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THANK YOU FOR
MAKING US NUMBER 1

Universal Orlando® Resort wishes to thank everyone who 

voted us the winner of the Star Worldwide Theme Park Or 
Attraction Award for the 7th year running at the 2014 Travel 

Bulletin Star Awards.

 

This award is a testament to the strength of the relationship 

between Universal Orlando® and the travel agent community. 

We are delighted to receive this award and thank you for 

your continued support! This has been an exciting year. We 

opened a major new attraction, 10 new CityWalk® venues, 

and a new on-site resort hotel.  We have many exciting 

surprises to share with you in 2015, so stay tuned!

Universal elements and all related indicia TM & © 2014 Universal Studios. © 2014 Universal Orlando. All rights reserved.
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ISLE BE THERE...28 independent travel agents from nine agencies on the Isle of Man attended a BRIGHT workshop and dinner in Douglas recently, hosted by members from
Viking River Cruises, Hurtigruten, 1st Class Holidays, Jersey Tourism, Cox and Kings, Explore, Attraction World, Sunvil Holidays, Veloso Tours and Kirker Holidays. Pictured
taking part are, from the left: Simon McDermott, Hurtigruten; Les Wolfenden and Christine Barker, Freedom Travel; Greg Thurston, Cox & Kings; and Viv Gardner and John
McCandless, Freedom Travel. The next events take place in Tunbridge Wells on October 7, Guildford on October 8, Bodmin on October 21 and Exeter on October 22. 
For details see www.brightconsortia.com
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Post Office report highlights best value destinations
BALI AND Cape Town have retained their places as the best value winter sun destinations in a
year when the Long Haul Report from Post Office Travel Money has revealed big price swings in
many of the 34 countries surveyed for the seventh annual report.
The latest report reveals a 9% fall in the local price of ten tourist staples in Bali to £40, which

helped increase its lead over Cape Town (£47) in the barometer table.
A combination of the weak Indonesian rupiah and local price falls in Bali mean meals, drinks

and other tourist staples cost less than a third of those in the most expensive destinations
surveyed. These were Muscat, Oman (£126); Auckland, New Zealand (£133); Singapore (£155)
and Dubai (£161). 
At less than £50, Sri Lanka, a former ‘best value’ destination, has moved up to third place in

the Post Office barometer table from fifth position a year ago after recording a 9% fall in prices.
This was due entirely to local price falls in resort areas across Sri Lanka. 
The power of the pound against their currencies means there are four new entrants to the

Long Haul Report top ten. In Tokyo local price falls have added to an 11% rise in the value of
sterling to help Japan move up to eighth place with a barometer basket costing more than a
third less than last year at £66. Visitors to Mauritius will also be far better off because tourist
staples are down 24% since last year. And Tobago, the cheapest of six Caribbean islands, has
emerged as the tenth best value resort. This year’s biggest bargain is Tamarindo in Costa Rica
(£56) where staples have almost halved in price since 2013. This means Costa Rica, which may
benefit from increased interest this winter after its positive profile during the World Cup, has
made the biggest leap to reach sixth position in the best value top ten. 
However, tourists who think winter sun trips will be cheaper because of sterling’s strength

against long-haul currencies could be mistaken. While prices have fallen in more than a third of
the 34 destinations surveyed for the 2014 report, they have risen in 18 others.
In addition to the hefty price rises in Dubai, the barometer basket has risen 48% in Antigua

and 39% in Vietnam's Hoi An. The underlying cause has been local resort price increases.  
The company's Andrew Brown, said: “It all adds up to a polarised picture for UK

holidaymakers. On the one hand there are great savings to be made in popular long-haul
resorts and tourists will be ‘quids in’. But people who make the wrong destination choice could
fall victim to increased resort prices and find themselves out of pocket. It will pay dividends to
do some holiday homework, check prices and budget accordingly.”
For further information see www.postoffice.co.uk/longhaul2014
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WITH 96% of European travellers
believing that airports should provide
free Wi-Fi, the UK appears to fall short
with only two of the UK’s biggest
airports (Birmingham and London City)
offering unlimited free Wi-Fi, according
to a recent Skyscanner survey. 
The company says that even though

Heathrow claims the title of Europe’s
busiest airport, it fails to impress
passengers by offering just 45 minutes
of free Wi-Fi, before charging £3 per
hour. This is in contrast to Russia and
Italy where all their main airports offer
unlimited free access, as do almost half

(48%) of Europe’s 50 busiest airports.   
The survey also found that a third of

travellers would only be prepared to
pay £1 for an hour of Wi-Fi, significantly
less than Dusseldorf and Lisbon
Airports which are the most expensive
in the study, charging £8 for two hours.
Lisbon Airport is also the most
expensive for one hour along with
Brussels Airport, both of which charge
£4 for an hour. However, the company
says that all at least offer a limited
period of free Wi-Fi, unlike Berlin’s
Tegel Airport and Turkey’s Istanbul
Sabiha Gokcen Airport, both of which

offer passengers no free Wi-Fi
allowance at all. 
The same survey found that 71% of

travellers felt free Wi-Fi was important
or extremely important, with 10% using
it for social media, 22% for checking
emails and 30% to pass time. But with
this obvious demand for airport Wi-Fi
and each airport’s Wi-Fi offering
differing so much, the company is now
providing clarity to travellers with the
launch of its guide to airport Wi-Fi and
charges at www.skyscanner.net/
news/skyscanner-european-guide-to-
airport-wifi

WENDY WU Tours has launched its 2015 China brochure
featuring a range of new and upgraded tours in China as well
as new tours in Japan, Taiwan and South Korea. 
The brochure also features a new ‘Exclusive Collection’ for

the more discerning traveller, and a dedicated garden holidays
section in collaboration with the Royal Horticultural Society.
The company's programme of fully inclusive tours where

‘everything is included’, offers customers value for money,
where all group tours include international flights,
accommodation, all meals, touring with expert local guides,
local transport and visa fees.
The new brochure features a ten-page Japan section with

two new tours including an 11-day group tour ‘Essential Japan’
from £3,990 per person and a private tour ‘Wonders of Japan’. 

The company has also launched its first dedicated tour to
South Korea, offering a combination of old Asia and new as the
country emerges as one of the continents’ leading lights. A 12-
day ‘South Korea Explorer’ group tour offers an overview of the
nation, combining buzzing cities, enthralling heritage and
tranquil scenery with highlights including Mount Seorak
National Park, lush green valleys and dense forests, with
prices from £3,190. 
Also new is an 11-day ‘Taiwan Uncovered’ tour, featuring

dramatic landscapes, dynamic cities, a myriad of cuisines and
a heady melting pot of Chinese, Japanese, Western and
indigenous influences, with fully inclusive prices from £2,990.
For more information visit www.wendywutours.co.uk or call
0844-499 3899.

Regent plans new luxury Russian cruise 
NEWLY BUILT for 2015, Regent Holidays’ Volga Dream II will
set sail in 2015 carrying 160 passengers and 69 crew.
There are 81 cabins in total over four passenger decks, all

of which can be reached by lift or stairs. Each cabin has large
picture windows with certain cabin types featuring private
balconies. All cabins have air-conditioning, a mini-bar, safety
deposit box, telephone, and flat screen TV featuring
international satellite programming and films as well as
various radio and music channel options. Facilities on board
include a restaurant, lounge, library, gift shop, viewing area in
front of the Captain’s Bridge, an outside bar, tea/coffee station,
lift, fitness centre and outside seating areas.
The operator will be offering Volga Dream Gold and

Platinum itineraries, both of which are 13 days with a few
variations and commence from June 18. The itineraries, ideal
for art-lovers and historians, begin in Moscow and finish in St
Petersburg. Along the way, guests will stop at some of
Russia’s most iconic cities, through old chapels and
monasteries, to witness murals and frescoes steeped in
Russian history. Other excursion highlights include a sailing
trip on the Tsar’s former fishing grounds, The White Lake, and
a tour around Moscow’s Tretyakov Art Gallery.
Prices start from £3,315 per person, based on two adults

sharing, and include all meals on-board, flights, transfers and
a full sightseeing programme with entrance fees and English
speaking guides. 
For more information visit www.regent-holidays.co.uk or call
020-7666 1244.

Wendy Wu offers new tours to Japan, Taiwan and South Korea for 2015

Skyscanner reveals UK airports fail to compete with Europe on free Wi-Fi
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FOR OCTOBER half-term, Arundel Castle in West Sussex is
hosting 'It’s the History Man!', depicting life as a medieval
surgeon in the Fitzalan Chapel on October 27. Visitors can
learn about medicine and surgery in the 1700s with the History
Man, enrobed in authentic medieval costume and equipped
with a surgeon’s tools of the trade. Meanwhile, 'Normans and
Crusaders in The Keep' on October 29-30 gives visitors the
chance to learn about the 12th century, as members of Raven
Tor Living History Group portray the life and times of Normans
preparing to leave on the perilous crusades.
For details see www.arundelcastle.org

S01�TB2609�2014�News�1_Layout�1��24/09/2014��15:49��Page�4



TAIWAN’S INDEPENDENT airline, EVA Air,
is celebrating Hello Kitty’s 40th birthday
by bringing its themed aircraft to Europe. 
From October 29, the carrier will start

flying its special edition Boeing 777-
300ER between the capital cities of Paris
and Taipei, in a move that will mark the
aircraft’s debut in Europe.  
The new Paris services will replace the

Taipei - Los Angeles Hello Kitty route,
which has been flying three flights
weekly since 2013. EVA Air currently flies

to Paris four times weekly, and from
October the Hello Kitty aircraft will
replace three of those flights. It will
depart from Taipei’s Taoyuan
International Airport every Wednesday,
Friday and Sunday and will return from
the French capital’s Charles de Gaulle
airport every Monday, Thursday and
Saturday.
Hello Kitty fans can look forward to

new menus, service tray mats, napkins
and Hello Kitty-themed cutlery.

DISCOVER EGYPT has
recently added two seven-
night packages that include
a four- or five-night cruise
of Lake Nasser, with a two-
or three-night city stay in
Aswan for the Sun Festival
at Abu Simbel in October
and for New Year’s Eve in
December.
The Sun Festival at Abu

Simbel is held twice a year
to mark the birthday and

coronation of King Ramses
II. The highlight of the
festival is the moment the
rising sun’s rays enter the
complex and light up the
statue of Ramses II, and
four of the Sun God’s seated
beside him. The fifth statue,
the god of darkness,
remains in the dark. The
temple is angled in such a
way that this only happens
on two occasions - in

February and October. 
The operator is featuring

a five-night cruise and two-
night stay in Aswan,
departing from Heathrow on
October 18 for £1,799 per
person for the Sun Festival,
which takes place on
October 22.  
The New Year’s Eve

package is a four-night
cruise and three-night
Aswan city stay and departs

from Heathrow on
December 28. Prices lead in
at £2,249 per person and
both packages include
flights from Heathrow,
transfers, breakfast
accommodation at the
Movenpick Aswan Resort
and Lake Nasser cruise on
a full board basis.
For more information call
020-7407 2111 or visit
www.discoveregypt.co.uk

newsbulletin
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EVA Air's Hello Kitty jet marks 40-year anniversary with European debut

Lake Nasser packages from Discover Egypt

VISIONS HOLIDAY Group is seeing a rise in bookings for Namibia
and reports that the destination is becoming popular with
families and couples, for both self-drive and escorted tour
itineraries. As an example, a 12-night self-drive itinerary which
incorporates Bushmen, Swakopmund, Damaraland, Damaras,
Himbas, Epupa Falls, Ovambos and Etosha National Park, starts
and ends in Windhoek and costs £2,835 per person. It includes
flights from Heathrow, 4x4 car hire with GPS, a hot-air ballooning
trip, a star gazing experience and 12 nights’ accommodation. 
For details see www.visionsholidaygroup.co.uk
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TRAVEL 2 has expanded its offering of Florida
properties with the launch of a new Florida
Villas Mini Brochure to capitalise on strong
sales to the Sunshine State. 
Year-on-year, the operator reports a 40%

increase in revenue across all Florida product
with a 47% increase on overall room bookings
and a 69% increase on villa stays respectively. 
To celebrate the launch of the new

dedicated Florida brochure, the company is
giving agents the chance to offer one free
family ticket to LEGOLAND Florida (valid for
two adults and three children) for all Florida
villa bookings made by November 20.

Qualifying bookings must include a minimum
seven-night villa stay and flights. 
Free car hire offers are also available from

Alamo and highlights of the new brochure
include 14 nights' stay in a three-star Standard
Orlando Area Villa from £699 per person,
including flights and car hire, based on six
people sharing; and 14 nights' stay at the five-
star Reunion Resort Condos from £1,049
including flights and car hire, based on six
sharing. 
For more information see www.travel2.com or
email marketing@travel2.com to order a copy
of the brochure.

FROM SEPTEMBER 27
through to October 13,
Seabourn is offering its
customers complimentary
upgrades to Veranda Suites
and up to £500 off per
person for National Cruise
Week.
Complimentary upgrades

to a Veranda Suite are
included on sailings to
destinations including the
Adriatic and Greek Isles, the
Mediterranean and Istanbul.
The line is also offering

reduced fares on a range of
European itineraries in
2015.
As an example, guests

can join Seabourn's Sojourn
on a ten-day Mediterranean
Gems cruise-only on July 8,
2015 from £4,299 per
person, offering a saving of
£300 per person. The price
is based on two sharing a
Veranda suite and the cruise
departs from Rome and
calls at San Remo (Italy), St.
Tropez (France), La Joliette

(Marseille, France), Hyeres
(France), Barcelona (Spain)
for an overnight stay,
Ciutadella (Spain) and
Portoferraio (Italy), before
arriving back into Rome for
the flight home. The price
includes the complimentary
Veranda Suite upgrade. To
qualify for the saving,
bookings must be made by
October 13. 
For more information call
0843-373 2000 or visit
www.seabourn.co.uk  Free nights at

Mount Cinnamon 
GRENADA'S MOUNT
Cinnamon Resort &
Beach Club is offering
guests a 21-night stay for
the price of 14 nights for
stays between May and
September 2015, when
booked by the end of this
month. 
Alternatively, guests

can book 14 nights and
pay for ten or book seven
nights and pay for five. 
For details see
www.mountcinnamongre
nadahotel.com

Cabin upgrades & National Cruise Week fares from Seabourn

Free LEGOLAND family ticket for villas with flights from Travel 2
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Tweets of

the Week
Who’s saying what

on Twitter...

@HolidayExtras 
10 of the world's most
stunning natural wonders
http://buff.ly/1qCjbhA  

@HeathrowAirport 
iPhone 6 available at
Dixons Travel Heathrow
today!
http://bit.ly/1qL6BxP 

@neilsonholidays 
Fancy a late summer get-
away? Discover our #last-
minute activity inclusive
holidays from only £499pp
http://ow.ly/BDpZ2

@WaltDisneyWorld 
Learn how to draw
Grumpy from "Snow White
and the Seven Dwarfs"
with our latest character
animation tutorial:
http://bit.ly/1ueDAbn

@VisitBritain 
War, fire, murder, London
Bridge has seen it all - and
now you can!
http://bit.ly/1ARbOUU

Follow us on Twitter!
http://twitter.com/

TravelBulletin

LARNACA LAUNCH...Pictured marking Cyprus Airways' return to Stansted, with a new daily service to
Larnaca and fares from £187 return are, from the left: Panicos Tsolias and Katerina Papadopoulou,
Cyprus Airways; and Neil Banks, Stansted Airport. 
For details see www.cyprusair.com 
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INDUS EXPERIENCES has announced
the launch of two new historical
battlefield tours in India, as part of its
2015 programme. 
Tapping into the heightened interest

in by-gone days and conflicts from the
past, which has been boosted by TV
programmes such as ‘Who Do You
Think You Are’, the company’s two 12-
day organised tours 'From Colony to
Independence' and 'Battlefields &
More' will be led by military history
expert Mike Scott. Both tours will
explore and follow the military
campaigns which led to India
becoming the vibrant and challenging
country it is today. 
Yasin Zargar, the operator's

managing director, said: “Exploring
history in general and the military
conflicts which shaped countries and
continents is something which is
becoming increasingly popular, and
we wanted to offer tours which are
interesting, informative and gave a real
insight into Indian military history.
With Mike Scott escorting the tours,
there’s no better way to get a

comprehensive insight into the action
that took place all those years ago. 
“We are confident that our tours, as

well as being the most in-depth
available in India, also provide the best
value for money. Included in each tour
is an accompanying English tour-
coordinator and expert ground
handling staff, making these tours the
ideal choice for those wanting a more
detailed experience.
“We are now arranging an increased

number of bespoke Battlefield and
family history tours for individuals and
smaller, family parties who do not
want to travel as part of a larger
organised group, preferring a more
tailored itinerary to suit their individual
requirements. Travel agents can earn
excellent commission on these tours
and we encourage that they promote
them and seek out opportunities in
their local area by contacting for
example Royal British Legion
Associations, Military History
Associations and all similar
organisations to secure their piece of
this fast growing sector.”

Prices for 'From Colony to
Independence’ lead in at £2,385 per
person based on two sharing for a
February 15, 2015 departure. The
‘Battlefields & More’ tour departs on
September 13, 2015 with prices from
£2,430. Both are 12-day tours but can
be extended to add personalised
itineraries.
For further information call 020-8901
7320 or visit
www.indusexperiences.co.uk 

Kashmiri Gate, Delhi

Call: 0844 357 7973
Email: info@digital-trip.co.uk
Click: www.digital-trip.com

Digital Trip understand you want to take back control of your online presence but 

without the hassle, that’s why our websites are powered by our eVolve Content 

Management System - the only CMS built exclusively for the travel industry.

www.digital-trip.com

0844 357 7973

We don’t just build your travel website... 
we give you the power to eVolve it.

Advanced
websites

from
£4,995

call for details

newsbulletin
Indus Tours adds new historical battlefield tours of India to 2015 programme 
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50% off sports equipment with Air Malta
AIR MALTA has launched a 50% discount on the carriage of
sports equipment on its scheduled flights for passengers
travelling between November 1 and March 31, 2015. 
Vouchers, which can be presented during check-in to

take up the offer, are being made available through various
channels including Air Malta offices, MTA offices overseas,
travel fairs, sports organisations and sports related clubs. 
A printable version is also available online at
www.airmalta.com/sportsoffer 

ATTENDED THE Travel
Bulletin Star Awards on Monday night at
the fantastic Landmark Hotel in

Marylebone. What a great venue, though I did get a
few funny looks when I walked in looking like a punk
rocker - see picture below. The theme was black tie
– rock/pop star so I went as a punk rocker complete
with a black wig. It was great to catch up with old
friends and Helen Skelton did the prize giving so a
double bonus for those that won prizes!
Congratulations to all the winners. I loved the
extract from the show ‘Once’ - what a talented
bunch of people. My foot was tapping all the way
through and if I got the chance to go and see the
show, I certainly would. Thank you Travel Bulletin
for a great night!
Was reading in the the Daily Mail some ways to

beat jetlag and apparently one of the best ways is
by sucking a lemon. They also mentioned getting a
head start by setting your watch to your destination
time as soon as you get on the plane, which has
always worked for me. The article also suggested
that when you want to go to sleep, to eat
carbohydrate rich foods such as pasta or rice, but if
you want to stay awake then eat protein or fat such
as bacon and eggs, which will help keep you awake.
And for every hour different to ours, it is a day per
hour to recover three hours difference – three days
to recover?! Have to say, it doesn’t bother me at all -
I am usually so excited to be visiting somewhere
new that I am straight into the holiday. I don’t mind if
anyone wants to send me to a
long-haul destination and I will
check it out!
‘Courage is the art of being

the only one who knows you are
scared to death’ and ‘It is alright
letting yourself go as long as
you can let yourself back’.    

by SANDRA MURRAY
in Normanton, Yorkshire

To respond to any 
of Sandy’s comments email 

jill. sayles@travelbulletin.co.uk 

newsbulletin
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MOVERS
�  TISH STEWART-INGLIS has joined the Ethos Marketing team to
focus on promoting the Serena Luxury Collection in Kenya and
Tanzania.

�  PANDAW RIVER Expeditions has appointed Hugh Clayson as
commercial director.

�  TARA REZAEI has joined Condor Ferries as digital marketing
executive.

�  VISIT BENIDORM Tourist Board has appointed Leire Bilbao as its
new manager.

�  ANDY MILLS has joined Dolphin Dynamics as head of sales and
marketing.

�  BROADWAY TRAVEL Group has appointed Adele McGough as
head of cruise.

�  MARKETING EDINBURGH has announced the appointment of
Paul Wakefield as its new head of marketing & commercial.

�  TURISMO DE Portugal has appointed António Soveral Padeira as
director of the Portuguese National Tourist Office in the UK &
Ireland. 

�  CORINTHIA HOTELS has promoted Matthew Dixon to
commercial director Corinthia Hotels and Renaud Gregoire to
general manager Corinthia London. Mirko Cattini has also
joined the company as hotel manager Corinthia London.

�  LYDD AIRPORT in Kent has announced the appointment of
Charles Buchanan as CEO.

�  AITO HAS announced the appointment of Bharat Gadhoke as its
new membership manager.

�  CARNIVAL CORPORATION & plc has announced that David
Dingle has been appointed chairman of Carnival UK and David
Noyes, currently executive vice president operations, has been
promoted to the CEO role, with operating responsibility for the
UK-based brands P&O Cruises and Cunard Line. Both will take
up their new roles from next month.

Newsbites
� TIPTO HAS announced that Norwegian Cruise Line has
joined its organisation of specialist independent tour
operators.

� SUPERBREAK has launched its first TV advertising
campaign that aims to generate awareness of the
operator’s product and service offering in the short break
market. The commercial is being tested on ITV in
Yorkshire & Tyne Tees with hopes it will eventually be
rolled out nationwide.

Notes from
Normanton...
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�  SKI INDEPENDENCE has launched a new
'Switzerland Ski' agent incentive where,
for every booking made to Switzerland
which includes Swiss Rail transfers,
agents will receive a £25 Love2Shop
voucher. The offer is valid on bookings
made until December 19 or until stocks
last. 
For details call 0131-243 8097, email
ski@ski-i.com or see www.ski-
i.com/switzerland 

�  FOR EVERY 2015 River Cruise Line
booking made by September 30, agents
can enter into a prize draw to win one of
two iPad minis - one for the south region
and one for the north and Scotland.
Agents should email their contact details,
ABTA number and the booking reference
to competition@rivercruiseline.co.uk for
every booking they make. 

�  GOLD MEDAL has launched a new
incentive, offering agents the chance to
win an £80,000 holiday. ‘Golden Ticket:
Reloaded’ rewards travel agents for
bookings made to Atlantis, The Palm
flying with Emirates, through the
operator, with agents being rewarded
each and every time they make a
qualifying booking. Rewards include up
to £40 worth of gift vouchers per
booking, places on a VIP fam trip to Dubai
staying at Atlantis, The Palm flying with
Emirates, plus a holiday prize for eight
people staying in the Bridge Suite at
Atlantis, The Palm – worth around
£80,000. 

FANCY A FAM?
TRAVEL 2 has teamed up with Destination NewSouth Wales and Qantas Airlines to offer tenplaces on a fam trip for agents. To be in with achance of winning, agents need to confirm a newbooking to New South Wales that includes flightswith Qantas and a minimum of three days’ groundarrangements with the operator. Qualifying book-ings must be made by September 30. 

LLOYD OVERJOYED...Funway Holidays has
named Lloyd Morris from Regal Travel in
Bridgend as the winner of its ‘Selfie’ compe-
tition. Lloyd, who is pictured demonstrat-
ing his love of New York, wins a place on a
fam to the US next year. 

Booking incentives
It’s in the
stars…
What’s in store for Libra?

The end of this month signifies a period of self-invest-
ment, which includes your appearance, behaviour and
expression - and you are in a great position to influ-
ence others. Along with this comes increased confi-
dence and energy - just make sure you channel this in
the right direction to make the most of opportunities.
Next month, make sure you are focused on work (with
no distractions) and be prepared for friends and family
to lean on you in times of need. 

Lucky day: Friday

Lucky number: 24
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AGENT TRAINING 
THIS NOVEMBER the Visit USA Association will

be hitting the road for its seventh series of UK

roadshows where more than 25 members, rang-

ing from airlines, destinations, attractions and

hotel groups are confirmed to attend. The events,

which run from 17:00-22:00, take place at the

Chelsea Football Club in London on November

25; the Crowne Plaza in Nottingham on Novem-

ber 26; and the Europa Hotel in Belfast on No-

vember 27. Each venue is organised to offer a

free-circulation table top event with a sit down

dinner, entertainment and networking.
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GREAT SCOT...Jimmy Martin Travel in Edinburgh was awarded ‘Agent of the Month’ for Scotland by
SuperBreak in July. Pictured delivering the certificate is the operator's Wendy Cameron (left) with the
agency's Jackie Smith, Jimmy Martin and Deborah Mcglashan. 

newsbulletin
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THE WORLD’S newest and most
innovative cruise ships will take
centre stage at the 2015 CLIA UK &
Ireland Selling Cruise Conference.  

P&O Cruises' Britannia and Royal
Caribbean International's Anthem of
the Seas, both of which launch in
spring, will be joined by Princess
Cruises' Royal Princess making her
first return to the UK since her
naming by the Duchess of Cambridge.

The Selling Cruise Conference will
take place on May 21-23 in

Southampton. The event is designed
for customer facing travel
professionals and will feature a trade
fair, conference sessions on each of
the ships and networking
opportunities.

CLIA UK & Ireland director, Andy
Harmer, said: “The conference will
showcase three of the world’s newest,
most innovative cruise ships, all of
which will be sailing out of the UK
next year. Agents will have an
amazing opportunity to see the latest

developments in dining,
entertainment and service when they
visit each of them over the course of
the three days. The visits will be
combined with informative business
sessions which will take place in
state-of-the-art theatres on board
Anthem of the Seas, Britannia and
Royal Princess.”    

Registration for the conference will
open in late October. 
For further information visit
www.cruiseexperts.org

CLIA announces dates for 2015 Selling Cruise Conference in Southampton

Newsbites
� WOW AIR has negotiated a
partnership with hotel site
Bookings.com as part of its broader
strategy to offer the lowest possible
prices on flights and hotels in
Europe. The partnership has
allowed the carrier to offer flights
from London to Reykjavik for the
lower price of £39.90 when sold in
conjunction with a hotel deal. Hotel
rooms will be sold at up to 50% off
the standard rate as part of the
partnership.  

� TRAVEL 2 has recently added two new
properties to its Caribbean portfolio -
the three-star superior Time Out Hotel
and the five-star Calabash Cove
boutique hotel. Packages at Time Out
Hotel, including flights and transfers,
lead in at £739 per person for seven
nights' breakfast stay.
For details see www.travel2.com

� THE SONEVA Group has launched ‘One
Week, Both Sonevas’ - the opportunity
to experience both Soneva Fushi in the

Maldives and Soneva Kiri in Thailand
in the same week. The experiential
menu includes a range of activities
including private outdoor cinema
screenings of the guest’s favourite
film, private sunset cruises and
intimate family dining on a private
sandbank. Based on two sharing,
prices for one week between now and
March 2015 start from approximately
£9,538.     
For more information see
www.soneva.com

Ski Lapland adds
apartments in Levi 
SKI LAPLAND has added
new modern apartments in
Levi. The one-, two- and
three-bedroom
apartments are located in
the heart of the resort,
50m from the ski centre
and lifts. 
A seven-night stay in the

apartments costs from
£618 per person including
flights, transfers and self-
catered accommodation. 
The company is also

offering a discount of £138
per person on its seven-
night Levi holidays,
departing from January 11
until the end of April. 
Packages start from

£830 per person in
January including flights,
accommodation in a studio
apartment, ski equipment
and ski passes. 
For details see www.ski-
lapland.co.uk

Rocketmiles becomes partner of Avios Travel Rewards Programme
MEMBERS OF the British Airways Executive Club and Avios Travel Rewards Programme can
now get away faster following a new partnership with hotel booking site, Rocketmiles.
Members can now collect thousands of Avios on hotel bookings in the UK and throughout

the world, receiving 1,000 to 5,000 Avios for each hotel night booked through Rocketmiles.
Collectors will typically receive 7,000 Avios per booking, meaning that a couple of hotel
stays could give members enough Avios for a return flight to Europe plus £35 Reward Flight
Saver to cover taxes and charges.
Rocketmiles predicts that the average traveller could collect 80,000 Avios via

Rocketmiles in a year. Boosting balances further, first time Rocketmiles users will also
receive an introductory bonus of 3,000 Avios for all bookings made by December 31. 
For more information see www.rocketmiles.com/avios
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Where Am I?

The island of Unguja is also referred to informally
as which other more well known island?

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, October 2nd. Solution and new puzzle

will appear next week.

The winner for 12th September is Sharon Mackie, Cruise

Offers in Lancaster.

September xx Solution: A=9    B=1    C=3    D=8

�A

�B

�C

�D

Number: 036

Travagrams

Across 
1. Yorkshire-based tour operator (5)
3. Comedians Alan and Jimmy share this

surname (4)
6. Major travel group (3)
7. River made famous by Constable's 

paintings (5)
8. Well-known Paris tourist attraction (5,4)
11. Tennessee home of country music (9)
14. Royal Caribbean cruise ship, ___ of 

the Seas (5)
16. Polish Airlines (3)
17. This Indonesian island is a popular stopover

destination (4)
18. Capital of Jordan (5)

Down 
1. Actor taking A Walk Among the Tombstones

at a cinema near you (4,6)
2. 1 Across offers cruises on this river (5)
3. Genoa-based cruise company (5)
4. City host of the 2016 Olympics (3)
5. Capital of Barbados (10)
6. Travel company offering complimentary door-

to-door  transfers in the UK (5)
9. Doha International airport code (3)
10. Popular Red Sea holiday destination (5)
12. Japanese cuisine (5)
13. Holiday accommodation (5)
15. National airline of South Africa, initially (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 42

Crossword

Su Doku

N
um

be
r: 

03
6

Love instant coffee? You’ll love this way of travelling!

The second part of this country’s name signifies being ‘rich’ in Spanish.

Venal Tarns Tint

Ciao Carts

Can you solve the following anagrams to decipher the destination & tour operator?Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

puzzlebulletin

www.travelbulletin.co.uk September 26 2014 11
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COSMOS HOLIDAYS has launched its
2015 Greece programme with an
expanded range of properties exclusive
to the tour operator in the UK, newly
featured resorts, as well as new Dream
Wedding locations.

Newly featured hotels and
apartments include the three-diamond
rated Zephyros Hotel in Skala, the
Elpiniki Studios & Apartments in
Skiathos and the Mavrikos Hotel &
Apartments in Zante. New resorts
include Poros in Kefalonia, which offers
a bustling harbour area and peaceful
beaches. A seven-night stay at the
Oceanis Hotel is available from £509 per
person. 

Polychrono in Halkidiki is also
featured for the first time with its Old
Town and pretty beaches, and a seven-
night stay at the two-diamond rated

Nemo Aparthotel costs from £555 per
person. 

An expanded range of ‘Dream
Wedding’ locations includes the island of
Lefkas and the mainland Pelion region,
which is in addition to the existing
choice in Rhodes, Kefalonia, Zante,
Skiathos and Skopelos. Wedding
locations include beaches, authentic
chapels and traditional town halls and
prices lead in at £389 for a civil or
church wedding in Rhodes.  

Meanwhile, an increased choice of
flexible single or twin-centre holidays
are available combining weekly flights to
well-known Greek destinations with
island ferry travel to the lesser known
islands. Customers can choose a single
or twin-centre holiday with a flexible
number of nights in a resort or island
based on seven- or 14-night durations.

For example, a stay in Kefalonia to enjoy
the sandy beaches can be combined
with a stay on the island of Ithaca for a
walking tour or to enjoy undiscovered
beaches. 

Rob Goodwin, the operator's head of
product, said: "This is our most varied
product range and the most flexible to
date. As well as holidays to well-known
and popular islands, customers can pick
from a choice of smaller quieter islands
and areas with different hotel/resort or
island combinations. Our choice of
authentic Greek accommodation in
fishing villages and tiny coastal towns in
lesser known areas offers spectacular
mountain scenery, stunning bays and
sandy beaches."
For further information visit
www.cosmosagents.co.uk or
call 0843-227 0965.  

Cosmos Holidays issues expanded Greece programme for 2015
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WILDLIFE WORLDWIDE has
extended its collection of
breaks led by top wildlife
photographers to include
Chile, Namibia, Zambia and
Austria. 
The trips, for both

photography buffs and
beginners, offer an

opportunity to learn new
techniques and develop
technical skills, while
photographing wildlife in its
natural setting. Guests will
be given the chance to join
workshops and tutorials
and, thanks to the small
group size, will benefit from

personal tuition.
As an example of prices, a

Namibia in Focus option
departs on May 9, 2015 and
leads in at £6,695 per
person. It includes flights,
11 nights’ full board
accommodation in tented
camps and lodges, two

nights’ breakfast
accommodation in a
hotel/villa, all transport, a
local English-speaking
naturalist guide, all
excursions and fees. 
For further details call
0845-130 6982 or visit
www.wildlifeworldwide.com

New photography options to Chile, Namibia, Zambia & Austria from Wildlife Worldwide

Keeping an 

i on Apps
SEASONAL CITIES has launched,

offering city guides across 11 cities

in Europe, the US and Asia. The

app offers real-time

recommendations based on the

weather as well as independent

reviews and recommendations

across a range of budgets. 

The app is available to download

for free on iPhone and iPad/iPad

mini for the first three months and

will be priced at £0.69 per city, per

season from this November.

MARITIM HAS revised its app for

Android and iOS, which is

available to download for free

from the app store. The updated

product now offers a continuous

refresh feed from the server so

there is no need to download

updates and new versions. The

software also enables users to

obtain detailed information about

the hotel they are interested in:

from room categories to

available guest services,

restaurants and bars as well as

conference and seminar rooms.

Maritim PartnerCard holders can

also look up their points tally on

the app.
For details see www.maritim.com

CLIENTS CAN now learnforeign words on the go withthe launch of the Lexicum app.The product offers avocabulary acquisitionplatform, allowing users tosearch new words and savethem into their own lists andmemorise them via flashcardquizzes. Users can also editthe meaning to fit the contextthe word was encountered.The app implements spacedrepetition - a learningtechnique which incorporatesincreasing intervals of timebetween subsequent reviewsof previously learned material. For details see www.lexicum.net
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THE UK’s 100% Trade Only Tour Operator
Call Reservations FREE on 0800 0224 182
*Incentive Terms & Conditions: http://www.travel2.com/sitecontent/terms/malaysia2014.html

Win £200 of Ticketmaster Vouchers with your Malaysia Booking!*

Malaysia is a perfect destination for couples, honeymoons and for your client to indulge themselves in some of the world’s 
top spas. Malaysia’s position as a luxurious holiday option is increasingly acknowledged worldwide. 

Fly With Malaysia Airlines
Well-known for its award winning cabin crew providing gracious and warm Malaysian hospitality, Malaysia Airlines offer 
the only non-stop service between the UK and Malaysia, with fast and easy connections to further destinations.

INCLUDES:
• Return flights with Malaysia Airlines
• 3 nights at 4*+ Traders Hotel, Kuala Lumpur, B&B
• 8 nights at 5* The Magellan Sutera Resort, Kota Kinabalu
• All transfers

From

£1,239PP

1 FREE NIGHT

Travel dates: 07 - 31 Oct 14

11 NIGHTS Kuala Lumpur & KOTA KINABALU
INCLUDES:
• Return flights with Malaysia Airlines
• 8 nights at 3*+ Bayview Beach Resort, Penang
• Return transfers

From

£759PP

Travel dates: 07 - 31 Oct 14

8 NIGHTS Penang
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AS YOU will probably know, the majority of our
member partners in both the leisure and
corporate sectors of the business are agents on

behalf of a third party provider, selling products and
services to the customers.

So it is with both interest and concern that I read of the
very recent demise of the mobile phone retailer Phones 4U
with the closure of 550 outlets, employing 5,600 staff. The
fact that the business was apparently making a profit in
excess of £100m is one element of concern, but the part of
the story that most made me have a sharp intake of breath
was the circumstances of the collapse.

The business was brought down so quickly because its
two major suppliers decided to stop providing their
products to them. In simple retail terms: No product - no
business.

Whilst we can take some comfort in the fact that no
suppliers in the travel industry have the same level of
market and product dominance as the two major mobile
telephone providers, it does potentially offer us a note of
caution about future business performance.

As an organisation, we are proud of the fact that we are
the number one agency group with over 80% of the
businesses with which we trade, but it is important that we
do not become complacent and continue to provide real
benefit to the organisations with which we work. 

Although the industry has seen and will continue to see
consolidation within the business partner community, it is
important that our sales performance continues to be
strong in order that we remain a strong partner with the
leading organisations, regardless of the changes that may
take place. 

The entire basis of our interaction with our member
partners is to consistently improve their business
performance in order that we continue to be the partner of
choice to business and leisure travel providers.

As well as maintaining a strong relationship with our
business partners, it is also important that we develop

alongside these relationships our own capability to create
bespoke packages for member partner customers. The
initiative that we launched at the start of the summer,
branded Cruise&More, is specifically designed to allow our
member partners to create exclusive cruise holiday
packages specially for their customers, but working
alongside our preferred cruise partners. 

This initiative has the dual benefit of offering member
customers something different from what they can buy
elsewhere but still working with business partners to
provide the holiday product. Overall, this provides a vital
value to customers - the agent has a positive role to play in
the relationship with them, reducing the need for the
customer to go elsewhere or to buy directly from the
supplier. 

As you can imagine, we see Cruise&More as a sensible
starting point, but we believe that this model can be
potentially extended across a range of product sectors to
further cement the customer agent relationship. 

One assumes that Phones 4U did not have the
opportunity to modify or enhance the actual mobile
telephone products - increasingly reducing their
proposition to one of price. As any sensible business
analyst will tell you, trade on price alone is not always a
strong position to be in, unless you are Poundland. 

Finally, whilst the Phones 4U story is a concerning one
for any retailer, you can and should use it to assess the
value of your own retail proposition and to assess the
stability of that offering in the future.

At the Advantage Partnership we continue to be well-
connected and have no intention of being cut off!

Industry Insight 
by...

Avoid being cut off, says Colin O’Neill, business development director of Advantage 

bulletinbriefing

"As well as maintaining a strong

relationship with our business

partners, it is also important that we

develop alongside these

relationships our own capability to

create bespoke packages for

member partner customers"

www.travelbulletin.co.ukSeptember 26 201414

“As an organisation, we are proud of

the fact that we are the number one

agency group with over 80% of the

businesses with which we trade”
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ABTA launches Better Places
ABTA, THE Travel Association, has launched ‘Better Places’ -
an online programme which provides members with a broad
introduction to sustainability in tourism. The free resource
demonstrates the business benefits of sustainability, as well
as offering practical advice on how to set goals around
sustainability, measure the success of these, and ultimately
sell the benefits to consumers. 
Hosted on the member area of abta.com, the step-by-step

modules condense the vast amount of information on
sustainability more generally, focusing on what is most
relevant to travel businesses – whether they are at the very
start of engaging with sustainability or have established
sustainability plans that can be supported and developed
further. Later on this year, members using ‘Better Places’ will
also be able to complete a baseline assessment tool. This will
automatically generate an action plan, tailored for their
business based on the individual answers they provide. 

SUNVIL DISCOVERY has introduced a Sami encounters and winter
activities Lapland tour for this winter. The tour, based at
Mattarahkka Lodge in Swedish Lapland, allows guests to gain an
insight into Sami culture. Activities include a husky sled
excursion, an evening snowmobile expedition to view the
Northern Lights and a visit to a Sami family. Led by a Sami guide,
the tour gives guests the opportunity to learn about the culture
and lifestyle of Lapland’s indigenous people. Prices for the three-
night trip cost from £1,702 per person based on two sharing and
include flights from Heathrow, transfers, full board and excursions. 
For further information call 020- 8758 4722 
or see www.sunvil.co.uk

Amy couldn’t quite believe
what she was seeing.   

290,000 
hotels worldwide now 

available with Expedia.

 Save up to 50% on flight + hotel packages 

 EXACTLY the same prices for agent and 
 public sites

 Great rates of commission for agents

         course - www.expediataaptraining.co.uk

020 3027 9793  
taexpediauk@expedia.com  

www.expedia.co.uk/taap

TRAVEL AGENT AFFILIATE PROGRAMME

         08:40

newsbulletin

  

Attraction World adds new tours in
Barbados with prices from £37
ATTRACTION WORLD has added two new tours in
Barbados. A Harrison`s Cave adventure leads in at £49 per
adult and £42 per child (aged five-11) and takes guests
deep beneath the earth’s surface to explore one of
Barbados’ living caves, while a Garrison Historic Tour costs
£37 per adult and £28 per child and offers a journey back in
time to the Garrison Historic Area, thought to be the most
intact and authentic 18th and 19th Century British Colonial
Garrison in the world.

Guests will visit George Washington House, where the
first President of the United States of America stayed on
his only journey off American soil, and take a trip to the
National Guard and The Armoury at St. Ann’s Fort to view
the rarest collection of 18th century English iron cannons
in the world. The last stop on the tour takes guests to the
newly renovated museum gift shop to browse and purchase
local arts and craft.
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NORWEGIAN IS continuing to expand its long-haul network with
new routes and more departures on existing connections. 
A non-stop service will launch between Gatwick and Orlando

as well as between Copenhagen and Orlando. In addition, there
will be more weekly departures between Gatwick and New York
(JFK), Gatwick and Los Angeles (LAX), Oslo and LAX, as well as
Stockholm and San Francisco. 
Following the carrier's success offering non-stop routes

between Europe and the US, more routes and departures will
be offered next spring. 
The airline's chief commercial officer, Thomas Ramdahl,

said: "We’re happy to announce that we will offer Orlando as a

new destination from London and Copenhagen. Orlando is
already a very popular destination being offered from Oslo
and we are looking forward to giving even more passengers
the chance to visit this great area of Florida. As we are taking
delivery of our eighth 787 Dreamliner next spring, we will
also have the capacity to add more departures on existing
routes that have been very well received.”
The Gatwick – Orlando route will offer a weekly departure

on Saturday from April 4 next year, with fares leading in at
£199, while the Copenhagen – Orlando weekly departure on
Mondays launches on March 30, with fares from
approximately £137. 

OMAN AIR has launched its new
amenity kits for First Class
passengers. Designed by
Harmony/gategroup, there are two
kits – one for male passengers and
the other for females. 

The male amenity kit includes
comfort items such as a shaving kit,
dental set, mouthwash, socks,
eyeshade, hair brush and comb,
earplugs and a pen. 

In addition, gentlemen in First
Class are provided with a 30ml bottle
of hand and body lotion, a 30ml facial
moisturiser, a 10ml eye gel and a
10ml lip balm. The items are
contained within a classic toiletry kit,
with a focus on the elegance and

quality of the fabric, to achieve
maximum durability.

The First Class female amenity kit
takes the form of a fashionable clutch
bag, which was designed in
collaboration with the international
'Swarovski Elements' brand. The
clutch features a Swarovski crystal
and a long strap, and each bag
includes a 30ml hand and body lotion,
a 30ml facial moisturiser, a 10ml eye
gel and a 10ml lip balm, as well as
comfort items such as a dental set,
mouthwash, socks, eyeshade, hair
brush and mirror, earplugs and a pen.  

Meanwhile, from this December,
the carrier is set to launch new
services from Muscat to Manila, in

the Philippines, and Jakarta, in
Indonesia. 

The airline will be offering two
flights weekly to Manila from
December 2, with a third frequency
being operated from December 13.
From December 12, three flights per
week will be offered to Jakarta, with a
fourth frequency being operated from
January 2, 2015. Flights to both
destinations will depart Muscat
around midday and arrive at their
destinations in the early morning the
following day, offering convenient
timing for travel from the respective
airports to capital cities and beyond. 
For further information visit
www.omanair.com

Oman Air unveils new First Class amenity kits & announces new flight routes

Norwegian launches new US routes and more departures on existing connections 
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PICTURED MARKING the inaugural Scandinavian Airlines' flight
from Heathrow Terminal 2 earlier this month are, from the left:
Hans Dyhrfort, regional general manager Western Europe, SAS;
Nikoletta Foundas, SAS cabin crew; and Andy Garner, Terminal 2
operations and programme director. Offering 272 flights per week
to and from the new terminal to all major destinations in
Scandinavia, fares lead in at £69 one-way or £102 return to Oslo.
For details see www.flysas.co.uk or call 0871-226 7760.

InBrief
� ESTONIAN AIR is to add flights between Tallinn and Milan next
year for the summer period, which will be operated twice
weekly on Tuesdays and Sundays from April 21 to November 1.  

� AIR MALTA has boosted its schedule between Malta and
Djerba with an additional weekly frequency every Tuesday. 

airBaltic has teamed up with British Airways in a code-share
agreement. The partnership with BA will enable airBaltic
passengers to reach additional destinations served from
Gatwick. Furthermore, British Airways passengers from any
point in the world will have better access to Riga, Latvia.

� SOUTH AFRICAN Airways has becomes the first airline in
Africa to sign up for Travelport’s Rich Content and Branding
technology, which allows travel agents to access photos,
images and extended descriptions aggregated into their usual
booking flow to better inform and encourage customers’
purchasing decisions around fares such as cabin type, seat
type, meals, baggage allowance and ticket flexibility.

� IBERIA HAS added the Mexican city of Cancún to its network
of direct flights from Madrid under a code-sharing
arrangement with the Barceló travel group’s Evelop airline.
Return flights via Iberia’s T4 hub at Madrid airport are
scheduled for Mondays, Wednesdays and Fridays through
October. During the winter months, the flights will be
operated on Mondays and Fridays via Iberia’s hub in Madrid. 
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The only airline that flies non-stop 
from Manchester to Hong Kong.

From 8th December 2014 Cathay Pacific will be the only airline to 

fly non-stop from Manchester to Hong Kong, with connections 

to over 70 destinations across China, Asia and Australasia. 

To find out more visit our website or call us on 020 8834 8866.

www.cxagents.com

Cathay Pacific – The world’s best airline 2014†

†

      15:46
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Managing director, Digital Trip

What's your favourite household
gadget? 
I love a gadget, so I could list more than
one but probably our waste bin – it opens
when you wave your hand over it. 

What are your favourite TV
programmes? 
Cuckoo, The West Wing and absolutely any
sport. 

Who does the cooking? 
I’d like to say me, but ‘The Wife’ is in charge
of all things food related. 

What's a typical weekend 
for you like? 
Running the kids from dancing to acting
classes before indulging in ‘Sofa Sunday’. 

What's your guilty pleasure? 
Early to bed. 

What music do you listen to? 
Springsteen, Ed Sheeran & The Jam. 

What's your favourite movie? 
A Few Good Men – “You can't handle the
truth!” 

What's been your latest DIY
project? DIY?
I prefer PSE – Pay Someone Else. What other

companies/organisations have
you previously worked for? 
I worked in the travel industry for 20+
years prior to Digital Trip, most notably at
Cheapestflights for 13 years. 

If you could change one thing in
the industry what would it be?
No hidden extras. 

What personal item do you have
on your desk at work? 
My Mr Happy Mug – I think someone
was being ironic. 

What's the best thing about your
job? 
I’m incredibly lucky, so just about
everything. 

What's a typical day like? 
I spend most of my time flying all over

the world to any one of the 47 countries
we currently have clients in, or to our
offices in the Middle East and South
Africa.  

What was the last email you
received? 
From our PR agency, Berkeley PR – the
lovely Hester. 

What skill are you most proud of?
I can see the funny side of most things. 

What do you love about the
travel industry?
The opportunities it has been kind
enough to offer me, for most of my
working life.

What item do you always take
with you when travelling?
Kindle and iPad.

Andy Speight

Where would you most like to visit
and why? 
I love New York – I’d live there if I could.
Watch out for the next Digital Trip office
being in the Big Apple! 

What are your hobbies? 
Family followed distantly by golf – and
Digital Trip has season tickets at
Bournemouth Football.

What's your favourite (non-work
related) website?
My wife thinks I'm a shareholder in
Amazon and Apple – so either of those. 

Do you use social media for work
and play? 

Work definitely – otherwise just for
finding out what the kids are up to when
I’m away on business. 

What trait do you dislike in other
people? 
Indecision, I think. 

What is your best quality? 
Loyalty, sometimes to a fault. 

What's your most embarrassing
moment? 
I don't embarrass at all. 

If you could invent a new law,
what would it be? 
Paying the elderly a living pension.

At home

At work

At play

I spend most of my time flying all over the world
to any one of the 47 countries we currently have

clients in, or to our offices in the Middle East
and South Africa

“
”
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The first prize was a Cath Kidston wheeled
cabin suitcase and was won by Hilary
Greenwood of Go Travel in Chislehurst.
The second prize was won by Sophie
Ballantyne of Preferred Travel in Farnham,
who won a Cath Kidston overnight travel
bag. And third prize (a giant bag filled to the
brim with chocolate or beer) went to Rachel
Thompson from Bath Travel in Bishops Waltham. 
Adrian Smyth, Jetset's sales director, said: "In
previous years we have offered wine and
experience days as prizes for the voting form
draw. To explain this year’s choice you need to
look at one of our most recent tools delivered to
the JETS system - a user-friendly solution for a
problem afflicting the industry; the increase of no
bag fares and bag charges on a number of
scheduled airlines. Not only is JETS the best
system at identifying if ‘hold baggage’ is included
in the fare, agents can now use JETS to purchase bags on the likes of AF and
KL, saving clients additional expense and hassle at the airport and saving
agents costly customer service issues."

All agents who voted in the Star Awards were entered into a free
prize draw to win one of three superb prizes, courtesy of Jetset. 

TRAVEL BULLETIN'S 18th
annual Star Awards, an
evening dedicated to

recognising and rewarding the
industry's finest, took place at the
prestigious five-star Landmark Hotel
in London earlier this month. 
The evening commenced with a pre-

dinner drinks reception, followed by a
scrumptious three-course dinner, and
culminated in a spectacular After
Show party in which West End Show,
Once, entertained guests, courtesy of
Encore Tickets. The After Show Party
also included 'Guitar Hero', with prizes
for the top scorers, as well as a fun
casino, both sponsored by Hard Rock
Hotels All Inclusive Collection.  
Other sponsors included Attraction

World (Star Awards sponsor), Jetset
(voting form prize sponsor), Digitaltrip
(photography sponsor) and Bourne
Leisure, (programme sponsor).
TV presenter, Helen Skelton, was

host of the awards presentation and
entertained guests with stories of her
ambitious Arctic trek and Sports Relief
challenges. 
Travel Bulletin would like to say a
huge congratulations to all of this
year's deserving winners and finalists,
who can be seen over the following
pages celebrating their achievements.
Finally, special thanks to our readers
for showing your support and voting
for your Star Awards winners - and for
your continued support of Travel
Bulletin.

Pictures of all
the winners and
guests at this
year's Travel
Bulletin Star
Awards are

available to view online at
http://tbawards.fotoseeker.com. To
download any images, users will
first need to register on the site,
which is free of charge. Fotoseeker
supplies image management and
photo library software to the travel
industry, including hotels, cruise
lines, tourist offices and operators,
who can showcase their images
online and benefit from
Fotoseeker's huge database of the
world's media and travel
professionals from as little as
£95.00 per month. The site is
currently used in more than 150
countries as a means of showcasing
and promoting destinations and this
figure continues to grow on a daily
basis. The site features 350,000
images and is currently used by
40,000 registered users worldwide.
All images are of an industry
standard format for publication and
do not need to be resized prior to
publication, while Fotoseeker's
bespoke service offers customised
image libraries integrated into
clients' Websites. 
For more information email
colin@fotoseeker.com

I N T E R N A T I O N A L

PUTTING YOU IN 
THE PICTURE
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Videos from Travel Bulletin’s Star
Awards can be viewed at

www.youtube.com/travelbulletin

1st1st

TOURS, FLIGHTS & TAILOR-MADE HOLIDAYS

CELEBRATING YOUR WINNERS OF 2014...
TRAVEL BULLETIN’S STAR AWARDS
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Star Adventure-Activity 
Holiday Operator
Winner:Club Med 
Runner Up: Explore!
Finalists:Exodus, Kuoni, Mark Warner, 
Neilson Holidays

CLUB MED is over the moon to have won this award - it is
wonderful news. We put a lot of effort into agency support tools
with trade incentives, promotions, concessions and excellent
commission offerings, all designed to reward the agents
throughout the year. The Travel Bulletin Star Award is one we
really cherish as it's voted by agents for the company they believe
to be the best! So far, we are having the most successful start of
winter 2015 and summer 2015 ever, and we are extremely grateful
for all the support. We have the most comprehensive premium
all-inclusive product in the market to more than 70 resorts
worldwide and we offer more than 60 land and sea sports. With
new products and a new strategy for 2015, alongside the brochure
launch in the coming weeks, we intend to keep agents at the
forefront of our plans over the next 12 months - thanks again to
all the agents for their support!
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Smooth Operators

Club Med picked up the award for Star Adventure/Activity
Holidays Operator. Pictured celebrating is

the operator's Joy Lacana.

We are over the moon to receive this
incredible accolade - Travel Bul-
letin's Star Escorted Tour Specialist
award for 2014 and would like to
thank all of the travel agents that
took the time to vote for us. It really
does mean a lot to us. Our trade
sales have seen amazing growth
over the last few years and this is
due not only to our ever growing
portfolio of products and our won-
derful Agency Sales Team, but also
to the amazing support we get from
our trade partners. This award is a
testament to the hard work and ded-
ication of everyone involved and it is
an honour to be held in such high
esteem. We have just joined TIPTO
and are looking forward to seeing
many more agents face-to-face at
roadshows around the country in the
autumn of this year and throughout
2015. Thanks a million from every-
one at Titan!

Star Escorted Tours Operator
Winner: Titan Travel
Runner Up: Trafalgar
Finalists: Collette Worldwide Holidays, Journeys of Distinction,
Riviera Travel, Travelsphere

It's celebration time for Edwina Coppock and Craig Liddle from Titan. 

Photography Sponsor
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Star Africa Specialist Operator
Winner:Somak Holidays
Runner Up:Kuoni
Finalists:Africa & Beyond, Africa Collection, 
African Pride, Travel 2

We are absolutely delighted to have won the Star Africa
Specialist Operator for 2014!  We can’t thank our
agents enough for all of their support and for helping
us achieve this fantastic award, and look forward to
growing our business together in the future. We have
just launched our new, dedicated Africa brochure,
which encompasses all of our destinations including
Kenya, Botswana, South Africa, Tanzania and Namibia,
and also features our new destination – Ethiopia. The
brochure gives you just a taste of everything that we
offer and features all of our most popular itineraries.
For more information on our holidays we encourage
agents to visit our website. Our new brochure is also
supported by our business development manager,
Justin, who is always on the road offering support to
our agents with training and marketing opportunities.

Proud to collect the Star award for Africa Specialist
Operator is Justin Coles from Somak Holidays.

Photography Sponsor
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CALL 0800 008 7288
www.classic-collection.co.uk

for voting Classic Collection Holidays 
Star Specialist Operator to Europe

Thankyou!

We really value 
               your support 

         14:57

Smooth Operators

Star Americas Specialist Operator
Winner:Funway Holidays 
Runner Up:USAirtours
Finalists: 1st Class Holidays, Jetset Holidays, 
North America Travel Service, Virgin Holidays

We are thrilled to have won the ‘Star
Specialist Operator to the Americas’
award for the third year running.
Without votes from our travel agents
we would not have been able to win
this award so a big THANK YOU to
all of our High Street and home-
based travel agent partners. The
Funway team has been working hard
over the last year to improve the
service we provide our agents - from
the best commissions, the most
competitive pricing and our
revolutionary MoneyCard loyalty
scheme which has set the precedent
for travel agent reward schemes. We
have also updated our fully bookable
website www.funway4agents.co.uk

and launched a 260-page USA
brochure earlier this year, which
provides our agents with all the
tools to maximise their sales. Our
expert reservations team are also on
hand and they possess a wealth of
knowledge and information on all of
our destinations. Furthermore, our
on the road team of business
development managers are there to
help our agents, providing face-to-
face interaction and training.
Whether it’s a single centre to New
York or a tailor-made fly/drive
holiday spanning several
destinations, we’ve got it covered.
Once again, thank you for your
support.

Nick Talbot from Funway Holidays
collects the Star Americas Specialist

Operator award. 

Photography Sponsor
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Classic Collection
Holidays has been selling
luxury holidays through
the UK travel trade for 26
years. We’re very proud of
our Travel Bulletin Star
Awards as they endorse
our brand and our high
levels of service. Of all
our customers, 99%
confirm that they would
definitely book another
Classic holiday and would
additionally recommend
our luxury short haul
holidays to family and
friends. Our reservations
team is comprised of
highly motivated experts
who match the right
tailor-made holiday with
customers’ expectations.
It is the flexibility of our
product and the
knowledge of our staff,
plus a robust price
promise guarantee, that

has led to our success
with agents. Our on-the-
road team are available to
train, and to listen to
agents. They report back
from agents about holiday
trends and what the
agents expect from us. It
is the strength of these
relationships, together
with treating others
(customers, agents and
suppliers) as we wish to
be treated ourselves,
which ensures that we
stand apart from our
competitors. We loathe
the 'computer says no'
culture and, because we
know we can offer a
superior 'yes' service over
the telephone, feature an
informative but non-
bookable website, instead
providing a freephone
number for agents at
0800-008 7288.

Star Asia Specialist Operator 
Winner: If Only...
Runner Up:Wendy Wu Tours 
Finalists: Inspired By Asia, Kuoni,
Premier Holidays, Travel Indochina, Travel 2 
The whole If Only… team were proud to have been nominated in the Travel
Bulletin Star Awards – and even more delighted to have actually won 'Star
Asia Specialist Operator'! A huge thank you to all travel agents who voted
for us, and congratulations to all of the winners who collected awards. An
award that is voted for by agents means so much to us as a trade-focussed
tour operator. We appreciate the support and recognition of our agent
partners as well as the team at Travel Bulletin. Since launching five new
destinations in Asia last year – India, Bhutan, Laos, Myanmar and Nepal -
our Asia programme has continued to grow, and it is great to receive
recognition of our hard work in promoting luxury holidays and tours in
Asia.
We would also like to congratulate some of our partners who also won
awards on the night - Silversea Cruises who won Star Luxury Cruise
Company and Emirates who won Star Business Airline. We continue to
have strong relationships with these key suppliers, helping us to provide
exceptional itineraries along with our unrivalled service.

Dominic Carrick, business development manager
of If Only..., is thrilled to win Star Asia Specialist
Operator. 

Star European Specialist Operator
Winner:Classic Collection Holidays
Runner Up: Anatolian Sky Holidays 
Finalists:Cresta, Kirker Holidays, 
Olympic Holidays, Prestige Holidays

Delighted to pick up the Star European
Specialist Operator award is Sarah Ayling

from Classic Collection Holidays.

   

     
    

   
                 

         

Photography Sponsor
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We offer you the best products:
Airport Parking  |  Airport Hotels  |  Airport Lounges  |  Travel Insurance  |  Over 50s Travel Insurance with Latitude

To start selling our Holiday Add-ons please visit

www.holidayextras.com/startselling 
or telephone 0871 360 2312

Thank you for 
voting us…
       Star Holiday Add-Ons Operator 
at the Travel Bulletin Awards 2014.

We value your continued support!
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We are delighted to be recognised by the trade once again
and voted Star Holiday Parks Operator in the 2014 Awards.
It’s always wonderful to receive awards, especially when
they are voted for by travel agents themselves. We’ve
always enjoyed a fantastic relationship with the trade and
it remains a crucial channel for the business – something
we demonstrated earlier this year by announcing a new-
look trade team led by head of partnerships, Sally Henry,
and head of trade sales, Tariq Khan. Our commitment to
supporting agents through training, advice and site visits
is as strong as ever and we look forward another great
year ahead. We are proud and passionate advocates of
what the UK has to offer when it comes to holidaying at
home and we have the range of quality accommodation to
back it up - from stunning luxury lodge breaks to fantastic
boating holidays and traditional seaside getaways. We are
planning to introduce a further new product innovation
next year while we continue to expand and develop our
existing ranges including, Autograph, Evermore and Go
Active… watch this space!

Star Holiday Add-Ons Operator
Winner:Holiday Extras
Runner Up: Attraction World 
Finalists: A2B Transfers, bedsonline.com,
DoSomethingDifferent.com, TravelCube
This year has delivered great growth to Holiday Extras, particularly
through the retail side of the business. The ever improving product
range, high converting website coupled with the excellent sales team
has helped to drive this growth in an ever challenging market.
Additionally, the improved connectivity of our Airports by Rail product
allows agents to provide a car-free alternative to their customers to get
them to the airport. Airports by Rail is now bookable for the top eight UK
airports, and this product revamp resulted in a 50% increase in
customer bookings in the retail space. 
There are so many exciting future product developments included in our
web-based marketing strategy plans. One of the main objectives is to
redesign the trade-facing website and to integrate a new booking
system which has proven to deliver significant improvements in
conversion.
Thank you so much for voting for us. We really appreciate how
supportive our travel industry partners have been over the past 31 years.
Our business relies on the skill and expertise of travel agents and we
continue to work hard to improve products and services that suit their
requirements. Receiving the 2014 Star Holiday Add-Ons Operator Award
is confirmation that we are delivering what agents want. It’s a great
motivator for our team to keep providing the services and products that
our partners’ customers need.

It's celebration time for James Lewis and Claire
Purvis of Holiday Extras.

Star Holiday Parks
Operator
Winner:Hoseasons
Runner Up:Haven
Finalists:Butlins, Eurocamp, Pontins

Hoseasons' Simon Altham and Sas Rowbothham collect the award
for Star Holiday Parks Operator. 

     
             |  Travel Insurance  |  Over 50s Travel Insurance with Latitude

T        

 
    

   
 

       Star Holiday Add-Ons Operator 
a      

    

           

Photography Sponsor

S04�TB2609�2014�SA�Smooth�Operators�NEW�02_Layout�1��9/24/2014��4:50�PM��Page�25



26

Cyplon Holidays’ managing director,
Harry Hajipapas, said: "Agents are

our priority and you can see that in
everything we do. With greater
choice in product, commission,
flexibility and a more rigorous Price
Matching Policy (both online and
offline), we have delivered on our
promise to make life easier and
more efficient for our loyal travel
agents. We have shaken off the tag
of being 'expensive' this past year
and we are more aware and more
geared towards helping our agents
get the sale.”
Tas Anastasi, the operator's sales
director, added: "It’s simple -
agents are getting fed up of being
undercut by tour operators. With our
new bookable website there is no
question that we are a true pioneer
of the phrase 'agent-friendly'.
Whether an agent is using our new
Agent’s Lounge online or whether
they are looking at our consumer

searches, they will see there is no
difference. In actual fact, our
flexible commissions approach
allows the agent to undercut the
consumer by reducing Cyplon’s
margins too – something you don’t
see every day in travel.
"Next year brings with it even more
excitement for us. With an already
expanding portfolio of properties in
Cyprus and Greece, we will be
launching a full North Africa
product with the help of our four
new recruits from Longwood
Holidays using their unrivalled
knowledge and experience to ensure
that the company maintains its
reputation as a true specialist of its
destinations. Egypt, Tunisia,
Morocco, Jordan and Israel are all
on the agenda and there are even
plans for a USA and Dubai
programme for later in the year."

The Kuoni trade sales team
would like to say a massive
thank you for voting for us
to win Star Luxury Tour
Operator. It really was an
honour to receive this
award and it means a lot to
all of us to win, as we have
worked so hard to build
relationships up with our
agents over the last year
and provide the luxury
service we pride ourselves
on. Once again, thank you
for all your support and
here is to a great 2015
working closely together!

Smooth Operators

Star Mediterranean Specialist Operator
Winner:Cyplon Holidays
Runner Up: Anatolian Sky Holidays
Finalists:Classic Collection Holidays, Olympic Holidays, 
Prestige Holidays, Sunvil Holidays

Gina Kyriacou (left) and Anna Katsantonis
from Cyplon Holidays celebrate their Star
Mediterranean Specialist Operator award. 

Star Luxury Operator
Winner:Kuoni
Runner Up: Sandals Resorts International
Finalists:Classic Collection Holidays, 
If Only...,Prestige Holidays, 
Western & Oriental It's high fives from Kuoni's Lisa

Eggleton (left) and Lucy Ellingham
as they collect the Star Luxury

Operator award. 

Photography Sponsor
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www.titanagents.co.uk

THANKS
A MILLION!

Star Escorted 
Tours Operator 
2014 

Thank you for 
voting for us as your...

         

In the Picture

1: SMOOTH SAILING...Enjoying the reception drinks are Bridget
Coe (left) from Go Cruise with Nichola Gaunt and Darren Mussell
from Riviera Travel. 

2: BET ON BLACK... Trying their luck at the fun casino are Kuoni's
Lisa Eggleton (left) and Lucy Ellingham. 

3: ROCK N' ROLL...Getting into the groove are, from the left:
Stephanie Robins, Anatolian Sky Holidays; Travel Bulletin
columnist, Sandy Murray, Sandy's Travel Escapes; and Louise
Tansey, Bourne Leisure.

1

2

3
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THANK YOU 
FOR ANOTHER

EVENING!

Thanks to all our lovely agents 
for voting us Star Operator For Agent Training at this year’s 

Travel Bulletin Star Awards.
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Attraction World is absolutely delighted to be the proud
winner of this year's Travel Bulletin Star Operator for
Agent Training Award. It is always a true honour to win any
award but the Travel Bulletin Star Awards are even more
special as they are voted for by YOU - our agents, our
customers and our friends. We are committed to helping
you sell worldwide attractions and of course training is a
major part of this. We have our own online travel training
programme that is jam packed full of fun training modules
that we feel give a fantastic overview of our product and
key selling points to help you sell. We also have an
amazing sales team who are out on the road daily visiting
agents, attending roadshows, conferences and any other
event with access to our lovely agents! So thanks again
from the heart of our bottom .. without you we are nothing.
Together we can conquer the world!

Star Operator For
Incentives & Fam Trips
Winner: Travel 2 
Runner Up:Classic Collection Holidays 
Finalists:Cyplon Holidays, Funway
Holidays, Kuoni, Red Sea Holidays,
Sandals Resorts International
Travel 2 would like to
thank all our agent
partners for voting for us
in the 2014 Travel
Bulletin Star Awards. We
are absolutely delighted
to have been crowned
Star Operator for
Incentives & Fam Trips
and we couldn’t have
done it without you! It’s
been an exciting year at
Travel 2 with the launch
of Simply Luxury by
Travel 2 short-haul, our
first standalone short-
haul luxury offering,
along with more
incentives and fam trips
available for agents than
ever before. None of this
would be possible
without the fantastic
support from the trade –

Tracy Hirsz (left) and Hollie Smith of
Travel 2 collect their Star Operator For

Incentives & Fam Trips award. 

Star Operator For Agent Training
Winner: Attraction World
Runner Up:Kuoni
Finalists:Bourne Leisure, Classic Collection Holidays, 
Sandals Resorts International, Travel 2, Wendy Wu Tours 

Rockin' the look is Attraction World's Tony Seaman with his
award for Star Operator For Agent Training.

Photography Sponsor
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We are delighted to win Star River
Cruise Company and would like to
thank our agent partners for
voting for us.
I think agents voted for us as there is
increasing demand for river cruise and
we can offer their customers an
unrivalled quality to price ratio in the
Premium River Cruise sector. We cater
towards their customers first as we
don’t sell proactively in global markets.
We also have a large capacity and
range of ships and itineraries on offer.
Riviera Travel River Cruises go from
strength to strength and we have
increased our programme further for
2015 with the building of another
brand new five-star vessel (The MS
Jane Austen) and the introduction of a

new itinerary on the Douro.
MS Jane Austen will operate eight-day
Rhine and Danube itineraries (and the
14-day Cruise the Heart of Europe)
from May to October 2015. Prices start
from £1,099 per person.  
Our trade plans include new online
training modules, and we have

increased our trade marketing team to
ramp up our joint marketing with
agents. 
To book please call our reservations
team on 01283-744390 or book online
at www.rivieratravel.co.uk/agents - we
are now open on Saturdays exclusively
for agents from 09:00-14:00.

Star River Cruise Company 
Winner:Riviera Travel Runner Up: Viking Cruises
Finalists: AmaWaterways, APT River Cruises, Avalon Waterways, River Cruise Line

Sea Captains
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Star Family Cruise Company
Winner:Royal Caribbean International
Runner Up:P&O Cruises
Finalists:Carnival Cruise Lines, Disney Cruise Line, 
MSC Cruises, Norwegian Cruise Line 

In celebratory mood is Royal Caribbean
International's Stephen Joyner and

Jenny Lyons.

It's a star line-up as
Riviera Travel's

Nicola Gaunt,
Joseph Grimley

(middle) and Darren
Mussell pick up the

award for Star River
Cruise Company

Photography Sponsor

We are absolutely delighted to have
won the award for Star Specialist
Cruise Operator for the third year
running; it is even more special
knowing it was voted for by our
travel agent partners. We have
continued to see our business grow
through the trade with continuing
investment, including increased
marketing spend, successful
campaigns, improved
communication and agent fam trips
and incentives. 
Our brand new exciting campaign
has just launched - The Hurtigruten
Northern Lights Promise. If
customers book a Classic Round

Voyage between now and the end of
October for departures between
October and the end of March 2015
and the Lights don’t appear, we will
give them a free six- or seven-day
voyage (departing October 2015 to
March 2016 - terms and conditions
apply), so there is no better time to
book your customers with
Hurtigruten on a Northern Lights
voyage. We are excited with what
lies ahead. Demand for specialist
cruising continues to grow, coupled
with the desire for unique
experiences. Our partners, with
their knowledge and experience,
will play a vital role in ensuring

these demands are met. All that
leaves me to say is 'Tusen Takk'
from us all at Hurtigruten; your
support is very much appreciated.

Star Specialist Cruise Company
Winner:Hurtigruten
Runner Up: Voyages of Discovery
Finalists: Azamara Club Cruises, Disney Cruise Line, Star Clippers, Swan Hellenic

Hurtigruten's Maxine Parker (left) and
Lucy Hone collect the Star Specialist

Cruise Company award. 
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Thank you for voting Silversea ‘Star Luxury Cruise Company’ 
for 8 consecutive years.

The Silversea Difference

For more information, please call 0844 770 9030 or visit silversea.com  

 Superlative service with a staff-to-guest ratio of nearly 1 to 1

 All ocean-view suites – up to 95% with private veranda

 Butler service for all ships and all suites

 Complimentary beverages served throughout ship

 In-suite bar stocked with your preferred beverage selections

 All onboard gratuities

 Gourmet menus inspired by Relais & Châteaux

 All onboard gratuities

        11:50
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         THREE IN A ROW...

Hurtigruten are delighted to have won 
our third Travel Bulletin Star Award!

Thank you to all the agents who voted 
us Star Specialist Cruise Line. 

WE DID IT!

A different kind of cruise
T: 020 8846 2666  
E: uk.agency.sales@hurtigruten.com  
W: www.hurtigruten.co.uk/agents

Follow us 
@hurtiagents

ASK ABOUT OUR NORTHERNLIGHTS PROMISE!

         
   

  

            

           

          

        

     

        

   

       

   

        

Sea Captains

33

Photography Sponsor

We would like to take this
opportunity to say a big thank you
to all agents who, once again, voted
Silversea 'Star Luxury Cruise
Provider' for the eighth successive
year. We are delighted with this
award and feel this demonstrates
the success and strength of the
relationships we have built with the
trade over the years. As the luxury
cruise industry expands year-on-
year, we continue to focus on
innovation and offering superlative
European service. With the
introduction of our third expedition
ship, we now travel to more
destinations than any other cruise
line. Many unique elements are
woven together to create an
extraordinary holiday experience for

our guests. These include
intimate, all suite ships that can
call in the most remote
destinations and dock in ports that
are inaccessible to larger ships;
luxurious amenities; superb
cuisine; amazing worldwide
destinations, including both Polar
regions; and the ability our guests
have to personalise their
experience with bespoke land
adventures and options for
customising their suites with a
range of luxury amenities, a
choice of pillows and a selection of
beverages. We look forward to
even stronger relationships with
you, the travel trade and to
continue building our reputation
as the best luxury cruise line. 

Star Luxury Cruise Company
Winner: Silversea Cruises Runner Up:Cunard 
Finalists:Celebrity Cruises, Oceania Cruises, Regent Seven Seas Cruises, Seabourne

Mike Bonner, Silversea Cruises' general
manager UK & Ireland, collects the

award for Star Luxury Cruise Company. 
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Star Business Airline
Winner: Emirates 
Runner Up: British Airways
Finalists: Etihad Airways, Lufthansa, 
Singapore Airlines, Virgin Atlantic
Emirates flies 16 times daily to Dubai from a choice of six 
UK airports, offering convenient onward connections to 
more than 140 destinations. On board, passengers can 
enjoy world class service, regionally inspired gourmet 
cuisine and up to 1,800 channels of award-winning 
entertainment – plus phone, SMS and email connectivity 
from every seat. On the ground, First Class and Business 
Class passengers can take advantage of a complimentary 
chauffeur-drive service, expedited check-in process, 
dedicated baggage handling and luxurious lounges, 
ensuring a seamless journey from start to finish. 
On flights from Heathrow, Gatwick and Manchester, 
passengers can experience the renowned Emirates A380 
which features Private Suites and onboard Shower Spas 
in First Class, an onboard lounge and flat-bed seats in 
Business Class, as well as room to stretch out and relax 
in Economy Class with Wi-Fi available throughout. Thank 
you to our valued trade partners for voting Emirates as 
the Star Business Airline of 2014. We are continuously 

developing our products and services both in the air and 
on the ground and it is fantastic to see that this is being 
recognised by both trade and consumers alike. We have 
dedicated support teams across the UK to help our trade 
partners better serve their clients and we’re looking 
forward to continuing this award-winning approach in the 
future.

Emirates’ Christine Sutton collects the award for Star 

Business Airline.

Winner: Jetset Flights 

Runner Up: The Holiday Team
Finalists: Faremine, Gold Medal 
Travel, JTA Travel, Major Travel

We’re delighted that Jetset was once again awarded the 
Travel Bulletin Star Scheduled Flight Consolidator 2014. 
These awards are always highly contested and because 
they are a free vote by travel agents, they are a great indi-
cator of the products and services provided. We would 
like to thank everyone who voted for us in this category - 
Jetset has now successfully defended this award across 
the last three years and have actually won the award in 
five of the last seven years. This award continues to spur 
us on to consistently deliver the phenomenal service and 
fresh product each year to ensure travel agents working 
with Jetset can win even more business.
As an independent company, receiving such a tribute 

makes us immensely proud. It also confirms to ourselves 
that our approach to service and system innovation 
is truly appreciated by the trade who remain our only 
priority. Thank you once again.

Star Scheduled Flight Consolidator

John Bond, managing director of Jetset Flights, collects the 

award for Star Scheduled Flight Consolidator. 
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Star UK Airport
Winner: Birmingham Airport 
Runner Up: Manchester Airport
Finalists: Bournemouth Airport, 
Leeds Bradford International Airport, 
London Gatwick Airport, London 
Heathrow Airport, Stansted Airport 

Winner: Avro 

Runner Up: Thomas Cook Airlines
Finalists: Jet2.com, Thomson Airways

This year we celebrated our 30th year of providing flight 
seats to the UK travel industry; so winning the Star 
Charter Seat-Only Operator Award for the tenth year in 
succession really is the icing on the cake! On behalf of 
the whole Avro team, I would like to thank every one of 
you who voted for us. In such a competitive market, we 
really appreciate the continuing support we receive from 
our trade partners. Selling in excess of one million flight 
sectors annually, we offer flights to 40 destinations from 
eight UK airports combined with a strong trade focus to 
provide you with the best service. As we move into autumn 
and a key selling period, we look forward to supplying you 
with a flexible choice of seats based on different durations 
at the best prices to suit all your customers.

Michael Vinales, managing director of Avro, collects the 

award for Star Charter Seat-Only Operator and the award for 

sister company, Monarch, for Star Low Cost Airline. 

Star Charter Seat-Only Operator

Star Low Cost Airline
Winner: Monarch  
Runner Up: easyJet
Finalists: Flybe, Jet2.com, Ryanair 

It’s smiles all round as Stefanie Bowes (left) and Tracey Quirk 

from Birmingham Airport collect the award for Star UK Airport.
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Over recent months we have been working hard to move 
the airline away from its charter routes and position it as 
a low cost, European short-haul carrier, renowned for 
excellent levels of customer service. To be recognised 
by our travel retail partners as outstanding performers 
in this capacity, in such a competitive market, is an 
excellent achievement.

Birmingham Airport was delighted to receive the Travel Bulletin Star UK Airport award 2014, particularly as the voting 
was made by travel agents.  The Airport Gurus – Mandy, Stefanie and Tracey – have worked really hard to build new 
relationships and develop a strong network of agents up and down the country to advise them on what Birmingham 
Airport has to offer. This face-to-face contact, plus The Gurus website and Facebook page, has enabled the team to give 
help, support and advice whenever needed on the airport’s services, facilities and destinations. With the completion of 
a £200m infrastructure redevelopment this year, which included the runway extension, the airport is now focusing on 
expanding its route network and continued customer service programme to ensure that each and every passenger that 
travels through the airport has a smooth and enjoyable experience. This is supported by further investment to improve 
access to the airport and a better shopping offer, which has already seen the opening of new stores from Hugo Boss, 
The Watch Collection, Eye Love, Discover England, plus Victoria Secret later this year. We’d finally like to thank everyone 
who voted for us, and The Airport Gurus hope to see you very soon!

High Fliers
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A huge thank you to all 
of our lovely agents
for your support & who voted for Affordable Car Hire in winning 
the Travel Bulletin Star Awards 2014 Best Car Rental Company

Your favourite car hire company because:

 we are dedicated to the trade

 we have fully inclusive prices with ‘no hidden extras’ 

 we offer over 500 car rental suppliers throughout a   
 network of 193 countries in 15,210 locations

t: 0845 9000 420
www.affordablecarhire.com 

fer over 500 car rental suppliers throughout a   
network of 193 countries in 15,210 locations

Star Car Rental Company
Winner: Affordable Car Hire 
Runner Up: Hertz
Finalists: Alamo, Avis, Europcar, Your Car Hire

Affordable Car Hire’s Angela 

Day and James Moore pick up 

the award for Star Car Rental 

Company.

Leanne Harley, field 
sales executive of 

Disneyland Resort 

Paris, is thrilled to pick 

up the Star European 

Theme Park Or 

Attraction award.

Star European Theme Park Or 
Attraction
Winner: Disneyland Resort Paris 
Runner Up: PortAventura
Finalists: Alton Towers, Legoland Windsor, Siam 
Park, Thorpe Park

Star Rail Operator
Winner: Great Rail 
Journeys 
Runner Up: Eurostar
Finalists: Orient Express, 
Voyages - sncf, Rocky 
Mountaineer, Virgin Trains
We are so pleased to win another Star 
Award for Best Rail Operator - it is 
hard to contain our delight! Why? you 
ask; well, at Great Rail Journeys we 
are always happy to win any award but 
when we know that our travel agency 
partners have voted for us it makes 
it very special for us. In the past 12 
months we have seen our agency sales 
grow, expanded our sales team and 
continued to develop and expand our 
product range to ensure we remain the 
market leader for escorted rail holidays 
in the UK. Our success however has 
been down to the great support we get 
from agents across the country, who 
have not only sold our products, but 
have been instrumental in promoting us 
in so many ways - from client evenings, 
to marketing campaigns highlighting 
the advantages of travelling by rail - and 
for this we are truly grateful. We will 
not rest on our laurels and will continue 
to support our travel agent partners 
the best we can in the coming months. 
Thanks again for your vote and we hope 
to be back again next year!

Tony Byrne, national sales manager of 

Great Rail Journeys, is delighted to win 

Star Rail Operator.

Through determination and sheer hard 
work, we’ve built up a fantastic team of 
car hire experts who are streets ahead 
of the competition when it comes to 
creativity and knowledge of the sector. 
We’ve worked extremely hard to build 
up good relationships with our partners 
and travel agents across the country, 
too, and that has been a crucial part of 
our success. We’re extremely proud of 
everything we have achieved and we’re 
looking forward to now building on this 
success over the coming years. We 
constantly challenge ourselves to provide 
what the travel industry needs, whether 
that is launching training webinars for 
agents, offering generous incentive 
packages, or making sure we are on 
hand to answer any queries. By putting 
the right team in place, responding 
intelligently to the marketplace and 
making sure our website is simple to 
use and transparent, we’ve developed 
a reputation as a company you can do 
business with. It’s why someone books 
car hire through Affordable every 100 
seconds.

Disneyland Paris has welcomed more than 275 
million visits since opening in 1992. The resort 
boasts two spectacular theme parks (Disneyland 
Park and Walt Disney Studios Park) and seven 
themed Disney hotels with 5,800 rooms. Two 
full-service convention centres and a world-class 
27-hole golf course are also present. In addition 
to this, the destination is home to Disney Village 
– one of the largest entertainment complexes in 
the Ile-de-France region. We have also recently 
opened an entirely new area dedicated to 
Ratatouille, the Disney Pixar movie, named ‘La 
Place de Rémy’ in honour of the movie’s lovable 
hero. La Place de Rémy also features a table-
service restaurant and a special boutique.

Landlords
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36



A huge thank you to all 
of our lovely agents
for your support & who voted for Affordable Car Hire in winning 
the Travel Bulletin Star Awards 2014 Best Car Rental Company

Your favourite car hire company because:

 we are dedicated to the trade

 we have fully inclusive prices with ‘no hidden extras’ 

 we offer over 500 car rental suppliers throughout a   
 network of 193 countries in 15,210 locations

t: 0845 9000 420
www.affordablecarhire.com 

fer over 500 car rental suppliers throughout a   
network of 193 countries in 15,210 locations

Peter Jones (left) and Tom Bell 

from bedsonline.com are pleased 

as punch to pick up the award 

for Star Accommodation-Only 

Provider.

We are thrilled to have 
won the award for Best 
Accommodation Only 
provider - thank you to all 
those agents who voted for 
us! We are proud to be a 
trade only brand and our 
accommodation range is 
growing each week. We 
have recently launched 
our ‘Pay at Hotel’ model 
which allows agents to 
make a booking for their 
clients and they can pay 
direct at the hotel; the best 
part is that the travel agent will be guaranteed to still earn 
their commission on these bookings. Thanks again for the 
votes!

Star Worldwide Hotel Chain
Winner: Iberostar Hotels & Resorts
Runner Up: RIU Hotels & Resorts 
Finalists: Hilton Hotels & Resorts, 
Holiday Inn Hotels & Resorts, Marriott 
Hotels, Radisson Hotels, Starwood 
Hotels  & Resorts

It’s jazz hands for 

Iberostar Hotels & 

Resorts’ Aishling 

McLoughlin, who is 

thrilled to collect the 

Star Worldwide Hotel 

Chain award.  

Winning the Travel Bulletin ‘Star 
Worldwide Hotel Chain’ award 
is a testament to the dedication 
and hard work put in by all our 
staff to ensure we offer the very 
best service for our guests. 
We are committed to working 
closely with travel agents, so this 
award is even more special as it 
represents recognition from travel 
agents across the UK who have 
nominated us. We look forward 
to building these relationships 
further in 2015 as we continue 
to build recognition for the 
IBEROSTAR brand.

Star Accommodation - Only 
Provider
Winner: bedsonline.com 
Runner Up: Getabed.co.uk
Finalists: Expedia TAAP, Medhotels, 
Superbreak, TravelCube
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Star Technology Supplier
Winner: Vertical Systems 
Runner Up: Amadeus
Finalists: Comtec, Sabre, Travelport, 
Traveltek

Vertical Systems’ Nyki Dilworth 

and Scott Lazarus pick up the Star 

Technology Supplier award. 

Star Worldwide Theme Park 
Or Attraction
Winner: Universal Orlando Resort 
Runner Up: SeaWorld Parks & 
Entertainment
Finalists: Disneyland Resort 
California, Walt Disney World Resort 
Florida
We’re delighted to collect 
the ‘Star Worldwide Theme 
Park’ award for the seventh 
consecutive year. This 
ultimately demonstrates 
the strength and ongoing 
successful partnership 
between Universal Orlando 
and all of the travel agents 
we work with. We thank 
you for your continued 
support. To be recognised 
by such a prestigious 
awards programme is an 

honour and highlights our 
commitment to provide 
outstanding customer 
entertainment and 
experiences.

Universal Orlando Resort’s 

Paul Kelly celebrates winning 

the Star Worldwide Theme 

Park Or Attraction.

A huge thank you to all 
the agents who voted 
for us to win ‘Star 
Technology Supplier’. 
We can now confirm 
that we will be using our 
forthcoming V-Clinics to 
demonstrate our range 
of new and upgraded 
products. Agents will learn how to better integrate their 
bookings into TARSC to improve efficiency and manage 
the CRM platform for improved customer communication. 
Workshops dates will be announced at WTM, where we will 
be on stand TT310. To make an appointment email WTM@
verticalsystems.co.uk. Also newly introduced is the latest 
call centre technology tool, allowing businesses to easily 
manage their telephony. Thank you to all those agents 
who have supported us over the years; we’ll see you at our 
forthcoming Travel Clinics soon!
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Star Africa Tourist Office
Winner: Tunisian National Tourist Office
Runner Up: Moroccan National Tourist Office
Finalists: Botswana Tourism Board, Egyptian Tourist 
Authority, Namibia Tourism, South African Tourism
 
Tunisia opened up to the British market in 1969 when the first London office opened. 
Since then, British holidaymakers started to discover the uniqueness of the  
destination and realised how much the local culture is similar to the UK: friendliness (the visitor is considered as a guest 
first and foremost), sense of family (love, children and family values) and a close relationship with the UK. As for the trade, 
the relationship started really in the 1980s when the London office created a team of sales reps who spent four days a 
week on the road calling on travel agents throughout the UK and distributing brochures, decorative materials, information 
packs and token gifts. The UK was then the sixth European market in terms of number of visitors, and we are now proud 
to say that thanks to the trade, the UK has become number two after France since 2010. Our aim is to be number one 
and for this we count on travel agents who, apart from friends, we consider our ‘bread and butter’. their clients and we’re 
looking forward to continuing this award-winning approach in the future.

Dream Destinations
Photography Sponsor
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Star Asia Tourist Office
Winner: Tourism Authority of Thailand  

Runner Up: Hong Kong Tourism Board  
Finalists: China National Tourist Office, Japan National Tourist Organisation, 
Malaysia Tourism Promotion Board, Singapore Tourism Board 
 
A big thank you to all our travel agent friends who voted for us in the recent Travel Bulletin Star Awards. We 
were delighted to win and hope we can continue to deserve your valued support. Please take a look at our new 
trade only Facebook page, ‘Sawasdee Club’ which has been created for all our travel trade friends who are looking to help us promote amazing 
Thailand. Been to Thailand on a fam trip? Then please share your stories and pictures with us. Looking for what’s hot? Take a look at our 
destination focus with a different Thai resort or city featured each month. Also check out our Thai Toolbox, your one stop shop linking you to our 
online training scheme, picture library, You Tube channel and so much more. All this and with regular competitions, you will have the chance to 
win some great prizes! 

Star Australasia Tourist Office
Winner: Tourism Australia
Runner Up: New Zealand Tourist Board
Finalists: Destination NSW, Tourism Queensland, Tourism 
Victoria, Tourism Western Australia.
 
As Tourism Australia’s representation in the United Kingdom, Tourism Australia UK is 
delighted to have won the Star Australasia Tourist Office Award. The award establishes our commitment to and 
recognition from the trade and we will continue to promote Australia through our partners using our  ‘There’s Nothing 
Like Australia’ branding throughout 2014-15. Our key messaging will continue with ‘Restaurant Australia’, a concept 
borne in response to the growing demand globally for food and wine as part of the travel experience. Evolved from our 
There’s Nothing Like Australia campaign, Restaurant Australia puts the spotlight on Australia’s finest array of produce 
and wine served in the most stunning locations in the world. In addition, our ‘Two Week Walkabout’ messaging continues 
to educate the trade and consumers that a trip to Australia is more achievable and cost effective than ever before. 
Tourism Australia remains committed to the trade more than ever before. Our award winning online training platform, the 
Aussie Specialist Program, is designed with the agent in mind by educating on our State and Territory partners, airlines, 
hotels and campervan companies. By becoming an Aussie Specialist, agents will be invited to apply for one of only 300 
places to attend Corroboree Europe 2015, our mega fam to be held in South Australia’s capital city, Adelaide, in April. 

The TNTO’s Mounira Derbel and 
Moncef Battikh collect the award for 

Star Africa Tourist Office. 

Amber Cummings (left) and 
Lucy Donlan celebrate their 

Star Award. 

It’s thumbs up for Chris Lee, 
the tourism authority’s trade 

marketing manager.
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Star Europe  
Tourist Office
Winner: Spanish Tourist Office 
Runner Up:  

Greek National Tourism Organisation
Finalists: Cyprus Tourism Organisation, 
Italian State Tourist Board, Malta 
Tourist Office, Visit England
 
The Spanish Tourist Office would like to thank all the 
agents that voted for us in the Travel Bulletin Star awards, 
where we were awarded ‘Star European Tourist Office.’
Spain is the number one favourite destination for UK 
holidaymakers and so we are delighted to be the number 
one tourist board amongst agents! As we all know in the 
industry the agents are the true stars of our profession so 
we would like to dedicate this award to all the agents that 
are supportive of Spain and continue to send millions of 
Brits to the country every year. Without you Spain would 

not be the success story it is! 
We appreciate that it is still 
a tough climate but we hope 
that our proactive campaigns 
including ‘I Need Spain’, 
our themes of gastronomy, 
culture and sport and our 
continued close relationship 
and support of the tour 
operators, hotel groups 
and trade mean that Spain 
will continue to remain the 
number one destination for 
UK holidaymakers. Many 
thanks from Enrique Ruiz 
de Lera and the team at the 
Spanish Tourist Office, and 
here’s to a successful 2015 
for us all!

Dream Destinations
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Star Caribbean 
Tourist Office
 
Winner: Saint Lucia Tourist Board 
Runner Up: Barbados Tourism Authority
Finalists: Bahamas Tourist Office, 
British Virgin Islands Tourist Board, 
Dominican Republic Tourist Board, 
Jamaica Tourist Board,  
 
We continue to 
develop and cement 
our relationships 
with the travel trade 
and constantly 
seek continuous 
improvement, so 
we are extremely 
pleased to be 
recognised by the 
UK travel agents 
as Star Caribbean 
Tourist Office 2014. 
The UK travel trade 
is very important to 
us and we plan to 
increase our trade 
activities over the 
next 12 months. For 
more information 
about the island of 
Saint Lucia  
visit www.stlucia.org

A huge thank you to our 
agents for voting us as. . . . 

“Star  Technology Provider” 
for the 4th year running !

sales@verticalsystems.co.uk

0800 983 0000

Picking up the award for Star 
Caribbean Tourist Office is Atlyn 
Forde, acting director of marketing 
- UK and Europe of the Saint Lucia 
Tourist Board.

The Spanish Tourist Office’s 
Ignacio Valle collects the award 

for Star Europe Tourist Office. 
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Flights
Avro
30

years

Serving the trade since 1984

Avro has won the Travel Bulletin
‘Star Charter Seat-Only Operator’ 

Award

The team at Avro would like to thank all  
of our valued trade partners for voting

A Huge Thank You!A Huge Thank You!

Avro Half Page Ad.indd   1 23/09/2014   17:18
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Star Middle East 
Tourist Office
Winner: Oman Ministry of Tourism 
Runner Up: Dubai Department of 
Tourism and Commerce Marketing
Finalists: Abu Dhabi Tourism & Culture  
Authority, Jordan Tourism Board
 
The Oman Ministry of Tourism thanks the agents who 
voted for them. Oman’s natural beauty, 5,000 years of 
history, fascinating traditions and heartfelt hospitality 
attracts more than 133,000 British visitors a year. Oman 
has a wide range of accommodation from award-
winning luxurious five-star beach resorts and boutique 
hotels to luxury camps in the desert and mountains. 
Adventure seekers can explore some of the world’s 
largest caves, discover spectacular diving spots, learn to 
sail or watch the world float by aboard a dhow. Agents 
no doubt voted for us following personal experience 
of our annual roadshow, online training, in-person 

sales calls and/or fam trips - see www.omanacademy.
com and www.onlinetraveltraining.com/free-courses/
providers/home-oman-uk. Agents can earn rewards 
by registering a booking for seven nights or more and 
receive a £10 shopping voucher by signing up to www.
mybookingrewards.com. Next year’s roadshows will take 
place in London on April 14, Dublin on April 15, Cork on 
April 16, Jersey on April 17 and Guernsey on April 18.  

Alison Cryer, Oman Ministry of 
Tourism’s travel trade director, 

collects the Star Middle East 
Tourist Office award. 
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We asked our staff the
following question this week:

What nicknames do your
friends/family call you?

Publisher: Jeanette Ratcliffe
jeanette.ratcliffe@travelbulletin.co.uk
JR and Nettie

Editor: Lauretta Wright
lauretta.wright@travelbulletin.co.uk
Lolly, Lulu, Moll

Assistant Editor: Jill Sayles
jill.sayles@travelbulletin.co.uk
There's been Red, Jilly, Willy and Kojak

Contributing Editor: Paul Scudamore
post@travelbulletin.co.uk
Scuds and Scoop

Sales Director: Simon Eddolls
simon.eddolls@travelbulletin.co.uk
Lucky

Advertisement Manager: Tim Podger
tim.podger@travelbulletin.co.uk
Podge, Jammy, chicken legs, skelly......

Online Sales Manager: Nick Boocock
nick.boocock@travelbulletin.co.uk
For some long-forgotten reason some of my friends
address me as 'fatha', and I do too in return

Account Manager: Bill Coad
bill.coad@travelbulletin.co.uk
Willy

Account Manager: Chris Gascoine
chris.gascoine@travelbulletin.co.uk

  Account Manager: Matt Gill
matt.gill@travelbulletin.co.uk
Trout

Senior Designer: Nicky Valsamakis
nicky.valsamakis@travelbulletin.co.uk
Nik Nak

Assistant Designer: Lee Telot
lee.telot@travelbulletin.co.uk

Production: Erica Sesay 
production@travelbulletin.co.uk

Circulation Manager: Jim Merchant
post@travelbulletin.co.uk

Crossword:
Across: 1. LEGER, 3. CARR, 6. TUI, 7. STOUR, 8. NOTRE DAME, 11. NASHVILLE, 14. OASIS, 16. LOT, 17. BALI, 18. AMMAN.

Down: 1. LIAM NEESON, 2. RHINE, 3. COSTA, 4. RIO, 5. BRIDGETOWN, 6. TITAN, 9. DOH, 10. EILAT, 12. SUSHI, 
13. VILLA, 15. SAA.

Highlighted Word: LATVIA

Travagrams: (top) Innstant Travel (bottom) Costa Rica

Where Am I?: Zanzibar

puzzlesolutions
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Star North America 
Tourist Office
Winner:Canadian
Tourism Commission 
Runner Up: Visit California
Finalists: Alaska Tourist Board,
Destination Quebec, Las Vegas
Convention and Visitors Bureau, Texas
Tourism
  A huge thank you to everyone who voted for us for Best North America
Tourist Office at the Star awards. We really do value all our Canadian
Specialist travel agent partners and we thank you for taking the time to
vote for us. World Travel Market is only just around the corner and we are
gearing up for a great show with more than 30 Canadian partners on the
stand. As next year marks 50 years since the first unfurling of the Maple
Leaf Flag, we are inviting agents to come to our stand and write on our
‘flag’ a top reason to visit Canada in 2015 with the best one as judged by
us after the show winning a prize. If you have not done already I would
encourage you to take our CSP programme (www.canadaspecialist.co.uk)
to be better equipped to convert Canadian sales and also, once you have
passed, it puts you in the running to come on our mega fam next
September. Also look out for our Keep Exploring Quiz which will be
coming to a city near you next spring. Happy selling and keep exploring!

Star South America
Tourist Office

Winner:Brazilian Tourist Board 
Runner Up: Turismo Chile
Finalists: Argentina - The National
Institute for Tourism Promotion,
Costa Rica Tourism,  PROMPERU
  
The Brazilian Tourist Board is very much
honoured to have been chosen as the Star
South America Tourist Office at Travel Bulletin's 2014 Star Awards. We
believe this is the result of our team’s effort in promoting this great and
diverse country and that we are always ready to assist the British trade. It
means a lot to us to learn that we are recognised by our partners.
Therefore, we would like to thank each one of you for your vote. We are
very confident that this is a sign of the strength of our relationship and we
hope it gets even stronger. Thank you very much indeed!

Rockin' on is Adam
Hanmer (left) of the
Canadian Tourism

Commission with Travel
Bulletin's Nick Boocock.

Lilas Nascimento, manager
of the Brazilian Tourist

Board (UK),
collects the Star South
America Tourist Office

award.
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Thank You to all the UK 
travel agents who voted Spain          
STAR EUROPE TOURIST OFFICE.

 
We really appreciate your 

support and look forward to 
working together 

next year

GRACIAS AMIGOS !
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