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Partner with Digital Trip and we can make running your online travel business a breeze.

Our advanced travel technology will make your website the must visit destination for travel buyers 
with online solutions that empower your customers to fi nd their perfect trip - fast, 

while also giving you the ability to easily manage the running of your website.
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players  at a fraction of the cost.
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and book engine will help your 

customers fi nd their perfect trip.

We provide advanced tools 
specifi cally for call centre operations 

as well as B2B and B2C selling.
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with market-leading travel technology from Digital Trip

Visit: www.digital-trip.com
Email: info@digital-trip.co.uk / Call: +44 1202 702 226
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The strength of sterling looks set to play a pivotal role in
holiday destination choice according to the Holiday Money
Report 2016 from Post Office Travel Money. The tenth annual
report reveals that three-quarters of the 40 bestselling
currencies are weaker against sterling than a year ago, and
holidaymakers will benefit from the impact this is having on
tourist prices in many of the world’s most popular resorts.
Research for the Worldwide Holiday Costs Barometer

published in the report reveals that the cost of eight tourist
staples, including meals and drinks, has fallen in 23 of the 44
key worldwide destinations surveyed. The power of the pound
is the main reason for this, although local price cuts are 
a contributory factor in 13 destinations. 
Post Office Travel Money reports falls of 15-20% in ten

destinations, and a 31% drop in Penang, Malaysia (£64.05). 
Portugal’s Algarve (£29.32) tops the barometer chart as the

cheapest destination for UK tourists for the first time in five
years. With prices down more than 18% year-on-year, the
Algarve is one of eight European destinations that dominate
the best value top ten for the second year running.
Registering a similar 18% price fall, the Bulgarian resort of

Sunny Beach (£29.49) is a close runner up, just 17 pence
behind the Algarve. By contrast, some local shop and bar
prices have risen in the Costa del Sol (£35.61) so the gap
between fourth-placed Spain and the two chart-toppers has
widened to more than £6 from just £1 last year.  
Prices in Cape Town (£34.55) are down 20%, one of only two

long-haul destinations to make the leading ten destinations. As

a result of the great strides made by sterling against the rand
in recent months, the city has powered past Bali to make it the
lowest-priced of 32 long-haul destinations surveyed and third
cheapest overall. With sterling now worth 28% more than a
year ago, equating to £111 extra cash on a £500 currency
purchase, Post Office Travel Money has chosen South Africa for
its 2016 hotlist. 
Bali (£40.35) retains its top ten position, but local prices are

on the rise. Although sterling’s continuing strength against the
Indonesian rupiah cushions the blow, barometer costs have
risen nearly 6%, resulting in Bali’s fall to eighth in the table. 
There have also been price increases in Prague (£40.19), last

year’s best value destination. Rising meal costs have made the
Czech capital almost 14% more expensive year-on-year and
resulted in its fall to seventh position, just below city break rival
Budapest (£39.40). Prices are on par with 12 months ago in
Hungary’s capital but its weak currency means that Budapest
is almost 4% cheaper than a year ago. These factors, together
with its popularity for celebration breaks, make Budapest
another hotlist tip for 2016. 
Three Eastern Med resorts – Marmaris (£38.83), Paphos

(£41.58) and Corfu (£43.42) – fill the remaining top ten places.
Corfu is a new entry, rising to tenth place from 14th last year
on the strength of lower meal prices, which have helped to
make the Greek island more than 19% cheaper than 
a year ago. 
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Bay views...
Travel 2 took nine of its top selling agents on a fam trip to Cape Town as a thank you for their support. The trip was part of the ‘Meet South
Africa’ campaign and gave incentive winners the chance to gain first-hand product knowledge. Pictured admiring the views are, from the
left: (back row) David Bates, Millington Travel; Nichola Patricia Thornton, Oasis Travel; Julie Day, Liberty Travel; Hannah Turner, P&P
Associates; Emily Anderson, Preferred Travel Solutions; and Phillip Robert Conde, GRJ; with (front row) Bianca Leigh Southall, Pure
Destinations; Helen Philp McGill Matthews, Nicholl World Travel; Carla Hutchings, Travel 2; Karen Ann Pellett, Baldwins Travel; and Deidre
- a rep from Follow Me 2 Africa.

Sunny forecast for UK holidaymakers as prices fall abroad

25 cruising
an in-depth look at new products 
& itineraries in river & ocean cruising
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Simply Sweden has launched new ways to embrace the
Northern Lights this winter by adding new holidays, each
with an authentic take, to its collection.
‘Husky Expedition – Finnmark’ provides guests with the
chance to drive their own teams of huskies on an
adventurous three-day journey through the wilderness of
the Finnmark Mountain Plateau in northern Norway. 
Priced at £1,755 per person, clients will journey beneath

the Northern Lights to the snow deserts of Øvre Anarjohka
and Stabbursdalen national parks and stay in cabins used
by Sami reindeer herders. 
Also offered in northern Norway is the three-night

‘Malangen Fjord’. Snowmobile safaris, ice fishing and
snow-shoeing are all on the itinerary at Camp Nikka, 
a wilderness camp close to the shorefront hotel where
guests stay, with prices leading in at £925.
For those looking for an ice drive adventure, a three-

night weekend in Arjeplog in Swedish Lapland comes

complete with two full days racing go-karts on a frozen
lake used on weekdays by the world's car manufacturers. 
A layer of ice that can safely carry a load of up to 100
tonnes will support guests as they race around the
challenging course under the guidance of a professional
instructor, with prices from £2,495. 
Alternatively, ‘Forest to Mountain’ opens the gateway

to Europe's last great wilderness, Laponia. On the five-
night trip guests check into the Treehotel and stay in
one of the cabins set in the branches of the Boreal
Forest. Priced from £1,685, the location is on an historic
Sami migration route and serves as a base from which
clients can explore the surrounding mountains on
snowmobile and husky rides, learn about Sami life and
view the Northern Lights from a sled. 
The operator is encouraging early bookings for its four-

night ‘Family Activity Holiday’ in the February half-term
school holidays, which has limited availability and just one
departure date on February 13. Offering a total tech-detox,
families are based at the cosy Brändön Lodge in the heart
of the snowy forest. Here they can enjoy authentic winter-
skills sessions, a snowmobile trip over the frozen Bothnia
Bay, a husky-driving excursion and a Northern Lights
snow-shoe walk. Rates start from £1,595 per adult and
£995 per child.
Meanwhile, the company has designed a new tour for

guests to experience both the Midnight Sun and the
Northern Lights.
The one-off escorted tour, Wonders Of The Sun, travels

to Svalbard, the Norwegian fjords and the Swedish
mountains in August. 
The 11-night trip, which offers 16 places, has been

precision-timed to arrive during the Midnight Sun just when
the Northern Lights are at the peak of their cyclical activity
and visible under a new moon.
Guests will land in Svalbard under the Midnight Sun to

enjoy a range of activities, including the chance to see polar
bears. Tromsø is the next stop, where highlights include 
a cultural tour led by a Sami guide, then guests will board
the Hurtigruten for a cruise across the Arctic Circle,
passing through the Vesterålen and Lofoten archipelagos.
The tour continues to the Scandes mountains and
Tännforsen, Sweden's largest waterfall, for more aurora-
watching opportunities in dark skies. 
Prices lead in at £3,990 per person, based on two

sharing, including flights, transfers, full-board
accommodation and activities. 
For more information visit simplysweden.co.uk  
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RACK IT UP...Cruisingexcursions.com has responded to agents’
requests and introduced a full size rackable brochure. The A4, 16-
page glossy brochure features a cross section of the most popular
cruise excursions, including the company’s ‘Essential Tours’
tailored to first time visitors, private, tailor made, small group
tours and the value for money  Port Packages, featuring between
three and ten destinations. Pictured showcasing the brochure is
the company's Ryan Inman, Emma Broughton (middle) 
and Jenny Vie Bowater.

Simply Sweden launches new Northern Lights adventures for winter
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MOVERS
�  Miya Gilritchie has joined TravelCube as regional account manager – Scotland 
& North East England.

�  Four Seasons Hotels and Resorts has appointed Peter Nowlan as executive vice president and
chief marketing officer.

�  Hayley Beer-Gamage FTS has been elected as the new chair of the Tourism Society.
�  Paul Luxon has been appointed CEO of Condor Ferries. He will take up the post on May 1. 
�  Brilliant Travel, part of the Barrhead Travel Group, has appointed Rebecca Price as business
development manager.

�  Alitalia has appointed Cramer Ball as a member of its board of directors, designated to be
appointed as CEO from early March.

�  Richard Brouwer has been appointed CEO of Khiri Travel.
�  Cruisingexcursions.com has appointed Michelle Burge as travel trade training manager.  
�  Suzanne Walford has joined African Pride as product manager, while Katherine Terry takes on
the role of tours consultant.

�  Fred. Olsen Cruise Lines has appointed Neil Herbert as head of sales.
�  Independent Travel Experts ex-director, Paula Nuttall, has joined The Vertical Travel Group to
spearhead a new homeworking strategy across a variety of brands. A new role of group
membership director has been created to expand on the current agent numbers in Your
Holiday Booking and Holiday Elite with recruitment to extend across the group portfolio, which
also includes The Travel Village Group, Amathus Holidays, Miss Ellies Travel and Bedbank.

�  Adrian Croft has been appointed director of sales and marketing Khiri Travel UK.
�  Amanda Darrington will join Funway Holidays as sales director from March 14.
�  Manchester Airport has appointed Nico Spyrou as its new travel trade marketing manager. 
�  MBNA Thames Clippers has appointed Joanna Lindsay as business development executive.
�  The CMV Travel Group has appointed Peter Stratton as managing director.
�  Crystal Cruises has appointed Phillip Ordever as vice president and managing director for
Crystal River Cruises 

California fares from
£139 one-way in June

with WOW air
WOW AIR will commence
flights to the Californian
destinations of Los
Angeles (LAX) and San
Francisco (SFO) in June,
with both routes now
available to book from
£139 one-way. 
Flights to San

Francisco will begin on
June 9, while those to Los
Angeles will commence
on June 15, available to
book from Gatwick 
and Bristol. 
The flights, via

Reykjavik (KEF), will take
place four times weekly
to Los Angeles with five
weekly flights to San
Francisco, year-round.
The airline's expansion

to California follows the
successful launch of
transatlantic services
from the UK to Boston
and Washington DC in
early 2015 and the
announcement that the
airline would begin flying
to Montreal and Toronto
in May 2016 - all via
Iceland, with fares 
from £99. 
For more information
visit wowair.co.uk

New Rotterdam flights
from Flybe for less

than £20
FLYBE HAS announced an
introductory offer on its
new multi-frequency daily
service to Rotterdam The
Hague from Manchester
that starts on February 8. 
Available for booking

now at www.flybe.com for
a limited time only, one-
way fares are from £19.99
including taxes and
charges, subject 
to availability.
Flights have been

conveniently timed for
day return travel. 

BREAKFAST CALL...Manchester Airport Group hosted a breakfast at Manchester Airport for travel
agents on their way to the Jet2Holidays' conference in Mallorca at the end of last year. Pictured are,
from the left: Nico Spyrou, Manchester Airport Group; Liashia Stubbs and Debbie Wilkox, 3D Travel;
and Bill Coad,Travel Bulletin.
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NEWS BITES
�  FROM NOW ON, all printing at Hapag-Lloyd Cruises will be carbon neutral. In collaboration with

ClimatePartner, the line will calculate the unavoidable emissions from all brochure, folder and office
print jobs and offset them by supporting a certified climate protection project in Kenya.

�  ATLANTIC HOLIDAYS has extended its opening hours to handle a surge is business in January. The
company is now open until 21:00 until the end of this month. For details call 020-8174 4111 or see
atlanticholidays.com 

�  RESEARCH FROM Travelex has revealed that 62.8% of those polled said they feel they don’t travel as
much as they would like to; 80% stated that life experiences mean more to them than material
items; and more than a third of respondents said that they want to go on a relaxing beach holiday
this year. 

�  WIZZ AIR HAS announced a new route from Birmingham to Sofia, capital of Bulgaria. The route will
commence on March 28 and will be operated with two weekly flights on Mondays and Fridays. The
new service, with fares from £28.49, is the carrier's sixth low-fare route from Birmingham, along
with Bucharest, Budapest, Poznan, Warsaw and Wroclaw. For details see wizzair.com  

�  AROUND 20% of London Southend Airport’s annual electricity requirement will now be generated
by a new Solar Farm on the airport site. The 2.5 megawatt ‘Solar Photovoltaic Array’ was built by
Stobart Developments and is located on 3.2 hectares of unused grassland at the north of 
the airport site.

�  THIS SPRING sees the Houses of Parliament offering a wider range of tour options and more
opening times to encourage both first time and repeat visitors. All tours include the majestic Lords
Chamber, the Commons Chamber with its famous green benches and the medieval Westminster
Hall. Details at parliament.uk/visiting

�  COSMOS TOURS has extended its contact centre opening hours until January 31 to provide agents
with the flexibility and support of being able to check availability, hold options and confirm
bookings during peak period weekday evenings. Opening hours Monday to Friday are from 08.30 to
21:00, Saturday 09:00 to 17:00 and Sunday from 10:00 to 16:00. This applies to both Avalon
Waterways and Cosmos Tours & Cruises.

Superbreak offers
free sightseeing river

cruises 
SUPERBREAK is giving
away a free sightseeing
hop-on, hop-off river
cruise to any customers
booking a two-night break
in London. 
A great hook for agents

to offer added value to
potential customers
looking for a short break in
the capital, the offer is
valid on any two-night
bookings made this month.
In addition, guests will
receive savings vouchers
for London shopping,
dining and drinking.
The free 24-hour Red

River Rover ticket (worth
£18.50 per person) allows
customers to hop-on and
hop-off any City Cruises
scheduled service on the
River Thames. Offering
unlimited travel between
its four piers at
Westminster, the London
Eye, Tower Bridge and
Greenwich, the ticket gives
customers the freedom of
the river to explore. 
The vouchers offer

savings at Westfield
London, Westfield
Stratford, Planet
Hollywood, Late Night
London, City Cruises, the
Crest of London souvenir
shop, plus dining vouchers
in restaurants at hotels
such as Doubletree by
Hilton West End,
Doubletree by Hilton
Victoria, Ambassadors
Bloomsbury and Holiday
Inn Kensington Forum.
Customers must travel
before April 30 to qualify. 
For details sew
superbreak.com/agents or
call 01904-436000.

WITH THE impending launch of a new flight
route from Dublin to Murcia, La Manga Club
is getting ready to welcome more golfers
and sport enthusiasts from Ireland.
From March 27, Aer Lingus will operate

four flights a week from Dublin to Murcia-
San Javier airport, increasing the 
resort’s accessibility.
Figures released by the Region of

Murcia’s tourist board revealed that Irish

visitor numbers rose by 10.1% in the first
ten months of 2015 compared to 2014, 
a trend that is expected to continue.
The resort’s facilities include three 18-

hole golf courses and a nine-hole academy
course, a Leadbetter Golf Academy, 
a 28-court tennis centre and eight full-size
football pitches, plus a wide selection of
sports academies. 
For more details visit lamangaclub.com

La Manga Club
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Spain's La Manga gets set for new Dublin flight 
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ROCKIN' THE BEACH LOOK...Pictured on a Hard Rock Hotels' fam trip which took in the destinations of
Cancun, Riviera Maya and Punta Cana are, from the left: (back row) Fiona Boss and Graham Brooks,
Hard Rock Hotels; Phil Barratt, Blue Bay Travel; and (front row) Christina Ball, Hayley Booth and
Victoria Chesworth, Blue Bay Travel. 

New brand, routes & product for Airways Holidays
AIRWAYS HOLIDAYS has unveiled a refreshed brand, a range of new holiday experiences in
both Jersey and Guernsey, plus extensive brochure distribution throughout TUI and
Thomas Cook retail stores, Co-Op stores and independent travel agents.
The development of the brand comes as its range of holiday experiences in the Channel

Islands grows, including the ever-popular Battle of Flowers package and new Island
Explorer Breaks, Heritage & History Holidays, and often-requested spa breaks in some of
the Channel Islands' best-known luxury hotels. 
Parent company C.I. Travel Group has also recently introduced a direct charter route

from Liverpool to Guernsey, expanding capacity into the island and offering a new option to
customers across the north west of England.
The company’s sales director, Gill McCarthy, said: “The new Airways Holidays logo

reflects the ongoing development and growth of our brand, maintaining the colour scheme
and sunshine element that is so well-known across the trade.
“As our range of unique holiday experiences across both Jersey and Guernsey grows and

we introduce new routes into the Channel Islands, we continue to offer the same levels of
excellent service and ease of booking to our valued agent partners.”
Travel agents are being encouraged to continue using the company’s website when

checking availability and completing bookings for their clients, with the entire booking
process available online. 
In addition, all agents completing online bookings before February 29 will be entered

into a prize draw to win a four-star break in the Channel Islands.

Sandals Resorts adds
new luxury suites at
LaSource Grenada  

SANDALS RESORTS has
announced a $10million
expansion of popular
Caribbean resort, Sandals
LaSource Grenada Resort
& Spa, which will see 32
new luxury suites built,
taking its accommodation
capacity from 225 to
257 rooms. 
The new Lagoon Nature

Reserve Suites, set to
open this summer, will
incorporate the
contemporary opulence of
the existing luxury suites,
with sophisticated
amenities ranging from
butler services, smart
TVs and other Sandals
signature Luxury
Included offerings.
Situated on the

historical island of
Grenada, renowned for its
spices, azure waters and
white-sand beaches,
Sandals LaSource
Grenada sits on 17 acres
of land along the Pink 
Gin Beach.
Meanwhile, the

company has launched 
a special air credit offer
to Barbados, offering up
to £700 in savings 
per couple. 
Highlights of the offer

include book by February
2 and get seven nights at
Sandals Barbados from
£1,379 per person. The
deal includes Luxury
Included (all-inclusive)
accommodation in a
Caribbean Village Deluxe
Room, flights with Virgin
Atlantic from Gatwick and
resort transfers, and is
valid for travel dates
between June 12 and
August 24.
For more information or
to book call 020-7590
0210 or visit
sellingsandals.co.uk

AGENTS BOOKING a winter break to
Disneyland Paris can save their customers
more than 20% by booking a Winter Saver
one-day/two-park ticket with
DoSomethingDifferent.com 
Priced from £37 per adult and £31 per child,

the ticket allows admission to both Disneyland
Park and Walt Disney Studios in a single day. A
regular ticket costs from £48 per adult and £42
per child, so a saving of £11 per person is
available by taking advantage of the offer.

The Winter Saver ticket is available on visits
until March 16, and is a gate-ready e-ticket. It
can be used any time this month, and on
weekdays only during February and up until
March 16.
Alternatively, a Magic Winter Saver one-

day/two-park ticket also offers a saving of £11
and costs £46 per adult and £41 per child.  
For more information visit
DoSomethingDifferent.com or 
call 020-8090 3890.

20% off at Disneyland Paris with Winter Saver ticket 
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•   Video Box: Watch the new Bay Gardens Beach
Resort and Spa video to discover this luxury four-
star resort. Check out travelbulletin.co.uk/video-
box

•   £100 M&S vouchers to be won, courtesy of Cox 
& Kings and its insight into its India journeys.
Enter today at travelbulletin.co.uk/competitions 

Visit www.travelbulletin.co.uk/competitions for
details on the above competitions

newsbulletin
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IN THE PICTURE...Bourne Leisure’s National Sales Manager,
Louise Tansey (centre) puts agents in the picture with Cherie
Bailey (left) and Nikki Keeling from Global Travel Head Office in
Sandyford, Chester by promoting the operator's Snowball your
Sales January Selling Campaign. Agents booking a Butlin’s, Haven
or Warner Leisure Hotels 2016 break by February 7 have the
chance to win a Snowball goody box by completing the online
incentive form at bourneleisuresales.co.uk

by SANDRA MURRAY
in Normanton, Yorkshire

Notes from

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 

Normanton...

Well what a weird couple of weeks with the sad
deaths of well known famous stars – Patrick
Macnee 93 of The Avengers as least was a good

age, but I felt sorry for the loss of Ed Stewpot Steward who
was 74 -and what about David Bowie - 69, and the lovely
actor Alan Rickman who was only 69 - the last three dying
from cancer. Far too young!
From what I hear everyone seems to be getting off to 

a good start and are nice and busy. Let’s face it, if you are
not busy in January then there isn’t much hope is there?  
I was sad to hear that Stephanie Robertson has been

made redundant from All Leisure (I know she wasn’t the
only one) - but I am sure she will be snapped up soon -
always sad though when it is near Christmas. 
Was really pleased to see that Diogo Castanheira has

joined JTA in a new position – head of leisure sales.  JTA
has been going for more than 40 years and has turned into
an all round consolidator/tour operating business - and
even cruising with NeedaCruise. It is great that JTA has
remained trade-only. Being 100% trade-only is rare indeed!
I am sure Diogo will be brilliant in his new role and help
JTA do even more.
People keep asking me about Tiger the cat I brought

back from Crete in September. He is settling down fine and
knows all the best places to settle (near the radiators). My
other three cats are also getting used to him.
Egypt could potentially get a bit of help with tourism

visitors; experts revealed new findings at the weekend that
two of Egypt’s famed pyramids might have secret
chambers. For the last three months a team from Egypt,
France, Canada and Japan have been scanning four
pyramids with thermal cameras to see if there are
unknown cavities and structures. It is going to take a bit of
time, probably most of this year, but ‘Operation
ScanPyramids’ is going to be interesting whatever happens.
‘You need to forget what’s gone, appreciate what still

remains and look forward to what’s coming next’ and
‘Worry is a waste of time, it doesn’t change anything all it
does is steal your joy and keeps you busy doing nothing’ 
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Fancy a fam?
INSIDER JOURNEYS is offering the chance to
win one of eight places on a multi-country trip
to Vietnam and Cambodia. For a chance to win,
agents need to book an escorted small group
journey, Asia river cruise or tailor-made
itinerary by February 29, with the more

bookings made, the more chances of winning.
Agents can also earn £50 Love2Shop vouchers

on every small group journey, Asia river
cruising and tailor-made booking made by

January 29, based on trips of ten days or more.
Each week the company will also reward the
top performing agency with a new coffee
machine for their best-selling team.  

TABLET TRIO...Bourne Leisure’s national salesmanager, Louise Tansey (left) is pictured deliveringtablets to Thomas Cook in The Forge, Glasgow. The operator's top agencies are being given thedevices for easy access to the operator's sellingtools, training and incentives. Pictured with Louise isPaula Walker (centre) and Ashleigh Burns. 

Booking incentives

�CYPLON HOLIDAYS is giving agents the
chance to earn £10 vouchers per adult
booked on Gold and Silver package
holidays to any destination. For all hotel-
only bookings the operator is also
offering agents a £10 voucher. Free stays
and the chance to receive free gifts are
also offered. For more information visit
the agents' section at cyplon.co.uk 

�TO CELEBRATE the launch of its 'Beach
Collection 2016’, TravelCube is running 
a new booking incentive that gives agents
booking beach properties the chance to
win holidays at beach hotels across
Europe, personalised flip-flops (with the
message of their choice) and a grand prize
of seven nights at the five-star Grand
Fiesta Americana Puerto Vallarta in
Mexico, including flights, for two people.
For details see www.travelcube.com/uk 

�AGENTS ARE being given the chance to
win holiday vouchers worth £400 each as
part of a New Year campaign from
Hoseasons. The company is giving away
eight vouchers as part of the promotion
which runs throughout this month and
next. Agents will be entered into the free
prize draw if they confirm a booking by
February 29 and register their name,
booking reference, ABTA number and
agency name at
agency.sales@hoseasons.co.uk. Prize
winners will be able to use their voucher
towards the cost of any holiday in the
operator's range, including luxury lodge,
cottage and boating breaks. For details
see hoseasons.co.uk/pdfs/giveaway.pdf 

�THE VILLA COLLECTION is offering
agents a £50 Love2Shop voucher on
bookings of more than £2,500. Agents
are also invited to open an account to
receive ongoing incentives. The operator,
which has added several new destinations
including Anguilla, Dominican Republic
and the Cayman Islands, along with 
a range of villa resorts in the Indian
Ocean, are keen to work with the trade
and support agents. To set up an account,
agents should email
enquiries@thevillacollection.co.uk and
for more information see
thevillacollection.co.uk

January 22 2016
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ON SUNDAY February 14, Bateaux London
vessels Harmony and Symphony will take to
the Thames for two romantic dinner
cruises, combining fine food with live
entertainment against the backdrop of
London’s most iconic and historic sights.

Diners will be welcomed on board with a
glass of Champagne before being shown to
their table for the evening. They will then be
served a four-course meal, prepared and
cooked on board by Bateaux London’s team
of chefs, with a selection of wine, beers and
soft drinks as well as a single red rose.

Entertainment will be provided by a live
band throughout the evening while couples
take in the views of sites such as the Globe
Theatre, St Paul’s Cathedral, The Shard and
the Houses of Parliament.

Boarding will begin at 18.45 for Harmony

and 19.30 for Symphony with each vessel
departing half an hour later from
Embankment Pier on Victoria Embankment.
The Valentine’s Day river cruises will last
approximately three hours.
Prices start at £145 per person and
reservations can be made by calling 
020-7695 1800, emailing
reservations@bateauxlondon.com or visiting
bateauxlondon.com
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Celebrate Valentine’s Day in a room with a view

Hapag-Lloyd marks 125th anniversary with new ideas
THIS YEAR IS a special one for Hapag-Lloyd Cruises as it celebrates its 125th anniversary. 
In 1891, Albert Ballin launched the first pleasure cruise on the Augusta Victoria and in
doing so laid the foundation of what is now a major industry. 

The company's CEO, Karl J. Pojer, said: “This year we are very happy to be celebrating
the significant anniversary of 125 years of passenger cruising and looking back with pride
on the long history of our company. Albert Ballin had a ground-breaking idea. Today,
Hapag-Lloyd Cruises is a leading provider in the luxury and expedition segments in the
German-speaking marketplace 

“We remain dedicated to the embodiment of this spirit of innovation and discovery when
we design our cruise itineraries and seek out new paths. We are looking forward to a year
of remembering our roots and celebrating this wonderful anniversary with a range 
of new ideas.” 

Meanwhile, agents can now make use of the line's new free-of-charge phone numbers
when requesting or booking a cruise. 
For details call 0800-051 3829 and for more information email salesteam@hl-cruises.com
or visit hl-cruises.com   
(Cruising - page 25)

Sunvil launches year-
round Scandinavia

brochure
SUNVIL HAS unveiled its
2016 year-round
Scandinavia brochure,
offering a range of
accommodation and
itineraries throughout
Sweden and Norway, plus
short breaks to Denmark’s
capital, Copenhagen.
New highlights for this

year include the islet of
Smola, overshadowed by
the dramatic mountains of
the Norwegian Fjords; 
a handful of flexible
itineraries that demonstrate
the breadth of experiences
and bespoke holiday
options; and no fewer than
22 additional properties,
including a new igloo
concept at Pine Tree Lodge
in Swedish Lapland and the
historic Isfjord Radio Station
hotel, a remote outpost in
the Spitsbergen wilderness.  
The company's product

manager, Rachel Jelley,
said: "When we started our
year-round programme to
Scandinavia eight years ago,
the region was very much
untapped and unexplored by
the typical British traveller.
Now Scandinavia’s unique
culture – its cutting-edge
design, coveted quality of
life, addictive crime fiction,
right to roam amid stunning
wild scenery and innovative
gastronomy scene – has
touched each and every one
of us. Scandinavia is more
fashionable than ever
before. This, coupled with
the current favourable
exchange rate, suggests it
will be another popular year
for visitors from the UK,
whether during the Midnight
Sun of summer to the
Northern Lights of winter.”
As an example of prices, 

a seven-night breakfast stay
based on two sharing at
Grinda Wärdshus in the
Stockholm Archipelago
costs from £897 per person
including Gatwick flights. 
For details call 020-8758

4722 or see sunvil.co.uk

NOTED AS ONE of the most beautiful capitals in the world, Abercrombie & Kent recommends an
exploration of Stockholm with Insider Access options such as a scenic drive past the medieval Old Town,
the Royal Palace, the Parliament building and quayside, dinner at the Michelin Star restaurant Fredsgatan
12 or a visit by boat to the island Södermalm. Prices for a three-night stay at the art nouveau Miss Clara
with flights, transfers, a half day tour and Stockholm card start from £740 per person.
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Where Am I?

Site in which the United States Declaration of Independence
and the United States Constitution were debated and signed.

In close proximity to the Liberty Bell.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, January 28th. Solution and new puzzle

will appear next week.

The winner for 8th January is Kim Fazackerley, Althams

Travel in Ramsbottom.

January 8th Solution: A = 3  B = 4  C = 6  D = 7

Number: 003

Across 
1. Fred.Olsen cruise ship, sounds like a tartan

(5,5)
5. US State (7)
7. Royal Botanic Gardens by the Thames (3)
9. County town of Suffolk (7)
11. Scottish civil engineer Thomas, famous

for his bridges and aqueducts (7)
13. Alghero, Sardinia airport code (3)
14. Venetian composer of The Four Seasons

(7)
15. Magic spectacular show, set to tour the

UK (10)

Down 
1. David Bowie's final chart-topping album (9)
2. Specialists in tailor made and luxury holidays

(5)
3. Also known as, in short (3)
4. Calvi is a popular resort on this island (7)
6. Goddess of love, associated with Cyprus (9)
8. One of the coaches on The Voice (4.1.2)
10. Small Cornish resort, sounds like a sporting

term (3)
12. Swiss ski resort and venue for the World

Economic Forum (5)
14. Vigo, airport code (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
please see page 36

Crossword

Su Doku

N
um

be
r: 

00
3

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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A £200,000 REFURBISHMENT of Lane
End Conference Centre’s The Pavilion
has been completed as part of 
a £2.2million investment plan, which is
due for completion later this year. 

Other areas of development have
included structural improvements to all
meeting and training rooms as well as
the creation of The Cedar Club, a new
leisure space, in August 2015.

Major developments in The Pavilion
include a remodelled entrance
including lift access and seating areas;
more open space with an exposed
staircase and open plan lounge and
free-flowing coffee bar; the main room
has been re-decorated and refurbished
providing a new capacity for up to 150

theatre and 84 cabaret style; and the
remodelling of the upstairs space to
include three syndicate rooms with
space for up to 18 boardrooms featuring
wall-mounted plasma screens,
flipcharts and Wi-Fi access. 

A dining room that can seat up to 60
guests for a hot and cold buffet lunch,
or up to 100 for a finger/fork buffet
lunch is also new. The room, which is
based upstairs, makes The Pavilion
completely self-contained for meetings
and conferences.

The director of sales and marketing
at Lane End Conference Centre, Heni
Fourie, said: “The Pavilion has been 
a huge project as one of our most
important event spaces here at Lane

End. It is a self-contained building that
provides the perfect setting for
meetings and conferences. Everything
from a projector to name cards is
provided in the main conference room
meaning all an organiser could possibly
need is provided under one roof
including catering. We’re excited to
showcase the latest developments here
with a week-long training event 
already underway.”

Ongoing improvements include
bedrooms in both Wycombe Lodge and
Wycombe Court which are due to be
completed in the summer of 2016 with
more than £690,000 invested.
For further information 
call 01494-881171.
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HILTON LONDON WEMBLEY is offering competitive rates for its onsite venues for the first quarter of this year. As a business conference
and event hub, clients can choose from one of ten state-of-the-art meeting rooms or the Grand Ballroom, a space that is suited for almost
any large event and offers an impressive capacity of up to 500 people in cabaret style.  For clients entertaining smaller audiences, the
same exclusivity is offered with a flexible, column-free venue that can be divided into three sections. Meeting packages can include
complimentary Wi-Fi, upgraded coffee break and free upgrades on bedrooms. For details see hilton.com

UK business travellers make 52% more trips to high-risk destinations
NEW ANALYSIS by Collinson Group reveals a 52% (842,264) increase in the number of visits by UK business travellers to high-
risk destinations overseas in the first half of 2015 compared to the same period a year earlier. 

In the first half of 2015, business travellers made 2,477,105 visits to destinations that experienced level three security
incidents, compared to 1,634,840 last year.  Category three security incidents include attempted coups and terrorist attacks.

High-risk countries which have experienced level three security incidents include Nigeria, Tunisia, Pakistan, Ukraine, Turkey,
Egypt and India. In the first half of 2015, a total of 41 countries registered level three incidents with Middle Eastern, North
African and sub-Saharan African countries making up the vast majority. According to the analysis of ONS Travelpac data,
Tunisia saw the largest increase in business travel visits – up 362% in the first half of 2015 compared to the same period in
2014. At the same time Tunisia has also seen a steep rise in security risks, where terrorist activity gave rise to three level three
alerts in the period January to June 2015, compared with zero for the same period in 2014.

Two other countries that have witnessed exponential growth in the number of business travellers have also experienced
serious security incidents, from car bombs to air strikes: Egypt saw a 60% increase in business travel visits in the first six
months of 2015 and Israel saw visits increase 41%. Both countries have experienced significant category three security
incidents in the first half of the year. Data from Collinson Group, whose 360 Assistance portal provides global security alerts for
corporate travellers, reveals Yemen tops the list of countries experiencing the most serious level three security incidents, with
Iraq, Nigeria, Afghanistan and Syria making up the top five. However, in an indication of the fast-changing nature of global
events, a number of countries perceived as being traditionally less risky also received level three alerts in the first half of 2015.
Denmark, France, Macedonia and the US, for instance, all saw level three incidents occur. 

Collinson Group is advising employers to review their corporate travel policies and consider what mechanisms they have in
place to respond to a broadening array of emergency scenarios.

Mark Rands, the company's head of assistance, said: “With the demand and requirement for business travel remaining high,
information and preparation are key. Firms must focus on ensuring their travelling staff have ready access to information and
guidance that is relevant to high impact events as well as their specific travel itineraries and individual circumstances. We have
designed our 360 Assistance service to cater exactly for these demands, providing users with an end-to-end range of services
and tools to manage business travel effectively whatever the destination.”

Lane End Conference Centre completes £200,000 refurbishment of The Pavilion
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THAILAND’S INDIGO Pearl Hotel, located in Phuket, has launched a ‘Spiritual Love' package for
February. It includes sunset cocktails, dinner at the fine dining Black Ginger restaurant (reached by a
rope pulled raft) and a 60-minute romantic couple’s massage at the hotel's spa, along with three nights
in a studio or suite. The package is available until March 31 and costs from £470 for three nights.

Crystal Cruises
repositions Serenity's

2017 voyages 
CRYSTAL CRUISES has
announced that it will
reposition one of its luxury
ocean vessels in 2017,
unveiling a new line up 
of itineraries. 
Following the 2017

'Southern Celebración'
World Cruise round-trip
from Miami, Serenity will
sail throughout North
America for the remainder
of the year, offering routes
along the east and west
coasts, through Alaska,
New England and Eastern
Canada, as well as the
eastern seaboard into the
Caribbean. Historically, the
ship has spent the majority
of her 12 years cruising the
Mediterranean, Western
Europe and the Black Sea,
but the line’s expansion
plans afforded an
opportunity for change. 
Serenity’s new schedule

of ultra-luxury cruises
includes a repositioning
voyage from Miami to Los
Angeles via the Panama
Canal; seven-night
explorations of California’s
coastline; a 14-night
intensive Mexico itinerary;
a 16-night route through
the Hawaiian Islands;
seven-, nine- and ten-night
cruises through the ports
and glaciers of Alaska and
British Columbia; seven-
and ten-night itineraries
through the ports of New
England and Eastern
Canada; and warm-
weather autumn and
winter cruises along the
Southern East Coast into
the Caribbean. 
Bookings for the newly

unveiled 2017 voyages are
available with 'Book Now'
fares starting from £1,614
per person cruise-only,
based on a seven-night
Pacific Coast voyage
round-trip from Los
Angeles if booked before
February 29. 
For details call 
020-7399 7601. 

PAUL GAUGUIN CRUISES
has announced details of its
2017 voyages that feature
old favourites along with
new, exotic 16- and 17-night
Fiji & Bali itineraries and 
a collaborative programme
with the Wildlife
Conservation Society.

The 16-night Fiji to Bali
voyage departs on April 29,
2017 from Lautoka, Fiji, and
visits Espiritu Santo, Vanuatu;
Guadalcanal, Solomon
Islands; Samarai Island and
Port Moresby, Papua New
Guinea; Merauke, Indonesia;
Dili, Timor-Leste; Komodo
Island, Lombok Island and
Benoa, Bali in Indonesia.

The reverse itinerary, Bali
to Fiji, is 17 nights and
departs on June 7, 2017, with
cruise-only prices from
£4,173 per person.

In 2017, the Paul Gauguin
will also be showcasing its
most sought-after itineraries:
the seven-night Tahiti & the
Society Islands; seven-night
Tahiti, the Society Islands 
& Tuamotus; ten-night
Society Islands & Tuamotus;

11-night Cook Islands 
& Society Islands; and 14-
night Marquesas, Tuamotus 
& Society Islands.

Also in 2017, the popular
12- and 13-night Society
Islands, Cook Islands, Tonga
& Fiji itineraries return. In
addition to sailing to islands
in the South Pacific and
showcasing Polynesian
culture and hospitality, the
voyages feature
complimentary access to the
line's two exclusive retreats—
Motu Mahana, an islet off the
coast of Taha’a, and a private
beach in Bora Bora.

At Motu Mahana, guests
enjoy a day of watersports,
Polynesian activities, 
a barbecue feast and
cocktails from full-service
and floating bars. In Bora
Bora, guests can relax on
the beach and enjoy
refreshments, a game of
volleyball and snorkelling.

Meanwhile, the company
has announced a new global
collaboration with the
Wildlife Conservation
Society (WCS). Beginning in

2017, WCS will offer
educational programming
for adults and families on
the Paul Gauguin. The
series will comprise of
lectures about marine
science and wildlife
conservation in the South
Pacific and beyond. During
the summer months and
holiday season, WCS will
inspire guests to value
nature through the cruise
line’s experiential 
family programme.

Cruise-only prices for
2017 start from £2,976 per
person based on the
seven-night Tahiti 
& Society Islands itinerary
departing on January 21. It
includes accommodation
in an ocean view
stateroom with all meals,
soft drinks, selected
alcoholic beverages and
gratuities. Also included is
free airfare between Los
Angeles and Papeete.
To book or for details call
020-7399 7691 or visit
pgcruises.com
(Cruising - page 25)

Paul Gauguin unveils new itineraries for 2017 voyages 
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IN 2016, as well as participating in Travel Bulletin’s Adventure & Activity Showcase on September 26
and the Luxury Holidays Showcase on October 3, Ras Al Khaimah will be hosting events, training
sessions, webinars and fam trips for all travel industry professionals. Moreover, participants will have
the chance to win prizes throughout the year such as free holidays and attraction vouchers. The
destination is one of the fastest growing tourism spots and is to continue its development with more
hotels, such as Marriott and Anantara, and further attractions to create an even richer tapestry of
things to do for families, thrill-seekers, adventurers and culture enthusiasts. To find out more email
rasalkhaimah@prmediaco.com

Travel Gossip takes to
the road

TRAVEL GOSSIP has
announced that it will be
hosting a series of travel
trade roadshow events
throughout 2016. 

Cities visited include
London, Birmingham,
Manchester, Newcastle,
Leeds, Nottingham and
Cardiff, and the company
has partnered with
Intervenue for the first event
which takes place on
February 29 in Glasgow. 

The roadshows will focus
on enabling agents to learn
about supplier products with
a social element, allowing
fellow ‘Gossiper’s' to catch-
up ‘in real life’ over 
a few drinks. 

Sara Mason-Parker,
director of the brand, said:
“I'm so proud of how far we
have come and I am thrilled
to be taking the social
network to this next stage.
As you well know, the
concept of the group was to
enable travel employees
nationwide to connect 24/7 -
how exciting to be delivering
this in person now as well.
I'm looking forward to
meeting many of you near
your home turf!” 
For more information visit
travelgossip.co.uk 

Travel Bulletin showcases coming soon to a town near you
CALLING ALL AGENTS! Travel Bulletin is offering you the opportunity to get involved in
our first showcase events for 2016.
Following a phenomenal turnout, along with fantastic agent feedback for the ‘Indian

Ocean’ showcase event at the end of last year in Leeds, we’re back there once again on
January 25 to take agents to the skies with an action-packed ‘Airline Showcase’. 
Agents and homeworkers can meet directly with brands such as Aegean Airlines,

Aurigny, Cathay Pacific and United Airlines to learn more about the diverse range of
flight options and destinations available, enabling clients to discover some of the most
amazing landscapes and places on the planet. 
Then it's straight over to Manchester on February 8 for our ‘Escorted Tours Showcase’,

with the chance to meet with operators such as China Links, Newmarket, Omega Tours,
Riviera and Titan.
Looking ahead, other notable events include a ‘Weddings & Honeymoons Showcase’ in

Chester on February 22 and in London on February 24 – an event that always proves
extremely popular, so be sure to secure your place in advance.
Showcases include intensive networking sessions followed by delicious food, a splash

of entertainment and some great prizes. 
Places are on a first-come-first basis; to confirm your place at these or any of our
showcase events through 2016, email Gemma Reeve on
gemma.reeve@travelbulletin.co.uk or call 020-7834 6661 for more information.

Sara Mason-Parker and
Bruce Martin take Travel
Gossip on the road

world?
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Prices are per person for LGW and MAN departures and 
valid for departures from 30 April to 14 July 2016. Book by 
31 January 2016. Subject to availability.

All Inclusive Mauritius

from £1585
Long Beach Golf & Spa Resort

Price includes:
 -
 -
 -
 -

Call 0141 955 4000
Visit agents.ifonly.net

/groups/IfOnlyPartners @IfOnlyPartners

training

TO HELP travel agents find out more about Canada and how
they can help clients to book memorable holiday experiences,
Destination Canada is inviting agents to join them on March 
2 for a unique 'Travel Agents Evening' in London.
Agents who sign up to the event will be rewarded with an

interactive digital treasure hunt around Canada House on
Trafalgar Square while meeting with Canadian representatives
from provinces, territories, airlines and everything else from
whale-watching tours to city-based foodie tours. 
Agents will be challenged to learn more about the country in

an interactive way, with the chance to win a holiday to Canada.
Agents can secure their place by emailing
destinationcanadatrade@gmail.com with the subject line
‘Canada Shared March 2 Invite Request’. Places are limited and
photo ID is required to gain venue access on the night.
Agents can also send an email to register interest for other

Canada training events taking place later this year in Liverpool,
Leeds and Southampton.

Agent uptake for Global’s training
increases by 90% year-on-year
THE GLOBAL TRAVEL Group’s Training Academy has
seen a 90% increase year-on-year with both new and
existing agents attending its training courses. 
To cope with the increased demand, Lezli Flaherty has

been appointed as its new learning and development
facilitator to support the existing team who will run two
courses side by side to ensure that new agents can
commence trading immediately, and that existing agents
can have access to refresher courses.
Andy Stark, managing director for the group, said:

“We’re thrilled to be able to expand our training academy
– further strengthening our support to agents and
designed specifically around their feedback and what
they’re looking for from a training course. We continually
strive to stay one step ahead of the industry and with the
great uptake over the last year in particular, we’re able to
do just that – ensuring that our agents have the product
knowledge in place to help manage their business with
the utmost confidence.”
Training courses take place within the company’s

corporate campus in Chester, Cheshire and feature
courses on product specialisms such as airlines and
package holidays, a dedicated session on marketing and
a travel industry ‘101’ self-study e-module to be
completed prior to training.
For more information visit globaltravelgroup.com or call
0844-826 4567.

Learn more on ‘Canada Shared’ evening
in March with Destination Canada

www.travelbulletin.co.uk
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The prevailing situation is that many
British travellers are happy to
holiday in Greece, with prices
competitive despite increases and
the strength of the pound to the euro
maintaining good value for money.
Greece is also being considered for
the Nobel peace prize for helping
refugees, adding to the 'feel good
factor' for the destination.

High end demand
There are a variety of excellent early
booking discounts for this popular
and varied destination up to end of
February and March, however
clients who know what they want
need to book early as Greece’s
popularity may mean those that
leave it to the last minute may well
be disappointed. 

I have recently provided a typical
island-hopping quote for a couple
looking to include all of life’s little
luxuries during the peak month of
August, plus the chance to
experience Athens’ rich cultural
offering with beach and flop on two
islands. The package included two
days in Athens, staying at the Grand
Bretagne, five days at the newly
introduced Milos at the Melian
Hotel and five days in Santorini at
the newly introduced Andronis
Luxury Suites in Oia – all
accommodation in luxury five-star
hotels on a bed-and-breakfast
basis, with flights and private
transfers for £3,375 per person. 

Greece isn’t simply a mass
market of ‘cheap’ beach package

holidays; it offers high-end holidays
for discerning travellers and has 
a high level of repeat clientele.

Communication is key
Communication between islands
and the mainland has improved; the
island of Milos for example, which is
new to our 2016 programme has
four to five flights per day from
Athens, as well as the ferry
connections from various ports of
neighbouring islands.

Great news for those wanting to
fly scheduled is that there is now 
a superb choice, with both British
Airways and Aegean Airlines serving
the destination. BA has added more
scheduled flights to Crete and
Rhodes, as well as to Chania in
Crete and Kalamata on Greece’s
mainland. From April 30 until
September 24, the airline will fly
twice weekly (on Wednesdays and
Saturdays) to Crete from Heathrow
Terminal 3, as well as twice weekly
(Thursdays and Saturdays) to
Kalamata from Terminal 5.

Something for everyone
Greece has always been popular
with families and this continues
to be the case. It is also a magnet
for couples of all ages looking for
boutique getaways and something
a bit different, plus solos can
indulge in plenty of activities from
sports to simply walking. Foodies
also have plenty of places to learn
to cook, such as the Aldemar
Resorts in Crete.

The Greek National Tourist Board
(GNTO) in the UK and in Greece has
been working tirelessly to promote all
that is special about Greece - from
the year-round cultural appeal of its
cities such as Athens, Thessaloniki
and Kavala, to the popular seaside
destinations on the mainland to the
lesser-known islands.

We have introduced a whole new
section for Thessaloniki in our 2016
programme, which is year-round. I
was very impressed by Greece’s
second largest city when I attended an
educational trip there in the spring of
2014. Thessaloniki has much to offer
culture and history lovers, with superb
infrastructure including its hotels. 

We’ve also introduced Kavala on
the mainland with its Castle,
Acropolis, Imaret and old Lighthouse
wrapped alongside trendy bars, cafes
and restaurants. New for us too are 
a host of smaller islands such as
Ithaca, Paxos, Paros, Naxos, Andros,
Sifnos, Folegandros and Alonisssos,
as well as mainland resorts such as
Parga and Sivota.

The ABTA conference in October
2015 firmly put the Peloponnese on
the map, enabling the UK’s travel
trade to discover those long pure,
sandy beaches, great wineries,
super cuisine and more in ‘the
garden of Greece’. 

As an AITO specialist, we pride
ourselves in offering any type of
tailor-made holiday - even if we don’t
feature it in our brochure. 

Harry Kyrillou, commercial and aviation
director of Planet Holidays, explains how
Greece is shaping up to be one of the
hottest destinations for 2016...
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Series of new cultural highlights from the GNTO
The Greek National Tourism Organisation (GNTO) is highlighting a series of new
cultural highlights on offer to tourists, alongside new UNESCO accreditations and
developments in wine tourism.

Featuring more than 2,000 finds from excavations carried out in Larissa, Trikala and
Karditsa, a new museum has opened its doors in the city of Larisa, serving as a reference
point for the history the Thessaly region in central Greece.

The Greek island of Tinos has been recognised for its ancient tradition of marble carving
by UNESCO, with Tinian marble craftsmanship now included in the Representative List of
the Intangible Cultural Heritage of Humanity. In hand with this, five Greek National Parks -
the Petrified Forest on the island of Lesvos, the Vikos–Aoos National Park in Epirus, the
Chelmos-Vouraikos National Park in the Peloponnese, the Psiloritis National Park in Crete
and the Sitia Nature Park in Crete – have become part of the UNESCO Global Geopark
Network and recognised as areas of outstanding geological interest.

Over on the island of Chios, a 100 million euro investment into the island’s tourism
development has been fast-tracked by the Greek Government. The project includes the
construction of a five-star luxury resort, an apartment complex, a thalassotherapy facility,
conference centre, paleontological theme park, marina, museum and educational institute.

Meanwhile, in Northern Greece, Trip2taste has joined forces with the Kir-Yianni
winery to promote wine tourism in the region of Naousa. The partnership will open 
a new visitor centre at the winery this spring and will continue to build on wine tasting
and culinary events. 

NEW IN RHODES for 2016 is the Elysium Resort & Spa, which offers a beachfront location, spa
and four on-site restaurants, complete with a lagoon-style swimming pool complex set in
manicured gardens. Jet2holidays is offering seven nights' half-board at the five-star resort in
Kalithea for £499 per person based on two sharing a deluxe room with sea views, departing from
Leeds Bradford Airport May 4 including 22kg baggage allowance and return transfers. Visit
https://tradesite.jet2holidays.com or call 0800-408 5587.

Unique expands
wellness offering on

Kefalonia
THIS YEAR will see the
first full season of
Kefalonia’s new property,
F Zeen – Unique’s first
boutique hotel, with the
retreat opening in March
and running until October.
Following its

successful soft opening
last summer, new
elements will be
introduced for the 2016
season, with an emphasis
on wellness, with classic
retreats starting from 160
euros per night on a bed-
and-breakfast basis.
For 2016, a new villa -

Kaminia Blu - will be
added to the collection
which features three
bedrooms, views of the
sea and a gym. All villas
in the company’s portfolio
provide a concierge
service tailored to guests’
personal needs, as well
as a twice-weekly maid
service, in-villa spa
treatments on request,
private infinity swimming
pool, air-conditioning and
complimentary Wi-Fi. 
Also introduced this

season is a new category
of accommodation named
the Waterfront Suites;
two apartments situated
in the heart of the
picturesque fishing
harbour of Fiscardo in
northern Kefalonia.
For further information
visit uniquekefalonia.com

Athens puts gastronomy on the menu for off-the-beaten-track city visitors
IF YOU HAVE clients planning a return trip to Athens, and the Attica region in which it sits, they may well be looking for
something other than the cultural sites which they may have exhausted, writes Paul Scudamore. The latest promotional
push to emerge is on the gastronomy front, with examples including an Athens city break combined with a tour of
Attica's wineries.

However, for those visiting the city and looking for a completely different experience there is a series of
commissionable options offered by Athens Walking Tours, including the Athens Food Tour for small groups with an
English-speaking guide. It lasts between three and four hours and costs 49 euros. 

It takes in selected street vendors, stores and food outlets in very much non-touristy areas of the city. A highlight is 
a tour through the bustling local central meat, fish, fruit and vegetable markets where the guide offers various tastings.
Also featured are stops at the renowned Fotsis herb store and one of several charcuteries, with cured meat tastings.

The company also offers cooking lessons including lunch, a wine tasting tour and a choice of historical tours, day
excursions and a cruise trip that takes in three islands - Aegina, Poros and Hydra - and costs 99 euros.
Details at athenswalkingtours.grt
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ALDEMAR RESORTS has reported record numbers of UK
visitors at its hotels in Rhodes and Crete last year, with
visitors to the Amilia Mare Hotel and Paradise Village in
Rhodes up 88%, the Royal Mare in Crete up 48% and the
Knossos Royal up by 79%.

The company has recently invested in a major
refurbishment programme across its properties; at Amilia
Mare new facilities have been added such as new plasma
screens, improved lighting and veranda furniture across all
rooms and bathrooms. Featured exclusively in the UK by
Thomson and First Choice Holidays, seven nights at the all-
inclusive property lead in at £461 per person, based on two
sharing a room in mid-May including flights and transfers.

At the company's flagship hotel, the five-star Royal Mare
Luxury Resort & Thalasso in Crete, VIP guests will benefit
from a new VIP dine-around programme, which includes
daily VIP breakfast at the El Greco restaurant, plus dinner
at any of the five a la carte restaurants. Prices with
Jet2holidays lead in at £345 per person for a Leeds
Bradford departure on April 16 for seven nights, based on
two sharing on a bed-and-breakfast basis.

Meanwhile, the five-star family Olympian Village Resort,
near the ancient site of Olympia on the west coast of
Peloponnese, has also benefited from a makeover this winter.
A total of 120 new rooms, family rooms and apartments were
added, as well as the refurbishment of 32 bungalows with sea
views and six seafront suites with sharing pools. 
For further information visit aldemar-resorts.gr
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Aldemar reports increase in UK visitors 

Haute living at
Domes of Elounda

NEW FOR this year, Domes
of Elounda, Autograph
Collection has launched
‘Haute Living Selection’,
which seeks to redefine the
key components of the
luxury hotel experience.
Guests will have the

option of approaching the
beachfront property either
by helicopter or private
limousine and, to avoid any
waiting time and to ensure
maximum privacy, guests
are also offered a relaxing
check-in experience, away
from the rest of the resort. 
Once settled, guests can

take advantage of the wealth
of services provided by the
Haute Living’s own
dedicated management and
service team. A private
concierge is available at any
time to tend to every last
detail including daily
complimentary cocktail
hour, organising in-villa spa
treatments and services,
arranging a classic car drive
through the Cretan
countryside, star gazing and
yacht day trips cruising the
Aegean Sea. 
For clients bringing work

with them on holiday, the
concept also offers complete
support, providing a VIP
business package which
includes a personal
assistant for private use, 
a workstation located
adjacent to a private pool, in-
room spa treatments and 
a dedicated Wi-Fi service.
The resort's Luxury

Residences and Ultraluxe
Villas all offer ‘Haute Living’,
with prices starting from
£365 per night on a bed-
and-breakfast basis for 
a two-bedroom Luxury
Residence with a private
pool, for a minimum stay 
of five days.

Discover Greece
launches Life Essence

campaign
DISCOVER GREECE has
launched ‘The Life
Essence: Central Greece’,
a new campaign designed
to communicate the
delights of the region.
Blending mountain and

coast with relaxation and
adventure, central
Greece’s natural offerings
are being promoted to
travellers in search of 
a revitalising getaway. To
this end, the Greek
promotional platform has
produced an inspiring
video to show the region
in all its beauty and glory.
Highlights include

majestic Delphi, steeped
in myth and history with 
a landscape so majestic it
was made a UNESCO
heritage monument; and
the elegant seaside
destination of Galaxidi,
home to ships’ captains
and a popular haunt for
yachting enthusiasts.
On the isles of Evia and

Skyros guests can enjoy 
a choice of beaches, test
their mettle amidst the
imposing terrain of
Thermopylae, or indulge
in high-altitude sports on
Parnassos, Dirfi or the
Agrafa range.
For more information
visit discovergreece.com

IKOS OLIVIA has unveiled two new beachfront based bungalow
suites, offering a prime location and magnificent sea views. Ideal
for larger families, the bungalows feature two bedrooms and 
a separate lounge for extra privacy. Prices start from £238 per
suite, per night. Visit ikosresorts.com/Olivia for details. 
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CLASSIC COLLECTION Holidays is
featuring the Ionian Coast for the first
time, with no fewer than six hotels across
three resorts - Parga, Preveza and Sivota.   

Gary Boyer, head of purchasing for the
operator, said: “Year-on-year sales to the
Greek mainland and the Greek Islands
finished more than 10% up in 2015. It
seemed timely to introduce more quality
bedstock in destinations which are
supported by good airlift from the UK. 

"There are direct flights into
Preveza, or alternatively flights to
Corfu, and then a ferry transfer - 
a flexibility which makes the area ideal
for twin-centre holidays too.”

The operator is offering seven nights'
breakfast stay at the five-star Sivota
Diamond Resort Spa from £810 per
person in May. A similar stay at the Parga
Beach Resort in Parga costs from £725
in May, rising to £1,347 per person during

the high season. Alternatively, a seven-
night stay at the boutique Salvator Villas
and Spa Hotel costs from £906 - or £738
at Sesa Boutique Hotel in Preveza in May,
including breakfast. 

In addition, the company is offering
complimentary UK airport lounge passes
on all bookings to Greece and the Greek
Islands this month. 
For further details visit classic-
collection.co.uk or call 0800-008 7288.  
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THE SKIATHIS PRINCESS Hotel has launched new Mummy Bootcamps for 2016, a carefully curated
wellness programme for mothers. Whether a solo retreat or family adventure, mothers can take part
in the series of activities which include cardio tennis, baby bonding workouts and hiking,
complemented by a wellness brunch and a range of spa rituals. Sovereign is offering a seven-night
holiday to the five-star resort on a bed-and-breakfast basis from £2,849 per family of three,
representing a saving of up to £275. It includes a free place for one child, UK airport lounge access,
private transfers and flights from Gatwick with Thomson, based on a July 12 departure. 

30% special opening discount from Miraggio Thermal Spa & Resort 
SCHEDULED TO open on May 27 this year, The Miraggio Thermal Spa & Resort is offering guests a special
opening discount of 30% off all accommodation. 

Located on the coast of Halkidiki, the five-star hotel will offer a floating sauna in the marina and a strong focus
on wellness, with a thermal spa that runs across two floors, a large thalassotherapy pool and five thermal pools.
A hammam, six swimming pools, five restaurants and a kids club with a football academy are also available.  

For those looking to arrive in style, the 300-room resort features a helipad with helicopter transfers taking 20
minutes from Thessaloniki Airport, or chauffeur limousines taking one-and-a-half hours, plus a marina deep
enough for super yachts to moor close to the hotel, ensuring easy and flexible access.

A junior suite with a sea view starts from £145 per night with the opening offer.

greece

Greek escapes to The Westin & The Romanos from Travel 2
TRAVEL 2 is recommending The Westin Resort and The Romanos, Costa Navarino as bases
for clients seeking an exploration of Kalamata and the Peloponnese. 

The two five-star hotels are located in a traditional Greek village complex, home to 25
restaurants and bars, and also featuring a bowling alley, cinema, two golf courses and spa. 

The new direct BA flight route to Kalamata, operating from April to October this year,
will offer travellers a 45-minute drive to the resort from the airport as opposed to the three
hour drive from Athens. 

A seven-night stay at The Romanos leads in at £929 per person, and from £629 at
The Westin in a deluxe garden view room on a bed-and-breakfast basis including
private transfers and flights from Gatwick - valid for travel between June 11 and 
May 7 respectively.

For those seeking a cultural break in Greece, the company recommends the Domes
of Elounda Hotel in Crete.

Ruben Cabezuelo, short-haul product and purchasing manager for the operator,
said: “The hotel was one of our bestselling properties in 2015 and offers great views
over the gulf of Elounda. 

"The historic coastal town of Aghios Nikolaos is a must visit for those on a cultural
holiday. The town faces the sea from three different angles - the port, the Kitroplatia
beach and the Marina. According to the Greek Myth, the goddesses Athena and Artemis
bathed in this ‘bottomless’ lake. A must visit for foodies is the village of Plaka located
in Mirabello Bay, right opposite the island of Spinalonga. It used to be a tiny fishing
village and it’s now a charming little place, frequently visited by travellers wanting to
enjoy some traditional local recipes.”
Visit travel2.com or call 0800-022 4182 for more details.

MarBella Corfu offers
new suites with pools

for families
FOR 2016, MarBella Corfu is
opening new family suites
with pools.
Perched on a hillside on

the south-east coastline of
Corfu, the hotel offers
specially designed family-
friendly accommodation,
child-friendly activities,
babysitting services and 
a crèche kids’ club at the
property run by World Wide
Kids Company. 
In addition, there is also

an extensive range of
activities and sports for the
family to enjoy - from
archery, table games, scuba
diving, trekking, sea
kayaking and other
watersport adventures, to
new tennis courts,
volleyball, basketball and
mini soccer courts.
Classic Collection

Holidays is offering seven
nights at the resort from
£573 per person, based on
two adults sharing on a half-
board basis and including
flights from Gatwick and
private transfers. All-
inclusive stays are available
from £853. 

Ionian Coast debut from Classic Collection Holidays with three new resorts 
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Skiers warned to check cover before heading for the slopes
SKIERS WHO are heading to the slopes this month are advised to check their insurance
details to make sure they are properly covered.
The warning comes from BL Claims Solicitors, which specialises in travel claims, and

warns that many skiers are unaware that some winter sports travel insurance policies do
not cover activities such as off-piste skiing, toboggan rides, zip wires and the use 
of snow parks.
Eleanor Armstrong, an associate in the travel team at the firm, says travellers should

carefully check the small print and should avoid trying to save money by going for cheaper
policies that provide inadequate cover. She said: “Fortunately, serious skiing injuries are
rare but they do happen – and the financial cost for those who are uninsured or under-
insured can be significant. The costs of helicopter mountain rescue, repatriation and
medical care can run into tens of thousands of pounds – all costs that are avoidable with 
a few simple checks. People who are travelling for winter sports should ensure their policy
covers all the activities they are likely to want to take part in. It is also important to check
policy limits for cancellation, curtailment and damage to equipment.”
Top tips from the company include being aware that many insurers require skiers to

wear a helmet; not relying on the European Health Insurance Card as this is not a viable
alternative for travel insurance for a ski break; checking local ski rules - insurers can
withdraw cover if an accident occurs when in breach of local rules or authoritative advice;
to watch alcohol intake as drinking at high altitude can make skiers feel drunk more
quickly than usual and may not be covered when under the influence; and if involved in an
accident on piste, whether skiers are obliged under the International Ski Federation’s
Rules of Conduct to exchange details with the other party. 
The company also advises keeping details of insurance policies on person, including the

policy number and the number for its medical assistance team.
Visit blclaims.co.uk for more details.

Canada savings from
Air Transat 

AIR TRANSAT is offering 
a New Year seat sale, with
one-way fares to Canada
starting from £190 per
person and return fares
from £325 per person. 
The sale prices are

available for flights booked
by February 1, and are
valid for travel on 
selected flights from 
May to October.
The carrier operates

direct flights year-round
from Gatwick, Manchester
and Glasgow to Toronto
and from Gatwick 
to Vancouver. 
From May to October the

airline also operates
flights from Birmingham to
Toronto, Glasgow to
Vancouver and Montreal,
Manchester to Vancouver
and Calgary, and  Gatwick
to Calgary and Montreal.
All quoted fares are per

person, including all taxes
and charges, based on the
Eco fare, and include 23kg
allowance for hold
luggage, meals and soft
drinks on board, plus in-
flight entertainment.
For more information call
020-7616 9187 or visit
airtransat.co.uk

SuperBreak offers new Prague tours for agents to add-on to hotel bookings
SUPERBREAK HAS added five new tours in Prague, bringing the total now available to 16 in the popular short
break city - which can be added to any of the operator’s hotel bookings.
As an example, a ‘Prague food tour’ offers an exploration of Czech culture through food. Priced from £39.50 per

adult and £25 per child, guests can experience the market, food stores and the Beer Museum around the Powder
House, with the chance to sample great food and beers as they criss-cross the Old Town. 
Food sampled includes ‘Czech honey’, smoked cheese with ‘liquid bread’, warm ham or cured sausage,

dumpling, soup in bread loaf, Czech cake, and trdelnik, the traditional Slovak pastry. 
Beverages include ‘kofola’ the cola of Communist days, local fruit juice and two beers from 30 locally brewed,

plus micro-brewery and international beers. The tour is on Thursdays at 10.30 and is on sale year-round.
Other new tours include the ‘Jewish Quarter Walking Tour’ for £10.50 per person, ‘Folklore Party and Dinner’

from £51.50, ‘Terezin’ at £42 and ‘Hluboka, Holasovice and Ceske Budejovice’ for £61.
For more information or to book call 01904-436000 or visit superbreak.com/agents

AS FLYING BLUE turns ten years old, its partner, The Hertz Corporation, is marking the anniversary
by offering ten Flying Blue members renting with Hertz the possibility of winning a total of 1.9 million
miles. One winner will become a ‘Miles millionaire’, receiving enough points for more than ten long-
haul return flights, while the other nine customers will receive 100,000 miles each covering about
five short-haul return flights. Prizes are available for Flying Blue members booking and collecting
their Hertz car rental at any location worldwide before February 29. Visit hertz.com for more details.

dynamicpackaging
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iCarhireinsurance

researches the cost of
‘winterisation’

RESEARCH CONDUCTED
by iCarhireinsurance.com
has revealed that
‘winterisation’ charges,
which includes the price of
winter tyres and/or snow
chains, vary widely at many
European ski destinations.
The stand-alone car hire

excess insurance company
compared the cost of 
a week's car hire from five
car hire companies in six
gateways - Geneva,
Grenoble, Innsbruck,
Barcelona, Turin and
Sophia in Bulgaria.
The average

'winterisation' fee across
the six destinations was
£29, but travellers could
pay up to £114 in Geneva
with Avis, falling to £60 if
hiring from Avis in
Barcelona and down to £15
in Sofia, hiring from Sixt.
In all the destinations,

apart from Turin, the
winterisation charge is
optional. Hiring from Turin,
however, travellers should
expect to pay a compulsory
fee of £30 when hiring
from Hertz and £26 with
Budget, for instance.
The company also noted

that the rules on winter
tyres and snow chains
differ from country to
country, and that it is the
driver's responsibility not
the rental company, to
ensure that the hire car is
equipped for winter
conditions they 
are driving in.
Visit icarhireinsurance.com
for more information.

January sales make a splash at Sea Life Brighton with 30% Merlin saving
CLIENTS PAYING a visit to Sea Life Brighton can save up to 30% on a Merlin Annual Pass. 
A ‘standard’ Merlin Annual Pass normally retails at £169 for an individual, but if purchased from Sea Life Brighton by

February 15, it costs £119. Greater discounts are also offered on ‘premium’ passes, with an individual pass dropping from
£209 to £149, and there are also savings to be made on family passes, with prices slashed by up to £50. 
A Merlin Annual Pass allows access to 32 of the UK’s leading visitor attractions, promising fun, entertainment and

thrills throughout the year. Aside from exploring the magic of the world’s oldest operating aquarium at Sea Life Brighton,
Merlin Annual Pass holders can also get up close and personal with their favourite celebrities at Madame Tussauds and
revel in hundreds of years of history at Warwick Castle. 
To find out more see merlinannualpass.com and visitsealife.com/brighton

THE LAUNCH of pay-as-you-go Oyster and
Contactless payments for Southern, Gatwick
Express and Thameslink services at Gatwick
Airport marks another important milestone in
the ongoing transformation of Gatwick’s 
rail services.
The introduction of Oyster and Contactless

payments means a single ticketless system
links Gatwick with the whole of Greater
London so passengers can benefit from
seamless connections to and throughout 
the capital.
This comes on top of the significant

increase in rail capacity being delivered
through Gatwick as a result of committed and
planned projects to improve resilience and the
quality of rail services to and from the airport.
It also builds on the new partnership
agreement between Gatwick and the train
operator GTR, aimed at attracting more rail
passengers, increasing rail mode share and
enhancing passenger experience.

The improvements mean that the airport
will be railway-ready for a second runway by
2020, five years before a second runway at
Gatwick could be open, and will result in: new
Gatwick Express trains this year and new
Thameslink trains by 2018; a train to central
London every 2.5 minutes by 2025;
connections to Crossrail at Farringdon in
2019; new twice-hourly direct connections to
Peterborough and Cambridge from 2018;
quicker journey times to the West End and
City - and 15 million people brought within 60
minutes of Gatwick; and a major upgrade to
Gatwick’s train station. 
The airport's CEO, Stewart Wingate, said:

“This technology is a game-changer for
passengers - and this is only the start.
Gatwick’s rail services are to be completely
transformed over the next five years with new
trains, a doubling of capacity and 
a new station.
For details see gatwickairport.com 

Gatwick rail transformation continues as airport joins pay-as-
you-go Oyster and Contactless network ticketless systems

IN A RECENTLY conducted survey of more than 2,000 travellers by travel insurance provider
AllClear, 73% said that they felt ‘unfairly penalised’ in having to pay more for their insurance
because of their age and medical conditions.
Worryingly for the travel industry in general is that some 70% see insurance as a ‘significant

cost’ of their holiday, raising concerns that some may be put off from travelling if the issue is
not properly addressed. At 53%, more than half expressed a sense of relief when they find an
insurer who will cover them.
In 2014, the insurance company highlighted that older travellers with medical conditions are

also being doubly penalised through an anomaly in the tax system. Not only do they typically pay
a higher premium related to increased risk, but they are also paying a higher rate of insurance
premium tax (IPT) at 20%, taking the average cost of a premium to more than £120. This is
despite IPT on ‘general’ insurances being levied at only 6%, an anomaly that Mike Rutherford,
chairman for the insurance provider, says the Government continues to ignore. 
He said: “Travellers are telling us in this survey that the cost of insurance for travelling

abroad is already high, and that they are penalised simply because of their medical condition.
But whereas it is understandable that premiums are weighted according to risk, it is completely
unfair that the elderly have to pay even more because of such a punitive and arbitrary tax.”
Regardless of the costs involved, the research showed an understanding of the importance of

being properly insured: 96% said that covering their medical needs is a vital part of any travel
insurance they take out, while 73% expressed a real concern that insurers will not pay out in the
event of a claim.
Commenting on the need for travel insurance providers to rebuild trust with consumers,

Rutherford said: “In short, it comes down to transparency on both sides. Older travellers with
medical conditions clearly see the need and benefit in having proper insurance in place; it is our
responsibility to ensure they have the right level of cover at the right price so that we can deliver
on our commitment that everyone has the right to travel.”

AllClear highlights insurance pitfall for over 65s
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rivercruising

New cruising trend sees Viking expand land extensions 
NOTING THE LARGE increase in guests booking land extensions to enhance their cruise experience, Viking Cruises
predicts that the trend of exploring new places for longer periods of time will continue into 2016 and beyond. 
Identifying this new trend, the cruise line has announced a new extension in Basel for 2016 sailings on the Rhine

Discovery itinerary. 
Offering a new two-night package, guests can now visit the city of Basel in Switzerland and explore the heart of this

historic city with an escorted walking tour as well as free time to visit sites such as Barfüsser Church and the
Historical Museum of Basel. Starting from £339 per person,the package includes two nights at the Radisson 
Blu Hotel Basel.
In other river cruise news the line has announced six new Viking Longships which will be christened in March and

are due to be sailing on the Rhine, Danube and Seine, as well as one new ship for the Douro. 

AVALON WATERWAYS is offering half price European river cruises on a choice of spring
departures with prices from £955 per person. 
The range includes luxury river cruises on the Seine, Rhone and Dutch Waterways of

Holland and Belgium, with selected departures in March and April. 
The line’s peaks campaign includes £100 Love2Shop vouchers per couple on new

2016/17 bookings, as well as a low deposit of £150 per person if booked before January 31. 
To claim Love2shop vouchers, agents should email their name and booking reference to

agencysales@avaloncruises.co.uk
For more information call 0800-668 1801 or visit avaloncruises.co.uk 

x

New Bordeaux
offerings from APT

NEW FOR 2016, APT
Luxury River Cruises is
offering two new 
Bordeaux itineraries.
Highlights of the new

itineraries include the
line’s signature VIP
invitations, providing
guests with the opportunity
to enjoy an evening of fine
dining at Chateau Pape
Clement and taste wine
from vines planted in the
13th century. 
Guests are also able to

enjoy a tour of Grignan
Castle, followed by 
a private cocktail reception
with entertainment by local
musicians, all of which is
included within the price.
Ports of call include
Cadillac, Pauillac 
and Libourne.
Cruises start from

£3,295 per person and
include home to airport
private transfers, flights,
all food and drink onboard,
13 shore excursions and
invitations to exclusive
events and experiences. 
Contact agentclub@
aptouring.co.uk or call
0800-046 3005.

EUROPEAN WATERWAYS has reported
that its 2016 spring cruises are selling
well, with its ‘tulip cruises’ in Holland a
particular highlight. 
Spring departures, currently with

limited availability, on the 12-passenger
Panache begin on March 27, with six-night
cruises operating every week through to
the May 8 departure. 
In addition, the company is waiving

single supplements for the April 3 and
April 24 departures, representing a saving
of £1,200 per person.
Excursions include the Keukenhof

Gardens, which this year will be
celebrating its 67th year with the theme of
‘Golden Age’ reflecting the park’s growth

into a world famous attraction, and a visit
to the Aalsmeer flower auction. Guests
can also tour the Royal Delft factory to see
porcelain being handmade and painted,
with other highlights including the Frans
Hals Museum in Haarlem and a visit to the
historic city of Leiden.
Prices are from £3,290 per person

based on two sharing and including all
gourmet meals, fine wines, a Champagne
welcome, open bar, all escorted
excursions and entrance fees, local
transfers and opportunities for
independent bicycle exploration, plus the
use of other hotel barge facilities such as
the spa pool.
For information visit www.gobarging.com 

Half-price river cruises from Avalon Waterways

European Waterways tiptoes through the tulips for 2016

S07 TB 2201 2016 River Cruise_Layout 1  20/01/2016  11:28  Page 25



New wine-themed
cruises from The
River Cruise Line

THE RIVER CRUISE Line has
launched two eight-day
cruises for summer 2016 to
some of Europe’s most
beautiful wine regions. 
The ‘Cruise the Rhône and

Saône from Provence to
Burgundy’ itinerary is priced
from £1,349 per person and
departs on June 9 on MS
Amadeus. It takes in Viviers,
Vienne, Mâcon and Chalon
sur Saône, as well as the
gastronomic centre – Lyon.
Optional excursions include
the Beaujolais wine route,
Beaune and the Burgundy
wine route, plus the
Ardèche Gorge. 
A ‘River Douro Cruise

2016’ departs from Porto on
June 29 on MS Douro Queen,
and leads in at £1,149. The
itinerary passes through the
Douro valley, all the way to
Spain, with opportunities to
visit several port wineries,
historic villages, take in a
flamenco show in Salamanca
and discover the history 
of Porto. 
Prices are based on two

adults sharing an en-suite
cabin on a full board basis,
with return travel - by rail to
Avignon or by air to Porto -
all transport, plus the
services of a cruise manager
throughout included. 
Visit rivercruiseline.co.uk or
call 0844-544 7580
for details.

RIVIERA TRAVEL is now
offering ‘A Journey on the
Ganges’, a new 17-day river
cruise from £3,099.
The tour features some of

India’s most iconic
destinations such as the Taj
Mahal, Agra Fort, New 
& Old Delhi, Varanasi and
Calcutta, with special visits
to Bihar’s historic yoga
school at Vikramshila
University, one of the most
important centres of

Buddhist learning in India;
Matiari village - known for
its brass work; and Plassey,
a key battlefield in India’s
rich history.
Experiences also include

an ox-cart journey to Katra
mosque’s remains, a guided
walk through Murshidabad’s
local market, a rickshaw
ride through Kalna to see
the 108 Shiva temples and 
a scenic cruise through 
a conservation area

inhabited by river dolphins,
turtles and otters.
The eight-night cruise

along the Lower Ganges is
on the intimate, colonial
style RV Bengal Ganga on 
a full board basis and also
includes stays in hand-
picked hotels with breakfast
included. Direct scheduled
flights are from Heathrow
with Premium Economy 
& Business Class 
upgrades available.

www.travelbulletin.co.ukJanuary 22 201626

rivercruising

AmaWaterways introduces more wine- and art-themed cruises
THIS YEAR AmaWaterways is to offer five unique art cruises, giving guests the opportunity to explore the artistic heritage of
northern France while creating their own masterpieces. 
The cruises offer a variety of tours, along with painting workshops led by an art instructor and featuring the picturesque

landscapes that once inspired artists such as Renoir, Monet and Gauguin. 
A seven-night Paris and Normandy art-themed cruise round-trip from Paris costs from £1,599 per person, departing on

April 8. It includes flights, transfers, full board accommodation with free-flowing wine, beer and soft drinks with meals,
excursions, tuition and painting materials, Wi-Fi, use of bicycles in port and port taxes.
In response to increased demand, the line has increased its number of special wine sailings to 40 departures for this year. 
Each of these specialised sailings carries a wine expert on board and has included excursions tailored to wine-lovers. 
As an example, the new seven-night ‘Taste of Bordeaux’ itinerary will take travellers through France’s Bordeaux region, with

stops along the Garonne and Dordogne rivers to explore the wine-growing villages and estates from £1,599 per person,
departing on August 5.
This year also sees new 158-passenger sister ships AmaViola and AmaStella join the fleet. Designed to better

accommodate groups and families travelling together with connecting cabins, the ships’ design also allows for
the addition of balcony staterooms and suites with panoramic views of the river.
For more information visit amawaterways.co.uk or call 0808-256 8422.

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 

 

 

 

Riviera Travel launches 17-day Ganges river cruise

INTREPID TRAVEL has added an eight-day cruise down the Canal du Midi in southern France. The
cruise allows a maximum group size of eight to set its own pace and itinerary, with the chance to visit
a family-run vineyard in Minervois to sample local wines and enjoy a guided tour through the Cite de
Carcassonne. It costs from £1,035 per person with the first departure on May 9. Visit
intrepidtravel.com for details. 
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Uniworld launches dedicated family-friendly brochure
UNIWORLD BOUTIQUE River Cruise Collection has launched a new dedicated Family River
Cruise Collection brochure unveiling 11 new departures in 2016 cruising the Rhine, Danube,
Seine and Po rivers. 
As a result of the increasing demand for multi-generational cruises over the past few years, the

company has more than tripled the number of family-friendly departures for 2016, from five to 16. 
All nine European itineraries feature interactive onboard experiences; children can try their

hand at dessert making with the ship’s pastry chef, take a VIP behind-the-scenes tour with the
captain, taste local soft drinks with the resident Soda Sommelier, or take part in craft
workshops and local language classes. 
The Young Travellers Lounge, available on all the line’s multi-generational ships, is complete

with a PlayStation, a selection of games, movies and sweets. Every family-friendly cruise
itinerary also features visits from local children or teens when in port, who introduce guests to
the daily life of their culture.
Parents can treat themselves to a romantic evening onshore and leave their children in the

capable hands of two onboard family hosts for junior and young cruisers who will supervise and
coordinate onboard activities. There is also a child-friendly turn down each night which includes
a special pillow gift reflective of the destinations visited. 
The ten-day ‘Delightful Danube & Prague’ and ‘Danube Discovery & Prague’ itineraries both

include a white-water rafting trip on the River Ilz in Germany and scenic bike riding along the
Danube, whilst the ten-day ‘Rhine Discovery & Prague’ and 15-day ‘Grand European Discovery’
offer an onshore excursion to an amusement park in Franconia. 
The line has also re-imagined its Italian itineraries this year, with the addition of six family-

friendly departures. ‘Gems of Northern Italy’ features a hands-on pasta making workshop in
Bologna, and the 15-day ‘Splendours of Italy’ gives children the opportunity to learn how to be 
a Roman fighter at Gladiator School and join a spooky ghost walking tour in Venice. 
Children aged four to 18 years will cruise for half-price, excluding port charges, and the new

brochure can be downloaded directly from the operator’s website.
Visit uniworld.com or call 0808-168 9110 for more information. 
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Set sail on Scenic’s fam
AGENTS WHO book three
river cruises by February 29
have the chance to win 
a Scenic fam trip.
All bookings made by

agents will automatically be
entered into the incentive
and winners contacted with
full details. Dates for the trip
are to be confirmed, but will
likely be in April.
On board one of the line’s

new Scenic Spaceships,
agents will be treated to the
full services of the river
cruise line. Everything is
included - from food to
premium branded drinks,
excursions, gratuities and 
a butler for every cabin.
Flights will be at the

agent’s cost but on landing,
they will be fully looked after
with the chance to enjoy all
the onboard amenities for
seven nights.
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WHAT’S YOUR VIEW?

Our View & Verandah Sale offers your clients a “room with a view” 

on some of the world’s most amazing destinations, with free stateroom 
upgrades, 10% saving on shore excursions and more.

Just guess the following views your clients can see with Holland 

America Line and you can be in with a chance to win your own 
special day experiences.

Which Scintillating city state is this?

North America’s highest mountain?

A “Wonderful” European capital?

Our own private Bahamian Paradise?

Ways to book:
Reservations by phone – 0844 338 8600
Online training – www.halacademy.co.uk
Visit www.hollandamerica.co.uk
POLAR Online: via www.hollandamerica.co.uk
and click on partnerships

Tie Breaker:  What’s YOUR view on Holland America Line? 

E-mail emma.stubbs@hollandamerica.co.uk with your 

answers by 31 Jan 2016.

There will be 6 prizes of “Red Letter Day” experiences 

for you to win.

Holland America Line View & Verandah terms apply.  Free air available from London and select 
regional airports via Holland America Line’s Flight Ease. 

7-nights fl y/cruise holidays from £799pp 

1

3

2

4

BOOK�SELECT�����-���
CRUISES�BEFORE���/�/���
AND�RECEIVE

 Free Stateroom upgrades
 Up to $500 per stateroom 
onboard spend

 Up to 10% off  select shore 
excursions (booked by 15/3/16)

 Plus up to 25% on select 
Collectors’ Voyages

        18:41
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CRUISE PLANNERS has revealed the top
travel trends it believes will continue to
drive leisure travel in 2016. 
The home-based travel franchise

network has reported that it has already
seen double digit growth for 2016 sales. 
Michelle Fee, CEO and co-founder of the

company, said: “Travel is back in a big way,
2016 is already off to a strong start in the
travel industry and I am glad travel agents
are playing a huge role in that growth.
Everyone travels, so there are plenty of
opportunities for travel agents to shine and
provide the best service for their clients.”
According to the company, the top trends

that agents should look out for starts with
an increased inventory. With more cruise
ships than ever before on the rivers and
oceans, each cruise line is responding
differently to the competition; from
exploring exotic itineraries to offering more
value, from building mega ships to
introducing intimate river cruise vessels.
Lines are working hard to market to new-
to-cruise travellers and new ships are
being built meaning more cruise 
products to experience.
Selling early is also encouraged; as

cruise lines are filling ships for travel in
advance, it means they are not offering big
discounts for last-minute cruises, rather,
they are incentivising travellers to book
ahead with better deals.
It’s generally agreed that with so many

cruise ship products, each offering
something different, it’s best to work with 
a travel agent who knows what products
are available to help pair a traveller with
the best cruise ship to meet their needs. 

Millennials are travelling more and
cruise companies are taking notice of this.
River cruise lines are expanding to
seasonally focus on families and multi-
generational guests with triple 
occupancy cabins. 
Technology is not to be overlooked as

technology and travel are termed to be
forever fused with cruise lines exploring
ever-new technological offerings to present
to their guests. The company also notes
that with the evolution of Crystal Cruises’
luxury portfolio expanding into the luxury
river cruise market, yachting and air
market, high-end travellers can expect
more well-rounded inclusions from their
holidays. There will also be more all-
inclusive sailings, more experiences and
cultural excursions for clients. 
Another trend identified is that more

travellers are looking for a culturally
immersive experience with a social impact
- from helping a local charity to meeting
local artisans and children, travellers are
looking to give back in a big way.
Cuba remains a hot topic; whilst travel to

the destination is being explored, it comes
with international impacts dividing those
who want to travel before it becomes over-
whelmed with tourists and those happy to
wait until there are more offerings in line
with their holiday preferences.
Finally, with more themed trips and

cruises such as wine tours, Christmas
markets, golf trips and music focused
vacations, it means travel agents have the
opportunity to create their own groups and
themed events.
For more information visit cruiseplanners.com

oceancruising

Aarhus in Denmark is expecting to receive more than double the cruise ship tourists this year over
last, with at least 27 ships and just below 80,000 people visiting the city in 2016. Dubbed the 'European
Capital of Culture' for 2017 with its theme of 'Let’s Rethink', the city is gearing up for a year of
thought-provoking art and culture. As the centrepiece for the celebrations, the harbour is currently
undergoing a major redevelopment programme to create a new Maritime Urban Area.

Cruise Planners explores top travel trends for 2016

CMV offers savings of
up to 40% with new

brochure
THE LATEST EDITION of
Cruise & Maritime
Voyages’ brochure for 2016
covers cruises through
until March 2017 with
savings available of up to
40% when booked by the
end of March. 
In addition, on Astor

voyages to Australia in
October and northbound
to the UK in March 2017,
‘buy one get one free’
deals are available.
Lisa Jacobs, head of

trade sales for the cruise
line, said: “We had 
a fantastic response to
earlier editions of the
brochure from customers
looking to get a great deal
and the accommodation of
their choice. Before
Christmas, during the
CLIA annual dinner held
on our flagship Magellan,
we were able to report
that we were 72% sold for
2016. Some of our 2016
departures are close to
being waitlist only, such
has been the demand for
our top selling cruises.”
For January next year,

Magellan will be sailing on
her maiden round-the-
world cruise for 120
nights, visiting 43 ports of
call with prices from
£8,499 per person. 
For more information visit
cruiseandmaritime.com 
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Princess Cruises

offers £50 deposit on
2016 bookings

PRINCESS CRUISES is
offering a deposit of £50
per person when booking 
a 2016 cruise before
February 29. Guests can
also benefit from a number
of reduced fares and a
saving of 50% on third and
fourth passengers sharing
the same stateroom.  
The line has also

announced its 2017
European voyages,
including the inaugural
sailings of its newest ship,
Majestic Princess. 
The 3,560-guest vessel

is to launch in April 2017,
with her maiden season
starting with five- to 28-
day Mediterranean voyages
from Barcelona, Athens
and Rome. As of July 2017,
she will then be based
year-round in China.  
Looking further ahead,

the line has also confirmed
the addition of a new ship
to the fleet which will enter
service in late 2019. 
Tony Roberts, vice

president of the cruise
line, said: “We’re incredibly
excited to confirm that our
growth continues with the
order of another royal
class ship. Demand and
confidence has never been
higher and we’re delighted
that in just a few years’
time even more guests will
get the chance to travel
with us to more than 360
destinations across 
the world.”
For more information call
0843-373 0333 or visit
princess.com

New all-inclusive packages on voyages in Med & Africa from Silversea Cruises
SILVERSEA CRUISES is offering a choice of exclusive, all-inclusive fares available for cruise-only fares on featured
Mediterranean and Africa voyages this year. 
From the monuments of ancient Rome to the golden beaches of Cape Town, a multitude of ports with unique cultures

and scenery are available for guests to conveniently explore with the following all-inclusive package amenities: roundtrip
economy air travel and transfers; two-night, pre-cruise hotel stay (for Mediterranean sailings); three-night safari (for Africa
sailings); complimentary Silver Shore Select excursions; and free Wi-Fi for all 2016 sailings to all regions of the globe. 
The all-inclusive air, land, and sea packages are available for new bookings on a trio of Silver Cloud voyages to Africa and

the Indian Ocean, plus 30 Mediterranean cruises on Silver Cloud, Silver Wind and Silver Spirit. They join the previously
announced Silver Shadow Asia cruises, which also offer the all-inclusive package amenities on all sailings in 2016.

MSC CRUISES has unveiled plans to create an exclusive marine reserve island experience in the
Bahamas. Investing $200million into the project, the line will create Ocean Cay MSC Marine Reserve in
partnership with the Bahamian Government and ecologists. The new addition will offer guests the
opportunity to enjoy its beaches alongside a selection of Caribbean-inspired experiences.

HOLLAND AMERICA Line has launched 
a 'View and Verandah' sale to entice savvy
travellers and agents to plan ahead and
book a 2016 or 2017 cruise. 
The special offers include free

stateroom upgrades, free flights, up to
10% off selected shore excursions and
savings on Collectors’ Voyages if booked
by February 29.  
As part of the promotion, depending on

the departure and ship, guests who book
an inside stateroom will be upgraded to
an outside stateroom and those booking
an ocean-view stateroom will be upgraded
to a verandah. 
For example, guests booking an ocean

view stateroom on MS Oosterdam’s 12-
night Adriatic Dream cruise, departing
from Rome on April 18, will receive 
a complimentary upgrade to a verandah –
and pay the ocean view cruise fare of
£1,099 per person.
Select Collectors’ Voyages are also

eligible for up to 25% off under the View
and Verandah promotion, with prices from
£1,199 for a 14-night Mediterranean
cruise, departing on April 10 from
Barcelona on MS Eurodam. 
Free flights from London and select

regional airports are also available on 

a number of European itineraries on two
of the line's newest ships, the MS
Eurodam and the MS Koningsdam in
spring and autumn 2016. 
For example, prices for a seven-night

fly/cruise start from £799 per person,
based on MS Eurodam's seven-night
Gems of Spain, departing from Barcelona
on April 17. 
Guests who reserve select shore

excursions prior to cruising can also take
advantage of savings of up to 10% if
booked by March 15. 
Lynn Narraway, the line's UK managing

director, said: “This new promotion offers
customers exceptional value for 2016
European cruises, particularly on our
range of Collectors’ Voyages which give
clients a more immersive experience 
with no repeat of destinations, dining 
or entertainment. 
"Our Vista, Signature and Pinnacle

Class ships feature nearly 70% verandah
accommodation, making the free
upgrades a very appealing prospect,
especially when combined with the
additional free flight offer on selected
Koningsdam and Eurodam cruises.”
For more information or to book see
hollandamerica.co.uk or call 0843-374 2300. 

‘View and Verandah’ upgrade promotion from HAL 
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Royal Caribbean International unveils new savings in WAVE promotion 
SITTING ALONGSIDE a new brand positioning dubbed ‘Where Extraordinary Happens’, Royal Caribbean International has
launched a new WAVE promotion designed to give holidaymakers new savings and drive demand in the ‘new to cruise’ market.
It invites guests to ‘Go All In’ with offers such as ‘Buy one, get one half price’; third and fourth guests in a stateroom will

receive a 25% per person cruise fare saving; all-inclusive for the first and second guest; and bookings made 57 days or more in
advance will receive a reduced deposit of £50 per person.
The promotion applies to new bookings made before February 29 on selected six- or more night worldwide sailings departing

between February 1 and December 31, 2016. New support materials around both the brand positioning and campaign have been
created to help agents further tempt customers, with new POS, trade kits as well as refreshed training assets available.
In other news, the company has announced that Jewel of the Seas will sail out for the summer 2016 Mediterranean season

following a $30million makeover. 
Michael Bayley, president & CEO of the company, said: “When the rejuvenated Jewel of the Seas arrives to Rome in April

2016, she will boast a perfect blend of design, features, services and technology that modern world travellers expect, while
immersing them in some of the most sought-after-cities in the Mediterranean.”
Visit royalcaribbean.co.uk for more information.

SEABOURN HAS launched its 2016 Signature Savings Event offering savings and a variety
of value-added amenities on a selection of voyages throughout this year and next. 
Benefits include reduced deposits, complimentary veranda suite upgrades, additional

savings of up to 15% on Combination Voyages, approximately £682 per suite onboard
spend for penthouse and premium suites, and £135 per suite onboard spend on selected
European voyages.
Applicable to select worldwide cruises, a few examples include the seven-night

‘Iberian Treasures’, departing from Monte Carlo on April 23, from £2,299, or a 14-day
‘Exotic Caribbean’ departing from Bridgetown on March 4, 2017 from £4,499 per person
for an ocean view suite, with guests receiving an automatic complimentary upgrade to 
a veranda suite. 
The cruise company is also welcoming Seabourn Encore to its fleet this year. The 300

all-suite vessel, with a capacity for 604 guests all in 302 veranda suites, will sail nine
unique itineraries. Her first voyage will be the 16-day ‘Holy Land & Arabian Gems’
departing on December 4 from Athens and arriving into Dubai on December 20, with
prices from £4,999 per person for a veranda suite.
For more details call 0843-373 2000 or visit seabourn.co.uk

Seabourn issues ‘Signature Savings’ and new ships for 2016 

NORWEGIAN CRUISE Line has revealed 
the company’s new global brand 
campaign, 'Feel Free'. 
Rooted in the line’s fundamentals of

freedom and flexibility, Feel Free is an
invitation for guests to experience the
company's philosophy of what a holiday
should be, free from rigid schedules with
the freedom to make the holiday their own.
The high-energy campaign conveys the

brand’s passion for delivering outstanding
holiday experiences and showcases the
line's fun-loving, bold personality. It further
provides an opportunity to speak to guests
in new markets via new formats, including
various social platforms. 
The company's senior vice-president and

chief marketing officer, Meg Lee, said: “The
concept of ‘Feel Free’ transcends the idea
of traditional cruising and speaks to the

experience that is uniquely offered and
delivered on Norwegian ships: our promise
that guests should be free to vacation 
on their terms.” 
The launch of the new campaign works

hand-in-hand to communicate a new
promotional offer - Free at Sea, which runs
until April 10 and allows guests to choose
from four free offers: free unlimited drinks,
free speciality dining, free internet package
or free spending money. 
Available on sailings of five nights or

more on 12 of the line's ships, guests
booking a studio, inside, oceanview or
balcony stateroom or mini suite can choose
one of the free packages. In addition, those
booking The Haven by Norwegian or Suites
will benefit from all four offers.
To book or for more information call 0845-
201 8900 or visit ncl.co.uk

Voyages to Antiquity
offers new

European itineraries 
VOYAGES TO ANTIQUITY
has introduced a 24-day
‘Grand European Voyage’.
The cruise, which

departs from Nice, calls at
Marseilles and Port-La-
Nouvelle in France; Spain’s
Valencia and Malaga
followed by Morroco’s
Tangier; Cadiz and Seville,
Spain before Lisbon and
Oporto in Portugal, and
then Vigo. Taking in French
Bordeaux, the ship will then
head to Falmouth and
Dartmouth, then onwards to
Honfleur before arriving in
Dover for the journey home. 
Prices start from £4,350

per person, based on two
sharing including 17 shore
excursions ranging from 
a city tour of Seville and
Tangier in Morocco, to 
a visit to Cadiz, Europe’s
oldest settlement. 
Flights, all gratuities for

restaurant and cabin staff
on board, and wine with
dinner while onboard 
are included.
Meanwhile, departing

from Dover, the line’s
‘Grand Voyage to the
Rivieras’ is priced from
£4,995 and includes 15
shore excursions ranging
from a visit to Mont Saint
Michel in St Malo, France
to a visit to The
Colosseum and St Peter’s
Basilica in Rome. 
Call 0845-437 9737 or visit
voyagestoantiquity.com for
further details.

'Feel Free' brand campaign from Norwegian Cruise Line 
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PONANT puts summer 2017 on sale
RESERVATIONS HAVE opened for PONANT’s summer 2017
itineraries with nearly 50 cruises for guests to choose from.
Programmes vary from one to two weeks, and are all

accompanied by guides, naturalists, experts or lecturers
depending on the destination, with The Open Bar included on
all itineraries. Early bookers can also take advantage of up to
30% savings on the brochure fare for a limited period, through
the line’s bonus scheme. 
Destinations include the Great Arctic North from June

to September 2017, accompanied by experienced
naturalists to discover polar landscapes, Inuit culture,
wildlife such as whales and polar bears, and the
spectacle of the aurora borealis. 
Alternatively, Athens, Bonifacio, Istanbul and Venice are

some of the ports of call on the line’s Mediterranean voyages,
while trips to North Europe and the Baltic feature Sweden,
Norway, Finland and Denmark via Russia.
For its winter 2016/17 collection, the line also sets

sail for Africa and the Ocean Indian to explore two new
destinations in its portfolio. 
In March 2017, a voyage from Cape Horn to Cape of Good

Hope is on offer, while in April 2017 the company will be
taking guests to Les Îles Éparses stretching along the
Mozambique Channel before heading for the volcanic island
of Nosy Komba, north of Madagascar. On the final stage of
the cruise, at the crossroads between Africa and the Indian
Ocean, passengers on Le Lyrial can enjoy being Robinson
Crusoes on Alphonse, La Digue and Victoria in the
Seychelles, costing from 5, 540 euros per person.
For more information visit ponant.com or call 0800-980 4027.

THE COSTA GROUP has announced an agreement with
Fincantieri to build two new ships for the Costa Asia brand. 
The ships, each with a passenger capacity of 4,200 guests,

will be specifically designed for the Chinese market and join
the fleet in 2019 and 2020.
The Costa Asia ships are part of a memorandum of

agreement signed by Carnival Corporation with Fincantieri to
build four new ships by 2020 at the company’s shipyards in
Monfalcone and Marghera, Italy. The group now has eight
new ships on order with a total capacity of 45,000 berths
(four for the German brand Aida Cruises, two for the Italian
brand Costa Cruises and two for Costa Asia), bringing the
total capacity of the fleet to 110,000 berths.
The line's CEO, Michael Thamm, said: “This new

investment is expected to create wealth and employment
for the Italian country as a whole. As for Costa Diadema,
the latest Costa ship built by Fincantieri and the best
expression of Italy’s finest, also Costa Asia ships will
feature an innovative Italian style design. In addition, this
new agreement will allow us to continue significantly build
the Chinese cruise market, which will become the second
largest in the world at the end of the decade."
For further information visit costacruises.co.uk

I'M EXCITED as we further enter into 2016 as I see this year
as one of great opportunity for sellers of cruise holidays.
Worldwide, we are expecting to see 24 million guests take 
a cruise holiday, visiting the four corners of the globe - up
from 15 million ten years ago, so that's a pretty impressive
upward trend.
And what's particularly exciting about this year is the

diversity of new ships being launched.  We will see 27 new
ocean and river ships joining the worldwide fleet - including
Royal Caribbean's Harmony of the Seas which will be
showcased at the CLIA Conference in May in Southampton.
The ships, which have been launching over the past

decade, have brought with them tremendous innovation
which means that guests sailing on these vessels will have 
a fantastic experience, but it also means that we, as sellers
of cruise holidays, can reach a much wider audience. And
there are a few innovations in particular that will see cruise
holidays continue to evolve. 
Ships are now more likely to remain in port overnight

giving guests the opportunity to explore destinations in
greater depth, at their own pace and at a different time of
day, should they so wish. 
Companies have also been making significant investments

in enhanced Wi-Fi and connectivity. This means there's 
a great opportunity for guests to share their holiday
experiences live from ships across the world. What better
way to advertise the numerous reasons a cruise holiday ticks
all the boxes! 
We have also seen cruise brands investing in well known

recognisable brands - take Lego, Starbucks and Jamie Oliver
- all of which allow us to use different language when talking
to those holidaymakers that have yet to cruise and are so
unfamiliar with what a cruise today has to offer.
The common thread to these three evolutions is the

opportunity they provide to convince those yet to cruise to
actually make a booking. And here in the UK, every year CLIA
invests in online resources, events and learning to ensure
that you have access to the best tools and advice to help you
make that sale.
We are delighted to be taking CLIA learning and resources

into Europe so that we can all truly benefit from a pan
European travel agent community - all working together to
grow the number of guests taking a cruise holiday.

SELLING CRUISE IS CLIA

by Andy Harmer, director UK & Ireland, CLIA

SCOTTISH SMALL-BOAT cruising company, The Majestic Line, has commissioned a bespoke new vessel specifically
designed for cruises to the Outer Hebrides and St Kilda.  
Named The Glen Etive, the vessel is being built locally on the Isle of Bute at Ardmaleish Boatyard with the race

now on to complete in time for her inaugural cruise from ‘Skye to the Shiants’ on April 23.  
The boat will carry 12 passengers with four crew, and the ten-night itineraries allow time to get a real feel for

the islands of the Outer Hebrides. As there is more time at sea, the design of the new vessel provides spacious
living areas and en-suite cabins so that guests feel they have the comforts of home. 

The Majestic Line commissions new vessel, The Glen Etive

Costa reaches agreement for new ships 
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AZAMARA CLUB Cruises is launching its
first agents’ ‘AzAmazing’ evening in
tandem with the announcement of its
latest campaign called More to Love.
As part of a new trade incentive, 100

agents are being given the opportunity to
join the line’s first agent evening party to
be held at London’s Vanilla on March 17.
To qualify, agents need to book any
Azamara 2016 or 2017 voyage before
February 29 to be entered into the draw.
The incentive is in addition to the Club
Royal incentive, which earns members
£10 with every booking made. 
The company has also just announced

its More to Love campaign, which consists
of three packages – ‘Like’, ‘Adore’ and
‘Love’ - available on a selection of 2016/17
cruises when booked before February 29.
Valued at more than £670 per

stateroom, the line’s complimentary ‘Like’
package includes unlimited internet for
one device, £268 of Land Discoveries
credit, premium beverage package and a
wine and cheese platter. 
Alternatively, guests can upgrade to

an ‘Adore’ package for £402 which
includes unlimited internet on two

devices, £402 of Land Discoveries credit,
a top shelf beverage package, one bag
of laundry, £201 of spa credit and chef’s
table, valued at £1,341.
For those upgrading to the Love

package, priced at £938, they will
receive unlimited internet on four
devices, £536 of Land Discoveries credit,
unlimited beverage package, two bags
of laundry, £201 spa credit, chef’s table
and a ‘Nights in Private Places’
excursion, valued at £2,159.
Guests booking up to ten months in

advance will also receive £938 of Land
Discoveries excursion credits in addition
to the packages.
In other cruise news, the line has

announced its first World Journey. 
Taking place in 2018, the 102-day

cruise on Azamara Journey will begin in
Sydney on March 7 and end in London
on June 17.
Travellers will have the opportunity to

embark on an extended voyage of 
a lifetime sailing to 61 ports in 29
countries over 102 days, as well as
experience two major international
events. Guests can take advantage of 

18 late night stays and 14 overnights, as
well as eight AzAmazing events.
With a focus on Destination Immersion,

the line’s signature programmes
encourage guests to take in the sights,
sounds and flavours of local cultures in
every port, with the line spending more
time in destinations - with late port
departures and overnight stays allowing
for deeper exploration. 
Guests who opt for the entire 102-day

journey will experience the line's service
before they step onboard; round-trip
airfare is included for all full-cruise
guests – Business Class for suite guests
and standard air for all other staterooms,
as well as a one-night pre-sailing hotel
stay. The 102-day trip package also
includes internet, £670 per person
shipboard credits, a free bag of laundry
every seven days and excess luggage
reimbursement up to £335 per person. 
Full itinerary pricing starts at £19,078

per person for a Club Interior
stateroom, up to £45,558 per person for
a Club World Owner’s suite.
For more information visit
azamaraclubcruises.com

Agent call: an ‘AzAmazing’ evening with Azamara Club Cruises
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We asked our staff the following question this week:

What question have you always wanted the answer to?

Crossword:
Across: 1. BLACK WATCH, 5. ARIZONA, 7. KEW, 9. IPSWICH, 11. TELFORD, 13. AHO, 14. VIVALDI, 15. IMPOSSIBLE. 
Down: 1. BLACKSTAR, 2. KUONI, 3. AKA, 4. CORSICA, 6. APHRODITE, 8. WILL.I.AM, 10. PAR, 12. DAVOS, 14. VGO. 

Highlighted Word: BALI

Where Am I?: Independence Hall, Philadelphia
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Oceania expands on OLife promotion
OCEANIA CRUISES has introduced a new evolution to its
popular OLife promotion by providing guests with the
flexibility to choose from a variety of complimentary
amenities when booking a cruise that departs on or 
after April 25. 
The new OLife Choice promotion, which replaces last

year's OLife Early Booking Advantage programme, provides
guests with complimentary amenities that enhance their
cruise, including one free internet log-in and a choice of
the House Select beverage package, free shore excursions
or complimentary shipboard credit. 
The number of complimentary shore excursions offered

and the amount of shipboard credit is dependent on the
length of the cruise. The promotion is valid for six months
and is scheduled to end on June 30.
For more information call 0345-505 1920. 

Leger Holidays is offering a new coastal cruising itinerary along
the Dalmatian coast from Dubrovnik. Encompassing the beauty of
the Dalmatian coast, idyllic islands such as Korcula, Mljet and Vis,
as well as Kotor Bay, the 11-day journey departs on August 11 and
costs from £1,499 per person. 

oceancruising
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(1) Ponant Bonus fare based on two people sharing a cabin, excluding pre/post 
transportation, port & security taxes. Ponant Bonus fare is susceptible to change 
depending on availability at the moment of reservation. More information is available 
at www.ponant.com. Document & photos non contractual.  (2) O� er  per person for all 
reservations for  a selection of Alaskan cruises. This o� er can be modified or removed 
at any time and without notice. O� er valid from 05/01/16 until 14/02/16 and subject 
to avaliablity. This o� er Is not combinable with any other o� er and is non-retroactive 
Photo credits: © PONANT / Lorraine Turci / François Lefebvre. Alcohol abuse is 
dangerous for health, consume in moderation.

Between natural reserves, majestic fjords and snow covered peaks, head for a 
thrilling voyage of discovery of Alaska and the traditions of the American Indians. 
Zodiacs outings, highly experienced naturalists and expedition guides, 
wildlife observation, all aboard an intimate luxury yacht. Live the five-star 
expedition experience.

A bilingual crew, attentive service, fine dining and ports of call inaccessible to 
larger ships:  discover the treasures of the World by sea with PONANT.

9:45 am 
65° 53’ 37.73’’ N

168° 23’ 43.42’’ W

www.ponant.com
Contact your travel agent or call our UK call center: 0800 980 4027  

June – August 2016: 4 departures starting at 4 300 € (1)

500 € flight credit (2)
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