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MOMONDO’S INTERNATIONAL survey, which questioned 29,000 people globally, with 1,013 being Brits, found that only 50%
of Brits budget for the total amount they can spend - both on the booking phase and during their holiday.
The poll also found that almost a fifth of Brits never make any budgeting decisions ahead of their holiday, while 14% of

Brits just make a budget for transport to and from the destination (e.g. plane or train tickets) and 10% decide on a budget
for accommodation.
To be able to afford a vacation, 43% of Brits stated they set money aside regularly to be spent on a holiday. Other ways

of saving included selling personal items (10%), paying in instalments (14%) and making regular contributions to a fund
shared with friends or family (13%). 
In terms of what Brits prefer to save money on whilst on holiday, 27% stated they like to save on plane tickets, while

26% choose to make savings on accommodation. Other results revealed that 14% try to save on transfers to the
destination, 24% save money on evenings out and 23% choose cheaper options for meals and snacks during the holiday. 

With Easter fast approaching, Funway Holidays is getting into the spirit of things by offering chocolate treats plus a new £150 MoneyCard
reward to agents when they book a package holiday this month, with a value of £20,000, excluding Sandals bookings. Pictured with Miss
MoneyCard and ready to deliver the goodies are, from the left: the operator’s Laura Smith, Rebecca Evans and Jade Andrews. The sales
team will also be out and about delivering Easter eggs to agents across the UK as a thank you for their continued support. For details see
funway4agents.co.uk
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NORWEGIAN HAS released a record
number of seats for holiday-seeking
Brits looking to jet away this summer
to the US. 
A total of 425,000 seats are now

available on the carrier’s direct flights
between the UK and US, which include
its two latest low-cost destinations –
Boston and San Francisco-Oakland,
with fares from £135.
The airline flies direct to seven US

destinations on Boeing 787
Dreamliner, with almost 80,000 seats
up for grabs to Boston from March 27
and almost 45,000 seats available to
San Francisco-Oakland, which
launches on May 12. 
Popular family-favourite flights from

Gatwick to Orlando also return this

summer with 35,000 seats from £199
one-way.
The carrier’s chief commercial

officer, Thomas Ramdahl, said: “This
year will be our breakout year as Brits
are seeing the value of our affordable
flights to popular European and US
destinations. So whether you want to
fly to Southern Europe or Southern

California, the increased number of
affordable seats will make it easier
than ever for Brits to take their dream
holiday this summer.”
For Brits looking to stay closer to

home, there are more than 125,000
seats available between London and
Berlin and 70,000 seats to book for
flights to and from Rome.

CMV announces new fleet addition 
CRUISE & MARITIME Voyages (CMV) has announced the
addition of Pacific Pearl from P&O Cruises Australia to its
fleet, commencing cruise operations on June 9, 2017 as the
re-named Columbus. 
Under the line’s explorer theme, Columbus will be

dedicated to the British cruise market homeporting year-
round from London Tilbury and providing a more traditional
scenic British cruise experience. 
The vessel will carry approximately 1,400 passengers

accommodated in 775 cabins (including 150 singles) and will
become the new flagship of the company’s ocean 
fleet, operating alongside Magellan, Marco Polo, Astor 
and Astoria.  
Columbus will also be targeted to the adult-only market

(16 years and above), although in summer 2017 will 
operate two selected August summer holiday sailings for all
age groups.
The 2017 summer programme will go live on sale via the

travel trade and CMV website on March 31 and, following
the Easter holidays, a special 2017 launch edition preview
brochure will be released on April 7.  
Special introductory fares with early booking deals will be

on offer, plus a 25% single supplement deal with 150
dedicated single cabins being made available for the
growing solos market. Group deals offering further savings,
free places and other benefits, will also be available.
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newsbulletin

NEXT STOP: SAT…South African Tourism visited London’s train
stations at Waterloo and King’s Cross recently to highlight the
value for money the country offers UK holidaymakers, with prices
down by 20% in Cape Town compared to last year, according to the
2016 Worldwide Holiday Costs Barometer from Post Office Travel
Money. Special flyers were handed out to offer a discount to
participants and passers-by plus the chance to win flights for two
from SAA, while Somak Holidays' Anil Sofat and Amanda Atkins
(pictured), were also on hand to raise awareness.

New winter & spring 2016/17 Escorted Rail brochure from Rail Discoveries
RAIL DISCOVERIES has released its winter and spring 2016/17 Escorted Rail Holidays brochure, which offers a selection
of more than 50 tours as well as six new holiday options. 
The new collection contains festive short breaks, seasonal tours and adventures throughout the UK and Europe,

including some of the company’s most popular tours in a wintertime setting, such as the Jungfrau Express All Inclusive
in Winter, one of seven all-inclusive tours offered in the new brochure. 
Prices for the new tour lead in at £1,195 per person for an eight-day itinerary, which includes rail excursions to

Interlaken, Mürren and Grindelwald. There are six departures between January and March 2017. 
Another new addition is a journey through Finnish Lapland with the opportunity to view the Northern Lights. The six-

day Finnish Lapland & the Kemi Snow Castle adventure costs from £1,295 and includes a guided tour of the largest
snow castle in Kemi, a ‘crossing the Arctic Circle’ ceremony and a visit to Rovanaimi, Santa’s official home. There are
five departures between January and March next year. 

Norwegian puts nearly 500,000 seats on sale to the US with fares from £135
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TC cancels Sharm el Sheikh bookings 
THOMAS COOK HAS announced that following no change to
the Foreign & Commonwealth Office’s advice with regards
to travel to Sharm el Sheikh airport, it has taken the
decision to cancel all bookings to Sharm el Sheikh up to
and including October 31 (previously May 25). 
The operator is reassuring its customers that it is doing

its utmost to ensure they are still able to enjoy a holiday by
offering the following options:
• Customers who are due to travel to Sharm el Sheikh up
to and including October 31 are able to cancel or amend
their holiday to another destination free of charge.
• Customers who wish to re-book an alternative Summer
2016 holiday are being offered free amendments to an
alternative Thomas Cook holiday of their choice, paying
only any difference in price.
• Customers booking a new holiday departing before
October 31 will be offered a £30 per person discount,
regardless of whether the alternative is cheaper or 
more expensive.  
The company is currently contacting customers 

whose bookings are affected, prioritising those due to
travel soonest. 
Customers wishing to amend their holiday are

encouraged to visit their local Thomas Cook or Co-
operative Travel shop, where agents will be happy to assist. 
Store locations and their opening hours can be found at

https://www.thomascook.com/store-locator/
The operator has also increased staff numbers in its

contact centre to help deal with call volumes. Any
customers with immediate concerns and who are unable to
visit one of the shops should call our dedicated customer
phone line, open 24 hours a day on 01733-224536. 
A dedicated line for travel agent enquiries has also been
set up, open from 08:30 to 19:00 (10:00-17:00 Sunday) 
on 01733-224520.

newsbulletin

BRANCHING OUT…Barrhead Travel celebrated the launch of its first travel store south of the border in
Eldon Square, Newcastle. The new store has been unveiled as part of a £1.5million investment for the
travel provider, as it continues to increase its branch footprint and employee numbers across the UK.
The launch event was attended by the company’s travel partners including Sandals Resorts, Royal
Caribbean and Newcastle Airport, amongst others. 

Rocky Mountaineer
extends ‘Stay & Play’

offer 
ROCKY MOUNTAINEER is
giving UK travellers more
reasons to start planning 
a Canadian Rockies
adventure by extending its
‘Stay and Play’ offer.
From now until April 8,

bookings in both GoldLeaf
and SilverLeaf Service of
seven nights or more will
receive up to £280 per
couple in added value,
which can be used 
towards extra hotel 
nights, additional meals,
meal plans and 
airport transfers. 
Shorter packages of four

to six nights will receive
£190 per couple. With this
offer, guests have the
opportunity to stay and play
for longer in destinations
such as Seattle, WA,
Vancouver, BC, or Jasper,
Lake Louise, Banff, and
Calgary, AB.
One of the eligible

packages is a Canadian
Rockies Getaway, which
travels between Vancouver
and Jasper, Lake Louise,
and Banff, AB. 
The nine-day/eight-night

holiday includes four days
on the train, eight nights’
hotel accommodation plus
a number of tours and
activities in various
destinations. At the time of
booking, guests are also
able to add an Alaska
cruise to make it a two in
one holiday by rail and sea.
For more information visit
rockymountaineer.com or
call 0800-0606 7372.

Butlin’s announces
headline acts for

Shiiine On Weekender
ECHO & THE BUNNYMEN,
Shed Seven, Cast, Black
Grape, The Wonder Stuff,
The Bluetones and Paul
Hartnoll (Orbital) are just
some of the acts that have
been announced for Shiiine
On Weekender 2016 from
November 11-14 at Butlin’s
Minehead Resort.  
The festival showcases

the best of indie and dance
music alongside up and
coming new bands
including Deja Vega and
Psyence plus UKE2.
A three-night break over

the weekend costs from
£199 per person based on
up to four people sharing 
a Silver Apartment arriving
on November 11. 

Minehead
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NEWS BITES
�  EDWARDS COACHES has taken its relationship with National

Express up a gear after joining forces to sell its package
holidays. The move means that customers will now be able to
access package holidays across Europe and the UK - from all-
inclusive, two-week trips to mainland Europe including Italy,
Spain and Switzerland, to theatre breaks and major events,
with pick-up points across Wales and South England. For
details see nationalexpress.com

�  VILLA SELECT has announced that travel agents can now earn
commission on all bookings. The company offers more than
200 luxury rental villas around the Mediterranean, in the
Algarve and in Barbados and Thailand, accommodating
anywhere from two guests to large parties of 20 or more. It
has also contracted a number of new properties this year in
the Algarve and Menorca. Details at villaselect.com

�  YANKEE LEISURE Group Inc (YLG) has purchased Railbookers in
a deal designed to see the tailor-made rail holiday provider
take the next step in its growth.

�  YAANA VENTURES has been launched as the new name for
Khiri Group, which has its HQ in Bangkok.

CELESTYAL CRUISES has announced
the launch of its 2016 themed cruise
programme, which comprises more
than 800 different activities and events
throughout the entire 2016 cruise
season under three individual themes:
Stories of Greek Culture and Heritage,
Stories of Greek Summer Festival and
Stories of Greek Enogastronomy, each
to be 'told' for three months, with each
cruise 'dressed' according to the
current theme.
Stories of Greek culture and

heritage during March, April and May
will include bespoke theatrical

performances and unique cultural
events, including some prepared
exclusively for the line and 
performed by the famed Lyceum Club
of Greek Women. 
In June, July and August, Stories of

Greek Summer Festival will honour
the summer festivals of ancient
Greece with theatrical performances,
concerts by traditional and Greek pop
singers, Greek films, parties with
Greek DJs and a science festival. 
For the third and final segment of

its Stories of Greek Hospitality, the
company has arranged hundreds of

events to give its passengers the
opportunity to explore the authentic
taste of Greece – passengers will
sample more than 40 Greek cheeses,
as well as a plethora of Greek wines
and spirits and signature Greek
dishes, some of which they will learn
how to cook. 
The first themed cruise will cover

Greek Mythology on a four-day Aegean
itinerary, departing Athens on March
21 and visiting five Greek islands, with
prices leading in at £309 per person.
For more information visit
celestyalcruises.com

www.travelbulletin.co.ukMarch 18 20166

newsbulletin

DIAMOND RAIL Holidays still has availability on its ten-day
‘Andalucía, Seville & Granada’ trip, departing in September and
October. It includes overnight stays in the town of Roses plus
optional excursions to explore the land which gave rise to the
caped matador and the passion-filled flamenco. Prices start from
£999 per person, based on two sharing on half-board, departing
on September 25 and October 16. Eurostar travel, transfers,
accommodation, excursions to Seville and Granada, plus the
services of a tour manager are included. Visit
diamondrailholidays.co.uk for details. 

Abercrombie & Kent launches new collection of Croatian villas
ABERCROMBIE & KENT has launched its latest collection of properties in a new destination for A&K Villas, Croatia. 
Villa Manda, located in one of Split's most privileged seaside districts, which used to be the noble residence of former
political luminaries before being converted into a luxury holiday home with modern amenities. Offering five bedrooms,
the property sleeps ten and rates start from £7,481 per week. 
Alternatively, Villa Plavi San is located near the small town of Trogir and offers access to a private beach, reached

from the garden of the villa. Sleeping eight in four bedrooms, prices start from £11,199 per week.
In Dubrovnik, the Ray Residence is perched on the cliffs above the sea and guarantees relaxation and privacy. With six

bedrooms, rates lead in at £31,836 per week. Alternatively, Dalmatian Dream - located 500m from Dubrovnik Old City
and Pile gate, an elite and private residential Dubrovnik neighbourhood - offers seven guestrooms, with rates starting
from £10,135 per week.
For an island escape, Villa Mali Raj takes prime position over the pinewoods of Cikat Bay and is surrounded by

landscaped gardens. Sleeping 20 across ten guestrooms, rates start from £31,305 per week. 
Meanwhile, Villa Oaza is within walking distance of the centre of Hvar and combines traditional Baroque features with

modern design elements across five guestrooms, designed to sleep ten, with rates from £6,424 per week

    
     

    
          

      
      

 

               
                   
                

            
                     
                   

                      
                       

                   
                    

    
 

  
  

        
    
        

Celestyal Cruises offers more than 800 different activities & events for 2016 
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Saga’s new 2017 cruises 
are now on sale! 
�  Prices from £499!
�  Plus, book by April 30, 2016 for free 

cabin upgrades on selected itineraries 
and our included nationwide shared 
chauffeur service.

Terms and conditions: To qualify for a £100 shopping voucher, book any Saga Ocean Cruise 
between March 14 and April 30, 2016 for any departure date in 2016 or 2017. To claim your 
voucher and enter the prize draw, where you have a chance to win VIP Beyonce tickets, 
simply email incentives@saga.co.uk with your ABTA number, full name and booking reference 

within seven days of confirming the booking. Any emails received after that date will not be entered into the draw. Beyonce 
tickets are for Sunday July 3, 2016 at Wembley Arena and include complimentary drinks and buffet and premium seating. 
Prize winner will be picked at random and will be notified by May 16, 2016. No cash alternatives available and you must 
have agreement from your Head Office to claim. Entry to the prize draw is deemed acceptance of the rules. The prize is not 
transferable. Agents are responsible for their own tax implications. The judge’s decision is final and no correspondence will be 
entered into. Saga holidays are for anyone aged 50+. A travel companion may be 40+. This is not a brochure. NHA-CC2663.

WIN £100 2 VIP TICKETS 
TO BEYONCE

SHOPPING VOUCHER 
WITH EVERY BOOKING

Call FREE on 0800 074 8021 or visit saga.co.uk/agents
For general enquiries email agencysales@saga.co.uk
Why not become a Saga expert – visit www.sagaexperts.com
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Loving Greece as I do, especially
Gouves on Crete, it saddens and worries me
that the migrant situation will have an effect

on the Greek Islands this year. Potential customers
must be put off by the horror stories which the
press love to exaggerate, especially on Lesvos and
Kos and these two beautiful islands don’t deserve
this at all. And yet the Greek people themselves (not
the Government) have been giving the migrants so
much help and giving them food. It will be very sad if
it backfires and people decide they won’t visit this
year; the Greek people will suffer because of lack of
customers coming into their shops, restaurants,
hotels etc. We need to support the operators that
mainly only sell Greece as they have nothing to fall
back on. Olympic Holidays has an amazing selection
of Greek Islands small and large and great booking
offers like £49pp deposit, early booking discounts
and a huge selection of departure airports. And you
don’t have to stick with one island - you can island-
hop. Sunvil also has a wonderful choice of islands,
and again you can island-hop or tailor-make, plus
you can go on painting and walking holidays. Plus
Anatolian Sky has a Greek Islands brochure and
Ionian & Aegean Island Holidays is another lovely
brochure. Let’s tell clients all the lovely things about
Greece, especially if clients have been before -
remind them of their good memories! 
High Ridings at Birstall had an If Only coffee

morning presented by Richard Hey. I do think their
brochures are lovely - something you could have out
on a coffee table. What I like is they only sell
through agents which, in this day and age of
discounting and double discounting on the web, is
brilliant! Private transfers come as standard and
they are one of the few operators who still have
PROPER ticket wallets etc.
‘Don’t cry over the past, it’s gone. Don’t stress

about the future, it hasn’t arrived. Live in the
present and make it fantastic. And ‘If you are doing
your best you won’t have time to worry about
failure’.

by SANDRA MURRAY
in Normanton, Yorkshire

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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Normanton...
Notes from

•   Win a £50 Marks & Spencers voucher with Taber
Holidays

•   £100 World Duty Free vouchers, a Nandos'
hamper and yummy sweetie hamper to be won
courtesy of Liverpool John Lennon Airport.

•   Up to £100 of One4All Gift vouchers to be won
with Innstant Travel 

•   Voyages SNCF is giving away a pair of return
tickets with Eurostar to Paris.

Visit travelbulletin.co.uk/competitions and
travelbulletin.co.uk/video-box for details 

MOVERS
�  THE CANCUN CONVENTION & Visitors Bureau has
appointed Rocío González Jonguitud as meetings
industry director.

�  JONATHAN SHEARD has been appointed senior vice
president, development at AccorHotels UK & Ireland.

�  BRIAN DONNELLY has been elected as the new
president of Skål London.

�  PRINCESS CRUISES has promoted Sarah Jane
Walker to sales manager for the academy team and
regional business.

�  ALLISON MASON has joined JTA Travel's sales team
as sales manager for the south.

�  THE JAMAICA Tourist Board has appointed Marcia
McLaughlin as deputy director of tourism,
marketing.

�  MICHAEL CROCKATT has been appointed Ottawa
Tourism's CEO.

�  SCOTLAND’S FAIRMONT St Andrews has appointed
Luke Geoghegan as business development manager.

�  COSTA CRUISES has appointed Adam D. Tihany as
creative director for two new ships scheduled for
delivery in 2019 and 2020.

�  ATPI GROUP has appointed Claire Davidge as head of
sales for the UK.

�  RICHARD SYKES has joined Voyages to Antiquity as
cruise director.
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agentbulletin
Booking incentives

�  TRAVEL 2 is giving agents the chance to win
one of three DSLR cameras as part of its
‘Canada – Nature’s Art Gallery’ campaign. The
operator has teamed up with Destination
Canada, Rocky Mountaineer, Air Canada,
ACTP (Atlantic Canada) and Destination
British Columbia to highlight the country’s
cities, culture, wildlife and natural scenery. To
be entered into the prize draw, agents need to
make a qualifying booking to Canada that
includes flights and a minimum of three
nights' ground arrangement before March 31.

�  SERENA HOTELS is giving agents a £15 voucher
when they book clients to stay seven nights at
Serena Beach Hotel & Spa or two nights at
Zanzibar Serena Hotel. The company is running
a 'stay four nights, pay for three' offer. Agents
should book directly with the company by March
31 for travel this year, and  bookings should be
logged by emailing info@ethosmarketing.co.uk

�  AGENTS IN Yorkshire are being offered the
chance to win tickets to see girl band, Little
Mix, live at the Leeds First Direct Arena.
SuperBreak and Leeds Bradford Airport have
teamed up to support the launch of the new
Aer Lingus flight from Leeds to Cork and have
two pairs of tickets up for grabs on April 15.
To enter, agents in the region need to make
short break bookings to Cork with flights
from Leeds throughout March and send their
name, booking reference and ABTA number 
to kelly.giblin@superbreak.com 

Agent competition
AGENTS HAVE the chance to win luxury
chocolate treats as part of an Easter
promotional campaign from Hoseasons
by answering ten questions about the
operator’s products and brands and then
use their answers to complete a simple
word puzzle. The questions and puzzle
are included on 
a special Easter EGGSTRAVAGANZA
promotional flyer which is being emailed
and posted to agents across the UK.
Agents can email the answer to
agency.sales@hoseasons.co.uk along
with their details by March 27. 
For details see
hoseasons.co.uk/pdfs/easter.pdf

Fancy a fam?
Simba Portfolio is offering a seven-day
fam trip to Tanzania from May 12-18,
taking in the major northern national

parks of Tarangire, Manyara,
Ngorongoro and the Serengeti. The trip
is limited to one person per agency and

prices are US$625 including
accommodation, relevant taxes, a safari
guide and game drives. Flying Doctor’s
(AMREF) membership is mandatory and

to the participants’ own account.
Flights, visas and gratuities are
excluded. For full details email
info@simbaportfolio.com

Mini cruise to Holland

Includes transfers, entrance tickets 
and a bunch of tulips.

£78pp
FROM

KEUKENHOF
GARDENS

WWW.DFDS.CO.UK/AGENT

NEWCASTLE-AMSTERDAM

Price is subject to availability. T&Cs and credit card charges apply.

SAVE
 27%

           14:34
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WITH LAST year’s Croatia sales
finishing more than 10% up and
sales for 2016 currently more than
12% up, year-on-year, Classic
Collection Holidays has added six
new properties in four new resort
areas for this summer. 

Gary Boyer, the company's head of
purchasing and product
development, said: “As more and
more travellers are coming to
discover this beautifully unspoilt
area of the Mediterranean, we’ve
added the seaside resorts of Sibenik
and Rogoznica, served by Split, the
family-friendly island of Korcula,
served by Dubrovnik, and the Plitvice
National Park, one of the most
visited attractions in Croatia 
and served by Rijeka, Zagreb and
Zadar airports. 

“Croatia is a destination well
supported by regional flying,
allowing us to offer customers our
usual service of a flexible choice of
UK departure airports, airlines and
holiday duration. It’s also ideal for
twin and multi-centre holidays with
no fewer than ten Croatian airports
from which to arrive and depart.” 

The four-star Hotel Degenija has
been recommended as a base from
which to discover the natural beauty,
fauna and flora of the Plitvice
National Park. A three-night stay
starts from £549 per person in May. 

In Sibenik, the D-Resort Sibenik
has seven-night holidays from £849
in May, the Boutique Hotel Life in
Rogoznica leads in at £643 and
prices at the Korkyra Gardens
Apartments on the island of Korcula

start from £851. All prices are based
on two sharing on a bed-and-
breakfast basis and include flights
and private transfers. 
For further information visit classic-
collection.co.uk or call 0800-008
7288. 

11th Pro Am event from Aegean Airlines
GOLFERS ARE being invited to register for participation in
Aegean Airlines’ annual Pro Am event, which takes place at
The Dunes Course & The Bay Course in Greece’s Costa
Navarino resort from June 22-25. 
For further information visit aegeanproam.com or 
email aegeanproam@afea.gr
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Fiji ferry tickets now available from Excite Holidays following boost in demand
IN RESPONSE to demand for Fiji travel products, Excite Holidays has added Fiji inter-island boat transfers to its 
product portfolio. 

Through the company’s booking platform, agents are now able to book tickets for South Sea Cruises, the Yasawa
Flyer and the Malolo Cat, which take passengers between Port Denarau and many of Fiji’s islands. 

The company’s general manager global sales, Andrew Yell, said: “We’ve experienced a 130% increase in room night
sales for our accommodation products in Fiji over the past year and in response to this we’ve significantly increased our
number of directly contracted properties in the country, as well as adding Fiji boat transfers as a new product.

“This is a win-win situation for both travel agents and their clients. Travel agents can offer their clients this additional
service and eliminate the stress and hassle usually involved in trying to acquire boat transfers while in Fiji. Plus, agents
and their clients will be fully supported by our 24-hour customer service.” 
Timetables, routes and prices can be viewed online at exciteholidays.com 

Sastavci - Plitvice Lakes National Park 

SEAWORLD CALIFORNIA will unveil its new attraction in 2017,
Ocean Explorer, which will combine multiple aquariums, rides and
digital technologies to engage park guests in an experience
centered on exploration and adventure. Guests will travel to Ocean
Explorer’s undersea animals on submarines, the signature ride of
the attraction, and will become researchers on a mission to collect
data and learn how they can help animals. The attraction will also
feature a wave swinger ride where guests will fly through
thousands of real bubbles in chairs suspended from the tentacles
of a giant jelly. Three family-friendly rides will also be featured as
part of the new attraction. For details see
seaworldparksagents.co.uk

Croatia demand sees Classic Collection add four new resorts for 2016

Attraction World promotes last-
minute party packages from £145
ATTRACTION WORLD is highlighting last-minute party
packages, available to book until March 22.

As examples, an Agia Napa Party Package now costs
£155 (from £165) and includes free club tickets, Paint
Party access plus access to a Ministry of Sound event. 

In Ibiza, a Pukka Up Boat Party, Ocean Hotel Pool Party
and Ibiza Rocks experience leads in at £145 (from £154),
while a Kavos package has also been reduced and leads
in at £145 including a booze cruise, VIP Pool Party and
Europe’s biggest Paint Party. 
For details or to book see attractionworld.com
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Where Am I?

From its beginnings in 1868 this urban cultural park located
a few minutes downtown of a US city has grown to become
home to 15 major museums, 19 gardens and nine perform-
ing arts groups with a miniature railroad, historic carousel,

the Spreckels Organ and a world-famous zoo.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, March 24th. Solution and new puzzle

will appear next week.

The winner for 04th March is Natalie Fee, Marion Owen

Travel in Kingston upon Hull.

March 04 Solution: A=6    B=5    C=2    D=8

Number: 011

Across 
1. Carrier with a hub at Narita International

airport (3)
3. Capital of Lebanon (6)
6. The world's largest island, sounds colourful

(9)
8. This English walled city is a popular tourist

destination (4)
9. Resort town on the French Riviera (6)
11. Flows through South America (6)
12. Spanish city on the Atlantic ocean (4)
15. Island home of Timanfaya National Park (9)
17. Hotels and Resorts group (6)
18. Lisbon International airport code (3)

Down 
1. Former supermodel who recently married 

a famous media mogul (5,4)
2. They offer escorted coach holidays to Europe

and beyond (5)
3. Scenic Slovenian resort town and lake (4)
4. Zante and Kefalonia are part of this island 

group (6)
5. Funway specialises in holidays to this country (3)
7. State capital of Iowa (3,6)
10. Antipodean city (6)
13. Olympia is the venue for this year's ___

Home Show (5)
14. City on the Rhine, birthplace of Beethoven (4)
16. Norwich International airport code (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and  Where Am I? 
Please see page 30

Crossword

Su Doku

N
um

be
r: 

01
1

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Industry
Insight by...

Tracey Poggio, chair of ANTOR, asks 
if a Brexit would impact ANTOR 
tourist boards...

ANTOR has started to poll its members
comprising national and regional overseas
tourist board representatives based in London

for their take on the impact of a potential Brexit and
discussions on leaving the EU. 

The first results came in as ABTA published its
report ‘What Brexit might mean for UK Travel?‘,
outlining what a vote to leave the European 
Union might mean for UK holidaymakers and 
travel businesses.

It is important to note that 50% of ANTOR
members are non-EU countries, equating to 24% of
all British holidays taken abroad according to ABTA
who reported that more than 29 million foreign
holidays each year are made by UK holidaymakers to
EU countries, equating to 76% of all holidays taken.

Some 44% of ANTOR member respondents do not
at this stage feel that Britain leaving the EU will
affect tourism to their destination, half of which
stated that this is because they are non-EU
countries, while 22% feel that there will be 
a negative affect and 33% don’t know yet whether
they will be affected.

Results also revealed that 67% do not believe that
the referendum and Britain reconsidering its
position will have an impact on their UK visitor
numbers, while 22% believe this will have 
a negative impact and 11% say it will have ‘
a significant impact’ on their visitor numbers.
Although one member commented that the only
thing that would really affect tourism to the
Caribbean in general, for example, is if the UK
slides into recession as a result of Brexit and
consumer disposable income drops, adding that
there is nothing necessarily to indicate that this will
happen. This would of course not just affect 
the Caribbean.   

To date, 78% of respondents have not had any
feedback from the travel industry, although the
feedback received from the remaining 22% showed 
a preference to remain in the EU. The majority of

respondents have not yet had any enquiries from the
media concerning the impact Brexit may have on
their destination.

From a personal/business travel point of view,
some of the respondents are concerned that 
a Brexit would impact their travel arrangements
rom a visa perspective.

Of immediate concern to ANTOR members,
similar to ABTA, is the impact that a period of
uncertainty will have on the strength of the pound
versus their currencies. A weaker pound has 
a direct impact on spending power overseas, 
making the cost of holidaying or visiting 
abroad more expensive.

Our first survey shows that it is early days for
many members and their trade partners to be fully
informed of the potential consequences of 
a Brexit, and predict the impact due to the relative
lack of precise information available. This will
hopefully change over the coming weeks. There is 
a natural divide amongst those countries in and out
of the EU. It is also clear from reports to date that
the British traveller is most likely to suffer from
possible changes in legislation, consumer protection
and potential rises in costs if travelling to an 
EU destination.

The ABTA report may be the first of many to
surface over the weeks leading up to the
referendum. ANTOR members and their head offices
will be constantly monitoring the media to ensure,
that whatever decision is made by the British voter,
that tourism to their countries from the UK
continues to be an attractive proposition and good
value for money.

Over the coming weeks, ANTOR will be meeting
with the BGTW (British Guild of Travel Writers) to
discuss the potential impact of Brexit and survey
members again to monitor opinions as we get
closer to the referendum. There will also be a Brexit
poll on the ANTOR website to allow members to
follow consumer and trade opinion. 

bulletinbriefing
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Virtual tour of Hapag-Lloyd 
Cruises launches at ITB
IT IS now possible for Hapag-Lloyd Cruises' clients and
travel agents to explore the ships in the fleet before they
book a cruise, with a virtual tour being launched at last
week’s ITB in Berlin. 
Thanks to state-of-the-art technologies, the line is the

first tourism company to use a HypeBox, which displays the
EUROPA 2 as an interactive model and cyber goggles,
allowing customers and travel agents to take a virtual tour
of all the ships.
The EUROPA 2 HypeBox is an integrated and transparent

LCD screen solution containing an accurate model of the
luxury ship. 
The interactive screen displays personalised and

informative content about the ship, including pictures, text
and 360 degree animations. Individual buttons on the touch
surface activate special add-ons to the virtual tour.  
Oculus Gear, better known as cyber goggles, are another

example of the digital technology that were used at ITB.
With the cyber googles, users are transported on board,
and can go on a virtual tour of all the line’s ships. The
software in the goggles also contains an integrated world
map allowing users to experience select destinations.
The new tools will be used at other trade shows, 

and the cyber goggles will be used on a daily basis by 
sales representatives.

LAST MONTH’S Travel Technology Europe (TTE) is celebrating a
successful 13th edition of the show, which saw more than 5,952
attendees visiting more than 100 exhibitors and sponsors over two
days at London Olympia. Visitors were able to scope out their
options and gather information and advice on how to utilise
technology tools to drive revenue and reduce business costs.
Those interested in exhibiting or attending for TTE 2017 can email
nicole.diamond@centaur.co.uk. 

technology

If statistics are to be believed, 90% of all onlinebusiness start-ups fail in the first four months. 
According to a CB Insights survey, the main reason

start-ups fail to get off the ground is because it soon
becomes apparent that there is no market need for
their venture. Also on the list is poor marketing, being
outcompeted and a lack of business model.
With those reasons in mind, we've come up with

four top tips for travel start-ups:

Identify a sizeable travel niche
It's easy to get carried away with an idea without
identifying whether the segment is significant enough
to compete in as a single entity.
It might sound wishy-washy, but you need to find 

a travel niche that isn't too broad, or too focussed.
Don't be the entrepreneur with the great
product/service but with no customers to sell to.

Use social media from the off
Social media can be a powerful marketing tool,
especially for start-ups – but only with the right
amount of time and technique. It might be a good idea
to create social media profiles for your business
before you even started trading. It's too easy to sink in
amongst the masses on social media, because pretty
much everybody is on there. That calls for an
experimental approach, which comprises engaging
with your target audience in a way that surprises
them and cause your brand name to hang around in
their thinking. It goes without saying that this will
take some time, so be prepared to log on to social
media at all times of the day.

Make a website that is future proof
While in the early stages your website might not be
able to boast much in the way of content, prospects
will still use it as a barometer for how trustworthy
your business is, so you've got to make sure it's
suitably optimised. The first thing you've got to ensure
is that it's mobile friendly. With prospects most likely
to find you on social media, chances are they will be
browsing on their smartphones.

Utilise the latest and best technology
The great thing about starting a new travel business
in 2016 is that there is an array of sophisticated
technology that can make it easy to stay a step ahead
of the competition. The best technology gives you the
ability to power your travel website with a lightning-
fast booking engine to provide a fast and simple
booking experience for your customers; ensure
secure payment through your website; to easily
manage supplier contracts; elevate your Google
ranking; and much more. After all, these are the
factors that are going to contribute to the success or
failure of your business.

DIGITAL DIALOGUE
Four top tips for travel start-ups

S04 TB 1803 2016 Technology_Layout 1  16/03/2016  10:03  Page 13



THE MD of cruise retailer Cruise118.com,
James Cole, says that more innovative
use of technology has transformed the
way that people take cruises, and this is
a trend that will gather more momentum
in 2016.
He said: “One of the main changes

that we have seen over the years is the
use of technology to enhance the on-ship
experience of travellers. Cruise lines
recognise that a lot of holidaymakers
don’t want to disconnect completely from
the world, and many cruisers now expect
to have access to fast wireless internet
connections for the duration of their trip.
We are seeing more and more ships
featuring enhanced bow-to-stern Wi-Fi
and clear mobile phone reception. This
allows guests to access emails, social
media and stay in touch with relatives
and friends whenever they need to.
“Leading on from this new level of

connectivity, we have seen the
introduction of RFID-powered wristbands
and mobile phone apps which have all
been designed to link customers directly
with the ship. Instead of room keys,
guests can use electronic wristbands

that will unlock rooms or be used instead
of money. All of this, and more, has been
designed to make a person’s cruise
experience as easy and hassle-free 
as possible.
“Royal Caribbean’s ‘Quantum of the

Seas’ made her maiden voyage in late
2014, with the first Bionic Bar on board.
Here guests can order their drinks using
a tablet computer and watch as a robot
mixes a cocktail in front of their eyes.
Cruise ships now offer experiences such
as surfing on wave machines and flying
in skydiving simulators, too. There’s more
variety than ever; so whether
holidaymakers want to relax or
experience an adrenaline rush (or both),
there’s something for everyone.
“Some ships are now going a step

further when it comes to giving travellers
the experience of a lifetime. Those who
have cruised before will know that a
cheaper option is an inside stateroom,
but Royal Caribbean has used
technology to its advantage, bringing the
ocean a step closer with ‘virtual
balconies’. In many interior cabins, they
have installed floor-to-ceiling and wall-

to-wall 80-inch 4K LED screens which
use cameras to replicate the exterior
view in crystal clear high definition. Many
of them even have sound so guests can
hear the gentle sounds of waves from
deep inside the ship.
“Technology has come on in leaps and

bounds over the past few years, and
these developments are really enhancing
the appeal of cruises. It’s no coincidence
that we have seen the number of under
50s booking a 2016 cruise holidays rise
sharply. The amount of sophisticated
technology that can be found on cruise
ships is astonishing - you simply 
won’t experience it in resort hotels or
anywhere else.”

Visit: www.digital-trip.com
Email: info@digital-trip.co.uk / Call: +44 1202 702 226

TRAVEL TECHNOLOGY
TAILOR MADE FOR YOU

Sell B2B or B2C with the all the 
sophistication of the major players

at a fraction of the cost.

Increase your sales and save  
on the back-end costs of running  

your  business.

Showcase your products and
distribute on a global scale while

easily managing complex contracts.

TRAVEL AGENT TOUR OPERATOR WHOLESALER

SEE US AT

ITB
BERLIN

9-13 MARCH
STAND 112
HALL 5.1

      09:31:34

technology

James Cole

Technology has transformed the way people take cruises reveals Cruise118.com
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Upcoming Showcase
events not to be

missed
TRAVEL BULLETIN is
highlighting the next round
of Showcase events across
the UK.
They include North

America in Chester on
March 21 and Newcastle on
March 22; Cruise Showcase
on April 4 in Bristol;
Caribbean Showcase on
April 11 in Nottingham and
April 12 in York; Africa
Showcase on April 25 in
Leeds; Airline showcase on
May 16 in Edinburgh; and
Mediterranean Islands
Showcase on June 13 in
Newcastle and June 14 
in York.
The events are free for

agents to attend and
include a delicious buffet
dinner, networking and the
chance for agents to win
plenty of prizes. 
For more information or to
register your attendance at
the events email
gemma.reeve@travelbulleti
n.co.uk or call 020-7834
6661.
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HIGHLIGHTING ITS commitment to agent training, Trinidad and Tobago has launched
a new online programme. 
Called ‘Learn Trinbago’ the new platform heralds the destination’s 2016 agent

training schedule, which will also include a mega FAM to the islands in the summer
and more on-the-road training.
Darrin des Vignes from the Trinidad and Tobago Tourist Office said: “We wanted to

create an eye-catching and dynamic training programme to really bring our dual
island nation to life. Full of punchy facts, photographs and videos, the multi-module
programme provides agents with a greater understanding of the islands and the
hidden gems, activities, events, experiences and types of accommodation available.
Plus what’s really beneficial to agents is that as they increase their destination
knowledge, they can also make and log bookings and win rewards.” 
Agents can currently win a four-night half-board stay at the Blue Waters Inn,

Tobago for two people or two return flights with BA. Agents need to report and log all
flights and accommodation packages to Trinidad, Tobago or both at
trinbagorewards.com to be eligible to win. The agent with the highest number of
bookings will win one of the prizes.
The new online programme takes agents on a six module discovery of the twin

island destination. Comprising of six themes, modules include a ‘Generic overview’, 
a module on ‘Trinidad’, ‘Tobago’, ‘Holiday Types - romance, adventure, active and
nature’, ‘Events’ and ‘Be an Expert’, giving agents the chance to get under the skin of
the destination.
Each module, including an end of section test, takes approximately 15-20 minutes

to complete. 
To access the programme visit learntrinbago.com 

training

THAILAND TOURISM has refreshed its online training programme and is offering monthly prizes when
agents complete courses at training.tourismthailand.co.uk. The tourist office is also running ‘Friends of
Thailand Club’ roadshow evenings. They take place from next month in Cheltenham, Oxford, Solihul,
Leicester, Tunbridge Wells and Guildford. For details email marketing@tourismthailand.co.uk 

Trinidad and Tobago launches new agent training programme

S05 TB 1803 2016 Training_Layout 1  16/03/2016  10:14  Page 15

http://www.visitgibraltar.gi/


Tourism Australia adds Indigenous module 
to ASP programme

TOURISM AUSTRALIA has added an Indigenous module on
its Aussie Specialist Programme (ASP) plus the
introduction on an Aboriginal heritage tour. 
The ‘Aboriginal Experiences’ module teaches agents

about Aboriginal culture which emphasises spirituality,
custodianship of the land and the importance of art, music
and dance. It explains Aboriginal concepts such as ‘The
Dreaming’, introduces agents to Indigenous Tourism
Champions and gives suggestions of inspiring Aboriginal
experiences that will enrich visitors’ trips to Australia. 
An Aboriginal Heritage Tour has also been introduced at

the Royal Botanic Garden in Sydney. Led by an Aboriginal
education officer, who gives insights to the history and
culture of Aboriginal people from the Sydney area, it
includes demonstrations of artefacts and bush foods plus
a first-hand perspective of the significance of the site.
Tours cost approximately £9 per child and £28 
for adults. 
The dedicated online platform is free for agents to use

and includes interactive maps, an itinerary design,
training modules, fact sheets, videos and images. 
Visit aussiespecialist.com/en-gb for more information. 

www.travelbulletin.co.uk

training

Funway Holidays gears up for Tobago
training push this month and next 
FUNWAY HOLIDAYS has stepped up its travel agent training
with a ‘Target Tobago’ training push for March and April.
The dedicated training forms part of the operator’s

Tobago Campaign and will see the on-the-road sales force
visiting agencies around the UK, talking all things Tobago.  
Laura Smith, senior sales and marketing executive for

the company said:  “We want to showcase how amazing
Tobago is as a holiday destination and to provide agents
with all the latest information, including handy selling tips.
We aim to see as many agents as possible to get them
thinking Tobago – agents are key to the success.” 
Tobago themed merchandise will be given to agents,

from stationary to specially designed agency window
posters, together with copies of the standalone Tobago
brochure and a new dedicated Tobago flyer.  
Holiday prices start from £999 per person for seven

nights staying at the four-star Blue Waters Inn with daily
breakfast, including flights with BA from Gatwick with
travel based on October 18 and two adults sharing.
Pictured (below) gearing up for the Target Tobago

Training is the operator’s Rebecca Evans (left) and 
Laura Smith.
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AGENTS CAN become a Haven Expert at
havenexpert.co.uk and claim a free day
pass for completing the course
successfully, as well as earning awards 
for bookings following completion of 
the course.  
The company’s second edition 2016

brochure hit shelves this month, with new
development updates and information on
its entertainment and activity programme,
as well as a selection of new offers to
boost springtime sales.
Guests can save up to 20% on self-

catering breaks at all 36 holiday parks and
can also save up to 50% on their touring
and camping breaks when they stay for two
or more consecutive nights.

The company is also introducing Deck
House accommodation exclusively to
Caister-on-Sea in Norfolk. Deck houses
are available with two or three bedrooms
which sleep up to four or six people.
Thornwick Bay, the latest addition to the

portfolio, is showcased within the new
brochure, detailing the many activities on
offer and following the success of the
outdoor programme Nature Rockz, which
is now available at all 36 coastal parks. 
The brochure also features details of the

company's holiday park app which goes
live this month. 
For further information visit
bourneleisuresales.co.uk or call 0333-
202 5224.

Botswana...

where in the world ...

do we live?

Travel Gym
more 

training
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BRIGHT RECENTLY hosted an agent training event at the Beaumont Estate in Windsor. Pictured is
Julie Franklin (left) from Mark Warner Holidays, with Travel Counsellors Nicola Benson and Zoe
Herbert. Visit brightconsortia.com for more event information. 

Avalon Waterways
hosts agents on river

cruise fam trips
AVALON WATERWAYS is
providing trade partners
with the opportunity of
increasing their river
cruise product knowledge
with a series of fam trips
and the offer of hosting
senior management
meetings on one of the
luxury river cruise line’s
newest Suite Ships,
Avalon Tapestry II. 
Up to 80 agents from

independents, consortia
and online travel agencies
will be hosted on three-
and four-night shortened
itineraries of Avalon’s
‘Paris to Normandy
Landing Beaches’ 
cruise on departures
throughout April. 
A jointly hosted cruise

with CLIA on Avalon
Tapestry II will also take
place from April 6-8 with
up to 20 agents invited.
CLIA has targeted cruise
agent members who have
not experienced a river
cruise before and want to
increase their product
knowledge. The ship will
also be the venue for the
CLIA Cruise Travel Agent
Advisory Council hosted
by Andy Harmer.

Haven offers free day pass for agents & showcases
latest developments in second edition brochure
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Ottawa brews up two hop-tastic 
beer festivals this winter 
TWO BEER festivals will take place in Ottawa early next year
and both coincide with the city-wide Winterlude festival. 
The Gatineau Winter Beerfest (Festibière de Gatineau in

French) is set to take place at the Canadian Museum of
History from January 29-30, and its sister festival, Winter
Brewfest, will be held at the historic Horticulture Building
at Lansdowne Park from February 12-13. 
During Winterlude (January 29 to February 15), Canada’s

capital region will be transformed into a festival of all
things snowy and frozen. A total of 600,000 Canadians and
holidaymakers are expected to descend on Ottawa for 
a carnival of ice-skating, ice-carving competitions,
fireworks and live music, and both the Gatineau Winter
Beerfest and Winter Brewfest complement Winterlude for
those who appreciate quality craft ales.
For more information visit festibiere.ca, brewfest.ca 
and ottawatourism.ca

GREAT RAIL Journeys is highlighting its rail and cruise holiday, Canada and Alaska Rocky Mountaineer
& Alaska Cruise. Highlights include the mountain scenery in Canada, the coastline of Alaska and the
attractions of cosmopolitan Vancouver, with prices leading in at £3,745 per person for 17 days based
on a May departure. For details see greatrail.com or call 0800-240 4470.

New Toronto service
from Air Canada

rouge
AIR CANADA rouge (Air
Canada’s leisure airline) is
offering seasonal summer
flights from Edinburgh and
Manchester to Toronto. 
For this summer, the

carrier will be introducing
services from Gatwick on
May 20 and from Glasgow on
June 14. The routes will be
operated using Boeing 767
aircraft, offering a choice of
Premium and Economy
cabins. Premium rouge
customers receive an
enhanced meal service with
wines and beverages, extra
baggage allowance and
priority airport services. 
Meanwhile, the carrier’s
‘player’ service (clients can
download the app before the
flight) provides wirelessly
streamed films and music to
personal devices or iPads
and is  available to rent 
for C$10. 
Flights are conveniently
timed to connect with Air
Canada’s network - onwards
to 63 Canadian destinations
and 55 in the US.   

New airline routes to Montréal 
from Wow air & Icelandair
WOW AIR and Icelandair are set to launch new flight routes
to Montréal in Québec this May. 
The new routes depart from the UK to Montréal via

Reykjavik. Wow air’s new service - from three UK airports -
will commence on May 12 from Gatwick, May 12 from
Bristol and July 13 from Edinburgh. Prices start from £99
one-way per person.
Icelandair’s new route will commence on May 19 four

times weekly, with prices starting from £380 return from
five UK airports - Gatwick, Birmingham, Manchester,
Glasgow and Aberdeen, and from £397 from Heathrow. 
For more information see wowair.co.uk and icelandair.co.uk

canada

Fast facts: Quebec
TIME DIFFERENCE: -5
hours GMT 

CURRENCY: Canadian
dollar 

AREA: 1.6 million km²

POPULATION: 8.2 million

OFFICIAL LANGUAGE:
French 

ENTRY: From this month
visitors need to apply for
an ETA which costs $7 

SEASONS: Winter (January
to mid-March),
summer/spring/autumn
(end of May to mid-
October) 

GETTING AROUND: 

By car: Quebec’s road
network extends for some
70,000km. All roadways
have signage specifically
designed to guide visitors
to tourist and information
sites, official tourist
routes, off-road bikeways,
service stations, food and
drink services and
stopover villages. 

Train – With several
departures daily, the most
popular train running is
the one between Montréal
and Québec City. Visitors
can also enjoy a longer
ride by hopping on one of
the trains departing for
Matapédia (Gaspé),
Saguenay or Senneterre
(Abitibi-Témiscamingue)
three times weekly. VIA
Rail offers custom
packages that let visitors
explore Québec by rail at
their own pace.
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1.Drop pucks with hockey pros: Ready for a quintessentially
Canadian adventure? Lace up your skates and learn how to
play hockey with some of Canada's greats. Elite junior-league
coaches and past NHL players share their expertise in this
two-hour Canadian Signature Experience in the heart of
Alberta's hockey country. See pinnaclehockey.ca/canadian-
hockey-player.html
2. Experience Canada's iconic Icefields Parkway…by bike:
Acclaimed as one of the world's best drives, the Icefields
Parkway winds past alpine lakes, glaciers and jagged peaks
deep in the Canadian Rockies. Now, a unique tour is giving
travellers the chance to slow down and experience it all by
bike. The Jasper to Banff Mountain Madness Bike Tour is a
four-day cycle adventure, complete with meals,
accommodation - and your fair share of elk, caribou and bear
sightings en route. See mountainmadnesstours.com
3. Spend the night in your own lighthouse: Redefining
getaway, Newfoundland's Quirpon Lighthouse Inn is a fully
restored 1922 home at the base of an operating lighthouse on
remote Quirpon Island. Inside are ten heritage rooms for
guests, while outside offers rugged coast, the occasional
passing iceberg and plenty of wildlife, including migrating
whales. See linkumtours.com
4. Craft beer meets music fest in Vancouver: Western
Canada's biggest craft-beer festival just got bigger (and
better). This summer, Vancouver Craft Beer Week is set to
host more than 100 breweries and cideries from all over
North America. New this year: the beer-garden-style fest
adds live bands on three separate stages from June 3 to June
5. See vancouvercraftbeerweek.com
5. Enjoy a sub-zero gourmet dinner in Winnipeg: Winnipeg
(unofficial nickname 'Winterpeg') can average temperatures
around -18 Celsius (0 Fahrenheit) in its colder months, with
windchills dipping to even frostier depths. But that hasn't
stopped locals from putting on one of Canada's trendiest pop-
up dinners - outdoors. Heated tents on the iced-over forks of
the Assiniboine and Red rivers are the setting for these
gourmet meals, featuring seasonal menus from a rotating
line-up of top chefs. See raw-almond.com
6. Get up close with the world's only spirit bears: Distinct
from polar bears, spirit bears are a unique breed of black
bear that have cream-coloured coats owing to recessive
genes. And the only place on the planet they call home is

British Columbia's Great Bear Rainforest. Newly protected by
a landmark environmental agreement, the region boasts
some of the most expansive old-growth forests in the world.
See the bears in their natural habitat on one-of-a-kind tours
with the local Kitasoo/Xai'xais First Nations people. See
spiritbear.com
7. Soak up the celestial sights in Jasper, Alberta: Night skies
are the main attraction in this unique sanctuary in the
Canadian Rockies. Jasper National Park's 11,000sq.km dark
sky preserve is almost entirely free of artificial lighting,
making for incredible stargazing. The park's Dark Sky Festival
each October draws astrotourists from around the world and
has even featured Canadian astronaut Chris Hadfield. See
jasperdarksky.travel
8. Get reacquainted with Toronto: Ranked seventh on The
New York Times' list of 52 must-visit places for 2016, Toronto
is gearing up for a banner year. The city will see its first
month-long Pride festival in June and host the World Cup of
Hockey, as well as the NBA All-Star game and the Canadian
Football League's Grey Cup. Combine this with TO's trendy
neighbourhoods, the reopening of Queens Quay on Lake
Ontario (with its influx of new pretty people paths) and the
acclaimed Toronto International Film Festival, and now is the
time to see Toronto. Visit seetorontonow.com
9. Explore a sunken naval destroyer off the British Columbia
coast: The aptly named Sunshine Coast stretches along
180km (112 miles) of British Columbia shoreline, and
includes some of the best (and warmest) year-round diving
sites in the province. New to the underwater ecosystem, the
112m-long vessel HMCS Annapolis was sunk this past year,
joining the HMCS Chaudiere and HMAS Brisbane as popular
diving sites. In terms of local wildlife, look out for burnt-
orange Pacific octopi, jellyfish, curious porpoises, seals and
even sea lions. Visit sunshinecoastcanada.com
10. Take maple syrup to gourmet heights: It's not just for
pancakes anymore. In Quebec - the undisputed centre of the
maple-syrup universe - options have gone upscale. Maple-
forward dishes are showing up on city menus and in pop-up
urban cabins. Options include pork-belly donut sandwiches
with maple syrup espuma at Quebec City's Laurie Raphael
restaurant and retro 'sugar shacks' like La Cabane chez Jean
outside downtown Montreal, serving sugar pie and other
classic dishes. For details see tourisme-montreal.org

10 new ways to explore Canada by the Canadian Tourism Commission 
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1st Class holidays marks 20th
anniversary with new fam trip
TAILOR-MADE specialist 1st Class Holidays is celebrating
its 20th anniversary this year by giving agents the chance to
win a place on a fam trip to western Canada at the end of
September as part of the celebrations.
All bookings that include flights with WestJet and at least

seven nights' ground arrangements (hotel, car hire, RV
rental or motorhome) will be entered into the draw to win 
a place on the fam, and bookings will be entered
automatically if confirmed by June 30.
Agents can also claim a free cuddly toy for every booking

made this month, as the company's 'All Stars' giveaway has
been extended to include all bookings made by March 31.
There are six cuddly hockey players in the All Stars team,
and agents can collect all six. 
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SET IN the historic Hôtel-Dieu de Québec monastery in the heart
of Old Quebec, Le Monastère des Augustines is Canada's new
cultural and wellness centre. Sensitively restored and redesigned,
the Monastère offers a unique wellness experience and
imaginative ways to connect with the Augustinian Sisters'
heritage. Guests can stay in an authentic 17th century cloister and
join in activities and programmes in holistic health. 

AIR TRANSAT is launching several
new services for UK travellers looking
to discover more of Canada this
summer. The airline will unlock more
of the province of Quebec with 
a connecting flight from Gatwick to
Quebec City via Montreal. Services will
depart every Sunday, returning on
Monday from June 26 to October 23,
with return fares starting from £429
per person. 
Greater choice is also being offered

to Scottish passengers, with two
additional weekly services to
Vancouver from Glasgow. In addition

to the existing weekly direct service,
which operates throughout the
summer on Wednesdays, customers
can now fly from Glasgow to
Vancouver via Toronto on Thursdays
and Saturdays, returning on
Wednesdays and Fridays between
June 23 and October 29, which is in
addition to a new direct route 
from Glasgow to Montreal for this
summer season. 
The carrier operates direct flights

year-round from Gatwick, Manchester
and Glasgow to Toronto and from
Gatwick to Vancouver. From May to

October the airline also operates
flights from Birmingham to Toronto,
Glasgow to Vancouver and Montreal,
Manchester to Vancouver and Calgary,
and Gatwick to Calgary, Montreal and
Quebec City. 
Passengers booking a connecting

flight in conjunction with 
a transatlantic flight will receive 
a 23kg luggage allowance based on
the transatlantic flight segment,
allowing passengers to transfer fuss-
free between connecting flights.
For information and reservations visit
airtransat.co.uk 

CRUISE & MARITIME Voyages is offering a four-week voyage with 17 days spent discovering Eastern Canada. The itinerary, on Marco Polo, visits
Newfoundland, Nova Scotia, Prince Edward Island and Íles de la Madeleine, with an overnight stay in Montréal. It cruises the mighty St. Lawrence
River in the fall, sailing from Liverpool on August 27 for 28 nights, with prices from £1,899 per person. To book or for details see
cruiseandmaritime.com or call 0844-998 3877. 

Air Transat boosts Canada services this summer with launch of new routes

canada
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Last year Icelandair celebrated 70 years of
flying to Largs Bay in Scotland, which
was the very first international route for

us. Earlier this month (on March 9), we were
proud to begin our new Aberdeen service,
operated by partner airline Air Iceland, 
to Reykjavik. 
The new gateway will become our second in

Scotland and sixth in the UK, with the other
UK airports we fly from including Glasgow,
Manchester, Birmingham, Heathrow 
and Gatwick. 

Accessibility
Iceland is on the ridge of the Eurasian and
North America tectonic plates, shaped by
volcanic eruptions and glacial landforms.
Visitors will experience a vast lava field as they
arrive; which will be their first experience, but
not their last, of the unique nature that Iceland
offers. People are also surprised to find out
how accessible it is to take part in different
activities such as snow-mobiling, glacier
walking, snorkelling or going whale-watching
from down town Reykjavik or in North Iceland. 
Iceland's culture has been influenced by

both America and Europe and therefore offers
a unique combination of both, with a nice
chunk of British sense of humour thrown in
for good measure. 
The destination’s geographic position,

midway between UK and North America,
means that our flight path is the shortest and
quickest route to many of our 16 gateways into
North America. We fly onwards from Keflavik
International airport to New York (JFK 
& Newark), Boston, Washington DC,
Minneapolis, Halifax, Edmonton, Toronto,
Orlando, Denver, Portland, Seattle, Vancouver
and Anchorage. Routes to Chicago have
commenced this month, while flights to
Montreal begin on May 19. We also offer short
connection times for those on UK flights who
want to transit on to North America and

Canada, but we also offer something very
unique too. 

Enjoy a stopover 
We allow passengers to take an ‘Icelandair
Stopover’ for up to seven nights for no
additional airfare cost. In fact, if you stop over
on your way to North America from the UK
you will save money on Air Passenger Duty tax
of approximately £50 per person, so that
money could be used towards the cost of 
a hotel or an excursion in Iceland. 
We also launched a unique campaign for

travellers called Stopover Buddy at the start of
this year, where a passenger booking 
a stopover can request a buddy via the website
who can spend time with them on their visit to
Iceland. The buddies are all our employees
who have volunteered to spend time with
visitors to show them the real Iceland, sharing
their passions and hobbies. 
There has been record take up for this

special service and it is  available until the end
of April for anyone booking a stopover with us.
Agents and clients can search for the hashtag
#mystopover on social media to see more
information about it – and could even be
paired with our CEO to go heli-skiing! For
details see icelandair.co.uk/stopover-buddy 
Passengers can now also access websites,

their emails and post to their social media
accounts via our Wi-Fi system gate to gate, as
we became the first European airline to allow
passengers to use electronic equipment
during landing and takeoff, as well as access
on board Wi-Fi from the moment they board
the aircraft until the time they disembark.
Historically, passengers have had to wait until
the aircraft reaches 10,000ft before Wi-Fi is
enabled and it is switched off before landing.   
The team aims to do our best to deliver 

a friendly, refreshing travel experience, and 
I look forward to welcoming you onboard and
via Iceland very soon. 

How to capitalise on destination’s
uniqueness to engage clients’ interest 
by Andrés Jónsson, general manager, Icelandair
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New 2016 tours from
Regent Holidays

REGENT HOLIDAYS has
launched its new Iceland
& the Islands brochure for
summer 2016, which
includes a variety of new
arctic cruises, group
tours and fly/drive
holidays to Iceland,
Norway, Finland, 
the Faroe Islands 
and Greenland. 
Among the new

itineraries is an 11-day
‘Grand Tour of Iceland’,
which takes in the
country’s main sights
including the Golden
Circle, West Fjords and
Vatnajökull glacier. 
Beginning and ending

in Reykjavik, guests can
experience a variety of
unique encounters - from
walking through lava
fields and witnessing
thundering waterfalls, to
cruising alongside
floating icebergs and
discovering remote
fishing villages. 
Prices for the tour cost

from £3,085 per person,
based on two sharing 
and including flights 
from Heathrow, 
transfers, many 
meals, accommodation
and guides. 
Departures are

available on seven dates
between June and August.
For more information visit
regent-holidays.co.uk or
call 020-7666 1293.
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LAST YEAR saw another strong year for visitor numbers to Iceland, while the destination
saw a total of 969,181 visitors in 2014, rising to 1,261,938 last year - an increase of 30%.
The month of July saw the largest increase, with 36,000 more visitors than in the previous
year, representing an increase of more than 24%. 
Meanwhile, opening to guests on September 1 are the new Aurora Baths. The North

Aurora Guesthouse in North Iceland, near Lake Mývatn, will open two large hot tubs and
an outdoor swimming pool where guests can watch the Northern Lights. The new
attraction will be open from 22:00 to 01:00 and will offer an intimate experience limited to
just 40 people. Visit auroraguesthouse.is/baths
In addition, the lesser visited East Iceland is to open up for tourism this year with

Discover The World’s summer flight from London to Egilsstaðir. 
This is the first time a direct flight has been offered on the route, which is scheduled to

run from May 28 to September 24 with a twice-weekly flight operating on Wednesdays 
and Sundays. 
In other tour operator news, a new tour from Saga Travel means that it is now possible

to visit South and North Iceland in a single day. 
The 13-hour tour stops at a number of popular attractions on the iconic Golden Circle

route and across the scenic highlands, and is operated on Tuesdays, Thursdays, Fridays
and Saturdays from July to October costing from £332 per person.
For more information visit inspiredbyiceland.com

GREAT RAIL Journeys is offering an ‘Iceland & the Northern Isles Cruise 2016’ from £1,575 per person
for 15 days with one departure in July. After a tour of Glasgow and Edinburgh, guests will board MS
Marco Polo and head for Iceland. The journey takes in the isolated Faroe Islands before exploring the
fjords and glaciers of Iceland, the Westmann Islands and the landscape of the Orkney Islands. Visit
greatrail.com or call 0800-240 4470.

On The Go offers
selection of tour
options for the
Northern Lights

ON THE Go Tours is
offering a number of
itineraries for guests to
experience the natural
wonders and destination
highlights of Iceland.
Iceland Circle is an

eight-day tour leading in at
£949 per person, which
includes seven nights’
breakfast accommodation
in three-star hotels, valid
for travel from March 18.
Guided tours take in
Grabrok volcano crater,
Vidimyri turf church,
Petra's Stone and Mineral
Collection in the East
Fjords, with entrance to
Fridheimar Horse Stables
and Geothermal
Greenhouse in South
Iceland included, as 
well as arrival and
departure transfers. 
Alternatively, ‘Northern

Lights & Glacier Lagoons’
is a five-day option that
takes in the Northern
Lights. Priced from £629
and valid for travel from
March 20, the tour includes
four nights' three-star
accommodation, four
breakfasts, two dinners, 
a visit to a multimedia
presentation at the Volcano
House in Reykjavik,
entrance to Kerid volcano
crater, use of winter and
explorer equipment, 
a Northern Lights
programme during two
evenings (with 
a combination of lecturers,
presentations, film and
guided searches) 
and transfers.
Visit onthegotours.com or
call 020-7371 1113 for
more information.

INSPIRED BY Iceland has released a new
tourist campaign aimed at ensuring a safe
and meaningful experience for tourists
visiting the country.
It comes in the form of an interactive

online educational tool with a series of
video tutorials encouraging visitors to
learn a number of skills including how to
eat like an Icelander, how to stay safe plus
insider knowledge on Icelandic culture -
from explaining hot tub etiquette and local
food sustainability, to glacier safety and
explaining why tourists should never mess
with the local’s treasured Icelandic moss.
Classes are covered by a panel of

charismatic experts and local guides with
the aim of ensuring visitors have 
a happy, meaningful and safe experience
in the destination. 
Inga Hlín Pálsdóttir, director for

Tourism & Creative Industries at Promote
Iceland, said: “With Iceland’s appeal as 

a winter destination increasing and with
interest from Europe and North America
up by 59% since 2012, we have 
a responsibility to not only inspire but
educate those considering a trip to
Iceland, as well as encouraging
sustainable travel amongst our visitors. 
"The majority of tourists want to

experience nature, and we know that
Icelandic nature must be treated with
respect and care. We believe that if the
traveller is better informed of conditions
ahead of time, he or she will get more out
of the trip and leave the country happier.”
Viewers are encouraged to complete

each term, after which they will receive 
a special badge. Once they have collected
all available badges, viewers will have the
chance to win a ‘field trip’ to Iceland to
test out their new skills. 
The online academy can be accessed at

inspiredbyiceland.com
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Iceland sees 30% year-on-year increase in visitor numbers

Inspired by Iceland launches Iceland Academy
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Free stopover from
WOW air 

WOW AIR is to open up
the south west of the UK
to Iceland with a new
flight from Bristol which
launches on May 13 with
three flights weekly. 
The airline is also

offering passengers the
opportunity to stopover in
Iceland for up to a week
for no additional cost.
Having recently
announced flights from
Bristol and Gatwick to
destinations including
Los Angeles and San
Francisco, the stopover
option gives guests the
option to break up long
distance journeys over
the Atlantic.  
For further information
or to make a book visit
wowair.co.uk 

SuperBreak adds new Northern Lights attraction in Iceland 
SUPERBREAK HAS added a new attraction in Iceland, which aims to educate visitors on the
legends and myths surrounding the Northern Lights. 
No matter what the season, it is now possible to catch the Aurora Borealis at the

Northern Lights Centre in Reykjavik. Visitors can take a walk through history and learn
how people and cultures around the world saw the Northern Lights via the legends and
myths connected to the phenomenon. They can also discover the science behind the
phenomenon and view Northern Lights photography from top Icelandic photographers.
The centre also houses interactive displays, as well as a specially equipped ‘photo booth’

where visitors can learn how to adjust their camera settings should they want to try their
hand at capturing the Aurora Borealis themselves.
Tickets can be added to any package to Iceland through the operator and lead in at £9

per person. 
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NO1 LOUNGES has announced the launch of 
a new lounge at Gatwick’s South Terminal, which
replaces the company’s first site which opened its
doors in the South Terminal seven years ago. 
Designed in the spirit of the Jet-set age, the

new space is 50% bigger and offers panoramic
runway views, an island bar, spacious bistro,
sports lounge and a range of other private spaces. 
The company expects to welcome more than

300,000 guests at the South Terminal this year, in

addition to more than 500,000 guests in its newly
refurbished lounges in the North Terminal, where
it has doubled its seating capacity. 
Prices lead in at £28 per adult and £16 per

child when booked in advance via
no1lounges.com
Access to the lounge includes hot and cold

food, unlimited soft and alcoholic drinks, Wi-Fi, 
a range of magazine titles to take on board and
complimentary security fast track. 

New York packages from Attraction World 
ATTRACTION WORLD has launched two new packages to the Big Apple. 
New York – Be VIP, Be First! costs £175 per adult and £159 per child (aged three-11) and

is aimed at those visiting the city for the first time – or for those with limited time. 
It includes visits to the Empire State Building with a VIP EXPRESS Entry Pass; Freestyle

New York 72-hour Hop on Hop off Bus VIP Style; Eat & Play Card; and a choice of five 
more attractions. 
For regular visitors to the city and those who want to explore further, New York – See

FOREVER costs £160 for adults and £135 for kids (aged one-12). 
It includes the option to view the city from three different view points, as well as the

Statue of Liberty from the water. 
To book or for further information see attractionworld.com
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TUXEDO MONEY Solutions has launched a new instant-issue line of Escape Travel Money
Prepaid MasterCard Cards, allowing travel agents to sell currency cards, which are immediately
activated for use the same day.
Escape is a prepaid travel card programme which integrates with agents’ internal sales

software to offer customers a simple, safe and cost-effective way to manage overseas spending,
and enables agents to generate an additional revenue stream through commission payments. 
A typical personalised card transaction would involve pre-ordering a currency card, before

issuing to the customer’s address within approximately seven to ten days. Recognising the need
for immediacy, the company developed the software to allow customers to purchase a currency
card available for use the same day. 
The company’s CEO, John Sharman, said: “Consumers can order an Escape branded prepaid

card and in seconds receive an encoded and activated card to use immediately. Our eccount
technology offers a secure website from which to manage funds and also protects the balance in
the event the card is lost or stolen. 
“We expect businesses to see a minimum increase of 100% in sales of the Escape Travel

Money Prepaid MasterCard Cards, thanks to instant issue, because the user experience of
ordering and loading travel cards is now totally seamless and fuss-free.”
For more information see tuxedomoneysolutions.com, call 0203-193103 or email
businessenquiries@tuxedomoney.com

No1 Lounges doubles capacity at Gatwick Airport’s South Terminal

Instant issue cards from Tuxedo Money Solutions

JETS system from
Jetset offers wealth of

choice for agents
JETSET HAS seen an
increase of 140% in
package sales following
the refit of Package Pal to
JETS in August 2014, and
puts this down to the
varied options that the
system offers. 
The company’s product

coordinator, Anna
Malahova, said: “Not only
do we have significant
ground content in terms of
hotels, transfer and car
hire options, but the
system benefits from all
modes of flying – low cost,
charter and scheduled.
“Furthermore, in March

we released a new mode of
transport to help agents
dynamic package to major
European cities - Eurostar.”
See jetsetflights.co.uk 
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Brighton addition from SuperBreak
SUPERBREAK is now selling
the British Airways i360
attraction, which opens in
the heart of Brighton in
summer 2016. 
Visitors will glide up slowly

to 450ft high to enjoy 360°
views of up to 26 miles from
the world’s tallest moving
observation tower and the
world’s first vertical cable car.
During the evening, the

British Airways i360 will transform into the Sky Bar, while
the beach building (at the base of the tower) includes a
brasserie and heritage tea rooms, housed in an 1866 West
Pier toll booth.
Prices are from £15 per person (£7.50 per chid) when

packaged with a Brighton hotel. Champagne flights and
afternoon tea plus ride options are also available.

Legal & General unveils new 
travel insurance product 
LEGAL & GENERAL has announced its re-entry into the
travel insurance market, following an expansion of the
range of insurance products it offers.
Customers will now be able to choose between three

levels of cover - bronze, silver and gold - with a range of
additional options such as wedding, winter sports, cruise
and golf cover, all of which agents can access via online at
legalandgeneral.com
Insurance is arranged and administered by Hood Group,

and features include up to £15million medical expenses
cover; a 24/7 emergency UK helpline; gadget cover as
standard, with the option to extend the limit of cover to
meet their specific needs; and all pre-existing medical
conditions considered.
The company’s MD, John Hyde, said: “Our re-entry into

the travel insurance market is just the next step in ensuring
we are offering our customers a broad and competitive
range of general insurance products across a variety of
distribution channels. 
“Our new travel product is comprehensive and flexible,

with customers having access to three levels of cover,
gadget cover as standard and a choice of add-ons. Our
decision to partner with Hood Group will help to strengthen
our proposition in this market.”
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Driving off-road in your hire car could be a costly adventure says Economy 
ECONOMY CAR Hire is urging holidaymakers to check their hire car insurance small print carefully, as damage caused to the
vehicle whilst off-road is usually not covered either by collision damage waiver or any third party insurance.
The company says that different providers have different policy wording when it comes to off-road driving, with the

underlying message being drive off-road unless you're prepared to accept the risk that you could end up with a hefty repair bill.
The company’s managing director, Rory Sexton, said: "Where the conditions are especially wintery it can sometimes be

difficult to see where the roads are. This does not mean however that you can drive off-road. It is your responsibility to ensure
that you stay on the road. 
“The best advice is to stay on main roads where possible and try to avoid taking smaller roads. If a customer drives off-road

and damages the car, chances are their collision damage waiver cover will be null and void. This could mean that they will be
liable for the total cost of repair and depending on the seriousness of the damage, the entire cost of replacing the car.”

Flybe celebrates four new routes  
FLYBE HAS announced four new routes as part of its 2016
summer schedule, with a wide range of deals across 
its network. 
These include one-way fares from £17.49 including

taxes and charges, available to book at flybe.com
The airline’s two new routes from Hannover see it

entering the intra-European scene for the first time, with
daily flights between the key German city to Lyon and
Milan starting on August 1. In addition to the two routes
from Hannover is a new daily from Manchester to Lyon
(from August 1) and the third route to be operated under
the UK Government’s Regional Air Connectivity Fund,
between Dundee and Amsterdam, with special limited
time one-way fares available from £19.99 including taxes
and charges effective for travel from May 23. 
Amsterdam is Dundee’s first international destination,

providing regional customers quick and convenient
access in two hours to the numerous onward travel
connections available from Amsterdam Schiphol Airport. 
In another first, the carrier is the only airline flying

to Lyon out of Manchester Airport, linking two key
business centres that were not previously connected
with a direct daily service starting on August 1. As well
as also being a tourist destination in its own right, Lyon
is ideally positioned for onward travel to both Italy 
and Switzerland.

Big Bus Tours announces strategic
partnership with Merlin Entertainments
BIG BUS Tours has announced that Merlin
Entertainments plc is making a strategic investment in
the company by becoming a minority shareholder. The
investment is made alongside a global commercial
agreement which will see both businesses sell each
other’s products. 
Big Bus Tours and Merlin will work closely together to

help each other’s businesses grow, as both appeal to
similar customers: a Big Bus tour is one of the first
activities that tourists do when visiting a new city, while
Merlin offers attractions that are visited by tourists from
around the world. 
Together, the two companies will cross-sell

experiences to each other’s customers, as well as
develop new products, bundles and city passes that offer
better experiences and value. This is a global
agreement, extending to many of the top cities around
the world in which both Big Bus Tours and Merlin are
already present – including London, New York and 
Hong Kong. 
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For a ‘fly and flop’ holidaymaker, a cultural tour may
seem like torture. Why would someone spend their
precious holiday time learning things when you can

fry by the pool? This, of course, is a very narrow-minded
view of this type of holiday.
I recently covered the history of package holidays on

my show and while researching this I discovered that
European cultural tours have a long history, dating back
to the 17th century. I feel that this subject made for an
interesting show. However, there is a possibility that it’ll
also be a good listen for insomniacs.
Back in the 1600-1800s, well-to-do young men wishing

to experience other countries’ culture went on a grand
tour. This was a gap year for Europe’s first trustafarians,
but without the shorts, flip-flops and guitars. Tours could
last from only a few months or continue until the money
ran out. It was the perfect networking exercise for
Europe’s great and the good.
As well as the networking, grand tours were really the

only way to see famous art and to experience certain
music as it should be played. The tours were popular for
nearly 200 years, but died out as they became
unfashionable, and some say that tours organised by 
a certain Mr. Thomas Cook also helped to kill them off.
These new tours from Cook wouldn’t look out of place

today, with 50-60 tourists being shepherded around by 
a tour guide and getting under the feet of the locals.
Nowadays, the tours are not all statues and paintings

by dead people. There is a wide range of touring
possibilities, such as visiting jazz clubs or film sets. 
I suppose someone somewhere must be offering a tour of
the first 25 McDonalds to open for business. If there isn’t,
perhaps I should start looking into it.
So, cultural tastes changed since the days of the grand

tours, and, as there are now ‘Made In Chelsea’ tours, 
I guess the biggest change is the people are travelling to
see the trustafarians instead of the other way round. 

John offers 
a history lesson 
on cultural
getaways...

by John Guinn
, holiday resea

rcher

Our regular guest columnist, John Guinn, runs Holiday
Hut and regularly contributes to UK Health Radio.

COSMOS TOURS & Cruises has broadened its range of touring
holidays in southern Spain with the launch of a new seven-day
tour of Andalucia, which includes visits to Ronda, Seville and
Cordoba. Priced from £649 per person, it includes flights, six
nights’ breakfast accommodation in four-star properties, guided
excursions and transfers. Departures are available from five UK
airports on June 7 and 21 and September 13 and 20. Visit
cosmostoursandcruises.co.uk for details. 
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ELSINORE IN Denmark is celebrating
the anniversary of Shakespeare with 
a series of special cultural tours. 
In August visitors can experience

the annual Shakespeare Festival with
open-air performances in the royal
courtyard of Kronborg Castle. The
festival marks the 400th anniversary of
the death of William Shakespeare with
a series of theatre, cinema and
concert performances. From this
month a range of cultural 

holiday packages to Elsinore have
been launched. 
In one package, visitors will fly into

Copenhagen and venture north on 
a short train journey to the seaside
retreat of Marienlyst, one of Royal
North Sealand’s most popular beach
hotels and closely situated to the
UNESCO listed Kronborg Castle, as
well as the M/S Maritime Museum of
Denmark and Louisiana Museum of
Modern Art. 
Package prices lead in at £172 per

person which includes a discount for
two seats for the Hamlet performance,
entrance tickets for the Shakespeare

Festival at Kronborg Castle, an
overnight stay including breakfast for
two people in a double room, a three-
course dinner for two (excluding
drinks), entrance to the casino at
Marienlyst, entrance tickets for
Kronborg Castle and free entrance to
the Cultural Harbour of Kronborg. 
Alternatively, guests can stay at the

Art Hotel Konventum, with prices
starting from £85 for two including
breakfast. The price includes 
a discount voucher for two seats plus
entrance tickets to the Shakespeare
Festival at Kronborg Castle and two
entrance tickets to the castle. 

culturaltours
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We asked our staff the following question this week:

Apart from Travel Bulletin, what's your favourite magazine? 

Crossword:
Across: 1. JAL, 3. BEIRUT, 6. GREENLAND, 8. YORK, 9. CANNES, 11. AMAZON, 12. VIGO, 15. LANZAROTE, 17. HILTON,
18. LIS. 
Down: 1. JERRY HALL, 2. LEGER, 3. BLED, 4. IONIAN, 5. USA, 7. DES MOINES, 10. HOBART, 13. IDEAL, 14. BONN, 16. NWI. 
Highlighted Word: Berlin

Where Am I?: Balboa Park, San Diego, California

puzzlesolutions
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University House, 11-13 Lower Grosvenor Place,
London, SW1W 0EX
Tel: 020-7834 6661 
Printed by: Buxton Press
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Follow in the steps of Hamlet as Denmark showcases Shakespearian packages 
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w
.koreanair.com

Where dreams are made 
Korean Air A380

Make flying on a whole new scale a reality
Step on board the Korean Air A380 and watch your dreams take flight.
Inspired by wonder and innovation, it blends more space, privacy and luxury across every class,
with the finest service in the sky. Bring dreams to life with the new Korean Air A380. 

Disclaimer : Korean Air reserves the right to substitute aircraft, product variant does not form part of any contract.

Reservation : 0800 413 000 (UK) 00800 0656 2001 (UK & Ireland)

Ticketing : 020 7495 8641 (UK)
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