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THE CHANGES to the Package Travel
Regulations will see more travel
arrangements becoming packages from July
1, meaning these types of holidays will benefit
from both financial and legal protection.
Under existing travel regulations, around

half of UK holiday travel arrangements - 20
million packages and three million flight-plus
holidays, are financially protected. From July
1, flight-plus arrangements will no longer
exist and many will become packages.
ABTA's chief executive, Mark Tanzer,

said: “We are still waiting for the
Government to publish the Regulations that
will take effect from July 1. The recent
announcement sets out the Government’s
expected approach which will result in more
holiday travel arrangements being
classified as packages meaning greater
protection for these types of holiday. 
"We still need the detail of the final

regulations and we will be working hard to
make sure members understand what the
final regulations mean for their businesses
and the steps they need to take through
updated guidance notes and webinars. 

“Under existing travel regulations, around
half of UK holiday travel arrangements –
packages and flight-plus holidays - are
financially protected. From July 1 flight-plus
arrangements will no longer exist and many
will become packages, so while the number of
holidays protected might not necessarily
increase – the level of protection will, as they
will also be required to have legal protection.
“Once published, the timescale is very tight

for UK businesses to understand these
regulations and to make necessary changes
by July 1. We are helping members to
understand their legal responsibilities and
support them in making any necessary
changes. Consumers not booking with an
ABTA member will have to rely on UK Trading
Standards if they are concerned a company
they are dealing with is not providing the
correct protection for travel arrangements.”
The association will be running an event -

‘the New Package Travel Regulations for
Travel Agencies’ - on May 1 to help agents
understand what the regulations mean for
their business, the steps they need to take and
how their liabilities will change.
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ABTA responds to changes in Package Travel Regulations

THE TOURISM Authority of Thailand (TAT) was on the road with 14 of its suppliers in Yorkshire recently as part of its Amazing Thailand Roadshow.
The events – in York and Sheffield – saw 88 agents attend to meet with TAT and its suppliers to learn about destination updates, news and training
options. Pictured at the York event are, from the left: Chris Crampton, ICS; Anita Skiebel, Dusit; Emma Arnott and Chiravadee Khunsub, TAT; Debbie
Haw, Far East Collection; Maria Popova, Onyx; Andrea Loddo, Saltways; Plamena Manolova, SLC; Aurelija Da Silva, Banyan Tree; Mohini Patel and
David Chang, EVA Air; Andrea Hogg, Outrigger; Victor Madhavan, Movenpick; Faysal Nagi, Oman Air; and Dominic Smith, Anantara. TAT is planning
additional roadshows over the coming months. For details email marketing@tourismthailand.co.uk  

newsbulletin

ROAD RUNNERS...

Vote for your 2018 
Star suppliers!

ON APRIL 27 the Star Awards
voting for 2018 officially
opens! All details on how to
have your say will be covered
in next week’s special Star
Awards Preview issue but in
the meantime, check out our
all-new Star Awards website
including this year's new
sectors and categories
travelbulletin.co.uk
/starawards. By voting, you
will also be in with the
chance of winning some
amazing prizes courtesy of
Jetset. Miss it and you’ll
miss out...look out for next
week’s magazine!
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HAVEN HAS partnered with the Royal National Lifeboat
Institution (RNLI), for a minimum of three years, which will
see the RNLI become the holiday park operator's exclusive
national charity partner.  
The partnership aims to fully integrate the RNLI with the

Haven offering across its 36 family holiday parks,
supporting the company's ‘Safe & Secure’ attitude towards
water and beach activities.
This year Haven will be proactively supporting the RNLI’s

Mayday and Fish Supper fundraising campaigns through a
combination of on-site events and adventurous activities aimed
at encouraging families to discover more about the
importance of beach safety.
The company is also introducing a new activity created

with the RNLI called ‘Coastal Explorer’ as part of its
popular Nature Rockz programme. The free activity gives

holidaymakers the opportunity to take part in a guided
beach safety session, led by experienced coastal rangers,
and will be available from May 1.
Prices for a four-night break start at £99, based on a family

of up to four sharing a standard two-bedroom caravan for four
nights at Hafan Y Mor, North Wales arriving on May 7.

Larnaka highlights selection of May spring festivals 
LARNAKA IS showcasing its festivals this spring. The annual Anthestiria and Kataklysmos
festivals, held on May 6 and May 25-30 respectively, offer visitors an insight into the unique
traditions of the region and the chance to celebrate the region’s most colourful season.
Anthestiria is the spring Flower Festival dating back centuries to Pagan times. It

offers a brightly coloured parade of fragrant flower floats from the tree promenade in
Larnaka at 18:00 and makes its way through the major streets of the town centre. The
parade culminates with a complimentary entertainment programme on the Seafront
Stage at 19:30.
Kataklysmos is the Festival of the Flood, which is held to mark Pentecost, and also has

roots in various other religious and pagan water-based traditions and legends. Larnaka
city holds the biggest celebration on the island, which has been taking place annually for
more than 100 years, earning it a place on the UNESCO Intangible Cultural Heritage List.
During Kataklysmos, the promenade is lined with stalls, where craftsmen demonstrate

local pastimes, and there is a funfair on the beach. There is also an entertainment
programme that takes place on the Seafront Stage and Europe Square, with acts ranging
from school children to celebrities, folkloric and modern music and dance. 
The four-star Palm Beach Hotel and Bungalows is an ideal base for clients to stay

for a spring break and the hotel has recently undergone a renovation. A seven-night
holiday for two in May costs from 980 euros per room, based on two sharing a garden
view room and including breakfast. Flights are available with easyJet from £158 per
person from Gatwick to Larnaka in May.
For more information see palmbeachhotel.com and larnakaregion.com

travelbulletin.co.ukApril 20 20184
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THE BIG FIVE...South African Tourism has launched its latest advertising campaign across four major
cities in the UK to inspire consumers to book the holiday of a lifetime to South Africa. In partnership
with KLM Royal Dutch Airlines - which offers a daily service to Johannesburg via Amsterdam from
Newcastle, Manchester, Birmingham and London - more than 100 taxis, emblazoned with striking
imagery of South Africa’s iconic wildlife, will be driving around Newcastle, Manchester, Birmingham
and London to promote one of the country’s most sought-after holiday experiences – spotting the ‘Big
Five’ on safari. See southafrica.net and klm.co.uk 

Royal wedding
celebrations at The
Royal Horseguards

THE ROYAL Horseguards
is putting on a
'Transatlantic Afternoon
Tea’, inspired by the
sweet treats of England
and America, to 
celebrate the Royal
Wedding between HRH
Prince Harry and 
Meghan Markle. 
The Royal Wedding

Afternoon Tea is available
between May 1-31 and
costs £39.50 per person.
The hotel is also

hosting The Royal
Wedding Experience on
May 19, where guests can
take Afternoon Tea while
watching a private
screening of the big day.
Prices are £59.90 
per person.
The mixologists at the

hotel’s Equus Bar have
also created two new
cocktails to mark the
special occasion, the
American Beauty made
with Makers Mark
bourbon, blackberry jam,
lemon juice and orange
bitters, and the British
Glory made with
Plymouth sloe gin, apricot
liquor and lime juice.
Both Royal Wedding
cocktails are available
throughout May for
£12.95 each.
For details see
guoman.com 

 

Haven announces partnership with the Royal National Lifeboat Institution
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Rocky Mountaineer introduces four
new destinations for 2019 
ROCKY MOUNTAINEER has announced the addition of
four new destinations to its 2019 holiday packages.
Adding to the excitement of a rail journey through
Western Canada, guests can explore the new
destinations by rental car, helicopter, or on foot to
experience more of the Canadian Rockies.

In celebration of the new packages, the company is
offering its largest promotion of the year - an early booking
bonus with up to £600 in added value per couple 

The new packages include a First Passage to the West
Canmore Self-Drive, First Passage to the West
Kananaskis Self-Drive, First Passage to the West
Sunshine Village Self-Drive and a ten-day Journey
through the Clouds Mountain Adventures. 

Deb Paulsen, the company's vice president, guest
experience, said: “With these new vacation packages, our
guests can combine a luxurious rail journey on board Rocky
Mountaineer with outdoor activities to explore the very best
Western Canada has to offer. We are excited to introduce
our guests to even more of the Canadian Rockies with
the addition of Canmore, Kananaskis, Sunshine Village
and the Cariboo Mountains to our already incredible line
up of available journeys.”

The early booking bonus promotion is available on
qualifying 2019 packages of eight days or more until August
31, and guests can apply the added value offer to additional
hotel nights, sightseeing tours, Alaska cruises and more. 

Guests looking to travel this year can take advantage
of the Free Hotel offer on qualifying vacation packages
of five days or more and extend their trip to spend an
extra night to explore Seattle, Vancouver or Calgary. The
offer is available until June 29.
For details see rockymountaineer.com

newsbulletin

BAKE-OFF!...Black Forest Tourism & Partners hosted a Bake Off
event recently, which saw a group of media, including Travel
Bulletin, get together to learn how to make a Black Forest Gateau.
The event was to mark a new Visit Black Forest Facebook Hub that
offers a go-to resource for agents who have clients looking to
travel to the region. It offers a wide selection of features and
information including activities, nature, what to do, events,
images, tips, videos, blogs and infographics. For more information
see facebook.com/visitblackforest/

AVIAREPS appointed
GSA for SunExpress 

AVIAREPS HAS announced
its appointment as General
Sales Agent (GSA) for
SunExpress, the holiday
specialist and subsidiary of
two of the aviation industry’s
leading airlines - Turkish
Airlines and Lufthansa. 
The announcement sees

AVIAREPS responsible for
the airline’s sales
promotions, marketing and
public relations activities in
the UK. 
With its first hub located

in Antalya on the Turkish
Riviera, and its second hub
in Izmir on the Aegean coast,
SunExpress will operate
direct services from Luton
over the upcoming summer
season (June – September),
to five leisure destinations
in Turkey including
Antalya, Izmir, Gaziantep,
Ankara and Bodrum. 
With the option of flying

from Luton to one
destination in Turkey, and
then flying back direct from
a second Turkish
destination, the flights will
provide opportunities for
summer travellers to
explore more of the
destination.
The operator’s

commercial director, Peter
Glade, said: “We are excited
to open up new Turkish
destinations and travel
opportunities for the people
of the UK this coming
summer. As a subsidiary of
both Turkish Airlines and
Lufthansa, our guests can
expect reliability and
affordability with comfort. By
appointing and working
with AVIAREPS in the UK
we look forward to
increasing the awareness
of these new upcoming
flights and welcoming on
board a great number of
summer travellers ready to
take advantage of, and
enjoy, our great services,
deals and exciting
destinations on offer.” 
For further information see
sunexpress.com 

Hallmark Hotels marks
National Pet Month

TO CELEBRATE April's
National Pet Month,
Hallmark Hotels is
offering four-legged
guests pampering
treatment at spas in a
selection of the chain’s
most luxurious hotels.
Guests and their

pooches can sample joint
massages or a mani-pedi
session (or a paw-paw-
paw-paw pedicure).
Paul Clarke, general

manager of Hallmark Hotel
Bournemouth Carlton and
Hallmark Hotel
Bournemouth East Cliff,
said: “We are a nation of dog
lovers so it’s about time we
extend our amazing spa
offering to our pets. More
and more of our guests are
interested in bringing dogs
with them on weekend
breaks but find themselves
restricted with activities they
can do together. Our spas
are a huge draw for guests,
especially weekend stays,
and so it’s only right that we
make these treatments pet
friendly too.”
The 'Pawfect Packages'

are available throughout
this month, with dog spa
treatments available by
prior request throughout
the month.
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•   NEW: Win a seven-night stay at the TRS Yucatan
resort.

•   Three pairs of Eurostar tickets to Amsterdam to 
be won.

•   Win a five-night stay all-inclusive at any Sandos or
Marconfort Hotel.

•   Win a delicious Swiss chocolate hamper and wine
with Switzerland Travel Centre.

Visit travelbulletin.co.uk for details on the
above websclusives.

travelbulletin.co.ukApril 20 20186

HOUSE!...Super Break recently ran a super social bingo incentive with
Hays Travel to win a voucher towards a team night out. Agencies had
to use their social channels to promote the products listed on their
bingo card and then complete the date it was promoted. Once the
agency had a full house, they were entered into a prize draw to win.
Pictured with the operator's Bryony White (third from left) are agents
from one of the winning agencies, Hays Travel in Ringwood, from the
left: Leanne Spencer, Rose Price and Roseanne Gilbert. 

EXPEDIA TRAVEL Agent Affiliate Programme (TAAP) has
introduced its new Dynamic Commission compensation model,
which will roll out globally in 2018. 
Unlike a fixed percentage compensation on all bookings,

Dynamic Commission is closer to a revenue sharing structure
between the company and its travel agent affiliates, offering
agents the opportunity to choose hotels with the commissions
that can maximise profitability for their business.
Dynamic Commission is now available for all hotel product

and replaces the previous Expedia TAAP hotel commission
payment model. Four different commission levels are available:
Basic, Basic+, Premium and Premium+. The different levels
give agents the control and flexibility to optimise their earning
potential. In particular, the Premium+ level allows agents to

share in the upside where hotels offer Expedia higher margins. 
The new model offers agents complete transparency in

how much they will earn on each booking. Additionally,
Dynamic Commissions offers more freedom to travel
agents, as the same commission is offered for 'prepaid' or
'pay at checkout' options. 
Diego Pedrani, senior director for Expedia Partner Solutions,

said: “Our new dynamic model was developed specifically with
feedback about commissions in mind. It incentivises agencies
to focus, where possible, on hotels that pay Expedia higher
commission and where we can share that upside with agents.
We also believe this model comes as a benefit to our business
travel affiliates who now can take advantage of even greater
flexibility on both prepaid and pay at the hotel reservations.”

newsbulletin
Expedia TAAP introduces new flexible commission model
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Airfare savings on 
Jersey departures

TO CAPTURE the late spring
market, Airways Holidays has
reduced the price of seats on its
four regional Jersey charter routes
with an extra £30 per person
discount. 
The routes are Humberside,

Durham Tees Valley, Aberdeen and
Inverness and apply to selected
departures in May. 
Seven-night holidays start from

£344 per person at the Norfolk
Hotel, flying from Aberdeen or £364
from Humberside, including
baggage and breakfast.
To encourage online bookings,

agents who book any Channel
Islands package online will be
entered into a monthly draw to win
a four-star break. Agents can also
claim a £10 Love2Shop voucher for
every online booking. 
Email references to
sales@airwaysholidays.com, valid
until the end of this month.

NINJA WARRIORS...A new attraction featuring the UK’s largest Ninja course and the country’s
first free-roaming virtual reality (VR) experience has opened in Lancashire. The new 20,000
sq.ft facility offers fun fitness challenges for adults and children across four ninja courses
aimed at varying levels of ability. Ninja Adventure also has a high-ropes section where guests
clip on a safety harness and test their balance and head for heights across a multi-level
course. Courses are suitable for ages four and upwards, with sessions available to book
online for £10 per person, per course. A half-hour slot within one of the zones of the
Multiverse VR Centre costs £7.50. Pictured is the Mayor of Preston, Councillor Brian Rollo
(centre left), and Mayoress Trisha Rollo cutting the ribbon to officially open Ninja Adventure
Preston, alongside Samir Patel, the director of Ninja Adventure (centre right) and staff. 
For details see ninjaadventure.co.uk

newsbulletin
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Newmarket Holidays & A-Rosa
announce new partnership
NEWMARKET HOLIDAYS and river cruise operator A-
ROSA have announced a new partnership, which will see
Newmarket dedicate its entire 2019 river cruise
programme to A-ROSA products. Allowing the operator
to offer a more premium level of river cruising to both
agents and customers alike, a stand-alone 92-page
brochure has been created. 
In total, 64 departures on 16 itineraries are featured,

including ten departures that target multi-generational
customers and a selection of festive season cruises.    
Newmarket will continue to ensure agents have full

flexibility in their travel choices; flight options from a range
of main hubs and a number of key regional airports, plus
Eurostar and cruise-only options are also available.  
To assist agents, who will be able to book A-ROSA

cruises online, an extensive programme of agent activity is
planned both during the launch and going forward.
A ‘How to Sell’ guide is being distributed to agents,

backed up with in store training and dedicated online
training modules. In addition, new incentives,
competitions, fam trips and other marketing activity is
already being planned. 
David Sharman, the company’s commercial director,

said: “With A-ROSA, Newmarket will be able to offer agents
and their customers the next level in vessel class. This will
enable us to appeal to a wider river cruise audience than
has previously been possible, and the depth and scale of
our offering will provide more choice than ever before. The
A-ROSA difference is the appeal of the partnership –
flexible, multi-choice, contemporary, casual, yet stylish
premium river cruising reflected in the facilities and
services delivered by the team.
“This partnership was identified as crucial as it enables

Newmarket to implement a strategy that responds to how
the river cruise market has developed, and aligns the two
companies’ growth strategy. A-ROSA is ambitious to
continue its growth, a key factor in the Newmarket
partnership, with exciting plans ahead beyond 2019. The
Newmarket trade team will be solely focused on promoting
and selling the A-ROSA river cruise range with no other
distractions and will support agents in all aspects to ensure
product knowledge and sales opportunities are maximised.” 
Prices lead in at £1,459 for an eight-day Classic Rhine

Cruise to Switzerland by air. This includes six ports of call,
passage through the Rhine Gorge and guided walking tours
in Mainz and Koblenz. Five-day cruises by air start from
£739 and include at least one excursion. 
To book call 0330-160 7999. 

with Eileen...At home
What has h

omeworker Eile
en

been up to this month?

I HOPE you all had a good Easter weekend and that
you managed to get out and about despite the
disappointing weather!
I’ve been working on a mixed bag of enquiries

recently including two tailor-made, round-the-world
itineraries, one of which is now booked and the other
still in the planning stage. Although complex tailor-
made enquiries are time consuming and involve
patience and hard work, they are always more
satisfying when they’re finally booked. Luckily as a
Travel Counsellor I have access to our in-house
packaging system which makes things a lot easier
when pulling together bespoke itineraries.
A few weeks ago I attended a very enjoyable evening

organised by St Lucia Tourism. The training event took
place at the Channels Estate just outside of
Chelmsford, very close to where I live. Welcome drinks
were followed by dinner and between courses, we
enjoyed interesting presentations and learnt more
about some of the excellent and distinctly different
properties on offer on this beautiful island.
Talking of beautiful islands and properties, I didn’t

have space in a previous column to tell you about a hotel
that I visited in Mauritius following my Christmas cruise.
Between disembarking and before flying home, I had

some time to spare, so I arranged to visit the Lux Belle
Mare Resort Hotel located on the east coast of the
island. This chic, contemporary hotel is located in
beautiful landscaped gardens and is on a stunning
beach. As the hotel was full, I was unable to view the
rooms, but I was taken on a site inspection around the
rest of the property. There were surprises around
every corner with some really different facilities on
offer including a beer academy, rum shack, gin bar,
tea house offering tea tastings, an ice-cream parlour,
as well as craft and photography workshops. In the
grounds, there were also some quirky additions like a
1933 Rolls Royce and old red telephone boxes for
guests to call home free of charge.
I was really impressed with this hotel and would

have no hesitation in recommending it to anyone
considering a holiday in Mauritius.
In fact, I might even give it a try myself sometime!

by EILEEN SAUNDERS of Travel Counsellors 
To respond to any of Eileen’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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Cuba Direct offers new package
CUBA DIRECT has launched a new package that
combines the destinations of Cuba and Costa Rica.
Tapping into the current trend for twin-country holidays,
the new package offers travellers the chance to embrace
Cuba’s rich history and colourful culture before
experiencing some of the world’s most bio-diverse and
unspoiled landscapes in Costa Rica. 
It is currently available for £1,289 for ten nights, based

on two sharing, offering a £300 discount per person if
booked before April 30.
To find out more visit cubadirectdmc.com
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TEA TIME…Joan Pearman from Althams Travel inMorley was the lucky winner of afternoon tea fortwo as part of Shearings Holidays’ Grand Tourerprize draw. The competition ran last month tocelebrate the launch of the operator’s new brochure. 

Booking incentives
�  DFDS iS offering agents the chance to win
a range of prizes including a mini cruise,
Love2Shop vouchers and a hamper of goodies
by booking a short break or ferry crossing
on any of its UK routes. The incentive
runs up to December 7 and prizes include a
Newcastle-Amsterdam mini cruise, Love2Shop
vouchers and hampers. Agents should email
their ABTA number, the customer’s surname
and booking reference to
agentwinners@dfds.com

�  FirST CLASS Holidays is giving agents the
chance to earn £200 worth of Love2shop
vouchers with a ‘Two2Shop’ booking
incentive. Agents booking any two holidays
(with return flights and a minimum seven
nights’ accommodation) this month or next
are eligible to claim the vouchers by June
30. See fcholidays.com/two2shop

�  TrAveL 2, in partnership with virgin
Australia, is awarding five travel agents
£100 in T2 rewards. For a chance to win,
agents simply need to make a new package
booking to Australia, including any virgin
Australia flight, by April 30. For details
see travel2.com 

agentbulletin

Agent training
�  SANDALS AND Beaches Resorts are hosting quiz
nights for agents up to June 21, with a ‘National Final’
event taking place in September. Each quiz event runs
from 18:30-21:30 and agents can win a range of prizes
and learn more about the resorts. To participate,
agents need to complete the newly revised online
training programme at sandalstraining.com/login/ and
register via email at agencysales@sandals.co.uk

�  THE MADEIRA Promotion Bureau has issued a new
e-learning training programme for agents. 
Five modules make up the course: Nature, Sea,
Lifestyle, Porto Santo and Events, and at the end of
each module, a questionnaire is available on the
subject matter that has been taught and will enable
trainees to take a trip to Madeira. For details see
madeiraallyear.com
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Industry Insight by...
What’s coming up in Southern Europe? ANTOR members share their latest news so
agents can keep a pulse on what’s hot and happening in each destination….

THIS WEEK some of ANTOR’s Southern European
members will be sharing insights into their
destinations and the upcoming events that will no

doubt be of interest to your customers…

Gibraltar
Following the demise of Monarch Airlines last year, both
easyJet and BA have seen an opportunity to increase their
existing services to the Rock, with BA launching new
Gatwick departures for summer. Gibraltar’s events
calendar continues to develop and attract visitors; in
particular, the growth of the Calentita Food Festival in
June, the MTV Gibraltar Calling International Music
Festival in September and the Gibunco Gibraltar
International Literary Festival in November. The launch of
spectacular Skywalk by Star Wars actor Mark Hamill in
March created a buzz ahead of summer bookings and we
are definitely seeing a trend of visitors with purpose when
they visit the Rock.

Malta
This year is a very exciting time for the Maltese
archipelago, with Valletta as the European Capital of
Culture. In April, Malta hosts its renowned International
Fireworks Festival - April 21, 27 and 30 - and Annie Mac’s
Lost & Found Festival will return from May 3-6, bringing
with it world-class DJs, castle raves and boat parties.
Following the successful launch of the Malta Tourism
Authority’s Gastro Trail at the end of 2017, more maps will
be introduced later this year, highlighting the best diving
spots and natural attractions across the beautiful isle.  

Cyprus
In 2017, The Cyprus Tourism Organisation (CTO)
celebrated a record-breaking year for tourism with three
million global visitors, up 14.6% from 2016. Our long-term
goal is to reach six million global tourist arrivals by 2030,
which will be supported by strong infrastructure growth
across the island. As the third largest island in the
Mediterranean, Cyprus boasts the cleanest bathing
waters in Europe and award-winning beaches, with 64
having Blue Flag accreditation. In February, Fig Tree Bay
in Protaras, was named 13th in TripAdvisor’s round-up of
the best beaches worldwide. 

France
This year is an eventful year for France; the Ryder Cup
descends on Paris from September 25–30 and, after a
ten-year absence, Formula One will return to Provence on
June 28. Other highlights include the extension of national
sea life centre Nausicaa, where a new 10,000sq.m tank
will make it one of the world’s largest aquariums.
Meanwhile, two new museums open their doors:
‘Calvados Experience' Museum in Normandy and ‘Le
Musee de la Romanité’ in Nimes. Last but not least, this

year will also see the end of the Great War Centenary,
with commemorations taking place in November. 

Italy
This year has been declared the ‘Year of Italian Food and
Wine’ by Italy’s Culture and Tourism Minister, so special
focus will be on Food and Wine tourism. Experiencing
Italian cuisine, products and wines is one of the main
reasons for holidaymakers to Italy; the diversity and
richness of the offer, mainly a regional one, is second to
none. There is always a new dish to try, and our aim is to
broaden the knowledge of our culinary heritage worldwide
as our food is a major part of our culture. Italian cuisine is
mainly characterised by regional dishes and we tend to
promote this aspect of it as it represents the deep link
between the territory and the food, its authenticity and
sustainability. We hope that by focusing on food and wine
tourism, visitors will want to return  again and again to
experience different regions and their local dishes.

Spain
In 2018, Spain launched a new campaign entitled ‘Spain in
10 seconds’ spearheaded by 12 prominent Spanish
personalities from the fashion and art, culture, sports and
entertainment sectors and drawing on their personal
experiences showcasing Spain as a travel destination. The
aim was to showcase the great diversity of the Spanish
urban, cultural, gastronomy and shopping tourism offer
from an innovative point of view, in a way never shown
before. #Spainin10sec is a continuation of Spain’s 2017
digital campaign ‘Spain is part of you’. In this instance
however, the focus of the campaign highlights the
traveller’s motivations rather than the destination’s tourism
proposition, positioning the visitor at the heart of the
campaign and it provides excellent product knowledge.

Greece
In the last couple of years Greece has experienced a mini
cultural renaissance with the openings of a plethora of
museums, archaeological sites and cultural spaces.
Following the opening of the Stavros Niarchos Foundation
Cultural Centre including the new Opera House and the
new Contemporary art Museum, these last few months
welcomed more cultural spaces including: The Benaki
Toy Museum that features a collection that consists of
approximately 20,000 toys, books, ephemera, clothing and
artefacts of childhood, originating not only from Greece
but from around the world. Finally one of the greatest
engineering achievements of ancient times on the island
of Samos - the 6th century BC Eupalinos Tunnel - has re-
opened to the public following extensive restoration
works. The Eupalinos Tunnel, which operated for 1,000
years before it fell into disuse, is part of the Pythagoreion
archaeological site and a UNESCO World Heritage Site
since 1992.

bulletinbriefing
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Where Am I?

This beach in South America became known internationally
thanks to the popularity of the bossa nova jazz song which

has the name in its title: “The Girl from ????” 

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, April 26th. Solution and new puzzle will

appear next week.

The winner for 30th March is April White, Hays Travel 

in Petersfield.

March 30th Solution: A=3    B=8    C=1    D=4

Number: 015

Across 
1. National airline of Indonesia (6)
3. Flows through Warwick (4)
6. German city on the Ruhr (5)
7. One of the Home Counties (4)
9. Popular European city break destination (9)
11. Castle home of Scotland's crown jewels (9)
14. BBC news presenter, Jane (4)
15. Historic Brittany city (5)
16. Over 50's operator, sounds like a long 

story (4)
17. Capital of Canada (6)

Down 
1. Film location of the Literary and Potato Peel

Pie Society (8)
2. Currency of Bahrain (5)
4. Old Master, Vincent (3,4)
5. Picturesque Scottish isle (4)
8. Capital of Malta (8)
9. Formerly known as Peking (7)
10. Corfu International airport code (3)
12. Usain, sprinting from the track to the

football field (4)
13. Capital of Morocco (5)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 38

Crossword

Su Doku

N
um

be
r: 

01
5

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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THE SAINT Lucia Tourism Authority has designated June through to November as Saint Lucia Agent Months
(SLAM), whereby it will work with its hotel and airline partners to provide discounted rates for agents to visit
and experience Saint Lucia for themselves. During SLAM visits, hotel inspections and tours can be arranged
so that agents can acquaint themselves with island offerings, enabling them to better sell and recommend
products to their clients. The authority will arrange discounted accommodation and airline rates for travel
agents during their visit and a SLAM flyer will be distributed to agents with all participating discounts.

Antigua issues new
Heritage Map Series

THE ANTIGUA Tourism
Authority has launched a
new collection of maps
called the Heritage Map
Series focusing specifically
on the cultural, natural
heritage and traditional sites
and attractions in the region. 
With the help of these

maps, history buffs can now
explore hidden and unusual
gems, churches, forts,
mystical sites, sugar 
estates and more within 
the destination.  
The collection of maps

covers the following themes:
Historical Churches of
Antigua; Forts, British
Military and Places of
Confinement in Antigua;
Unusual and Mystical Sites,
Ancient Trees in Antigua;
and Slave Routes & Sugar
Estates in Antigua.  
More than 60 sites are

highlighted across the maps
with information provided on
each site. All maps are free
and available at the Antigua
and Barbuda Ministry of
Tourism, the Museum of
Antigua and Barbuda and
the National Parks Authority.
Go to
visitantiguabarbuda.com for
more details.

caribbean

ACCOMMODATION ON Anguilla is seeing
some significant developments, in particular
its luxury offerings following a trio of recent
announcements.
This was led by the news that the new

boutique nine-suite Quintessence Hotel, which
opened the doors to its Long Bay Beach
location on New Year’s Day, is set to become a
member of the Relais & Châteaux collection.
(Visit qhotelanguilla.com)
On the other side of the Island, the

resorts of CuisinArt are celebrating the re-
opening of The Reef
(thereefbycuisinart.com). Part of the Small
Luxury Hotels of the World collection, The
Reef is the boutique sister property of
CuisinArt Golf Resort & Spa, a Leading
Hotels of the World resort, which is
currently undergoing a multi-million dollar
refurbishment and expected to reopen on
November 1.
With its beachfront setting on the tip of

Anguilla’s West End Village, the Belmond Cap
Juluca has announced an official opening
date of November 17. The completely re-
imagined resort will feature 113 guest
rooms and suites, a new infinity pool and
terrace, a ‘disappearing’ spa complex and a
new restaurant named Pimms. Visit
belmond.com
Carolyn Brown, the tourism board’s director

for the UK, Ireland & Scandinavia, said: “For a
small island, Anguilla is making some big
waves in the luxury sector. The association,
with collections such as Relais & Châteaux
and Small Luxury Hotels of the World, plus
the debut of Belmond on the island, pins
Anguilla firmly on the luxury map and opens
up the destination to a wider affluent
audience. To complement our new properties
we anticipate a number of luxury operators
will launch or expand their Anguilla
programmes in the coming months.”
Go to ivisitanguilla.com for more information.

Trio of announcements sees boost for Anguilla’s five-star scene
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WITH LUXURY resorts located in Jamaica, Mexico (Riviera Cancun and
Cabo San Lucas) and the Dominican Republic, Breathless Resorts &
Spas is highlighting its holiday proposition as one in which guests can
‘Live Big when they want and Breathe Deep when they want’. Live Big
means by day, they can enjoy cocktails in a vibrant pool scene with
DJs and party themed entertainment and by night put on their best
attire for a night of food and fun all whilst enjoying the brand’s all-
inclusive ‘Unlimited-Luxury’ concept  24 hours a day. The company is
also able to extend special rates for agents - with complimentary
room upgrade - and their customers, up to 30%. 

Win a Caribbean holiday for 
two with Classic Collection
CLASSIC COLLECTION Holidays is offering agents
the chance to win a holiday to the Caribbean. 
The prize will be a stay of seven nights at

Treasure Beach by Elegant Hotels, Barbados for 
the winning agent and their guest and includes
accommodation on a bed-and-breakfast basis,
flights with Thomas Cook from either Manchester 
or Gatwick, lounge passes at the UK airport,
fastrack through customs on arrival in Barbados
and private transfers.
To be in with a chance of winning, agents need to

send details of all their Classic Caribbean and
Elegant Hotels’ bookings made between April 1 and
June 30 for travel during November and December
(excluding Christmas and New Year) to
agencysales@classic-collection.co.uk
Each Caribbean booking will be entered once into

the draw and each booking to an Elegant Hotels’
property will be entered twice.

caribbean
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Margaritaville Beach Resort Grand Cayman offers reduced rates for agents
MARGARITAVILLE BEACH Resort Grand Cayman, situated on a private cove along the island’s Seven Mile Beach, is offering
travel agents the chance to take in the Caribbean sunshine with a two-night complimentary stay for two. 
Available from now until December, the offer will allow travel agents to learn more about the new full-service destination

beach resort recently added to Grand Cayman’s growing hospitality line-up. Travel agents looking to extend their trip can also
enjoy a special rate of £102 per night between April 2 and December 20 with resort fees waived. For reservations contact
reservations@mrgc.ky. Agent accreditation is required at the time of booking.

Barbados ranks number one in the world for overall visitor satisfaction
BARBADOS HAS been ranked as the world’s top
destination for visitor satisfaction in the 2017
Destination Satisfaction Index (DSI). 
Beating off stiff competition from destinations such as

the Seychelles and Bermuda who took second and third-
place respectively, Barbados claimed the top spot. The
destination also ranked highest in the Accommodation
category, and highest in the Americas region ahead of
Bermuda and the Bahamas.
The prize was awarded to the Barbados delegation at ITB

Berlin. William Griffith, CEO of the Barbados Tourism
Marketing Inc. (BTMI), further shared his plans to leverage the

accolade in the destination’s marketing communications for
the next year, saying: “For us it’s going to be very advantageous
- within our marketing and our public relations we’re going to
be saying we’re the best in the world, at least for the next 12
months, and I think it will help us in our quest to move forward
pressing for success for Barbados tourism.”
Throughout the year, over 70,000 travellers were interviewed

around the world, giving their feedback on 20 categories
including beaches, accommodation, cuisine and shopping. In
the end, Barbados had the highest overall world score with
8.8/10, out of the 144 countries included. 
For more destination information go to visitbarbados.org
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Sandals and Beaches Resorts launch
‘Aisle to Isle’ weddings campaign 
WITH THE Royal Wedding fast approaching for May 19,
Sandals and Beaches Resorts is boosting its weddings
activity and will be launching its own ‘Aisle to Isle’
wedding campaign this spring.
The campaign has been designed to showcase the

brand’s unique wedding programme and will focus on
the range of luxury-included offerings available at its
resorts across the Caribbean. 
Sandals Resorts for couples in love (adults only) and

Beaches Resorts (for everyone) have completely
unpackaged their offerings; from personalised wedding
décor to authentic events, the company’s latest Aisle to
Isle concept is fully customisable and aims to deliver
any couple’s dream wedding in the Caribbean. 
The operator is able to provide a fully equipped

Wedding Entourage of experts to help couples with their
wedding planning process and with 18 resorts on seven
islands, Sandals and Beaches can offer an array of
venues to stage the grand event, including over-the-
water chapels and unique island locations.
For more information about the new destination wedding
programme agents can visit sellingsandals.co.uk or call
agency sales on 020-7590 0210.

Fat Buddha Yoga comes to Elite Island Resorts 
ELITE ISLAND Resorts Group has teamed up with Fat
Buddha Yoga founder Jessica Skye, for her first retreat
in the Caribbean.  
The Fat Buddha Yoga luxury Caribbean resort takeover will

take place at Galley Bay Resort and Spa Antigua on July 1-6,
bringing Fat Buddha Yoga’s modern approach to the next
generation of urban yogis. Alongside a daily double dose of
Sunrise and Sunset yoga taught by Jessica and overlooking the
ocean, activities included in the price of the retreat are: paddle
boarding, kayaking, Caribbean FloatFIT HIIT, a catamaran tour
of the island, a 60-minute massage, snorkelling, locally
sourced Caribbean cuisine, rum tasting class and a pop-up
silent cinema session on the beach. Further takeover dates for
2018 and 2019 are currently being finalised.
Paula Whitehead, European MD for Elite Island Resorts,

said: “From the launch of our mobile free beaches 11 years
ago, we add ideas that encourage guests to maintain or
begin wellbeing habits on holiday that benefit them long
after their stay with us. We are delighted that Jessica has
chosen Elite Island Resorts as her first Caribbean retreat
partner, bringing her truly unique approach to yoga
practice to Galley Bay, an approach that fits with our ethos
of inclusive wellbeing that forms habits our guests can
continue back at home.”
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OFF TO
JAMAICA…

Pictured
winning a four-
night holiday to

Couples
Resorts

Jamaica is a
delighted

Rachel Booth
(left) from

Kuoni pictured
with Alison

Murphy from
Couples

Resorts Group
Promotions.

Last week, Travel Bulletin visited Jurys Inn
Oxford, Jury Inn to bring agents some fun in
the sun with its Caribbean showcase. Agents
met with some hot destinations, gorgeous
properties and amazing operators in an
evening that ended with a prize draw and

some amazing holiday prizes!

Programme sponsor:

eventbulletin

#TBSHOWCASES

TAKE FLIGHT…From the
left, Charmian Taylor,

Ben Cann, Chris Diasinos
and Jack Busby, all from
Flight Centre, meet with

Shannon Ingleton of
UNICO to find out more
about its unique product

offering. 

NEVIS NATURALLY…
Kerrie Bartholomew
(left) was on hand
representing the
Caribbean island of
Nevis and presented
Flight Centre’s
Charmian Taylor with
a Nevis goody bag.
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Want to get in on the #TBShowcases action?
Travel Bulletin will be hosting its Family Holidays Showcase in Chester on May 15. Join

us and secure your spot by emailing events@travelbulletin.co.uk

FLYING HIGH…Lisa Crispino was excited to win a flight to a Caribbean destination of her choice
gifted by Matt Morgan of Thomas Cook Airlines.

eventbulletin
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SANDALS SMILES…Chatting with agents through
the evening was Juanjo Torrico from Sandals
Resorts pictured with Kuoni’s Sarah McAlpine
who received a branded suitcase, towel and other
gifts as her raffle prize.

TURKS & CAICOS HOLIDAY…Travel Counsellor Michelle Pont was the winner of a
three-night stay at the Gansevoort Turks & Caicos and goody bag, gifted by Courtney
Robinson from Turks & Caicos Tourist Board.

BAHIA BOUND…Jack Busby from Flight Centre was the lucky
winner of a seven-night stay for two courtesy of Bahia Principe
Hotels & Resorts and the group’s Mieke Sweep.

TRUE ELEGANCE…David Morton from
Trailfinders was the winner of a bottle of
Champagne and chocolates presented by Elegant
Hotels’ Jayanne Young.

WELCOME…Pictured
arriving at the drinks
reception is Tas Jones
(left) from Not Just
Travel and Mandy
Morris of Great
Experience Travel.
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Help your clients plan ahead with
Funway Holidays’ 2019 offers 
FUNWAY HOLIDAYS has released a selection of specific
early booking holiday offers for 2019, at selected hotels
within the Caribbean.  
In the Dominican Republic, the company is offering a

seven-night stay at the five-star Dreams La Romana & Spa
on all-inclusive staying in a Premium Deluxe Garden View
from £1,099 per person. It includes flights from Gatwick
with British Airways and is based on two adults sharing,
departing on September 10, 2019.
In Jamaica, holidaymakers can book seven nights’ all-

inclusive stay at the four-star Sunscape Splash Montego
Bay from £1,289. It includes Virgin flights from Gatwick and
is based on two adults sharing, based on a September 18,
2019 departure.
Should Cancun prove more of a draw for clients, the

company is offering seven nights at the five-star Dreams
Puerto Aventuras Resort and Spa on all-inclusive, staying
in a Deluxe Garden View Room from £1,289. It is based on
two adults sharing and departs from Gatwick on September
19 with Thomas Cook.
Malcolm Davies, the operator’s destination product

manager, said: “Guests booking early can take advantage of
early booking bonuses and exclusive credits with room
upgrading. There are a limited number of offers available
so they’re on a first come, first served basis.” 
Visit funway4agents.co.uk for more information.

caribbean

TOBAGO TOURISM has issued the details of its latest
Tobagorewards.com booking incentive. The top booker of holidays to
Tobago using British Airways flights by the end of April will receive
two return BA flights to Tobago. The offer applies to agents who have
registered bookings via mybookingrewards.com. Stephen Smith, sales
and marketing manager for the tourism board, said: “This is a great
opportunity for agents and is part of a series of incentives which we
will be announcing throughout 2018 - so keep your eyes peeled!”

travelbulletin.co.ukApril 20 201820

Cap Maison introduces Creole cooking classes with Aunty Sandra
CAP MAISON in St Lucia has introduced an authentic creole cooking experience that offers guests the chance to learn
about the island’s heritage and its cuisine at Aunty Sandra’s house. The new excursion has been created to give foodie
aficionados an insight into the local way of life and complements the hotel’s other fine-dining options. 
Aunty Sandra (so called as she is the Aunt of the hotel’s Sous Chef), will welcome guests of the luxury boutique

resort into her home on Morne Fortune to learn more about traditional creole cuisine with a delectable menu to
accompany. Guests on this experience will be able to sample traditional Creole flavours, while sitting together and
listening to colourful stories on the history of the food and the island’s rich culture. 
For guests looking for a tasting experience that doesn’t require stepping out of the hotel’s grounds, the hotel’s walk-

in wine cellar offers a Deli Experience with an appetising collection of amuse-bouche and flights to complement, from a
luxurious truffle risotto to a selection of cheeses hand-picked to counterpart the wines and more.
The ‘Creole Cooking with Aunty Sandra Experience’ includes a two-course lunch/dinner with soft drinks and rum and

costs £60 per person with round-trip transfers. Alternatively, ‘The Deli Experience’ takes place every Friday evening
starting at 18:00 and costs £67 per person.
Experiences can be reserved by contacting the reservation team on reservations@capmaison.com
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RIVIERA TRAVEL will introduce four new ships and four new itineraries, including two dedicated solo
cruises, as part of its now available River Cruise programme for 2019. New cruises extended exclusively to
solo travellers include the ‘Blue Danube River Cruise’ departing November 1 and ‘Burgundy River Rhone &
Provence River Cruise’ on November 6. Other new itineraries come with the introduction of a six-day
‘Danube’s Imperial Cities & Yuletide Markets River Cruise’ for winter 2018 and a new 15-day ‘Budapest to
the Black Sea’ river cruise in the Danube Delta. The company has also added the new destination and rustic
village of Kinderdijk to its five-day Amsterdam and Dutch Bulbfields cruise. This year will see the launch of
MS Douro Splendour and MS Robert Burns, while the company’s 2019 European river cruise programme
features two new ships; the MS Dylan Thomas and the MS George Eliot. Visit rivieratravel.co.uk

CroisiEurope inaugurates three new ships this spring
AS PART of its expansion programme, CroisiEurope is inaugurating three new ships this spring.
This will increase the total number of ships in its fleet to 55, reflecting the growth within the
river cruise sector.
The MS Van Gogh and MS Renoir have been completely redesigned and redecorated to

become Premium Class ships. In Lyon, the MS Van Gogh will cruise on the Rhône and Saône
Rivers, while the MS Renoir will cruise on the Seine between Paris and Honfleur.
The youngest ship in the fleet, the MS Elbe Princesse II, is the sister ship to the MS Elbe

Princesse and incorporates the same paddlewheel technology that gives the vessels their low
draft. This ship will cruise on the Elbe and Vltava Rivers between Berlin and Prague.
The company has also expanded into Great Britain this year by creating CroisiEurope UK

Limited to help in the development of the British market.
For 2019, the river cruise operator will build another new ship, the MS Amalia Rodrigues,

which is destined for the Douro and will be the company’s sixth ship on this river.
For more details call 020-8328 1281 or visit croisieurope.co.uk

rivercruise

AVALON WATERWAYS has announced its 2019
cruise programme including an all-suite
European fleet, an extension of its Active
Discovery offering and a host of new
itineraries for clients to choose from.
The full 2019 cruise programme is now on

sale and the company is offering an ‘early
booking price pledge’ so that agents can
guarantee their customers the best deal.
Should guests or agents find a better deal
elsewhere at any point ahead of their sailing,
Avalon will refund the difference. 
The river cruise line has also extended its

‘Active Discovery’ programme from two rivers
(Rhine and Danube) to three in 2019 (Rhône)
with itineraries designed to allow for more
time in port as well as a choice of excursions
for varying interests and fitness levels.
Janet Parton, sales director for the river

cruise line, said: “We are thrilled to be
launching a whole host of new itineraries and
active experiences for agents to be able to
offer their customers in 2019.  For the first
time, Avalon's entire fleet will also be made up
of suite ships giving our guests exclusive

access to the industry’s only open-air
balconies and beds facing the incredible views
for which river cruising is famous.”
The addition of the new ship, Avalon

Envision, will guarantee the ‘suite ship’
experience for all passengers including
panoramic sliding glass doors that span the
length of the cabins and open up the room
to views. 
With the refined all-suite fleet comes the

introduction of ‘Avalon Choice’ — a new
service approach providing guests with the
flexibility on how to spend their time during
the cruise. The new approach categorises
daily excursions into three classifications
allowing guests to tailor their holiday to their
own interests and activity level. These include:
‘Discovery’ for specialist interests such as
cooking classes and painting workshops;
‘Active’ including options such as guided
jogging tours, cycling, paddling and hiking;
and ‘Classic’ with guided explorations of
destinations visited.
For more information call 0800-668 1843 or
visit the online trade portal. 

Avalon announces 2019 programme & all-suite European fleet

Crystal Debussy joins
river fleet 

CRYSTAL RIVER Cruises
has welcomed Crystal
Debussy to its fleet,
bringing its portfolio of
luxury river ships to four. 
The vessel was recently

delivered to the line’s
president and CEO, Tom
Wolber, at MV WERFTEN
during an official
handover ceremony in
Wismar, Germany at
which he said: “We look
forward to welcoming
Crystal Debussy to our
river fleet as we continue
to expand our hallmark
brand of luxury to the
river cruising industry.
She will debut (this
month) with the same
superior onboard
amenities, caring service,
world-class dining,
complimentary
experiences ashore, and
highly-sought after
itineraries that our guests
have enjoyed onboard all
of our river vessels.”
Sailing itineraries

between Amsterdam and
Basel, the 106-guest ship
will travel along the
Rhine River. Guests will
visit ports in the
Netherlands and Belgium
on the seven-day
itinerary, with ten-day
voyages also calling in
Germany. Throughout
2018 and 2019, the ship
will sail routes of seven
and ten days between
Amsterdam and Basel
along the Rhine and
Moselle rivers, visiting
Switzerland, Germany,
Netherlands and Belgium.
The company will also

soon welcome the new
Crystal Ravel to its river
fleet. 
For more information call
020-7399 7604 or visit
crystalcruises.co.uk
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Earn Love2Shop vouchers with Shearings’ 
new river itinerary 

SHEARINGS HOLIDAYS has launched a new ‘Treasures of
the Rhine & Moselle’ river cruise departing this September
aboard A-ROSA AQUA and available by coach, air or rail to
ensure customers have as much flexibility as possible. 
Embarking in Cologne, the ship will visit Cochem,

Mehring, Bernkastel-Kues, Rudesheim, Mainz, Koblenz and
return to Cologne. Two excursions are included offering a
chance for cruisers to explore historic Koblenz, one of
Germany’s oldest towns, and take a tour of Roman Trier.
Other optional excursions can be added.
In addition, from now until April 30, agents can earn £20

Love2Shop vouchers per booking by simply emailing
win@shearings.com with each booking reference and their
details by May 6 latest.
Prices start from £1,194 per person for a ten-day coach tour

departing September 14. This includes seven nights full-board
cruise, return coach from various UK pick up points with travel
to Calais and an overnight stay in France on the outbound and
return journey with breakfast and dinner, two excursions and
the services of a cruise manager. An all-inclusive option is
available from £1,419 per person. 
Eight-day rail and air options are also available departing

September 15 with air costing from £1,284 per person and
rail from £1,314 per person.
Visit shearingsagent.com for more details.

rivercruise

Fred. Olsen’s Brabant begins inaugural
European river cruise programme
FRED. OLSEN Cruise Line’s new 156-guest river ship,
Brabant, commenced its inaugural cruise season from
Amsterdam earlier this month on a five-night ‘Springtime
Dutch Discovery’ itinerary.
At its launch, the company’s Peter Deer said: “Today, our

new river vessel, Brabant, sets sails from Amsterdam for the
first time under a Fred. Olsen flag. These are exciting times,
as Brabant will be visiting the wonderful rivers of Europe –
the Rhine, Danube, Moselle and Main – as well as pretty
towns and big name cities, such as Vienna and Strasbourg,
for shopping, music and culture.
“Guests can rest assured that our new river cruises will be

underpinned by all the usual high standards, award-winning
customer service and understated elegance that they have come
to expect of our ocean-going offer. Brabant may be small, but
we are proud to have developed a great product for our first
year, helping to create new memories for our guests across the
spectacular waterways of Europe.”
The company is operating its inaugural European River

Cruising programme from April to November 3. Guests can
choose from a total of 30 departures on Brabant in 2018, on
durations ranging from five to 25 nights, complemented by a
selection of chargeable shore excursions. River cruise itineraries
include: Düsseldorf, Germany to Amsterdam, The Netherlands;
Düsseldorf to Nuremberg, Germany; Nuremberg to Budapest,
Hungary; Budapest to Hirsova (Bucharest), Romania; Düsseldorf
to Basel, Switzerland; and Hirsova (Bucharest) to Düsseldorf.
The company is planning to build upon this first river cruise

season with an expanded programme of 33 departures in 2019
again running from April to November and with durations
between five and 25 nights. 
For further information visit fredolsencruises.com/river-cruises 

S06 TB 2004 2018 River Cruising_Layout 1  17/04/2018  17:17  Page 23

https://www.omsg.co.uk/trade-gate/web_pages/index.aspx


S06 TB 2004 2018 River Cruising_Layout 1  17/04/2018  17:17  Page 24

https://travel.saga.co.uk/saga-trade.aspx


25travelbulletin.co.uk April 20 2018

PRINCESS CRUISES has completed an extensive two-week refit of its 2,670-guest Sapphire Princess, due to
sail roundtrip out of Southampton from May to October in 2018 followed by a longer season from April to
October in 2019. A variety of voyages are on offer, largely to the Mediterranean and northern Europe, as
well as a 24-day ‘Canada & New England’ voyage in next year. The refurbishment has enhanced the vessel’s
onboard spaces and has seen the introduction of new product innovations such as luxury beds added to
every stateroom. Visit princess.com

oceancruise

SILVERSEA HAS opened sales for its 140-day,
62-port, 32-country World Cruise in 2020.
Departing Fort Lauderdale on January 6, 2020,
Silver Whisper will be the first ship to visit all
seven continents – including the remote
landscapes of Antarctica – on a world cruise.
The journey will include long stays and

overnights in many of the world’s capital cities
and natural wonders specially chosen for their
authentic beauty and, as a first in the history
of cruising, it will pass through both the
Northern and Southern Fjords.
Barbara Muckermann, chief marketing

officer for the cruise line, said: “It is with
pride, excitement and passion that we
announce the general opening of sales for our
World Cruise 2020. This itinerary not only
demonstrates Silversea’s destination expertise
and willingness to innovate, but also our care
and attention to our guests’ preferences; we
have sought feedback from our most loyal
World Cruisers in order to create the only
seven-continent World Cruise available. In
utmost luxury, guests will witness
unforgettable spectacles, experience
unexpected events, and can enjoy a tailor-
made collection of overland programmes. We
invite the curious, the adventurous, and the
pioneers of travel to experience the earth’s

most authentic beauty, which remains out of
reach for most.”
Up to 382 passengers will embark from

Florida on Silver Whisper, bearing southeast
through the Caribbean and along the
northern shores of South America. Rounding
Cape Branco, the ship will set course for the
Antarctica Peninsula, where guests will be
able to enjoy guided tours on Zodiac boats,
then travel around Cape Horn, through the
Chilean Fjords, and towards French
Polynesia, where a number of enchanting
islands await, including Papeete, Bora Bora,
and Vanuatu. Sydney, Melbourne, and the
Southern coast of Australia precede Bali,
Singapore, Thailand, Sri Lanka and Mumbai.
Next, the World Cruise will journey between
Mumbai and Rome, navigating the Gulf of
Aden and the Red Sea, stopping at various
locations of beauty. Following the coasts of
France, Spain and Portugal, Silver Whisper
will then head for Dublin, from where she will
visit the Norwegian Fjords, before completing
her grand finale in northern Europe. The
World Cruise will conclude in Amsterdam on
May 25, 2020. Suites are available from
£55,000 per person. 
Find out more at silversea.com/silversea-
world-cruise-2020.html

PONANT opens bookings for Antarctic Cruises during 2019/20 season
PONANT IS now taking bookings for its cruises to the Antarctic for the 2019/20 winter season. 
From November 2019 to March 2020, during summer in the Southern Hemisphere, the cruise line will be offering 22

cruises on its four ships - L’Austral, Le Boréal, Le Lyrial and Le Soléal – taking passengers to discover the White
Continent’s extraordinary landscapes and unique adventures.
The line will be introducing a new itinerary in its collection called ‘On The Antarctic Odyssey’ sailing on Le Lyrial to the

glaciated South Orkney Islands and home to leopard seals and numerous penguin species. Also new for this season,
three expeditions will be taking passengers beyond the polar circle - at latitude 66° 33’ 39’’ South – and, for added
convenience, a new premium package is available for all cruises departing from Ushuaia which includes an overnight
stay at Arakur Resort and an excursion to Tierra del Fuego National Park.
For more information visit ponant.com or call 0800-980 4027.

Silversea visits all seven continents on pioneering World Cruise Aurora to launch ‘Greg
Mortimer’ in 2019

AURORA EXPEDITIONS will
be launching its new ship,
the ‘Greg Mortimer’, to
Antarctica for October 2019. 
It will be the world’s first

expedition ship to use
ULSTEIN X-BOW
technology, providing more
stability and helping the
104m ship to pierce
through the waves of the
notorious Drake Passage
with comfort and ease,
while also reducing fuel
consumption and air
emissions.
Ship facilities will include

a 360-degree open viewing
deck, indoor passenger
lounge with panoramic
windows offering
unobstructed 180-degree
views, and unique hydraulic
side viewing platforms,
offering numerous
opportunities to marvel at
the spectacular wildlife and
scenic backdrops.
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Mega ship MSC Bellissima to be
christened in Southampton
MSC CRUISES has revealed that MSC Bellissima will be
christened next year in Southampton on March 2, making it
the largest ship ever to be christened in the UK.
The event is to be attended by more than 2,000 guests,

including VIPs and important British stakeholders and then
the ship will then remain in the city for three days, giving
the opportunity for more than 3,000 UK & Irish travel
partners and guests to see and experience the latest
addition to the line’s fleet.
Gianni Onorato, the company’s CEO, said: “The crowning

moment of the launch of any new ship is her christening, a
traditional maritime ceremony that holds great importance
for us. For each new ship, we carefully select a country and
a port to host the christening. We have chosen to host the
christening of MSC Bellissima in Southampton as a
demonstration of our continued commitment to growth in
the UK and Ireland. This is a truly beautiful ship, worthy of
the name Bellissima and this christening will be a truly
beautiful moment for MSC Cruises and the UK.”
The ship will become the line’s fourth mega-ship to

come into service in less than three years since 2017
and is part of a 12 new ship, ten-year 10.5 billion euro
investment programme. 
Antonio Paradiso, managing director of the cruise line for

the UK & Ireland, said: “MSC Cruises is going from
strength to strength in the UK and Ireland, and the fact that
such a high profile event is being held here is a signal of
the importance of the UK and Ireland to us. This is an
opportunity for us to thank our travel agents for helping us
expand our distribution and reach new audiences. During
the three-day Christening celebrations we will have the
opportunity to showcase our new and innovative ship whilst
the inaugural voyage from Southampton to Genoa will allow
our UK guests the opportunity to be the first to sail on this
beautiful ship.”
Visit msccruises.co.uk to find out more.

oceancruise

REGENT SEVEN Seas Cruises has unveiled the details for its public
spaces and ten suite categories set to debut in 2020 on Seven Seas
Splendor. The cruise line will build upon the elegance of its
existing ships with designs and distinguishing upgrades intended
to captivate its passengers; for example the grand staircase will
now face the entrance to the ship’s largest restaurant, Compass
Rose, greeting guests on arrival with stunning decor. The ship will
offer 375 suites, ranging from the 307sq.ft entry-level Veranda
Suite to the lavish 4,443sq.ft Regent Suite, and each suite category
will have a distinctive look. Visit rssc.com 

TRAVEL IS all about broadening your horizons; diving into
different cultures and seeing, doing and tasting new things. 
Delegates at CLIA’s recent inaugural Asia River

Cruise and Destination Forum, which took place in
Vietnam and Cambodia, were lucky enough to do all
these things. From fine dining thanks to celebrity chef
and APT ambassador Luke Nguyen, to inspirational
speakers from across the cruise industry, to a few
days sailing on the Mekong River, agents had the
chance to truly broaden their horizons. 
And now, it’s time to encourage customers to take a

step into something more unknown, to consider cruises
in more unexpected parts of the world with a more
adventurous itinerary - often visiting places only
accessibly by river or sea. 
A move towards unusual, off-the-beaten-track cruises

means that destinations, such as Asia, Africa, the
Galapagos, and trips to the Arctic and Antarctica, are
becoming more accessible and popular than ever. 
Adventure, or ‘expedition’ cruising as its known, used

to mean forgoing comfort and glamour in a bid to see
some of the globe’s most exotic destinations. However,
thanks to new ships equipped with all modern amenities
plus the latest technology which allows them to sail to
far-flung parts of the world, it means customers can
channel their inner explorer in style. These unusual
cruise itineraries are increasing in popularity, with
bookings for expedition cruises in the Antarctic, Arctic
and Galapagos up 3% in 2017. These are ‘sight-do’
rather than ‘sight-see’ holidays and perfectly illustrate
how a cruise is ideal for customers who are
increasingly looking for experiences that they wouldn’t
be ordinarily able to enjoy.
Long-haul cruises also saw a peak in popularity last

year. Cruise bookings to Africa and the Middle East were
up almost 25% on 2016; Asia and China were up almost
22%; and South America and the Panama Canal saw an
increase of nearly 25% too.
This year, 27 new ships are being delivered to CLIA

cruise lines, from adventure expedition vessels, to
boutique hotel-style river ships, to high-end luxury, to
family-friendly mega-ships. All offer a mind-boggling
array of onboard amenities and services, and all offer an
incredibly broad spectrum of itineraries to entice even
your most well-travelled customer to broaden their
horizons further, and explore a part of the world they’ve
not yet experienced.  

SELLING CRUISE IS CLIA

by Andy Harmer, 
director CLIA UK & Ireland
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IT WAS full steam ahead as Travel Bulletin
recently made its way over to Leicester. Together
with a full roster of prominent cruise lines and
exciting destinations, agents were welcomed to
Mercure The Grand Leicester for an evening of
learning and fun. The night included networking
opportunities, a delicious dinner, games and the

chance to win some top prizes – 
a good time was had by all!

Programme Sponsor

eventbulletin

#TBSHOWCASES
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BINGO BLITZ…Showing off her excellent product
knowledge, Abby Adcock of Barrhead Travel was also our
Bingo winner and received a bottle of wine from Travel
Bulletin’s Simon Eddolls.

PONANT PRIZE… Nabil Maillard (left) from PONANT presented a
complete set of French bottles of wine to raffle winner Diviyesh
Gondalia from Go Cruise.

SHOPPING SPREE…Jan Jepsen from Coral Expeditions presents Jugal
Kantelia of Platinum Travel Lounge with a £50 Love2Shop voucher.

TECH TREAT…Viking Cruises’ Jenny Wade (left) presents winner and
Co-operative personal travel advisor Emma Taylor with her prize of
an Amazon Kindle Fire 8 HD.

AUTHENTIC EGYPT…Mohamed Yehia and the Egyptian State Tourist
Office gifted a beautiful piece of Egyptian crafted art as its prize to
Travel Counsellor Suzanne Barney. 
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WINE WINNINGS…Wayne Beard from Saga Cruises is pictured with
Abby Adcock from Barrhead Travel who won a case of fine wine
from Laithwaites. 

VISITING VIKING…From the left, Russ and Tracey Allen from Not
Just Travel discuss the latest news and developments from Viking
Cruises with the operator’s Jenny Wade.

Want to get in on the #TBShowcases action?
Travel Bulletin will be hosting its Luxury Showcase in Belfast on April 30 and Cork on

May 1. Join us and secure your spot by emailing events@travelbulletin.co.uk 

WHITTARDS WIN… Numan Ibrahim from Evado.uk was the
winner of a Whittard of Chelsea gift set courtesy of Cruise 
& Maritime Voyages’ Alison Leeke.

SEE CMV...From the left, Daksha Morjaria and Misha Nitin from Web Travel
Shop and Sugey Enciso of Barrhead Travel meet with Cruise & Maritime
Voyages’ Alison Leeke, together with Dan Maidment and Abby Adcock of
Barrhead Travel and Dhirendra Morjaria from Web Travel Shop.

eventbulletin

RIVIERA ROUNDTABLE…Following their Q&A session with Riviera Travel are, from the left: Ian Warren from Go Cruise, the operator’s Joseph
Grimley, Tracey Lewis of Go Cruise, Samantha Walford from Thomas Cook and Diviyesh Gondalia with Amanda Newby, also from Go Cruise.
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Viking introduces river & ocean
combination cruises for 2019 
VIKING HAS announced its 2019 Ocean & River Voyages,
providing guests with the unique opportunity to explore
Europe’s rivers on a Viking Longship before setting sail to
Scandinavia on one of the line’s ocean ships. 
Debuting in May 2019, the ‘Grand European & Viking

Fjords’ itinerary will set sail from Budapest to Bergen;
combining the cruise operator’s popular 15-day ‘Grand
European Tour’ on the Rhine and Danube Rivers between
Budapest and Amsterdam with the eight-day ‘Viking Shores
& Fjords’ ocean itinerary, which sails the North Sea between
Amsterdam and Bergen. The company will also offer
additional departures in 2019 of the 15-day ‘Rhine & Viking
Shores & Fjords’ combination itinerary, which debuts this
June and will sail between Basel and Bergen.
Torstein Hagen, chairman for the cruise line, said:

“Our guests are experienced travellers who appreciate
immersive cultural experiences, while also exploring the
world in comfort. We can provide a destination-focused
voyage that marries the river and sea into a single,
unified journey. With one flight, our guests can
experience both of our award-winning cruise products,
making it even easier for them to explore the world.”
For additional information call 020-8780 7995 or visit
vikingcruises.co.uk 
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ROYAL CARIBBEAN officially welcomed its newest and
largest cruise ship, Symphony of the Seas, to its fleet at a
recent event hald at STX France shipyard in Saint-Nazaire.
Michael Bayley, president and CEO of Royal Caribbean

International, Richard Fain, chairman and CEO of Royal
Caribbean Cruises Ltd., and Laurent Castaing, general
manager of STX France, led the traditional flag-changing
ceremony symbolising the ship’s official delivery from the ship
builder to Royal Caribbean. The maritime ritual was followed
by a celebration honouring the crew and project team. 
Fain said: “Symphony of the Seas is the latest example

of how our people work to push the envelope of innovation
with each new ship. The Oasis Class has been a trend-
setting design, but the team has evolved the design to
build on that success to provide even more incredible
family adventures. We’re thankful to have a partner in STX
France that is every bit as ambitious as we are about
building technologically advanced ships.”
Symphony of the Seas will stay in Barcelona for the

summer before heading over to Miami for November 10 to
homeport year-round, sailing seven-night Eastern and
Western Caribbean cruises.
For additional information see
royalcaribbean.com/symphonyoftheseas

Oceania Cruises unveils new & inventive culinary classes for cruising guests
OCEANIA CRUISES has introduced 16 new cooking classes for the 2018 European season aboard Marina and Riviera. 
The cruise line is widely recognised for its culinary enrichment offerings, including the introduction of the first-ever

Culinary Center at sea equipped with individual induction cook top work stations. 
The new programmes have been developed by long-time director of culinary enrichment and chef Kathryn Kelly and

will debut from this month with the line’s first European sailings of the year. Kelly said: “In The Culinary Center, guests
cook under the instruction of faculty members who are experienced chefs and restaurateurs who have apprenticed
under a who’s who of renowned chefs. We continue to add new classes to keep things fresh for our repeat guests and
this year we’re thrilled to present our most diverse array of classes, including the first-ever knife-skills-only class to be
offered at sea.”
For additional details visit oceaniacruises.com or call 0345-505 1920.

Royal Caribbean International
welcomes world’s largest cruise ship 

Put a ‘spring’ in your step with CMV prize incentive
CRUISE AND Maritime Voyages has
reported that its recent travel agent
incentive helped to achieve record
trade sales for the start of 2018 with
more than 1,500 agents entering for
a chance to win one of ten prizes
associated with the New Year.
Among the prizes on offer was a

fam trip place on a Magellan cruise
to the Norwegian Fjords, taking
place later this month, which was
snapped up by Kelly Swinhoe from
ROL Cruise. Pictured is another
prize winner, Tracey Murray (left)
from Miles Morgan Travel receiving a
Fitbit Charge from the cruise line’s
business development manager for
South West England, Alison Leeke.
Lisa Jacobs, the cruise line’s head

of trade sales, said: “Trade support
throughout the year continues to be
excellent. We were delighted with

the response to our New Year prize
draw in which all the prizes were
associated with health, time
keeping, reducing stress, more sleep
and food.”
The cruise line is currently

running a trade incentive which ends
on April 30. Among the new set of
ten prizes are two tickets for the
Chelsea Flower Show, Joules
Printed Wellies, Molton Brown gift
sets, a Virgin Pamper Day for two, a
large Hotel Chocolat Hamper and a
family visit to the Lucky Tails 
Alpaca Farm.
Jacobs added: “We have put

together ten prizes to remind our
trade partners that spring is here
and so they can put behind them the
cold spell and enjoy the benefits of
booking with CMV. We just need the
agents name, ABTA number, and the

booking reference which should be
sent to
competitions@cruiseandmaritime.
com”
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Grand American
Adventures launches

California cycling tours
GRAND AMERICAN

Adventures has launched
two new cycling tours to
California, the first in a
new cycling series being
added to their portfolio of
US itineraries. 

The new tours will take
cycling enthusiasts
through California’s award-
winning wine regions and
along the Pacific Coast
Highway.

Averaging between 40-
50 miles per day, the tours
are suitable for different
levels of ability, with more
intense ‘Burner Routes’
available for those who
desire more challenging
routes. Each day, guests
will be able to choose from
up to three different ride
options of varying
intensities. An experienced
guide will be with the
group throughout and
riders will be fully kitted
out with the latest, custom
fitted 2018 specialised
Diverse Comp Cycles for
their point to point journey.
Visit
grandamericanadventures.
com

Great Rail highlights the benefits of taking an escorted tour to Russia
GREAT RAIL Journeys currently has an early booking offer on its escorted ‘Moscow & St Petersburg’ tour.
Starting from £1,695 per person, guests will discover the two cities that have driven and shaped Russia on a seven-

day itinerary travelling to Moscow and St Petersburg and visiting Red Square, the Kremlin & Lenin’s Mausoleum,
Sparrow Hills, the Hermitage and the UNESCO-listed Peterhof Palace and Park.
Julian Appleyard, the operator’s commercial director, said: “Escorted tours are a great way to explore cities and this

tour is no exception. It can be hard to know what to see in a city, as there is always so much. With an escorted tour
guests know they will see the main tourist attractions as well as some lesser known spots. When in Moscow, everyone
visits the Red Square and the Kremlin, but not everyone knows about the Sparrow Hills, which offers great views of
the city. Escorted tours also mean that all the arrangements are made beforehand, so guests can really relax and
enjoy their trip."
Tour departures this year are on May 17, July 19, August 16 and September 20 and run from May to September in

2019. Customers can currently save up to £100 per person on 2019 departures when booking before June 1.m
Visit greatrail.com or call 0800-240 4470 for more details.

escortedtrips

APT IS celebrating the start of spring by
offering travel agents the chance to pass
on savings of up to £1,500 per couple on
a selection of its Premium and Luxury
escorted holidays to Australia and 
New Zealand.
The promotion runs until May 31 and

includes the chance for couples to save up
to £1,500 on the operator’s 20-day ‘Discover
Australia’ premium tour.
This journey commences in Perth

travelling via Alice Springs and Uluru in the
Red Centre to Tropical North Queensland’s
Port Douglas and Cairns, before heading to
metropolitan Melbourne and Sydney.
Included sightseeing highlights range from
a cruise of Perth’s Swan River, to a visit to
Australia’s Royal Flying Doctor Service,
sunset and sunrise at Uluru, snorkelling
the Great Barrier Reef, lunch in the Yarra
Valley wine region, a fish ‘n’ chip supper on
Bondi Beach and a Sydney Harbour cruise.
Bookings for any September to

November departure start from £5,395
per person, twin share. Alternatively,
agents can offer savings of up £1,000 per
couple on any January to March 2019
departures, with prices starting from
£5,885 per person, twin share.

Agents in the luxury sector can also offer
a £1,000 per couple saving when they book
a 2018/19 season departure of the 26-day
‘New Zealand Splendour’.
This luxury escorted coach tour is priced

from £6,945 per person on twin share and
travels from Christchurch to Auckland
taking in the highlights of both Islands.
Destinations include Lake Tekapo, Mount
Cook, Dunedin, Te Anau, Milford Sound,
Queenstown, Franz Josef Glacier,
Blenheim, Wellington, Napier, Rotorua and
the Bay of Islands. Dates are available from
this October to September 2019. 
Highlights of the tour include a special

stay at Te Waonui Forest Retreat situated in
the rainforest of Franz Josef Glacier, a
journey aboard the TranzAlpine train, a
‘Highlights of Marlborough’ wine-paired
dinner, a traditional Maori Hangi Feast and
a catamaran cruise to Cape Brett and the
Hole in the Rock.
Other offers and itineraries heading to

Australia and New Zealand are included as
part of the operator’s special promotion. 
Go to aptouring.co.uk or for more
information email
agentclub@aptouring.co.uk or call 
0800-046 3002.

APT launches springtime specials to Australia and New Zealand
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A KENYAN SAFARI by rail, expert-led
photography tours in Japan and
Russia and a Cuba tour that focuses
on island life are all new to Kuoni’s
latest escorted touring collection,
which is on sale now for January 2019
to December 2020 departures.
Botswana is featured under touring

for the first time with the ‘Botswana
Explorer’ tour taking in the viewpoints
of Victoria Falls, an encounter with a
local meerkat clan and a sleep-out
under the stars experience on the
Makgadikgadi Salt Pans.    
In Kenya, the company will be the

first UK tour operator to offer a safari
by rail. The ‘Kenya Beach & Safari’
offers a comfortable and efficient way
to get from the coast to Kenya’s
national parks in a couple of hours
aboard The Madaraka Express which
travels along the new Mombasa-
Nairobi Standard Gauge Railway line,
recently completed in 2017. A guide
price for June 2019 is from £2,344 per
person for seven nights and includes
Economy flights on British Airways,
group transfers, accommodation in
Serena hotels and lodges, local

driver/guides, 4x4 safari vehicles
exclusively for Kuoni customers with
guaranteed window seats, park fees,
guide tips and meals where most
convenient.  
Two new photography tours,

‘Images of Japan’ and ‘Images of
Russia’ will be led by award-wining
photographer Neil Buchan-Grant and
include exclusive photo sessions with
a geisha in Japan and a traditional folk
show performance in Russia.  
The company’s revamped ‘Cuban

Explorer’ tour will see a mix of art,

history and culture with salsa classes,
a stay with locals in a casa particular,
behind the scenes tour with one of
Havana’s most successful dance
ensembles and a chat with locals that
lived through the Revolution. 
All tours are small group journeys

with no more than 18 people, can be
done as a private touring option and
have guaranteed departures, no
matter how early the booking has
been made. 
To find out more call 01306-747008 or
go to kuoni.co.uk 

IN THE six months since Travelsphere launched its new
customer promises and Rock Solid Guarantees, the
company has reported that sales through the trade have
grown by more than 20% compared to the same period
last year.
The operator offers a wide range of escorted tours to

more than 60 world wide destinations, including new
holidays to Vietnam, Chile, Budapest and the Galapagos
Islands.
Alastair Campbell, the company’s managing director,

said: “The response from the trade to the new customer
promises that we launched has been incredible. When we
launched our Rock Solid Customer Guarantees last year we
said we would grow our business through the travel trade
and that is exactly what we have done. I would like to thank
all of our trade partners for their support and we are very
pleased they are reaping the benefits”
“Our trade partners have been telling us that the peace

of mind they are able to pass on to their customer with
our guaranteed departures has been a huge selling point.
Unlike other operators, we are guaranteeing all tours in
our brochures, both European and Worldwide. As we
expand our 2019 range more guaranteed departures will
be coming on-line.”
Travel agents are also able to extend the company’s

loyalty promise to their escorted tour customers. If a
customer has travelled with the operator before, the agent
just needs to contact the sales centre for the relevant
discount on the booking to be applied.
Campbell concluded: “We recently also expanded our

trade sales team, so we have more people out on the road
supporting all of our trade partners and demonstrating the
opportunities that exist for them with Travelsphere.”
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Travel trade winning with Travelsphere 

Geishas, rail safaris & salsa dancing: new experiences to be had with Kuoni 
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Titan takes a walk on the wild side 
TITAN HAS launched a new brochure to highlight all the tours
it offers with a special focus on wildlife, animal encounters
and a range of adventures to be had on its fully-escorted
holidays.
The new ‘Walk on the Wild Side’ brochure is divided into

different holiday styles. These range from classic African
safaris to intimate Asian encounters with rare Bengal Tigers
and Japanese Snow Monkeys; getting up close with brown
bears in North America and exploring the unique pristine
environments found at the globe’s extreme north and south;
whilst cruises on the world’s oceans contrast with the winged
wonders that can be found on tours for avid birdwatchers. 
To appreciate many of these creatures in their natural

habitat, group sizes have been constructed so that they are
often as small as 24 passengers or less. This minimises
the impact to the wildlife and their native landscapes, with
each tour being led by a seasoned tour manager and expert
local guides.
To make it easier to compare the variety of wildlife

experiences there are helpful labels to be found alongside
each holiday to indicate the approximate percentage of days
on tour that can include wildlife encounters. There are also
tips for customers on what to pack for a safari, how to
come back with impactful photographs and facts on some
of the planets rarest creatures.
As an example of tours available, ‘Great Apes of Uganda’

has a 90% wildlife focus. During this 12-day tour clients will
go in search of the mountain gorilla and chimpanzee, staying
in lodges in serene national parks and take game drives,
nature walks and boat rides to search for the countless
wildlife that resides there. The tour has a maximum of 16
people per departure and will take travellers on hikes to
observe chimpanzees and mountain gorillas in their natural
habitat. The tour has a departure date for January 15, 2019
with a saving of £700 per person and prices from £3,799. The
cost includes flights, hotels, 12 excursions and visits
including four game drives, chimpanzee and gorilla permits,
the services of a tour manager and the company’s VIP door-
to-door travel service.
Call 0800-988 5873 or go to titantravel.co.uk for more details.
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IN RESPONSE to the recent shake-up in visa legislation for travel to China, Wendy Wu has launched a
new service, in conjunction with the Chinese Embassy, to make the visa application process
considerably easier. Pre-empting all the necessary application requirements, the operator has created
a simple pre-completed online form which is fully compliant with the new legislation and which will
necessitate that agents and customers only have to complete their personal travel information and
contact details. Visit wendywutours.co.uk/agents

Inghams sees keen
demand for Lake

Constance
INGHAMS LAKES &
Mountains offers a range of
seven-night and multi-
centre holidays to Lake
Constance in Germany,
including the popular
‘Castles & Gardens of Lake
Constance’ escorted tour
which has seen a 35%
increase in booking volume
for summer 2018. 
Jodie Perkins, the

operator’s product manager
for Germany, said: “Lake
Constance is a haven for
sightseeing and it continues
to thrive as a popular
destination for the over-50
market due to the multitude
of cultural gems dotted
around its shore, such as
UNESCO sites, majestic
castles, beautiful gardens,
wineries and museums.
These offer an historic
insight into the shaping of
the region, which is uniquely
situated on the boarder of
three countries, all of which
add to the mix of this
cultural hotpot and share
their distinct philosophies
on one lake.”
During this tour clients

can head out and explore the
diverse gardens of the lake
region and uncover the
unique history of its palaces
and castles. Travel will be as
part of a small group with an
informative guide
throughout and some of the
cultural treasures
holidaymakers can expect to
see include the adolescent
home of Napoleon III at
Arenenberg Castle and the
UNESCO late Bronze Age
‘Village on Stilts’ site at
Unterühldingen.
Also included are: guided

tours of Arenenberg’s
Medieval Garden, Ittingen
Charterhouse (a historic
Carthusian Monastery) and
Salem Castle; entrance to
the ‘Flower Island of
Mainau’; and wine-tasting at
Salem Castle in its French-
style baroque gardens and
vineyard.

Newmarket Holidays
launch selected late

availability deals
NEWMARKET HOLIDAYS
has introduced a range of
‘Last-Minute Holidays’,
with savings of up to £200
per person on a selection
of escorted tours
departing in April 
and May.
Destinations include

Italy, Croatia, North
America and India with
dates spread across the
next couple of months. 
Richard Forde, head of

trade sales, said: “This is
a targeted campaign on
just a handful of tours
and dates, giving folk the
opportunity not only to
get away from the so-far
disappointing spring
weather, but also to take
advantage of the fact that
since the pound has
nudged higher against
many currencies just
recently, there’s better
value on the ground than
for some time.”
More information can 
be found at
newmarketholidays.co.uk
/last-minute-holidays
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We asked our staff the following question this week:

What information do you always struggle to remember?

Crossword:
Across: 1. GARUDA, 3. AVON, 6. ESSEN, 7. KENT, 9. BARCELONA, 11. EDINBURGH, 14.
HILL, 15. BREST, 16. SAGA, 17. OTTAWA. 
Down: 1. GUERNSEY, 2. DINAR, 4. VAN GOGH, 5. SKYE, 8. VALLETTA, 9. BEIJING, 10. CFU,
12. BOLT, 13. RABAT. 

Highlighted Word: DEVON

Where Am I?: Ipanema, Rio de Janeiro, Brazil

puzzlesolutions

020 7834 6661

HOLIDAYMAKERS CAN discover the delights of Slovakia on a 12-
day escorted tour with Ffestiniog Travel. The trip visits the historic
town of Banska Stiavnica and Spissky Castle, travels on the
narrow-gauge forest steam railway at Ciernohronska and by rail
through the High Tatra Mountains, and includes a serene river
rafting experience on the Dunajec River at the Polish border.
Departing on May 22 this holiday costs from £1,950 per person.
Visit ffestiniogtravel.com

escortedtrips
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