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STERLING’S YEAR-on-year gains against 70% of the top 40
holiday currencies, ranging from the US dollar to the
Turkish lira, mean lower costs for UK visitors in many of
the world’s most popular hotspots, according to Post Office
Travel Money’s annual Holiday Money Report. 
The Worldwide Holiday Costs Barometer published in the

report shows that tourist items like meals and drinks will cost
less than a year ago in more than 40% of the 42 destinations
surveyed, with falls of 20% or more in eight of those hotspots. 
Andrew Brown of Post Office Travel Money said: “The

squeeze on spending at home means holiday resorts and
cities where the pound will stretch further or where local
prices are cheap are likely to reap the benefit of increasing
visitor numbers in 2018.” 
Sunny Beach, Bulgaria has taken the top spot in the

Worldwide Holiday Costs Barometer for the first time, with
a clear margin of victory over its two closest rivals, Japan
and the Algarve. Its reputation for value made 2017 a good
year for Bulgaria and the Bulgarian lev’s appearance in
the Post Office’s Fastest Growing Currencies chart was
evidence of increased consumer demand. At £37.92 for
eight tourist items – a meal for two, drinks, suncream
and insect repellent, Sunny Beach can expect to attract

more bargain-hunters in the year ahead.
The biggest price falls of all have been in long-haul

destinations, thanks to a combination of the stronger pound
and lower charges in shops, restaurants and bars. 
Prices have dropped 36% in Dubai (Jumeirah Beach,

£141.23) and 27% in New Zealand (Auckland, £104.80), while
prices have plummeted in the Caribbean: 31% in St Lucia
(Rodney Bay, £99.61) and Antigua (Jolly Beach, £114.18); 27%
in Jamaica (Montego Bay, £105.53) and 26% in the Dominican
Republic (Punta Cana, £67.46).
There have also been significant price falls in two long-

haul cities that have risen to prominence in Post Office
barometers in recent years. Japanese capital Tokyo (£43.14)
remains the cheapest long-haul destination and has moved
up from eighth to second place in the barometer of 42
global favourites on the back of a 26% price fall. 
Cape Town (£54.95), which has also attracted growing

numbers of UK visitors because of its favourable exchange rate
and low city costs, returns to the best value top ten in fifth
place. The top tourist city in South Africa, which is among the
Post Office’s ten hotlist trips for 2018, has moved up from last
year’s 11th position after registering a 16% drop in prices.

GROUP TRAVEL tour operator, Greatdays Travel Group, has been awarded Disneyland Paris’ Top Performing Leisure Group Partner for
2017, the third consecutive year the Altrincham-based company has received the accolade. The award recognises the amount of Disney
business generated by Greatdays for the 12 months leading up to September 2017. Pictured celebrating their win is the team from
Greatdays – from the left: Natasha Beattie, Lucy Hoskins, Megan Evans, Daniel Walsh and Paul Beaumont.
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New itinerary from CroisiEurope 
offers ten-day river cruise in Canada  
EUROPE’S LARGEST river cruise operator, CroisiEurope, is
introducing its first Canada cruise on the St Lawrence River
and Lake Ontario, exploring Canada’s earliest European
settlements and taking in the scenery of the Thousand
Islands and the majestic Niagara Falls. 
The unique ten-day cruise from Quebec to Toronto on the

MS Jacques Cartier takes guests to Trois-Rivières,
Montreal, Ottawa, The Thousand Islands, Prince Edward
County and Kingston with optional excursions to Niagara
Falls, Niagara-on-the-Lake, the CN Tower in Toronto and
an authentic sugar shack on a maple farm. 
Highlights include cruising on the Saint Lawrence River,

through the magical Thousand Islands and on Lake
Ontario; visits to the historical centres of Quebec, Montreal,
Toronto and Kingston; tasting of local wines and delicacies
including maple products in Trois-Rivieres, smoked meats
in Montreal, Prince Edward County’s cheddar cheese and
beer trail and Canada’s famous ice wine; getting acquainted
with Canadian history; and discovering the majestic
wilderness surrounding the Niagara Falls.
The cruise takes place on a new ship, the 68-guest MS

Jacques Cartier, which features 34 en-suite cabins with
windows or French balconies, a dining room, lounge bar,
large sun deck with deck chairs, a sauna, hot tubs and a
massage room.
To book or for more information call 020-8328 1281 or visit
croisieurope.co.uk
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ROCK ON...The Palladium Hotel Group launched its Partnership
Programme, Palladium Connect, at the end of last year and, to
mark the launch, promoted the programme to agents via a
competition with Travel Bulletin. Pictured is one of the
winners, Maria Scriven (right) from Millingtons in Lutterworth,
who won a seven-night stay at the Hard Rock Hotel Tenerife
and Joanne Peters from Palladium Hotel Group.

These are the only two long-haul destinations to feature in
the Worldwide Holiday Costs Barometer top ten as Europe
continues to dominate the ten leading places. However, rising
prices mean holidaymakers can expect to pay more in 11 of 12
European resorts and cities. 
The only European destination to register a price fall was

Porec in Croatia’s Istrian Peninsula. At £61.54, a drop of 11%
has taken the Croatian resort into the worldwide barometer top
ten for the first time, in ninth place. Croatia is one of ten Post
Office 2018 hotlist tips after Croatian kuna sales surged by 38%
last year and doubled over the past five years.
Brown said: “Croatia is one of the biggest destination

success stories of the past decade, and its broad appeal to
holidaymakers of all types means it can expect to gain further
ground in 2018. One of the country’s key strengths is its youth
appeal and the low prices revealed by this year’s barometer will
be an added incentive for this growing market.”
France and Italy remain Europe’s most expensive

countries for UK visitors as they have been throughout the
ten years of the Worldwide Holiday Costs Barometer. Prices
in Nice have risen almost 17% since last year to £106.45
and are well over double those in Sunny Beach and the
Algarve. Italy is cheaper than France though, with prices in
Sorrento (£91.47) 14% lower than in Nice.
Across the Atlantic, Orlando (£71.82) is more cost effective

for UK visitors as prices have dropped 11% since last January
when the US dollar was much stronger. New York (£95.88) has
also seen a marginal fall in tourist costs – albeit of only 1%.
Brown said: “This year’s barometer results are a mixed

bag. Holidaymakers planning trips to long-haul
destinations will benefit from big price falls that will help
their travel cash stretch further. The Far East looks great
value – especially Japan, Vietnam and Bali - and so too are
several Caribbean islands. 
“Closer to home, tourists will have to dig a bit deeper in their

pockets to meet the higher prices we found in many resorts.
Despite this, there is no beating Bulgaria for its low prices and
it is good to see Croatia featuring in the best value top ten for
the first time. The clear message is to do your holiday
homework before booking to be sure of a good deal.” 

continued from previous page

•  NEW: Win a five-night stay at the Suite Hotel
Atlantis Fuerteventura Resort 4* Superior

•  Win a seven-night stay in Orlando with park
tickets, £100 Love2Shop voucher and a case
of beer or wine with The Holiday Team 

•  Win an £100 Amazon voucher with Sudtiro

Visit travelbulletin.co.uk for details on the
above websclusives.
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PANDAW RIVER Expeditions has
announced a new, limited edition,
itinerary in Burma’s Mergui
Archipelago. The move follows the
launch of the company's first ocean
cruise on MY Andaman Explorer, a
classic 1960s motor yacht acquired in
2016 and lovingly refurbished by the
company's founders, Paul and 
Roser Strachan.

The MY Andaman Explorer began
sailing a seven-night ‘Mergui
Archipelago’ itinerary around the
Mergui Archipelago’s 800 unexplored
islands in November last year and now
a new ten-night ‘Burma Coastal
Voyage’ sailing is offered, featuring
more choice for customers. The new
itinerary departs from Burma's largest
city, Yangon, and once in the Mergui
Archipelago, the new itinerary will visit
a number of different islands to the
original, seven-night sailing. 

Four departure dates are confirmed
for late 2018 and early 2019 -
November 5 and 18 this year and
January 5 and 18, 2019. 

Paul Strachan said, “Our first foray
into cruising in the Mergui Archipelago
has been a terrific success, with many a
first and some quite extraordinary
discoveries in this rarely visited coast,
with its thousand islands and diverse
marine life. In view of this success, we
have decided to introduce a new,
extended itinerary with four confirmed
departures, that will cover the entire
distance between Rangoon and
Kawthaung. These voyages will include
exciting stops at the old coastal ports of
Mawlamyine, Myeik and Dawei. 

“In addition, we will explore several
little-known islands with opportunities to
snorkel or kayak up rivers into the
mangrove forests. So evocative of
Kipling, Maugham and Collis, we find
these lively coastal ports full of
architectural interest, whether colonial
or Buddhist. Likewise, we have identified
key islands, some with communities of
Baptist Karens loyal to the KNU, others
with the Mokkein sea gypsies who speak
an unusual sort of Malay. But the
majority are totally deserted with pristine

white beaches, coral and diverse bird
and sea life, not to mention the odd
reptile like giant monitor lizards.”

The Andaman Explorer offers ten
generously proportioned suites, with
a separate sitting room area and
private bathrooms.

Prices for the voyage start from
US$4,450 per person, based on two
sharing a cabin and $6,350 for single
occupancy. This includes ten nights on
MY Andaman Explorer, local
transfers, all excursions as stated,
entrance fees, guide services
(English language), main meals,
jugged coffee, a selection of teas
and tisanes, local soft drinks, local
beer, local spirits, mineral water,
crew gratuities and
kayaks/snorkelling equipment. 

The original seven-night Mergui
Archipelago itinerary will continue to
operate with departures available
between now and April and October–
December and beyond. 
To book or for more information call 020-
8326 5620 or see pandaw.com

New limited edition option from Pandaw River Expeditions explores Burma 
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MADE IN MAURITIUS...Heritage & Veranda Resorts Mauritius
recently hosted a competition online with Travel Bulletin for the
chance to win a range of prizes. The top prize - seven nights at
The Veranda Paul et Virginie Hotel and Spa for two - was won by
Claire Donnelly from Garstang Travel & Cruise Shop. Second prize
of £100 in Love2Shop vouchers went to Emma Harris of Baldwins
Travel. And third prize went to Sharron Holt (pictured) of Althams
Travel Ramsbottom, who collected six bottles of wine. 

 

NEWS BITES
� MOXY HOTELS, Marriott International’s experiential hotel

brand, continues to make its mark on the hospitality scene
as it introduces its third property in the UK and second in
the British capital. The 294-bedroom is located in Stratford
and special opening rates start at £68. 

� THE NEW and updated 2018 Visitor’s Guide for the Isle of
Man is now out. It contains details on what visitors can do
on the Island and how to get there. For details see
http://bit.ly/2FGQn3n

� THAI AIRWAYS (THAI) is reintroducing the Boeing 777-300ER
on its double daily service from London to Bangkok from
the beginning of next month, replacing the A350
introduced last September. For details see thaiairways.com

� Priority Pass has unveiled the winners of its annual airport
Lounge of the Year. More than 72,000 Priority Pass
members cast their votes and this year’s global winner is
Club Kingston at Jamaica’s Kingston Norman Manley
International Airport, beating more than 1,000 lounges in
the network in 500 cities across the globe. In Europe,
Tallinn Airport Business Lounge at Estonia’s Lennart Meri
Tallinn Airport was crowned the best lounge in the region.

SUPER BREAK is launching a series of
new overseas short break packages for
2018 that include regional charter flights
from 14 airports around the UK. 

In total, eight new programmes have
been launched to destinations such as
Malta, Gibraltar, Madeira, Montenegro,
Verona, Florence and Iceland. The move
comes on the back of the success of the
operator’s inaugural charter flight short
breaks to Akureyri in Northern Iceland
this month. 

Iceland features prominently in
the 2018 charter programme; new
summer ‘Iceland under the Midnight
Sun’ three- and four-night short
breaks, departing between June 11
and July 2, are featured from seven
airports including Bournemouth;
Liverpool; Humberside; Cardiff;
Newcastle; East Midlands and
Norwich. 

Timed over the summer solstice
where the sun never sets, packages

include flights, bed-and-breakfast
accommodation and a whale-
watching under the midnight sun
excursion, plus a trip to the Lake
Myvatn Nature Baths. 

Prices lead in at £749 per person
for three nights and £799 for four.
For the winter 2018 season, 22
departures from 13 regional airports
are scheduled on the operator’s
‘Incredible Iceland’ programme to
Akureyri, with prices from £699. 

Super Break launches overseas short breaks packages with regional charters  

Prestige unveils growth plans for 2018 including new website & trade initiatives
AHEAD OF a projected bumper year for Canada sales,
Prestige Holidays has unveiled a series of trade-
friendly initiatives to help agents sell the destination.

Highlights include boosting its reservations team with a
new recruit, the late January launch of a new standalone
website and three group fam trips for travel agents to the
destination, the first of which will take place in May. 

A series of roadshows, booking incentives and in-store
promotions are also planned. The announcements follow
the recent launch of the specialist operator’s new
Canada brochure, which at 144-pages, features its most
extensive programme to date.

Denise Hunn, the company's Canada manager, said:
“Canada is booming, possibly due to some negative
publicity surrounding the US but also the 150th
celebrations and the Royal visit ensured that the
destination was top of mind for travellers in 2017. This

resulted in some availability issues so clients have been
booking early for 2018 to make sure they get the holiday
arrangements they want. To capitalise on this, we’re
working hard to engage with agents and investing in our
programme to ensure that we remain top of mind.

"Our new staff member and website are just two ways
for agents to tap into our expert knowledge. But of
course first-hand experience is also key, which is why
we’re so excited to be working on our first agents’ fam
trip of 2018. Planned for May, it will feature Air Canada
flights and a packed itinerary, including a Rocky
Mountaineer trip from Banff to Vancouver. 

"Canada ticks so many boxes as it is clean, green
and offers a holiday experience to suit all tastes –
from city breaks to adventure and wildlife - and as
specialists we can help agents curate bucket list
itineraries bespoke to their clients’ needs.”
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bmi teams with Holiday Extras in car parking service
BMI IS partnering with airport parking experts Holiday Extras to add a car parking booking
facility to its website, making it easier for customers to travel via the airline’s regional
departure airports. 

The airline's customers are now able to source value fares on a wide range of car parking
options at all of the airline’s UK departure airports through the flybmi.com website. 

Offering savings of up to 60% on standard gate charges, the Holiday Extras partnership
provides a cost-effective solution for customers.

Jochen Schnadt, chief commercial officer of the carrier, said: “We are committed to
offering customers a seamless, quality, end to end journey. The partnership with Holiday
Extras allows us to develop this element of convenience further, so that our flybmi.com
website becomes an efficient, reliable and simple ‘one-stop-shop’ for users.”

All bmi fares include 23kg of hold luggage, allocated seating, complimentary in-flight
drinks and snacks and 30-minute check-ins. 

Meanwhile, in a further development to the already existing partnership with car hire
company, Sixt, the carrier has launched a new chauffeur driven car service. 

‘myDriver’ is the latest innovation from the airline as it moves towards offering an
enhanced, integrated, comprehensive travel solution for its customers, and the service is
available to book on most of the carrier's routes. 

The car service will enable users to be collected directly from the arrivals terminal and driven
to the location of their choice in a luxury vehicle.

Schnadt said: “We are focusing on developing a product that offers the complete ‘travel’
package to our business and leisure customers. They are already enjoying the benefits of
booking car hire and accommodation through our partner links to Sixt and Booking.com
and myDriver takes this to the next level.  
The service is bookable via flybmi.com or call 0330-333 7998. 

newsbulletin

VLM AIRLINES will commence flights from Birmingham to Antwerp from February 12. The carrier
will operate a daily service with a Fokker 50 on weekdays and one-way fares start from 59 euros
including all taxes. Seats can be booked at flyvlm.com

Travel portal from TTC
THE TRAVEL Corporation
(TTC) has re-affirmed its
ongoing commitment to its
travel agent partners with
the creation of a new
online initiative, My Travel
Portal (MTP). It provides
agents with a simplified
solution for delivering the
best service for clients;
from providing the highest
duty of care to
personalising client trips.
MTP also hosts an e-
documentation portal,
saving both time and trees.
For initial launch, the

platform encompasses
Trafalgar, CostSaver,
Contiki, Insight Vacations,
and Luxury Gold. U by
Uniworld and Uniworld will
follow shortly thereafter
this year, and then
additional brands from the
TTC portfolio will be added
in due course.
For details see ttc.com

THE REUNION Island Tourism Board (RITB) has unveiled
its new branding, including a revamped logo, to capitalise
on the distinctive signs of the 'Ultimate Experience'
signature, which saw a relaunch in September 2016.

Through its missions, the RITB is required to
communicate in two different capacities: the first as a
destination, towards external markets, and the second as
an institution, with its partners and the people of Reunion.

The aim of the revamp is to strengthen the local and
international brand concept, gain traction across all the
markets covered by the RITB, raise the visibility of the
competitive advantages offered by the island and return

to the international
standard by designating
the destination, not as
Reunion Island, but as
Reunion. The new visual
identity has been
designed to be minimal
yet memorable,
combined with a
sharper, more versatile
arrangement of 
its pictograms. 

Reunion Island Tourism Board unveils revamped logo as part of new branding
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with Eileen...

At home
What has homeworker Eileenbeen up to this month?

HAPPY NEW Year everyone! I wonder what 2018
will bring? From a business perspective, early
indications suggest that the year has started well
with holiday sales off to a great start so let’s hope
that this continues.
I hope you all had a good Christmas. I know, it

seems ages ago now, doesn’t it? I escaped to the
sunshine over Christmas and had an enjoyable two
weeks on board Fred Olsen’s ship, Boudicca,
sailing the Indian Ocean.
The cruise set sail from Port Louis in Mauritius

and stopped at the islands of Mahe and Praslin in
the Seychelles, Zanzibar, Mayotte (Comores
islands) and finally Reunion Island before
returning back to Port Louis.
I’ve never been to the Indian Ocean before, so

this cruise offered a great opportunity for me to
see a little of these beautiful islands. Stunning
scenery and fabulous beaches topped with the
exotic island of Zanzibar made an interesting and
enjoyable itinerary. It was the first season that
Fred Olsen has offered this itinerary and I feel sure
that it will prove a popular choice.
We decided to fly with Emirates via Dubai

rather than on the non-stop flights as we
preferred to break up the long journey by
stopping off half-way. The connections were
good, the flights were on time and it proved to be
a good decision.
The Boudicca is quite a small ship with plenty of

public space, good facilities and entertainment,
and there was more than enough on board to keep
us occupied.
Our cabin was very comfortable with a

surprising amount of storage space and there
was a great friendly atmosphere on board. Drinks
on board were very reasonably priced and the
choice and quality of the food throughout the
cruise was really good.
In hindsight, it probably was all a bit too good,

as I think I drank and ate more in two weeks than
I’d done all year. Well, it was Christmas!

by EILEEN SAUNDERS of Travel Counsellors 
To respond to any of Eileen’s comments email 

lauretta.wright@travelbulletin.co.uk 
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Booking incentives
�  Agents cAn win a family holiday (for
themselves and up to three guests) to Walt
Disney World in Florida and earn commission
in the process with
DosomethingDifferent.com. Any agent making
a booking for any Walt Disney World Resort
ticket including Ultimate and combos before
February 28 should email the DsD order
number with 'Disney' in the subject line to
win@dosomethingdifferent.com. the prize
includes flights for the winner and their
guests along with accommodation in a Disney
hotel and seven-day park tickets. 

�  cARibtoURs is giving agents the chance to
win a seven-night holiday for two to
carlisle bay with flights from british
Airways when they make a booking by the end
of this month. Plus any agents booking any
2018 holiday during the January sale can
earn up to £200 in vouchers using a tiered
scheme dependent on the booking value. if a
booking includes bA flights agents will
earn an extra £25 for World traveller Plus,
£30 for club and £50 for First class. All
incentive bookings must be for a minimum of
seven nights including flights for two
adults. Agents should email
werewardagents@caribtours.co.uk by February
28 with the booking references.

� FoR eveRy Avalon booking made this month,
cLiA members can be entered to win a pair
of tickets to the Rugby 6 nations england
v ireland match at twickenham stadium.
the match will take place on st.
Patrick’s Day, saturday March 17. to
enter, agents should email
agencysales@avaloncruises.co.uk with their
name, agency name and the booking
reference number. For details see
avaloncruises.co.uk

� cRUise AnD Maritime voyages (cMv) is
offering ten new year prizes to agents
making bookings this month and next. they
include a fam trip place on a cruise to
the Fjords in April, cinema vouchers, a
three-course meal for two at Jamie
oliver’s italian and an Amazon echo. to
enter, agents should email their name,
AbtA number, the booking reference and
their new year’s resolution to
competitions@cruiseandmaritime.com

Fancy a fam?
SARDINIAN PLACES is offering agents
the chance to win one of two places on
its debut five-day fam trip in May. To
enter, agents need to make a booking by

February 28 and winners will be
announced on March 1. The fam offers
five nights’ full board accommodation

(from May 17-22), flights from 
Gatwick and car hire. 

agentbulletin

AGENT OFFER
OSPREY HOLIDAYS has increased
commission for travel agents by 0.5%
to help agents counter the loss of
credit card fees. The commission
increase has been in place since
November 1 and includes all new

bookings made on or after this date.

Agent invite 
AGENTS ARE being invited to the
London Stansted Airport Travel

Show on Tuesday February 20 from
18:00-21:00. They will be able to

meet a range of airlines and find out
the latest information on Stansted’s

new routes, services and
redevelopment project. Exclusive
prizes will be given away on the

night and the event is free to attend,
with free parking. Register at:

http://bit.ly/2DPHQKP
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�  HILTON HAS announced plans to welcome the luxury Waldorf
Astoria Cancun and the all-inclusive Hilton Cancun resort to its
growing portfolio in Mexico. Developed by Parks Hospitality and
set to open in 2021, the neighbouring properties will feature
distinct characteristics and amenities across 100 acres of
Caribbean beachfront. Meanwhile, the 2017 World Travel Awards,
which took place last month, has recognised Hilton London
Heathrow Airport as the World’s Leading Airport Hotel for the first
time. See heathrow.hilton.com 

�  GRAND RESORT Bad Ragaz in Switzerland is opening a new family
spa, along with four new luxury two-bedroom family suites in
April. The development is set to enhance the resort’s already-
popular family offering, making it even better equipped to host
families and cater to the rising trend in three generational travel.
Nightly rates start from £215 per person, based on two sharing a
double room. Details at resortragaz.com

�  NH HOTEL Group and Pandox have entered into an agreement for
the lease of the BLOOM! and Berlaymont hotels in Brussels. Under
the agreement, NH Hotel Group will begin to operate both
establishments from February 1 under 20-year leases.

�  ANANTARA HOTELS, Resorts & Spas is to open Anantara Maraú
Bahia Resort in Brazil from mid-2018.

�  EASYHOTEL HAS opened its Newcastle hotel which is centrally
located between the city centre and The Quayside, and an eight-
minute walk from Newcastle Central Station.  

�������

WITH THE ENTIRE nation’s focus on
living more sustainably this year,
social enterprise, Bouteco, has
released its first trend report - ‘Stop,
Think, Discuss’ - offering an industry
overview on sustainability for stylish
hotels in the boutique-hotel sector. 
Key findings include 42% of

respondents would pay more for a
sustainable hotel but would not
compromise on comfort or luxury; and
64% of respondents consider
environmental and green issues the
most important when choosing a
sustainable hotel.

The remaining 36% prioritise social
and community issues; 63% of
respondents look for a dedicated or
prominent section on a hotel website
when considering the integrity of a
hotel’s sustainability; and 46% of
respondents consider an international
certification to be important, and these
tend to be the more mature traveller. 
Results also revealed that it is the

youngest and oldest travellers who
care most about sustainability when
choosing a hotel. 
Former editor of Green Hotelier,

Holly Tuppen, said: “This survey

confirms that ethical consumption is
not the reserve of millennials; when it
comes to travel, all age groups are
turning towards more responsible and
authentic experiences. 
“We hope that this report persuades

the luxury hospitality sector that
there’s never been a more prudent
time to implement and promote
sustainable and social initiatives. Not
only for the sake of employee retention
and community wellbeing, but to
generate better press coverage, 
more direct bookings and enduring
guest loyalty.” 

MAINSAIL LODGING & Development has officially opened the all-new Waterline Marina Resort & Beach Club on Anna Maria Island,
Florida. The first full-service resort offers 37 rooms and suites featuring gourmet kitchens, as well as a fully serviced restaurant. A King
Room sleeps up to two people and costs from £175 per night, while a two-bed suite sleeps up to six and costs from £470 per night, based
on stays this month. For details see visit waterlineresort.com

Asia expansion for Marriott & YTL
MARRIOTT INTERNATIONAL and YTL Hotels have
announced agreements for new hotels across Asia. 
The two companies agreed to develop two new luxury
hotels in Malaysia under the JW Marriott and EDITION
brands and signed Memorandums of Understanding for
two hotels in Japan, an EDITION and a W Hotel in Niseko
Village, Hokkaido. 
Francis Yeoh, MD of YTL Group of Companies, said:

“We’re delighted to expand our hospitality footprint in
Asia through Marriott International. Our 20-year
relationship has been pivotal to the growth of YTL Hotels
in Malaysia, Asia and in the UK. We currently have 11
Marriott International hotels in our portfolio of 32
hospitality assets, making us one of Marriott’s largest
owning companies with one of the longest relationships
in Asia. Through illustrious Marriott International brands
such as The Ritz-Carlton, JW Marriott and Autograph
Collection, we seek to offer our guests experiences that
will make memories for a lifetime.”  
In Malaysia, YTL Hotels’ second JW Marriott hotel will

be strategically located near Kuala Lumpur Sentral, an
exclusive urban centre built around the country’s largest
transit hub, offering guests seamless connectivity and
easy access to the city’s premier business and leisure
destinations. In Japan, the EDITION and W hotels will
further complement the luxury hotel experience in the
fully integrated Niseko Village. 

Bouteco reveals ‘sustainability findings’ from Boutique Hotel Trend Report

hotelbulletin
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Where Am I?

This famous national park trail will see canyoneers hike,
wade, scramble, swim and climb their way down this semi-

technical slot canyon of the Left Fork of North Creek.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, February 1st. Solution and new puzzle

will appear next week.

The winner for 12th January is Alicia Oram, Toucan Travel

in Tadley.

January 12th Solution: A=1    B=2    C=8    D=7

Number: 004

Across 
1. A leading provider of escorted holidays (5)
4. Lady ___, soon to tour the UK (4)
7. Popular Florida holiday destination (7)
8. Capital of Niger (6)
9. Indonesian island (4)
11. One of the Great Lakes (4)
13. Historic George Town is the capital of this

Malaysian state (6)
16. South American river (7)
17. UK's largest independent travel agent (4)
18. South African currency (5)

Down 
1. He is The Commuter at a cinema near 

you (4,6)
2. Italy's largest lake (5)
3. One of the Dodecanese islands (6)
4. Flag carrier of Bahrain, ___ Air (4)
5. Capital of the Liguria region, sounds like a

cake (5)
6. Universal Studios is a top attraction in this

city (3,7)
10. Famous French Impressionist, Auguste (6)
12. Portinatx is a popular resort on this 

island (5)
14. Capital of Jordan (5)
15. 1 Across offers a First & Last Shots tour of

this WW1 battlefield (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 24

Crossword

Su Doku

N
um

be
r: 

00
4

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Industry
Insight by...

Neil Basnett, chief executive of The Elite Travel Group, offers his take on recent
travel industry news hitting the headlines...

ONCE AGAIN, I start this article by extending my
warmest wishes for the New Year to all readers
of Travel Bulletin! It would be a very brave

person to predict how the year will pan out, but there is
absolutely no logic behind anybody’s sentiments that it
could be a tough year for the British travel industry.
For the vast majority of members of Elite, 2017 proved
to be a good trading year with some members
reporting record months for new sales during the year. 
Sales, as is always the case, started fairly slowly

for most during the first week of January, but things
have picked up noticeably since then. The pattern
always tends to be the same: holidaymakers start to
be bombarded with television and radio advertising
for holidays during the Chrimbo Limbo period (for
those not in the know, this is the period between
Christmas and the New Year), leading them to make
enquiries and to obtain quotes during the first week
of January. Once independent travel agents have
found potential clients the perfect holiday, then the
bookings start to flood in from the second week of
the month and this year has proven to be no different.     
The news that broke about the appalling incident

that took place on a busy Saturday trading day in the
Southport branch of Tui, where Cassie Hayes sadly lost
her life, sent shock waves throughout the industry. It
transpired that it was likely to have been domestic-
related, but this does not lessen the fact that a young
assistant manager, doing the travel job she loved,
suffered such a dreadful fate. There are many agents in
the country which employ only a couple of employees,
often working on their own, and it will be a sad day if
some owners take the decision to always work with the
door locked. This is understandable for many jewellers
where they have thousands of pounds of valuable items
on display for most of the day. Gone are the days when
many travel agents often kept high stocks of travellers’
cheques and currency on the premises and most
clients these days pay by card: there is therefore very
little of high value kept in High Street travel agents.

Logic should dictate that travel agency employees
should be regarded as working in a safe environment
hence the shock felt at the Cassie Hayes incident.
The situation at St James Parish including Montego

Bay in Jamaica raises other concerns. Jamaica, like so
many of the Caribbean islands, relies heavily on
inbound tourism, and for hotel guests to be told to
confine themselves to their hotels owing to a security
State of Emergency does not bode well for new
bookings over the next few weeks. Many travellers
make their hotel bookings on an all-inclusive basis so
they rarely leave the hotel complex, which opens up a
whole new argument of course as to whether the all-
inclusive concept is actually good for the local tourist
economies. I spoke to some friends who had booked an
all-inclusive holiday to Mombasa: when I asked them
what they thought of Kenya, they replied that they had
only seen Mombasa Airport! Crime in Montego Bay and
Jamaica in general has always been an issue, but
thankfully the vast majority of travellers never
encounter any problems and return home having had a
memorable holiday in what is a beautiful island.
Just as one conference is behind us, plans start

again very quickly for the next one. Our conference
this year will be held in the beautiful southern
Spanish city of Granada between September 28 and
October 1 and we look forward once again to be
welcomed by Antonio, Cristina and the team from
Tourism Andalucia. 
One of my main conference tasks is to look at

potential headline speakers, to provide not only
motivation but also entertainment. I am always
astounded at the huge fees charged by some of
these speakers, many of whom are complete
nobody’s but seem to think they can get away with
charging extortionate fees. Our budgets do not
stretch to their over-inflated valuations of their
services so I dread to think the level of fee charged
by the appallingly-unfunny Harry Hill at the recent
Globe Travel Awards in London!

bulletinbriefing
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TAP AIR Portugal will launch a new route between London City Airport and Porto, in addition to the service
already available from Gatwick. Launching on March 25, the route will operate six times weekly, Sunday to
Friday, leaving London at 14:50 and arriving in Porto at 17:10. The service between Porto to London will
leave Francisco Sá Carneiro Airport at 12:05, arriving in London at 14:20. Flights are available to book now
starting at £71 one-way, including all taxes. For further information see flytap.com

Malaysia Airlines launches A350 flight from Heathrow to Kuala Lumpur
LAST WEEK Malaysia Airlines celebrated the launch of its inaugural Airbus A350 commercial flight from Heathrow to
Kuala Lumpur International Airport.
Izham Ismail, chief executive officer of the airline, said: “We boast one of the most modern fleets in Asia and are delighted to

have the A350 now operating on our London route. The aircraft has been specially designed for long-haul routes, and will offer
our customers a superior travel experience with enhanced levels of comfort, privacy and functionality.”
The aircraft has been configured in a three-class layout, with four new First Class seats, 31 Business Class seats, and

251 Economy seats. The A350s will gradually replace the airline’s A380s serving the London route by March. The carrier
operates flights between Kuala Lumpur and London twice daily. 
For more details visit malaysiaairlines.com/uk/en.html

travelbulletin.co.ukJanuary 26 201814
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AS PART of Emirates’ latest marketing
campaign to promote travel on its award-
winning Economy class, the airline has
issued a series of light-hearted videos
showing the creative attempts of 
different characters trying to wrangle a
seat upgrade.
Seasoned with a liberal dose of humour,

the adverts tap into the rich vein of what
people might say or do when asking for an
upgrade with each spot ending with the tip:
“Don’t upgrade your seat, upgrade your
airline. Fly Emirates.”
Boutros Boutros, the airline’s divisional

senior vice president for corporate
communications, marketing and brand,
said: “Emirates’ Economy Class is well
known for being a true, full-service product.
We offer excellent value for money, with
world-class inflight entertainment in every
seat, full course gourmet meals, generous
free baggage allowances and great service.
In today’s environment where others are
stripping amenities from their cabins and
shrinking legroom, we believe travellers can
relate to the desperate lengths that some
people might go to, in order to get their
seat upgraded. Our message is simple –
why try so hard to upgrade your seat when
you can fly Emirates instead?”
In other news the airline has also

announced a US$16billion deal for 36
additional Airbus A380 aircraft, with 20 firm
orders and 16 options. The additional
Airbus A380s will be delivered to Emirates
from 2020 onwards. Together with the
airline’s 101-strong A380 fleet and its
current order backlog for 41 aircraft, this
new order brings the company’s
commitment to the A380 programme to 178
aircraft, worth more than US$60billion.
His Highness Sheikh Ahmed bin Saeed Al

Maktoum, chairman and chief executive for
the airline, signed the memorandum of
understanding last week with John Leahy,
chief operating officer customers for Airbus
commercial aircraft, at the airline’s
headquarters in Dubai. 
Sheikh Ahmed said: “We’ve made no

secret of the fact that the A380 has been a
success for Emirates. Our customers love
it, and we’ve been able to deploy it on
different missions across our network,
giving us flexibility in terms of range and
passenger mix. Some of the new A380s
we’ve just ordered will be used as fleet
replacements. This order will provide
stability to the A380 production line. We will
continue to work closely with Airbus to
further enhance the aircraft and onboard
product, so as to offer our passengers the
best possible experience.”

Emirates shares the ultimate ‘upgrade’ tip for passengers

EVA Air makes inflight
safety a work of art

EVA AIR is bringing art to
the skies with its new
inflight safety video. 

The informative five-
minute video aims to
captivate passengers with
a blend of modern dance,
3D projection and motion-
capture technology.

Director Robin Lee
described her vision for the
video as a transition in
space from the confined
aircraft cabin to the globe
and its vast possibilities.
The video’s 3D projection,
motion-capture technology
and choreographed
movements create a world
of virtual reality in real-
time for the dancers’
interactions with projected
animations. Waves of
floating particles represent
mobile phone signals 
and other intangible
elements while dancers’
graceful movements
remind passengers to
stow luggage and fasten
seat belts.

The video will be played
on flights operated by the
airline worldwide and on
international flights
operated by its regional
affiliate, UNI Air. 
For more information see
evaair.com
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THE WORD is out about Slovenia. In December 2017 the
country announced its fourth consecutive record year in
tourism from UK visits, with overnight stays growing by
12.7% and arrivals up by 15% in comparison with 2016. 
Sharing a border with the north of Italy, Slovenia is a

land of natural beauty and diversity where the warm
Mediterranean breeze rolls in towards the Alps and
where mountains, rivers and thermal waters combine to
create one of the greenest natural playgrounds on earth.
This is a haven for adventure seekers, with some of
Europe’s most accessible slopes in the winter and a
wealth of hiking, biking and watersports during the
summer months.
At the crossroad of Europe, such diversity is packed

into a country relatively small in size - it is just a two-
hour drive from the highest peak of Mount Triglav to the
coastal Venetian architecture of Piran.

A year of culture 
This year is Slovenia’s Year of Culture; 12 months

dedicated to celebrating the country’s rich cultural heritage
- from the museums, galleries and architecture of
Ljubljana to world class show caves, historic festivals and
UNESCO World Heritage Sites. 
Joze Plecnik, the master of early-modern minimalist

architectural design, graced Ljubljana with many beautiful
buildings, and today these buildings house some of the
country’s finest cultural institutions including the National
Museum of Slovenia, the Museum of Architecture and
Design and the National Opera and Ballet Theatre. 
Equally the ‘picture perfect’ Piran stretches out across

the country’s Mediterranean coastline and Maribor, a
former European Capital of Culture that is also home to the
world’s oldest grapevine, and which marks the centre point
for the close of the annual Old Vine Festival in November. 
Slovenia also offers the opportunity to trace mankind’s

origins - here holidaymakers can discover medieval
castles and Roman ruins, seek out truly fascinating
artefacts including the world’s first musical instrument
(housed at the National Museum of Slovenia) and the
oldest wooden wheel in existence. 

World Bee Day
Leading environmental initiatives, Slovenia is a proud

beekeeping tourism destination, with more than 10,000
beekeepers, 12,500 apiaries and nearly 17,000 hive
colonies. This year the UN has declared May 20 as the first
International Bee Day, the date chosen to honour the
birthday of Slovenian beekeeping pioneer Anton Jansa.
There could be no better time to celebrate our many

wonderful Api-tourism packages. The tourism board has
worked alongside the Slovenian Beekeepers Association
and tour providers to develop holidays and packages that
combine the country’s tradition with eco-friendly values.
Visit Slovenia to discover honey massage, beehive

painting workshops, tasting trails, open-air museums,
honey confectioners, beeswax candle-makers, honey-
based wines and much more. The charming old town of
Radovljica is home to the Museum of Apiculture where
visitors can uncover one of Europe’s largest exhibited
collection of painted beehive panels, a curiosity from the
world of Slovene folk art.

Mladen Ljubisic, head of the Slovenian Tourist Board for UK & Ireland, reveals
how Slovenia is buzzing thanks to its culture and line-up of activities for 2018...

All Abuzz…

S05 TB 2601 2018 Slovenia_Layout 1  24/01/2018  12:21  Page 15



S05 TB 2601 2018 Slovenia_Layout 1  24/01/2018  12:21  Page 16

https://www.slovenia.info/en


17travelbulletin.co.uk January 26 2018

slovenia

Shearings Holidays
adds two new 

tours from £461
DUE TO demand,
Shearings Holidays has
added two new tours in
Slovenia for 2018; a nine-
day tour by express coach
is now featured alongside
a longer 12-night tour 
for those with a little
more time. 
Available on selected

dates in May, June, July
and September, both
tours have been designed
as a way for customers to
experience the heart of
the country.
Based in the pretty

coastal resort of
Portoroz, the nine-day
‘Slovenian Coast &
Capital’ tour offers an
exploration of Slovenia
priced from £461 per
person. Travelling by
overnight express coach,
six nights’ half-board at
the four-star Lifeclass
Resort in Portoroz is
included, plus a full day
excursion to Ljubljana
and a full day trip to
Piran and Izola.
The more leisurely 12-

day ‘Highlights of
Slovenia’ is priced from
£834 and travels down to
Slovenia via Germany and
into Austria with
overnight stays in both.
The trip includes seven
nights’ half-board at the
four-star Lifeclass Resort
in Portoroz and four
excursions. These include
a full day in Ljubljana and
the Postojna Caves, a full
day visiting Koper and
Lipica Stud, a visit to
Lake Bled and visit to
Vipiteno in Italy on the
return journey. The
return trip travels via
Germany and Belgium for
the final night. 
For further information or
to book visit
shearingsagent.com 

BALKAN HOLIDAYS has introduced two
new two-centre breaks to Slovenia this
summer as featured in its latest
Discovery programme.
The new options include ‘Kranjska Gora

& Bled’, a seven-night walking holiday
based at the Ramada Hotel & Suites in
Kranjska Gora, combined with seven
nights at the four-star Hotel Park in Lake
Bled. Other combinations on the same trip
include ‘Best of Adriatic & Julian Alps’
with seven nights at the Hotel Riviera in
Portoroz coupled with a week in Kranjska
Gora. ‘Opatija in Croatia & Lake Bohinj,
Slovenia’ is also new and offers
contrasting coastal and mountain scenery.
The break includes seven nights at the
four-star Hotel Admiral in Opatija before
transferring to the Hotel Jezero in Lake
Bled for the second half of the holiday.
The operator is also featuring walking

holidays based in Kranjska Gora and the
Julian Alps. Golfers can enjoy golf breaks
at one of Slovenia’s 18-hole courses,
based at the five-star Hotel Toplice or
four-star Hotel Park in Lake Bled, and
the courses featured are conveniently
situated for a spot of sightseeing with
local attractions including the Postojna
Caves and the Lipica Stud Farm nearby.
Chris Rand, sales and marketing

manager for the operator, said: “Whether
your ideal holiday is time spent at a
tranquil lake with breathtaking views,
walking through valleys and beside lakes
or relaxing under the sun on the coast,
Slovenia has all the right ingredients for
a special holiday.” 
The company is featuring weekly flights

with scheduled carriers from Gatwick,
Luton and Stansted to Ljubljana between
March and October, with a flying time to
Ljubljana taking two hours and 15 minutes.
A walking holiday in Kranjska Gora,

staying at the Ramada Resort Hotel, costs
from £462 per person, while seven nights
including the services of a guide cost from
£614 per person, subject to a minimum
number of participants. The price includes
Gatwick flights and transfers.
A seven-night break at the four-star

Hotel Park in Lake Bled costs from £579
per person based on two adults sharing a
twin room on half-board. The price
includes Gatwick flights and transfers to
and from Ljubljana Airport. Golf fees are
charged additionally.
For further information go to
balkanholidays.co.uk/agents or call 020-
7543 5555. Two-centre holidays can be
arranged via the operator’s tailor-made
department on 020-7543 5569.

Balkan showcases more of Slovenia with two-centre deals 

S05 TB 2601 2018 Slovenia_Layout 1  24/01/2018  12:21  Page 17



slovenia

travelbulletin.co.ukJanuary 26 201818

IN 2018 Europe’s most popular show cave will be celebrating its
200th anniversary. At 24km long and two million years old, The
Postojna Caves are home to the iconic ‘olm’ or baby dragon and
have hosted more than 37 million people. Tourists can try their
hand at caving, discover the ‘Brilliant’ stalagmite and uncover a
subterranean world that has fascinated visitors for centuries.

Inghams introduces two-centre holiday
option for 2018 & summer wine tasting 
NEW FOR 2018, Inghams is offering a two-country
holiday option to Slovenia and Austria.
Guests can stay in Slovenia’s mountain resort of

Kranjska Gora, Lake Bled or tranquil Lake Bohinj,
followed by one of Austria’s popular resorts of Kitzbühel,
Zell am See or Saalbach & Hinterglemm. The ten-night
two-country holiday starts from £1,119 per person, on a
half-board basis, including flights and airport transfers. 
Slovenia may not be as historically famous for its wine,

unlike its Italian neighbour, but 50 types of vine thrive in
Slovenian wine-growing regions. 
This summer, guests can experience a three-night

Slovenian wine tasting experience staying in Goriska
Brda in the Vipava Valley which produces some of the
country’s greatest wines. 
The tour costs from £759 per person and includes a

stay in a local farmhouse, breakfast and lunch, three
wine and olive oil tastings, an English speaking guide,
flights and transfers. 
For more information visit agents.inghams.co.uk or call
01483-791111.

WPH helps photographers capture
destination’s diverse scenery
HELPING BUDDING photographers improve their
skills and to return home with an impressive
portfolio, Wild Photography Holidays has introduced a
new trip to Slovenia. 
Based in the heart of the Triglav National Park,

‘Slovenia: Autumn Colours and Misty Lakes’ is a week-
long tour which aims to capture the scenery of Slovenia
in autumn, when the summer crowds have dispersed
and the country’s forests are at their glowing best. 
Photographic highlights include capturing the rising

fog on Lake Bohinj, its shores and woodlands; the
turquoise waters and carved limestone features of the
Soca River; and visiting St Primoz’s, one of the most
beautifully located of all the churches in Slovenia.
Prices start from £2,100 per person sharing, including

seven nights’ all-inclusive accommodation, transfers and
photography tuition. A single supplement of £200 applies
and departures are on October 13.
Visit wildphotographyholidays.com or call 01630-647828. 

Green. Active. Healthy. in Slovenia
AS ONE of the greenest countries in the world, a
determined approach to sustainable tourism and a wealth of
adventures in and amongst nature, the Slovenia tourism
board is delivering a message of ‘Green. Active. Healthy.’ to
holidaymakers keen to embrace new experiences in 2018.
The Julian Alps offer alpine landscapes with more than

two-thirds of the region protected by the Triglav National
Park, making them a true natural playground whatever time
of year they are visited. In winter, ski resorts such as Vogel
and Kranjska Gora offer a variety of slopes ideal for the
whole family, and in the summer they provide some of the
best hiking and biking in Europe, with the appearance of
wild flowers and the annual Bohinj International Wildflower
Festival taking place each May.
Active holidaymakers can also look to the coast, rivers

and lakes for numerous watersports opportunities.
Adrenaline junkies can head to the Soca Valley for white-
water-rafting opportunities or sample canyoning at Sušec
and Kozjak canyons. Alternatively, there can be few more
relaxing activities than kayaking or stand-up paddle
boarding across the waters of Lake Bled.
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FAMILIES CAN release their inner aqua abilities with Haven’s new Mini Skipper water-based activity
for 2018. Kids and their parents can take the helm of their own Mini Skipper and sail the lake at
Haven’s Primrose Valley holiday park. The activity costs £8 and is open to all ages, although children
under eight must be accompanied by an adult. As well as captaining a mini skipper for the afternoon,
guests can also canoe, kayak and dinghy sail the lakes at selected parks. 

holidayparks

Haven gets sporty with new experiences for 2018
FROM SCOOTING around parks to boat excursions, mini adventures and junior segways,
Haven has introduced a series of new sporting activities across its portfolio so families can
try their hand at a new skill and explore all the scenic areas of its parks.  
Families can scoot their way around Hafan y Mor and Thornwick Bay, thanks to a new

partnership with Micro Scooter which will see scooters available for hire for £5 an hour for
both adults and children. All children under the age of eight must be accompanied by an
adult and personal protective equipment must be worn.
A specially designed Aerial Adventure is a new mini adventure course for little ones built

a metre above the ground. Parents can accompany young ones as they navigate the course
colleting puzzle pieces to create a memento of their adventure. Available at Devon Cliffs
and Primrose Valley, the activity is available for children aged between two and six years
old, and costs £5 per 30-minute session.
The holiday parks operator has also introduced junior Segway’s for 2018. The Ninebot

Mini Pro’s will offer kids the chance to weave in and out of obstacles and compete against
each other with instructors on hand to help kids get to grips with how to control them and
race around the course like a pro. This experience is available at all parks apart from
Greenacres, Kiln Park, Lydstep Beach, Quay West, Reighton Sands, Riviere Sands, Seaview
and Weymouth Bay. Each session costs £10 and lasts 30 minutes and children under the
age of eight must be accompanied by an adult. 
For further information visit bourneleisuresales.co.uk 

Take a walk on the wild
side with Nature Rockz

bush craft skills
AVAILABLE ACROSS
Haven’s entire park
portfolio is a range of new
creative activities and
‘survival’ skills introduced
as part of the brand’s
Nature Rockz programme.
Guests can take a walk

on the wild side and learn
how to track unusual
animals, forage for edible
forest food and even
master the art of water
purification, all under 
the guidance of the 
park’s rangers.
Animal Tracking offers

families the opportunity
to understand animal
activity with hints and tips
on how to follow the
tracks left by some of the
park’s more unusual
animals. Kids will learn
to spot the different
prints made by different
animals, understand their
habits and even the
direction in which they’re
going. This activity is free
and can be enjoyed by
everyone, though children
must be accompanied by
an adult.
A new Foraging activity

will teach kids how to tell
an oak from an elm, how to
use plant life as medicines
and bushcraft, as well as
which plants are edible and
which ones everyone
should avoid! This activity
costs £5 and can be
enjoyed by everyone, but
children must be
accompanied by an adult.
A must have skill for

all young adventurers
aged over six years old
and costing £5 per
person, is the important
skill of Water
Purification. Taught by
the company’s team of
park rangers, this activity
includes tips on how to
extract water, clean the
water and get it ready for
drinking. Again all
children must be
accompanied by an adult.
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AL FRESCO Holidays has reported a
successful start to 2018 with bookings
through its retail partners significantly up
compared to this time last year. To help
agents with their early sales the brand is
offering a number of early booking offers
including savings of up to 50%, a loyalty
bonus for returning customers of up to
£150, greater savings when booking two or
more mobile homes and all bookable for a
low deposit of £99 per mobile home. The
early booking offers end on February 28.
The company has noted a sharp

increase in demand for June, in which it
is offering hundreds of seven-night
holidays for under £400 per family,
thanks to the month proving a good time
for families with pre-school age children
to travel, better weather and the parks
being a little less busy. 
The company is highlighting that its

European Parks cater particularly well for
children, with mobile homes designed for
families with toddlers and infants with
plenty of space and privacy. The decked
veranda can also double up as a play area
to keep an eye on the youngsters.
The brand also reports that 91% of its

customers would holiday with them
again, and suggests that by capturing the
attention of families with young children,
agents can ensure a high level of repeat
custom year after year.
As part of its continued growth, the

company is to introduce five new parks for
2018 including three in Spain, one in France
and one in Italy, bringing the total number
of parks on offer across Europe to 72. The
new parks are Amfora D’Arcs, Cambrils,
Costa Dorada; Camping Cala Canyelles,
Lloret de Mar, Costa Brava; Camping Riu,
San Pere Pescador, Costa Brava; Marina
Julia Camping Village, Monfalcone, Adriatic
Coast; and Village de la Guyonniere, St
Julien-des-Landes, Vendee.
In addition, the operator has introduced

three new types of mobile home for 2018.
These are the Toscanini Lounge and the
Da Vinci Lounge, with both offering three
bedrooms and space for up to six people;
and the two-bedroom Toscanini Lounge
adapted for wheelchair users and which
is available on Le Clarys Plage in Vendee,
France. For 2018 more mobile homes
have been upgraded to offer lounge
decking, including all the new Toscanini
and Da Vinci models. This upgrade offers
a larger decking area with lounge style
seating designed for extra comfort for
alfresco dining and for spending more
family time together. 
John Escott, sales and partnerships

manager for the holiday park operator,
said: “The early booking offers will
continue to help drive sales through our
retail partners. These extra savings
ensure agents can offer their customers
a great value family holiday on some of
Europe’s favourite holiday parks in
France, Italy, Spain, Croatia, Holland or
Austria. The parks offer fantastic
facilities for all the family and great
locations for customers to explore what
Europe has to offer.
“Customers booking early benefit from

being able to choose from the most
popular parks, dates and mobile home
types, plus of course we offer flexibility in
arrival dates and durations. Add to this
our travel options via ferry, train or plane
and we can package the perfect holiday
for our retail partner’s customers.”
New for travel agents and

homeworkers is an agent website
launched by the company in 2017. Agents
can check availability, make bookings,
view customer bookings and print
customer documentation. This can
accessed at 2018.alfresco-
holidays.com/agents/login and agents
simply need to enter their ABTA number
and password.

New parks & early booking offers from Al Fresco for 2018
Butlin’s offers 40% off
breaks in June and July
FAMILIES LOOKING to take
a Butlin’s holiday this
summer can take
advantage of a guaranteed
40% off breaks offer
running throughout June
and July.
It means that with this

offer a three-night break
starts from £61 per person
based on two adults and
two children sharing a
Silver room at the
operator’s Minehead resort
arriving on June 25.
With holidays designed

with fun family time in
mind, the company will be
running summer shows
such as at its Big Top
Circus and performances
from Diversity.
Furthermore, and on a
summer exclusive,
presenter Stephen
Mulhern will return for
2018 with shows filled with
magic, comedy and fun for
the entire family alongside
a new show for this year
from Mister Maker.
Other activities available

over the summer holidays
include Splash Waterworld,
traditional fairgrounds, a
selection of sports and
activities from archery to
Go-Karts to high ropes as
well as appearances from
kids’ TV heroes including
Justin Fletcher, Mr Potato
Head and Danger Mouse.
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THIS YEAR holidaymakers can celebrate the International Year of Coral Reef by discovering just
what makes Australia’s Great Barrier Reef so special with a series of unique visitor experiences
available in Tropical North Queensland, the gateway to the World Heritage area. Tropical North
Queensland’s eco-accredited Reef operators offer some diverse ways to explore the Great
Barrier Reef with diving, snorkelling, stand-up paddle boarding, helicopter flights, island
getaways, helmet diving, kayaking, sailing, citizen science projects, live-aboard expeditions,
semi-submersibles and marine biologist guided tours. Visit tropicalnorthqueensland.org.au

AUSTRALIA HAS been targeting youth
travellers and working holidaymakers as
part of a global socially-led tourism
campaign, 
Launched last year and running until

April, the campaign is centred around a
dedicated, tongue-in-cheek news channel
called Aussie News Today which has been
sharing quirky, positive and funny stories
from across Australia, broadcasting content
directly into the social news feeds of
millions of young people across the world.
To date, the fun news channel has

already reached more than 20 million 18-
30 year olds in Australia’s key youth
markets via social media, with more than

ten million views of the content recorded
since launch.
Underpinning the campaign is a

partnership with BuzzFeed with aspiring
content creators from the UK, Germany,
France and Italy recently travelling to
different parts of Australia and sharing
their experiences as part of the BuzzFeed
Travel Mateship programme. To further
engage student and youth travellers, and
support the activity with travel deals,
Tourism Australia also partnered with
STA Travel and StudentUniverse for the
two different phases of the campaign.
To find out more visit
australia.com/aussienewstoday

australasia

Win a trip to Queensland in Gold Medal’s agent incentive
AGENTS CAN be in with the chance to experience Australia’s northeast first-hand
thanks to a new Gold Medal incentive.
The long-haul operator is turning the spotlight on Queensland to encourage agents to

promote the Sunshine State’s natural wonders, vibrant cities and bucket-list experiences.
To be in with a chance of winning a holiday for two, agents need to make a Queensland
booking with the operator by February 28.
The top seller, who will be revealed in March, will be rewarded with a two-week

holiday for two, including flights, a Great Barrier Reef experience, a Gold Coast
surfing lesson and all transfers. The prize also includes the chance to explore the
whole region, with accommodation provided in Brisbane, the Gold Coast, Australia’s
Nature Coast, the Whitsunday Islands and tropical North Queensland.
Moreover, to encourage more agents to become a Queensland Aussie Specialist, the

company is also giving away ten Queensland goodie bags to anyone who completes its
dedicated training module during the campaign period.
Visit goldmedal.co.uk to see the full terms and conditions of the incentive and further
details regarding the training. 

Tourism Australia youth campaign gathers momentum

CMV cruises to
Australia

CRUISE AND Maritime
Voyages is offering
holidaymakers a unique
opportunity to cruise to
and from Australia in
classic style aboard its
premium ship Astor. 
Offering an intimate

style cruise, the ocean
liner will sail down to the
island of Madeira then
across to the West Indies
with visits to Barbados and
Grenada before transiting
the Panama Canal. On the
way to crossing the
International Date Line,
Astor cruises to French
Polynesia in the South
Pacific, then visits
Auckland, New Zealand,
Sydney and Adelaide,
ending its voyage in
Fremantle on December 8
just before Christmas. 
The ship will then return

from Fremantle on March
4, 2019 via South Africa
and Cape Verde, arriving in
London Tilbury on April 22,
2019 after 43 nights. 
The cruise line is able to

offer a combined fare to
and from Fremantle from
£6,733 per person (which
includes a 5% saving) and
a number of other travel
options based on this
journey such as Round the
World combinations with
stays in Australia. 
Visit
cruiseandmaritime.com or
call 0844-998 3877 for
more details.
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Travel 2 responds to Australia demand
TRAVEL 2 has expanded its luxury and touring offering
in response to increased demand for the variety of
holiday types it offers in Australia, New Zealand and the
South Pacific.
With marked growth across the continent, including a

25% year-on-year revenue increase to Australia and more
than 40% year-on-year growth in revenue to New Zealand’s
North Island, the worldwide operator has added 53 new
hotels and 37 new tours to its 2017/18 Australia and New
Zealand brochure.
Acknowledging the growing popularity for luxury

experiences, the operator has introduced new higher-end
experiences to the 2018 programme. 
These include the ‘Outback Floatplane Adventure’ in

Darwin, a private island retreat and other new excursions
which capitalise on the different regions’ strengths, such as
a new two-day gourmet food and wine tour in South
Australia.
In neighbouring New Zealand, the company is increasing

its sightseeing offering and will be focusing on experiencing
the vast beauty of the country. These new sightseeing
opportunities include walking tours over dormant volcanic
craters and guided sunset walks.
The operator has also enjoyed an 8.8% increase in sales

to Fiji. To satisfy agent demand, it has added the new Fiji
Marriott Resort Momi Bay and LikuLiku Lagoon Resort, the
only hotels on the island that offer luxury overwater bures.
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CLIENTS CAN embark on a 22-day ‘Wines of Australia and New
Zealand’ epicurean adventure with Cosmos, seeing the sights in
major cities and enjoying tasting sessions at Jacob’s Creek,
McGuigan, Oakridge Wines and Mission Estates. Prices start from
£6,048 per person including flights from Heathrow, VIP private
home pick-up service, transfers, the services of a tour director,
accommodation, selected meals and all airport taxes based on a
November 11 departure. Visit cosmos.co.uk

Great Rail traverses Australia’s red centre with early booking offer  
GREAT RAIL Journeys currently has an early booking offer available on its ‘Australia and the Ghan’ tour.
Celebrating its 25th tour year, the 21-day rail adventure takes in many of Australia's natural wonders and includes

the legendary journey from Alice Springs to Adelaide on the Ghan. The itinerary also includes the Great Barrier Reef,
the Great Ocean Road, Barossa Valley wine tour, Sydney, the Blue Mountains and Uluru. 
Julian Appleyard, the company’s commercial director, said: “The legendary Ghan is definitely a bucket list experience.

This famous train has long been the traditional way to journey from Alice Springs to Adelaide. It is often referred to as
the ultimate journey through the heart of this mighty continent, and is undoubtedly one of the greatest rail journeys in
the world. For me there is no better way to see the red centre.”
Prices start from £7,095 per person and tours depart on February 1 and November 1, and in 2019 - on January 29,

February 12 and October 22. Customers can save up to £250 per person when booking by February 27.
Visit greatrail.com or call 0800-240 4470.

PREMIER HOLIDAYS has introduced a
Total North Island tour of New
Zealand for 2018.
The 11-night self-drive tour, priced

from £1,149 per person, gives clients the
opportunity to explore what the island
has to offer, including city attractions
and landmarks, geothermal wonders
and beaches and bays.
John Parker, Australasia product

manager for the operator, said:
“Self-drive tours are selling well at
the moment, and this tour offers the
best value price for a comprehensive
exploration of the North Island. The
itinerary covers all of the main
sights and attractions so is excellent
value for money.”

Clients will spend two nights in
Auckland before heading off to the Bay
of Islands for a further two nights. From
here, they will drive back to Auckland for
one night, leaving the city the following
morning for Coromandel with its
mountainous interior cloaked in native
rainforest and nearly 250 miles of
dazzling beaches.
The second part of the tour will see

people drive to the geothermal

wonderland of Rotorua for two nights,
followed by one night in Tongariro and
two nights in Wellington. The tour
includes accommodation and 
12 days’ car hire.
Travel agents can also earn up to £150

for every inclusive Australasia booking,
depending on the value.
For more information visit
trade.premierholidays.co.uk or call
0844-493 7900.

Premier Holidays explores New Zealand’s North & offers booking incentive
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Air New Zealand invests in 

translation technology
AIR NEW Zealand is turning to technology to tackle the
language barriers that often arise during travel.
The airline is one of the first corporates globally to

trial a customer service use case for Google’s wireless
Bluetooth Pixel Buds headphones which enable live
translation of 40 languages via Google’s Pixel handset.
Whilst the airline has many multi-lingual employees,

should the occasion arise when the relevant language
speaker is not on hand, then this technology could help
play a pivotal role in enhancing the customer experience.
Avi Golan, chief digital officer for the airline, said:

“We operate to 30 international destinations and our
customers speak an even more diverse range of
languages. Google’s Pixel Buds could assist in areas
such as check-in and boarding as well as inflight to
help our staff communicate effectively with
international customers.
“Both Air New Zealand and Google put people and

technology at the heart of their products and
experiences and it has been excellent exploring how
translation technology like Google’s Pixel Buds could
enhance our customer experience. In this increasingly
digital world our customers expect us to provide a fast
and personalised experience; it’s crucial we embrace
technology solutions and collaborating with like-
minded partners helps us keep ahead of the game.”

Qantas introduces ‘Quokka’ to 
promote the best of WA
QANTAS’ THIRD Boeing 787-9 Dreamliner is to be named after one
of Australia’s cutest native animals, the quokka.
The name was among the most popular suggestions in a

national Australian poll of more than 60,000 entries to name the
airline’s fleet of eight Dreamliners. Unique to Australia and largely
found on Rottnest Island off the coast of Perth, quokkas are
described as the happiest animal on earth and are even known to
enjoy a selfie with tourists.
Alison Webster, CEO for Qantas International, said: “Our direct

flights between Europe and Australia start in March, so naming our
third Dreamliner after a native animal unique to Western Australia
seems very fitting. There may be some head scratching moments
when people see the name of this aircraft at airports around the
world, but a quick internet search will make them immediate
quokka converts, and might even encourage them to take a trip.” 
West Australian tourism minister, Paul Papalia, added: “The

Quokka, known as the world’s happiest animal, is truly unique to
Western Australia. Our pristine Rottnest Island, just a 30-minute
ferry ride from Perth, is the only place on the planet where people
can mingle with the beloved marsupial and now the name fittingly
sits on the side of a Qantas Dreamliner bringing tourists to our
great state. We can’t wait to welcome new visitors to Perth, and I
know the quokkas will be ready to star in any holiday snaps.”
Quokka, which has the official registration of VH-ZNC, will

operate the new Perth to London route launching on March 25. It
will be joined by a Dreamliner called Skippy later this year.
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INTERNATIONALLY ACCLAIMED artist Bruce Munro's immersive installation, Field of
Light Uluru, has been extended for a further period and will now remain in place until
December 31, 2020. The award-winning exhibition, located at Ayers Rock Resort in the
spiritual heart of Australia, opened in 2016 to wide critical acclaim and has since
exceeded all expectations in proving to be a stand-out draw to the destination. Guests
can enjoy the field in a number of ways: a Field of Light Pass includes transfers; a Star
Pass includes transfers as well as sparkling wine and canapés; and for those wanting a
special evening under the stars, there is A Night at Field of Light dining experience that
includes transfers. Pre-booking comes recommended.

australasia
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We asked our staff the following question this week:

What personality trait are you most proud of?
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Crossword:
Across: 1. LEGER, 4. GAGA, 7. ORLANDO, 8. NIAMEY, 9. JAVA, 11. ERIE, 13. PENANG, 16. ORINOCO, 17. HAYS, 18. RANDS. 
Down: 1. LIAM NEESON, 2. GARDA, 3. RHODES, 4. GULF, 5. GENOA, 6. LOS ANGELES, 10. RENOIR, 12. IBIZA, 14. AMMAN, 
15. MONS. 

Highlighted Word: RIGA

Where Am I?: The Subway at Zion National Park, Utah, US
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