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GLOBAL CONSUMER research by Explain the Market
highlights a new and growing trend for what has been
termed ‘considerate travel’. 
The report studied the views of more than 30,000 people

from the UK, North America, Europe and Scandinavia. Key
findings suggest that tourists globally, but particularly from
the UK and US, feel they have adapted their leisure travel
habits over the last five years in a quest to achieve more
meaningful experiences. 
Some 80% of respondents claimed that they would now

be more likely to choose an activity which required some
form of learning as opposed to five years ago and 55%
expressed the desire to experience a new skill when
travelling such as hiking or meditation.
This new ‘considerate traveller’ also showed an increased

awareness of how they are perceived as a tourist taking steps
to ensure they leave a lasting, positive impression on local
people and the environment. Meanwhile, 70% state that they
now make a more conscious effort to attempt the language
when in a foreign country, despite the risk of embarrassment.

Guy Shone, the company's CEO, said: “We are seeing a
global shift in behaviour, which reflects a growing
consciousness of how you appear as a tourist. This is
particularly strong for holidaymakers in the US and UK who
have a historic reputation for avoiding attempts at the
language when abroad, be that due to lack of knowledge or
more likely embarrassment surrounding pronunciation. It’s
an interesting finding that this group has an increased
awareness of self, which now regards ignoring language as
embarrassing behaviour.
“We are also seeing a shift in what tourists hope to get out of

travelling experiences, with 60% stating they are more
interested in immersing themselves in the local culture whilst
travelling now than in the past and emphasis being placed on
meaningful learning activities.”
The company attributes the growth in this movement as a

result of a shift in the frequency of travel, but also thanks to
countries who place emphasis on a learning experience
through their marketing. For example, Inspired By Iceland who
recently encouraged visitors to sign their ‘Icelandic Pledge’, a

A GROUP of 16 agents enjoyed a Caribbean cooking course with celebrity chef, Richard Hughes, at his School of Cooking at the Assembly House in
Norwich, hosted by Sandals Resorts and the Jamaica Tourist Board’s Jamaican Me Hungry incentive. The winners cooked up a feast including
spiced sweet potato soup, yam bread jerk chicken, rice salad and a pineapple rum and coconut cake. Pictured are, from the left: Richard Hughes,
the chef; Sarah Laverty, Not Just Travel; Lorraine Adams, Sandals Resorts; Sophie Baker, Oyster Travel; Nicola Reetz, Travel Counsellors; Karen
Brooks, Travel PA; Donna Bidwell, Travel Counsellors; Corin Germany, Ultimate Destinations; Christine Gifford, Thomas Cook; Debbie Calver, Virgin
Holidays; and Donovan Donaldson from the Jamaica Tourist Board. For more information see sellingsandals.co.uk
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NOVEMBER 2 saw the release of a new film adaptation of
the Agatha Christie classic ‘Murder on the Orient Express’,
featuring an all-star cast directed by and starring Kenneth
Branagh as the iconic detective Hercule Poirot. A trip on
the Orient Express is on many people’s ‘must-do’ lists, and
the exclusively arranged ‘Venice Simplon-Orient-Express’
rail-and-tour itinerary from Titan offers the chance to
experience a journey. 
After being collected by the VIP door-to-door travel

service, the journey begins at London Victoria station on the
Belmond British Pullman carriages of the Venice Simplon-
Orient-Express, with brunch, Champagne and snacks
served along the way to the Kent coast. 
Following a coach and Eurotunnel shuttle to Calais,

guests will join the continental carriages of the Venice
Simplon-Orient-Express for the journey to Venice, enjoying
a four-course dinner on board and awaking the following
morning to the scenery of the Swiss Alps. 
After a three-course lunch in one of the luxury

restaurant cars, and afternoon tea served in each cabin,
the itinerary crosses the Venetian lagoon to offer days
exploring the canals of Venice, along with Ferrara,
Florence (with a wine tour in Chianti Country), iconic
Pisa, Lucca, San Gimignano and Siena. 
Prices start from £3,599 per person based on a

November 1, 2018 departure, including six nights in hotels
and one night on the train; a 12-hour Venice card; British
Pullman train from London to the Kent coast; Eurotunnel
or ferry across the Channel; transfer to the train in Calais;
Venice Simplon-Orient-Express train from Calais to Venice
on a full-board basis; British Airways' direct flight from
Pisa to London; five excursions and visits; the services of a
tour manager; and a VIP Home Departure Service. 
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SUPER BREAK is now selling packages to see TINA – The Tina
Turner Musical, which will have its world premiere at The Aldwych
Theatre in April 2018. The show tells the story of Tina’s humble
beginnings in Nutbush, Tennessee to her transformation into the
global Rock ‘n Roll queen. A range of packages are now on sale
that include overnight accommodation at a choice of hotels around
the capital and tickets to the show. Packages cost from £113
including one night at the three-star Tavistock Hotel including
breakfast and a ticket to the show.  

how-to guide for being a responsible tourist and through their
‘A-Ö of Iceland’ campaign, to learn some Icelandic, one of the
least spoken languages in the world.  
Shone said: "This is an interesting trend because it shows

how wide the gap is between generations now and how much

smaller the world is getting culturally. Generation Z are widely
described as viewing the world on a much more local basis so
we can expect this movement to continue to grow. However,
people of all ages seem to be looking for more meaningful and
immersive experiences than ever before. Experiences, that in
particular help us learn something new as well as making
friends and creating wonderful new memories."

continued from previous page

Orient Express offer from Titan 

Anguilla Tourism Board launches Voluntourism initiative on new site
THE ANGUILLA Tourist Board (ATB) has announced a new landing page - Irma.IvisitAnguilla.com - dedicated to
providing useful post-Irma information and updates for travel agents, operators and visitors planning travel to
Anguilla for Christmas and beyond. 
The site also highlights Voluntourism projects and relief efforts available across the Island. 
With Anguilla now officially open to holidaymakers post-Irma, the purpose of the user-friendly site is to provide up-to-date

information on getting to Anguilla via land and sea; details of accommodation (hotels, guesthouses, villas and apartments),
restaurants and attractions that are open to visitors; and proposed reopening dates for those still undergoing essential repairs.
The site also provides regular updates on the progress of repairs to the Island’s infrastructure. 
There is also a section of the site dedicated to Voluntourism projects available for visitors to ‘adopt’; from hands-on

initiatives, helping local communities to rebuild and repair schools and care homes, help the landscape by sponsoring
and planting a tree and links to official funding channels for dedicated projects.  
Carolyn Brown, director for the UK, Ireland & Scandinavia for the tourism board, said: “We have been touched by the

number of people wanting to visit Anguilla to show their support by contributing to the local economy; with others
wanting to engage in community projects when they arrive there. 
“That’s why we have launched the dedicated site as a helpful tool for travel agents and tour operators planning winter

sun itineraries for their clients and for visitors themselves to easily access the latest updates regarding travel to and
from Anguilla and what’s available on the Island. The site also provides a platform to connect visitors with Voluntourism
projects and causes in need of support throughout Anguilla.”
For information and updates visit Irma.IvisitAnguilla.com

S01 TB 1711 2017 Start_Layout 1  14/11/2017  17:28  Page 4



5travelbulletin.co.uk November 17 2017

TRAVEL 2 HAS expanded its luxury and
touring offering in response to increased
demand for the variety of holiday types it
offers in Australia, New Zealand and the
South Pacific. 
With marked growth across the continent,

including a 25% year-on-year revenue
increase to Australia and more than 40%
year-on-year growth in revenue to New
Zealand’s North Island, the operator has
added 53 new hotels and 37 new tours to its
2017/18 Australia and New Zealand brochure. 
Acknowledging the growing popularity for

luxury experiences, the company has
introduced new higher-end experiences to its
2018 programme. They include the ‘Outback
Floatplane Adventure’ in Darwin, a private
island retreat and other new excursions which

capitalise on the different regions’ strengths
such as a new two-day gourmet food and wine
tour in South Australia. 
In neighbouring New Zealand there is an

increased sightseeing offering including new
walking tours over dormant volcanic craters
and guided sunset walks. 
As an extra incentive for agents to celebrate

the release of the new brochure, the trade
only specialist is offering the chance to win
one of two GoPro Hero4 cameras. 
To be in with a chance of winning, agents

need to make a qualifying booking to a
destination from the new Australia and New
Zealand brochure which includes return
flights and a minimum of five nights' ground
arrangements. Bookings must be made by
December 3. 

newsbulletin

THIS FESTIVE season, Shakespeare’s New Place will be transformed into a magical winter dance-circus
extravaganza that promises to delight, surprise and excite. From December 13-17, Midwinter Magic Dance-
Circus Spectacular will take audiences on an intriguing journey through the contemporary gardens of
Shakespeare’s New Place. Performers from award-winning dance-circus company, Motionhouse, will bring
New Place to life through a series of dance and acrobatics inspired by timeless themes of Shakespeare’s
work. There will be two shows each evening – 17:30 and 19:30, each lasting approximately one hour. Tickets
cost £10 for adults and £7 for children/concessions. For details see shakespeare.org.uk/events 

Battersea-Embankment route from MBNA Thames Clippers 
MBNA THAMES Clippers has expanded its route to offer departures from Battersea Power
Station to Embankment for Central London. The new River Bus service provides a new
direct route to and from central London for residents, workers and visitors in the area in a
journey that takes 15 minutes. 
Boats will run every 20 minutes weekday mornings and evenings and every 30 minutes

during the day and at weekends.
Meanwhile, the company has recently added two new boats to its network. Mercury Clipper

and Jupiter Clipper, a further £6.3million investment, were built on the Isle of Wight and take the
fleet to 17 boats carrying up to 20,000 passengers a day. 
Sean Collins, CEO of the company, said: “We’re incredibly excited to be adding Battersea

Power Station Pier to our route. It’s such an iconic London landmark and with the current
transformation really taking shape it’s set to become a real destination hub in the city. 
“This marks the 22nd pier along the MBNA Thames Clippers route and at such a key location

it’ll be of real benefit to the already four million passengers who use our services. This addition
to the route is set to see that figure grow considerably and strongly supports the Port of
London’s Thames Vision goal of reaching 20 million commuter and visitor trips each year.” 
For more information visit mbnathamesclippers.com 

Travel 2 sets its sights on growth Down Under for 2018 
New package from

Bermuda for Annual
Restaurants Weeks

IN CELEBRATION of
Bermuda's Annual
Restaurant Weeks, which
runs from January 11 to
February 4, 2018, the
destination is highlighting
its culinary offerings at top
restaurants for purse-
friendly prices. The Prix
Fixe dinner menus range
from $32, $42 and $52 
per person at selected
restaurants. 
Purely Bermuda can

offer a seven-night holiday
staying at the four-star The
Reefs in a Cliffside room
from £1,449 per person, on
a room-only basis when
booked by November 30.
The offer is based on two
adults sharing, departing
from Gatwick with British
Airways on selected dates
between December and
March, 2018. The package
includes flights, roundtrip
private airport transfers in
Bermuda and all
mandatory taxes, fees and
gratuities. 
To book or for more
information call 0800-033
6335 or email
reservations@purelybermud
a.co.uk
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IT'S A DATE...The business development managers at Cruise and
Maritime Voyages (CMV) are busy delivering advent calenders this
month across the whole of the UK - and reminding agents of the
current BOGOF (buy one get one free) deals that are still available,
including some added benefits for their passengers for booking
before December 5. Pictured is Karen Delorme (left) from CMV
delivering calendars to Kayleigh Ellis (middle) and Leanne Richardson
of Dawson & Sanderson Travel in Washington, Tyne and Wear. 

Celestyal’s MV Majesty to offer selection of Aegean options for 2018
CELESTYAL CRUISES has announced the Majesty will conclude its charter with Thomson and will contribute to the
extension of the line's 2018 season. The vessel will sail approximately one month of three- and four-day Aegean cruises
from March 30, 2018 until April 27, 2018, when she embarks on her final Iconic Aegean cruise of the season. 
The Majesty’s amenities include a swimming pool and Jacuzzi, a fitness center with a sauna, a fully-appointed spa and

salon, a casino and duty-free shopping. Her restaurants include two full-service dining rooms and two casual
restaurants for buffet breakfasts and lunches. She is also home to four bars, where passengers can enjoy entertainment
and signature cocktails, plus The Coffee Bar, where guests can try a Greek coffee with a view of the Aegean. 

The line's CEO, Kerry Anastassiadis, said: “The Celestyal Majesty is ready to take our passengers to the heart of the
Aegean after having delighted Thomson passengers for years. 
“At 207-meters long and with just over 700 cabins spread over six decks, she’s perfect for the small, sparkling

Aegean harbours at which we call. Her size makes it possible for her crew to provide each of our passengers with the
personalised service that makes our journeys authentic and unforgettable.” 
For more information visit celestyalcruises.com 

NEWS BITES
�  TRAFALGAR HAS revealed four new after-hours dining experiences
within the Vatican, available to guests during the 2018 operating
season. Guests travelling on Contrasts of Italy, Grand European,
Best of Italy & Sicily and Rome Explorer are now offered al fresco
dining under Italian summer skies at the Cortile del Giardino
Quadrato (square garden). Adverse weather contingency is
provided in the Bistrot della Pigna, a newly-created dining space
within the Cortile della Pigna.

�  GATWICK NOWoffers Vodafone’s most reliable network and the
fastest Vodafone 4G speeds of any UK airport - with download
speeds of up to 200 megabits per second (Mbps) – following a
major in-building modernisation programme across the airport’s
North and South terminals.

�  AIR CANADA has produced 360 degree videos of its Boeing 787
Dreamliner cabin that can be accessed on a mobile device or
desktop at aircanada.com/ca/en/aco/home/fly/onboard/cabin-
features.html

�  EMIRATES HAS confirmed that its first two Boeing 777-300ER
aircraft fitted with its soon-to-launch First Class product will
operate from Dubai to the airline’s Belgian and Swiss destinations
starting from December 1. The new First Class cabin will feature six
private suites laid out in a 1-1-1 layout, compared to the eight
private suites in a 1-2-1 layout on its existing 777 fleet. The new
Boeing 777-300ERs will also offer refreshed features in the
Business and Economy Class cabins. 

TRAVELLERS LOOKING for a magical
winter weekend can reach London and
Scotland for less this Christmas
thanks to Caledonian Sleeper’s new
‘Festive Returns’ journey. 
The overnight rail service is offering

half price tickets on the second leg of
journeys on all routes throughout
November and the first half of
December – ideal timing for those
looking to experience some of the
UK’s popular Christmas markets.
Guests will pay the standard cost for

the first leg of the journey, with their
journey home reduced to 50% of the
original price.
And unlike flying, guests don’t need

to worry about extra costs to take
home last-minute shopping thanks to
an unlimited baggage allowance. 
Iain Baxter, Serco’s marketing and

revenue director at Caledonian Sleeper,
said: “We all know that Christmas is
the most wonderful time of year and at
Caledonian Sleeper we want to help
people discover some of the festive

magic on show across the UK. 
“Whether it’s enjoying a mulled wine

with a loved one in London or
exploring Edinburgh’s Christmas
market with friends, there is no easier
way to reach your destination than
with us. With this brilliant offer, you’d
be hard pressed to find a more cost
effective one either."
The offer is available on Standard

Class Rooms on all routes for
bookings made by December 15.
For more information see sleeper.scot

Get into the Christmas spirit with festive returns on Caledonian Sleeper
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Dedicated escorted touring brochure
for the trade from Cox & Kings 
COX & KINGS has introduced a new worldwide escorted
touring brochure, produced solely for the trade. 
Featuring all of the company’s escorted group tours –

including 11 new tours for 2018 – the brochure will give
agents an easy reference to the operator's collection.
The call to action throughout the brochure is to ‘contact
your travel agent’ showing the company's faith in the
trade relationships already established. 
The operator reports that escorted touring is a

growing area, with trade sales up 20% already in 2017
compared to last year. 
Greg Thurston, national account manager, said: “As

we continue to expand and strengthen our relationships
across the trade, I hope this new brochure will help
agents to identify us as their preferred partner for
premium quality escorted tours. We strongly believe
that the key unique selling points of our small group
tours, high quality accommodation and signature
experiences, alongside our 260 years of experience,
makes us stand out as the best premium escorted tour
operator in the UK. This new brochure helps to
highlight these USPs and provide agents with a user-
friendly and agent-friendly alternative to our regional
brochures.” 
The company’s bestselling escorted tour for the past

six years is Classic Russia, an eight-day/seven-night
tour priced from £1,385 per person, including flights
from London, transfers, excursions and 
breakfast accommodation.
The brochure is available to order via trade-gate.co.uk

newsbulletin

Lionsgate Coaster, Dubai Parks & Resorts

Dubai Parks & Resorts unveils 'The World of The Hunger Games' 
FANS OF The Hunger Games movies
can experience an immersive land
from Dubai Parks and Resorts which
includes a replication of the movie set
and exclusive video content featuring
film favourites, Effie Trinket and
Caesar Flickerman, broadcasted on
screens across the land.
The World of The Hunger Games is

composed of two attractions, one
high-energy street show, a shopping
outlet with exclusive branded
merchandise and a street-front café
taking guests on an immersive journey
in the dystopian world of Panem.
Thrill-seekers can soar on the high-

speed, gravity-defying Capitol Bullet
Train which is an adrenaline-fuelled
ride on a half-pipe rollercoaster that
offers a taste of the futuristic
technology of Panem. Guests are also

invited by President Snow to take the
Panem Aerial Tour, an exhilarating
hovercraft aerial tour over the districts
on the way to the 'capitol'. 
Visitors continue their journey with a

live, high-energy show filled with
percussion from District 12’s coal
miners who come together to
entertain guests with the creative use
of their work tools in this interactive
musical extravaganza. Peeta’s Bakery,
inspired by Peeta Mellark, one of the
main characters in the movies, offers
more than 20 themed food and
beverage choices for guests to refuel
during The Hunger Games experience.
Finally, guests of all ages can stock up
on supplies and exclusive movie
merchandise at the Panem Supply Co.  
The launch of the World of the

Hunger Games completes all the rides

and attractions at the LIONSGATE
Zone, one of the five zones at
MOTIONGATE Dubai, and is the latest
addition to the Hollywood-inspired
theme park.
Emirates Holidays is offering three

nights at the four-star Lapita Hotel for
£545 per person. The price is based on
two adults sharing a deluxe room on a
bed-and-breakfast basis and includes
Emirates flights from Heathrow to
Dubai and unlimited complimentary
tickets to Dubai Parks and Resorts
with access to all parks. The price is
also based on departures taken
between now and December 7 when
booked by November 30. 
To book see emiratesholidays.com or
call 020-8972 8949 and for more
information visit
dubaiparksandresorts.com
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Flybe partners with Amadeus to offer
digital transformation for customers
FLYBE IS set to enhance the digital experience it offers to
customers having signed with Amadeus to implement a
wide range of advanced technology through its Altéa Suite.
The move to overhaul its digital offering supports the

carrier's continuing business improvement strategy which
includes providing a highly personalised, industry leading
and interactive digital offering before, during and after travel. 
Amadeus’ mobile solutions will also offer the airline’s

passengers re-accommodation options during times of
disruption, directly within Flybe’s mobile app. 
Christine Ourmières-Widener, CEO at Flybe, said: “We

look forward to working with Amadeus to implement what
will be a ground breaking digital transformation for us. It
will bring a whole host of new sales’ possibilities and
operational improvements that will drive up revenue, but
ultimately it will be our passengers who benefit from
having access to world leading digital experiences across
many different touch points in their journeys. This project
is a major step in the delivery of our sustainable business
plan for the airline.”

with Eileen...At home
What has h

omeworker Eile
en

been up to this month?

HAD A great time in Manchester at the Travel
Counsellors’ annual conference. Our conference
weekend is one that we always look forward to - not

only do we have a brilliant time, but we always come away
with such enthusiasm and motivation for the year ahead.
Things got underway on Friday evening at our welcome

bash where this year everyone was encouraged to dress in
white. Not too difficult for the ladies but a bit more of a
challenge for the men. Everyone made the effort and
looked great, but being dressed in white did cause quite a
few anxious moments for us when eating dinner and
drinking red wine.
Great entertainment followed from popular comedian, 

Jo Caulfield, and 80s pop star Rick Astley, who had us all
singing along.
On Saturday it was down to business with interesting and

informative conference sessions updating us on the latest
company news, innovations and exciting plans for the future.
As a long standing environmentalist, I was particularly

pleased to hear that the company is planning new initiatives
to support responsible tourism.
On Saturday evening we enjoyed a gala dinner, awards

presentations and entertainment: the headline act for the
weekend was Olly Murs who proved a very popular choice.
We had several excellent guest speakers during the

course of the weekend including Joanna Lumley, Dave
Fishwick - the Burnley businessman taking on the traditional
banks to create the ‘Bank of Dave’, and the remarkable Dr
Kate Allatt, whose courage and determination in the face of
adversity brought tears to our eyes.  
Our ‘Pow Wow’, where we get to meet with our

suppliers, was the busiest ever this year. In fact, there
were so many suppliers in attendance, that at one point, I
thought I was at WTM!
The weekend went all too quickly and soon it was time

for us all to start heading home. We’d had such a great
time at such a brilliantly organised event that had the
right mix of information, entertainment, motivation and
fun. Roll on next year!

by EILEEN SAUNDERS of Travel Counsellors 
To respond to any of Eileen’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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MOVERS
� SIMON GARRIDO has been appointed head of sales for
Attraction World. 

� DNATA HAS appointed Nick Hughes as B2B 
sales director. 

� MARK WARNER has promoted Emilia Berni to head of
marketing.

� TUI UK & Ireland has appointed Christopher Hackney
as the new MD of Marella Cruises and will take up his
position from December 1.

� JG TRAVEL Group has appointed Dino Toouli as group
head of trade sales.

� MARKLAND BLAIKLOCK has joined Centara Hotels &
Resorts as deputy chief executive officer.

� OLYMPIC HOLIDAYS has appointed Ricky Wason as UK
head of purchasing, while Hans Kirk has been
promoted to the new role of purchasing manager,
based in Crete.

� IAIN POWELL has joined Saga Holidays and Saga
Cruises as head of trade sales.
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SWEET TREATS...Reigate Travel in Reigate,Surrey were the winners of Your Car Hire'sOctober incentive and a personalised LindtLindor sweet tree. For the chance to win agentshad to make two bookings for any date, durationor location. Ready to tuck into their goodies are,from the left: the agency's Kayleigh Herring,Sandie Connelly and Beverly Brett. 
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Booking incentives
�  CARIBTOURS HAS launched the ‘Big Giveaway’
with Virgin Atlantic to offer top prizes
on a weekly basis to any agent booking
with the operator by November 30. Prizes
include holidays, High Street shopping
vouchers and luxury hampers. Agents will
automatically be entered as a result of
making a booking. See caribtours.co.uk

�  TO CELEBRATE the launch of the new
‘Murder on the Orient Express’ movie,
Super Break has teamed up with Belmond in
a new incentive that offers six agents
the chance to win a day out on the
Belmond Northern Belle or the Belmond
Pullman. Running until December 31, agents
who make a booking for either train
through the operator, and email their
name, booking reference and ABTA number to
sales@superbreak.com, have the chance to
win.

�  GOLD MEDAL has teamed up with Air New
Zealand to highlight the airline’s route
network and onboard experience to help
agents showcase the benefits of flying
with the carrier to their customers. The
latest campaign – ‘Discover a better way
to fly with Air New Zealand’ – is
supported with point of sale material,
tactical offers and mini destination
guides to ensure agents have all the
tools needed to secure sales. As part of
the new campaign, two agents can win a
pair of return tickets each to New
Zealand in 2018 by making a new booking
including flights with the carrier by
November 30.

�  TRAVEL 2 has teamed up with Royal Brunei
Airlines this month to give agents the
chance to win one of two £100 shopping
vouchers. To be entered into the draw,
agents must make a qualifying booking that
includes Royal Brunei flights and three
nights’ ground arrangements by November
30. See travel2.com for details.

agentbulletin
Fancy a fam?

PRINCESS CRUISES has opened the second wave of its
‘Medallion Mega Fam’ competition. To win one of 100 randomly-
selected spaces on Royal Princess in May 2018, agents need to

complete a specified training course via Princess’ Academy online
at onesourcecruises.com. Each week the course will change, so
agents have up to four chances to enter, with the competition
closing on November 30. For details see onesourcecruises.com
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Industry
Insight by...

TRACEY POGGIO, chair of ANTOR, looks at the suggestions made for destinations 
and airlines to work together to attract new business…

ANTOR TACKLED the topic of how destinations and
airlines can work together for mutual benefit at WTM,
attracting a mixed audience of 80+ media, trade and
destinations. 
These last few years have seen challenging times for

airlines; terror attacks which have seen the re-routing
of aircraft, overcapacity in some market places,
fluctuating currency, pricing battles and now, in
Europe, we await the impact of the Brexit negotiations
on the open skies agreement. 
easyJet’s country manager, Ali Gayward, took the

lead and used some fascinating case studies to
demonstrate the highly successful results that working
in partnership can have. 
Europe’s leading airline, easyJet is the ‘enabler’,

offering tourism organisations the ability to achieve far
greater impact from marketing campaigns, through
association with its clear identity and widely recognised
creative proposition. 
The strength of its partner agency networks delivers

great buying power, ensuring improved returns on
investment. Campaigns delivered in partnership with
easyJet have the ability to be seen by the six million
weekly visitors to its website, or reach almost nine
million people by email. 
Meanwhile, recent joint campaigns with Atout France,

featuring ‘plane door’ activation, offer immersive theatre
experiences, bringing destination marketing to a whole
new level. Holland Marketing has also partnered on ‘plane
door’ activation, and this was the perfect handover to the
Dutch duo form, Schiphol Airport and Holland Marketing. 
Jurriaan de Mol of Holland Marketing and Maaike Van

der Windtj of Skiphol Airport explained that their joint
efforts focus on the market, developing the destination
and improving connectivity. 
The scope of their cooperation covers the general

promotion of Holland and the airport services, with an
international travel trade approach and specific joint
promotions with airlines. 

In view of their anticipated growth in visitors - from 12
million in 2015 to 22 million in 2030 - their strategy is to
spread tourism across the country, promoting the
destination’s compact size, diverse culture and
experiences. The aim is to also promote all of Holland’s
airports, although Amsterdam will continue to maintain
its position as best direct connected airport in Europe
and second best hub connected airport globally. The
Dutch duo concluded that their future strategy will be
based on customer journeys, centered development and
a travel chain approach. 
Dr Abdul Razzaq Arabivat, MD of the Jordan Tourism

Board, went on to explain why his nickname in Jordan has
become “Mr Low Cost”. He has lobbied the government
and airports tirelessly since his appointment to appreciate
the benefit of welcoming the low-cost carriers to Jordan. 
As these carriers are happy to use different airports to

the scheduled carriers they are able to command lower
airport landing fees, departure taxes and even lower
costs for the services provided by the airport. 
In turn, due to the no-frills and low airfare policies of

the low-cost carriers, the consumer benefits from having
more money in their pocket to spend in the country. As the
airports are located closer to key attractions, such as King
Hussein International Airport in Aqaba which is much
closer to Petra than Jordan’s Queen Alia Airport near the
capital city of Amman, tourists will also have more time in
the destination and shorter transfer times. According to
Dr Razzaq, who also appreciates the benefit of marketing
a destination with a strong brand such as easyJet, this
means that tourism can be spread throughout the
country much more easily. His closing comments
suggested that this was a main aim: “Watch this space as
we are in talks with easyJet,” he told attendees. 
In conclusion, it makes sense for a destination to align

itself with a strong airline brand, whether this is a lost-
cost or a scheduled carrier, and to market new areas with
its local, lesser known airports to grow a destination’s
tourism product. 

bulletinbriefing

travelbulletin.co.ukNovember 17 201710

S03 TB 1711 2017 Bulletins_Layout 1  15/11/2017  10:17  Page 10



puzzlebulletin

11travelbulletin.co.uk November 17 2017

Where Am I?

Designed by Guojon Samuel in 1937, who was often inspired in his
endeavours by the shapes and forms created when lava cools into
basalt rock, this church is a main landmark and at 73m high its

tower can be seen from almost everywhere in the city.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, November 23rd. Solution and new

puzzle will appear next week.

The winner for 3rd November is Chloe Eraslan, Dawson

and Sanderson in Northumberland.

November 3rd Solution: A=2    B=9    C=5    D=1

Number: 044

Across 
1. Major European airline (9)
6. Ring-shaped coral reef (5)
7. Travel company based in Redhill (5)
9. Peaky Blinders Tours operate in this city (10)
12. A part of France in the Leeward Islands (10)
14. Landlocked Himalayan country (5)
16. European river (5)
17. Luxury cruise company whose ships' names

all begin with a precious metal (9)

Down 
1. Gallagher brother whose album As You Were

recently topped the charts (4)

2. This US state is a popular holiday 
destination (7)

3. Helsinki-Vantaa airport code (3)
4. Canberra is located here, initially (3)
5. Capital of Bahrain (6)
8. Eurostar stop (5)
10. Welsh actor, Anthony (7)
11. Kampala is the capital (6)
13. The Olympic Torch is ceremoniously ignited

in the ruins of  this ancient temple (4)
15. Piarco, Port Of Spain International airport

code (3)
16. Medieval town in East Sussex popular with

tourists (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 30

Crossword

Su Doku

N
um

be
r: 

04
4

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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WTMupdate

DINOS LEFKARITIS, chair of the Larnaka Tourism Board, offers visitors to the stand a warm welcome.
The region highlighted new hotels that have opened this year, as well as those due to open in 2018/19
including the Radisson Blu near Larnaka Port and Lebay in Voroklini. Meanwhile, a new artificial reef -
a 53-metre long vessel - will be introduced in the first quarter of next year in a bid to drive tourism to
the region. Airlines that fly direct to Larnaka include easyJet, Cobalt Air, Blue Air and BA.

Brand USA hits right note with musical journeys
BRAND USA is getting set to launch ‘America’s Musical Journey’ for February 2018.
Following hot on the heels of ‘National Parks Adventure’ - which was launched to

coincide with the centennial of the national parks service last year - this second big
screen instalment also showcases the breadth and diversity of experiences to be found
across the US, centred on the theme of American music.
Thomas Garzilli, chief marketing officer for Brand USA, said: “As we started to move

from the great outdoors to the cities, we felt that a great way to tell that story was
through the universal language of music. Everybody knows American music and
everybody has their own favourite genre, but American music is interesting in that it’s
very diverse and also talks to the various cultures found in different parts of the country.
“One of the big things we loved about the first film, and that we will really enhance

with the second, was that we used those cities that were taking the film as reasons to
do events for the trade - for our partners, tour operators and travel agents - as both a
way to bring them together and educate them, but also to get consumers excited about
the subject matter and thinking about coming to the US.”
The destination marketing organisation, in partnership with American Airlines and

British Airways, also announced that Nashville will be the finale city for the next Brand
USA UK & Ireland mega fam for its culmination on May 3, 2018.
The multi-destination fam tour will see around 100 travel agents explore some of

America’s most musically rich destinations on seven different itineraries, running from
April 26 to May 4, 2018. 
Agents can be in with chance of winning a place on the mega fam by booking

American Airlines and British Airways’ flights to the US during the entry period, starting
from December 1 until March 23, 2018. To qualify, agents must also earn a number of
USA specialist badges on the official agent training site, usadiscoveryprogram.co.uk
Rounding off the announcements from the organisation at WTM, a new website for

the travel trade has also been unveiled. 
The group’s vice president of global trade, Cathleen Domanico, said: “We're launching

a new website dedicated to the travel trade and this will happen in the first quarter of
next year. It will be a comprehensive resource centre for the trade, with suggested
product itineraries, contact information for destinations, descriptions of all the
destinations with photos, a photo library and a video library, plus all the resources you
need to help promote the US.” 
Once live, agents will be able to access this at visittheusa.com/traveltrade

Air Europa invests
US$3.5billion in
expansion plans

AIR EUROPA has set its
sights on huge expansion
with the investment of
US$3.5billion to deliver a
total of 22 Boeing 878
Dreamliners by 2022 (from
the current eight). 

The airline now offers
19 long-haul routes to the
Americas from 
Gatwick, with its 20th
route commencing this
December to Recife 
in Brazil. 

Colin Stewart, UK
director of Air Europa –
and recently appointed
chair of LATA, said:
“We’ve seen double-digit
growth year-on-year and
we’ve been growing
steadily for the last eight
years. We have big
expansion plans with
three new long-haul
destinations to 
Latin America.”

With its main hub
operation out of Madrid,
passengers can connect
onwards to a range of
destinations, and Stewart
asserts that the carrier has
also witnessed significant
growth in connecting
traffic; in the last eight
years the percentage of
passengers using
connecting flights from
Madrid has increased from
6-8% to 40%. 

He said: “We are Spain’s
largest privately owned
airline and the advantage
of this is that we can
quickly adapt to demand.

“Our focus has changed
from short-haul to long-
haul and introducing the
new Dreamliner aircraft
will be a real game
changer for us.”

Agents selling Latin
America destinations are
being encouraged to
contact the airline to
discover more about its
training and fam trip
opportunities. 
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New flight to Visit Austin
for 2018

FROM MARCH 27, 2018
Norwegian Air will
commence a new three-
times weekly route to
Austin in Texas. 

The announcement comes
after the carrier celebrates
its third anniversary since it
first began low-cost long-
haul services from Gatwick. 

Tom Noonan, president
and CEO of Visit Austin,
said: “The new service will
provide the opportunity for
additional visitors
connecting from throughout
the world and from the UK.

“With year-on-year
increases in visitors from the
UK and beyond, we anticipate
this flight will be very
successful. The addition of
this route is also a reflection
of how our city continues to
evolve as a premier
destination for travellers.”

The non-stop service will
offer year-round flights, with
fares available from £239
one-way and Premium fares
from £579. It will be operated
by a new Boeing 787-9
Dreamliner aircraft, offering
passengers a spacious,
modern economy cabin with
in-flight entertainment,
together with a Premium
cabin offering more legroom,
complimentary meal service,
generous baggage allowance
and airport lounge access. 

Jamy Kazanoff, assistant
director at Austin-Bergstrom
International Airport, said:
“Norwegian’s launch from
Gatwick means airfares are
literally halved meaning it’s
good news for Brits. BA has
also reduced fares to be on
par with Norwegian’s and
they fly from Heathrow. 

“Other new developments
in Austin include 3,500 new
rooms for 2018/19, with the
Fairmont, which launches in
January 2018 offering 1,100
of these. 

“Austin has also recently
opened a large-scale surf
park, which is aimed at both
amateurs and professionals.”
Flights are now on sale at
norwegian.com
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Mandela centenary in South Africa
NEXT YEAR sees the Nelson Mandela Centenary, marking
what would have been 100 years since his birth.  
In commemoration of the landmark year, South Africa will

play host to a programme of special initiatives, projects and
events that will strive to celebrate the life of Nelson Mandela. 
The programme will include a range of events and activities

both in South Africa and the UK, ranging from education and
the arts to exhibitions and sports. 
Highlights in the UK will include a Nelson Mandela

Exhibition in London running for two weeks in July and the
unveiling of a statue of Madiba in Glasgow, a city with long
connections to Mandela and the first UK city to give him the
‘Freedom of the City’.
Meanwhile, South African Tourism (SAT) reports that it is

continuing to support travel agents this year and next with
dedicated travel trade training. 
SAT’s UK country manager, Tolene van der Merwe, said: “We

want to inspire travel agents to create the right packages for
their clients and sell the destination. Every year we run a SAT
School roadshow where we visit different destinations through
the UK to give agents a real understanding of the different
provinces and what they offer. 
“In June next year we’ll again be running a SAT School

fam trip in association with British Airways and offering up
to 30 spaces for agents to join us.
“There are a number of ways agents have the chance to

join us – through the SAT School, by being engaged with
wanting to learn more about South Africa and from the
training events that we run.”
The tourism board is also giving agents the chance to win a

case of wine when they complete Travel Bulletin’s Travel Gym
course. See http://bit.ly/2zMjJh5 for details.
Meanwhile, British Airways is adding 680 seats a week

between London and Johannesburg this month by increasing
its current ten times weekly A380 service to double daily,
replacing the four weekly B747 flights. 
The carrier will also increase the daily London-Cape Town

Boeing 747 service to double daily for the South African
summer season and the airline will start operating three
additional Boeing 777 services from Gatwick. 

WTMupdate

THE VISIT Finland stand attracted a large number of visitors
looking to find out more about the destination's 2018 events and
activities, along with its range of outdoor adventures. Building on
the centennial of Finland’s independence, part of next year's
marketing plan with also be to highlight Helsinki’s burgeoning
food scene. For details see visitfinland.com

‘Bee’ a part of
Slovenia’s cultural

celebrations 
NEXT YEAR has been
declared Slovenia’s Year of
Culture, with 12 months
dedicated to celebrating
the country’s rich cultural
heritage.

From the galleries and
museums of the capital
Ljubljana, to World
Heritage Sites, ancient
castles and the world-
famous Postojna Cave
mixed with a year-round
calendar of performances
and historic festivals, the
campaign will highlight
the country’s diverse
cultural offering. This will
be complemented with an
over arching theme of
nature and sustainability.

The tourist board has
also playfully dubbed 2018
as the ‘Year of the Bee’
and is encouraging
holidaymakers to join
them in a Slovenian Api
Adventure.

Beekeeping is one of
country’s oldest traditions,
and the destination is
home to more than 10,000
beekeepers, 12,500
apiaries and nearly
170,000 hive colonies. 

May 20, 2018 will see
the first ‘World Bee Day’,
which will provide an ideal
backdrop for visitors to
explore the country’s
many beekeeping
attractions. Api-tourism
also fits in with the
tourism board’s strong
sustainable approach to
tourism, simultaneously
promoting green
destinations, travel and
apiculture.

Mladen Ljubisic, head of
the Slovenian Tourist
Board for UK & Ireland,
said: “Slovenia is the
perfect destination for
five-star travel
experiences.

“It’s about authenticity,
it’s about being boutique
and unique, and
everything we say and do
relates to that.”
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A ‘breath of fresh air’ & the promise of luxury from Mauritius
FOLLOWING ON from four years of double digit growth since 2012 from the UK market, the Mauritius Tourism Promotion
Authority (MTPA) predicts a 6% year-on-year growth with 2018 expected to be its best year yet for tourism.
Both British Airways and Emirates have increased the number of flights to the destination, indicating a greater demand

from Brits; BA has added two additional departures from Gatwick, bringing the total to five departures weekly for the winter
season until March 21, 2018. The island’s national carrier, Air Mauritius, has also seen growth of 15% this year and is set to
introduce two new aircraft this month in response to increased demand.
Raj Bhujohory, chair of the MTPA, said: “Tourism arrivals and growth has been sustained from the UK market and interest

has been growing. Mauritius has approximately 14,000 hotel rooms, of which 10-11,000 are four-star plus to five-star plus
high-end luxury – and a lot of the increased interest is due to the improvement in the quality of our product.”
The destination will be celebrating its 50th anniversary of Independence in 2018, hosting a range of celebrations across the

island, including ceremonies, live music and performances on its national day, March 12. The celebrations will also provide the
opportunity to increase the destination’s visibility to UK consumers, with a campaign planned in partnership with the BBC.
Zeenat Gangee, tourism promotion manager for the authority, said: “This campaign will centre around the 50-year

celebrations and introduce a deeper and very real side of Mauritius; meeting the locals, experiencing the island and the
Mauritian lifestyle. With new accommodation options and new upgrades to our airline, there's a breath of fresh air in our
tourist offering and we will be showcasing our culture, a strong element which differentiates us from other island destinations.
“We have a strong bond with agents and this is something we have been nurturing. The destination is very dynamic so there

are always new products coming out, and this is something that we wish to continually share.”

PALLADIUM HOTEL Group announced
the launch of a new B2B loyalty platform,
named Palladium Connect, which offers
agents the opportunity to accrue points
through bookings.
The company’s chief sales and

marketing officer, Sergio Zertuche, said:
“It’s simple for agents to use; they can
sign in with their ABTA number, upload
their reservations and get points in
return. The points can then be used for
free night stays and cash rewards.”
Within the Connect system also sits a

new training platform, Palladium
Academy, which gives agents the chance
to be recognised according to their level
of learning. It is available on a tiered
system and also rewards agents as they
become more knowledgeable about the
brand and what it offers.
Agents who sign up will also be the

first to hear about news and new
properties, and are offered a dedicated
call centre to help answer any questions. 
Zertuche said: “About 80% of sales to

Palladium Hotels and Resorts are made

through the trade, so we are very
committed to working with agents.”
Meanwhile, following the successful

launch of Hard Rock Hotel Tenerife, the
group has announced the development
of two new properties in Mexico, as well
as the launch of new adult-only brand,
TRS. The new luxury properties in
Mexico’s Yucatan Peninsula are Grand
Palladium Costa Mujeres Resort & Spa
and TRS Coral Hotel, and are set to open
in October 2018. 
For details see palladiumconnect.com 

Tunisia is open for business 
THE TUNISIAN National Tourist Office (TNTO) delivered a
message of strong optimism at WTM, reasserting that ‘Tunisia
is back’ and ready to receive tourists.
The news comes on the back of the Foreign and

Commonwealth Office’s decision in July to relax its travel
advice to the country following a succession of checks by
British authorities showing that improvement of security on the
ground had reached requested levels.
Mounira Ben Cherifa, director of the TNTO in the UK, said:

“We are expecting the British to come back to Tunisia as we
have so much to offer. It’s a great value-for-money destination
and there are lots of things to discover, from our culture and
history to spas and the Sahara, all within a short flight time.”
In terms of overall tourist figures, the destination is up

18% compared to the same period last year and UK visitor
numbers are expected to increase from 28,000 to 60,000 for
next year. This will be helped by the re-launch of Thomas
Cook packages in February 2018.
Cherifa commented: “Tunisia is back in business and is as

safe as any European country. Risk zero unfortunately no
longer exists in our world today, but the most important thing
to consider is that the Tunisian reactivity of our security forces
has improved tremendously.”
The tourist office is continuing to support agents by

attending agent roadshows, providing news on product
launches and new holiday brands and organising fam trips. 
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WTMupdate

RICARDO DINIS, country sales manager at TAP Air Portugal UK,
takes a seat to promote the airline's new flights to Lisbon from
London City Airport, which launched at the end of last month. The
route takes off with two daily flights from Monday to Friday and
one daily flight at weekends. This year also saw the carrier launch
a new branded fare concept for international flights, aimed at
providing a more tailored and convenient experience. Customers
travelling to Brazil, Africa, Venezuela, Canada and the US with TAP
operated flights can now choose and pay only for the services
required. For details see flytap.com

Palladium Hotel Group unveils new B2B platform for agent training & rewards
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‘Timeless Memories’ Brand Launch by Sun Resorts

WTMpartypixmix

SUN RESORTS UK hosted a glitzy and vibrant
event in the spectacular Lounge at SushiSamba

in London during WTM week to befittingly
showcase their new ‘Timeless Memories’ brand
and seven Passion Points to travel industry

partners and Mauritian dignitaries, including the
Minister of Tourism and Mauritian High

Commissioner. David Anderson, CEO, described
the Passion Points as experiences Sun Resorts

have put in place to give another dimension to the
stays and experiences of their guests. Beyond
staying in a beautiful hotel, everyone should

leave with unforgettably happy memories of their
vacation at a Sun Resorts hotel.

November 17 2017

Sun Resorts UK team and
Southall Travel.

DNATA and Emirates Holidays team.

Kuoni Travel representatives.

David Anderson, CEO of Sun Resorts
and The Hon Anil Kumarsingh Gayan,
Mauritius Minister of Tourism.

Travel Bag/Travel2, Emirates Holidays
and Gold Medal Travel team members.

Sun Resorts UK team.

Saxophonist and general view.

Evening entertainment by
Samba Dancers.

Emirates Airline and
Caribtours team members.

Long Beach Chapter 2.

Timeless Memories by Sun.
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Discover & Secure with Holiday Extras
HOLIDAY EXTRAS is rolling out a training programme to
help agents increase their travel extras’ conversion levels
with interactive sessions designed to inspire them to speak
to customers with added confidence about the benefits that
little extras can bring to the whole holiday.
Lindsay Garvey-Jones, national partnerships manager at

the company, said: “The aim is to create something to give
agents more inspiration when talking to customers about
Holiday Extras and our products. They can bring extras to
life by using our features on the agent website, such as our
videos, which can increase conversion by up to 30%. 
“All of this training is called Discover, Inspire and Secure,

which is the three step process that we suggest to increase
conversion and enhance your customer's journey through
the airport and to Travel Better. The training is participative,
immersive and interactive...not death by Power Point!”
Pictured participating in a training session at Bolton

Market Place TUI store are, from the left: the store’s
Saffron Cowburn, Tom Newby, Natalie Marland and Scott
Tyrer, with Holiday Extras’ Leanne Murfin.

training
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Malaysia Airlines launches learning platform & prize draw 
MALAYSIA AIRLINES has launched its new travel agent learning platform, MH Expert,
designed as a one-stop-shop to help travel agents familiarise themselves with the airline,
with informative videos and infographics on the airline’s expanding fleet, route network, in-
flight product and destinations on offer across Asia, Australia and New Zealand.
Agents who complete the course before November 30 will automatically be entered into a

prize draw to win a pair of Economy Class tickets from London to Langkawi or Match Day
tickets to see Liverpool FC vs Everton FC at Anfield in December. The first 20 agents who
complete the course will also win a Malaysia Airlines A380 scale model.
Adrian Keating, the airline’s regional manager for the UK, Ireland, Europe & North

America, said: “We have an excellent product that we are extremely proud of and we look
forward to showcasing all that the airline has to offer via the online training platform. We
encourage all our valued travel agent partners to become certified MH Experts and
continually use the tool to keep up-to-date with our latest product information and incentive
programmes.” To find out more visit mhexpert.co.uk

THE RAS AL KHAIMAH Tourism Development
Authority announced the launch of its new
travel agency e-learning platform last week,
during World Travel Market.
The interactive e-learning platform called

Raktravelmaster.com has been designed to
help agents become experts on the emerging
tourism destination and all that it has to offer
to visitors. Agents can enrol to complete
three themed modules and become certified
as a RAK Travel Master. The modules will
focus on the general destination, adventure
and culture, and plans are in place to add

further modules in the future. On completion
of each module, agents will receive an official
RAK badge confirming their certification
within each area and, upon completion of all
modules, RAK Travel Masters will gain
access to unique benefits, such as discounts
on destination activities and attractions;
invitations to participate in exclusive
workshops and events; and the chance
to attend a fam trip to explore Ras Al
Khaimah itself.
For further information visit
en.rasalkhaimah.ae

South Africa training
days with Visions

VISIONS HOLIDAY Group, in
conjunction with Cardiff
Airport, Birmingham
Airport, Qatar Airways and
Shamwari group, is offering
three dedicated training
sessions on South Africa to
independent agents and
homeworkers. 

Events will take place
throughout December – one
at Cardiff Airport, one at
Birmingham Airport and one
near Taunton – during which
agents can learn more about
travel to the destination, its
Game Reserves, history and
culture, opportunities for
wine tasting and rail
journeys. Events will include
refreshments, lunch, free
parking and prizes.
To find out more email
Abbey Simkiss on
abbey@visionsholiday
group.co.uk  

Become a Ras Al Khaimah Travel Master
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FUNWAY HOLIDAYS & AMResorts recently held a series of training events across the UK, giving
agents the chance to learn more about the new partnership between both companies and also
enjoy an evening of drinks, food, games and prize giveaways. Pictured at the Glasgow training
event are, from the left: Craig Liddle, Funway Holidays; Travel Counsellor and prize winner
Margaret Rae; and Kandy Nordstrand and Amy Drummond from AMResorts.

Journey on a virtual fam trip with Spinning Globe
SPINNING GLOBE is to provide the trade with real-time consumer driven data and a
virtual fam trip e-learning platform; VFam Powered by Spinning Globe.
The platform has been designed to help travel agents increase their product

knowledge and confidence in selling a destination through live webinars and modular
training. Agents will be able to utilise virtual online itineraries, based on the
traditional ‘fam trip’ model from their home or office, as well as use the portal as a
database of content for research and reference when planning client holidays.
Created using photos, video and 360 virtual tours, the VFams will be formatted to

resemble a real-life trip itinerary and there will be elements of gamification built into
the online learning, offering agents incentives and progress rewards. In addition,
agents who engage in continuous personal development through VFam will be
rewarded with leads generated through the consumer site, Spinning Globe.
Gary Jacobs, founder of the company, said: “Working in the travel industry for 25

years, and understanding travel agents’ frustrations with limited product engagement,
has highlighted the need to create an effective solution to train travel agents on the
ground. We appreciate fam trip places are limited, so many agents my not be able to
experience a destination first hand. A VFam aims to engage agents like never before and
the e-learning platform will be suitable for tourism boards, tour operators and hotel
groups with no limit to the amount of content and training modules they can add.”
With access to real-time data gathered from consumer profiles and activity on

Spinning Globe, agents can also strategically tailor training and marketing plans in
line with actual consumer interests and booking patterns.
The platform is still in beta development and is due out in early 2018. To arrange a
demo email vfam@spinningglobe.com

Train with ‘Discover
Ontario Agent’ & win

a week’s holiday 
to Canada

ONTARIO TOURISM has
launched a new online
training programme called
‘Discover Ontario Agent’.

The programme
encourages agents to
become Ontario specialists
with the completion of six
modules, focusing on
accommodation,
excursions and Signature
Experiences, festivals and
events, and tips on how to
get to and around the
destination. These
different modules are split
by destinations including
Toronto, Niagara Falls,
Killarney and Northern
Ontario, Manitoulin Island
and Fathom Five National
Marine Park, Ottawa and
1000 Islands, Muskoka and
Algonquin.

To celebrate the launch,
the marketing partnership
corporation will be giving
away a seven-night holiday
for two, flying from
Gatwick to Ontario with
British Airways. In
addition, Peanut Butter
Truffles will be gifted to 25
runners up.

To be in with a chance of
winning, agents need to
register and complete the 
programme at
discoverontarioagent.com

For your chance to win visit  
travelbulletin.co.uk/travelgym 

Explore more at
southafrica.net

   
#MeetSouthAfrica

training
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#BookCentara
Centara’s hospitality and value are well-known in Thailand, at destinations
ranging from luxurious city hotels to tropical island retreats. Our winning
formula is also available in Vietnam, Sri Lanka, the Maldives and now,
the Middle East. Each location o�ers something special: spectacular nature;
romantic ambience; prime shopping; or hi-tech style.

Your clients will find a world of delicious cuisine – not only expertly-prepared
Asian dishes, but also European and Middle Eastern favourites. They’ll be
pampered in our famous Thai spas. Families appreciate our Kids’ Clubs
and water features.

Most of all, our guests appreciate Centara’s graceful, Thai-style service.
For a unique experience your customers will thank you for, find out more
at the contacts below.

DISCOVER MORE AT 
 centarahotelsresorts.com/b2b
 rsouk@chr.co.th
 01474 872727

THAI-STYLE 
HOSPITALITY IN THE CITY 
OR ON THE BEACH

THAILAND   •   MALDIVES   •   OMAN   •   QATAR   •   SRI LANKA   •   VIETNAM
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LAST WEEK, representatives from the Taiwan Tourism Bureau and its partners hosted 120 agents and
members of the travel trade on an evening cruise along the River Thames, offering key insights into
the holiday destination. In addition to a presentation on the country’s unique selling points and one-
on-one exposure to delegates from some of Taiwan’s accommodation and activity specialists, guests
were treated to Taiwanese cuisine, a performance from a Taiwanese acapella group and the chance to
win a number of prizes, including two tickets to Taiwan with China Airlines and EVA Air.

HKTB perfects
experience for visitors

with free city tours
EXTENDED-STAY
VISITORS will now be
treated to one of four
sightseeing tours, which
the Hong Kong Tourism
Board (HKTB) has rolled
out in collaboration with
its local tourism partners. 
Visitors staying in Hong

Kong for three nights or
more are eligible to enjoy
their choice of
complimentary tour,
ranging from a day-long
open-top bus ride to a
guided city walk.
For visitors in transit in

Hong Kong, for between six
and 24 hours, a unique set
of offers will also be
extended. They can choose
to go into the city and back
with complimentary tickets
on the Airport Express or
opt to enjoy one of three
essential Hong Kong
experiences at a special
price to enrich their time in
the city destination.
The programmes are

offered to passengers of
Cathay Pacific Airways. 
From now until February

2018, experiences included
in the extended-stay
programme include: the
hop-on hop-off open top
sightseeing bus tour;
Deluxe Hong Kong Island
Combo; Old Hong Kong; or
Kowloon Cultural & Life
Tour. As part of the Transit
programme running until
May 2018, there are the
options of same day return
tickets on the Airport
Express; a chance to relax
at Disneyland Walt’s Café;
a 360 Transit in Lantau; or
a flash visit to Disneyland. 
For more information visit
cathaypacific.com and
discoverhongkong.com

fareast

Bangkok Airlines enhances services with new agreements
BANGKOK AIRWAYS recently launched its inaugural flight from Bangkok to Phu Quoc, Vietnam
which will operate four times a week (on Tuesday, Thursday, Friday and Sunday) with a 70-
seater ATR72-600 aircraft. 
The airline also recenty entered into a code-share agreement with Vietnam Airlines. Mr

Puttipong Prasarttong-Osoth, president of the airline, said: “We continually work towards
making product and service improvements for maximum passenger satisfaction...Currently, the
company has entered into code-share agreements with 24 carriers worldwide. This code-share
agreement allows our passengers convenient and seamless access to more destinations in
Vietnam. Likewise, Vietnam Airlines’ passengers are able to travel to well-known destinations in
Thailand through our network.” 
The airline has also launched its frequent flyer programme partnership with codeshare

partner, Qatar Airways. From this month onwards, the carrier’s Flyer Bonus members will be
able to earn points when travelling on Qatar Airways flights. Similarly, Qmiles members can
also earn and redeem their miles when travelling on Bangkok Airways’ flights to destinations
such as Samui, Krabi, Phuket, Luang Prabang, Danang and Phu Quoc via Bangkok.
For more information visit bangkokair.com 

AT THIS year’s WTM, Tourism Malaysia
emphasised the importance of eco-tourism
in its long-term strategy to attract more
than 36 million tourists by 2020.
On hand to comment at the Malaysia

Pavilion during World Travel Market was
Dato' Seri Mohamed Nazri Abdul Aziz,
minister of tourism and culture for
Malaysia. He said: “By 2020 we want to
achieve 36 million tourists and 35.6billion
euros in receipts; it’s a big target and that’s
precisely why we declared 2020 a ‘Visit
Malaysia’ year.
“To achieve this, the main theme will be

that of eco-tourism and this is something
which is very important to us. We have the
oldest rainforests in the world which cover
more than 50% of the country, but in order
to conserve them we need to educate local
villages to live in a peaceful co-existence
with nature and promote eco-tourism as a
main staple of a visit in 2020. We have
beautiful beaches, stunning rivers, green
mountains and blue skies, and we know
that many Europeans travel to Malaysia
through their love for nature. Their support
is very important and we do hope that 2020
will be a year where many tourists from

Europe will come to visit us and help us to
conserve our environment.”
Exemplifying the positive power eco-

tourism can have, Sabah has launched a rural
tourism initiative geared towards revitalising
short trips. The state halted its logging
activities five years ago to prioritise tourism.
The minister said: “As a result, this is their
second year where the income from tourism
has exceeded the profit from logging. They
have had a very positive experience and now
they know how important tourism is they have
just launched their rural tourism campaign. I
think it’s really good for Malaysia and is what
we in the federal government want to happen
in tourism.”
The destination welcomed 400,269 British

visitors in 2016 and the UK remains Malaysia’s
number one European source market. With
this in mind the tourism board has planned a
series of sales blitzes in the UK and Ireland in
conjunction with airline partners, and will
continue in its direct approach to educate and
inform frontline agents. The sales team is also
planning dedicated Malaysia days with
Emerald Travel and selected Kuoni stores and
will be inviting agents to participate in its
mega fam programme.

Malaysia embraces eco-tourism to achieve 2020 tourism target
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Centara’s new lifestyle hotel for tech-savvy travellers now open for bookings
CENTARA HOTELS & Resorts is now
taking bookings for its new COSI Hotel
Samui on Chaweng beach, opening on
December 1. 
As the first property from the

company to open under the new COSI
brand, it has been designed as an
innovative lifestyle hub to attract the
new generation of digitally-driven
travellers with special introductory
rates starting at a little over US$45 
per night.
Tom Thrussell, the company’s vice

president for brand, marketing and

digital, said: “COSI Hotel Samui is
already gaining traction in bookings. It’s
a totally new concept of affordable
lifestyle aimed at ‘millennial minded’
travellers and those of any age bracket
that have an adventurous mindset and
who are digitally savvy.
“It’s fully smart phone integrated,

from pre-arrival check-in to a digital
key to your mobile and Smart TVs in the
room so guests can stream what they
want from their own phone. It’s a
connected hotel with a digital focus
offering connectivity all the way through

with 24/7 social hubs. It’s recognising
those generations that want everything
conveniently, fast and straightaway.
That’s what we try and give them and
we’re enabling all of that for them.”
The property also features a rooftop

pool and all-hours lifestyle café for
which guests receive a free daily credit
to enjoy food or drink at any time. The
hotel is located between Samui Island’s
Chaweng beach, shopping at Central
Festival, and the food and
entertainment scene along the shore,
while the airport is 15 minutes away.
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LUXURY GOLD has launched its 2018 worldwide brochure, now including a five-star experience travelling through ‘Captivating Croatia and
Montenegro’. During the 12-day journey guests can encounter the hospitality, cultural riches and coastline of both countries and discover
the many wonders of the area including a VIP experience meeting master jewellery craftsmen to learn of ancient goldsmith techniques.
Guests will also embark on a boat ride to the floating oyster beds of the Adriatic and watch as oysters are shucked fresh from the sea
before enjoying a ‘Sea-to-Table’ dinner at the Captain’s restaurant. Prices start from £3,375 per person and departures begin in May 2018.       

Discover Istria’s truffle
triangle

ISTRIA, CROATIA’S heart-
shaped peninsula, plays host
to a series of annual truffle-
themed events towards the
close of the year. 

Every year from mid-
September to mid-
November, ‘truffle days'
take place across the
region's ‘truffle triangle’
between Pazin, Buje and
Buzet, involving an
abundance of festivities
dedicated to 
one of the most prestigious
foodstuffs in world
gastronomy. 

The Zigante Truffle Days
festival, hosted by Zigante
Tartufi, is held in the little
village of Livade over seven
weekends throughout the
autumn season. It’s one of
the longest gastronomic
fairs in Europe, treating
truffle-lovers to cookery
demonstrations, taste tests
and an extravaganza of
truffle-related products
including oils, breads 
and salami.

However, should
travellers be visiting the
region outside of these
dates, they can still enjoy a
full day of truffle hunting in
an Istrian forest near Livade.
Visit istra.hr/en/home for
more details.

Shearings Holidays adds new nine-day Croatia tour
SHEARINGS HOLIDAYS has added a new nine-day ‘Discover Istria All Inclusive’ tour for 2018.
Staying in Umag, a village at the top western tip of Croatia, the holiday offers visitors the

chance to explore the historic towns and coastlines of the Istrian peninsula. Highlights
include a day exploring Rovinj and Pula, plus a half-day visiting the hilltop town of
Motovun, in the heart of ‘Green Istria’.
Six nights are spent at the four-star Hotel Sol Aurora in Umag, overlooking the Adriatic

Sea. The hotel is located directly on the beach and also has an outdoor swimming pool.
Four departure dates are featured in 2018 - on May 26, June 9 and 30 and August 18.

Prices start from £446 per person based on two sharing, which includes overnight express
coach travel via Calais, six nights’ all-inclusive stay at the Hotel Sol Aurora in Umag and
two excursions. 
Visit shearings.com for more information.

croatia

EARLY DECEMBER will see Zagreb
transform into a winter wonderland when
the first candle is lit on December 2 to
mark its annual Advent Festival complete
with a series of festive events dotted around
the compact city. 
European Square hosts a range of

market stands, seasonal food and drinks,
evening musical events including a choir
singing midnight mass and a short film
festival, whilst at the centre of the Main
Square visitors can find an open-air stage
with music and art events, including
concerts which can be enjoyed by both
adults and children. 
Part of Zagreb’s ‘green horseshoe’,

Zrinjevac park will be transformed into a
classic Christmas scene with magical lights
illuminating the fountains and the old
music pavilion as it hosts live music every
evening and during the day on Saturdays
and Sundays. Meanwhile, situated in the
streets around the main Ban Jelacic
Square is the traditional Christmas fair,
home to Zagreb’s famous gingerbread
hearts, cookies, seasonal gifts and

jewellery, designed by local craftsmen
and Croatian products on sale.
With the Art Pavilion as its backdrop, the

ice-rink located on King Tomislav Square
will be surrounded by glistening trees and
flanked by ice paths that weave around the
square, taking visitors on a mini ice-skating
adventure. The Art Pavilion was designed in
1896, originally as a temporary exhibit in
preparation for the Millennium Exhibition in
Budapest. It was then dismantled and
reassembled in Zagreb, brick by brick.
There will be music, food and drink, plus a
vast skating area which includes some
curved lanes for extra thrills. Skates are
available for hire.
Visitors keen to explore the Advent Path

can use their smartphones and download a
free ZagrebBeThere App which uncovers all
the highlights on an Advent Festival tour. In
addition, the app offers six paths for visitors
to explore the rest of the city based on
different themes including ‘classic’, ‘space’,
‘new’, ‘arty’, ‘indie’ and ‘hidden’. 
Visit betherezagreb.com or
adventzagreb.com for more details.

Join in the Christmas fun & explore Zagreb’s advent path
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Balkan expands summer Croatia options
BALKAN HOLIDAYS is featuring its greatest selection of
new hotels and resorts in Croatia for summer 2018 with
holidays on the Dubrovnik Riviera, the Dalmatian Coast,
Istria and Kvarner.
New hotels include the five-star Hotel President located in

the centre of Solin, located eight kilometres from Split. The
modern hotel features an outdoor pool , wellness centre and
spa. Seven nights in a twin room on a bed-and-breakfast basis
costs from £561 per person, flying from Gatwick and based on
two sharing.
Also new is the four-star Amadria Park Hotel Ivan in the

Croatian resort of Sibenik. Part of the Solaris resort, the
property is aimed at families with accessible facilities
including an Aquapark, a beach club, mini golf, tennis and
badminton. Seven nights in a double room on a bed-and-
breakfast basis at the hotel costs from £560 per person,
flying from Gatwick, based on two people sharing.
Within walking distance of the old city of Biograd is the

four-star Hotel Ilirija, located on the seafront and part of
the Ilirija resort. The hotel offers indoor and outdoor pools,
sporting facilities, restaurants and bars. Seven nights in a
double room on half-board starts from £638 per person,
flying from Gatwick, based on two sharing.
As part of its Discovery programme, the operator is

offering a variety of Croatia Cruises and Croatia Island
Hopping holidays on the Adriatic, departing from Dubrovnik
and Split. Walking holidays are also offered, such as
‘Dubrovnik Island Adventure’, featuring popular trails along
the Adriatic coast, plus coach tours exploring the culture
and history of Croatia and neighbouring countries.
Regional flights are available from Belfast, Birmingham,

Bristol, Doncaster/Sheffield, East Midlands, Edinburgh,
Glasgow, Gatwick, Stansted, Manchester and Newcastle.
For further information visit balkanholidays.co.uk/agents or
call 020-7543 5569.
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Soothe your soul in Šibenik
WITH A new swimming pool, personalised body treatments
and an ancient Five Tibetan Rites yoga programme, D-Resort
Šibenik is increasing its wellness offering to meet demand
from travellers.
The resort now offers two swimming pools; the resort’s

infinity pool - the Yacht Club Swimming Pool - has a unique
view overlooking the super yacht marina, whilst the new
Peninsula Swimming Pool is located on the very tip of the
Mandalina peninsula in front of the hotel, with views
overlooking the Old Town of Šibenik. 
Surrounded by the Adriatic Sea, guests can opt to take a dip

in either the sea or swimming pool as they watch the mega
yachts pass by.
In the D-Spa, guests can indulge in a selection of facials

and treatments include a purifying body exfoliation, a
traditional Thai massage using ancient healing techniques,
and sports massages for targeted muscle tension release.
Post treatment, guests can enjoy the resort’s Hammam,
Finnish sauna, steam room, Vitality Pool and Ice Fountain.
At the D-Gym, guests can take part in a stretching

programme, outdoor cycling as well as a Five Tibetan Rites
programme - an ancient yoga routine based on a ritual of
exercises with anti-ageing and stress reducing benefits.
Prices for a superior sea view room start from 320 euros

per night, including bed-and-breakfast and taxes.

croatia

Peregrine Adventures offers new
options along Croatia’s central coast
PEREGRINE ADVENTURES has launched 12 new small ship
Adventure Cruising departures in response to the growing
demand for more sustainable cruises. 
Amongst this range is an eight-day ‘Cruising Croatia’s

Central Coast’ starting from £1,570 per person, with
departures in July, August and October 2018. 
Cruising across the Adriatic, travellers will journey to the

Kornati National Park, made up of 89 islands where it’s
possible to kayak around the bays before travelling to Zadar
to experience the Sea Organ, which produces music via sea
waves. There will be a chance to enjoy a typical Dalmation
lunch in an agriturismo in Sibenik, as well as sample locally
produced wine during a tasting session in Bibich Winery.
Holidaymakers can also take a leisurely hike around Plitvice
National Park, home to lakes, waterfalls and lush green
forest, before exploring the historic city of Split. The holiday
includes seven nights’ accommodation on a small cruise
ship, breakfast daily plus four dinners, five lunches and
most activities.
For more details visit peregrineadventures.com 

S07 TB 1711 2017 Croatia_Layout 1  15/11/2017  11:03  Page 22

http://www.cyplon.co.uk/


23travelbulletin.co.uk November 17 2017

AZAMARA CLUB Cruises has unveiled the 2018/19 itineraries for its new ship, Azamara Pursuit. The
additional ship will bring voyagers to 61 new destinations with new maiden calls including Agadir in
Morocco, Samos in Greece and San Antonio in Chile. The cruise line is also highlighting its many South
America Experiences, docking in must-see destinations such as Buenos Aires and Rio de Janeiro,
while also traversing through scenic channels such as the Fjords of Chile and Ushuaia, Argentina.
Guests can also expect stops in Rio de Janeiro for New Year’s Eve 2018 and for Carnival in 2019. The
ship will also take guests on the line’s first Southampton to Southampton sailing, allowing travellers a
no-fly experience to Iceland. Visit azamaraclubcruises.com 

‘Sell 3 & Sail Free’ on
Seven Seas Explorer

REGENT SEVEN Seas
Cruises has launched a
‘Sell 3 & Sail Free’ booking
incentive where travel
agents could find
themselves enjoying a
Caribbean cruise on Seven
Seas Explorer.
Agents booking any

three Seven Seas Explorer
Caribbean cruises which
sail from January 3 to
March 23, 2018 will receive
a free suite. There are
eight all-inclusive
Caribbean voyages for
travel agents to sell to
their customers and to
choose to cruise
themselves. The bookings,
which can be on different
sailings and be made by
different team members
within an agency, must be
made by December 31.
For more information
email
salessupport@rssc.com

CRUISE AND MARITIME Voyages will
be inviting more than 1,000 agents and
trade partners on ship visits next year
to view and take lunch on Columbus,
Magellan, Marco Polo and Astoria. 
Lisa Jacobs, head of trade sales for

the cruise line, said: “This year we
have seen more than 700 agents on
board four of our ships in nine
different ports around the UK. 
“It has had an immediate positive

effect on our sales a case of now you
see it and now you can sell it. All our
travel trade partners have earned

good commission with our incentives
to book early. 
“In all our advertising we encourage

our passengers to go to their travel
agent and this also applies to all on
board sales.
“In 2018 we are offering 27 ship visit

opportunities in 12 alternative venues.
As with our cruise programme, our
passengers prefer to cruise from
closer to home hence the wide choice
of UK departure points. Our ship visit
programme is aimed to make it easy
for the trade to come on board and

take a look. New venues for agent
visits include Poole, Portsmouth,
Greenock, Belfast and Cardiff. Popular
places that were quickly snapped up
this year include Tilbury, Dundee,
Bristol, Newcastle, Hull and Liverpool,
while those working in the Invergordon
region of Scotland can visit during a
cruise stop.”
Agents interested in any of the ship
visits for next year can download a
registration form and send it to
agents@cruiseandmaritime.com or
call 0844-414 6140 for more details.

oceancruising

Viking looks to the stars for fifth ocean ship launch 
AMERICAN CHEMIST, emergency room physician and recently retired NASA astronaut Dr.
Anna Fisher will be honoured as godmother to Viking’s fifth ocean ship, which will debut in
July 2018. 
The new ship has been named Viking Orion after the prominent constellation and in

honour of Dr. Fisher’s contributions to NASA’s Orion exploration vehicle project. The 930-
guest ship recently had its float out ceremony at Fincantieri’s Ancona shipyard where Dr.
Fisher assisted with several maritime traditions. 
She said: “The idea of exploring new territories has always appealed to me, whether

through science or by travelling the world. I was 12 years old when I heard Alan Shepard’s
voice on the radio during his sub orbital flight, and at that moment, I knew that I also
wanted to explore beyond earth's atmosphere. I always wanted to be an explorer and I am
proud and honoured to be godmother to Viking Orion – a ship that was designed to help
her guests see more of the world.”
Viking Orion will spend her maiden year sailing itineraries in the Mediterranean, before
making her way to Asia, Australia and then Alaska.
For additional information go to vikingcruises.co.uk

All aboard as Cruise and Maritime Voyages invites agents to visit ships 
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Princess Cruises sees growth for Japan sailings
PRINCESS CRUISES has seen a major increase in UK guests booking Japan cruises, with
2018 bookings up by more than 75% on the same time last year, representing one of the
highest periods of growth since the cruise line started sailing to Asia in 1987. 
Overall, the company has seen nearly a 40% year-on-year increase in UK guest bookings

for sailings to Asia. This means it is now the second most popular destination for UK guests.
Passengers can sail solely around the region of Japan or combine it with other countries
including South Korea, Taiwan, Russia and Vietnam. 
Tony Roberts, the cruise line’s vice president for UK and Europe, said: “Cruises to Japan,

and more widely across Asia, are going from strength to strength. We’re thrilled to see
such significant growth to this fascinating part of the world among UK guests as we mark
our 30th year of travel there. Our guests tell us that a voyage to Japan or Asia is
particularly appealing as they can enjoy the wide variety of local and cultural experiences
all from the comfort of the ship. Week-long voyages are popular as they allow guests to
combine a cruise with a land holiday, while longer cruises are a great option for guests
who are keen to explore. 
“Guests sailing to Japan will travel on Diamond Princess, a ship tailored to offer Japanese

experiences such as dining in a sushi restaurant or relaxing in the traditional Izumi bath.
This allows them to really immerse themselves in the culture both on shore and onboard.” 
A seven-night Japan Explorer cruise on Diamond Princess, sailing roundtrip from Tokyo,

departs on August 15, 2018 with prices starting from £959 per person with $50 per person
free onboard spending money. 
For more information call 0843-373 0333 or visit princess.com   

oceancruising

VOYAGES TO Antiquity will be featuring a 15-day round British Isle
cruise as part of its 2018 summer programme. The no-fly cruise
will depart from Tower Bridge and includes visits to the Eden
project in Cornwall, the Abbey Gardens of Tresco and the Isle of
Angelsey in Wales before crossing the sea to Dublin. The 15-day
cruise will sail on July 22, 2018, stopping in Guernsey, Falmouth,
Tresco, Holyhead, Dublin, Oban, Portree, Scrabster and
Edinburgh, Port of Tyne and this year’s UK City of Culture, Hull,
before returning to the capital. Visit voyagestoantiquity.com 

Celestyal announces
2018 idyllic Aegean

itinerary
CELESTYAL CRUISES’
2018 seven-day Idyllic
Aegean itinerary will sail
the full season, from April
30 until October 15,
combining calls at Milos,
Heraklion and Samos or
Kusadasi, with longer
stays on each Greek island
in response to requests
from passengers for more
relaxed voyages at storied
destinations.
Kyriakos Anastassiadis,

CEO of the cruise line,
said: “Our vision is to
continue to add authentic
destinations to our
existing and new
itineraries, so as to
introduce passengers from
the world over to these
magical locales and to
continue to offer them a
unique cruise product that
gives them experiences
they will remember for a
lifetime. We want to see
the same people sail with
us again and again, 
and this is core to
everything we do on board
and on shore.” 
For more details visit
celestyalcruises.com

PONANT launches
winter 2018/19

brochures  
PONANT HAS unveiled its
new brochure for winter
2018/19 and, as the
company celebrates its
30th anniversary, is
encouraging passengers
to discover some of the
most inaccessible
locations on the 
planet, on its small
luxury ships.
With the arrival of two

new Explorer-class ships
in 2018, Le Lapérouse
and Le Champlain, the
boutique cruise company
now offers a wider range
of destinations and
experiences with a
selection of 69 cruises for
winter 2018/19, including
27 polar expedition
cruises and 18 tropical
expedition cruises.
As an example of

itineraries, Treasures of
the Caribbean Sea sails
from Colon to Miami from
April 11-22, 2019 with
prices starting from
£3,600. The itinerary
offers the opportunity to
visit Mayan sites
including Chichen Itza,
along with the option to
take a trip to the
mysterious Blue Hole or
discover the mythical
Panama Canal.
For more information
visit ponant.com or call
0800-980 4027.

Oceania introduces Europe & The Americas itineraries
OCEANIA CRUISES has introduced its Europe & The Americas 2019 Collection of
itineraries, which are now open for sale.
Bob Binder, president and CEO of the cruise line, said: “These new voyages are

ideal for the discerning traveller who seeks unique and enriching experiences. From
the jewel-box charm of countless off-the-beaten path boutique ports to the
cosmopolitan flair of Europe and America’s iconic cities, the diversity and depth of the
experiences is truly remarkable.”
Voyages range from seven to 44 days and feature a mix of popular destinations,

boutique ports and seaside villages. This 2019 collection features 104 itineraries, 80 of
them new including 40 new Mediterranean voyages, 18 new Baltic, Scandinavia &
Northern Europe journeys, five new Alaska sailings, six new Canada & New England
voyages and ten new Tropics cruises. This diverse set of sailings also features more
than 85 overnight stays and late departures, affording travellers more opportunities
for destination exploration. 
For more information visit oceaniacruises.com or call 0345-505 1920.
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NOW THAT the Northern Lights season is here, Hurtigruten is offering regional charter
flights direct to Bergen from nine different cities in the UK.
Direct charter departures for 2017/18 from regional airports include Gatwick,

Manchester, Bristol, Bournemouth, Glasgow, Birmingham, Newcastle, Cardiff and Leeds
Bradford, and will enable travellers to experience the company’s Classic Round Voyage at
reduced prices. 
Sailing on various ships in the line’s fleet, the voyages depart the UNESCO-listed city of

Bergen sailing north to Kirkenes and back, giving passengers the chance to enjoy 12 days
of scenery, welcoming towns and the Northern Lights.
The operator’s Northern Lights Promise also guarantees guests who embark on the 12-

day Classic Round Voyage or Astronomy Voyage between now and March 31, 2018 a free
six- or seven-day voyage should the display of the Aurora Borealis fail to make an
appearance during their journey. 

PREMIER HOLIDAYS and Celebrity Cruises
have partnered in a new campaign to
promote tailor-made cruise and stay
itineraries this winter. 
A number of tactical cruise-and-stay

holidays for 2018 are available to support the
campaign, in which travel agents can also
earn up to £150 for every inclusive booking
with the operator’s incentive scheme.
Offers include a 15-night New York City

stay and Mardi Gras & Caribbean cruise
from £2,199 per person, with three nights in
New York at the four-star District New York
City followed by one night in Fort
Lauderdale in five-star accommodation.
Clients will then embark on a ten-night
cruise on Celebrity Reflection in an interior

stateroom, stopping off in New Orleans, the
Cayman Islands and Cozumel before sailing
back to Fort Lauderdale for a final night.
The offer includes flights from Heathrow,

full-board entertainment and use of leisure
facilities on Celebrity Reflection, valid for
travel on February 5, 2018.
Agents can download different sized

glossy window posters for promotional
purposes from the operator’s trade website,
and a social media campaign by the
operator will enable agents to share the
offers on their own pages. The campaign
ends on November 30. 
For more information visit
trade.premierholidays.co.uk or call 0844-
4937 444.
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Silversea rolls out free shore excursions offer on Caribbean voyages 
SILVERSEA CRUISES has launched a limited time offer of free shore excursions on sailings to the Caribbean.
On select 2018 voyages of the all-suite Silver Wind and Silver Muse, guests can enhance their Caribbean cruise with a

free shore excursion in every port of call. 
Erin Johnson, the cruise line’s head of marketing for UK and Ireland, said: “We invite winter travellers to take

advantage of this special offer to enjoy a warm-weather luxury cruise to the beautiful islands of the Caribbean, which
are ready to welcome our guests with the region’s signature warmth and hospitality. With these carefully selected shore
excursions, our guests can immerse themselves deeper in each island's remarkable culture and heritage.”
In St George's, Grenada guests can embark on a half-day excursion which explores the island’s spice industry or in

Bridgetown, Barbados guests can embark on a snorkelling adventure or see the flora and fauna of Martinique’s
botanical gardens on a sightseeing tour.
The promotion is available for new bookings made by November 30 and can be combined with a £299 roundtrip

economy air fare available on select Caribbean sailings from many cities in the UK. 
For further details visit silversea.com/exclusive-offers/caribbean-air-promo-ft.html

Hurtigruten ventures to see the Northern Lights

Royal Caribbean
enhances My Club Royal
ROYAL CARIBBEAN
International has
announced the latest
enhancement to My Club
Royal. Positioned as ‘one
site, one log in, one Royal
super club’, travel agents
will be able to access
bookings, training, rewards
and sales materials all
through a single portal
from November 23.
Amanda Darrington, the

cruise line’s sales director
for UK & Ireland, said:
“We’ve developed the newly
enhanced My Club Royal
portal to make the lives of
travel agents easier,
helping them to save time
by bringing together all of
the tools we have created
for them. Now, the whole
user journey has been
simplified and combined to
one entry point, via one log-
in, with the existing
platforms undergoing
cutting edge redesign in the
process. The result makes
agents’ access to Royal
Caribbean International
easier, quicker and more
efficient than ever before.”
Existing Club Royal

members will be auto
enrolled on the new
platform. Those registered
with Cruising Power or
Cruising for Excellence will
receive an email inviting
them to join.
Visit myclubroyal.co.uk for
more details.

Premier & Celebrity team up for new campaign
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APT IS recommending that agents keep an
eye out for opportunities to benefit from the
upswing in interest for Mekong river cruise
holidays for 2018 and 2019.
Angela Waite, head of sales and

commercial for the operator, said: “We’ve
seen an incredible response to Vietnam and
Cambodia. Bookings made this year for the
2018 season have tripled for both our
Luxury and Premium river cruising
programmes and we’re already seeing a
growth in bookings for travel as far as 2019.
With our new brochure now available, a
range of early booking offers, a special
agent launch incentive and our dedicated
on road sales team assisting trade partners
across the UK, we anticipate more strong
sales to come in the year ahead.”

The company’s new Asia 2018/19 River
Cruising & Guided Touring brochure is out
now and features a range of holidays to
Vietnam and Cambodia, Myanmar, China
and India. Special launch offers have been
announced to celebrate the new Asia
programme, valid until February 28, 2018.
These include the chance for agents to offer
clients free flights in Premium Economy on
select luxury departures to Vietnam,
Cambodia and Myanmar.
To reward agents for their support the

operator has announced a launch incentive
of £20 shopping vouchers for every booking
made from the new brochure before
November 30.
For more information email
agentclub@aptouring.co.uk 

rivercruising

APT tips Mekong River cruises as top seller for 2018/19

Viking orders seven new
river ships for 2019 

VIKING HAS placed an
order for seven new river
ships to debut for 2019.
The new build order
includes six additional
Viking Longships, which
will sail the company’s
itineraries on the Rhine,
Main and Danube Rivers,
and one additional vessel,
inspired by the Longships
and specifically designed
for Portugal’s Douro River. 
With the addition of the

new river ships, the cruise
line will operate a fleet of
69 river vessels around the
world in 2019. Torstein
Hagen, chairman of the
cruise company, said: “We
knew there was an
opportunity to do things
differently when we started
this company 20 years ago.
In the last two decades, we
have led the industry to
define what modern river
cruising looks like today.
The Viking way of
exploration has resonated
with our target audience of
experienced travellers, and
this new ship order is a
reflection of strong
demand for more
destination-focused
cruises.” 
Call 0800-458 6900 or visit
vikingcruises.co.uk for
more details.

Newmarket Holidays offers 10% saving on 2018 sailings 
NEWMARKET HOLIDAYS has announced a ‘10% saving’ offer on all 2018 river cruises
booked by November 30. 
The discount, activated through the promotional code RCYRLC, is available across the

operator’s range of air, coach and Eurostar-inclusive departures, as well as cruise-only
departures on the exclusively chartered MS Olympia. The company has also extended the
number of holidays available on Olympia through the year, offering what it describes as
‘total flexibility’ when joining the 96-berth vessel. 
David Sharman, commercial director for the company, said:  “Customers appreciate the

chance to travel to the ship in as many ways as possible. The introduction of the ‘Make-
Your-Own-Way’ option has proved especially popular with those looking to combine a river
cruise with a longer holiday, and will be of great interest to agents putting together multi-
faceted itineraries.”
The operator is also offering extension opportunities to several of its cruises, with two-

night add-ons in city destinations such as Prague on its ‘The Blue Danube & a Tale of
Three Cities’ itinerary and Amsterdam or Cologne during ‘Switzerland & the Rhine’. 
Copies of the 2018 River Cruise brochure are available to order from trade-gate.co.uk
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Saga remembers the Great War with
seven-night centenary river cruise
WITH NOVEMBER 11, 2018 marking the 100th
anniversary of the end of the Great War, Saga has put
together a centenary river cruise on MS Princess,
where guests can visit the battlefields, cemeteries
and once-occupied cities of Belgium and France.
Expert guides Barrie Friend and Rhydian Vaughan,

who are members of the Western Front Association
and associate members of the International Guild of
Battlefield Guides, will accompany the tours and give
in-depth briefings during the sailing which departs on
October 3, 2018.
Seven-night itineraries cost from £1,149 on full-

board which includes buffet breakfast, waiter-served
three-course lunches and four-course dinners.
For details call 0800-656 9919 or visit
saga.co.uk/rivercruises

UNIWORLD HAS officially launched its millennial brand,
dedicated to river cruising for 21-45 year olds, with the
debut of U by Uniworld’s first ship, The B.
Setting sail for its maiden voyage from Paris and along

the Seine, digital influencers, lifestyle media, travel agents
and contest winners were given a ‘Sneak Peek’ of the brand
before sailings official begin for April 2018. At its launch,
Ellen Bettridge, president & CEO of the cruise line, said:
“We’re thrilled to make history with the launch of U by
Uniworld and introduce a whole new generation to river
cruising. It’s very exciting to see this vision come to life and
to have such influential, well-travelled young people
onboard to experience it for the first time.”
The B ship was renamed following extensive renovations

and design changes of the line’s River Baroness ship. Up to
120 travellers per voyage will be spread across its four
suites, 26 balcony bedrooms, 29 studio bedrooms and two
studio bedrooms with triple occupancy – all with waterfront
views and equipped with built-in Bluetooth speakers. The
ship has a unique all-matte black exterior and offers two
rooftop venues, a spa, mixologists, international DJs,
communal tables for dining and farm-to-table cuisine.
It will also do away with the paper daily itineraries

traditionally used on cruise ships and instead use
WhatsApp and email for internal communication with
guests, display menus on screens in the bar and
restaurant, and offer a Press Reader app for guests to
receive news onboard. 
Sailings on The B and second ship, The A, begin in April

next year, with prices starting at £159 per person, per day
with itineraries travelling along the Seine, Rhine and
Danube. 
More information can be found at ubyuniworld.com/uk

U by Uniworld reveals new look ship
for millennials on maiden voyage 

Onboard credit 
worth €50pp for all 
Avalon bookings 

Book your customers onto any 2018 Avalon 
European sailing before 13 December this year 

and they will receive €50 per person to spend on 
board the ship. So whether it’s an optional excursion 
that takes their fancy, a new hairdo in the salon or a 
few cocktails on the Sky Deck, they can spend their 

Just quote ‘onboard credit’ at the time of booking 
to receive this offer

agencysales@avaloncruises.co.uk
avaloncruises.co.uk/agent-login

ABTA No.V3031
the ATOL scheme. To claim your customers’ €50 per person onboard credit, 
quote ‘onboard credit’ at the time of booking. This offer is available when 
booking any 2018 European cruise before 13 December 2017. VIP private 

parture airport. If you live further than 100 miles away, you can still take advantage of this 
service by paying £1.70 per additional mile. All offers are subject to availability, terms and 
conditions apply. Correct at time of send (13 November 2017).
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EARLIER THIS year, A-ROSA turned its A-ROSA VIVA into an international ship, providing
additional capacity on the Seine and increasing the number of international ships from five
to six. In 2018 A-ROSA AQUA will rejoin the international fleet, replacing A-ROSA BRAVA,
which will return to the German market. Visit arosa-cruises.com

           

   

  

         
    

  

       
     

    

     
    

    
  

     
     
   

      
     

      
     

    

   
    

      
  

  
   

      
    

    
    

      
      

      
   

      
  

     
      

  

rivercruising

travelbulletin.co.uk30

@TravelBulletin

TravelBulletin

Jeanette Ratcliffe
Publisher
jeanette.ratcliffe@travelbulletin.co.uk
Crisps.

Lauretta Wright
Editor
lauretta.wright@travelbulletin.co.uk
Ice-cream.

Adam Potter
Editorial Assistant
adam.potter@travelbulletin.co.uk
Five Guys Burgers.  

Paul Scudamore
Contributing Editor
Guinness.

Simon Eddolls
Sales Director
simon.eddolls@travelbulletin.co.uk
Mayonnaise

Tim Podger
Account Manager - Far East
tim.podger@travelbulletin.co.uk

Bill Coad
Account Manager
bill.coad@travelbulletin.co.uk

Matt Gill
Senior Account Manager
matt.gill@travelbulletin.co.uk
Pineapple
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HAPPY BIRTHDAY!
Nicky Valsamakis
Design Team Leader
nicky.valsamakis@travelbulletin.co.uk
Affectionately referred to as Nik Nak by her colleagues, this petite, lego-loving chick is

partial to the odd polo mint or two. But don’t let her diminutive frame fool you; she’s a

larger than life character with a voice to match. Happy birthday Nik Nak!

Knickerbocker Glory.

We asked our staff the following question this week:

What's the one food you wish had zero calories?

Crossword:
Across: 1. LUFTHANSA, 6. ATOLL, 7. TITAN, 9. BIRMINGHAM, 12. GUADELOUPE, 14. NEPAL, 16. RHINE, 17. SILVERSEA. 
Down: 1. LIAM, 2. FLORIDA, 3. HEL, 4. ACT, 5. MANAMA, 8. LILLE, 10. HOPKINS, 11. UGANDA, 13. HERA, 15. POS, 
16. RYE. 

Highlighted Word: HARARE

Where Am I?: Hallgrimskirkja Cathedral, Reykjavik, Iceland

puzzlesolutions
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Riviera Travel booking terms and conditions apply. Prices correct as of 6.11.17.

EIGHT DAY RIVER CRUISES

FROM ONLY £999PP

Contact us for further details or for agency sales support:
Email: agencysales@rivieratravel.co.uk, call: 01283 744370
or visit: www.rivieratravel.co.uk/agents

10 reasons to recommend Riviera Travel’s award-winning 
luxury river cruises to your clients...

Joseph Darren TomTamzin Amanda

Our friendly agency sales team

We are the only British 
company offering fi ve-star 
river cruises tailored towards 
the UK market.

More customers from the UK 
now choose our river cruises 
than any other company.

Our fl eet of modern river 
cruise ships is truly world 
class.

Direct fl ights from up to 
14 regional UK airports or 
Eurostar options on many 
itineraries.

Relaxed itineraries with in-
cluded guided excursions and 
also free time to explore at 
your own pace.

Complimentary Wi-Fi 
on board every ship.

We are the only fi ve-star 
river cruise company offering 
complimentary tea and coffee 
making facilities in all cabins.

Best prices in the sector - 
a french balcony cabin is the 
same price as a lower deck 
cabin with other companies.

We never discount - so you 
don’t have to.

A number of lower deck 
cabins on all ships with no 
sole occupancy supplement.

S09 TB 1711 2017 River Cruising_Layout 1  15/11/2017  11:16  Page 31

https://www.rivieratravel.co.uk


S09 TB 1711 2017 River Cruising_Layout 1  15/11/2017  11:16  Page 32

http://www.manchesterairport.co.uk/travel-trade/

	TB 1711 2017 Cover
	S02 TB 1711 2017 News 1
	S04 TB 1711 2017 WTM Update
	S05 TB 1711 2017 PixMix & Training
	S06 TB 1711 2017 Far East
	S07 TB 1711 2017 Croatia
	S08 TB 1711 2017 Ocean Cruising
	S09 TB 1711 2017 River Cruising

