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A SURVEY of more than 1,000 people has found that when 
booking a holiday access to Wi-Fi is more important than 
access to a swimming pool or beach. The survey, conducted 
by travel price comparison website Dealchecker, found that 
46% of respondents named access to Wi-Fi as a top 
requirement when booking a holiday, beating access to a 
swimming pool at 42% and a swimmer-friendly beach at 
38%. But it would appear that many British holidaymakers 
are booking with their stomachs as 56% named “authentic 
local food” as another important priority. 

Topping the poll was “sunshine” at 78% while other leading 
factors Brits consider when booking a holiday include a cheap 
deal (55%), spending quality time with loved ones (54%), 
exploration and adventure (48%) and events or attractions 
(30%). Almost two thirds (63%) said they enjoy going on holiday 
with their partner, when asked who they enjoy going away with 

most. The survey also revealed that among the respondents, 
going on a solo holiday (9%) or with friends (11%) was more 
enjoyable than going away with their children (7%). 

Reflecting the increased popularity in solo travel, a 
survey by Cruise 118 revealed that solo travel is surging in 
the cruise sector. The survey revealed a 293% year-on-year 
increase in solo cruise bookings to the Middle East and, 
overall, solo cruise bookings are on the rise in all age 
groups. Alan Williamson, marketing director, Cruise 118 
commented: “Travelling alone is becoming much more 
culturally and socially acceptable, and cruising is often a 
great way for young, solo travellers to explore the world 
with the safety and reliability of a cruise.” 

The Cruise 118 survey also found cruisers are keen to 
explore more adventurous destinations, such as Alaska, Oman, 
Sri Lanka, Japan and the North and South Polar regions.   

NORTH ICELAND is a prime spot for ticking the Northern Lights off the bucket list. With that in mind, Super Break has released its 
programme of short breaks to the region for 2020. Eleven departures from regional airports are open for early booking. These departures 
will take place in February and March next year from Isle of Man, Norwich, Inverness, Humberside, Durham Tees Valley, Newcastle, 
Bournemouth, Exeter, Newquay, Cardiff and Jersey. There are self-drive packages available for travellers who prefer to be more 
independent. Prices start at £699 per person for a three-night break. For more information, go to www.superbreak.com/agent      
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Travel associations promote clear 
terms and conditions for consumers  

THE COMPETITION & Markets Authority (CMA) has 
launched a campaign to encourage holiday and travel 
businesses to improve the clarity of their terms and 
conditions as consumers start to make their holiday plans 
for this summer. AITO, ABTA and UK Hospitality are among 
the travel industry associations that are partnering with the 
CMA on this front. 

AITO director Noel Josephides commented: “Never has it 
been more important that UK organisers set a high 
standard and ensure that their booking conditions are fair.” 

“The stealthy infiltration of non-EU organisers into the 
UK market, featuring booking conditions that are, frankly, 
illegal, should propel UK organisers to shout out the fact 
that their booking conditions are fair to the consumer and 
fit for purpose; there are far too many companies 
attempting to market illegally to UK consumers from 
outside the EU, and we must fight back.” 

“What the CMA rightly frowns upon is a resale of any 
cancelled holiday, the proceeds of which are not credited to 
the customer who cancelled. Consumers should be alert to 
this fact and insist upon their rights in such circumstances. 
By far, the easiest way to ensure fair play is for 
holidaymakers to book with UK companies.” 
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CHOC AND AWE... Visit York ran an Easter promotion featuring the 
York Chocolate Festival. This included egg hunts and chocolate 
masterclasses. The tourist board is keen to promote the city as an 
all-year-round destination as Britain’s Home of Chocolate.

All aboard for adults-only on 
newly refurbished cruise liner  
P&O CRUISES’ ship Aurora 
returns to service as the 
company’s newest adult-only 
vessel following a multi-million 
pound refurbishment. The 
spruced-up ship features new 
cabins, modernised public areas 
and contemporary designs 
throughout. 

Highlights include: 23 new 
cabins and upgraded suites with 
new furnishings and bathroom 
fittings; two-level penthouse 
suites; a calming new look in 
refurbished treatment rooms and 
a thermal suite and steam room 
for the Oasis Spa. It features 
updated decor for the Glass 
House, new carpets and 
furnishings for all onboard 
outlets; new poolside furniture 
and mosaic tiling at the Riviera 
and Crystal pools and bar areas; 
and a six-month roll out of new 
mattresses for all cabins. 

P&O Cruises president Paul 
Ludlow said: “We are so pleased 
to welcome back Aurora from refit 
ready for her new chapter. We 
continually invest in all of our 
ships, always striving to offer our 
guests the best service and 
experience. We are sure that 
Aurora’s contemporary refresh 
will delight all who sail on her.”  

A REPORT from global mobility expert, 
ECA International found that Riga, the 
capital of Latvia, offers the best value 
hotels in Europe with a night in a four-star 
hotel costing Brits just £98 on average.  

At the other end of the scale, hotels in 
the Icelandic capital Reykjavik have seen 
the biggest price increases, rising by £40 
over the last year to £237 a night on 
average. The report found that Geneva is 
the most expensive city in Europe with a 
night in a four-star hotel coming in at £292. 

Apart from Latvia, Brits looking for a 
hotel under £150 a night have several 
options, including Zagreb, Croatia at £105 
per night, the Portuguese capital Lisbon at 
£119 per night and Malta at £110. Other 
popular destinations include Prague and 
Budapest, both of which cost £133 per 
night on average. 

Hotels in the Nordic and Scandinavian 
countries continue to be among the most 
expensive in Europe. The best value in the 
region is in Oslo, with the Norwegian 
capital’s four-star hotels costing visitors an 
average of £175 a night. 

Closer to home, hotels in Paris and 
London are among the most expensive in 
Europe, with a four-star hotel costing £280 
and £251 respectively, whereas a night in 
Dublin will cost significantly less at £151. 

Steven Kilfedder, production manager at 
ECA International, said: “Hotel prices in 
Reykjavik have risen as demand from 
tourists and business travellers has 
outstripped supply in the Icelandic capital, 
though with the collapse of WOW air and 
rising prices, it remains to be seen if 
demand will continue to remain as strong 
in the future.” 

Riga tops the chart for European city break value 
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Moroccan madness with Hilton Hotels 
EXPANDING ITS presence in Africa, Hilton Hotels has 
launched its third Moroccan property − the beachfront 
Hilton Tangier Al Houara Resort & Spa. 

The 302-room resort is located within Tangier’s national 
park, offering idyllic views as well as the region’s year-
round pleasant weather. Each guestroom features a blend 
of Moroccan and international interior design, with 
romantic balconies overlooking either the Atlantic Ocean of 
11 hectares of garden. Indoors, the resort features a beauty 
salon, hairdresser, sauna and steam room, ideal for 
customers hoping to unwind for a few days. 

As well as the five-kilometre beach at its front door, 
guests can practice their drive at the resort’s two golf 
courses and Gold Academy, before visiting one of five dining 
outlets on the resort’s grounds.  

In celebration of the opening of the Tangier Al Houara, 
the brand is launching an opening rate of £1,700 for a guest 
room for two, including breakfast and VAT, on all bookings 
before June 4.  

“Morocco is a flourishing tourism destination which 
welcomed more than 12 million visitors last year,” said 
Rudi Jagersbacher, president of Hilton Middle East and 
Africa. “We are delighted to be expanding our footprint in 
the country and hope this will continue to support the 
Moroccan government’s tourism ambition to make Morocco 
one of the top 20 tourist destinations in the world by 2020.”

newsbulletin

SANGRIA BY THE SEA... Club Med has lifted the lid on its refurbished resort in Mauritius, La Pointe 
aux Canonniers. One of three resorts opened by the company, the resort has been treated to an 
extensive revamp and extension, boasting a new beach lounge, a spa by Cinq Mondes and three bars.

Milli milestone at LLA 
LUTON AIRPORT has 
welcomed its lucky one 
millionth passenger to fly 
through the airport with 
EL AL on April 16.  

The passenger was 
gifted with an aircraft 
model, as well as a free 
flight upgrade and car 
parking package for their 
next trip from the airport 
with the airline.  

Speaking of the 
milestone, Jonathan 
Pollard, chief commercial 
officer for the airport, said: 
“EL AL has had a 
successful ten years at 
LLA, and we are delighted 
to have welcomed their 
millionth passenger flying 
from the airport. We work 
closely with our airline 
partners to make sure that 
our passengers can enjoy a 
great choice of routes and 
destinations, and we look 
forward to continuing our 
partnerships with EL AL for 
many more years to come.” 

This celebration 
coincides with EL AL’s 
tenth anniversary with the 
airport, following the 
launch of its operations in 
2009. Since the partnership 
began, Tel Aviv has grown 
to become the fifth most 
popular destination from 
LLA, with the airline 
operating up to 19 
departures per week from 
the airport via three 
planes. The service is often 
used by organised tour 
groups visiting Tel Aviv and 
other parts of Israel, as 
well as business travellers. 

Welsh walking festival 
SOAKING UP the British 
springtime, the Wales 
Coast Path and Ramblers 
Cymru have organised a 
walking festival to 
celebrate seven years of 
the uninterrupted 870-mile 
Welsh coast path.  

The festival, which takes 
place on May 4-19, will 
features more than 40 
guided walks designed to 
suit all ages and abilities, 
with experienced guides 
offering insight into the 
coastline’s decorated 
history and unparalleled 
wildlife. This coincides with 
the nation’s ‘Year of 
Discovery’, which 
encourages visitors to 
explore the unique 
heritage Wales has to offer. 

“I’m delighted that the 
guided walks will 
encourage people to find 
out more about the 
landscape, history and 
wildlife associated with the 
coastal path and will also 
be an excellent way to be 
active while discovering 
more of Wales,” said Lord 
Elis-Thomas, Welsh deputy 
minister for culture, sport 
and tourism. 
To find out more or book 
walks, visit 
www.walescoastpath.gov.uk

Universal turns up the heat with an open fire restaurant 

UNIVERSAL ORLANDO Resort Florida is giving holidaymakers a taste of the summer with 
the opening of an open fire restaurant – Bigfire. 

Taking inspiration from the nostalgic taste of barbecue, the restaurant will feature 
American favourites such as baked Alaska, as well as smoked salmon, steak, roast 
vegetables and its signature bison burger. For dessert, guests will be able to cook s’mores 
(better known to most of us as toasted marshmallows) from the comfort of their table. 

In keeping with the campfire theme, Universal’s latest addition will be decked with camp 
lanterns, cast iron and a full-size canoe which will hang from the ceiling.  

Bigfire will be located between The Cowfish Sushi Bar and Jimmy Buffett’s 
Margaritaville, offering views of the citywalk as one of the resort’s many eat-ins. 
For more information visit www.universalorlando.co.uk 
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THE FIRE at Notre-Dame cathedral in Paris was 
described by one newspaper as: “Nine centuries of 
history lost to the unholy inferno” − and it was 

heartbreaking to see the footage of the cathedral burning 
just before Easter. Around 12 million people a year visit 
Notre-Dame − the good news is that many treasures have 
been saved and it will be rebuilt. At least lives weren’t lost 
and Paris will continue to attract visitors. 

In happier news, this is the Travel Bulletin Star Awards 
preview issue. It is a great opportunity for you − the travel 
agents of Britain − to vote for those tour operators, airlines, 
cruise companies and other suppliers, that have made a 
difference to you and your business. We don’t often get the 
chance to vote for these companies so please take the time 
out to do it. Often when I talk to people, they will say, ‘Oh 
yes, I am going to vote!’ and then they forget or get 
sidetracked − so make sure you do it. The awards night itself 
is fantastic with such a buzz in the ballroom. Everyone is 
excited and there is always great entertainment. 

I was invited by the Tobago Tourist Board to join them for 
a fam trip. I’d never been to Tobago before and it was one of 
the best islands I’ve ever visited − unspoilt, natural and 
friendly − and I was surprised how many Brits live there. 
When you drive around, there are plenty of familiar place 
names such as Scarborough, which is the island’s capital, as 
well as Plymouth and Roxborough.  

The hotels are of a high standard − we stayed for two 
nights at Le Grand Courlan Spa Resort, two nights at Mount 
Irvine Bay Resort and three nights at Coco Reef Resort, 
which had an amazing reception which was only a few steps 
from the beach. We flew with Thomas Cook, which was 
excellent; there were plenty of films to watch, making the 
time fly by on a nine-hour flight. I would certainly 
recommend Tobago and would love to go back. Thank you to 
Claire from Oldham and Andy from Bluebay Travel for 
warning me about steps and air conditioning (which I hate), 
as well as Sue from Brilliant Travel and Barbara from Travel 
Counsellors who were my technology advisors with my 
phone, and Stephen Smith who looked after us so well.

by SANDRA MURRAY  
in Normanton, Yorkshire

To respond to any  
of Sandy’s comments email  
 news@travelbulletin.co.uk

newsbulletin
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Stronger trade strategy part of 
French Leave Holidays relaunch 

FRENCH LEAVE Holidays has relaunched with the aim to 
establish itself as the “go to” operator for French breaks, 
helping agents to tap into the bespoke and immersive 
travel market. 

Founding directors Robin Segal and John Markham said: 
“We identified a gap in the market for quality holidays to one 
of the UK’s most visited and favourite destination. France is 
surprisingly underrepresented in travel agencies and the 
response to our research indicates that there’s a healthy 
demand. Nearly 13 million Brits holiday in France every year 
and we want to make it easier for agents to offer the world’s 
most popular country to their clients. It’s such a beautiful and 
diverse destination with a ton of things to see, do and enjoy.” 

The tour operator offers air, self-drive and rail packages 
with the financial protection of its Travel Trust Association 
membership and ATOL licence. Both directors also have a 
wealth of experience between them. 

Markham reiterated the importance of travel agents, 
saying: “B2B distribution is vital to our business model. Our 
product is largely high end and bespoke and there’s no better 
platform to communicate our holidays to clients than through 
the intermediary of a trusted agent. We view this a key route to 
market, and we intend to nurture this relationship with price 
parity and formulating a trade strategy”. 

Segal, whose first job in tourism was at French Leave 
Holidays in the early 80’s, added: “The rebirth of the French 
Leave Holidays brand will resonate with clients who will still 
remember us as the leading operator for holidays to France. 
Our ambitions are conservative, our product isn’t aimed at the 
volume market but more for the discerning traveller looking 
for a bespoke and immersive experience. Our aim is to 
eventually gain first-hand knowledge of all our products to be 
able to relay our personal experiences to our clients and 
where we’ve yet to visit, we have at least established a face to 
face relationship with the supplier which forms the basis of 
our product selection”. 

As an example of some of the products available, the 
operator offers self-piloted boat holidays on France’s extensive 
network of rivers and canals, river cruises in partnership with 
AMAWaterways, self-guided Walking & Cycling Holidays 
including Corsica, Golf Breaks, Wellness Retreats, Food & 
Wine Breaks, City Discoveries and Family Holidays. 

Normanton...
Notes from

Triple Douro debut for Tauck  

TAUCK HAS announced details of its three Douro cruises – 
the first time the cruise company has set sail on the 
Portuguese river and slated to launch in 2020. Earlier this 
year, the company announced plans to expand to the Douro 
with three new cruises and a new ship, the MS Andorinha, 
and details of the new itineraries are being finalised. 

The three cruises will include Douro Discovery: A Family 
River Cruise in Portugal (priced from £3,150 per person 
plus airfare), as well as two adults-only cruises; the eight-
day, cruise-only Villages & Vintages: Cruising the Douro 
River Valley (priced from £3,080 per person plus airfare) 
and the 12-day Exploring the Douro, Plus Lisbon & Madrid. 
The latter itinerary combines a seven-night Douro cruise 
with a two-night, pre-cruise hotel stay in Lisbon and a two-
night, post-cruise hotel stay in Madrid, with sightseeing and 
other activities included in the package, priced from £4,770 
per person plus airfare. 
For more information, go to www.tauck.co.uk
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AGENT INCENTIVES
●   SIMPLE LUXURY is boosting agents’ T2 
Rewards by up to £600 on all bookings 
this month, on top of the existing 
rewards already earned. Additional  
rewards start from £25 for each 
booking up to £2,499, reaching £600 
on bookings more than £40,000. This 
means agents can expect to earn 
£1,000 for what is typically £400 
worth on T2 Rewards. To claim, agents 
much email payasyouearn@travel2.com 
within seven days of booking to 
receive their additional T2 Rewards. 
Bookings though Simply 2 by Travel 2 
with a minimum of £100 deposit paid 
by April 30 will qualify. 

 
●   EXPLORE HAS launched a closed 
Facebook group for agents, in which 
experts can be the first to hear 
about incentives and fam trips from 
the travel company. To celebrate, 
Explore is offering one agent the 
opportunity to win a seven-night 
‘Highlights of Sri Lanka’ fam trip in 
August. To be in with a chance of 
winning, agents must join the group 
by April 30, with the opportunity to 
increase their chances of winning by 
inviting other agents to join the 
group. 

 
●   WENDY WU Tours has launched an 
incentive for agents to win a place 
on an educational trip to China. 
Agents can win a place on the fam to 
Chongqing by making bookings that 
include China with the operator by 
May 31. There are 15 places available 
for the trip (which is taking place 
in June) with ten places given to the 
top-selling agents and the other five 
places being allocated by a draw of 
all agents who have made at least one 
booking.

Agent offer
ONE OCEAN Expeditions is encouraging 

agents to take part in its fam programme, 

offering trips on board the company's 

Chilean Fjords expedition and the Costa 

Rica and Panama Canal trip, as well as the 

chance to become a Certified OOC Agent. 

Visit www.oneoceanexpeditions.com

agentbulletin

● NEW: Win a trip to Slovenia  
with flights 

 
● Win three Pairs of tickets to 

Amsterdam or Rotterdam with 
Eurostar4Agents 

 

SMILES AND WAVES... More than 100 travel agents gathered in Portugal for The Travel Franchise’s 14th Millionaire’s Retreat at Club Med, as part of the company’s education package. During their fam trip in the Algarve, agents took part in a five-day workshop to 
better learn the tricks of the trade. 
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Early bird offers for 14 tours of 
festive fun with Travelsphere 

TRAVELSPHERE HAS launched 14 new European and 
worldwide tours for the festive season in 2019. New 
tours include Jordan’s Ancient Wonders at Christmas 
and New Year Cruising the Rhine and Moselle. 

Customers who book early will receive a free luxury 
festive hamper from Virginia Hayward and agents can 
ensure they secure their booking for £49 per person on 
bookings made by May 13. 

Alastair Campbell, the holiday operator's managing 
director, said: “We have 22 festive tours for 2019, our 
largest collection to date. With even more destinations 
for our customers to choose from, there’s something for 
everyone, from Christmas breaks in the UK to more 
exotic trips to Italy, France and even Jordan. Our 
customers can also take advantage of our low deposit 
when they book early, and they’ll get an early Christmas 
present with a free festive hamper.” 

Customers can choose from a host of new itineraries, 
including a pre-Christmas break on the Danube, where 
they will stay on board the four-star premium MS 
Vivaldi. As they cruise along, they’ll have the chance to 
discover the Christmas markets in Vienna, Bratislava 
and Budapest. The Danube & Its Enchanting Christmas 
Markets trip runs for five days and is priced from £1,199 
per person. 
Visit www.travelsphere.co.uk/en-gb/holiday-
types/festive/ to find out more.

VIRTUOSO PERFORMANCE... ‘Extraordinary Barbados’ was a fam 
trip held as part of a suite of initiatives by the island’s tourism 
board designed to engage the Virtuoso travel adviser community 
across the UK and Ireland. Pictured mid-trip, from the left is: 
Yuriy Horovvy, Almont Travel; Dasha Horova, Almont Travel; 
Cheryl Carter, BTMI; Sarah Ineson, Colletts Travel; Emma 
Meakins, Beaver Travel; Tracy Fowler, Cobblers Cove; Joanne 
Chandler, LWC Holidays; Molly Harrison Black Tomato; Eloise 
Bliss, Quintessentially Travel; Will Oakley, Cobblers Cove; Rupal 
Patel, Brown and Hudson; Lennon Chandler, BTMI; and Philippe 
Brown, Brown and Hudson. 
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Where Am I?

These eye-catching openings can often be found along the garden 
walls of this island's public parks, hotel grounds and private 

homes. Legend has it that if newlyweds step through them, hand-
in-hand, happiness will endure, which is why it's common to see 

newlyweds kissing or posing under these stone passageways.

Fill in all the squares in the grid so that each row, column and each of the 

3 x 3 squares contains the digits 1-9. 
Once you have completed the puzzle, simply identify the numbers that relate 

to the letters, A, B, C and D then e-mail the solution, with your name, 

company name, and full postal address plus phone and ABTA number if 

applicable to: 
 
competition@travelbulletin.co.uk 

Closing date for entries is Thursday, May 2nd. Solution and new puzzle will 

appear next week. 

The winner for 5th April is Megan Jamieson, Jigsaw Travel 

in Hamilton. 

April 5th Solution: A=9    B=7    C=4    D=5

Number: 016

Across  
1. Flag carrier of Portugal (3) 
3. Alberta is home to this national park (5) 
7. Largest lake in 18 Across (5) 
8. The Durrells TV series was filmed on this 

island (5) 
9. Capital of Samoa (4) 
10. TV detective, fighting crime in 

Northumberland (4) 
12. Hawaiian island (4) 
14. Vientiane is the capital (4) 
17. Dame Judi who is Red Joan at a cinema  

near you (5) 
18. European country with a flag that is green, 

white and red (5) 
19. Hundreds of millions are currently voting in 

this country (5) 
20. International airport code of 4 Down (3) 

Down  
1. He recently collected his fifth green jacket in 

Augusta (5,5) 
2. City in 18 Across, famous for its ham (5) 
3. South American country (6) 
4. Resort city on the French Riviera (4) 
5. Hospitality group, Rocco ___ Hotels (5) 
6. She recently returned to sing "I Dreamed a 

Dream" on BGT (5,5) 
11. JAL and ANA operate from this airport (6) 
13. Capital of Vietnam (5) 
15. Felipe VI is king of this country (5) 
16. N'Djamena is the capital (4) 

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I?  
Please see page 26

Crossword

 Su Doku

N
um

be
r: 

01
6

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

➠A

➠B

➠C

➠D
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A POLL by Jet2holidays has revealed 
that 60% of Brits are basing this year’s 
holiday choice on popular TV shows 
and films. Game of Thrones has 
proven to be the favourite with five 
locations from the show making the 
top ten of this year’s most popular 
holiday destinations. 

The poll of 2,000 Brits revealed that 
one in five (18%) people have holidayed 
in a particular destination because 
they saw it on TV or in a film, and 
wanted to visit it for themselves. Men 
are more likely than women to be 
inspired by the big screen, and more 
than one in five (21%) people plan to 
visit at least three destinations they 
have seen on screen this year. 

The top ten film- and-TV-inspired 
destinations are: New York, the setting 
of many TV shows and films, including 
Sex and the City, Home Alone 2, 

Friends, You’ve Got Mail, When Harry 
Met Sally and Seinfeld (24%); Croatia 
for Game of Thrones (20%); Iceland for 
Game of Thrones, Star Wars, 
Prometheus and Interstellar (19%); 
Greece for the Mamma Mia films 
(17%); Rome for Spectre, Oceans 12 
and Gladiator, as well as classics such 
as Roman Holiday, starring Audrey 

Hepburn (17%); Spain for Game of 
Thrones, Indiana Jones and the Last 
Crusade and Vicky Cristina Barcelona 
(13%); Malta for Game of Thrones 
(12%); Prague for Mission Impossible 
and Casino Royale (12%); Paris for The 
Da Vinci Code and Amelie (12%); and 
Northern Ireland, another Game of 
Thrones-inspired destination (10%).

Manchester Airport offers top tips for 
smooth summer travelling 

MANCHESTER AIRPORT has introduced upgrades for 
passengers as well as tips to ensure the airport experience 
is as smooth as possible, particularly over the forthcoming 
summer months. 

A trio of new car parks is set to open this spring which, 
as well as creating additional capacity, will help to alleviate 
congestion on the road network. The first is a new multi-
storey car park at Terminal Two, offering 3,800 spaces for 
pre-booked and turn-up passengers since it opened on 
April 1. The existing Terminal Two multi-storey car park is 
now for pre-booked passengers only. April 1 also saw the 
opening of a car park designed to securely store Meet and 
Greet cars. A further 550 spaces will become available in 
late spring when a new Terminal One car park opens up. 

As well as increasing its free Wi-Fi usage for passengers, 
Manchester Airport will launch an app this June to show 
bus waiting times. This will allow passengers to check the 
status of their bus to and from their dedicated car park and 
allow them to plan their journey to the terminals. 

The top three tips the airport has for travellers this 
summer are: to allow plenty of time to get to the airport; be 
ready for security with coats off and liquids and gels sorted 
before reaching the scanners; and pre-booking parking for 
customers who are driving to the airport.

Croatia has grown in appeal since 
Game of Thrones first aired.
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DANUBE DELIGHTS... Shearings Holidays hosted 11 agents from 
across the UK onboard the newly refurbished A-ROSA DONNA on the 
Danube. The group sailed from Vienna to Linz and enjoyed time in 
both cities, as well as experiencing all that the ship has to offer. 

Funway Holidays flies the flag for Florida with a new beaches brochure 

NEXT MONTH will see the launch of Funway Holidays ‘Florida Beaches 2019 / 2020’ brochure. The 84-page dedicated 
Florida brochure has been designed to help agents plan beach holidays to the Sunshine State. 

The brochure features 24 coastal destinations including: St Pete/Clearwater, Tampa Bay, Bradenton & Anna Maria 
Island, Punta Gorda/Englewood Beach, Fort Myers & Sanibel, Naples, Marco Island & the Everglades, Florida Keys, 
Greater Miami, Greater Fort Lauderdale, Palm Beaches, Cocoa Beach, New Smyrna Beach, Daytona Beach, St. 
Augustine & Ponte Vedra, Pensacola, The Emerald Coast, and Crystal River. 

The brochure showcases hundreds of hotels, as well as twin centre and self-drive holiday options, including 
itineraries to combine Florida destinations with other US cities, such as New York, New Orleans and Las Vegas. 
For more information, go to www.funway4agents.co.uk    

Silver screen and small screen inspire British holidaymakers
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Industry  
Insight by...

Tracey Poggio, chairman of Antor, on how European destinations are reacting to 
market trends and the opportunities this presents to agents… 

BREXIT OR not, Europe remains the UK’s top holiday 
destination, and is represented by 50% of Antor’s 
membership. But changing consumer behaviour, a 
move towards experiences rather than just places, 
generational differences and technology affect how 
our members re-invent themselves to attract tourists.  

Gibraltar, Austria, the Netherlands, Finland and Greece 
are diversifying to target younger generations, experiential 
traveller and repeat visitors, highlighting year-round 
appeal so you can sell these destinations again and again. 

Historically, Gibraltar’s pull with the British public 
has been via a long-held affection, often through its 
armed forces legacy. Today, the destination is 
appealing to a more youthful generation driven by 
events targeting audiences of different ages and 
interests. Vibrant new products such as the ‘Thrill 
Seekers Trail’ are capturing 
the imagination of the 
Instagram generation. 
Engaging with street artists 
and holding the “of-the-
moment” annual 
International Music Festival have broadened brand 
appeal. It’s still important to highlight Gibraltar’s unique 
selling points for the UK, such as its sterling currency in 
times of currency volatility and its warm British welcome 
in the Mediterranean. Finding the right balance between 
the traditional and the cutting-edge is the focus for the 
coming years. 

Austria promises Brits on their summer holiday that 
they will experience that one moment − the moment 
they’ll remember for years to come. It could happen in 
an Alpine meadow in Tirol, surrounded by flowers; at 
the steepest point during an exhilarating mountain bike 
ride in SalzburgerLand; during a lazy summer day at 
the crystal blue lake of Zell am See-Kaprun; or as they 
explore centuries-old Innsbruck – the moment is 
different for everyone. The Austrian National Tourist 
Office has sent some Brits to experience summer in 
Austria, to make it theirs and take the perfect selfie. 
See the results at www.Austria.info/summer. 

In the Netherlands,the HollandCity strategy aims to 
spread international visits in time and space. One priority 
is to target repeat visitors who travel to Holland with 
their car, using one of the three main ferry providers; 
P&O Ferries, Stena Line & DFDS.  Since these visitors 
drive in Holland, they can explore further afied − and 
do so several times over a three-year period. The 
repeat visitor has seen the ‘must-sees’ and is open 
to new ideas. They have an interest in history, the 
Dutch Masters, stunning scenery and local traditions 
– and want to relax with family and friends. 

Finland is promoting its year-round Nordic appeal to 
inspire re-energising and active visits, with everything 
from the Northern Lights, Moomins, design and rally 
driving to heavy metal concerts and saunas. The 
country is the land of midnight sun and awe-inspiring 

Aurora Borealis, visible 200 
days per year; and it’s the 
home of Santa Claus, activities 
such as husky-sledding, bear-
watching and hiking in one of 
the 40 national parks or by the 

188,000 lakes and  the archipelago.  Finnish cities offer 
a hip cultural scene and pure, local cuisine plus 
architectural treasures such as the modernist Oodi 
library in Helsinki’s beautiful city centre, Alvar Aalto’s 
unique buildings around the country and treehouse 
lodges in Lapland.  

Greece aims to further establish itself as a leading 
destination combining islands and the multifarious 
mainland, offering authentic experiences all year, while 
enhancing the traditional “sea and sun" model. The 
new strategy emphasises thematic experiences across 
all regions, showcasing Greece as an international 
destination for culture and gastronomy. The promotion 
of Greece’s thematic tourism to the UK market is a 
main priority of Ministry of Tourism this year. Cruising, 
diving, luxury, wellness, adventure, wineries and rural 
tourism are priorities as well as promoting new all 
year-round city breaks, integrating unique Greek 
features, such as beaches, into the city break product. 

"Europe is the top UK holiday 
destination and Antor members 

are reinventing themselves"

bulletinbriefing
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Meet the wild dogs of Zimbabwe 

FOLLOWING THE success of the hugely popular BBC 
documentary Dynasties, African Bush Camps has launched 
a wild dog safari in which holidaymakers can track and 
observe the captivating canines of Zimbabwe. 

Based in the region of Mana Pools National Park, the 
safari channels the entertaining intrigue of Sir David 
Attenborough, with expert guides proving a unique insight 
into the nature and social structure of the local wildlife. 

Among the packs of wild dogs exploring the Zambezi 
River is Africa’s new celebrities − Backflip and Tammy − who 
stole viewers’ hearts during their time on the small screen. 

“We are delighted to be offering our clients this specialist 
wild dog safari from our camps across Mana Pools and 
raise awareness of these critically endangered species,” 
said Beks Ndlovu, CEO and leading Zimbabwean guide for 
African Bush Camps. 

“We strive to provide the best safari experiences in remote 
areas, and clients interested in these remarkable wolves 
made famous by the BBC series will not be disappointed.” 

A century ago, Africa was home to around half a million 
wild dogs; but now, only 6,600 of them are known to be 
roaming the continent.  

African Bush Camps has recently opened its luxury 
Nyamatusi Camp along the banks of the Zambezi River, 
offering a ten-night ‘Meet the wild dogs of Zimbabwe’ safari 
from April until November at £4,435 per person. 

newsbulletin

TREETOP TOWER... Denmark has erected a one-of-a-kind 45m observation tower in the middle of 
Glissfield Klosters Forest. Made from weathered steel and locally sourced oak, the tower provides a 
view of the area’s streams and meadows without disrupting the natural environment of the forest.

Lug-free luggage 
THOMAS COOK Airlines has 
teamed up with AirPortr to 
create a home baggage 
check-in service. 

Ideal for customers 
looking to skip the queues, 
this service allows 
holidaymakers to part ways 
with their luggage until 
they arrive at their 
destination airport.  

Once a collection slot 
has been booked online on 
either the Thomas Cook or 
AirPortr website, all alloted 
luggage will be checked in 
at the customer’s home – 
usually the day before they 
fly – from any address in 
London or the surrounding 
area. From there, the bags 
are delivered to the 
customer’s flight, allowing 
them to skip bag-drop and 
saunter to security. 
Customers will be  
kept informed on the  
status of their luggage  
via text or email. 

The service will be 
available for customers 
departing from Gatwick, with 
prices starting at £40 for 
collection and check-in of 
one bag with a one-hour 
collection slot. 

“AirPortr allows our 
customers to check bags in 
from their own front door so 
they can travel easily across 
London without heavy 
baggage, travel seamlessly 
through the airport and start 
their holiday stress-free. We 
hope to expand this service 
with AirPortr to more of our 
UK departure airports in the 
near future,” said Andrew 
Gilles, head of product and 
ancillaries for Thomas Cook. 

Sell 3 and set sail for 
free with  

Crystal Cruises 
CRYSTAL CRUISES is 
offering guests the choice 
of free economy flights or 
$500 per person on-board 
spending credit on 
selected Mediterranean 
voyages when booked 
before May 15. 

As part of the company’s 
promise of confidence, 
guests can fly home free of 
charge if they decide the 
cruise experience isn’t for 
them within 24 hours of 
stepping on board. 

Each cruise offers any-
time in-suite dining and 
unlimited Wi-Fi. 

The company has  
re-introduced its ‘Sell 3 
Sail Free’ offer, which 
treats agents with a 
complimentary stateroom 
on the November 5 
Barcelona to Lisbon sailing 
as a reward for selling 
three double staterooms 
on one of seven 
Mediterranean voyages; 
including Iberian Images, 
Romantic Riviera, Ligurian 
Sea Medley, Romantic 
Reflections, Mediterranean 
Arts, Mediterranean 
Passage and Iberian 
Influences.  

Palladium Group goes plastic-free  

IN A bid to become more eco-friendly, Palladium Group has made the decision to remove 
single-use plastics from its hotel brands in Ibiza and Tenerife.  

These hotels include Hard Rock Hotels in each holiday destination, as well as hotels 
under the Grand Palladium Hotels & Resorts brand across Europe. As an alternative, all 
single-use plastics are to be replaced with biodegradable materials. 

Carmen Matutes, deputy director general of quality and operations at Palladium Group, 
said: "It has long been our aim to reduce the use of single-use plastics in our hotels. We want 
to continue moving forward in this line because we are very aware that caring for our 
environment is a responsibility of everyone." 

The group has received several awards for its contributions to a cleaner planet, with blue 
flags given to properties in the Caribbean and America for the conservation of beaches. 
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TRAVEL AGENTS! Its time to get nominating your favourite suppliers 
and decide who you wish to see in the running for the travel industry’s 
most prestigious accolade: The Travel Bulletin Star Award. 

Recognising true excellence in the industry and celebrating the travel trade’s 
best and brightest, this year will be the 23rd edition of the Travel Bulletin Star 
Awards. Each year has seen the event get bigger, the competition fiercer, the 
victories that much sweeter, with agents voting in huge numbers for the 
suppliers they feel most deserving of that much-coveted Star.  

This year, a new nomination stage and voting system has been introduced 
but the rules remain the exact same–every nomination and every winner is 
decided solely by you! 

Phase One – Nominations 
YOU HAVE from today until May 10 to nominate your favourite suppliers in 32 
important travel industry categories. 

You decide which organisations have helped you the most over the last 12 
months, providing you with the best levels of service, quality products, 
commission opportunities, training and unwavering support.  

These nominations will be counted and the top companies with the most 
nominations in each category will then be announced as finalists.  

Phase Two – Official Voting 
THE FINALISTS will be published in Travel Bulletin and online on Friday May 31.  

The official travel agent voting process will then begin.   
Agents, you will be offered a drop-down menu of the nominated suppliers from which you can select your 

favourites. The voting will close on Friday June 21 and the winners shall be announced with much fanfare at 
our glamorous Star Awards ceremony to be held on September 9.  

* (The winners will be determined by an accumulation of all nominations and official votes) 
 

The 2019 nominations are in your hands, and are now OPEN so what are you waiting for? 
Check out all the categories and select your nominations at:  

New  voting  system

www.travelbulletin.co.uk/starawards

Pick  your  Stars  of  2019 !
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DUE TO popular demand we will be returning to the Grand Ballroom 
at the Landmark Hotel in London on Monday September 9. 

AS ALWAYS you, our amazing travel agent 
readers, are the true stars of the show 
because it is you alone who can decide who 
will win across six industry sectors:  
 
Star Destinations  
Stars of Luxury  
Stars in the Sky  
Stars of Land & Sea  
Star Operators  
Supporting Stars  
 
2019 also sees the launch of several new 
awards categories, including:  
 
- Star LGBTQ+ Destination 
- Star Leisure Airline 
- Star Worldwide Hotel Brand 
- Star Rail Operator 
- Star Trade Sales Team 

brand  new 
categories

Book your tickets for the big night NOW! 
Tickets for our annual awards ceremony are always much 
sought after (so much so that last year we had to move to a 
bigger venue to meet demand!) so it’s highly recommended 
that you book in advance to avoid disappointment. 
To help, the Travel Bulletin events team have put together a 
special ‘Early Bird’ package which is now available for 
purchase. Individual tickets are priced at £235 or a table of 12 
can be booked for £2,520, at this ‘Early Bird’ rate, which is 
available up until May 31.  
Our glittering Star Awards night will take place on Monday 
September 9 at London’s Landmark Hotel and the ticket price 
includes: 
 
Welcome Drinks reception 
Three-course dinner with a half bottle of wine 
The Gala Awards Ceremony 
Entry to the post awards party with entertainment & live music 
 
Email jeanette@travelbulletin.co.uk for further information on 
the event, sponsorship opportunities and ticket sales. 

 Go  to www.travelbulletin.co.uk/starawards  to  make  your  nominations

2019  Awards  date  and  venue  confirmed

 
Friday April 26 – Agent nominations open 
 
Friday May 10 – Agent nominations close 
 
Friday May 31 – Agent voting opens 
 
Friday June 21 - Agent voting closes 
 
Monday September 9 – Star Awards 

    presentation ceremony 2019  
 
Friday September 27 – The Travel Bulletin 

    Star Awards Souvenir Issue is published. 

 Important  dates  for  your  diary
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FOR JETSET, 2019 is all about speed and this spells only good things for its agents. 
At the back end of 2018, Jetset reprogrammed vast swathes of the Package Pal 

booking technology to ensure the speed of quoting and booking ATOL protected 
packages would be even faster. Launched just in time for peaks, search times 
reduced throughout January and February by a superb 33% 

But in the quest for Speed Supremacy and making agents lightning-quick, 
Jetset haven't stopped there. March 2019 saw Jetset develop Save Your Quote 
allowing agents to save any type of quote online or via the call centre, assign a 
unique reference to the quote and store it in Quote Manager. Here, it’s ready for an 
agent to recall and re-price the quote in seconds! 

The final aspect of our Speed Surge will see Jetset moving to a beautiful new 
home, double the size of our existing offices. The new office will enable Jetset to 
recruit new staff to ensure whether agents are calling Reservations, Operations or 
Sales Support, they get through super-quick! 

Jetset has never been concerned with being the biggest, we just have a burning 
desire to be the best. We don't believe size matters but we do believe speed does. 

Don't waste any time – be quick out of the blocks yourselves and VOTE in the TB 
awards now! 

BIRMINGHAM AIRPORT is proud to be sponsoring the Travel Bulletin 
Awards for the sixth year running. The Travel Bulletin Awards celebrate 
the success of those who go above and beyond in the UK travel trade – 
something which is very important to us as a business.  

Working closely with travel agents, we understand it takes a lot to pull 
together the right package to suit the bespoke needs of each customer. 
Selling a holiday is no easy task, and the hard work which goes into doing 
so is recognised through these awards. 

We have built a fantastic relationship with the Travel Bulletin team over 
the years, and we look forward to continuing this through our ongoing 
support and involvement in the awards. 

Over the course of several months, the airport consulted on its draft 
Master Plan outlining how the airport will invest £500 million over the next 15 
years, growing to serve 18 million passengers a year, generating £2.1billion to 
the regional economy annually and supporting 34,000 jobs by 2033. 

AT JET2HOLIDAYS, our partnership to success strategy is all about 
giving independent travel agency partners the tools and skills they 
need to increase sales and grow their businesses. This is why we 
are delighted to support and recognise the very best in travel 
across the UK at this year’s Travel Bulletin Star Awards.  

We have enjoyed another successful year working in partnership 
with our independent travel agency partners, so we would like to wish 
them the very best of luck at this fantastic event. 

travelbulletin.co.ukApril 26 201920

Birmingham  Airport

Jet2HOLIDAYS

jetset

Our  Sensational  Sponsors
NOW THAT we’ve lifted the lid on the nominations for this year’s much-anticipated Star Awards, we are proud to announce 
the leading line up of big name sponsors who will be supporting our standout travel industry awards event. 

We quizzed each one on the immense contribution and support travel agents provide and why they felt The Travel 
Bulletin Star Awards is such an important event for them to be a part of.  

Below, you will be able to find out more about how each brand is working directly with the trade to provide them with 
new and exciting sales opportunities: from multi-million pound developments to quicker and more convenient travel to 
sought-after destinations; from greater partnerships and working with agents to finding out exactly what they need to 
succeed; to the very latest in technological innovations so agents can deliver above and beyond for their clients.  
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LONDON AND New York are two of the most diverse and 
leading cultural hubs in the world, and a trip to either 
wouldn’t be complete without taking in a theatrical 
performance and a cultural experience.  

Broadway Inbound is the leading ticketing solution for 
tour operators, the travel industry and group buyers, with 
discounted groups rates and exclusive FIT rates for the 
trade. Their expert team specialises in providing you with 
all the resources and support you need to make Broadway 
show tickets available to your clients. 

made is a leading independent communications agency 
specialising in the travel and tourism sector. The team 
works globally with theatres, attractions, museums, 
galleries, experiences and restaurants around the world. 
They specialise in representation, marketing and 
advertising, as well as PR and event organisation. 

The Star Awards entertainment on Monday September 9 
will be sponsored by Broadway Inbound and made  
tourism marketing. 

AS PART of our 25th birthday celebrations, Eurostar is delighted to be 
supporting this year’s Travel Bulletin Star Awards. Our relationship 
with our partner agents is extremely important to us and has been 
invaluable in building Eurostar into the iconic brand it is today. 

We appreciate the significance of industry awards, particularly 
those voted for by the agents and homeworkers who are actively 
selling our products. We’re really pleased to see rail travel being 
recognised in the Star Awards for the first time this year and, of 
course, can’t wait to see who the nominees are. 

Our new online booking portal will be launched at the end of this 
year, giving agents 24/7 access to our inventory. It’ll make it easier 
than ever for you – our agent colleagues – to book Eurostar tickets, 
especially if you’re working evenings and weekends. In June, we’re  
introducing a third daily departure on our fantastic direct route 
connecting London with Rotterdam and Amsterdam. 

Thanks again for your support over the past 25 years. We look 
forward to continuing our work together for the next 25 years 
and beyond. 

REMEMBER AGENTS: you have just two weeks in which to nominate your favourite trade suppliers in 
each of the categories to be found on our Nominations Form on p.24 or online.  

Nominations are open until May 10 and, as an extra special bonus, when you enter your 
submission it will also see your entry into a free prize draw to win one of four £50 shopping vouchers!  

EUROSTAR

Nominate  &  pick  up £50  in  shopping  vouchers!

 Go  to www.travelbulletin.co.uk/starawards  to  make  your  nominations
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LAST YEAR’S Star Awards was a great 
opportunity to celebrate the very best of the 

travel industry with all winners voted by travel 
agents from across the country. Guests were 

treated to delicious food and beverages, fabulous 
entertainment and plenty of laughs with host 

Rhys James. London’s Landmark Hotel provided 
a stunning backdrop for the festivities.

#tbstarawards

FUNNY MAN… Comedian Rhys James keeps the audience 
laughing with his light-hearted style as master of ceremonies.

DAPPER AND DRESSY... Alan Cross and Simon Marshall from Jet2 
flank Wendy Cameron from Super Break. 

SUPER SONGSTRESS… Louise Dearman entertains the guests with 
plenty of popular tunes over dinner and on the dancefloor.

SPARKLING SMILES… Craig Secker and Louise Tansey from 
Bourne Leisure chat with Richard Forde from Newmarket Holidays. 

FLYING HIGH… Catherine Reeves and Stefanie Bowes from 
Birmingham Airport peruse the menu before the gala dinner.

BRILLIANT BARBADOS… Cedric Lynch, Vernetta Lynch and Marc 
McCollin win Star Winter Sun Destination at the 2018 awards.

PEN PALS… Jetset’s John Bond and his wife Hilary show off their 
caricatures as captured by the roving artist.
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IT WAS a social media frenzy at last year’s awards. 
So many people were sharing their sensational 
snaps and big wins that the hashtag 
#TBStarAwards was trending across Twitter.  
This year we plan to go even BIGGER!  
Be sure to give us a follow on Instagram, Twitter or 
Facebook now, tag us into your posts and include 
the hashtag #TBStarAwards.  
 
We want to hear who you think deserves to win, 
pictures of suppliers visiting your store, 
inspirational ideas from the brands which are 
providing you with the most support and fun snaps 
of any training you might be doing with on-the-road 
sales teams. As we approach September we’ll be 
sharing some fun behind the scenes footage too 
and naturally will be sharing, tagging and 
retweeting all the best pictures from the big night! 

Get  Social  with   
#TBStarAwards

Instagram: travel_bulletin        Facebook & Twitter: @TravelBulletin  
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THE FIVE-star Columbia Beach Resort in Cyprus is inviting agents to ‘Lunch & Learn’ with a member of its 
UK based sales team. The 30-minute training sessions will offer valuable product information and details on 
the surrounding area of Pissouri Bay, as well as a light buffet lunch for all attendees. Should lunch not suit, 
a breakfast or brunch meeting can be arranged. Agents can set up a session by emailing Nicola Pickup on 
nicola@luxuryescapehotels.com with suggested dates and timings. Moreover, homeworkers and agents 
working in more remote settings can take advantage of these sessions via webinar. 

training

Your chance to be on Aussie Specialist Corroboree West  

UK AGENTS who have trained to become Aussie Specialists are being invited by Tourism 
Australia to participate in Corroboree West 2019, with applications to attend now open. 

Corroboree West, taking place from October 5 to 18, will give UK Aussie Specialists, 
along with frontline travel sellers from Europe, the USA and Canada, the opportunity to 
meet with more than 100 Australian tourism operators to find out the latest news on the 
destination’s travel experiences. 

Tourism Australia’s managing director, John O’Sullivan, said: “Australia has long been a 
popular destination for travellers from the UK, with more than 730,000 UK travellers 
visiting in the past year, contributing more than $3.5 billion to the Australian economy.  

“Our network of Aussie Specialist Agents is at the frontline connecting UK travellers with 
new travel experiences across Australia to ensure they continue to visit our country in the 
future. Attending Corroboree West is the perfect opportunity for UK agents to see firsthand 
the range of extraordinary travel experiences as well as the professionalism, creativity and 
innovation of Australia’s tourism operators at a single event.” 

Tourism Australia’s Corroboree events, which take place annually, alternate between 
eastern and western markets each year, and include a combination of training workshops 
and familiarisations exclusively for Aussie Specialists.  

The event in Perth will give agents the chance to experience the city’s transformation, 
with an expanding range of new infrastructure and experiences, including Optus Stadium, 
Elizabeth Quay, Yagan Square, along with new and refurbished hotels, and an expanding 
bar and restaurant scene. Following the workshop event in Perth, Aussie Specialists will 
break up into groups to attend six-day familiarisation trips around the country hosted by 
Australia’s state and territory tourism organisations. 

UK Aussie Specialist agents interested in attending Corroboree West 2019 are 
encouraged to submit their application by May 17 at www.aussiespecialist.com/cw19uk 

May Haven 
educationals 

AGENTS CAN experience  
a Haven holiday firsthand 
with their families 
throughout May. 

Agents looking to book a 
break next month can 
secure a three-night 
weekend break from £129 
and a four-night midweek 
beak from £79, when 
sharing a Deluxe two-
bedroom caravan. 

Prestige two-bedroom 
caravans and dog friendly 
vans are also available. 

The offer is available at a 
choice of 36 holiday parks 
but is subject to availability 
and provided on a first come, 
first served basis. Interested 
agents should email their 
ABTA number, contact 
details, the date and park 
they’d like to visit and how 
many people will travel in 
their party to 
trade.sales@bourne-
leisure.co.uk
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Crossword: 
Across: 1. TAP, 3. BANFF, 7. GARDA, 8. CORFU, 9. APIA, 10. VERA, 
12. OAHU, 14. LAOS, 17. DENCH, 18. ITALY, 19. INDIA, 20. NCE.  
Down: 1. TIGER WOODS, 2. PARMA, 3. BRAZIL, 4. NICE, 5. FORTE, 
6. SUSAN BOYLE, 11. NARITA, 13. HANOI, 15. SPAIN, 16. CHAD.   
Highlighted Word: POLAND 
 
Where Am I?: Moon gates found across Bermuda,  
North Atlantic Ocean.
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THE AUSTRIAN National Tourist Office is hosting a new online travel training programme where 
agents can learn all about the cities of Innsbruck, Graz and Salzburg. During the course, agents will 
not only get the chance to learn about each destination’s highlights and hidden gems to better sell 
Austrian city breaks but can win a two-night stay at each one to really get to know the city and Austria 
first hand. Go to www.austriancities.co.uk

Homeworkers go galactic to future-proof their businesses  
MORE THAN 100 Personal Travel Agents at Co-Operative Travel gathered for the company’s 
seventh annual conference in Cyprus, where they learned valuable tips and skills on how 
assure the future success of their businesses. 

The conference, themed ‘Destination Future’, was held at the Constantinou Bros Asimina 
Suites Hotel in Paphos at which Sheena Whittle, head of group, said: “We’re delighted with 
another hugely successful conference. The focus this year has been to help our Personal 
Travel Agents to future-proof their businesses and we devised three one-hour workshops 
for our homeworkers, including our very first wellbeing workshop, to provide them with the 
knowledge, expertise and skills to carry their businesses forward.” 

The workshops included: ‘Quotes from another Galaxy’, which introduced the PTAs to a 
new piece of quote technology that will be launched later this year; ‘Rocket Boosting Your 
Business Locally’, delivered by the team from Jet2Holidays and which showed homeworkers 
where to find their customers of the future; and ‘Mission YOU’, led by wellbeing coach and 
bestselling author, Jacky Leonard, and in which homeworkers were asked to consider their 
work-life balance, assess their future life goals and make plans to change any elements of 
their life that they weren’t satisfied with. 

Homeworkers were coached on the importance of embracing change and adapting to 
new trends and technology, to help them succeed long-term. 
For more information on go to www.thepersonaltravelagents.co.uk  

Oh, what a  
Palladium Night 

‘PALLADIUM NIGHTS’ have 
kicked off for 2019 with 
Palladium Hotel Group’s UK 
business development 
managers Jo Peters and 
Chris Redfern, as well as 
commercial director for the 
UK, Nacho Gozalbo on the 
road and hosting agents at 
events across the UK. 

This month, the team  
has visited Newcastle, 
Southampton, and 
Birmingham, welcoming 
agents to Revolution Cuba in 
each respective city to learn 
more about the hotel group’s 
diverse and growing 
portfolio followed by 
interactive games, food, 
drinks and live DJs.  

Each night saw the 
chance for attendees to win 
prizes including hotel stays 
at BLESS Hotel Ibiza, Hard 
Rock Hotel Tenerife, 
Palladium Hotel Costa del 
Sol and TRS Coral in Costa 
Mujeres, Mexico. 

For 2019, Palladium 
Hotel Group’s major 
openings including BLESS 
Hotel Ibiza in June, followed 
by Palladium Hotel Costa 
del Sol; the first property 
for the brand set on the 
southern Spanish coastline 
and close to Malaga. 

Another set of 
Palladium Nights have 
been planned for August 
with dates and venues to 
be announced soon. 

Advantage launches first e-learning platform  

ADVANTAGE TRAVEL Partnership has partnered with Travilearn to launch its first e-learning platform for members, with a 
range of courses and toolkits designed specifically for business travel. 

Designed to enhance the consortia’s existing Advantage Training Academy, the e-learning platform’s introduction 
follows growing demand by members to attract and train new and existing employees with the skills needed in the 
corporate travel sector.  

Julia Lo Bue-Said, chief executive officer of the consortium, said: “We’re delighted to partner with Travilearn to allow 
our members to invest in equipping employees with the skills needed to succeed in the industry of corporate travel. These 
specialist courses not only provide valuable professional development but are designed in a way that both suits modern 
learning styles and fit with the busy working environment.” 
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http://www.travelbulletin.co.uk/travelgym
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https://www.theromanticholiday.com

	TB 2604 2019 Cover
	S01 TB 2604 2019 Start
	S02 TB 2604 2019 News 1
	S03 TB 2604 2019 News 2
	S04 TB 2604 2019 News 3
	S05 TB 2604 2019 Star Awards Intro - Sponsor
	S07 TB 2604 2019 Star Awards PixMix
	S07 TB 2604 2019 Training

