for
your customers. Be sure to have a well thought out
list of questions ready for visitors. Get their advice
on the upcoming trends, quiz them on what’s
selling, what’s hot and what’s not, as well as their
insight into the latest travel advice for specific
regions. It’s important to make sure that when they
leave all of your questions have been answered. 

So, yes of course, put the kettle on, tuck into the
sweet treats and by all means debate the merits of
this year’s Strictly Come Dancing contestants, but
when push comes to shove use these meetings to
request more training, address any problems and get
updates on the latest deals and incentives. Most
importantly, use the time to strengthen these
relationships in order to grow your business and
improve your business’ performance. 

Industry Insight 
by...

Cherie Richards, commercial director of The Global Travel Group, offers tips on how 
agents can improve their business by getting the most from their relationships 

with suppliers and travel partners...

"Be sure to have a well thought out

list of questions ready for visitors.

Get their advice on the upcoming

trends, quiz them on what’s selling,

what’s hot and what’s not, as well as

their insight into the latest travel

advice for specific regions…"
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Marriott celebrates one million 
mobile check-ins

TO CELEBRATE its millionth mobile check-in, Marriott
International is announcing a competition across its
portfolio of brands.

Running until December 31, Marriott Rewards
members who register and check-in using the hotelier’s
mobile app before their stay will be entered into a draw
to win a share of millions of rewards points redeemable
against hotel stays, exclusive events and shopping. The
company is also giving away monthly prizes of 50,000
points and a grand prize of 250,000 points to guests
checking in with the app. 
For more information visit Mobileapp.marriott.com/win

Dolphin Dynamics partners with Viator
Dolphin Dynamics has partnered with Viator to integrate travel
activities across the company’s selling platforms. 

Through the new integration, clients of Dolphin Dynamics
including tour operators, leisure and business travel agencies
as well as OTAs, will have the ability to provide their customers
with access to Viator’s selection of thousands of tours,
activities, attractions, events and shore excursions in more
than 1,500 destinations worldwide. 

STA Travel is the first to incorporate Viator’s inventory
through its merchant integration with Dolphin Dynamics. The
company’s products, which primarily consist of single-day
experiences, complements STA Travel’s collection of single and
multi-day tours, enhancing customer value and incremental
revenue opportunities.  

With consumers spending more time on
mobile than ever before, and apps ruling
the mobile domain, could this be the end of

the road for the mobile web?
If that is the case, it will have serious implications

for the travel industry. Phocuswright has conducted
a study to see if the above scenario is true – or are
rumours of the web's demise greatly over-
exaggerated?

The travel market research firm tracked the
mobile activity of more than 1,000 leisure travellers
for a month in 2014 to found out exactly how mobile
travellers use their device on a daily basis.

A first glance at the results show that apps do
indeed dominate the mobile sphere. Travellers
opened smartphone apps an average of 25 times
per day, while on the other hand, they only visited
nine different mobile websites. They also spent
more than two hours in smartphone apps every day.

It's equally important to know what they are doing
with the apps. Three activities dominated: email,
social media and gaming. Travellers spend a total of
66% of their time on these activities.

The results show that app activity is really quite
narrow. In the Facebook app alone, the travellers
spent just shy of half an hour every day.

So in reality, what's creating the illusion that the
mobile web is on its way out is in fact consumers'
extensive engagement with less than a handful of
everyday activities, and these are dominated by
apps.

The notion is strengthened by the fact that
hundred-billion dollar online marketplaces thrive

DIGITAL DIALOGUE
In this month’s column, Andy Speight, managing

director at Digital Trip, looks at the threat of mobile
apps on the travel marketing paradigm...

on things consumers don't really do – or purchase –
very often. In other words, shopping for hotels and
flights isn't something we do every day – but it
shows in daily smartphone activity.

Looking at the statistics more closely, travel apps
– including airline, hotel, online travel agency (OTA),
metasearch apps and others – represent just 1% of
all time travellers spend in apps on their phones.

Just because the amount of time they spend on
travel apps is negligible doesn't mean, however,
that travellers are not using their smartphones to
plan their trip. Far from it – it's just that more are
using the mobile web.

A case in point is TripAdvisor. More than 30% of
respondents used the brand on their smartphones,
but their main destination was the brand's mobile
website. Only 13% used the app, while 18% visited
the firm's mobile website. What's more, the app
users also visited the mobile website. In total, just
38% of TripAdvisor smartphone users were "app
only."

It's the same story with OTAs - 11% of travellers
used OTA apps and 19% shopped on OTAs using
mobile web browsers.

So it seems that apps aren't the disruptor that
they would appear to be. But of course, it's not as
clear-cut as that – there's one big exception.

Airline apps prove considerably more popular
than other travel apps. A significant proportion of
the travellers – 42% – used at least one airline app.

This shows that apps need to offer more than just
the ability to shop for hotels and flights. Airline apps
offer functionality such as flight tracking, skipping
the long check-in line or mobile boarding, and this
is why they're popular.

So what does the future hold: apps or mobile
websites? It's a difficult call. Most travellers want
quick access to travel information without having to
download an app. While apps can offer visually
stunning, immersive experiences, the mobile web
delivers online travel companies massive reach –
and at the critical moment of intent.

The mobile web is far from dead; in fact it will
only continue to grow, what with HTML5 and other
web-based technology. The activities it offers may
not be as popular, but they're still incredibly
lucrative.
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Luton Airport (LLA) is anticipating a
total of 2.65 million passengers
travelling through the airport for this
month and July. 
A recent announcement saw 1.3
million passengers travel through the
airport in July, representing a growth
of 16% in comparison with the same
period last year and also marking 16

months of consecutive growth. 
The airport has launched 13 new
routes so far this year including
Morocco and Turkey, as well as a
Business Class-only service to New
York. It is also investing £100million to
increase annual capacity from 12
million to 18 million by 2026, as well
as delivering major upgrades to

airport facilities.
Nick Barton, CEO of LLA, said: “The
introduction of new destinations has
seen passenger numbers surge this
summer. The announcement that
easyJet will launch services to
Innsbruck and Vienna this winter
means we’re set for our busiest year
ever.”

Bargain hunting Brits snap up flights to
Greece with CheapOair.co.uk
CheapOair.co.uk reports that it has seen a staggering jump
in UK holiday bargain hunters booking flights to Greece.
Bookings from London to Rhodes and Corfu have seen the
biggest surge, with year-on-year increases of 567% and
270% respectively, based on bookings made between
January and July this year when compared with 2014. 
Searches for flights so far this year from London to Crete
have also seen a significant rise on bookings during the
same period in 2014 (an increase of 293%), while the iconic
blue roofs of Santorini are also proving popular, with
bookings for flights from London showing an increase of
200% year-on-year.
The carrier, along with Aegean Airlines, is currently
highlighting an exclusive flight offer to Crete. Return flights
from Gatwick to Heraklion, travelling between September
15 and October 24 lead in at £99 per person. 
For more information or to book visit www.cheapoair.co.uk
or call 0203-318 5326.

Luton Airport anticipates record-breaking summer with 2.65 million passengers

WestJet announces new Gatwick service 
WESTJET has selected London as the first transatlantic
destination from Canada for its wide-body Boeing 767-300 aircraft,
with the new service to Gatwick commencing in spring next year.
The carrier’s vice president, Chris Avery, said: "Well-managed

and efficient airports like Gatwick are ideal for low-cost airlines like
WestJet. We love Gatwick as a convenient airport with great
connectivity to central London and access to other low-cost
airlines flying to points in Europe and beyond. We look forward to
welcoming travellers from Gatwick through our network to
destinations across Canada." 
The Canadian cities the airline will fly from will be determined

over the course of this summer, along with schedules and fares. 
For details see www.westjet.com

FRANKFURT FRIENDS...bmi regional recently took a group of agents
on a fam to Frankfurt. Pictured ready for take off at Bristol are, from
the left: Brian Roberts, BCD Travel; Susanna Rainsborough,
Lufthansa; Andrew Shattock, Corporate Traveller; Triona Doran,
Travel Solutions; Pam Jenkinson, Wotton Travel; Clare Bird, Ian Allan
Travel; LeRoy Sheppard, Maritim Hotels; Paul Scott, HRG; Tim Lock,
FCM Travel; and Tom Williams, bmi regional. For details see
www.bmiregional.com
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New routes and partnerships from Eithad
SYDNEY HAS joined Etihad Airways’ network of A380
destinations and completes the flagship link to
London via Abu Dhabi. The A380 now operates one of
the airline’s two daily services between Sydney and
Abu Dhabi. 

The airline has also launched daily B787
Dreamliner flights between Brisbane and Abu Dhabi,
putting the State of Queensland within easier reach of
more international visitors. The new non-stop flights
are operated by the line’s new Boeing 787-9
Dreamliner and will replace the daily one-stop
services which the airline previously operated via
Singapore.

The carrier has also launched a daily service
between Abu Dhabi and Edinburgh, marking the first
Scottish destination served by the airline and third
departure point from the UK. Following the launch,
the airline has partnered with No.1 Traveller, meaning
Business Class guests and Guest Platinum, Gold and
Silver cardholders can take full advantage of the
lounge’s facilities at Edinburgh Airport.

Manchester unveils ten-year
transformation programme
MANCHESTER AIRPORTS Group (MAG) has
announced a ten-year investment programme aimed
to enhance and transform Manchester Airport.
Key elements of the programme include an

expansion of Terminal Two to become the airport’s
primary terminal building, and the improvement of
Terminal Three to cater for an expanding flight
schedule.
Amongst the upgrades there will be enlarged

airside transfer facilities including direct linkage
between terminals, the introduction of the latest
technology in an enlarged security hall to screen
more passengers more quickly and self-service
check-in facilities.
The airport has also reported another strong year

of growth with a financial performance that exceeded
expectations. Route networks have also been
expanded with extensions to short-haul and long-
haul connectivity including the arrival of new flights
to Hong Kong, Orlando, Cancun, Las Vegas, Miami
and Iraq.

BIRMINGHAM BOOM…Birmingham Airport has
broken its record for the busiest July ever, handling more than
one million passengers. Celebrating the one million mark are,
standing from left: Lisa McDonald, Thomson; Stefanie Bowes,
airport sales; Laura Fitchew, Monarch and Emma Pugh, Flybe;
and on the front row from left Tom Barratt, customer service
agent; Meenakshi Patel–Rana, security; and Hulusi Eren from

InBrief
�  WOW air has seen a 49% increase in passenger numbers in June
compared with last year and recently added routes to Boston and
Baltimore-Washington. See www.wowair.co.uk 

�  From May 1, 2016 travellers will be able to fly direct to San Jose
twice-weekly with British Airways from Gatwick. 

�  Research by Holiday Hypermarket has revealed that Manchester
Airport has proved to be the most popular departure airport for its
customers, followed by Gatwick and Birmingham respectively.
Factors contributing to the rankings in the survey included the
number of destinations served by the airport and transport links
for passengers.

�  EVA Air is adding five new Boeing 777 freighters to its fleet and is
set to have all five in operation by September 2019.

�  Air Malta has upgraded its range of products in both Economy and
Business classes as part of a ‘We Care More’ initiative. As from
September 1, fares on all routes will be lowered, there will be a
reintroduction of child and infants’ discounts, an increase in
luggage weight allowances, plus new category tiers offering
customers various benefits. See www.airmalta.com

�  Emirates is to introduce a third daily A380 service into Gatwick,
meaning that from January 2016 all of the airline’s eight flights to
London will be operated by an A380.

�  Garuda Indonesia is offering discounted fares for travel periods
between now and December 12 and in spring 2016 from Gatwick
to Bangkok, Kuala Lumpur and Singapore. Fares start from £426
return to Kuala Lumpur, £437 to Singapore and from £467 to
Bangkok, including taxes. Bookings must be made by September
15. Visit www.garuda-indonesia.com
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See you by the Red Sea 
SHARM EL SHEIKH -  HURGHADA

www.egypt.travel

Selling trips to Egypt?  
Our e-learning programme is 
now live!

Complete the course and you 
could be one of  lucky FAM trip 
winners jetting o� to Egypt.                   
Get started...
For more details visit
www.egyptiantravelexpert.com

the Red Sea the Red Sea the Red Sea 
SHARM EL SHEIKH -  HURGHADASHARM EL SHEIKH -  HURGHADA

www.egypt.travel
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Trade support, Typically Italian & Typically Spain 

What's your favourite household
gadget? 
The microwave makes life easy.

What are your favourite TV
programmes? 
Pointless, Countdown and the Big Bang Theory.

Who does the cooking? 
My wife Caroline but I do make a mean cheese on
toast. And I am going to learn more about
cooking authentic Italian dishes according to my
new boss!

What's a typical weekend for you like? 
I occasionally go to the pub at the weekend.

What's your guilty pleasure? 
Toffee Crisp.

What do you do to relax? 
I’m not very good at relaxing to be honest - I find
it difficult to switch off.

What music do you listen to? 
Love my 80s music.

What's your favourite movie? 
The Sound of Music - the best movie ever!

What's been your latest DIY project? 
I’ve got lots of projects on the go but they never
get finished.

What other companies/organisations
have you previously worked for? 
OSL/Wings, Titan HiTours, Cosmos Tourama and
Great Rail Journeys.

If you could change one thing in the
industry what would it be? 
Fair wages for all.

What personal item do you have on
your desk at work? 
My desk is clear at the moment having taken a
month off.

What's the best thing about your job? 
I love the variety as no two days are ever the
same.

What's a typical day like? 
No such thing as a typical day in field sales.
But no day goes by without talking to my
lovely agents.

What's your favourite travel app? 
Skyscanner is pretty cool.

Who has been your inspiration in the
travel industry? 
Martin Coe and Hugh Ferry - my old joint MD’s
at Titan. Two gentlemen I have great respect
for.

What skill are you most proud of? 
The ability to make a Holland’s meat pie
disappear in three bites.

What do you love about the travel
industry? 
The amazing people you meet who work hard
and play hard.

What item do you always take with
you when travelling? 
My hairbrush.

Tony Byrne

Where would you most
like to visit and why? 
Italy and Spain are high on my
agenda at the moment - can’t
think why….

What are your hobbies? 
Armchair sports fan as I have
no time for a proper hobby.

What's your favourite
(non-work related)
website? 
Livescore for the football results
or skyguide.

Do you use social media
for work and play? 
Facebook mainly for work but I
have found it useful for keeping
in touch with family as well.
Don’t get Twitter at all.

What trait do you dislike
in other people? 
People who have no respect for
others.

What is your best
quality? 
I go with the flow on most
things. 

What's your most
embarrassing moment? 
Going to London on the train
for an event two weeks early
but not realising until I couldn’t
turn back. I ended up in London
for 15 minutes.

Do you have any
nicknames? 
Loads….Tony Titan, Tony
Tourama, Tony Choo Choo, Tony
the Tank Engine. Soon to be
Tony Ciao Ciao or Typically Tony
I am sure.

If you could invent a new
law, what would it be? 
Move the drinking age in the
UK to 21.

At home

At work

At play
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Anatolian Sky urges agents to look to Turkey for autumn and winter breaks

Strike the tech-life balance at the Hillside Beach Club with Classic Collection
The Hillside Beach Club, a five-star resort in Fethiye, is
helping guests to find tech-life balance with daily
beachside yoga, indulgent spa treatments and peaceful
beaches on the doorstep this October.
Travellers staying at the property can enjoy some late
Mediterranean sunshine and experience the power of
quiet in their own private bay on Turkey’s Aegean coast.
Understanding that a complete digital detox is neither
helpful nor feasible, the hotel offers guests the ability to
strike a balance between technology use and being
technology-free to fully enjoy a break from the stresses
and strains of their daily lives and endless online
pressures. 
The resort’s Beach Club App means guests can plan their
day ahead, booking spa and activity reservations online
before embarking on a day of quiet relaxation and
tranquility. Guests are encouraged to leave their phones
in their hotel room safe to take advantage of the resort’s
natural surroundings and relaxing activities on offer. 
A seven-night, full board stay with Classic Collection - including flights from Gatwick and private transfers - costs from
£1,062 per person based on two adults sharing a twin/double room in October.  
For an additional £115 per person, the resort is offering five activities to help guests zone out and immerse themselves in
the destination.
To book or for more information call 0800-008 7299 or visit www.classic-collection.co.uk and www.hillsidebeachclub.com

turkey

AHEAD OF the launch of its 2016 programme of holidays
to Turkey, Anatolian Sky is urging agents not to forget that
while the majority of resorts are closed between the end of
October and the beginning of May, Turkey still offers plenty
of opportunities for getaways during the winter months.

For a city break, Istanbul offers much more pleasant
temperatures for sightseeing than during the heat of the
summer. The operator’s managing director, Akin Koç,
recommends crossing by ferry from the European to the
Asian side of the Bosphorus to get a sense of what daily life
is like for the residents of Istanbul. He also suggests
clients visit a ‘lokanta’ or tradesmen’s restaurant for an
authentic meal.

The operator is also featuring a seven-night walking

holiday that uncovers some of Cappadocia’s lesser known
areas and hidden gems. 

Based at the atmospheric Assiana House Cave Hotel in
Urgup, the itinerary includes visits to the Ilhara Valley; the
valleys and hidden churches surrounding Goreme; rural
Kavak; Cavusin Village and the little-known church of John
the Baptist; the summit of Bozdag Mountain; and a walk
through the green valleys to Uchisar. 

Prices lead in at £729 per person based on a group of six
travelling in November, including flights, transfers,
breakfast accommodation, five guided walks with lunch and
entrance fees. 
For more information visit www.anatolianskyholidays.co.uk or
call 0844-273 3585.

Cappadocia
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ABERCROMBIE & KENt is promoting a seven-night
'Classic Turkey' option from £3,420, where guests can
explore a collection of Byzantine and Ottoman
architecture in Istanbul before visiting Cappadocia,
Alacati’s beaches and ancient Ephesus.

An eight-night 'Quintessential Turkey' option is also
being promoted, which takes in the sights of Istanbul, the
rock-carved churches of Cappadocia and the glittering
Turkish coast, with prices from £4,995.

Murat Reis Hotel completes renovation
THE MURAT Reis Hotel Ayvalik has recently completed a
major renovation transforming the hotel’s 91 rooms, luxury
bungalows and exclusive villa.  

The resort offers natural views, green gardens and pine
trees wrapped around the legendary slopes of the Kaz
mountains, and the hotel's two restaurants offer a
selection of modern Mediterranean food. Other facilities
include a spa, deck bar, pool bar and lobby bar, plus a
selection of watersports including waterskiing,
wakeboarding, monoskiing and canoeing.  

There are opportunities to visit local olive oil factories,
the ancient Leka Panagia Monastery and take part in city
and island tours, while guests can also take in the nearby
Ayvalık Islands Nature Park, one of Turkey’s largest nature
reserves featuring more than 20 islands and 60 diving
locations.  

A&K offers seven nights from £3,420
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ATTRACTION WORLDhas reintroduced
its 'Kids for £1' offer in Turkey, valid until October 28. The deal
allows up to two children to join selected tours for £1 when
accompanied by two full paying adults. Examples include a Cruise
the Blues boat trip from £10 per adult, an all-inclusive boat trip
from £16 per adult and a Jeep safari from £15. 

Pegasus Airlines reaches new milestone 
PEGASUS AIRLINES' newly released traffic data for the first
half of 2015 shows that, for the first time, it carried more
than ten million guests during this period with 6.33 million
on domestic routes and 3.84 million on international routes

The newly released figures reveal a year-on-year
increase of 10%, while the seat capacity was 13.04 million,
a rise of 12% compared with the same period last year.
With a fleet of 64 aircraft by the end of June, the carrier
had completed 125,156 block hours of flights at an average
overall load factor of 78% during the first half of 2015.

The airline's general manager, Sertac Haybat, said:
"Following our double digit growth during 2014, we're very
happy to have also captured this trend during the first half
of 2015 given the relative slowness for the aviation industry
during this time. We marked another important milestone
at the close of this period when we carried more than ten
million guests during the first half of the year for the first
time in our company's history. We aim to continue this
trend of growth during the second half of the year, when
we will also continue to take our guests to their chosen
destinations at the best-value fares.”

The carrier offers flights from Gatwick and Stansted to
Istanbul, Izmir and beyond, connecting London to more
than 50 destinations, with prices starting at £66.99 one-way
including taxes and charges.
For further information see www.flypgs.com/en

Turkish Airlines introduces new routes
to Iraq and Bahrain from Istanbul
TURKISH AIRLINES has grown its network by adding two
flight destinations - to Erbil (Iraq) and Bahrain from
Istanbul. 

The roundtrip flights between Istanbul and Erbil operate
four times weekly on Mondays, Wednesdays, Thursdays
and Saturdays. Then, from September 16, flights will be
increased to seven times per week.

Bahrain flights from/to Sabiha Gökçen International
Airport are operated three times weekly in both directions.

To mark the new routes, a special deal is being offered
to Miles&Smiles members, with a 25% reduction in the
miles needed to redeem either award tickets or upgrades.
For more information visit www.turkishairlines.com

Murat Reis Hotel Ayvalik
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Youth travel company, Topdeck, reports that it has seen a 35%
rise in sales to Turkey to explore destinations such as Gallipoli
and Troy above traditional resorts. For more information see
www.topdeck.travel

ROTANA HAS announced the opening of
its first two properties in Istanbul -
Burgu Arjaan by Rotana and Tango
Arjaan by Rotana. 

Situated in the Maltepe district on the
Asian side of Istanbul, the two new
properties offer a tranquil haven from
the hustle and bustle of the city centre.
Often referred to as the lesser
discovered side of Istanbul, the cultural
hub offers a range of traditional food
markets, elaborate palaces and
charming waterside eateries. With a
prime location near the coast of the
Marmara Sea, the properties offer
convenient proximity to the Prince

Islands and the historical landmarks on
the banks of the Bosphorus.

The hotels feature 319 hotel
apartments divided across two towers,
with each apartment providing all the
modern conveniences of a five-star hotel
property, while onsite facilities include
four food and beverage venues, a Leisure
& Wellness Club with indoor and outdoor
swimming pools, landscaped areas as
well as three meeting and conference
rooms.

Omer Kaddouri, the hotel group's
president and CEO, said: "Burgu Arjaan
by Rotana and Tango Arjaan by Rotana
are ideally placed in one of the city’s

trendy water-front locations and have an
offering that sets them apart from other
hotels in the area. Our emphasis is on
comfort and refinement and this is
reflected across our premises, facilities
and services; from the architectural
design and interiors right down to the
warm and friendly service that greets
our guests.”

A stay for two sharing a Classic Room,
with daily breakfast, starts from 49
Euros(approximately £34) per room, per
night. Agents are entitled to a 50%
discount on BAR, subject to availability. 
For further information visit
www.rotana.com

Tauck is promoting its 12-day 'Land of Contrasts' tour, with 2016
prices from £3,095 excluding flights. Highlights include a hot-air
balloon ride over Cappadocia, visits to Hagia Sophia, the Blue
Mosque and Topkapi Palace, plus a boat cruise on the
Bosphorus. For details see www.tauck.co.uk

Turkey debut from Rotana 

Burgu Arjaan by Rotana
and Tango Arjaan by
Rotana, Istanbul

Belcekiz Beach, Olu Deniz Cappadocia
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INNTRAVEL HAS introduced taster
weekends and cross-country
experiences as part of the new
options offered through its 2015/16
Snow programme.

For those who want a taste of the
snow but only have a few days to
spare, the operator is introducing
two new four-night Taster Weekends
at Pertisau in Austria and Blitzingen
in Switzerland. 

In Pertisau for example, guests

can spend three days in the lakeside
village to master the basics of cross-
country skiing (lessons provided),
enjoy a privately guided introduction
to snowshoeing and follow a quiet
winter walking route. 

Staying at the Hotel Wiesenhof,
prices lead in at £898 per person
based on two sharing, including
four-nights’ full-board, ski hire,
cross-country ski and snowshoe
lesson.

Experienced skiers are invited to
join the operator at one of its special
weeks to learn the subtleties of
cross-country skiing whilst honing
their technique. Guests can travel to
Ylläs from £1,228 per person based
on two sharing, including seven-
nights’ half-board accommodation,
four 90-minute lessons, six-hour
guided ski tour and ski hire.
For further information call 01653-
617000 or visit www.inntravel.co.uk

Inntravel offers cross-country experiences and taster weekends through 2015/16
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Located in the heart of the 3 Valleys, 4T Val Thorens is a new resort from Club Med featuring 384 luxury rooms, each with a balcony.
Packages offered through the operator include a Ski & Snowboard Pass for all ski areas, group lessons for a maximum of 12 people and
classes from beginner to expert. Other sports activities available include climbing, tobogganing and mountain biking on snow. 

INTREPID TRAVEL is featuring China’s Harbin Ice Festival
as a new experience within its range of festival themed
trips.  

Beginning in Beijing, travellers join an overnight sleeper
train to Harbin, where a walking tour of the city will
introduce them to its Russian influence and heritage.
Discovery of the life-size ice sculptures, sledding, ice

hockey and ice mini golf can all be enjoyed at the five-day
festival – both during the day and in the evening. 

Prices start from £850 per person based on a January
9, 2016 departure, including accommodation, selected
meals, ground transport, entry fees and the services of a
local guide.
For more information visit www.intrepidtravel.com/cbsi 

Intrepid Travel promotes China’s Harbin Ice Festival as a new experience 

JET2.COM is  giving eager
skiers more opportunities
to hit the slopes this winter
with the launch of its
biggest ski programme,
including thousands more
seats on major routes plus
the new destination of Lyon
from Manchester Airport.

Steve Heapy, CEO of the

airline, said: “We’re thrilled
to be giving our loyal
customers even more
choice for their ski
getaways this season. With
the addition of Lyon, a
brand new destination for
us from Manchester
Airport, plus increased
capacity on our popular

routes, more than 150,000
seats will be available, a
12% up lift on last year.”

The addition of Lyon – a
popular gateway to more
than 170 resorts across
France, Switzerland and
northern Italy – will see the
airline operate a total of 20
ski routes from its seven

UK bases for 2015/16.
Weekly Saturday
departures from
Manchester Airport will run
from December 19 until
April 9, 2016 and prices
start from £43 one-way
including taxes.  
Visit www.jet2.com/ski for
more information.

Jet2.com launches largest ski programme to date with the addition of Lyon

S06 TB2808 2015 Winter Sports_Layout 1  26/08/2015  11:38  Page 24



25www.travelbulletin.co.uk August 28 2015

Park City and Canyons resorts team up
to develop new US ski resort 
PARK CITY and Canyons resorts have partnered up to
create one of the largest ski resorts in the US, Park City,
with the tagline 'There is only one. Park City'.

The resort's chief operating officer, Bill Rock, said: “The
tag line ‘There is only one’ is perfect because there is no
place like Park City. The town is already universally
celebrated as one of the best ski destinations in the world
and now will be home to the largest ski resort in the United
States. 

“We should all be proud of this mountain and this
community as we invite the world to experience the
combined resort during the upcoming 2015/16 winter
season.” 

The linking of Park City and Canyons is part of a US$50-
million capital improvement project which will transform
the two resorts into one and complete a number of critical
upgrades to the infrastructure including more than 7,300
acres of skiable terrain.
For further information visit www.parkcitymountain.com

Ski and sun offerings from Mark Warner 
With the ski season rapidly approaching Mark Warner has a
free lift pass offer across peak dates including Christmas,
New Year, Half Term and Easter.
To take advantage of the offer bookings must be made
before October 30 and the dates on which free local lift
passes are available include December 20 and 27 plus
February 14, March 27 and April 3, 2016.
Looking ahead, the operator has also launched early
booking offers for summer 2016 with a lead in price of £495
per person and free child places available on various dates.
Moreover, if agents enter the company’s summer window
display competition they can earn £10 in Love2Shop
vouchers for every booking made. 
For details see www.markwarner.co.uk/free-lift-passes

wintersports

Inghams launches Ski 2015/16 programme
INGHAMS HAS launched its ski brochure for winter 2015/16 which
offers new resorts in Austria and Italy, two new chalets and the
flagship ‘platinum’ standard five-diamond Chalet Hotel Le Savoie
in Val d’Isere. 

A ‘Winter Inspirations’ section for non-skiing escapes in
Northern Norway and Lapland is also featured for the first time, as
well as options for solo skiers.

The new platinum standard five-diamond Chalet Hotel Le
Savoie, located in the centre of Val d’Isere, sleeps up to 87 guests
with a choice of bedrooms and suites which can be combined to
make ‘super-suites’. It also offers an in-house ski rental shop and
indoor pool with spa. As an example of prices a seven-night, half-
board stay leads in at £999 per person including flights from
Gatwick and transfers. 

Meanwhile, new this winter is a range of holidays for solo
skiers. Individuals can book sole occupancy rooms at the Chalet
Les Dolomites, Val d’Isère from £599, with no supplement for a
December 12 departure or at the Chalet Chardonnet in Tignes,
France from £699 with no supplement departing on April 16. Both
include flights from Gatwick to Geneva, transfers and chalet
catering.

The operator is also featuring a new ‘Winter Inspirations’ section
full of ideas for non-skiers. These include the Island & Fjord
Adventures and Polar Express Adventure tours in northern
Norway, where three-night breaks start at £799 including flights,
transfers, accommodation and most excursions and activities. 

To view the brochure visit www.inghams.co.uk/stay-in-
touch/brochure-requests, or for more information see
www.inghams.co.uk or call 0148-379 1114.

Lagrange Holidays offers 82 ski resorts
in new 2015/16 winter programme 
LAGRANGE HOLIDAYS has launched its ski programme for
the 2015/16 winter season, featuring 82 French ski resorts
throughout the Alps and the Pyrenees and offering
commission to agents.

Highlights for 2015/16 include new additions to the
Lagrange Confort+ self-catering brand, early booking
discounts of 10% for bookings before September 21 at
selected Prestige and Confort+ residences on selected dates,
plus an increased number of self-catering residences
offering short breaks and flexible stays. 

Studios for two at ‘Les Chalets d’Emeraude’ in Les Saisies
are available for a two-night minimum stay throughout the
ski season or from £75 a night, plus a £15-£30 booking fee.

The Ski 2015/16 brochure features 41 selected resorts in
the French Alps and Pyrenees, while the wider programme of
97 ski resorts, 148 self-catering residences and 54 hotels are
available online. Agents have the flexibility to book
accommodation-only for customers, add on transfers and ski
extras, or make the booking a self-drive or rail package. 

For information call 020-7371 6111 or see www.lagrange-
holidays.co.uk
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We asked our staff the
following question this week:
Who or what do you rely

on heavily?

wintersports

Crossword:
Across: 1. BUDGET, 3. AVRO, 7. INDIA, 9. YARRA, 10. MOUSEHOLE, 12. GOLD COAST, 13. DUOMO, 14. KENYA, 16.
SWAN, 17. HOBART. 
Down:1. BEIJING, 2. GCI, 4. VERMONT, 5. ORA, 6. HYDE PARK, 8. ASUNCION, 10. MOLDOVA, 11. ELEGANT, 13. DUS,
15. EBB.

Highlighted Word: GRANADA

Travagrams: top: Olympic Holidays    bottom: Galapagos Islands

Where Am I?: Burj Khalifa

puzzlesolutions
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Balkan reduces prices for 2015/16 ski season
LOWER RATES at selected Bansko hotels and cheaper flights from Gatwick
to Sofia, Bulgaria, are the highlights of Balkan Holidays’ new second
edition Ski & Board brochure featuring Bulgaria, Slovenia and Romania.
On sale from September 1, the operator is offering lower prices on

selected dates at hotels such as the five-star Kempinski Grand Arena and
four-star Strazhite Hotels in Bansko. 
As an example, prices at the Kempinski start from £1,154, offering a

saving of £24 per booking based on two sharing a room for a January 8
departure from Gatwick for  seven nights. Flights from Gatwick are also to
be reduced by £25 per adult on departures between December 19 and
February 6, 2016.
Other highlights include a lead in price of £244 per person for seven

nights in a two-bedroom self-catering apartment based on six people
sharing, departing next March from Heathrow.
Chris Rand, sales and marketing manager for the operator, said:

“Bansko already consistently tops the Post Office Family Ski Resort report
as the cheapest choice for family skiing on a budget. We think that our new
price reductions will make Bulgaria an even more attractive proposition in
2015/16 for skiers and snowboarders.” 
For details visit www.balkanholidays.co.uk or call 020-7543 5555.

Sibuet is to launch its new alpine hotel brand, Terminal Neige, with The Totem
debut in the French ski resort of Flaine on December 18. The 100-room, three-star
property is the first in a series of more accessible mountain hotels from the hotel
group and offers easy access to the main slopes and Grand Massif ski area, with
the option to book ski lessons and ski rental through in-room technology.

MAISONS & HOTELS 
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Get creative with a great window display to promote  
our Summer 2016 launch - during August and September 

The winner will receive a Mark Warner Holiday for 2!  
Five runner-ups will receive £40 of Love to Shop vouchers. 

PLUS - create a window display and earn £10 for every  
Summer 2016 booking made during the competition months.

Please post pictures of your window displays to;

      @mwholidaystrade 

      MW Holidays Trade 

or email agencysales@markwarner.co.uk         

Enter our window display 
competition to win.. .

Window display entries will be judged and announced after 30th September 2015.    
Every booking that is accompanied by a Window Display receives a £10 Love to Shop voucher.  
Claims to agencysales@markwarner.co.uk - to be paid after 1st October 2015.  

Summer
2016

Launch

          14:35
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AFFORDABLE

5030

FLY FROM
YOUR 
LOCAL 

AIRPORT

PRIVATE
TRANSFERS 
INCLUDED

Call 0800 294 9329  www.classic-collection.co.uk

LUXURY
BERMUDA
Grotto Bay Beach Resort

7 nights from £1,577pp

Room only, October departure

WINTERSUN

DUBAI
5  Park Hyatt Dubai

7 nights from £2,037pp

B&B, December departure

FASTRAK 
MEET & 

GREET IN 
DUBAI

INCLUDED

BARBADOS
Bougainville Beach Resort

7 nights from £1,649pp

Room only
February departure

FASTRAK 
MEET & 

GREET IN 
BARBADOS
INCLUDED

         16:21
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