
Operators add new
tours in response to
demand

Iceland

March 20 2015 | ISSUE NO 1,911 | www.travelbulletin.co.uk

agent bulletin
we reveal what's in store for
Aries this month

training
a round-up of online training
modules & upcoming roadshow
dates

dynamic packaging
add value to your clients' 
breaks with a range of add-ons

cultural tours
local experiences that offer
customers the option to learn
more 

26

9

28

17

this week

TB2003 2015 Cover_TB Front Cover.qxd  18/03/2015  10:06  Page 1



S01 TB2003 2015 Start_Layout 1  18/03/2015  10:52  Page 2



Co
ve
r 
Pi
ct
ur
es
: 
M
ai
n
- 
Sh

ut
te
rs
to
ck
 -
 O
lg
a 
D
an
yl
en
ko

In
se
t-
 H
ol
id
ay
 E
xt
ra
s 

3www.travelbulletin.co.uk March 20 2015 

newsbulletin

IN THE wake of the third anniversary
commemorating the sinking of the Costa
Concordia in 2012, Cruise.co.uk has
unveiled its first Quarterly Cruise
Comparison (QCC), the first section which
reveals modern consumer habits and
indicates the most in-demand destinations
for 2015.
Partly owed to the number of

rejuvenating on-board activities available
such as rock climbing, yoga classes and
fitness spas, plus an increase of disposable
income, the company found that the
average cruise age has dropped from 60 in
2004 to 55 in 2014, suggesting that cruise
holidays are no longer exclusive to retirees.
Showcasing their passion for adventure,

half of cruisers (53%) in a survey of more
than 1,000 forum members claim they
travel to new destinations because they like
seeing undiscovered places. However,
revealing just how powerful the relationship
between consumer and cruise liner has
become, almost a quarter (30%) of
respondents showed they are creatures of
habit, stating they only travel to
destinations that their preferred operator
travels to.
Looking at the regularity with which

dedicated cruisers go on cruise holidays,
85% revealed they travel once every year,
with a quarter of those polled (26%)
claiming to have been on between six and
ten cruises in their lifetime. A fifth (21%)
claimed to have been on more than 20
different cruises. 
Comparatively, the cruisers of 2004/05

booked an average of 218 days in advance
of their cruise experiences, whereas the
cruiser of 2014 booked their holiday an
average of 168 days ahead of their
departure, revealing that modern tech savvy
cruisers now keep their eyes fixed on the
horizon for the best deals.
The company's managing director,

Seamus Conlon, said: "As the cruise
industry continues to innovate and expand
to a wider audience, it’s interesting to see
that the average age of the British cruiser
is decreasing, as the industry continues to
cater more to a progressively younger
audience.
“Each cruise experience is unique and

specific to particular types of travellers,
which is why we thoroughly recommend
people take their time to consider which
cruise is for them. This perhaps explains
why many tend to travel on cruise liners
they trust and have enjoyed in the past, but
clearly there is a significant rise in the
number of people interested in travelling to
new destinations as more and more
become available.”
The poll also revealed that the most

anticipated destination for cruisers to visit
in 2015 was the Far East, which took a 27%
share of the most popular destinations this
year. A quarter (25%) claimed they were
most excited to visit Alaska in 2015. 
In terms of river cruises consumers most

anticipate in 2015/16, almost half of
respondents (46%) claimed the Danube was
at the top of their list, followed closely by
36% who said the Rhine. 

Survey reveals savvy cruisers travel further east in 2015
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Funway Holidays has been busy raising money for ABTA LifeLine’s ‘Big Charity Week’. The
operator's team all followed a fancy dress code recently, with the theme being ‘all things
American’, with staff members dressing as their favourite American icons for the day. Staff
were asked to donate to charity in return for wearing American themed fancy dress and the
company also held a fashion show to judge the best dressed, with the money raised totalling
£57.36. Pictured in their outfits are, from the left: the operator's Andy Travis, Anna Hawkins,
Rebecca Evans, Amy Drummond and Paul Mellon.

SUPER HEROES...
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survey finds one in five
Brits works on the train
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BIRMINGHAM AIRPORT reports that
it is continuing to experience
significant growth in 2015, as almost
650,000 passengers passed through
the terminal in February, an 8.4%
increase on the same month last
year.
Last month saw the airport handle

630,231 passengers in total, which
follows on from a record-breaking
start to the year in January, beating
its previous record for the month set
in 2008. Scheduled traffic in February

accounted for 89% of the total figure,
with charter passengers making up
the remaining 11%.
Paul Kehoe, the airport’s chief

executive, said: “The great start we
made in 2015 has been followed up
with another strong performance in
February, which is a positive sign for
the rest of the year. February was
boosted thanks to families choosing
to fly from Birmingham during a busy
half-term week, as well as the
introduction of flights to Reykjavik

with Icelandair at the start of the
month.
“There are many new routes set to

launch in the months ahead,
including Madrid, Barcelona and
Malaga with Norwegian, Barcelona
with Vueling and New York JFK with
American Airlines, meaning
passengers flying from Birmingham
have more choice than ever before in
2015.”
(See how the airport helped mark
Icelandair's new route - page 18)

THE GERMAN National Tourist Office
UK and Ireland has launched its new
accessible holiday guide. 
Cycling holidays for blind people,

'free climbing' in mountain regions,
rugby games, quad tours and
canoeing for wheelchair users, plus
darkened ‘sensory’ tours are just a
few of the activities available, for
people with disabilities, through the
new guide. 
'BarrierFree Tourism in Germany'

outlines the pursuits available
region by region and gives details of
how to get further information. It
includes river cruises, beach and
water wheelchair holidays, a

museum for the blind in
which all visitors go through
the exhibits in complete
darkness, the Phaeno
Science Museum in
Wolfsburg with its hands-on,
sensory exhibits, plus
BarrierFree hiking tours, to
name a few activities.
The new guide is available

from the GNTO’s webshop,
free of charge at
www.germany.travel/
webshop-uk 
For further information visit
www.germany.travel/
barrierfree 

Spring offers from Prestige Holidays 
offer up to £376 savings

A SELECTION of spring offers have been issued by
Prestige Holidays with savings of up to £376 per person.
As examples, clients can save £136 on an all-inclusive

holiday in Turkey, with accommodation at the Hilton
Dalaman Sagrigerme Resort and Spa near Dalaman. A
seven-night stay departing on April 15 costs £623 per
person including the savings, as well as flights from
Gatwick and private transfers. The same package is also
available for a departure from Manchester on April 14
with easyJet for £650, and from Glasgow on April 17 with
Thomas Cook for £676.
Alternatively, clients can save at least £376 on a seven-

night stay at the Marbella Club in Southern Spain, with
golf enthusiasts being offered one complimentary green
fee per person, per day. 
A seven-night stay, departing on March 14, costs £1,672

including flights with Norwegian from Gatwick, breakfast
accommodation and private transfers. The same package
is also available for a departure from Manchester with
Ryanair on March 14 from £1,843, and from Glasgow on
March 15 with Ryanair from £1,902.
For more offers or to book see
www.prestigeholidays.co.uk or call 01425-480400. 

New accessible holiday guide from the GNTO
offers new options for people with disabilities

Birmingham Airport welcomes increased passenger numbers in February
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Kelly Adams (left) from Strachen Travel won a two-night stay at
the Ritz Carlton courtesy of Dubai Tourism at a recent TIPTO
roadshow event in Liverpool. Pictured presenting Kelly with her
prize is Sangita Makwana from Dubai Tourism, UK & Ireland.

The new accessible holiday guide

DUBAI DEAL...
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A taste of Italy from DFDS Seaways  
DFDS SEAWAYS has launched a new pizza restaurant, Little
Italy, on board its two cruise ferries that sail between
Newcastle and Amsterdam. The launch follows the success
of the concept on one of the ferries, King Seaways, which
has proven to be particularly popular with families and
young couples. 
The Italian-style restaurant offers a selection of freshly

prepared pizzas, such as Margherita, Prosciutto e Fungi
(ham and cheese) and Diavola (spicy Italian salami), as well
as popular pasta dishes, spaghetti bolognese and
mushroom tagliatelle.  
All food on board is freshly prepared by the company’s

trained chefs, including an extensive hot and cold breakfast
selection with pastries prepared by the onboard baker. 
For more information visit www.dfds.co.uk

SATA to resume flights to the Azores 
SATA INTERNATIONAL is resuming direct flights from
Gatwick to Ponta Delgada, Sao Miguel on April 4, just in
time for clients to take an Easter break with the family. 
Fares start from £42 per person one-way including 8kg

hand luggage and 20kg checked baggage allowance, as
well as free baggage allowance for golf and diving
equipment up to 15kg.
During the flight, passengers are also offered a

complimentary meal plus refreshments.
For further information visit www.sata.pt

BARBADOS HAS revealed the first
campaign from its 2015 plan for
continued growth in the UK market,
with the launch of its Brilliant
Barbados booking offer. 
The promotion offers the first two

nights of a seven-night stay free,
when customers book their Barbados
holiday at one of 30 participating
hotels, with a range of selected tour
operators. 
The offer is available to book until

April 18, for travel between May 9

and December 19, and also includes
a discount card, given to customers
on arrival at their chosen property,
providing savings of up to 25% on
entrance tickets to a range of popular
island attractions.
The recently reformed tourist

board structure, comprising the
Barbados Tourism Marketing Inc. and
the Barbados Tourism Product
Authority, is seeking to continue
visitor growth across the rest of this
year. CEO, Billy Griffith, and UK

director, Cheryl Carter, will be
focusing their attention on reducing
seasonality by adjusting marketing
strategy across booking periods, a
strategy reflected in the Brilliant
Barbados campaign; on deepening
strategic partnerships with key travel
industry players, to simplify the
booking process; and on pursuing an
integrated marketing approach to
ensure the implementation of
successful initiatives across multiple
source markets. 

Barbados sets sights on continuing UK growth with Brilliant Barbados campaign 

newsbulletin

reports that group tours to Israel and Oman are amongst its
bestselling in the region, and says that passenger numbers to the
Middle East region grew by 10% last year compared to 2013, with
bookings for this year already up by around 30% on 2014. The
company is offering a nine-day escorted tour to Oman from £1,595
per person including flights from Heathrow, transfers, excursions and
breakfast accommodation. An eight-hour tour to Israel is also being
highlighted with prices from £1,695 including flights from Heathrow,
transfers, excursions, breakfast accommodation and two dinners. 

COX & KINGS...
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Newsbites
� EFTELING THEME Park Resort, which is located in the
Netherlands, is aiming to attract five million visitors in
2020 after successfully penetrating the Belgian and
German markets. The company has also established an
office in London following the appointment of Claire
Hancer as UK country manager, to strengthen its
position in the UK. 

� THE ISTANBUL Convention & Visitors Bureau has
released its updated and comprehensive 200-page
Meeting Planners Guide for 2015. 
To download a copy see http://bit.ly/17K6Y3X  

� MANHATTAN’S EAST Village has been announced as the
next global spotlight in NYC & Company’s NYCGO Insider
Guides with the release of a new video documentary and
tips on what to see and experience in the neighbourhood.
For details see www.nycgo.com/insiderguides

� Travellers in the north of England and Scotland can now
take advantage of a new weekly Egyptair flight from
Manchester to Cairo. Discover Egypt has packaged the
new flights with seven-night Nile cruises as well as its
twin-centre holidays combining Luxor with a Red Sea
Riviera resort and Cairo. 
For details call 020-7407 2111 or see
www.discoveregypt.co.uk

� ANDORRA, ‘THE Country of the Pyrenees’, will welcome
the Tour de France in 2016, hosting three days of the world-
renowned sporting event seven years after its last visit.

Princess Cruises launches Savers campaign
PRINCESS CRUISES has reduced prices on more than 300
cruises sailing to destinations across the world including
the Mediterranean, Caribbean and Asia.
The 'Princess Savers' are available on select cruises

sailing between this May and April, 2016, and deals include
voyages on Royal Princess - the 3,560-guest ship launched
by HRH, The Duchess of Cambridge in 2013 - which is
returning to Southampton for her first UK season. 
Royal Princess is sailing on both Baltic and British Isles

roundtrips, from May-August, with prices starting from
£799 per person for a 14-night Mediterranean round-trip
from Southampton, £680 per person for a ten-night
Southern Caribbean Medley and £1,385 for a 17-night
Grand Asia cruise.
Alex White, the line's head of sales, said: “Princess

Savers is perfect for agents who want to give their
customers the opportunity to discover more with
exceptional value. Whether your customers are sun-
seekers or looking for adventure, you can offer something
to suit every taste and budget.”
For more information or to book call 0843-373 0333 
or visit www.princess.com

City Cruises in expansive mood 
CITY CRUISES has announced an expansion of its product
offerings in both London and Poole. In London, where it is
the leading sightseeing operator on the Thames, with a
fleet of 16 vessels, it is expanding its dining product and
introducing lunch and afternoon tea cruises from next
month seven days a week, up from the current four. Prices
are from £30 per adult and £21 per child aged five-12, and
£29/£19 respectively. The Poole operation from April to
September sees the introduction of a new Explorer Ticket
which features a sightseeing bus tour from Bournemouth
to Poole Quay for a Jurassic Coast Cruise to Swanage, a
Sea Train Adventure cruise or a Poole Harbour Cruise, with
prices from £10/£5. 
Details at www.citycruises.com and
www.citycruisespoole.com
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Seasons recently hosted a group of Scottish agent partners at a
Thai restaurant in Glasgow. Pictured enjoying the evening are,
from the left: (standing) Maureen Horton, Travel a la Carte; Laura
Marshall, Barrhead, Falkirk; Michele Lister, Glen Travel; She
Speirs, LAH Travel; Audrey Thomson, Seasons; and Audrey
Wilson, Barrhead Travel, Falkirk; with (sitting) Jordan Stewart,
ABR Travel Services; and Derek McSwab, Travel DS.

Pictured marking SuperBreak's 2015 UK brochure, which features
exclusive new packages to ‘Kidzania’, theatre breaks and new
shows plus 144 new hotels, are the operator's Jane Atkins and
Graham Balmforth.

SUPER TEAM...

SEASONS GREETINGS...
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SAMOA,
AFTER 3,000 
YEARS 
IT’S STILL 
UNTOUCHED.
Looking for an undiscovered destination? 
Take the road less travelled and explore 
the islands of Samoa and be amazed by 
extraordinary waterfalls, dramatic blowholes, 
untouched coral reefs, palm fringed beaches 
and crystal clear lagoons where you can 
swim with turtles. 

HOLIDAY THE SAMOAN WAY.
www.samoa.travel 

Become a Samoa Specialist at 
www.sellsamoa.com

newsbulletin

A NEW sustainable bike touring company, Beespoke Tours,
has launched offering customers the chance to experience
routes from London to Amsterdam, Paris and Bruges. 
The first of six planned tours for 2015 will take place on
Thursday May 7 and it will run from London to Amsterdam
offering beginners, to those more experienced, a three-day
getaway. 
Cyclists can expect to travel between 45-65 miles per

day, passing rivers, ancient woodlands, farmlands, sand
dunes, tulip fields and windmills on their journey. In
addition, food and drink will be provided at the rest stops,
with opportunities to sample CAMRA real ales, Ethiopian
food and local cheeses. 
For those who fancy more of a French twist, the London

to Paris itinerary will see travellers cycle through historic
Normandy and the Bois de Boulogne, as well as passing a
transformed railway, lakes and rolling countryside over
four days. Accommodation will be varied and includes a
night in a woodland bell tent, another at a converted station
house and the final night at a boutique Parisian hotel.
Alternatively, a four-day Bruges tour travels through the

Essex countryside via Maldon, and across the sea to Hoek
van Holland, before heading south on unique coastal
bicycle paths through Holland. 
Each of the tours will be led by company co-founders

Simon Izod and Clarissa Carlyon. 
Izod, said: “Beespoke was born out of my quest to align a

love for travel and a wish to live and work in a more
environmentally sustainable way. Our cycle breaks will
provide an authentic, exciting and rewarding experience of
travelling. We want people to gain the sense of
achievement and empowerment from our tours, which
come from taking an active role in their travel and
pleasure. Our routes are planned to be safe, beautiful and
sustainable.”
All trips have been designed with sustainability in mind.

For example, glamping sites and eco hotels have been
specifically identified for accommodation, the food provided
for breakfast, lunch and snacks are locally sourced and
Kelly Kettles are used to make tea with, which boils water
in minutes using twigs to light. 
A full support vehicle (which also transports the luggage)

follows each tour for ease and customer confidence. Tour
prices range from £650 to £750 and can be booked directly
from the company website.
The operator is offering agents 10% commission. 

Visit www.beespoketours.co.uk or email
clarissa@beespoketours.co.uk for further information.

Launch of new sustainable bike touring
company, Beespoke Tours
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Rocky Mountaineer extends ‘Stay & Play’ 
ROCKY MOUNTAINEER’S Stay and Play offer, with its added
value of up to $450 per person, has been extended until April 3.
New bookings in GoldLeaf Service for seven or more nights

in April and May will receive an additional bonus of $200 CAD
to put towards extra accommodation in any of the company’s
destinations or to use towards meal plans or transfers. 
A number of the popular Rail and Cruise packages, with

qualifying number of nights on land, are also eligible for the
offer.
For more information visit agent.rockymountaineer.com

Polar photography programme from
Quark Expeditions from £4,545
QUARK EXPEDITIONS has announced an immersive 2015
Polar Photography programme against the backdrops of
the Arctic Watch Wilderness Lodge. 
Limited to just eight guests, the daily workshops will be

led by renowned polar photographer Nansen Weber.
Guests can expect to capture video and photography of

iconic wildlife, landscapes and flora, and learn technical
expertise including a Photoshop session and workshops on
choosing proper camera equipment and settings. Nansen
will work closely with guests to track and photograph
wildlife in their natural habitats, and photograph the most
scenic areas of the Cunningham Inlet during the most
ideal times, including the evening 'arctic golden light.'
Prices for the Arctic Watch Lodge expedition start at

£4,545 per person based on double occupancy on July 2,
July 9 or July 16 departures (excluding flights) when
booked before March 30, with the promo code Arctic Watch. 
For more information visit www.quarkexpeditions.com 
or call 0808-120 2333

Quite a busy couple of weeks – attended a great
night at the Queens Hotel hosted by Leeds
Bradford International Airport  - the smart

way to the USA! With Aer Lingus and Dublin Airport,
one of the advantages is quicker transfer time at
Dublin – US Immigration and Customs Preclearance,
arriving in the USA as a domestic passenger with
seamless connections to onwards flights, thereby
avoiding the major congested airports. And Dublin is
the only European capital airport with US
preclearance for passengers travelling to the USA -
that has to be a great selling point. So, from LBIA
you depart quicker and arrive sooner with Aer
Lingus.
Been helping out at Idle Travel and Tony was

telling me about the hassle with trying to book with
RCCL at the moment – their call centre has been
horrendous to deal with. He has had to call 4 or 5
times chasing invoices and asking about the Atol
Certificate only to be told the Atol Certificate comes
out 30 days before departure! He had a booking for 9
pax and he was on the phone for over 4 hours trying
to match the website price - it’s a good job he knew
the customers who were with him whilst all this was
being sorted out! And from the 27th Feb to the 11th
March when I started to write this he still was
chasing invoices. Come on RCCL, this is not the way
to treat your customers and travel agents trying to
do bookings with you!
Looking forward to attending the Geordie Ball and

seeing Darren Phillips again – his Geordie Ball is
always a great night – second only to my Yorkshire
Ball of course!  I will tell you all about it next time!
‘If you can find a path with no obstacles it

probably doesn’t lead anywhere’ and ‘The longer you
wait for the future, the shorter it will be’. 

by SANDRA MURRAY
in Normanton, Yorkshire

Notes from

Normanton...

To respond to any 
of Sandy’s comments email 

jill. sayles@travelbulletin.co.uk 

newsbulletin
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WEBSCLUSIVES
�  St Helena Island are offering agents the chance
to win a Kindle Paperwhite! To be in with the
chance, go to
http://www.travelbulletin.co.uk/competitions

�  Enjoy Illinois are giving agents Love2Shop
vouchers once you complete their online training.
Become a specialist at
http://www.travelbulletin.co.uk/travelgym

�  For the chance to win fragrances courtesy of
Hoseasons, head over to the competitions page at
http://www.travelbulletin.co.uk/competitions

All this and more at:

www.travelbulletin.co.uk
The home of the web savvy travel agent

Go
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� TRAVEL AGENTS are being rewarded with a
complimentary Tauck trip of their choice by
booking four passengers or more on any of
the company's six brands before May. The
bookings of four passengers, which are
valid in any combination (e.g. one booking
of four or two bookings of two), only apply
to new passengers and have to be made
directly through the company's UK
reservation office by June 30 for travel in
2015 and 2016. If the UK selling travel
agent books eight passengers, they are also
entitled to bring a companion.
For details call 0800-810 8020 or visit
www.tauck.co.uk

� FLEXIBLE AUTOS is offering a £10 shopping
voucher for every new Alamo car rental
booking of seven days or more made by
March 25 for car collections made by March
25 in the following states: Florida,
California and Nevada. Agents should email
the booking details and contact details to
sales@flexibleautos.com by April 17 to claim.

� YOUR CAR Hire is giving agents the chance
to win a 'You Crack Me Up' extra thick
Easter egg from Hotel Chocolat. The prize
consists of a pair of eggs – one in pure 40%
milk chocolate, and the other in a fusion of
40% milk and white chocolate. Inside are 12
smiley faces, white chocolate praline
soldiers, with milk chocolate chicks and
caramel-wrapped bunnies, all presented in
a glittering, ribbon-tied hatbox. 
Agents making two bookings with the
company this month (for any date, duration
or location and including its Super Damage
Excess Waiver) have the chance to win, and
the incentive is open to all UK mainland
agents. 

� ST. KITTS has launched its first rewards
programme for travel agents, in
partnership with My Booking Rewards.
The new programme rewards agents £5
per holiday booking in addition to a £10
bonus for signing up to the programme by
May 24. Agents who book a package holiday
with a minimum seven-night stay can start
earning their rewards immediately, while a
range of additional incentives throughout
the year will offer opportunities for more
rewards such as agent events, shopping
vouchers and a place on a fam trip. Agents
can log their bookings via the rewards page
on My Booking Rewards or directly via
www.stkittsrewards.com 

As part of Caribtours winter sale this year, every travel agent
making two bookings between January and  February 14 was
entered into a prize draw to win a luxury seven-night holiday
including BA flights to The Fairmont Royal Pavilion in Barbados.
Pictured is the lucky winner - Kim Lacey from Baldwins Travel. 

Booking incentives
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FANCY A FAM?

LUXPERIENCE HAS announced that its 2015Global Buyer Familiarisation programme willtake place from September 6-9 in New Zealand.The fam is jointly hosted by Tourism New Zealandand Air New Zealand and four tour options are onoffer to showcase the detsination's locations andexperiences. The company welcomes registra-tions from luxury travel specialists as well asMICE and corporate travel advisors. For details see www.luxperience.com.au/global-buyer-program

It’s in the stars…
What’s in store for Aries?

Get ready for some explosive confrontations as others
start to delve into your work and personal life, but avoid
saying something that you might later regret. You are full
of energy this month so aim to direct this in the right way
by starting a new project or hobby. Increased pay via a
new job or promotion is also on the cards so accept any
social invites for networking events.

Lucky number: 36

Lucky day:  Tuesday

BARBADOS 
BREAK...
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WHEN YOU'RE next asked how well you slept, it's likely
your response will be 'Like a baby' if you've been wearing
the new headphone headband, recently launched in the
UK by SleepPhones. The product is made of lightweight,
soft and stretchy 'SheepCloud' fabric and aims to block
out external noises - from snoring partners through to
neighbours' late night TV watching. The headband, which
is also popular with hypnosis/meditation listeners or
those suffering from Tinnitus, is designed with ultra-
slim, removable stereo speakers hidden inside the
machine-washable headband. Unlike standard
headphones, the design enables the user to sleep on
their side comfortably and the stereo speakers mean that
they can listen to binaural sounds whilst not disturbing
their partner. The product is available in a range of sizes
and colours, with prices from £29.99 to £69.99, ranging
from a 3.5mm audio jack to connect to a variety of audio
devices, or a Bluetooth wireless version with an eight-12
hour battery life for cord-free listening. 
For details see www.sleepphones.co.uk

Haven expands glamping offering with
introduction of more safari tents 
HAVEN HAS announced that more of its coastal holiday
parks will offer glamping in 2015 with the introduction of
more safari tents.
Sleeping up to five people, the tents feature two bedrooms

- one double room and one with a single bed and a bunk bed
– as well as a dining area, cookers, fridges and electric
sockets.  
Out in the fresh air, the tents have an open sided awning

and a wooden veranda.
The new accommodation is available at Burnham on Sea

in Somerset, Perran Sands in Cornwall, Kiln Park in South
Wales, Greenacres in North Wales, Littlesea and Seaview in
Dorset and Wild Duck in Norfolk.
For customers venturing outside their tents, the company

offers a selection of facilities and activities including heated
indoor and outdoor pools, adventure golf, high ropes
courses, climbing walls, archery and fencing.  Free kids’
clubs include Bushcraft activities and family evening
entertainment.
A four-night, self-catering holiday at Greenacres holiday

park in North Wales for a family of five staying in a safari
tent costs from £149 per family, based on an April 20 arrival. 
For more information see www.bourneleisuresales.co.uk 
or call 0871-230 1919.
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is featuring a Game of Thrones Revisited tour from £56 per adult and
£27 per child (aged 12-17). It takes guests to some of the locations in
the south of Iceland where many scenes of the Game of Throne TV
series were shot including the gorge of Þingvellir, the stomping
ground of the White Walkers and the trail of the Wildlings coming
from 'North of the Wall'. Guests will also visit Þjórsárdalur and the
'Settlement Era Viking lodge', the site of the greatest massacre of the
series. En route visitors will also recall some of the scenery from 'The
Secret Life of Walter Mitty' and other movies recently made in
Iceland. (Iceland - page 17)

Make sweet dreams a reality...

TRAVEL ACCESSORIES
YOU WON'T WANT TO
LEAVE BEHIND...

ON THE 

CASE
CARNIVAL CRUISE Lines
has launched Carnival
Journeys, a unique
collection of nine- to 15-day
seagoing adventures that
kick off this autumn and
feature ports throughout
the Caribbean, Central
America, Hawaii and
Mexico, along with unique
onboard experiences
created especially for this
one-of-a-kind cruise
programme.

Carnival Journeys is
designed to provide guests
with new itinerary choices
that will feature less
travelled, more exotic ports
of call. The itineraries have
been specifically designed
for guests who are looking
for a longer cruise holiday
that will provide the
opportunity to visit a wide
variety of destinations and
more time to fully enjoy all
of the features and facilities
available on a selection of
the line’s newest and most
innovative ships.

Christine Duffy, the line's
president, said: “We have
received a tremendous
amount of feedback from
our guests and travel agent
partners about the
importance of consistently
offering new cruise

experiences. Carnival
Journeys was created to
offer our existing
customers even more
options while helping us to
attract those guests who
have not had the
opportunity to sail with us
and may be enticed by these
longer, more exotic
itineraries. The new cruises
also offer our valued travel
agent partners a
tremendous new sales
opportunity and a great way
to earn enhanced
commissions based on the
longer cruise duration."

The new programme will
debut with an 11-day cruise
on Carnival Dream from
New Orleans to San Juan on
October 4, and will run until
November 27, 2016,
encompassing 28
departures from eight
convenient North American
homeports including Los
Angeles, Galveston, New
Orleans, Miami, Port
Canaveral, New York,
Baltimore and San Juan. 

Cruises will operate
either round-trip from
these homeports or one-
way between these ports
and San Juan.  
For further information visit
www.carnival.co.uk

New programme from Carnival Cruise Lines
offers 28 nine-15-day adventures

ATTRACTION WORLD ...
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Where Am I?

New Eurostar route to this French coastal city
starting May 2015.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, March 26th. Solution and new puzzle

will appear next week.

The winner for 6th March is Rhea Tew, 
Co-operative travel in Essex.

March 6 Solution: A=9    B=6    C=3    D=2

�A

�B

�C

�D

Number: 011

Travagrams

Across 
1. Greece and Cyprus specialist (6)
4. Capital of Samoa (4)
8. Auckland airport code (3)
9. Discover Lakes & Mountains with this

operator (7)
10. Scenic English National Park, ___ District (4)
11. Hammersmith entertainment venue, famous

for live comedy (6)
14. Canadian province, Prince ___ Island (6)
16. Paris international airport (4)
19. BBC period drama, set in Cornwall (7)
20. Method of navigation, initially (3)
21. Flows through the city of York (4)
22. Island, sounds like something to wear (6)

Down 
1. Robot thinking for himself at a cinema 

near you (7)
2. Bellver castle overlooks this Balearic city (5)
3. Columbus is the state capital (4)
5. Historic Oahu tourist site, ___ Harbor (5)
6. Amsterdam Schiphol airport code (3)
7. North African country (5)
12. Cruise ship, Seabourn ___ (7)
13. The Short Break Experts, ___ Escapes (5)
15. One of the Six Nations rugby teams (5)
17. Jurassic Coast resort, Lyme ___ (5)
18. Popular Inner Hebrides island destination (4)
19. Paphos international airport code (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 30

Crossword

Su Doku

N
um

be
r: 

01
1

This airline group has recently launched a new direct flight between
Barcelona and Sao Paulo.

City divided by the Bosphorus, where Asia and Europe unite.

ATMAL

Bail Nuts

Can you solve the following anagrams to decipher the destination & tour operator?
Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

im
ag
e 
cr
ed
it
: S
al
va
 B
ar
be
ra
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in Scotland is giving event organisers the chance to choose their own extras when booking an event
of ten rooms per night or more in April or May. Added extras include complimentary transfers from

Edinburgh or Glasgow, a sparkling wine reception, room upgrades for 10% of bookings, 20% off
leisure activities (including shooting, falconry, horse-riding and fishing), a syndicate room when a

meeting room is booked and complimentary rooms for two event organisers. 
For details see www.gleneagles.com/meetings-events or call 0800-731 9219. 

THE FIVE-STAR 
GLENEAGLES HOTEL 
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THE CZECH Republic's Corinthia Hotel
Prague has completed its ambitious
250,000 euro project to upgrade its
meetings and events audio-visual
infrastructure.
The hotel now offers the latest

technology for meetings and events
throughout its extensive conference
spaces, including several 'one of a kind'

pieces of equipment, ensuring the hotel
offers the best of meetings and events
technology.
Highlights include Information Touch

Multimedia kiosks with in-built Wi-Fi
capable of displaying key information for
meetings, presentations, videos, logos
and live feeds; new in-built screens and
projectors in main meeting spaces; high

definition 46” screens built in the
meeting rooms capable of displaying
images, videos or live feed from
speakers in parallel or independently of
main projection; a 4.54 x 2.55m Si Black
screen; and a newly built sound system
and lightning rigs.
For more information see
www.corinthia.com/prague

Corinthia Hotel Prague unveils new technology for MICE market
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InBrief
�  ANVIL, A travel risk management company, has unveiled its latest

travel security application. The new tool, TRIS (Travel Risk
Intelligence Service), enables businesses to provide employee
safety and asset protection by acting as an early warning system.
The tool monitors threats and events occurring globally and
immediately alerts businesses to incidents that could pose danger
or disruption to their most valuable assets. 
For details visit www.anvilgroup.com

�  ADVANTAGE HAS launched AMS for Business Travel, which
provides an innovative option for travel management companies
(TMC) wishing to change their existing business model. It also
offers a platform for new start-ups looking to enter the corporate
travel market. As with AMS for Leisure, the scheme reduces costs
and removes the administrative burden of running a business,
whilst allowing TMCs to retain their individuality and
independence. Advantage handles licensing, legislation and
payment processes, allowing members to concentrate on
providing a high level of service to their corporate travel clients.

�  AHEAD OF the general election on May 7, The Guild of Travel
Management Companies (GTMC) has outlined its manifesto
setting out the demands from the UK’s business travellers. It calls
on the next UK government to prioritise investment into
infrastructure which is regionally balanced, linked to global
markets and is export driven to allow UK companies to compete
on a level playing field. Key points of the manifesto include
promoting international trade, rebalancing the UK economy,
ensuring economic competiveness and improving productivity. 

First Great Western survey finds one in
five Brits works on the train
FIRST GREAT Western has released the findings of a poll
created to mark the launch of free Wi-Fi on board its high
speed train fleet and Night Riviera Sleeper services. 

The poll found that the time spent working on board by
travellers contributes more than £150million to
businesses each year across South West England 
and London. 

On average, British train travellers spend 33.5
minutes working on board every day, with one in ten
spending more than 45 minutes at work while on board. 

The most common work related tasks completed on
trains are checking emails (36%), sending emails (26%),
researching (14%), editing documents (8%) and sending
files (7%).  

Of those polled, 38% say they can leave work early
thanks to working on the train, highlighting the move
towards greater work flexibility. 

The survey found other activities completed on board
included checking social media (60%), reading the news
(56%), online shopping (22%) and banking online (19%). 

Speaking about the new Wi-Fi rollout, the company's
managing director, Mark Hopwood, said: “After a
successful trial, we pledged to provide free Wi-Fi on
more of our services. 

“We are now pleased to announce that the rollout on
long distance services is complete. Passengers
travelling on our High Speed Train fleet and Night
Riviera Sleeper Services will be able to connect and
enjoy Wi-Fi services as they travel through the 
south west."
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EUROPE BY TRAIN - 
SUMMER ROUTES 
ARE NOW ON SALE

NEVER BOOKED RAIL BEFORE? HERE 
IS WHY YOU SHOULD

10 reasons to travel by train

1.  Reach 100s of destinations
2.  High speed travel in comfort and style
3.  Convenient, regular services
4.  Flexible journeys - start from anywhere 
      in Europe
5.  Great value - no extra baggage fees
6.  Door to door travel times comparable 
      to �ying
7.  No long airport check-ins or transfers
8.  Travel from city centre to city centre
9.  Stunning scenery en route
10.  Environmentally friendly

Book online and view fares in just a few clicks!

GET ON TRACK, IT'S TIME TO BOOK 
YOUR EUROPEAN RAIL FOR THIS 
SUMMER

You can now book dates for travel up until the 
end of August 2015 

- High speed rail across Europe
- Eurostar
- Overnight trains
- Local and regional trains

Website:  www.voyages-sncf.eu 
Call:  0844 848 4066
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New tours from Diamond Holidays
DIAMOND HOLIDAYS has added 18 new destinations to its
programme of European coach tours which include visits to
the flower displays at the Keukenhof Gardens & Floralia
and tours to France’s Champagne Capitals - Reims,
Epernay and Troyes.
As examples of prices, a four-day visit to Keukenhof

Gardens & Floralia departs on April 17 and costs from
£279, while a Zundert Flower Parade, departing on
September 4 for four days, leads in at £299.
Prices include free private coach travel from departure

points throughout England and Wales; Eurotunnel from
Folkestone to Calais; accommodation at carefully selected
hotels; many meals and excursions; and the services of a
tour driver and manager.
For more information visit www.diamondhols.co.uk 
or call 0844-544 8179.

is highlighting the quaint town of Malcesine on Lake Garda as an
ideal setting for clients wishing to wed in an Italian fairytale
castle. Weddings take place on the terrace of the medieval castle
with views of the lake and surrounding mountains in all
directions. Wedding packages for 2015 and 2016 start from £1,700
which includes hire of the wedding venue and Town Hall fees, civil
wedding service and interpreter, wedding planning and help with
documentation and bridal bouquet and groom’s buttonhole. A
range of extras are available such as the wedding breakfast, boat
trips, photographer and flowers.

staffreview
Jill Sayles from Travel Bulletin took a three-night ski
break with Mark Warner at the Chalet Hotel L’Ecrin

Tignes Val Claret. Here are her thoughts...

If you'd like to take part and receive a £10 M&S
voucher please email jill.sayles@travelbulletin.co.uk 

or call 020-7834 6661 with your name  and contact details. 

First impressions ....................................9/10
The property is a Savoie-style timber chalet and fits in well
with its surroundings. Entering the reception area, the
furnishings in warm wood and red velvet gave a cosy impres-
sion. Check in was quick and friendly.

Comfort ....................................................9/10
The 56-room hotel is the newest property from Mark Warner.
It offers twins, doubles, interconnecting and family bedrooms
that are available with balconies overlooking the slopes.
Rooms have flat screen TVs and free WiFi access. There’s a
spa and therapy rooms, a heated swimming pool, sauna,
Jacuzzi, Turkish bath, restaurant and bar. There are also ski
lockers just off the reception area.

Quality ......................................................9/10
Apart from an inoperative lift, it offered high quality
throughout. The food was excellent and there was a good
choice including vegetarian options. Afternoon tea is served
every day and included home-made cakes, soup, juices and
teas and coffee. 

Affordability ............................................9/10
A week is priced from £582 per person, includes return flights
from Gatwick, seven-nights, half-board, wine with three
course dinners, afternoon tea and resort transfers.

Service ....................................................9/10
Friendly service during the stay. For skiers, a member of staff
will take guests to the ski shop for equipment collection on
arrival day. 

Good to know ..................................................
A shuttle bus near the hotel takes skiers to the slopes. For details
visit www.markwarner.co.uk/ski-
holidays/france/tignes/chalethotel-l'ecrin or call 0844-273 6793. 

Overall scoring:..................................

9
10/
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MOVERS
�  SPEAR TRAVELS has responded to a continued increase
in homeworking applications by appointing Joan Jones as
its new head of business development.

�  HAHN AIR has appointed Susan Strössinger and Robert
Jason Heerenveen as department heads for its global
account management team.

�  DENNIS ENGLUND has been appointed director of
VisitDenmark UK.

�  FRED.\ HOLIDAYS has appointed Simon Chambers as
operations manager. 

�  MARITIM HOTELS has appointed Stephen Smith as
account manager.

�  THE EGYPTIAN Tourist Authority has appointed Khaled
Abba Ramy as minister of tourism for Egypt, succeeding
Hisham Zaazou.

� MARK MELZACK has joined CodeGen as client account
manager.

� MSC CRUISES has strengthened its sales team with the
appointment of Chiara Brooker to the newly created role
of sales manager (trade operations).

INGHAMS...
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SOUTHAMPTON AIRPORT
and Belgian operator VLM
Airlines will be launching
daily scheduled flights each
weekday between
Southampton, Antwerp and
Hamburg from April 23.
VLM Airlines joins the

airport at a time of growth,
with Southampton Airport
reporting passenger
numbers as 21% up in
February 2015 versus 2014.
Flights between

Southampton and Hamburg
will be linked via a stopover
in Antwerp. 

Dave Lees, managing
director of Southampton
Airport, said: “We are
delighted to welcome VLM
and the new route to
Antwerp and Hamburg.
We’re continuously working
to expand the airport's route
network to give our loyal
passengers a great choice of
destinations, and Antwerp
and Hamburg make perfect
additions to our programme.
This will link three major
ports in Northern Europe
and will be attractive to the
marine and energy industry

in this region, as well as
leisure passengers.”
For more information visit
www.southamptonairport.co
m/destinations and
www.flyvlm.com

RIVIERA TRAVEL’S 2016 river cruises are now
on sale. Highlights include an increased
number of sailings, including more 13-night
cruises; a new eight-day Medieval Germany
itinerary from £1,299; a limited number of
sole occupancy cabins with no supplement

on lower decks; 'singles cruise’ on the
Rhone, with no sole occupancy supplement
on the whole ship (for an October 31
departure); and a full season on the Douro. 
For details see
www.rivieratravel.co.uk/agents

Help safeguard 
your clients'

personal property
with MyTAG

MYTAG PRODUCES a
unique range of products
that are designed to
safeguard personal
belongings worldwide
24/7, so that if lost, they
can be reunited with their
owners. 
Once registered, the

tags are secured to a
suitcase or other personal
effects. In the event of a
loss, the finder calls the
24-hour Helpline or visits
the multi-lingual website
and the owner is contacted
and told where to retrieve
their items.
Commission to agents is

paid with every sale.
For more information visit
www.ufoundmytag.com

newsbulletin
Riviera Travel puts 2016 river cruise dates on sale

VLM Airlines launches new flights from Southampton Airport
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IN MY article last month, I concentrated my
attention on arguing the need to have a clear
business plan within your organisation; a plan that

has the following explicit elements:

� What does success look like?

� Is it achievable?

� What roles do the individual staff in the business
need to perform?

� How do you measure success?

As I also suggested at the end of my article last
month, one area where we are truly seeing a
successful commercial marriage is between having a
fit for purpose business plan and membership of
Advantage Managed Services (AMS).
Whilst this is not exclusively the case across the

membership, there is clear evidence that the
participating members of AMS are outperforming the
average membership in both sales and revenue.
I think that the reason for this performance relates

directly to have the quality of time to put the business
plan into action. It is a fact of life that the list of
things that we have to achieve  is greater than the
time we have in which to complete them.
With the AMS scheme, Advantage removes a

significant amount of the tasks on the list,
particularly the resource heavy administrative
functions, allowing business owners and staff to
concentrate their time on the things that really
matter - marketing their proposition to new and
existing customers and making sales.

The formulation of a good plan is only really the
start of the process and very often the difference
between success and failure comes down to the
practical implementation of that plan, together with
an objective review and refinement should the
original plan change.

I don’t ever think that any plan, regardless of size,
has been followed from start to finish without change
- things don’t really happen that way.

The benefits that AMS provides our business
owners is not only support with the creation of a
robust  business plan in the first instance, but the
opportunity to create the time to think about what
they are trying to achieve.
I recall quite clearly that one of our members who

converted to AMS saying that previously they had
spent all of their time working IN their business
rather than ON it.
It is all too easy to get sucked in to the day to day

running of a business because being active and
hands-on are often the hallmarks of a good manager,
but if that is all they are able to achieve then it is very
easy to lose sight of the bigger picture when your
eyes are focused on the ground.
Clearly, I am focusing on extremes to make my

point and in order to be effective there is a need to
understand the detail too. However, effective leaders
have an ability to create time and space for
themselves – using the time wisely to review what
they are doing, to diagnose solutions to potential
issues and adapt the plan to take into consideration
the changing dynamics.
Finally, having reviewed and amended the plan, the

effective leader also takes the time to communicate
and explain the changes in order that everyone in the
organisation understands the new goals and their
fresh requirements.

As with the cruise control function on a car, the
management system is taking responsibility for the
functional elements of the vehicle allowing the driver
to concentrate on direction and potential speed
adjustments – getting the car and its occupant to
chosen destination safe and sound – and on time.

"It is all too easy to get sucked into
the day to day running of a business
because being active and hands-on
are often the hallmarks of a good
manager, but if that is all they are
able to achieve then it is very easy
to lose sight of the bigger picture"

Engaging 'cruise control' by Colin O'Neill, business development director at Advantage 

Industry Insight 
by...
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VIKING CRUISES has developed its first
‘Your Complete Guide to River
Cruising’, designed to provide agents
with all the information required for
customers considering a river cruise
for the first time.

A handy tool to provide advice and
dispel any misconceptions customers
may have about cruising, the guide was
created from all the frequently asked

questions that the company's team
answer at all its events. It includes
information on the different rivers,
wardrobe tips, details on the fleet and
even ‘a day in the life of a river cruise’. 

The operator's head of sales, Neil
Barclay, said: “Based on our
experiences and knowledge of the
cruising industry, we are very proud to
launch this guide, which has been

tailored specifically for agents and
their customers. We hope it will prove
to be an invaluable resource for travel
agents when speaking to customers
that are new to cruise."

Agents can request copies of the
guide at www.vikingcruises.co.uk

Meanwhile, Vikings on Tour 2015 will
be kicking off at the Chelsea Flower
Show 2015 in May.

AFFORDABLE CAR Hire is
re-focusing its training
support after research
revealed many travel agents
remained unsure as to the
best product to offer
customers.
The Affordable Road to

Success Training Academy
(ARTS) and supporting
webinars are being
redesigned to give agents a
set of unique tools to enable
them to sell car hire more
effectively.
The Broxbourne based

car hire specialist has also
introduced an ‘Affordable
Recommends’ feature on its
website which allows agents
to advise clients on the best
car hire solution based on a
number of criteria including
car usage, location, fuel

policies and price.
The company conducted

focus groups with more
than 100 agents so they
could evaluate their
understanding of the myriad
of car hire products
available.
Angela Day, CEO of the

company, said: “When we
went out and asked agents
what they understood about
car hire, we found many
were unsure what product
to quote and the important
differences between the
numerous options available.
“Given that selecting the

best option has to be based
on a number of factors such
as the type of leisure or
business usage, car rental
company location, fuel and
insurance policies and

whether a no thrills, low
cost solution is preferred,
we have developed a new
training programme which
walks agents through a
number of key questions at
the point of sale and
addresses some of the
jargon within the industry.”

Affordable tailors training following agent research 

Angela Day

Viking Cruises assists agents with debut 'Complete Guide to River Cruising'
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has updated its agent training programme, in conjunction with OTT, and is giving agents the chance to
win two tickets to the Brazil v Chile football match taking place at the Arsenal stadium on March 29
when they complete the course by March 23. The programme provides agents with up to date
information about both LAN and TAM Airlines, as well as the latest updates on LATAM Airlines Group
as a whole. It features revised modules on the group’s network, as well as new information on LAN
and TAM’s cabins and services and a detailed introduction to the group’s UK-based sales team. 
For details see www.lanandtamtraining.com

LATAM AIRLINES GROUP...

On the road with
the Canadian

Tourism
Commission 

THE CANADIAN Tourism
Commission, along with
its provincial and travel
industry partners are
inviting tour operator
reservation staff, travel
agents and members of
the Canada Specialists
Programme (CSP) to
attend any one of four
Canada roadshow venues.

The events take place
in Newmarket on April
22, in Glasgow on April
23, in Bristol on April 28
and in Birmingham on
April 29. 

The format will feature
an evening workshop
session and an interactive
quiz over dinner. 

Adam Hanmer, the
CTC's travel trade
manager, said; “We want
to build on the success of
last year’s 'Keep
Exploring Quiz' and take
the show to some new
cities and meet new
agents. Taking Canada on
the road like this is key to
our ongoing training
programme because
nothing beats meeting
agents face-to-face to
showcase what Canada
has to offer. Those
attending are in for a fun
packed night with an
interactive learning
experience and some
great prizes to be won.”
Agents interested in
attending can register by
emailing
visitcanada@dial.pipex.com 
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Big and beautiful, the USA’s 49th state, Alaska, is an unspoiled
wilderness waiting to be explored. The Alaska OTT travel training is
designed to give you all the skills needed to sell Alaska, as well as
details on up and coming Alaska events, fam trips and incentives.
Start your Alaska journey with us! www.alaskaexperts.co.uk

The Florida Keys is unlike any other island-chain, you can drive to
them! Key Lime Academy has mapped out a road to education unlike
any other. Take a spin through our itineraries, cruise through our
districts and navigate our scenic Overseas Highway. On course
completion a myriad of Florida themed goodies await!
Sign up today at:  http://www.fla-keys.com/keylimeacademy/

The Expedia TAAP training course (consisting of five modules) will
give you a great understanding of what products you can book with
Expedia, how to book them and how to manage your account, all
with the aim of helping you in your day-to-day role as a travel agent.
Incentive: Every agent that completes the course will get a big bar of
chocolate. Furthermore, one lucky winner every month will win 35
GBP in Dominos Pizza vouchers for their office.   Sign up at:
www.onlinetraveltraining.com

NO TRAIN NO GAIN

Discover the latest additions to Travel Gym, Travel Bulletin’s 
online learning portal for travel agents.  

Log on now at www.travelbulletin.co.uk/travel-gym to complete some of the
courses currently appearing, including...
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To promote your online training course on the Travel Gym call 020 7834 6661

Learn more about Gran Canaria and win a fantastic HOLIDAY IN 5*
CRISTINA LAS PALMAS HOTEL with car rental for the entire stay to
explore this beautiful island. Register at:
https://www.onlinetraveltraining.com/uk/courses/destination-training

EnglandExpert.com is a free online training programme from
VisitEngland. Its aim is to increase your selling power by increasing
your knowledge of the top spots and products on your doorstep. The
programme has four modules to help you learn more and earn
more. Now’s the time to offer your clients holidays closer to home.
Visit EnglandExpert.com to register

The Enjoy Illinois training course helps you promote Illinois – the
heart of America.  Learn about the vibrant city of Chicago, nostalgia
along Route 66, quaint towns along the Mississippi River to the Land
of Lincoln.  Make sure to delve into the food & wine and world-
shopping. All trainings completed 16 March - 31 May 2015 will be
entered into a draw with 100 agents winning £10 Love 2 Shop
vouchers. Terms and conditions apply.   Sign up at:
www.illinoisacademy.co.uk
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BRIGHT (Bringing Real
Information & Guaranteed
High Quality Training) has
announce that it is
supporting ABTA LifeLine in
fundraising efforts this year.

The 14 strong member
consortium will host 14
workshops across the UK
and Ireland throughout
2015 including Birmingham
on March 24 and Reading on
March 25.

Chair of Bright, Hisham
Mahmoud, said: “This year
we have decided to sponsor
the ABTA LifeLine charity
with fundraising prize
raffles donated by our

members. Besides the
main prize, at least ten
other excellent prizes are
on offer for a minimum £1
ticket donation from
guests. It’s a small amount,
but will help enormously. 

"The charity provides
advice, practical support
and a financial lifeline to
travel industry staff in time
of crisis, so it’s something
that potentially affects each
one of us or someone we
know.”
For more information see
www.abtalifeline.org.uk and
www.brightconsortia.com

BELLEAIR HOLIDAYS has
launched its 'Fifty Stays in
May' agent incentive with a
Grey-Steele top prize of a
five-night trip to Seattle,
home of the illusive Mr
Christian Grey. 
To enter, agents should

complete the operator's
online course on OTT and
book a total of 50
stays/nights on any of the
operator's Mediterranean
package holidays that
depart in March, April or
May. 
The overall top seller will

win a luxury five-night trip
for two to Seattle including
four-star accommodation,
flights and transfers.
Other agents that book 50

nights/stays will be entered
into a ‘red’ prize draw to win
a rejuvenating spa weekend
break, the ‘yellow’ draw to
win a £100 voucher for a

romantic dinner for two at
Jamie’s Italian or one of ten
bottles of wine from Mr
Grey’s private collection.
A 14-night holiday for two

people totals 28 nights so
agents need to book two 14-
night breaks to qualify.
Agents should email each

booking reference, their

name and ABTA number to
sales@belleair.co.uk 
To take the training course
visit www.onlinetravel
training.com

New Santa Monica Specialist badge
launches on USA Discovery Program

THE SANTA Monica Specialist badge is the latest to launch
on the USA Discovery Program, Brand USA’s travel agent
training site. 

Agents can now log on to the programme to arm
themselves with information about ‘California’s Most
Celebrated Beach City’ - from Santa Monica’s affordable to
high-end accommodation, dining options, nightlife,
shopping and other must-do experiences. 
For details see www.usadiscoveryprogram.co.uk 

Win a holiday to Seattle with Belleair Holidays’ ‘Fifty Stays in May’ incentive

Seattle

Bright supports ABTA LifeLine charity
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‘Home of All Right’ spring roadshow dates
from the Jamaica Tourist Board 
AGENTS CAN look forward to enjoying a taste of the 'Home of
All Right' as the Jamaica Tourist Board has revealed dates for
its UK spring travel agent roadshow and urges agents to sign
up in order not to miss out on news and prizes.

The roadshow will see the tourist board joined by some
of Jamaica’s leading hotels and hotel groups including
Couples Resorts, the Grand Palladium Jamaica Resort,
Iberostar Hotels & Resorts, Jewel Resorts, Moon Palace
Jamaica Grande and Secrets Resorts. 

The Jamaica sales mission will travel across the UK
visiting agents to train, entertain and update them on the
latest news. Each evening roadshow event will be held in
various cities and will include a Jamaican buffet of jerk
chicken and rice and peas, complemented by rum
cocktails, reggae music and limbo dancing. There will also
be the chance to win a range of exclusive prizes.

The events take place on April 21 in Glasgow, April 22 in
Manchester and April 23 in Birmingham, followed by April
29 in London and April 30 in Essex.
To attend, agents can complete the form at
http://tinyurl.com/onvup2f
and for more information see www.visitjamaica.com

North America Showcase
TRAVEL BULLETIN is hosting a North America Showcase
event in Cardiff on Monday March 23. Agents can learn
more about this amazing part of the world, enjoy a hot
buffet dinner and have the chance of going home with one
of many prizes up for grabs. To register your attendance,
email tasneem.rahman@travelbulletin.co.uk

S04 TB2003 2015 Training_Layout 1  18/03/2015  11:03  Page 19



www.travelbulletin.co.ukMarch 20 2015 20

TABER HOLIDAYS has added a new luxury driving holiday,
Iceland – Icelandic Glaciers, Geysirs and Waterfalls, with
prices leading in at £2,134 per person. 
The itinerary focuses on bringing together many of

Iceland’s most impressive locations, as well as some of the
more hidden gems only reachable by car. 
The route starts and ends in the capital Reykjavik and

takes in the towns of Hella, Vik and Thingvellir, opening up
all of southern Iceland. 
Guests are recommended to explore the famous Golden

Circle Route, including the Gullfoss Waterfall and erupting
Strokkur geyser, and take a drive to the scenic Jökulsárlon
Glacial Lagoon. 
Accommodation on route includes Hotel Rangá and

Grímsborgir Hotel, and back in Reykjavik guests will have
the chance to conclude the tour with a soak in the famous
Blue Lagoon Geothermal Spa. 
Prices for the ten-day break start from £2,134 per person

and include flights from Heathrow to Keflavik, transfers, car
hire, accommodation and a three course-dinner throughout,
except for in Reykjavik. 
The tour departs daily from May 1 to September 30. 

For more information call 01274-875199 or visit
www.taberhols.co.uk

New luxury driving holiday from Taber
offers glaciers, geysirs & waterfalls

airing next month, DoSomethingDifferent.com is offering a half day tour of the locations used for scenes in the popular HBO series. Guests
can explore the White Walkers’ stomping ground at Thingvellir National Park, a UNESCO World Heritage site, soak up the Lake
Thingvallavatn scenery that acts as a backdrop to Nesjavellir Geothermal Power Station, see Thjorsárdalur valley and head to the site
where a village was massacred by the Wildlings. The tour is guided by an Icelandic actor from the programme and includes hotel pick-up
and drop-off. it costs £53 per adult and £27 for children (aged 12–17) and is free for children aged 11 and under. 
For details call 020-8090 3890.

WITH THE NEW SERIES OF GAME OF THRONES

COSMOS TOURS & Cruises’ new six-day ‘Iceland &
Greenland’ tour provides the opportunity to see the
dramatic landscape of the two destinations in the peak
summer months. Highlights include Iceland’s capital city of
Reykjavik and the Golden Circle tour which includes
Gulfoss, the famous geysers of Gesir and Strokkur and the
Thingvellir National Park. Guests fly on to Greenland to
experience the UNESCO World Heritage site of Ilulissat, the
hunter’s settlement of Oqaatsut as well as the ancient Inuit
settlement of Illulissat Icefjord. 
Prices start from £2,995 per person to include flights,

five nights' accommodation, some meals, guided
sightseeing and transfers.
The operator's product and commercial manager, Keesia

Samuels, said: “We hope to broaden our customers’
experience of this extraordinary area of northern Europe
by introducing Greenland and offering a twin-centre classic
tour combined with Iceland, a destination we have featured
for many years and which has always been an extremely
popular choice. With the long daylight hours at this time of
year, it is the perfect time to experience first-hand these
spectacular countries.”
Also newly introduced is an eight-day Iceland’s ‘Fire &

Ice’ tour, a twin-centre holiday with four nights in Reykjavik
followed by three nights in Kirkjubaejarklaustur. 
Prices lead in at £1,299 including flights, seven nights'

breakfast accommodation, guided sightseeing and
transfers.
To book or for further information see
www.cosmostoursandcruises.co.uk or call 0800-997 8826.

Cosmos Tours & Cruises adds new tours &
twin-centre options to portfolio

iceland
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SUPERBREAK IS promoting its new
whale-watching short break in Iceland,
which is being featured for the first
time this summer. 
Ideal for agents to promote to

customers looking for a package to the
island including transfers and a variety
of excursions, the break also has the
option to add flights. 

The Ultimate Iceland Summer
Package is available between April 16
and September 1 and offers guests an
in-depth tour of Reykjavik, whale-
watching and trips to the Gullfoss
Geysir and the Blue Lagoon. 
The whale-watching trip offers the

chance to see the likes of Minke
whales, Humpback whales, dolphins

and porpoises in their natural habitat. 
Prices lead in at £430 per person

including flights from Luton, trasnfers
and three nights' breakfast
accommodation at the three-star
CenterHotel Klopp.
For more details see
www.superbreak.com/agents or call
01904-436000.

iceland

SuperBreak offers new whale-watching short break from £430 for this summer

has purchased two new Airbus A321 aircraft on a finance lease
for use on its transatlantic routes launching this spring to
Boston and Washington DC. The largest of Airbus’ benchmark
A320 family of aircraft, the A321, offers a single-class 200-seat
configuration and enters service on the airline’s new routes
between Reykjavik and the US, with flights to Boston beginning
on March 27 and to Washington DC on May 8. 

WOW AIR 
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Eight-day exploration offered from
£4,055 with Tauck
TAUCK IS offering an eight-day 'Iceland - Land of Fire and Ice'
itinerary from £4,055 excluding flights. 
It includes a cruise on Le Boreal or Le Soleal with an onboard
naturalist who shares expert insights on land and at sea;
private shore excursions; a walk across the Arctic Circle on a
guided tour of remote Grímsey Island; a private visit to Vigur
Island to tour a multi-generation family farm; an Icelandic
history lesson on an in-depth visit to Thingvellir National Park;
and a tour of Iceland's 'Golden Circle', plus the chance to visit
the Blue Lagoon spa.
All meals are included as well as bar and restaurant

beverages throughout the day on the ship, including house
wine and spirits. Transfers, service charges, applicable fuel
surcharges, taxes and porterage are also included. 

Tailor-made short breaks & longer
holidays from Kirker
KIRKER HOLIDAYS is offering a selection of tailor-made short
breaks and longer holidays to Iceland. 
As an example, for spring/summer departures, the company

recommends a twin-centre itinerary, including Reykjavik and a
night on the south shore. 
Prices lead in at £1,799 per person based on two sharing

and include flights with Icelandair from Heathrow, private
transfers and breakfast accommodation with three nights at
the Hotel Borg in Reykjavik and one night at the Hotel Ranga
in the south.
Also included are two full-day SuperJeep excursions to the

Golden Circle and the South Shore, which includes waterfalls,
volcanoes, glaciers and the bird cliffs which are covered with
puffins in the spring and summer.

ICELAND has recently been added to Dive Worldwide’s portfolio of dive sites around the world. Iceland’s Silfra fissure is a unique
phenomenon where divers can dive between continents in the mid-Atlantic ridge. The operator is featuring a Silfra Diving Weekend,
accessible to both snorkellers and divers, which offers numerous tunnels and caverns naturally created by earthquakes, with a
visibility of more than 100m. The break includes two dives at Silfra and continues with local sightseeing along the Golden Circle route
with an experienced dive team. Prices are from £995 per person based on two sharing, including flights, three nights’ breakfast
accommodation at the Center Hotel Plaza in Rekjavik, two dives, all equipment, sightseeing and transfers. Departures are available
between June and September. For details call 01962- 302087 or see www.diveworldwide.com

THIS YEAR marks 40 years since Regent Holidays launched
its first programme of holidays to Iceland, making it the UK’s
longest standing specialist to the destination. 
The company reports that it continues to see significant

growth in the popularity of holidays to Iceland, with an
increase of more than 45% in passengers in the past three
years alone, particularly between January and March. 
This growth has been helped by Icelandair which has

introduced direct flights from Birmingham, adding to the
existing regional flight options from Glasgow, Edinburgh,
Manchester, Luton, Gatwick, Heathrow, Bristol and Belfast.
For 2015, the company's programme features anniversary

gems including the new, boutique Apotek Hotel in Reykjavik
and visits to Iceland’s first man-made Ice Cave. Opening in
June and located high on one of Iceland's largest ice cap

glaciers, the Ice Cave, only accessible by eight wheel drive
trucks, will take visitors more than 200m deep into the blue
ice at the heart of the glacier.  
Another new opening for this summer is Hotel Husafell,

which is ideally positioned for clients wanting to visit the Ice
Cave. The hotel will offer luxury accommodation in the
remote Borgarbyggd area, surrounded by glaciers and lava
caves, as well as the opportunity to witness the northern
lights. 
A three-night stay at the four-star Apotek Hotel leads in at

£790 per person, based on two sharing on a bed-and-
breakfast basis. It includes flights and transfers, while
excursions to the Ice Cave start from £170 for nine hours.  
To book or for further information see www.regent-

holidays.co.uk or call 020-7666 1290. 

Regent Holidays celebrates 40 years since launching Iceland holidays
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Birmingham Airport and Marketing Birmingham recently sponsored the
flagship Gala Dinner at the Mid-Atlantic trade show in Reykjavik for some

770 travel industry guests, following the launch of new twice weekly
flights with Icelandair. A Midlands theme ran through the entire event to

showcase the new schedule route and highlight the many tourism
opportunities that Birmingham and the wider Midlands region has to offer.

Icelandair’s Birmingham flight launch and 2015 “HelloBirmingham!” Gala Dinner at the Mid Atlantic Trade Show

Paul Kehoe (left), CEO of
Birmingham Airport, and
Birkir Holm Gudnason, CEO
of Icelandair, celebrate the
twice-weekly service.

HELLO ICELANDAIR!...Icelandair’s Hekla
Aurora delighted passengers and guests at Birmingham
Airport on its inaugural flight from Reykjavik.

HELLO BIRMINGHAM...Pictured are, from the left:
Mandy Haque, Birmingham Airport; Debbie Beardall, Shakespeare’s
England; Tracey Quirk, Birmingham Airport; Ed James, Heart FM
Breakfast Show Host; Emma Gray, Marketing Birmingham; Brid
Bickerton and Robin Sherwood, Resorts World Birmingham; Natalie
Murison, Hotel La Tour; and Mark McCulloch, Visit England. 

FEATHER FUN...Shakespearean quills come in
handy for these Icelandic travel agents.

CROWD PLEASER...
Showcasing Icelandair, Birmingham and
the airport as the UK’s new gateway,
Mandy Haque addresses the 770 guests.

THREE CHEERS...Andrés Jónsson,
general manager UK Icelandair with US travel
agents

INAUGURAL CELEBRATIONS...The CBSO and
Shakespeare Aloud! entertained the first departing passengers,
then quickly hopped on board for the Mid Atlantic Trade Show.

Helgi Mar Björgvinsson
(left), SVP marketing and
sales at Icelandair, admires
the Cadbury’s chocolate
football.

ANYONE FOR
CAKE?...

FROM
BOURNVILLE
WITH LOVE...

iceland
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TIGERBAY HAS announced a new project working with
Wendy Wu Tours to provide its full platform and a new
website to support the operator’s plans to introduce online
bookings for some of its products. 
The sales and management system, built around a core

industry-specific Content Management System (CMS), first
went live two years ago. The system continues to be well
received, and since then has been adopted by an additional
16 tour operators, with others using specific modules and
benefitting from TigerBay developed websites.
The company has also announced that specialist tours

operator Martin Randall Travel has signed up to

implement its full system with an integrated website.
The company's managing director, Carl Morgan, said:

“We are very proud to be working with prestigious
operators such as Wendy Wu Tours and Martin Randall
Travel along with our other customers. We have worked
hard with our customers and partners, listening to what
they have told us, to provide solutions that will work for
them now and in the future. Our customers expect us to be
proactive, innovative and responsive. Our aim is to help
them work efficiently, maximise all possible distribution
channels, and ensure that we provide a quality product
and service they can trust.”

TigerBay supports Wendy Wu Tours with new website development
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HOLIDAYMAKERS WANT technology to help them save time
and money and make their trip more personalised,
according to research commissioned by The BIO Agency for
a new report on technology in the travel industry. 
The independent survey of 2,000 people who took a

holiday in the past year identified the three most popular
ways people want to help provide a seamless experience
during their trip: to save them money (47%); to reduce
queuing and waiting times (29%); and to provide a more
personalised travel experience (27%).
The survey suggests brands should not lose hope with

‘digital detoxers’ – despite a third (34%) of respondents
saying they want a ‘tech-free’ trip at all costs, 69% still want
free Wi-Fi at hotels and resorts. They also want technology
that can track the location of their luggage at the airport
(60%), the ability to check-in online or via an app (56%) and
translation apps (38%).
There is also a growing interest in virtual reality and

other gadgets – 37% want virtual reality resort tours and
38% want to use facial recognition or retina
scanning to open hotel rooms and pay
for goods. But with technology a part
of everyday life and reinventing
everything from banking to grocery
shopping, travel brands are
lagging behind and failing to
meet expectations.
The proliferation of mobile

technology represents an
opportunity that travel
companies have yet to truly
grasp, with just 7% of
consumers using their
mobile devices to book
holidays – in contrast, 63%
use desktop computers for
this. With so many other
industries already harnessing
the power of mobile, there is a
clear gap in the market that

the most innovative travel brands should be looking to plug.
Fears also remain over data privacy, presenting a problem

that travel brands need to tackle – just 3% said they would
like to share personal information with brands in exchange
for a more personalised trip. Personal data is a valuable
currency in the digital world, and travel companies must
offer additional value in order for customers to agree to
such a trade-off.
While so-called ‘millennials’ are comfortable with

technology, this is not true for all age groups and travel
companies must avoid alienating certain demographics,
especially as the older age bracket in the UK continues to
grow. A third of 18-30s want technology to provide a more
personalised experience, with 26% happy to swap personal
information – in stark contrast, 88% of the 61-plus group

were wary of sharing their data.
Peter Veash, CEO of The BIO Agency, said:
“People expect much more from travel
companies than they’re getting, so there’s a
huge opportunity for forward-thinking
brands to bridge this gap by using digital

technologies to create a fully connected
customer experience – right from the first

tentative thoughts about
planning a holiday to
the moment they touch

back down on home soil.
“People want to switch

off from the outside world
and put their feet up while

they’re on holiday, but that
doesn’t mean they won’t Skype

family to brag about the weather or
post a few pictures on Instagram.

Travel companies need to
understand when it’s right to
introduce technology during the
trip, without detracting from
the seamless experience their
customers expect.”

New research from BIO Agency shows holidaymakers want technology to save money, cut
out queuing and improve personalisation for seamless experience
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FOLLOWING A period of beta testing,
Sépage has announced that it will be
making its e-travel personalisation
solution available to all UK travel
businesses. 
The company's solution,

specifically built for the travel
industry, offers a plug-and-play
SaaS technology that personalises

any travel website for all users. 
The product allows personalised

travel recommendations to be
displayed in real time, which
enhances customers’ shopping
experience, automates marketing
activities and increases conversion
rates, customer retention and
revenues as a result. 

The new self-service platform
easily integrates with just a few
snippets of code and uses an
algorithm that tracks and analyses
users’ behaviour on websites to
identify offers that they are most
likely to buy. 
For more information visit
www.sepage.com
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Vertical Systems
urges agents
to use big data

VERTICAL SYSTEMS is
urging travel agents to
use the intelligence
available, to refine their
marketing activity.
Working in conjunction

with global research
specialists, GfK, the
company provides an
automated reporting tool
for trends and
movements at no cost to
the agent. 
With most travel

agents using TARSC, the
tool is a 'bolt-on' addition
and provides weekly
feedback to GfK on
booking elements such
as destinations, types of
holiday booked and
number of holidays
booked. Client
confidentiality is
protected and agents do
not need to enter into a
binding contract.
The company's

business and
development director,
Rob Barker, said: “Travel
agents today need all the
help available to help
them work smarter and
more effective. 
“With no costs involved

and no hidden
contractual issues, yet
the provision of
information that will aid
them in their daily tasks,
users of TARSC will find
no disruption to their
routine.”
For more information email
tellmemore@verticalsystem
s.co.uk or see
www.verticalsystems.co.uk

ARECENT STUDY by Optilead reported that worryingly many travel and leisure
companies have experienced a staggering 90% drop-out rate where customers
abandon their bookings - a much higher figure than other industries.

For its research the firm tested top travel and leisure websites, leaving the purchase
incomplete three times on each site in order to find out how the website responded.
Of the 100 websites tested, just 16 of the companies attempted to re-engage with the

customers who had abandoned their baskets - which were worth, on average £2,153. In
addition, 14 of these responses were automated emails that were not followed up.
Incredibly, one site failed to follow up an abandoned basket totalling more than £12,500,
despite having access to the customer's details.
Any delay follow-up can mean the difference between winning back the customer or

losing them to a competitor. The average response time recorded across all channels
was 11 hours and 35 minutes after the booking was abandoned - yet according to a
further study, remarketing efforts, to be successful, must be made within an hour of the
customer leaving the website.
What's more, despite the fact that a simple telephone call is almost ten times more

likely to convert than any other method (allowing the sales teams to quickly resolve any
issues the customer may have had online) only five companies took that approach.
In terms of accessibility, most of the websites were found to be lacking. Although a

click-to-call button can be a great source of leads, 97% of companies do not provide
one. This option can encourage customers to make an enquiry and resolve any issues
preventing them from completing their purchase, whereas websites without the feature
may lose the customer through fears about the price of a phone call.
The websites that did offer the service failed to use it effectively: one company took

more than five hours to respond, another took more than 19 hours and directed through
to an automated voice operator.
Surprisingly, the websites that were most deficient in this area were the larger

companies. Only one of the top five websites for monthly visits launched a response,
while the best performing sites were the ones with fewer than 500,000 monthly visits.
What at first appears to be a very small feature on a website, is clearly the difference
between making a sale or losing out to a competitor.
Additionally, travel companies are not employing the multi-channel approach for their

remarketing efforts - sending an email, followed by a call, followed by a secondary
email - and thus have less chance of contacting the customer and winning back their
business. Only one website used this approach!
Travellers are increasingly looking for their dream holiday online, but are simply not

getting the help they need. To be successful in the highly competitive travel market,
online travel agents need to make every effort to help customers complete their
booking, especially when they experience a problem. 
Using features such as a click-to-call button, and utilising a rapid, personalised re-

marketing response could offer smaller but more ambitious agents the opportunity to
compete with and win business from the larger dominant players.

DIGITAL DIALOGUE
In this month’s column, Andy Speight, managing director at Digital Trip, the travel
technology experts, looks at why travel and leisure websites are missing valuable
trade due to abandoned bookings

technology

Plug-and-play technology from Sépage enhances customers’ shopping experience 
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TRADE-ONLY specialist Flexible Autos has enhanced its
car rental product range following extensive research
amongst trade partners.
The company's group managing director, Su Dixon,

said: “As a company 100% dedicated to the retail trade,
we are continually looking at ways to make selling car
rental easier for our partners and, following feedback
from our key agents, we decided to introduce an enhanced
rental concept that we have called Premium Package.
"It is currently available in eight locations - Alicante,

Malaga, Valencia, Mallorca, Menorca, Canaries, Portugal
and Italy, and we plan to expand the product across
additional worldwide destinations throughout 2015.
“Traditional car rental packages include insurance

cover but in almost all cases an insurance excess will
apply and we want to help simplify the booking process
and enhance the overall customer experience. The
Premium Package is an all-inclusive product ensuring
that our clients enjoy peace of mind car rental comprising
of no deposit at the time of booking and zero excess plus
additional benefits, depending on location, including free
additional driver, complimentary child seat and our ‘full
to full’ fuel policy. 
"We also don’t charge amendment fees or cancellation

charges outside of 72 hours from collection therefore we
believe this really is the complete package." 
Customers wishing to upgrade their car rental to the

new package can do so from £35. 

TWO NEW lounge options have been
introduced at Heathrow Airport that
will be welcomed by passengers who
are expecting a long wait between
flights. 
Both the No1 Traveller and the

Plaza Premium lounges now offer
airside rooms for passengers who
have a connecting flight; giving the
chance to rest and relax rather than
endure a few hours watching the
departures boards.
A recent Holiday Extras’ survey

revealed that 37% of airline
passengers had recently experienced

an airside wait of between three and
ten hours for a connecting flight. So it
seems that the new lounge concept,
which can be booked with the
company, will particularly suit
travellers with UK flight connections.
Both lounges provide everything

needed for the weary traveller to
freshen up ready for the next part of
their journey including private
relaxation rooms with beds and
shower facilities, plus the chance to
relax with a wellness spa with
treatments,. 
Lounge rooms are bookable for up

to six hours, with prices from £100 a
person. 
Ant Clarke Cowell, communications

director at Holiday Extras, said: “I am
so excited that Holiday Extras now
offer this new lounge experience.
Hopefully, in future exhausting waits
for connecting flights will be a thing of
the past - making travel much easier.
At present we offer these lounge
rooms at Heathrow T2 and 3 but these
could be the frontrunners for all
people waiting for long-haul flights at
other airports across 
the UK.”

Agent feedback prompts enhanced product
launch from Flexible Autos
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PICTURED MARKING its new cruise partnership with Cruise.co.uk
are, from the left: Jordan Makin, Ian Brooks and Antony Martin
from Luggage Mule. The company's 'home to hotel' luggage
delivery service has been extended to offer a 'home to cruise
cabin' product with a lead price of £55 per bag delivered. 
For details see www.luggagemule.co.uk 

Holiday Extras offers new lounge experiences
for connecting passengers at Heathrow 

Airside bedrooms,
No1 room
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Car hire with an 'Innstant' two-step
process on new booking tool
INNSTANT TRAVEL has launched its new car hire solution
which makes booking car hire a two-step process.
The booking tool combines more than 500 suppliers

such as Avis, Sixt, Hertz, Europcar and Budget in 193
countries ranging from Economy to Premium Class.
The system offers all-inclusive prices with no 'hidden

extras' and live content in one search result, enabling
bookers to select the best price offer, the preferred car
model and/or the car hire company.
Siobhan Buckley, the company's key account manager,

said: “Our objective with launching this new product is ease
of use and increased sales for our agents. We know time is
valuable and this is designed to make our agents lives
easier and assist them in increasing their sales
conversions.”
For details see www.innstant.travel

Hotel rates at
incredible prices

for dynamic packaging!

Our “Product for Packaging” 
solution offers incredible discounts on accommodation 
for customers looking to book more than one element 

of  their holiday with your travel agency.

ROOM
201

dynamicpackaging
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InBrief
�  SUPERBREAK HAS added two new experiences that can be added

to a hotel booking in Manchester. ‘Annies Manchester' afternoon
tea  is owned by Jennie McAlpine who plays Fizz on Coronation
Street and is located off St Anne’s Square. Two afternoon tea
packages are available - a Traditional Afternoon Tea package at
£19.95 per person or a Champagne Afternoon Tea at £24.95. A
Discover Manchester walking tour has also been added and costs
£8 for 90 minutes. 
For details see www.superbreak.com/agents or call 01904-436000.

�  PLANET RAIL has added new luxury rail journeys including breaks
to Marseille and Lyon which make use of the new direct Eurostar
service to the south of France. Also offered is a selection of
connected journeys on the Venice Simplon-Orient-Express from
London to Venice and then on to Prague, Budapest or Vienna. 
For details see www.planetrail.co.uk or call 01347-811810.

�  MORE TH>N has appointed affinity insurance provider, Hood
Group, to launch its new travel insurance product. The new
offering aims to give customers a choice of great value travel
insurance packages plus a range of additional cover options
including gadget cover, excess waiver, winter sports, golfing
holidays and business travel. In addition, children under the age of
18 are covered free of charge under a family policy. 

�  EUROPCAR HAS announced that 11 more of its branches now offer
Sunday opening. These include Aylesbury, Belfast Stena Port,
Cardiff Bay, Cardiff Roath, Inverness Eastgate, Inverness Railway
Station, Leicester St Matthew’s Way, Preston, Sheffield, Stockport
and Swindon. 

�  As the cruise industry gears up for what it hopes will be a bumper 2015,
the Foreign and Commonwealth Office (FCO) is advising cruise
holidaymakers with pre-existing health conditions to make sure they are
properly insured. From April 6, changes to pension regulations mean it is
more feasible to dip into your pension pot. A recent survey by Saga found
that 8% of people approaching retirement said they would use some of
their pension money for holidays. This follows a survey carried out for
Saga during 2014, which showed the over 50s accounted for more than
half of the UK’s expenditure on travel and tourism. The FCO is advising
British nationals to research the right travel insurance options,
understand the potential cost of not being adequately insured and to
give a detailed and accurate medical history to insurers. 
Visit www.gov.uk/foreign-travel-insurance for more information. 

Siobhan Buckley

S07 TB2003 2015 Dynamic Packaging_Layout 1  18/03/2015  11:09  Page 27



As a once in lifetime experience and new for 2015, Explore’s Discover Papua
New Guinea offers customers a chance to learn about Papua New Guinea’s
unique culture during an 11-day tour. 

Customers will meet local tribespeople, spend a night in a homestay and take
in the waters of the Blue Lagoon in Rabaul. There will also be time to search for
wildlife and customers can choose to visit a traditional witch-doctor in Karawari. 

Tours depart in July and September and cost from £6,550 per person
including flights; nine nights’ hotel and one night guesthouse accommodation on
a bed-and-breakfast basis; most meals; transport and the services of a tour
leader, boat crew, driver and local guides. 
For more information visit www.explore.co.uk/travelagent or call 01252-888799.

THE ONE to One Hotel & Resort – Ain
Al Faida, the first resort built in the
‘Oasis City’ of Al Ain, has opened its
own Heritage Village to help tourists
get in touch with Emirati traditions and
to engage with the local population. 

Resembling a traditional souk, the
village has a covering of dried palm
leaves and solid wooden doors
sectioning off different ‘stores’, from
which women from different villages in
the province sell their wares. Only

Arabic is spoken but the resort can
arrange to supply English-speaking
guides. 
For details see
www.onetoonehotels.com and
www.visitabudhabi.ae

TO COMMEMORATE the
celebration of the 60th
birthday of His Majesty the
fourth King of Bhutan, Jigme
Singye Wangchuck, 2015 is
‘Visit Bhutan’ year. 
To coincide with this,

Regent Holidays is offering
two new tours - its first to
the small landlocked
Buddhist country which has
had little interaction with the
outside world. 
The 11-day tour costs

from £2,985 per person
based on two sharing on a

full board basis including
flights and transfers.
The operator reports that

autumn is an ideal time of
the year to visit and
furthermore, November sees
the King’s official birthday
celebrations in the capital
Thimphu. The operator's
'Land of the Thunder
Dragontour’s' November
departure is ideally timed for
this. 
Highlights of the tour

include a visit to the capital
city of Thimphu; a hike to the

Trashi Chhoe Dzong, a
Buddhist monastery offering
views over the city; and visits
to numerous temples that
dot the landscape, including

Bhutan’s oldest, Jampey,
which dates back to 659ad. 
For further information visit
www.regent-holidays.co.uk
or call 020-7666 1290.  

New 'Heritage Village' from Abu Dhabi's One to One Hotel & Resort - Ain Al Faida

Explore offers Papua New Guinea cultural tour 
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SUPERBREAK is promoting its 2015 Windsor Castle private tour of the State Apartments with an expert guide. Available on
September 4, the behind-the-ropes tour takes place when the building is closed to the public. Visitors will discover how Charles II set out
to rival the Versailles of his cousin Louis XIV, while George IV filled the rooms with outstanding works of art and gave the Castle its famous
skyline. Packages cost from £150 per person including a one-night stay at the four-star Beaumont Estate hotel, a two-and-a-half-hour
guided tour, a copy of the official guidebook and a glass of Champagne. 
See www.superbreak.com/agents or call 01904-436000.

Regent offers new tours to coincide with 'Visit Bhutan' year

Paro Taktsang (Tiger’s Nest)
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NEW FOR 2015, crees has launched an exclusive trip to
a remote part of the Peruvian Amazon - the Manu
Biosphere Reserve - to retrace the steps of presenter

and journalist, Charlie Hamilton James
as he returns from filming the

BBC2 series ‘I bought a
rainforest’.  

The trip allows guests to
experience Peru’s unique
heritage, taking in highlights
from the city of Cusco, to the
Sacred Valley of the Incas
and Machu Picchu. 
The trip will also focus on

Manu, a remote part of the
Peruvian Amazon accompanied

by photojournalist Charlie
Hamilton-James. Charlie will be on

hand to talk about his experiences and provide a deeper
insight into the problems affecting the area including
illegal gold mining and logging.
The 14-day 'Discovering Manu and its People' costs

from £4,250 per person and departs on May 29. It
includes three nights at Rumi Punku Lodge, two nights
at Cock of The Rock Lodge, three nights at the Manu
Learning Centre, two nights at Hotel Pakaritampu and
two nights at El Mapi Machu Pichu. 
Full board accommodation, transport, excursions and

a guide are all included in the price. 
For details call 020-7581 2932 
or see www.crees-manu.org

NEW FOR 2015/16, Insider Journeys
has enhanced its ‘Insider Experiences’
for customers who want to delve
deeper into the destinations they visit,
and all experiences are now defined
into four categories - unique, local,
special stays and taste. 
The company has also introduced

eight new itineraries including multi-
country tours. As examples, a seven-
day Secrets of Southern Laos covers the

little-visited south and 4,000 Islands in
the Mekong River. The itinerary offers a
number of Insider Experiences, such as
a ‘Unique’ cruise to spot the elusive
Irrawaddy river dolphin; a visit to a
small coffee plantation to ‘Taste’ a cup
of robusta and Arabica coffee on the
Bolaven Plateau; and a ‘Special Stay’ at
La Folie Lodge. 
Alternatively, a 20-day Thailand,

Laos & Burma Explorer reveals the

highlights of the three destinations.
with key experiences including a
‘Unique’ visit to an elephant sanctuary;
an invitation to ‘Taste’ traditional Lao
jaew dips in a family home in Vientiane;
and a ‘Local’ market tour to meet
people from hill tribe villages in
Burma. 
For more information visit
www.insiderjourneys.co.uk or call
01865-268944.

Insider Journeys enhances 'Insider Experiences' & adds new trips for 2015/16

culturaltours

TABER HOLIDAYS is offering a ten-night 'Art & Nature Highlights
of Denmark' fly/drive itinerary from £1,450 per person. It includes time in the
picturesque town of Skagen and Denmark’s second largest city, Århus, with its art
museum and ‘Den Gamle By’ - the old town open-air museum. The itinerary also
includes three nights in Silkeborg in the Danish Lake District. Prices include flights
from Gatwick, car hire with unlimited mileage and accommodation. The tour departs
weekly from May 3 until September 17. 
For details call 01274-875199 or see www.taberhols.co.uk

Discover the people of Manu on 
new Peru trip from crees

Charlie 
Hamilton James
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Louvre Abu Dhabi set to open this year
THE LOUVRE Abu Dhabi is on schedule to open on Saadiyat Island
towards the end of 2015. 
Born of an intergovernmental agreement between the UAE and France

in 2007, Louvre Abu Dhabi is set to change the emirate’s cultural
landscape and become the first universal museum in the Arab world. 
Visitors will be able to explore a dedicated permanent art collection

drawn from civilisations worldwide, as well as themed temporary
exhibitions and loan pieces from leading cultural institutions. 
The loans include Leonardo da Vinci’s La belle ferronnière (also known

as Portrait of an Unknown Woman) and a 3m-tall statue of Ramesses II,
both currently in the Musée du Louvre in Paris. Other pieces include a
portrait of Napoléon presently residing in the palace of Versailles, and a
Vincent Van Gogh self-portrait from the Musée d’Orsay. 
For more information visit www.louvreabudhabi.com and
www.visitabudhabi.ae

Culture lessons at the Fairmont Kea Lani, Maui
THE FAIRMONT Kea Lani is running daily activities for kids this summer
that teach about Hawaiian culture.

Children can learn how to dance the hula and string orchid lei, as well
as learn the basics of playing a ukulele. 
Tots and tweens aged five-13 years can also enjoy a range of activities at

the resort's kids' club including building erupting volcanoes, crafting
sandcastles, feeding koi fish, painting coconuts and learning Hawaiian
words and phrases.
Meanwhile, a Hawaiian Canoe Experience teaches guests about Hawaiian

traditions while offering a fun excursion. Participants will learn the basics
of paddling, as well as the history of the canoe and its importance to
Hawaiian heritage.  
Nightly rates start from £282 for a Fairmont King Suite excluding

breakfast.
For more information see www.fairmont.com/kea-lani-maui

Eight-day Deep South option from Trafalgar
TRAFALGAR IS featuring an eight-day Secrets of the Old South which
explores the culture and hospitality of the Deep South including tales of
local Civil War history. 
Guests can get the inside track from a local expert with a visit to the

Baptist Church in Savannah, join a local Gullah historian for a special 'Be
My Guest' dinner where he regales with stories of ancestry and enjoy lunch
at Charleston Tea Plantation, plus learn why tea, a local speciality, is
ingrained in southern culture.  
Prices lead in at £2, 550 per person including flights, door-to-door

transfers, seven nights' breakfast accommodation, included sightseeing
and the services of a travel director.
To book or for further information see www.trafalgar.com

We asked our staff the
following question this week:

What are you prone 
to losing?

Publisher: Jeanette Ratcliffe
jeanette.ratcliffe@travelbulletin.co.uk
Wish I could say weight but it's more like direction 
when driving!

Editor: Lauretta Wright
lauretta.wright@travelbulletin.co.uk
Socks - I have a collection of about 20 
mismatched ones. 

Assistant Editor: Jill Sayles
jill.sayles@travelbulletin.co.uk

Contributing Editor: Paul Scudamore
post@travelbulletin.co.uk
My patience with politicians, and occasionally the 
will to live.

Sales Director: Simon Eddolls
simon.eddolls@travelbulletin.co.uk

Advertisement Manager: Tim Podger
tim.podger@travelbulletin.co.uk
My glasses and my dignity.

Online Sales Manager: Nick Boocock
nick.boocock@travelbulletin.co.uk
Sleep - albeit voluntarily. Too much to do!

Account Manager: Bill Coad
bill.coad@travelbulletin.co.uk
My marbles!

Account Manager: Matt Gill
matt.gill@travelbulletin.co.uk

Marketing Assistant: Tasneem Rahman
tasneem.rahman@travelbulletin.co.uk
My phone. 

Senior Designer: Lee Telot
lee.telot@travelbulletin.co.uk
Money.

Assistant Designer: Tom Davies
thomas.davies@alaincharles.com
Patience.

Production: Rachel Neeson
rachel.neeson@alaincharles.com
My phone.
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Crossword:
Across: 1. CYPLON, 4. APIA, 8. AKL, 9. INGHAMS, 10. PEAK, 11. APOLLO, 14. EDWARD, 16. ORLY, 19. POLDARK, 
20.  GPS, 21. OUSE, 22. JERSEY. 

Down:1. CHAPPIE, 2. PALMA, 3. OHIO, 5. PEARL, 6. AMS, 7. EGYPT, 12. ODYSSEY, 13. GREAT, 15. WALES, 
17. REGIS, 18. SKYE, 19. PFO.

Highlighted Word: CALGARY
Travagrams: (top)LATAM (bottom) ISTANBUL
Where Am I?: Marseille

puzzlesolutions
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www.egypt.travel
Nile Cruise  Luxor - Aswan
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WIN
THE ULTIMATE 
VIP HOLIDAY

WIN
1 OF 20 

PLACES ON 
A FAM TRIP

THE UK’s 100% Trade Only Tour Operator Call Reservations FREE on 0800 0224 182
*Incentive Terms & Conditions: http://www.travel2.com/sitecontent/terms/dubaivip.html

@T2News
3228

Win a place on a Music FAM trip to Dubai
On this music FAM trip you will experience the full VIP Dubai treatment. With the 
opportunity to experience one of Dubai’s international music events. Stay at the 5* 
Atlantis The Palm, Dubai and discover why the combination of sunshine, world class 
shopping, fi ne dining and Dubai’s traditional culture make this the perfect destination 
for any client.
Make a qualifying booking to Dubai between 11th Feb – 31st March and be entered 
into a prize draw for this unbelievable FAM trip. Visit travel2.com for full T&Cs.

Dubai Festivals & Events
With an array of state of the art indoor and outdoor 
venues and guaranteed weather year round, Dubai 
is building a reputation for hosting some of the most 
innovative and exciting festivals & events on the planet. 
Book Dubai for your chance to experience this for 
yourself.

WIN The Ultimate VIP Holiday to Dubai
Win this fantastic 4 night holiday for 2 including fl ights with Emirates/Qantas, staying in 
a Terrace Suite, half board with Imperial Club Access at Atlantis The Palm, Dubai. That’s 
not all, we’ll also throw in a whopping £2,000 spending money plus much, much more. 
To qualify, make a booking to Dubai between 11th Feb – 31st Oct 15 which includes 
Emirates/Qantas fl ights and a minimum of 3 nights accommodation. 
Visit travel2.com for full T&Cs.
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