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A REPORT by ABTA has found that 31% of UK
holidaymakers are looking to escape the forecast cold
snap, by going on a winter holiday, up 3% on last year. 
Forecasters revealed that there is a possible return of

the ‘Beast from the East’ – the weather system which
gripped the UK last winter and brought cold
temperatures and heavy snow – as we head towards the
end of January and into February.
According to ABTA Members, the Canary Islands

remain the number one destination for British travellers
seeking warmer weather this winter, with Tenerife,
Lanzarote and Gran Canaria all ranking strongly for
bookings. At this time of year, temperatures in the
region are often more than three times the average
temperature at home, usually reaching between 
17-20°C.
The report also noted that Cape Verde, Turkey and

Egypt are also proving popular mid-haul destinations,
while Jamaica and Mexico are the pick of the long-haul. 
Victoria Bacon, ABTA’s director of brand and business

development, said: “As the British winter weather takes
hold and the temperature drops, holidaymakers are
seizing the opportunity to make an escape to warmer
climes. This year is no exception with even more people
saying they’ll travel abroad for a fix of winter sun.”
According to ABTA, packages also provide excellent

value for money, with 60% of holidaymakers saying they
have booked a package because it was the best option
for the price, up 3% on the previous year.
Bacon continued:“If you’re still looking to book a

winter break there are plenty of options available, speak
to an ABTA Member who can help you choose the best
places for a winter sun break and find a holiday which
best suits your needs.”

THE ITALIAN National Tourist Board and the Sicilian Tourist Board, in cooperation with Typically Italian, organised an educational
fam for eight agents to South East Sicily. During their four-day tour, they had the opportunity to discover the many attractions this
area is famous for including its Baroque architecture, lively art cities, Mount Etna and exceptional food and wine. Agents flew out on
the new direct flight from London-Southend to Catania in Sicily and pictured is, from the left: Zoe Davis from Air Malta; Natalie
Bishop, Broadland Travel; Stephanie Rolph, Premier Travel; Annette Ross of Travelstop; Ilenia Cocco of the Italian Tourist Board;
Mariam Sajjad from Typically Italian; Pamela Payn, Westway Travel; Jade Konnoris, Chelmsford Star Coop Travel; Mandy Gostling,
Travel Norwich Airport; and Julie Croucher from Travel with Jules. The agents received their surprise itinerary at check-in − you can
find out more about their Sicilian adventures in our Italy feature, which will be out on February 8.
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LUXURY GOLD has kicked off the new
year’s peak booking period with over
50% ‘Definite Departures’ across its
2019 worldwide journeys – this means
that even if tours are not fully booked,
they will not be cancelled. Travel
agents can book their clients on
journeys beyond the ordinary with
itineraries around the world in Europe,
Asia, Africa, Australia, New Zealand
and the Americas.
Luxury Gold’s most popular journeys,

including ‘Grand India’ and ‘Elegance of
the Nile’, feature 100% ‘Definite
Departures’, while journeys such as

‘Remarkable Russia’, ‘Majestic Japan’
and ‘Imperial Rajasthan’ feature 80% or
more ‘Definite Departures’. 
The company is offering small group

luxury trips to unique destinations with
no more than 24 guests, as well as
personalised service from their
Travelling Concierge on all journeys to
Asia, India, Australia, New Zealand
and South Africa, and on select
journeys in Europe and the Americas.
“With the amazing support of our

loyal travel agents, we have received
double digit growth with the launch of
our 2019 Luxury Gold Collection, and

we are so pleased to offer these
Definite Departures on top
destinations around the world for
2019,” said Hefel Böhler, CEO of Luxury
Gold. “We expect sales to further grow
in January with travel plans solidifying
in the New Year, so clients need to act
fast since these Definite Departures
will sell out quickly.”
Luxury Gold is extending a 10%

early payment discount on select
journeys with the offer ending on
February 28.
For more information visit
www.luxurygoldvactions.com 

Centara Hotel’s Samui resort set 
for major transformation
CENTARA HOTELS & Resorts has announced it will
refurbish one of its most popular properties, Centara Grand
Beach Resort Samui, starting this June. 
The classic resort on Chaweng Beach is expected to

retain its colonial-style charm but benefit from major
improvements and additions before re-opening in 2020. 
The hotel, which has been welcoming guests for 23 years

and won a host of international awards, will see a redesign
in all rooms and suites, the addition of luxury villas, and the
introduction of new dining concepts. 
Centara CEO Thirayuth Chirathivat said: “Even a hotel

with the fabled history of this one benefits from
refreshed design and innovative additions. 
“When you are one of Samui’s most famous properties,

you don’t rest on your laurels. Delighting our guests
requires creative thinking and continuous improvement.”
The resort will stay open until June 1, before closing

for the renovation work. The hotel group has three other
hotels on Samui, including Centara Villas Samui, Centra
by Centara Coconut Beach Resort and COSI Samui
Chaweng Beach.
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ESCAPE THE winter blues over the February half-term at La Manga
Club. The resort is offering savings of 20% on five-night packages
for a family of four in a two-bedroom apartment during this period.   

IT’S A DOG’S LIFE... A unique husky encounter was the star attraction for attendees at the Humberside Airport Travel Show, thanks to
Super Break. The first encounter of its kind at the airport, the huskies from the ‘8 Below Husky Rescue’ charity were brought along by the
operator to promote its exclusive direct departures to Akureyri in Northern Iceland.

Luxury Gold confirms ‘Definite Departures’ on dream destinations 
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FRED. OLSEN Cruise Lines is encouraging
guests and the travel trade, to support its
new ‘Book with Confidence’ guarantee. 
The cruise line will be highlighting: a

new ‘No Supplement, No Surcharge’
guarantee; on board prices that are all in
Pounds Sterling; Fred. Olsen’s Enjoyment
Promise; ABTA and ATOL protection; and
more than 170 years of sailing heritage. 
Justin Stanton, sales and marketing

director for the cruise line, said:“While we
live in uncertain times, we are confident
that cruising with Fred. Olsen will always
be a relaxing and enriching way to
discover the world.”
Highlighting the operator’s vast

experience in sailing holidays, he
added:“With more than 170 years of
sailing heritage behind us, we have seen
many changes during this time, but what
has never wavered is our focus on giving
guests the best possible experience,
wherever and whenever they choose to
sail with us.
In addition to its ex-UK cruises, Fred.

Olsen is also offering an expanded
programme of exotic fly-cruises in
2019/20, aboard its stylish 880-guest ship,
Boudicca, giving guests the opportunity to
discover remote destinations and cultures
across the globe, including the Indian
Ocean, Australasia and the Far East.

Enjoy the culinary
delights at Kempinski 

Hotel Bahia
SET 25 minutes west of
Marbella, Kempinski
Hotel Bahia is offering
customers a chance to
discover new culinary
heights with the launch
of a new gastronomic
playground on the 
Costa Del Sol, El Paseo
Del Mar. 
The new culinary

destination is part of 
a four million euro
refurbishment, which 
is home to landscaped
gardens, an selection 
of family-friendly
swimming pools, stylish
living spaces and rooms
and suites.
For more information
visit www.kempinski.com

Help clients cruise with Fred. Olsen confidence 

S02 TB 2501 2019 News 1_Layout 1  23/01/2019  12:50  Page 5

https://www.newmarketholidays.co.uk/


SONEVA JANI has announced the
latest addition to its culinary offerings,
the Crab Shack. The restaurant is
located on Soneva Jani’s southwest
beach, on the opposite side of the
island to Cinema Paradiso, and will be
comprised of two levels. 
The Crab Shack offers open-air dining

and will be open for lunch and dinner
with an á la carte menu. Guests can
take in the views out across the lagoon,
towards the sunset. Although no local
crabs will be on the menu, guests will
get to dine barefoot, with toes in the
sand, in line with Soneva’s ‘No News, No
Shoes’ ethos and can choose from Sri
Lankan mud crabs, Alaskan crabs and
Kamchatka crabs (all Marine

Stewardship Council certified). 
Diners can enjoy a rustic-shack

experience, as the design of the
restaurant and bar uses reclaimed
wood and driftwood timber. This is
how Maldivians traditionally built
their homes before they had
conventional building materials.
Diners will sit around repurposed
tree trunk logs that incorporate
recycled glass plate supports and
reclaimed barrels. There is a 
central communal table, while around
this there are tables of four, which
can all be rearranged depending on
party numbers. 
For more information visit:
www.soneva.com/soneva-jani
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MEGA SALE: Philippine Airlines has launched new routes to Phnom Penh, Cambodia and
Hanoi, Vietnam with return flight deals from £429 including all taxes for bookings made by
February 28 for travel from March 1 - December 6, 2019.  

FACE TIME: The Kobido Facial has launched at Es Saadi Marrakech Resort, a wellness
destination in the heart of Morocco. The treatment is based on an ancient Japanese ritual
performed by 15th century Samurai warriors. Junior suites start from £270 per night. Villas
start from £800 per night. Buffet breakfast, Wi-Fi and airport transfers included.

Sandos & Marconfort goes
eco-friendly and says 

‘no’ to plastic 
SANDOS & Marconfort are helping to
protect the environment by achieving
their goal to eliminate 12.4 million
items of plastic waste per year. 
A recent study published in the

journal Scientific Reports, quantified
the expansion of a floating garbage
patch in the Pacific Ocean, between
California and Hawaii, which is four
to sixteen times larger than
previously thought. It occupies an
area about four times the size of
California and is estimated to contain
1.8 billion pieces of rubbish. The
main problem of plastics is that, bit
by bit, they are fragmented to
reduce their size. This
fragmentation causes the larger
plastic items to become
microplastics, which are ingested
by fish, seabirds, cetaceans,
causing health problems for marine
life and entering our food chain.
The hotel group has made a

decision to replace all plastics that
they use in hotels with
biodegradable materials or
recycled cardboard. 
The new policy will mean the

elimination of the following at all
Sandos & Marconfort hotels: 1.8
million straws, using biodegradable
straws as an alternative at the
request of guests; 1.4 million
plastic cutlery, replacing it with
stainless steel cutlery or
biodegradable cutlery for special
activities; 750,000 plastic plates that
will be replaced by biodegradable
plates; and 8.5 million plastic cups
that will be replaced by recycled
cardboard cups. 
The hotel chain revealed that

special bins will be provded for
recycling of the cardboard cups
and part of this consumption will
be replaced by reusable
polycarbonate cups. In addition to
this, 484,500 units of amenities
made of plastic will be replaced by
biodegradable material.
Taking into account the above

figures, this is a reduction of
approximately 12.4 million plastic
items across their hotels.
Sandos & Marconfort run hotels

and resorts across Spain, including
Lanzarote, Malaga, Torremolinos and
Benidorm, with a focus on all-
inclusive packages for families,
couples and groups of friends. 

Crab-tastic dining at Soneva Jani 
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RIU Hotels & Resorts to open in Canada
RIU HOTELS & Resorts has announced the construction of
a hotel in its Riu Plaza urban line, in Toronto.
The Spanish company will invest US$100 million in the

project, that will establish the first RIU hotel in Canada and
will add continuity to the hotel company’s plan to expand
into the world’s great cities.
Luis Riu, CEO of RIU Hotels & Resorts, noted that the

opening of the first hotel in Toronto “is a big step forward in
our commitment to expanding the Riu Plaza hotel line in
the world’s key cities, establishing the RIU brand beyond
more traditional vacation destinations. We hope this hotel
attracts RIU customers around the world to discover the
city of Toronto with us, and also hope that the loyal
customers we have in Canada decide to discover our urban
product. This project means a new drive to raise awareness
of our brand within and beyond the country.”

IF YOU want to visit an area where the common
themes are awe-inspiring scenery, great food,
wine and wildlife, look no further than

Australasia. Comprising Australia and New
Zealand, these two countries are well known for
their natural beauty from the red centre of
Australia to the fjords of New Zealand there is
something for everyone. Both countries have
something for adventure lovers, such as bungee
jumping and whitewater rafting in New Zealand
and diving the Great Barrier Reef in Australia.  

If you’re looking for a gentler pace, why not
take in the many cosmopolitan cities of Sydney or
Wellington with their art and foodie scenes.
Indigenous culture is important to both countries
so visit Uluru to understand more about the first
Australians or spend time in Rotorua, New
Zealand at Te Puia and the Maori centre. 

Unless you have a long time to experience
Australia, my recommendation would be to
concentrate on either the east or west coast to
truly experience the country as the distances
are vast. With New Zealand, you can see the
highlights in a couple of weeks on the North and
South islands, but if you truly want to immerse
yourself in the landscapes, I recommend
spending more time on the South Island and
then explore the cities and winelands on the
North Island.

So what’s the best way to see both these
countries? I suggest a self-drive holiday whether
in a car, campervan or motorhome. Having spent
a month travelling New Zealand in a campervan,
the freedom to manage your itinerary is
fantastic. Everything is geared towards
campervan travel with numerous campsites,
some of which are free. Use apps to help you find
your next base – this makes travelling very easy.
A self-drive holiday allows you flexibility,
independence to visit places off the tourist trail,
and they can be more economical on the wallet.

Having visited both countries and been struck
by their sheer vastness and beauty, I can
certainly recommend Australasia. You will
experience people, places and cultures that you
will not find anywhere else.

Turn to page 26 for more great tips and advice on
selling holidays to Australasia.

newsbulletin

Going green at Finca Cortesin golf resort
FINCA CORTESIN has revealed the long-term benefits of
its eco-friendly greens, revealing that it is using up to 30%
less water since becoming the first course in Spain to
feature a new, environmentally friendly, variety of
Bermuda grass on all its greens.
The deluxe resort has experienced a number of wide-

reaching benefits since installing a more eco-friendly,
cost-effective and sustainable greens’ system.
As part of the comprehensive upgrade on Finca

Cortesin’s 18-hole championship course in July 2017 –
which featured the reconstruction of all bunkers using the
renowned ‘Better Billy Bunker’ system – each putting
surface was replaced with a new type of variety of Ultra
Dwarf Bermuda grass.
As well as needing less irrigation, the greens require

fewer pesticides and staff hours to maintain optimum
condition all-year-round.
Ignacio Soto, head greenkeeper at Finca Cortesin Hotel,

Golf & Spa and who supervised the greens conversion
programme, said: “The change to this new type of
Bermuda grass has surpassed all our expectations and
we have received some great feedback from our members
and guests who like firm and uniform greens.”
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A-ROSA River Cruises rolls out refurbishment plan
A-ROSA RIVER Cruises has begun its ship refurbishment plan,
which will see six of its 11-strong fleet undergo full
refurbishment during the next three to four years. 
The cruise company has invested several million euros,

aiming to bring its first generation of ships up to date with the
newer vessels in the fleet. 
Lucia Rowe, managing director of A-ROSA River Cruises UK

& Ireland said: “Over the next few years we will spend several
million Euros refurbishing and modernising our first
generation ships in the fleet. Whilst the ships have undergone
regular refreshments and are thus all in good condition, this
extensive refurbishment programme will ensure all our ships
meet the expectation of today’s cruisers. Better performing
Wi-Fi and larger TV’s in all cabins will also increase the
comfort of our guests on board.”

Alan Cumming joins Cunard’s series
of storied personalities 
BRITISH STAGE, film and TV entertainer Alan Cumming OBE
is the latest addition to Cunard’s ‘Insights’ programme,
sailing on a transatlantic crossing aboard the flagship ocean
liner, Queen Mary 2. 

While on the seven-night voyage from New York to
Southampton, the award-winning actor offered a Q&A session
with guests where he talked about his past career - which has
included X-Men 2 and James Bond’s GoldenEye - and then
introduced an exclusive screening from Instinct, the hit Sky TV
series in which he plays Dr. Dylan Reinhart.

“Nowadays we don’t understand the idea of experiencing
travel,” said Cumming. “(The Crossing) takes seven days
because that’s how long it takes to get across the Atlantic.
There’s a line from Shakespeare in ‘As you Like It’ where
Rosalind says of Jacques, ‘You have gained your experience,’
and I really think that about this journey - you gain your
experience. You gain your experience, and you understand what
it means to travel this journey across the world.” 

The cruise line has a long history of hosting stars of stage
and screen on board its ships. Celebrated entertainers such as
Elizabeth Taylor, Rita Hayworth, Wes Anderson, and Tilda
Swinton have all sailed. Sting performed a set in Queen Mary
2’s Royal Court Theatre; Ed Sheeran wrote part of his last
album on a Crossing; and Francis Ford Coppola sailed recently
to work on his book while at sea. 

The line’s upcoming special event cruises host a variety of
Insights speakers including Transatlantic Fashion Week,
Literature Festival at Sea, World Space Week, Voyage du Vin
and Dance the Atlantic.
A video of Cumming speaking about his voyage can be viewed
at https://youtu.be/ogQTQouSwwI
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CRUISE ANDMaritime Voyages gave four opportunities inthe run-up to December for agents to win luxurious andunusual advent calendars by making a CMV booking. Amongthe prize winners was Justine Wakenshaw (pictured) acruise specialist from Broadway Travel in Newcastle whowon a Molton Brown Opulent Infusions Calendar. Thecruise line is running another trade incentive with thechance to see the Spice Girls at London’s WembleyStadium on June 14. For a chance to win, agents need onlyto register all their CMV bookings made throughoutJanuary and February to enter into the draw. Visit
www.cruiseandmaritime.com 

AGENT INCENTIVES

AGENT TRAINING
BOURNE LEISURE is encouraging agents to refresh
their knowledge on its three brands –Butlin’s, Haven

and Warner Leisure Hotels - with a new online training
incentive. Agents can ‘Train with Brainz’ to get up to

speed on all the latest news. Every agent that
completes the course will be in with a chance of winning
a dinner date for two, worth up to £30, at a restaurant

of their choice. Agents can secure their entry by
completing the training online at

www.BourneExpert.co.uk before February 28.

agentbulletin

�  NEW: Win a four-night all inclusive
stay for two at the Palladium Hotel
Costa del Sol 

�  An Austrian hamper and a bottle of
wine to be won with Visit Austria

�  Win a seven-night all inclusive stay
for two adults at UNICO 20°87°with
Sunset Faraway Holidays

�  Win a seven-night stay for two adults
at the Luxury Bahia Principe Ambar

�  Air TrAnsAT has launched an agents’
incentive programme, offering cash
voucher giveaways when travel agents
book flights. The programme will reward
agents booking Club Class return tickets
with a £20 cash voucher for each booking
made, while agents booking Economy Class
return tickets with the airline will
receive a £10 cash voucher. This
introductory incentive is available
throughout this month, with further
offers and incentives to be rolled out
throughout 2019. Visit
www.AirTransatGiveaway.com

�  royAl CAribbEAn has launched ‘The lap
of luxury’, a new initiative with the
chance to win a ViP trip to Dubai. The
trip will take place in May, with 15
Club rewards winners treated to Emirates
flights, a stay at the Atlantis Hotel
and visit to ‘spectrum of the seas’ and
more. Agents can earn points by making
bookings, answering quiz questions and
posting royal Caribbean content
(available via Club rewards) on social
media. bonus points can be achieved for
bookings on Dubai sailings, Cruise and
stay holidays and Emirates flights. As
agents gain points, they will move
around royal Caribbean’s virtual ‘track’
as a Ferrari avatar, stopping at iconic
Dubai locations, answering product and
Dubai-related questions. When the
competition closes on February 28, the
top 14 agents on the leader board will
be guaranteed a place on the trip.
Places 15-25 will be challenged to race
it out in a high octane play-off around
the famous brooklands circuit at
Mercedes-benz World in Weybridge. The
agent who completes the track in the
fastest time will take the remaining
place.

9January 25 2019
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WARNER LEISURE Hotels is offering guests
its ‘Sunday One Night Specials’ - a new
one-night break offering guests full
flexibility in terms of length of stay. The
deals are bookable now and start from £59
per person.
With one-night breaks now available

across all 13 country and coastal
properties on every Sunday night until the
end of February, guests can benefit from
complete stay flexibility. 
New guests will be able to test the

Warner product with an overnight stay and
returning guests can squeeze in a shorter
stay at their favourite property when time is
tight. Further ‘Sunday One Night Specials’
dates will be released throughout the year.
A range of activities are on offer – those

wanting to test their skill and exert some
energy can opt for pursuits such as archery,
Zumba, foot golf, Nordic walking, Zorbing,

fencing, shooting and walking rugby.
Meanwhile, for those who prefer less
strenuous activities, a stroll in the grounds
of one of Warner’s historic hotels also
provides a perfect afternoon of exploration. 
For ultimate relaxation, guests can

spend the day by the heated swimming
pool, enjoy a healing spa treatment or
indulge in meals created with locally
sourced produce, while enjoying Warner’s
evening entertainment, which includes
festivals, tribute acts and celebrity star
breaks that cater for all tastes.
A ‘Sunday One Night Special’ stay at

Bembridge Coast Hotel, Isle of Wight,
arriving on January 27, starts from £59 per
person. This price is based on two adults
sharing standard accommodation inclusive
of the Simply Dine package (English and
continental buffet breakfasts and a three-
course evening meal).

travelbulletin.co.ukJanuary 25 201910
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PREMIER HOLIDAYS has added spring and summer short-haul deals to its turn-of-year campaign. The
new year deals include incentives such as luxury packages for Jersey, and free half-board, a free gin
tasting workshop in Guernsey, four nights for the price of three, and room upgrades.

WIGAN WARRIORS... Shearings Holidays, sponsors and official travel partner of Wigan Warriors Rugby
League Club, supported the club during their pre-season training camp in the Lake District. The team
were transported by luxury coach to the Windermere Hotel where they stayed for two nights and took
part in fitness and team-building exercises in the local area. 

Warner Leisure introduces ‘Sunday One Night Specials’

Living the African
Dream with
CrosiEurope

CROISIEUROPE IS offering
early booking savings of
£360 per person on all high
season departures to
Southern Africa, comprising
a four-day cruise on Lake
Kariba, a four-day stay in a
luxury lodge near Chobe
National Park and
overnights in Johannesburg
and Victoria Falls.
Launched at the

beginning of 2018, the RV
African Dream offers a
unique cruise on Lake
Kariba and features safaris
by boat and open air vehicle
complemented by a stay in a
lodge overlooking the
Zambezi on the operator’s
own private island.
The African Dream can

accommodate 16 guests in
eight suites that are
decorated in soothing
creams and greys with floor
to ceiling windows to make
the most of the views. Six of
the suites feature French
balconies and the remaining
two deluxe suites feature
balconies measuring 4sq.m.
Dining onboard means

guests will enjoy a variety of
freshly-prepared dishes
such as bream and tilapia
from the lake. The
panoramic lounge and bar
provide a great spot for
guests to relax and chat
about the day’s activities
while enjoying a
complimentary drink and
views from the floor-to-
ceiling windows. Guests can
also enjoy the scenery and
wildlife from the 360 degree
wraparound sun deck which
features a hot tub.
The £360 per person

saving is valid on all high
season departures between
April and October and is
available up to two months
before departure. Prices
start from £4,743 per
person. Quote OP_AFRIQUE.
For further information call
020-8328 1281 or visit
www.croisieurope.co.uk
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Where Am I?

Known locally as ‘Garganta del Diablo’ and with 14 cascades
tumbling over 80m into a cloudy mist as they hit the frothing water
below, this is the tallest of this natural spectacle of 275 waterfalls.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, January 31st. Solution and new puzzle

will appear next week.

The winner for 11th January is Abbey Truscott, Travel

Counsellors in Warwickshire.

January 11th Solution: A=3    B=8    C=2    D=7

Number: 004

Across 
1. Genoa-based cruise company (5)
4. Libreville is the capital (5)
6. Flag carrier of Spain (6)
8. Break the rules in sport (4)
9. DFDS operates to this Normandy port (6)
12. This island is home to the iconic moai

statues (6)
13. City in Germany (4)
15. Capital of the Philippines (6)
17. Greece's largest island (5)
18. AKA The Lone Star State (5)

Down 
1. ITV drama series, sounds like chilly

extremities (4,4)
2. Famous London landmark and tourist

attraction (2,4'1)
3. Major car hire company (4)
4. Celtic language (6)
5. Bari International airport code (3)
7. Highest mountain in the British Isles (3,5)
10. Rita Ora's latest album, sounds like a 

US city (7)
11. Popular Italian city break destination (6)
14. Flows through Devon (4)
16. There's no return from this serve (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 30

Crossword

Su Doku

N
um

be
r: 

00
4

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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City of Angels flies high with tourism
target of 50 million visitors
LOS ANGELES has celebrated a record milestone of 50
million visitors annually, meeting this ambitious target two
years early. In 2018, the Californian city welcomed 50 million
visitors for the first time ever, 1.5 million more than 2017’s
total, marking the eighth consecutive year of tourism growth.
A record 30.1 million hotel room nights (room demand)

were sold across Orange County, where Los Angeles is
located, representing a 2.4% increase. Estimates show
visitors are expected to generate at least $288 million in
transient occupancy tax collections for the City of Los
Angeles in 2018, a record. This money is used to fund local
fire, police as well as cultural and recreational services.
The UK remains L.A.’s fifth overseas market with 382,000

visitors in 2018, an increase of 3%. This figure is recorded
as an all-time high in inbound international travel,
demonstrating the continued growth in demand for L.A. as
a destination for business and leisure travellers.
“Los Angeles is a place where everyone is welcome, and

tourism strengthens our diversity, grows our economy, and
supports good-paying jobs for families across our city,”
said Mayor Eric Garcetti. “Surpassing 50 million annual
visitors two years ahead of schedule is the latest milestone
in our ongoing work to bring Los Angeles to the world, and
the world to Los Angeles.”

newsbulletin

A CARDIFF travel agent is now the proud owner of a new Fiat 500 after being named the winner of the
inaugural ‘Big Fred. Olsen Giveaway’. Phil Jones of Cartwright Travel and Passion for Cruises, was
announced as the incentive winner in December, and was officially presented with his new car by the
cruise line’s head of sales, Mike Evans, last week. Go to www.fredolsencruises.com/agent

Having a ball at the
Superbowl 

FOR SPORTS fans, seeing
the Super Bowl live is a
bucket list experience and
so to help agents sell trips
to Atlanta, Explore Georgia
has released a range of
itinerary suggestions.
Particularly helpful, are
those itineraries for groups
and couples in which
members who may not be
as keen on American
football have also been
considered with extra ideas
to help create a more well-
rounded trip.  
The tips on offer from

the tourism board include
visiting attractions other
than the Mercedes-Benz
Stadium, where Super
Bowl LIII will be played on
February 3. Other sights
include Centennial Olympic
Park, World of Coca-Cola,
the Center for Civil and
Human Rights, and
Skyview Atlanta, a ferris
wheel with glass pods
providing uninterrupted
views of the city.
Tour ideas include

Atlanta Movie Tours, where
visitors can check out the
city’s famous filming
locations and food walks
for culinary fans, where
everything from BBQ ribs
and fried chicken to fine
dining can be experienced. 
For more information about
the Super Bowl, the official
video can be seen at
www.atlanta.net/super-
bowl and to find out more
about the latest news,
tourism developments and
events in Atlanta and the
state of Georgia, log on to
www.exploregeorgia.org

Foreplay for golf lovers
with Tuscany trip...

AGENTS LOOKING to sell
romantic Valentine’s Day
trips to golf-mad clients
might want to consider the
Argentario Golf Resort &
Spa, located in Tuscany.
The resort, located in

the Maremma region on
the Monte Argentario
peninsula and overlooking
the Orbetello Lagoon, is
offering the ‘That’s Amore’
package this February.
In addition to a round of

golf per person over the
Argentario golf course that
winds through cork-oak
woods and ancient olive
groves, the package
includes a Valentine’s
Welcome Surprise and the
choice of a local Tuscan
Tasting Dinner for two in
the Dama Dama
Restaurant prepared by the
Resort’s chef, Emiliano
Lombardelli, or a 50-
minute couple’s massage
in the Espace Wellness
Centre and an automatic
upgrade to a Junior Suite.
The deal is priced at 420

euros per couple per night
and extra nights can be
booked at a reduced rate.
For more information
email
booking@argentarioresort.it

Motorhomes roll out as Affordable Car Hire turns 15 
AFFORDABLE CAR Hire has added motorhome rentals to its offerings of car and motorbike
hire, airport parking and airport lounge products. To coincide with the company turning 15
and launching a rebrand, a live booking engine platform has been added to the website for
motorhome bookings, allowing extras to be added such as bedding and extra kitchenware.
The motorhome product, called Affordable Motorhome Rebtals, will have its own logo

and offer commissionable rentals for travel agents in 20,000 locations across 150
countries, including the UK, US, Canada, Japan and Australia.
Company CEO Angela Day commented: “The current platform needed to be enhanced so

we could display more stock. We believe we are the only car hire company to be offering a
live booking engine for motorhomes, and we’re really proud of what we’ve achieved.
For motorhome bookings, email info@affordablemotorhomerentals.com
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TAUCK HAS announced that it will offer
its first-ever cruises on the Douro River
in Portugal next year, and that its three
new itineraries will sail aboard a
riverboat that’s being built specifically
for the Douro. 
Rather than cramming passengers in

every available space, the MS Andorinha,
Tauck will offer more suites and more
spacious public areas, to create an
intimate ambience from having fewer
guests on board. With a capacity of just
84 guests, the MS Andorinha will carry
fewer guests than any other vessel
operated by a major line on the Douro.
“At Tauck, we measure success by the

quality of the experience we provide our
guests, and one of the best ways to
ensure a warm, relaxing and engaging
atmosphere on board is to avoid
crowding too many guests into a limited

space,” said Tauck CEO Dan Mahar.
Riverboats sailing the Douro average
260 feet in length, noted Mahar, and
accommodate as many as 130
passengers. “That’s 55% more guests in
the same space,” said Mahar, “and you
just can’t deliver the same level
experience or ambience with those
kinds of numbers.”
“The Douro is a very different river,

and so we’ve been consciously deliberate
with the ship’s design. We won’t be the
first company to operate on the Douro
when we launch next year, but in terms
of infrastructure, we’re excited to have
some surprises in store that will truly
differentiate us.”   
The new ship will have a crew of 36,

and it will measure 263 feet in length
with a beam of 38 feet. Guests will be
accommodated in 42 cabins, including

12,300-square-foot suites on the upper
Diamond Deck, and 20,225-square-foot
staterooms primarily on the vessel’s
Ruby or mid-level deck. The remaining
accommodations – six 200-square-foot
cabins and four 150-square-foot cabins –
will be on the lower or Emerald Deck.
Visit www.tauck.co.uk

Bagging a bargain? APH analyses hand
luggage and priority boarding policies 
AIRPORT PARKING & Hotels (APH) has researched the
hand luggage and priority boarding policies of ten budget
airlines to investigate whether paying for priority boarding
or extra luggage allowance is better value for passengers.
Available in the Know Before You Go Section of the APH

website at www.aph.com/lowcostairlines, the research
looks at the hand luggage and priority boarding policies of
ten low-cost airlines, including easyJet, Ryanair and Flybe
and compares the size and weight allowances of luggage
permitted for priority and non-priority customers. The
research also lists benefits of paying extra for priority
boarding and the costs for checking-in luggage before and
after the initial time of booking.
Of the ten airlines researched, two airlines ask that non-

priority passengers board an aircraft with one personal bag
only: Ryanair and Wizz Air. The personal bag must fit under
the seat in front and examples include a handbag, small
backpack or laptop bag. Travellers can add a cabin bag to
their booking by paying an extra charge of £6 for priority
boarding on Ryanair flights or for an additional fee of £4.50
when flying with Wizz Air. Travellers who wish to travel with
liquids or large luggage should consider paying for hold
luggage at the time of booking, since the price of checked
in luggage increases once a booking is confirmed.

An artist’s rendering of the MS Andorinha.
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SOCIAL MEDIA STAR... The importance of social media for agents
has become a hot topic at travel conferences. A Chester-based
luxury travel agent this week demonstrated the power of social
media after it tweeted retail entrepreneur and former Dragon’s
Den dragon Theo Paphitis during Twitter’s Small Business Sunday
or #SBS. Mulberry Travel (@MulberryTravel) was one of six
weekly winners chosen for a retweet by Theo and its tweet about
deals for Milan, Fiji and the Orient Express went out to his 500,000
Twitter followers, receiving an increase in inquiries as a result.

Links Travel guides customers through the Chinese visa process
LAST MONTH, the Chinese visa process changed to an online system. Additionally, travellers aged between 14 and 70
need to attend one of the UK’s four Chinese visa centres to have their fingerprints taken. This means that agents cannot
obtain Chinese visas on behalf of travellers, but Links Travel & Tours has set up a step-by-step guide so that agents
and their clients can easily make their way through the new process.
The company’s guide aims to help everyone fill in the online form and they will double-check visa applications to

make sure they are correct before forms are submitted. Agents will receive the step-by-step guide once a China holiday
with Links has been confirmed, letting them know that clients need to apply for visas.  
As the cost of the visa was originally included in the pricing for their China tours, Links Travel & Tours have adjusted

their website to show that this is no longer included, and reduced the price accordingly. All clients who have already
booked their China tour at the original price, which included the cost of the visa, will receive a refund of £151 along with
the step-by-step guide, so that they can apply and pay for the visa directly. Visit www.linkstravelandtours.com

Beat the crowds with Tauck’s new intimate vessel sailing the Douro
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BRINGING A truly ‘wild’ night to agents in
Dorking, Travel Bulletin held its first-ever
Africa Showcase at the Mercure Box Hill

Burford Bridge Hotel. Tourism boards, airlines,
cruise and adventure operators were all there
to share their top tips on how to better sell this
exciting destination with some guests coming

away with great prizes!

eventbulletin
#TBSHOWCASES

HEADLINE SPONSOR

PREMIER AGENTS…hello to Yvonne Cleary and Don Cleary from
Premier Travel pictured getting ready for all the fun of the showcase.

IN THE BAG…Steve Balderston from South Africa Tourism
presents our on the spot prize-winner Linda Young from Not
Just Travel with a South Africa Tourism goody bag.

TRAVEL DESIGNERS…a warm welcome to both Vicky Lewis
(left) and Lynne Lewis from Designed4Travel.

BEST CELLAR… John Fair from CroisiEurope was on hand to gift three
bottles of Cremant D'Alsace Brut to our raffle winner Gail O'Donohue
from Travel Counsellors. 

A TASTE OF SOUTH AFRICA…Travel
Counsellor Katrina Smith (left) was
the lucky winner of a case of South
African wine, presented by Angela
Price of South Africa Airways. 

TRAVEL TRIO…catching up during the drinks reception is, from the
left, Travel Counsellor Catherine Haynes, Alistair Mclean from
Dorking Travel and Andy Schendel also from Travel Counsellors.
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Want to get in on the #TBShowcases action? 
Our next event will be the Canary Islands Showcase taking place in Birmingham on
January 29. To confirm your place or find out when we will be hosting our next event

near you contact events@travelbulletin.co.uk
17travelbulletin.co.uk January 25 2019

HIGH FLYERS…from the left, Angela Price from South Africa Airways
meets with Billy Lyle, Bozena Palka-Lyle, Liz Newell, Rashila Patel,
Julia Onslow-Cole and Ian Newell, all from Not Just Travel.

BINGO!...showing off her product knowledge and winning our bingo
competition was Jenny Seabrook from The Little Travel Company,
who was presented with a box of chocolates from Travel Bulletin’s
Simon Eddolls. 

GOING THE DISTANCE…Following the networking sessions, Graham
Tann (left) from Distant Destinations was the winner of two bottles of
wine, presented by Tanganyika Expeditions’ Guillaume Lebouteux.

RELAX WITH RWANDAIR…winning a box of tea and a £100
Love2Shop voucher from RwandAir was Alex Paladino (right) from
Not Just Travel, presented by the airline’s Vikki Joyce. 

SHOP WITH ST HELENA…winning a £50 shopping voucher from St
Helena Tourism was Tanya Pace (left) from The Sussex Travel
Company, presented by the tourism board’s Nidia Falchi.

AGENT READY...getting ready to welcome agents are, from left: John
Fair, CroisiEurope; Vikki Joyce for RwandAir; Ashley Secker of Red
Sea Holidays; Steve Balderston representing South Africa Tourism;
Angela Price for South Africa Airways; Guillaume Lebouteux from
Tanganyika Expeditions; Lizette Castillo-Nunez of Aviareps UK; with
Nadia Falchi and Darrin des Vignes for St Helena Tourism. 
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LEGOLAND California celebrates 20 fun-filled years with a 2019 party for guests
FOR 2019, LEGOLAND California will be turning 20 with an array of birthday festivities planned in celebration and for its guests. 
The park will get the celebrations started with ‘The LEGO Movie Days’ and fun activities for guests to enjoy including

photo opportunities with the film’s famous cast of costumed characters, a themed scavenger hunt and a LEGO build
activity inspired by the blockbuster film. 
Mini-figures and maximum adventure will come to life in the world of LEGO City with ‘LEGO City 4D-Officer in Pursuit’,

a new 4D film, and for its youngest guests the resort has recreated the popular DUPLO Playtown, adding a new
LEGOLAND Express train and reopens in the most scenic area of the Park. 
Finally, children aged 12 and under will receive free admission to the park on their birthday as part of the 20 year

anniversary celebrations. 
Visit www.legoland.com/california or www.sandiego.org to find out more. 

themeparks&attractions

SeaWorld shows how
to get to 

Sesame Street
FAMILIES WILL soon be
able to walk down Sesame
Street for the very first
time at SeaWorld Orlando,
when the world famous
street opens to park guests
this spring.
Visitors can expect fun,

laughter and learning as
they explore the iconic
neighbourhood, with the
chance to walk through
Abby Cadabby’s garden,
visit Mr Hooper’s store,
stop by Big Bird’s nest, sit
on the famous 123 stoop
and meet their favourite
friends from Sesame
Street, including Elmo,
Cookie Monster and Big
Bird.
In addition to a daily

parade, play areas and
opportunities to mingle with
Sesame Street characters,
SeaWorld has announced
the area will feature six
colourful, themed rides,
including Elmo’s Choo Choo
Train, Abby’s Flower Tower,
and Super Grover’s Box 

Sun and fun from “Best Value” Orlando 
WITH THE winter weather now upon us, holidaymakers’ attentions inevitably turn to
sunnier skies and warmer climes. Visit Orlando is promoting itself as the ideal locale for a
fun family holiday, further boosted by the destination recently being named the ‘Best Value
Long-Haul Break’ by Post Office Travel Money’s annual Best Bargains report. 
From new adventures throughout the destination and splashy fun at some of Orlando’s

coolest pools, to open-air activities such as biking, kayaking and dining, visitors can enjoy a
myriad of outdoor activities in the sunshine. The start of 2019 has seen a plethora of
exciting additions including: 
�  Toy Story Land at Disney’s Hollywood Studios: This innovative park expansion features
two new themed attractions, ‘Slinky Dog Dash’ and ‘Alien Swirling Saucers’, and Woody’s
Lunch Box, a walk-up counter service eatery which figuratively shrinks guests down to
the size of Andy’s toys.

�  Universal Studios Florida’s Fast & Furious − Supercharged: This speedy attraction
takes guests on a high-octane adventure into the world of underground racing, right
alongside the stars from the Fast & Furious films in virtual reality form. 

�  Infinity Falls at SeaWorld Orlando: Thrilling rapids roar through this rainforest river
experience that sends adventure-seeking guests plunging down the world’s tallest river
rapid drop. 

�  LEGOLAND Florida Resort’s The Great LEGO Race: Featuring themed mini-figures, a
rocket-powered surfboard and an espresso-fueled scooter, this thrill ride experience is
the first virtual reality roller coaster designed for kids.

�  Orlando StarFlyer: Located on the lively International Drive, this 400ft. tall giant swing
spins at 40-60mph and can be combined with tickets to the ICON Orlando.

For more information go to VisitOrlando.com 

S06 TB 2501 2019 Theme Parks & Attractions_Layout 1  22/01/2019  16:42  Page 19



Now accepting reservations: It’ll be a great value day at the beach at
Universal’s Endless Summer Resort
BOOKINGS CAN now be made for holidaymakers to stay at Universal’s Endless Summer Resort – Dockside Inn and
Suites, opening May 2020. 
The coastal-themed hotel will join its sister property, Surfside Inn and Suites, in the destination’s new value hotel

category and now, with rates starting at USD$76 per night, Universal Orlando offers a hotel for every budget, complete
with exclusive resort benefits.
The destination’s newest hotel will offer 2,050 guest rooms and suites designed in a relaxed and casual style. Larger

families needing a bit more space can be booked into two-bedroom suites, which start at $115 per night for a seven-
night stay. These suites comfortably sleep six and feature a kitchenette and separate bath and vanity areas. 
Guests at Surfside Inn and Suites and Dockside Inn and Suites can take advantage of several exclusive benefits,

including: ‘Early Park Admission’, allowing them into one of Universal Orlando’s three theme parks an hour before the
general public; complimentary shuttle bus transportation; destination-wide charging privileges with their room key; and
complimentary delivery of merchandise purchased throughout the resort to their hotel.
Surfside Inn and Suites will open Summer 2019 and both hotels at Universal’s Endless Summer Resort located

minutes away from Universal Studios Florida, Universal’s Islands of Adventure and Universal’s Volcano Bay – as well as
its dining and entertainment complex – Universal CityWalk. With these new additions, the partnership between Loews
Hotels & Co and Universal Orlando will now own and operate eight distinct hotels across the destination, offering
Premier, Preferred, Prime Value and Value hotel categories.
Go to UniversalOrlando.com to find out more.

Tigris roars at Busch
Gardens Tampa Bay 

THE FIRST track pieces have
arrived on site for Tigris at
Busch Gardens Tampa Bay, a
new triple-launch steel
rollercoaster which will be
Florida’s tallest launch
coaster when it roars into the
park for spring 2019.
The ride will catapult

riders through a series of
looping twists, moving both
forwards and backwards, with
breath-taking drops, a 150ft.
skyward surge, and an
inverted heartline roll, all at
more than 60mph. 
Designed to mimic the

agility of the world’s largest
and most powerful cat, Tigris
will propel riders along more
than 1,800ft. of steel track. 
The queue will include

educational content about the
plight of tigers in the wild and
what conservationists –
including the SeaWorld &
Busch Gardens Conservation
Fund – are doing to help save
these magnificent animals. 
In addition, the purchase of

any merchandise in the Tigris
gift shop will help make a
difference, with 5% of the
sales price donated to the
SeaWorld & Busch Gardens
Conservation Fund to protect
tigers and their habitat.
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BEFORE THE close of 2019, Rulantica – the new Europa-Park Water World – is expected to make its
grand debut and work is well under way toward the completion of the park’s sixth themed hotel,
‘Kronasar’, which forms a crucial part of the resort extension. The Nordic-inspired property is
modelled after a natural history museum and will accommodate up to 1,300 overnight guests with
a bridge linking the hotel with the new Water World and providing exclusive access to Rulantica for
overnight guests. As visitors enter the hotel, they will be welcomed by the mystical and imposing
skeleton of Svalgur the sea serpent, which forms a big part of the story of the themed world, with
two restaurants housed on site. Visit www.europapark.de 
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Shearings adds Efteling package
SHEARINGS HOLIDAYS has added a new
‘Efteling Theme Park & Amsterdam’
package to its second edition Europe
brochure, which launched this month. 
Available by coach, this new five-day

short break is available in August, so it is
well-suited to promote to the family
market. The tour includes two days at
Efteling Theme Park where visitors can
discover a land of fairy tales with exciting
rollercoasters and various shows
including everything from stunt horses
and a fire-breathing dragon to a rotating
stage full of acrobats and gymnasts.
A full day is also spent in Amsterdam,

which offers a number of family friendly
attractions including the NEMO Science
Museum and Amsterdam Zoo.
This new tour departs on August 4 and

is priced from £343 per person. It
includes four nights bed-and-breakfast
accommodation, two full days at the
theme park, a full day in Amsterdam and
all coach travel from various pick up
points around the UK.
Go to www.shearingsagent.com to find
out more.

New themed suite opens at Efteling Hotel
EFTELING – THE fairytale theme park in the south of Holland – has opened a
new themed suite at the Efteling Hotel.
Located a five minute walk from the park, the Raveleijn Suite is themed

after the resort’s popular park show, Raveleijn, which tells the legend of
five riders that rescue a village from the rule of evil Count Olaf Grafhart
and his five-headed monster.
The luxury room features Count Olaf Grafhart and his wife countess

Halina’s bedroom, a secret passage (behind a bookcase with audio and visual
effects), and a second kids’ bedroom replicating ‘The Tower Room of the
Order of the Raven’, where the riders would hold secret meetings. The new
room also has adapted furniture and is decorated with some of the riders’
helmets and masks, as well as various toys that illustrate the Raveleijn story.
The starting price for the Raveleijn Suite is 550 euros for one night/two

days, excluding reservation costs and overnight tax.
Visit www.efteling.com/en/hotel/theme-suites/raveleijn-suite to find out more.
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THE FRENCH National Sea Centre in
Boulogne, Nausicaa, has just
welcomed its 17 millionth visitor since
it opened in 1991 – and is planning to
hit the 18 million visitor mark this year
with the help of last May’s opening of
a vast new tank, Europe’s biggest, with
a volume of around four Olympic size
swimming pools.
The tank, which took six weeks to

fill, is internally separated to give
visitors an insight to various aspects
and 60,000 sea creatures, with an 18m
underwater tunnel and an enormous
single sheet viewing panel that
measures 20m wide and five metres
high, is 38cm thick (without distortion)

and weighs 54 tonnes.
Other features of the attraction

include interactive areas for adults
and children, a Californian sea lion
reserve and various exhibitions
including one which features a
colony of penguins. In all, the
attractions feature 1,600 species
(including 12 shark species). 
Ten years ago, Nausicaa was

designated a Centre of Excellence in
Marine Environment Education by
UNESCO and is committed to
highlighting the continuing effects of
climate change and mankind’s
relationship with the sea. 
The old town of Boulogne is 23 miles

from Calais (or 21 from the Eurotunnel
exit) down the toll-free A16 motorway
and entrance to Nausicaa is 24 euros
for adults and 18 Euros for under-16s.
Entrance for children aged under three
is free and the site is fully accessible
for pushchairs and wheelchairs. 
There is a wide range of

accommodation in the town, with the
four-star 35-room La Matelote
opposite Nausicaa costing from
approximately 100 euros per night. The
hotel features a pool, Jacuzzi, sauna
and Turkish bath, and has a fine
Michelin-starred restaurant.
For further information go to www.la-
matelote.com and www.nausicaa.co.uk
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GUESTS AT Bollywood Parks Dubai, the Bollywood theme park at Dubai Parks and Resorts, can now immerse themselves in the vibrant
sights, sounds and colours of India through 11 new live street entertainment shows. Held in the park throughout the day and included in
the ticket price, the shows include folk dances, cultural performances and Bollywood-themed acts. Visit www.dubaiparksandresorts.com

France’s top sea life attraction plans to make a splash in 2019
BY PAUL SCUDAMORE

A Star Wars spectacular as Disney delivers new experiences for 2019
DISNEY HAS revealed the names of the two new
attractions coming to Star Wars: Galaxy’s Edge, along
with news of Epcot’s transformation and festivities to
celebrate Mickey’s 90th celebration. 
The news was shared by Bob Chapek, Disney Parks’

experiences and consumer products chairman at D23’s
‘Destination D: Celebrating Mickey Mouse’ Expo towards
the end of last year. Chapek said: “We are currently in the
midst of one of the most extraordinary periods of
expansion in our history. We are always pushing the
boundaries of what’s possible as we deliver world-class
experiences and attractions, new hotels and
entertainment, itineraries and destinations for our guests.”
‘Millennium Falcon: Smugglers Run’ and ‘Star Wars:

Rise of the Resistance’ have been named as the two
attractions coming to Star Wars: Galaxy’s Edge when it
opens at Disneyland Resort this summer and at Walt
Disney World Resort in autumn. In Smugglers Run guests
can take the controls in one of three critical roles aboard
the Millennium Falcon and on Rise of the Resistance join
an epic battle between the First Order and the Resistance
– including a face-off with Kylo Ren. There will be a
dedicated themed resort which will take guests aboard a
luxury starship with all the features expected of a first-
class hotel, including dining, recreation, and
accommodation all authentic to the Star Wars universe.
In celebration of 90 years of Mickey Mouse, park

‘imagineers’ have been hard at work creating ‘Mickey &
Minnie’s Runaway Railway’, using breakthrough
technology to transform a two-dimensional cartoon into
a real-world experience and creating the first-ever ride-
through attraction themed to Mickey Mouse. 
At the Disneyland Resort, ‘Get Your Ears On – A

Mickey and Minnie Celebration’ will bring new
entertainment, food and merchandise to the resort and
Mickey’s Soundsational Parade will feature an all-new
float. Over at Walt Disney World and until September 30,
‘Mickey & Minnie’s Surprise Celebration’ at Magic
Kingdom will also feature new food, merchandise and
entertainment, including a new dance party with Mickey,
Minnie and their friends. An all-new cinematic night time
experience called ‘Wonderful World of Animation’ will
also be coming to Disney’s Hollywood Studios on May 1. 
Epcot is expected to undergo a multi-year

transformation. At World Showcase, the Ratatouille
experience coming to the France pavilion will be called
‘Remy’s Ratatouille Adventure’ and guests will also get to
enjoy a new ‘Beauty and the Beast’ sing-along. There will
also be an update to the O Canada! 360-degree show. For
IllumiNations fans, an all-new, transformative
spectacular is set to debut in 2020 and will celebrate how
Disney music can inspire people from around the world. 
For more information visit
https://disneyparks.disney.go.com/blog
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THE SEASIDE resort of Portoroz, or Port of
Roses, in south-western Slovenia makes for
an attractive destination thanks to the
waters of the Adriatic Sea lapping at its
shores, comfortable hotels and several
health and wellness resorts continuing the
spa traditions for which thearea is famous. 
Balkan Holidays is offering seven nights

at the four-star Hotel Riviera in Portoroz,
from £622 per person, half-board, based on
two people sharing a twin room. 
The elegant hotel occupies a prime

position overlooking the promenade and
also has a Wai Thai massage centre – which
is the largest outside Thailand – an
extensive spa and two heated swimming
pools with heated seawater and
thermomineral water. The price includes
Gatwick flights and transfers to and 
from Ljubljana Airport.
The operator has twin centre holidays

including ‘Kranjska Gora & Bled’ - a week
walking amongst the lakes and mountains
around Kranjska Gora followed by a week of

relaxation in one of the spa hotels in Lake
Bled. ‘Best of Adriatic & Julian Alps’ is
another two-centre holiday choice which
provides seven nights at the Hotel Riviera in
Portoroz followed by a week in Kranjska Gora. 
Chris Rand, sales and marketing manager

for the operator, said: “Stunning scenery,
quality accommodation, plenty of places to
visit and things to see and do, all combine to
make Slovenia an ideal holiday destination.” 
The operator is featuring flights with

scheduled carriers from Gatwick, Luton and
Stansted to Ljubljana on selected dates in
2019 and, with a flying time of two hours 
and 15 minutes, makes for an easily
accessible option for clients seeking a 
short-haul week away. 
A seven-night walking holiday based in

Kranjska Gora, costs from £441 per person,
based on half-board accommodation staying
at the Best Western Hotel in Kranjska Gora.
For more information about these holidays,
go to www.balkanholidays.co.uk/agents or
call 020-7543 5555 for more details.

slovenia

Peer across the Port of Roses with Balkan Holidays

Take it slow in Slovenia
THANKS TO its abundance of
nature and encouragement
from the tourism board 
for visitors to explore some
of the lesser-known regions
of the country, Slovenia is 
fast becoming a popular
destination for 
walking holidays. 
Discovering the

destination by foot at a
slower pace is on trend and
more holidaymakers are
taking the time to explore
its scenic landscapes more
fully. The Julian Alps and its
lakes, for example, have all
the charm of the Swiss
Alps, but with the quietness
and solitude only afforded
by escaping the tourist
trails. Explore has put
together a walking holiday
that explores Triglav
National Park. 
Based at Lake Bohinj,

holidaymakers can walk
around the glacial lake and
discover unspoilt farming
villages, stunning waterfalls
and gorges and take the
cable car high into the
Julian Alps to discover the
hiking trails and to enjoy
panoramic mountain views.
Prices for the eight-day

‘Walking in Slovenia’ trip
start from £1,165 including
flights, internal transfers
and seven-nights'
accommodation, breakfast,
some dinners and services
of an Explore leader.
Go to Explore.co.uk or 
call 01252-883 409 for 
more details.

Seek out Slovenia’s natural wonders on new hiking trail 
IN 2019, Slovenia will unveil a new 280km hiking trail through the Julian Alps. 
This new circular route will lead walkers from the state border between Italy and

Slovenia via numerous natural wonders including the Kranjska Gora region, the Sava River
and the Soca Valley. It will encompass the shores of Lake Bled before a challenging ascent
into the Triglav National Park under the shadow of Mt Triglav. Other highlights include the
Bohinj region and one of Slovenia’s sweetest towns, Radovljica, where the country’s
famous lectar, or decorated gingerbread, is made.
The route will offer the chance to for holidaymakers to enjoy artisan food, drink and

other local businesses along the way, as well as encouraging visitors to discover lesser-
known regions of the country. 
This coincides with the announcement that British Airways are launching a new route

between Heathrow and Slovenia’s capital, Ljubljana, beginning in summer 2019. The flights
will run between July 15 and September 2, an addition to established routes between the
British and Slovenian capitals, with easyJet departing from Stansted and Gatwick, and
WizzAir departing from Luton.
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Predjama Castle

King of your castle 
CLIENTS SEEKING an insight into Slovenia’s history need
look no further than its countless castles, manors and
fortresses. With 2019 designated Slovenia’s ‘Year of Culture’
a discovery of it’s Medieval, Baroque and Renaissance past
at some of the country’s best cultural castles makes for a
great way for visitors to escape the crowds and enjoy an
authentic Slovenian adventure…

Ljubljana castle − capital choice
Towering high above Ljubljana’s streets is the city’s
eponymous castle. Dating back some 900 years, the
majority of Ljubljana castle was rebuilt during the 16th
century following a devastating earthquake but has always
provided a great vantage point for panoramic views of the
city. The Slovenian Tourist Board has teamed up with the
iconic castle to help preserve and protect the historic site,
including a new augmented reality app to allow visitors to
virtually explore its history.

Bled Castle − the castle on a cliff  
While many visitors rush directly to the waters of Lake Bled,
those opting instead to wander up to Bled Castle will be
rewarded with the beauty of the castle chapel, Knight’s Hall
and Renaissance and Baroque architecture, not to mention
stunning views of the lake below and some great Slovenian
food and wine. 

Celje Castle −medieval might
Slovenia’s largest medieval Castle is sat atop a hill
dominating the town and was once home to one of the
country’s most powerful families, the Counts of Cleje, who
maintained the most influential dynasty in Slovenia.

Strmol Castle – ‘most unique’ 
For a destination that boasts so many standout historic
structures, there must be something very special about
Strmol Castle as it received the award for ‘Unique Castle of
the Year’ 2018, conferred by the London tourism magazine
Travel and Hospitality. Reigning high over a romantic lake on
the outskirts of Mansion Hill, Strmol Castle dates back to
the 13th century and was turned into a luxury hotel in 2012. 

Predjama Castle − the castle in the cave
A truly dramatic Renaissance castle built within a cave
mouth in south-central Slovenia more than 800 years ago.
Once an impregnable fortress, the castle includes a
dungeon, 16th-century treasure chest and Erazem’s Nook,
an eerie hiding place right at the top.

Otocec Castle – water keep 
Said to have been built during the 13th century, Otocec is
Slovenia’s only water castle and is located on a small island
in the middle of the Krka River. After it was damaged during
WWII, it has since been fully restored and is now a luxury
Relais & Chateaux Hotel. 

Slovenia: Green. Active. Healthy. 
DELIVERING AN overarching message of ‘Green, Active,
Healthy’, the Slovenian Tourism Board is set to continue its
efforts in encouraging holidaymakers to discover one of the
greenest countries in the world for 2019, leading the way
for sustainable tourism and the protection of its natural and
cultural heritage.
The destination can claim to be green in more ways than

one: forests blanket nearly two-thirds of the country; it is a
proud beekeeping nation, officially protecting its native bee
species and creating the first UN backed World Bee Day;
and the European Green Capital for 2016. 
The Julian Alps have been pulled into sharp focus for

consumers, providing a natural playground throughout the
year. In winter, ski resorts such as Vogel and Kranjska Gora
offer a variety of slopes ideal for families. In the summer,
the Alps are carpeted with wild flowers complete with the
Bohinj International Wildflower Festival in May and some of
the best hiking and biking in Europe. 
Visitors can relax and rejuvenate in 15 certified natural

health resorts, with a centuries-old cultural tradition of
treating both body and spirit using world-famous
magnesium and calcium-rich waters. 

Great Rail stops at Slovenia during
grand three-country tour 
FROM PRETTY capitals, historic cities and seaside
towns, Great Rail Journeys’ ‘Slovenia, Croatia &
Montenegro’ is a 13-day grand tour that takes clients to
Ljubljana, Zagreb, Split, Lake Bled, Postojna Caves,
Dubrovnik and the Plitvice Lakes.
Louise Heatley, the company’s head of product and

contracting, said “Slovenia is a beautiful country and this
tour gives just a taster of what can be seen. Staying in
Bled for a few days is simply magical; the town is located
on the shimmering turquoise waters of the glacial lake
that bears the same name. The town and the surrounding
forested slopes combined with Bled Castle overlooking the
lake make the location enchanting. It is the perfect spot to
explore Slovenia from.”
Tour prices start from £2,495 per person with departures

on May 4, June 8, September 7 and October 5.
Go to www.greatrail.com or call 0800-240 4470 to find
out more.

S08 TB 2501 2019 Slovenia_Layout 1  22/01/2019  16:46  Page 26



27travelbulletin.co.uk January 25 2019

‘Walk & Discover’ Slovenia with Riviera Travel
AS PART of Riviera Travel’s newly launched ‘Walk & Discover’ escorted tours, the
operator will be running an exploration of Slovenia’s stunning scenery by foot on the
itinerary: ‘Slovenia and Lake Bled’.
Travelling from the coastal town of Piran to picturesque Ljubljana and the postcard

scenery of Lake Bled, this diverse itinerary explores the country’s unique history on a
range of excursions including a trip to the Lipica Classical Riding School for a
performance by native Lipizzaner horses, a hike to the hidden Savica waterfalls and
more. Starting from £729 per person this six-day package includes flights from a
selection of regional airports, overseas transfers, four-star accommodation,
breakfast, a programme of walks with accredited guides and tours and excursions
accompanied by an expert tour manager.
Responding to customer demand, the operator’s collection of new tours offer a

more active holiday experience, with a walking option available every other day,
varying from two to six miles with easy and moderate options available. Guests will
be able to choose the level of difficulty they would like to complete each day, meaning
the package is flexible and tailored to each individual to ensure they enjoy the holiday
as they wish, all balanced with insightful guided tours and cultural visits.
Commenting on this new range of tours, Will Sarson, head of specialist product,

said: “Riviera Travel is very excited to launch the ‘Walk & Discover’ escorted tours as
a new product range in 2019. We have listened to customer feedback and introduced
these tours to accommodate guests who want a more active holiday but don’t want to
compromise on the cultural insight Riviera escorted tours are known for. Our walking
itineraries allow guests to experience a different side to a destination on the featured
walking excursions, learning from local insights and uncovering the road less
travelled along the way. As the name suggests, guests will both walk and discover.” 
The tours will be available for autumn and winter 2019 departures and includes

other destinations such as Italy, Austria, France and New Zealand.
For more information on the full range visit
www.rivieratravel.co.uk/experiences/walk-discover or call 01283-742393.

slovenia

INGHAMS IS offering a set of flexible, self-guided and multi-centre combinations in Slovenia.
Clients can combine the cultural city of Ljubljana and enjoy its restaurants and nightlife with a
relaxing stay in Lake Bled or head to the mountains of Kranjska Gora or clear waters of Lake
Bohinj. All resorts can be combined for three-, four- or seven-night stays, with the option to
create two, three or even four centre holidays depending on a client’s requirements. For example
‘Julian Alps Jewels’ is a possible three-centre holiday of 11 nights - four nights Bled, three nights
Bohinj and four nights Kranjska Gora – priced from  £1,171 per person including flights, standard
accommodation on half-board and all transfers. Visit www.agents.inghams.co.uk

Get a taster of 2021’s
European Region 
of Gastronomy 

IN 2019, travellers can get a
flavour of how Slovenia has
been awarded the prestigious
title of ‘European Region of
Gastronomy 2021’ by exploring
the country’s 24 gastro regions. 
The official title was delivered at

a ceremony during the European
Week of Regions and Cities in
Brussels last October, after which
Maja Pak, director general of the
Slovenian Tourist Board, said: “The
awarding of the title of the 2021
European Region of Gastronomy is
a great recognition for Slovenia,
Slovenian tourism and everyone
who contributes to the formation
of our country’s image as a unique
supreme destination for five-star
gastronomic experiences. Slovenia
has many resources and
opportunities to become an even
better and more popular
destination, with a prominent
place on the world map of 
culinary travellers. 
“Rich tradition, modern

gastronomic products based on
innovative approaches,
exceptional individuals such as
gourmet chefs, local organic
produce and high-profile, unique
events, such as the World Bee
Day, constitute a remarkable story
of superb Slovenian gastronomy,
which is becoming increasingly
more visible and appreciated
outside its state borders.
Simultaneously, this prestigious
award denotes an obligation for
further development and
promotion of our country as a
boutique and globally recognised
top gastronomic destination. The
Slovenian Tourist Board has been
incorporating gastronomy in its
marketing and promotional
activities for over 22 years.
Gastronomy is our new 2020–2021
biannual marketing topic, which
will replace the topic of culture.”
In Slovenia’s iconic wine

regions, recommend to clients
that they visit the world’s oldest
vine in Maribor or explore Goriska
Brda, home to an abundance of
local produce including olives,
figs and cherries. To discover 
the country’s wine varieties,
suggest a visit to the Vipava
Valley’s thriving vineyards.
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TO CELEBRATE its 30-year anniversary,
Prestige Holidays has launched a 
long-haul programme to Australia and 
New Zealand.
Much like the bespoke nature of its

Canada programme, the Australia and New
Zealand collection focuses on tailor made
holidays: combining established itineraries
and city stays with self-drive options and
selected add-on experiences to create
bespoke packages.
John Dixon, the operator’s chairman and

managing director, said: “We launched our
specialist Canada offering ten years ago
and we have seen a positive year on year
growth since its launch. Australia and New
Zealand provide a similarly diverse range of
holiday experiences, making them a natural
addition to our long-haul collection.
“Thanks to our new specialist team,

we’ve been able to include a wide range of
holiday options that really get under the
skin of these destinations. There’s
everything from wonderful city breaks and
cool places to stay with choice small motels
and luxury lodges to wilderness glamping.
Food, wine and walking trails; wilderness
adventures and exciting ways to get around
from hot air balloons and sea planes to rail
journeys, cruises, even camels are all part
of the mix. We’re confident that we can
deliver with aplomb, really memorable and

bespoke holidays from the initial enquiry to
the homeward return”.
Australian highlights include some of the

popular routes but with special add-ons, such
as the ‘Sydney, Rock and Reef’ trip which
features Sydney, Ayers Rock and the Great
Barrier Reef, with an upgrade option to stay at
Longitude 131 - a luxury desert base camp
where guests can lay in bed and watch the
sunrise (or set) from their bed. 
The operator is featuring the new ‘Great

Southern’ train route which travels between
Adelaide and Brisbane with off-train
experiences in the Hunter Valley (New South
Wales) and the Grampians (Victoria). A
selection of Wildlife Adventures, Great Walks
of Australia experiences, small ship expedition
cruises on the Great Barrier Reef, in Tasmania
and the Kimberley Coast also feature.
The New Zealand offering features both

North and South Island options, with the
inclusion of several special luxury lodges.
These include a quirky tree house stay at the
Hapuku Lodge in Kaikoura – renowned as the
country’s best whale watching location; also,
the ‘Bay of Many Coves’, a waterfront retreat
within the tranquil Marlborough Sounds at
the top of the South Island and the new
Helena Bay Lodge in Northland.
For more information go to
www.prestigeaustralia.co.uk or call 01425-
484044.

travelbulletin.co.ukJanuary 25 201928

australasia

Prestige celebrates 30 years with ambitious long-haul launch

New backpacker training module from Tourism New Zealand
TOURISM NEW Zealand’s 100% Pure New Zealand Specialist Programme has released
a new training module showcasing the many backpacking experiences available
across the destination.
The module begins by helping travel agents identify the variety of backpacker

personalities and how to determine what experiences would be best suited to them. With
many backpackers opting to self-drive through New Zealand, the module takes a closer
look into the differences between transport options, such as camper cars and
motorhomes. The training addresses the important issue of responsible camping, giving
agents the confidence to encourage their clients to protect and care for the environment
during their travels. Agents need a score of 85% or more to pass this course.
To find out more go to https://traveltrade.newzealand.com/en/training/nz-specialist-programme

A life-changing year of
travel from A&K

ABERCROMBIE & Kent has
launched its ‘Life-Changing
Year of Travel’ campaign;
which is a collection of 12
experiences designed to
immerse travellers in their
chosen destination through
interaction with indigenous
wildlife or in learning a
new skill characteristic to
that part of the world.
For example, clients can

head to South Australia
and stay at Arkaba, a
former-sheep-station-
turned-stylish-homestead
among a vast private
conservancy. Set among
24,000 hectares of South
Australian outback, guests
will contribute to its vetted
conservation programme
and monitor rare wildlife
with a field guide such as
tracking a radio-collared
quoll (a nocturnal
marsupial), help set up
monitors in important sites
and install heat sensor
cameras to capture the
movement of these rarely
seen creatures. 
The tour operator offers a

seven-night South Australia
self-drive itinerary from
£4,790 including flights,
transfers, accommodation
and some experiences.
Log on to
www.abercrombiekent.co.uk
or call 01242-547826 for
more information.
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QANTAS IS including beach safety
messages as part of its in-flight public
announcements for flights to many coastal
capitals and regional centres throughout
the peak summer swimming period.
The airline has partnered with Surf Life

Saving to help keep tourists and
international visitors safe on Australian
beaches. Cabin crew will be encouraging
safe beach visits by advising passengers to
always swim between the red and yellow
flags at the beach where they will be
watched over by surf lifesavers and
lifeguards. Each year international
tourists, in particular, are rescued or 
lose their lives on Australian beaches. 
and many coastal drowning victims are
often unfamiliar with the specific hazards
of the surf environment.
Adam Weir, CEO of Surf Life Saving

Australia, said: “Millions of people visit our
beautiful beaches each summer and
unfortunately many of them find themselves
in trouble simply because they aren’t used
to the surf conditions. We are pleased that
our beach safety campaign is getting an
additional voice via our national carrier and
given they carry a large percentage of our
international visitors to Australia, we are
hopeful this support with messaging will
really help saves lives.” 
Vanessa Hudson, Qantas’ chief customer

officer, added: “Qantas flies to destinations
that boast some of Australia’s most
beautiful beaches and we also have some of
the best surf lifesavers in the world. We are
keen to remind visitors via a friendly PA that
the best way to enjoy the beach and catch
their Qantas flight back home safely is to
swim between flags at a patrolled beach.”

australasia

WESTERN AUSTRALIA has been designated as one of the 12 destinations to watch as part of ABTA’s 2019
Trends report. The report cited several reasons for the inclusion of Western Australia in this year’s top 12
destinations including: the introduction of the Qantas’ non-stop flight from London to Perth, the latest
developments in Perth, the bohemian charm of Fremantle, the state’s dramatic coastline, and outstanding
natural attractions like Ningaloo Reef and the Bungle Bungle Range. Visit www.tourism.wa.gov.au

Daydream believer
as iconic island
resort reopens

FOLLOWING AN extensive
two-year redevelopment,
Daydream Island Resort –
part of the Whitsundays –
will officially open with a
‘soft launch’ on April 10
complete with a new
premium brand concept;
from relaxed dining
concepts and vibrant bars
to the modern rooms 
and suites with
waterfront views.
Jayson Heron, director

of sales and marketing
for the resort, said:
“Daydream Island has
undergone a huge journey
from the devastation
caused in 2017 by Cyclone
Debbie and we wanted
the new brand to signal
the evolution of the
island. The new brand
gives a nod to Daydream’s
heritage whilst also
looking to the future.”
The resort will house

three unique restaurants:
Graze Interactive Dining,
Infinity, and Inkstone
Kitchen and Bar; plus
three bars, Barefoot Bar,
Tonic, and Silica; and will
offer a revitalised pool
landscape allowing
guests to enjoy views
across the Whitsunday’s
Great Barrier Reef as
they swim. The aquatic
hub will be
complemented by a
poolside bar, featuring a
new burger concept.
A number of UK

operators feature the
island (either individually
or as part of wider
Australian itineraries)
and bookings are now
being taken with rooms
starting from
approximately £218 per
night for stays from 
April 10. 
Visit
www.daydreamisland.com
to find out more.

SINGAPORE AIRLINES has partnered with Tourism Australia as the official European airline partner
for Corroboree West 2019, an annual training and familiarisation event held exclusively for Aussie
Specialist Programme members. Pictured making the official announcement was (from the left)
Subhas Menon from Singapore Airlines, Sally Cope from Tourism Australia and Elen Thomas from
Tourism Western Australia, with cabin crew from the airline. The 2019 event is to be held on October
9-11 in Perth thanks to Tourism Western Australia and will see 300 frontline agents from across the
globe convene to meet with Australian tourism operators and enjoy a five-day FAM. Details of how to
register for Corroboree West will be announced very soon but to take part be sure to register and train
as an Aussie Specialist at www.aussiespecialist.com

Stay surf safe: Qantas takes passenger safety to new heights 
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We asked our staff the following question this week:

If you were to replace your name with a symbol or phone emoji which one would you use?

Crossword:
Across: 1. COSTA, 4. GABON, 6. IBERIA, 8. FOUL, 9. DIEPPE, 12.
EASTER, 13. BONN, 15. MANILA, 17. CRETE, 18. TEXAS. 
Down: 1. COLD FEET, 2. ST PAUL'S, 3. AVIS, 4. GAELIC, 5. BRI, 7.
BEN NEVIS, 10. PHOENIX, 11. VENICE, 14. DART, 16. ACE.

Highlighted Word: SIENA

Where Am I?: Devil's Throat, Iguazu Waterfalls, Argentina 
(& Brazilian border)

puzzlesolutions

020 7834 6661
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https://www.olympicholidays.com/
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