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ONE IN ten UK adults who've been abroad in the last five
years have used an EHIC to get free or reduced cost medical
treatment whilst travelling in Europe, according to research
by Gocompare.com travel insurance. 
However, although it is a ‘must-have' piece of kit for a

European trip, the research revealed that the vast majority of
UK holidaymakers over-estimate the benefits it can provide,
with 70% believing it entitles them to free emergency medical
care anywhere in Europe and 6% believing it will get them
free emergency medical treatment anywhere in the world. 
Unfortunately, although an EHIC is extremely useful, can

save you money on emergency medical expenses and even
reduce or cancel out your excess on some travel insurance
medical claims, its benefits are not as comprehensive as
many people think. 
For example, 7% of holidaymakers responding to the

survey believe that an EHIC would entitle them to medical
repatriation by air ambulance if they were seriously ill or

injured in Europe. In reality, you will need a good travel
insurance policy or generous friends to pay the several
thousand euros it would cost to bring you home under
medical supervision. 
In research carried out before the EU referendum, 23% of

UK holidaymakers felt worried that a Brexit would mean they
would lose valuable medical protection provided by the
European Health Insurance Card.
The EHIC is an initiative of the European Economic Area

(EEA) rather than the European Union (EU), so whether or not
UK citizens will keep this reciprocal benefit depends on how
deep the Brexit goes. Regardless, nothing will change until
the Article 50 negotiations to separate the UK from the EU
are concluded, which could be two years or more. 
Norway, Iceland and Liechtenstein are members of the

EEA but not the EU, and all three accept the EHIC so the UK
could possibly take this approach. Switzerland is neither a
member of the EU or the EEA but still accepts the EHIC as

A total of ten agents joined Voyages to Antiquity on a recent fam trip on Aegean Odyssey last month to check out its facilities in Marseille,
France. Pictured on the top deck are, from the left: Michelle Daniels, Voyages to Antiquity; Martin Hay, Go Cruise; Catherine Tonkin, Noble
Caledonia; Jan Alexander, Fred Olsen Travel; Theresa Hall, Mundy Cruising; Lynne Broadley, Great Rail Journeys; Lucy Barwood, ROL Ltd;
Caroline Fenech, Cannon Travel; Francesca Bandini, Ocean World Travel; and Stephen Costello, ROL Ltd.
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THE CHRISTENING of Hurtigruten’s new explorer vessel, MS
Spitsbergen, took place earlier this month in Lofoten by the
ship’s godmother, Norwegian explorer Cecilie Skog. 
The ship is named after Spitsbergen, the largest island in

the Svalbard Archipelago, located on the very northernmost
part of Norway, next to the North Pole, and she joins the
company's fleet of explorer ships on Norway’s coastline,
departing on her first voyage from Bergen on July 24.
After spending her first season in Norway, MS Spitsbergen,

which can carry 243 guests, will alternate between the
Norwegian coast and polar expeditions. From 2017, guests can
sail with her to Greenland, Iceland, the Faroe and Shetland

Islands, as well as to
Arctic Canada. Here,
passengers will
discover L'Anse aux
Meadows, a
UNESCO World
Heritage site where
the first Vikings
settlements were
discovered in 1960.
For more
information see hurtigruten.co.uk

Tickets to Dubai Parks & Resorts on sale 
COMMISSION-EARNING TICKETS are now on sale for
Arabia’s largest new multi-attraction theme park: Dubai
Parks and Resort (DPR).
Barrhead Travel, Gold Medal, Travel 2 and Thomas Cook

are among a list of partners that have signed joint
marketing deals to package and promote tickets across its
four theme parks – LEGOLAND and LEGOLAND Water
Park; motiongate Dubai, and Bollywood Parks. 
The entire destination, which will be connected by

Riverland Dubai – a retail, dining and entertainment
walkway, is on schedule to open in October this year.
Dosomethingdifferent.com and Attraction World will also

sell tickets, which again will boost the earning potential for
agents selling holidays to Dubai and Abu Dhabi. Agent
training will be rolled-out and co-ordinated through My
Booking Rewards (MBR) at mybookingrewards.com
Agent incentives, guides to the park, window and in-store

displays and promotions plus e-shots are currently being
created and will be with agents over the coming months. 
Ian Scott, group managing director at AMG Ltd, the

representation company responsible for DPR’S travel trade
marketing and sales activity in the UK, said: “Now that the
deals with our travel trade partners have been agreed, we’ll
be accelerating activity to generate a real buzz about the
parks and provide agents with the confidence they need to
sell this exciting new multi-attraction destination. 
"The parks open in October, so we will be pre-selling

tickets for arrivals from November 1 onwards, the ideal
ticket being the multi park option, which can be purchased
for a single day or longer.”

TICK TOCK...Andrew Fox from Thirsk Travel in North Yorkshire
was the winner of Flexible Autos' prize draw following a
survey conducted last month into car hire booking habits.
Agents were invited to complete the survey for their chance to
win an Apple Watch.

part of the single market. 
Also, the UK already has reciprocal deals with a number

of countries, including Australia, Israel and Russia, under
which visitors can receive free urgent treatment. So even if
it was no longer part of the EHIC initiative, it might agree
similar deals with EU countries. 
The European Health Insurance Card (EHIC) is free to

most UK residents. However, residents of the Channel
Islands and the Isle of Man are not eligible for EHICs. 
An EHIC entitles the bearer to the same level of state

medical care provided to eligible nationals of the EEA
country they're travelling in. This means that the treatment
may be provided for free, or at a reduced cost, in all EEA
countries and Switzerland. The EEA includes all 27
members of the European Union (EU) plus Iceland, Norway

and Liechtenstein. The EHIC is not accepted in Turkey as it
is not a member of the EU or the EEA. 
However, the provision of state care varies from country

to country; healthcare and treatment may not be free and
you should not expect to always be treated as you would if
you visited your NHS doctor or hospital. 
When it comes to medical repatriation, the EHIC is of no

use at all. An EHIC does not cover the cost of being flown
home under medical supervision from any destination and
the government generally does not pay for British
holidaymakers to be flown home unless there are very
unusual circumstances. 
In addition, there are still plenty of online companies

charging anything from £14.99 to £35.00 to ‘process'
applications for an EHIC, despite it being a very
straightforward ten-minute job on the official government
website at ehic.org.uk 

Hurtigruten christens new explorer vessel, MS Spitsbergen, in Lofoten

continued from previous page
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Thomson & First Choice to replace holiday brochures for digital by 2020

SILVER JUBILEE...Royal Brunei Airlines celebrated 25 years of flying from London and marked the occasion at a recent breakfast event
with some of the UK’s key travel companies. The airline also saw the completion of its rebrand that welcomed the introduction of its
flagship Boeing 787 Dreamliner to the UK, along with a newly rebranded customer service centre, located at 49 Cromwell Road, London.
Pictured marking the milestone are, from the left: the carrier's Daljit Jagota, Yvonne Lewin, Endy Sofian and Adiel Mambara, with His
Excellency, the Brunei High Commissioner, Major General Dato; and the airline's Hanif Abdullah, Christina Chua and Azimah M Jasni.

Jerusalem Development Authority teams up with Israel to promote destinations
THE JERUSALEM Development Authority (JDA) has announced Jerusalem as part of its Two Cities. One Break campaign in
partnership with the Israel Government Tourist Office. 

Designed to enhance the visitor experience in Israel, the campaign combines breaks in Jerusalem and Tel Aviv showcasing the
two unique cities.

Working with a number of tour operators such as Abercrombie & Kent, Holiday Designers, LycaFly, OutOfOffice, Superstar
Holidays and Travelink, the campaign offers packages to suit all budgets, starting from £199. 

Tourists visiting the two cities can receive additional benefits including a special card worth £80 when staying two consecutive
nights at selected hotels in the two cities, free entry into attractions including the Israel Museum and the Tower of David light
show spectacular, a Mahane Yehuda Market Bite card, complimentary dinners and further discounts to other attractions. 
For more information see citiesbreak.com

THOMSON AND First Choice have unveiled plans to
revolutionise the way they inspire customers to book
holidays in store and online. 

By 2020, the holiday brands will phase out brochures,
to provide a digital experience at every customer touch
point and will be investing in more personalised content
for customers. 

The company will be introducing new digital tools in
retail stores to help agents provide a state-of-the-art
booking service that customers are demanding. 

Initiatives within the retail environment include
technology that recognises a customer as they enter a
store, digital screens and mobile technology to help
customers search seamlessly for their perfect holiday as
well as exploring free Wi-Fi. 

To further inspire customers and assist them in their
booking choice, the brands are also looking at virtual and
augmented reality, as well as lifestyle-led content. 

The new tools build on the holiday company’s fresh
approach to holiday inspiration, including the roll out of
iPads to its resort and airline teams, its Holiday Design
Stores with interactive maps and immersive walls which
set a new benchmark in the physical retail space, the
launch of its app, mobile website and Discover section on
its main website, and the introduction of an Apple TV app
to serve destination content to customers in the comfort
of their own homes.  

Beyond its stores, Thomson and First Choice will be
investing in state-of-the art video content and
technology on their online channels to bring holidays to
life and serve each customer with personalised content,
tailored to them.  

Nick Longman, managing director of TUI UK & Ireland
said: “As Thomson looks to become TUI at the latter end

of 2017, it’s our ambition to deliver a simpler and more
personalised booking journey, so every customer can
have an effortless experience finding the perfect holiday.” 

The holiday brands, which currently print 4.7 million
brochures a year across 58 titles, are working on the roll
out plan to deliver the interactive digital experience, with
further details to be announced in due course.

Meanwhile, both brands are introducing further
additions to their winter 2016 and summer 2017 holiday
line-up. Next summer, Thomson and First Choice will
also grow their long-haul holiday offering by almost 20%,
to provide more choice and flexibility to customers. 

Customers will also be able to book new city break
holidays, thanks to the holiday company tying up with
partner airlines.  

From next month, New York, Vegas, Miami, Singapore,
Hong Kong, Kuala Lumpur, Bangkok and Cape Town will
be available to book for this winter.   

The brands are also introducing long-haul holidays to
the Maldives for this winter, and then in September,
Dubai and Miami will be available to book for summer
2017 and in October Nice, Murcia, Corsica and Kalamata
will be added. 

Next summer Thomson and First Choice will also have
over a million seats available for customers to book to
the Balearics, as it looks to fly an extra 150,000
passengers to the Mediterranean islands. The brands are
working with key hoteliers such as Globales and Alua
Resorts, to offer new differentiated and exclusive hotels
to customers. 

Longman said: “For next summer we will also
significantly increase the number of our differentiated
and exclusive product including Sensimar, Family Life,
SpalshWorld and SuneoClub concept hotels."
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RIVIERA TRAVEL has
launched three new escorted
tours which are now available
to book for 2017 dates.

An 11-day Costa Rica tour
offers a trip to the remote
Cano Negro Wildlife Refuge,
renowned for its birdlife,
seeing the extraordinary
Monteverde Cloud Forest
from above on the hanging
bridges and a three-night stay
at Manuel Antonio
overlooking the Pacific Ocean
and one of Costa Rica’s most
popular National Parks.
Guests will also tour the
capital, San Jose, and explore
the area around the perfect
cone of the still active Arenal
Volcano. For adventurous
clients, there is an

opportunity to try out the ‘zip
line’ tour through the
rainforest.

Alternatively, an eight-day
Helsinki, Tallinn & Riga
itinerary commences with
three nights in the Finnish
capital of Helsinki, with a
guided tour including a visit to
the Suomenlinna Fortress, a
UNESCO World Heritage Site
straddled across six of
Helsinki’s islands. 

Also offered for 2017 is a
two-week Malaysia, Borneo &
Singapore tour which offers a
combination of the hustle and
bustle of city life with the
calm and serenity of nature.

The operator's marketing
director, Ben Hitchcock, said:
“We use our 30-plus years of

experience in the industry to
constantly listen to our
customers’ feedback, look at
trends in the market and
research cultural interests to
decide on where to embark
on new tours. We’re thrilled
to be able to offer these three
new tours for 2017 and
further expand our European
and Worldwide escorted tours
portfolio.”
For more information or to
make a booking visit
rivieratravel.co.uk/agents or 
call 01283-744370.

New ‘Essential Collection’ of value adventures from Titan

GIFTING GROUP...The Association of Women Travel Executives (AWTE) Benevolent held its annual summer
lunch at the Royal Garden Hotel in Kensington recently, which saw the launch of 'AWTE Benevolent
Enterprise Gift'. Aphrodite Burton, chair of AWTE Benevolent, announced that the ‘Enterprise Gift’ of £1,000
to an AWTE member may be used for professional development, marketing, PR, social media skills,
purchasing office equipment or to finance other projects within the business to help elevate it. The gift will
be given at the AWTE Chair Awards on September 13 at the Cavendish Hotel in London, along with the AWTE
Honorary Award, AWTE Business Impact Award and AWTE Company Award, all nominated for by AWTE
members. Pictured is the association's Benevolent committee - from the left: Aphrodite Burton, Teresa
Brain, Maggie Dobson, Barbro McAusland, Hoda Lacey and Ziva Werber.

New escorted tours from Riviera Travel 

P&O Cruises
announces Strictly

themed cruise dates
for 2017 

STRICTLY COME Dancing is
back on board P&O Cruises
in 2017 for more
performances across the
Med and Baltic. They
include a 14-night Western
Mediterranean cruise on
Azura departing on April 2
from £1,199 per person; a
14-night Western
Mediterranean cruise on
Ventura, departing April 30
from £1,199; a 14-night
Baltic cruise on Britannia
departing on June 4 from
£1,449; and a 14-night
Central Mediterranean
cruise on Britannia
departing on June 25 
from £1,399. 
In association with BBC

Worldwide, each cruise will
feature a guest judge and
four of the BBC’s show’s
professional dancers with
the opportunity to meet
them and learn a move or
two from the experts
themselves during the
regular dance classes 
on board. 
The Strictly team will

offer up close and personal
interviews on board, photo
and meet and greet
opportunities, plus
showcase performances. 
P&O Cruises will also be

joined by a team from
DanceSport International,
suppliers of dresses and
costumes to the show. A
selection of these costumes
will be on display around the
ship, and available to buy,
with organised fashion
events to showcase them.
The highlight of the two-

week cruises is the
passenger dance
competition which
culminates in a grand
finale performance in the
ship’s main theatre, with a
judging panel including a
Strictly professional dancer
and guest judge. 
To book or for details call
0843-374 0111 or see
pocruises.com 

TITAN HAS broadened its choice of escorted
tours with the introduction of a new
‘Essential Collection’ of travel adventures. 

It includes 25 new tours which sit
alongside the main range of holidays and are
showcased in the new 2017 Worldwide
brochure and the soon to be revealed 2017
Ocean Cruise brochure. 

As the name suggests, the ‘essential’
itineraries are generally shorter in duration
and have slightly fewer inclusions. For
example, there is no VIP door-to-door travel
service and no airport reps or domestic
flights included in the price. 

However, ‘essential’ doesn’t mean ‘no
frills’ and all holidays are still expertly

planned using scheduled flights, high quality
hotels, the services of a tour manager
throughout and a number of included visits
and excursions. 

Prices start from £789 per person and the
land-based tours include holidays to Austria,
Burma Canada, the US and Japan, while the
cruise itineraries include Iceland,
Amsterdam and Cuba.

Agents can claim a £10 Love2Shop
voucher for any 2017 booking made in July
or August, and be in with the chance of
winning a £500 Black Friday shopping
weekend, including a two-night hotel stay
in London. 
For further information see titanagents.co.uk 

Tallinn
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Gear up for a summer trip to
remember at The York Dungeon
THE YORK Dungeon has been completely revamped from
bottom to top, with new scripts, sets and state-of-the-art
special effects following a £1million investment.  

Visitors can immerse themselves into a world-first
bloody Viking battle in a new interactive show, Vengeance
of the Vikings, where guests can get to know the torturous
techniques used on Saxons, including public blood-eagling
and a viper pit.

Guests are also taken on an expedition through 2,000
years of dark and murky history, coming face-to-face with
rebellious rogues and learning all about York’s history. Plus
guests also have the chance to come face-to-face with Guy
Fawkes, born and educated in York, and find out how his
plot was foiled and what happened to the gunpowder
plotter when he was caught.

Visitors are taken through 12 live interactive shows and
are put to the test by the witches, torturer, courtroom judge
and the plague doctor that they meet along the way.
Senses will be on fire as guests see, hear and even smell
the horrible history that comes to life around them.
For further information or to book see
thedungeons.com/york

THE GOVERNMENT of Vietnam has announced that it is
extending its visa exemption programme for UK passport
holders for single-entry stays of up to 15 days until June
30, 2017. 

According to Vietnam’s general statistics office, 4.7million
people visited the country in the first six months of 2016,
representing a 21.3% increase on last year’s figures. 

The extension of the visa exemption programme comes
just after the introduction of Vietnam Airlines’ daily non-
stop services between Heathrow and Vietnam. A new
Thursday flight to Hanoi was added to the national flag
carrier’s existing six flights per week schedule at the end of
last month. Return fares from Heathrow start from £396
per person, inclusive of taxes. 
For details visit vietnamairlines.com

Vietnam extends visa waiver for Brits 
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Continuing with my great trip to
Zimbabwe...we visited the Elephant Hills Hotel
& tented lodges where they had a tame

cheetah which had been rescued as a cub. The
Victoria Halls Hotel is of course iconic and it was
fantastic to see the monkeys playing in the trees.
After a fantastic time doing safaris it was time to try
a sunset cruise on the Zambezi Royal with snacks,
drinks and sparkling wine. I can’t think of a nicer
way to watch the sunset; we saw hippos and lots of
beautiful birds - it was very tranquil and relaxing
and honeymooners would love it.
We had dinner at The Boma Restaurant which is

well known for its traditional Zimbabwean cuisine
(game stews & the famous Mopani worms which you
get a certificate if you try) I gave that a miss! The next
day we had a walking tour of Victoria Falls – an
experience seeing the rainbows, even if we did get
wet! Later on when the others went shopping, Sandra
Bruce and I decided we would rather go on a
helicopter experience (you can shop anytime!). I love
going in helicopters and it was brilliant to be above
Victoria Falls and see it all from a different angle. If
you ever get the chance - do it, you won’t regret it. We
managed to call at a few craft shops on our last day
and I got some t-shirts with animals on. It was a
brilliant trip and I would urge anyone to go to
Zimbabwe – it is safe, the people are lovely and can’t
do enough for you. You can send clients and know they
will have a wonderful time. Thank you Felicia from the
Zimbabwe Tourist Board for asking me.
Next stop Gouves in Crete I will be fitting a quick

five days in before the Yorkshire Travel Ball. 
So sad to see another wonderful independent

company close; Anatolian Sky were lovely and I hope
all the staff manage to find new jobs.
‘It always seems impossible until it’s done’ and

‘What you do today can improve all your tomorrows’.

by SANDRA MURRAY
in Normanton, Yorkshire

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 
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Normanton...
Notes from

NEWS BITES
� AmaWaterways has enhanced its onboard culinary offerings,
revamping the menu in its signature Chef’s Table Restaurant.  The
reinvented Chef’s Table will feature a tasting menu with three
appetisers, a Champagne sorbet intermezzo, three main courses
and three desserts – serving up a variety of regional specialties
and traditional dishes. See amawaterways.co.uk or call 0808-256
8422.

� CUBAISM has announced the launch of its Cuba product to the
UK. The company can provide travellers with Visa cards from £15
per person; as well as hotel accommodation at some of the best
rates available, plus local and cultural tours, airport transfers, car
hire and flights to Havana, Varadero and Caya Coa with Virgin
Atlantic, Air Europa, Thomson Airways and Thomas Cook Airlines.
For details see  cubaism.co.uk and for more information on the
company's commission and incentive programme 
call 020-7498 7090.

�  Agents are being encouraged to push bookings to Bermuda this
year with help from a tactical campaign by Premier Holidays. A
selection of twin-centre offers are available as part of the
initiative; for example, a nine-night New York and Bermuda
holiday leads in at £1,999 per person, saving up to £674 per couple,
including two nights at the four-star Roosevelt Hotel in New York
and seven nights at the four-star The Reefs Hotel and Spa,
Bermuda. Agents are also offered between £25-£150 for every
inclusive Bermuda booking made, dependent on the booking
value.

� Railtrail Tours has launched its '4 Seasons' brochure which offers
tours throughout the year. There are two new tours featured for
early 2017 - a five-day Scottish Highlands More Inclusive holiday,
leading in at £395 for five days and the White Pass – Swiss Winter
Snow Train Adventure, an eight-day excursion filled Swiss tour
with prices from £1,195. There is also a selection of 2017 tours
available at 2016 prices if booked by August 31. See railtrail.co.uk   

GET EWE...Seasons took a group of agents on a recent fam trip to
the Maldives where they got to experience the opening party of
Finolhu - the new sister property of Amilla Fushi. Agents also
stayed at Six Senses Laamu, PER AQUUM Niyama, One&Only
Reethi Rah and - in Dubai - The One&Only Royal Mirage Arabian
Court. Pictured at Finolhu are, from the left: Joan Riddell,
Kenneth MacLeod Travel; Katie Todd, TravelWise; Carol Ellis,
Atlantis Travel; Kathleen Wentworth, Spear Travels; Jack Leaf,
Destiny Travel; and Audrey Thomson, Seasons.
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Agent offer
Agents and members of the travel trade have

been given extra time to submit their scores in the
Hawai‘i Challenge. The competition is now live until
July 31 and gives one lucky person the opportunity
to win a holiday to Hawai‘i for two, courtesy of
Hawai‘i Tourism Europe and United Airlines. See

http://bit.ly/29FN7WM for details.

9www.travelbulletin.co.uk July 22 2016

Booking Incentives
� Travel 2 is giving agents the chance to win one of
two £100 credits on their T2 Rewards Cards as
part of its latest campaign – ‘Escape with Sun
Resorts’ in association with the hotel brand to
highlight three of its key resorts: La Pirogue
Resort & Spa, Long Beach Golf & Spa Resort and
Sugar Beach Resort & Spa. To be entered into the
prize draw, agents need to make a qualifying
booking with flights and a minimum of three nights’
ground arrangements at any of the three
properties by July 31. See travel2.com for details.

� Haven is offering agents the chance to win double
vouchers for every summer booking. Agents can
now claim a £10 Love2Shop voucher instead of 
a £5 voucher for all breaks booked before July 24.
Bookings must be made for a minimum three-night
break during July and August, and agents can
claim their voucher by visiting
bourneleisuresales.co.uk and logging the booking.
Agents also have the chance to win £50 worth of
Love2Shop vouchers by taking part in weekly
competitions via the website and the Brainz
Agent Hub Facebook group.

� To celebrate the launch of its 2017 Luxury River
Cruising brochure, APT is giving agents the
chance to earn rewards, such as cinema vouchers
and new gadgets, with every booking made before
August 31. 

� DoSomethingDifferent.com is giving agents the
chance to win a place on its Universal fam trip
when they make any Universal Orlando Resort
booking and emailing the reference to
win@dosomethingdifferent.com with ‘I want to
Come!’ in the subject line. The trip will visit both
Universal Studios and Universal’s Islands of
Adventure, along with the City Walk
entertainment complex., and will take place at the
end of the year.

agentbulletin

� NEW: Win a 5 night stay for 2 at the Daois Cove LuxuryResort & Villas, plus a bottle of Veuve Cliquot champagne. 

�  A Luxurious 5 night stay, plus up to £250 worth ofLove2Shop vouchers to be won with The Crane, Barbados.  

�  WIN ONE of THREE Apple Watches, with SeaWorld Parks &Entertainment, Florida. 

�  Two x 5 night stays to be won with Sandos Hotels & Resorts 

Visit travelbulletin.co.uk/competitions andtravelbulletin.co.uk/video-box for details on theabove competitions and videos 

TRACEY'S TRIP... Tracey Cunningham from Select TravelHolidays was the winner of the Back-Roads Touring agentincentive 2016. Agents who made a booking for any of theoperator's holidays earlier this year were entered into aprize draw to win a trip for two on any of the company'strips including flights. Pictured with Tracey (who chose theCroatia & Dalmatian Coast tour as her prize), is theoperator's Lockie Kerr. 
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HF HOLIDAYS HAS unveiled its new selection
of breaks to see in the 2017 New Year in style. 
A seven-night 'Pilates & Mindfulness

Meditation' on Cyprus offers a stay at the

four-star Athena Beach Hotel coupled with
the gentle non-aerobic series of exercises
combining stretching and breathing to build
core stability, release tight muscles, improve

posture and promote a sense of
well-being. 
Prices start from £929 including

flights (£729 excluding flights) with
half-board en-suite accommodation
and tuition from an expert leader. 
Alternatively, guests can opt for

a seven-night 'Yoga & Mindfulness
Meditation' on Madeira. Departing
on March 27, prices lead in at
£1,039 including flights (£819
without), half-board en-suite
accommodation and tuition.
To make a booking or for more
information call 020-3424 6162 or
see hfholidays.co.uk

Ride the waves with Haven this summer

www.travelbulletin.co.ukJuly 22 201610
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New Year, New You with HF Holidays’ 2017 Mindful Retreats

Cruise & Maritime
Voyages extends BOGOF

deal 
CRUISE & MARITIME
Voyages (CMV) has
announced an extension
of its current  ‘Buy One
Get One Free’ deal until
the end of July, as well as
a new promotion. 
The company reports

that it has already booked
more than 30,000
passengers for cruises in
2017 and, as a result, has
decided to extend its
current deal until the end
of the month.
The company has also

announced that Astor’s
cruises from Tilbury next
spring will be her farewell
season, and a selection of
benefits - including up to
£1,000 per cabin onboard
credit, half-price or free car
parking at Tilbury and
complimentary cabin
upgrades - are available.
Places are limited and must
be booked by August 31.
In addition, a new range

of Bonus Saver Fares
present value prices that
start from £169 per person
for a three-night cruise to
Amsterdam and Antwerp
departing on March 9. Other
cruises included are the
Norwegian Fjords, around
Britain, Land of the
Northern Lights and the
River Seine. 
The current 2017

brochure features cruises
from 11 UK ports and
introduces Columbus to
the CMV fleet to join
Magellan, Marco Polo,
Astoria and Astor.
Fares are based on two

people sharing a twin
inner cabin and include
full board cuisine,
complimentary tea and
coffee between 06:00 and
midnight, a Captain’s
cocktail party and a full
range of entertainment,
guest speakers and
leisure activities.
Gratuities of £5 per
person, per night will be
added to the on 
board account.

HAVEN IS promoting stays at its coastal
parks this summer, where guests can learn
to ride the waves with their paddle-board
and surf school. 
As an example, Perran Sands Holiday

Park's surf school runs every day
throughout the season and guests can enjoy
a half-day surfing or paddle-board session
from £28 per person. 
The price includes wetsuit hire and

qualified instructors will tailor sessions to
individual experience, teaching guests the
right techniques on sand first before they

take to the water.
At Haven’s Rockley Park, which sits on

the historic Jurassic Coast in Dorset,
guests can also experience sea kayaking
and windsurfing in a variety of different
sessions lasting up to two hours. 
Expert instructors will teach guests the

skills they need and prices start from £32
per person.
A four-night break at Rockley Park leads

in at £698 for the whole family, based on a
family of up to four sharing a standard two
bedroom caravan from August 22.
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Where Am I?

When volcanoes erupted on the island this natural swimming
pool, whose name literally translates as 'big hole', was the

result. 98-foot deep steps lead down to a ladder, which
tourists can use to descend into the grotto, or use as an

impromptu diving board.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, July 28th. Solution and new puzzle will

appear next issue.

The winner for 8th July is Naomi Coombes, Woods Holidays

in West Sussex.

July 8 Solution: A=9    B=2    C=6    D=7

Number: 029

Across 
1. Operator offering luxury guided vacations (7)
5. Entertainments writer and gossip columnist, ___

Bamigboye (3)
7. London convention centre (5)
8. Hotels and resorts chain (5)
9. Austrian city (4)
11. Ferry Line (5)
14. Capital of Jordan (5)
15. Historic French city on the Rhône (4)
18. Italian city, famed for its ham (5)
19. Flows through Nottingham (5)
21. Ajaccio airport code (3)
22. Kent Eurostar stop (7)

Down 
1. Animated movie on a Collision Course at a

cinema near you (3,3)
2. Salt Lake City International airport code (3)
3. Carrier with a Bahrain hub (4)
4. French Polynesian island (6)
5. Acquire the gift of the gab by kissing this 

stone (7)
6. Actress, Catherine ____ - Jones (4)
10. One of the Costas (7)
12. Canal connecting the Atlantic with the 

Pacific (6)
13. Major airline based in Chicago (6)
16. Capital of Samoa (4)
17. US state (4)
20. Jeff Lynne's rock band, recently seen at

Glastonbury (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 30

Crossword

Su Doku

N
um

be
r: 

02
9

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Industry
Insight by...

‘Now it’s your time to shine’ 
message to agents from Andy Stark, managing director, The Global Travel Group...

So the people have spoken. Well, sort of
anyway… They’ve put their crosses in their
chosen box, then spent the time since

wondering what on earth is going on.
There’s been plenty said about the good and bad

side of the EU in the last few months, so I’m
certainly not going to bore anyone with my views
about that. I think we can probably agree that the
arguments, whatever your persuasion, were getting
quite tiresome enough, thanks very much. 
The result is what it is. And rather than mope

around I’m choosing to see the positives. As is said
often at travel events and in the trade press, good
agents do best by adding real value to the booking
process. Now is your time to shine. 
At Global we’re working hard to make sure

members are kept up to date with what’s going on
in the wider industry as the Brexit dust settles.
Early feedback from retailers is that people have
immediate concerns about the obvious little
logistical things – such as should I buy my
currency now; do I suddenly need a visa to visit
Spain; and is my holiday going to get whacked with
a surcharge?
Calls on issues like that might seem a little

mundane but it’s amazing the effect you can have
by providing a reassuring word that everything is as

it was before. Let’s not underestimate the sense of
confusion out there amongst the general public –
and remember that it is your knowledge and
dedication that brings the customer back time and
time again.
I’d advise retailers to consider putting together a

little post-Brexit vote Q&A that they can stick on
their websites, Facebook pages and send out on
email. Little touches like this show you are proactive
and on top of your game - and might also reduce
incoming calls as we get into the busy period.
Staying up with the news is vital. That little fact

about EU mobile phone roaming charges being
scrapped next year might lurk at the back of your
brain for now, but rest assured someone is bound
to ask! 
So whether you are a High Street agent, work in

a call centre or work from home, make sure you
are making the best use of the marketing
materials you’re receiving from commercial
partners. Lots of thought goes in to getting the
messaging right.
All the evidence shows customers want things to

be as simple as possible when outside factors
cause confusion. Agents, operators and tourist
boards are ideally placed to blow away the clouds
and assure their clients that they are in safe hands. 

"As is said often at travel events and in the trade press, good agents do
best by adding real value to the booking process…"

bulletinbriefing

www.travelbulletin.co.ukJuly 22 201612
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Brits confess to using Snapchat &
Facebook in the air despite flight rules
NEW RESEARCH from Jetcost.co.uk has revealed that
8% of Brits feel that some of the rules and regulations
in place during flights are outdated, believing that it’s
safe to use their mobile phones on the plane whilst
signal is still available in spite of warning signs and
announcements asking for phones to be turned off or
operated in flight mode only. 
The survey was part of an ongoing study into British

attitudes towards the rules and regulations in place
during flights and was taken by 2,386 Brits - all of
whom had flown at least once in the past two years.
Just over half (52%) of respondents said that they

abide by all of the rules and regulations that are in
place, while the remaining 48% were asked what they
knowingly did that they shouldn’t do. The top five
responses were as follows: Attempting to use apps on
my phone whilst there’s still signal, i.e. snapchat - 34%;
texting and/or calling when my phone is supposed to be
on flight mode - 30%; not wearing the seatbelt when the
seatbelt light is on - 29%; not keeping luggage stored in
the overhead lockers/under the seats - 24%; and
ignoring warnings not to put heavy items in the
overhead lockers - 15%.  
According to the poll, the top apps to use on boarding

flights were ‘Snapchat’ (28%) and ‘Facebook’ (25%), and
the top reason for using apps was to ‘share images of
the plane/flight/view out of the window’ (65%) and to
‘tag myself at the airport, about to depart’ (61%).

technologybulletin

Quark Expeditions launches immersive
Antarctic 360° VR experience
QUARK EXPEDITIONS is celebrating the recent release of its
2017/18 Antarctic expedition schedule with the launch of its
Virtual Reality Antarctic Experience and Antarctic VR app. The
360° VR Antarctic Experience, now viewable at
quarkexpeditions.com, offers a unique way to bring Antarctica
to life for polar enthusiasts and adventure travellers
researching and planning their trip. Viewers will be able to
virtually explore Antarctica with Quark, the first polar travel
company to offer a complete Antarctic voyage in immersive
360° video and on a mobile VR app. 
Rachel Hilton, vice president of customer experience for the

operator, said: “Quark is always looking for innovative ways to
showcase our expeditions and spark travellers’ interest in
exploring the Polar Regions. 
“Our Antarctic 360° VR Experience transports people to the

seventh continent, guided by our expert Expedition Team, to
explore the beauty and encounter amazing wildlife and be
inspired to experience it in person.”
Filmed using GoPro cameras on one of the voyages, the

Antarctic 360° VR Experience video series showcases different
ways to explore the seventh continent and offers viewers the
unique opportunity to participate in key aspects of a journey:
life on board the ship, cruising on Zodiac landing craft,
exploring on the
Antarctic continent,
kayaking and
learning about
history and wildlife
from the operator’s
expedition staff. 

Incorporating technology can be a double-edged swordfor travel brands: it's crucial to making progress and
satisfying customers' expectations, but it can end up

hampering productivity if the software proves heavy going.
If your employees can't get to grips with your chosen

technology solution, it will ultimately prove to be a poor
investment, with staff doing everything they can to get out
of having to use it. You'll end up just scratching the surface
of what the technology is capable of – a frustrating
experience for all concerned.

Travel technology needs be more than just a good-
looking interface – it needs to have usability firmly in mind
too, otherwise it won't be able to meet all the promises it
made at the start.

We believe that industry-specific technology is the key to
finding a solution that is both customer and employee
friendly – software that has been made with your travel
business in mind.

That's what we specialise in here at Digital Trip, of
course, offering technology that has been built to adapt to
the changing demands of the travel industry.
Here's what else to expect from our travel technology:
1. Easy content management
We get it – you want to be able to change the content,
design and functionality of your website without having to
go to a techie to make it happen. Our content management
system allows for exactly that, meaning users can tinker
with what your website looks like when they see fit. This
allows you to give the impression that you are a travel
business with its finger on the pulse – as reflected in the
up-to-the-minute content.
2. A future-proof website
With the ability to change your website without any effort or
expertise, you won't need to be contacting a designer any
time soon. Our technology platform keeps pace with the
changing demands of the travel market so you'll never
have a website that's out of date.
3. Cross-device integration
Our travel technology has been fully optimised for desktop,
tablet and mobile. Any technology that hasn't got portable
devices at its heart is risking you bookings, quite frankly,
with a report from Google at the end of last year revealing
that mobile's share of travel visits had grown by 48% on the
previous year.
4. Ongoing support
To help you get the most out of our technology we will
provide you with face-to-face training, user guides and
easy-to-follow video tutorials. We're not happy until you're
comfortable that you can make use of every feature and
your website is looking the very best it can do.
Technology is vital to moving ahead of your competition

– but the wrong solution can send you backwards. To hear
more about our travel technology solutions – which we
promise will get you moving in the right direction – please
don't hesitate to get in touch.

DIGITAL DIALOGUE
Why travel tech means more than just a 
good-looking interface
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Princess Cruises launches investment
drive to keep pace with agent demand
PRINCESS CRUISES UK has made several investments in
its sales team and support tools to help keep pace with
agent demand. 
A new sales operations team has been put in place, which

will be responsible for activities including online training,
online and offline campaign collateral, events and
communications. To further enhance its agent support tools,
the line will launch a live web-chat facility offering instant
online communication between agents and the contact centre. 
The sales information portal, onesourcecruises.com, has

also expanded with a comprehensive destinations section
now available, which includes individual guides on the 360
locations the line calls at, the ships that travel there and a
list of shore excursions. 
Additionally, information and an entry form for the line’s

#MakeMeMajestic competition is now live. The competition will
give 200 agents a four-night Mediterranean cruise on the line’s
newest ship, Majestic Princess, when she launches in 2017. To
win, agents must book guests on a 2017 fly-Europe cruise by
January 28.
Tony Roberts, vice president for the cruise line, said: “We’ve

already established a successful blueprint for ensuring our
teams are focussed on being agent-centric. For example, our
UK-based contact centre has shared objectives with our sales
team to deliver first-rate agent support, so we know our
operations team will be able to offer the same level of service
and delivery. I want to thank agents for the amazing support
they continue to give us and am confident our added support
will prove beneficial to them.”

Neilson launches its
first booking site

for agents 
NEILSON HAS launched a
dedicated online booking
site providing UK travel
agents with the tools to
promote and sell 
Neilson holidays.
The new booking system

enables agents to search
and book Beachclubs, ski
packages and flotilla
holidays for seven- or 14-
night stays, without having
to contact the sales centre,
and has been specifically
designed to facilitate speedy
and efficient sales. Agents
will also be able to
streamline the client
consultation process with an
easy to refine search tool,
allowing searches to be
tailored according to
departure date, duration,
star rating and board basis.
The site features more

extensive product
information than currently
available on Viewdata,
including a synopsis of the
available properties with
images, full flight
information, as well as
information on instant
availability and live pricing.
Agents will also have more
control over individual
bookings, with features to
allow changes to existing
bookings - including
cancellations- as well as
the option to add or remove
extras, such as ski packs
and special requests. A
live-chat feature allows
agents to speak with a
member of the sales team
in real time should they
have any additional
questions or queries during
the sales process.
Visit agents.neilson.co.uk to
sign up and for further
information.

Oceania Cruises
presents programme of
travel agent ship visits
OCEANIA CRUISES has
announced a number of
opportunities for the UK
travel trade to get on
board for a luxury ship
visit this summer.
Nautica, Marina and

Insignia will be travelling
around Great Britain, with
stops in England and
Scotland, as well as
Northern Ireland and the
Republic of Ireland. Agents
will be treated to a six-
course gourmet lunch with
wine in the Grand Dining
Room, along with a
presentation and the
chance to meet some of the
UK team.
Dates are available for

ship visits until September
20, with Marina also being
showcased at the CLIA UK
& Ireland Luxury Cruise
Expo on August 15 in
Southampton. The cruise
line will also be working
with select travel partners
to invite their customers
on board.
Bernard Carter, senior

vice president and
managing director EMEA
for the cruise line, said: “It
is much easier to sell when
speaking from experience
and I believe that this
programme of ship visits
will equip travel agents
with the first-hand
knowledge to increase
their luxury business.”
Agents can register their
interest by emailing
eventsuk@oceaniacruises.com

Pictured as part of the operational team are, from the
left: (back row) Sarah Jane Walker, Mark Lowman, Claire
Rose, Charlotte Brailsford, Matthew Lebbern, Sophie
Collins, Zoe Scott, Karen Farndell, John Docherty; with
(front row) Samantha Carman and Rachel Mould.

CARDIFF AIRPORT recently hosted two summer networking
events targeted at travel agents and tour operators across the
South Wales region. Events took place at Morgans Hotel in
Swansea and at Vodka Revolution, Cardiff.

training
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For commuters travelling by train, the worst traveller
in the world is the one who doesn’t get their ticket
out until they reach the ticket barrier. The equivalent

at airports is the unprepared, infrequent traveller in the
security area.
They have passed all the signs and posters in the

queuing maze on how to prepare for the security
checks. They have made it to the front of the queue and
are now demanding to know why they have to put their
liquids in a bag or why their carefully wrapped
Christmas presents have to be unwrapped as ‘they
obviously don’t look like a terrorist’.
These passengers make the security area a more

stressful place, and some do lose their temper. I once
witnessed a passenger who was so angry about having
to remove his belt that he let his trousers fall down. He
was standing there, with his trousers round his ankles,
refusing to pull them up until he got his belt back. That
must have been the fastest that a belt ever got t
hrough security.
Even more signs in the airport won’t help, as these

travellers are so far out of their comfort zone that they
still won’t look at them. The information needed to
prepare for the airport in general, and the security checks
in particular, need to be read in the comfort of the
traveller’s own home.
I recently carried out a very unscientific poll; it turned

out that only 41% of those who responded always gave out
information about the departure airport as part of the
service. The remainder either never gave out information
or only when requested to. Perhaps if more agents did
pass on this information, the airport would become a
calmer place…
So what information on the departure airport should

a travel agent include with the flight tickets? Well,
apart from a guide to preparing for security, it is a
chance for the agency to show off how much they know
about airports.
My local airport is Luton. For this airport I would include

information such as the daily delays on the approach road,
the drop-off fee and the alternative free drop-off point. At
peak times the departure lounge at Luton can get really
busy, so I also gave the location of a quieter seating area,
with very comfortable seats. 
Of course, there is no guarantee that clients would read

this information, but what if they did? Security would be a
breeze for your client and the start of their holiday would
be far less stressful. There’d be fewer dropped trousers
too.

by John Guinn
, holiday resea

rcher

Travel tips & trouser tribulations; John tackles the
topic of airport departures

airtravel

Including
Club Europe seats 
UK airport lounges 
Private transfers

Belmond Reid’s Palace 
MADEIRA

When your hotel suite is 
your destination, arrive in 

style in Club Europe

from 
£2,889pp

PERSONALISED LUXURY,  TAILOR-MADE FOR YOUR CLIENTS
CONTACT OUR EXPERT TEAM 0800 008 7288  www.classic-collection.co.uk

October prices based on 2 sharing a junior suite 
with ocean view for 7 nights on a b&b basis

      11:50

SkyWork brings Saab 2000s into operation
THIS MONTH saw SkyWork Airlines bring its first Saab 2000
into action, commencing services with a flight from Bern to
London City via the EuroAirport Basel.
The launch of the 50-seater aeroplane's service marks the

beginning of a new era for the airline, with a significant
increase in capacity in comparison to the 31-seater Dornier
that previously made up the carrier’s fleet.
The remaining three Dornier aircraft will be gradually

replaced with bigger aircraft. Martin Inabnit, CEO for the
airline, said: “The third Dornier will leave the fleet around
November and next year, through the summer season, we plan
to operate only one with the remaining Dornier as a spare. That
means we have to replace three aircraft. We've now got one
Saab, the second should arrive within the next few weeks and a
third should join somewhere towards the end of the winter
flight plan, along with Saab number four as well.”
It is planned that the replacement of all the Dorniers will be

completed by the close of 2017, and that the fleet conversion
will take place in tandem with a moderate expansion of the
route network.
The airline currently serves 19 destinations on its summer

2016 schedule, with three new destinations added for this year;
Usedom (Heringsdorf), Jersey and Paris. 
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MIKI MATES…Kevin Gough (left) and Martin Lester
from Miki Travel Limited arrive at the event.

COMEDY ACT…Comedian Adam Bloom takes
to the stage to get agents chuckling.

In a special event collaboration,

SkyWork Airlines and London City

Airport recently invited London agents to

The Lounge of Bayswater’s Odeon to

deliver the latest product news, offer

prizes and provide an enjoyable evening

filled with learning and fun…

www.travelbulletin.co.ukJuly 22 201616

SKY’S THE LIMIT…Martin Inabnit, CEO of SkyWork
Airline presents the latest product news from the
airline and the destinations it serves. 

CINEMA PALS…Pictured ready for the
evening’s presentations are Derek Small
from Flightcentre Greenwich and
Barbara Thompson from Mintex Travel.

eventbulletin

COOK CHUMS…Catching up over drinks are from the
left: Camilla Morlachi, Lauren McMahon and Catherine
Chambers from Thomas Cook Marble Arch; with
Anthony Williams, Virgin Holidays; and Sarahlee
Ettienne and Jyoti Doshi, Thomas Cook Marble Arch.
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AIRPORT ARRIVALS…Anne Doyere
and Florent Dupriez from London City
Airport arrive to meet with agents.

AGENTS ASSEMBLE…Arriving at the event are, from the
left: Darrell Toakley and Chrissy Mackenzie-Cooper from
Darrell James Travel; Wendell Abraham, Gracetime
Travel Incentives and Meetings; George Singh, Hays
Travel; and Teresa Caiazzo from Star Travel.

eventbulletin

SWISS EAGLES…Daniel Pedroletti (left) from the
Swiss National Day Committee meets with Gulsham
Ahluwalia and Pam Kaur from EagleCity Travel.

SKYWORK SHOW…An
expectant hush falls on
a cinema filled with
agents as Skywork
Airlines begins its
presentation.

17www.travelbulletin.co.uk July 22 2016

REPUBLIC RECEPTION…Enjoying the drinks reception are, from the
left Ana Morris, Valarie Graham, Vickie Elliott and Tracy McCann, all
from Travel Republic.

STAR SMILES…Enjoying the evening are, from
the left: Carolina Nunes, Fabio Rodrigues and
Jonatan Goncalves from Star Travel.
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MAIN HUB(S):
In the UK - Heathrow, Gatwick, Manchester and
Birmingham. In Greece - Athens, Thessaloniki, Rhodes,
Heraklion and Kalamata and in Cyprus - Larnaca. 

NO. OF DESTINATIONS/COUNTRIES
SERVED:
145 destinations of which 111 are international (in 42
countries) and 34 are domestic.

NO. OF AIRCRAFT:
61.

AIRCRAFT TYPES:
Airbus A321, A320, Dash 4 and Dash 8.

CODE-SHARE AGREEMENTS:
OA, AC, BT, ET, EY, JU, LH, MS, RO, S7, SK, SN, SQ, TK, TP
and UA.

NAMES OF CLASSES:
Business Class and Economy Class.

DETAILS OF SEAT PITCH IN
ECONOMY/FIRST CLASS: 
Unavailable.

ALLIANCE MEMBER: 
Yes, Star Alliance since June 2010.

AIRLINE'S MAIN USPS:
Full service profitable short- to medium-haul Greek
carrier. Skytrax award winner for the last five
consecutive years as Best Regional Airline in Europe.
Young modern fleet, with an average age of six years.

FREQUENT FLYER/LOYALTY SCHEME:
Miles+Bonus (reciprocal with all of the Star Alliance
members’ loyalty schemes).

AGENT PERKS/TRAINING/FAM TRIPS:
AD75 fares in summer season (excluding school
holidays and July/August), travel agent promotional
fares in winter (between November and March).

NEW ROUTE DEVELOPMENTS/PLANS
FOR 2015/16:
14 new destinations launched in 2016 from Athens
including Amsterdam, Bari, Dublin, Jeddah, Krakow,
Lille, Lisbon, Ljubljana, Luxembourg, Naples, Nice,
Palma, Riga and Split.

FLEET DEVELOPMENT NEWS:
Four new Airbus A320ceo in 2016, bringing the fleet
total to 61, with an average age of six years. Aegean
carried 11.6 million passengers in 2015. 

OTHER ANNOUNCEMENTS/
DEVELOPMENTS:
Our twice-weekly service between Dublin and Athens
launched on 20th June and operates through to 19th
September 2016.

RESERVATION NUMBER:
020-8759 3800.

UK CONTACT: 
salesUK@aegeanair.com

WEBSITE ADDRESS:
www.aegeanair.com

In a series of features that focus
on different airlines, we take 
a closer look at...

airtravel
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FESTIVALS

win   1   of   9   places on an arts & culture fam trip
Experience an exciting combination of Arts and Culture on a Dubai FAM Trip*

dubai festivals 
In Dubai, modern and historic culture is celebrated equally! 
Boasting a thriving arts scene, notable traditions and activities 
from falconry and camel racing to world-class events and 
festivals, the range of entertainment is fantastic. Discover Arabic 
roots and heritage at the Sheikh Mohammed Centre for Cultural 
Understanding and partake in a little bargaining at the souks 
around the old neighbourhood. Dubai has it all!

step   1

step   2

step   3

join in the celebrations

Check into Atlantis The Palm, Dubai, One&Only The 
Palm or One&Only Royal Mirage

Enjoy the festivals, fabulous beaches, family fun, 
relaxation, shopping, the exquisite dining-out scene, 
entertainment, culture & the arts.

Fly in unrivalled comfort with Emiratas & Qantas

*Incentive Terms & Conditions: http://www.travel2.com/sitecontent/terms/dubaifestivals16.html
The UK’s 100% Trade Only Tour Operator.
Call Reservations FREE on 0800 0224 182
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PUENTE ROMANO Beach Resort & Spa in Marbella has launched a new Andalusian fiesta of flavour
and entertainment in the form of El Patio Dani Garcia. Blending authentic Spanish entertainment and
music with Dani Garcia’s two Michelin Star creative interpretation of traditional Andalusian cuisine,
guests can expect rich flavours and an evening of cabaret showcasing the best of Gipsy Kings’ music
and a Flamenco show. The El Patio package includes three nights’ breakfast accommodation for two in
one of the hotel’s recently refurbished junior suites, access to the resort’s facilities such as the Six
Senses spa, tennis club, botanical gardens, outdoor pools and nine onsite restaurants, as well as two
tickets to an evening at El Patio Dani Garcia from 2,151 euros. Visit puenteromano.com for details. 

Monarch highlights
magic of Madrid

LAST MONTH saw the
launch of Monarch’s new
Birmingham to Madrid
route offering three
weekly flights up until
October 31, with the
destination also now on
sale for summer 2017.
The company is

currently offering city
breaks to Madrid from
£159 per person based on
two adults departing from
Birmingham on October 14
with two at the Senator
Gran Via 70 Spa Hotel. 
This summer has also

seen the expansion of
accommodation options
offered through the
operator for its Barcelona
product, with the addition
of three H10 chain hotels
and five Catalonia chain
hotels. July also sees the
launch of the operator’s
summer 2017 brochure
and its city break
programme, with short
breaks now on sale to
Lisbon, Barcelona, Palma
City, Venice, Rome, Verona
City, Tel Aviv and Madrid.

CELEBRATING ITS 30th anniversary this
year, Kirker Holidays is promoting three
nights for the price of two at the five-star
Hotel De Rome in Berlin. 
Close to Brandenburg Gate, the hotel

offers a roof terrace with views over
Berlin’s historic centre, while the
building’s former jewel vault has been
transformed into an extensive spa with an
indoor swimming pool. 
Offering a saving of £153 per person,

prices lead in at £659 including entrance
to the unique collection of five museums
on Museum Island, valid for stays this
month and next. 

Alternatively, for those seeking a Prague
getaway, the company is offering four
nights for the price of three at the five-star
Hotel Aria, which overlooks the Vrtbovska
Gardens and is located two minutes’ walk
from the city’s Charles Bridge. 
Prices, which include a three-hour

private walking tour, start from £669 for
stays until the end of August, representing
a saving of £112.
Prices include flights; private transfers;

breakfast accommodation based on two
sharing; guide notes to restaurants,
museums and sightseeing; and the
services of the operator’s concierge. 

shortbreaks

GRJ embarks on a five-day Scottish Highland adventure
GREAT RAIL Journeys is offering a five-day ‘Highland Adventure’ for guests to explore the
scenery and memorable journeys by rail that Scotland has to offer.
Alongside tour highlights, such as Eilean Donan Castle, Inverness and a journey on the

Kyle Line and Strathspey Steam Railway, guests will also travel on the Cairngorm
Mountain Railway. At more than a mile in length, the broad-gauge line runs from the base
to the summit of Cairn Gorm with Scotland’s only funicular train ascending 6,460ft. On
arrival at the top station, also known as Ptarmigan, travellers can enjoy the panoramic
views on offer or send a postcard from Britain's highest postbox.
In addition, a journey on the Jacobite Steam Train takes travellers along a section of the

West Highland Line, which stretches from Glasgow to Mallaig. 
Customers begin in the town of Fort William, with Ben Nevis as its backdrop, and travel

along the shores of Loch Linnhe before tackling the increasingly demanding Highland
terrain. At Glenfinnan, customers reach the most scenic and dramatic section of the line,
as the train crosses the 21 arches of the Glenfinnan Viaduct, followed by visits to the small
towns of Morar and Arisaig. 
The complete tour costs from £535 per person with three departures between

September and October and 17 departures between April and October next year. An early
booking offer is available through the operator with savings of up to £30 per person for
bookings made before or on August 16.
Visit greatrail.com or call 0800-240 4470 for more information.

Kirker Holidays offers extra nights for summer city breaks
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AMAZON AWARD….Angela Pollitt (left)
from Expedia TAAP presents Travel
Counsellor Ann Barber from with her
prize of a £50 Amazon voucher.

TABLE TALK…Fom the left: Caroline Whitmore from Egencia; Suzy Goddard,
Flight Centre; and Paul Okopskyj and Pelin Akin from Egencia learn more
about Innstant Travel from the company’s Gary Gillespie.

ALL SMILES… Ben Walton (left) from STA Travel and Rita
Hughes from Global Travel win a £50 Love2Shop voucher
each courtesy of Daniel Alexander Clyburn from Bedsonline.

BIRMINGHAM BLITZ…From the left: Liz and Bohdan Swystun from Liz’s Travel
and David McKenzie and Michelle Shore from Kuoni Travel discuss the latest
news with Shellie Harris from Birmingham Airport.

FEEL SLOVENIA…Liz Swystun from
Liz’s Travel was the lucky winner of
a two-night stay for two at the Grand
Hotel Union in Slovenia. Liz is
pictured receiving her prize from
Mladen Ljubisic from Feel Slovenia.

eventbulletin

AMAZON AWARD…Angela Pollitt (left)
from Expedia TAAP presents Travel
Counsellor Ann Barber with her prize
of a £50 Amazon voucher.

THUMBS UP…Michael Young (left) from
DoSomethingDifferent.com presents a
goody bag to Michael Bowman from
Bowman Travel Services.

July 22 201622

With
the allure of the city

break on the rise, Travel Bulletin
recently held its City Breaks showcase
at the Radisson Blu Edwardian Hotel in
Manchester. Through a combination of

networking and presentations agents got to
discover more about the flight options,

accommodation, activities and landmarks on
offer, with some delicious food to boot
along with the chance to win some
great breaks themselves and

prizes…

www.travelbulletin.co.uk
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EXCITING TIMES…Discussing the latest
news from Excite Holidays are, from the left:
Dave Brammer, Holidaysplease; Adrian
Marpole, Excite Holidays; and Janette Ashby
and Rita Hughes from Global Travel.

WEEKEND WIN…Winner of a
two-night weekend stay for two
at the new Innside Manchester
hotel from Melia Hotels and
Resorts is Agnieszka Ciazela
(left) from Clarity Travel
Management with the hotelier’s
Vicky Brown.

INNSTANT WIN…Winning a £50
One4All gift voucher from Gary
Gillespie (right) of Innstant
Travel is Jon Fletcher from
Cruise Holidays.

xxx

RIVIERA REWARD…Fatima
Amade (left) from STA Travel
wins a £50 voucher from Tom
Morgan of Riviera Travel.

CHEERS!…Arriving at the drinks
reception are Lucy Vernon (left)
and Kate Smith (centre) from
Flight Centre with Chelsea Tinlin
from Round The World Experts.

CITY SLICKERS…From the left: Alison Cheetham and David Edwards from
Peregrination, along with David Livingstone from Skylord Travel chat with
Hannah Newell, Nyla Prince and Amy Sykes from City Sightseeing to
discover more about the company’s hop-on, hop-off tours. 

WINE WINNINGS…Chelsea Hinlin
(left) from Round the World Experts
receives her Israel goody bag prize
containing two bottles of Israeli wine
and a Dead Sea Spa product kit from
Michelle Roberts from the Israel
Ministry of Tourism.
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Fancy joining in the showcase fun?
Travel Bulletin will be hosting its Adventure & Activity Showcase in Birmingham on
September 26. Agents interested in attending can secure their place by emailing

gemma.reeve@travelbulletin.co.uk 

IN THE BAG…Declan Bulmer (left) from
STA Manchester Oxford Road wins an 
Aegean Airlines’ goody bag from the
carrier’s Matt Walder. 

eventbulletin
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DIAMOND HOLIDAYS has introduced a
new four-day break for 2016, taking in
Snowdon, Anglesey and Puffin Island. 
The exploration features a journey

on the 120-year-old Snowdon
Mountain Railway where, upon
returning from heights of more than
1,000m above sea level, guest can
discover Snowdonia National Park, the
village of Betws-y-Coed and the pass
of Llanberis, where twin lakes cut
through the mountain range in an area
noted for its spectacular scenery. 
A cruise to Puffin Island provides

the opportunity to spot an array of
wildlife, with the uninhabited island
being home to as many as 12
species of seabirds including
guillemots, kittiwakes and puffins. A
colony of grey seals can also be
seen on the east end of the island
and bottlenose dolphins and harbour

porpoise have been spotted in the
surrounding waters. 
Guests will then have free time in

Beaumaris, famed for its 13th century
castle and visit the village with the
longest name in Britain,
Llanfairpwllgwyngyllgogerychwyrndrob
wllllantysiliogogogoch.

Prices lead in at £279 per person,
based on two sharing on a half-board
basis. This includes return coach
travel, accommodation throughout and
transfers.
For more information visit
diamondhols.co.uk or call 0844-544
4731.

Journey into the volcano and glacier
with Taber’s new short break
TABER HOLIDAYS is offering a three-night break to
Reykjavik complete with new optional excursions; ‘Inside
The Volcano’ and ‘Into the Glacier’. 
Journeying into the depths of a dormant volcano, the

experience departs from Reykjavik and costs £220 per
person. 
Following a hike through the lava fields of the Blue

Mountains, guests will arrive at the rim of Thrihnukagigur
volcano to take a lift inside the volcano’s magma chamber.
For those who prefer a more chilled experience, the

operator has also added a full-day tour to the Langjökull
Ice Cave inside one of Iceland’s largest and most
spectacular glaciers. The tour, which costs £166, begins by
bus from Reykjavik and continues by monster truck, which
takes guests almost to the top of the glacier where they will
enter the cave with a guide. 
Prices for ‘Reykjavik And The Golden Circle’ start from

£795 and include flights from Heathrow to Reykjavik,
transfers, breakfast accommodation and the full day
Golden Circle excursion which takes in the geyser area and
Gullfoss Waterfall. It is based on two sharing with daily
departures until September 30.  
Visit taberhols.co.uk for more information.

Puffin Island
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ATTRACTION WORLD is offering two days at Disneyland Paris for
the price of a one-day ticket this summer. Prices are from per £50
adult and £44 per child aged three to 11 years. Tickets are gate
ready, come with FASTPASS and are valid for use up until
September 28. In addition, with every Disneyland Paris booking
the operator is giving away 15 euros worth of dining vouchers with
10 euros to spend at Planet Hollywood, plus a five euro voucher
for the Earl of Sandwich.

Festive themed short breaks in the US from £759 with Funway Holidays
FUNWAY HOLIDAYS has put together a selection of special pre-Christmas themed short break holidays.  
Lizi Wharton, marketing assistant for the operator, said: “It’s scarily less than 150 days until Christmas, so with this

in mind we are helping our clients to get organised with a selection of Christmas-themed short breaks around the US.
“New York is a perfect short break destination as it’s only seven hours away and is especially great when combined

with anything Christmas related. We recommend the Radio City Christmas Spectacular, which opens in November and
is almost a Christmas tradition itself as it has been going for more than 80 years. The Rockettes alone are worth the
price of admission especially for their classic Toy Soldier routine. For clients who love musicals and Christmas this is 
a must.”
As an example of packages, three nights in New York staying at the four-star Roosevelt Hotel costs from £759 per

person including flights from Heathrow with Delta Air Lines, based on two sharing for a November 7 departure.
Visit funway4agents.co.uk for more information.

Diamond Holidays launches new four-day break to Wales from £279 
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No sex please, we're British!
A RECENT POLL commissioned by Hallmark Hotels has
revealed that the naughty weekend away may be dead, with
many Brits citing an escape from the daily grind as the
main priority for a break rather than rekindling romance.
When asked what comes to mind first when hearing the

word ‘hotel’, only a minority of Brits (22%) said ‘sex’. In fact,
‘sleep’ (37%), ‘room service’ (25%), ‘peace and quiet’ (24%)
and ‘clean sheets’ (23%) all ranked more highly.
Regionally, the sauciest UK respondents were in the

North East, with a higher percentage saying ‘sex’ (29%) is
what they think of than in any other area. Conversely, tired
East Anglians are most in need of a good night’s rest with
more respondents choosing ‘sleep’ (44%) than anywhere
else. People living in the North West are most looking for a
break from cooking according to the research, with the
highest percentage (34%) saying room service is what they
think of, while Scots are most keen on sinking into a freshly
made bed with more residents (28%) picking clean sheets
than any other region.
In response to the research, the hotel brand is offering

complimentary late check out for all weekend bookings
this summer.
Robert Alley, group sales and marketing director for the

hotelier, said: “We know how important quality time away is
for our guests so we’re thrilled we can give them an
additional hour in bed to spend however they so desire.”
Visit hallmarkhotels.co.uk for more information.

shortbreaks

THE LAUNCH of the first British Airways’ flight from Heathrow to
Billund at the start of May has opened new opportunities for
families to explore the history, landscapes, towns and attractions
in Southern Denmark this year. A ten-minute drive from Billund
Airport can see visitors arrive at the new NINJAGO World
attraction at LEGOLAND Billund Resort, with a new water slide at
neighbouring Lalandia Waterpark and a dinosaur take-over at
GIVSGUD ZOO. Details at visitdenmark.com

Palazzo Victoria
celebrates opera
season in Verona

FROM JUNE the city of
Verona comes alive with
the sound of arias and
orchestra as the opera
season arrives at Arena di
Verona, the world’s oldest
open-air opera festival. 
Hosted within the Verona

Arena, a Roman
amphitheatre built in
100AD, the season offers
traditional opera
productions such as
Carmen, Aida and La
Traviata, as well as
performances from
contemporary artists such
as Adele, Black Sabbath
and Kraftwerk.
The five-star hotel

Palazzo Victoria is located
near the heart of Verona’s
historic city centre and, to
compliment the musical
festivities, the hotel is
offering a ‘Victoria’s
Serenade’ package where
music fans will be treated
to a solo from an operatic
tenor whilst being served
drinks and canapés in the
privacy of their suite.
The package costs from

1,000 euros for a three-
night stay including VAT.
Visit palazzovictoria.com
for more information.

Saga marks Jane
Austen’s anniversary
with special interest

break
Saga Holidays has put
together a special interest
break in 2017 to mark the
200th anniversary of Jane
Austen’s death, where
guests can explore her life
through music, talks and
readings, plus visit the
house where she lived 
for the last eight years of
her life.
The property, adjacent to

the village green at
Chawton in Hampshire, is
now the ‘Jane Austen's
House Museum’ and it was
here that she completed
her novels Pride &
Prejudice, Mansfield Park,
Sense & Sensibility and
Emma. Guests can tour the
museum and gardens to
imagine how Jane and her
sister Cassandra lived in
the quintessential English
village during the early
19th century. A full day’s
tour also includes a visit to
Winchester Cathedral
where Jane is buried.
A soundtrack of Jane

Austen’s life and novels is
another highlight of the
itinerary, with concert
pianist Jean Phillips,
together with soprano Ruth
Gomme, honouring the
author’s work through
music and readings, plus
two talks by Penelope
Byrde, former curator of
the Bath's Fashion
Museum, on the subject of
Jane Austen's family and
19th century costume.
Guests stay on a half-

board basis at the Queens
Hotel in the East Cliff area
of Bournemouth, a short
walk from the town centre
and beach. A four-night
stay costs from £479
departing on September
11, 2017. 
For further details visit
saga.co.uk/specialinterests
or call 0800-300500.
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lifeonthehomefront
A day in the life of Karen Hogan from Travel Counsellors
BEFORE BECOMING a TC I’d previously worked in an independent travel agency for 20 years and although I absolutely loved it, I
wanted a new challenge. That’s when I heard about Travel Counsellors and I thought it’s now or never!  
I work really hard and long hours but that’s my choice; I’m my own boss and you get out of it what you put into it. With a 98%

customer satisfaction score, I have some lovely customers who book with me every year and are constantly referring me to their
friends and family. I’ve been one of the highest performing Travel Counsellors for four years now and that’s something I’m
extremely proud of.
I’m an early bird so I’m either in the park walking my dog or at the gym by about 07:00. Then it's home for a quick breakfast

and I’m usually at my desk by around 09:00. First thing I do is check my emails and my airline queues that have come in
overnight. This could be new enquiries, responses to quotes, responses from suppliers or overseas hotels regarding special
requests, any schedule changes plus updated news from our 24/7 Duty Office regarding any current situations, which includes
weather updates, airport delays, industrial action and new immigration regulations amongst other things.

Each day I will have a look through all my social media accounts, add some posts which could be an offer of the
day, an inspirational picture or travel quote, or important information about the industry, accommodation
updates or any other relevant news for my customers.
Then it’s on to the ‘to-do’ list, dealing with new enquiries and following up existing quotes. I always try to

speak to customers on the telephone regarding any new enquiry, I think it is very important to establish a
connection with them straight away and discuss their requirements in person which helps build a relationship
and establish trust. I do occasionally come across customers saying they’ve had a better quote and it can be
quite challenging as not everyone understands what I do or appreciates the value I add.
I also have a number of business travel accounts so I am constantly responding to PA’s requests for

travel, issuing tickets and invoices for them on a daily basis – it’s more demanding but I love it!
I’m always in touch with my fellow TC’s just to see how they are doing or to help if they need me. That’s

one of the many great things at Travel Counsellors - I always feel like I’m part of a family and never on my
own. By December I’ll have been with the company for almost nine years and I’ve never looked back – it’s
the best decision I ever made.

ITE highlights homeworker engagement as secret to member success  
ESTABLISHED IN 2011, Independent Travel Experts (ITE) today
has more than 100 homeworking members, reflecting the rise
in recent years of agents embracing the ever-popular
homeworking trend.
Lisa Henning, group membership services director for

The Travel Network Group, and parent company of
Independent Travel Experts, said: “We have more than 910
members within our group and homeworking really appeals
to agents looking to run their own business offering
freedom, flexibility and a lifestyle balance. Engaging our
homeworkers and giving them a sense of belonging is key
to our proposition.” 
The company’s team of business development mangers,

who are based across the UK, each take responsibility for
homeworkers acting as their main point of contact and as
mentors, engaging with them on a personal one-to-one level at
least once a week. They are also available to their
homeworkers around the clock. 
Keeping homeworkers up to date with new developments

is another main focus and an online group forum enables
all the ITE team to do that. Henning said: “Homeworkers
use the forum to share their successes, ask for guidance or
simply as a way to get answers to questions. All these
channels help to ensure that all our homeworkers feel they
have a solid infrastructure around them and give them a
sense of belonging.”
Marios Constantas, a homeworker with the group, reflected

on her own experience saying: “With ITE I joined a company
that was able to provide me with everything I need to run my
own business – and this includes a great back office structure
with all the help and support for all my administration needs,
along with a dedicated business development team who can
help me grow my business daily and are always there to lend
their support in any way needed. 

“On top of this there’s a marketing team that help with all
forms of social media including Facebook, Twitter, Mailchimp
and Google. Belonging to ITE also means that I have the
backing of an established company in The Travel Network
Group and knowing all my clients will be looked after under
their ATOL and TTA licences, so this makes selling easy and
customers feel reassured that their money and bookings are
protected. 
“Being a homeworker with ITE means that you are never

alone; in fact, it’s the opposite. I look forward to meeting all my
fellow homeworkers at the many conferences, meetings and
training days that are offered.”
One of the latest initiatives implemented by the group is four

member events a year. These are exclusively available for the
company’s homeworkers to attend and typically involve a
company update from Gary Lewis, the group’s CEO, a speed-
dating session with many of the company’s most popular
suppliers and workshops hosted by key business partners. 
Meanwhile, an annual year-end Christmas party and

summer get-together are also hosted for homeworkers, where
individuals are recognised and rewarded for their successes.
Henning said: “In my role I am responsible for looking after

the needs of all our members so I can take a holistic view
across the business and share best practice, ideas and
information across all of our membership propositions. 
“This is of huge benefit to our members as they get access

to the same services as if they were trading on the High Street,
and ensures that our homeworkers have the best of all worlds.
“Our pipeline for new homeworkers looking to join us has

never been stronger, and we put our success down to the level
of personal help, support and guidance we provide the team on
a one-to-one basis. The new members joining us, and the
loyalty of our exiting members, prove that this is a winning
formula for us.”  
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CO-OPERATIVE PERSONAL Travel Advisors (CPTA) has reported that its business is continuing to go from strength-to-strength,
with an increase of just under 10% in the number of Personal Travel Advisors so far this year. 
Future season sales have also been described as particularly strong along with long-haul bookings, with destinations such as

Orlando and Barbados consistently in the group’s weekly top selling destinations.
Last month the company launched a new intranet making it easier for PTA’s to find information from key partners. Completely

rebuilt to be more user-friendly, aesthetically pleasing and on-brand, the intranet has been designed to be a one-stop-shop for all
members and homeworkers to find out the latest information such as current incentives, supplier news and business updates.
The company also recently held a long service trip for the PTA’s that have been with the group for ten years or more and in

addition to this took the top sellers on a VIP trip to Ras Al Khaimah and Dubai. 
Meanwhile, registration for the company’s annual conference in November is already under way. Taking place from November

27-30 in Cannes, the theme for this year’s conference is ‘Partners in Progress’, where the company will be celebrating two
significant milestones - Freedom turning 15 and CPTA turning 20. 
Confirmed speakers include Bruce Martin from Ginger Juice and Sir Trevor McDonald, and delegates will also be taken for 

a gourmet dining experience at Patrick Viera’s chateau.

Co-operative launches new intranet for Personal Travel Advisors
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HAYS TRAVEL has introduced digital masterclasses for its
homeworkers, covering everything digital along with specialist
social media classes for successful e-marketing.
Whether a Facebook pro or a social media novice,

homeworkers can utilise the group’s in-house social media
team who can assist with tasks - from setting up social media
accounts to showing how to create a targeted, revenue
generating social advertising campaign. 
The masterclasses include bespoke one-to-one training as

well as group webinars which share knowledge and skills. The
social media webinars have been reported as the most
popular, with the five main webinar topics covered including a
‘Social Media Overview’, ‘Facebook Beginner’, ‘Advanced’,

‘Refresher’ and ‘Twitter’. One-to-one introductions to
‘Facebook Advertising’ have also proved popular.
In other news, The Hays Travel Academy - designed for

those who have no travel background - is the fastest growing
area for the company. The company has also noted that its
‘Back to Travel’ programme for those who have been out of the
industry is also proving popular. It offers individuals with 
a background in travel a route back into the industry, and
includes an industry update and refresher course alongside
Hays’ training programme.
Recent feedback has also seen the group receive a large

amount of positive feedback for its new instant commission,
which has been a big hit with homeworkers.

Hays Travel introduces digital masterclasses including one-to-one training 
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AS GARONGA Safari Camp near Kruger National Park in South Africa enters its 20th year of operation,
a three-month makeover has seen the site benefit from accommodation upgrades and training for its
key staff members. Its six safari tents have been fitted with new black shade nets over the current
canvas roofs, decked out with new decks and outdoor showers, while small mini-bars and yoga mats
have been added to the room. Staff members have built upon their skills and experience after spending
time gaining work experience in Cape Town at top establishments, and all safari guides have been on
an intensive year-long training programme to hone their tracking and guiding skills. 

Ranch Rider reports
sales to Southern
Africa on the rise

RIDING HOLIDAY specialist
Ranch Rider has reported
an increase in sales to
Southern Africa, including
South Africa, Botswana,
and more recently,
Namibia in its collection.
Tony Daly, managing

director for the company,
said: “While South Africa
tends to outperform other
destinations as our product
is suited to both first time
riders and established
equestrians, we are seeing
a growing interest for
wilderness riding safaris in
Botswana and Namibia.”
The operator’s expanding

product base is ideal for
returning clients in search
of new experiences. As an
example, a six-night
Wolwedans Lodge Ride
costs from £2,800 per
person based on two
sharing and including
riding, accommodation,
meals, drinks (on ride),
taxes and transfers.
Personal drinks and
refreshments at lodges,
restaurants en route,
gratuities and flights are
excluded.
Call 01509-818811 or visit
ranchrider.com for
further details.

Botswana remains a family favourite according to Acacia Africa
WHILST SOUTHERN Africa has always appealed as a family destination, Botswana is taking the lion’s share of the limelight
according to Acacia Africa 
Arno Delport, sales and marketing manager for the operator, said: “With the country about to celebrate 50 years of

independence, Botswana has been on many travellers’ radar, but based on bookings it’s certainly striking a chord with
families. Known as the Gem of Africa, the country has its fair share of wildlife to rival its neighbours - every location
offering a vastly different safari experience.”
The Savuti zebra migration brings with it the largest concentration of lion, while to the east there is Moremi, the first

reserve established by local residents in Africa. 
The reserve is the only officially protected area of the Okavango Delta, with the recent reintroduction of black and white

rhino putting the 3,900sq.km game viewing destination on the conservation map. As the last remaining wetland on the
continent, the Okavango Delta is home to four of the big five, with the Chobe National Park taking the title of Africa’s
elephant capital.
The operator’s Botswana focused small group safaris are priced from £585 based on two sharing, plus a Safari Pass from

£280 per person including transport, camping accommodation, most meals and the services of a tour leader and driver. Flights
are excluded.  
Call 020-7706 4700 or visit acacia-africa.com for further details.
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Saga embarks on five country trans-African adventure 
SAGA HOLIDAYS has put together a 26-
night adventure combining Kenya,
Botswana, Zimbabwe, South Africa and
Ethiopia in a single ‘Ultimate Africa’ trip.
The tour begins in Kenya with a three-

night stay in the Masai Mara Reserves,
where guests experience six included game
drives. Next stop is Botswana for a two-
night stay in Chobe National Park, where
the highlight is a game drive in search of
elephants ,followed by a sundowner dinner
cruise on the Chobe River.
The tour then crosses the border into

Zimbabwe for a two-night stay in Victoria
Falls, with an included cruise along the
Zambezi.
On day ten, it’s all aboard Rovos Rail's

vintage train for a three-night, all-inclusive
journey to Hwange National Park. The train
crosses the border into South Africa and
arrives in Pretoria for a two-night stay. Another
stop sees a pause at Kimberley to visit the
500m wide Big Hole and the Diamond Mine
Museum. The journey also takes in Cape Town,
as well as Franschhoek in the winelands
beneath the Drakenstein mountains, with time

for wine tasting at Neetlingshoff and a visit to
Stellenbosch Museum.
Cape Peninsular and Boulders Beach are

also on the itinerary before a three-night
stay in Cape Town with time to board the
cable car up Table Mountain and visit
Kirstenbosch Botanical Gardens on an
optional excursion.
A series of short flights awaits, firstly to the

capital of Ethiopia and on to Gondar and the
fortress-city of Fasil Ghebbi, while another
flight takes guests for a two-night stay in
Lalibela. On return to Addis-Ababa there’s
also the chance to visit Merkato market.
The 26-night itinerary leads in at £6,899

departing from Heathrow on May 11, 2017.
A choice of departure dates are also
available until October 2017. 
Prices include a VIP door-to-door

chauffeur service, flights, five nights on
Rovos Rail, 24 breakfasts, 13 lunches and
20 dinners, all drinks on the train,
porterage at hotels, tour manager, and
optional travel insurance. 
For details call 0800-414383 or visit
saga.co.uk/africa
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EZEMVELO KZN WILDLIFE is now offering a
series of totally tech-free short-stay
wilderness safari trails into the bush.
The trails offer a complete back to nature

experience into Hluhluwe-iMfolozi, the oldest
proclaimed game reserve in Africa and the
former hunting ground of famous Zulu Kings
Shaka and Cetshwayo, immersing visitors into
the wilderness so that they get a primal sense
of being at one with nature. This means all
forms of technology including watches, tablets
and phones are left behind, giving guests total
freedom from distraction. The nature reserve
has a wide variety of fauna and flora including
elephant, rhino, buffalo, lion, leopard, blue
wildebeest, giraffe, cheetah, hyena and
warthog, as well as more than 300 bird
species.
Commenting on the range of experiences

available AMG’s Africa Specialist, the
company’s Natalie de la Porte, said:
“Ezemvelo offers unique wildlife experiences.
Its portfolio stretches from the heights of the
uKhahlamba Drakensberg Park World
Heritage Site, through the tropical savannahs
of Zululand where the Big 5 inhabit Hluhluwe
Imfolozi Park, and onto the coral reefs of the
Indian Ocean that fringe the lakes and

wetlands of the iSimangaliso Wetland Park
World Heritage Site. 
“I’ll also be out and about educating the

trade on the various accommodation options
available within the parks. Clients looking for a
sustainable element will also find the product
of interest as Ezemvelo KZN Wildlife is
entrusted with the long-term conservation of
the region’s rich biodiversity.”
Available from mid-February to December

and limited to a maximum number of eight
people plus a qualified guide, Ezemvelo offers
five trails. 
Operating from Mpila Resort, and largely

within iMfolozi, the wilderness trails are
located in the heart of Zululand and are three
hours from Durban. All rates include meals, a
guide and accommodation.
As an example, the four-night The Primitive

Trail costs £139 and is aimed at the outdoor
enthusiast with sleeping under the stars
without a set camp and in the bush key to the
trail. Water is collected from the springs,
bathing in the rivers and mealtimes by the
campfire. The trail is fully catered and all
equipment, bedding and food are provided.
For more information email Natalie de la
Porte at natalie@amgltd.biz

southernafrica

KWANDWE PRIVATE Game Reserve in South Africa has introduced a novel twist to the traditional safari
sundowner. An A-framed wooden ladder laden with bite-sized goodies served with sparkling wine makes
up the ‘Ladder Stop’, where can guests relax on original coffee bean bags surrounded by paraffin
lanterns. There is also the ‘Kwandwe Soup Stop’, which serves a traditional South African Braai with meat
skewers cooked over an open fire, served with roosterkoek (grilled bread cakes) and a selection of
salsas, whilst ‘The Magic Tree Stop’, lit up with lanterns, is one for the romantics. Visit kwandwe.com

Free night offers with
Virgin Limited Edition’s
South African escapes 
VIRGIN LIMITED Edition is
offering a selection of
South African adventures
where certain bookings can
benefit from a final night
for free.
At Ulusaba Private Game

Reserve, from the safari
lodges in the Sabi Sand
Reserve, guests can
experience twice-daily
game drives and luxury
accommodation with
unlimited food and drink. 
For stays of at least four

nights before the end of
September, the final night
is free. Longer stays of five
and six nights are
available, but there is a
maximum of one free night
per booking and this offer
can be combined with a
‘kids go free’ offer.
For clients looking to

escape the heat of
summer, Mont Rochelle
Hotel and Mountain
Vineyard in Franschhoek
attracts food and wine
lovers from around the
world and provides a range
of activities - from horse-
back riding to an afternoon
exploring the Miko wine
cellar. Guests staying three
nights or more before
September 30 are also
offered a free night’s stay. 
Visit
virginlimitededition.com
for more details.

Blue Marlin offers agents a taste of South Africa
THE BLUE Marlin Hotel is offering agents the chance to experience South Africa for £395.
Located 40 minutes south of Durban, the newly renovated 122-room four-star resort overlooks Scottburgh beach, and

acts as a base to take part in dolphin watching, visit the Aliwal Shoal dive site or participate in golf nearby.
Many tours can be booked from the hotel. As examples, an hour away there is game viewing, along with Zulu cultural

experiences, Ushaka Marine World, the Sharks Board and the vibrant city of Durban. Further afield, visitors can discover
the events surrounding the Battlefield sites, such as Rorke’s drift. 
KZN, on the east coast, known as the ‘Zulu Kingdom’, has a distinctive mix of culture and, with a year-round climate

and a rich diversity of activities, this virtually undiscovered destination offers an introduction to the African experience. 
The price includes seven nights’ full board accommodation, an open bar from 11:00-23:00, transfers, evening

entertainment, a half-day tour to Crocworld, a half-day tour to a rural project and a full day tour to a game reserve, which
includes lunch and a game drive. Agents only have to add the flight. 
In addition, children up to 18 years old can stay for free, including the school holidays, with payments only required for

the tours, food and beverage. The offer is valid until November 30.
For more information contact Sandie Curtis by emailing sandiecurtis2@gmail.com or call 01344-627940. 

Ezemvelo KZN Wildlife encourages visitors to go tech-free 
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SOMAK HOLIDAYS recently hosted fam trips to both Kenya and South Africa.
Agents got the chance to see the ‘Big Five’ in both the Masai Mara in Kenya
and in the Eastern Cape in South Africa. They also got the chance to see
some of the lodges and hotels that the operator sells. Pictured traversing
the Tsitsikamma suspension bridge are, from the left:  Justin Coles, Somak
Holidays; Lesley Reeves, Meon Valley Travel; Ollie Maye, Midcounties Co-op
Travel; Angela McCall, Central England Co-op Travel; Jess Sherriff,
Triangle Travel; Diane Hammond, Regent Travel; Kelly Adams, Savvi Travel;
Jenny Grut, World Travel; Paula Boyd, Travelplanners; and Jackie Bulmer,
Ian Allan Travel at the front. Agents selling Southern or East Africa through
the operator are also offered the chance to win a place on a fam trip later in
the year. Visit somak.com or call 020-8423 3000 for information.

Crossword:
Across: 1. INSIGHT, 5. BAZ, 7. EXCEL, 8. HYATT, 9. GRAZ, 11. STENA, 14. AMMAN, 15. LYON, 18. PARMA, 19. TRENT, 21. AJA,
22. ASHFORD.
Down: 1. ICE AGE, 2. SLC, 3. GULF, 4. TAHITI, 5. BLARNEY, 6. ZETA, 10. ALMERIA, 12. PANAMA, 13. UNITED, 16. APIA,
17. UTAH, 20. ELO. 

Highlighted Word: IRELAND

Where Am I?: To Sua Ocean Trench, Upolu Island, Samoa 

puzzlesolutions
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MOROCCO
5   
Thalassa Sea & Spa B&B

REDUCED RATES 

7 nights from £1,319pp

Departs Gatwick 13 Aug

PRIVATE
TRANSFERS 
INCLUDED

Call 0800 008 7288   
www.classic-collection.co.uk

CYPRUS
5  Almyra    HALF BOARD

REDUCED RATES & 

COMPLIMENTARY HB

7 nights from £1,164pp

Departs Gatwick 1 Sep

CROATIA
5  Hotel Bellevue 
B&B

REDUCED RATES

7 nights from £783pp

Departs Gatwick 2 Oct

BERMUDA
Grotto Bay 
Beach Resort B&B

REDUCED RATES

7 nights from £1,707pp

Departs Gatwick 1 Sep

per couple per week

SAVE
£499

per couple per week

SAVE
£685

per couple per week

SAVE
£219

a�orda�e luxury 
SUMMER SAVINGS

per couple per week

SAVE
£715

PERSONALISED HOLIDAYS 
 

ANY AIRPORT  I  ANY AIRLINE  I  ANY DURATION

5030

         13:07
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