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500 holidays

£100pp OFF 
Book by 29th April 2016

Limited to

That moment when summer is on 

Every moment matters

Mark Warner’s award winning holidays 
from £399 this summer
Mark Warner’s sporty ingredients and relaxed approach
are some of the reasons so many of our guests return time 
and time again. Much of our success is attributed to our 
staff and their dedication. 

A Mark Warner holiday includes:
Sailing & windsurfi ng with tuition • Tennis • Mountain biking
Fitness programmes • Flights • Transfers • Board options
Childcare from 2 years* • Evening crèche • Kids’ entertainment

Call us on 0333 305 7267
www.markwarner.co.uk/agents

Learn more about us at www.markwarnerexpert.co.uk 
Follow us Greece | Sardinia | Corsica

The lead in price of £399 relates to 4th May at Lakitira and has the £100 discount already applied. Offers are subject to availability and can change at any time. 
Offer excludes infants. Can’t be offered in retrospect, Mark Warner booking conditions apply. *Childcare from 4 months – 2 years is chargeable. 

MWHolidaystradeMW Holidays Trade
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WHILE STERLING has slumped to a 22-month low against
the euro and is significantly weaker than a year ago against
most European currencies, it has strengthened against
currencies for top long-haul destinations, fuelling demand.
The quarterly Post Office Travel Money Holiday Money Index
supports the idea that UK holidaymakers plan to travel
further afield this year.  
Most notably, US dollar sales have surged by 14% for

January-March 2016 compared with the same period a year
ago; a significant increase because the dollar is the Post
Office’s second bestselling currency and the double-digit
percentage rise is more meaningful than for currencies
where sales levels are lower. It also suggests
holidaymakers are ignoring the fact that sterling is 3%
weaker than a year ago against the US dollar, possibly
because Brits believe the US will be good value once they
get there.

The US dollar is one of 14 long-haul holiday currencies
that dominate Post Office Travel Money’s Fastest Growing
Currencies top 20 for the first three months of the year.
Many of the currencies that feature in the growth chart
have also seen big surges in the value of sterling,
suggesting that increasing numbers of holidaymakers are
making their destination choices based on where their
travel cash will stretch further.
The company's head of travel money, Andrew Brown,

said: “Sales of long-haul currencies are booming. This
suggests a move towards holidays further afield –
especially as it is being reported that long haul destinations
are competing well on price with European ones, where
package prices are rising. In the case of the US, we believe
some people who would have visited Egypt have swapped
Sharm el-Sheikh for Florida. Prices in Orlando remain very
attractive for families on a strict budget.”   

Air New Zealand has been travelling up and down the UK visiting travel agents on a two week LA-inspired road trip to raise awareness of its
daily flight from London to Los Angeles. The carrier’s pair of all-American Chevrolets have been bringing a dose of cool to cities across the UK to
host LA inspired carpool karaoke sessions with prizes up for grabs for agents who join in and sing their heart out to West Coast classics. Prizes
include a holiday for two to California, £2,000 and lots of other on-the-spot prizes. Pictured ready to surprise Trailfinders on Trump Street in
London are the carrier’s Beth Bond (left), Camilla Lymalm (centre) and Roxy Begum. For details see airnewzealandtrade.com/california  
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Sing your heart out…

Surge in demand for long-haul destinations follows rise of the euro   

continued on next page
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Madrid launch from Birmingham
Airport from Iberia Express
BIRMINGHAM AIRPORT has welcomed the arrival of
Iberia Express serving four weekly flights to Madrid, with
connections to more than 30 Iberia destinations 
across Spain, Portugal, Africa, the Middle East and 
Latin America.
The airline will operate the return flights on Mondays,

Wednesdays, Fridays and Sundays, and all services carry
British Airways' codes, with members of the Iberia Plus
programme as well as BA’s Executive Club earning (and
redeeming) Avios when they fly with the carrier. 
The Birmingham flights are scheduled to offer the

best connections from Madrid to another 34 Iberia Group
destinations, such as Dakar, Buenos Aires, 
Havana, Mexico City, Montevideo, Santiago de Chile, and
São Paulo.
For further information or to make a booking visit
iberia.com

www.travelbulletin.co.ukApril 22 20164
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MADE UP IN MAIDSTONE...Carol McMurray (right) of Baldwins Travel in Maidstone was the lucky winner of Titan's Jackpot competition for
January/February, and got to choose any Titan holiday of her choice up to the value of £5,000. Pictured with Carol is the operator's Louise Sword.

Saga offers HCEW on travel policies 
EIGHT OUT of ten over 50s are planning to go on holiday
this year and one in six of these people will hire a car so
they can explore foreign cities on their own, according to
research by Saga Travel Insurance.
However, driving abroad is not without its risks and if

a rental car is stolen or damaged then people can be left
facing a big bill, typically hire car companies charge an
excess of anything up to £900 if you prang the car. This is
why rental companies often advise people to buy a hire
car excess waiver policy when they rent a car. However,
the policies can be expensive if you buy them direct from
a hire car company when you pick up the rental vehicle.
In fact, some may charge as much as £25 per day.
As such, Saga is now offering its customers the option

to add hire car excess waiver insurance (HCEW) to their
travel insurance policy from £2.70 a day. The policy also
covers people if they lose their hire car keys or if they put
the wrong fuel in the vehicle, which are not covered as
standard by some car rental companies.

Thailand is one of the long-haul destinations where
demand for holiday packages is said to be surging. To
underline this, Post Office sales of the Thai baht have
increased by 17% year-on-year, indicating an awareness of
the good value available in both holiday packages and on
the ground prices. 
The latest Post Office Holiday Costs Barometer reveals

that Phuket rates as third cheapest among long-haul
resorts for a barometer basket of eight tourist staples,
where a family of four can have a meal with drinks for
under £55. 
Prices in Bali and Cape Town are even cheaper, which

helps to explain why sales have surged by 23% for the
Indonesian rupiah and by 20% for the South Africa rand
compared with January-March 2015. Another factor in the
sales surge for South Africa is the fact that sterling has
risen by 19.3% year-on-year against the rand. 
Poor exchange rates do not always have a negative
impact. The Holiday Money Index sales growth chart
reveals that Denmark is looking particularly popular -
fuelled by demand for Copenhagen city breaks. Sterling is
down more than 9% on last April, but Danish kroner sales
have mushroomed by 52%, making it the Post Office’s top
growth currency. 

Other city break destinations proving popular are
Stockholm (Swedish kroner +18%) and Prague (Czech koruna
+8%), despite a sterling rate fall of more than 10% for both
their currencies. Croatia is also looking as though it will gain
further ground this summer despite the weak pound, which is
worth around 10% less than a year ago. In spite of this, sales
of the Croatian kuna are up by 19% year-on-year.
The biggest sterling rate fall of 13.2% has been against

the Icelandic krona – and 7.7% of this has been since
January. Despite this, Post Office sales of the Icelandic
krona have risen 14% year-on-year and are up by 100%
over five years.
Conversely, although the Turkish lira has fallen 10.4% in

value against sterling year-on-year, this has not helped to
drive demand. Concerns about safety in Turkey’s resorts
and cities has depressed demand and Post Office lira sales
have slipped over 50% to match the widely-reported big fall
in demand for Turkish packages.
There has been little movement within the Post Office’s

20 bestsellers, although the Singapore dollar (19) and
Swedish kroner (20) are new entrants. However, 12 of the
20 Fastest Growing Currencies are new to the table. The
highest entrants are the Chilean peso in second place with
a 31% year-on-year rise in sales and the Brazilian real in
fourth position with a 24% increase.

continued from previous page
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The Goa Experience launches winter
2016/17 brochure with new options
THE GOA Experience has issued its winter 2016/17
brochure featuring package and tailor-made holidays to
the northern, central and southern regions of Goa. 

The operator continues to offer a wide range of
accommodation with a choice of single and multi-centre
holidays. Five new hotels, twin centre and tailor made
options are featured, with many properties exclusive to
the company. 

The programme includes luxury resorts, converted
heritage homes and beachfront hotels which are suited to
all tastes and budgets. India Tours are also available and
include trips to the Golden Triangle and Kerala. 

Katie Bushnell, the brands' product manager, said:
“We’re excited to launch the new brochure with an even
bigger and better programme following a successful first
season. The new hotels are great additions as they offer
more choice, and our new India Tours mean our customers
have even more scope to build their perfect holiday.” 

As an example of options available, seven-night
packages staying at the four-and-a-half-star Ramada
Caravela Beach Resort in Varca, which offers a large
swimming pool and 199 guestrooms costs from £849 per
person including breakfast, flights and private transfers.

An early booking deal is offered, with savings of up to
£410 per person for bookings made by June 30. 
Call 01489-866986 or visit goaexperience.co.uk for 
more information.

www.travelbulletin.co.uk

Experience the new Gotthard Base Tunnel
with Ffestiniog Travel 

DUE TO be opened officially on June 1, the Gotthard Base
Tunnel will be the world’s longest railway tunnel, surpassing
the current record holder, Japan’s Seikan Tunnel. 
The 57km masterpiece,  which has cost £6.5billion and

taken 20 years to complete, will transport passengers
between Zurich and Milan in under three hours, shaving
an hour off the current journey time. 
Brits can be one of the first to experience it on a

tailor-made, four-day Gotthard Tunnel Opening Festival
Break with rail holiday specialist, Ffestiniog Travel. 
Timed to coincide with the weekend of public

celebration that will follow the official opening
ceremony, visitors can look forward to a programme of
events ranging from interactive multimedia exhibitions,
shows and music to tunnel rides on the Gotthard shuttle
train (travelling at up to 200 km/hr) and the chance to
inspect the maintenance and intervention centres, and to
see a fire & rescue train in action. 
Departing on June 3 from St Pancras, the price is

from £790 per person, based on two sharing, including
rail travel to Andermatt, three nights’ breakfast
accommodation and a four-day standard-class Swiss
Travel Pass. 
Gotthard Tunnel Opening Festival admission costs

have yet to be confirmed and are therefore not included
in the package price. 
To book or for more information call 01766-772030 or
visit ffestiniogtravel.com

newsbulletin
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A STATE-OF-THE-ART £200million
mass passenger transit (MPT) system
linking London Luton Airport (LLA)
with Luton Airport Parkway railway
station have been announced. 

The news was a highlight at the
launch of Luton’s ambitious and wide-
ranging £1.5billion inward investment
programme which outlines a 20-year
plan for major transformation of the
town and signals how the borough will
achieve strong, sustainable and
balanced growth and create jobs for
local people.

Construction is already well under
way on the airport’s separate
£110million redevelopment plans, and
together the combined investment will
transform the passenger experience
and enable LLA to increase its capacity
by 50% to 18 million passengers per
year by 2020.

The MPT system will be a fully-
automated, two-way, 24-hour, guided
light rail people mover based on latest
system technology and design
innovation, and when complete will
enable a quickest direct journey time
between London St Pancras and the
airport terminal of under 30 minutes.

LLAL has appointed Arup to design
and procure the scheme, and it is
anticipated that a planning application
will be made in the early autumn. Work
could begin in 2017 with the system

ready for operation by the end of 2020.
It is envisaged that fares would be

included under train ticket or car
parking arrangements, or available for
separate purchase, as with the current
bus service.

The growth of the airport is
predicted to increase its economic
impact by 77% from £1.3billion to
£2.3billion by 2030 and create 10,500
new jobs over the next 15 years.

The airport has also announced new
flights to Turin - see picture below.

Red Funnel launches Twizy car
hire packages for IoW passengers
Red Funnel has announced pricing for its Twizy
electric car hire packages for foot passengers
travelling to the Isle of Wight via Southampton. 

Customers can now explore the destination by
hiring Renault’s electric two-seater Twizy cars from
'Hire a Twizy' as part of a great value package which
includes return foot passenger travel from
Southampton to West Cowes, with East Cowes
coming later. 

A pre-booked Twizy will be waiting on arrival,
giving customers a novel, fun and environmentally-
friendly way to explore every corner of the Island, with
prices leading in at £49. 

Each Twizy has sufficient battery range to
circumnavigate the Island’s coastline on a single
charge, but charging points are conveniently located
across the Island. The vehicle also comes with 
a Satnav which is pre-loaded with points of interest
and the places to recharge the battery.
Packages are on sale now from redfunnel.co.uk/twizy

An artist’s impression of the new transit system

www.travelbulletin.co.ukApril 22 20166
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LUTON LAUNCH...Simon Harley (left) from Luton Airport (LLA) and Paul Argyle
from Flight Directors, celebrate Blue Air’s new service between LLA and Turin.
Flights now operate four times weekly. For details see blueairweb.com

THREE AIRLINES will be launching new routes from the UK to Montréal from next month.
Air Transat is launching a Glasgow to Montréal route on May 30, opening up the entire Québec region for Scottish

travellers. Flights will depart every Monday with prices starting from £385 return per person. 
WOW air will be flying to Montréal via Reykjavik from three UK airports - with Gatwick flights launching on May 4, Bristol

on May 12 and Edinburgh on July 13, with fares leading in at £99 one-way. Services to Montreal International Airport will
operate four days a week on Mondays, Wednesdays, Fridays and Sundays using new A321 aircraft, and flights between
Iceland and Montreal take about five hours. 

Meanwhile, Iceland’s main airline, Icelandair, has announced new routes from the UK to Montréal via Reykjavik from May
19 four times weekly until November 2016, on Mondays, Tuesdays, Thursdays and Saturdays. Prices start from £380 return
from five UK airports - Gatwick, Birmingham, Manchester, Glasgow and Aberdeen - and from £397 return from Heathrow.
The carrier also allows passengers to take an Icelandair Stopover for up to seven nights at no additional airfare. 
For more information see airtransat.com, wowair.co.uk and icelandair.co.uk, and for details on the destination see
quebecoriginal.com/en-gb

Plans for £200m mass passenger transit system announced for Luton Airport 

Montréal to gain new UK flight routes from Air Transat, WOW air & Icelandair 
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ROYAL CARIBBEAN International welcomed 650 agents on its newest ship Ovation of the
Seas last week, writes Angela Cronin. 

The agents enjoyed an overnight stay on the line’s latest addition to its Quantum-class fleet
before it set sail on its inaugural three-night round-trip sailing to the Netherlands on April 14. 

The line's president and CEO, Michael Bayley, said that while Ovation’s homeport will be in
Tanjin, China, having the ship's inaugural sailing out of Southampton presented the cruise line
with an opportunity to showcase its latest Quantum class ship to the trade (more than 70% on
board had not experienced a Quantum ship). 

He said: “There are many agents who are not familiar with Royal Caribbean so this was a
great opportunity to introduce them to our brand and to our Quantum class ships as we don’t
currently have any sailing out of the UK.” 

The 4,180-passenger Ovation has two more European taster sailings later this month (to
France and Belgium from April 17-22 and to France and Spain from April 22-20), before it
embarks on its 52-day Global Odyssey tour to its homeport of Tianjin on May 3. 

New additions to Ovation of the Seas are the Royal Suite Class, which includes 24/7 butler-
style services from the new Royal Genies, who aim to “anticipate what the guests want and
surprise and delight them” with personalised experiences tailored to each guest. 

Ovation also features new DreamWorks experience including character dining, appearances
and photo opportunities with characters from Shrek, Kung Fu Panda and Madagascar.  

Other features on Ovation – Royal Caribbean’s 24th ship – include the North Star observation
capsule, Ripcord by iFly, SeaPlex leisure space, 18 restaurants and an increase in space for retail
and health and beauty products. 

The ship also has an eclectic art collection on board totalling £3.1 million which includes 
a feature that will have particular significance for the Chinese market – a 33ft tall panda and her
10ft tall cub that will perch on top of the SeaPlex on deck 15. 

Stuart Leven, managing director, Royal Caribbean International, UK and Ireland, said he
hoped to see a Quantum class ship back in the UK in the coming years. 
(Cruising – page 21)

newsbulletin
Kent Life showcases
June Country Fair 

KENT LIFE Heritage Farm
Park in Sandling will be
celebrating the county’s
farming traditions at its
annual Country Fair on June
18 and 19.
Guests can get stuck into

life at the farm by learning
how to groom and feed the
animals, having a go on the
tractor driving course
(Saturday only) and joining in
the sheep dog demos.
Other highlights include 

a falconry display, a tour
around the vintage
farmhouses, watching the
blacksmith at work in his
forge, visiting the old-
fashioned steam organ and 
a Best Victoria Sponge 
Cake competition.
On Sunday June 19,

visitors can also enjoy 
a Classic Vehicle Show, with
the chance to vote for their
favourite from the display,
and owners can enter their
classic vehicles for £5.
Standard peak admission

prices (valid until October 31)
are £9.50 for adults and
£7.50 for children (aged
three-15). A new Family
Ticket (two adults and two
children, or one adult and
three children) is available
for £29.95, while under-
threes and members go free. 
For details visit
kentlife.org.uk or call 
01622-763936.

It’s a standing ‘Ovation’ for RCI’s latest addition

THE ANTIGUA & BARBUDA Tourism
Authority has launched its 2016
advertising campaign with the
objective of maximising on the recent
visitor growth and working more
closely with the trade. 

The new print and digital ad
campaign will showcase Antigua and
Barbuda under the themes of luxury,
romance and fun/active, and the
microsite is now live. 

This year’s campaign aims to
generate bookings in the traditionally
quieter summer months and for the
following peak season. Antigua looks
to continue the momentum of positive

visitor growth over the past year where
June to December 2015 saw double
digit growth. 

A number of operators have also
contributed to the campaign as
Antigua seeks to strengthen its
partnership working with the trade,
driving awareness and interest in the
destination. Both Virgin Atlantic and
British Airways are also participating.  

Jean-Marc Flambert, vice president
of sales and marketing UK & Europe,
said: “Ahead of new hotel openings in
the coming years, we need to grow the
demand and awareness for the
islands. We hope that this campaign

will increase business for tour
operators and travel agents selling
Antigua and Barbuda.”

New UK ad campaign from Antigua & Barbuda aimed at working closely with trade
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Pictured from the left are: Greg Ward, Shangri-La Hotels and
Resorts; Marisa Aranha, Hotel Jen; and Luc Genest, Shangri-La
Hotels and Resorts.
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•   Check out the new 2016/17 Goa Experience
brochure from the destination specialists
with 24 hand-picked properties ranging
from boutique heritage homes and luxury
retreats, to great value-for-money options.
Plus new India Tours including trips to the
Golden Triangle and Kerala.

To order a bulk supply or additional file copies
call 01489 866 955 or email

trade@serenity.co.uk

LUXURY HOTEL chain Shangri-La has unveiled its
new collection of Asia-Pacific, mid-range lifestyle
hotels to the UK trade. 

Hotel Jen launched back in September 2014 with
the opening of Hotel Jen Orchardgateway in
Singapore, however this is the first time the hotel
brand has been introduced to the UK market. 

The hotels are designed to appeal to a new
‘Jeneration’ of travellers who value cultural insights
and interesting experiences as much as they do
comfortable rooms and fuss-free service. 

Hotel Jen now has 10 hotels across the Asia-Pacific
region including: Johor, and Penang in Malaysia;
Manila, Philippines; northeast China; Hong Kong;
Beijing; Maldives; and Brisbane, Australia with plans
to open a new hotel in Kota Kinabulu in Borneo 
in 2018 and a new 200-room property in Kuala
Lumpur in 2019. 

Marisa Aranha, vice-president sales and marketing,
said that Europe is high on Hotel Jen’s wishlist of
destinations to expand the brand to, with London in
particular being a preferred destination. 

Existing hotels are currently going through a phase
of renovations and improvements. Hotel Jen Puteri
Harbour in Johor, Malaysia is widening its appeal to
the family market with 12 Hello Kitty-themed rooms
to be completed before the end of this year. The hotel
is located near Hello Kitty Town as well as Legoland. 

Hotel Jen Brisbane is opening six new meeting
rooms next month, while five guestroom floors at the
Hotel Jen Shenyang in northeast China will be
converted into new serviced apartments. 

Hotel Jen Hong Kong is refurbishing its Sky Lounge
towards the end of this year, while Hotel Jen
Orchardgateway Singapore has opened a new
Baywatch@Jen rooftop pool bar with city views. 

Hotel Jen Penang will start its renovation of all
public rooms and the lobby in July, with the first
renovated guest rooms scheduled to open in October
2016 and Hotel Jen Male has added a new gym. 

Shangri-La launches collection of mid-
range lifestyle hotels to UK trade
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Agent giveaway
Founder of G Adventures, Bruce Poon
Tip, has launched his second book, Do
Big Small Things, an activity book

designed to encourage readers to step
outside their comfort zones, no

matter where in the world they are.
The RRP is £11.99 and the guide to a
meaningful life is aimed at those

about to embark on an adventure, gap
year, career break, plus those looking
to expand their horizons in day-to-day
life. The company is giving away three
copies of the book - for a chance to

win, send your answer to the
following question - In what year did

G Adventures launch? - to
lauretta.wright@travelbulletin.co.uk

by Friday April 29. 

Booking incentives
� CRYSTAL CRUISES has announced details of a new agent
booking incentive, which is valid on all 2017 World Cruise
bookings made throughout this month. The company is
rewarding agents with a £250 Lifestyle Voucher by Red Letter
Days for a 2017 full World Cruise booking and a £100 Lifestyle
Voucher for any 2017 World Cruise sector booking. All bookings
will also go into a draw and one lucky agent will ‘Win a Penguin’,
thanks to a penguin adoption scheme offered by zoos around the
country. For details call 020-7399 7602 or email
sales@cruiseportfolio.co.uk

� TO ENCOURAGE AGENTS to sell more of its southern states of
America programme, Funway is offering a special MoneyCard
reward of £500 throughout this month for bookings that include
one night in one of the six southern states. See
funway4agents.co.uk for details.

� GOLD MEDAL is giving agents the chance to win the ultimate V
Festival VIP package including glamping for two in a luxury
Emperor Suite and VIP area access as part of its ‘Spring into
Summer’ campaign when they make a summer 2016 booking for
travel between May 1 and August 31 by April 29. Summer gift
sets are also being awarded on a weekly basis. Booking
references should be sent to
springintosummersale@goldmedal.co.uk

� TRAVEL 2 IS giving agents the chance to win one of eight £250
credits on their T2 Rewards Card as part of its ‘Live your dreams,
Visit Australia’ campaign. The operator has teamed up with
Tourism Australia, Qatar Airways, AAT Kings and thl to
showcase the variety of experiences available in Australia
including diving on the Great Barrier Reef, wine tasting at
vineyards or catching some rays on Bondi Beach. To be entered
into the prize draw, agents need to make a qualifying booking to
Australia that includes return flights and three nights' ground
arrangements by April 30. To triple their chances of winning,
agents should book return flights with Qatar Airways. The
company is also giving agents the chance to win one of six £200
T2 Rewards Card credits as part of its latest campaign –
‘Experience Malaysia Airlines with Travel 2’. Agents need to
make a qualifying booking with First or Business Class return
flights with Malaysia Airlines before April 30 to be in with the
chance of wining. For details see travel2.com
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NEWS BITES
�  INNSTANT TRAVEI has further increased its support of the travel
trade with the completion of an XML integration with
technology provider Multicom. Agents can access the
company's products, special offers and rates by visiting
innstanttravel.com and completing the registration online or by
contacting gag@innstanttravel.com 

�  THEME PARK, Efteling, located in the South of Holland, is aiming
to continue its growth to attract five million visitors in 2020. As
part of the mission, the park has started the construction of 
a new holiday village, which is due for completion in 2017. The
village will feature a hotel and 66 holiday homes. 

�  EXPERIENCE LATIN AMERICA 2016 has announced the
enrolment of 30 new exhibitors to the three-day B2B event,
which takes place from June 6-8 at the CCT Venues in Canary
Wharf, London. For details see experiencelatinamerica.co.uk 

�  E-VOYAGES GROUP, a DMC for custom made voyages in the UK
and Ireland, has been appointed by Field & Country Fair as the
exclusive accommodation partner for the 2016 Field & Country
Fair, which takes place at Cornbury Park in Oxfordshire in June.
Details at fieldandcountryfair.com/visitors and e-voyages.co.uk 

‘Colour your summer’ with Monarch
Following the increasingly popular trend of adult colouring
in, Monarch has launched a new direct response campaign
looking to inspire customers to add ‘colour’ to their
summer this year. 
The concept, created by WDMP, spans press, digital,
outdoor, DM and email, and the idea behind the concept is
to stand out in a cluttered marketplace and entice the
feeling of adding ‘colour to your summer’ through the
company's flights and holidays. 
Each execution features a hand-drawn black and white
illustration with touches of colour to indicate partial
colouring, encouraging participation from customers to
colour their summer - which fits in well with the personal
service the airline and operator offers. 
The campaign features well-known city destinations such
as Barcelona and Lisbon, as well as some inspirational
summer holiday imagery. 

Whether you are an established company or a start-up, a partnership 

a 1st class experience. With advanced agents tools, a lightning fast 
booking engine and easy integrations, our cutting edge technology 

provides the perfect platform for your business to succeed.

If you are a travel agent, tour operator or wholesaler you

www.digital-trip.com

with our award-winning
travel technology

UPGRADE YOUR
TRAVEL WEBSITE

TO 1ST CLASS

Visit: www.digital-trip.com
Email: info@digital-trip.co.uk
Call: 01202 702 226

      11:14:46

newsbulletin
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Where Am I?

With three granite towers that dominate the landscape
and from which this national park takes its name, this Un-

esco Biosphere Reserve system is renown for its moun-
tains, glaciers and golden lowlands that shelter rare

wildlife such as guanacos

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, April 28th. Solution and new puzzle will

appear next week.

The winner for 8th April is Mike Richardson, Villair Travel

in Leics.

April 8 Solution: A=2    B=1    C=8    D=4

Number: 016

Across 
1. P&O cruise ship (5)
3. Phone or email icon, smiley perhaps (5)
5. Stylish beach resort close to Lisbon (7)
7. Serves 14 Across, ___ Kenyatta International

airport (4)
9. Small Chinese flat bottomed boat (6)
11. Harald V is king of this country (6)
12. Sounds like a call sign (4)
14. East African capital city (7)
15. Heraldic emblem, ___-de-lys (5)
16. Long haul tour operator (5)

Down 
1. He's in the album charts duetting with his

younger self (4,5)
2. Indian city where Shah Jahan built a famous

monument dedicated to his wife (4)
3. Ski resort in the Austrian Tyrol (6)
4. Company specialising in holidays to Greece

and Cyprus (7)
6. 4 Down can take you to this picturesque

crescent-shaped island (9)
8. English resort, home to Dreamland and the

Turner Contemporary Gallery (7)
10. Leisure Hotels operator (6)
13. First name of celebrity chef taking Long

Weekends on BBC2 (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
please see page 30

Crossword

Su Doku

N
um

be
r: 

01
6

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D

           

a           
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conferenceupdate
Welcoming members and business partners from across the
travel industry on MSC Fantasia, The Advantage Conference 2016
took place earlier this week with the theme ‘Blink – reset your
vision’. Offering a programme designed to provide a macro
perspective on some of the key aspects important to business
and leisure travel right now, ADAM POTTER reports on some of
the key themes discussed… 

Advantage unveils own in-house tour operator, Advantage Holidays
JULIA LO BUE-Said, managing director for Advantage, announced the launch of Advantage Holidays to delegates at the
conference earlier this week. 
Described as dynamically packaged, fully-bonded holidays under the Advantage brand, Bue-Said commented that

the new product offering “Will allow us to work smarter with our business partners for a better understanding of data,
as well as directly connecting with GDS, airlines and hotel partners. This complimentary fit with our current partners
provides our membership with guaranteed access to product with margin management capabilities as well as giving
members control of their destiny in a tailored manner.” 
During her speech, Bue-Said said that the future longevity of the organisation comes with a need to understand the

changing habits of the consumer along with preparing for millennials, future geo-political influences and an increase in
direct marketing strategies. 
Addressing delegates, she said: “These dynamics impact members engaged in the leisure and business travel

community. It's clear that we have stormy waters ahead, however stormy weather can create exciting opportunities,
providing we start to think differently.” 
Marking a substantial investment in technology by the consortium, the development of a central CRM system named

Advantage Gateway 2 was also officially launched. The platform has been created with a single sign-on dashboard for
members, with simpler access to all Advantage content and to products from business partners with the aim to allow
agents ‘to take greater control in a flexible and dynamic manner’. 

DANIEL LEVINE, executive director of the Avant-Guide
Institute (which tracks the latest deals and experiences
across the globe), took to the stage to offer an insight into
the trends that are currently powering travel and tourism.
Leading the way is the concept that we are now living in 

a new ratings economy, in which customers are rating and
talking to each other about businesses online and are
actively being encouraged to do so. 
According to Levine, agents should already be aware of

who is and where they’re being rated so that they can
become a part of that conversation and be able to respond
and engage. The good news for agents is that they are well
placed to provide a service that’s trending and that people
are actively seeking out. 
Levine said: “We're living in the fastest most complicated

time in the history of humanity. Culture keeps moving
exponentially faster and people are busier than ever. We get
a lot more done than we used to, but that also means we're
looking to work with businesses that make our lives
simpler and with people who solve problems for us. I
wanted to bring this trend specifically to the attention of
agents because one of the amazing things agents are able
to do is make lives simpler for people by taking care of
complex trips for them. It’s one of the reasons we're seeing
a resurgence of travel agents at the moment.” 
Although customisation and personalisation is an area

that many in the travel industry are already well versed in,

other companies from across the industry are also working
hard to meet this major social trend. 
Levine said: “The effect is that personalisation is now

becoming so commodified that customers are being
socialised to expect products and services that are
customised and personalised to them.”  
Offering advice into how agents can maintain their edge

over these other industries and to enhance what they are
able to offer even further, Levine suggested: “Think about 
a group of people and what you can offer that will really
make them value you more. When you specialise for 
a particular group of people or customise and personalise
for individuals you can even charge a little bit more - people
are very willing to pay for those experiences that are
specifically tailored for them.” 
Other key trends outlined by the company included 

a desire from consumers to know the stories behind the
products and services that they are interacting with in order
to share these with others, as well as a need to make
stronger connections with others. Levine concluded:
“Fostering connections is a major social trend; it's not just
about bringing people together with their friends and family
whilst they’re away or with who they are going to meet on
holiday, but also about the connections that customers
have with you. People are looking for these personal
connections and it’s another wonderful reason why travel
agents are having resurgence.” 

How emerging consumer trends are driving a resurgence of travel agents 

Daniel Levine from Avant-Guide
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ABILLOWING PLUME of smoke pushes its way through
the branches of dense German forest. Though the
interior of the passenger car is snug, the open air

gangway connection is where the action is – here the wind
whips past your face, the smell of pine intermingled with
smoke carries on the air, the hard ‘click clack’ from the
tracks reverberates through your feet and scenes of small
brooks babbling through packed woodland swiftly followed
by huge cragged valleys opens before your eyes.

Indeed, there is little doubt that a steam rail journey that
trails through untamed nature still proves a romantic
experience for travellers. As we proceeded on the Brocken
Railway, which winds to the summit of the highest
mountain in Northern Germany, hikers paused in their
uphill pursuit to consider this metal marvel chugging by
and with a low whistling whoop our train bellowed its
challenge to the mountain, climbing steadily ever upwards.

A key highlight in Rail Discoveries’ ‘The Harz Mountains
2016’ itinerary, the final destination for this heritage steam
journey on the Brocken Railway is Germany’s highest
railway station, Brockenbahnhof, providing a stunning look-
out point for panoramic views of the Harz National Park
and, during our visit, a very sudden emergence into a
beautifully crisp snowscape. The operator also provides 
a steam journey on the Selketal Railway, highly regarded by
both railway and nature enthusiasts, following the course of
the Selke Valley.

When not traversing the tracks, an exploration on foot in
some of the region’s picturesque towns reveals its rich
history and distinctive charm. Featuring on the operator’s
programme is a walking tour of Goslar, whose old town is
now listed as a UNESCO site thanks to the conservation
status of more than 1,500 half-timbered houses.

Unique medieval architecture and some rather unusual
figures can be discovered around the Market Square. The
town hall’s Hall of Homage is regarded as a unique jewel
of late gothic interior design, while the Imperial Palace
with its grand painted walls and years of history is 
a must-see.

Also visited (and featuring on the UNESCO list) is the town
of Quedlinburg. Here an exploration of its narrow medieval
streets, passageways and courtyards comes highly
recommended, with some real hidden gems and delightful
boutique stores just waiting to be discovered.

Other tour highlights from the operator include
Wernigerode plus time to explore historic Hahnenklee. Not
included on the operator’s itinerary, but suggested as a way
to spend free time, is a visit to the the UNESCO Ore Mine of
Rammelsberg. Annually the attraction receives more than
100,000 visitors, a figure that only 4% of museums in
Germany achieve. Its popularity lies in its long history and
the struggle of the miners who worked there. 

Nestled at the edge of Harz’s national park, the Maritim
Berghotel Braunlage proved an ideal base from which to
discover the region. Commanding an enviable position at
the base of the Wurmberg Mountain, the views from the
rooms were nothing short of spectacular. After a full day of
touring, a locally brewed German beer in the comfortable
surroundings of the hotel’s Old English Pub was very 
much welcomed. 

A word of caution though; because of the legends of
witches associated with the Harz region, you’ll be hard
pressed to not come across a cackling coven of miniature
witches smiling at you through gift shop windows, and
before you know it, a trip to the Harz mountains will have
you under its spell.

13www.travelbulletin.co.uk April 22 2016

FACT BOX
RAIL DISCOVERIES offers a seven-day ‘The Harz Mountains’
escorted group tour from £775 per person. The price
includes all rail and coach travel, hotel accommodation
with Maritim Hotels, excursions to UNESCO sites Goslar
and Quedlinburg, a steam-hauled journey on the heritage
Brocken Railway and a journey on the Selketal
narrowgauge railway. Free time in Braunlage is also
included in the itinerary. Visit raildiscoveries.com or call
01904-527180 for further details and for more information
visit harzinfo.de, goslar.de and quedlinburg.de

germany

Woodlands, witches and wonders; 
a journey into the Harz Mountains with
Rail Discoveries by ADAM POTTER
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INNTRAVEL IS launching three new adventures in little-visited corners of Germany for 
next month.

Hitherto undiscovered by British holidaymakers, the small laid-back island of Rügen is
featured in the cycling journey ‘Rügen – an Island Revealed’. 
Cycling on country lanes and quiet paths, guests can enjoy diverse experiences - from views
over chalk cliffs and fishing villages, through to Belle Epoque architecture and 
a ghostly holiday camp commissioned by Hitler. 

Other highlights include the seahorse-shaped island of Hiddensee and the UNESCO-listed
beech forests at Jasmund National Park. 

The route is a full-circle and begins and ends with a ferry crossing from the Stralsund on
the mainland. Prices lead in at £950 per person based on two sharing and including seven
nights’ breakfast stay, five dinners, route notes, maps, luggage transfers and cycle hire.

Alternatively, ‘A Walk in the Black Forest’ is a new foodie hotel-to-hotel walk offering
scenic views. 

Guests will experience an ascent of the slopes of Feldberg - the Black Forest’s highest
peak, riverside walks with a stroll along the Löffeltal through the Ravenna Gorge and a visit
to the pocket-sized city of Freiburg. 

Prices lead in at £745 per person based on two sharing, including six nights’ half-board
accommodation, two picnics, route notes, maps and luggage transfers.

The operator has also crafted a tour in ‘The Harz Mountains’ walking from west to east
across the Harz National Park and Brocken summit in northern Germany. Also priced from
£745 and based on two sharing, it includes seven nights’ breakfast accommodation, three
dinners, four picnics, a steam train ride, route notes, maps and luggage transfers.
Call 01653-617000 or visit inntravel.co.uk for more details.

SuperBreak sees demand for Berlin 
SUPERBREAK HAS reported that demand for Berlin is
currently up by 60% year-on-year, with short breaks to the
German capital more popular than ever. 
The operator has attributed the growth to the additional
hotel capacity that has been added and the excellent air
connectivity from across the UK. 
In total, the operator now features 32 hotels in Berlin and
offers a range of flight inclusive packages that are all fully
commissionable to agents.
Properties that are now available through the operator
include the centrally located four-star Hotel Indigo 
Berlin–Alexanderplatz. 
Flight inclusive packages are from £309 per person
including three nights on a room-only basis and flights
from Glasgow in mid-June. Also available is the four-star
Crowne Plaza Berlin – Potsdamer Platz, with flight
inclusive packages available from £283 per person
including three nights’ room-only accommodation and
flights from Stansted in mid-June.
For more information call 0190-443 6000 or visit
superbreak.com/agents

www.travelbulletin.co.ukApril 22 201614
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Park Plaza Nuremberg
set to open 

NUREMBERG IN Germany
is soon to welcome the
contemporary 177-roomed
Park Plaza Nuremberg.  
The hotel, which opens

this season, occupies 
a prime position in front of
the Nuremberg Central
Railway Station and is 
a stone’s throw from
motorways connecting
neighbouring German and
European cities and the
Albrecht Dürer Nürnberg
International Airport. 
Taking inspiration from

the Renaissance
Nuremberg artist and
theorist, Albrecht Dürer,
all guestrooms feature the
hotelier’s bespoke beds
and a modern design with
flat screen TVs, large work
desks, in-room
entertainment systems,
mood lighting and Elemis
amenities throughout.  
The hotel also features 

a fitness centre and seven
meeting rooms with a
video conferencing facility.
Prices start from 

119 euros based on 
a double room.
Visit
parkplaza.com/nuremberg
for further information.

Inntravel introduces three new German adventures

MARITIM HOTELS is continuing to invest in its portfolio of 34
hotels in Germany with refurbishment projects underway in Ulm,
Koenigswinter, Munich, Stuttgart and Timmendorf. Hotel
guestrooms are being upgraded to feature the latest in-room
technology and contemporary décor, with communal areas also
being enhanced to ensure a warm welcome for guests.
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The World at Home in Germany...
...welcome to Maritim

Experience Germany's most exciting cities at their best in one 
of the 34 Maritim Hotels across the country.

We look forward to your visit 
•  always in the city centre, close to the railway station or the airport
•  in comfortable and elegant hotels
•  with warm hospitality and first-class service
•  with delicious German and international cuisine

We look forward to welcoming you to Maritim in these locations: 
Berlin · Bonn · Braunlage · Bremen · Cologne · Darmstadt · Dresden · Dusseldorf · Frankfurt · Fulda  
Gelsenkirchen · Hanover · Heringsdorf (Usedom) · Bad Homburg · Kiel · Koenigswinter · Magdeburg  
Mannheim · Munich · Nuremberg · Rheinsberg · Bad Salzuflen · Bad Sassendorf · Stuttgart 
Timmendorfer Strand · Titisee-Neustadt · Travemuende · Ulm · Bad Wildungen · Wuerzburg

M Hotels · Unit B · Portchester Court 237-239 South Park Road · Wimbledon SW19 8RY · United Kingdom  
Phone +44 208 545 6910 · Fax +44 208 545 6919 · info.vklon@maritim.com · www.maritim.com

Business premises of M Hotelgesellschaft mbH · Herforder Strasse 2 · 32105 Bad Salzuflen · Germany
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THE RIVER CRUISE Line has
introduced a new nine-day ‘Rhine 
& Moselle Explorer’ itinerary on the
four-star MS Serenity for 2017. 

The trip follows two of Europe’s
rivers on a journey from Koblenz to
Cologne, visiting wine towns, castles
and the Rhine gorge along the way. 

After leaving Koblenz, the ship
travels along the Moselle to
Cochem; Bernkastel-Kues; the
ancient city of Trier; and Zell, where
guests can learn about the town’s
legendary black cat; before
returning to Koblenz to begin a
cruise down the Rhine, stopping at
Rüdesheim, Bonn and Cologne. 

Optional excursions include
guided city tours, wine tasting in
Bernkastel-Kues and Rüdesheim, 
a visit to Siegfried’s Mechanical

Music Museum and a tour of
Augustusburg Palace. 

The trip costs from £999 per
person, based on two sharing an en-
suite cabin on a full-board basis,
and includes return coach travel
from a chosen departure point, ferry

crossings and the services of 
a cruise manager. 

Departures are available on June
4, 2017.
For more information visit
rivercruiseline.co.uk or call 0844-
544 7580.
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Latest figures from German National Tourist Office show tourism on the rise 
THE GERMAN NATIONAL Tourist Office has announced that the number of overnight stays by visitors from the UK and Ireland
has seen another rise. 

The overall figures in 2015 for the 12 month period between January and December show an increase of 7.4% in overnight
stays compared to the same period in 2014.  

Visitors from Ireland registered a 13% rise in overnight stays and figures received for January 2016 indicate this trend shows
no sign of abating. In January alone, overnight stays by visitors from the UK increased by 10.2 %, with a 10.8% rise for Ireland. 

The reason behind the continuing upward trend has been attributed to a number of factors including the choice of holidays
available, value for money, a fast modern infrastructure and easy access from the UK and Ireland. In addition, the amount and
type of holiday products sold by tour operators increased in 2015, leading to greater choice and service. 

A further factor noted was the German countryside and the UK’s enduring passion for all things rural. The GNTO predicts
that its ‘Holidays in the Heart of Nature’ campaign could be an extenuating factor for increased tourism in 2016. 

Klaus Lohmann, the tourist office’s director for the UK and Ireland, said: “It’s clear from the popularity of rural interest
television shows, specialist publications and the media, that people in the UK and Ireland have a deep-seated love and respect
for rural life – just as we do in Germany. 

“Exploring rural and ‘green’ Germany will enable visitors to discover many fascinating regions and areas they may not have
previously known about, with picture-box villages, incredible landscapes and the chance to relax and get away from it all.”

Meanwhile, in celebration of its 2016 annual campaign #Enjoy German Nature the tourist office is giving away five sets of
baseball caps, environmentally-friendly shopping bags and natural mints. 
To enter the competition, agents should watch the video at  travelbulletin.co.uk/competitions and answer three questions.

RAILTRAIL HAS two new tours to the Rhine Valley for 2016. ‘The Fab Four Rhine Valley Rail Roamer’ coincides with train journeys by steam on
the Vulkan Express and includes excursions on the heritage Kasbachtalbahn railbus, the Drachenfelsbahn and the scenic branch line through
the vineyards of the Ahr Valley for a wine tasting at Germany’s oldest wine co-operative. Prices start from £545 for five days on a half-board
basis. Meanwhile, on the ‘The Rhine & Moselle Rail & Wine Trail’ guests can visit Rüdesheim, cruise along the Rhine to St Goar and
Bacharach, enjoy local Assmannshausen wines with dinner, travel the funicular Nerobergbahn in Wiesbaden, sample sparkling ‘Sekt’ and
explore the Moselle by rail for a river cruise and tasting of Moselle wines. Prices start from £699 for six days. Visit railtrail.co.uk for details. 

River Cruise Line launches nine-day Rhine & Moselle cruise from £999
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Ispeak to quite a few agents whocan get frustrated when trying to
put together tailor-made

itineraries for their clients. They end
up putting a lot of time, effort and
thought into perfectly fitting the brief
the client gave them, only for the
client to go away, have a think, and
come back armed with a load of fresh
ideas - possibly inspired by some
Interweb browsing and not always at
the most realistic budget. This takes
the poor agent back to square one,
and possibly even further away from
making the sale their initial efforts
deserve. Incredibly frustrating!
Selling escorted touring is so easy

in comparison, especially group tours
on set (unchangeable) itineraries. It’s
a speedy process and group tours
offer excellent value for money for the
client, and where a sale can be highly
lucrative for the agent – what’s not to
like about that?

Cuban charm
Unsurprisingly, we are seeing huge
demand for Cuba. Most agents I
speak to just laugh hysterically (then
swear) when I mention this four letter
word. Cuba, and its issues with
capacity, like Myanmar, is a perfect
example of just one benefit of booking
the client on an escorted tour, on 
a set date, at a guaranteed price.
I am hearing horror stories of

enquiries going seriously pear-

shaped. A burgeoning tourism
industry creaking under the volume
of worldwide demand is leading to
over booked hotels and frazzled local
staff struggling to cope; make mine 
a large Mojito, I’ll sleep on the floor
tonight - and this is before the
American invasion.
So, the big question is how do you

get your clients thinking of going on
an escorted tour if it’s something they
have never previously considered?

Local knowledge
We all deal with nervous travellers,
those who think they are going to get
food poisoning, robbed or car-jacked
as soon as they venture outside of
western Europe. Having an expert
local guide, who knows his or her
country like nobody else, is a way of
offering reassurance and peace of
mind to a sceptical client.
Experienced local guides always

have their ear to the ground, talk to
those in the know and are often
minor celebrities in their own towns.
They will know the hidden gems, the
restaurants to go to and which to
avoid, without having to read the
lonely planet or rough guide.
Well thought out, well planned

itineraries sound a very simple
concept, but without having quality
local staff in the destination to
facilitate this it can all go very wrong.
Expert local staff in a destination can

react accordingly if an itinerary needs
changing thanks to adverse weather
conditions or a change of hotel due
to a drop in standards. With an
escorted tour you are putting your
client in very capable hands as these
staff can think quickly, on the spot,
and make the decisions that will
make all the difference to the quality
of the client’s tour.

Extra benefits
Escorted group tours offer excellent
value for money without
compromising on quality and the
social element is a big factor for
many regular aficionados of escorted
touring – it’s fun, sociable, you meet
new people and make friends for life.
As such these tours prove ideal for
solo travellers too and it makes for 
a very unique selling point.
I recall a regular client of mine,

back in the day when I was young
and capable of cutting it on the sales
floor, who loved booking Exodus
holidays as it meant he ‘didn’t have
to spend his whole holiday just
talking to the missus…’. Perhaps not
a sales tip I would recommend, but
you never know, it might work with
certain clients. For the record, this
chap was a proper Aussie from 
the outback where men are, er, 
real men. 
Happy selling and good luck for

the rest of 2016!
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Dan Jackson, UK agency sales manager at Exodus, highlights the multitude of
benefits for agents booking escorted tours…
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WHY CHOOSE RIVIERA TRAVEL?
 Which? Recommended Provider four years running
 All tours fully escorted by one of our experienced  

  Tour Managers
 So much included in the price including return flights or 

   Eurostar, accommodation and many guided excursions
 Dedicated agency sales team to support you
 Reservations open Monday to Fri 9am-7pm and Saturday 

   and Sunday 10am-4pm
 Online booking available at 

   www.rivieratravel.co.uk/agents

To book, please call 01283 744370
Visit: www.rivieratravel.co.uk/agents 
Monday - Friday 9am-7pm / Saturday and Sunday 10am-4pm

To subscribe to our monthly newsletter, email
agencysales@rivieratravel.co.uk

Holidays organised by and subject to the booking conditions of
Riviera Travel, New Manor, 328 Wetmore Road, Burton on Trent, 
Staffs, DE14 1SP. ABTA V4744 ATOL 3430. Prices are based on two
people sharing a twin room. Additional entrance costs may apply.

FULLY ESCORTED
EUROPEAN AND
WORLDWIDE TOURS

Paris by Eurostar 
Four days from only £199pp

Plus many more...

Krakow 
Four days from only £399pp

Classical Spain - Seville, Cordoba & Granada
Seven days from only £539pp

Lake Como, St Moritz & the Bernina Express 
Eight days half-board from only £829pp

Vietnam & Cambodia 
Sixteen days from only £1,969pp

South Africa
Sixteen days from only £1,799pp

ABTA  No. V4744

escortedtrips

Contiki issues new freedom guarantee
CONTIKI HAS launched its new 2016/17 Australia & New
Zealand brochure with the addition of a new trip 
to Melbourne. 
‘Melbourne Discovery’ is a short stay trip that visits

Australia’s cultural capital and is designed as a stand-
alone trip that can also be added onto the start or end of
any East Coast Australia trip. Prices start from £379 per
person for the four-day break, with the first departures
starting this September.
Acknowledging that the youth market has an appetite

for flexibility, the operator has also launched a new
Freedom Guarantee, made up of two components: Zero
Change Fees and the FlexDeposit.
With Zero Change Fees, travellers booked on any trip

through the operator will now have the flexibility to
change their chosen trip, departure date or even the
region in which they want to travel within 45 days of
departure at no additional cost. If the price of the new
trip is more expensive, travellers pay the difference and
if the new trip is less expensive the operator will refund
the difference. 
Understanding that travellers’ plans can change, the

FlexDeposit policy has been designed so that once 
a deposit on any trip has been paid, it can work as credit
towards a future adventure should the customer choose
to change their plans. 
If for any reason a traveller is unable to redeem their

FlexDeposit, they also have the option to gift it to 
a friend within five years of the original booking date. 
Catering exclusively for travellers between the age of 18

and 35, the FlexDeposit remains available to redeem on any
of the brand’s trip until the traveller’s 36th birthday. For
travellers aged 36 and above, it can be used with one of the
sister brands, including Trafalgar, Insight Vacations, The
Red Carnation Hotel Collection and Uniworld. 

TABER HOLIDAYS has introduced a new escorted journey combining
the beauty of the Hardangerfjord and Sognefjord alongside a visit to
the Nigardsbreen Glacier in Norway. Time is also spent in the old
Hanseatic city of Bergen, gateway to the fjords, and the capital Oslo.
With a maximum group size of 20, prices for the six-night trip start
at £1,650 per person including flights, breakfast accommodation,
some dinners, local sightseeing guides, transport and a guide.
Departures are on June 12, July 3 and July 31 and prices are based
on two sharing. Visit taberhols.co.uk
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THE TRAVELLING Naturalist has
introduced a range of new wildlife 
and bird-watching holidays for 2016
and 2017. 
Fully escorted, and led by naturalists,
amongst the new breaks offered by the
operator is a ‘Quetzal Quest in the
Land of the Maya’.
The guided journey combines a search
for Guatemala’s famed national bird -
the quetzal - with the country’s Mayan

sites, where pyramids are surrounded
by tropical rainforest brimming with
wildlife. In the hands of Barrie Cooper
(who was, until recently, the RSPB’s
International education manager),
numerous viewings of the bird are
almost guaranteed. Other highlights
include warbler-watching in Tecpan, 
a boat ride to San Pedro La Laguna
before climbing San Pedro Volcano, 
a drive up the slopes of Volcan Atitlan, 

a visit to Quetzal Biotope Reserve and
three days spent in Tikal National Park
on the lookout for wildlife. 
The 14-day journey is priced from
£4,595 per person, based on two
sharing and includes flights, all meals,
expert guiding, activities, transport,
entrance fees and tips based on 
a January 21, 2017 departure.
For further details visit
thetravellingnaturalist.com

escortedtrips
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Grand Pacific Tour from Gold Medal
NEW FOR 2016 and headed under its Grand Pacific Tours,
Gold Medal is offering a 19-day rail, cruise and coach tour
of New Zealand. 
Rebecca Turner, the operator’s product manager for Asia

and Australia, said: “Escorted touring is great for first time
visitors to a county, and those with limited time on their hands
who want to see and do as much as possible. It’s also ideal for
older travellers or for those that don’t have the experience of
exploring on their own. Experienced and friendly tour guides
are the in-country experts and will ensure that travellers get to
see the best of the destination they’re visiting - and clients can
relax in the knowledge that everything is already planned out
and arranged for them.”
The tour includes four rail journeys and five cruises, as well

as fully guided touring on a luxury coach. All prepaid attractions
are included as well as all breakfasts and most dinners with the
highlight of an overnight cruise at Milford Sound offering the
opportunity to spot seals, dolphins and penguins. Priced from
£4,229 per person for a September 10 departure, the package
also includes Emirates flights from Gatwick.
The operator recommends that booking early is key to

clients getting the most out of their escorted tour. 
Turner said: “If there’s something your customers really

want to do, from a dive to a hot air balloon trip, check well
in advance with the tour company if this is an option, and
make sure they book as soon as possible. 
“If travellers really want to go off-the-beaten-track, then

a small group tour is the way to go. Smaller groups mean
touring companies are able to visit certain attractions that
other companies can’t, due to vehicle and group size. Many
travellers may also find it more relaxing to be part of 
a smaller group – check with your customers to ensure you
book their perfect trip."
Visit goldmedal.co.uk for more information.

WITH THE lifting of economic sanctions and the FCO relaxing its advice against travel
to most parts of the country, Iran is set to be a travel hotspot for 2016. 
Having offered its first journey to Iran in 2014, which sold out within weeks of

launch, Golden Eagle Luxury Trains is offering it again for 2016 with a new route and 
a revamped Heart of Persia trip.
Guests will step onboard the Golden Eagle in Moscow to begin an 18-day voyage

along the Silk Road and through Persia to Iran’s capital, Tehran. Passing through
Russia, Kazakhstan, Uzbekistan and Turkmenistan, the trip reaches areas only
accessible by train and rarely experienced by the Western traveller. 
The fully escorted rail tour leads in at £13,595 per person based on two sharing, including 14 nights on the Golden Eagle in

an en suite cabin in Silver Class, three nights’ five-star hotel accommodation, all meals and drinks, a fully guided off-train
excursions programme, porterage, transfers, the services of a tour manager and all gratuities. Flights are extra.
Visit goldeneagleluxurytrains.com or call 0161-928 9410.

Explore the heart of Persia with Golden Eagle Luxury Trains’ new tour

The Travelling Naturalist adds selection of wildlife holidays for 2016/17
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KUONI HAS released its latest 2017
escorting touring brochure, Journeys,
featuring new solo departures, small
groups on all tours, guaranteed
departures and unique experiences
such as dinner with a royal family.
Solo travellers can now enjoy 

a selection of dedicated departures on
some of the operator’s most popular
itineraries, with the added comfort of
their own room. 
Examples of solo departures include

the ‘Cheetah Safari’ in Kenya,
‘Highlights of Sicily’ and the ‘Taj Tour –
Highlights of India’.
New destinations include

Nicaragua, the city of Granada and
Masaya Volcano National Park found
on the 16-night ‘Central America
Panorama’, which also takes in the
scenery of Costa Rica and the 
Panama Canal.

All escorted tours are based on
small groups, most with no more
than 16 people. Claire Ross, the
company's commercial and product
manager, said: “Having smaller
group sizes allows for flexibility,
more unique experiences and
sightseeing in an alternative way,
such as the Taj Mahal where often
you can only see it at sunrise or
sunset – on our tours you can see it
at both. 
"We have also removed a common

barrier to sale on our group tours,
which often need a minimum number
of participants to operate – all of our
2017 departures are guaranteed to run
no matter the group size.”
Some of the unique experiences that

can be found include dinner with one of
Udaipur's royal families on the ‘Jewels
of Northern India’, a cooking safari that

includes a hands-on cooking session
and lunch with a local family on all
tours in Cape Town, South Africa and 
a farm visit on the new Costa Rica
Explorer visiting sugarcane and
pineapple plantations, learning about
their cultivation in harmony with nature.
Visit kuoni.co.uk/brochures for 
further information. 
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ON THE Go Tours has designed new tours across Europe including
visits to Serbia, Montenegro and Austria - all of which have been
dubbed as trendy travel hotspots for 2016. Highlights include
visits to ‘Dracula’s Castle’ in Romania, the Wieliczka Salt Mines of
Poland and the ancient town of Riga, Latvia. As an example, ‘The
Baltic Explorer’ is a seven-day itinerary starting from £469 per
person and valid for travel from May 27 to October 13. It includes
breakfast accommodation, entrance and a guided tour of the KGB
Museum in Vilnius, transfers, transport by public bus between
cities and a tour leader. Visit onthegotours.com  

Trafalgar explores the Canadian Rockies and predicts demand for Hawaii
TRAFALGAR’S NEW ‘Spectacular Canadian Rockies’ itinerary is to run from May to September, and offers guests the
chance to experience the cosmopolitan city of Vancouver and the heart of the Rockies through its mountain scenery. 
Starting from £2,095 per person, the nine-day itinerary includes Be My Guest experiences at a family-owned winery in

Victoria and on a Banff Ranch, offering an authentic taste of Canadian life.
Hawaii is also predicted to be very much on the travelling public’s radar this year with December 7 marking 75 years

since the Japanese attack on Pearl Harbour during the Second World War. As such the operator is highlighting its ten-
day ‘Best of Hawaii’ itinerary to agents with customers seeking to visit this site of historical significance during this
anniversary year. 
Starting from £2,315 per person, land-only, the trip includes a visit to the memorial dedicated to those who lost their

lives in the 1941 attack on the island of Oahu.
For more information visit trafalgar.com/uk or call 0800-533 5619.

New solo departures in Kuoni's recently released 2017 touring brochure

Inghams launches new summer explorer tours
INGHAMS IS offering five new seven-night Explorer
Holidays for this summer
Normally based in one or two selected hotels throughout

the holiday’s duration, guests have the benefit of not 'living
out of a suitcase' and small group travel, with each break
limited to 25 guests and an experienced explorer guide. 
New itineraries include ‘Wines and Castles of Slovenia

and Italy’ exploring Slovenia’s finest wines, history and
culture from £1,129 per person; ‘Bears and Gladiators’
combining a tour of Rome with bear spotting in the Abruzzo
National Park from £859; ‘Three countries Tour of Austria,
Italy and Switzerland’ from £1,079; ‘Undiscovered Austria’
from £1,049 which, based in Graz, includes historic castles,
a steam train ride and chocolate-tasting at the Zotter
chocolate factory; and ‘Gardens of Lake Constance’,
including a Lake Constance regional pass which covers
buses, trains, boats and entrance to 100 local attractions
from £1,259. 
Each holiday features half-board stays in hotels 

(bed-and-breakfast in Slovenia) and includes all
excursions, entrance fees, boat trips and tickets as set out
in the itineraries. 
For more information see inghams.co.uk
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An impression of Silversea's
new Silver Muse, due to enter
service next year.

oceancruising

AS THE CRUISE sector continues to
sail away on the continuing crest of
an ever-expanding wave of success,
there seems to be no shortage of
investment in terms of developing
new itineraries, on-board innovations
– and ships.
One of the latest new builds is

coming from Silversea Cruises which,
with its Italian heritage, has engaged
Fincantieri in Genoa to build its new
flagship the Silver Muse, whose
traditional keel-laying ceremony took
place in December. It saw the
beginning of the creation of an ultra-
luxury “boutique” vessel which will
have a crew of 411 to look after 596
passengers who will be
accommodated in 296 outside suites,
most with verandahs, over eight decks
when it sets sail for its maiden voyage
on April 20 next year.

This will see it depart from Monte
Carlo to Nice for a 13-night ultra-all-
inclusive sailing taking in several ports
including Barcelona, Valletta, Amalfi
and Sorrento. However, before that,
the ship will embark on a special
Easter voyage from Monte Carlo on
April 10 for an eight-day sailing with
ports of call including Porto Mahon,
Livorno and Portofino.
The following month, on May 28, it

will begin a 12-day sailing from Venice
to Barcelona with calls at Ravenna,
Trogir, Brindisi, Taormina, Sorrento,
Olbia, Portofino, La Spezia, Monte
Carlo and Marseille, with fares from
£5,050 per person based on double
occupancy in a Classic Verandah Suite.
During the rest of the year the ship

will continue to sail throughout
Europe as well as visiting North and
South America and the Caribbean – 

in all, more than 130 destinations in
34 countries.
It will mark the expansion of the

Silversea fleet to nine ships, and
feature eight restaurants, including La
Grande Dame by Relais & Chateaux, 
a state-of-the-art theatre, spa, beauty
salon and fitness centre, pool and
whirlpool deck, library, boutiques,
bars and lounges.
The Silversea all-inclusive policy

features a butler service for all
passengers, complimentary drinks
including Champagne as well as an
in-suite mini-bar stocked with the
passenger’s choice of drinks, and free
return transfers at local ports of call.
There is also an open-seating dining
policy with no assigned times, and
gratuities are also included.
Details at silvermuse.info or
silversea.com

FOR THE FIRST time, Fred. Olsen Cruise Lines is offering
guests the chance to visit film locations featured in
blockbusters and hit TV shows, including James Bond's
Skyfall, Harry Potter and the Prisoner of Azkaban,
Braveheart, Game of Thrones, Broadchurch and Poldark,
on a 'UK set-jetting' cruise.
Guests can choose between two 'UK Scenes from the

Silver Screen' sailings in 2017. The first is a ten-night
cruise on Braemar, departing from Southampton on May
21, 2017, and the second is an eight-night adventure on
Balmoral, departing from Newcastle on August 6.
Nathan Philpot, sales and marketing director for the

cruise line, said: “There is an increasing trend amongst
holidaymakers to want to visit the set of their favourite TV
shows and films, and our new 'Around the UK & Ireland'
cruises are bound to be attractive to these 'set-jetters'. For
instance, we saw a surge in demand for our Arctic voyages
after Sky Atlantic's TV thriller Fortitude was aired, and
similarly, following the BBC's recent series, Ireland with
Simon Reeve, this prompted heightened interest in the
'Emerald Isle'.

“Many cruisers want to experience something unique and
extra special on their holiday; visiting a destination in 
a 'new way', such as taking a tour to the mighty Glencoe in
Scotland – which was featured in 2012's 007 adventure
Skyfall – or visiting the Poldark Mines and St. Agnes Head
in Falmouth – the backdrop for the BBC's romantic drama
Poldark – offers even the most seasoned traveller the
chance to discover something they may never have 
seen before.”
For further information visit fredolsencruises.com 

Silversea muses over launch of its
latest new build set for 2017 

by PAUL SCUDAMORE

Fred. Olsen Cruise Lines offers scenes from film & TV locations
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Australis begins work
on new expedition

vessel 
CONSTRUCTION HAS
begun on a new Australis
expedition vessel at the
ASENAV shipyard in
Valdivia, Chile. 
The new 210-passenger

ship, which will be
launched in the last
quarter of 2017, will be of
similar design to the
already existing Stella
Australis, meaning that the
total capacity of the fleet
will increase to 420 cabins. 
The company runs

cruises through the glacial
channels of southern
Patagonia and on to Cape
Horn. Cruise highlights
include being within a few
metres of a colony of
Magellan penguins, a walk
through the Cape Horn
National Park, a trip to
Wulaia Bay and a stop off
at the Pia Glacier. 
A three-night cruise

costs from £820.53 per
person and a four-night
cruise costs from £994 on
an all-inclusive basis,
based on the season
running from September to
April 2017.
For further details visit
australis.com

Cosmos Tours broadens Cruise and Stay programme 
COSMOS TOURS & Cruises has broadened its Cruise and Stay programme with an
expanded range of cruises packaged with tours or city stays for departure in 2016/17.
Michael Vinales, the company’s director of product, commercial and sales, said: “We

want to be a ‘one stop shop’ for agents providing them with the best choice of ocean cruise
and stay options with tours or city stays, flights and transfers all included. By offering an
enhanced cruise holiday experience and adding little differences like private transfers and
four-star hotels for city stays, we hope to help agents secure high revenue business.
Working with our offices worldwide and leading ocean cruise lines, we have broadened the
cruise and stay product range to grow our share of the ocean cruise market.”
As an example of some of the new itineraries offered in the expanded programme, the

19-day ‘Panama Canal Coast to Coast Cruise’ on MS Veendam with Holland America Line
costs from £2,649 per person. 
Departing on November 4,  it includes hotel stays in San Diego and Fort Lauderdale,

while cruise highlights include Puerto Vallarta, Huatalco, Puerto Quetzal, Puerto Caldera,
Panama Canal, Cartagena, and Half Moon Cay.
Also newly offered is the 12-day ‘New York Stay & Canada & New England Cruise’ with

Carnival Cruises from £1,699. 
With an August 31 departure, it includes a three-night New York city stay and seven-

night cruise, with highlights including Boston, Portland, Saint John and Halifax.
For more information call 0844-573 2797 or visit cosmostoursandcruises.co.uk
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CRUISE & MARITIME Voyages has launched
its 2017 preview brochure offering agents 
a range of incentives to help secure bookings
and 12.5% enhanced basic commission. 
With Columbus arriving to the fleet in June
next year, the line will offer a passenger
capacity of 95,000, with the potential for
agents to earn up to £15million trade
commission in 2017.  
Lisa Jacobs, head of trade sales for the

cruise line, said: “Next year is going to be 
a very exciting time for us and we look forward
to another successful year of bookings
working with our agent partners. We will
continue to offer 12.5% enhanced basic
commission to agents booking our cruises,
promotional support and the guarantee that
we do not offer book direct discounts.” 
The 2017 brochure includes a range of

deals to help agents encourage cruise

bookings including a ‘buy one get one
free’ offer for passengers who book by
June 30.
Columbus and Magellan also offer 150

cabins for sole occupancy with savings of
up to 50% available for solo travellers.
Group discounts are available for parties
of 12 passengers or more, and discounts
are also available for combining two cruise
itineraries to create a longer holiday. 
The 2017 brochure offers new cruises

from Wales, departing from Newport and
Cardiff, and from Ireland departing from
Belfast and Dublin. New itineraries for
2017 include cruises to Spain, France,
Portugal, Gibraltar and an Arctic
exploration to Greenland and Iceland. 
For further information visit
cruiseandmaritime.com, trade-gate.co.uk
or call 0844-414 6140. 

            

April 22 2016

Cruise & Maritime Voyages issues 2017 preview brochure 
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CRYSTAL CRUISES has announced the
introduction of the line's first
expedition megayacht, to be called the
Crystal Endeavor, which will debut in
August 2018.
The line’s president and CEO, Edie

Rodriguez, said: “With Crystal Esprit,
we discovered there are many guests,
young and the young at heart, who
enjoy sports at sea and discovering
remote islands. As the interests and
age of luxury travellers increasingly
vary, we will continue to expand our
collection of luxury travel options.
Luxury means something different to
virtually everyone, and we strive to
meet and exceed the wishes of the
discerning modern luxury traveller.
This megayacht will cater to 
a particularly daring audience, 

one who values luxurious comfort 
and amenities as much as life-
changing adventures.”
The megayacht will be the first

purpose-built Polar Code compliant
yacht in the world with a PC6 Polar
Class designation, meaning that it will
be able to cruise in polar regions
during the summer and autumn in
medium ‘first year’ ice, which may
include old ice inclusions.  
It will cruise in the Artic then follow

the route of migrating whales along
the coast of the Americas and Europe
to Antarctica during the winter. Along
the way, she will visit remote islands
in the Atlantic and the Pacific Oceans,
which cruise ships seldom call in at or
cannot access. With a Remote
Operated Vehicle, expedition cruises

will also be organised to see sunken
galleons, warships and passenger
ships, such as the Titanic at 12,500ft
and, with dynamic positioning, she will
just hover over deep sunken
attractions without using anchors.
The 200-guest capacity craft comes

complete with a range of ‘toys’
including two helicopters and two
landing pads for ‘flightseeing’
expeditions, as well as two, seven-
person submarines, eight electric
amphibious zodiacs, jet skis, wave
runners, kayaks, fishing facilities,
paddle boards, snorkelling and scuba
equipment, recompression chamber,
dive support tender and a multi-
person ATV.  
For further information call 020-7399
7603 or visit crystalcruises.co.uk

An artist’s impression of Crystal Endeavor
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Celestyal Cruises announces new slogan & expansion of operations 
CELESTYAL CRUISES has announced its new slogan ‘Be Different. Live the Authentic’, to reflect the unique experiences
the company aims to offer on its Cuban and Eastern Mediterranean cruises.
In the Aegean, the operator invites passengers to experience an authentic Greek immersion onboard while visiting

Mykonos and Santorini, as well as lesser-known islands such as Patmos or Milos. In Cuba, the cruise line takes
passengers around four unique ports of call while offering them an authentic immersion in Cuban culture during an
eight-day journey. 
Kyriakos Anastassiadis, CEO for the company, said: “We continue to distinguish ourselves by providing our

passengers with authentic experiences in every region where we sail. Our new slogan communicates our core message;
that we are different from every other cruise line, and we invite travellers looking for something singular to sail with us,
to ‘Be Different' and 'Live the Authentic' in Cuba, in Greece, across the Aegean and beyond.”
Prices for the Aegean cruises lead in at £270 per person on full board, with departures running through to October.

Drinks and shore excursion packages are available from £18 a day. Return flights from Heathrow to Athens are from
£223 with British Airways.
For more information visit celestyalcruises.com

Polar class megayacht, Endeavor, set for 2018 launch from Crystal Cruises 
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Hurtigruten partners with RSPB
HURTIGRUTEN HAS formed a three-year partnership with
the RSPB in a move to support the charity’s vital work to
save seabird populations across the world. 
The partnership aims to raise £100,000 to help secure 

a healthy environment for birds and wildlife and will also
provide RSPB supporters with special offers.
RSPB members who book a voyage with the cruise line

will receive a 5% discount off their trip, and the RSPB will
also benefit, receiving a further 10% of the voyage cost to
help with their invaluable work.
The operator has for many years had an informal

relationship with the charity, but the partnership aims to
generate significant funds to support vital projects
focussing on halting the decline in populations of birds
such as puffins and guillemots in the northern hemisphere
and penguins in the south.
Anthony Daniels, head of sales for the cruise line, said:

“We are delighted to be working with the RSPB, an
organisation that both we and many of our members are
passionate about. So many of the destinations we visit are
teeming with birds, yet more conservation projects are
needed if we are to protect them for future generations. We
hope that through our funding, the RSPB will be able to
continue with its valuable work.”
Visit hurtigruten.co.uk for further information.

Aarhus, Denmark’s second largest city, is expected to hit a cruise
record high. With 14 part-turnarounds in 2016 the destination is
expecting 80,000 passengers, more than double compared to
29,000 in 2015. For 2017, Aarhus is to be the ‘European Capital of
Culture’ and will hold a series of indoor and outdoor events for
people of all ages.

Holland America Line
takes delivery of MS

Koningsdam 
Holland America Line has
taken delivery of MS
Koningsdam, officially
making it the first Pinnacle-
Class ship in the fleet.  
Following a series of

Mediterranean voyages, the
ship’s official naming
ceremony will take place in
Rotterdam, the Netherlands,
on May 20.
The vessel will then head

to her summer home port of
Amsterdam and sail a series
of northern Europe and
Baltic cruises before
returning to the
Mediterranean in
September. In autumn, the
ship will head across the
Atlantic Ocean to Fort
Lauderdale, Florida, where it
will homeport at Port
Everglades and spend the
season exploring the
Caribbean.
For more information visit
hollandamerica.co.uk or call
0843-374 2300.

Spring savings with
Azamara Club Cruises
AZAMARA CLUB Cruises is
offering guests the choice
of a free double upgrade or
reduced airfares on
selected 2016 and 2017
sailings, applicable to 16
participating voyages 
when booked before May
31, 2016. 
Guests can choose from

either a free double
upgrade, enjoying the
luxuries of a Balcony
Stateroom for the price of
a Club Interior, or reduced
long-haul airfares, when
booking a Club Balcony
which starts from £99 
per person.
As an example of one of

the participating voyages,
the ten-night West Indies
Hideaway voyage departs
on November 11 and offers
a Club Balcony for the
price of Club Interior with
the double upgrade from
£1,746 per person, cruise-
only. Alternatively, with
reduced long-haul airfare,
a fly/cruise costs £2,249
for a Club Balcony
including the £99 per
person airfare.
The line’s two 686-

passenger ships –
Azamara Journey and
Azamara Quest - have both
undergone top-to-toe
refurbishments this year
as part of Reimagine
Azamara, with Azamara
Journey completed in
January and Azamara
Quest due to be
transformed this month.

PONANT HAS opened sales of its
winter 2017/18 cruises to the Antarctic
with the addition of two new voyages,
‘Beyond the Polar Circle’ and
‘Antarctica to Africa’.
From November to January 2018,

the line has 11 cruises on offer and
will be crossing the Antarctic Polar
Circle, latitude 66° 33’ 39”, for the first
time on its new ‘Beyond the Polar
Circle’ itinerary. 
After calling into the Falkland

Islands and sailing through South

Georgia, passengers will reach the
Antarctic Peninsula via the mythical
Polar Circle line. Departing from
Ushuaia, the 17-day cruise on Le
Soléal costs from 8,740 euros.
Also new and combining two

continents on Le Lyrial is ‘Antarctica 
to Africa’.
The voyage, from Antarctica to

South Africa, takes in the Falkland
Islands and South Georgia before
heading across to the volcanic
archipelago of Tristan da Cunha and

South Africa’s nature reserves. Prices
for the 22-day itinerary, which travels
from Ushuaia to Cape Town, costs
from 5,810 euros.
All cruises automatically include the

Open Bar, while some benefit from 
a bonus fare for early bookers, with
savings up to 30% on the brochure
price. Optional pre- and post-cruise
programmes are also available on 
all itineraries.
For further information see
ponant.com 

April 22 2016

oceancruising

Ponant opens sale of Antarctic cruises for winter 2017/18 with new voyages
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READY to dine
Fine dining with casual to formal options in venues 
ranging from Pan Asian and informal Italian to 
speciality steak and seafood, with extra focus on 
regional cuisine.

READY to relax
Some of the most spacious staterooms and suites at 
sea, many featuring private balcony.

READY to be entertained
From culinary arts demonstrations and digital 
workshops, the classical sounds of Lincoln Centre 
Stage, BB Kings legendary Blues to 50 years of hits 
from Billboard Onboard.

READY to explore
A new partnership with BBC Earth and AFAR means 
access to the most immersive destination experience 
both before and during your clients’ cruise – as well  
as long days and overnights in port.

Now’s the time for your clients to Sail and Save!

Worldwide Cruises 
featuring up to US$1,000 of benefits
Departures 01/07/16 onwards

  7-night Caribbean from £499pp

  7-night Alaska from £649pp

  12-night Mediterranean £899pp

  14-night Asia from £1,099pp

  14-night Australasia from £1,099pp

  14-night South America from £1,199pp

  15-night Panama Canal from £1,399pp

Many more cruises and  
destinations available 

FREE: US$100 Beverage Card
FREE: up to $400 Onboard Spend
FREE: or reduced 3rd/4th fares

PLUS receive 200 FREE internet 
minutes and up to US$500 FREE 
onboard spend for Suites
Book your clients by 1st June 2016

Ways to book:

POLAR Online: via www.hollandamerica.co.uk and click on partnerships 
Reservations by phone – 0844 338 8600
Online training – www.halacademy.co.uk
Visit www.hollandamerica.co.uk

Ready to Cruise Terms & Conditions apply. Ready to Cruise is available on select cruises from 1st July 2016 onwards when booked by 1st June 2016.  Please ask for terms and conditions

       16:37
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NORWEGIAN CRUISE Line Holdings has reached an agreement with Fincantieri of Italy to construct a
sister ship to Seven Seas Explorer for its Regent Seven Seas Cruises brand for delivery in 2020. The
vessel is currently under construction and is scheduled to make its debut in July 2016.

Win a Cruise Plus
holiday with Travel 2
TRAVEL 2 HAS reported a
54% increase in Cruise
Plus bookings, its
dedicated cruise brand
offering tailor-made
cruise and stay holidays
incorporating cruise,
touring, rail journeys,
flights and hotels. 
In response to the

growing popularity, the
operator has expanded its
offering in its new 2016
Cruise Plus mini
brochure which now
features a host of all-
inclusive options from 12
cruise lines. 
To celebrate the launch

of the brochure, the
company is giving agents
the chance to win a
Cruise Plus holiday for
two worth £3,000. 
To be entered into the

prize draw, agents need
to make a qualifying
Cruise Plus booking
before April 30. 
Full details can be found
at travel2.com

oceancruising

Princess Cruises to see longest Japan cruise season
PRINCESS CRUISES has announced that 2017 will see its longest ever Japan cruise
season, with a total of 39 departures. 
The increase in sailings reflects the fact that Asia is now the second most popular

destination for the line’s UK customers and guests can choose to travel around Japan
itself, or combine it with other countries including South Korea, Taiwan, Russia, Hong
Kong and Vietnam. 
Voyages range from five to 17 nights and sail between April and November on the 2,700-

guest Diamond Princess, which will offer views of landmarks such as Mount Fuji and the
abandoned Hashima Island, used as the setting for films including Skyfall. 
Guests will have the opportunity to join some of Japan’s largest and most celebrated

festivals and events, including the flower festivals that take place during the April cherry
blossom season. In addition, ten UNESCO sites will be available to explore such as the
Shiretoko Peninsula. 
Tony Roberts, vice president for the cruise line, said: “A cruise is the perfect way for

holidaymakers to experience several different destinations and cultures while only
needing to unpack once. The extended season will give more choice not only for those
wishing to visit the region for the first time but also those revisiting and looking for
something different.” 

VIKING OCEAN Cruises’ second ship,
Viking Sea, has embarked on her
maiden voyage from Istanbul to
Venice, officially doubling the size of
the company’s fleet and continuing its
vision for destination-focused cruises. 
From Venice, the ship will sail

through the Mediterranean and into
the Atlantic on her way to be officially
christened on May 5 on the Thames
River in Greenwich. Following the
christening, Viking Sea will spend her
maiden season sailing itineraries in
Scandinavia and the Baltic, 
as well as the Western and 
Eastern Mediterranean. 
Torstein Hagen, the line’s chair,

said: “Too often in recent years the
most talked about ships have been the

biggest ships. It is our view that some
cruise lines have focussed too much
on building bigger ships and not
enough on helping guests connect
with the destination. We have created
ocean cruises that put the destination
at the centre of the experience, with
smaller ships that are smarter in
design. As our second ship sets sail
with her first guests, we look forward
to introducing more travellers to the
unique way that we do ocean cruising
– a style of cruising that was inspired
by our experience and success on 
the rivers.” 
The line’s ocean ships offer 465

cabins and can accommodate 930
passengers. Viking Sea is the second
of six ocean cruise ships on order. The

third ship, Viking Sky, will be delivered
in early 2017; the three remaining yet-
to-be-named ships will be delivered in
late 2017, 2018 and 2020, respectively.
Visit vikingcruises.co.uk/oceans for
further information.

Viking Ocean Cruises' Viking Sea sets sail on maiden voyage
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Regent announces 2017/18 voyages
REGENT SEVEN Seas Cruises is offering a greater number
of luxury inclusions and more destinations to explore with
the introduction of its 2017 and 2018 voyages.
As an additional luxury inclusion, guests have more time

to explore destinations with a free three-night, pre- and
post-cruise land programme that is available on select
voyages. The Free Land inclusion is available on most of its
Asian cruises, with offerings such as the ‘Temples of Angor
Wat’ tour, a three-night adventure to discover the temples
of the ancient Khmer Empire, and the ‘Jewels of Hong
Kong’ tour, a three-night exploration of Asia’s most
cosmopolitan cities. 
The line offers free unlimited shore excursions in every

port of call in every destination, and for guests who wish to
delve deeper into a region’s culinary culture, Gourmet
Explorer Tours are offered on Seven Seas Explorer as part
of the Regent Choice Shore Excursion packages. Gourmet
Explorer Tours range from $79 per guest up to $799 per
guest.
The four-ship fleet will make more than 100 voyages

during the 2017/18 season, including a 30-night excursion
through Canada’s fabled Northwest Passage on Seven Seas
Navigator with additional departures from Los Angeles,
increasing the number of voyages that visit the Hawaiian
Islands, Mexican Riviera and traverse the Panama Canal. 
For further details visit rssc.com 

www.travelbulletin.co.ukApril 22 201628

GREAT RAIL JOURNEYS is offering a Mediterranean journey of
discovery on its Greek Islands Cruise 2016. Travelling on the 965ft
Norwegian Jade, the seven-night voyage takes in Venice and
explores the Greek Islands, with site highlights such as the
UNESCO-listed Olympia. With three additional nights in hotel
accommodation (including breakfast), the full 11-day trip costs
from £1,795 per person and includes Standard Class rail travel,
all meals during the cruise and dinners in Chambéry and Turin.
Three departures are available between May and September. Visit
greatrail.com or call 0800-240 4470.

oceancruising

When it comes to selling holidays, we know
it’s not just about the accommodation and 
a flight. It is so much more than the sum of

the travel arrangements because a holiday is about
the emotional connection.
It could be visiting a new place, having great food,

experiencing fun nights out, learning a language,
experiencing new cultures or simply spending good
quality time with loved ones. It could be the chance
to try new things or simply to switch off the phone,
unwind and relax.
And as sellers of holidays, an essential part of the

process is to connect with the customer to
understand their dreams and desires; once we have
established those expectations, we can move on to
match them with the right holiday.
Knowledge is key at this stage and one of the great

advantages of the cruise industry is that you will
often have the opportunity to visit ships as they come
into UK ports.
Ship visits are a tremendous opportunity to

experience what our customers will get to enjoy. We
can really appreciate the dining and entertainment
venues, the flow around the ship, the open decks and
pool areas, and of course the private spaces too. And
each ship – even if built to the same specifications as
sister ships in the same ‘class’ – has its own
personality. And it is often those traits and those
differences that can be used to showcase certain
ships to certain customers.
Of course, seeing images (and even virtual

footage) of ships is a great way to get a good
understanding of the ‘look and feel’ of those public
and private spaces, but there is absolutely nothing
better than first-hand knowledge. Visiting and
touring a ship for the day – or even better, enjoying 
a cruise experience as a guest – provides unique
insights into the product.
Showcasing ships is a large part of the work of

CLIA in the UK, and we firmly believe that this work
can be hugely beneficial to travel agents looking to
grow their cruise sales. It is why at our three big
flagship events in 2016 – the CLIA Conference, the
River Cruise Conference and our brand new
Cruise360 in Marseille – we put ships at the very
heart of the programme.
At Cruise360 in Marseille we have chosen to

showcase ships that rarely get to a UK port, and so
the event offers an amazing opportunity for that all
important first-hand knowledge.
Get out there and explore those ships – it could

just give you that competitive advantage!

by Andy Harmer, CLIA Europe VP Operations
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FOLLOWING THE RECENT launch of Avalon Imagery II, Avalon Waterways has launched another Suite
ship, bringing the total to 12 in an overall European fleet of 16 modern ships. Avalon Passion was
christened on April 13 in the Austrian town of Linz and will sail its inaugural cruise on the ten-day
‘Balkan Discovery’ cruise before spending its first season sailing longer cruise itineraries on the
Danube including ‘The Legendary Danube’, ‘The Blue Danube Discovery’, ‘European Splendour’ and
‘Grand Danube Cruise’. Visit www.avaloncruises.co.uk

UNIWORLD BOUTIQUE River Cruise Collection has launched its standalone 2016
Christmas Markets brochure, featuring four festive cruises along the Rhine, Danube and
Main rivers and an early booking saving of £800 per couple. 
Providing agents with a useful tool for closing Christmas Markets river cruise sales,

the early booking offer expires on June 30.
As an example of some of the itineraries on offer, an eight-day ‘Rhine Holiday

Markets’ cruise takes guests through Germany, France and Switzerland, from Basel to
Cologne, on S.S. Antoinette. This festive exploration of some of Europe’s charming towns
includes browsing for unique ornaments in Basel’s Christmas Market, sipping vin chaud
in front of the enormous Christmas tree at Place Kléber, seeing how the baroque town
hall of Koblenz is transformed into an Advent Calendar, and finding unexpected
treasures in the red-roofed stalls clustered around Cologne’s cathedral. On board
entertainment during the cruise includes a Signature Lecture on ‘European Christmas
Traditions, from the Nutcracker to the Tannenbaum’, and the complementary excursions
include a guided ‘Taste of Christmas’ programme.
Prices start from £2,049 per person, based on a twin share in a Riverview Stateroom,

cruise-only, including port charges and taxes. It includes seven nights' all inclusive
accommodation, six days of excursions, transfers and the services of a cruise manager.
Departures take place on November 28, and December 5, 12 and 19.
For more information visit cruising.org 

Uniworld launches 2016 Christmas Markets brochure

SAGA TRAVEL has released 13 new European
river cruises for 2017 which include the
Danube, Rhine, Ijssel, Elbe and Meuse, plus
a cruise through the Kiel Canal. 
Amongst its newest offerings is an all-

inclusive mystery cruise on Rex Rheni.
Guests will board the ship in Amsterdam
and visit four new ports of call, as well as 
a few favourites from the operator, with five
surprise excursions along the waterways. 
All that guests will know is that the

cruise starts in Amsterdam and ports will
only be announced during the cruise. 
The itinerary includes a 12-hour free bar

and costs £999 for seven nights with 
a departure of August 7, 2017.
Also featured is a jazz-themed sailing on

the Rhine, where Jazz fans can enjoy six

performances from the John Shilito Band
and two jazz talks. There will also be 
a special on-board concert while Rex Rheni
is moored in Cologne. The Cologne round-
trip visits Koblenz, Rüdesheim, Frankfurt,
Mainz, Mannheim, Boppard and Andernach,
and costs £999 for seven nights, departing
on July 20, 2017.
Passengers can choose from coach

travel, regional flights and Eurostar options
with a VIP car service for those travelling
on longer river cruises. 
Wine, beer and soft drinks are included

with lunch and dinner, and selected cruises
also offer included excursions. 
Call 0800-300400 or visit
travel.saga.co.uk/river-cruises for 
more information.

AmaWaterways
celebrates maiden
voyage of AmaStella

LAST MONTH
AmaWaterways celebrated
the debut of its most
advanced vessel to date,
AmaStella. 
Kristin Karst, executive

vice president and co-
owner of the company,
said: “This is a very
special time for us, as we
welcome our newest ship
and prepare to unveil her
sister ship, AmaViola, 
this spring. 
For nearly 15 years, we

have been dedicated to
bringing innovation and
creativity to the river
cruise industry. We are
thrilled with what we’ve
achieved with our newest
class of ships and look
forward to welcoming our
guests on board.”
The 158-passenger ship

marks a milestone for the
company with the
introduction of new
stateroom configurations
designed specifically with
groups and multi-
generational travellers 
in mind. 
These include 12

staterooms that can
accommodate up to three
family members each and
six sets of adjoining cabins
that can be connected via
an internal doorway,
accommodating families of
up to five and four suites
with convertible sofa-beds
that can accommodate
families of up to four.
The line has also

incorporated more of its
signature twin-balcony
staterooms on both ships
into the design, offering
more opportunities 
for guests to enjoy
panoramic views. 
For more information visit
amawaterways.co.uk or
call 0808-256 8422. 

Saga Travel unveils new European river cruises for 2017
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Tauck christens MS Grace Riverboat 
TAUCK FAMILY members and executives joined with selected partner
suppliers and travel agents to celebrate the christening of the new MS
Grace riverboat in Maastricht, in the Netherlands.  
The launch comes as the operator more than doubles the size of its

European riverboat fleet, from four vessels at the start of 2014 to nine
later this year with the June christening of another new ship, MS Joy.
After the christening ceremony, the ship embarked on a celebratory

three-night cruise to Amsterdam highlighted by in-depth shore
excursions in Antwerp, Dordecht and Kinderkijk during the day and on-
board folkloric performances in the evening.  
MS Grace will sail on itineraries along the Rhine and Moselle Rivers,

and her christening comes at a busy time for the operator. The company
recently announced its 2017 river cruising plans, which include a new
family itinerary on the Seine, and has also announced the
reconfiguration of five ships in its fleet, to be completed in stages over
the next two years.

S07 TB 2204 2016 Cruise_Layout 1  20/04/2016  12:28  Page 30



S07 TB 2204 2016 Cruise_Layout 1  20/04/2016  12:28  Page 31



(1) Ponant Bonus fare based on two people sharing a cabin, excluding pre/post 
transportation, port & security taxes. Ponant Bonus fare is susceptible to change 
depending on availability at the moment of reservation. More information is available 
at www.ponant.com. Document & photos non contractual.  (2) O� er  per person for all 
reservations for  a selection of Alaskan cruises. This o� er can be modified or removed 
at any time and without notice. O� er valid from 05/01/16 until 14/02/16 and subject 
to avaliablity. This o� er Is not combinable with any other o� er and is non-retroactive 
Photo credits: © PONANT / Lorraine Turci / François Lefebvre. Alcohol abuse is 
dangerous for health, consume in moderation.

Between natural reserves, majestic fjords and snow covered peaks, head for a 
thrilling voyage of discovery of Alaska and the traditions of the American Indians. 
Zodiacs outings, highly experienced naturalists and expedition guides, 
wildlife observation, all aboard an intimate luxury yacht. Live the five-star 
expedition experience.

A bilingual crew, attentive service, fine dining and ports of call inaccessible to 
larger ships:  discover the treasures of the World by sea with PONANT.

9:45 am 
65° 53’ 37.73’’ N

168° 23’ 43.42’’ W

www.ponant.com
Contact your travel agent or call our UK call center: 0800 980 4027  

June – August 2016: 4 departures starting at 4 300 € (1)

500 € flight credit (2)
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