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//n. Surreal quality of a dream come true, while contemplating the sunset
over the Mediterranean Sea from Meliá Calviá Beach hotel.

To stay at the renovated Meliá Calviá Beach is to 
explore new feelings, a mix of sensations that can only 
be expressed with new words. Its rooms and suites with 
breathtaking views of the Bay of Palma de Mallorca will 
turn your clients’ stay into an unforgettable experience.
Welcome to a world of new feelings.

• Unbeatable seafront location
• Renovated rooms and suites with views
• New: The Level. The most personalized service
 with the most exclusive product
• Signature cuisine gourmet restaurant
• Rooms and spaces for all kinds of celebrations
• YHI spa and gym
• Leisure areas for the whole family

#onlyinmelia

#fantasea

Call: 0207 391 3073 | Visit: meliapro.com

Or contact your UK leisure account manager
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THE GREAT LAKES USA completed its annual sales mission
in the UK last week, visiting agents in both London and
Dublin to highlight the region’s diversity and what it offers
to different types of clients and to demonstrate the area's
commitment to the UK market.
The main message of the delegation, the largest for

more than ten years, was that the region is ideal for
those seeking ‘the real
America’, having
perhaps already

visited some of the larger cities and attractions.
Toby McCarrick, executive director of the Great Lakes,

said: “Most people that have travelled to the US before
have visited the big cities and might want to take in
some of the small and mid-sized towns. With three main
gateways, the great thing about the region is that it
offers something new in terms of things to do and
places to see wherever you go, so we are seeing a lot of
repeat clients and people taking in different destinations
in one visit.”
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Travel agents urged to promote ‘The Real America’ as Great Lakes USA
completes 2016 sales trade mission in London & Dublin

continued on next page
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Great Lakes USA recently invited agents to a networking evening at London’s Kensington Hotel to showcase the region, win prizes and
network with its partners during a UK sales mission. Pictured during the evening’s festivities are, from the left: Bipin Patel, Travelpack;
Yolanda Fletcher, Cellet Marketing and PR; Bill Bohde, Meet Detroit; John Haas, Great Rivers Country; Martin Gregory, Co-operative
Personal Travel; Toby McCarrick, Great Lakes USA; Bob Navarro, Illinois Route 66 and Heritage Corridor; Dave Lorenz, Travel Michigan;
Gail Orr, Rockford Area CVB; Cory Jobe, Illinois Office of Tourism; Gayle Junnila, Explore Minnesota; Jeff Berg, Springfield CVB; Roger
Carmack, Great Rivers Country; and Douglas Killian from Mall of America. (Full story below)

Looking great...

10 conference update
we report from the Global Travel
Group conference in Dubai
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SANDALS AND BEACHES Resorts' 'two-for-one' sale is back for this year, offering a 50% discount off its Luxury
Included holidays. For a limited time, the offer will feature a variety of room categories, including its Club Level
and Butler Elite Service suites, for select travel dates this year and next. 
The sale also includes the company's popular twin-centre holidays, plus British Airways Club World inclusive

offers to its resorts in Jamaica.  
As example of prices, a seven-night stay in a Honeymoon Hideaway Luxury Poolside Club Level Room at

Sandals Halcyon Beach Resort & Spa costs from £1,299 per person. It includes Luxury Included accommodation,
flights and transfers and is valid for departures between September 1 and October 20.
Alternatively, a ten-night, twin-centre Saint Lucia and Barbados stay leads in at £1,839 including flights from

Manchester Airport with Thomas Cook, inter-island flights and transfers, valid for travel between November 10
and December 8.
For more information call 020-7590 0210 or visit sellingsandals.co.uk

Two super cruises in June from CMV
CRUISE & MARITIME Voyages (CMV) is offering two
opportunities next month to take a cruise for 12 nights
from the south or north of England.   
Magellan departs from Tilbury on June 12 and visits

Copenhagen, Warnemünde (for Berlin); Tallinn, Estonia;
overnight in St Petersburg, Russia, Helsinki and
Nynashamn in Sweden (for Stockholm). One of the
cruise highlights is the opportunity to visit the locations
of ‘War & Peace’ in St Petersburg, and fares start from
£699 per person, offering a saving of 60%.
Marco Polo sails from Newcastle on June 22 for 12

nights to Iceland and the Northern Isles, calling at
Torshavn, Faroe Islands; Seydisfjördur, Kureyi,
Ísafjördur, and Reykjavik, Iceland; circumnavigating
Surtsey; Lerwick, Shetland Islands; Kirkwall, Orkney
Islands and Invergordon, Scotland, before returning to
Newcastle. Fares lead in at £799 with a current saving of
up to 60%.
Fares are based on two sharing a twin inner cabin and

include full board cuisine, complimentary tea and coffee
between 06:00 and midnight, a Captain’s Cocktail Party
and a full range of big show entertainment, guest
speakers and leisure activities. Gratuities of £5 per
person, per night will be added to the onboard account.

www.travelbulletin.co.ukMay 27 20164
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THAMES TREAT...Prestige Holidays and its travel trade partners
treated 75 agents to a summer gala dinner on MV Harmony earlier
this month. Pictured enjoying the sights of the capital are, from
the left: Tricia Conroy Smith from Off Broadway Travel with Penny
Brown and Amanda Gore from Godalming Travel.

Agents are being encouraged to highlight the region’s
three main gateways – Chicago, Detroit and MSP – and
to suggest to clients to look at travelling in and out of
different gateways in order to get the best out of their
visit and see as much as possible.
Illinois' director of tourism, Cory Jobe, said: "The

mission is a great opportunity to showcase the new
airline route development with Icelandair, Virgin
Atlantic, Delta Airlines and the new American Airlines'
Dreamliner out of Manchester."
Dave Lorenz, vice president of Travel Michigan, said:

"The sales mission provided us with an intimate face-to-
face opportunity to showcase the Great Lakes USA
region with key travel operators and agents."
Gayle Junnila, market development manager of

Explore Minnesota, said: “Experiential tours are
becoming increasingly popular for holidaymakers – and
these are bookable on an individual basis or through
operators. Some of the tours are really hands-on and

offer great educational experiences for families 
for example.”
In terms of accessibility, the Great Lakes can be

reached by a selection of airlines including Delta, Virgin,
British Airways, American Airlines and Icelandair, which
is currently offering a free stopover in Iceland. The
destination is also featured by a wide range of operators
including Audley Travel and Bon Voyage.
With the 90th anniversary of Route 66 and the 100th

anniversary of National Parks’, The Great Lakes is
pulling out all the stops when it comes to celebrating
this year – something which is further fuelled with the
development of new stadiums, such as the one in
Minneapolis which offers a capacity for 65,000 people,
along with a new Superbowl stadium which is due to
open in 2018 and a dedicated European football 
stadium in Saint Paul, which opens within the next
couple of years.
For further information agents can complete the modules
online at OTT or visit greatlakesusa.co.uk

continued from previous page

Two-for-one sale on Sandals and Beaches Resorts’ Luxury Included holidays
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CARNIVAL UK announced the new ‘Cunard
and P&O Cruises Partnership Team’ at the
2016 Selling Cruise Conference in
Southampton last week. 

Carnival UK vice president of sales, Alex
White, said: “This is not just a rebranding
exercise. This is a definitively new way of
working with our travel agent partners.
Agents remain responsible for a vast
majority of our bookings so they are
pivotal to our success. We deal with all
sizes of agents, from large travel
companies to small independent cruise
specialists and it’s essential we find ways
to engage, educate and inspire this
community as a whole. 

“We’ve increased our team by 30%,
investing in the best and brightest talent
from both inside and outside the industry
to bring a fresh perspective and transform
how we support our agent partners. 

The larger team will allow us to offer 
a tailored approach to more partners than
ever before."

Key areas of focus will include offering 
a tailored approach through increased head
office account management; supporting new
and developing partners to grow their
business through a new dedicated local
regional support team; helping agents to
understand and tell its unique brand stories
to the right customers by transforming its
approach to training - starting with an
overhaul of its online learning platform;
delivering relevant, brand specific
communications, promotions and social
content; offering agents more opportunities
to experience the brand, with more ship
visits and new educational cruises; and 
a commitment to an 'easy to do business
with' approach, through a new dedicated
sales operations team.

newsbulletin

AMERICAN DREAMERS...Cosmos Tours has launched its 2017 North America & Worldwide brochure
with an enhanced range of unique touring experiences, a free VIP home chauffeur service, as well as
early booking offers. Prices lead in at £1,399 per person for an eight-day, twin-centre Boston & New
York holiday including flights, the VIP chauffeur service, flights, accommodation and transfers.
Pictured marking the launch of the new brochure are, from the left: the operator's Sammy Green,
Kelly Calver, Sarah Ashmore and Nathan Lane. For details call 0844-573 4261 or visit
cosmostoursandcruises.co.ukCosta Cruises launches

new itineraries 
COSTA CRUISES is to
launch a new two-week
itinerary on Costa
neoClassica that will allow
travellers to discover the
colours of India and the
beaches of the Maldives
during the European
winter of 2016/17.
The 'Colors of India,

between Yin and Yang'
itinerary provides a unique
cultural trip with the
possibility of dividing the
cruise into two distinct
seven-day segments, 
with flights to Male 
and Mumbai.
From December 15 to

March 10, 2017, the
exclusive journey around
the Indian Ocean will start
in the Maldives, where the
ship will remain for two
days, before continuing to
Sri Lanka where guests
will embark at Colombo. 
From Colombo, the

cruise journeys to India
where the first stop will be
Goa, where guests will be
able to choose from 
a number of excursions,
followed by a visit to
Mumbai, where the ship
will stop for two days to
allow guests to fully savour
the distinctive contrasts of
the city. 
For further information
visit costacruises.co.uk

Swissôtel Hotels & Resorts expands footprint in Thailand 
SWISSÔTEL HOTELS & Resorts has been appointed to manage its second resort in Phuket,
and fourth property in Thailand. 

The Phuket Patong Beach Resort will be rebranded and is scheduled to commence
operation in June. 

Located 45 minutes from Phuket International Airport, the resort is in the Patong area,
located minutes from Patong beach and a 15-minute walk from Bangla Road, a street
famous for its outdoor bars and lively atmosphere.

Lilian Roten, vice president for the brand, said: “This is a wonderful new addition to
our portfolio and we are very excited to be expanding our presence in Phuket. Through its
contemporary design and stimulating surroundings, the hotel will serve as an ideal base
for guests to explore the Patong area and delight in experiences that are truly authentic
to Phuket.”

The hotel features 390 guestrooms, four restaurants and bars, a swimming pool, health
club and kids’ club. It also has three meeting rooms and a new rooftop ballroom with 
a seating capacity of 250 that is under construction. The MICE facilities are currently
expanding to accommodate more events, with new facilities debuting in September.

Last chance to vote! 
Voting closes this Friday
for Travel Bulletin’s Star
Awards 2016, so it’s your
very last chance to vote for
your favourite suppliers.
Visit travelbulletin.co.uk
/starawards/how-to-vote.
The awards shortlist will
be revealed on Friday June
3. #TBStarAwards

Carnival UK reveals Cunard & P&O Cruises' Partnership Team 
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IN CREDIT...Funway has announced the winner of its recent
Tobago competition which asked agents to book a package
holiday to Tobago to be in with a chance of winning a £250
reward on their MoneyCard. Pictured is the lucky winner -
Elaine Price (right) from Spears Travel in Wolverhampton with
the operator's Anna Hawkins.

NEWS BITES
�  A NEW US$700M highway has opened in Jamaica
(North-South link of Highway 2000) that reduces
travel times between the north and south coasts.
Travel time from Kingston to the north coast town
of Ocho Rios, which is very popular with tourists, will
be approximately 30 minutes shorter. The new
opening means that visitors to Jamaica have more
options in terms of which airport they use.

�  THE ADELAIDE CONVENTION Centre has launched
Australia’s largest Google Virtual Tour, while also
becoming the first Australian convention centre to
adopt the technology across the entire building to
assist clients in planning their event. The tour
incorporates 316 panoramic photos, built from 3,792
separate images of the expanded centre and
showcases all 15,000 sq.m of the interior over three
levels, including external views of North Terrace and
the Riverbank precinct.

�  HARD ROCK HOTEL Ibiza has launched its weekly
Sunday party, Children of the 80s, which has
returned to the hotel’s open air concert area for the
second consecutive year and runs until October 9.
Tickets to Children of the 80s at Hard Rock Hotel
Ibiza are priced from 20 euros (£16) with entrance
free for hotel guests. For details see
hrhibiza.com/events-and-music. Deluxe Silver rooms
at Hard Rock Hotel Ibiza are priced from
approximately £210 including breakfast, based on
two people sharing.

Istanbul's Park Bosphorus offers new
packages to showcase city

THE PARK BOSPHORUS Hotel Istanbul has
created two new packages designed to
highlight to visitors what Istanbul has to
offer. Whether visiting for a short weekend
break, an extended adventure or a quick
business trip, the hotel is running an
exclusive two-hour Turkish cooking class
accompanied by the hotel’s chef in one of the
property’s Park Prestige Suites overlooking
the Bosphorus. The ‘Turkish Cooking Class’
package includes double accommodation for
two nights in a Park Prestige Suite on a bed-
and-breakfast basis and a two-hour cooking
class from approximately £475 per room, 
per night.
For an alternate traditional experience,

couples can also experience a unique Turkish
bath therapy which involves a relaxing foam
massage. The ‘Turkish Bath Treatment’
package includes double accommodation for
two nights on a bed-and-breakfast basis with 
a Turkish bath therapy session for two from
approximately £430 per room, per night. 
Visit cvkhotelsandresorts.com for 
more information.

Explore your senses with Le Saint-
James's one-night package
RELAIS AND CHATEAUX gastronomic hotel Le Saint-James is
offering a one-night package to invite guests to embrace the
culture of Bordeaux, with a short break celebrating French
wine and gastronomy.

In line with the opening of Bordeaux’s multi-sensory wine
museum, La Cité du Vin, next month, the hotel is offering 
a night's stay for 420 euros per person including transfers and
entrance to the new attraction, which features state-of-the-art
workshops and more than 120 audio-visual creations.

The hotel is located 15 minutes' from central Bordeaux in
the village of Bouliac and the package also includes a
decedent dinner for two including drinks in the hotel’s
Michelin-starred restaurant. It is available between June 1 and
December 30.  
To book or for more information visit 
saintjames-bouliac.com/en 

Le Saint-James

           S A I N T  L U C I A            A N T I G U A            B A H A M A S            G R E N A D A            B A R B A D O S
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THE TRAVEL NETWORK
Group (TTNG) has
demonstrated its ongoing
commitment to the cruise
sector with the
announcement that it will be
hosting its second Cruise
Conference later this year.

The ‘Evolve’ Cruise
Conference will take place on Sunday November 13 at the Forest of Arden Marriott
Hotel & Country Club, near Birmingham, and the group expects to attract more than
125 delegates.

Si Prentice, the TTNG's group marketing director, said: “We’ve just hosted our most
successful conference ever on Celebrity’s Eclipse and know that our conferences
achieve real traction with members. At this year’s cruise conference we will have 
a host of high profile speakers from the UK cruise industry and a panel of industry
experts sharing their views on the outlook for the sector.” 

The theme of ‘Evolve’ has been chosen to showcase how the world of cruising is
evolving and ties in with the group’s current marketing programme – ‘Engage,
Energise and Evolve’, which is based around providing members with various tools
such as seminars and consultation calls to help them build their businesses locally.

The group has also recently confirmed that it will be hosting a new Cruise Club TV
programme on Hochanda - a Freeview Sky & Free Sat home shopping channel - that
will start in the summer. Cruise workshops will be staged in Woking and Manchester,
which members can attend to develop their knowledge of the cruising industry and
better understand the many services on offer through the group’s Cruise Club and its
technology offering.

Kuala Lumpur debut
from Starwood’s St

Regis Hotels 
& Resorts 

ST. REGIS HOTELS 
& Resorts, part of
Starwood Hotels 
& Resorts Worldwide, has
announced the debut of
the brand’s 38th hotel
with the opening of The
St. Regis in Malaysia’s
Kuala Lumpur.
The 208-room hotel

offers views of Malaysia’s
bustling capital, including
Kuala Lumpur’s largest
park - the Lake Gardens,
the National Museum and
Houses of Parliament,
and features six 
distinct restaurant and
bar venues. 
For more information or to
book visit
stregiskualalumpur.com

TTNG announces commitment to cruise with 2016 conference 

J A M A I C A            S A I N T  L U C I A            A N T I G U A            B A H A M A S            G R E N A D A            B A R B A D O S

FOR MORE INFORMATION OR TO BOOK THE WORLD’S LEADING ALL-INCLUSIVE RESORTS
CONTACT FUNWAY   |   CALL 0208 290 9753   |   VISIT SANDALS4AGENTS.CO.UK

Book by 07 June 2016 for travel up to December 2017. Terms and conditions apply – visit sandals4agents.co.uk for more details.

Travel agents: Quote FUN2FOR1 at the point of booking to take advantage of any offer included within the 2 for 1 sale. Capped commission of 5% applies to all 2 for 1 bookings. 2 for 1 
bookings are not eligible for MoneyCard rewards.

Price is per person based on two people sharing a Butler Village Honeymoon Poolside One Bedroom Villa Suite for 7 nights and includes all savings, return flights from London in Club 
World, all meals, land and water sports, transfers, tips and taxes. Price is subject to availability and correct at time of distribution. ABTA: V000X / ATOL: 2853 / IATA: 91273442.

2 0 1 5

NOW
EXTENDED

MUST END 7 JUNE

JA M A I C A
Sandals Ochi Beach Resort 

Butler Village Honeymoon 
Poolside One Bedroom Villa Suite 

7NTS £1,999PP 
Including return flights with 

British Airways in Club World

Travel Dates: 
06 Jan - 07 Feb ‘17

THE  ULT IM AT E  I N  LUXURY
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by SANDRA MURRAY
in Normanton, Yorkshire

Notes from

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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Normanton...

•   Win a 5 night stay at The Crane Resort in
Barbados, PLUS up to £250 Love2Shop vouchers 

•   Win a two B&B night stay for 2 people, to
Innsbruck in Austria. 

•   Win up to £100 worth of Amazon vouchers,
courtesy of Simply Sweden.

Visit travelbulletin.co.uk/competitions and
travelbulletin.co.uk/video-box for details on the

above competitions and videos 

New campaign from VisitEngland
encourages Brits to 'holiday at home'
IN THE run-up to May half-term and the summer holiday
season, VisitEngland has launched its largest domestic
marketing campaign for 2016 to promote amazing ‘moments’
that can only be experienced on a trip across Great Britain and
Northern Ireland. 

The four-week #OMGB ‘Home of Amazing Moments’ TV,
digital and print campaign, part of the UK Government’s
GREAT Britain campaign, uses film and images of authentic
experiences and activities shot on locations across the UK to
inspire people to take a short-break at home. 

The £2.5million campaign is expected to generate more
than 1.3 million additional overnight stays in 2016 with 
a £100million boost to the UK economy. 

CEO of VisitBritain and VisitEngland, Sally Balcombe, said:
“From taking a dip in Wastwater Lake in the Lake District and
riding the waves at Surf Snowdonia, to watching sunlight
breaking over the Scottish Highlands and walking in the
footsteps of giants along The Giant’s Causeway in Northern
Ireland, the UK is packed full of incredible experiences that
you can’t get anywhere else.

“By showing the sheer diversity of activities right here on
our doorstep we want to inspire people to book a trip right now
to discover their own amazing moments, driving growth in
tourism across our nations and regions and spreading its
economic benefits across the UK.”
Travel offers and deals for UK breaks to tie in with the
campaign and competitions are available at
homeofamazing.com

By the time you read this I will be in Skiathos -
an unexpected holiday! When a friend called
me up and asked if I fancied a week away

(telling me it was almost as cheap for two people to
go away as one), it wasn't too difficult to say yes.
After all, I do recall doing the exact same thing to
her when I asked her if she fancied a week away in
Crete last year! So Susan and I are going with
Olympic Holidays and flying with Small Planet who I
haven't flown with before, so it will be interesting.
It’s about 20 years since I last went to Skiathos…I
wonder what changes there are.
Small Planet are excellent with friendly helpful

staff. We arrived at the Yallis Apts which are great,
very clean with fresh towels every day. Niko and
Koula who run the apts are lovely and helpful. I have
to say, I have not stayed in apts that are so tranquil.
Koula will also do breakfast or snacks through the
day and there are bus stops outside the apts. I am
amazed at the wonderful coaches they use - or you
can take a water taxi into Skiathos Town. It makes
me laugh the way the taxis stop at the bus stops to
try and poach you - and it only seems to be 5 euros
to wherever you want to go! There is a lovely sandy
beach within a 10 min walk, plenty of sunbeds and 
a few tavernas. There are also a few nice restaurants
within 5 mins of the apts. This is a great place for 
a relaxing holiday with a nice pool and beach. 
Of course Skiathos is also famous for part of

Mama Mia being filmed on the jetty! Nicky the
Olympic rep is brilliant – you can tell she knows
what she is talking about and she loves her job - not
one of these young kids wanting to party all the time.
Of course, you expect me to mention cats and I
wouldn’t want to let you down! Koula has two cats
and one has had 4 kittens - only 9 days old. When I
leave it will be like Paul O'Grady at Battersea - they
will be frisking me to see if I have any kittens in my
pockets!
‘The secret of getting ahead is getting started’

and ‘The loudest one in the room is the weakest one
in the room’. 
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Fancy a fam?
Prestige Holidays has teamed up with Destination
Quebec to offer two agents places on a fam trip to
Canada this July. The winners will fly with British
Airways to spend a week in Quebec (July 7-15),
taking in Montreal, Quebec City and the Charlevoix
region plus some exciting activities including 
whale-watching on the St Lawrence River. For a
chance to win, agents need to make a booking by
June 3 that includes some Quebec services such as
accommodation and excursions, and send the
booking details to Becky Baldock at
bbaldock@prestigeholidays.co.uk. The winners will
be announced in mid-June.

9www.travelbulletin.co.uk May 27 2015

TUSCAN TREAT...A group of agents experienced allthings Italian on a recent fam trip to Montecatini inthe Tuscan countryside, courtesy of Inghams. Thedestination is part of the operator's Lakes andMountains programme and the group enjoyed excursionsto San Gimignano and Siena, Florence and visited theTettuccio Redi Spa in Montecatini. Pictured enjoyingthe sights of San Gimignano are, from the left: LaurenKemp, Hays Travel; Caroline Harrison, Althams Travel;Alison Craig, Inghams, Lynda Owen, Regal Travel; andRebecca Fishwick, Preferred Travel. 

agentbulletin

Book a high speed TGV Lyria from Paris to explore cities across Switzerland 
including Geneva, Zurich, Basel and Lausanne. These super-fast trains
allow more time to be spent sightseeing! 

- Paris - Geneva from 2 hours 58 
- Paris - Zurich from 4 hours 03 
- Paris - Basel from 3 hours 03
- Paris - Lausanne from 3 hours 35

 
Prices from just £47 return*

STUNNING SWITZERLAND BY RAIL 

Prices from just £47 return*
*Subject to availability, terms and conditions apply

allow more time to be spent sightseeing! 

Look out for our promo on 1st Class fares from 
31 May

 Book at www.voyages-sncf.eu or call 0844 848 4066

Booking incentive
Every month throughout this month and next
Cruise & Maritime Voyages (CMV) will draw
the names of three travel agents to win a ‘Get
Ready for Summer’ goodie bag. To enter, agents
should make a booking and email the reference,
their name and ABTA number to
competitions@cruiseandmaritime.com. Each bag
contains a beach towel, water cup, beach ball, a
travel pack, ear phones, mints and a ‘selfie’ stick.
The competition runs until June 12 and applies
to bookings made for this summer. Meanwhile,
with the announcement of an extra date added
to her ship visit calendar, new opportunities for
the Scottish travel trade to visit the line’s
Magellan whilst berthed in Invergordon on
Thursday June 2 are available. Agents will meet
mid-morning at Invergordon for a short
presentation and fam tour of Magellan before
lunch is served on board. For details or to secure
a place call 0844-414 6140. 

Agent Offer
Travel 2 is giving agents the chance to win
one of two holidays to Thailand worth
£10,000 each. The trip includes Business Class
flights, five-star accommodation, luxury spa
treatments and Thai cooking classes. To be
entered into the prize draw to win one of the
holidays, agents can unleash their wild side by
sending in their very own version of the
‘Footloose’ dance routine to
marketing@travel2.com or by uploading it to
the ‘T2 News’ Facebook page. Alternatively,
agents can enter the prize draw by making a
qualifying booking to Thailand including flights
and five nights’ accommodation.
For details see travel2.com 
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ANDY STARK, managing director for The Global Travel Group,
took to the stage to deliver the consortium’s latest industry
news and figures for 2015.
This included an increase of 6.2% in turnover in the past

year, along with a growth in package holiday sales of more
than 6% and cruise sales figures up 30% year-on-year. 
In addition, and dubbed by Stark as a ‘great achievement’,

nearly all the distribution and sales made by the membership
were with the group’s preferred suppliers, reaching 97%.
Working with 115 preferred suppliers (an additional 12 have

been added this year) and in tandem with the news that the
group is soon to launch its ‘Take Me Away’ campaign, Stark
told delegates: “We've also developed an agent verification tool
that offers customers
confidence when
shopping on your
websites. ‘How to do’
video tutorials are to
launch at the
beginning of July and
they'll provide
practical tips and
tricks for agents to
manage their office
and to get those offers
out to their customer
database.”
Meanwhile,

summer booking stats
provided an
‘encouraging start’,
with figures up by 8%,
while the average
spend per person for a
short-haul break was £490, £690 for a mid-haul break and
£1,600 for a long-haul holiday. Other notable figures included a
35% increase in short breaks and holiday durations of fewer
than six days, while Cape Verde as a new winter destination
was highlighted as ‘one to watch’.
Sales during the first quarter for summer revealed 6%

increase year-on-year and again demonstrated a theme of
short breaks, currently tracking at 30% for the summer overall.
In contrast, 14-night holidays accounted for 19% of the overall
business. 
Stark said: “What that tells me is that people are time poor,

so we're seeing that people are taking more breaks during the
course of the year for shorter times."
Looking ahead to bookings for winter 2016/17, early

bookings are up by 30% on last year while city breaks, cruise
and the Caribbean now feature in the top five products selected
by the UK holidaymaker for the first time.
In addition, booking trends indicate that 45% will be heading

to beach resorts, 35% for short stay city breaks and cruise
currently occupying a 20% share of the market.
Value-for-money destinations such as Malta, Bulgaria,

Hungary and the Czech Republic also remain popular, with the
high volume of people travelling to short-haul destinations
such as Spain and Portugal expected to continue.
Stark said: “Personally, I see lots of optimism in the industry

and I think we're in great shape. We're producing great annual
results and I see this year is going to be a really successful
one. We are all about your business, we're focused on those
core areas right now and moving forward.”

Dubai recognises instrumental role
agents will play to meet 2020 vision
WELCOMING DELEGATES to Dubai, the CEO of Dubai
Tourism Issam Kazim highlighted the importance of the
UK market for the destination’s inbound tourism and the
significant role that agents play in increasing visitation
figures in the future.
At 65%, leisure visitors make up the majority of

travellers arriving in Dubai, a figure which the
destination hopes to further enhance with a series of
new openings and attractions - such as IMG Worlds of
Adventure, Dubai Parks & Resorts, Dubai Opera and
Dubai Safari - designed to further drive appeal amongst
family segments. The tourism authority also reports that
families make up more than half of all travellers visiting
the city and were the primary driving force behind the
average length of stay of 7.2 days in 2015. 
Kazim said: “Dubai has a reputation for not standing

still and we are driven by our tourism vision for 2020
which aims to welcome 20 million visitors per year. 
“It is our goal to ensure that travellers from around

the world are aware of the full spectrum of experiences
and possibilities Dubai offers, but like all other large
undertakings this cannot be done alone. We're focused
on a number of markets across the world, not least the
UK, which is playing a vital role in our work to realise
our ambitious tourism vision. And we could not have
done this without the help of important partners,
including agents.”

www.travelbulletin.co.ukMay 27 201610

conferenceupdate

DOWNTOWN DUBAI…Enjoying an evening hosted by Dubai Tourism
at The Palace Downtown are, from the left: (back row) Marie
MacDonald, The Global Travel Group; Caroline Summers, Fiftyone
Degrees; and Raj Singh from Fusion Travel Group; with (front row)
Leighann Morgan and Sharon Fryer from Opulent Travel;
Mohammed Pasha, Fusion Travel Group; Jose Saavedra, Travel
Sense; and Sandra Aggio from Devoted to Travel.

Hosting its first overseas conference in
seven years, The Global Travel Group
(TGTG) held its 2016 conference this week
at Atlantis the Palm in Dubai. With sessions
structured around a ‘how to’ theme,
delegates heard from product experts and
gleaned practical information for their
businesses, along with an insight into
TGTG’s activities this past year plus the
chance to experience the delights of Dubai
first hand…

Global reports strong growth and
optimism for the future 
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Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, June 2nd. Solution and new puzzle will

appear next week.

The winner for 13th May is Katie Telega, S&N Pickford

in Cheshire.

May 13 Solution: A=9    B=7    C=6    D=2

Number: 0xx

Across 
1. Leader in luxury cruising (9)
6. Principality between France and Spain (7)
7. Well-known hotel brand (4)
8. Johnny, playing the Mad Hatter at a cinema

near you (4)
11. Capital of the Austrian state of Styria (4)
12. Middle East country (4)
14. The pink sands of Horseshoe Bay and Elbow

Beach are popular tourist attractions on this
island (7)

15. Central American country (9)

Down 
1. Country setting for the film, A Hologram for the

King (5,6)
2. State capital of Michigan (7)
3. Netherlands city, famous for cheese (4)
4. Kingsford Smith international airport serves this

city (6)
5. The sand dunes of Maspalomas are found on

this island (4,7)
9. Historic capital of the region of Umbria (7)
10. National airline of Indonesia (6)
13. Largest island of the Seychelles (4)

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 28

Crossword

Su Doku

N
um

be
r: 

0x
x

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D

ACE RAM MOLL
Name this four-star Melia hotel ,  located in

the exclusive Calvià area. . .

TRAVAGRAM
SPONSORED BY 
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Industry
Insight by...

This month the High Court ruled that a father
who took his daughter out of school for a family
trip to Florida did not break the law, paving the

way for more parents to take pupils on term-time
holidays. He was prosecuted under section 444 of
the Education Act, which stipulates that parents are
guilty of an offence if they fail to ensure their child
‘attends regularly’ at school. However, the law does
not specify a length of time, although the
Department for Education sets its bar for persistent
truancy at 90%.
ANTOR member France would welcome a move to

regionally staggered school holidays or more flexible
term time holiday options. They feel that their
accommodation providers would benefit enormously
from UK clients throughout the year and not only
during the heavy summer period when some areas
become overcrowded with domestic tourists. It
would also ease off the pressure on infrastructure
and services during the heavy traffic months of July
and August. “One would hope it would have an affect
on prices to the benefit of the consumer as well but
that remains to be seen” commented Atout France. 
These are opinions shared by many members,

particularly those with a summertime beach holiday
product on offer.
Some long-haul ANTOR members found it harder

to form an opinion as they don’t have the necessary
data. However, according to flight search and deals
publishing website, Cheapflights.co.uk, this ruling
has sparked a surge in demand for term-time
travel. Their analysis of flight searches to a
snapshot of popular family holiday destinations
including ANTOR member Malaga, Spain, as well as
Lanzarote, Gran Canaria and Florida, shows demand
for travel during the spring and autumn term-time
periods has jumped by as much as 50% since the
ruling was announced. Conversely, flight searches
to the same destinations for travel during the school
summer holidays dipped significantly over the
weekend. Searches on the Cheapflights website to
Malaga, Spain jumped by 21% for travel during the
spring term-time and 50% for travel during the
autumn term-time, but were down 18% for travel
during the school summer holidays. “Nevertheless,
the nuances of this ruling were very specific and

parents must continue to ensure they are fully
aware of the policies of their local authority before
booking a flight” commented Cheapflight.co.uk’s
managing director, Andrew Shelton. 
Looking at how this affects ANTOR’s Honorary

Member, Visit Britain, a new survey by
stayindevon.co.uk and stayincornwall.co.uk has
revealed the true cost of term time holiday penalties
- and how families can save hundreds of pounds by
holidaying in the UK in term time. The survey
conducted by the tourism experts asked 1,000
parents for their views on the cost of taking their
families on holiday. 
British families revealed that it has been costing

them an average of £873 more per year to take a
holiday abroad, since penalties were introduced to
prevent children being taken out of school during
term time, according to the survey.
Although 85% of ABTA members supported a

proposal to look at staggering holidays, some
ANTOR members with children of school age from a
personal perspective wouldn’t necessarily prefer
staggered holidays because it can cause severe
complications for families whose children go to
different schools. 
“There would have to be a strong regional

demarcation and inevitably some families would be
affected by sending children to schools either side of
the demarcation point.” said one member. 
Past experience of a staggered February half-

term one year actually damaged the skiing market
because families had one child off one week and
another child off the next week, so they couldn’t go
anywhere at all, recalled an ANTOR board member.
Another suggestion was to lobby the government

to acknowledge the benefits of travel and grant a
number of discretionary weeks per annum for
families to go away on a holiday together, although
this could be hard to manage from a school’s point
of view.
Destinations all suffer from low or shoulder

season and spend a lot of marketing effort into
promoting these periods and stretching their high
seasons further. A change in the current policy
whatever the solution can only be of benefit to our
members in the long run.   

bulletinbriefing
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How would a relaxation on taking family holidays during
term time affect tourism? ANTOR polls its members and
looks at independent research findings across the domestic,
short- and long-haul markets. Tracey Poggio, ANTOR chair
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technologybulletin

New augmented reality app from TC
THOMAS COOK has launched a new augmented reality app
that brings its SENTIDO hotel collection to life for customers. 
Complementing the company’s summer 2017 brochures,

the app provides holidaymakers with an enhanced digital
research tool to experience 20 of its own brand hotels
through interactive tours.
Having recognised a growing trend in the number of

people accessing e-brochures via mobile devices, the
operator introduced the app to match customer
expectations by delivering accurate content at a faster rate.
Providing filmed footage of each hotel, showcasing the
bars, restaurants, room categories, location and views,
pool, beach, wellness and gym facilities, the app ensures
that holidaymakers are fully informed and make the right
holiday choices.
It is free to download and is available via the App Store

i0S and Google Play on Android. 

Gatwick’s £36m investment creates
state-of-the-art check-in floor
GATWICK AIRPORT has opened the world’s largest self-
service bag drop zone following an 18-month
construction programme as part of the transformation
of the North Terminal.
The £36million project is a major part of the airport’s

growth strategy, and as the investment in technology
will help speed passengers through the check-in and
bag drop formalities, allowing Gatwick to handle greater
numbers of passengers by increasing peak check-in
capacity from 3,000 to 4,350 passengers per hour.
Phase One of the project opened last October, with

the final phase now complete and the full space now
open for passengers. 
The airport’s biggest airline, easyJet, is located in the

new area and now has the space to move all its South
Terminal flights to the North Terminal, creating a simpler
experience for passengers flying with the airline. The
consolidation will happen in January 2017 when British
Airways and Virgin Atlantic will also switch their flight
operations, with British Airways moving South and Virgin
Atlantic moving North.
Self-service bag drop was originally trialled in the South

Terminal, proving that queuing times can be significantly
shortened by allowing passengers to take charge of their
own journey through the airport. The technology enables
passengers who have checked in online to take their bags
straight to a machine upon arrival at the airport, where
they can print their luggage tag, apply it to their bag and
load it straight onto Gatwick’s baggage sorting system. 

New app from Etihad
Etihad Airways has launched a mobile app for the iPhone
that enables guests to organise and manage their journey
with greater ease, including checking-in and viewing the
status of their flight. 

The airline has also partnered with Abu Dhabi Airports
Company, enabling guests to navigate their way around Abu
Dhabi International Airport using indoor maps – a first in
the Middle East. The mobile app also incorporates high
resolution enhanced seat maps, giving passengers a
detailed layout of the cabin and their chosen seat. 

The modern day traveller is one that has evolved
along with the rise of digital and technology in the
travel industry. And with a TripAdvisor study last
year claiming that 42% of travellers worldwide are
using their smartphones to plan or book their
trips, this evolution to all things digital shows no
sign of slowing.
Our partnership with travel content gurus,

ArrivalGuides, offers travel businesses the option to
appeal even further to digital travellers, turning
their travel website into a source of inspiration and
information for their customers with a wide range of
destination guides, useful maps and engaging video
and imagery.
You might be wondering why you might need

expertly crafted travel content delivered fresh to
your website. Take a moment to consider the wildly
competitive industry you currently work in; in order
to stand out from the crowd, your organisation
needs to offer a digital experience for your
customers that is really worth writing home about.
ArrivalGuides content provides exactly that.
The 2016 traveller has a hankering for engaging

digital content that informs them of new and exciting
adventures that could be on the horizon. A study by
TripBarometer, the world's largest traveller and
accommodation survey, found that the 2016 traveller
is keen to seek out new experiences as well as being
highly likely to choose destinations based on the
culture of a country. Globally, 69% of travellers plan
to try something new in 2016 and nearly half (47%)
chose a destination due to its culture.
With ArrivalGuides, your website can offer

detailed, professional and up-to-date content for
more than 500 locations across the globe -
suggesting authentic experiences to your customers
and building authority as the brand they can trust
whenever they fancy exploring somewhere new.

As well as giving your customers what they are
looking for, incorporating great travel content into
your website can:
- Get your brand noticed regularly by your target 

.......audience.
- Drive traffic to your website.
- Encourage engagement and visitors to spread

.......the word about your organisation.

ArrivalGuides is the world's largest distributor of
destination content with more than 340 partners
using their work to boost customer interaction,
experience and loyalty. And by focusing on these
elements, the sales are sure to follow. We can
incorporate ArrivalGuides into our technology on
request. Drop us a line to find out more.

DIGITAL DIALOGUE
Teaming up with ArrivalGuides...

S04 TB 2705 2016 News_3_Layout 1  25/05/2016  12:28  Page 13



eventbulletin

www.travelbulletin.co.ukMay 27 201614

CHEERS!…Enjoying the drinks reception are, from the left: Joanne Bruce, Sue Hambleton,
Allan Cowan and Carol Martin from Colpitts World Travel; with Ian Wilson and Karen
Ridger from Kanoo Travel.

IN THE BAG…Roy Weatherup (left) from Border Global
Travel wins an Air Canada goody bag, including
Champagne and a Molton Brown travel set, courtesy of
Kevin Rogers from Air Canada.

STA SMILES…Arriving for an evening of fun are, from the left: Anna-
Marie Scammell, Peta Evans, Kathryn Dewar and Sonal Hussein, all
from STA Travel.

ACCESS AER…Aer Lingus presents to a table of attentive agents.

WILD WIN…Jenna Donaldson (left) from Qatar Airways
presents an Edinburgh Zoo family pass to Anna-Marie
Scammell from STA Travel.
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UNITED PRIZE… Winning Champagne and a business
travel amenity kit from United Airlines’ Tom Sneddon
is Joanne Bruce from Colpitts World Travel.

eventbulletin

Want to get in on the action? 
Travel Bulletin will be hosting its next ‘Airline Showcase’ event in London on Monday 17

October. All agents who wish to attend can secure their spot by emailing
gemma.reeve@travelbulletin.co.uk 

15www.travelbulletin.co.uk May 27 2016

TAKING FLIGHT…Chatting all things Qatar are, clockwise from front left: Ashleigh
Holden, Sarah Hall, Helen Walker, Harriet Holdsworth and Gary Clark from Flight
Centre; Jenna Donaldson, Qatar Airways; and Aileen Dickson and Nicola Mains-Sheard
from Flight Centre.

FLYING HIGH…Jenna Donaldson from
Qatar Airways gives away an Airbus
A380 model aircraft to Wayne Russell
from Travel Leads.

Travel Bulletin
hosted its debut showcase

event at DoubleTree by Hilton in
Edinburgh last week, giving agents the
chance to enjoy an Airline Showcase. Flying high

through a combination of networking and presentations,
agents discovered more about the diverse range of flight

options and destinations available, indulged in
delicious food and wine and tried their luck at

winning some great
prizes…

PICNIC PERFECT…Just in time for
summer, Karen Rodger (left) from
Kanoo Travel receives a picnic hamper,
courtesy of Naomi Jones from Finnair.

HAWAIIAN HELLO…Malcolm Aldcroft from Hawaiian Airlines reveals the
latest news from the airline.
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FROM JUNE 3, customers can enjoy an upgraded travel experience when American Airlines introduces the newest addition to its fleet, the
Boeing 787-8 Dreamliner, into service from Manchester to Chicago, replacing the Boeing 767-300 currently operating the route. Delivering
the news at a recent agent networking event in London are, from the left: Cory Jobe, Illinois Office of Tourism; Mark Danis, American
Airlines; and Yolanda Fletcher, Great Lakes USA.

EVA Air introduces
new features for
stress-free travel
Ideal for clients who don't

pack lightly, EVA Air has
increased the baggage
allowance for travellers
flying from the UK to Taipei,
Bangkok and other
destinations in Asia.
Passengers can now check-
in up to 30kg of luggage free
of charge when travelling in
Economy Class, 35kg in Elite
Class (Premium Economy)
and 40kg in Royal Laurel
(Business Class).

The airline has also
introduced new in-flight
music, adapting various
popular Taiwanese folk
songs, for boarding and
take-off to make for a more
relaxing flying experience,
and have also introduced
new sleepwear and Rimowa
amenity kits in Royal Laurel
Class Cabins.

Vueling partners with LATAM to improve flight connections 
Vueling and LATAM Airlines have announced plans to strengthen the status of
Barcelona El Prat Airport as the chief connection for passengers flying between Brazil
and Europe.
Now available through sales channels, the new agreement will allow passengers to
travel from Europe, the Middle East and Africa through Barcelona thanks to Vueling’s
network of 147 short- and long-haul flights operating from El Prat Airport.
LATAM Airlines runs four weekly flights from Barcelona to Sao Paulo and, from June,
will increase flights to once daily. 
Fernando Estrada, Vueling’s director of strategic alliances, said: “The agreement with
LATAM Airlines allows us to continue to drive momentum to long-haul and
intercontinental flights and in this way will strengthen El Prat Airport’s position as an
important hub for short and medium haul flights in Europe.”

airtravel

FLYBE HAS released the final phase of its
expanded 2016/17 winter programme,
offering up to 3,000 flights a week on 114
routes, five of which are new. 
Booking is now available for travel

through to March 25, 2017 with one-way
fares starting from £24.99 including taxes
and charges.
The new routes include flights from

Cardiff to Berlin Tegel; Doncaster Sheffield
to Chambery and Dusseldorf; Newquay to
Leeds Bradford; and Norwich to Chambery.
A total of 24 other routes introduced on the

airline’s network this summer are also
being carried through, to operate for the
first time this winter. 
Vincent Hodder, chief revenue officer for

the carrier, said: “The diversity of our winter
schedule is ideal for those not only wanting to
book affordable business travel but also
winter sun and short leisure breaks,
especially over the autumn half-term and
Christmas/New Year period. We offer our
customers affordable, convenient, high
frequency air travel - faster than road or rail.”
Visit flybe.com for more information.

Flybe issues final phase of expanded 2016/17 winter schedule 
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HAINAN AIRLINES is launching its first direct flights to
mainland China from Manchester on June 10. In celebration,
Wendy Wu Tours has partnered with the airline to offer free
Business Class upgrades on inbound flights to Manchester
on all China group and private tours that enter or exit a
combination of Beijing, Shanghai, Chengdu or Kunming.
The offer celebrates the first direct flights to China from

the UK outside of London launched by the five-star airline
and there will be four weekly flights from Manchester to
Beijing from launch. 
The offer will be available on bookings made by June 10

and will be available on selected tours departing between

August 27 and March
25, 2017. An upgrade
on both inbound and
outbound flights is
available from £799
per person.
Business Class

tickets benefit from a
180-degree lie-flat
bed, access to the
business lounge, a Bvlgari amenity kit and an onboard
menu of international cuisine.

newsbulletin

MORE THAN 1.1 million people flew through Luton Airport
in April representing a 17% increase in passenger numbers
compared with the same month last year. 
The latest record month means that the airport has

catered to more than 13 million passengers in the last 12
months, the first time that the milestone has been reached. 
Meanwhile, the airport is investing £110million in a new

transform project, with contractors currently on site working
to redevelop the terminal building to increase annual
capacity from 12 million to 18 million passengers by 2020.
Plans to build a £200million mass passenger transit

link to connect the rail station with the terminal have

also been announced, which will replace the existing
shuttle bus and cut journey times from St Pancras to
less than 30 minutes.
Meanwhile, Air Nostrum is the latest carrier to

announce new services from the airport with tickets now
on sale for twice-weekly flights to San Sebastián and
entering service on July 26. April also saw the launch of
three other new routes; Blue Air has commenced flights
to Larnaca, Cyprus and Turin, Italy, while the airport has
become the first English airport to offer a service to
Paris Orly with Transavia. 
Visit transforminglla.com for more details.

Hainan Airlines launches Manchester-Beijing flight with upgrade offer

Luton Airport passes 13m pax milestone
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Discover The Art of Life®

with Endless Privileges®

BOUTIQUE HAVENS

EXPRESSIVE ARCHITECTURE

FINELY APPOINTED
SUITES WITH PRIVATE 
CHECK IN/OUT

24-HOUR IN-SUITE DINING

SPARKLING WINE AND 
FRESH FRUIT BASKET DAILY

LIMITLESS GOURMET 
DINING & TOP-SHELF SPIRITS

BVLGARI® BATH AMENITIES

COMPLIMENTARY 
WORLDWIDE CALLING

COMPLIMENTARY
LAUNDRY SERVICE

WORLD CLASS SPAS

Zoëtry Wellness & Spa Resorts offer our guests an exquisite array of holistic services and amenities 
complemented by unrivalled oceanfront luxury. Endless Privileges® — where everything is included — features 

traditional and organic gourmet fare and unique cultural experiences in ultra-romantic seaside settings.

EXPERIENCE ENDLESS PRIVILEGES® FOR THE MOST DISCERNING TRAVELLER IN ARUBA (2018)
DOMINICAN REPUBLIC: PUNTA CANA | JAMAICA: MONTEGO BAY (DEC 2016) | MEXICO: ISLA MUJERES • RIVIERA MAYA 

ZOËTRY VILLA ROLANDI ISLA MUJERES CANCUN ZOËTRY PARAISO DE LA BONITA RIVIERA MAYA ZOËTRY AGUA PUNTA CANA

CONTACT YOUR PREFERRED TOUR OPERATOR FOR MORE INFORMATION AND TO BOOK. BECOME A MASTER AGENT
TODAY AND TAKE ADVANTAGE OF INCREDIBLE INDUSTRY RATES, INCENTIVES AND MORE AT AMRAGENTS.CO.UK

      10:49
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Head of activities, BSpoke Tours and Cycling
for Softies

Miles Porter

How do you relax?
With a one-year-old
daughter, it is
increasingly hard to relax
but a long
walk to get her to
sleep works a
trick!

What’s your
favourite gadget?
My backup phone battery is
essential for long distance cycle
rides.

What is the last picture you took
on your phone?
My daughter’s birthday cake!

What is the strangest thing you
have ever eaten?
I have eaten dried crickets – they
didn’t taste of anything but they are
high in protein apparently.

What has been your most
extravagant purchase?
Probably a pair of skis that were too
expensive.

What's been your latest DIY
project?
I wouldn’t say that DIY is one of my
skills but there always seems to be
something to paint or a picture to
hang.

Do you have any nicknames?
Friends and family sometimes call
me Milo.

What's the best compliment you've
received?
I can’t think of the best one but the

most recent was a customer who
told me I had a nice voice, so

that was a good compliment
as most people never like

it when they hear their
own voice.

My greatest strength
is...
Problem solving, a useful
skill in any job I think. My

one weakness is....
Eating too many
crisps. I gave them
up for Lent but

made up for it on
Easter Sunday.

What gives you the
greatest satisfaction?

Nothing better than a great
holiday and visiting a new place

with family or friends.

What’s your favourite quote?
You can please some of the people
some of the time, you can please all
of the people some of the time but
you can’t please all of the people all
of the time.

What skill would you like to master?
The ability to fly would be a great
skill to have.

Who is your celebrity crush?
It has to be Penelope Cruz.

Who would you most like to be
seated with on an aeroplane?
See previous answer.

Which fictional character do you
most liken yourself to?
That’s a tough question but it
would be cool to be Indiana
Jones.

What other
companies/organisations have you
previously worked for?
In the travel industry I have worked
for Skiworld and Novasol.

What do you love about the travel
industry?
Working with likeminded people
and getting to visit some of the
best places in the world.

If you could change one thing in the
industry what would it be?
Stop parents being fined for taking
their children out of school to go on
holiday. As long as it doesn’t
happen too often, it is a great way 
for kids to see amazing places and 
a much more cost-effective way for
parents to take them on fantastic
experiences.

What's the best thing about your
job?
Getting to talk about cycling and
the best places in Europe all day.

What is your top travel tip?
Be patient. Delays happen when
travelling, just don’t get stressed
about it.

Where’s your next holiday to?
Nothing booked yet but off to the
Dolomites soon to cycle our new
route from the Alps down towards
Venice.

Where currently ranks highest on
your travel wish list?
I have always wanted to go to
California and drive the
length of the coast, as
well as visit Lake
Tahoe.
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ATTRACTION WORLD is promoting new limited edition tickets available at some of Rome’s most popular
attractions. Only recently open to the public, from £73 guests can enjoy exclusive access to the Colosseum
Underground Experience to explore the tunnels where gladiators once prepared for fights. Alternatively,
for £44 per adult and £40 per child, clients can gain early entry to the Sistine Chapel and Vatican,
skipping the queues and enjoying the site before anyone else.
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Great Rail Journeys
introduces new

festive tour
TAKING IN the cradle of
the Renaissance in the
midst of the Christmas
season, ‘Florentine
Christmas 2016 Tour’ is 
a new festive city break
from Great Rail Journeys.
Discovering the delights

of Florence and its nativity
scenes on a guided tour,
highlights include the
option to attend Midnight
Mass in Florence's
cathedral, a special
Christmas Eve dinner, an
excursion to the world-
famous Uffizi Gallery, a rail
excursion to Pisa, including
the Leaning Tower and
Lucca, dinner on 
Christmas Day and free
time to explore.
The six-day journey

costs from £1,145 per
person and bookings made
on or before June 
3 can also benefit from 
a special saving of up to
£50 per person.
For further information
visit greatrail.com or call
080-0240 4470.

BACK-ROADS TOURING has a selection of
Italian tours scheduled for 2016 offering
guests the opportunity to experience classic
Italian pastimes.

A 12-day ‘Italian Indulgence’ itinerary
takes guests beyond Italy’s signature cities
to enjoy Tuscany, the lakes, Venice, Verona
and Piedmont. The tour comes complete
with a private lesson with a Tuscan chef to
show guests the secrets to making freshly
made pasta along with truffle hunting; wine,
nougat and chocolate tastings in Piedmont;
and a visit to Lake Orta, one of Italy’s many
hidden gems.

Departing on selected dates from April to
October and priced from £2,160 per person,
the tour includes 11 nights’ breakfast
accommodation, six evening meals, two
lunches, a Venice water taxi, local guides
and radio guides in Florence and Venice,
entrance to the Baptistery of St John in
Pisa, a Cinque Terre flexi pass and wine,
olive oil, Montebore cheese, chocolate and
nougat tasting.

Alternatively, the foodie retreat ‘Slow
Food Tour of Puglia’ gives guests the
opportunity to sample the local and
traditional cuisine from quality producers.
Groups are given the chance to dine in
traditional Puglia restaurants and taste
some of the region's finest and most
traditional dishes, including melenzane
ripiene and tubettini con le cozze. The tour
then takes visitors to a boutique, family-
owned cheese factory to taste the Burrata
and Mozzarella di Andria and to sample
wines grown in Puglia.

Tours include five nights’ accommodation
on a bed-and-breakfast basis, mini-coach
transport, two evening meals, two lunches,
three food and/or wine tasting sessions, 
a local guide in Lecce and entrance fees to
Castel del Monte, Sassi de Matera and
Museo della Civilta del Vino Primitivo. Priced
from £1,440 per person, departures are on
selected dates from June to September.
Visit backroadstouring.com for 
further information.

italy

Monarch reveals breaks to hidden Bibione
LOCATED IN Venice province, on the eastern side of Veneto and close to the Friuli Venezia Giulia
border, the island of Bibione is linked to the mainland by a bridge over the Veneto coastline. 

Despite its beach receiving the second greatest number of visitors in Italy, the destination still
remains relatively unknown to the majority of British tourists. Attractions include an 11.5km
stretch of golden sand, thermal spas, a plethora of shops and restaurants and, a few kilometres
from Palmanova Outlet Village, cycling and walking routes, along with the protected natural area
of Bibione Lagoon. 

New for this year is free Wi-Fi along the beach for its 18,000 sunbeds and a monthly firework
display with summer showings scheduled for June 19, July 17, August 15 and September 8. 

Monarch offers flights into Venice from Gatwick, Manchester and Birmingham, and is
currently offering five nights in Bibione at the Luna Hotel from £459 per person on all-inclusive.
The deal is based on two sharing a double room, with a Birmingham departure on June 5.

Alternatively, a stay at Savoy Beach Hotel costs from £595 per person on half-board, based on
two sharing a deluxe double room and departing from Gatwick on July 3. Other hotels in the
region that feature on the operator’s programme include Holiday Aparthotel and the Laguna
Park Hotel.

Back-Roads indulges in Italy with foodie 2016 tours

ATTRACTION WORLD is promoting new limited edition tickets available at some of Rome’s most popular
attractions. Only recently open to the public, from £73 guests can enjoy exclusive access to the Colosseum
Underground Experience to explore the tunnels where gladiators once prepared for fights. Alternatively,
for £44 per adult and £40 per child, clients can gain early entry to the Sistine Chapel and Vatican,
skipping the queues and enjoying the site before anyone else.
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INGHAMS ITALY recently gave agents a taste of ‘La Dolce
Vita’ on a four-night fam trip to the town of Sorrento and
the Island of Ischia on the Neapolitan Riviera.

Fiona Attrell, senior product manager for the operator,
said: “The aim of the fam trip was to showcase all
Sorrento has to offer - from its fantastic food and wine to
its stunning scenery and excellent hotels. 

"We included Ischia in the trip to highlight what 
a wonderful alternative it makes to Sorrento, offering
fantastic beaches, thermal parks and stunning scenery.
There is a high demand for Sorrento this year, so for
those still looking to book, we encourage them to book
now, not only to guarantee the best flight prices, but to
secure a hotel before they sell out. Our 2017 brochure
goes on sale soon, so we advise customers to book early
to guarantee their first choice of hotel."

The operator is offering seven nights at the four-star
Hotel Corallo, Sorrento from £995 per person on a half-
board basis, including flights from London to Naples 
and transfers. 

Alternatively, a seven-night stay at the three-star Hotel
Lord Byron, Ischia costs from £769 per person on half-
board, including flights and transfers.
For more information visit inghamsitaly.co.uk or call
01483-791111.

Chia Laguna kicks off Juventus
training experience for children  
NEW FOR 2016, Chia Laguna in Sardinia has introduced 
a Juventus Training Experience, aimed at young footballers
aged between five and 14 years old. 

The latest in a series of family offerings from the resort,
the five-day courses are a one-off opportunity for young
footballers to hone their ball skills under the coaches of
Juventus Football Club and will take place from July 30 to
September 11. Italian football player Fabrizio Ravanelli is
set to launch the new activity, mentoring children in the
much sought-after first week of the programme.

The training will take place every Monday to Friday with
prices from 550 euros per child, including a black and white
Adidas Juventus Training Experience kit to take home. 

Nightly rates at the resort’s Hotel Village start from 490
euros based on a family of three sharing a classic room on
a half-board basis. Rates also include Wi-Fi, access to
fitness facilities and beach service. 
For further information visit chialagunaresort.com

Pictured exploring some of the thermal springs are, from the left
(back row): group tour guides Alessandro and Susan from Platypus
Tours; and Robynne Blower from Midcounties Cooperative; with
(front row) Stephen Jones, Newells Travel; Charlotte Yeomans,
Inghams; Rhona Pender, Stewart Travel; and Claire Louise Oxford,
Hays Travel South.

www.travelbulletin.co.ukMay 27 201622

italy

RECOMMENDING A VISIT in early summer to witness the
magnificent wildflower display of the Piano Grande, Inntravel’s
‘Sibillini Apennines & the Piano Grande’ tour loops through Italy’s
wild and remote Monti Sibillini National Park for guests to
experience lesser-known Umbria. Based on two sharing, prices
lead in at £798 including seven nights’ breakfast accommodation,
five dinners, two picnics, route maps and notes, plus luggage
transfers between hotels. Flights are extra. Visit inntravel.co.uk
for details.  

Step ashore with Royal Caribbean’s Navigator of the Seas for Italian tours
ROYAL CARIBBEAN’S Navigator of the Seas is to embark from Southampton on July 10 for roundtrip 14-night
Italian Mediterranean cruises. The summer sailings lead in at £1,998 per person, based on two sharing an
interior stateroom, and feature a series of shore excursions in Italy. 

On a ‘Wine Tasting in Tuscany’ tour guests can learn about the art of winemaking whilst travelling through the
wine-producing hillsides of Tuscany, home to hundreds of wineries, olive groves and medieval villages. Included
is a visit to a local Tuscan vineyard for a tour of the cellars to learn about winemaking and bottling methods with
a sampling of crisp whites and bold reds, along with salami and bruschetta.

Alternatively, a ‘Italian Beach Transfer’ offers those leaving the ship with an opportunity to relax on an Italian
beach. A 30-minute drive from the port sees guests arrive at Lido di Tarquinia to enjoy three hours of sun 
and sand. Beach amenities include a complimentary welcome drink, umbrella, sunbed plus use of kayaks and
pedal boats.

Inghams gives agents a taste of ‘La Dolce Vita’ on Sorrento & Ischia fam 
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New experiences mark Castello del Nero anniversary 
HAVING OPENED in 2006, The Castello del Nero Hotel & Spa in Tuscany is
celebrating its tenth anniversary with a selection of special packages. 

Two new anniversary packages - ‘10th Anniversary’, available to book for the
whole of 2016, and ‘Celebrate with us’, offered for the week of the anniversary 
party on July 9, will run alongside special experiences offered through the hotel's
other departments.

As examples, the spa has put together a gold package which uses Tuscan virgin
olive oil in a relaxing ritual, whilst the food and bar team have created summer
surprise cocktails and some special dishes for the menu.

The 12th century castle hotel is also able to offer truffle hunting followed by a
four-course truffle lunch in the village of Badia A Paassingnano, car hire (a Fiat 500
Cinquecento) for a day to drive around the Chianti wine region and a complimentary
shuttle service to Florence or Siena. 
Visit castellodelnero.com for more information. 

SuperBreak adds Venice
airport transfers 

SUPERBREAK HAS added airport
transfers in Venice, for agents to
add to flight inclusive packages.
Fully commissionable, the
transfers are available daily and
mean that agents can now book a
fully protected short break
including flights, hotels,
attractions and transfers to the
destination.
Two options are available;

return private transfers from £292
per booking for between one and
three people, available from both
Venice airports (VCE and TSF)
including a transfer by car from
the airport to the pier and a water
taxi to the pier closest to the hotel;
or return shared transfers from
Venice Marco Polo with a water
taxi to the pier closest to the hotel,
priced from £70 per person.
For more information call 01904-
436000 or visit
superbreak.com/agents

        Th     

£439
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MELIÁ HOTELS International has announced the signing of a new resort in the Maldives. 
Located in Kalhudiyafushi in Thaa and scheduled to launch for October 2017, Gran Meliá

Maldives will offer 95 private villas, three restaurants, a bar and café, spa, leisure centre
and several retail shops. The hotel will also be able to arrange and host exclusive private
events and romantic dinners on a smaller nearby island to further attract potential guests. 
During the contract signing, Maria Zarraluqui, director of expansion for the hotel group,

said: “Opening in the Maldives has been a dream for us for a long time, but we were
always waiting for the right project to come along. This hotel meets all our expectations
and we are confident that our unique brand will enhance the magic of these privileged
islands, giving a new meaning to the concept of luxury.”

The Hilton Seychelles Northolme Resort & Spa has introduced 16 Grand Oceanview pool villas. Rising
above the turquoise waters on stilts and featuring large infinity pools, villas combine the natural
elements of the traditional Seychellois house with contemporary luxuries and come complete with
panoramic vistas of the Indian Ocean. Ideal for VIP delegations, the two-bedroom Presidential Villa
features a larger infinity pool, separate living room and spacious bathrooms complete with 
a whirlpool bath.

Coco Palm Dhuni Kolhu
builds Turtle Rescue

Centre
AS A RESULT of its recent
partnership with the Olive
Ridley Project, Coco Palm
Dhuni Kolhu is working
towards building its first
Olive Ridley Project Turtle
Rescue Centre.
Guests of the resort are

encouraged to support the
project and donate funds
for the construction of the
centre by purchasing a
signature Olive Ridley
turtle toy or by direct
donations at either the
time of booking or at the
resort. 
All proceeds go towards

the construction phase of
the project and, once the
centre is established,
educational presentations,
tailored snorkelling
sessions and ghost net
research excursions will be
available as guest
experiences.
Located on the island of

Dhuni Kolhu, the resort
has 98 Maldivian-inspired
villas with rates for an
ocean front villa costing
approximately £289 per
night on a bed-and-
breakfast basis, based on
two sharing. 
Visit cocopalm.com or

cococares.wordpress.com
for more information.
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COSTA CRUISES IS to launch a new two-
week itinerary on the Costa neoClassica,
taking in the colours of India and the
beaches of the Maldives for 2016/17.
The ‘Colors of India, between Yin and

Yang’ itinerary provides a cultural trip with
the possibility of dividing the cruise into two
distinct seven-day segments, with flights to
Male and Mumbai.
Running from December 15 to March 10,

2017, itineraries around the Indian Ocean
will commence in the Maldives, where the
ship will remain for two days and where the
cruise line has partnered with Paradise
Island Resort for guests to enjoy the white
sandy atoll, blue waters and coral reef.
Leaving Male, the ship continues to Sri

Lanka where guests will embark at Colombo
and visit the Pinnawela Elephant Orphanage.

The cruise then journeys to India and stops
at Goa, from where guests will be able to
choose from a number of excursions,
including a tour of the old city and the
capital Panjim and a visit to the Basilica de
Bom Jesus, a UNESCO World Heritage site.
Continuing on to Mumbai, the ship stops

for two days to allow guests to savour the
distinctive contrasts of the city before
heading back down the Indian coast. The
journey will continue to New Mangalore
before arriving at Cochin in the federal state
of Kerala, where two days will give guests
time to explore the village of Kumbalangi
and enjoy a houseboat ride in the Kerala
Backwaters. The ship will then return to
Male or guests can embark at Mumbai.
For further information visit
costacruises.co.uk
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Gran Meliá announces Maldives launch for October 2017

Costa Cruises launches new Indian Ocean itinerary 
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OZEN by Atmosphere scheduled to open in July
ATMOSPHERE HOTELS & Resorts is unveiling a new luxury property on the Maldivian
island of Maadhoo. Opening its doors on July 15, OZEN by Atmosphere will be the first new
resort constructed on the centrally-located South Male Atoll for more than five years. 
Ensuring no unexpected costs are accrued, all guests will stay on an all-inclusive

‘Indulgence Plan’, covering dining, beverages and accommodation with a choice of 
a complimentary spa treatment or a diving excursion. 
All non-motorised watersports are complimentary, meaning guests can try their hand at

a range of water-based activities such as paddle-boarding, snorkelling, windsurfing,
wakeboarding and canoeing.
Resort villas are set across two separate islands and comprise of 41 beach-front ‘Earth’

villas lining the coastline of the main island, whilst an additional 49 over-water ‘Wind’
villas sit directly over the lagoon, with glass flooring revealing the underwater world below.
This includes a ‘Water Suite’, which can occupy up to eight people, while half of the wind
villas also offer a private 8m-long infinity pool.
In addition, for every seven nights booked, guests can enjoy a premium fine dining

experience at M6m, the hotel’s underwater speciality restaurant and the only one of its
kind on the South Male Atoll.
Visit ozen-maadhoo.com for more information.

indianocean

THE SRI LANKA Collection has announced the opening of the 18-
room boutique hotel, The Fort Bazaar. Located at the heart of the
17th century UNESCO World Heritage Site of Galle Fort, it offers
15 ‘Bazaar’ and ‘Banyan’ guestrooms, spacious ‘Upper Suites’ and
interconnecting ‘Family Suites’, as well as a cinema, 15m
swimming pool and ‘Z Spa’. Designed to be a hub for those staying
in the Galle area, it also aims to entice Galle Fort day-trippers
with the promise of spa treatments, a vibrant bar and a gourmet
restaurant with acclaimed Australian chef Neal Giles at the helm.
Visit srilankacollection.com for details.

Mauritius launches
‘Mauritius 365’

IN A MOVE to boost
tourist arrivals in the
traditionally quieter
months, the tourism
board for Mauritius has
launched ‘Mauritius 365’,
a campaign designed to
position the island as 
a year-round destination. 
The initiative includes

more than 100 deals on
land-based, nautical and
spa activities, with
discounts ranging
between 15% and 30%.
Special promotions on
leisure activities will be
available to visitors until
September 30. 
For further information
visit mauritius365.mu

Anantara opens PADI-
Certified free diving

centre 
AVAILABLE TO guests at
Anantara Dhigu Maldives
Resort, Anantara Veli
Maldives Resort and
Naladhu Maldives,
Aquafanatics is the first
PADI-certified free diving
centre in the Maldives.
The less explored activity
of free diving strips many
restraints attached with
traditional scuba diving
and  relies on the diver to
hold their breath, leaving
them free to move
unhindered through the
Maldivian waters.
The resort’s professional

free diving instructor, Mari
Kagaya, commented: “The
Maldives provide the
pinnacle in free diving
adventure. Escaping the
trappings of scuba gear,
our encounters with sea
life are graceful, natural
and deeply personal.
Guests discover their 
own hidden depths, not
only of their body, but also
the mind.”
For more information visit
anantara.com

May 27 2016
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Become a Gambia Guru 
THE GAMBIA TOURIST
Board has created its first
online training programme
called ‘Gambia Guru’.
Designed to excite

agents about the
destination, the purpose of
the programme is to
enhance agents’ product
knowledge and equip them
with the details to drive
sales to the Gambia.
The programme consists

of four modules covering
topics such as the
destination’s welcoming
populace and abundant
birdlife, to its variety of
accommodation and 
eco-lodges.
As an additional

incentive and running until
June 3, all agents who
complete the course will
be entered into a prize
draw, courtesy of The
Gambia Experience. The
winning agent will receive
an Aduna Feel Good Gift
Box which includes health
products made from the
Baobab tree (grown in The
Gambia), plus £50 worth of
Love2Shop vouchers. Eight
runners up will also win
£30 worth of Love2Shop
vouchers or a box of luxury
chocolates from Hotel
Chocolat.
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The Gambia Experience celebrates new brochure with
agent incentives & reveals its repeat visitor appeal
THE GAMBIA EXPERIENCE has announced the launch of its new November 2016/October 2017
brochure, featuring packages and tailor-made holidays to The Gambia and Senegal. 
Offering customers a choice of four different hotel collections - Unique, Luxury, Mid-Range and
Value - many hotels are exclusive to the operator.
The 84-page brochure now includes a series of new introductions; ‘Wildlife of The Gambia

and Senegal’, is a new triple-centre holiday with stays at three hotels from the Unique Collection
each offering a different wildlife experience and priced from £1,599 per person for seven nights.     
With more flexibility regarding excursions, such as options for day or longer private tours as

well as date alterations, the operator has increased the options available for tailormade
personal experiences with private guides also available, along with a personal pick up service.
Holidays can also be tailored for customers to stay at more than one hotel. 
Enhancements to Titan Airways’ Star Plus service have also been highlighted so that

customers can now have up to 10kg hand luggage and 40kg hold luggage, as well as private
transfers also included. Seats throughout the aircraft are now also allocated on booking as
standard, with no additional charge. In tandem with this, an additional Friday flight from
Birmingham with Thomas Cook has been introduced to complement the operator’s regional
flying. This enables ten- or 11-night holidays from Birmingham, Gatwick or Manchester. 
The customer loyalty discount has also increased now standing at £50 per person, up from £35. 
Meanwhile, bookings made by June 30 will receive a free added value launch offer, such as a

complimentary massage, free half-board upgrade and complimentary half-day birdwatching
tour, with other offers also available dependant on the choice of hotel. 
To celebrate the launch, the operator is running a booking incentive until the end of June

where the top three selling agents can win a Ticketmaster voucher to the value of £100,  a Bose
sound bar or a free place on its upcoming mega fam trip to The Gambia.
Meanwhile, the operator has released the results of its customer perceptions survey

which shows 71% of those polled cited the destination’s 'friendly welcome' as the number
one reason why they would return to the country. 
The survey was issued to customers who have travelled with the tour operator in

previous winter seasons, with the aim of better understanding their perceptions, booking
patterns, repeatability and decision-making process. 
The survey also highlighted that visitors have a strong loyalty to the destination, with

58% of those surveyed saying they are likely to return. Of those who were unlikely to
return, 14% said they would prefer to 'discover new destinations' instead. The survey also
revealed the top three factors in choosing their holiday. Customers placed 'weather' at the
top of the poll, closely followed by 'personal safety' and 'choice of accommodation'.
Commenting on the results, Samuel Hancock, sales and marketing director for The

Gambia Tourism Board, said: “The survey shows that the destination’s strapline ‘the
smiling coast of Africa’ continues to ring true amongst visitors. We have a wealth of
accommodation on offer, some fantastic activities and excursions, plus the weather is hot
year-round. We’re pleased to see that The Gambia’s repeat bookings continue to grow, but
we also aim to encourage new people to give the destination a go.”
Call 01489-866939 or visit gambia.co.uk for more information. 
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Visit Gambia.co.uk/TAlaunch 
to fi nd out more or call 

01489 866 955

NEW Winter 
2016-17 brochure 

OUT NOW!

Gambia 
Fam Trip 

coming soon

Launch offers 
on Winter 2016-17 
packages available

WIN – Fam trip places, 
Bose sound bar & £100 
Ticketmaster voucher

New online training with Travel Uni 
GambiaGuru.com/registration 

Prizes up for grabs!

        13:32
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How do you know if someone is a vegan? Don’t
worry, they’ll soon tell you. So goes the ‘joke’ 
I am often sent via Facebook. Yes, it is true

that vegans go on about it an awful lot (I do bring it
up on just about every show), but being a vegan
sometimes means challenges at meal times when
I’m travelling.
I have a fear of being invited to someone’s home

and being offered a very special local delicacy. The
tip, apparently, in refusing sheep eyeball resting on 
a bed of pig’s brains without causing offence to the
host, is to say that you have traveller’s belly and can
only eat small quantities of bland food such as rice
and porridge.
Luckily, I am extremely unsociable when on

holiday, so an invite hasn’t come my way.
The name for the other group of very picky food

eaters is the British. For example, my mum was
really enjoying her calamari until she was told what
it was. I remember reading a post about a hotel in
Turkey where the Englishman complained of a lack of
traditional food - not traditional Turkish food, but the
lack of a full English breakfast. 
I like to think that being a vegan is not as bad as

being a fussy Brit. After all, I’m selective about food
as I don’t want to eat animals, and not just because 
I don’t recognise it, or I just don’t like the look of it.
Other countries are more practical about food. If

something is safe to eat, then why not eat it? Ivory
Coast has a delicacy that might cause problems for
any High Street restaurant that might serve it as part
of the salad buffet.
Chitoum is a dry, crunchy snack and is easy to

prepare. All you have to do is find this dark-coloured
beetle, squeeze their innards out, and then bake or
fry until crispy. 
I have read that it has a better flavour than 

a cricket or a locust, but I have to be honest, I’m
never going to put that to the test.     

John considers the
pros and cons of
being a vegan whilst
travelling abroad

by John Guinn
, holiday resea

rcher

Our regular guest columnist, John Guinn, runs Holiday
Hut and regularly contributes to UK Health Radio.
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We asked our staff the following question this week:

What are your plans for the May bank holiday?

Crossword:
Across: 1. SILVERSEA, 6. ANDORRA, 7. IBIS, 8. DEPP, 11. GRAZ, 12. IRAN, 14. BERMUDA, 15. GUATEMALA. 
Down: 1. SAUDI ARABIA, 2. LANSING, 3. EDAM, 4. SYDNEY, 5. GRAN CANARIA, 9. PERUGIA, 10. GARUDA, 13. MAHE. 

Highlighted Word: LIMA

Travagram:ME Mallorca 

puzzlesolutions
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Kempinski Gold Coast City opens in Accra 
THE NEW FIVE-star Kempinski Hotel Gold Coast City has opened in Ghana,
offering the only five-star hotel in Accra and featuring state-of-the-art
meeting and conference facilities. 
With interiors inspired by the heritage and colours of West Africa, the 269-

room hotel offers a range of meeting facilities, a gym and a range of
restaurants to meet the needs of tourist, corporate and conference visitors. 
Located in the downtown area, the property is in close proximity to Accra’s

first wine and Champagne bar, private members’ nightclubs as well as the
National Theatre. It is also home to its own art gallery with an initial curatorial
focus on contemporary Ghanaian art. The gallery presents a programme of
exhibitions, installations and performances by the country’s most significant
artists under the creative directorship of Nana Oforiatta Ayim.
This September, the hotel is opening the doors to its Resense Spa, due to

be one of the largest spas in West Africa.
Room rates start from £223 per room, per night with a travel time of six

hours from London with daily flights from British Airways.
Visit kempinski.com/en for further information. 
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SPONSORS

Travel Bulletin is delighted to invite you to explore the delights on o� er in the Mediterranean through one 
of our most popular destination themed networking events. These informative and fun evenings will allow 
you to soak up the accommodation and � ight options available to this stunning part of the world. Immerse 
yourself in the authentic ambience with delicious food and drinks whilst discovering the diverse range of 
family holidays, wedding & honeymoon, and tailor-made packages available for you to create amazing 
memories for your customers.

The evenings will involve a combination of networking and presentations, exciting entertainment, and a free 
prize draw with a number of fabulous prizes to be won.

Registration: 18:00 hours
Networking & Presentations: 18:30 hours
Bu� et, Entertainment & Prizes: 20:00 hours
Carriages: 21:30 hours

To con� rm your place at one of these amazing events, email the names of up to 5 sta�  members by 
Thursday 9th June 2016 to:  gemma.reeve@travelbulletin.co.uk or telephone:

020 7834 6661
For more information.

Invites you to attend a

agent networking evening
Mediterranean Islands

Monday - 13th June - Newcastle
Tuesday - 14th June -York

Hilton Hotel, York
Mercure Newcastle County Hotel
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BERMUDA
Hamilton Princess  
& Beach Club  RO

FREE NIGHT OFFER

7 nights from £1,921pp

Departs Gatwick 1 Oct

5030

PRIVATE
TRANSFERS 
INCLUDED

Call 0800 008 7288   
www.classic-collection.co.uk

MALLORCA
5  Puravida Resort 
Blau Port Petro  B&B

REDUCED RATES

7 nights from £959pp

Departs Gatwick 21 Jun

LANZAROTE
5  Princesa Yaiza Suite 
Hotel & Resort B&B

JUNIOR SUITE OFFER

7 nights from £989pp

Departs Gatwick 3 Oct

FUERTEVENTURA
5  Gran Hotel Atlantis 
Bahia Real  B&B

EARLY BOOKING OFFER
Book before 31 May

7 nights from £1,099pp

Departs Gatwick 12 Sep

CRETE
5  St Nicolas Bay 
Resort Hotel & Villas B&B

REDUCED RATES

7 nights from £1,539pp

Departs Gatwick 20 Jul

CRETE
5  Radisson Blu 
Beach Resort
HB

7 nights from £859pp

Departs Gatwick 12 Sep

ANY AIRPORT  I  ANY AIRLINE  I  ANY DURATION

per couple per week

SAVE
£750

per couple per week

SAVE
£320

per couple per week

SAVE
£246

BEST
PRICE

per couple per week

SAVE
£101

per couple per week

SAVE
£176

a�orda�e luxury 
SUMMER SAVINGS

         13:09
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