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PREMIER LAUNCH...Pictured unveiling Premier Holidays' new 2015 Channel Islands brochure, which also includes the Isle of Man, Isle of Wight, Isles of Scilly, Sark,
Alderney and Herm, are, from the left the company's Beverley Scarr, Cara Martin, Carly Charteris, Steph Dorling and Phoebe Johnston. The 82-page brochure
features a selection of new hotels and self-catering properties across both Jersey and Guernsey, plus added-value offers such as free nights, meals, room upgrades,
half-board and car hire included on stays at selected properties. Agents are also being offered an incentive, earning £5 per short-haul booking.
For details see www.trade.premierholidays.co.uk or call 0844-493 7532.
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newsbulletin

Research shows British passengers
owed £185m a year by airlines
WORLDWIDE PASSENGER rights specialist refund.me has
gathered Europe-wide statistics showing that British
passengers suffer some of the highest flight delay rates in
Europe and could claim up to £185million in compensation
from airlines each year.

The company, which helps airline passengers from more
than 110 countries claim compensation under EU legislation
for delays, cancellations, missed connections and overbooking,
estimates that more than 575,000 UK passengers a year are
eligible to claim.

Across Europe, more than two million passengers are
entitled to claim compensation worth more than £660million
from airlines for flight disruptions. Charles de Gaulle in Paris,
Heathrow and Istanbul Ataturk are the continent’s airports that
have suffered the most delays over the busy holiday month of
August, followed by Frankfurt, Amsterdam and Paris Orly,
according to data available on Flightstats.com 

The UK’s Manchester airport also figures in the top ten, as
do Brussels and Zürich. With regards to cancelled flights,
Heathrow tops the list ahead of Frankfurt, Charles de Gaulle
and Lisbon. Vienna, Berlin Tegel and Dusseldorf follow closely
behind, followed by Rome, Barcelona and Amsterdam.

All flights that leave from an EU airport, regardless of airline
or destination, are covered by EU Regulations EC 261/2004
which guarantees eligible passengers compensation of up to
£490 ( 600) for disruptions. Likewise, passengers entering
the EU on flights operated by EU carriers are also covered.

Despite this clear legal framework, airlines continue to
create obstacles and make the process as difficult and
bureaucratic as possible, according to the company, which
says that airlines often hide behind ambiguous excuses to
avoid paying out affected passengers, among them ‘severe’
weather conditions and unspecified ‘technical issues.’

Survey reveals
Brits prefer 
word-of-mouth
recommendations
AS THE summer holidays
are over and the kids have
gone back to school,
momondo.co.uk believes
now is the time most Brits
will be daydreaming about
their next break. 

The travel site found
that 66% of Brits surveyed
typically check the prices
of holidays and flights
periodically, even if they
are not planning a specific
trip. And when it comes to
choosing a destination,
friends and families leave
the biggest impression for
most Brits, with 49%
stating they got their
travel inspiration from
those closest. Travel
websites came in a close
second, with 46% of Brits
sourcing journey ideas
from the web, ahead of
newspapers/magazines,
and travel agents, which

● continues on next page
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FLEXICRUISE HAS launched to the UK market this
month, offering a broad product portfolio and complete
flexibility on cruise holiday solutions. 

Targeting repeat cruise bookers and first timers alike,
the company offers customers the ability to book ‘your
cruise, your way’ through its online functionality or via its
dedicated customer service team. 

Customers can choose from thousands of cruise
holidays and 'Cruise and Stay' options, as well as select
from a range of flight, hotel, car hire and cruise options
to tailor-make a personal itinerary.

The tour operator and travel agent also provides peace
of mind, being both ABTA and ATOL protected, and is
currently working on a dedicated trade website, which is
scheduled to launch in the New Year. 

Dave Green, the company's director and co-founder, said:
"From conception, our aim has been to walk hand in hand
with the key cruise lines to offer differentiated product and
a live online booking portal, supported by a team of cruise
experts that offer customers extensive product variety and
holiday options with total flexibility at the most competitive
rates that they can tailor-make into their dream holiday.”  
For more information visit www.flexicruise.com

FRED. OLSEN Cruise Lines has launched a survey to gather
feedback from its travel trade partners. The survey, which
should take no longer than ten minutes to complete and
contains up to 35 questions, will help the cruise line to build
upon and develop its relationships with the trade. In addition,
each trade partner completing the survey will be entered into a
prize draw to win a £100 Love2Shop voucher. 

The survey is available to complete until September 25 and
includes questions such as ‘What do you like most about
Fred.'s Travel Agent Centre?’, ‘How often would you want to
receive news and offers from Fred. Olsen Cruise Lines?’ and
‘Do you receive an adequate amount of brochures from Fred.
Olsen Cruise Lines?’.

The line's sales and marketing director, Nathan Philpot,
said: “We are proud to run our cruise line in a very ‘trade-
friendly’ way and we hope that, through this important survey,
we can gain an insight into how the trade perceive Fred. Olsen
and learn more about their experiences of us, both online –
with the dedicated Travel Agent Centre on our website – and
offline, through more traditional sales and marketing support.”
To take part in the survey see www.surveymonkey.com/s/
fredolsentradesurvey

Flexicruise launches in UK to offer tailor-made cruise solutions
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CROYDON CALL...Wallace Arnold Worldchoice in Croydon were
awarded 'Agent of the Month' by SuperBreak for excellent
performance in July. Pictured receiving a certificate and a bottle
of wine and chocolates from the operator's Donna Smithson (left)
is the agency's Tracey Shaw (middle) and Emilija Poderskyte.

both provided travel inspiration for 22% of Brits surveyed.
Social media and blogs trailed behind, inspiring 9% and
4% of Brits, respectively.

In terms of planning ahead, the company's survey found
that 35% of Brits book between two and three months in
advance of travel and 24% book between four and six
months in advance. Only 16% book more than six months
in advance, suggesting the traditional notion of booking
travel a year in advance for the following summer, is
going out of fashion. 

Conversely, results showed that 19% of Brits book with
a month or under to go, which indicates Brits are also
less ‘last-minute’ than they might think.

● continued from previous page

Fred. Olsen launches feedback survey Early booking savings to Orlando
FUNWAY HOLIDAYS is promoting school holiday 2015
deals to Orlando for bookings made by September 30. 

As examples, seven nights staying in a three-bedroom
private home, based on two adults and two children
aged under 12, costs from £859 per person for travel on
August 20, including flights with British Airways from
Gatwick. Guests wanting to stay for 14 nights pay an
extra £120 per person and clients looking to purchase
park tickets can save £50 when quoting TICX50.

Alternatively, a seven-night stay at the three-star
Disney’s All Star Resorts costs from £939, based on a
family of four sharing. Based on a July 11 departure, it
includes flights with Thomas Cook Airlines from
Manchester. Agents can add £262 per person extra for
clients wanting to stay 14 nights, while up to £75
savings are available for park tickets (quote TICX75).

A seven-night stay at the three-star Universal’s
Cabana Bay Beach Resort is also being offered, with
prices for an August 20 departure leading in at £939,
including flights with Thomas Cook Airlines from
Manchester. 
For more information see www.funway4agents.co.uk
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EXPEDIA.COM HAS released its
new app for tablets, available to
download for free from the App
Store and Google Play.

The app's new search tools
enable users to shop for both
hotels and flights on one screen
by entering or selecting a
destination. 

Highlights include a
single search box;
combined hotel and
flight travel search;
Collections, which
presents various
themed travel
destinations; and
integrated trip
Planning, booking and
data, shared across
devices.
For more information
visit
www.expedia.com/app

newsbulletin
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MALAYSIA AIRLINES’ end of
summer sale has a range of savings
available to destinations across
Malaysia, South East Asia and
Australasia from Heathrow.

Agents making bookings for their
clients by September 22 can take
advantage of a selection of offers,
valid for Economy and Business
Class travel on select dates until
December 4 and between January 11
and March 26 and April 7 and May
31, 2015.

Return Economy sale fares from
Heathrow start at £569 to Penang;
£589 to Singapore, Jakarta,
Denpasar-Bali and Medan Kuala
Namu; £599 to Krabi, Langkawi, Alor

Setar, Johor Bahru and Kuantan;
£609 to Phuket and Ko Samui; £619
to Yangon, Manila and Bangkok;
£629 to Hanoi and Ho Chi Minh City;
£639 to Kota Kinabalu, Kuching,
Miri, Sandakan and Tawau; £659 to
Kuala Lumpur; £679 to Phnom Penh
and Siem Reap; £699 to Darwin and
Perth; £759 to Adelaide; £779 to
Brisbane and Melbourne; £789 to
Sydney and £829 to Auckland.

Business Class sale fares from
Heathrow start at £2,739 to Kuala
Lumpur; £2,799 to Langkawi,
Penang, Alor Setar, Johor Bahru
and Kuantan; £2,809 to Kota
Kinabalu; Kuching, Miri, Sandakan
and Tawau; £2,959 to Darwin, Perth,

Adelaide and Melbourne; £2,969 to
Brisbane and Sydney and £3,089 to
Auckland.

Economy Class passengers
receive 30kg free checked baggage
allowance, with Business Class
passengers receiving 40kg. The
carrier flies a twice-daily A380
service between Heathrow and Kuala
Lumpur International with
connections across Malaysia, South
East Asia and Australasia.
Passengers from across the UK can
connect via the airline's oneworld
partners.
For further information visit
www.malaysiaairlines.com or 
call 0871-423 9090.

Savings to destinations across Malaysia, SE Asia & Australasia from Malaysia Airlines

London's
Trocadero to be
converted into
budget hotel
THE FAMOUS Trocadero
centre in the heart of
London’s West End is being
turned into a huge budget
hotel. 

Accor has started work
on the 583-room Ibis Styles
Piccadilly Circus Hotel,
which is due to open in
2017. The group also
announced that it will be
opening an 80-room hotel
in Leicester Square under
its MGallery brand by 2016.

The new Ibis Styles
Piccadilly Circus will serve
breakfast, which will be
included in the room rate,
and will also feature a bar,
but no full service
restaurant. 

Tablet app launch from Expedia offers new search tools
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HILTON SEYCHELLES Northolme Resort & Spa has launched new
king size deluxe ocean view pool villas, which are ideal for guests
seeking a pool villa experience with additional privacy. The
spacious villas, which will be available for booking for early 2015,
are surrounded by the tropical flora and fauna of Mahé Island and
feature a private pool offering panoramic views. Kuoni offers five
nights' breakfast accommodation at the five-star resort from
£2,060 per person, based on two sharing. It includes flights with
Emirates from Gatwick and group transfers. Agents should quote
IO0959 when booking. Call 01306-747008 or see www.kuoni.co.uk.
For property details visit www.seychelles.hilton.com 

Paris escape for art lovers 
TWO PARISIAN boutique sister hotels, Pavillon de la Reine
and Hotel du Petit Moulin, are giving art lovers the chance
to enjoy a ‘Picasso’s Paris’ escape, new for autumn, in
celebration of the re-opening of the Musée Picasso Paris
after a five-year renovation on October 25. 

Guests can enjoy a specially curated walking tour of
Picasso’s Paris and VIP tickets to the Musée Picasso during
a two-night stay, with prices starting from 900 at
Pavillon de la Reine and 600 at Hotel du Petit Moulin. 

Prices are based on two sharing for two nights'
breakfast accommodation and also include a self-guided
walking tour of the city.

The ‘Picasso’s Paris’ deal is bookable from October 21 to
January 31, 2015. 
For details see www.pavillon-de-la-reine.com and
www.hotelpetitmoulinparis.com  

Newsbites
● COMPAGNIE DU PONANT has changed its name to

become PONANT to reaffirm the strong link between
the brand and its three-mast, first vessel of the fleet,
which is the core of the brand identity.

● BIRMINGHAM OFFERS the second best value city break
in the UK, according to an annual cost comparison study
released by TripAdvisor. An evening out and overnight
stay in a four-star hotel in Birmingham will set you
back £166.06, almost half the price of a break in the
UK’s most expensive city, Edinburgh, which costs
£331.28. The results were taken from this year’s
TripIndex UK Cities, which compares the cost of an
evening out in each of the UK’s twenty most popular
cities, taking into account typical costs for two people to
enjoy a pre-meal cocktail at a four-star hotel, a meal
out, taxis and an overnight stay for two in a four-star
hotel during the month of August.

● NO.1 TRAVELLER has launched a new partnership with
Norwegian to welcome its Premium Class passengers
at the No.1 lounge in Gatwick’s South Terminal.

● SKI INDEPENDENCE has announced four new ski hotels
for winter 2014/15 - the five-star Hotel Chedi in
Andermatt, Switzerland; the five-star Hotel Le Yule in
Val d’Isère; and the five-star St Antoner Hof and the
four-star Hotel Tyrol in St Anton, Austria. 
For details call  0131-243 8097, email ski@ski-i.com or
see www.ski-i.com

● MORE THAN 5,000 people took a boat tour on Queen
Elizabeth Olympic Park's waterways throughout the
summer and, following demand, tours will now
continue to run until the end of the year. 
For details see queenelizabetholympicpark.co.uk

THE SAINT Lucia Tourist
Board has launched a new
campaign for this month
called 'My Kind of Saint
Lucia'.

Focusing on five key
themes – Luxury Traveller,
Foodie Fan, Nature
Explorer, Romantic
Escapist and Beach Lover,
the  campaign aims to
highlight the reasons for
people with different
interests and motivations
to visit Saint Lucia, and to
help drive early bookings
to the island for winter
2014 and summer 2015.

Throughout this month
the tourist board will

reward four top sellers
with a £100 Love2Shop
voucher and the overall
winner will gain a place on
a fam trip in November.

To be in with a chance of
winning, agents need to
book a minimum of two
package holidays to Saint
Lucia in September and
enter details of the
bookings at
www.saintluciaexpert.com 

The campaign is being
supported by 24 tour
operators and hoteliers,
who will be offering a
range of deals to Saint
Lucia throughout this
month. 

September campaign from Saint Lucia gives
agents chance to win vouchers 

FRED.\ IS offering short breaks to Budapest where guests can
take in the Dada and Surrealism exhibition at the Hungarian
National Gallery in Budapest, which runs until October 5 and
includes works by René Magritte, Dali, Man Ray, Joan Miro and
Max Ernst, amongst others. A three-night stay at the three-
star City Pilvax Hotel costs from £299 per person including
flights and breakfast accommodation.
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A sticky situation? Get the sticky solution! 
OFFERING THOUSANDS of different uses, sugru is a new self-
setting rubber that moulds like play dough, sticks to almost
anything and turns into a strong flexible rubber overnight. Its
name derives from the Irish word for ‘play’ and the product is
designed to stick to as many materials as possible forming a
strong bond to aluminium, steel, ceramics, glass, wood and
other materials including some plastics and rubbers. As they
say, all good things come in small packages, and this is no
exception. It’s an ideal product to take away when travelling
for those unforeseen moments when something breaks or
needs modifying. Sugru is available online at sugru.com and
at a wide range of retailers. Prices for a pack of three start
from £6.99 up to £12.99 for eight uses and the product is
available in a variety of colours. 

ON THE 
CASE

7www.travelbulletin.co.uk September 19 2014

Santa flight from Omega Holidays 
OMEGA HOLIDAYS has launched its 'Meet Santa Flights' that
will operate from Humberside, Glasgow & Edinburgh this
December.

The company's head of trade sales, Dino Toouli, said: “These
flights are great fun and make an ideal gift. We start off with a
children’s entertainer at the departure gate and, once in the air,
the elves, along with the children, search for Santa checking
under their seats, inside cupboards and on top of luggage
racks. Children are then asked to look out of the windows to
see if they can see him and the captain suddenly announces
that someone has joined their flight - and out pops Santa." 

Flights are from Humberside on December 7 with prices
from £119.95, and from Glasgow on December 13 and
Edinburgh on December 14, with prices from £149.95.
For details call 01524-772010 or 
see www.omega-holidays.com (Lapland - page 24)

BOURNE LEISURE has launched a ‘Festive Fun with Bourne’
agent incentive where agents have the chance to earn a £50
voucher for every Warner festive booking and entry to win a
Butlins' Christmas Fantasy break with every Butlins festive
booking they make. 

Agents who send their customers on a Warner Christmas or
New Year break (starting on December 23, 29 or 30) have the
opportunity to earn a £50 Love2Shop voucher for every booking.
The company is also offering agents who make a 2014 Butlins

festive booking, including Christmas Fantasy breaks (starting
December 12, 15, or 19), Christmas breaks (starting December
23), Christmas Party breaks (starting December 27) and New
Year breaks (December 30), free entry into a prize draw to win a
family Butlins Christmas Fantasy break for themselves. 

The incentive runs until September 26 and all claims must
be made by September 30. Agents can fill in the online form at
www.bourneleisuresales.co.uk to claim their vouchers and
enter the prize draw. 

'Festive Fun with Bourne' launch offers booking incentives for agents

newsbulletin

PLAQUE PACK...The Monarch Travel Group and sister company,
Cosmos Tours, have become the world’s first tour operator group to
be awarded ‘WorldHost Recognised Business’ status. More than 400
staff from the group’s contact centre, head office and overseas teams
have undertaken the WorldHost customer service training
programme which reinforces core service principles as well as
providing specialist guidance on creating an outstanding experience
for all customers. Pictured receiving the WorldHost plaque are, from
the left: Alan MacLean, Cosmos Tours; Sue Marsh, Monarch Group;
Gerry Brown, People1st; and Phil Boggon, Monarch Travel Group.

Malta

For more details call 
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LAST WEEK saw Tourism
and Events Queensland
launch Australia’s Nature
Coast to the UK travel
trade. 

Encompassing both the
Sunshine Coast and Fraser
Coast, the new partnership
between the two
Queensland regions brings
together two UNESCO
Biosphere Reserves side by
side (the Great Sandy
Biosphere and Noosa
Biosphere), World Heritage
listed Fraser Island, Lady
Elliot Island (the most
southern island on the
World Heritage listed Great
Barrier Reef), 47 State and
National Parks, reserves
and forests and more than
200km of pristine beaches,
calm rivers and waterways.

Speaking about the
launch, Jan Foletta, trade

and international manager
for the Sunshine Coast
Destination, said:
"Sunshine Coast and
Fraser Coast, which are
adjacent to one another,
have joined forces to work
together, giving us a
greater share with our
marketing dollar. We want
to increase the average
length of stay to our
respective regions and for
people to really experience
Queensland's nature at its
best - in water and on
land. The take-up from the
industry has been amazing
and we are really excited to
be bringing this
partnership to the UK. The
UK market is hugely
important to both the
Sunshine Coast and the
Fraser Coast, it’s the
second biggest

international market for us
in the Sunshine Coast,
beaten only by New
Zealand, and it’s the
number one international
market for Fraser Coast.”

Danielle Andreuzzi,
marketing manager at
Fraser Coast Opportunities,
said: "Fraser Coast has
always had a strong affinity
with the UK market, with
high volumes of UK
holidaymakers visiting
Fraser Island. Alongside
Sunshine Coast we are
working hard to showcase
what else this coastline
has to offer and encourage
visitors to explore a little
wider, and stay a little
longer. Sunshine Coast and
Fraser Coast complement
each other perfectly and
working together we have
created a really exciting

product with phenomenal
potential.

"There is a lot of new
and exciting products on
Australia’s Nature Coast –
we are really excited to be
launching new immersive
whale experiences, the
first of their kind in
Australia.”

ANC is currently
exploring a number of
cooperative marketing
projects with UK travel
trade. 

Training on Australia’s
Nature Coast is available
via a dedicated Aussie
Specialist training module
and dedicated website
www.australiasnaturecoast
.com, which includes
unique itineraries, along
with accommodation,
news, general information,
maps and useful links.

Tourism and Events Queensland unveils Australia’s Nature Coast to the UK trade 

The Small Maldives Island Co is set to launch a new Maldives
experience at the end of November. Amilla Fushi will offer laid-
back luxury and more purpose-designed houses of two or more
bedrooms - ideal for families and groups of friends. Each guest
will receive a 50-minute spa treatment per day included in the
rate and all non-motorised and motorised watersports will also
be complimentary. Prices lead in at £1,400 per night including
breakfast, a 50-minute spa treatment and all watersports.

www.travelbulletin.co.uk

WEBSCLUSIVES
●  Win an amazing 7 Day Tour of Southern Vietnam for

two with Khiri Travel.

Enter today at 
www.travelbulletin.co.uk/competitions

●  Win Compliments Vouchers – to be used in outlets
of Boots, John Lewis, Mothercare and may more
stores – courtesy of our competition with 
The Holiday Team. 
To enter, please go to
www.travelbulletin.co.uk/competitions

●  STOP PRESS: To see photo coverage of the 2014 
Travel Bulletin Star Awards, visit
www.travelbulletin.co.uk/awards

All this and more at:

www.travelbulletin.co.uk

The home of the web savvy travel agent

Go

September 19 2014
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●  TRAVEL 2 has announced a series of agent
booking incentives including the chance to win
£500 in Selfridges vouchers with the company’s
latest campaign, which promotes the launch of
Cathay Pacific’s new non-stop route from
Manchester to Hong Kong, available from
December 8 with four flights weekly. Agents
making a booking that includes flights with Cathay
Pacific from Manchester to Hong Kong before
October 31 will have the chance to win. The
company’s ‘Every Day’s a Pay Day’ campaign, also
in cooperation with Cathay Pacific, allows agents
to earn up to £120 of shopping vouchers on
bookings made that include flights with the airline
by September 30. Agents can also get their hands
on a new iPad Air and earn shopping vouchers
courtesy of the operator’s ‘Discover Atlantis The
Palm, Dubai’ campaign. To enter, agents should
make a booking by October 26 that includes a
minimum three-night stay at Atlantis The Palm,
Dubai. And to win a £50 shopping voucher, agents
should make a booking with Simply Luxury by
Travel 2 that includes a minimum three nights’
stay in a suite at Atlantis The Palm. 
For details see www.travel2.com 

●  TITAN HAS launched a new agent incentive
running throughout this month, where agents can
claim a £10 Love2Shop voucher for every booking
made by September 30 on any departure date for
both the Titan and Uniworld brands. The company
is offering a separate incentive on its Saga cruises
brand of £15 Love2Shop vouchers for every client.
To claim either incentive, agents should email
agentincentives@titantravel.co.uk with their ABTA
and booking reference within seven days of the
booking being confirmed. 
For details visit www.titanagents.co.uk or 
call 0800-988 5166.

●  KOREAN AIR is giving agents the chance to win a
range of prizes, including an iPad Air, when they
make a flight booking for their clients by October
10 and submit the details at
www.surveymonkey.com/s/korean_air 

●  BELLEAIR HOLIDAYS is offering agents the chance
to earn £10 per passenger on every package
holiday they book until September 30 on
departures between now and March 31, 2015 to
Malta and Gozo. To claim, agents should email the
booking reference numbers to their local trade
sales contact: Sarah Hillier
(sarah.hillier@holidaymalta.com) for the south
region, Lisa Aslund
(lisa.aslund@holidaymalta.com) for the central
region or Craig Davidson
(craig.davidson@holidaymalta.com) for the north.

Training update
SATOA is hosting a Tour Operator Dinner on October8 in Exeter and a Travel Agent Dinner on October 9in Bristol. 
For details call 0844-880 2421 or emailinfo@satoa.com 

HAVEN IS offering agents the chance to take a four-night,
mid-week educational break this month and next across
more than 30 holiday parks on selected dates for £49 per
caravan. The price is based on a Deluxe plus three-bedroom
caravan that sleeps up to eight. 
Agents can log on to www.bourneleisuresales.co.uk to
complete and submit the booking form.

Booking incentives
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AGENT OFFER
TO CELEBRATE the launch of additional British Airways

and Monarch Airlines flights to Tobago this autumn and

winter, agents are being given the chance to win a

seven-night, half-board stay for themselves and a friend

at Tobago’s four-star oceanfront resort, the Magdalena

Grand Beach & Golf Resort, along with flights. Other

prizes are also up for grabs including a Samsung Galaxy

Tab III and one of five iPod Shuffles. To be in with a

chance of winning, agents need to submit their answers

to three simple questions, followed by their details at

www.magdalenagrand.com/ukwin by November 30. 
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LUFTHANSA HAS
launched the first viewing
of its new Premium
Economy Class for key
customer and, at the same
time, has unveiled its first
mobile app - the 'Premium
Economy Augmented
Reality App' - for iPad and
iPhone to help raise
awareness of the product.

The new class is part of
a €3billion investment by
the airline in cabin and lounge improvements by the end of
2015. The first aircraft fitted with the new Premium
Economy will be in service next month, with all 106 long-
haul aircraft being equipped by the end of next year. In total
3,600 seats will be available with between 21 and 52 on each
aircraft, depending on the aircraft type and configuration. 

Showcasing the seat for the first time, the carrier's general
manager UK & Ireland, Christian Schindler, said: “Developed
in collaboration with more than 2,000 experienced frequent
flyers and the Fraunhofer Institute, our Premium Economy
offer includes a number of great new incentives, the most
compelling being up to 50% extra legroom. 

"Passengers will experience the benefits of Premium
Economy Class before they even leave home as they will be
allowed to check-in two bags weighing up to 23kg each free
of charge."

The new seat also offers 130° recline and passengers will
receive in-flight meals, a larger 11- or 12-inch monitor for
in-flight entertainment and an amenity kit.

The airline is offering special introductory Premium
Economy return fares for passengers travelling from
London who book between now and  October 7 who wish to
travel between December 10 and August 31, 2015. These
include flights to Bangalore for £719, Hong Kong and
Beijing from £889 and Singapore from £989.

Luxury Nile cruises from Discover Egypt
include value-added drinks package
IN RESPONSE to customer demand, Discover Egypt is now
offering a value-added drinks package on all its luxury Nile
cruises on the five-star deluxe Royal Viking.

For £90 (£12 a day) per person, customers can add on a
drinks package that includes wine, locally produced beer and
spirits, plus mineral water, soft drinks, juices and tea and
coffee.

The operator is also offering £200 off all brochure prices on
Nile cruises on the Royal Viking, for travel from now until the
end of December. Prices lead in at £799 for cruises departing
on December 8 and 15, and from £899 for departures on
September 22 and November 17 and 24.

Clients seeking a value Christmas or New Year escape can
opt for a Nile cruise with prices from £1,149 for departures on
December 22 and 29. 

All prices include scheduled flights to Luxor, transfers in
resort, the full-board cruise and ten guided excursions. There is
also the added bonus of no single supplement on most dates. 
For more information call 020-7407 2111 or visit
www.discoveregypt.co.uk 

Lufthansa unveils Premium Economy Class
and new mobile app for iPad & iPhone
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COINCIDING WITH Cruise
Week (September 27 –
October 5), Berlitz will
publish the 30th
anniversary edition of
Douglas Ward's annual
bible of cruising, the 2015
Berlitz Cruising & Cruise
Ships, which retails at
£18.99. The special
anniversary guide, widely
considered the most
trusted and
comprehensive book on
the topic, offers a study of
how the world of cruising
has evolved in the last
three decades. It also
identifies the cruise and
cruise ships that are best
suited to clients – whether
they are families, singles,
older travellers or
honeymooners, and offers
an invaluable resource of
comparative information
for travel agents.
Highlights of the guide

include tips on getting the
best value for money, a list
of extra-cost items on
board to look out for,
information that the
brochures don't include, a
comparison of the
strengths and weaknesses
of the minor cruise lines
and all the new ships that
are to debut in 2015. 
For further information see
www.insightguides.com/berl
itz/berlitz-cruising

Bookshelf

RABBIE’S SMALL Group Tours is offering a three-day 'Stonehenge,
Glastonbury, Bath and the South West Coast' itinerary from £159 per
person. Highlights include Stonehenge, the Jurassic coast of Dorset,
Dartmoor, Glastonbury and the historic cities of Exeter and Bath. The
price includes transport by Mercedes mini-coach and the services of a
guide. Meals, accommodation and attractions are extra, enabling
guests to tailor their trip to suit their individual budget. The tour
departs every Wednesday year-round from London Victoria. 
For more information call 0131- 2263133 or see www.rabbies.com
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Where Am I?

This city is famous for its breaded pork chop.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, September 25th. Solution and new

puzzle will appear next week.

The winner for 5th September is Amy Smart, Co-operative

Trave in Brightlingsea.

September 5 Solution: A=9    B=1    C=3    D=8

➠A

➠B

➠C

➠D

Number: 035

Travagrams

Across 
1. Hotel brand, part of Accor (4)
3. Lusaka is the capital (6)
7. Major city and seaport in Chile (10)
9. George Town is the capital of these

Caribbean islands (6)
10. Thomas Cook brand, ___ 18-30 (4)
12. Canyonlands National Park is located in this

US state (4)
14. Known as The Pink City of Rajasthan (6)
17. Actor and author of Last Man Standing:

Tales from Tinseltown (5,5)
18. River, sounds like an online store (6)
19. Villa specialist, part of TUI (4)

Down 
1. Games, recently organised by Prince Harry (8)
2. One of the Inner Hebrides (5)
4. Celebrity gardener, ___ Titchmarsh (4)
5. Swiss city on the Rhine (5)
6. Doha is the capital (5)
8. Known as Scotland's Granite City (8)
11. Capital of Majorca (5)
13. Hawaiian greeting (5)
15. Dorset resort with a famous pottery (5)
16. Currency spent in 7 Across (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 26

Crossword

Su Doku

N
um

be
r: 

03
5

The second part of the name is also in the word Breakfast. 

This hotel chain hopes that it is your favoured hotel group. 

Up a berserk

Dog Therefore Purpler

Can you solve the following anagrams to decipher the destination & tour operator?
Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

Im
a

g
e

 C
re

d
it

: 
E

m
m

a
n

u
e

l 
D

Y
A

N
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THIS YEAR’S Star Awards had
no less than 21 of the 35
national tourist board

finalists from ANTOR’s
membership. Five out of the eight
winners (Canada, Oman, Spain, St
Lucia and Tunisia) are ANTOR
members and a further four
members were runners-up: Hong
Kong, Barbados, Greece and
Morocco.

All of the ANTOR finalists are very
grateful to the readers of Travel
Bulletin for their votes which further
emphasises the important role that
the travel trade continues to play in
the marketing mix of destinations. 

These awards are of particular
value to our members as they are
voted for by travel agents and not
judged by a panel of industry
members. On the night, members
tweeted their acknowledgment of
this:

“We would like to thank the
agents who voted for us, and Travel
Bulletin for an incredible evening”,

commented the Tunisian National
Tourist Office. “The Spanish Tourist
Office would like to thank all the
agents that voted for us in the Travel
Bulletin Star Awards”, and Oman
Tourism UK tweeted, “Thanks to all
agents that voted for us in the Travel
Bulletin Star Awards 2014!”

ANTOR members highly
appreciate the importance of travel
agents’ support and understanding
of their products. Not only do all of
them have online training
programmes and hold their own
roadshows, some also offer sales
incentives. Many also participated in
the first annual ANTOR Meets the
Travel Trade Event in June.

As an association bringing its
members together under one
umbrella, the ANTOR website
provides agents with one–stop
access to 60 major tourist offices,
their news, useful links, training
programmes, events and social
media activity.

Going back to the Star Awards,
which is always a night to look
forward to, the evening offers a
great opportunity to meet award-
winning tour operators, cruise
companies, transport and
accommodation companies, as well

as the opportunity to interact
directly with agents. 

With If Only and Travel 2 amongst
the winners, we cannot help but
consider what the consequences of
the Scottish Independence
Referendum will be to the industry
should the decision be to leave the
UK, especially in view of a separate
currency and cross border sales.

Issues such as APD which, if
dropped by Scotland, could mean
that flying out of Scotland would
become more cost effective than
from London. Would this mean that
tourist boards would be lobbying for
more direct flights from the Scottish
airports? Interestingly, no Scottish
airports were nominated as a UK
Star Airport. Will there be a growth
in new trade and consumer travel
shows which will affect tourist board
budgets? What will happen to Visit
Britain - can it become a marketing
entity that promotes not only the UK
but also Eire and Scotland? Will
British visitors need passports to
visit Scotland and in which case, will
this mean that they will consider
other options that require a
passport if they have to get one
anyway, opening up new markets for
the outbound industry? Or will it just
be business as usual with or without
independence? All will be revealed
shortly!

As we look ahead to a busy
autumn and winter, our industry
continues to push against politics as
the great British public continues its
love of adventure and overseas
travel. On behalf of ANTOR we thank
you all in the industry for continuing
to support and sell our products,
and we look forward to seeing you at
WTM in November. 

Industry Insight 
by...

Travel Bulletin’s Star Awards are an annual highlight for 
ANTOR members says the association’s chair, Tracey Poggio

bulletinbriefing

"ANTOR members

highly appreciate the

importance of travel

agents’ support and

understanding of their

products"
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"As we look ahead to a

busy autumn and

winter, our industry

continues to push

against politics as the

great British public

continues its love of

adventure and overseas

travel"
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Scotland’s Macdonald Aviemore Resort
unveils new £600K activity centre
THE FOUR-star Macdonald Aviemore Resort in the Scottish
Highlands has opened its new £600,000 Aviemore Activity
Centre featuring nine interconnected ‘play’ zones over 1,500sq.m.

Each age specific zone offers some of the latest interactive
technology for children aged two-16, with the aim of giving
children the opportunity to learn and embrace technology.

As examples, the youngest participants (up to two years) can
climb, slide and clamber in the nature themed soft play world
of Tumble, while for older kids, Game zone features a giant
plasma screen and X-Box. Mix is another area where budding
DJs and musicians can use a drum kit, mixing desk and video
technology to cut their own tracks or record their latest dance
moves, while Calm incorporates sensory features to
encourage quiet time. Another area, Chill, allows 13 year-olds
and above to discover a relaxation space for their exclusive
use. It includes ipod stations and TV and lounge seating.

The centre is open to both guests and non-residents and
guests of the hotel receive one free session per child, per day
during their stay. Additional sessions can be pre-booked for £8
per session, per child or £10 for non-residents. 
For further information visit
www.macdonaldhotels.co.uk/aviemore

Mercure Box Hill opens after extensive
nine-month refurbishment & redesign
THE HISTORIC Mercure Box Hill Burford Bridge Hotel has
undergone an extensive nine-month redesign across its public
spaces, restaurant and bar, bedrooms and meeting rooms to
transform its look.

The hotel is the second property the brand has unveiled in
the UK that showcases its new lobby concept, which was first
launched in Mercure London Bridge last year. Based on the 'la
table d'hôtes', the new lobby concept puts the customer
welcome at the heart of the experience. 

Guests who are looking for a hassle free check-in and out at
the hotel, which is located at the foot of Box Hill in the Surrey
Hills, are able to do so around an oak table by friendly staff
who are on hand round the clock to ensure all guests receive a
warm welcome. 

Mercure is a 'locally inspired' brand and this is shown
through the personal touches which pay homage to the literary
roots of the area and historical background of the hotel. For
example, in the Emlyn restaurant words from Austen’s classic,
“Emma” can be found quoted on the wall, reminding guests of
the Box Hill picnic set in the novel. Retro Penguin books can
also be found in the library area of the lobby to encourage
guests to submerge themselves into the literary world that
encapsulates the area and property. 

The hotel features 57 guestrooms styled with a
contemporary and luxurious design that upholds traditional
features. Each room showcases unique artwork, which is
printed on antique mirrors and fabrics, and is furnished with a
flat screen TV with international satellite channels. High speed
Wi-Fi is available throughout the hotel free of charge and 24-
hour room service is also available. 

hotelbulletin

BEST WESTERN Mytton Fold Hotel & Golf Club has launched
FootGolf which replaces tee times with kick offs and goals with
holes to create the ultimate in ball games. The aim of the game
requires players to get the football in the hole in as few kicks as
possible. The game is ideal for some family fun enjoyed over nine
holes, whilst fitness fanatics can chase the ball around the full 18-
hole course. Prices start from £10 per person for 18-holes, while
rooms start from £75 per night based on two adults sharing
including breakfast. 
For details see www.bestwestern.co.uk or call 0844-573 7373.

InBrief
●  CASA DE Carmona has relaunched as Casa Palacio de Carmona

with 15 upgraded rooms, a new tapas bar plus a collection of new
excursions, including thoroughbred horseback riding. Located 15-
minutes from Seville airport, the boutique hotel offers guests the
opportunity to explore Carmona and Seville, with guided
excursions. Double rooms start from £110 per night. 
See www.casadecarmona.com   

●  THE RITZ-Carlton, Abama in Tenerife will unveil its Ritz-Carlton
Club in November which will offer the comfort, convenience and
privacy of a hotel within a hotel. Features include a private guest
lounge, 20 deluxe rooms and two suites. The club will be situated
on the tenth floor of the resort’s Citadel building. 
For details see www.ritzcarlton.com/abama

●  SUPRANATIONAL HOTELS is actively targeting emerging markets
to expand its current 700 strong portfolio of three-, four- and five-
star hotels. The group is looking to build its portfolio of
destinations within South America, India and Japan where
business and leisure travel continues to grow.

●  South Sands Hotel in Devon has announced its selection of
Christmas and New Year's Eve packages. A two-night stay in an
Optimist room, based on two sharing, leads in at £775 for a New
Year's Eve package, while a three-night Christmas package costs
from £995. For details see www.southsands.com

Mercure Box Hill Burford
Bridge Hotel

The new activity centre
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WITH TWO of its newest ships set to debut in the coming
months, Royal Caribbean International is increasing its
trade support with a series of new initiatives to get
agents up to speed with the latest technology and to
provide the selling tools they need to convert into sales.  

The line has introduced a new ‘Quantum Hub’ on its e-
learning programme Cruising for Excellence (CFE),
allowing agents to brush up dedicated modules including
Dynamic Dining, Entertainment, Accommodation and a
general overview of the ship. Each module takes less
than ten minutes to complete, and agents can now access
the learning experience via iPads and iPhones, following
the introduction of a new HTML5 version.

The line's sales team will also be taking part in more
than 35 roadshows on behalf of High Street consortiums
TUI and Thomas Cook to support selling and encourage
agents to engage the new technologies, entertainment

and dynamic dining available on the newest ships. The
dedicated series of Quantum of the Seas and Anthem of
the Seas roadshows is expected to hit more than 1,000
agents across the country between now and October.

The sales team will also be armed with exclusive hard
copies of the dedicated Anthem of the Seas travel guide
to demonstrate to agents all the things available on the
ship. The interactive guide is also available online at
www.cruisingpoweruk.co.uk/brochures.php

Meanwhile, select groups of top selling agents will get
to experience one of three ship based ‘Seminars at Sea’
planned for this autumn. 

More than 75 agents will be taken on Allure and
Majesty of the Seas in November, giving them an
immersive first-hand experience of the features and
activities available to guests.
For more information visit www.cruisingpower.co.uk

Royal Caribbean International launches trade blitz in advance of ship launches
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THE SOUTH Pacific Tourism Organisation and destination partners, Tahiti, Papau New Guinea, Samoa and Vanuato will be visiting
the UK next month. Training takes place in Cambridge on October 20, in Gatwick on October 21, Solihull on October 22 and Chester
on October 23. The evenings commence with welcome drinks at 18.00 before a three-course themed dinner is served between
presentations on the Islands that make up the South Pacific at 18.45 until 21.30.
To register or for details email events@destination-representation.com
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Win a Kindle with
GNTO training
THE GREEK National
Tourism Organisation is
offering agents the chance
to win one of two Kindles
by completing its online
travel training modules
before November 30. 

Agents successfully
completing the modules
beforehand will also be
automatically entered into
a bi-monthly competition
(running every two months
until December) to win
one of two goodie bags
filled with Greek products.
For details see ott.travel

Learn and earn with the new FRHI Famous Agents Academy
MEMBERS OF FRHI Hotels & Resorts' Famous Agents programme are set to learn more and
earn more through the creation of the Famous Agents Academy.

FRHI, the operator of Raffles Hotels & Resorts, Fairmont Hotels & Resorts and Swissôtel
Hotels & Resorts, has enhanced its programme to further travel agents' understanding of its
three hotel brands and the guest experiences each has to offer.

The Famous Agents Academy has been developed in conjunction with and is accredited by
Travel Agent University. Upon successfully passing each module, members will receive both
course credit with Travel Agent University as well as bonus Famous Agents points. 

The number of credits and points earned will vary from course to course and agents can
choose from a variety of courses and material which can be covered at their own pace. 

Courses will be updated on an ongoing basis to ensure material is current and engaging, so
member agents are encouraged to check-in regularly to refresh their knowledge. Members earn
points for qualified room nights booked at any of the company's hotels globally, which can then
be redeemed for complimentary hotel stays, retail gift cards and other rewards. 

After submitting an online application form, agents receive a membership number, which can
be used immediately to track client reservations and earn points that can later be redeemed for
free room nights.
For further information visit famousagents.frhi.com

Win a holiday with Virgin Limited
Edition's new e-learning tool 

AGENTS HAVE the chance to win a luxury break to one of
Sir Richard Branson’s award-winning retreats when they
complete Virgin Limited Edition’s new ‘get savvy' e-
learning tool. 

Designed to give members of the travel trade more
confidence whilst selling the collection, the training offers
fun learning modules, Q&A’s and the chance to become
‘Savvy Star of The Year’ and win a holiday.

The new tool covers all of Sir Richard's private collection
of properties which include Necker Island, Ulusaba Private
Game Reserve and the newest edition to the collection -
Mont Rochelle Hotel & Vineyard in South Africa. 

In addition to e-learning, the site also highlights recent
news, current offers and schedules for the company's
webinars.
For further information or to register for the e-learning 
see www.vlesavvy.com

OCEANIA CRUISES is taking its ‘Recipe for Success’
training programme on the road, offering a series of in-
depth training programmes in six locations across the UK
between September 30 and October 22, open to all agents
pre-booking a place.

The training, conducted by the line's regional sales
managers, will take place from 14:00-17:00, and will provide
full product training on the company's global cruising
programme on board its five mid-sized luxury cruise ships.

Training takes place in Bristol on September 30,
Birmingham on October 1, Glasgow on October 10, Crewe

on October 16, Maidstone on October 21 and Newmarket on
October 22. 

Participants will have the chance to win spot prizes at
each event, and all attendees will be automatically entered
into a draw to win a ten-night cruise for two in a Concierge
Level Stateroom on any of the line's ships, worldwide.

To sign up for one of the events, agents should email
agencysales@oceaniacruises.com to advise which venue
they wish to attend, including name and email contact.
For more information visit www.oceaniacruises.com or 
call 0845-505 1920.

Oceania Cruises’ ‘Recipe for Success’ training programme takes to the road

trainingbulletin

THE SEYCHELLES Discovered roadshow dates have been announced. The evenings, which will
be held next month, are hosted by the Seychelles Tourist Office and a number of companies -
including Air Seychelles, Etihad, Hotel Coco de Mer, Berjaya Hotels and Resorts, Hilton
Seychelles, Denis Island and Indian Ocean Lodge, Praslin - will be visiting.

The events take place in Gatwick on October 28, in Norwich on October 29 and in Lincoln on
October 30. The evenings commence with welcome drinks at 18.00 and run until 21:30. They
include a three-course dinner and presentations. 
To register email events@destination-representation.com

Advantage
announces dates
for regional cruise
conferences
ADVANTAGE HAS
announced a series of
regional cruise conferences
in association with CLIA for
Cruise Champions and
members looking to grow
their cruise business.

One-day events will run
in Birmingham on October
8, Leeds on October 9 and
London on October 22.  

In Belfast on October 28
and Glasgow on October
29, the organisation is
combining the cruise
conferences, from 14:00-
17:00 with the CLIA
roadshows from 17:30,
enabling members to
attend two events in one
day.

The conferences will
include a market update,
participation from cruise
lines from all market
sectors and interactive
sessions for delegates.

Claire Brighton, senior
commercial manager at
Advantage, said: “The
cruise conferences are an
opportunity for frontline
cruise consultants to learn
more about current market
trends, see what’s new in
the world of cruising, meet
our cruise line partners in
a marketplace style and
gain a greater
understanding of their
product.”
To register, call Claire
Brighton on 020-7324 3933
or email cruise-
champions@advantagetrave
lpartnership.com

Seychelles Discovered roadshow dates announced
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THE GIBRALTAR Tourist Board's training modules are now live and offer agents the
chance to win a range of prizes, along with certificates, in-house training and fam trips. 

Agents signing up and completing the course before the end of November will have
the chance to win a kindle Fire HD, while a runner-up prize of £50 in M&S vouchers is
also being offered. 
For further information visit www.gibraltartraining.com

Seabourn launches new Seabourn Academy module for
agents to highlight new destinations & voyages
FOLLOWING NEW brand developments this year, Seabourn has added a new refresher
course to its Seabourn Academy agent’s training programme.

By taking the new Course 201, agents who are already graduates of the academy can
learn about new destination highlights for 2015; gain an understanding of the line's new
Extended Explorations voyages and the new alliance between Seabourn and UNESCO;
become familiar with the line's all-suite accommodation and entertainment concepts; and
learn how to secure more repeat business from their clients through the company's
onboard cruise sales consultants.

Lynn Narraway, the company's managing director UK & Ireland, said: “There have been
many exciting Seabourn developments over the last few years, and this is an easy way for
agents to learn more about these in one place. 

"Course 201 acts as a refresher for agents who have already completed Seabourn
Academy and an essential learning tool for agents who haven’t yet started on the course.”

The new programme is now divided into seven core courses and, utilising video and
interactive technology, is conducted online at the agent’s own pace. 

The seven modules cover the following topics in depth: An introduction to luxury
cruising; The Seabourn difference; The Seabourn fleet; The world of Seabourn; Selling to
luxury clients; Support to help you make sales; and Seabourn refresher.

Agents who are members of CLIA can log on to www.cruiseexperts.org to work through
the course in their own time.  Once all the modules have been completed, agents will
receive a graduation certificate and can add an extra five points per module to their profile
which counts towards CLIA accreditation and Ambassador status. Non-members will be
able to access the training programme directly at www.seabourn.co.uk
For more information email salessupport@seabourn.co.uk or call 0844-338 8690 and for
information on itineraries and fares call 0843-373 2000 or visit www.seabourn.co.uk

Travel 2 plans 
new modules

TRAVEL 2, which says it is a
big believer in helping
agents develop their
knowledge to improve sales,
is planning on adding new
modules to its T2 Academy. 

The company's marketing
partnership manager,
Lindsay Miller, said: "More
than 3,000 agents have
registered for the T2
Academy since its launch in
2012 completing more than
50,000 modules covering
destinations, air product
and ground suppliers. 

"In the past few months
we have added seven new
partners including Virgin
Australia and Anantara
and have four new
modules planned to go live
later this month.

"Agents can learn and
earn with T2 Academy, and
also go from desk to
destination with the likes
of our incentive with Fiji
Tourism. Any agent who
completes the Fiji module
in the T2 Academy will be
entered into a prize draw
to win a place on a Fiji fam
trip.”

trainingbulletin

THROUGHOUT JULY, Brand USA called upon members of its agent training website, the USA Discovery Program, to choose the
topics for the next two new Specialist training modules. Agents could vote for one of five options, based on what they sell and what
their clients ask for, and National & State Parks and Luxury Experiences were the two subjects that came out on top. The two new
modules will be launched later this year at www.usadiscoveryprogram.co.uk

Sign up and win a kindle from the Gibraltar Tourist Board
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THE TRUE Blue Bay Boutique Resort in Grenada has launched an early booking offer for
free nights for stays during 2015. The offer, which must be booked by October 31, offers up
to two free nights on seven-night stays up to December 14, 2015, and is available on all-
inclusive and bed-and-breakfast rates. 
For more information visit www.truebluebay.com

FOR THE first time, Carnival
Pride will operate a series of
ten- to 14-day Caribbean
cruises round-trip from
Baltimore and one-way
between Baltimore and San
Juan, as well as new five-
day Bermuda cruises and
six- and eight-day
Caribbean/Bahamas
voyages, which will begin in
October 2015.   

The line's president and
CEO, Gerry Cahill, said, “Our
guests and travel agent
partners have been seeking
more varied options from the
North East – particularly
longer length voyages – and
we’re delighted to expand
our schedules from
Baltimore and San Juan to
provide these attractive ‘Fun

Ship’ cruise offerings from
these ports. The new
voyages not only provide
holidaymakers with an
abundance of five- to 14-day
cruise choices, but also
feature a wide range of
spectacular island
destinations throughout the
Caribbean, Bahamas and
Bermuda.”

Carnival Pride will operate
a series of ten-, 11- and 14-
day cruises either round-trip
from Baltimore or one-way
between Baltimore and San
Juan in 2015 and 2016. The
ship will also sail two five-
day Bermuda cruises in
2015/16 – one departing on
October 26, 2015, and
another on April 10, 2016.
The cruises spend two full

days at Heritage Wharf,
where guests can
experience a variety of
watersports and visit
historic sites such as the
Royal Naval Dockyard and
Gibb’s Hill Lighthouse, the
oldest cast iron lighthouse
in the western hemisphere.  

Additionally, three six-day
Bahamas cruises, operating
round-trip from Baltimore
and featuring visits to
Freeport and Nassau, will
be offered. The value-
packed cruises, which
depart on November 30,
December 20, 2015, and
February 14, 2016, provide
consumers with a new short
duration cruise option from
Baltimore.

The line's Pride will also

offer a new series of eight-
day eastern Caribbean
voyages departing from
Baltimore and featuring
Grand Turk, the private
Bahamian island of Half
Moon Cay and Nassau.
Departure dates for these
voyages include October 18
and 31 and December 26,
2015, as well as February 20
and April 15 and 23, 2016. 

Meanwhile, this autumn,
Pride will undergo a multi-
million-dollar makeover that
will add a variety of dining,
bar and entertainment
innovations that are part of
the line’s Fun Ship 2.0
product enhancement
initiative.
For more information visit
www.carnival.co.uk

A SPECIAL honeymoon to stimulate
the body’s five senses – taste, sight,
sound, touch and smell – is being
introduced by boutique hotel, Cap
Maison in Saint Lucia, for newly-wed
couples or those celebrating a special
occasion. 

The Five Senses Honeymoon
consists of special activities, each
designed to stimulate a different sense
and to showcase the island’s unique
attributes.

The elements include Taste – a
private tasting dinner featuring island
produce at a choice of locations around
the resort; Sight – a sunset cruise on a

luxury motor yacht with drinks around
the historic Pigeon Island; Sound –
drinks in a naturally formed rock pool
at the base of the cliff whilst listening
to the sounds of the waves crashing on
the rocks; Touch – a couple’s massage
in the hotel spa or at a location around
the resort with bespoke treatments;
and Smell – a tour of the early
morning food market with the chef to
discover the island’s indigenous
produce and a private cooking class.

Prices for the package start from
£2,391 per couple for a seven-night
stay in a Villa Suite with Jacuzzi on a
bed-and-breakfast basis.

Carnival Pride to operate series of ten- to 15-day Caribbean sailings 

Cap Maison
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New ‘Five Senses’ honeymoon package from Cap Maison from £2,391
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THIS NOVEMBER Curtain Bluff is hosting
The Perfect Match: Tennis & Wellbeing with
Annabel Croft and Andrew Castle.  

Now in its second year, both players will
be offering hands on coaching alongside
tennis legend Owen Davidson, offering
instructional clinics, strategy workshops
and pro-am matches. 

Additional activities include fitness
classes such as Zumba, yoga and Pilates, a
spa treatment and a sailing trip to English
Harbour with lunch.

Guests can participate in a wide selection
of inclusive watersports such as scuba
diving (PADI required), deep sea fishing,
twice daily snorkelling trips, water skiing
with tuition, hobie-cat sailing lessons,
banana boating and wind surfing.

A seven-night stay at the five-star resort
for The Perfect Match Tennis & Wellness
week from November 15-22 costs from

£2,999 per person, based on two adults
sharing a deluxe room on an all-inclusive
basis. It includes participation in the tennis
week activities with flights and transfers,
booked through Tropic Breeze.

For details call 01752-880880 or see
www.tropicbreeze.co.uk

This autumn, the resort is also offering
seven nights for the price of five, with prices
leading in at £2,795 per person, saving
£2,200 per couple with Elegant Resorts
(www.elegantresorts.co.uk). It is based on
two sharing a Junior Suite on an all-
inclusive basis and includes Economy flights
from Gatwick with British Airways and
private transfers, based on a November 10
departure. 

The offer is valid for travel between
October 26 and December 18.
For further details visit
www.curtainbluff.com

BELLEVUE PLANTATION
House in Barbados is
offering a series of
‘Tropical Winter Warmers’
accommodation packages
for autumn/winter for up to
16 guests, valid from
October 1 until March 31,
2015 (except between
December 15-January 14).

With prices from £240
per person for six nights,
(£40 per person, per night),

select groups of families
and friends or corporate
bookers can take
advantage of additional
rooms and benefits on a
complimentary basis
depending on a minimum
number of rooms booked,
while a standard 10%
commission is available to
the travel trade. 

Guests who book the
whole house for a

minimum of seven nights
will be offered the use of
Bellevue’s modern three-
bedroom sister villa,
Coconut House, in
Nonsuch Bay, Antigua for
free. It is also possible to
book all or part of Bellevue
Plantation House on a
single night/daily hire
basis.
For further information visit
www.bellevuebarbados.co.uk 

Funway offers
Barbados beach
getaways from

£869
FUNWAY HOLIDAYS has
put together its top holiday
picks in a dedicated
brochure – ‘Sensational
September’ including
Barbados beach getaways
from £869 per person.

The deal includes seven
nights at the four-star
Accra Beach Hotel & Spa
with flights with Thomas
Cook Airlines from
Manchester. The price is
based on two sharing for a
November 27 departure.
Clients wanting to book for
14 nights pay an additional
£456 per person.

The operator is also
offering seven nights' all-
inclusive at the three-star
Barbados Beach Club, with
prices from £875 including
flights with Thomas Cook
Airlines from Manchester.
The price is based on an
October 9 departure and a
holiday extension to 14
nights costs an additional
£410 per person.
For more details see
www.funway4agents.co.uk

FOR CLIENTS who have missed
April’s Red Moon Eclipse, there’s
another opportunity to see the rare
sightings on October 8. 
Elite Island Resorts is promoting
stays at its properties - on Antigua,
Barbados, St Lucia or the private
Island resort Palm Island in the

Grenadines, to take in the eclipse,
which begins at 05:18 and ends at
07:16. For details on the eclipse visit
www.timeanddate.com/eclipse
Blue Bay Travel is offering seven
nights’ all-inclusive stay at St 
James Club Morgan Bay, St Lucia
from £1,099 per person in a Garden

View room, offering a saving of £800
per person. The deal includes flights
from London with 23kg luggage
allowance, valid for an October 2
departure for bookings made by
September 30. 
To book or for more information call
0844-371 4004.

Elite Island Resorts promotes breaks for next month’s Red Moon Eclipse

caribbean

Until December 19, Viceroy Anguilla is running a ‘Jet Away’ offer to help guests offset their flight costs to the Caribbean island; for bookings
of more than five nights guests can receive up to £3,000 resort credit. Prices lead in at £297 per room, per night for a stay in a Viceroy King. 
 For details see www.viceroyhotelsandresorts.com/anguilla

Belleuve Barbados offers commission on autumn/winter packages

Curtain Bluff hosts ‘Perfect Match’ tennis and wellbeing breaks
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SANDALS RESORTS
International has announced
its Autumn Sale, offering
discounts of up to 40% on
holidays at Sandals and
Beaches Resorts. 

This year, the operator has
teamed up with British
Airways, Virgin Atlantic and
Thomas Cook Airlines to
provide new offers, while
agents booking holidays for
clients by September 30 will
receive a free No.1 Traveller

lounge pass and premium
security access to offer their
customers. 

Sale highlights include a
seven-night stay in a Butler
Village Honeymoon Poolside
Villa room at Sandals Grande
Riviera Beach & Villa Golf
Resort from £2,049 per
person, for bookings made by
September 23. The deal,
which is valid for travel on
selected dates in 2015,
includes all-inclusive

accommodation, roundtrip
BA Club World flights,
transfers and complimentary
No.1 Traveller Lounge
Access.

Agents booking by
September 23 can also offer
their clients seven nights at
Sandals Barbados from
£1,499 per person. It includes
an all-inclusive stay in a
Caribbean Village Deluxe
room, flights, transfers and
complimentary No.1 Traveller

Lounge Access, and is valid
for travel on selected dates
next year. 

Alternatively, the same
deal applies for seven-night
stays this year at Sandals
Regency La Toc Golf Resort &
Spa in Saint Lucia, with
prices starting from £1,632
including a one-way
Premium Economy upgrade. 
For more information call
020-7590 0210 or visit
www.sellingsandals.co.uk

EXPLORE’S 15-day Cuba Libre! tour
offers a discovery of the island’s
revolutionary history and
contemporary Caribbean culture of
Cuba. 

Visitors will take in the colonial
highlights in the capital of Havana and
absorb the laidback atmosphere in
Trinidad. During the tour, customers
will trek through the jungle to La
Comandancia de La Plata, where Fidel
Castro took refuge after an
unsuccessful uprising against Batista;
explore the Salto de Rocio Waterfall in

Topes de Collantes Nature Reserve
Park; and relax on Cuba’s beaches,
including those on Cayo Levisa Island. 

Tours depart from next month
through to June 2015 and cost from
£1,710 including flights; 12 nights’
hotel and two nights’ camping
accommodation on a bed-and-
breakfast basis; six other meals;
transport and the services of a tour
leader, driver and local guides. 
For further information or to book visit
www.explore.co.uk or 
call 0844-0499 0901.

British Virgin Islands become more
accessible with launch of new air service
GETTING TO The British Virgin Islands (BVI) is now even
easier as the BVI Tourist Board announces a new air
service. 

Connecting VC Bird International Airport in Antigua
(ANU) with T.B. Lettsome International Airport (EIS), Beef
Island, Tortola, the new flights launch on October 31. IATA
travel agents can access fares and make reservations on
all GDS with the flight prefix YO.

Operated by VI Airlink, the flights will operate two days a
week on Fridays and Saturdays. All-inclusive fares, from
£249 round trip, are scheduled to connect with the British
Airways and Virgin Atlantic flights to and from Gatwick,
providing a supplementary service to the current LIAT air
service operating from ANU to and from EIS. The
configuration of the aircraft gives each passenger a window
seat with complimentary drinks.

Commenting on the new service, the BVI’s director of
tourism, Sharon Flax-Mars, said: “Our passenger numbers
from the UK have been growing and I am proud to say that
we listened to our industry partners and added the extra
airlift they need.”

Ginny Hawksley, the tourist board’s UK manager, said:
“The launch of these new flights enables travellers from
the UK to enjoy more time in the British Virgin Islands
thanks to a quicker transfer time in Antigua. The
personalised meet and greet concierge service also takes
the stress out of connecting flights and ensures guests
arrive in style and depart feeling truly relaxed.”

Explore offers 15-day Cuba option from £1,710 

Cuba

Autumn sale from Sandals & Beaches Resorts offers savings of up to 40%
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HALF MOON in Montego Bay, Jamaica is highlighting heritage tours
by bicycle. The guided bike tours trace the 60-year history of the
luxury resort and start at the West Cottages – the oldest part of the
resort, taking in the Dolphin Lagoon, nature reserve and golf course.
The tour includes a stop at Sunrise Beach for a drink of coconut water
and ends at the yoga pavilion at the Fern Tree Spa with a power shake
or smoothie. Bike hire for adults and children is free to guests. 
For details visit www.halfmoon.com
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*Carnival in the Capital Day  will consist of Lunch, a Spa Treatment, a show, late night pizza and overnight accommodation  
  for a lucky winner and their friend. Transport to London not included. Prize to be taken before Nov 30th 2014.

BOOK NOW AND YOU COULD ALSO WIN!
Book any Carnival Cruise between 1-30 September 2014 and be 
entered into a daily draw to win one of 30 Carnival Family Beach 
Packages (that’s one up for grabs every day!)

PLUS, one lucky booker will win a “Carnival in the Capital*” day  
for them and a friend with some of the Carnival UK Sales Team.

Your clients will LOVE you for selling them a Carnival Caribbean cruise 
this September.

We’re offering fantastic pricing and two-category upgrades on selected 
sailings between 1st September 2014 and 31st March 2015.
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THE PARADISE Beach Hotel
is a new edition to
accommodation on Nevis,
and is located directly on
the beach. 

The property offers
three- and four-bedroom
luxury villas each featuring

an individual butler and
chef.

For further information see
www.paradisebeachnevis.com

Meanwhile, other hotels
on the island are featuring
special packages for
autumn and winter. 

The Four Seasons Resort
Nevis is offering a
complimentary fourth night
with every three
consecutive paid nights,
while the Hamilton Beach
Villas & Spa Nevis is
promoting a Festive Escape

package, where guests can
stay for a minimum of ten
nights from $398 per
person between December
19 and January 5 including
breakfast. 
For details email
info@thehamiltonnevis.com

JEAN-MICHEL Cousteau, son of the
legendary Jacques-Yves Cousteau,
will open a dive centre on the
Caribbean island of Petit St. Vincent
(PSV) in the southern Grenadines
before the end of the year. 

Following extensive research of the
reefs and aquatic life in the region by
Jean-Michel and his team, he felt
PSV would be the ideal place to share
the wonders of coral reefs with
guests and locals.

The newly established local
company, known as 'Jean-Michel
Cousteau's Caribbean Divers', is
owned and operated by Jean-Michel

Cousteau and long time colleague,
Don Santee. It will provide guided
dives as well as diving instruction
and PADI certifications for all levels
of divers. 

While the new facility will operate
independently of the resort, they will
share some facilities including the
existing dock and boathouse. An on-
staff naturalist/marine biologist will
offer guided underwater tours and
hikes around the island with the goal
of educating and entertaining guests
about the area's ecosystems.   

In addition to the new dive centre,
PSV is also working with scientists at

the Santa Barbara-based non-profit
Jean-Michel Cousteau's Ocean
Futures Society to reduce the island's
environmental footprint and make
operations 'greener'. For example,
the resort has replaced plastic
drinking bottles with reusable glass
bottles with sealed tops, installed a
wastewater treatment plant to reduce
the discharge of untreated waters
and planned a retention pond for
natural filtration using water lilies,
tilapia fish and frogs which will assist
in natural mosquito reduction. 
For further information visit
www.petitstvincent.com

Petit St. Vincent welcomes opening of new dive centre for winter
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COBBLERS COVE in Barbados and The Cotton House in Mustique have
teamed up to offer a twin island holiday. Guests can stay for a week at
each property with a number of complimentary exclusive extras -
including flights from Barbados to Mustique – worth more than
£1,000 per person. The offer also includes complimentary transfers
on both islands, a three-course dinner at Cobblers Cove, a beach
picnic in Mustique and private island tours of Barbados and Mustique.
The 'Sugar and Spice' offer is available up to December 19 and
between April 1 and December 19, 2015, with prices starting from
£4,560 per person based on two people sharing for 14 nights.
For details see www.cobblerscove.com and www.cottonhouse.net 

InBrief
●   JUMBY BAY, a Rosewood Resort near Antigua, has arranged a

new cycle-in beach-cinema series where guests can watch
family-friendly films on the big screen, complete with snacks, a
choice of cocktails, bubbles or wine for grown-ups and mocktails
or hot chocolate for kids. Guests are provided with bikes during
they stay and nightly rates at the property start from
approximately £645.60 per person on an all-inclusive basis. 
See www.jumbybayresort.com 

● WORLD MUSIC fans can experience the 18th celebration of
creole music this year in Dominica between October 24–26.
Tickets at the Windsor Park Sports Stadium cost £27 per night or
£73 for a season ticket, which includes access to all three nights. 
 Visit www.wcmfdominica.dm for details. 

● CELEBRATING ITS 21st anniversary this year, the annual Aruba
Reef Care Project is a massive clean-up of the island’s beaches
and dive and snorkel sites. Running throughout this month,
with a focus on a different area on certain dates, the event is
Aruba's largest volunteer environmental initiative and helps
raise awareness about the importance of protecting the
environment and focuses on the conservation of clean
underwater sites. For details email castroperez@gmail.com. In
hotel news, Hyatt Hotels and Resorts is to operate a new hotel
in Aruba’s capital, Oranjestad, while a new Hard Rock Hotel will
also open nearby late next year. Riu has also announced that it
will buy and rebrand the existing Westin Aruba Resort,
rebranded as Palace Antillas which opens this winter. 
For more information see www.aruba.com

Nevis welcomes launch of Paradise Beach Hotel 
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TO CELEBRATE the launch
of additional British
Airways and Monarch
Airlines' flights to Tobago
this autumn and winter,
agents are being given the
chance to win a seven-
night, half-board stay for
themselves and a friend at
Tobago’s four-star
Magdalena Grand Beach &
Golf Resort, including
flights. 

Agents will also have the
chance of winning a range
of other prizes including a

Samsung Galaxy Tab III and
one of five iPod Shuffles. 
To be in with a chance of
winning, agents need to

submit their answers to the
three questions at
www.magdalenagrand.com/
ukwin by November 30. 

THE TOBAGO House of
Assembly has announced
an increase in the winter
flight services of British
Airways.

From October 27, two
additional BA flights will
operate via Antigua to the
island of Tobago, increasing
capacity on the route by

100% to meet demand.
Holidaymakers can

extend the standard one-
week stay to a ten- or 11-
night holiday, while those
visiting family can shorten
the stay to a four- or five-
night visit depending on
their needs.

The increase will also

make twin-centre
Caribbean stays easier, and
couples looking to travel for
their honeymoon will benefit
from being able to jet off
straight after a weekend
wedding. 
For more information on
Tobago visit
www.tobagostyle.travel

Magdalena Grand Beach & Golf Resort

caribbean
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HOLIDAYMAKERS
LOOKING for winter
sunshine will have more
choice when British
Airways increases its
long-haul flights from
Gatwick.

The airline will
increase services to top
winter hotspots, with
extra services to the
Caribbean and, for the
first time, will be offering
non-stop flights to Punta
Cana in the Dominican
Republic, with a twice-
weekly service. 

Colm Lacy, the
carrier’s Gatwick
commercial director,
said: “These extra flights
mean families and
holidaymakers will have
even more choice to
enjoy the winter
sunshine, with fantastic
direct services to Punta
Cana. This builds on the
extra flights we
introduced for our
summer 2014 season,
thanks to adding an extra
Boeing 777 to our long-
haul Gatwick fleet.”

Return flights from
Gatwick to Punta Cana
cost from £592, including
all taxes, fees and
charges. 
For further information
see
www.britishairways.com

BA launches 
winter flights to

Punta Cana 

Tobago welcomes additional airlift from BA this winter

Win a stay at Tobago's Magdalena Grand Beach & Golf Resort

InBrief
●  THE BRITISH Virgin Islands is celebrating Culinary

Month in November. Visitors can expect VIP
dinners, entertainment, free food samplings,
wine tasting and disco unted rates at
participating restaurants.
For details see www.bvitourism.co.uk and
www.bvifoodfete.com

●  THE 30-suite Calabash Grenada
(www.calabashhotel.com) in Grenada will

reopen on October 4 following a two-month
refurbishment that sees the redesign of all one-
bedroom pool suites and the renovation of
Rhodes Restaurant, the award-winning
Caribbean outpost of celebrity chef, Gary
Rhodes. Meanwhile, the island has secured its
first ever West Indies vs England Test. The cricket
rivals will meet on Grenada from April 21-25,
2015, after the first Test in Antigua and before
the third Test in Barbados. 
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CRYSTAL SKI will offer skiers in the north west improved
access to Finnish Lapland's ski resorts this winter with
direct flights from Manchester to Kussamo in north-
eastern Finland. 

The new weekly charter service will run from
December 21 to February 15, 2015 offering direct access
to the resorts of Ruka, Iso-Syote and Salla.

Salla, which is new to the company's ski portfolio is
ideal for beginner skiers as there are just 15 pistes, and
the hotels and cabins are a five-minute walk from the ski
area. There is also a range of non-ski activities for those
who don't want to ski all day including a Northern Lights
reindeer safari and a snowmobile excursion to the
Russian border. 

Accommodation is predominantly in wooden cabins,
which are located in forests surrounding the ski slopes. 

A seven-night holiday leads in at £429 per person

including accommodation (based on four sharing) at the
Sallainen Cabins, with flights from Manchester and
transfers.

Ruka, which is 25-minutes north of Kuusamo Airport,
is at the base of the ski slopes and houses a ski school
that offers activities for kids as well as ski and
snowboard lessons. 

Seven-night holidays cost from £409 including
accommodation at the three-star Ruka Suites (based on
four sharing) with flights from Manchester and transfers.

Meanwhile, Iso-Syöte, south of Kuusamo, is a small ski
resort located 150km south of the Arctic Circle. Seven-
night holidays cost from £525 at the Iso-Syöte Cabins
(based on four sharing), including breakfast, flights from
Manchester and transfers. 
To book or for more information see
www.crystalski.co.uk

TRANSUN HAS announced a new one-
off route to see the Northern Lights
from Robin Hood Airport Doncaster
Sheffield.

It will be the first four-night trip
from the Yorkshire airport to see the
Aurora Borealis via Sweden. 

The operator’s Arctic Spirit trip will
depart from Doncaster Sheffield on
January 7, 2015, landing in Kiruna, the
northernmost town in Sweden. 

Travellers will visit a remote part of
Lapland, with all the hotels and cabins
on the official Northern Lights Route –

now an officially designated journey by
the Scandinavian Governments due to
the intensity of the Aurora in the
region.

The trip, which leads in at £699 per
person, will include husky sleds and
snowmobile rides, as well as a
reindeer camp, forest trek and snow
shoeing.cThere will also be a talk
about the Northern Lights by guest
speaker and award winning
astronomer, Dr Stuart Clark. 

Meanwhile, the operator offers a
popular day trip to see Santa in

Lapland, flying from Doncaster
Sheffield on December 13.

Families will have a private visit with
Santa in his cabin, with the option to
take part in reindeer rides,
snowmobiles and husky dog sleds.

The company also offers an
extended three-day ‘Sleigh Bells
Ringing’ experience, which includes a
reindeer sleigh ride, husky and
snowmobile experiences and a private
family meeting with Santa. 
For more information visit
www.transun.co.uk

Visit the Northern Lights in new flight from Doncaster Sheffield

Crystal Ski to operate direct flights from Manchester to Kussamo
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TABER HOLIDAYS has added a new Northern Lights Lodge and Husky Safari. Staying in the Northern Lights Lodge on the bank of
the Alta River, the four-night tour features a full day dog sledding, a Northern Lights hunt, ice-fishing, snow shoeing and the
chance to stay overnight with dinner at the Sorrisniva Igloo Hotel. Prices start from £1,795 per person and include flights from
Heathrow via Oslo, transfers, accommodation and some meals. Clients looking to spend an alternative night in the Igloo Hotel can
do so from £140 per person. Departures are on Monday and Thursday from January 7 to March 29, 2015.
For details call 01274-875199 or see www.taberhols.co.uk

lapland
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New glass igloos scheduled to open
near Arctic Circle in December 
NEW FOR winter 2014/15, and due for lunch on December 1,
are 15 glass roof igloos in a rural area near the Arctic Circle. 

Designed for overnight stays, the 20m² glass roof igloos
provide guests with an optimum viewing platform for watching
the Northern Lights whilst in the comfort of a warm igloo. The
accommodation is insulated with thermal glass roofs and
heated floors and each features twin beds, a bathroom and the
option for breakfast to be served in the igloo.

The igloos are located in a wooded area, 26km from the
capital of Finnish Lapland, Rovaniemi, and are part of Finland's
Arctic Snow Hotel. 

Whilst staying in the igloos, guests will have access to the
hotel's facilities with three restaurants, including an ice
restaurant, saunas, an outdoor Jacuzzi and hot tub, as well as
activities from snowshoe hiking to ice fishing and ice sculpting. 

Overnight stays in the igloos cost from £373 per night from
December 1 to January 5, 2015 and from £306 per night from
January 6 to March 31 including breakfast. 
For more information or to book see www.arcticsnowhotel.fi

FOR BOOKINGS CALL 01865 565 221 
OR VISIT WWW.TRANSUN.CO.UK

DAY BREAKS & 
SHORT BREAKS
FLYING FROM UK 
REGIONAL AIRPORTS

VISIT THE HOME OF 
THE REAL FATHER 

CHRISTMAS
in True Lapland

New Finnish airline expands 
direct Lapland flights

NEW FINNISH airline, Snowbird, is expanding its options
for direct flights from Gatwick to Lapland this winter. 

The carrier is offering two direct flights a week to
Enontekio from November 25 to April 25, 2015. 

The flights will operate on Saturdays and Tuesdays
and return fares cost from £285.
For further information see www.snowbird.fi

IWOULDN’T make a good Santa Claus. Sure I have the
figure for it and I like cold places, but I could never grow
a decent beard. Also I’m more morose than merry and

I’m also lazy. I’m so lazy I would even use couriers to
deliver all the presents on Christmas Eve. So, if the big
guy does decide to retire I won’t be sending off my CV.

I discovered, when I chatted with Eva Kiviranta from
Visit Finland (http://tinyurl.com/pdf82ay) that Santa
Claus doesn’t actually live at the North Pole - he lives in
Rovaniemi, which is the capital of Lapland and he moved
there from his original home, Korvatunturi Fell. 

The Fell is shaped like an ear, which made it the ideal
location as Santa used it to hear all the wishes from every
child in the world.

Unfortunately a friend, Uncle Marcus, accidentally
revealed the location of Santa’s workshop. Many tried but
they all failed to find Santa’s HQ. Drastic actions were
needed, as sooner or later the location would be
discovered. So, after years of failed attempts, Santa
decided to meet the people and he chose Rovaniemi as a
neutral meeting place, and hopefully it would keep his
Christmas secrets safe. This proved so successful he
decided to make Rovaniemi his new home.

Now you can experience Christmas every day as
Rovaniemi provides many opportunities to get into the
festive spirit. You can visit Santa’s Office, his Post Office or
even Santa’s own cavern at the underground SantaPark.

Rovaniemi is 825km north of Helsinki and you don’t
need flying reindeer to get there. There are daily flights
from Helsinki, trains, coaches and you could even drive if
you want to.

Luckily for people like me, there is much more to
Rovaniemi than Santa Claus.
To find out more visit www.visitrovaniemi.fi 

John tracks
down Santa
Claus' real
home...

by John Guinn, holiday researcher

John Guinn runs Holiday Hut and has a weekly
travel show on internet radio station, Secklow
Sounds. He also contributes regularly to UK
Health Radio.

lapland
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Cosmos Holidays offers extra value deals  
COSMOS HOLIDAYS' Lapland programme for December offers a range
of three- and four-night stays with a choice of two itineraries in the
popular Finnish Lapland resorts of Levi Fell (Ready, Steady, Snow) and
Yllasjarvi (Santastic Secret Forest) from Gatwick and Manchester. 

A range of four- and five-diamond rated hotels, apartments and log
cabin accommodation is available on all three-, four- and five-night trips
which includes a Christmas departure (five nights) and a New Year break
(five nights). 

Single parent families can benefit from offers at selected hotels for
departures on December 3, 6, 9 and 16, subject to availability.  

Prices for a three-night stay lead in at £709 per adult and £615 per child,
while a four-night stay costs from £965 per adult and £805 per child. 

The company is also offering a selection of extra value deals. As an
example, guests at the Hotel Levitunturi qualify for free entry to the kids
activity centre and also receive one free entrance per day to the resort’s
Spa Water World with its 17 indoor and outdoor swimming pools. 

All durational trips include flights with in-flight meals and luggage
allowance of 20kilos; four/five-diamond rated accommodation plus Xmas
gala feast; ski suits and boots; a private meeting with Santa with a gift
and trip to his post office; Arctic Circle ceremony; toboggan, reindeer,
husky dog and snowmobile rides; and airport transfers. 
For more information see www.cosmos-holidays.co.uk

We asked our staff the
following question this week:
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the autobiography of
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Crossword:
Across: 1. IBIS, 3. ZAMBIA, 7. VALPARAISO, 9. CAYMAN, 10. CLUB, 12. UTAH, 14. JAIPUR, 17. ROGER MOORE, 
18. AMAZON, 19. MEON.
Down: 1. INVICTUS, 2. ISLAY, 4. ALAN, 5. BASEL, 6. QATAR, 8. ABERDEEN, 11. PALMA, 13. ALOHA, 15. POOLE, 16. PESO.

Highlighted Word: ISRAEL

Travagrams: (top) SuperBreak (bottom) Preferred Hotel Group 

Where Am I?: Vienna
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New packages & departures 
from Scandinavian Travel

SCANDINAVIAN TRAVEL'S brand skiLapland has announced a new range of
packages and departures for 2014/15. 

Luxury Father Christmas holidays give guests the opportunity to stay in
log cabins, experience husky and reindeer sleighs and test their ice driving
skills on a karting track. Also included is a private dinner with Santa and
Mrs Claus at their secret cottage.  

Departures are from Heathrow or Manchester on December 14, 20 and 21,
with three-night packages - including activities and full-board - leading in at
£1,365 per adult and £1,079 per child based on six sharing a two-bedroom
log cabin.

Meanwhile, guests can ski under the Northern Lights with the company's
Levi Skier’s Packages, offering savings of up to £138 per person in the popular
World Cup resort.  Available across all four-night or longer packages,
departures are from January 10 until the middle of April.  Guests can mix time
on the slopes with a host of evening activities - from snowmobiling to snow-
shoeing - and increase their chances of seeing the natural phenomenon.
There is also the option to add a night in a glass igloo or ice hotel. Four-night
packages, including ski equipment and lift passes, cost from £802 per person
based on two sharing a studio Levi Ski apartment.

The company is also offering its exclusive funSki Academy for children aged
seven-11, with English speaking instructors and a maximum of seven per group,
providing children with a supportive environment in which to develop their skills.  

As well as downhill skiing, cross-country skiing and snowboarding, guests
can take part in a range of family activities. Departures are on December 14,
21 and 27, February 15 and March 28 for seven nights, with prices from £1,075
per adult and £845 per child, for a room share at the Panorama Hotel in Levi.
For further information email enquiries@ski-lapland.co.uk or 
call 020-7199 6012.
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Don’t forget to
log onto www.travelbulletin.co.uk

and enter our competition

reservations@ukairpacific.com
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LUXURY

Prices & offers subject to availability

Fly from your local airport

5030

SAVINGS

Call 0800 008 7288

Cyprus
5 Columbia Beach
Resort B&B

DEPARTS 12 NOV

£671pp 

Early booking offer

SAVE
£182

Gran Canaria
5 Bohemia 
Suites & Spa B&B

DEPARTS 22 NOV

£956pp 

Early booking offer

SAVE
£238

Lanzarote
5 Princesa Yaiza
Suite Hotel Resort
DEPARTS 2 DEC

£813pp 

Reduced rates & free room 
upgrade 

Halkidiki
5 Eagles Palace
Hotel & Spa HB

DEPARTS 30 SEP

£946pp 

Free room upgrade 
& half board 

SAVE
£574

Corfu
5 Marbella Beach
B&B

DEPARTS 29 SEP

£754pp 

Algarve
5 Quinta do Lago
B&B

DEPARTS 8 OCT

£1,165pp 

SAVE
£350

BEST
PRICE

BEST
PRICE

100’s of luxury       
          offers available
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