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SPONSORS

Agents, come and join us at one of these informative, fun events and learn more about the accommodation 
and resort options available for tailor-made wedding and honeymoon packages. Soak up the luxurious 
ambience as you discover some of the most romantic destinations on o� er to meet your customers’ needs.

These evenings will involve a combination of networking and presentations, delicious food and drinks, 
exciting entertainment along with a free prize draw with a number of fabulous prizes to be won.

Registration: 18:00 hours
Networking & Presentations: 18:30 hours
Bu� et, Entertainment & Prizes: 20:00 hours
Carriages: 21:30 hours

To con� rm your place at one of these amazing events, email the names and job titles of up to 5 sta�  
members by Thursday 18th February 2016 to: gemma.reeve@travelbulletin.co.uk or telephone:

020 7834 6661
For more information.

These events are by invitation only and will be booked on a � rst come � rst served basis.

Wednesday 
24th February

The Grange 
Holborn Hotel, 

London

Monday 
22nd February
Crowne Plaza, 

Chester

 Honeymoons& Weddings
Invites you to attend a

agent networking evening
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WHEN IT comes to creating big life
moments, from seeing wildlife in its
natural habitat to experiencing iconic
sights, more than 60% of British adults
are prepared to invest more than the
average holiday in making their 'wish
list' a reality, according to Kuoni.

The operator reports that it has
seen holidays with an adventure,
cultural or touring element as part of
the itinerary grow at twice the pace of
stay-put beach breaks over the past
two years.

Whilst the Maldives, Thailand and
Sri Lanka top the best-selling
destination list for 2016, the rising star
destinations for the year ahead are led
by Japan, followed by Myanmar
(previously known as Burma), Kenya
and Namibia, which have seen the
biggest rises in bookings year-on-year. 

Another destination making an
impact on the travel market is

Vietnam, which has rapidly risen up
the best-sellers list over the last two
years. Unlisted in the company’s top
20 five years ago, advance bookings for
2016 show Vietnam at 12th position -
its highest ever point in the list of
best-selling destinations. 

Direct flights to Vietnam from the
UK have had a huge impact on
tourism over the past two years and
the country is adapting fast with
innovative new high quality resorts. 

Cuba, also listed in the top 20 list of
best-selling destinations at eighth
position, has become so popular that
demand is now outstripping supply.  

Tourism continues to thrive and the
message to 'see Cuba before it
changes' when it opens up to the
American market, has driven increased
bookings over the last 12 months,
putting pressure on a finite number of
hotel rooms particularly in Havana.

Despite 2015 being defined by
headlines - from the Tunisia attacks
to the economic meltdown in Greece
- the operator's report reveals
demand for worldwide travel shows
no signs of slowing. 

Whilst confidence in travel for wish
list destinations and experiences is
unabated, booking patterns for 2016
do reflect a hesitancy to book some
destinations, with Egypt dropping out
of the top 30, Morocco and Turkey
down and the ever-resilient Dubai and
Abu Dhabi experiencing a slight dent
in bookings year-on-year.

Yet with the pound riding high
against most currencies at the
moment, travellers from the UK are
enjoying some of the best value
holidays to many long- and short-haul
spots. African destinations in
particular are enjoying an upward turn

A TOTAL of 70 guests from the UK travel industry celebrated the ten-year anniversary of TCA Abu Dhabi’s UK office earlier this month at a
drinks reception and dinner held at the Hyatt Regency London – The Churchill. After dinner, guests were surprised by the arrival of two
Stormtroopers to celebrate Abu Dhabi’s role in the new Star Wars film - The Force Awakens. Pictured enjoying the evening are, from the left:
Lauren Ellis, TCA Abu Dhabi; Pete Brudenell, Kenwood Travel; Ben Coren, Selling Travel; Jeremy Pollock, Etihad Airways; Clare Bullock,
Travel Counsellors; Jay Desia, Mirabelle Communications; Jane Dawkins, TCA Abu Dhabi; and Natasha Berg, Yas Viceroy Abu Dhabi. 
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Haven boosts entertainment
programme at Thornwick Bay
HAVEN IS extending its exclusive entertainment
programme at new park Thornwick Bay in Yorkshire, with
live production shows from the Thornwick Theatre
Company joining its street theatre repertoire. 

The new shows will feature a selection of performances
from a group of handpicked industry professionals who will
sing, dance and act to entertain guests. 

They include: ‘MJ Legend’ – a tribute to pop legend Michael
Jackson; ‘Super Trooper Sing-a-long’ – an interactive show
that showcases ABBA’s classic hits collection; ‘The Great
British Summertime’ – a musical exploration of everything
Great Britain; ‘Evolution Rock’ – a rock fest extravaganza; and
‘Take to the Stage’, which gives guests the opportunity to get
to know the Thornwick cast. 

Prices for a break start from £99 for the family, based on a
family of up to four sharing a standard two-bedroom caravan
for four nights, arriving on April 18, including a 20% saving.
See bourneleisuresales.co.uk for details. 
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WEEKLY WIN...Wallace Arnold Travel in Halifax won SuperBreak’s
'booking of the week' in January as part of its turn of year
incentive. The agency won Frankie & Benny vouchers and pictured
receiving the prize is the agency's branch manager, Sue Brook
(left) with the operator's Kelly Giblin.

Sunvil showcases accommodation range in new 2016 Italy & Sicily brochure
SUNVIL HAS issued its 2016 Italy & Sicily brochure featuring a choice of accommodation including five-star villa hotels,
agriturismos (farm properties), apartments, spa resorts and trulli houses (traditional cottages with conical roofs). From
simple short breaks to flexible fly/drives, itineraries can be tailor-made to suit individual requirements.

For the first time, the company is inviting travellers to visit Milan, renowned for its high fashion credentials, and an
ideal accompaniment to a sojourn based around the Italian Lakes.

A seven-day Milan & Lake Como option costs from £1,297 per person, based on two sharing, and includes seven
nights’ breakfast accommodation, flights from Gatwick and private transfers.

Other options include a luxury city break in Rome, with three nights from £739 including flights, private transfers and 
a half-day private tour of the Vatican Museum and Sistine Chapel; and a five-night 'On the Trail of the Normans –
Palermo & Cefalù' from £1,212 including flights, private transfers and the train transfer from Palermo to Cefalù.

The company is also featuring a range of gastronomic and wine-themed experiences - from traditional cooking
tutorials in the Chianti Hills to wine-tasting in a Tuscan medieval hilltop hamlet or participation in olive and 
grape harvests. 

Regions covered in the new brochure include Veneto, Lombardy and the Lakes, Tuscany, Lazio (Rome), Campania,
Basilicata and Puglia in Italy, plus Messina, Catania, Syracuse, Ragusa, Enna, Palermo, Trapani and Agrigento in Sicily,
and Lipari and Vulcano in the Aeolian Islands. 

The lead-in price is from £547 per person, based on two sharing, including three nights’ breakfast stay at the
Modigliani Hotel in Rome, flights and private transfers. 
For more information call 020-8758 4747 or visit sunvil.co.uk 

on the back of the favorable
exchange rate, with South Africa
rising into the top 20 for the first
time, Namibia up 12 places and
Kenya bookings recovering since the
FCO restrictions on travel to coastal
areas was lifted last September. 

British travellers are also making
the most of the great value in the
euro zone, which overall has seen
bookings increase by 30% year-on-

year, according to the report. And
with the pound hovering just above
1.30 Euros, Spain, Greece and
Portugal are all expected to rise by
double-digit figures for 2016. 

Derek Jones, the company's
managing director, said: “Travel has
become so integral to people’s
lifestyle - there is a desire to see
and experience the world like never
before. New direct flights from the
UK to places such as Vietnam, Peru
and Costa Rica this year means

parts of the world are opening up for
mainstream tourism, which is
changing the landscape of travel.   

"Beyond the mass-market beach
trips, which tend to be much more
price-sensitive, we are definitely
seeing a thirst for exploration
amongst British holidaymakers
prepared to invest in making their
wish lists a reality and travel with
companies which have a network 
to support them should anything 
go wrong.” 

continued from previous page
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Two holidays in one from WOW air 
WOW AIR IS offering passengers a stopover opportunity in
Iceland for up to a week at no additional airfare.  
Having recently announced flights from Gatwick and

Bristol to the Californian destinations of Los Angeles and
San Francisco, the airline's stopover option gives travellers
the chance to break up long-haul journeys across the
Atlantic and is available to book on routes between Europe
and the USA via Iceland in either direction. 
Svana Fridriksdottir, the carrier's director of

communications, said: “Our low-cost transatlantic fares
have been a great success with travellers looking to spread
their wings and head to North America. Until now our short
stop in Keflavik has been a teaser of what Iceland has to
offer, but we are looking forward to giving travellers the
opportunity to experience Iceland - quite the contrast from
our North American and European destinations.”
Other North American destinations in 2016 include

Boston, Baltimore-Washington, Montreal and Toronto. 
For more information visit wowair.co.uk/flights/
wow-stopover

BALKAN HOLIDAYS is offering selected
skiing and snowboarding holidays to
Bulgaria at lower prices than last year. 
Prices in the operator’s new first

edition Ski & Snowboard brochure
2016/17 lead in at £244 per person - the
same lead-in price as last year, while
price reduction examples include seven
nights at the five-star Hotel Premier
Luxury Mountain Resort in Bansko,
Bulgaria from £464 per person - 
a reduction of £40 per person compared
with the same date last year.
Other highlights from the operator

include a new weekly regional flight from
Luton to Bucharest for Poiana Brasov in
Romania; free night skiing and boarding

in Pamporovo, Bulgaria, staying at the
Hotel Perelik; free lift passes Buy One
and Get a Second One Free at all hotels
in Bansko; free lift passes Buy One and
Get a Second One Free and 50% off full
ski or snowboard packs at the Hotel Rila,
Borovets, Bulgaria; free ski/board
storage in Bansko; ski and or board
equipment carriage for £15 per person
on all the company's charter flights to
Sofia; 15% off ski/snowboard services in
Pamporovo; special offers on most
hotels; and discounts on ski and
snowboard services of 30% for
customers aged over 65 on ski packs
and for skiers aged 14-22 on ski packs 
in Borovets.

A selection of booking incentives are
also being offered including a deposit of
£70 per person, early booking discounts
saving up to £143 per couple, a 5%
loyalty discount for customers who have
previously booked, free child places, free
luggage allowance of 20kg (10kg for
infants) on Bulgaria charter flights,
group discounts and free Wi-Fi.
Departures are from a choice of eight

airports - Gatwick, Heathrow, Bristol,
East Midlands, Manchester, Newcastle
and Stansted to Sofia and Luton 
to Bucharest.
To book or for more information see
balkanholidays.co.uk/agents or 
call 020-7543 5555. 

A showcase to remember...
Just a special thank you to you and all your great
team for putting on yet another fantastic event at
such a great venue.

I attended Travel Bulletin’s Escorted Trips
Showcase event in Manchester last week. Despite
the awful wind and rain (and the five-hour return car
journey), we are so glad we attended as it was a very
educational and enjoyable evening.

I touched base with some great suppliers old and
new and it shows that after doing this job for 41
years you can still teach an old dog some new tricks!  
Thanks again for a great well organised super event
– you really are making a difference – outstanding. 

Frank Fallows (and the team), Brewood Travel, 
West Yorkshire

Balkan offers selection of holidays at lower prices than last year 

VISITORS to London can enjoy a three-course meal and some of the best views in the capital for 30% less this winter. Every Thursday and
Friday until the end of this month, Bateaux London is offering lunch cruises on its two vessels, Harmony and Symphony, for £49 for two
people – down from £70. The price includes a 90-minute cruise and a three-course meal. For details email
reservations@bateauxlondon.com or visit bateauxlondon.com
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info@digital-trip.co.uk / call: +44 1202 702 226

Discover the difference our
technology can make at

www.digital-trip.com

MAKE YOUR
WEBSITE
THE BEST 

DESTINATION 
FOR TRAVEL 

BUYERS

Partner with Digital Trip and we’ll create the perfect platform
for your travel business to engage with your customers. 

A lightning fast booking engine, streamlined user experience and 
engaging design meet the expectations of modern travellers, 
whilst our award-winning technology makes managing your 

website a breeze, with a wealth of sophisticated agents tools.

Advanced solutions tailor-made 
for travel agents, tour operators

and wholesalers

      

Big cats and grizzly camps with
Wildlife Worldwide new 2016 trips
WILDLIFE WORLDWIDE has introduced a new range of
escorted trips for 2016. 
Adventures include a snapshot of Namibia with Big Cat

Diary TV presenter Jonathan Scott and his wife Angie. Both
acclaimed wildlife photographers, the pair will lead a small
wildlife tour made up of a maximum of ten guests on
Namibia’s dramatic Skeleton Coast and the Namib Desert,
peppered with light aircraft flights to provide an aerial
perspective of Africa’s beauty. 
The tour begins in a remote area of the Kaokoveld desert

to spot elephant, giraffe and springbok, as well as hyenas,
jackals and lions, before moving on to the Kuenene region
for more wildlife, nature drives, a quad bike excursion and 
a boat trip on the Kunene River. 
The trip draws to a close at the Cheetah Conservation

Fund headquarters, of which Jonathan and Angie are
patrons, where guests can learn about initiatives to
safeguard the cheetah’s future and witness the felines’
speed at the regular ‘cheetah run’. 
Departing on July 3, prices lead in at £10,495 per

person including nine nights’ accommodation (including
a mix of luxury tented camps, a private lodge and an
upmarket country club), most meals, flights, transfers
and excursions. 
Also new to the programme is the wilderness of the

two-million hectare Nakina-Inklin Rivers Conservancy in
British Columbia to see grizzly bears in their natural
habitat. Combining the grizzly bears of the Yukon’s Taku
River with the resident orcas off the southern coast of
Vancouver Island, visitors can experience two of the
world’s most ferocious predators in their natural
environment with ‘Bears & Orcas Up Close’. 
Over six days, guests stay at Grizzly Camp with access

to view and photograph the bears, which wander freely, in
the company of experienced naturalist guides. Combining
turf with surf, the tailor-made trip can be followed with
whale-watching off the southern coast of Vancouver
Island, where one of the world’s largest populations of
orcas congregate in the summer months. It’s also
possible to spot grey and humpback whales, dolphins,
sealions, seals and an array of seabirds. 
Priced from £7,495 per person based on two sharing, it

includes 12 nights’ accommodation (six nights’ full-board
and six bed-and-breakfast), flights, transfers, excursions
and guiding, with departures in July and August. 

DOLPHIN ATTRACTION…SeaWorld Parks and Entertainment
took some of the team from Attraction World on a fam trip to
Discovery Cove Orlando last month. Pictured getting dolphin
friendly are, from the left: (back row) Chantelle Plowman,
Attraction World; Rebecca Harley, SeaWorld Parks 
& Entertainment; Samantha Griffiths, Heather Yerlett and Zoe
Holt, Attraction World with (front row) Parveena Hull, Cindy Lau
and Aurea Reis from Attraction World and Nichola Parr,
SeaWorld Parks & Entertainment.

www.travelbulletin.co.uk
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NEWS BITES
� AMAZONA ZOO in Cromer, Norfolk is offering mothers a
free entry ticket on Mothering Sunday (March 6) to
celebrate their special day. For details see
amazonazoo.co.uk or call 01263-510741.

� FOR £16 a year, clients can exchange an unlimited
amount of messages or emojis while abroad – without
the need for WiFi – with ChatSim. Details at
chatsim.com/en

� THE GUERNSEY INTERNATIONAL Food Festival will return
from September 23 to October 2 following the success of
the inaugural event last year. The ten-day festival will
showcase the best of island food, celebrating the quality
and variety of local produce.

� AVIS BUDGET EMEA has expanded its customer loyalty
programme, Avis Preferred, to an additional 11 countries,
bringing the total to 22 countries across the region.
Details at avis.co.uk/your-avis/avis-loyalty

� CRUISE LINES International Association (CLIA) will hold
its annual Port & Destination Forum in London on
February 23. During this event, CLIA’s Executive Partners
will have the chance to actively engage in a platform of
open and engaging dialogue established within the
framework of CLIA’s Executive Partner Program.

7www.travelbulletin.co.uk February 19 2016
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         11:59

CARRIER HAS unveiled Luxury Travel:
The Editor’s Edit 2016 – a definitive
round-up of where to go in 2016, as
chosen by a panel of experts at the
forefront of luxury travel.  
The Caribbean 2016 calendar is

filled with celebrations and continues
to attract holidaymakers in their
droves. Barbados will mark 50 years
of independence next year and St
Lucia will celebrate the 25th
anniversary of its iconic Jazz and 
Arts Festival. 
As the region continues to improve

inter-island air services, island-
hopping will also become an easier
option for holidaymakers. Bermuda is
located just a two-hour flight from
New York, making it an ideal twin-
centre destination, and all eyes are on
the island for the 2017 America’s Cup. 
With a new airport terminal having

recently been built, the operator
predicts that Antigua will continue to
grow in popularity and, with the
number of hotel rooms imminently
set to double to meet demand, now is

the time to enjoy the island’s
timelessness. 
Gastronomic tourism will continue

in 2016 and New York hopes to stand
out when, in spring, Claus Meyer, co-
founder of Noma in Copenhagen, will
open a Nordic food hall in Grand
Central Station which will also have 
a brasserie by Icelandic chef Gunnar
Gíslason. Over in Bali, Maurice Terzini
(of Sydney’s Bondi beach restaurant
Icebergs) will introduce wood-fired
pizzas at his new Italian beach club,
and Frank Camorra will open a
Balinese branch of Australia’s
favourite Spanish restaurant MoVida.
Exceptionally good value for

travellers, South Africa continues to
be the company's top performing
destination in Africa, with forward
bookings up by a third compared to
this time last year. Meanwhile, with
the reopening of Mombasa and beach
resorts on the coast once again
available to travellers from the UK,
the operator envisages an upturn of
travel to Kenya in the coming year.
The company has now released all

seven of its 2016/17 destination
brochures, featuring new hotels, fresh
itineraries and unique experiences for
discerning travellers.
For further information visit
carrier.co.uk/edit

The Editor's Edit from Carrier highlights luxury travel options for 2016    
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•   £100 M&S vouchers to be won, courtesy of the
JTB, The Japan Specialists! 

•   Video Box: Become a super travel agent with
Melia PRO and discover exclusive discounts 

•   £100 World Duty Free vouchers, a Nandos'
hamper and yummy sweetie hamper to be won
courtesy of Liverpool John Lennon Airport.

•   Video Box: Watch the new Bay Gardens Beach
Resort and Spa video to discover this luxury four-
star resort.

Visit travelbulletin.co.uk/competitions and
travelbulletin.co.uk/video-box for details on the

above competitions and videos

It’s a bit off-putting to hear about the American Airlinesplane that had to turn back because the crew and
passengers suddenly became ill. Apparently, seven

out of the 13 crew became ill and quite a few passengers
started feeling unwell, so the captain decided it was safer
to turn back to Heathrow and landed back five hours
after leaving. A sensible decision I think, and better than
having a hole blown in the side of the plane - as is what
happened to a passenger plane over Somalia shortly
after take-off - and it turned around to land back at
Mogadishu’s International Airport. Apparently one body
was blown out of the plane but only a couple of people
needed treatment when they landed. I wonder what the
story will be with this one.
Then we had Royal Caribbean’s Anthem of the Seas

having to turn back to its home port of New York because
of the horrendous weather; passengers were asked to
stay in their cabins. At least they were given free in-room
films and mini bar - I think I would have needed a couple
bottles of Prosecco!
So sad to hear about John Harding dying – far too

young and another victim of the dreaded cancer. He was
always cheerful. Let that be it now...the travel industry
deserves a good, busy and happy 2016!
I read an article by someone that was a carer/nurse

and she said the top five regrets of people dying were: 
1) Not living life true to yourself but living it to what
others expected. 2) Wishing they hadn’t worked so hard
(missed a lot). 3) Courage to express your true feelings
not needing to keep the peace etc. 4) Stayed in touch with
friends. 5) Wish they had let themselves be happier
instead of sticking to old habits, comfort zone, fear of
change etc.
I think there are some good points there that we can

all still learn from, so make 2016 the year you do what
you want to do, follow some dreams but most of all enjoy
life!
‘Just because you can’t see the path you want to be on

does not mean it is not there’ and ‘Don’t stay in the
‘someday’ mentality, someday I’ll have more money,
someday I’ll have more time etc’...

by SANDRA MURRAY
in Normanton, Yorkshire

Notes from

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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Normanton...

MOVERS
�  CORINTHIA HOTEL London has appointed Laura
Vallati as spa director of ESPA Life at Corinthia.

�  EXCITE HOLIDAYS has appointed Caroline Page as
sales and account manager.

�  GILES HAWKE is to join Cosmos Tours as CEO
from May 1.

�  TELETEXTHOLIDAYS.CO.UK has appointed Arpit
Gupta as customer and marketing director. 

�  AVIOS HAS appointed Eileen McGuinness as its new
head of market for Ireland.

�  DUSIT INTERNATIONAL has appointed Suphajee
Suthumpun as group chief executive officer.

�  FAMILY-OWNED Foxhills Club & Resort in Surrey
has appointed Sally Raith-Riches as its new director
of sales.

�  STEVEN SEDDON has joined Scenic as head of
marketing, digital and sales in its Manchester based
UK office.
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Booking incentives
� Gold Medal has launched a new incentive
(in partnership with Dubai Tourism and
Emirates), offering agents the chance to
win one of 16 places on a VIP fam trip to
Dubai. For automatic entry into the draw,
agents should make a booking to Dubai
flying with Emirates. The company is also
offering double Farebank Rewards on each
booking as an added incentive. For details
call 0800-014 7777 or visit
goldmedal.co.uk

� Agents have the opportunity to win 
a two-night break at the three-star The
Queens Hotel in York with SuperBreak. To
enter, agents should book a minimum two-
night break in York and email their booking
reference, name and ABTA number to
sales@superbreak.com by February 29. To
help boost bookings, agents can offer
customers a free ‘Ghost Walk’ when
booking a two-night stay. The tour departs
nightly at 20:00. For details see
superbreak.com/agents or call 01904-
436000.

9www.travelbulletin.co.uk 9www.travelbulletin.co.uk

Agent offer
SeaWorld Parks & Entertainment is
giving agents the chance to win a spa
day for two including a treatment and
full use of the spa facilities. For the

chance to win, agents should complete
the training course (with 100% pass
rate) to become a SeaWorld Parks

Expert at seaworldparksagents.co.uk.
The competition closes on February 29.

Fancy a fam?
� TRAVEL 2 is giving agents the chance to
win a place on a Western Australia fam
trip as part of its latest ‘Visit
Extraordinary Western Australia’
campaign. The operator has teamed up
with Tourism Western Australia to
showcase the variety of ‘extraordinary’
experiences available in Western
Australia including feeding wild
dolphins, snorkelling with whale sharks
and sampling wine in the Margaret
River region. To enter the prize draw,
agents need to make a qualifying
booking to Western Australia that
includes flights and three nights'
ground arrangement by February 29. To
triple the chance of winning, agents
that book return flights with Etihad will
receive three entries into the prize
draw. See travel2.com for details.

MONARCH MUSINGS...Kim Spender from HaysTravel in New Milton, Hampshire was the winner ofMonarch’s competition to receive a ‘dream’ holiday.Agents had to describe their dream Monarchholiday and Kim opted for a seven-night stay at a Dreamplace hotel in the Canaries, includingflights, transfers and accommodation. Pictured withKim (right) is Monarch's Karen Woods. 

February 19 2016

agentbulletin
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Industry
Insight by...

Matt Spiller, agent sales manager at InsideAsia
Tours and Operator - a representative on the
AITO Agents Panel - highlights the importance of
being on the road...

Two years ago, the directors at InsideAsia
Tours encouraged me to start going on the
road to start meeting more agents

(especially AITO Agents). Up until that point, we
had always been too small to justify having
someone dedicated to building agent
relationships full-time, but the company was
growing and we highlighted that working with the
trade was key to this growth. To say I was
reluctant at first was an understatement. Why
leave my comfortable 9 to 5 reservations job in
order to get up at the crack of dawn and drive to
the other side of the country? Why spend my life
hopping from Travelodge to Travelodge, whilst
fuelled on only baked goods from motorway
service stations? Don’t get me wrong, I love 
a steak bake as much as the next person, but 
this certainly wasn’t a glamorous side of the
travel industry.
Despite this reluctance, I did what I was told

and started to get on the road. In doing so it has
become increasingly apparent to me that however
complex and hi-tech the world becomes, we can’t
get away from the fact that the most important
and worthwhile business is still done face-to-
face. This may seem fairly obvious and will not be
any sort of revelation to many that are reading
this, but it is very hard for smaller operators to
see past the time and financial restraints of doing
this and take the plunge to start calling on our
agent partners.
Many operators, including InsideAsia Tours, are

often stuck in their own little bubble and it’s only
when we step outside of this bubble that we can
really learn about our own business. I’m not
ashamed to say that in just the past week I have

had two travel agents call me up to politely tell
me that there are certain areas of our service
that are simply not up to scratch. I certainly don’t
take this as a negative, as it is only through
feedback such as this that we can improve. That
level of honesty would never have been possible if
I had not previously met these agents in person
and developed a working relationship.
The operator bubble can also make us slightly

delusional. All day, every day, we talk so much
about ourselves and our products that it borders
on being narcissistic. Getting out on the road has
made me realise that, no matter how successful
our sales may be, we are still a fairly small fish in
a very big pond. Having a shiny brochure, slick
website and good product is simply not enough,
and the only real way of getting our name out
there is by making the effort to meet our 
trade partners. 
By meeting agents in their own surroundings, 

I can get a much better impression of their
business and their customers. I have learnt that
you can’t really do that just by drinking until the
early hours at a conference. One day I will learn
that it is never a good idea!
Although the past two years have been a very

big learning curve for me, there are plenty of
reasons for me to be going on the road,
particularly if sales continue to be up 60% year-
on-year. However, us operators (namely AITO
Specialist Tour Operators) still do need a helping
hand, so if you are an agent and there is an
operator that you are really interested to work
with, then pick up the phone and invite them. If
they’re anything like me, it could be years before
they get round to doing it by themselves.  

bulletinbriefing
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Where Am I?

Located in the heart of a bustling Islamic city, this structure is
amongst one of the highest in the world standing in 

the centre of a high-rise complex and with faces that hold the
record for both the largest and highest in the world.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, February 25th. Solution and new puzzle

will appear next week.

The winner for 5th February is Brian Telfer, Travel
Counsellor in Manchester.

February 5 Solution: A=4    B=1    C=6    D=2

Number: 007

Across 
1. Their first camp opened in 1936 in Skegness (7)
6. Largest of the Cyclades (5)
8. Malcesine is a popular holiday destination on
this lake (5)

9. Sea between Australia and New Zealand (6)
10. Currency used in 13 Down (4)
12. Capital of Peru (4)
14. Alpine town on the Rocky Mountaineer route
(6)

17. Resort on the Red Sea, known for its
snorkeling and diving (5)

18. Location of Spain's PortAventura theme park
(5)

19. Swiss city and lake (7)

Down 
1. This actor returns as Zoolander at a cinema
near you (3,7)

2. Nicknamed The Lone Star State (5)
3. Group offering travel, insurance and other
services to the over 50's (4)

4. Popular Greek island in the Ionian Sea (5)
5. State capital of Louisiana (5,5)
7. Flows through Perth, Australia (4)
11. The UK's largest independent travel agent (4)
13. Italy's second city (5)
15. The ice caps are located in these regions (5)
16. Travel industry protection scheme, initially (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I?, 
please see page 34

Crossword

Su Doku

N
um

be
r: 

00
7

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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CHINA CHAMPAGNE…
David Livingstone (left)
from Skylord Travel wins
a bottle of bubbly from
China Links Travel’s
Charlie Cooper.

TITAN
TREATS…
Melissa Di
Santo (left)
from STA
Travel wins
chocolates and
a bottle of
Prosecco from
Titan's Emily
Parkes.

MEET & GREET…
getting ready to
welcome agents

is Travel
Bulletin’s Simon

Eddolls (left)
with Dino Toouli

from Omega
Holidays

Collection

eventbulletin

Kicking off our first Manchester event for 2016 at
Hotel Football, Travel Bulletin hosted an Escorted
Tours Showcase event to offer agents an evening of
networking with specialist suppliers, delicious food,
some top-notch prizes and the chance to learn more

about the industry’s latest developments… 

ISRAEL INTEREST…Discovering more about Israel are, from the left: Fatima Amade,
Poppy Tsilli, Sarah Archer, Ben Jones and Jade Edwards from STA Travel; with Michelle
Roberts, Israel Ministry of Tourism; and Alison Nicholls (front) and Melissa Di Santo
(right) from STA Travel.

OMEGA
PRIZE…Karen
Allen from
Aspen Travel
wins a prize of
£30 in M&S
vouchers from
Omega
Holidays’ Dino
Toouli.
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RIVIERA REWARD…Ralph
Warrington (left) from
Travel Counsellors picks
up £50 in Love2Shop
vouchers from Riviera's
Tom Morgan. 

BINGO BOTTLE…Jill Waite from
Pole Travel was the lucky winner of
Travel Bulletin’s bingo round
receiving a bottle of wine from
Travel Bulletin’s Simon Eddolls.

ISRAEL INDULGENCE…Michelle Roberts
from the Israel Ministry of Tourism gifts a
goody bag of wine and Dead Sea spa
products to Brewood Travel’s Frank
Fallows.

TITAN TABLE…Learning more about Titan’s products
are, from the left: Surrinder Madhas, SM Travel
Bradford; Rita Hughes and Janette Ashby from

Global Travel Bamber Bridge; with Emily Parkes
from Titan; and Frank Fallows from Brewood

Travel.

eventbulletin

TALKING TUCAN…Catching up with Tucan Travel's Sam Dance
(left) are, from the left: Mona Mikhaiel and Mary Philobbos
from Mina World Travel; David Livingstone from Skylord
Travel; and Alan Wright from Failsworth Travel.

Fancy joining in the showcase fun?
Travel Bulletin will be hosting its North America Showcase event in Chester on March
21 and in Newcastle on March 22. Agents interested in attending can secure their place

by emailing gemma.reeve@travelbulletin.co.uk 

LOVE2SHOP
LUCK…Gemma
Walker from
Newmarket
Holidays
presents Sabah
Ghafouri from
Colours Travel
with his
Love2Shop
voucher prize.

TUCAN TIPPLE…
Sam Dance from
Tucan Travel
presents
Caroline
Whitmore from
Egencia with her
prize of a bottle
of Moët.
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HAVING REVAMPED its online training programme, Avis is facilitating access across
all devices including mobile to increase convenience and flexibility for agents to
complete training away from their desks.
With a new look and feel, the programme is split into six key modules: All about

Avis, Pick Up and Drop Off, Booking Benefits, Selling Tips, Why Avis and Jargon. 
The new platform also features downloadable USA and Canada driving guides and

‘Avis Made Easy’, with click through destination, location and fleet guides which
update automatically to offer agents up-to-date information, plus access to the leisure
agents’ booking site.
Once agents have successfully completed the modules they can download 

a certificate and will be entered into a quarterly prize draw. To celebrate the launch of
the new training academy, the first quarter prize for 2016 is an Apple Watch Sport.
Connie Georgiou, the company’s head of UK Travel & International Strategic

Accounts, Global Travel & Partnerships, said: “The new training academy is designed
to ensure agents are aware of our products and help them think pro-actively to
maximise sales of car hire and to fine tune their customer service skills. The Jargon
module in the new programme is proving popular - it’s a dry subject but by turning it
into a game – dragging the correct answer over a car number plate – we’ve introduced
an element of fun.
“Agents tell us that after training they’ve increased their sales of car hire. Selling

car rental is a valuable source of additional income and, with an average selling price
of £238 per car, by selling just one extra pre-booked car hire per week agents can
increase revenue by £13,000 per annum.”
For further details visit avistraining.co.uk
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Funway’s sales force is offering mini PEAKS training throughout this month to push its campaign –
DEALS Revealed. The team are visiting agencies around the UK delivering ‘Peaks Packs’ which include
brochures; the Deals Revealed eight-page mini brochure; window posters; and chocolate energy
boosting treats to get agents through the busy period. Pictured is the operator’s Amy Drummond (left)
with Leigh Daisley from Bonny Travel in Scotland, an agency owned by Sharon Anderson.

Have an Ape of a time with Gibraltar!
Gibraltar is soon to announce a new tour themed around its Neanderthal history.

Sign up to the online training programme at www.gibraltartraining.com for latest news and updates, 
and opportunities to join site visits.

The first 250 agents to complete all the training modules will receive a cuddly ‘Lennie’ the Barbary Ape!

L              

Avis offers training on the go with Apple Watch up for grabs

Premier revamps
online training

academy
PREMIER HOLIDAYS has
released its revamped
online training academy for
travel agents, designed to
offer information on the
operator’s portfolio of
destinations and expand
agents’ knowledge of these
areas with a series of
interactive modules. 
The new academy covers

each of the operator’s core
areas including Jersey,
Guernsey, America,
Australia, Thailand,
Malaysia, South Africa and
Indochina, with helpful
hints and tips, plus
questions for agents to
complete. Agents are
offered the chance to
become a ‘Premier
Holidays’ Expert’ on
completion of all questions
with 100% pass rate. 
All qualifying agents can

benefit from the use of the
operator’s ‘Expert’ logo
and a certificate of
confirmation, as well as
the chance to win a daily
spot prize for every 
module completed. 
The academy is now is
available to access at
trade.premierholidays.co.uk 
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FRED. OLSEN CRUISE Lines has redesigned its online
training and information tool for the travel trade.
The 'Travel Agent Centre', which is accessed via the

line’s main website, now features improved content and
enhanced functionality with an engaging new look along
with a new online training section, which has been created
in partnership with 'Online Travel Training' (OTT).
The timing of the upgrade coincides with the line’s peak

booking season, and it is intended that the online resource
will assist travel agents in maximising their sales
opportunities during the opeartor’s 'Turn of Year' campaign.
Nathan Philpot, sales and marketing director for the

company, said: “This important upgrade to our Travel Agent
Centre forms a key part of our commitment to providing the
travel trade with the best, most effective digital tools
possible, to enable agents to better understand, promote
and sell our cruise product. 
“During 2016, we will be completing more work on the

site to develop and upgrade this valuable digital resource,
and we look forward to hearing agents' feedback on 
these improvements.”
The new online training section comprises of five

modules: The Fred. Difference, Our Fleet, Life On Board,
Life Ashore and Fred. Facts. 
The training requires agents to read key information,

watch a collection of videos and then complete a set of
multiple choice questions. A pass rate of 90% is required
for agents to complete the training successfully. 

Other resources available on the centre include a cruise
booking engine; up-to-date lists of 'latest offers'; a high-
resolution image and video library; current brochures
which can be downloaded as PDFs; access to point-of-sale
materials; downloadable documents such as ship
restaurant menus, details of the all-inclusive drinks
upgrade and bookable extras; news stories and updates on
campaigns and initiatives; a 'poster creator', enabling
agents to create their own tailored marketing materials for
window displays; deck plans; and cabin details.
Visit fredolsentraining.com for more information.

training
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ROYAL CARIBBEAN HAS reasserted its
continuing commitment to agent
training and how crucial it is to
continue challenging the perceptions
of cruising and attract the new to
cruise audience.
Agents looking to learn more about

the line can access the ‘Cruising for
Excellence’ training programme,
engage with short module-based
lessons in a ‘real life’ 3D training
environment and do a virtual ‘walk
around’ a ship as if they were on
board. They can also access
information about destinations, ship
specifications and top tips on selling

cruises tailored to individual
customers - and can do this on the go
via their mobiles and tablets.  
Ben Bouldin, the company’s director

of sales UK and Ireland, said: “We
value our relationship with our trade
partners and, to coincide with our
2016 WAVE campaign, we are
reinvesting more than £150,000 on
agent incentives back into the trade.  
“For instance, 11 of our internal

sales team members have visited 500
agents throughout London to
distribute 1,000 scratch cards. As well
as the chance to win up to £100,
recipients were chosen at random and

automatically entered into a prize draw
to win a Ford Fiesta. Those who didn't
receive the scratch cards are also able
to enter the draw for the car, so
there's a chance for everyone. Other
incentives this month have included
entering agents who make an Arabian
Gulf booking into a prize draw to win 
a place on a Dubai family trip.
“We are confident that our ongoing

investment in our trade partners and
training programmes will continue to
build the confidence of agents and give
them the tools that they need to
encourage guests to choose cruise for
their next holiday.”

Royal Caribbean makes waves with new campaign & training programme

Fred. Olsen Cruise Lines revamps online travel agent centre with new features
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WORLD CLASS ATTRACTIONS               Tenerife - Spain
WWWOOORRRLLLDDD CCCLLLAAASSSSSS AAATTTTTTRRRAAACCCTTTIIIOOONNNSSS

TTeeeenneerriiffee - SSSpppaaiinn
WORLD CLASS ATTRACTIONS               Tenerife - Spain

loroparque.com

siampark.net

2015 TRAVELLERS’ CHOICE™ WINNER

#1 WORLD

2015
WINNER

2015 TRAVELLERS’ CHOICE™ WINNER

#1 EUROPE #2 WORLD

2015
WINNER
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LEGOLAND Water Park in Florida is to reopen with some new
additions on March 12. The park has been expanded with new
shady areas to help keep little ones out of the sun, plus a new
Build-A-Boat attraction, where kids can use their creativity to
design and build their own boats to race against each other along
an 11-metre obstacle course. For more information visit
florida.legoland.com

17www.travelbulletin.co.uk February 19 2016

themeparks&attractions

Ultra-accessible
splash park set to
open in Texas

MORGAN’S INSPIRATION
Island, an ultra-accessible
splash park has been
announced in San Antonio,
Texas, as part of Morgan’s
Wonderland, a 25-acre
accessible amusement
park for children and
adults with special
cognitive and physical
needs. The park is due for
completion in spring 2017.
Highlights of the

attraction include a River
Boat Adventure ride and
five water play areas, with
every element wheelchair-
accessible. Waterproof
wristbands with RFID
technology will also be
available so that parents
and carers can go to a
Location Station and
ascertain the whereabouts
of their children and other
members of their party.
Park planners are

working with university
researchers to develop
special waterproof
wheelchairs so that guests
in expensive motorized
wheelchairs don’t get them
wet. The park is also
planning to offer special
Morgan’s Inspiration Island
wheelchairs, along with
spacious private areas
where guests can be lifted
into the waterproof
wheelchairs.
For more information go to
morganswonderland.com
or traveltex.com 

Dubai Parks & Resorts teams up with
new partners for October opening
DUBAI PARKS and Resorts is set to become the 
Middle East’s largest multi-themed leisure and
entertainment destination. 
Scheduled to open in October, it is anticipated that the

resort will benefit from, and contribute to, the Dubai
Tourism’s Vision 2020 initiative, whose aim is to attract
20 million visitors to Dubai every year.
The park has partnered with some of the world’s most

well-known entertainment providers. Motiongate will
bring together three of Hollywood’s biggest studios -
Dreamworks Animation, Lionsgate and Sony Pictures
Studios - to create 27 attractions across five zones
based on their much-loved films. 
Bollywood Parks Dubai will showcase the charm of

classic blockbusters from Mumbai’s famous film
industry, and will feature a daily Bollywood show at the
850-seat Broadway-style Rajmahal Theatre. 
Legoland Dubai is designed for families with children

aged two to 12, and will include more than 40 interactive
rides, shows and attractions, with the waterpark home to
20 attractions including a half-million gallon wave pool. 
The destination will also host the Polynesian-themed

Lapita Hotel, managed by the Marriott Group plus
Riverland Dubai, a centrally located district with themed
retail, dining, and entertainment experiences connecting
the three theme parks, waterpark and hotel. 
It is forecast that the park will enjoy 6.7 million ticketed

visits during its first full year of operation in 2017. 

Visit Orlando
launches roadshow
events for 2016 

VISIT ORLANDO, in
association with its partners
at Walt Disney World Resort
in Florida, SeaWorld Parks
& Entertainment, Universal
Orlando Resort and Merlin
Entertainments, will conduct
nine travel agent events
across the UK in 2016. 
Roadshows will take

place between February 29
and March 17 with events in
Milton Keynes, Birmingham,
South Wales, Gatwick,
Ipswich, Liverpool, Sheffield,
Newcastle and Edinburgh. 
The sessions will involve

training on what Orlando has
to offer, with the chance for
agents to win a place on the
association’s VIP super fam
in autumn, along with other
prizes. All events will be
held in the evening, with
refreshments and food
provided. Agents must
register by February 22. 
Go to
visitorlandoevent.cvent.com/
roadshow for further
information.
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PLACING IT ON track to double its annual figures, The Ice Cream Farm’s multi-million
pound redevelopment welcomed an unprecedented number of visitors through its
parlour doors last year.  
Since its official opening on July 21 in 2015, the Cheshire-based ice-cream themed

site has carried out an extensive marketing campaign to raise its profile. 
Jonathan Fell, director of the park, said: “We have been completely blown away by

the numbers visiting us day in day out since the redevelopment opening. There is an
obvious gap in the market for family entertainment with a country theme that offers
the flexibility to spend as much or as little as the customer wants. The comments we
have received about the facilities so far have been better than we could ever have
hoped for, and we’re looking forward to topping the Visit England ‘free to enter’
figures for 2015/16.”
The site has retained its ‘free to enter’ policy, with certain areas of the site

comprising of a ‘pay as you play’ facility, such as ‘Strawberry Falls’ adventure golf and
‘Honeycomb Canyon’ sand and water play. A new ‘Play Pass’ concept that allows
visitors to save on each visit has also been rolled out, with many passes selling out
within a few days.
The farm also features a 1000sq.m ice-cream parlour, a life-sized interactive Ice-

Cream Tree, as well as Silvercone quad bike racetrack and Fudge Farm, the farm
animals’ new home.
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Wands at the ready...Hogwarts comes to Universal Studios Hollywood 
MORE THAN five years in the making, ‘The Wizarding World of Harry Potter’ is to open at Universal Studios
Hollywood on April 7.
Faithful to the visual landscape of the fiction and films, visitors will walk into the bustle of Hogsmeade with the

opportunity to eat at the Three Broomsticks and Hog's Head pub and a selection of shops to visit including
Honeydukes, Ollivanders, Owl Post and Zonko’s Joke Shop. 
The multidimensional thrill ride ‘Harry Potter and the Forbidden Journey’ will make its US debut at the park in

hyper-realistic 3D-HD. In this updated adaptation of the ride, guests will sport Quidditch-inspired 3D goggles as
they venture through journeys experienced by Harry and his friends, spiralling and pivoting 360-degrees along an
elevated ride track. ‘Flight of the Hippogriff’ will also open as the park’s first outdoor roller coaster.
Visit universalstudioshollywood.com for more information.

Cheshire’s Ice Cream Farm welcomes record numbers

Italy’s Gardaland
Adventure Hotel nears

completion 
ENGINEERING WORKS are
in full swing at Italy’s
Gardaland Adventure Hotel
with an opening scheduled
for June. 
With more than 18,000

hours of work necessary
just for the planning of the
hotel’s 100 themed rooms,
four different settings -
each inspired by a themed
area of the park - will be
available. They include
‘Jungle Adventure’, ‘Arctic
Adventure’, ‘Arabian
Adventure’ and ‘Wild West
Adventure’ rooms.
In the case of the ‘Wild

West Adventure’, the whole
family can feel like
cowboys and enjoy an
authentic western
atmosphere, with bunks in
a sheriff’s jail with traces
of a fugitives escape, 
a double bed that looks
like the typical pioneers’
coach and accessories
such as cart wheels, horse
shoes, real lariats, cowboy
hats and a ‘wanted’ mirror
with moustache and fake
buffalo skull.
The hotel also offers 

a new fully themed
restaurant, Tutankhamon
Restaurant, which will
allow everyone (including
those not staying at the
hotel), to dine among the
walls of an ancient
Egyptian temple.
Visit gardaland.it for more
information
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ATTRACTION WORLD is offering a range of savings on 
a selection of attraction tickets for bookings made by
March 31. 
As examples, the company is offering admission to The

Real Mary King's Close and The Edinburgh Dungeons on
its new Edinburgh package, with savings of 19%
compared to purchasing tickets separately for travel to
the end of March. Prices lead in at £25 for adults and £18
for children aged five-15.
Savings of up to 55% are also available on Blackpool

Attractions with The Big Ticket Blackpool for travel until
the end of the year. The ticket, which is valid for 90 days,
includes admission to seven attractions and costs £40 for
adults and £32 for children aged three-14.
Meanwhile, clients can save 62% at The London Bridge

Experience, along with 20% savings for the following
tours: London Showboat Cruise, The Thames Afternoon
Tea Cruise and The Thames Lunch Cruise. Tickets are
valid for use until March 31 and cost from £9 for adults
and £8 for child aged five-14. 

Further afield - and for a limited period only -
customers will receive a 20% discount on all multi-day
tickets, plus pick up a two-day ticket for £1 more than the
one-day ticket option at PortAventura World. Tickets must
be booked by February 29 for travel until the end of the
year, and prices are from £37 for adults and £32 for
children aged four-ten. 

New additions from Futuroscope
PUSHING THE BOUNDARIES of innovation, Futuroscope has
a range of new attractions and developments ready to be
unveiled this year.
They include a 4D adventure, Ice Age, where families can

join Sid and his friends on an immersive ride as they
approach a T-Rex. 
In a nod towards technological breakthroughs that could

change our way of life in the future, ‘The Future Exhibition’
offers a series of ten different adventures where visitors
can meet Socibot, the humanoid robot, change the décor of
a bedroom in one sweep and pilot an avatar.
Meanwhile, from the same team that created Cirque du

Soleil comes the evening show ‘Smithy of the Stars’.
Following the story of a young girl who meets a virtual giant
whose feet are on the earth and whose head is in the stars,
the show is set on one of the largest aquatic stages in
Europe, complete with special effects and pyrotechnics.
And from April, ‘The Strongest Law’ offers an animal
western produced by BBC Earth and filled with colour,
whilst ‘D-Day’ will plunge visitors into the preparations for
the landings in Normandy on June 6 1944.
New films for 2016 include submarine adventure

‘Explorarium’ around the seas of the Bahamas and Fiji and
‘Invisible World’, a production from National Geographic
Entertainment about the imperceptible world that because
it is too small, too fast or too slow, we cannot see.
For more information visit en.futuroscope.com
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SPLASH ISLAND Water Park is now open at the Bay Gardens
Beach Resort & Spa, St Lucia. Located in front of the resort and on
the popular Reduit Beach, the open-water obstacle-course
attraction features climbing walls, swings, monkey bars, slides, 
a double rocker and water volleyball. For details visit
baygardensresorts.com

Face your fears with Thorpe Park’s new event packages
THORPE PARK Resort has announced two new event packages to celebrate the arrival of its new attraction,
Derren Brown’s Ghost Train.
To tie in with the Victorian themed ghost train, the new ride and dine package ‘The Journey’ will take guests

back in time for a Victorian experience as well as ‘out of hours’ exclusive access to a selection of rides. 
Following a drinks reception, guests will have the park to themselves and can chose from a list of more than 30

rides and attractions before tucking into a Victorian-inspired menu.
Alternatively ‘Creating a Fearless Workplace’ is a tailor-made package which aims to eradicate work place

worries. It features a one-hour talk from Richard Nugent who specialises in executive leadership development,
before guests brave Derren Brown’s Ghost Train, THE SWARM and SAW. Food and drink is also provided.

Attraction World offers savings on range of tickets booked by March 31

Edinburgh Dungeons

themeparks&attraction
s
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Cobra’s Curse spins in for 2016
BUSCH GARDENS Tampa is putting a spin on family
thrills with a new family ride for 2016 called Cobra’s
Curse. The spin coaster is the only one of its kind in the
world, featuring a vertical lift that takes riders over the
park’s Serengeti Plain and explores the mysteries of an
Egyptian archaeological excavation.
During the three-and-a-half-minute ride, the coaster

speeds along at 40mph, spinning backward, forward and
then freely. A unique move on the ride is the ‘outward-
banked turn’ that puts riders perilously close to the jaws of
the 80-foot-tall statue of snake king Venymyss. Guests will
experience a new spin with each ride as each train spins
randomly, with the frequency and direction determined by
the rider weight distribution.
Park president Jim Dean said: “This isn’t your ordinary

spin coaster. In true Busch Gardens style, we’re putting 
a twist on this attraction and taking riders on an
unforgettable journey. This addition complements the
selection of thrill rides on offer, and we know it’s an
attraction that guests from across the globe will enjoy.”  
Also being added at Seaworld this year is Mako, a 200ft

tall hypercoaster that will reach speeds of up to 73mph,
inspired by one of the ocean’s fastest sharks. The ride will
be the tallest, fastest and longest coaster in Orlando.
Another new extra for 2016 is free parking at all parks

for 14 consecutive days when customers purchase a 3-
Park SeaWorld, Aquatica and Busch Gardens Ticket or 
a Discovery Cove Ultimate Ticket, meaning that they can
come and go as they please. 
For further information visit seaworldparksagents.co.uk
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MAPS to open in
Malaysia 

ASIA’S FIRST animation
theme park, the Movie
Animation Park Studios
(MAPS), will be opening
in Perak, Malaysia 
this summer. 
Currently in the building

stages, the new animation
park will feature 40
attractions across six
themed zones, all covered
within one entry ticket. 
Attractions will include

‘Stunt Legends’, South East
Asia’s first live car and bike
stunt show; the
Dreamworks Adventure
Zone; live animation
attraction ‘The Smurfs’;
‘Blast Off Zone’ for space
enthusiasts; ‘The
Megamind Megadrop’ -
Malaysia’s tallest drop
tower; and the Fantasy
Forest Zone. 
Direct flights from Kuala

Lumpur to Ipoh in Perak
will facilitate access to the
park alongside Malaysia’s
north-south highway and
electric train services. Its
opening will also contribute
to Tourism Malaysia’s aims
to further diversify its
tourism offering and
actively boost the country’s
tourism industry to meet
the target of 30.5 million
tourists in 2016. 
Visit mapsperak.com for
more information.

Walt Disney World
presents Disney

Springs
WALT DISNEY World
Resort is to complete a
multi-year transformation
of Downtown Disney into
Disney Springs. 
Featuring a mix from

Disney and other
noteworthy brands, the
new expansion will double
the number of shops,
restaurants and other
venues for guests to
explore, to more than 150
establishments. 
The new area will

include restaurants such
as ‘The Edison’, themed
around a 1920s electric
company with live
entertainment, classic
American food and craft
cocktails and ‘Frontera
Fresca’ known for his
authentic Mexican cuisine. 
‘Homecoming: Florida

Kitchen and Southern
Shine’ will feature
Southern classics and
whimsical cocktails,
punches and coolers, while
‘STK’ - planned to open
early in the year - will
blend the concepts of 
a modern steakhouse and
a chic lounge into one.
Visit
disneyworld.disney.go.com
and visitorlando.com for
details.

Concept rendering of Mako Plaza, SeaWorld Orlando
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THE HISTORIC TIVOLI Gardens in Copenhagen will
be opening Fatamorgana, a world-first three-in-one
ride on April 6. 
The specially designed tower of 45m caters for

small children with mini bumper cars at the base,
while older children and adults can ascend the
tower at two speeds. On the fastest ride, passengers
are seated back-to-back in a circle and slung around
at a dizzying pace, whilst on the more moderate
ride, seating is in the direction of travel at a more
sedate pace, allowing for views of Copenhagen from
30m up. Tivoli is open from April to September and
over Halloween and Christmas. Visit
tivoligardens.com
Also in Denmark, The Legoland Billund Resort in

South Jutland will be expanding with a 5,000sq.m
ninja training area called NINJAGO, next month. It
will include a new 4D ride aimed at teaching family
members how to master earth, fire and lightning to
fight the NINJAGO villains. The resort is open from
March until October. See legoland.dk/en
Meanwhile, Djurs Sommerland invites visitors to

join them on its new pirate ride for 2016,  Søulken.
The park is open from April 30 to October 25. 
See djurssommerland.dk/en An artist’s impression of Fatamorgana

themeparks&attraction
s

Copenhagen’s Tivoli Gardens set to
launch three-in-one ride in April
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AGENTS BOOKING a break to
Disneyland Paris can save their
customers more than 20% by
booking a Winter Saver one-day,
two-park ticket with
DoSomethingDifferent.com  
Priced from £37 per adult and £31

per child, the ticket allows admission
to Disneyland Park and Walt Disney
Studios in a single day. Regular one-
day, two-park tickets are priced from
£48 per adult and £42 per child, so 
a saving of £11 per person is available
by taking advantage of the offer.
The gate-ready e-tickets are

available on visits until March 16. The
‘Mini Winter Saver’ ticket can be used
on weekdays only during February
and up until March 16, while the
‘Magic Winter Saver’ can be used at
any time up to March 16.
For more information visit
dosomethingdifferent.com or call
020-8090 3890.

EFTELING IS getting set to open its new attraction 'Symbolica: Palace of Fantasy' for
summer 2017 to tie in with the park’s 65-year anniversary celebrations. Visitors will
be invited on an adventure through the hidden rooms of the palace; a maximum of six
people will step into a carriage and then choose one of three different routes. Each
route will offer a different adventure with interactive elements. 

20% off at Disneyland
Paris this winter with
DoSomethingDifferent

themeparks&attractions
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GERMANY’S EUROPA-PARK in Baden-Wurttemberg will open its doors for the 2016 summer season
from March 19 through to November 6. The park will be launching a new Irish themed area for this
year, complete with a traditional style Irish fishing village, new family attractions and Irish culinary
treats. Visit europapark.de/en

PortAventura World Parks & Resort
unveils new corporate identity  
PORTAVENTURA World Parks & Resort is to kick off 2016
with a fresh new corporate image complete with
integration of the park’s core units.
Giovanni Cavalli, general sales director for the park,

said: “The growth experienced by the resort over the
years has naturally generated the need to relaunch the
brand based on present and future projections. We are
convinced that the new name PortAventura World Parks
& Resort reflects the magnitude of the resort today, but
above all, of what will be tomorrow, with large-scale
projects, like Ferrari Land, just around the corner”.
The resort has launched its new multi-device website

featuring a special section dedicated to Ferrari Land, the
resort’s new theme park due to open in 2017. 
The new park, inspired by Ferrari, will involve a total

investment of around 100 million euros, with adrenaline-
filled attractions and a focus on technology aimed at
families and fans of the Ferrari brand of all ages. 
The new landing page for the Ferrari Land project

includes a video virtual tour showing, for the first time,
what the future theme park will be like.
One of the key highlights includes the vertical

accelerator, standing at a height of 112-metres and
taking the title of Europe’s highest roller coaster. On
board passengers will experience the same sensations
as in Formula 1 racing with an acceleration of 180km/h
in five seconds. Riders are immediately propelled 112m
up in the air, and then plummeted back down at 
a maximum inclination of 90°.
PortAventura is scheduled to reopen on March 18. 

Visit portaventura.com for more details.
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Spice up your life at
Blackpool Pleasure

Beach
WITH 2016 marking the
20th anniversary since the
launch of The Spice Girls,
Blackpool Pleasure Beach is
celebrating with an
exhibition dedicated to all
things Girl Power. 
Spiceworld the Exhibition

will take place at Ripley’s
Believe It Or Not! between
March 24 and June 26. The
vast array of objects within
the collection is the work of
visual artist, Liz West, who
is reputably the foremost
collector of Spice Girls
memorabilia and
merchandise worldwide.
The collection includes
more than 80 designer and
hand-made outfits,
jewellery and shoes, all of
which were worn by the
group, along with awards
discs, unique endorsement
items, sponsorship
merchandise, official
products and releases on
various formats.
Entry costs £6 for adults,

£5 for students, £4 for OAPs
and £3 for children, with
under fours receiving free
admission.  
For more information visit
ripleys.com/blackpool or
call 0871-222 1234. 

SuperBreak promotes
Easter deals at

Legoland Windsor
SUPERBREAK is offering
savings on family breaks
to Legoland Windsor. For
the Easter holidays 
a family of four can enjoy 
a theme park break from
£150, including one night
at the four-star
Travelodge Slough and a
one-day ticket to the park.
New for this year, the

park will see one of the
biggest models created in
the shape of a 500,000
brick Lego Star Wars
recreation of The Death
Star, acting as the centre
piece of a new finale at
the Miniland Model
Display, depicting the
Rebel Alliance attack
from ‘Star Wars: Episode
IV A New Hope’, with
sound and light effects
triggered by guests.
For more information call
0190-443 6000 or visit
superbreak.com/agents

themeparks&attraction
s
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Classic adds new property with rise in Bermuda’s popularity
CLASSIC COLLECTION Holidays has reported a 26% year-on-year increase in sales to
Bermuda for the summer.  
Karen Rondan, the operator’s Bermuda account manager, said: “Over the last two years

we have strived tirelessly to raise the profile of Bermuda to the UK’s travel trade and our
hard work would appear to be paying off. 
“Our comprehensive marketing strategy has included a large number of in-agency

Bermuda days, product training, sales promotions, such as the recent Pink Sand’s Sale,
and we’ve worked in conjunction with our travel agent partners and the Bermuda Tourism
Authority to support the official Bermuda Day celebrations. We also have dedicated staff on
the road promoting the destination to the travel trade year-round, a knowledgeable
specialist sales team to handle all bookings and trade advertising campaigns backed by
the Bermuda Tourism Authority.”
Keen to build on this momentum, the operator has expanded its Bermuda programme

for summer 2016 with the addition of the recently refurbished boutique hotel Royal Palms.
Situated on a tree-lined lane, on a turn of the century estate in Hamilton, the hotel offers
32 elegantly decorated rooms set within two pink 19th century manor houses. 
A seven-night stay in a superior mini suite leads in at £1,959 per person during May,

based on two adults sharing and including breakfast, flights and private transfers. 
For more information call 0800-008 7288 or visit classic-collection.co.uk

Grotto Bay Beach
Resort offering from

Saga
SITUATED IN lush tropical
gardens and overlooking 
a private cove, The Grotto
Bay Beach Resort,
available through Saga,
offers a luxurious base to
explore the best that
Bermuda has to offer.
Included as part of its

package, the company
offers guests a
complimentary travel card
valid for three days’
unlimited journeys on
Bermuda’s public buses
and ferries. 
Priced from £1,699 per

person based on an eight-
night stay (seven nights in
the hotel and one in flight)
and departing on
November 22, the package
includes a VIP door-to-
door travel service; all
breakfasts, lunches and
dinners; a free bar open
four hours a day; daily
afternoon tea, wine and
water with dinner; 
a welcome drink, cocktail
party and farewell dinner;
fruit and bottled water in
rooms on arrival;
porterage; flights;
transfers; and optional
travel insurance.
Call 0800-414 383 for more
information. 

PREMIER HOLIDAYS has launched a new
tactical offer campaign to promote
Bermuda, as a new addition to the
operator’s 2016 portfolio. 
To drive sales and increase bookings to

the destination, the operator has put
together a special offer combining the
beaches of Bermuda with the bustling city
of New York, based on a three-night New
York City stay at the four-star Roosevelt,
followed by a seven-night Bermuda stay at
the four-star The Reefs from £1,725 
per person. 
The offer,  which is based on two adults

sharing and is valid for departures on
selected dates next month, includes flights,

transfers, breakfast in Bermuda and 
a saving of up to £620 per couple. 
To support the campaign, the operator

has produced a new window poster which
travel agents can download from the
website. Agents can also benefit from 
a booking incentive, earning between £25
and £150 per inclusive Bermuda booking,
dependent on the booking value.
In addition, every Bermuda booking made

before February 29 will be automatically
entered into the operator’s Peaks Prize
Draw - part of its 80th birthday celebrations
this year – with 80 prizes up for grabs.
For more information call 0844-493 7524 or
visit trade.premierholidays.co.uk 
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Premier combines Bermuda and New York in new campaignt

Classic Collection's new property, Hotel Royal Palms
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THE SUB-TROPICAL paradise of
Bermuda is firmly back on the British
traveller’s map thanks to a renewed
approach embracing its more
adventurous side and offering an
exciting new range of authentic island
life experiences. 
Famed for its pink sand beaches

and world class golf courses,
Bermuda is often confused as part of
the Caribbean. However the Atlantic
destination is just two hours south
east of New York and a seven-hour
flight from the UK, direct with BA 
from Gatwick. 
Benefitting from a temperate all-

year round climate, the destination is
an ideal choice for a short break, and
is attracting a new generation of
active, experience-seeking travellers.
UK visitor numbers have increased by
12% during the last year and this trend
is set to continue into 2016 with the
introduction of new hotels, signature
events and exhilarating activities.   
In response to the growing demand

for more accessible sailing, and to
celebrate being home to the 35th
America’s Cup in 2017, the Bermuda
Tourism Authority has launched a new
Learn to Sail programme. 
In association with the Royal

Bermuda Yacht Club and the Royal
Hamilton Amateur Dingy Club, visitors
to the destination can now follow some
of the world’s greatest sailors and sail

on the Atlantic waters of Bermuda’s
Great Sound. The Learn to Sail
courses are designed for those braving
their first sailing experience or for
those seeking to improve their skills,
ranging from half-a-day up to five-day
courses for ages five and above. 
Prices start from £110 per person

at the Royal Bermuda Yacht Club,
based on two people taking a three-
hour lesson, or £450 per person for 
a week’s course. Situated on the
Hamilton Harbour, the yacht club is
one of the oldest in the western
hemisphere and plays an integral
part of the islands’ heritage. Junior
lessons are available year-round and
adult sailing is available from
September to May. 
At the Royal Hamilton Amateur

Dingy Club prices start from £100 per
child and £135 per adult for a two-
hour lesson, or £190 for five half-day
child lessons (or £240 for a block of
four adult lessons). Dedicated to the
advancement of sailing as a sport,
the club offers the largest junior sail
fleet in Bermuda and offers year-
round instruction.
As part of the Bermuda Tourism

Authority’s strategy to provide visitors
with a genuine taste of island life
throughout the year, 18 new
experiences will be introduced in 2016
including culinary, eco and heritage
tours, providing travellers with the

opportunity to explore beyond 
the beach. 
These will include ‘Bermuda

Baked’ - a hands-on evening of
traditional baking while sipping 
a Rum Swizzle; beer tasting at the
Dockyard Brewery; and a Haunted
History guided walking tour through
the cobbled streets of the 400-year-
old ‘ghost’ town of St George. 
The destination is also seeing 

a great deal of investment in hotel
offerings, with refurbishments, new
facilities and two new hotel builds
planned for the coming years. Owned
by Michael Douglas and Catherine
Zeta-Jones, Ariel Sands is penned to
open in 2017 and will feature 84 rooms
located in 26 two- and three-bedroom
cottages plus 28 luxury suites. 
Meanwhile, Pink Beach Club is

currently being developed into a new
$51.5million, 34-room, boutique
hotel featuring two restaurants, six
guest condominiums, two guest
suites, two swimming pools and 
a residential building. 
In other developments, the Hamilton

Princess Beach Club has recently
undergone a $90million renovation,
and has this year opened its new
marina, Marcus restaurants and an
infinity pool, with a new Exhale Spa
due to open later this year. 
For more information visit
gotobermuda.co.uk
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Prestige Holidays welcomes booking boost of 51% increase year-on-year
PRESTIGE HOLIDAYS has reported a strong growth in Bermuda business for 2016 (an increase of 51% year-on-year) as 
a result of early hotel bookings from Bermuda’s Pink Sale and an increased investment on the island. 
Nicky Shafe, marketing manager for the operator, said: “Bermuda is not an easy sell as it’s often mistaken as being

expensive and part of the Caribbean. However, it is actually a 1,000 miles north and provides a very different offering.
“With its pastel-coloured houses with white roofs and beautiful uncrowded pink beaches, Bermuda is sophisticated,

clean and always popular with our clients. It will be in the spotlight next year when it hosts the America’s Cup sailing
competition in June 2017, but more than a dozen world class sailing races and events are happening on the island in
2016, so there’s plenty to see this year too. 
“With many holidaymakers avoiding places like Egypt, Tunisia and Turkey, there is a definite trend towards ‘safe’

destinations and Bermuda is benefitting from this.” 
The operator is offering savings of up to £456 per couple on selected stays at the Hamilton Princess and Beach Club

when booked by April 30. A week’s stay departing on March 15 costs from £2,009 per person with the savings, and
includes flights with British Airways from Gatwick, breakfast accommodation and private transfers. 
Call 0142-548 0400 or visit prestigeholidays.co.uk for more details.

Bermuda’s back with some exciting new developments & events for 2016 
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BERMUDA

Call 0800 008 7288   
www.classic-collection.co.uk

per couple per week

SAVE
£708

Fairmont
Southampton
7 NIGHTS FOR 
THE PRICE OF 6
7 nights from £1,899pp
Room only
Departs Gatwick 10 May

a� orda� e 
luxury

       12:25

bermuda
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Dining delights at The Reefs
THE REEFS HOTEL & Club has introduced a range of new
dining experiences including the opening of a new restaurant, 
a chef’s table experience, farm tours, a private chef service and
wine tasting. 
Aqua Terra is the new restaurant at the resort, offering a sea

and farm-to-table dining experience and a fresh take on island
dish classics. Foodie travellers can now enjoy a new chef’s
table dining experience with an exclusive seven-course dinner
featuring creative local fare. Hosted by the culinary team at
Royston’s restaurant, each course is paired with wine.
The resort has also introduced a weekly complimentary wine

tasting experience, where guests can sample an array of wines
with the list changing weekly.
Also offered is a private tour of the nearby Wadson’s Farm,

where guests can select fresh seasonal ingredients and enjoy
them later that evening in a specially prepared dinner by
executive chef, Douglas Sisk.
Guests staying in a Club Suite can dine in the comfort of

their room whilst a personal chef prepares and serves dinner,
and menus can be designed in consultation with the chef or
guests can leave it up to the chef’s choice.
The resort is currently offering a free night for stays of two

nights or more, right through peak season and up to
December 23. In addition, those booking for seven nights or
more can secure an additional 10% discount for stays up to
May 15 and between September 1 and December 23. Both
offers are valid for bookings made by February 29.
For more information visit thereefs.com

When you write a regular column in a travel
magazine, eventually you will have to cover 
a destination more than once. 

I had already covered the Triangle, shorts and Barry
Manilow in 2014, what else could I write about this group of
islands (in around 350 words)? I hit Google for some
inspiration. It didn’t take long and it’s quite obvious really.
The solution was to write about the Chinese influence 
in Bermuda.
The first link to China is a type of garden ornament called

a moon gate. These came to Bermuda in the 19th century. As
well as being a garden feature, the large stone rings are also
supposed to bring luck. It is now a tradition for newlyweds in
Bermuda to walk through a moon gate to ensure their lives
together are blessed with good luck. 
The second link to China is a bit of a stretch as it’s golf.

Thanks to Google I now know that the Chinese invented golf
a few hundred years before the game was recorded 
in Scotland. 
I’m really not a fan of golf. I have found that the sticks are

too short and the balls are too small. Also, the outfits scare
me a little. As I have no dress sense whatsoever, this just
shows how bad golfers can look. 
Anyway, for some unfathomable reason this game is a

popular pastime, especially in Bermuda. Here there are
more golf courses per square mile than any other place in
the world. If you would like to do the maths, Bermuda covers
21 square miles and there are seven golf courses.
It is said that some of the courses have spectacular ocean

views. However, you may not be able to see these views
while looking for your ball in the bushes or while you’re
stuck in a bunker - which is where I’d be most of the time.
Perhaps the golf courses should start adding a moon gate

to every tee....

It's all about balls for
John as he explore's
Bermuda's popularity
as a golf destination...

by John Guinn
, holiday resea

rcher

Our regular guest columnist, John Guinn, runs Holiday
Hut and regularly contributes to UK Health Radio.

St. Georges, Bermuda
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GUESTS CAN explore the Greek islands of Cephalonia and Ithaca on Inntravel’s ‘An Ionian Odyssey’. With mainly gentle walking routes
which combine historic sites and coastal scenery, highlights include Foki Bay, the city of Sami, Raven’s Crag and a cobbled trail to the ruins
of Homer’s School. Priced from £695 per person based on two sharing, it includes seven nights’ breakfast accommodation, one dinner,
route maps and notes, luggage transfers and airport transfers. Flights are extra. Visit inntravel.co.uk

GUESTS ON Saga Sapphire’s all-
inclusive Mediterranean Odyssey cruise
will be able to watch dance
performances by the stars of BBC One’s
Strictly Come Dancing this spring.
The professional dancers, which

include Kevin and Karen Clifton and
former star Robin Windsor, will be
on board during the 30-day cruise
which departs on March 12. 

There will also be special dance
workshops led by the professionals
and Q&A evenings where guests
will be able to learn more about the
dancers’ training and careers.
After-dinner dances, from the waltz
to the cha-cha, will follow the
dancing stars' demonstrations and
everyone from beginners to keen
dance enthusiasts will be able to

dance the night away in the
Britannia Lounge.
Costing from £4,899, the no-fly

cruise departs from Southampton
and visits 17 ports of call including
the islands of Sardinia, Crete,
Rhodes, Gibraltar and Malta, as well
as ports on the Spanish, Greek,
Turkish and Portuguese coastlines.
For details visit saga.co.uk/cruises 
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Strictly workshops on Saga Sapphire’s all-inclusive Med cruise this spring

Monarch Holidays promotes Ibiza,
Mallorca & Menorca options
MONARCH HOLIDAYS is showcasing its diverse range of
products available on the islands of Ibiza, Mallorca 
and Menorca.
Due to its popularity, the operator has increased the

number of units available in Ibiza’s Playa D’en Bossa resort
at the five-star beachfront properties of Ushuaia Ibiza
Beach Hotel and Hard Rock Hotel, costing £495 and £545
per person respectively on a bed-and-breakfast basis, plus
at the five-star Grand Palladium White Island Resort & Spa
for £519 on all-inclusive.
Located close to Cala Martina beach, the Fergus Paraiso

Beach Hotel is a low-key couple’s hotel located in a quiet
area just out of the centre of Es Cana and a few minutes
walk from the weekly Punta Arabi market. A half-board stay
at the three-and-a-half-star resort starts from £255. 
On the island of Mallorca, popular hotels such as the BH

Mallorca and BCM Mallorca are already on stop-sale for
June and July, so for those interested in the island’s adult-
only and party scene the operator recommends alternatives
such as the three-star Hi! Honolulu in Magaluf on all-
inclusive for £429. Another option is the four-star Fergus
Style Palmanova for £449 including breakfast.
Meanwhile, in Menorca families can enjoy the family-

friendly, three-star Carema Playa Resort in Playa de
Fornells which is located close to beaches with shallow
waters, making it ideal for those with small children from
£239 per person. For couples looking for a quiet break, the
resort of Es Castell has no beaches but is in close proximity
to little fishing harbours, ideal for exploring local
restaurants, with the four-star Artiem Carolos III offered for
£375 on a bed-and-breakfast basis or the Barcelo Hamilton
Menorca on half-board for £345.
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FOLLOWING THE POPULARITY amongst
its clients for cruises on traditional
Turkish gulets, Anatolian Sky’s latest
Turkey brochure features two new
cruises to the Dodecanese. 
Departing from Bodrum and taking in

the Greek Islands and Turkish coastline,
the cruises are being offered alongside
existing itineraries featuring destinations
including the Datça Peninsula, Kekova,
Kaş, Goçek, Dalyan and Fethiye. They
offer a discovery of the coastline and
islands at a leisurely pace, exploring
secluded bays and beaches, with a
relaxed atmosphere and freshly-cooked
food on board.

The Northern Dodecanese itinerary
travels from Bodrum to the islands of
Kos, Pserimos, Leros, Patmos, Lispi,
and Kalymnos, with opportunities to
visit villages and ports, as well as
sandy beaches and historic sites. 
Alternatively, the Southern

Dodecanese itinerary features the Greek
islands of Kos, Nisyros, Symi and
Rhodes, before returning to Bodrum via
the Turkish coast including Datça and
historic Knidos. 
Both itineraries lead in at £657 per

person including flights to Bodrum,
transfers and accommodation in an 
en-suite cabin on a full-board basis,

based on two sharing. 
As the cruises depart from and return

to Bodrum, clients wishing to stay longer
can opt to add on a break at one of the
hotels offered by the operator in the city
or surrounding area.
For more information visit
anatoliansky.co.uk or call 0844-273 3585.

               

’adults only‘

   
ysestigeholidaays.co.prwwww.pr

ys on   estige Holida ays on 01425 480400 orPr  
phos/asimina-su.uk/cyprus/pas.co

  01425 480400 or 
uites

 

mediterraneanislands

Symi

Anatolian Sky Holidays offers gulet cruise options to the Greek Islands

RAIL DISCOVERIES has introduced a new 11-day ‘Gems of
the Mediterranean Cruise’ for 2016 to meet demand.
With departure dates on May 6 and August 12, guests

can sail the islands of France, Italy and Spain with
highlights including sightseeing in Marseille, seven nights’
all-inclusive on the MV Zenith and free time in Ajaccio,
Civitavecchia, Naples and Barcelona.

Costing £1,395 per person, the itinerary also includes
three nights’ hotel accommodation; one Bouillabaisse and
one local dinner; the services of a tour manager; and rail
travel. A single supplement in an inside cabin for sole use
is £325 per tour. 
Call 0800-240 4470 or visit raildiscoveries.com for 
more details.

Rail Discoveries explores the gems of the Med on 11-day cruise for £1,395
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NEW FOR 2016 and offered through Jet2holidays, the four-star
Fergus Club Europa in Mallorca provides family-friendly luxury
just outside the resort of Paguera, with ample facilities catering
to children of all ages. Seven-night, all-inclusive prices lead in
at £329 per person, based on a family of four travelling from
Leeds Bradford Airport including 22kg baggage allowance and
transfers. Call 0800-408 5587 or visit
tradesite.jet2holidays.com for more information.

Neilson launches skippered flotilla holidays
NEILSON HAS launched new skippered flotilla holidays
for 2016, giving agents the opportunity to sell flotilla
holidays to both complete beginners and those with
some sailing experience. 
The added benefit of having a skipper on board is an

additional selling point for agents, as the new skippered
holidays give beginners the chance to enjoy a flotilla
holiday with friends and family while gaining their
sailing qualifications.
Agents can also highlight that the skippered flotillas

are ideal for taking the pressure off sailing for the full
duration of the holiday, ideal for customers who might
be worried about sailing for the full duration of the trip. 
The skippered flotilla is available all season on the

Ionian flotillas in Greece and Dorian Flotilla in Turkey.
Holidays cost the same as a normal flotilla holiday, plus
a supplement of £600 per yacht, per week for 
the skipper. 
A flotilla holiday on the Dorina Coast starts from £955

per person, travelling on May 8 and includes flights
from Heathrow, transfers, a seven-night yacht charter
based on two people sharing a Dufour 325 yacht, lead
crew support, skipper, training, marine insurance,
damage waiver and a tank of fuel.   
For further information visit neilson.co.uk 

                     

Greece focus from Olympic Holidays
WITH 28 GREEK islands and Cyprus featuring in its bumper
Summer Sun 2016 brochure, Olympic Holidays has a firm
focus on Mediterranean island holidays and is putting 
a renewed emphasis on Greece and its islands this year.
Photis Lambrianides, the operator's commercial director

said: "The Greek islands are long-time favourites of UK
holidaymakers, offering a very special kind of holiday
experience. With security more important than ever, the
islands have seen increased popularity in latter years and
it's a trend I am sure we will see continuing in years 
to come."
Newly featured Greek islands for 2016 include Milos and

Tinos in the Cyclades group, plus Ithaca among the Ionian
Islands. Hotels which feature in both destinations range
from two- to four-star, with accommodation on a bed-and-
breakfast basis.
Lambrianides said: "The smaller islands have great

appeal to clients seeking a quieter holiday. Despite only
having a small bed capacity, they performed very well for
us in 2015. Small Greek islands such as Symi, Halki and
Samos are still growing in popularity in our programme, so
it was logical to extend the choice by adding three more
islands for summer 2016.
"With our renewed focus on Greece, agents are being

made more aware of the country's many plus points –it's
extremely safe, not far from home and price-friendly." 
New Santorini product for 2016 offered through the

operator includes the five-star Ambassador Santorini
Luxury Villas & Suites, the five-star Santorini Secret Suites
& Spa and the four-star Santorini Palace Hotel.
Five-star additions on Crete include Pleiades Luxury

Villas and the all-inclusive Creta Maris Beach Resort. The
Mykonos programme also has two additional four-star
hotels – the Rhenia and the Myconian.
Other four-star additions for summer include the Park

Hotel in Zante, Alonissos Beach Bungalows & Suites within
six acres on Alonissos and the boutique-style Relux Hotel
on Ios.
As an example of packages, a seven-night self-catering

stay at the newly added two-star Georgia Annex in Tsilivi,
Zante, costs £227 per person for two sharing studio
accommodation, departing on May 22. It includes Germania
flights from Gatwick and transfers. 
For more information visit olympicholidays.com or call
0844-499 4449. 
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We asked our staff the following question this week:

If you could be any animal, what would you be and why?

Crossword:
Across: 1. BUTLINS, 6. NAXOS, 8. GARDA, 9. TASMAN, 10. EURO, 12. LIMA, 14. JASPER, 17. EILAT, 18. SALOU, 19. LUCERNE. 
Down: 1. BEN STILLER, 2. TEXAS, 3. SAGA, 4. CORFU, 5. BATON ROUGE, 7. SWAN, 11. HAYS, 13. MILAN, 15. POLAR, 16. ATOL. 

Highlighted Word: BAHRAIN

Where Am I?:Makkah Royal Clock Tower Hotel, Mecca, Saudi Arabia  

puzzlesolutions
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POSITIONED ON the Agios Ioannis Peristeron beach, the
MarBella Corfu is inviting guests to experience a traditional
Orthodox Easter with a special programme. 
On April 29 (Good Friday), guests are offered breakfast,

lunch and dinner at La Terrazza and, for those who wish to
watch the procession in Corfu Town, a buffet lunch in the
main restaurant is offered instead of the half-board dinner. 
On the Saturday, The Divine Liturgy of the Resurrection

takes place at the hotel’s chapel, followed by a traditional
red eggs cracking and traditional Easter dinner. And on
Easter Sunday guests are invited to join in a festive
atmosphere with ouzo, wine, traditional meze and
folkloric dance. 
The resort is also offering new family Junior Suites with 

a private pool from £92 per person, per night based on two
adults and two children sharing on a half-board basis. 
For more information visit marbella.gr

Easter greetings from MarBella Corfu

TO CELEBRATE the re-opening of Mallorca’s Jumeirah Port Soller
Hotel & Spa next month, a new offer that combines a one-night
breakfast stay, complimentary shuttle service to Port Sóller,
access to Talise Spa and free internet access and parking has
been launched. It is valid from March 18-24.
For more information email jpsreservations@jumeirah.com

mediterraneanislands
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Hand-picked hotels, villas and apartments with a wide 
choice of fl ights – all your clients’ needs catered for

Book with the specialist – fi rst-hand 
knowledge and 28 years’ experience

For an agent log-in, brochure supplies, webinar training or support, call:

01489 866 955
Serenity.co.uk/Trade

Discover the islands of 

Corsica, Sardinia 
& Sicily
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Where dreams are made 
Korean Air A380

Make flying on a whole new scale a reality
Step on board the Korean Air A380 and watch your dreams take flight.
Inspired by wonder and innovation, it blends more space, privacy and luxury across every class,
with the finest service in the sky. Bring dreams to life with the new Korean Air A380. 

Disclaimer : Korean Air reserves the right to substitute aircraft, product variant does not form part of any contract.

Reservation : 0800 413 000 (UK) 00800 0656 2001 (UK & Ireland)

Ticketing : 020 7495 8641 (UK)
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