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TRAVEL AGENTS’ call handling
standards have come into question as
the result of a major new study into
telephone practice.
The research, conducted by audio

branding specialist PHMG, which audited
184 firms in the industry, discovered the
large majority risk losing custom by
subjecting customers to generic music
and audio while on hold.
Typically, waiting on hold is seen as a

major bugbear, yet 65% of travel agents
still leave customers listening to
nothing but generic music. A further
18% subject callers to beeps, while 8%
leave them in silence and 5% force
them to listen to ringing.

Just 2% employ brand-consistent
voice and music messaging - viewed
as the best practice approach to
handling calls – equal to the
national average. 
Mark Williamson, the company's

sales and marketing director, said:
“Call handling remains a critically
undervalued element of customer
service and marketing. A previous
study of 1,000 UK consumers found
73% will not do business with a
company again if their first call isn’t
handled satisfactorily.
“Therefore, it is important

companies do their utmost to
improve the experience. The research

shows there is still work to be done
in providing an experience that keeps
callers engaged and entertained.
Generic music, beeps, ringing or
silence convey a message that the
customer is not valued, which will
only serve to compound any
annoyance felt as a result of being
made to wait on hold.”
The research also found 91% of

travel agents do not use auto
attendant messaging to greet
customers who call up outside of
normal working hours.
According to the survey, call

handling standards have not
significantly improved when compared

The Association of Women Travel Executives (AWTE) announced the winners of its Annual Chair Awards at the Cavendish Hotel in London’s
Mayfair recently. The Company Award, which celebrates a business’ commitment to gender equality by encouraging female staff to have the
opportunity to reach their potential, went to Brighter Group. The Business Impact Award, designed to award the heights of innovation in
business, went to Kirsty Sando from Heathrow Express and The Honorary Award went to Lindsay Garvey Jones from Holiday Extras with
several nominations to say how much she supports others in the industry. The evening of celebration continued with the announcement of
five women who were nominated by members for their influence and contribution within their sector and have shown strong leadership.
The new inductees to the honours list are Sarah Johnson, Lotus; Simone Buckley, ITM; Carol Dray, Visit Britain; Deirdre Wells, UK Inbound;
and Lorraine Barns Burton, British Travel Awards. Pictured at the event are, from the left: Debbie Flynn, Brighter Group; Lindsay Garvey
Jones, Holiday Extras; Kirsty Sando, Heathrow Express; and chair of AWTE, Debbee Dale, who recently shaved off her hair to raise money
for the Alzheimer Society and Dementia UK. 
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JUSTIN BIEBER will be making a special guest
appearance at Madame Tussauds London next month. 
As the star prepares to take the 02 by storm with his

Purpose World Tour, fans can get their fix of the musician
in a special new experience at the attraction which features
a wax figure of Bieber in a recreation of the rain shower
finale, inspired by his tour.  
The experience will run from October 22-30 (at half-

term), with rain soaked dancers joining Bieber's ‘wet look’
figure on stage to perform for visitors.
Agents can maximise commission by booking a three-

Attractions London Cluster Ticket with
DoSomethingDifferent.com, offering admission to Madame
Tussauds plus a choice of two others from either Sea Life,
the London Eye, Shrek's Adventure or the London
Dungeons. The ticket costs £48 per adult and £40 per child
(up to 15 years). 
To book visit DoSomethingDifferent.com or 
call 020-8090 3890.

New release of Honeycomb platform
from The Travel Network Group
THIS WEEK The Travel Network Group (TTNG) is rolling
out a new release of its Honeycomb IT platform to more
than two thirds of its entire membership who are now
using the system as an integral part of their independent
travel businesses.
Out of a total membership of 910, 650 are now active

users of the booking system and this new release – version
7.0 - will be the group’s latest upgrade to Honeycomb
representing a significant investment to deliver free
technology to members.
Gary Lewis, CEO of TTNG, said: “We developed

Honeycomb eight years ago and today it is a market leading
platform that gives members a technology solution – free of
charge – allowing them to dynamically package under our
ATOL license, whilst controlling their own sales margin. The
new updated Honeycomb has seen 12 new business
partner/low-cost airline feeds added to the system, major
improvements to its functionality and the speed of the
system has also been greatly enhanced."
Lisa Henning, the company's group membership services

director, said: “Honeycomb has proved itself to be a robust
and value-adding platform for members, but as with any
technology of this size and scale, it needs to be continually
adapted and invested in to ensure it remains relevant. This
latest update incorporates many of the changes that
members fed back to us that they would like to see
changed or added and through a new relationship with
Comtec, members are now seeing a real difference in the
performance of the platform.” 

Justin Bieber
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SNCF has unveiled the interior designs of the new TGV Océane
railcars, at Paris-Montparnasse Vaugirard station. Océane high-
speed trains to Bordeaux and Toulouse will start on December 11
and, by the time the new line serving these destinations opens on
July 2, 2017, the fleet will comprise 17 train sets. 
For details see sncf.com

to the results of a similar study
conducted in 2013, with the number
of companies playing repetitive
music increasing by 35% during 
that period.
Williamson said: “The trends over

the past three years suggest travel

agents believe generic music is
enough to keep callers entertained
but this can actually have the
opposite effect. An existing, generic
piece of music should not be
repurposed to convey a message it
was never intended to, as its
characteristics may not match those
of the company.

"Hearing is one of our most powerful
emotional senses so the sounds
customers hear when they call 
a business will create a long-lasting
impression. Every element of a music
track, whether tempo, pitch or
instrumentation, will stir different
emotions so traders should ensure they
convey the appropriate brand image.”

For the Beliebers: Bieber experience at
Madame Tussauds London

continued from previous page
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Exclusive two-for-one fares from
AmaWaterways for October bookings
AMAWATERWAYS has announced new ways to save on 
a river cruise with exclusive two-for-one savings on
selected 2016 river cruise fares when clients book by
October 31.
Travellers could save more than £1,000 off the cruise-

only fare on more than 15 departures throughout Europe
and Southeast Asia.
Itineraries available include a seven-night Taste of

Bordeaux, departing on November 4 and 18, which has
been reduced from £2,133 per person to £1,066.
A seven-night Paris and Normandy itinerary,

departing on October 28 and November 4, has been
reduced to £1,066 (from £2,133).
Alternatively, a seven-night 'The Enchanting Rhine'

itinerary travels from Basel to Amsterdam, on
November 16 and 21 and December 26 and 28 and leads
in at £933 (from £1,866).
The company's managing director, Stuart Perl, said:

“While on board, guests will experience signature twin-
balcony staterooms which provide breathtaking
panoramic views and come equipped with an
entertainment on demand system, complimentary
internet access and the latest movies. Guests will also
enjoy the high levels of luxury and quality for which
AmaWaterways is known, including The Chef’s Table
speciality restaurant, a refreshing sun deck and pool.
Complimentary unlimited wine, beer and soft drinks are
available with lunch and dinner, and complimentary
bottled water is provided daily in all staterooms.”
For more information visit amawaterways.co.uk, call
0800-320 2336 or email enquiries@amawaterways.com

newsbulletin

MISSOURI MISSION...The Missouri Division of Tourism (visitMO.com) has confirmed its recommitment
to the UK market with its first sales mission in nine years. During the week long mission, the
delegation will be meeting with leading tour operators and airlines, training agents, hosting events
and participating in Insight: USA Travel Showcase. Missouri will also be appearing at World Travel
Market in November. Pictured are, from the left: Nick Talbot, Funway; Dan Lennon, Lenni Neimeyer,
Renee Eichelberger and Donna Cordle Gray, Missouri; Malcolm Davies, Funway; and Yolanda Fletcher,
Cellet Marketing and PR. 

Titan’s new ‘Essential
South Africa’ tour 

TITAN HAS unveiled 
a new South African
adventure as part of its
‘Essential Collection’
range of itineraries. 
The programme

focuses more on the key
highlights of a country or
region, offering value for
money experiences and
flexibility for time-pushed
clients. As the name
suggests, these
‘essential’ itineraries are
generally shorter in
duration and have slightly
fewer inclusions. For
example, there is no VIP
door-to-door travel
service and no airport
reps or domestic flights
included in the price. 
However, ‘essential’

doesn’t mean ‘no frills’
and all holidays are still
expertly planned using
scheduled flights, quality
hotels, the services of a
tour manager throughout
and a number of included
visits and excursions. 
Prices start from

£1,999 per person based
on a July 17, 2017
departure, including
scheduled flights with
South African Airways,
nine nights in hotels (two
in flight), 15 meals, seven
excursions and visits with
five game drives at Black
Rhino Game Reserve.
Agents will also receive

a bottle of Prosecco for
every booking they make
between now and
September 30. Agents
making three or 
more bookings will
receive a six bottle case
of Prosecco. 
For more information see
titantravel.co.uk 

Join in the soap opera
on CMV’s cruise

CRUISE & MARITIME
Voyages (CMV) has put
together an all-star cast of
TV soap celebrities for its
Canary Islands & Madeira
cruise on October 14,
including stars from
EastEnders, Coronation
Street, Emmerdale and
others both past and present.
The 15-night itinerary

leaves from Tilbury, with
fares starting from £849 per
person  for an inner cabin
and £999 for an ocean view.
Stars include Derek

Martin (Charlie Slater from
EastEnders); Laila Morse
(‘Mo’ in EastEnders and I`m
A Celebrity); Ian Sharrock
(Jackie Merrick in
Emmerdale); John Savident
(Fred Elliott in Coronation
Street); Pete Moran
(Coronation Street); Allen
Mechen (Brookside); Jeffrey
Holland & Judy Buxton
(Crossroads & On The Up);
and Sunny Ormonds (Lilian
Bellamy in The Archers).
The cruise visits

Amsterdam, Gibraltar,
Lanzarote, Gran Canaria,
Tenerife, Madeira 
and Lisbon.
To book or for more
information see
cruiseandmaritime.com or
call 0844-998 3877.

Affordable Car Hire goes the 'xtra' mile in add-ons
AFFORDABLE CAR Hire is to launch a new division selling holiday extras.
The company, called AffordableXtras goes live next month, selling everything from

airport hotels and parking to taxi transfers and executive cars. 
Agents can pre-register at AffordableXtras.com and their names will be entered into 

a draw to win one of several prizes including gadgets, theatre tickets and car hire. 
For details call 0845-900 0420.
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BATTERED SUITCASE is offering a 16-day bespoke heritage
tour of Japan, which takes in Tokyo, Nikko, Takayama,
Kyoto and Nara using the fast bullet trains. 
Highlights include a guided tour of Tokyo; a sake

brewery; tea ceremony and a visit to the Nikko National
Park with its World Heritage Site listed Toshorgu shrine. 
It also takes in the 2,000 tombs in Kyoto along with the

ornamental castle of Nijo dating from 1603, a visit to the
Hiroshima peace memorial park and the country’s third
largest city, Osaka, known as Japan’s kitchen, where
clients can sample the highly poisonous puffer fish, only
parts of which can be eaten safely and are regarded 
as a delicacy.
Prices lead in at £3,857 per person including flights from

a London airport, 15 nights' breakfast accommodation with
some main meals, an English speaking guide on certain
days and admission to selected sites. 
For details call 0800-689 1586 or visit battered-
suitcase.com 

New look 2017 brochure from Crusader  
CRUSADER HOLIDAYS, part of the Motts Travel Group, has
introduced more than 50 new tours along with many new
itineraries and hotels on its Crusader favourites for 2016. 
The cover, design and style has changed to provide 

a more up to date layout that is easier on the eye and the
brochure offers the company's biggest ever programme 
of tours.
Prices lead in at £169 for a three-day weekend to the

‘Cotswolds & Georgian Bath’, and among the new tours
featured in the UK are a five-day ‘Strictly Dance Break’
which costs £359 per person for a twin room and includes
three mornings of dance tuition, dancing every night with
professional tutors, an afternoon tea dance and visits to
Poole and Compton Acres. 
In Europe a new seven-day 'Wonderful Wonderful

Copenhagen Tour' has been added and leads in at £649 per
person based on a twin room. It includes a visit to Malmo, 
a guided city tour of Copenhagen plus a canal cruise. 
The operator offers free departures from more than 120

joining points in the South East and home counties on its
modern fleet of touring coaches, while early booking offers
are available until December 31 which can save customers
up to £25 per person. 
For more information see crusader-holidays.co.uk or call
01255-425453. 
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COMOS AID...Cosmos Tours held an Italian lunch at its Bromley
offices to raise funds for the Italian Red Cross Earthquake Relief
Effort. Homemade Lasagne, Parmigiana, Torta Barozzi (chocolate
cake) and Tiramisu were just some of the delicacies on sale and 
a total of £200 was raised. Pictured about to tuck in are, from the
left: the company's Beth Gunby, Elisa Martinelli and Jill Hugo. 

The Global Travel Group announces series of agent training days for autumn
UNTIL NOVEMBER, members of The Global Travel Group will be able to sign up to a series of free full-day training
events across the UK. 
On September 29 and 30, the consortium will be hosting two days of cruise training in Southampton, starting with 

a speed-dating style session at the Grand Harbour Hotel. 
Designed to allow agents to meet the 14 cruise suppliers already signed up for the event, including APT, Crystal

Cruises and Saga, attendees will also have the chance to network at the evening function. In between the events,
agents will also receive presentations from Andy Harmer, operations director for CLIA Europe and director of CLIA UK
and Ireland, and one of the consortium’s top performing cruise agents, Jason Peters from Creative Cruises. 
The second day will focus on delivering hands-on experience of the ships with an exclusive visit to Celebrity Eclipse,

hosted by Celebrity Cruises. 
Other training takes place in Leeds on November 22 and West Sussex (both luxury themed) on November 23. 

Visit globaltravelgroup.com or call 0844-826 4567 for details.

16-day Japan tour from Battered Suitcase
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TAUCK HAS unveiled new changes for 2017, designed to
offer guests a better river cruising experience. They include
the doubling of its number of family river cruise departures,
a new family river cruise on France’s River Seine, plus a full
refurbishment plan to more than half of its riverboat fleet. 
In addition, next year the new look riverboat fleet will

hold 46% fewer passengers per cruise ship than any other
river cruise line, with the aim of offering guests more space
and quieter surroundings for discerning travellers. 
The company's river cruise trips give families, couples

and individuals the chance to explore the picturesque and
culturally rich villages, towns and cities along Europe’s
historic rivers from the comfort of a premium riverboat. To
ensure guests enjoy the utmost in comfort, Tauck has
launched a two-year refurbishment plan for five of its ships,
to offer guests more spacious cabins, plus a reduction in
capacity from 118 passengers to 98, to enhance the
uncrowded, intimate atmosphere on board. 
The newly reconfigured ships, two of which will be ready

for 2017 sailings, will also feature upgraded second dining
venues, with new dedicated kitchens and a separate chef. 
Every boat is also assigned a cruise director and three

Tauck directors, who handle all travel details and
logistics to leave guests free to focus on enjoying their
holiday. Professionally trained and with a wealth of
experience, the company's directors are also true

destination experts and their on-tour commentary and
knowledge helps guests dig deep into the history and
culture of the place they are visiting.
Meanwhile, families looking to enjoy a cruise in 2017 will

be spoilt for choice, as the operator has doubled the
number of family river cruise departures from ten to 20.
Next year will also see a bolstered itinerary for the
company's ‘Bon Voyage! France Family River Cruise’ on the
Rhône, with a guided bike ride in Paris and a special
chocolate art demonstration. A new family river cruise on
the Seine, the eight-day ‘Family Fun Along the Seine: Paris
to Normandy’, will be the company's fourth river cruise
designed specifically for families, along with its other
family-focused itineraries on the Danube, Rhône and Rhine.  
To book or for more information visit tauck.co.uk or 
call 0800-810 8020. 

Tauck announces new 2017 developments including new family river cruises 

ENJOY BRITAIN’S LONGEST  SUMMER.

GIBRALTAR. IT’S BUSINESS AS USUAL - BRITAIN’S PLACE IN THE SUN AWAITS.
With 30 degree average summer temperature, a UNESCO world heritage 
site offering 120,000 years of human history and only 2.5 hours from the UK, 
where else can you relax in the heat of the Mediterranean, enjoy the warmth 
of the British Gibraltarians and splash out VAT-free in Sterling? 
Gibraltar. Sun, sea and history served with a very British twist

For further information call: Gibraltar Tourist Board +44 207 836 0777
or download a brochure at info.london@gibraltar.gov.gi or visit www.gibraltar.gov.uk #VISITGIBRALTAR
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FRED.\ HOLIDAYS’ new 2016
Christmas Markets & Winter Breaks
brochure, featuring a handpicked
selection of festive short breaks in
Germany, Switzerland, Austria,
Belgium, Italy and more, is out now.
In addition to markets in Cologne,

Berlin, Bremen, Leipzig and Frankfurt,
the company has also included a
number of new additions to its winter
offering including a six-day ‘Christmas
Markets Tour’; enabling holidaymakers
to experience a range of markets such
as Nuremberg, Dresden, Berlin and
the Rothenburg ob der Tauber in one
trip; a seven-day ‘Winter in Romantic
Germany’ tour, visiting Frankfurt,
Heidelberg, the Black Forest,
Innsbruck, Munich and Rothenburg ob
der Tauber, including admission to

Germany’s fairytale Neuschwanstein
and Linderhof Castles; and a seven-
night ‘Escape to the Sun’ option to the
island of La Gomera in the Canaries. 
This year, the operator's selection of

short breaks to European destinations
outside of Germany has also been
extended to include trips to Milan,
Bruges, Rome, Salzburg and more.
Winter breaks featured in the

brochure start from £199 per person
for a three-night short break to Milan,
departing on December 8, and
including a breakfast stay at a four-
star hotel and flights from Stansted. 
Christmas Market breaks start from

£239 for three nights in Bremen,
departing on December 7. The price
includes a stay at a four-star hotel and
flights from Stansted.

For further information or to book see
fredholidays.co.uk, email
sales@fredholidays.co.uk or call
01473-242650.

Festive launch from SuperBreak
SUPERBREAK HAS launched its 2016 Christmas and New
Year short breaks brochure featuring a range of festive
breaks including hotel packages, a new pantomime break
to see Cinderella at the London Palladium, a range of
Christmas Festival events at The Royal Albert Hall and Big
The Musical in Dublin. 
For the first time the company is also offering a selection

of short break packages in Lapland plus Christmas and
New Year breaks with P&O Ferries in cities such as
Antwerp, Bruges, Rotterdam or Amsterdam.
In total the brochure covers 75 Christmas breaks and 65

New Year breaks, totaling 140. A further 255 packages are
available online with more being added all the time. These
run alongside all the popular festive products such as
Christmas shopping/markets breaks in both the UK and
Europe; festive theatre breaks and events; luxury day trips
with Belmond and themed mini-cruise breaks.
As an example of prices, a Cinderella Pantomime Break

at The Palladium in London leads in at £75 per person
staying one night at the three-star Queen’s Park Hotel on a
bed-and-breakfast basis and including a ticket to the show.  
Meanwhile, the company has added four itineraries in

Lapland to its product portfolio for this winter, based in and
around Kitilla in the far north of the country. 
From a family ‘Wake up Santa’ break to a ‘Northern

Lights Weekend’, all packages are fully commissionable 
to agents, ATOL protected and flights can also be added 
as required. 
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SU DOKU SO GOOD...Pictured is one of Travel Bulletin's recent Su
Doku winners, Shannon Nichols from East of England Coop Travel,
who picked up a £50 M&S voucher. Turn to page 11 to try your luck
at winning! 

2017 Advantage conference in France now open for registration
THE ADVANTAGE Travel Partnership has announced the theme of its 2017 Conference, which takes place between May
12-15 at Club Med Opio en Provence in the south of France.
With a conference programme that looks at the importance of technology in the world, while reconfirming the need for

people to remain, the theme 'MAN & MACHINE' has been chosen to capture the essence of this dynamic environment.
The consortium's business development director, Colin O’Neill, said: “The key purpose of our conference this year is

to better understand the technological innovations that will have an impact on the way in which we run our lives.  
“However, rather than see these developments as a threat, we wish to consider how we can master the technology

and use it to our advantage; MAN & MACHINE working in harmony with one another.”
For the latest conference news visit advantageconference.co.uk or to contact the events team email
events@advantagetravelpartnership.com or call 020-7324 3945.

Christmas Markets & Winter Breaks brochure from Fred.\ Holidays
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AGENT OFFERS
� ONYX Hospitality Group is offering an exclusive deal for agents to stay at the new Amari
Havodda Maldives. Prices are from US$150 net per villa, per night (beach villa) and $195 for
an overwater villa, both on double occupancy and full board. To book or for details email
reservations.havodda.maldives@amari.com and quote DISCFAMIL.

� Holiday Extras has increased its agent concession rates - from 10% to 20% for hotels,
lounges and off airport parking, with a 15% reduction for on airport products - with the
exceptions at airports LGW, BHX and LHR which don’t offer any discounts. For details see
holidayextras.co.uk/agents

� Agents can now make use of more than 650,000 royalty-free photos following a new
initiative from The Global Travel Group. The consortium has developed an intuitive bank of
enticing global imagery which agents are free to download, modify and use to suit their
individual marketing needs, from in-store displays to social media. For details see
globaltravelgroup.com or call 0800-652 9808.
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Booking incentives
�  Celebrity Cruises is giving its top
selling 40 agents the chance to win a
place for themselves and a friend on
the cruise line’s Taste of Modern
Luxury cruise in 2017 as part of its
latest ‘Celebrity Moments’ campaign.
The top 100 agents selling any of the
line's cruises sailing during
September, October and November will
also win their own ‘Celebrity Moment’
with £100 worth of Celebrity Rewards
points. Agents can convert the points
into luxury gifts, such as designer
jewellery, tech gadgets, or even put
their points towards a cruise
holiday. Both incentives are
applicable on bookings made by
November 30. For details see
cruisingpower.co.uk

�  Agents signing up to Voyages to
Antiquity's webinar on September 29
will automatically receive a £10
Love2Shop voucher, whilst those
completing the course and achieving
‘Luminary’ status before the end of
this month will earn a further £10
voucher. Agents making new bookings
(for travel between May 3 and
November 9, 2017) using their newly
acquired knowledge between now and
the end of November will also be
rewarded with an additional £50
Love2Shop voucher. See vtaexpert.com

Agent training
THE VISIT USA 2016 roadshows will
take place in Newcastle/Gateshead,
Bristol and Brighton during the early

evening of October 4, 5 and 6
respectively. The events have been
designed to maximise the networking
opportunities for agents and exhibitors,
and will be held in selected premium
hotel accommodation with food and
drink provided. The format will include
speed networking, which will see

agents visiting all the supplier stands,
plus the chance to win a range of

prizes. Goody bags will be distributed
and a holiday to the USA will be up for
grabs at each location. To register or

for more information see
visitusaroadshow.com

agentbulletin
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WARNER LEISURE Hotels is treating
guests to a four-night Halloween
break to discover some of its most
haunted properties, including
Littlecote House which is ranked the
third most haunted house in the UK.
The company has a selection of

spooky entertainment on offer

including music from The Barricade
Boys with a Halloween twist and
Comedy Time with shows, live music
and comedy from Lloyd Hollet and
Terry Cotta. 
Prices for a stay start from £199 per

person arriving on October 31 at
Lakeside Coastal Village, Hampshire.

The price is based on two adults
sharing a standard chalet inclusive of
the Simply Dine package (English and
continental buffet breakfast and three-
course evening meals).
To book or for more information see
bourneleisuresales.co.uk or call 0330-
100 9776. 

Abercrombie & Kent teams up to
offer ‘Ski & Beach Retreat’ package
ABERCROMBIE & KENT has partnered with GHM Hotels’
The Chedi Andermatt and The Chedi Muscat to offer an
exclusive ‘Ski & Beach Retreat’ package. 
Ideal for couples seeking a one-of-a-kind getaway,

guests can enjoy two contrasting destinations with an
enchanting alpine adventure in the Swiss village of
Andermatt, followed by a relaxing sun-drenched break by
an Arabian shoreline.
The package is offered between December and April

2017, and includes flights, breakfast accommodation,
limousine transfers to the hotels, an ancient Balinese
massage per person at The Chedi Muscat, an Alpienne
Mountain massage per person at The Chedi Andermatt and
a room upgrade - subject to availability.
Prices start from £3,275 per person for eight nights (four

nights in each resort) or £3,750 per person for ten nights
(five nights in each resort). 
For more information or to book call 01242-547918 or see
abercrombiekent.co.uk

Littlecote House
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KISSIMMEE QUICK...Experience Kissimmee and Delta Air Lines
co-sponsored a spa day with Jetset Holidays for 20 of its top
selling independent travel agents. The day included treatments,
lunch and dinner, plus presentations. Pictured enjoying the day's
events are, from the left: Bettina Mccue, Baldwinds Travel; Alison
Armstrong, Jetset Holidays; and Lesley Mccugh, Westway Travel.
For details see experiencekissimmee.com

G Adventures offers 15% off Active and Classic Peruvian Adventures 
G ADVENTURES has launched a promotion for 15% off a selection of its Classic and Active trips in Peru, when booked
before September 30 and departing before December 15.
Peru has been firmly in the spotlight this year with the launch of direct flights with British Airways from London.
As an example of itineraries, a Classic Peru option tours the archaeological highlights and cultural treasures of the

Andean highlands and cruises Lake Titicaca. Other options include a visit to Cusco and hiking along the Inca Trail on
the way to Machu Picchu. 
Prices have been reduced from £1,469 per person for a 12-day trip from Lima to Cusco, to £1,249. 

For more information call 0344-272 2040 or visit gadventures.co.uk

A haunted four-night Halloween break with Warner Leisure Hotels
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Where Am I?

A former imperial summer residence, this 1,441-room Baroque palace was for centuries the
property of the Habsburgs and is now, thanks to its architectural, cultural and historical 

importance, one of the most visited sites in the country.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, September 29th. Solution and new

puzzle will appear next week.

The winner for 9th September is Dawn Hayman, Barrhead

Travel, Brechin

September 9th Solution: A=6    B=7    C=3    D=5

Number: 036

Across 
1. Luxury cruise ship operator (9)
5. Richmond, Virginia international 

airport code (3)
7. Brittany Ferries operate from Portsmouth to

this port (2,5)
8. The UK's largest independent travel agent (4)
9. Popular Belgium city break destination (6)
12. Northern Italian city (6)
13. Flows through Spain (4)
15. Famous colonial style hotel in Singapore (7)
16. Currency of Japan (3)
17. Operator specialising in guided tours,

sounds like a London Square (9)

Down 
1. This Dame is Britain's most successful female

paralympian (5,6)
2. British singer songwriter ___ Henderson (4)
3. African desert (6)
4. Part of Westminster Abbey where famous

literary figures rest (4'1,6)
6. Scottish river (5)
10. Sports presenter, ___ Logan (5)
11. First name of woman who designed Team GB's

Rio Olympic Games kit (6)
14. Continent (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 38

Crossword

Su Doku

N
um

be
r: 

03
6

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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BEAUTIFUL ONE DAY, PERFECT THE NEXT

   

     

       

  
 

      

     

Start your clients’ journey with Virgin Atlantic

It’s the special touches that make Virgin cabins so comfortable. Why not 
try Virgin Atlantic’s Premium Economy cabins with a pre-flight glass of 
bubbly and free drinks throughout the flight, a choice of meals served on 
China dinner wear, laptop power and a seat that will rival the space and 
comfort of any in business class?

N           
                    

                  
       

      

     

          
   St Lucia, all inclusive 

•  

 

       

     

     

        
  Resort & Spa, all inclusive

•  
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5* The House, Barbados

Includes:

• Return flights with Virgin Atlantic

• 7 nights at 5* The House, Barbados

• Return transfers
FROM 
£1,919PP
Vaild from: 01 - 23 Jun 17

SAVE up to £1865 per couple

      

            
           

             
              

     

Now is the time to win 1 of 3 Apple iWatches!
Tell the time, message your friends, receive notifications and more with an Apple iWatch. To be in with a chance 
of winning, make a qualifying booking to the Caribbean with 3 days’ ground arrangement and flights with Virgin 
Atlantic between 01 September and 09 October.* 

4* St James’s Morgan Bay, St Lucia

Includes:

• Return flights with Virgin Atlantic

• 7 nights at 4* St James’s Morgan Bay,  
   St Lucia, all inclusive 

• Return transfers

FROM 
£1,199PP
Vaild from: 01 May - 23 Jun 17

Sandals Grande Antigua Resort & Spa

Includes:

• Return flights with Virgin Atlantic

• 7 nights at Sandals Grande Antigua  
  Resort & Spa, all inclusive

• Return transfers

FROM 
£1,899PP
Vaild from: 01 May - 23 Jun 17

THE UK’s 100% Trade Only Tour Operator Call Reservations FREE on 0800 0224 182
*For full terms & conditions visit: www.travel2.com/terms/caribbeanaug16.html
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Industry
Insight by...

Indian summer moves into
party political season 
by Tracey Poggio, chair of ANTOR

AS OUR ‘Indian’ summer finally seems to be
drawing to a close, we enter the fourth and
final quarter of the year and are well and

truly amidst the political party conference season
and international political arena. You wonder if all
this attention on conference cities and countries
holding elections has a subliminal effect on the
holiday-makers decision to travel there – difficult
to measure!
A new leader for UKIP and their first female

leader, Diane James, started off in Bournemouth in
what should be an intriguing series of conferences
on the same weekend as the Lib Dems in Brighton.
The Conservative Party’s second female leader,
Theresa May, is preparing for her first conference as
leader in Birmingham following a possible change
within the Labour Party dynamics before their
conference in Liverpool. ANTOR is not the only sector
of the industry awaiting their opinions and policies
on outbound travel, APD and what Brexit holds for
the future of tourism in general.The ongoing build-up
to the US Presidential elections on November 8
(WTM Tuesday) is vying for attention with Germany’s
local elections already proving challenging for their
leadership with Berlin’s swing to the right. It is said
that Brexit will not really be tackled by the EU until
after the German Federal elections in 2017.
With the Scottish government announcing a 50%

reduction in 2018 and the eventual abolishment of
APD (airport departure tax) the British government
must be heavily lobbied, in particular during the
conference season, to do the same or better. This is
the only way for there to remain a level playing field
within the UK and for the UK to become competitive
with the rest of Europe. At the moment the UK’s APD
levels are more than twice those of Germany and
nearly ten times France’s tax on longhaul travel.
ANTOR are members of afairtaxforflying.org where you
can find all the facts and figures on APD to lobby your
local MPs and get into the party conference spirit.
This period of the year sees a raft of our own

industry conferences including ABTA and AITO and
events all aiming to communicate with and educate
the industry - the most important showcase being
World Travel Market where over a third of our
members are already registered and who look
forward to sharing their new products with you over
the WTM network. As the show stays open until 19:00
for all three days there is a chance you can join us at
the end of the day if you are near or in London.
Following the summer break there has been a

renewed focus on the MICE market kicked off by St
Lucia’s event at Groucho’s last week. Luxembourg
held its first MeetLuxembourg MICE conference and
exhibition hosting 25 British specialist agents and
buyers at the beginning of the month and Greater
Miami is sponsoring a joint event with the Global
Conference Network this week.
As we head into the autumn peak of short break

and city break travel new explosions propelled top
city break destination, New York, into the news. This
was just after Brand USA had put on a sensational
trade event at the IMAX London unveiling their new
National Parks 3D film, attended by ANTOR member
Greater Miami CVB. Hopefully this focus on the great
outdoors will have the desired results as the UK
continues to grow as the biggest overseas visitor
market to the USA, third only to Canada and Mexico.
ANTOR members’ events open to the travel trade

can be found on the website. Look out for Gibraltar
who is planning a series of Scottish roadshows in
December and Samoa who will be participating in 
the SPTO roadshow in early November in Canterbury
and London.
There has also been several changes to the

Directors of Tourist Offices this quarter as their
terms in the UK come to an end and we welcome the
new directors of Tunisia, Malaysia, Poland, Morocco
and Singapore. ANTOR will quickly help its members
to navigate their way around the political, economic,
safety and social aspects that have such an impact
on the outbound market from the UK.

bulletinbriefing
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Here's to your winners of the 2016
Travel Bulletin Star Awards...

www.travelbulletin.co.ukSeptember 23 201616

SEPTEMBER CAN only mean one thing; it's our annual Star Awards ceremony and this year was extra special as we
celebrated our 20th anniversary! Earlier this month, on September 5, guests from all across the industry came
together at the five-star Langham Hotel in London to acknowledge the 31 Star Awards winners across five sectors,
with 14 of the awards new for this year. 
Commencing with a welcome drinks reception, guests made the most of the networking opportunities, before

being seated for a delectable three-course dinner. 
The surprise MC for the evening was Keith Chegwin who delighted guests with his fun-filled and engaging

approach, and also took time out to have photographs with fans.  
Following the Star Awards presentations themselves (see the winners, runners up and finalists over the next few

pages), guests were treated to a performance by Beatvox, before letting their hair down at the after-show party and
enjoying a selection of fun games.

HUGE THANKS go to our
sponsors for the evening:
Attraction World and
Birmingham Airport;
debut sponsorships from
Liverpool John Lennon
Airport and Meliá Hotels
International;
PortAventura World
Parks & Resorts, and our
loyal sponsor, Jetset.  

The sponsors 

Social media fans were out in force
on the night, making full use of the
dedicated hashtag #TBStarAwards.
Here's a small selection of what
guests were tweeting about...

@MissUKGem  
@keithchegwin was an amazing
host last night. So much fun.
#TBStarAwards

@hollie_days 
Being silly at the @TravelBulletin
Star Awards with @CarlaHutchT2
#TBStarAwards

@FlexibleAutos  
Tonight's fantastic location
@Langham_London for
#TBStarAwards @TravelBulletin

@seb_thompson 
Great night so far at the
@TravelBulletin #TBStarAwards

@KuoniTradeTeam 
Interesting dessert. Hope it tastes
as good as it looks. Happy
anniversary #TBStarAwards

@TitanagentsUK 
Absolutely delighted to have

scooped Star Escorted Tour
Operator tonight! Thanks to all of
our amazing agents for voting
#TBStarAwards

Finally, we'd like to say a sincere
congratulations to all of the Star
Awards winners and finalists this
year, who have worked tirelessly
over the last year to support the
trade. And a huge 'thank you' to all
our readers for taking the time to
vote for and recognise those
suppliers who have helped support
you in your day-to-day role. 

Star tweets
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All agents who voted in the Star
Awards were entered into a free
prize draw to win a selection of
prizes from Jetset. The winners
were: 

� Catherine Thompson from
Billington Travel in Kent who
received the first prize of a £150
Spa Day Voucher. 

� The second prize went to Ailish
Laughlin from The Wee Travel
Company (Not Just Travel) in
Perthsire who won a Champneys
Spa Hamper. 

� Third prize went to John Young
from Four Oaks Travel in Sutton
Coldfield who picked up 
a bottle of Champagne. 

Agent winners

17www.travelbulletin.co.uk September 23 2016

PICTURES OF all the winners and guests at this year's Travel Bulletin Star
Awards are available to view online at tbawards.fotoseeker.com 
To download any images, users will first need to register on the site, which is

free of charge. Fotoseeker Plus supplies image management and photo library
software to the travel industry, including hotels, cruise lines, tourist offices and
operators, who can showcase their images online and benefit from fotoseeker
Plus' huge database of the world's media and travel professionals from as little
as £95 per month. The site is currently used by more than 150 countries as a
means of showcasing and promoting destinations and this figure continues to
grow on a daily basis. The site features 450,000 images and is currently used by
nearly 50,000 registered users worldwide. All images are of an industry standard
format for publication and do not need to be resized prior to publication, while
fotoseeker Plus' bespoke service offers customised image libraries integrated
into clients' websites. For more information email colin@fotoseeker.com

Focus on fotoseeker Plus
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THANK YOU
FOR VOTING US 

www.titanagents.co.uk

STAR 
ESCORTED TOUR OPERATOR

In the Travel Bulletin 
Star Awards 2016

www.titanagents.co.uk
Agency Sales x

        

newsbulletin
Star Adventure/Activity
Holidays Operator
Winner: G Adventures 
Runner Up: Exodus
Finalists: Club Med, Explore!,
Intrepid Travel, Mark Warner

WE ARE delighted to have won 
the award for best activity /
adventure holiday operator at
the recent Travel Bulletin Star
Awards. The last 12 months
have seen us grow our trade
facing sales team to ensure we
give our agents as much
support as possible to help
grow their business selling
small group tours. We are and have always been a partner
focused organisation and therefore our aim is to ensure we
give our agent partners the tools and support to make them
successful. This award we hope is in recognition of the work
our great sales team are putting in to make that happen. We
have a sustainable business model that helps communities and
changes people’s lives globally. Our travel agents help make
this possible, and we really appreciate all of their support.

Star Escorted Tours Operator
Winner: Titan Travel
Runner Up: Wendy Wu Tours
Finalists: Collette , Cosmos Tours & Cruises, 
Newmarket Holidays, Riviera Travel

EVERYONE AT Titan
is absolutely
delighted to have
won the Star
Escorted Tour
Operator award for
2016. 
We are overjoyed

to have received this
incredible accolade
and would like to
take this opportunity
to thank all of the
travel agents that
have taken their time
to vote for Titan. It
means so much to
us to have your
support.
Titan’s trade sales

have seen amazing growth over the last few years and this
is due not only to our ever growing portfolio of products and
our brilliant agency sales team, but also our fantastic trade
partners. It is an honour to be held in such a high regard by
our trade partners; this award recognises the hard work
and dedication of everyone at Titan, and not forgetting to
mention the amazing support we receive from our trade
partners.
Titan has recently launched its very own exclusive

charter of MS Serenade 1 for 2017, and is really pleased to
announce that so far, trade sales have been brilliant.
Thanks a million from everyone at Titan!

smooth operators

Casey Mead shows off 
G Adventures’ award for 
Star Adventure/Activity
Holidays Operator.

Edwina Coppock and Richard Tarrant
collect Titan Travel’s award for Star
Escorted Tours Operator.
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Star Family Holidays Operator
Winner: Mark Warner
Runner Up: Jet2holidays
Finalists: Classic Collection Holidays, Cyplon
Holidays, Thomas Cook, Thomson

WINNING THE Star Family Operator Award this year is amazing and
something that we are so proud of. We’ve worked hard with the trade in the
last 18 months developing awareness and supporting agents with
marketing and training.  
At Mark Warner, the family holiday is at the heart of everything we do –

our aim is to enable families of all ages to travel and create great memories
that last a lifetime. All of our six summer resorts run kids clubs from four
months–17 years and are free from age two where kids just love to make
new friends and learn new things. At the same time, the parents can have
an equally great time with watersports, tennis and cycling, or chilling by the
pool spending time together. In the winter ski programme, six of our 12
resorts have in-house childcare. We’ll take the kids to ski school and
entertain them in the afternoons while Mum and Dad enjoy a full day on
the slopes before heading back to a log fire and good wine. We’ve just
launched summer 17 with plenty of early booking offers. 
Our aim is to continue what we’ve started, to work with and grow the trade business even more.

Star Holiday Add-Ons Operator
Winner: Attraction World
Runner Up: Holiday Extras
Finalists: A2B Transfers,
DoSomethingDifferent.com, SuperBreak, TravelCube

TO WIN the Travel Bulletin Star Award for Holiday Add-Ons
Operator is a wonderful honour, and to have won it two years
running, especially in the face of some great competition,
gives us such a boost.
Being voted by our agents in the UK travel trade's most

prestigious awards programme means everything to us. We
would not be where we are today without their support and to
be recognised by them as one of travel’s best-in-class shows
that all the hard work we do together really does pay off.
Making our customers’ holiday that extra bit special is what we strive to achieve every day. Our agents give us the

means and the momentum to make that happen. The travel industry has changed so much in the past few years – for
travel agents more than most – and we want to continue doing our best for everyone that we’re partnered with and
maintain the fantastic relationships that we have with them all in the years to come.

Star Holiday Parks Operator
Winner: Hoseasons
Runner Up: Haven
Finalists: Butlins, Eurocamp, Pontins

TO WIN this award three years in a row is a fantastic achievement for the team and one
which we are all very proud of. It’s particularly pleasing to be recognised by our colleagues
in the trade, especially when so much of our time is devoted to ensuring the support we
offer agents is as comprehensive as possible. Over the last 12 months we’ve introduced
daily updates on Facebook sharing news, offers and incentives; weekly updates on new
locations added to our growing portfolio; and campaigns that give winning agents the
chance to pick their prize from a range of options. We’ve also started sending out offers in
jpeg format so that agents can upload them to Facebook or print them out without having
to worry about pulling them together themselves. The ability for agents to add their own
testimonials on holidays they have been on has also been a popular innovation, while fam
trips, experiences and day passes continue to allow agents to experience first-hand what
our locations have to offer. Watch this space for more innovations next year, including ways
to make the online booking process even easier through our dedicated agent portal.

19www.travelbulletin.co.uk September 23 2016

smooth operators

Ben Roseveare and Gabriella Burden from Mark Warner
pick up the award for Star Family Holidays Operator.

Winning the award for Star Holiday Add-Ons Operator is Justin
Mahoney and Emma McLeese from Attraction World.

Tariq Khan from Hoseasons
holds the award for Star
Holiday Parks Operator.
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Star Long Haul Operator
Winner: Travel 2
Runner Up: Gold Medal
Finalists: If Only..., Jetset Holidays, Kuoni, 
Wendy Wu Tours

WE ARE overjoyed and extremely proud to have been
nominated for the Long Haul Tour Operator Award, let
alone to have won it!
Travel 2 endeavour to make our agent partners’

working day as easy and as rewarding as possible and it
is an excellent feeling to be recognised for our hard work.
To be nominated for such a prestigious award is a great
honour; it makes our efforts worthwhile knowing that our
agent partners think we do a good job. We would like to
thank you from the bottom of our hearts. Your continuous
business and support makes our core objectives
enjoyable and achievable.
2016 was an excellent year: our longstanding

relationships with key suppliers secured exclusive deals
and the most competitive prices in the market; we offered
our agents brilliant incentives and T2 Rewards; we sent
over 275 agents on fam trips across the world and
provided agents with worthwhile learning opportunities.
We can confidently say 2017 is going to be bigger and

better. We hope you can join us.
From everyone at Travel 2 THANK YOU! We couldn’t

have done it without you.

BOOK WITH HOSE SONS THE UK SELF-C TERING EXPERTS
www.hoseasons.co.uk/agents 0345 498 6153

Be Social! facebook.com/HollieHoseasons @HollieHoseasons See booking conditions 
for full details.ABTA No. Y0662

*Price based on a 3 or 4 night stay between 23/09/16 and 24/10/16. Applies to selected UK Lodge locations and accommodation types, accommodation only. 
Based on maximum occupancy. Subject to availability and Booking terms and conditions apply, see main brochure or website.

for voting Hoseasons as Star Holiday Parks Operator 
2016 for a 3rd year runningTHANK YOU

Hot Tub
Short Breaks

from
£249*

          10:38:20

smooth operators
Hollie Smith (left) and Carla Hutchings collect
Travel 2’s award for Star Long Haul Operator.
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Star Luxury Holidays Operator
Winner: If Only...
Runner Up: Carrier 
Finalists: Classic Collection Holidays, ITC Luxury Travel,
Prestige Holidays, Pure Luxury Worldwide Holidays

IF ONLY… is a 100% trade focused, luxury tour operator that
creates bespoke holidays and tours to the world’s most
beautiful regions - Arabia, the Indian Ocean, Asia, and more
recently Australia, New Zealand and the Pacific Islands. 
In 15 years we’ve grown from a ‘one man band’ to a

multi-award winning organisation with over 65 staff and
almost 1,000 years travel industry experience. The company
believes that to confidently recommend a product, one has
to experience it. That’s why they, or their representatives,
have visited every hotel and resort that they feature.
We promote the travel agent loyalty scheme MoneyCard,

rewarding agents with £10 to £300 for every eligible
booking. The best part? MoneyCard is officially HMRC
approved as If Only… pays the tax and NI contribution.

Star Short Haul Operator
Winner: Classic Collection Holidays
Runner Up: Cyplon Holidays
Finalists: Jet2holidays , Kirker Holidays, 
Olympic Holidays, Prestige Holidays

THANK YOU for our Short Haul Star Award. Since Nick Munday
purchased Classic 14 years ago he has pursued excellence in all
aspects of the business and is delighted with our award-winning
status. He’s also proud that more than 98% of our customers
confirm that they would choose to book another luxury holiday
with us and that they would additionally recommend us to their
family and friends.
Our reservations team is comprised of motivated travel experts

who know the importance of delivering the right tailor-made
holiday to match customers’ expectations and it is the flexibility
of the product and ability to book complicated itineraries and
multi centre trips that has led to Classic’s success. Our on-the-
road executives are available to train agents and an equally
important role is for them to report back to the marketing team about holiday trends and expectations. It is the strength of these
relationships together with the company ethos to treat others (customers, agents and suppliers alike) highly professionally that
ensures Classic continues to succeed. From a 21st century viewpoint, we loathe the computer-says-no culture and, because we
can offer a superior yes-service by telephone, our website, although informative, is non-bookable, and instead we provide a free
phone number for agents to contact us on up until 22:00 each evening.

Star Weddings & Honeymoons Operator
Winner: Kuoni
Runner Up: Beachcomber
Finalists:      Cyplon Holidays, Planet Holidays, Sandals Resorts, Thomson

WE’RE SO proud to have won Star Weddings & Honeymoons Operator, so
thank you for voting!
Your customers are looked after every step of the way when travelling

with Kuoni, that’s why we’re renowned for our service and attention to
detail. We offer 90 countries around the world and can help you tailor-
make a holiday from scratch. From an overwater villa in the Maldives to
exploring Tuscany on a self-drive – it will be a holiday to remember for all
the right reasons. Our team is ready and waiting to help you with travel
advice and quotes. Over the next year, we’re excited to meet more travel
agents across the UK and encourage you to learn about our holidays and
ethos through fam trips and training days. If you have any questions at all,
don’t hesitate to get in touch with our trade relations team.

smooth operators

A strong win for If Only... as Neil Sealy collects
the award for Star Luxury Holidays Operator.

Celebrating Classic Collection’s win of Star Short Haul Operator
are, from the left: the operator’s Sam Beardsall, 
Sophie Thackeray and Andrew Farr.

Thrilled to win the award for Star Weddings &
Honeymoons Operator are Kuoni’s Brad Bennetts
and Lisa Eggleton.
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MADE FOR THE STARS

EUROPE   �   ASIA   �   RUSSIA

@VikingTradeUK  #madefortrade madefortrade.co.uk 020 8780 7985

That’s each and every one of you who voted Viking Star River Cruise Company  
at this year’s brilliant Travel Bulletin Star Awards.

We’d like to say a huge thank you to all agents out there who not only put us first, 
but who continue to support us all year round. We really couldn’t do it without 

you. Just another shining example of great team work.

        14:41
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Winner: P&O Cruises
Runner Up: Royal Caribbean International
Finalists: Celebrity Cruises, MSC Cruises, Princess Cruises, Scenic Cruises

P&O CRUISES would like to thank all of the travel professionals for their votes in the
Travel Bulletin Star Awards 2016. We are delighted to have scooped the Star Cruise
Company for Training, Incentives & Fam Trips Award! 
The awards were an amazing evening of fun, glamour and interaction, and we were

thrilled to be a part of it. It’s wonderful to be recognised by our industry peers in an
independent and open vote. 
Over the past year, we’ve offered some fantastic prizes and incentives ranging from

luxury hampers and shopping vouchers to sky dive trips and a VIP trip to Barcelona
plus everything in between. We have also relaunched our Agent Toolkit and our
Academy Online training platform, which now offers interactive and engaging modules
lasting an average of 15 minutes each. Booking incentives and social media giveaways
have also been a new focus of ours, increasing the ways you can engage with us and
enjoy your well-earned rewards, such as the fam trips we are running this year. 
Thank you again for your continued support, here’s to another successful year as we

celebrate 180 years of P&O history in 2017! 

Winner: Royal Caribbean International
Runner Up: Carnival Cruise Lines
Finalists: Disney Cruise Line, P&O Cruises, MSC Cruises, Norwegian
Cruise Line

ROYAL CARIBBEAN prides itself on being the pioneer of many firsts at sea,
offering a playground of incredible experiences on 25 of the world’s most
innovative and spectacular ships and visiting over 250 destinations globally. 
Our ambition is to revolutionise the cruise industry and make every

holiday unique and memorable through our unique sense of fun, blended
with cutting edge innovation and technology. Whether that’s wowing guests
with our robotic bartenders, dazzling with a 30-foot giraffe or thrilling them
with breathtaking destinations; we want to open our guests’ eyes to a new
way of travel.
We invest heavily in our agent partners with our award winning trade

loyalty scheme, Club Royal, and have a dedicated training team who provide
agents with the highest level of support. Being voted favourite Family Cruise
line in 2016 by travel agents in the UK and Ireland means so much. Thank
you to everyone who voted for us, we value your recognition and support!

Star Cruise Company for
Training, Incentives & Fam Trips

Star Family Cruise Company

A delighted Natasha Richardson
from P&O Cruises collects the
award for Star Cruise Company for
Training, Incentives & Fam Trips

Lucy Preece (left) and Sarah Weetman
collect Royal Caribbean International’s
award for Star Family Cruise Company

Star Specialist Cruise Company Pleased to win the
award for Star
Specialist Cruise
Company is Anthony
Daniels from
Hurtigruten.

Winner: Hurtigruten
Runner Up: Swan Hellenic
Finalists: Disney Cruise Line, Ponant, Star Clippers, Voyages of Discovery

AT HURTIGRUTEN we are extremely proud to win Star Specialist Cruise Line again. Over the past
year we have made significant changes to how we deal with the trade and embarked on a ‘trade-
reengagement’ project from day one.
This involved being seen at the right award events, consortia conferences and in all levels of

agencies. In addition, we have implemented a ‘more for more’ commercial structure where agents
can now earn more on bookings for all departure years and not just the current one.
The direction our brand is going in is very exciting and changing significantly from a Norwegian

specialist to world leaders in exploration travel. By offering agents and their clients new, varied
and interesting destinations with a trusted brand is one of the reasons we feel we are seen as a
true specialist. We are constantly pushing the message that we are not a traditional cruise line
and as such opening up ourselves to those partners who do not normally sell cruise but
specialise heavily in destination and experience.
Expect more of this to come in 2017 and onwards. We have new exciting destinations yet to be

launched, including land-only, along with new purpose built explorer vessels designed to visit
remote parts of the world.

sea captains
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Winner: Silversea Cruises
Runner Up: Regent Seven Seas Cruises
Finalists: Azamara Club Cruises, Celebrity Cruises, Cunard, Seabourn

WE WOULD like to take this opportunity to say a big thank you to all agents
who, once again, voted Silversea Star Luxury Cruise Company. We are
delighted with this award and feel this demonstrates the success and
strength of the relationships we have built with the trade over the years.  
As the luxury cruise industry expands year-on-year, we continue to

focus on innovation and offering superlative European service. With the
introduction of the newest addition to our fleet, Silver Muse, set to debut in
2017, we maintain our commitment to operating the highest quality ships
in the ultra-luxury segment, enhancing the small-ship intimacy and
spacious all-suite accommodation that are the hallmarks of the 
Silversea experience.
Travelling to more destinations than any other cruise line, we ensure

that many unique elements are woven together to create an extraordinary
holiday experience for our guests. These include intimate, all suite ships
that can call in some of the world’s most remote destinations and dock in
ports that are inaccessible to larger ships. Luxurious amenities, superb
cuisine, worldwide destinations, including both polar regions, and the
ability our guests have to personalise their experience with bespoke land
adventures are all available, as are options for customising suites with a
range of luxury amenities, a choice of pillows and a selection of beverages. 
We look forward to even stronger relationships with you, the travel trade

and to continue building on the excellent reputation that has seen us win
Star Awards for the past ten consecutive years.

Star Luxury Cruise Company

The award for Star Luxury Cruise
Company went to Silversea Cruises.
Pictured are the line’s Donatella
Valzasina (left) and Helen Crosbie.

Jenny Wade and Andrew Schweitzer from
Viking River Cruises collect the award for Star

River Cruise Company.

Winner: Viking River Cruises
Runner Up: Emerald Waterways
Finalists: AmaWaterways, APT River Cruises, Avalon Waterways, Riviera
Travel, Tauck River Cruises

WE’RE ABSOLUTELY thrilled to win the Star River Cruise company award
again this year. Over the past 12 months, we have introduced a new trade
website (madefortrade.co.uk), launched a dedicated bi-annual trade
magazine called ‘HEI!’ and expanded our trade sales team both on the road
and in the office. Added to which, we have taken more travel agent partners
on fam trips than ever before, and this has given us the opportunity to really
showcase our amazing product directly to agents.
The recent revamp of our online travel training modules for both our river

and ocean products has resulted in some amazing feedback from our travel
agent partners and has played an integral part in keeping agents abreast of
the latest products and services we offer. Our strict one-price policy means
that we never ever undercut agents and our high commissions means great
earning potential for everyone. So, all in all, we’re doing all that we can to
make agents’ lives as easy and rewarding as possible. 
Next year we plan to continue and grow our strong relationship with travel

agents to ensure that we remain your favourite river cruise company. Thank
you once again to all who voted for us – you’re the real stars. Your support is
truly appreciated.

Star River Cruise Company

sea captains
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THANK YOU
WE FEEL TEN 
FEET TALL

For more information or to book please call  
0844 770 9030 or email salesuk@silversea.com

We’re delighted to have won ‘Star Luxury Cruise Company’ at  
the Travel Bulletin Star Awards 2016 for the tenth consecutive year. 
We’d like to thank our loyal travel agents for voting for us.

We’re committed to supporting the trade by offering a dedicated trade support 
team, UK-based reservation team, training sessions and marketing support.  
We pride ourselves on the awards we win year after year and truly appreciate  
your continued support. We look forward to working with you all in 2017!

        15:13
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Star Scheduled Flight Consolidator
Winner: Jetset Flights
Runner Up: Gold Medal Travel
Finalists: Faremine, JTA Travel, Major Travel, The Holiday Team

JETSET ARE delighted to be nominated in two categories at the prestigious Star Awards held at the beautiful Langham
Hotel. Our joy and pride at once again retaining the award of Star Scheduled Seat Only operator, was evident as our
chairman John Bond collected the accolade up on stage, but also the next morning when the entire team in Enfield

heard the news.
Our team is passionate about

the business and our clients, and
work tirelessly in every
department to bring a quality
and trust to everything they do.
To see their efforts recognised
and translating into travel
agency votes makes us all very
humble.
We promise two things for

2017: firstly, to continue to
operate with the same values
and verve that make us worthy of
winning Star Scheduled Flight
Consolidator for a number of
years in a row. Secondly, we
guarantee that we will bring even
more exciting and cutting edge
innovations to the growing tour
operating side of our business
that we hope will enable us to
compete in categories that have
not seen our trade only brand
nominated in before!
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Star UK Airport
Winner: Birmingham Airport
Runner Up: Manchester Airport
Finalists: Leeds Bradford Airport, Liverpool John Lennon Airport,
London Gatwick Airport, London Heathrow Airport

BIRMINGHAM AIRPORT and the Airport Gurus - Mandy, Stefanie, Shellie and Cat - are absolutely delighted to have won the
Travel Bulletin Star Award for Star UK Airport for the third year running!
This is a fantastic achievement and really is testament to the work that the gurus have been doing to develop

relationships with agents and share their
knowledge and expertise to showcase
everything that the airport has to offer. 
The airport is going from strength to strength

with consecutive record-breaking passenger
figures being recorded over the past 18
months. The past year has also seen the
airport handle a record 11 million passengers -
just one year after breaking the ten million
mark. The choice of airlines based at the
airport has also seen rapid growth over the
past 12 months, with particular emphasis on
the introduction of long haul carriers. This
means passengers wanting to travel from their
local airport on business or leisure now have a
choice of over 440 direct or one-stop flights
globally.
A huge thank you to everyone who voted for

us to win this award – we really appreciate your
support and the recognition the award brings
for the work of the Airport Gurus. 

       
        

      

Winning the award for Star Scheduled Flight Consolidator is Jetset Flights. Pictured from
the left are the company’s Sarah Poulton, John Bond, Loraine Mehta and Paula Campbell.

It’s celebration time for the Birmingham Airport team as they collect the award for Star
UK Airport. Pictured top row from the left is Richard Gill, Shellie Harris, Mandy Haque,
Tom Screen and Catherine Reeves with William Pearson (left) and Adam Parker.

high fliers
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Star Business Airline
Winner: Emirates
Runner Up: British Airways
Finalists: Etihad Airways, La Compagnie, Qatar Airways, Singapore Airlines 

Star Airline For Training & Incentives
Winner: Emirates
Runner Up: Etihad Airways
Finalists: Air New Zealand, British Airways, 
South African Airways, Virgin Atlantic

THE PRODUCT and network that Emirates supply from the UK supports
the experiential offering that the agent community can provide to
customers. This would have more than likely encouraged the agent
community to vote for Emirates in both Star Business Airline and Airline
Training & Incentive Awards.
Our fleet is one of the youngest in the world and is now made up of

ultra-modern Emirates A380s and spacious Boeing 777s, making the
in-flight experience world class in every class. Emirates Lounges are
available to passengers in upper cabin classes and to members of elite
Skywards flyer tiers. Passengers can enjoy spas and beauty treatments,
gourmet buffets and bar service, or just relax in a comfortable armchair
with their favourite newspaper. Complimentary for First Class and
Business Class travellers in more than 70 cities, chauffeur-drive service
ensures hassle-free transfers both to and from the airport.
Engagement with the trade will continue to maintain momentum

moving into 2017 with strong investment with trade relations. We will
continue to implement ad-hoc incentives with attractive prizes such as
flights and hospitality to various events.

Birmingham Airport would like to thank the 
travel agent community for voting us Star UK Airport
for the third consecutive year!  

  Vicky Robinson (left) and Areti Varvaresou from Emirates
are pictured collecting the award for Star Business Airline
with award sponsor Mandy Haque (centre) from
Birmingham Airport.

high fliers
Sponsored by
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Winner: bedsonline.com
Runner Up: TravelCube
Finalists: bookabed.co.uk, Excite Holidays, Expedia TAAP, Getabed.co.uk, Superbreak

EVERYONE AT Bedsonline would like to say a huge thank you to all who voted at the
recent Travel Bulletin Star Awards. Winning this award for the last three years is a
real achievement and we really appreciate all of your support.
We’re committed to continually offer the best product and are more than doubling

our hotel range in 2017, which will allow us to offer more competitive rates in more
hotels in more destinations than ever before. We have always been innovators in
technology and we’re delighted to announce that we will be launching some new and
exciting features on our website in 2017 making it even more user-friendly.
Bedsonline are not just about hotels though; we have over 11,000 unique activities,

tours and excursions with more than 20,000 plus ticket options in more than 120
countries. We also have over 200 sporting events currently on sale including US Open
Tennis, Premiership Football, Golf, Formula One and Thai Boxing. And, to help you
complete your itinerary, we offer more than 16,000 transfer routes in 135 countries.
We would just like to say thank you again for all you support and we look forward to
working with you all closely in 2017!

Star Accommodation-Only Provider Tom Bell and
Clare White

from bedsonline
celebrate

winning the
award for Star

Accommodation
-Only Provider.
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Winner: Lux* Resorts & Hotels
Runner Up: Shangri-La Hotels & Resorts
Finalists: Banyan Tree Hotels & Resorts, Four Seasons Hotels & Resorts,
One & Only Resorts, Sandals Resorts

OUR AIM at LUX* Resorts & Hotels is to help people celebrate life by
delivering consistently on the promise of a different kind of luxury;
hospitality that is lighter and brighter. Our entire organisation is
passionately committed towards positioning LUX* in a light of its own. ‘The
Reasons To Go LUX*’ experiences, our award-winning service standards,
our unique portfolio of properties and most importantly our amazing team
members make our brand what it is today; a truly differentiated luxury
brand which aspires to help people celebrate life, every day! 
We thank all of our travel trade partners for the incredible support and

the trust awarded to us.

Star Luxury Hotel Brand
Over the moon with
their win for Star
Luxury Hotel Brand
is Caroline Tjia and
Quinton Smith from
Lux* Resorts 
& Hotels.

Winner: Walt Disney World Resort Florida
Runner Up: Universal Orlando Resort
Finalists: Disneyland Resort California, Ferrari World Abu Dhabi,
SeaWorld Parks & Entertainment

IT’S THE place where dreams come true. Imagine six fantastic Disney
Parks, two exciting night-time entertainment districts, and a state-of-the-
art sports complex. Now add in over 20 themed resort hotels, plus
countless opportunities for dining, shopping and recreation, and it’s easy
to see why Walt Disney World Resort is one of the top holiday destinations
in the world.
Whether clients are looking for beloved Disney characters, thrilling

attractions, water parks or even a relaxing beach or two, Walt Disney
World has it. Guests can meet Mickey, ride a magic carpet through
Agrabah, plunge down a waterfall, golf from dawn ‘til dusk, shop ‘til they
drop, experience world-class entertainment and savour delectable dining
at award-winning restaurants. With something for everyone we can make
our guests’ dream holidays come true – just like magic.

Star Worldwide Theme Park
Or Attraction

Proud to collect the award for Star Worldwide
Theme Park Or Attraction is Emma Martin (left) and
Elkie Bird from Walt Disney World Resort Florida
with award sponsor Justin Mahoney from Attraction
World.

land lords

Sponzored by
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Winner: Vertical Systems
Runner Up: Amadeus
Finalists: Comtec, Sabre,
Travelport, Traveltek

FROM VERTICAL Systems, it’s a
very big thank you to all the
agents who voted us a Star
winner for your technology.
Since 1981 and the early days
of TASRC, our systems have
been the power engine for thousands of agents. Today, in
our 35th anniversary year, we have continued to develop
and deliver robust, cost-effective systems and tools for the
travel industry and are now one of the most established
businesses in our sector.
Agents using our new CRM are already benefitting from

its customisation and personalisation, and our company is
now one of the largest independent buyers of telephony
circuits; so we now aim to cut your telephone bill even
further. However, it’s our innovative approach to integration
that provides the ‘one-stop-shop’ by reducing manual input
times, helping to reduce costs, providing a full
management package for monitoring performance and
delivering an entire system that interlinks. We understand
the needs of running a business whilst on the go, so the
new dashboard is the latest tool for agents who can easily
access their information at the touch of a button.
We continue to refine, develop and support our agents

and we promise you by watching this space you’ll not be
disappointed. Thank you, agents, once again!

Star Travel 
Technology Company

www.travelbulletin.co.ukSeptember 23 201632

Winner: Affordable Car Hire
Runner Up: Flexible Autos
Finalists: Alamo, Avis, Europcar, Hertz

OUR AWARD for Star Car Rental provider now has pride of
place in our head office and we’re so thrilled to have won.
Thank you to every single person who voted for us. The support
of agents means a lot to us.
Since we started 12 years ago, our agent partners have been
key to our success and – whether it’s training, incentives or
special offers – we are always looking to go that extra mile to
help agents boost their bookings. 
Our newly introduced zero cancellation and zero

amendment policy is 
a big selling point for agents and we are always updating our
added-value special offers to include options such as second-
driver-free, VIP packages and discounts. Updates are
communicated weekly via our Red Hot Offer mail shots and via
our monthly newsletters that are also packed with incentives
and competitions.
Selling car hire doesn’t have to be daunting – our

Wednesday Webinars and Affordable Training Academy ensure
agents are 100% confident to service any client request. And of
course, agents get the backing of our friendly, dedicated sales
team on the road and on the phone.
Don’t forget agents can earn for every booking they make by

signing up to the MoneyCard scheme and redeeming their
awards. Points can be spent every month on a nice treat – or
can be saved for a bigger splurge at a later date.

Star Car Rental Company

Rosie Chapman (left) and Ellis Sontag from
Affordable Car Hire are delighted to win Star
Car Rental Company.

land lords

Lee Watson from Vertical
Systems picks up the
award for Star Travel
Technology Company.
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Winner: PortAventura World
Runner Up: Disneyland Resort Paris
Finalists: Efteling, Europa-Park, Siam Park, Terra Mitica

WE WOULD like to thank all those travel agents who have entrusted their vote to PortAventura World & Resorts,
during a significant season for our company. At this moment we are working hard to launch the brand new Ferrari
Land which is opening in April 2017, so to receive the Star European Theme Park or Attraction award is a fantastic
motivator for our team.
Thank you to every agent that supports our sales; to all the professionals of the British industry that believe in

our project; the Travel Bulletin team for the excellent awards ceremony at the Langham Hotel and for providing
great commercial support over the years.
We hope to surprise the travel trade with our new parks and resort strategy, which hosts the new Ferrari 

Land and Cirque du Soleil and which will improve our overall leisure offering just a short one hour journey 
from Barcelona.
Next year will be an excellent opportunity to keep working hard with the travel agent community and fingers

crossed we are a finalist for next year. Thank you from all the team at PortAventura World.

Star European Theme Park Or Attraction

A nice surprise
for Coro Miguel
(centre) from
PortAventura
World who won
the award for
Star European
Theme Park Or
Attraction
pictured with
Attraction
World’s Emma
McLeese and
Travel Bulletin’s
Matt Gill.

land lords

Sponzored by

S07 TB 2306 2016 Landlords_Layout 1  21/09/2016  14:12  Page 33

https://www.portaventuraworld.com/en


Winner: Canada - Destination Canada
Runner Up: Australia - Tourism Australia
Finalists: Alaska - Alaska Tourist Board, California - Visit California, New
Zealand - New Zealand Tourist Board, Thailand - Tourism Authority 
of Thailand

THANKS TO all the agents who voted Destination Canada as the Star
Destination for Adventure & Activity Holidays. We really appreciate it!
With royal visitors, The Duke and Duchess of Cambridge exploring

British Columbia and the Yukon this autumn and Canada officially turning
150 in 2017, interest is going to be strong. As a year round, English
speaking destination, that is between five and ten hours’flying time away
which offers a great tourism infrastructure and friendly and hospitable
locals, your clients are guaranteed to return home with wonderful
memories. Adventure and activity aside, Canada offers vibrant city breaks,
amazing wildlife viewing opportunities, cruise and rail trips and stunning
fly/drive experiences.
Destination Canada is just launching a refreshed Canada Specialist

Agent Training Programme so now is a great time to update your
knowledge and make sure you are in the know about the many
experiences the country can offer your clients. Apart from getting first
hand training from the experts, Canada Specialists get priority invites to
events, fam trips and roadshows (sign up through canadaspecialist.co.uk).
Remember, all British visitors to Canada as of September 29 must have
an Electronic Travel Authorisation.

Star Destination for Adventure & Activity Holidays

Wowed to receive the prize for Star
Destination for Adventure & Activity
Holidays is Adam Hanmer from
Destination Canada.

dream destination

Thank you
for voting Affordable Car Hire

Star Car Rental  Company
at the Travel Bulletin 

Awards 2016
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Winner: South Africa - South African Tourism
Runner Up: India - India Government Tourist Office
Finalists: China - China National Tourist Office, Greece - Greek National
Tourism Organisation, Italy - Italian State Tourist Board, Thailand -
Tourism Authority of Thailand

THE TRAVEL trade is extremely important to South African Tourism, not
least as the UK remains our biggest international tourist market to
South Africa. Between January and December 2015 there were 407,486
UK tourist arrivals – a 1.4% increase from 2014 - which shows how
buoyant the market is.
Airlines are responding to strong demand as we can see from an

increase in airline capacity. British Airways is launching three flights a
week from Gatwick to Cape Town from November 24 through to March
24, 2017. Thomas Cook Airlines is also launching direct flights to Cape
Town in December up to March next year. Iberia will fly from London to
Johannesburg, via Madrid, from August this year and Norwegian is also
planning to launch a route from London.
We continue to invest in the trade. We are hosting a mega fam trip in

September where 24 agents will be split into three groups to experience
one of the following areas; the Garden Route, Panorama Route and
North West province. We’re also investing heavily in agent training. 
SA Specialist is a big focus for us this year, as we want to provide

agents with the tools they need to sell the products and to gain a really
strong sense of the country and everything it has to offer. This online
training programme will also help us to create an SA Ambassador
initiative, which we’ll be rolling out later this year.

Winner: Spain - Spanish Tourist Office
Runner Up: Thailand - Tourism Authority of Thailand
Finalists: Australia - Tourism Australia, Canada -
Destination Canada, Cyprus - Cyprus Tourism
Organisation, South Africa - South African Tourism

THE SPANISH Tourist Office is delighted to win the Travel
Bulletin Star Award for All-Round Destination.
2016 has been a tough year for many but despite this,

Spain has seen an increase in visitors and expenditure
from the UK and we hope this trend will continue 
for 2017.
Our team work closely with the travel trade and readers

of Travel Bulletin to ensure everyone has up to date news
on what is happening for holidaymakers in Spain.
We continue to see new tourism projects launching

through the many regions of Spain. Gastronomy is a strong
highlight for holidaymakers as well as excellent sporting
opportunities, natural parks, cultural offerings growing
constantly with new museums opening and outstanding art
and architecture. And of course our famed beaches where
the sun continues to shine! 
We welcome all British holidaymakers and thank you

again for all your continued support in promoting our
beautiful country.

Star Destination for Cultural 
& Heritage Holidays

Star All-Round Destination 

South Africa won Star Destination for Cultural 
& Heritage Holidays with South African Tourism’s
Nina Farrimond (left) and Tolene Van der Merwe
receiving the award.

Picking up the award for Star All-Round
Destination was Agustin Garcia and Ana Maria

Bermudez from the Spanish Tourist Office.
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Winner: Greece - Greek National Tourism Organisation
Runner Up: Spain - Spanish Tourist Office
Finalists: Cyprus - Cyprus Tourism Organisation, Florida - Visit Florida,
Mallorca - Balearic Islands Tourist Office, Malta - Malta Tourist Office

UK VISITOR figures to Greece are up 13% compared to last year from
January to June and this growth has been supported by new flight routes
and hotel openings. Greece’s tourism offering is always growing and we
have new UK flight routes for 2017, as well as new hotels both in mainland
Greece and the Greek islands. We are confident that agents can find the
perfect accommodation for their clients, whether they are looking for family-
friendly, boutique, five-star or wilderness breaks.
Every year the GNTO heavily invests in co-funded marketing campaigns

with mainstream and niche tour operators targeting both consumers and
trade. Next year we will further promote tourism to Greece during the
shoulder seasons, introduce off-the-beaten-track destinations and promote
authentic Greek experiences including food and wine, city breaks, soft
adventure and walking holidays. As well as this, weddings and honeymoons,
luxury and wellness will continue to be areas of focus for 2017.
Agents know that when it comes to Greece they will be able to offer their

clients great value for money breaks as well a holiday that has everything
they are looking for. It is a safe destination with great weather, amazing
landscapes, warm hospitality and a fascinating history and culture. 

Star Destination for Family Holidays

It’s thumbs up from Anastasios Pissas from
the Greek National Tourism Organisation
who won the award for Star Destination for
Family Holidays.

Delighted with Barbados’ win of Star Destination for Luxury
Holidays is Lennon Chandler and Cheryl Carter from

Barbados Tourism Marketing.

Winner: Barbados - Barbados Tourism Marketing
Runner Up: Maldives - Maldives Tourism Promotion Board
Finalists: Dubai - Dubai Department of Tourism and
Commerce Marketing, Mauritius - Mauritius Tourism
Promotion Authority, Saint Lucia - Saint Lucia Tourist
Board, Seychelles - Seychelles Tourist Office

OFFERING LUSH tropical surroundings and powder-sand
beaches lapped by the cobalt waters of the Caribbean Sea,
Barbados is a dream destination. Partner this idyllic
landscape with the welcoming locals and friendly staff, and
it’s not hard to see why people voted Barbados as the Star
Destination for Luxury Holidays Award!
With luxury exuding from every aspect of a Barbados

holiday – from exquisite dining to lavish hotels and magical
weddings – we believe that Barbados is easy to fall in love
with, which makes selling a destination that the public
loves effortless. When agents show Barbados to our
customers, their enthusiasm for the destination is genuine
and this kind of passion is both enchanting and persuasive.
At BTM, we strive to improve year upon year to ensure

that we keep delivering high standards for our customers.
To achieve this, in 2017 our trade plans include reaching
out to travel agents to build upon the strength of new and
existing relationships by continuing to work closely
together. Upon these strong foundations, we believe that
tourism to Barbados has the capacity to grow even further
and we look forward to seeing what the next year will bring.

Star Destination for Luxury Holidays
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Winner: Tenerife - Tenerife Tourism Corporation
Runner Up: Dubai - Dubai Department of Tourism and 
Commerce Marketing
Finalists: Barbados - Barbados Tourism Marketing, Egypt -
Egyptian Tourist Authority, Mexico - Mexican Ministry of Tourism,
The Gambia - Gambia Tourism Authority

WE WOULD like to thank all agents who voted for Tenerife as their
Star Winter Sun Destination.
We are delighted that our continued efforts to engage with the

UK travel trade have been recognised as we have been working
very closely with them to give updates on new product
developments and providing them with tools to help them sell the
destination and all it has to offer. Recent campaigns have included
the upgrade of our online training scheme, as well as the ‘Big
Warm Hug’ campaign in which Tenerife locals showed their love of
the UK market following the Brexit vote. We have also hosted a
number of top selling agents on the island to show them the
diversity that Tenerife has to offer. 
In 2017 we will continue to build on these strong relationships

with further development of our online training, more fam trips
and partnership activity with our key trade partners. We will also
raise awareness of Tenerife’s credentials in the luxury and sports
and adventure sectors under our sub-brands Tenerife Select and
Tenerife No Limits. The UK trade are very important to us and we
thank you very much again for your votes.

Star Destination For Winter Sun

Tenerife took the prize of the Star Destination for Winter
Sun, with Richard Hume collecting the award for the
Tenerife Tourism Corporation.
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Celebrating Visit California’s win of
Star Destination for Escorted Tours is
Emma Westman and Brendan Croft. 

Winner: California - Visit California
Runner Up: China - China National Tourist Office
Finalists: Canada - Destination Canada, India - India
Government Tourist Office, Italy - Italian State Tourist Board,
South Africa - South African Tourism

THE TEAM at Visit California would like to say a huge
thank you to all the agents that voted for us! You are our
biggest supporters and help us on our mission to dream
big every day. 
California is an ideal place to explore on an escorted

tour, boasting diversity in every part of the state; travellers
can go from desert to sea to mountains in just one day -
and that’s only the beginning of the story. With an
increasing number of operators creating new tours that
explore more undiscovered parts of the Golden State,
there’s more interest than ever. Ease of access is another
reason why people look to California for their escorted tour
holiday - the state now welcomes 116 weekly non-stop
flights into five gateway cities; Los Angeles, San Diego, San
Francisco, San Jose and Oakland. Couple that with the vast
number of new hotels opening across the length of the
state - from five-star luxury resorts to hideaway hotels in
National Parks - now is the time to visit. There really is
nowhere better to #dreambig than California!

Star Destination for Escorted Tours

dream destination
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SOCIAL SUCCESS…Tweeting #TBStarAwards and
taking a fun photo in the Melia Hotels’ social media
competition, saw Stephanie Robins (right) from
Cyplon Holidays become the lucky winner of 
a Samsung Galaxy S6 Edge.
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TravelBulletin

Jeanette Ratcliffe
Publisher
jeanette.ratcliffe@travelbulletin.co.uk
Lifetime Achievement Award For Services To
Travel Bulletin (25 years and counting!)

Lauretta Wright
Editor
lauretta.wright@travelbulletin.co.uk
Most Likely to Say 'Yes' to Helping Out (Note to
self: must say 'no' more often!)

Adam Potter
Editorial Assistant
adam.potter@travelbulletin.co.uk
Most Simpson references in reply to company
emails.

Paul Scudamore
Contributing Editor
post@travelbulletin.co.uk
A Lifetime Achievement One. 

Simon Eddolls
Sales Director
simon.eddolls@travelbulletin.co.uk
First to the bar award?

Tim Podger
Account Manager - Far East
tim.podger@travelbulletin.co.uk

Bill Coad
Account Manager
bill.coad@travelbulletin.co.uk

Matt Gill
Senior Account Manager
matt.gill@travelbulletin.co.uk
Most hyper

Matthew Weinreb
Sales Executive
matthew.weinreb@travelbulletin.co.uk
Best Mario impression

Kathryn Frost
Sales Executive
kathryn.frost@travelbulletin.co.uk

Gemma Reeve
Events & Sales Administrator
gemma.reeve@travelbulletin.co.uk
The award for never snoozing my alarm!

Nicky Valsamakis
Design Team Leader
nicky.valsamakis@travelbulletin.co.uk
Hoarder of the year

Miriam Brtkova
Designer
miriam.brtkova@travelbulletin.co.uk
‘Let’s go just for one’ pub instigator award

Lucia Mathurin
Design Apprentice
lucia.mathurin@travelbulletin.co.uk
Best Smile

Nelly Mendes
Production
production@travelbulletin.co.uk
The most meticulous award

We asked our staff the following question this week:

What award do you deserve to win?

Crossword:
Across: 1. SILVERSEA, 5. RIC, 7. LE HAVRE, 8. HAYS, 9. BRUGES, 12. TRENTO, 13. EBRO, 15. RAFFLES, 16. YEN, 
17. TRAFALGAR. 
Down: 1. SARAH STOREY, 2. ELLA, 3. SAHARA, 4. POET'S CORNER, 6. CLYDE, 10. GABBY, 11. STELLA, 14. ASIA. 

Highlighted Word: SOFIA

Where Am I?: Schönbrunn Palace, Vienna, Austria

puzzlesolutions
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Alain Charles Publishing (Travel) Ltd
University House, 11-13 Lower Grosvenor Place,
London, SW1W 0EX
Tel: 020-7834 6661 
Printed by: Buxton Press
Subscriptions are £125 p.a. £195 overseas
ISSN: 0956-2419

Packing a prize punch
A GLITTERING GALA event just wouldn’t be the same without the added
sparkle of some fantastic prizes, and we can safely say that in this
aspect guests were not disappointed.
Our business card draw delivered a prize to Silversea Cruises' Helen

Crosbie of Champagne & Afternoon Tea for two courtesy of the
Langham Hotel and Emirates' Vicky Robinson picked up a five-night
holiday for two adults and up to four children courtesy of Eurocamp.
Competition sponsors, PortAventura World Parks & Resorts, gave

two eagle-eyed viewers of its video a three-night stay for up to four
people at one of its hotels.
Voting for next year’s Star Awards opens on April 28 and runs until

June 2, 2017. Suppliers interested in sponsorship opportunities can get
in touch by emailing jeanette@travelbulletin.co.uk
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MALLORCA
5  Puravida Resort 
Blau Port Petro  B&B

EARLY BOOKING OFFER 
Book before 28 Feb 2017

7 nights from £874pp

Departs Gatwick 13 May 2017

5030

PRIVATE
TRANSFERS 
INCLUDED

Call 0800 008 7288   
www.classic-collection.co.uk

MADEIRA
5  The Cliff Bay 
B&B

EARLY BOOKING OFFER 
Book before 31 Jan 2017

7 nights from £885pp

Departs Gatwick 14 May 2017

CROATIA
5  Hotel Croatia, 
Dubrovnik B&B

EARLY BOOKING OFFER 
Book before 30 Jan 2017

7 nights from £667pp

Departs Gatwick 13 May 2017

ALGARVE  B&B

5  Hilton Vilamoura As 
Cascatas Golf Resort & Spa  
EARLY BOOKING OFFER 
Book before 31 Jan 2017

7 nights from £691pp

Departs Gatwick 13 May 2017

LANZAROTE
5  Princesa Yaiza Suite 
Hotel & Resort B&B

EARLY BOOKING OFFER 
Book before 31 Mar 2017

7 nights from £869pp

Departs Gatwick 19 May 2017

CRETE
5  Aldemar 
Royal Mare B&B

EARLY BOOKING OFFER 
Book before 31 Dec 2016

7 nights from £771pp

Departs Gatwick 16 May 2017

ANY AIRPORT  I  ANY AIRLINE  I  ANY DURATION

per couple per week

SAVE
£353

per couple per week

SAVE
£180

per couple per week

SAVE
£210

per couple per week

SAVE
£180

per couple per week

SAVE
£140

a�orda�e luxury 
PERSONALISED HOLIDAYS 

 

per couple per week

SAVE
£180

Book by 30/9/16

 

         12:39
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