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Cruise and Maritime Voyages (CMV) invited key travel trade partners to Newcastle –
Port of Tyne and Dundee recently to have lunch and a tour around its latest fleet
addition Magellan. Pictured is the line's Wayne Beard (centre right), and Lyndsey
Barron (centre  left) with Magellan's hotel director, Daniel Reiter and local agents in
Newcastle. The company has vacancies available for visiting its premium ship Astor
on May 15 in Portsmouth,  June 2 in Harwich and August 4 in Rosyth. 
For details call 0844-414 6140 or email agents@cruiseandmaritime.com 
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newsbulletin

CITY BREAKS have already overtaken
beach holidays to become the most
popular choice for UK tourists according
to the annual Post Office Travel Money
City Costs Barometer. And this year there
is an even better reason to head off to a
European capital, with prices plunging in
three-quarters of the cities surveyed and
the increasingly powerful pound means
city breakers will have up to 22% more to
spend than a year ago, equating to £90
extra on a £500 transaction.  
For the seventh year running Eastern

European cities will offer bargain hunters
the best value – taking seven of the
leading ten places in the survey of 28
cities. Lithuanian capital Vilnius, the
newest eurozone member, tops the chart
after registering a fall of more than 15%
year-on-year in the overall cost of the
barometer basket. At £100.04 for a three-
course evening meal for two with wine,
drinks, two nights’ accommodation,
airport transfers, sightseeing attractions
and city transport, prices in Vilnius are
well under half those of traditional
favourites including Paris (£261.39),
Rome (£276.83) and Amsterdam
(£288.66). 
It would be a clean sweep for the

Baltic States, were it not for Budapest,
which comes in second in the City Costs
Barometer chart (£119.77). An 18.8% fall
in prices, the biggest drop in the
barometer top ten, has enabled Riga
(£120.39) to power past Lisbon and

Prague and move up to third place from
sixth last year. Completing the Baltic trio,
Estonian capital Tallinn (£131.28, down
11.5%) is in fourth place.
But Eastern European cities do not

have a complete stranglehold on value.
Athens (£131.35), new to the City Costs
Barometer, enters the fray in fifth
position. Boosted by the low cost of
eating out at £29.15 for two, the Greek
capital emerges as the cheapest in
Western Europe, taking that position
from Lisbon (£141.37), which drops to
eighth place. Prices in Athens are almost
55% lower than in Amsterdam, the most
expensive eurozone city.
Andrew Brown of Post Office Travel

Money said: “It’s a win/win situation for
UK holidaymakers this year in European
cities because prices are down in the
majority of cities we surveyed, thanks to
the soaring value of sterling. However,
prices continue to vary significantly in
different cities so it makes sense to do
some holiday homework before taking
the plunge and booking a capital break.  
“Remember that the cost of meals and

drinks will need to be added into the
spending budget as city breaks are never
all-inclusive holidays. Over the course of
a two or three-night break, these can
make a big difference to the cost of a city
break and the low prices in Prague,
Athens and Budapest will make these
cities strong contenders for a bargain
break to rival the Baltic States.”    

MAGELLAN MATES...

Survey reveals Europe’s best cities for a pound-stretching break

S01 TB2404 2015 Start_Layout 1  22/04/2015  12:05  Page 3



BRAND USA has launched a new site – the United States of
Great Outdoors – that highlights outdoor travel destinations
and experiences across the country. 
Content on the new site includes travel stories,

photography and videos that focus on adventure, nature,
family travel and other themes, along with stories organised
by both interest and destination. 
Features include ‘10 Incredible Selfie Spots across the

USA’, photos of the week and must-see lists with travel
information and trip ideas in easy-to-read snippets. 
Visitors to the site can also get a behind-the-scenes look

at the making of Brand USA’s America Wild: U.S. National
Parks (working title) film. Created in partnership with

independent filmmaker MacGillivray Freeman Films,
creator of 38 giant-screen productions, the film is a tribute
to the National Park Service’s upcoming centennial
anniversary in 2016.
Due for release globally in IMAX theaters and other giant-

screen cinemas during the first quarter of 2016, the behind-
the-scenes website footage includes grizzly bears fishing in
Alaska, the President Theodore Roosevelt on a camping trip
with conservationist John Muir at Yosemite National Park in
California and professional climber Conrad Anker scaling
the red rocks at Arches National Park in Utah. 
The microsite can be found at
outdoors.discoveramerica.com

SHEARINGS HOLIDAYS has added 15
new Mercedes Tourismo Euro V1
coaches to its luxury coach fleet,
Grand Tourer.
The new livery has been designed by

transport artist, Ray Stenning, which
sees the iconic blue colours of
Shearings, rolled across the Grand
Tourer fleet in place of gold. 
The announcement comes on the

back of further growth in customer
volumes, which earlier saw the
company expand its range of Grand
Tourer holidays and update its tour
and excursion programme in 2015. 
Caroline Brown, the company’s

commercial director, said: “We’re very
excited with our new livery and the
Grand Tourer fleet enhancement

initiatives. Consumer confidence is on
the increase and in response to this
we’re continuously looking at ways to
develop the Grand Tourer product.” 
In addition to the new vehicles,

Grand Tourer customers travelling this
year will be able to benefit from a
range of ‘Exclusive to Shearings’
excursions. Among them are a behind
the scenes visit to Warwick Castle in
Warwickshire and Floors Castle in
Scotland. 
This year’s programme also

includes a special collection of
European Grand Tourer holidays,
taking in new experiences and
destinations. As an example, a 16-day
‘Delights of Croatia & Dalmatian
Coast’ itinerary leads in at £1,759,

which includes stays in Dubrovnik and
Zagreb and a coastal journey along the
Dalmatian coast. 
For further information see
www.shearingsholidays.com or call
0844-209 7143. 

Airlines offered incentive for Eilat flights 
THE ISRAEL Ministry of Tourism has announced a new
tourism directive to encourage airline operators to fly to
Israel’s Red Sea resort, Eilat for a minimum of 16 rotations
over the winter period.
From October 6 to April 22, 2016 the ministry will

reimburse airline operators for every passenger flying to
Eilat’s Ovda airport by 45 euros up to the total amount of
one million euros per annum, per airline. 
The Israel Government Tourist Office, the UK office for

the Ministry of Tourism, has begun discussions with several
British and European airlines with regards to the new
directive.
Naama Oryan-Kaplan, director of the UK and Ireland at

the Israel Government Tourist Office, said “Eilat is the
perfect winter sun destination for British and Irish
holidaymakers. We know that direct flights will encourage
Brits to visit Eilat and the Red Sea resort and experience
the wealth of activities that Eilat has to offer. We are
currently in discussion with several airlines regarding this
new directive and hope to offer new services to Southern
Israel later this year.”
Submissions for airline proposals to the Ministry of

Tourism closes on June 15 and airline operators in the UK
and Ireland are encouraged to contact Naama Oryan-
Kaplan via email at naama@igto.co.uk

Shearings Holidays unveils new luxury Grand Tourer livery

Shearings’ new Grand Tourer livery

New website on America’s Great Outdoors from Brand USA
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G Adventures has announced the winning agents in its Über
Massive Incentive (UMI) campaign, which offered more than £50K
of prizes up for grabs. The two UK top sellers were Andrew Kerr
from STA Birmingham University and Jon Hodson from Gap 360 in
Tunbridge Wells. Both agents were able to choose from a menu of
trips for themselves and their friends. Pictured is the operator's
Jules Morgan with Jon Hodson, who opted for a Greece break with
seven friends sailing with him from Mykonos to Santorini.

PLAIN SAILING...
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INGHAMS' 2015 Lakes & Mountains
programme offers a host of new holidays with
highlights including the introduction of stand-
alone city breaks including Vienna, Innsbruck
and Munich, new gentle cycling and scenic
walking tours in Germany and Austria, as well
as a fresh focus on the gardens of Italy,
Germany and Switzerland.
The operator has added nine new

destinations, two new Chalet Hotels and more
than 50 new partner hotels to its summer
2015 programme, many of which have been
included in the programme at the special
request of customers.
Lovers of Austria will welcome the

introduction of Brand and Bürserberg,
Scheffau and Bad Kleinkirchheim in
Carinthia, while in Switzerland Hilterfingen on
Lake Thun joins the programme. 
The operator's Chalet Hotel concept

continues to grow in popularity with Chalet
Elisabeth in Lech joining the company’s
existing portfolio of chalet properties in
Austria. In Italy, the company will feature two
new lakes – Lake Orta, to the west of Lake
Maggiore, and Lake Ledro, set high above
Lake Garda, is now offered as a resort in its

own right. Also new in Italy are Maderno,
between Gardone and Limone, and the
walking centre of Champoluc located high in
the Monte Rosa region where guests will stay
at Chalet Hotel Breithorn. 
The spa town of Crikvenica in Croatia is

also new for this summer. With its bustling
tree-lined promenade, Crikvenica is located
on the Kvarner Riviera, 33km away from
Rijeka. 
A seven-night stay in Crikvenica at the

four-star Grand Kvamer Palace costs from
£679 per person on a half-board basis
including flights and transfers.
Meanwhile, the company has added several

twin-centre options to link mountain and lake
resorts. As an example, a Lake Garda
Highlights option, is based at Desenzano for
the first four nights before guests transfer by
leisurely lake steamer to Riva at the northern
tip of the lake to spend a week in a three- or
four-star hotel. Saturday flights are available
via Verona from £999 per person including
transfers, a full day tour of the Dolomites and
Venice plus a half-day wine-tasting excursion.
For more information visit
www.inghams.co.uk or call 01483-791114.

UNTIL MAY 29, qualifying new bookings with Rocky
Mountaineer receive a free night in Seattle, Vancouver or
Calgary on packages of four nights or more, plus a choice of
an airport transfer or a city tour if booking a package of
seven nights or more.
As an example of eligible holiday packages, an eight-day

Canadian Rockies Highlights and Coastal Passage trip
travels between Seattle and the Canadian Rockies with a
stopover in Vancouver, and features a range of activities,
highlighting iconic landmarks in Lake Louise and Banff, AB. 
For more information on the Spring Bonus visit
agent.rockymountaineer.com

Spring bonus offer from Rocky Mountaineer offers free nights on new bookings

newsbulletin

Carrier will be taking part in the annual Great Manchester Run – Europe’s biggest 10K running
event – on Sunday May 10. A total of 18 team members will be running the circular route around
the city that takes in landmarks such as the Imperial War Museum, The Lowry and Old Trafford.
Aiming to raise £2,000, the donations will go to Reuben’s Retreat, a Greater Manchester based
charity. Set up by Nicola and Michael Graham, who lost their son Reuben aged only 23 months,
work has begun on a retreat located within parkland in the Peak District which aims to offer respite
breaks for children with life-limiting or life-threatening illnesses, as well as a bereavement
support and counselling centre for parents and siblings. Pictured ready to get their trainers on are,
from the left, the operator’s Amanda Bailey, Siobhan Osborne, Rick Milne, Emma Cross, Lucy
Barton, Jenny Basham, Sarah-Jane Sherwin, Katie Robinson, Marie Mikkelson, Melanie Marsh,
Gina Riley and Jessica Read.

New live music
weekend break
from Butlins

BUTLINS HAS unveiled its
new Live Music Weekend
break for 2015 – Rockaway
Beach – an intimate indoor
festival showcasing the
best of emerging,
breakthrough and
established alternative
artists.
Taking place from

October 9-12 at Butlins
Bognor Regis resort,
guests can expect to see
sets from Johnny Marr,
Spiritualized, The Fall,
Young Fathers, The
Monochrome Set and
Whyte Horses, as well as
discover new and talented
acts.
Early bird tickets for the

three-day festival are on
sale from £129 per person
based on four adults
sharing a silver
apartment.  
Other Live Music

Weekends include the
Shiiine Weekender, 90s
Reloaded, Giants of Rock,
Disco Inferno, Butlins
famous Hot Summer Party
and Back Together. 
For more information visit
www.bourneleisuresales.c
o.uk or call 0845-070 4742.

RUNNING FOR REUBEN...

Inghams introduces stand-alone city breaks for 2015 
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Newsbites
� THE FOUR-STAR Palm Beach Hotel in Larnaka,
Cyprus is offering seven nights' breakfast stay for
£538 next month including flights. The offer comes
on the back of the hotel's recent refurbishment and
is based on two sharing a garden room. 
For details see www.palmbeachhotel.com 

� JET AIRWAYS has introduced a new Zero Penalty
Fee policy for changes or cancellations within 24-
hours of bookings made at www.jetairways.com

� NEW YORK’S One World Observatory has announced
that it will officially open on May 24. The
observatory, located at the top of One World Trade
Center, will provide panoramic views of
New York City. 
Tickets are available to purchase at
www.oneworldobservatory.com 

� PHILIPPINE AIRLINES is offering Economy and
Business Class flights from Heathrow to a range of
destinations for the travel trade. Agent fares lead in
at £120 to Manila in Economy including taxes and
charges. The offers are for travel up to November 30
for bookings made by June 30. 

�  ICELANDAIR has relocated to Heathrow Airport
Terminal 2. The carrier operates twice-daily
services to Reykjavik, Iceland and then onwards to
14 gateways in North America and Canada. 

JET2HOLIDAYS HAS launched an exclusive new service for
its customers in Benidorm – free baggage check-in at their
hotel for their return flight home.
The company claims to be the first operator in Europe to

offer the new facility where guests can drop off their bags
with the company's representatives in the hotel reception on
the day of their flight, collect their boarding passes and then

head off to the airport to relax, safe in the knowledge their
bags are securely waiting on the aircraft for the journey
home.
The service is currently being trialed at the operator's top

ten hotels in Benidorm, with more properties due to be
added in the near future.
For further information visit www.jet2holidays.com

Benidorm customers bag a new service from Jet2holidays
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SuperBreak’s sales team have been out visiting travel agents
wearing their branded red jackets to promote the new Visit
England 'Holidays at Home are GREAT’ campaign with Shaun the
Sheep. The team are giving away a variety of Shaun the Sheep
merchandise and are promoting a range of offers linked to the
campaign. Pictured are, from the left: the operator's Kelly Giblin,
Freya McCann and Wendy Cameron.
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EXODUS is featuring a
selection of wildlife
encounters in 2015/16
including a trip in search of
Papua New Guinea’s birds of
paradise, a chance to
accompany scientists
researching whale sharks in
the Sea of Cortez and a
specialist photography trip to
the Svalbard Archipelago.
The wildlife trips are

designed to support
conservation whilst exploring
new frontiers in the company
of experts and commence next
month with a trip to Papua
New Guinea to visit a

destination where new species
are still being discovered and
where tribal life has not
changed for hundreds of
years. 
Prices lead in at £5,949 per

person including flights,
accommodation, most meals,
all transport and listed
activities, with the first
guaranteed departure on May
24.  
Meanwhile, the new Sea of

Cortez trips takes an in-depth
look at one of the most
biodiverse marine areas in the
world, with the chance to join
world-renowned research

scientists.
The operator is also

launching two exclusive trips
to Spitsbergen in summer
2016, led by expert guide Paul
Goldstein and award-winning
conservationist and
photographer Mark
Carwardine. The two limited
departures will journey
through the Svalbard
Archipelago in 24-hour
daylight, getting travellers and
their lenses up close to all
manner of Polar wildlife,
including the polar bear. 
In response to Botswana

being one of the company's

bestselling wildlife
destinations in 2014, a new
Botswana & Zimbabwe Lodge
Safari has been created,
where guests have the chance
to observe some of the world’s
largest elephant herds in
Chobe National Park. Prices
for the 16-day trip start from
£3,499 per person including
flights, accommodation, most
meals, all transport and listed
activities and tour leaders,
with the first departure on July
25.
For more information or to
book visit www.exodus.co.uk
or call 0845-863 9601.

Exodus expands conservation support with launch of new wildlife trips for 2015/16

STEP ON THE
(SUPER)BREAK…
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COSMOS TOURS & CRUISES
has launched its 2016 preview
range of North America and
Worldwide holidays with a
private home pick up service
included, £100 off per booking
as well as some holidays held
at 2015 prices.
The operator’s product and

commercial manager, Leila
Grochowski, said:
“Customers booking early
can take advantage of our
great value offers and secure
the holiday departure they
want, particularly those which
coincide with special events
such as Mardi Gras or the
Jazz Festival in New Orleans.”
The company’s ‘Start in

Style’ private door-to-door
home pick up service is
included on all bookings
made before May 13, where
customers will be picked up
from home in a private
chauffeur-driven car and

given assistance with luggage
on arrival into the terminal
building with the same
service offered on the return
journey home.   
To meet demand for

worldwide touring, the
preview range includes
Japan, China, India, South
and Central America, Asia,
Australia, New Zealand and
South Africa.  
The choice of tours in the

US and Canada showcases
North American iconic sights
and sounds including vibrant
cities, national parks and
natural wonders. 
Prices lead in at £1,435 per

person for a nine-day ‘New
York, Niagara Falls &
Washington DC’ classic tour
including flights, seven
nights’ accommodation,
guided excursions, transfers
and the services of a tour
director.

Customers travelling on
their own can take advantage
of the operator’s ‘single share
option’ on selected tours; if
no other single share
traveller of the same gender
is travelling on the booked
departure, they can enjoy a
single room at no extra cost.
In addition to the home

pick-up service, a number of
direct flights are available to

North America from
Heathrow, Birmingham,
Manchester, Newcastle,
Edinburgh, Glasgow and
Aberdeen.
To book or for more
information email
agencysales@cosmostours.co
.uk, call 0800-997 8826 or
visit
www.cosmostoursandcruises.
co.uk 

Cosmos Tours & Cruises launches 2016 preview programme 

THE UK’s 100% Trade Only Tour Operator
Call Reservations FREE on 0800 0224 182
Incentive Terms & Conditions: www.travel2.com/sitecontent/terms/australiasnaturecoast.html

3228

@T2news *

Win a holiday for 2 to Australia’s Nature Coast in Queensland*

8 Day Fraser Coast & Sunshine Coast Self-Drive 
Travel north to cosmopolitan Noosa before an expertly crafted small 
group tour of Fraser Island. Let the experts show your clients this fantastic 
sand island to make the most of their time in Australia’s Nature Coast.

Includes:
• Return flights
• 2 nights at 4*+ The Narrow Escape Rainforest Retreat, Sunshine Coast 

Hinterland, B&B
• 1 night at 5* Outrigger Little Hastings Street, Noosa, B&B
• 1 night at 4* Mantra Hervey Bay
• 2 day Fraser Island Adventure Tour 

 including 1 night at 3*+ Kingfisher 
Bay Resort, Fraser Beauty Spots Tour, 
various meals & boat transfers

• 2 nights at 4* Mantra Mooloolaba 
Beach, Sunshine Coast

• Car hire for duration,  pick up
drop off Brisbane

Australia’s Nature Coast
Stretching from the Glass House Mountains north of Brisbane to iconic 
Fraser Island and containing some of the most serene and unspoilt 
landscape anywhere on the continent. With miles of breathtaking 
Queensland coastline, sweeping countryside, lush rainforest and 
abundant wildlife, it’s easy to see why this region is becoming increasingly 
popular. Although it seems like a world away from the hustle and bustle 
of Australia’s East Coast cities, it’s accessibility is one of its major assets.

Fraser Island Valid for travel: 01 May - 21 Jun 15

From £1,339pp

   ADD A PRE NIGHT IN 
BRISBANE FROM £49pp

Why not…

newsbulletin

Mount Rushmore, South Dakota
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The Blue Train heads to Kruger in 2016 
THE BLUE TRAIN has announced that it will be heading up
to “Big 5” country with the launch of its new Hoedspruit
departures in 2016.  
The company will make two round trips up to the

Limpopo Province, one in July and the other in August,
offering guests the choice of four 19-hour one-way
journeys. The new departures will enable guests to take
new 'rail safari' combination packages with the many
wildlife reserves and private safari lodges in the Greater
Kruger and Sabi Sands area.
For those wanting to take the Blue Train northbound, the

train will travel from Pretoria to Hoedspruit on Friday July
8 and again on Friday August 12, 2016, departing at 15:00
in the afternoon and arriving at 10:00 the following
morning.
Guests wanting to enjoy the rail journey after their safari

can opt to travel southbound from Hoedspruit to Pretoria
on either Saturday July 9or Saturday August 13, 2016. 
These one-way journeys between Pretoria and

Hoedspruit in either direction take 19 hours as opposed to
the usual 27 hours between Cape Town and Pretoria.
For more information visit www.bluetrain.co.za  or email
info@ethosmarketing.co.uk

with Eileen...At home
What has h

omeworker Eile
en

been up to this month?

IHOPE YOU all had a good Easter weekend and areenjoying the lovely spring weather we are now having.
I have a mixed bag of enquiries on the go at the

moment and I’m about to confirm a £12k holiday to
Mexico which I’ve been working on for quite a while. As
the holiday is for the May half-term holiday, the
accommodation is ‘on request’ so I’m just keeping my
fingers crossed that it comes back ok.
I had a surprise when I answered the phone a couple

of weeks ago. It was a woman from Café Nero asking to
speak to my husband which seemed odd. He was out at
the time and my guess was that he’d just popped in for a
coffee, left something behind and that she was calling to
let him know. However, I was wrong. He’d bought tickets
for a charity raffle some weeks ago and she was calling
to tell him he’d won a prize. The first prize in fact- an
apartment for a week at a golf resort in Turkey plus
some money towards the flights.
My husband was delighted when I passed on the good

news. At first, assuming I wouldn’t be interested in going
to a golf hotel he started talking about calling a couple
of his golfing friends to check out if they’d be interested.
I’m afraid I stopped him in his tracks when I made it
obvious I was looking forward to going! If he was
disappointed not to be going off on a golfing holiday with
his friends, then he hid it very well.
I read recently that research shows that as many as

one in five people are still travelling without insurance.
Cost is often given as a reason for not taking out cover,
yet research has found that Brits are often spending
more at the airport on drinks, magazines and sweets
than the cost of a standard single trip insurance policy.
Others travelling within the EEC often think that the
EHIC card is sufficient. One of the many benefits to
travellers of booking with a travel agent is that we will
always reinforce the importance of taking out travel
insurance, warn them of the possible problems of
travelling without suitable cover and recommend the
most suitable policy for them. That’s something they’ll
never get when booking online!

by EILEEN SAUNDERS of Travel Counsellors 
To respond to any of Eileen’s comments email 

jill.sayles@travelbulletin.co.uk 

newsbulletin
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MOVERS
�  NEWMARKET HOLIDAYS has appointed Sas Rowbotham
as account manager for the southern region. 

� ABTA has appointed Victoria Bacon as head of brand and
business development.

� THOMAS PANICKAMURIYIL has joined Hampton by
Hilton London Gatwick Airport as general manager.

� COSMOS TOURS has appointed a new field based sales
team. Simon McDermott joins as national sales manager
and will head up the team as Sarah Ashmore becomes
sales manager. Their remit will be to develop key
partnerships with northern and southern agents
respectively and to grow awareness of the wide range of
worldwide packaged touring and cruise products
available through the company’s brand Cosmos Tours &
Cruises as well as luxury river cruise brand, Avalon
Waterways.  

� THE FIVE-STAR Landmark London has appointed Adolf
Schauer as hotel manager.
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� IF ONLY…has partnered with Etihad
Airways to provide agents with additional
MoneyCard rewards this month. Agents
who book holidays that include Etihad
flights can claim a £20 Bonus MoneyCard
reward on top of the operator’s existing
level of rewards for bookings, which
currently range between  £10 and £300.
In addition, if agents visit the company’s
travel trade website (agents.ifonly.net),
they can win £150 of vouchers by
entering a simple quiz.

� A-ROSA Flussschiff, a cruise line which
operates river cruises in Germany, is
rewarding agents for selling FIT cabins.
Agents can earn a free cabin for selling
five FIT cabins on the company's SELECT
Premium conditions for all departures
taken by October 31 that are five nights
or longer. A maximum of five free cabins
can be earned per agency and holidays
must be taken by the end of 2016. 
For details email 
international.sales@a-rosa.de

� TO COINCIDE with its Tourism Australia
campaign, 1st Class Holidays is offering
agents the chance to win a BBQ and
deluxe hamper. Every Australia booking
made before May 15 will be entered into
a draw to win. Entries can be increased
by booking preferred partners and airline
classes, and if a booking contains more
than one upgraded element the
additional entries are increased. 
See www.1stclassholidays.com

Booking incentives

Agent offers
� UNIWORLD BOUTIQUE River Cruise Collection isoffering agents the opportunity to experience one ofits luxurious cruises for up to 70% off the brochureprice. The offer, applicable on selected Europeandepartures from May to August subject toavailability, is based on double occupancy and givesagents the opportunity to experience the company’sitineraries, fine dining, personalised service andshore excursions. Selected itineraries are availableon the Castles Along the Rhine, Legendary Rhineand Moselle, Enchanting Danube, Eastern EuropeExplorer, European Serenade, European Jewels,Venice & the Gems of Northern Italy, Bordeaux,Vineyards and Chateaux. For details visitwww.uniworldrivercruises.co.uk or call 0808-1689110. 

� SOMAK HOLIDAYS has launched a new Facebookcompetition where one lucky person will winafternoon tea for two at the Savoy. The competitionis hosted on the operator’s Facebook page(www.somak.com/win) and entrants have to liketheir page to enter. Bonus entries are rewarded tothose who share the competition on their Facebookpage. The winner will be announced online on May22.  

� THE GRENADA TOURISM Authority is offeringagents the opportunity to win a pair of tickets to theRHS Chelsea Flower Show on May 22. For a chanceto win, agents should send an email tolisa@eyes2market.co.uk by May 1 with the correctanswer to this question: By what other name isGrenada popularly known? The winner will benotified by email on May 5.
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Agent training
TIPTO has announced five new roadshows this

summer where agents will be able to meet

members, make new contacts, learn about new

products and offers while enjoying games and the

chance to win prizes. Events are run exclusively

for independent agents and homeworkers from

18:00-22:00 and are free to attend. Drinks and

snacks are provided throughout the evening and

agents are treated to a sit down dinner at the

start of the event when they can socialise and

mingle with operators and other agents. The

events take place this Monday (April 27) at St.

Johns Hotel in Solihull; June 17 in Ashford; June

18 in Croydon; June 24 in Bristol; and June 25 in

Exeter. 

THE GOLDEN TICKET…Last year Gold Medal launched its
biggest incentive yet – Golden Ticket: Reloaded – offering
agents the chance to win a holiday prize for eight people,
flying to Dubai with Emirates and staying in a Royal Bridge
Suite at Atlantis, The Palm, worth around £80,000. Pictured
is the lucky winner, Jane Wright from Apple Travel, who
was rewarded for her outstanding sales performance. 
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SCENIC TOURS is changing
and will now be known as
Scenic. The rebrand comes
after an extensive 12-month
project when the name
Scenic Tours was no longer
perceived as an accurate
description of the
company’s extensive
product offering. 
The business, founded by

Glen Moroney in 1986, has
evolved from an Australian
coach touring operator to a
luxury global travel
company and needed a
name and positioning which
better reflected the
company’s existing focus
and resonated more
strongly with guests and
agents.
Commenting on the

rebrand, the company's
chairman, Glen Moroney,
said: “We started out as a
very different company 29
years ago. Today, we’re
globally recognised with a
unique perspective on all-
inclusive luxury travel. In
addition, we’re also
specialists in river cruising
– and we’re able to use our
travel know-how in ways
that weren’t even possible
just a few years ago. 
“In that time we’ve come

to define who we really are.

We’ve also learnt so much
about our business, and
about how to improve our
guests’ travel experience.
Our offering is now much
more tailored. And, above
all, we now have a much
clearer idea of our mission
– to help our guests
discover the incredible
wonder in the many
locations we visit.”
With the name change

comes a new logo and a
refreshed colour palette of
black and gold. This has
already started rolling out
across parts of the
business, from
documentation to on board
the European fleet of Scenic
Space-Ships, which have
been rebranded. These
changes will continue over
the next few months across
website, brochures, press
and TV advertising and
events. 
As well as a new-look

brand, this year will also
see the launch of two new
Scenic Space-Ships, Scenic
Jasper and Scenic Opal,
which both feature new and
enhanced on board facilities
including a heated vitality
pool on Scenic Jasper. A
13th ship, Scenic Amber, is
currently under
construction and is
expected to make its
inaugural sailing on
Europe’s waters in 2016. 

Up to £1,200 in spring & summer
savings from European Waterways 
EUROPEAN WATERWAYS has announced its latest special
offers for the spring and summer 2015 season, with
savings of up to £1,200 off per cabin on its six-night, all-
inclusive cruises.  
Special offers include cruises in Burgundy such as a six-

night sailing on the 12-passenger La Belle Epoque, which
cruises the upper Burgundy Canal from Venarey-Les-
Laumes to Tanlay (or reverse).
Cruise dates are on May 24 and 31 and June 21 and

prices lead in at £5,980 based on two sharing and including
a saving of £1,200. 
Highlights include a visit to the village of Flavigny sur

Ozerain, location of the film ‘Chocolat’; a private Chablis
wine tasting in the cellars of a renowned winery; and a visit
to UNESCO site Abbaye de Fontenay.
Special offers with similar savings are also available on

other hotel barge cruises in Champagne, Alsace, Gascony
and on the Canal du Midi.
For details see www.gobarging.com or call 01753-598555.

Scenic Tours announces rebrand
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The UK’s first direct service between Gatwick and Reno in Nevada
launches in December from Thomas Cook Airlines, in time for the
ski season. The twice-weekly service departs on Wednesdays and
Saturdays from December 19 until April 9 and will open up ski
holiday options for UK travellers. Prices start from £399 return or
£729 with the airline's new Premium service. 
For details see www.thomascookairlines.com

Deluxe ‘Sonesta Star Goddess’ added to classic
Nile cruises by Discover Egypt

DISCOVER EGYPT has introduced the deluxe Sonesta Star
Goddess to its classic Nile cruise programme from May
until September, with one week cruises starting from £949
per person.
The all-suite vessel features 33 suites, each with a

private balcony and mod cons incuding plasma TVs with
satellite channels and Wi-Fi. The vessel also offers a spa,
fitness centre, swimming pool and lounge bar. 
Passengers benefit from a qualified Egyptologist guide

for the ten land excursions to see iconic sites such as the
Valley of the Kings, the Valley of the Queens and the
Temples of Luxor, Karnak, Edfu, Kom Ombo and Philae. 
The price includes flights, a seven-night full board cruise

with ten guided excursions and transfers. The Sonesta Star
Goddess will operate weekly departures from May 4 to
September 21. An extra week in Luxor can also be added to
the Nile cruise from £99 per person at the five-star
Sonesta St George Hotel.
For details call 020-7407 2111 or visit
www.discoveregypt.co.uk 

Pictured are recent graduates of Encore Tickets' Academy receiving
their diplomas. The course educates trainees about the opportunities
on offer from London’s theatres, restaurants and attractions
bookable through B2B booking platform www.myencore.co.uk

GRADUATE GROUP...
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Where Am I?

The Advantage Conference is being held
here in May.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, April 30th. Solution and new puzzle will

appear next week.

The winner for 10th April is Suzie Clare, Cost vacation

Travel Services in Norwich.

April 10 Solution: A=7    B=3    C=2    D=5

�A

�B

�C

�D

Number: 016

Travagrams

Across 
1. Cruise company or coffee venue (5)
3. Nusa Dua and Sanur are popular beach

resorts on this island (4)
6. Hotel brand, part of Accor (7)
7. Scottish resort (3)
8. Baton Rouge is the state capital (9)
11. National flower emblem of 10 Down (9)
13. Flag carrier of Poland (3)
15. The remains of a woolly mammoth were

recently found in this part of Russia (7)
16. Major car hire company (4)
17. Survival expert Ray (5)

Down 
1. Kenneth Branagh directs this fairy tale at a

cinema near you (10)
2. Popular Spanish city break destination (7)
3. Worldwide escorted tours and tailor made

holidays specialist (5)
4. LaGuardia airport code (3)
5. Musical currently touring the UK, ___ and

Miniskirts (10)
9. Temporary accommodation found in cold

regions, ___ hotel. (3)
10. Landlocked European country (7)
12. English rugby union team (5)
14. French high-speed train (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 30

Crossword

Su Doku

N
um

be
r: 

01
6

Royal Caribbean International’s new cruise ship

This Spanish airline recently celebrated its 6th anniversary in the UK

Manatees Hefts Oh

A Ear I Pour

Can you solve the following anagrams to decipher the destination & tour operator?
Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

im
ag
e 
cr
ed
it
: Y
ilm
az
 O
ev
ue
nc
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APH compares inflight streaming &
Wi-Fi availability on major airlines 
ACCORDING TO the latest research published by SITA, 63% of
global passengers expressed they would prefer to use their
own smartphone, tablet or laptop for inflight entertainment. 
With an increasing number of airlines now offering inflight

streaming facilities as well as Wi-Fi connection, Airport
Parking and Hotels (APH) has created a guide highlighting the
different options available across major airlines. The research
can be found in the Know Before You Go section of the APH
website at www.aph.com/byod
The information compares the entertainment system and

compatible devices on 20 major airlines including Air France,
British Airways and Virgin Atlantic, as well as the cost of Wi-Fi
connection during the flight. It also highlights the availability of
streaming from a passenger’s personal device onto the
airlines’ in-seat widescreen and streaming content from the
airlines’ entertainment system onto a passenger’s personal
device.
Of the 20 airlines researched, ten (including Air Canada,

Cathay Pacific and Lufthansa) were found to offer passengers
the option of streaming films, TV programmes and music from
their personal electronic device directly to their in-seat
widescreen. Streaming facilities were also found to vary
according to the airline and booking class, with Virgin Atlantic
offering streaming facilities on its new Upper Class Suite
which is available only on selected aircraft.
The research also revealed that the cost of inflight

streaming varied significantly between airlines, with Cathay
Pacific, Delta Airlines and Swiss Air all offering passengers
inflight up-streaming at no additional cost. 
With regards to inflight wireless internet access, 12 airlines

allow passengers to purchase an hourly, quarterly or 24-hour
service. The cost of an internet pass also varied across the
airlines, with a one-hour pass costing £6 with Aer Lingus, £7
with Lufthansa and £8 with Japan Airways; however, some
airlines such as Emirates and Iberia charge according to the
amount of MB used.
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has announced that 100 airlines have now signed up to its Rich
Content and Branding merchandising solution. The new technology
enables airlines to retail their products more effectively to the global
travel trade. Benefits to travel agencies include a potential increase
in ticket sales; the ability to book through their usual, preferred
booking processes and upselling opportunities. Pictured marking the
new milestone is the company’s vice president for Global Supplier
Strategy, Ian Heywood. 
For details see www.travelport.com 

AT THE end of last year I was asked what I
thought the key trends for the travel industry
would be for the year ahead. One of the main

areas I highlighted was the popularity and success of
companies using big data. 
Anyone with even a partial knowledge on the role of

digital technology in the travel sector will be familiar
with the topic of big data. However, a large number of
businesses across various sectors misunderstand the
term and see it as a complex challenge, rather than a
realm of never-ending possibilities. 
Big data has been driving the growth and evolution

of the industry for some time, and any business within
the sector has the ability to use big data in a way that
is beneficial to their business and to their customers.
Personalisation is arguably the most important

feature big data can offer, with the ability to enhance
the customer experience with a tailored service
specific to them. When booking a holiday, travellers
don’t just consider price, they have their own unique
set of requirements and preferences. Using big data
to tap into these customer decisions allows
companies to make informed predictions about the
elements customers want from a holiday.
If those in the travel industry can use the data they

have gathered to understand patterns in their
customers’ current purchasing and booking habits,
they are then equipped with the knowledge and
insight to determine what their customers are likely
to want in the future. Big data can also be used as a
way of setting a business apart from its competition.
With the travel market constantly expanding and new
developments surfacing, every company is part of the
fight to make their brand memorable - for the right
reasons. Using the insights big data can provide, loyal
customers can be rewarded with exclusive offers and
a truly exceptional brand experience. 
Another door big data can open is the ability to

gather the coordinates of a customer in real time, via
GPS using geo-fencing. Using big data in this way
allows businesses to determine when travellers are
close to a particular attraction or retailer, so they can
feed messages and alerts direct to customers’
mobiles. 
When it comes to big data there is no instant win, it

takes time and effort to gain these customer insights
and to then understand how you can use them to
benefit your customers and your business. However,
the use of big data should be essential to all those in
the travel industry with a vision of staying ahead and
once the collected data is available, you’ll be able to
make smarter decisions for both parties. 

DIGITAL DIALOGUE
In this month’s column, Andy Speight, managing director at
Digital Trip, the travel technology experts, looks at the role
big data plays in the travel industry and the benefits for
your business and your customers…

TRAVELPORT... 
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THE TRADE-FRIENDLY RIVER CRUISE COMPANY

Vote Scenic & Emerald Waterways as your 
‘Star River Cruise Company’. 

Fill in the voting form on page 29 or online at 
www.travelbulletin.co.uk/awards/how-to-vote

Luxury ultra-all-inclusive 
5-star river cruises

Deluxe fully-inclusive 
river cruises

               11:44

newsbulletin

ATTRACTION WORLD has
added The Orlando Eye and
I-Drive 360 to its portfolio. 
I-Drive 360 is Orlando’s

newest dining and
entertainment complex
which features the Orlando
Eye, Madame Tussauds and
SEA LIFE Orlando
Aquarium, as well as
exclusive bars and
restaurants. 
The Orlando Eye offers a

new and unique opportunity
for visitors to take in 360-
degree views of Central
Florida, 400ft high, while
SEA LIFE Orlando Aquarium
offers more than 5,000
creatures - from sharks to
sea turtles and seahorses. 
Prices to visit one

attraction start from £16
per adult and £12 per child;
two attractions cost £24 per
adult/£20 per child and

three attractions lead in at
£30 per adult/£35 per child.
Alternatively, visitors can

opt for three attractions and
a length of stay ticket to

LEGOLAND Florida Resort
for £52 per adult and £48
per child. 
For details see
www.attractionworld.com

Attraction World adds new products in Central Florida

The Orlando Eye

FROM MAY 4-8, guests at Haven's 35
holiday parks can celebrate Rory the
Tiger's birthday party.
The company's character gang,

Anxious the Elephant, Bradley the
Bear, Greedy the Gorilla, DJ Ned and
Polly will all be there to help Rory
celebrate by guaranteeing a fun filled
week packed full of games, party
dances and cupcake decorating. 
Following the party games, families

can choose from a variety of free
activities including the extensive
SportsZone programmes, SplashZones,
heated indoor pool complexes and
Parent Free Zones designed especially
for teenagers. Family activities include
football coaching, archery, fencing, go-
karts, mini-golf, ten pin bowling and
kids clubs for tots to teens.
Each of Haven’s characters will be

hosting their own special four-night

midweek break for their birthdays
across various dates throughout the
year.
A four-night break at selected parks

during Rory’s birthday celebrations in
May starts from £99 per family, based
on up to six sharing a standard two-
bedroom caravan.
For details visit
www.bourneleisuresales.co.uk or call
0871-230 1919.

Haven invites families to celebrate Rory the Tiger’s birthday party 
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MARITIM HOTELS has
announced plans for a new
hotel in Amsterdam,
scheduled to open in 2018.
The 579-bedroom and

suite hotel will be known at
the MARITIM Hotel
Amsterdam and is located
in the trendy downtown
district of Overhoeks, on the
banks of River IJ. 
The 34-storey hotel will

be the tallest hotel in the
city and will offer views of
the old city and port.  
Facilities include a spa,

swimming pool, gym, open
roof terrace, three
restaurants, two bars, a Sky
Bar and a VIP Lounge,

dedicated to special events.
The hotel will also offer a
conference room for up to
4,750 delegates, as well as
other large conference
rooms with the option to
host 2,300 delegates and
1,300 delegates. An
additional 17 small
conference rooms are
offered, along with six
private business offices.
The hotel will operate a

24-hour complimentary
boat-shuttle from the main
railway station to the hotel,
and for those driving, the
property offers city centre
car parking with 450
spaces.

Carnival introduces new-look brochure 
CARNIVAL CRUISE Lines UK has launched a new brochure
for cruise holidays for the 2015/16 season.
The brochure includes everything needed to book a

holiday on one of the line's 25 FunShips across the
Caribbean and for the new addition of Europe for 2016. It
also incorporates feedback from both travel agent partners
and past guests, and provides an insight into both the new
and existing places and spaces, along with the varied
dining options. 
An extensive list of itineraries are also featured for each

of the line's ships and the brochure also comes complete
with a separate insert for the new Carnival Vista which
debuts in spring 2016 with an inaugural Mediterranean
season. 
The line's UK marketing director, Erin Johnson, said:

“We’re really pleased with the new look and feel of the
brochure going into 2015. It really showcases all that
Carnival has to offer on board our ships; be that for
families or couples. We wanted to use this brochure to
highlight how much fun families can have on a Carnival
cruise and are very proud with the outcome.”
To order a copy of the brochure visit www.trade-gate.co.uk or
call 0870-727 0491.

Debut Amsterdam property from
Maritim Hotels set to open in 2018

An artist’s impression of
MARITIM Hotel Amsterdam
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agentreview
Christine Lloyd from Lloyds Consultancy took a seven

-night break at the four-star Spring Hotel Vulcano
Tenerife. Here are her thoughts...

Christine receives a £10 M&S voucher for her review. 
If you'd like to take part and receive a £10 M&S

voucher please email jill.sayles@travelbulletin.co.uk 
or call 020-7834 6661 with your name and contact details. 

First impressions ................................9/10
The property is impressive from the outside and even more
impressive when you walk into the reception area and see all
the wonderful plants in what can only be described as a mini
botanical garden.The area is light and spacious and our
check-in was quick, friendly and informative.

Comfort ..............................................9/10
The reception area has comfy sofas and armchairs. All rooms
have a balcony. We had a superior twin with pool and seaview.
Everywhere was really clean and fresh although some areas
are a little dated. Towels were changed daily and sheets were
changed at least once during our stay. There are two outdoor
pools with one being heated during winter.. 

Quality ................................................9/10
The hotel was of a good quality throughout. The food was
excellent with a good and varied selection everyday. Evening
entertainment was varied.

Affordability ........................................9/10
We found the rate to be average for a four-star hotel in
Tenerife and good value for money.The hotel is sold by
most major UK operators and accommodation suppliers.

Service ................................................9/10
Reception staff were informative and were happy to give
directions, sell you a newspaper or just to say hello as you
passed by.

Good to know ............................................
Best for adults as there are no facilities/ kids club etc for
children. The hotel is situated in a fairly flat area so is good for
people with mobility problems.If you need regular wifi access
this is not available in the rooms but is free in public areas
including by the pool.

Overall scoring: ..................

9
10/

S04 TB2404 2015 News 3_Layout 1  22/04/2015  12:08  Page 14



S04 TB2404 2015 News 3_Layout 1  22/04/2015  12:08  Page 15



WITH THE 2015 Advantage conference a little
less than a month away, I hope that I can be
forgiven for giving the event a massive plug in

my column this month.
I wanted to draw particular attention to the logic and
relevance we have applied to the session when putting the
programme together. 
Whilst the location of the conference will have a

bearing on whether or not our members and business
partners attend the conference, the major influencing
factor relates to the quality and value of the conference
programme; increasingly agents operate their businesses
with fewer staff than ever before and their actual ability to
attend the conference can be tricky and time-consuming
to organise - the event has to justify the effort that it took
for them getting there. 
With final conference numbers expected to exceed 420,

we are once again flattered that so many members and
business partners have found the time to be with us this
year.
The feedback delegates gave us last year in Dubai has

been listened to and acted upon, with a much greater
emphasis placed upon profiling members and external
partners, although the benefits provided by the central
team at Advantage will still be woven into the fabric of the
business sessions. In addition, both the leisure and
corporate breakout sessions will heavily feature the
importance of offering personalisation to customers
which will foster loyalty and provide a real competitive
edge.  
Highlights of the leisure specific programme will

include a session entitled ‘Who Said the High Street Was
Dead?’, in which Helen Johnson and Philippa Wilcox of
Advantage Managed Services (AMS) member Polka Dot
Travel will discuss their business success as they open
their third shop in just over a year.  They will explain why
they decided to open on the High Street when some are
saying it is ‘dead’, and how they have achieved such an
impressive rate of growth.
In ‘Time to Specialise’, Andy Harmer of CLIA will

outline the benefits of specialisation to a travel agency
business. Using cruise as an example but with key
principles for any kind of specialisation, he will explain
how the CLIA Cruise Challenge has focused some
members’ businesses on developing their cruise sales.
Tony Mann of Advantage member Idle Travel in

Yorkshire has rediscovered his mojo following a complete
refurbishment of his shop, that “makes it feel like a brand
new business”. He said: “In moving into the new outlet, it
was like starting a new business but with an established
turnover and profit.  I looked at different retail businesses
and stole the best elements of each; the contemporary
feel appeals to a new audience as well as retaining
existing customers. Although the new outlet is smaller,
better use of space has allowed me to create individual
desks with a bright and airy décor and colour scheme. I
have utilised the support of Advantage from business
development and marketing to advice on technology
systems.”
The corporate breakout sessions will be grouped

around the theme of 'Personalisation and Digitalisation'
of the corporate travel world and will include top industry
commentators Paul Tilstone and Timothy O’Neil-Dunne.
They will be joined by representatives from Ritz Carlton,
WEX Europe, easyJet and three corporate travel
managers offering their opinions on the changing
relationship between the TMC and their customers. 
As the conference also comes shortly after the results

of the UK general election have been announced, I
couldn’t think of a better time for Advantage to introduce
keynote speaker Jeremy Paxman; Jeremy has already
publically grilled the leaders of the two main parties and
will be leading Channel 4’s coverage of the election. With
our industry being so much influenced by changes in
government legislation, getting an informed perspective
on what the results of the election mean for the country
may prove invaluable.
As I mentioned earlier, I have avoided any mention of

the social programme with a drinks reception on the
beach, dinners in fruit markets and old town squares and
our exclusive use of a Turkish holiday resort - because
our conference is all about the programme. Our aim is to
make the content as personal as possible to each
individual delegate so that they return from the
conference energised by the experience and full of with
on how they can apply the lessons learnt in their
organisations. 
And as business is all about continual improvement,

we will ask for delegate feedback, carefully listen to what
they say and refine our conference programme for 2016 –
the venue of which we will be announcing at the
conclusion of our programme in Bodrum next month.

Industry Insight 
by...

This time it’s personal says Colin O’Neill, business development director at Advantage

bulletinbriefing
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What's your favourite household
gadget?
That’s got to be my new Tefal Actifry, home-
made chips cooked with just a teaspoon of
oil.

What are your favourite TV
programmes?
Ice road truckers. My favourite TV channel
would be National Geographic. 

What's a typical weekend 
for you like?
Housework, laundry, shopping, entertaining
or spending time with my mum.

What's your guilty pleasure?
Champagne or a glass of Havana Gran

Reserva Rum.

What do you do to relax?
I don’t! Relaxing for me is going to the
gym, going out running or a ride on my
bike.

What music do you listen to?
Kasabian, the Charlatans, Calvin Harris and
Akouo.

What's your favourite movie?
The Italian job.

What's been your latest DIY
project?
Hanging a new shower curtain! That’s
about the extent of my DIY capabilities.

What other companies/organisations
have you previously worked for?
Stena Line and Cosmos Tourama.

If you could change one thing in the
industry what would it be?
Quite a basic one here, send less emails. 
Pick up the phone, it’s good to talk and saves
time with endless emails being exchanged.

What's the best thing 
about your job?
Interacting with such varied groups, it means I
am always learning new things.

What's a typical day like?
There’s not really a typical day, I could be
leading an educational, training agents,
attending a commercial meeting or presenting
at an evening roadshow.

What's your favourite travel app?
The Trainline. I spend a lot of time travelling
around the UK by train. I couldn’t travel
without it.

What was the last email 
you received?
A request from a tour operator seeking
information on ski trains to the French Alps.

What skill are you most proud of?
The ability to approach each project with
enthusiasm and remaining very positive when
faced with challenges.

What do you love about the 
travel industry?
Getting paid to work in a field that I love, it’s a
priceless perk of being a sales manager.

What item do you always take with
you when travelling?
My iPhone which is loaded with music to listen
to for long journeys.

Where would you most like 
to visit and why?
That would have to be the Chugach and
Talkeetna Mountains of Alaska, to
experience the ultimate powder skiing via
helicopter.

What are your hobbies?
Mountain biking, surfing, watching Man City
and my number one passion in life - skiing.

What's your favourite (non-work
related) website?
BBC News and Ski Club of Great Britain.

Do you use social media for 
work and play?
Yes, I like keeping an eye on what’s
happening both at work and socially.

What trait do you dislike in other
people?

Those which distort the truth hoping that it
will impress.

What is your best quality?
My honesty and innocence.

What's your most 
embarrassing moment?
Crushing my body board in the boot of a
Coupe - it got completely jammed and I had
to drive the car with the roof half down.
Before I got home it started raining hard.

Do you have any nicknames?
Swampy! Don’t ask, I fell in a swamp whilst
texting someone and ended up being
covered in green slime.

If you could invent a new law,
what would it be?
The wearing of cycling helmets should be
compulsory.

At homeAt work

At play

  
Kelvin Dunk
Sales manager, Voyages-sncf UK
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So, to give you a helping
hand in deciding who
deserves your vote,

have a read through our
advice on the factors to take
into consideration, along with
agents' comments on how
they choose who to vote for.

FiNALLy, agents who vote will also be given the opportunity to win a
selection of 'cinema' themed prizes courtesy of Jetset (details on page 28).
So, as Judge Rinder might say, let the hearing commence!

Now iN its 19th year,
we’re proud to
announce that the

countdown to Travel Bulletin’s
2015 Star Awards has officially
commenced! This year's glitzy
event will take place on Monday
September 7 and by popular
demand we're back at London’s
five-star Landmark Hotel.

in keeping with tradition, the
Star Awards will offer a theme –
and this year it’s 'Cinema Stars'!
Guests will have the chance to
dress to impress for the
occasion, with the best-dressed
attendee winning a fabulous
prize. Tickets for this spectacular
Awards Evening are now on sale
and can be booked online at
www.travebulletin.co.uk/awards

over the following pages in this
special Awards Preview issue,
you'll find out how to select
your 2015 winners from a total
of 35 supplier categories,
divided into five industry sectors
- Smooth operators, Land Lords,
High Fliers, Sea Captains and
Best Supporting Acts.

All the categories can be found
on page 29 on the voting form.
Alternatively, you can vote
online at
www.travelbulletin.co.uk/awards
and a printed form will also be
distributed with each Travel
Bulletin issue in May. The
deadline to submit your votes is
June 5, giving you just a matter
of weeks to make your final
decision. 

THE CHOICE IS IN 
YOUR HANDS…

Here’s the diary
of events in the
run-up to this
year’s event

Friday 24th April
Agent voting opens online today 

Friday 5th June
star awards voting closes

Monday 7th September
glittering awards presentation eveningat the stunning landmark hotel!

 wards
STAR

Friday 29th may
Final day of ‘early Bird’ discounted tickets

Friday 26th june
Awards Finalists announced

The wait is almost over...

Star Awards 2014 Winners
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STARS ON STAGE…Stars of
the cabaret show, Once. 

KUONI FUN…Pictured enjoying some
fun casino action are Lisa Eggleton

(left) and Lucy Ellingham from Kuoni.

TOP TABLE…Attendees at the
2014 Star Awards get into the
swing of things. 

A BOURNE RECEPTION…Enjoying the pre-dinner drinks at the
reception are, from the left: Julie Dickin, Neil Davies, Emily
Purkiss and Louise Tansey, all from Bourne Leisure.

starawards

Titan’s 2016
Early Booking Bonanza

ON SALE NOW!

The early bird catches 

the worm!

To book or for more information 
call FREE on 0800 988 5800 

or visit titanagents.co.uk

*Prices subject to availability and con� rmed at time of booking.
†VIP Service not available on Scottish Isles or Sark.

MAXIMUM EARLY
BOOKING DISCOUNTS

SAVING YOU
from £50 to £600pp*

VIP
home transfers 
from every UK
address†
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You now have 6 weeks to make
your decision - you can fill in the

voting form on page 29 
or vote online at

www.travelbulletin.co.uk/awards

Turn to page 24 to read
‘Things to bear in mind
when casting your vote’ 

Are you likely to vote?

Turn to page 30 to read
‘Wrapping it all up...’

You’ve got the right
attitude! Do you need

some inspiration?

Do you know who to vote for in
Travel Bulletin’s Star Awards 2015?

NO

NO

YES

NO

YES
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Do you need extra help in
deciding who to vote for?

Read our ‘Things to bear in mind
when casting your vote’ on page 24

to help make your selection

Well done on making your
decision! You can now turn to
page 29 to complete the voting

process!

Have you decided on all your nomina-
tions for all 35 supplier categories?

You only have 6 weeks left to vote -
You can vote on page 29 or

complete the voting form online at
www.travelbulletin.co.uk

YES

NO

YES

YES NO
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If you’re unsure as to who will get your vote this year, then
consider some of the following factors when making your
decision…

Boosting earnings
Does the supplier offer
commission? If so, in what way
and how much? And what works
best for you? Do they reward
you for making bookings in
other ways such as prize
incentives, shopping vouchers or
experiences? Perhaps they invite their top sellers on fam trips?
In terms of being helpful, does the supplier make it easier for
agents to sell? Maybe they have produced a selling guide for
agents or have people on the other end of the phone to offer
help? And how trade-friendly is the supplier? Are you offered
any exclusive trade deals - both for yourself and your clients? 

Bookings made easy
Ask yourself if the
supplier makes it
easy to book a
holiday for your
clients - both
online and over
the phone. Do
they respond
relatively quickly
to enquiries? And
are they quick in

answering the phone? factors such as being able to speak
directly with someone quickly and efficiently are an important
factor for busy agents – especially if you have clients sat with
you. Also think about the supplier’s website – is it straight
forward and easy to use? Does it offer extra help and advice
such as an instant chat facility or the option to add-on different
components of a trip to boost earnings – and is all this self-
explanatory once you are using the system?   

Offering added value 
Surveys would show that increasing numbers of holidaymakers
appear less concerned with getting the cheapest holiday they
can and are more focused on whether the holiday offers real
value for money. Clients crave quality and they are prepared to
pay a fair price. So have a think about what exactly it is the
supplier offers. And more importantly, think about the
feedback you’ve received from clients who have been on a
holiday with that supplier – what’s the general consensus?
Were they happy that the holiday met or exceeded their
expectations? or were they left feeling neglected when the
supplier couldn’t or wouldn’t help them with a problem? Is the
supplier reliable? And can they be depended on to solve client
issues? How about offering extra special touches or going one
step further for clients? After all, it’s the little things we do that
show we care…

Who’s got your back? 
Training is an important factor in deciding who to vote for. Busy
agents need to be kept up to speed with the latest
developments to be better prepared to sell it to clients. It is in

THINGS TO BEAR IN MIND
WHEN CASTING YOUR VOTE 

£
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agents’ interest that they are aware of
the limitations of a supplier and what
they can and can’t do. So, does your
preferred supplier have your back when
they launch a new destination or
product? Think about their on-the-road
representatives – are you visited
frequently and are you given the
opportunity to learn about new
systems/offers/products etc.? Have you
built up any good working relationships
with reps – and do they consistently
follow up with any queries you might
have? What about training events and
roadshows – is this offered/available? Do
you regularly see suppliers attend events
to help promote themselves to agents?
How about online training – is this
available and if so, does it allow for ‘dip
in’ and ‘dip out’ sessions? Is progression

in online training rewarded – either with
a certificate or award? Suppliers may also
send out regular newsletters to inform
agents on their latest new launches and
deals – is this true for your preferred
supplier? Think also about fam trip
training – which trips worked well for you
- and did you learn enough to sell with
confidence? 

A little devotion
Do you feel that on the whole the
supplier makes it easy for agents to work
with them? Do they show you that they
care and value agents’ support by offered
price-match guarantees if they also sell
directly to consumers so that you don’t
feel in competition? How about offering a
dedicated agent website, telephone
number and email address? Are
dedicated people on hand to specifically
help deal with agent enquiries? When
they say they will come back to you – are
they reliable and quick? 

Aftercare service
It shouldn’t just be about clinching the
deal for any decent supplier; converting a

potential customer into a loyal, repeat
client, takes time and investment. So,
how good is the supplier in dealing with
any unexpected hiccups on a booking? Do
they have a dedicated person or team for
dealing with problems? Are they helpful
in giving your client exactly what they
need or when they hit an obstacle do
they give up? Do they offer suggestions
or highlights for you to pass on to clients?
feeling valued and appreciated is
important for agents – and equally, your
clients want to feel valued to. By offering
support to both you and your client, your
supplier is demonstrating that they have
your best interests at heart. 
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Buck stops here. We don't outsource responsibility to call centres - never will.

Star Accommodation-Only Supplier
3 points to lookout for

1
More product innovations. We have introduced 10 so far.

2
Better service. Our in-house support team responds within 45 seconds. 

3

VOTE
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PROGRAMME PALS…Hollie Smith
(left) and Tracy Hirsz from Travel 2

check out the evening’s running order. 

GUITAR HEROES…Justin
Coles from Somak Holidays
and Polly Lyons from All
Leisure Group practise for
Guitar Heroes.

2014 winner of 
Star Americas Specialist Operator Award was Funway Holidays...
“Winning the Travel Bulletin Star Award for the last three consec-

utive years means so much to the whole team at Funway
Holidays, especially as this is voted for by our industry's true

experts, High Street and home-based travel agents, making it
even more special.” 

Nick Talbot, marketing manager, Funway Holidays

Last year's Star European Specialist Operator 
Award went to Classic Collection...

“Thank you very much to all the voters of Travel Bulletin. This
award is much appreciated and I feel proud and honoured to be

supported by travel agents.”
Sarah Ayling, Classic Collection Holidays
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Denise Hodgson from Travel
the World 2 has firm views
on who she’ll be voting for
this year: “My decision on
who to vote for is based on
companies/operators that
have continually shown their
support of travel agents over
the last 12 months. They
should have no direct
sell/discount messages and
have a friendly and active
sales team who keep in
regular contact. A knowledge-
able friendly reservations
team delivering a reliable
service is a must too. Travel
agents are the life blood of
the retail industry and what a
great opportunity for us to be
able to influence who wins a
Star Award. Giving awards to
operators is a brilliant way to
show our appreciation of their
support and all wrapped up in
an entertaining night out -
brilliant!” 

Here's what one of last year's ticket
winners, Pauline Dougherty (pictured far
right) from Travel Counsellors, had to say:
"It was both a pleasure and an honour to
attend the awards. These awards give us
the opportunity to recognise those
suppliers that still support us. The winners
and nominees are all deserved in today's
travel industry and good to know they
value our worth. It is important to vote and
show them our support in return. The
awards ceremony was a great evening to
spend in great company clearly expressing
mutual appreciation. I will of course be
voting again this year - don't miss out on
your chance to reward those suppliers
that continue to provide us with

exceptional service." 
Travel Counsellors’ Marie rayner

(pictured second from right) was another
ticket winner at last year's event. "The
reason I decided to vote in Travel Bulletin’s
Star Awards was because without the
suppliers where would we be? So many of
them have so much knowledge on their

products and most of them have travelled
to the destination we are asking them
about; so if we want to get it right for our
customers and find out what more we can
offer them, then we need to let our
suppliers know how important they are to
us and how we appreciate their help.
When I found out that I had won a ticket to
the Star Awards I was so excited I could not
wait! The event was brilliant and to see the
look on the suppliers' faces when they won
was great. I would say to every travel agent
out there show your suppliers how much
you appreciate them and all their hard
work they do for you and VoTe for them -
you never know you could be at the awards
too!"

Marie Rayner from Travel
Counsellors agrees that
support from suppliers is
crucial. “I like a supplier to be
passionate about their
product and tell me things I
don’t know that my customer
would be blown away by. It’s
important to give my
customer the best advice and
help on their holiday and
sometimes I do need the help
of a supplier, so I need
someone that I can trust with
giving me that information.”
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JETsET is again this year’s star Awards
prize sponsor. The company’s
chairman, John Bond, said: “After the

frenzied winter months we’re finally
seeing some sunshine, the days are
getting longer, the flowers are blooming
and our mutual clients will be enjoying
their summer holidays. Hopefully we’ll all
get a chance to relax as summer
approaches and perhaps take time to
reflect on the help and speed of support
you have enjoyed during those hectic
booking months as well as the smiles on
your clients’ faces as they return to regale
you with their holiday experience.
“it’s that time of year when surveys

abound and we get asked for our views.
This year there’ll be even more surveys
than ever with analysts trying to second
guess the general election. However
there is one survey that i believe to be a
good test of the quality the travel
industry principals deliver to you the
travel agent and our mutual clients and it
culminates in the Travel Bulletin star
Awards.
“Why are we at Jetset supporting these
awards? Because you the travel agent
decides who should be elected to receive
an award. There aren’t any prescribed
boxes to tick – you enter your favourite in
each category. There aren’t any questions

that skew options. No gerrymandering.
The vote is from you on the counter. it is
a true reflection of your experience. And
it keeps us striving to be the best in our
class!”

PRIZES GALORE 

FIRST PRIZE  

RUNNER UP PRIZE 

PARTICIPATION PRIZES 

An annual unlimited cinema member pass for two. You can use
your card to watch films at Cineworld Cinemas as often as you
like. But that’s not all…the lucky winners will receive 10% off all
in-cinema food and drink purchases and regular unlimited-only
email newsletters updating you on the latest releases, exclusive
offers and competitions. You will also receive invitations to
Cineworld Exclusive advance screenings and, as an unlimited
member, you won’t pay fees for advance booking tickets online
at Cineworld.com

Two tickets for a London West End cinema of your choice.

Ten lucky winners will receive cinema gift vouchers which can
be used at your local cinema.

John Bond

The trade marks and logos ("Marks") displayed are the property of Cineworld

All voting forms will be entered into A free prize drAw sponsored by Jetset to win A selection of prizes. 
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VOTING FORM 2015

Please post or scan and email this form to us by friday June 5th 2015.
Post to Travel Bulletin, University House, 11-13 Lower Grosvenor Place, London sW1W 0EX or 

email to jeanette@travelbulletin.co.uk. You can also vote online at www.travelbulletin.co.uk/awards/how-to-vote
Name:........................................................................................
Company: ..................................................................................
Address: ....................................................................................
..................................................................................................
..................................................................................................

Job Title:....................................................................................
Email: ........................................................................................
Tel: ............................................................................................
ABTA No: ..................................................................................
Number ....................................................................................

name the supplier you consider to be the best in the 
following star Awards categories:

SEA CAPTAINS
star Family Cruise Company

star River Cruise Company

star Luxury Cruise Company

star specialist Cruise Company

HIGH FLIERS
star Business Airline

star Charter seat-Only Operator

star scheduled Flight Consolidator

star UK Airport

DREAM DESTINATIONS 
star south America Tourist Office

star North America Tourist Office 

star Caribbean Tourist Office

star Asia Tourist Office        

star Europe Tourist Office 

star Middle East Tourist Office

star Africa Tourist Office

star Australasia Tourist Office

LAND LORDS
star Worldwide Theme Park Or Attraction

star European Theme Park Or Attraction

star Car Rental Company

star Accommodation-Only Provider

star Worldwide Hotel Chain

star Technology supplier

SMOOTH OPERATORS
star Asia specialist Operator

star Africa specialist Operator

star Americas specialist Operator

star European specialist Operator 

star Mediterranean specialist Operator

star UK specialist Operator

star Escorted Tours Operator

star Luxury Operator

star Adventure/Activity Holidays Operator

star Holiday Parks Operator

star Holiday Add-Ons Operator

star Operator For incentives & Fam Trips

star Operator For Agent Training 

A minimum of 15 categories need to
be completed for your vote to be
included in the Jetset prize draw
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We asked our staff the
following question this week:

Your life would be
meaningless without….?

starawards

Crossword:
Across: 1. COSTA, 3. BALI, 6. NOVOTEL, 7. AYR, 8. LOUISIANA, 11. EDELWEISS, 13. LOT, 15. SIBERIA, 16. AVIS, 17. MEARS. 
Down: 1. CINDERELLA, 2. SEVILLE, 3. BALES, 4. LGA, 5. DREAMBOATS, 9. ICE, 10. AUSTRIA, 12. WASPS, 14. TGV.

Highlighted Word: CRETE

Travagrams: (top) Anthem of the Seas (bottom) Air Europa

Where Am I?: Bodrum

puzzlesolutions
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the canadian tourism commission picked up the 
star north America tourist office Award for 2014...

"We really value our travel agents on the ground and their support in selling Canada.
Being recognised as a ‘Star’ by Travel Bulletin is a really nice recognition of 

the work we do year round to support the trade"
Adam Hanmer, manager, travel trade (UK), canadian tourism commission

WiNNiNG A Travel Bulletin
star Award is the ultimate
accolade a travel company

can hope to receive as the voting is
conducted exclusively by the
industry's true experts – you! – High
street multiple and independent
agents, as well as home-based travel
professionals.

Just as agents rely on suppliers to
provide them with the best service
and products to sell to their clients,
suppliers also depend on agents.
Part of this dependency comes in
the form of regular feedback so that
suppliers know what they are doing
right for agents and areas for
improvement. Taking this into

account, which suppliers do you
believe have worked the hardest at
providing what you need? Are there
any companies which stand out to
you as going out of their way to offer
you the right support? 
These are the companies that help
keep agents’ business successful.
They value the travel trade and know
when to reward agents with
incentives, dedicated services and
training. They give agents the tools
to enable them to be great at selling
along with the confidence to sell
with ease, so now’s the time to
repay the favour, show your support
in return and vote for them – turn to
page XX now to make your vote
count. 

WRAPPING IT ALL UP…

BRUMMIE BABES…Getting
ready to strum a chord are
Beth Gawthorpe (left) and
Stefanie Bowes from
Birmingham Airport. 
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Vote for happy, hassle-free customers and choose Holiday Extras as your favourite supplier:

www.holidayextras.com/starawards

How much do 
you love 

Holiday Extras?

Please remember us when you vote for the 
2015 Travel Bulletin Star Awards:

Star Holiday Add-Ons Operator

Star Operator For Agent Training

Airport Parking | Port Parking | Airport Hotels | Airport Lounges | Holiday Insurance | Latitude Insurance | Airports by Rail | Car Hire

             09:49
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SUMMER

HALKIDIKI
5  Eagles Palace
Hotel & Spa
REDUCED RATES & 
FREE HB 7 nights from £999pp

HB, departs Gatwick 11 June
*Book before 24 Apr

5030

FLY FROM
YOUR 

LOCAL 
AIRPORT

PRIVATE
TRANSFERS 
INCLUDED

Call 0800 008 7288 
www.classic-collection.co.uk

AFFORDABLE 
             LUXURY

CRETE
5  St Nicolas Bay
Resort Hotel & Villas
REDUCED RATES
7 nights from £1,059pp

B&B, departs Gatwick 16 June
*Book before 18 Apr

CRETE
5  Elounda
Bay Palace
REDUCED RATES
7 nights from £989pp

HB, departs Gatwick 16 June
*Book before 30 Apr

CYPRUS
5  Constantinou Bros
Asimina Suites Hotel
FREE HALF BOARD
7 nights from £989pp

HB, departs Gatwick 15 Sep
*Book before 30 Apr

CORFU
5  Marbella
Corfu
BEST PRICE
7 nights from £845pp

HB

Departs Gatwick 17 Sep

SKIATHOS
5  Skiathos 
Princess Hotel
BEST PRICE
7 nights from £1,179pp

B&B

Departs Gatwick 14 Jun

RHODES
5  Amathus Beach 
Hotel Rhodes & Spa
BEST PRICE
7 nights from £728pp

B&B

Departs Gatwick 30 May

RHODES
5  Lindian 
Village
BEST PRICE
7 nights from £999pp

B&B

Departs Gatwick 30 May

SAVINGS
per couple per week

SAVE
£610*

per couple per week

SAVE
£238*

per couple per week

SAVE
£112*

per couple per week

SAVE
£1,299*

BEST
PRICE

BEST
PRICE

BEST
PRICE

BEST
PRICE

        16:27
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