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A RECENT psychological study, conducted by Professor
Jonathan Freeman at Goldsmiths University’s i2 Media
Research Lab, has discovered that Monarch employees are
officially nicer than the rest of us.
The low-cost airline and holiday company put staff

members to the test in a bid to scientifically prove its
reputation for being an all-round nicer way to fly as
highlighted in its recent TV advertising campaign.
The results found that employees scored higher than the

general sample of members of the public on psychological
constructs associated with being nice, such as emotional
intelligence, often described as the ability to read other
people’s emotions and react in an appropriate way. 
It revealed employees, who were randomly selected by an

independent third party, scored significantly higher on
levels of agreeableness and empathy, as well as on
measures of altruism, compassion and consideration.
As part of the study, the employees also participated in a

timed endurance test where they were exposed to different
stressors, such as a very loud, aversive noise through
headphones, and asked to press a ‘stop’ button when they

could no longer tolerate it. Some 60% of the employees
who took part in the lab test were able to endure the
aversive sound for the full time limit set for the demo,
suggesting they have above average levels of patience and
are less likely to lose their niceties in tricky situations. They
are also more likely to have good strategies for managing
the frustration and annoyance that often comes with a job
in the service industry.
Following the results, the company has decided to make

2017 the ‘Year of Nice’, promoting traditional values of
chivalry, courtesy and respect. As part of this, it is offering
customers free upgrades simply for being nice.
Selected customers will be rewarded for polite behaviour

with extra leg room seats - offering up to 15% more space
and with a value of over £100 (for two people) – as well as
priority check-in.  
Subject to availability, customer services staff are

allowed to give away a certain amount of the free
upgrades to extra leg room seats and priority check-in
every week. 
For more information visit monarchagents.co.uk

BRITISH AIRWAYS and New Orleans CVB treated their best performing travel trade partners to the ultimate New Orleans experience to
promote the launch of a new direct service to the city. The first ever ‘Party in the Sky’ departed from Heathrow last month to showcase the
world-famous Mardi Gras celebrations in the Big Easy. Pictured on the VIP trip to New Orleans are, from the left: Steven Hein, German
Travel Trade; Terry Sheehan, American Holidays; Lindsey Crump, Lime; Cath Pusey, America As You Like It; Jane Ninim, Expedia; Nigel
Williams, Jazz FM; Amanda McCarthy and George Beguinot, British Airways; and Kize Henry, LOTUS. 
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EVA AIR has launched a 'Travel Fun' jet,
with a new eye-catching livery that stars
the charming Sanrio character, Bad
Badtz-Maru. 
The aircraft is the world’s first Bad

Badtz-Maru-themed livery to be
scheduled for international service, and
will operate on the carrier’s Taipei-
Fukuoka and Taipei-Seoul routes. 
Best known for its Hello Kitty jets, the

carrier is introducing more characters
and creating a new edition of its popular
Sanrio family-themed aircraft.
The new 'Travel Fun' flights will

operate daily on a specially painted
Airbus A330-300 aircraft configured for

309 passengers, accommodating 30 in
Business Class and 279 in Economy. 
Bad Badtz-Maru is one of the Sanrio

family’s most popular characters.
Different from Hello Kitty’s sweet image,
Badtz-Maru is naughty in a charming
kind of way. The new livery captures Bad
Badtz-Maru in action, wearing his
backpack and sprinting to the nose of
the plane, ahead of his best friends.
Complementing its new Sanrio-family

livery, the airline has designed more
than 30 inflight service items and cabin
amenities, including Bad Badtz-Maru
pillows, slippers, headrest covers,
playing cards, meal boxes, postcards,

safety cards and disposable hand towels.
All items are part of the airline’s
dedicated programme to make the flying
experience fun for passengers.
For more information see
evakitty.evaair.com/en/
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HIGH FIVE HOLLIE…Hollie Leighton (right) from Spa Travel in
Wetherby won Osprey Holidays’ ‘Ultimate Icelandic Experience’ in
conjunction with Icelandair after completing a booking with the
operator. Her prize includes flights, two nights’ accommodation in
Reykjavik, a trip to the Blue Lagoon, a Northern Lights or Golden
Circle Tour, private transfers and a Rough Guide Pocket Map to
Reykjavik. Pictured with Hollie is the operator’s Nicole Graham.

New Greek island mini-sailing & Athens city break with Star Clippers 
STAR CLIPPERS has a new mini-cruise around the Greek islands, departing on August 30 from Athens and visiting Mykonos
and Hydra, on a scenic sailing route passing other islands in the Aegean. 
The five-night, land-cruise holiday includes two nights post-cruise in Athens, with accommodation at the four-star St.

George Lycabettus Hotel with views across Athens, to the Acropolis and beyond. 
The itinerary offers the opportunity to try out one of the unique voyages and spend time in the Greek capital, in a central

location from which to explore the city. 
Prices lead in at £999 per person including flights, transfers, three nights on Star Flyer including breakfast, lunch and

dinner, plus two nights’ hotel accommodation with breakfast post-cruise.
For details call 0808-231 4798 or visit starclippers.co.uk

New branded ‘Travel Fun’ jet from EVA Air features Sanrio character

MOVERS
�  GREAT RAIL Journeys has appointed Amanda Leggett as
business development manager to cover the North, Scotland
and Northern Ireland.

�  INTREPID GROUP'S co-founder Darrell Wade has appointed
a young successor to take over the role of CEO as part the
company’s long-term vision to grow sustainable tourism.
James Thornton (35) will become the first non-founding CEO
of the company while Wade will become executive chair.

�  ANGELA WAITE has been promoted to head of sales and
commercial at APT.

�  FUNWAY HAS promoted Nick Talbot to marketing director,
overseeing reservations and marketing, and Erica Collins as
commercial director, overseeing sales and commercial.

�  OLIVIER DAGUZAN has been appointed as chief operating
officer (COO) for AccorHotels’ HotelInvest division in the UK. 

�  CELEBRITY CRUISES has appointed Zoe Edwards as
strategic account manager following the recent promotion of
Nicola McNeish to head of sales.

�  JIM EASTWOOD has been appointed global sales director at
Travel Counsellors.

�  DORCHESTER COLLECTION has promoted Helen Smith to
chief customer experience officer.

�  SILVERSEA HAS appointed Erin Johnson as head of
marketing, UK and Ireland.

�  HAHN AIR has appointed Dennis Huk as head of global
account management.

�  THOMAS COOK has appointed Nicola Harper as trade
partnerships manager in its commercial, sales and relations
team, responsible for some of the company's key 
trade partners.
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PICTURED ENJOYING the VBRATA and EMBRATUR event (see story, below) are, from the left: Felix Deveney and Oli Perry, Dial-a-
Flight; Prakash Patel, Garuda Orient Holidays; Catherine Dillon, Travel Bulletin; Wendell Abraham, Gracetime Travel Incentives;
and Joe Cababie, Flight Directors.

AN EVENT to promote adventure and ecotourism destinations
across a number of Brazilian regions was held in London
earlier this month, with several exhibitors making the trip
over from Brazil especially. 

The evening represented a renewed partnership between
VBRATA, the Embassy of Brazil in London and the Brazilian
Tourist Board (EMBRATUR) in the UK to promote Brazilian
tourism in the UK.

More than 110 travel agents, tour operators and airlines, as
well as members of the trade press attended, many of whom
already feature Brazil as a tourist destination, but were
looking for new products and destinations.

The workshop included presentations designed specifically
for the British travel trade and, during the second half of the
evening guests were able to mingle with exhibitors and guest
speakers, allowing them to gain a deeper understanding of
the featured products and destinations.

The workshop kicks off a series of events this year that aim
to promote Brazilian tourism in the UK. It is anticipated that
the ecotourism and adventure tourism sector looks set to

grow in the UK, with Brazil poised to increase its 
market share. 

According to figures released by the Ministry of Tourism,
23% of the British tourists visiting Brazil in 2015 were
motivated by ecotourism and adventure tourism, an increase
of 39% on the previous year. Furthermore, the World
Economic Forum considers Brazil the country with the
greatest potential for such tourism given that it has the most
extensive biodiversity of species in the world, spread over six
biomes and three large marine ecosystems. These conditions
afford Brazil an enviable climate, clean water, fertile land,
hundreds of thousands of animals and plants and
paradisiacal landscapes, according to the Brazilian Ministry of
Tourism and EMBRATUR.

Chairman of VBRATA Europe, Chris Fuzinatto, said: "The
event was a great opportunity to drive interest in Brazil and
motivate the sale of both ecotourism and adventure travel
packages, as well as giving the travel agents and tour
operators guests the chance to learn from some notable
specialists.”

Brazil promotes Ecotourism & Adventure Tourism to trade  

New Northern Peru trip from Rainbow Tours follows launch of new cable car
RAINBOW TOURS has launched a new itinerary in Northern Peru following the opening this month of the cable car to the
Kuelap fortress in the Chachapoyas region.

The cable car, Peru’s first, cuts the access time for visitors to Kuelap to just 20 minutes, compared to a previous journey
time of 90 minutes each way by road. The Kuelap fortress was established in the 6th century, pre-dating Peru’s most famous
archaeological site Machu Picchu by around 900 years. 

Situated 3,000m above sea level, it consists of more than 400 circular dwellings, topped with thatched roofs and decorated
with zig-zag and rhomboid friezes. Kuelap was occupied for around 1,000 years by the Chachapoyas culture and was
rediscovered in 1843.

Kuelap is one of several pre-Incan cultures explored on the operator's new Northern Routes of Peru and Beach Holiday
and the route also takes in the vast adobe city of Chan Chan – the largest pre-Columbian era city in South America, built
during the Chimu period which rose to prominence in the 11th century before succumbing to the Incas in the late 15th
century.

As well as exploring some of Peru’s lesser-known historical sites, visitors will enjoy the varied landscapes of the country’s
north, travelling through cloud forest, steep mountain ravines and fertile agricultural areas. 

A full day is available to hike to Gocta Falls where Peru’s national bird, the Cock-of-the-Rock, might be seen, and the final
three nights are spent in the beach town of Mancora, close to the border with Ecuador, which offers white sand beaches and
a variety of watersports. 

The 13-day Northern Routes of Peru and Beach Holiday costs from £3,495 per person including flights, transfers, 12 nights’
breakfast accommodation and entry to attractions as outlined in the itinerary. 
To book or for more information call 020-7666 1266 or see rainbowtours.co.uk
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HAT’S THE WAY… Pictured marking the launch of Funway Holidays’ 2017/18  Caribbean & Mexico
brochure are, from the left: (back row) the operator’s Robert Thornton and Jade Andrews with (front
row): Jodie Arnold, Gemma Walsh, Magdalena Michalik and Elizabeth Wharton. The brochure
showcases Cancun and Riviera Maya in Mexico, along with the islands of the Dominican Republic,
Barbados, Tobago, Antigua, Aruba, St. Lucia, Grenada and Jamaica, together with the smaller islands
of St. Kitts & Nevis, Palm Island, St. Vincent & the Grenadines, Bahamas and Turks & Caicos islands.

SANTA’S LAPLAND has added an extra flight from
Birmingham, departing on November 29. 

The programme offers a Santa’s Magic three-day/two-night
package and includes flights, transfers, accommodation and
thermal clothing, plus activities such as a snowmobile search
for Santa’s hideaway log cabin home; a private meeting with
Santa for each family at which he reads each child’s own
letter; a gift from Santa for children under 13; a husky sled
ride; a reindeer sleigh ride; visiting the elves and Igloo
Fantasia; plus snow and ice fun activities.

Prices lead in at £2,009 per family staying at Santa’s
Saariselkä Inn in a type A room, including half-board.

The price is based on a family of two adults and one child
aged two to five years. 
To book or for more information see santaslapland.com or call
01483-791915. 

travelbulletin.co.ukMarch 24 20176

newsbulletin

Hi Sandy, 

I love reading your column in Travel Bulletin, but I
need to correct you over the origin of the term 'white'
rhino. (March 3, page 8). 
The white rhino is a grazer and has a wide flat mouth
(‘wijd’ in Dutch = wide) so this is what the Afrikaans
farmers called it, to differentiate it from the ‘black’
rhino, which is a browser & has a narrow pointed
mouth. English-speaking settlers in South Africa
subsequently misinterpreted ‘wijd’ for ‘white’ –
hence the name it still has today.

Claire Farley
2by2 Holidays

Tauck offers behind the
scenes access 

TAUCK IS featuring three
unique and in-depth 'Tauck
Events' that offer guests
intimate access to some of
America’s most iconic
occasions. This year the
company is inviting guests to
celebrate Jazz in the
American city the music was
born, New Orleans, to
experience the excitement of
the thoroughbred horse
racing culture at the
Kentucky Derby and to find
out what makes New York,
the city that never sleeps, 
so unique. 

The three events, taking
place in March, May and
October, each feature
specially themed, small-
group sightseeing each day,
with larger special
gatherings most evenings. 

As the company only
operates a single departure
of each event, they are able
to include exclusive touches
and behind the scenes
access for guests.

As an example, in October
the company will roll out the
red carpet for guests in New
York for a five-day event in
midtown Manhattan, going
behind the scenes of Ken
Burns’ films to explore what
makes the city so unique.
Guests booking The Tauck
New York City Event can look
forward to one-off lectures
by authors and historians, an
exclusive visit to the city’s
Tenement Museum, a guided
tour of Grand Central
Terminal and a private after-
hours gala evening on Ellis
Island.  

Prices lead in at £4,690
per person and the event
runs from October 5-9.
For details see tauck.co.uk
or call 0800-810 8020.

New Birmingham departure from
Santa’s Lapland 

The white rhino 
explained...

Mark Warner ski
packages now on sale

for ski 2017/18
MARK WARNER has
announced that its ski
2017/18 packages are on
sale with prices starting
from £549 per person.

A range of early booking
offers are also available
including free child places,
saving up to £609; savings
of up to £50 per person off
the brochure price; group
offers and better deals for
solo travellers. 

The company has also
developed its specialist
offerings. As an example,
exclusive off-piste sessions
with Henry Schniewind (an
off-piste ski guide and
avalanche expert) is
offered on January 21 in
Val d’Isere and February 25 

in Tignes.
Beginner packages are

also featured at Chalet
Hotel Christina in La
Plagne, where an adult
learn to ski package
includes five days of
morning ski school, six-day
lift pass and equipment
hire.
For further information
call 0333-305 9795 or see
markwarner.co.uk
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FRED. OLSEN Cruise Lines has launched its
first dedicated fly/cruise brochure for 2018/19,
highlighting a host of new exotic holidays. 

Guests can choose from a range of enticing,
far-flung destinations including India, Arabia,
the ‘Islands of the Indian Ocean’, South Africa,
Australia and New Zealand, with durations
from 14 to 38 nights. 

The line's sales and marketing director,
Justin Stanton, said: “Offered by three of our
four smaller, more intimate ships – Braemar,
Boudicca or Black Watch - guests are able to
get closer to their destinations with the 
fly/cruise options. 

“This, together with our innovative
itineraries, means our guests can spend more
time ashore discovering diverse cultures,
wondrous landscapes and gaining a more
‘authentic’ experience in the destination. 

“Our once-in-a-lifetime adventures offer so
much variety: guests can enjoy the culture and
traditions of India and Arabia; search for the
‘Big Five’ on a South African safari; discover
spiritual sites in Asia; spend Christmas in the
South Pacific or watch magical fireworks over
Sydney on New Year’s Day."

As an example of itineraries, Boudicca’s 14-

night ‘Islands of the Indian Ocean’ fly/cruise
departs from Port Louis in Mauritius on
November 29, 2018 and hops between some
of the most culturally diverse islands in the 
Indian Ocean. Call 01473-746164 or see
freddolsencruises.com/travelagentcentre

Norwegian & Collinson Group team up
NORWEGIAN HAS partnered with Collinson Group to allow members of the airline’s
loyalty programme to save costs on flights when purchasing airport lounge access.

Norwegian Reward is now giving members a way to earn CashPoints when
purchasing airport lounge access at LoungePass.com. CashPoints can be used as full
or partial payment for flights without restriction and can be spent on items such as
checked baggage and seat reservations.

Errol McGlothan, general manager, lifestyle benefits of Collinson Group, said: “Our
research has revealed that a wide range of rewards and offers, including lounge
access, was the most important aspect of a loyalty programme to  members. We are
delighted to be able to support travellers who prefer to fly with a low-cost carrier, and
who also desire a rewarding and enhanced airport experience.

“We are very pleased to partner with Norwegian and provide Norwegian Reward
members with a streamlined, efficient and accessible way to book a VIP airport lounge
experience online and earn CashPoints in the process.”
For details visit norwegianreward.com

Fred. Olsen Cruise Lines unveils debut ‘Exotic
Fly/Cruise’ brochure for 2018/19 

Malta to welcome
Hard Rock Hotel
opening in 2020

FOLLOWING ON from the
success of its properties in
Ibiza and Tenerife, Hard
Rock Café has announced
that it will be opening a
hotel in Malta in 2020.

Nestled in the trendy hot
spot of St Julian’s, the hotel
is projected to feature 370
rooms, including 110 suites
with balcony views over St
George’s Bay. It will also
offer a selection of premier
food and beverage outlets,
including a signature
restaurant and a rooftop
lounge with a sky bar.

A stark contrast to the
Mediterranean archipelago’s
villages, fishing markets,
temples and baroque
architecture, the new hotel
caters to the increasing
tourist boom that the island
is experiencing. Guests to
Malta will be treated to the
best of both worlds: for those
looking for an island retreat,
the 16,000-sq.ft. Rock Spa
will also offer swimming
pools and a fitness centre,
while business travellers and
companies conducting
meeting and incentive
conventions will have a range
of facilities to choose from. 

The hotel will be part of a
new mix-used urban
development that will
include a new shopping
mall, luxury private
residences and office
spaces.
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An artist’s impression of 
Celebrity Edge
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Celebrity Cruises reveals first look at
2,918-guest Celebrity Edge

CELEBRITY CRUISES has delivered a first look at the
transformational Celebrity Edge, whose dramatically
expanded staterooms, ship-climbing Magic Carpet
platform and unique suites set a new standard for 
ship design.

Designed completely in 3-D, and featuring the work of
A-list global architects and designers, the 2,918-guest
Celebrity Edge aims to make discerning global travellers
redefine how they experience the world and how intimate
a vacation can be.

The line involved a design and architectural 'dream
team' to push the boundaries of ship design and to
evolve luxury travel at sea. Staterooms erase the
boundaries between the traditional ship stateroom
and its veranda, creating a closer connection to the
ocean. The new Edge Stateroom with Infinite Veranda
turns guest quarters into a seamless space, from the
room's door all the way to the water’s edge. The
simple touch of a button gives guests open-air access
to the sea, bringing the outside in and the inside out.
With the touch of another button, guests can take
complete control of their stateroom and personalise
everything from lighting, shades, temperature and
service – even choosing a setting to tuck them in or
gently wake them.

The design adds 23% more square footage and 10%
larger bathrooms than the line's Solstice Class.

In addition, a sanctuary for world travellers - a private
utopia called The Retreat - will feature a private pool on
The Retreat Sundeck, while The Retreat Lounge offers a
round-the-clock personal butler service. 

With Celebrity Edge, the company has more than
doubled the number of available suites, adding two new
categories. At the top of the line are two new Iconic
Suites situated above the ship’s bridge. These near
2,600sq.ft., two-bedroom, two-bathroom suites feature
unique views thanks to panoramic windows in the dining
room, living room and bedrooms. The 700 sq. ft. veranda
also offers a 270-degree view of the ocean.

Another new Suite Class comprises six split-level
Edge Villas, which offer views from two stories of
windows, private plunge pools and direct walk-out
access to The Retreat Sundeck. All suites and double
occupancy Edge Staterooms are fitted with exclusively
designed king-size cashmere mattresses and offer
personal butler services and access to The Retreat.

Meanwhile, the Rooftop Garden is an ideal spot for
guests to enjoy games and activities through the day. At
night, it is home to live music and the outdoor movie-
and-meal pairing of 'A Taste of Film.'

Cantilevered from the side of the ship, the Magic
Carpet makes Celebrity Edge’s distinctive profile
recognizable from miles away. The size of a tennis court,
the engineering feat scales the 16-deck ship through the
day and evening, positioning at four of the ship’s decks,
transforming into a new and exciting experience at 
each one.

Celebrity Edge will homeport in Fort Lauderdale,
making her first sailing December 16, 2018. 
Bookings are now open at celebritycruises.com/edge
for the ship’s two seven-night Caribbean itineraries
and Celebrity Edge will be joined by three sister ships
in 2020, 2021 and 2022.

•   NEW: Win a stay for the family at Europa Park
Theme Park & Resort in Germany

•   Win a FAM Trip place to Italy with Just You &
Travelsphere

•   Visit Tallinn are giving away a Goody Bag of
Estonian treats

•   Win a £50 Love2Shop voucher & WDF prizes,
courtesy of BHX

Visit www.travelbulletin.co.uk for details
on the above websclusives.
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In our 2,000th issue, we asked for your travel predictions for the year 2037 for the chanceto win £20 in amazon vouchers. The winner was linda Isgrove (above, right) from Izzy Tours inBirmingham. Her predictions included: 

�  Physical travel agents will be reduced by half as people increase their use of smartphones and apps to do research and make bookings on line.
�  Improved technology online with 3D viewings of destinations.
�  a new generation, Millenials and beyond, concerned with international issues, will travelwith a purpose - so less beach holidays and more expeditions with an aim to make a difference. 
�  These new generations will have more confidence so less group travel as they go solo.�  It will become increasingly less safe to travel to many areas, so a resurgence in holidaysat home, especially for the baby boomers who are currently travelling the world now.

Meanwhile, our ‘2,000’ quiz winner was annie o'Mara (above, left)  from Thomas Cook inDurham. annie won 2,000 pence worth of shopping vouchers. 

Booking incentives
�  Funway Holidays has teamed up with
British Airways to offer one agent the
chance to win a four-night holiday for
two to New Orleans, including flights
and accommodation. To enter, agents
should book a package holiday to the
Deep South before March 31. All entries
will be entered into a draw and the
winner will be announced in April 

. 
�  To mark its 30th birthday on March 27,
Tucan Travel is sending birthday cakes
to the first ten agents to book their
clients on all tours from March 27
onwards. The company is also offering
15% off its Adventures for 20s & 30s
until the end of the month.

�  Oceania Cruises is giving agents a £20
Love2Shop voucher when they make a new
booking by March 31. For details email
agencysales@oceaniacruises.com

Travel predictions

Fancy a fam?
Travel 2 is giving agents the chance to win
one of 15 places on its upcoming fam to
australia’s sunshine state as part of its latest
campaign – ‘I Know Just the Place’. The
operator has teamed up with Qantas and
Tourism Queensland to highlight the state’s
natural assets and world-class aractions. To
enter the draw, agents must make a qualifying
booking to Queensland with return Qantas
flights and a minimum of five nights’ ground
arrangements by March 31. 
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Expedia extends affiliate network 
EXPEDIA AFFILIATE Network (EAN) has launched Deals
Finder to drive partners’ online conversion rates and
increase brand loyalty.
The new tool checks for the best available hotel deals

for partners to power their marketing campaigns and
drive online conversions.
Available as an additional tool to EAN partners, EAN

Deals Finder is home to all of EAN’s 650,000+ hotel
deals available up to 18 months ahead of the 
booking date. 
Surfacing hotel deals in seconds, EAN Deals Finder is

a simple user interface designed with advanced filtering
features, including star rating, percentage discount and
customer travel dates. The best hotel deals can then be
used to power the partner’s merchandising activities,
such as email campaigns, banner advertising and
landing pages.
For more information visit ean.com

RIVIERA TRAVEL has launched its 2018 River Cruise
programme, which is now on sale with new additions
and updates to its fleets as well as a new drinks
package and itineraries.
The company is also offering a new itinerary around

Eastern Europe - Budapest to the Black Sea. Offering
travel to Budapest, customers will take in a range of
highlights including visiting the historical Paprika
museum and cathedral, as well as a traditional horse
farm before moving onto Belgrade in Serbia. 
They will also pass through the Iron Gates, a gorge

forming the boundary between Serbia and Romania and
explore the Mesolithic archaeological site before making
their way to Veliko Tarnovo and Arbanassi in Bulgaria. 
Another itinerary, the Enchanting Rhine and Yuletide

Markets, will also go on sale for 2018 at a later stage,
while the existing Amsterdam, Kinderdijk & the Dutch
Bulbfields itinerary will now include a visit to Rotterdam
and the Windmills at Kinderdijk. 
For the Medieval Germany – the Main to the Danube

option, the itinerary will finish in Nuremberg allowing
for a leisurely stop in the medieval town of Marktbreit, to
allow for a better pace. 
Next year's cruises will also offer drinks packages

which can be purchased before travelling and include a
selection of alcoholic and non-alcoholic drinks during
lunch and dinner. 
For more information see
https://agents.rivieratravel.co.uk/escorted-tours or call
01283-744307.
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Crystal adds new Broadway talent 
CRYSTAL HAS announced details of 'Crystal on
Broadway', an exclusive new partnership with
Broadway producer Kevin McCollum, which will bring
cast members and creative experts from some of
theatre’s leading shows to the line's stages and
intimate venues. 
McCollum, who counts In the Heights, Avenue Q,

Rent, Motown: The Musical, and Something Rotten!
among some of his great successes, will help present
performances, lectures and Q&A sessions with some
of theatre’s top artists on selected sailings.
Debuting this summer, the new line-up will feature

a selection of guest singers, dancers, choreographers,
directors, designers and other artists on designated
voyages on both Crystal Symphony and 
Crystal Serenity.
For more information and reservations call 020-7399
7601 or visit crystalcruises.co.uk

G Adventures launches new sailing trips to Montenegro & Indonesia
G ADVENTURES has announced a ‘first-of-its-kind’ sailing trip around the Montenegrin coastline, as well as a
new sailing trip in Indonesia; starting on Bali before sailing through the Gili Islands. 
The two new trips bring the number of sailing destinations offered by the operator to seven, with Montenegro

and Indonesia joining the British Virgin Islands, Croatia, Cuba, Greece and Thailand in the sailing portfolio. 
The operator's global sailing manager, Vince Donnelly, said: "A sailing trip is a great holiday option for

travellers looking to do as much or as little as they like. Some travellers are keen to learn the ‘ins and outs’ of
sailing from our team of experienced skippers, whereas others are happy to relax and watch the world go by,
before arriving to their next port of call or barely inhabited island.  
“While we sell a set itinerary, it’s up to the skipper and the group if they fancy taking a detour to a special

island off the beaten track for a picnic on the beach, which is what makes our sailing tours so popular.”
The new boat in Montenegro takes eight travellers and is led by a dedicated skipper and a CEO (chief

experience officer) who offers local knowledge and insight. 
The larger catamaran in Indonesia carries 12 travellers, a skipper, CEO, and also has a cook to whip up locally-

flavoured dishes on board.
An eight-day Montenegro Sailing trip, starting and ending in Dubrovnik, costs from £869 per person. Travellers

will take in the Balkan landscapes as they move south along the Dalmatian coast, checking out an ancient fishing
village, UNESCO World Heritage site and beaches for swimming, snorkelling and sunbathing. Those looking to
dance should save some energy for Budva, which is known as the regional capital of nightlife. The itinerary
departs weekly from May 27 to August 19.
Alternatively, a seven-day Sailing Indonesia trip, starting and ending in Bali, costs from £1,099 and visits the

coastlines of Bali and Lombok, enjoying the vistas from the deck of a catamaran. The sailing adventure
introduces travellers to the Gili Islands in a week-long immersion of snorkelling excursions, kayaking tours,
beachfront bars and yoga sessions. It departs weekly from July 9 to November 19. 
For more information or to book call 0344-272 2040 or visit gadventures.co.uk

Riviera Travel issues 2018 River Cruise programme with new updates
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Where Am I?

Founded in August 1843, this is one of the oldest operating
amusement parks in the world. Located in the heart of a Danish

city, its lush gardens feature thousands of coloured lights.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, March 30th. Solution and new puzzle

will appear next week.

The winner for 10th March is Lauren Burns, Barrhead

Travel in Saltcoats .

March 10th Solution: A=8    B=6    C=2    D=9

Number: 012

Across 
1. P&O cruise ship (5)
4. Bellagio is a popular resort on this lake (4)
6. Country on the Baltic (7)
8. Capital of Latvia (4)
10. Tours & Cruises operator based in Bromley

(6)
12. Popular UK city break destination (6)
13. One of the Great Lakes (4)
15. Remote interior of 1 Down (7)
17. Historic port city in Normandy (4)
18. German city (5)

Down 
1. Country hosting the 2018 Commonwealth

Games (9)
2. Abu Dhabi is the capital (3)
3. Association of independent tour operators,

initially (4)
4. Company operating ferries and holiday

breaks to the Channel Isles (6)
5. Formerly known as Burma (7)
7. Singer who recently had nine songs in the

top 10 (2,7)
9. Popular form of travel in Venice (7)
11. State capital of Massachusetts (6)
14. Capital of the Maldives (4)
16. One of the Dodecanese islands (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 30

Crossword

Su Doku

N
um

be
r: 

01
2

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Industry
Insight by...

Industry news and views from Neil Basnett, chief executive of the Elite Travel Group...

IT WAS very sad initially to see the demise of DiamondRail Holidays and The River Cruise Line as they offered
a range of holiday options at very affordable prices. 
In addition, Tim and his team had always been very

supportive of independent travel agents and our own
consortium so it is always regrettable when such
companies cease trading. Perhaps in hindsight, the
prices had been pitched too low meaning that their long-
term survival had been put into jeopardy. 
The excellent news that Arena Travel has stepped into

the breach quickly to acquire both brands from Diamond
Shortbreak Holidays means that the vast majority of
clients booked will be able to have their holiday after all.
At a time of year when many independent travel agents
have been so busy, this has to be reassuring news. There
is nothing more frustrating for agents and more
upsetting for clients to have to go through the process of
getting money back to enable them to rebook an 
alternative holiday.
Arena Travel has been around for many years and it is

good that they have recognised the worth of the river
cruise product offered on the Lady Anne and Serenity
ships. These have proven to be very good value for money
at a time when there has been such rapid expansion of
river cruise holidays. Many of these are however highly
priced and beyond the budgets of some clients who like
the concept of river cruising: the River Cruise Line
catered for this demand. If it means that prices for the
product have to slightly rise in the future as they had
been pitched too low, then that has to be accepted if the
long-term survival of the brands is maintained. Clients
would undoubtedly support this option and I sincerely
hope that Arena Travel will nurture independent travel
agents as they will undoubtedly need their support.
Many in this industry queried whether the right

decision was made for the UK to leave the EU. The
announcement therefore of the EU Payment Services
Directive 2, which will come into effect next January and
which prevents retailers from charging fees to clients
paying by credit card, seems like manna from heaven to

BREXITEERS: not the appalling announcement itself but
the fact that it is being forced on us by Brussels. 
In an industry where profit margins have always been

low and where independent travel agents have to confront
prices available to consumers if they book directly with
airlines and hotels, most agents have tried to maintain
their margins by passing on fees they are charged by
their Merchant Services supplier. 
I do the same in my own business but my clients are

always given the choice: they are told from the outset that
if they wish to pay by credit card, there is a charge. This is
therefore not a hidden extra about which they have no
knowledge: it remains entirely their choice as to whether
to pay by credit card. I have never had one complaint
about the fact that there is a charge: they just choose not
to pay it by settling their holiday costs via other means. 
At a time when holiday prices are rising owing to the

current weakness of the pound, I fear that this directive
could mean further price hikes for the poor consumer as
it is totally unrealistic to expect travel agents to absorb
these costs. When eventually we leave the EU, can this
dreadful decision then be reversed? 
I am penning this article immediately prior to our Elite

Travel Group’s Awards Night combined with dinner to
celebrate St Patrick’s Day. As a consortium, we like to run
such events so that our valued suppliers can show their
appreciation of the support that they receive from our
members who in turn can vote for their favourite
suppliers. If it means having to sink a jar or two of
Guinness as well, whether to help celebrate the winning
of an award or to drown one’s sorrows for not having
won, then that adds to the fun of the occasion. With
Travel Bulletin having been nominated for our Media
award, then Lauretta and her team could be celebrating
well into the night if they win!

bulletinbriefing

travelbulletin.co.ukMarch 24 201712

Travel Bulletin is delighted to have won the
Media award from Elite Travel Group! We’d like to

say a huge thanks for your support - we’re
thrilled! - ed. 
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Royal Brunei Airlines launches new
Fly-Rail-Coach product
ROYAL BRUNEI Airlines has launched a new Fly-Rail-Coach
product with rail and coach operators in the UK.
The launch will make the airline one of the few in the UK

to offer passengers and agents a simplified travel booking
service. Through a partnership with National Express, Great
Western Railway and Heathrow Express, the new addition
will enable passengers and agents to book travel to and from
the airport, as well as their flights, through the company in
one seamless booking.
The product is available for passengers to book with travel

agents using the GDS reservation system and with Royal
Brunei Airlines directly. The system sources the most
suitable itinerary, in combination with flight departure times,
and prices the journeys automatically.
Adiel Mambara, UK country manager for the airline, said:

“We operate daily flights from Heathrow and we know that
passengers’ journeys start long before they arrive at the
airport. Heathrow is a major hub for the whole country and
consumers have often travelled for hours before boarding
their flight. 
“Fly-Rail-Coach will help streamline this process and take

the stress out of making bookings with several 
travel operators.
“Agents are also a hugely important part of our operations,

so this new product will make their lives easier, as well as
strengthening our position in the market.”
For more information call 020-7584 6660.

Monarch launches new summer flights
from Birmingham 
MONARCH WILL add four new routes to its network for this
summer from Birmingham.
It will be the only airline flying to both Split in Croatia and

Valencia in Spain from Birmingham, both of which are new
destination additions to its network. Flights to Naples and
Rhodes are also being introduced from Birmingham by the
airline this summer season, and all are now available to book.
As well as the four new routes, the company will be

launching new flights to Stockholm as a new destination from
Birmingham. The new flights were announced last year with
the first flight scheduled for April 28 where it will be the only
airline flying directly to the Swedish capital.
Marjan Schoeke, the airline’s head of network development,

said: “With the introduction of these routes we now have 30
destinations on offer to customers flying from Birmingham this
summer. We continually monitor our route network and feel
that these destinations will be a popular choice with our
customers.”
David Winstanley, chief operating officer at the airport, said:

“It is fabulous news that Monarch will be adding these new
routes for summer, offering more choice of destinations from
Birmingham. Both Split and Valencia are unserved from the
airport so passengers will have the chance to visit these
beautiful cities, while the routes to Naples and Rhodes offer
extra capacity to passengers travelling from their local airport.”
Visit monarch.co.uk for more details.

airtravel
Travel talks

John looks at the
high flying
ambitions of early
commercial flights

by John Guinn
, holiday resea

rcher

Our regular guest columnist, John Guinn, runs Holiday
Hut and regularly contributes to UK Health Radio.

IWAS once told by a passenger that LTN-WAW return for £40was bad value for money. If they thought that was expensive,
I wonder what they would have said about the amount paid

for the first ever fixed-wing commercial flight ticket.
This ticket was bought at an auction in 1914 by Abram Pheil

for $400 (around £8,000 today). However, tickets on general
sale were a more reasonable $5 (£100 today).
The trip, by a wooden flying boat, was from St. Petersburg,

Florida to Tampa. Percival Fansler, a local entrepreneur, was
behind the air service. Not only did Fansler see travel by air as
the future in a business model still seen today (but don’t tell
the EU), he managed to persuade the City of St. Petersburg to
provide a $2,400 (£43,000) subsidy.
The flight took off on January 1, 1914 and 3,000 people

gathered, around half the city’s population, to watch the 
plane leave. 
The journey, at a giddy height of 50ft., took 23 minutes. This

included a touchdown in the bay to adjust the propeller drive
chain. The return flight only took 20 minutes, so the propeller
must have been ok.
The first ever fixed-wing airline’s last flight was on May 5,

1914. Aircraft Transport and Travel, based in the UK, was the
first fixed-wing airline in Europe. It used a fleet of modified
former military biplanes. The modification was to enable the
biplane to carry two passengers. On July 15, 1919 it carried out
a proving flight between RAF Hendon and Paris-Le Bourget
Airport. It took two and a half hours, at a cost of £21 (£750) per
person. The first regular international service was run by the
company between Hounslow Heath Aerodrome and Le
Bourget, still using a biplane and still only carrying 
two passengers. 
Without these early pioneers, a passenger in 2016 might

never have been able to say that flying nearly 2000 miles for
£40 is expensive.
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DREAMS RESORTS & SPAS ARE SPECTACULAR 
BEACHFRONT RESORTS, PERFECT FOR COUPLES AND 
FAMILIES. ENJOY ALL THE INCLUSIONS OF UNLIMITED-
LUXURY®, LIMITLESS DINING, SNACK & BEVERAGES, 

SPACIOUS ACCOMMODATIONS WITH 24H ROOM SERVICE 
& WI-FI, DAILY LAND & WATER ACTIVITIES, LIVE NIGHTLY 
ENTERTAINMENT, COMPLIMENTARY GOLF GREEN FEES, 
SUPERVISED EXPLORER’S CLUB FOR KIDS AND MORE!

Dreams ARE MADE OF THIS.
DREAMS PLAYA MUJERES GOLF & SPA RESORT

Perfectl y situated in the exclusive gated 
community of  Playa Mujeres next to a 

world-famous golf  course, Waterpark on-site 
including two watersl ides, 10 dining options, 

13 bars and lounges…

DREAMS RIVIERA CANCUN RESORT & SPA

Mayan-themed Explorer’s Club for kids 
that features a planetarium and pyramid-

shaped climbing wall. All suite within jetted 
aromatherapy whirlpool bathtub. Stunning 

ocean views, 15 dining & beverages options…

DREAMS TULUM RESORT & SPA

Ideal l y situated within close proximity to the 
historic ruins of  Tulum and eco-adventure 

park of  XelHa, a unique, tradit ional Spanish-
style wedding chapel, complimentary 

tradit ional Temazcal ceremony located on-
site, adults-only section and more!

EXPERIENCE UNLIMITED- LUXURY® FOR COUPLES AND COUPLES WITH CHILDREN IN MEXICO: CANCUN • HUATULCO

LOS CABOS • NUEVO VALLARTA • PLAYA MUJERES • PUERTO AVENTURAS • RIVIERA CANCUN • TULUM 

CONTACT YOUR PREFERRED TOUR OPERATOR FOR MORE INFORMATION AND TO BOOK. BECOME A MASTER AGENT
TODAY AND TAKE ADVANTAGE OF INCREDIBLE INDUSTRY RATES, INCENTIVES AND MORE AT AMRAGENTS.CO.UK

      17:33
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TUCAN TRAVEL is marking its 30th birthday this month and, to celebrate, is sending birthday cakes to the first ten agents who book their
clients on a tour with the operator from March 27. As part of the birthday celebrations, the company is currently offering 15% off
adventures for its 20s and 30s range until March 31. As an example of tours, ‘Mexico, Belize & Guatemala’ is a new 12-day adventure for
this year where clients can combine Mayan ruins, beaches and colonial towns as they travel from Mexico City to Antigua from £781.00 plus
a local payment. Visit tucantravel.com for details. 

Private Mayan discovery and a fun-filled pirate cruise from Attraction World
OFFERED THROUGH Attraction World, ‘Open the Gate to Chichen Itza’ is an exclusive tour from Cancun which offers
customers a private entrance to the temples via the Mayaland Resort, located inside the Chichen Itza archeological park. 
Upon arrival at the park clients will be greeted by a certified archaeologist and historian before entering the temples in

solitude, prior to other visitors being allowed entry. 
At the end of the tour they can also enjoy a local buffet with round-trip transport also included. 
Costing £88 per adult and £62 for a child (aged five-12), the company is also offering customers a free Sterling Silver

Mayan pendant with an initial of choice when booking the tour.
Alternatively, the operator can organise a night of entertainment on Captain Cook’s vessel. The Captain Cook cruise,

featuring a ‘Surf & Turf’ lobster dinner from Mayan Riviera costs £103 per adult and £56 per child (aged six-12) with wild
pirate antics and a real pirate fight, as Captain Cook and his crew take on the enemy. A premium open bar, including
pirate brews and Caribbean cocktails, plus a lobster and/or steak dinner are also included. 

mexico

FOLLOWING A soft opening at the end of last year, Grand
Velas Los Cabos has officially opened its doors. 
The $150million resort on Mexico’s Baja Peninsula is the

fifth property of Velas Resorts and features 304 ocean view
suites with private terraces, some featuring personal
plunge pools. 
The property also offers five gourmet restaurants with an

extensive beverage and wine programme, a convention
centre, 35,000sq.ft spa with 16 treatment rooms and
hydrotherapy facility, three pools, plus pool and 
beach concierges.
Rounding off the list of amenities and services available

is a ‘Life Fitness’ centre with personal trainers, exercise
programmes, yoga, pilates and meditation; a recreational
activities programme; separate teens’ and kids’ club
facilities and activities programme; a 24-hour personalised
butler concierge service; and 24-hour in-suite service.
Rates start from $750 per person, per night on double

occupancy and the all-inclusive rate includes suite

accommodation, a la carte gourmet meals at a variety of
specialty restaurants, premium branded beverages, 24-
hour in-suite service, access to the fitness centre and
nightly entertainment. 
For more information visit loscabos.grandvelas.com

Velas Resorts opens the doors of the $150 million Grand Velas Los Cabos 
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NOW MORE accessible with direct flights from
London, Puerto Vallarta and Riviera Nayarit
are two neighbouring regions along Mexico's
Pacific Coast, each offering an alternative and
must-visit Mexican escape for 2017.
For yoga fanatics, wellness lovers, surfers

and general lovers of culture and charm,
Sayulita in Riviera Nayarit is a recommended
first stop. 
The region offers some of the most popular

surf on the coast, along with paddle and body
boarding, while the village’s cobbled streets
are filled with bunting, bustling street-food,
colourful boutiques and market stalls. 
As an example of accommodation, prices at

Haramara Retreat start from £177 per person
(haramararetreat.com), with flights from
Thomson Airways from Gatwick and
Manchester.
For clients looking to embrace the ocean

breeze and escape the hustle and bustle of
everyday life, a trip down the coast will see
them come to Casitas Maraika, located in
Boca de Tomatlan, Puerto Vallarta. 

The retreat is nestled in the Sierra Madre
Occidental where marine life coexists with that
of the rainforest and privacy is assured, as the
bay is only accessible by boat. Everything here
is eco-friendly, from the washbasins made of
shells to the showers made of trees, and
visitors can enjoy a day at Maraika by soaking
up the rays and sipping cocktails made from
exotic fruits - organically grown within 
the property. 
For honeymooners and couples, Casitas

(Spanish for ‘The little houses’) allows for
complete privacy and the chance to be at one
with nature. Other accommodation options
include ‘Little Firefly’, ‘Humming Bird Casita’
and ‘Dragonfly Casita’, each offering different
setups. Guests can wake up and enjoy a yoga
or meditation class in the morning below the
mountainside or, for those after something a
little more adventurous, boat rides, kayaking,
fishing and horse-riding are all accessible.
Stays start from approximately £100 per night,
based on two sharing – see
casitasmaraika.com

x
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Travel 2 highlights Secrets Silversands Riviera Cancun 
SECRETS SILVERSANDS Riviera Cancun is being highlighted by Travel 2 as an ideal
option for clients seeking an all-inclusive break.
The hotel is set on the Riviera Maya coastline and, with the ‘Unlimited Luxury’ all-

inclusive package, guests can indulge in an unlimited amount of gourmet à la carte
dining options and drinks, plus make the most of the included activities and
entertainment.
The uncrowded beaches, along with a pool and beach waiting service and spacious

accommodation, are also being promoted as selling points.
Ross Sinclair, the operator’s senior product manager for USA and Caribbean, said: “If

guests fancy an adventure one day during their relaxing escape, they can try out a range
of nearby activities on offer such as scuba diving, mountain biking, trekking or deep sea
fishing. 
“The ‘Secrets Spa by Pevonia’ at the resort offers everything you need to relax and

unwind. There are more than 14 treatment rooms available, from a double outdoor area
for spa rituals to a luxurious VIP double room, complete with a double hydrotub, shower
and a foot and tea ritual area.”

The must-see hot spots along Mexico’s Pacific Coast

New adult-only addition
from Funway Holidays 

FUNWAY HOLIDAYS has
expanded its portfolio with
the addition of the UNICO
20°87° Hotel Riviera Maya, a
new adult-only hotel on
Mexico’s Riviera Maya.

Malcolm Davies,
destination product manager
for the operator, said: “The
hotel is all about high-end
luxury and oozes
contemporary chic. There are
ample top notch facilities
including a resident
destination wedding expert
plus provision of an anfitrión,
who acts as an insider’s
guide to the local area. 

“A concierge to help make
guests requests and
reservations plus a right-
hand man (or woman) to
assist in making the most of
their room is all part of the
inclusive service. Plus the
hotel includes unlimited
selected tours, spa
treatments, beauty salon
services and golf.

“Signature guest
experiences are one of the
hotel’s highlights; from an
‘in-room gallery’ featuring
art to purchase, to an
‘Experience Room’ where
guests select their own
beach gear and personalised
in-room amenities sourced
from local craftsman. I love
the oversized balconies in
every suite, including
stunning outdoor bathtubs
plus the extra huge double
beds.”

The operator is offering
seven nights at the all-
inclusive resort, including
flights with Virgin Atlantic or
Delta Airlines, from £1,700
per person based on two
adults sharing on a May 4
departure. 
Visit funwayholidays.co.uk for
more information.
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Edinburgh skyline uk&ireland

staffreview
Exploring Edinburgh: Travel Bulletin’s acting online editor,

Adam Potter, heads to Scotland for a stay at the 
Nira Caledonia…

TO GET to know a city it’s often suggested that you
should do so at street level. Edinburgh’s arched
passageways (leading off from the well-trodden Royal
Mile), intertwining roads, peaceful gardens and its
distinct contrast of medieval Old Town and Georgian
New, all beg to be explored. But to really appreciate the
full splendour of this city one also needs to see it from
up high. There’s no shortage of opportunities to do this;
be it from the ramparts of Edinburgh Castle, photogenic
Calton Hill or (for those who like more of a challenge) a
30-minute hike through Holyrood Park to take in the
360° view from Arthur’s Seat. Even as I write, I can see
across the grand-looking rooftops that stretch across
the city’s New Town from my room, and such charming
cityscapes showcase Edinburgh at its very best.
Perched up high, I’m staying at the five-star Nira

Caledonia; an equally charming boutique property that
lies amongst the cobbled streets of Edinburgh’s New
Town. A heritage building that was once the residence of
Scottish writer John Wilson, you can feel the history as
you climb its large circular stairwell with chic and
individual rooms branching off at each level, from smart
bijou singles to vast and romantically lavish Jacuzzi
Suites. Tucked away on its uppermost floor (and rather
feeling that I’ve found a secret hideaway within the
tapestry of the city), modern touches match well with
my petite double room’s period features, as does a
tasteful use of subtle tartan in earth print colours.
The hotel angles itself very well towards a

comfortable and romantic city break for couples. Lost
among the picturesque private gardens and crescents of
the New Town, the hotel is ideally located; far enough
out from the Edinburgh’s touristic bustle to be quiet and
relaxing, but only a short stroll from the hotel’s
impressive Georgian facade will have you at Edinburgh’s
key sights, museums, bars and should clients wish to
stay in the hotel’s cosy surroundings in the evening, the
property also houses Blackwood’s Bar and Grill which
focuses on fresh organic Scottish produce to bring
regional specialities to the fore. As a nice, personal
touch, the bar even houses its own blend of whisky
which comes highly recommended (tasted all in the
name in research of course).
The Nira Caledonia is certainly a city gem which can

easily scale the high expectations of those looking for an
elegant escape to Edinburgh.
For further information see niracaledonia.com

SANDY BEACHES, boutique towns and the countryside are all
within easy reach of the Claywood Retreat Lodges in Suffolk, just a
stone’s throw from Southwold and Aldeburgh. Visitors can enjoy a
tasting tour of Southold’s Adnams Brewery, stroll the beach hut
lined promenade and enjoy the traditional seaside along the pier
before heading to a traditional pub for a cosy dinner. New to
Hoseasons’ Autograph Lodge Holidays Collection at Claywood
Retreat, each lodge has been individually designed and comes
complete with a hot tub and balconies overlooking the golf course.
A three-night short break costs from £389, while a week costs
from £549. Visit hoseasons.co.uk for more information. 

Railtrail expands islands holiday portfolio
RAILTRAIL HAS a UK programme covering the length
and breadth of the UK, but the escorted rail operator
has recently expanded its portfolio of tours exploring the
islands off the mainland.
The three new tours for 2017 include: ‘Dorset Coast &

Isle of Wight Steam’ which spends a day exploring Wight
by train, ferry, coach and steam train over five days with
a lead in of £499 per person; ‘Burns Country, Arran &
the Causeway Coast’ over eight days with a lead in from
£995 taking in Arran, an island described as ‘Scotland in
miniature’; and finally, the operator’s popular eight-day
‘Queen of Scots’ tour has been redesigned to spend two
nights on the Isle of Mull, visiting the small monastic
island of Iona and colourful Tobermory amidst a wider
grand tour of Scotland with a lead in from £1,095.
Visit railtrail.co.uk for details.
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SuperBreak adds Bishops Gate Hotel
SUPERBREAK IS promoting short breaks to the recently added
five-star Bishops Gate Hotel in Derry.  
Built in 1899, the property is one of only two hotels located

within the heart of Derry City’s Cathedral quarter and offers 30
guest rooms, combining Edwardian architecture with luxury
facilities. Prices in May are from £59.50 per person, per night.
Flights and ferry travel can be added for a travel 
inclusive package.
For more details visit superbreak.com/agents
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CELEBRATING THE life of Diana, Princess of Wales, ‘Diana: Her
Fashion Story’ is a major new dress exhibition at Kensington
Palace. Visitors can trace the evolution of the Princess’s style -
from the demure, romantic outfits of her first public appearances
to the glamour, elegance and confidence of her later life - with a
collection of iconic garments. Tickets to the exhibition have
already proved very popular and customers who purchase their
tickets through Attraction World (£17 per adult, children under 16
years free) are guaranteed entry.

Premier adds new UK islands to portfolio
PREMIER HOLIDAYS has added the small islands of St
Martin's and Tresco in the Isles of Scilly to its second
edition short-haul brochure.
In St Martin's the operator has partnered with Karma St

Martin's Hotel to offer accommodation in an area of
outstanding natural beauty, which is being highlighted as
ideal for couples and families with dogs. The property
recently won an award for dog friendliness and offers four-
legged guests a dedicated gourmet menu, canine beer and
ice cream. On Tresco, the New Inn has also been added.
Beverly Scarr, short haul general manager for the

company, said: “We're really excited to expand our Isles of
Scilly portfolio and give clients the choice to stay on these
two smaller but equally stunning islands. Previously they
could only stay on the larger St Mary's island. We're actively
encouraging agents to promote Karma St Martin's to dog
owners as it is geared up towards clients with dogs and will
think it will really appeal to this audience.”
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VIKING RIVER Cruises recently welcomed two new additions to its fleet of longships. Celebrations took place at the confluence of
the Rhine and Moselle rivers in Koblenz, Germany, where Viking Hild and Viking Herja were officially christened by ceremonial
godmothers. Hild will sail the Rhine River this spring on the line’s new ‘Paris to the Swiss Alps’ itinerary, and later this year both
new ships will sail the ‘Danube Waltz’ and ‘Rhine Getaway’ itineraries. Visit vikingcruises.co.uk

Travel 2 sees
increase in 

China demand
CHINA IS becoming a
more popular start and
finishing point for cruises
and Travel 2 reports an
88% increase under its
dedicated Cruise Plus
programme over the
financial year to date,
with many passengers
tying this in with a tour 
of Japan.
New to the operator’s

portfolio is a 13-day
Imperial China Escorted
Tour with APT. The tour
travels from Beijing to
Shanghai and includes a
four-night river cruise on
the Yangtze, combined
with unique cultural
experiences in up to
seven towns, villages and
cities. The tour costs
from £2,829 per person
and includes 12
breakfasts, seven lunches
and seven dinners plus a
tour guide and is valid for
travel on November 1.
Visit travel2.com or call
0800-022 4182 for details.

rivercruising

PANDAW EXPEDITIONS has announced
the introduction of a new excursion to the
Pagan-era village of Salay, one of the
least visited areas of Burma. 

The new excursion takes place on day
three of the ‘Mandalay Pagan Packet’
itinerary, which sails the Irrawaddy River
to Burma's ancient royal capitals.

Salay’s history is rooted in the 12th and
13th centuries as an overspill of Old
Pagan and, to date, remains an active
religious centre with almost 50
monasteries and many Pagan-era
shrines to explore on foot, offering an
insight into Buddhist culture. The shrines
are well-preserved thanks to the devotion
of the monks who tend to them.

Paul Strachan, the company’s founder,
said: “Visitors to Salay can truly claim to
have stepped off the tourist trail. Our
expedition managers are constantly
carrying out reconnaissance on new routes
we sail, in search of undiscovered treasures
for inquisitive guests to explore. 

“When we came across the secrets of
Salay, I was so impressed by the wealth
of history, preserved temples and sheer
beauty, that I decided it was an essential
addition to the Irrawaddy itinerary.”

The seven-night itinerary departs from
Pagan to Mandalay (upstream) or from
Mandalay to Pagan (downstream) from
September through to March 2018, and
from July 2018 to April 2019. 

Prices start from US$1,535 per person,
based on twin share, including airport or

hotel transfers, excursions and entrance
fees, guide services, crew gratuities,
main meals, locally made soft drinks,
local beer and local spirits, jugged coffee
and a selection of teas. Flights 
are additional.
For more information call 020-8326 5620
or see pandaw.com

Pandaw uncovers secrets of Burma’s ancient Salay
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Book online or call: 01283 744370
For agency sales support email: agencysales@rivieratravel.co.uk
Riviera Travel booking terms and conditions apply.

For the 2018 season Riviera Travel will be operating a fleet of 12 five-star and 1 four-star 
superior ships along the iconic rivers of Europe. Our river cruise programme goes from 
strength to strength with more passengers from the UK now choosing Riviera Travel’s 
European river cruises than any of our competitors. We are committed to expanding our 
fleet and our horizons and are delighted to announce the introduction of another brand 
new five-star ship for 2018, the MS Robert Burns. We will also be taking passengers on 
a brand new exciting journey from Budapest to the Black Sea.

New for 2018:

•

•  Brand new 14 night itinerary - Budapest to the Black Sea - from just £2,299pp

•  Optional drinks package 
Included with lunch and dinner: Red, white and rose house wine and the wine recommendations from 
the menu, draught beer, non-alcoholic beer, soft drinks and juices.
4 nights - £59     7 nights - £99     14 nights - £199

Bulk supplies of our brand new Cruise Compendium brochures will automatically be sent 
to independent agents w/c 27th March. In addition to our new 2018 River Cruise itineraries 

River Cruises, Tall Ships cruises, Ocean Cruise and Tour and Dalmatian Coast Yacht cruises.
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UNIWORLD IS reportedly experiencing an
unprecedented demand for its river cruises
following its appearance on Channel 5's
travelogue show, Cruising with 
Jane McDonald. 

The one-hour episode was dedicated to
the experiences of Britain's former Loose
Woman and Cruise Chanteuse Jane
McDonald as she embarked on the line’s
‘Enchanting Danube’ itinerary on S.S 
Maria Theresa.

Kathryn Beadle, UK managing director
for the operator, said: “We have been
completely blown away by the response
from consumers. We hoped that the show
would be a success, but the level of
interest has been truly overwhelming. We
are now dealing with nearly 1,000
enquires from customers, and this is a
phenomenal opportunity to really boost
river cruising on the holiday landscape.”

Prices for the operator’s Danube

itinerary experienced by Jane start from
£2,329 per person and include seven nights
onboard; all meals and unlimited
beverages; onshore excursions; and
transfers. The sailing takes in Budapest,
Vienna, Salzburg, Munich and Passau,
travelling past the scenery of the 
Wachau Valley. 

rivercruising

WITH ITINERARIES that take passengers through Japan to see the blossoms, Amsterdam to see the
tulips and New Zealand for the dramatic landscapes, Botanica World Discoveries specialises in
journeys that take in some of the rich and varied horticultural attractions across the globe. As an
example of cruises, the company’s ten-day ‘Tulips and Gardens of Holland and Belgium’ river cruise
leads in at £2,995 per person and visits Holland and Belgium in the spring with a visit to the Floralia
Flower Festival set against the backdrop of Groot-Bijgaarden Castle.

New additions to
APT’s fleet for 2018

TWO NEW ships will be
joining the APT premium
fleet next year.
The MS Douro Serenity

is a custom designed river
cruiser with 63 cabins and
will be used for the line’s
eight-day Douro Discovery
cruises commencing in
June 2018.
Highlights of the cruise

include a Portuguese
lesson, a guided tour and
lunch in Salamanca, plus a
tasting at the Quinta do
Seixo winery. 
Prices are from £1,895

per person based on twin
share when booking before
April 29 and there are
three dates for clients to
choose from; one each in
June, July and August
2018. The price includes
flights, sightseeing, meals
and drinks with lunch and
dinner, the services of a
cruise director, transfers
to the ship, plus tipping,
porterage and port
charges.
Also new from the

operator, the Russian river
cruiser, MS Alexander
Borodin (formerly the
Tikhiy Don), will be fully
rebuilt to accommodate the
increase in demand for
cruising Russian
waterways. 
Offering accommodation

for up to 200 guests, the
vessel will operate on the
11-day ‘Treasures of
Russia’ sailings next year.
Highlights include a
Russian lesson and
highlights from St
Petersburg to Kizhi Island
and Yaroslavl, with prices
starting from £1,995 per
person, based on twin
share when booked by
April 29. 
A choice of four

departures are available
next year - May 12, July 31,
August 20 and 
September 9.
Visit aptouring.co.uk for
more information. 

     
     

      

                 
              
             

              
              
                

          

  

                
     

                
         

        7 nights - £99     14 nights - £199

             
               

             

Uniworld boost following ‘Cruising with Jane McDonald’ 
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FOLLOWING THE success of its first classical music voyage
along Myanmar's Ayeyarwady River earlier this month, The
Strand Cruise has announced details of new dates for its
series of themed cruises for 2017 and 2018. 

Each departure will follow the line’s scheduled four-
night Bagan-Mandalay itinerary, which will be enhanced
by the presence of experts hosting each voyage and
presenting additional activities on board and during
shore excursions designed to enrich passengers'
experience of Myanmar and its culture.

The line will host its first photography cruise with

photographer, Lucas Guardjian, on October 16, and in
November and February 2018, classical musicians from
the Opéra de Paris and Orchestre de Paris will return to
present new programmes to the intimate audience of 
42 passengers.

Themed cruises lead in at approximately £1,638 based on
two sharing a deluxe cabin. Rates include all excursions and
activities on board, three meals during full sailing days,
breakfast on the day of disembarkation, soft drinks and local
beer, house wine during meals, port charges, airport/hotel
shuttle transport, English speaking guides and Wi-Fi.

Saga offers peak date for solo 
Rhine cruise
SAGA’S NEW no-fly, five-night river cruise sailing on
June 5 is designed for first timers and those who have
never previously travelled solo.

With 50 cabins exclusively for single travellers plus a
dedicated solos host on board, guests can get involved in
as much or as little as they like, with plenty of group
activities to choose from. 

Sailing on MS Arlene, the ‘Taste of the Middle Rhine’
takes passengers to ports such as Cologne, Andernach,
Rüdesheim, Alken and an overnight stop in Koblenz. 

Optional excursions include a visit to the imposing
Ehrenbreitstein Fortress, Siegfried's Mechanical Music
Museum in Rüdesheim or the geyser in Andernach.

The cruise costs from £749 per person and includes
coach travel via Eurotunnel or P&O Ferry, all meals and
wine, beer and soft drinks with lunch and dinner. 

For passengers looking to fly, an upgrade is available
with flights from Heathrow, Manchester or Birmingham.  
For details call 0800-300400 or visit saga.co.uk/rivers

travelbulletin.co.ukMarch 24 201724
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DURING PETTITTS’ 13-day ‘A Voyage to the Heart of the Amazon’
guests will venture deep into the rainforest on a six-night river
cruise. Sailing on the MY Tucano, clients will travel past secluded
villages and experience the Amazon’s biodiversity with onboard
naturalists. On leaving the jungle, the journey culminates in Rio de
Janeiro for guests to experience the culture, music and beaches.
Visit pettitts.co.uk for details. 

Experience Myanmar through a lens with themed trips from The Strand Cruise
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LE BOAT has introduced a new self-drive boating trip which
allows holidaymakers to sample some of the UK’s finest dining
experiences as they eat their way along the River Thames,
from Benson to Chertsey in Surrey. The ‘Foodie Cruise’ is
available from April to October and costs from £1,138 per boat
for a seven-night, self-catered trip on a luxury Horizon cruiser
sleeping up to four. Visit leboat.co.uk

rivercruising

A-ROSA promotes ‘Rhine in Flames’
celebrations in Rudesheim
AGENTS CAN now promote special river cruises with A-ROSA
that offer the chance for clients to be part of the ‘Rhine in
Flames’ celebrations in Rudesheim, Germany. 

Each summer, firework displays light up various locations
on the Rhine River, including Rudesheim on July 1. Customers
can immerse themselves in the heart of one of the events on a
special ‘Rhine in Flames’ river cruise with Titan on 
A-ROSA BRAVA. 

The ship will be illuminated especially for the event, and will
join the 50 plus other Rhine river cruise ships and boats that
congregate in Rudesheim to observe the displays and
celebrations.

Sailing from the cathedral city of Cologne to Basel in
Switzerland, Titan offers an eight-day ‘The Rhine in Flames
with Rudesheim’ no-fly cruise departing on June 30 from
£1,699 per person. 
Visit titanagents.co.uk for more details.

Save up to £2,000 per couple &
receive free transfers with Scenic
CLIENTS LOOKING for the ultimate luxury escape can cruise
Europe’s most iconic waterways in 2018 at 2017 prices when
they book with Scenic before April 18. 

Savings of up to £2,000 per couple are available, along
with free door-to-door chauffeur transfers, worth up to £330 
per couple. 

An eight-day luxury river cruise leads in at £1,895 per
person departing on October 18, 2018 including flights from
15 UK regional airports.

The cruise takes in the gems of the Danube including
Nuremberg, Vienna and Budapest, along with Regensburg,
Passau and Melk. 

It includes seven nights on a five-star ship, unlimited
premium branded drinks, 20 meals, one Enrich event, 15
Freechoice excursions, one Sundowner, GPS devices and e-
bikes, an on board butler service for every guest,
complimentary Wi-Fi, tipping, transfers, port charges and
airport taxes worth £465 per couple. 
For details see scenic.co.uk 

5 LUXURY RIVER CRUISES

ALL OF THIS INCLUDED
• Fully commissionable fares
• Award-winning private home pick-up service to/from the airport
• 
• Sightseeing tours in every port of call
• Overseas transfers
• Full board à la carte dining with soft drinks, wine & beer during meals
• On board gratuities for Cruise Director and crew
• Wi-Fi on board

TO BOOK CALL 0800 440 2799
ABTA No.V3031

FOLLOW US:
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EARLIER THIS month, Royal Caribbean broke
ground on the new PortMiami Terminal A,
which is scheduled to be completed in time to
herald the arrival of the line’s newest
addition, Symphony of the Seas.
Along with Oasis-class sister ship

Allure of the Seas, the newest member of
the fleet will unite in November 2018 to
offer island-hopping adventures through
the Caribbean from Miami, adding
Basseterre and St. Kitts & Nevis to other
marquee Oasis-class ports of call. 
Symphony’s inaugural year of Europe

and Caribbean itineraries are now

available to book, while Allure of the 
Seas’ 2018/19 itineraries are on sale later
this month.
The 26th ship in the line’s fleet,

Symphony of the Seas will be delivered in
April 2018 and will spend her inaugural
summer season exploring the
Mediterranean. She will then arrive in
Miami in early November to begin seven-
night Eastern and Western Caribbean
itineraries on November 17 from Terminal
A, dubbed the ‘Crown of Miami’.  
Visit royalcaribbean.co.uk for more
details.

Jet2holidays expands
Croatia cruise options 
JET2HOLIDAYS IS
expanding its Croatia cruise
offering with four new
packages this year, in
addition to offering two new
boats to experience these
on; the MS Paradis
departing from Dubrovnik
and the MS Kleopatra
departing from Split.
With packages starting

from £299, guests set sail
from either Dubrovnik or
Split, giving them the
chance to explore Croatia’s
Dalmatian coastline and
seven different destinations
over seven days.  Included
in the itinerary are the
islands Brac, Hvar, Korcula
and Mljet, plus coastal
towns and cities including
Makarska and Omis.  
In addition to

accommodation, packages
also include breakfast and
lunch (on the cruise),
flights with Jet2.com, 22kg
baggage allowance,
transfers and a cruise
manager.
As a sample of packages,

a Croatia cruise on MS
Paradis for seven nights’
half-board, departing from
Leeds Bradford on May 7,
costs from £879 per person
based on two sharing, 
For further information
visit trade.jet2holidays.com 

COSMOS TOURS & CRUISES offers a Canadian Rockies & Alaska package that includes a cruise with Holland America Line. The 20-night
holiday, which features two nights in Vancouver, a ten-night tour of the Canadian Rockies - visiting Kelowna, Banff, Jasper, Sun Peaks,
Lillooet, Whistler and Vancouver Island - and a seven-night Inside Passage cruise on MS Nieuw Amsterdam costs from £2,999 per person.
Flights from Gatwick are included and the price is based on a June 5 departure. Visit cosmostoursandcruises.co.uk for details. 

CLIA drives agent success with new resources for 2017
CRUISE LINES International Association (CLIA) has introduced a number of new facilities
to support and educate agents.
Last month the association launched three new online courses: Cruising the Pacific

Islands, Expanding your Cruise Market and European River Cruising, while three cruise
line members (Windstar Cruises, Amadeus River Cruises and APT) are adding new
modules to the site for agents to keep updated on product developments.
The Learning Academy courses offer agents cruise line, destination and sales

modules, and working through courses can lead to accreditation recognised by City
& Guilds. 
New opportunities include live and recorded webinars with up-to-date information

from cruise line members, plus access to the new destination series modules, which
showcases the range of new to cruise destinations worldwide.
In addition, the association recently added a new interactive selling tool to its Agent

Toolbox in partnership with Full Picture, which allows agents to send photos, videos and
other assets to customers in real-time, enhancing the customer experience to generate
greater bookings.
Later in the year, CLIA will host Cruise360, which will be held in Europe for the first

time. The immersive event offers practical advice to agents along with the opportunity to
visit multiple ships over the course of three days. The event will also host ‘Cruise360
Masterclass’, with a choice of seminars covering subjects such as selling destinations,
sales techniques and specific sector updates. 
Andy Harmer, the association’s senior vice president membership and director UK &
Ireland, said: “We continue to put professional development at the heart of 2017 plans.
By introducing new learning resources online and hosting inspiring events, we provide
the information and knowledge to support agents and the travel agent community.” 
For more information visit cruiseexperts.org 
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Symphony of the Seas headlines 2018/19 deployment
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oceancruising
Silversea’s Silver Muse
completes sea trials

SILVERSEA CRUISES has
celebrated the successful
completion of sea trials with its
new flagship, Silver Muse. Rigorous
assessments were conducted from
Fincantieri shipyard in Genoa
where the ship is currently 
under construction.
Ahead of its formal christening in

Monaco on April 19, the ship
underwent extensive speed,
vibration, noise, endurance and
propulsion tests passing all
assessments in accordance with
international rules and regulations.
Roberto Martinoli, CEO for the

cruise line, said: “In just a matter
of weeks we will be welcoming
guests from around the world on
board the newest member of the
family, with our new flagship set to
offer a high standard of excellence
in elegance and comfort at sea.” 

Cunard announces ‘Oceans of Discovery’ voyages
for 2019 & heads to Alaska for the first time
CUNARD HAS unveiled its January to May 2019 programme, named ‘Oceans
of Discovery’. It includes a voyage to Alaska, representing the first time the
current fleet has travelled to the destination, and the first time that the
cruise line has ventured there in more than 20 years. 
During this period, the line’s flagship, Queen Mary 2, and her sisters

Queen Elizabeth and Queen Victoria, will call at 49 different countries and
109 destinations. Of these, 21 are maiden calls and new destinations
include Boracay in the Philippines, Akita in Japan and Goa in India.
Other key voyage highlights for 2019 include ‘The World Voyage by

Cunard’ on Queen Victoria plus the line’s only full circumnavigation during
that year which will follow the classic Western Circumnavigation via the
Panama Canal. Guests can select to do parts of the route through to the full
107-night experience, ending with the Indian Ocean and South Africa before
returning to Southampton. This will leave Queen Mary 2 and Queen
Elizabeth with greater flexibility to travel to a mixture of destinations 
and itineraries. 
The line is also re-introducing a series of ten ‘old favourite’ destinations

including Beijing in China, Picton in New Zealand, Abu Dhabi in the United
Arab Emirates and Chennai in India.
Alex White, vice president of sales for the cruise line, said: “It’s an

exciting time for us, with a 2019 programme that offers more choice, more
variety and more destinations for our guests than ever before. Whether
clients want to fly and cruise, or depart from the UK, we have a blend of
iconic, world-class cities and delightful destinations with cruises that cover
two to 108 nights.”
For more information or to book see cunard.co.uk

2018 cruises - on sale now!

BUY
ONE GET

ONE FREE
Book by 

30th May 2017

• 12.5% Enhanced Basic Commission+

• Promotional support
• No book direct discounts

2018 cruises - on sale now!
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Viking Sky sets sail for maiden season
VIKING OCEAN Cruises recently celebrated the maiden
voyage of its third ship, Viking Sky, from Rome’s
Civitavecchia port to Barcelona. 
Sister ship to the Viking Star and Viking Sea, she will

begin her maiden season sailing itineraries throughout the
Western and Eastern Mediterranean, before heading north
into Viking territory to sail Scandinavian and Baltic
itineraries in the summer. The ship will then cross the
Atlantic this autumn and finish out the year sailing
itineraries in the Americas and the Caribbean.
Torstein Hagen, chairman of the cruise line, said: “As we

officially welcome our third ship to the fleet, it is a proud
moment for the entire Viking family. We continue to see a
positive response from our guests and the industry, which
makes us confident in our future growth. We started in the
cruise business 20 years ago, and our philosophy is still the
same – we do not try to be everything to everyone. We are a
destination-oriented small ship cruise line and, as we
prepare to introduce a fourth ocean ship by the end of 2017,
we look forward to introducing even more guests to The
Viking Way of exploration.”
The line’s fourth ship, Viking Sun, will be delivered in

November and will spend her maiden season sailing the
company’s first-ever world cruise. Viking Spirit will join
the fleet in 2018 and will sail itineraries in Australia, Asia
and Alaska. A sixth, yet-to-be-named ship will be
delivered in 2019. 
For additional information visit vikingcruises.co.uk/oceans 
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PRINCESS CRUISES has announced that its 2018 Japan
programme will be its largest yet, offering more departures and
ports than ever before. In total, more than 60 voyages will be
available, ranging from four to 23 nights and sailing between April
and December. Guests can cruise solely around Japan, or combine
it with other countries including South Korea, Taiwan, Russia and
Vietnam, sailing on the 2,700-guest Diamond Princess. Prices
start from £879 per person for a seven-night Spring Flowers
voyage, sailing roundtrip from Tokyo and departing on April 13,
2018. Visit princess.com/holiday 

WE HAVE recently announced record numbers of
Brits cruising – 1.9 million ocean cruisers in
2016, cementing the UK as the third largest

source market in the world.
There are many reasons why cruising has become

so popular – support from the travel agent community,
exposure on TV series such as The Cruise and Cruising
with Jane McDonald, and the choice of cruises
available, meaning that there is a cruise for every
person, occasion and budget.
Cruising has been transformed over the past 15

years, in no small part with thanks to the adoption of
new technology in a way that most other holiday types
have failed to do.
The newly created Celebrity Edge features amongst

other things, a whole range of features, including the
‘industry-first’ Magic Carpet, infinite balcony cabins,
and The Retreat with design by Kelly Hoppen; and
many of these new ship features are possible because
of the way that new technology is being applied to ship
design and ship building; technology that has enabled
the transformation in the way that cruise ships are
designed across the industry.
Meanwhile, we have also seen new technology

advances for individuals too. The Carnival Ocean is
introducing the Medallion, whilst MSC Cruises is
bringing guests ‘MSC for Me’ to Seaside, which
involves fitting the ship with 16,000 points of
connectivity, 700 digital access points and 114
interactive screens, as well as allowing lock access to
2,244 staterooms.

These are of course many factors that encourage
customers to choose a cruise – the choice of
destinations and destination experiences, the amazing
service that is offered as standard on every ship and
every day, and of course that huge diversity of holidays
that the industry offers, from ships with 50 guests, to
the amazing resorts at sea.
The adoption of new technology has enhanced the

guest experience and gives us a new talking point – a
new way to demonstrate to customers that are
sceptical, that cruising is one of the most innovative,
exciting and customer-friendly holiday choices you 
can make.

SELLING CRUISE IS CLIA

by Andy Harmer, senior vice 
president, membership, CLIA

oceancruising

“Cruising has been transformed over the past
15 years, in no small part with thanks to the
adoption of new technology in a way that most

other holiday types have failed to do.”
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Voyages to Antiquity introduces winter
Caribbean cruises 
FROM NOVEMBER, Voyages to Antiquity will offer year-
round cruising with the introduction of 12 new culture-
focused itineraries across the Caribbean. 
The sailings, which range from seven to 15 nights, will

give passengers the chance to visit Cape Verde as the MV
Aegean Odyssey makes its way to the Caribbean from
Tenerife before exploring Barbados, St Lucia, Cuba,
Antigua, Mexico and Jamaica.
In keeping with the line’s trademark series of bringing

destinations to life through guest speakers, the company
has teamed up with historian, journalist and author Dr
Carrie Gibson, around whose bestselling book Empire’s
Crossroads: A History of the Caribbean from Columbus to
the Present Day the new 2017/18 winter season is based.
Jos Dewing, managing director of the cruise company, said:

“Whilst the Caribbean archipelago may already be a popular
cruise destination, our new winter cruises are focused on
helping holidaymakers journey beyond the traditional tourist
spots for a more authentic Caribbean flavour. 
“With 350 passengers on every trip, our small ship

cruising gives travellers the opportunity to visit more
exclusive harbours than traditional cruise ships can reach.
We’re confident that our carefully selected programme of
enlightening tours and informative talks will help guests
immerse themselves in the local culture to create
Caribbean memories that go deeper and last far longer
than their tans.”
Prices for the new Caribbean programme start from

£2,395 per person, based on the ‘Highlights of the Eastern
Caribbean & Grenadines’ December 5 departure. The price
includes flights, transfers, all meals and drinks with dinner
onboard, guest speakers and shore excursions.
For more information see voyagestoantiquity.com or call
01865-302550.

Oceania Cruises
launches new
Voyage Atlas

OCEANIA CRUISES has
launched a comprehensive
Voyage Atlas designed to
tempt guests to visit the
four corners of the globe.
Showcasing 365 ports of

call, it aims to bring to life
destinations served in
Africa, Alaska, Asia,
Australia, the Baltics,
Canada, the Caribbean,
the Mediterranean,
Mexico, New England, New
Zealand, Northern Europe,
the Panama Canal,
Scandinavia, South
America and the South
Pacific, with all six of
line’s fleet – Regatta,
Insignia, Nautica, Marina,
Riviera and Sirena –
featured, with sailings
between April and
November 2018.
Voyage Atlas details a

range of port-intensive
itineraries and
experiences available to
guests on board, including
previews of speciality
restaurants and the
opportunities for guests to
hone cooking skills and
discover regional cuisine
secrets with The Culinary
Center and Culinary
Discovery Tours.
The line’s senior vice

president and managing
director EMEA, Bernard
Carter, said: “Our new
Voyage Atlas reveals the
real beauty of our
experiences to guests,
both onboard and ashore;
it’s a showcase of the
world we visit. We are
very proud of the vast
range of itineraries and
the meticulously curated
shore excursions and
land programmes we
offer - both have been
purposely developed to
serve the tastes of our
discerning guests.” 
The Voyage Atlas can be
ordered and viewed online at
oceaniacruises.com/request
-brochure or by emailing
infouk@oceaniacruises.com

New fare offers &
savings from CMV 

CRUISE AND MARITIME
Voyages (CMV) is offering
new fares for some of its
2017 departures. 
Among them includes a

ten-night ‘Round Britains
& Amsterdam’ sailing
from Tilbury on April 1 on
Astoria, with prices from
£799 per person. The
following month, on May
28, Magellan sails from
Tilbury for the ‘Medieval
Cities & River Seine’, with
five nights leading in at
£299. The cruise visits
Antwerp, Rouen (on the
Seine), Le Havre and
Newport in Wales.
Passengers can then
return to Tilbury with 
a complimentary 
coach transfer.
The line recently

announced that Astoria
would be back in its
collection for 2018. The
ocean liner carries 550
guests with cruise
callings including the
Orkneys, Hebrides,
Tobermory, Isles of Scilly,
Guernsey plus overseas
calls into Amsterdam and
Honfleur in Normandy. 
Visit
cruiseandmaritime.com or
call 0844-998 3877 for
more details.

GUESTS ON Crystal Symphony’s 2017 President’s Cruise will be treated to special
receptions and experiences on board and ashore whilst being hosted by the line’s
chairman, CEO and president, Edie Rodriguez. 
The exclusive events will be offered with a President’s Excursion from Aqaba into

the desert wilderness of Wadi Rum and an immersive glimpse into the region’s
Bedouin tribes during an authentic dinner feast.
The November 4 voyage from Rome to Dubai marks the line’s return to the Holy

Land for the first time since 2012, with calls in Limassol, Haifa, Ashdod, Aqaba,
Salalah and Muscat, as well as a transit of the Mediterranean, Red and Arabian Seas
and the Suez Canal. For the 18-night sailing, Rodriguez and her husband, Tom, will
join guests for receptions and parties.
All-inclusive fly/cruise fares for the ‘Holy Land & Suez Canal’ voyage start at £4,356

per person including flights, transfers and a stay in a deluxe stateroom with picture
window including all meals and soft drinks, most alcoholic beverages, port taxes 
and gratuities.
For more information call 020-7399 7601 or visit crystalcruises.co.uk

Crystal Symphony explores Wadi Rum & Bedouin camps
on 2017 President’s Excursion Cruise this November  

oceancruise
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HAPAG-LLOYD CRUISES has named the two new ships in its five-star expedition
segment, ‘HANSEATIC nature’ and ‘HANSEATIC inspiration’. The expedition ships, which
are planned to launch in April and October 2019 respectively, will each accommodate
up to 230 passengers or up to 199 passengers on Antarctic expeditions. Alongside the
highest ice class for passenger ships, they will each offer three restaurants, an
extensive wellness and fitness area and a marina for watersports. 
Visit www.hl-cruises.com

oceancruising
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TravelBulletin

Jeanette Ratcliffe
Publisher
jeanette.ratcliffe@travelbulletin.co.uk
Two Tickets to see The Lion King

Lauretta Wright
Editor
lauretta.wright@travelbulletin.co.uk
I would head to TKMaxx and buy some 800-thread

single and king size cotton sheets/duvet covers!

Adam Potter
Editorial Assistant
adam.potter@travelbulletin.co.uk
Nicky's comic collection of Naruto.

Paul Scudamore
Contributing Editor
25 pints of Guinness (22 of them "in the pipe")

or 50 £2 scratchcards.

Simon Eddolls
Sales Director
simon.eddolls@travelbulletin.co.uk
A Mother’s Day Gift

Tim Podger
Account Manager - Far East
tim.podger@travelbulletin.co.uk
A bike.

Bill Coad
Account Manager
bill.coad@travelbulletin.co.uk

Matt Gill
Senior Account Manager
matt.gill@travelbulletin.co.uk
Lottery tickets.

Matthew Weinreb
Sales Executive
matthew.weinreb@travelbulletin.co.uk

Kathryn Frost
Sales Executive
kathryn.frost@travelbulletin.co.uk

Catherine Dillon
Sales Executive
catherine.dillon@travelbulletin.co.uk
I would give £50 to charity and buy £50 worth of

lottery tickets.

Oliver Barton
Events & Sales Administrator
oliver.barton@travelbulletin.co.uk
I'd go put £50 on my Oyster card for the month and

then a pub lunch with a colleague of my choice!

Nicky Valsamakis
Design Team Leader
nicky.valsamakis@travelbulletin.co.uk
LEGO Star Wars Kylo Ren's Command Shuttle

Miriam Brtkova
Designer
miriam.brtkova@travelbulletin.co.uk
Pygmy hedgehog

Lucia Mathurin
Design Apprentice
lucia.mathurin@travelbulletin.co.uk
Concert Tickets

Nelly Mendes
Production
production@travelbulletin.co.uk
Head to a spa and relax

We asked our staff the following question this week:

If we gave you £100 and you were told to go out and spend it today, what would you buy?

Crossword:
Across: 1. AZURA, 4. COMO, 6. ESTONIA, 8. RIGA, 10. COSMOS, 12. LONDON, 13. ERIE, 15. OUTBACK, 17. CAEN, 
18. ESSEN. 
Down: 1. AUSTRALIA, 2. UAE, 3. AITO, 4. CONDOR, 5. MYANMAR, 7. ED SHEERAN, 9. GONDOLA, 11. BOSTON, 14. MALE,
16. KOS. 

Highlighted Word: CRETE

Where Am I?: Tivoli Gardens, Copenhagen, Denmark.

puzzlesolutions
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el: 01    e     Or call us 
ukmanager@cooContact us at 

T  1983 56 32 61
okisland.travel
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