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Complete solutions

Branding & design
Our designers combine creativity  with engaging experiences to bring  your brand to life

Future proof technology
Flexible, scalable solutions that grow with your business

You’re in control
Take charge of your website with ‘eVolve’ Content Management System 

Ongoing support
From marketing to expert SEO, we’ll help grow your business
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3 NIGHTS AT 5* SHERATON ABU DHABI 
HOTEL & RESORT
Includes:
• Return flights with Etihad Airways
• 3 nights at 5* Sheraton Abu Dhabi Hotel & Resort, B&B
• Return transfers

From £669PP
Valid from: 10 - 21 Jan  15
Book by: 22 Oct 14

3 NIGHTS AT 5* FAIRMONT BAB AL BAHR, 
ABU DHABI
Includes:
• Return flights with Etihad Airways
• 3 nights at 5* Fairmont Bab Al Bahr, Abu Dhabi, half board
• Return transfers

From £769PP
Valid from: 12 Jan - 21 Feb 15
Book by: 22 Oct 14

Abu Dhabi’s culture is a wonderful mix of Arabia’s Islamic traditions and 
international influences creating an intriguing blend of old and new.

NEXT STOP,
ABU DHABI

Win a place on a FAM trip to Abu Dhabi!*

Etihad Airways takes the spirit of warm Arabian hospitality 

3228

@T2news

THE UK’s 100% Trade Only Tour Operator
Call Reservations FREE on 0800 0224 182
*Incentive Terms & Conditions: http://www.travel2.com/sitecontent/terms/abudhabi.html

SAVE UP TO £110 PER COUPLE &
FREE ROOM UPGRADE FROM CITY VIEW TO SEA VIEW ROOM

SAVE UP TO £250 PER COUPLE & FREE UPGRADE TO HALF BOARD

 FREE ENTRY
FREE ENTRY

Upgrade to business class from £790pp one way
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LOVING LEEDS...Freya McCann from SuperBreak and Emma Halliday from Leeds Bradford Airport visited High Ridings
Travel in Birstall, West Yorkshire recently to promote the operator’s short break packages with flights from Leeds
Bradford Airport. Pictured are, from the left: Emma Halliday, Leeds Bradford Airport; Mike Pickering, High Ridings
Travel; Freya McCann, SuperBreak; and Helen North, High Ridings Travel.
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newsbulletin

BRITISH TRAVEL agents are
feeling positive about the past
year’s travel business and
optimistic about the year
ahead, according to research
commissioned by Carnival
Cruise Lines. 
The nationwide poll found

that 83% of agents feel
positive about the health of
the travel industry during
2014, with almost half (42%)
of agents predicting strong
numbers of cruise bookings
in 2015. 
When asked how good they

felt about this year’s summer
season, 83% claimed to feel
positive, with 30% describing
their mood as very positive
and less that 1% feeling
negative about the season. 

The survey also revealed
that more than three
quarters of British agents
(77%) hit their sales targets
during quarters two and
three this year, and a further
84% predict they will hit their
targets for the fourth quarter
– up from 79% last year.
In addition, while agents

reported feeling most
confident about all-inclusives
(67%) last year, cruises seem
to be the safest bet this year
(34%), with package holidays
ranking a close second (30%).
When agents were asked

about discounting in the
cruise market, more than
half (52%) said that there was
a lot of discounting but that it
had improved. 

Meanwhile, families have
been keeping agents happy
this summer, driving 33% of
bookings, but it is still mature
couples creating the most
demand (55%). More young
couples have chosen to stay
at home this year it seems,
driving only 10% of bookings
- down from 55% last year.
Adolfo Perez, the

company's managing
director, said: “It is great to
hear cruise bookings are
playing such a pivotal role in
agents’ success this year. We
are pleased to see that
families account a large
portion of bookings in cruise,
as the industry looks to reach
out to the younger
generations.”
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Eight out of ten agents feel positive about travel industry 
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HEBRIDEAN ISLAND Cruises
is offering guests a river
cruise experience on the
elegant Royal Crown. With the
introduction of a 10% early
booking offer, now is an ideal
time for agents to book their
clients on a cruise through
some of Europe’s most
beautiful rivers. 

Valid for all bookings
made before October 31,
guests are advised to book
early to secure a place on
one of the exclusive
itineraries. 
New for 2015, the

company has introduced the
themes of wine, music, arts
and military history to its

programme. 
As examples, seven-night

itineraries include Vistas
and Vineyards of the Rhine
with prices from £2,655 per
person based on a July 3,
2015 departure;  Danube
Symphony from £2,790 for a
July 2015 departure;
Treasures of the Danube,

with prices from £2,790; and
Discovering the Rhine, a
seven-night cruise from
£2,655 next August.
Prices include flights, and

transfers to and from the
ship, a full programme of
excursions, all meals,
alcoholic and non-alcoholic
drinks and gratuities.

THE NATIONALMarine Aquarium in
Plymouth is gearing up for a Halloween
with a difference – a sleepover with sharks.
Following the success of its summer

sleepover, the aquarium will be hosting
its next Sleeping with Sharks event on
Friday October 31, which gives visitors
the chance to discover what happens in

the underwater world at night.
Suitable for children aged five-15, the

event offers a combination of
entertainment and education and
includes a twilight tour in the aquarium,
arts and crafts in the Just Add H2O
Creative Centre, games around the
building, a big screen movie in front of

the Eddystone Reef tank, a midnight
snack and breakfast the following
morning.
Tickets cost £40 for children aged five

and above and £30 for adults aged 16
and above.
For more information visit www.national-
aquarium.co.uk

MSC Cruises hikes commission on shore
excursions for retail partners
MSC CRUISES is giving retail partners more opportunity to
benefit from selling its products with the launch of upgraded
commission payments on shore excursions.
Promised as part of the cruise line’s ‘Serving You’

programme for agents, which launched in July, the higher
commission will initially run as a six-month trial. Previously all
agents received a standard 5% on excursions but that will now
rise to the level of their individually-negotiated base
commission.
To receive the higher payments, retailers must book the

excursions via the line's new trade booking portal, MSC Book
(www.mscbook.com/uk).
Giles Hawke, MSC Cruises executive director UK and Ireland

said: “When we unveiled ‘Serving You’ we set out our plans to
get closer to the trade and listen to their concerns. Enhancing
commission on excursions was on our ‘to do’ list and we have
been true to our word.
“Agents had told us in the past that our excursions were

complicated to book and that the payments didn’t reflect the
time it took. MSC Book is much more user friendly and
integrates excursions into the sales path, so our partners can
now book land-based activities more easily and make more
money.”
For more information see www.msccruises.co.uk 

National Marine Aquarium, Sleeping with Sharks

Hebridean offers 10% early booking discount on bookings made by October 31

www.travelbulletin.co.ukOctober 17 20144
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LUCK OF THE IRISH...As part of Superbreak's 'Destination Dublin
month' the operator gave agents the chance to win a filled
Guinness fridge and other treats by making Dublin bookings.
Pictured is one of the lucky winners, Shelby Clarke (left) from
Thomson in Ipswich collecting her treat from the operator's
Donna Smithson.

Halloween fun at the National Marine Aquarium
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ENCHANTING HOLIDAYS has issued its 2015 dedicated
Enchanting Mauritius brochure featuring an expanded
selection of hotels.
The operator's head of product, contracting &

marketing, Shafique Cockar, said: "We have increased
our selection of properties on the island, offering a total
of 53 hotels. Our choice ranges from some of the most
exclusive resorts to some of the most popular five-star
luxury and medium standard hotels.” 
New hotels include The Westin, Crystals Beach,

Laguna Beach and Klondike Hotel. 
The brochure also features a selection of special

offers, from early booking and wedding and honeymoon
discounts, to free nights and child deals. Flights are

offered with Air Mauritius, British Airways and Emirates. 
Cockar said: “We are dedicated to working with our

trade partners and provide travel agents with a high
basic commission of 13% with opportunities to earn even
higher levels. Throughout the year we also offer
numerous other financial incentives. 
"Our programme to Mauritius is essentially a luxury

product with an average booking value of around £5,850
per couple. Therefore, with our base rate being 13%,
agents can earn some extremely rewarding commission
levels. In 2015 we shall again be hosting some luxury fam
trips to Mauritius. Agents should watch out for these and
also for our regular and special agency staff booking
incentives.”

CYPLON HOLIDAYS has
expanded its portfolio to
offer more Mediterranean
destinations, as well as
Egypt, with the launch of its
new website. 
The operator now offers

holiday options in El Gouna,
Hurghada, Sahl Hasheesh
Bay, Sharm el Sheikh and
Soma Bay, along with Nile
Cruises. All holidays
include private taxi
transfers.
For more information visit
www.cyplon.co.uk

New website from
Cyplon Holidays

Mauritius launch from Enchanting Holidays offers additional selection of hotels
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REACHING NEW HEIGHTS...Mosaic Holidays recently took a group
of agents on a fam to Cairo and to experience a Nile cruise.
Pictured enjoying the Pyramids are, from the left: Alan Meadows,
Mosaic Holidays; Ehab (Mosaic guide); Joan Jones, Haslemere
Travel; Gabi Scholes, Hallmark Travel; Shaun Davies, Chester
Travel Connection; Helen Humphreys, Lincolnshire Travel Club;
Shaunie Le Breton, Travelmaker CI; Nicky James, Thames Valley
Travel; Liz Ashford, The Travel Wallet; Norma Thompson,
TravelPlaces; Chris Roberts, Go Travel; and Nigel Colley, Sunways
Travel.

Newsbites
� MINNESOTA WILL become home to the 2016 Ryder Cup
at Hazeltine National Golf Club in Chaska. The event
takes place from September 27 to October 2. 
For details see www.rydercupmn.com

� HARD ROCK Hotel Riviera Maya is now offering same sex
legal weddings following the legalisation of same sex
marriages in the county of Playa del Carmen.

�AMADEUS HAS become the latest member of CLIA UK &
Ireland.

Get your caffeine hit on the go...
SOMETIMES A quick pick me up in the form of a
caffeine fix is just what the doctor ordered, but
what happens when you're on the road or in a
hotel that doesn't offer tea-and-coffee making
facilities? Check out the Handpresso Wild - a
portable fully manual espresso machine which
works with standard espresso pods or ground
espresso coffee. The device comes in a variety of
colours and drivers can opt for the 12V version
of the machine with the Handpresso Auto, which
is plugged into the cigarette lighter to prepare
an espresso. With Christmas just around the
corner, this is a handy little device to put on
your wish list!  
For more information see
www.handpresso.com

ON THE 
CASE

Kids go free with City Cruises 
THIS OCTOBER half-term, City Cruises is offering families the
opportunity to explore London from the river, with deals across
river attractions. 
For sightseeing experiences, the company is offering a free child
ticket for every adult ticket purchased across all cruises until
October 27, and with every attraction ticket bought until October
27, passengers can experience the River Red Rover cruise for
£1. The cruise provides tourists and Londoners with the chance
to see London’s sights on an all access guided tour.
Passengers also have the freedom to hop on and off as they
wish, as they travel from Westminster to Greenwich and back. 
For details visit www.citycruises.com or call 020-7740 0400.

S02 TB1710 2014 News 2_Layout 1  15/10/2014  14:30  Page 6



www.travelbulletin.co.uk

New ship launch for Riviera Travel  
RIVIERA TRAVEL River Cruises is to launch two new river
cruise ships in 2015. 

In addition to the previously announced MS Jane Austen,
the company will add the five-star MS Charles Dickens,
sister ship to the MS William Shakespeare, to its
programme. Charles Dickens will carry 140 passengers
and has a crew of 35 members.

On board facilities include a lounge, two bars, outside
seating, restaurant, fitness suite, sun deck, sauna and
hairdressing salon. Cabins on the upper and middle decks
are spacious and feature a safe, telephone, hair dryer, tea
and coffee making facilities plus individually controlled air-
conditioning and flat screen TV with satellite channels.
Cabins on the lower deck are slightly smaller at 14sq.m
and  feature the same amenities, while cabins for sole
occupancy are available on this deck at no supplement,
subject to availability. 

Itineraries for 2015 include an eight-day The Blue
Danube option from £1,249 per person, an eight-day Cruise
the Heart of Europe from £1,299 and an eight-day Rhine
Cruise to Switzerland from £1,349. Prices are based on two
sharing a lower deck cabin and include Standard Class
Eurostar and excursions. Flights are available at a
supplement. 

Meanwhile, the company has introduced three new
escorted tours - a 22-day option in New Zealand from
£3,999, a five-day Iceland itinerary from  £799 and a six-day
Stockholm & Copenhagen option from £869.
For more information email
agencysales@rivieratravel.co.uk

CHINA LINKS Travel is highlighting its 17-day 'Essential Vietnam
and Cambodia' escorted tour which runs from March 6-22, 2015
and is inspired by the many sights, sounds and flavours of the two
destinations. Highlights include a sunset cruise on the Mekong
River and visits to Tuoi Sleng Prison, the Killing Fields and the
beach locations of Phan Thiet, Phu Quoc and Nha Trang. Prices
lead in at £3,198 per person including flights, full board
accommodation in four-star hotels, transfers, English speaking
guides and entrance fees to sites. 
For details call 020-8543 8133.
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ANATOLIAN SKY is celebrating 25
years of offering package holidays in
authentic resorts by launching its
first Winter Collection brochure.
Destinations featured in the new

launch include North Cyprus,
Turkey, Egypt, Morocco and Madeira. 
The company's managing director,

Akin Koc, says the Winter Collection
highlights the operator's range of
city breaks, two centre holidays in
Istanbul and North Cyprus and
tailor-made programmes. 
He said: "Now that we have a

wider range of destinations, we felt
that it was important to highlight
those which are especially suitable
for winter holidays. In Turkey,
Istanbul has always been popular
throughout the year, but for the first

time, some of our best-selling
boutique hotels in Fethiye will be
staying open all year-round too.”
The new launch has come in

response to feedback from agents
and will appeal to visitors who like
to explore the culture and history of
a destination in cooler temperatures
and without the summer crowds. 
As an example of prices, a seven-

night stay from December 24 at the
North Cyprus four-star Pia Bella
costs from £779 per person. Based
on two sharing a twin/double room
on a half-board basis, it includes a
Christmas gala dinner, flights from
Birmingham and transfers.
For further information or to make a
booking see www.anatoliansky.co.uk
or call 0844-273585.

Holiday year-round with Anatolian Sky's debut Winter Collection
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NEWMARK HOTELS has announced that Nkomazi Game Reserve
will be joining its portfolio from October 15 as the company's first
property in the malaria-free Mpumalanga. Located three-and-a-
half hours from Johannesburg and stretching more than 15,000
hectares, guests can experience free roaming wildlife from luxury
tents at the reserve, which are situated along the bank of the
Komati River, as well as a selection of safari-based activities.
Newmark is represented in the UK by Ethos Marketing.

www.travelbulletin.co.uk

WEBSCLUSIVES
�  The TravelGym Online Party continues….latest
additions: you could win some Belgian
chocolates courtesy of Visit Flanders and 1
week’s car hire in Europe (Group A) from Avis. To
be in with a chance of winning these and many
more amazing party prizes, go to
www.travelbulletin.co.uk/travelgym

�  Tour operators and travel agents: create
customised maps for your partners and clients
with Stepmap. To find out how, go to
www.stepmap.com

All this and more at:

www.travelbulletin.co.uk
The home of the web savvy travel agent

Go

MOVERS
� MOSAIC HOLIDAYS has appointed Alan Meadows as

national trade sales manager.
� UNIWORLD BOUTIQUE River Cruise Collection has

appointed Kathryn Beadle as UK managing director.
� WESTERN & ORIENTAL Travel Ltd has appointed Karen

Kundi as trade sales manager.
� HOLIDAYTAXIS.com has appointed Andy Baker to the

newly created role of director of UK sales.
� THE LATIN American Travel Association (LATA) has

appointed Megan Parkinson as executive manager.
� TOLENE VAN der Merwe has joined South African

Tourism as UK country manager.
� LUTON AIRPORT’S board of directors has announced

the appointment of Nick Barton as chief executive.
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�  AZAMARA CLUB Cruises is giving
agents the chance to win one of five
weekend breaks in the south of France
for the Monaco Grand Prix. The
incentive is applicable to bookings for
the current Double Upgrade promotion,
or any other 2015/16 voyages booked
by December 24. All winners and their
companions will enjoy a weekend trip
to the Mediterranean coast including
the opportunity to watch the Grand
Prix. Plus, winners will be invited on
Azamara Journey for dinner before
returning home. Agents should
complete the form at
www.cruisingpower.co.uk to enter the
prize draw.

�  TRAVEL AGENCIES that shows the
highest percentage increase in total
sales year-on-year made with
TravelCube.com/uk throughout October
and November will win a VIP pass to
the National Television Awards. Each of
the six regional winners will receive
the star treatment at the awards, with
an exclusive pre-show Champagne
reception, reserved premium   seating,
pre-show manicure with hand
massage, hair and makeup check
stations, a ‘get-papped’ photo moment,
souvenir brochure and goodie bag. 

Agent competition
REGENT SEVEN Seas Cruises has launched a new brandcampaign to highlight the 'intangible' side of its luxurycruises. As part of the promotion, agents can win aL’Occitane gift, the body and skincare brand offered inthe line’s suite bathrooms. To enter, agents should visitwww.intangibleluxury.com, watch the new 60-secondsnippets and answer the related questions atwww.surveygizmo.com/s3/1831475/Intangible 

POPPY POWER....Warner Leisure Hotels is
supporting the nation's leading Armed
Forces charity, The Royal British Legion,
for a third year running. To  mark the
occasion, the company took ten members of
its team and one lucky travel agent,
Shelley Andrews (pictured) of Thomas
Cook, to the 'Blood Swept Lands and Seas of
Red' poppy installation at the Tower of
London to help plant the hand crafted
ceramic poppies. For details see
www.poppies.hrp.org.uk

Booking incentives
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AGENT OFFER
COX & KINGS has launched a new Ambassador
scheme, created for agents who have supported
the operator with exceptional sales. Agents who
sign up to the scheme will receive first refusal on
fam trips, a reduced revenue target to earn
rewards from www.coxandkingsrewards.co.uk
and additional support from the agency sales
team including a minimum £150 of guaranteed
marketing funds. Agents looking to become
ambassadors should confirm six bookings or
more than £50,000 to be awarded Ambassador
status for 2015. 
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Ninety East launches new website
NINETY EAST has revealed its new website, which is
geared to promoting the company's status as a multi-
centre holiday specialist, and also includes informative
destination guides alongside imagery.

To celebrate the launch, all customers will be eligible for
a discount of up to £250 per couple off any Vietnam tour
that is featured on the website, when booked by October
31. The company offers 12% commission to agents.
For more information call 0161-430 6565, email

Major expansion for Levi ski resort
FINLAND'S LARGEST ski resort, Levi, is undergoing a major
expansion ahead of the 2014/15 ski season with a new 'Levi
South' area. 
The new area will open in December and will

significantly increase the size of the ski area and services
on offer. 
A new six-seat chair lift with seat heating and a wind

resistant bubble is being built with the capacity for 3,000
additional skiers an hour. There will also be a new ski pass
office, rental and ski service shop, ski school and play area
for children, while the existing restaurant, Sivakka, is being
enlarged to seat an additional 60 guests.
Levi has 45 downhill slopes and 26 lifts with the longest

piste being 2.5km. Many of the slopes are lit until 19:00
during the darker winter months and cross country skiing
is popular with hundreds of kilometres of trails. 
For more information see www.levi.fi/en/home.html

www.travelbulletin.co.uk
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agentreview
Lauretta wright booked two nights with Haven Holidays in
a Prestige caravan (sleeps six) at Coombe Haven in East

Sussex. Heres what she thought.....

If you'd like to take part and receive a £10 M&S
voucher please email jill.sayles@travelbulletin.co.uk 

or call 020-7834 6661 with your name and contact details. 

First impressions ..............................10/10
First impressions: Staff on check-in were very welcoming
and friendly and I was very impressed as I entered my
Prestige caravan - it was very homely and welcoming. 

Comfort ..............................................9/10
What struck me most with the accommodation was how
clean and tidy it was. The beds were also very comfy and
the shower was powerful, which is always a treat. 

Quality ................................................9/10
The Prestige cabin featured a flat screen TV with a built-in
DVD player and all the kitchen facilities that you could
need. 

Affordability ........................................9/10
A four-night stay in March next year, based on six sharing
a standard two-bedroom caravan, costs from £84 per
caravan. The same deal for a Prestige caravan leads in at
£169 - prices not to be sniffed at!

Service ..............................................10/10
I can't fault it! Staff went out of their way to help - even
going as far as opening the arcade shop so the kids could
swap their tickets for treats. Staff in the Spar shop were
also really friendly and chatty - everyone seemed to be
very welcoming. 

Entertainment ....................................9/10
Loads of activities at reasonable prices for the kids plus
good entertainment for both kids and adults. Paul Burling,
an impressionist who appeared on Britain's Got Talent, was
part of the Saturday night line-up and he was great. One
thing I would change is the opening times of the Space
Bowl flume. On Saturday it opened at 5pm (when we were
getting ready for dinner). I had to tell kids it was closed to
avoid arguments!

Overall scoring: ..................................9/10

9
10/

THOMSON’S COLLECTION of Scene hotels, launched for summer
2014 as an ideal choice for sunseekers looking for a smart
holiday base in some of the coolest party destinations, has
significantly increased with the integration of the ‘2wentys’ youth
brand into the range. The new look Thomson Scene will provide
holidaymakers aged 18-35 with ideas for breaks in 34 resorts
across 20 destinations. Destinations include the party islands of
Ibiza and Corfu and the chic hotspots of Santorini and Mykonos.
Party lovers attending this year’s 2wentys Naughty Reunion
(November 14-16) in Butlins, Skegness will get a sneak preview
of what the programme has to offer, as well as being treated to
performances by British rapper Professor Green and songwriter
Example. 
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Where Am I?

This year's ABTA Travel Convention 
was held in this city.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, October 23rd. Solution and new puzzle

will appear next week.

The winner for 3rd October is Mandy Caton, 
Carrick Travel in Oxon.

September xx Solution: A=2    B=4    C=8    D=6

�A

�B

�C

�D

Number: 0xx

Travagrams

Across 
1. Operator specialising in Worldwide escorted

and tailor-made tours (5)
4. Capital of Jordan (5)
6. Cilla Black's real surname (5)
7. High-speed European train (3)
9. Celebrity chef, ___ Blumenthal (6)
10. Beethoven House is a tourist attraction in

this German city (4)
12. Columbus is the state capital (4)
14. Traditional Argentine cowboy (6)
17. Scandinavian Airlines (3)
18. Family-friendly P&O cruise ship (5)
19. Ski run (5)
20. Famous mountain in the Bernese Alps (5)

Down 
1. The Children in Need song, God Only Knows,

was originally performed by this band (5,4)

2. TV detective series, sounds like a 
Scottish Isle (5)

3. West End musical, Miss ___ (6)

4. Advance purchase fare (4)

5. Tyne and Wear light rail system (5)

8. City in British Columbia (9)

11. Flows through Vienna (6)

13. Lively Corfu beach resort (5)

15. One of the Strictly judges (5)

16. Largest island of the Seychelles (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 32

Crossword

Su Doku

N
um

be
r: 

0x
x

This Island had the first black-led republic in the world.

This country was under the rule of the Khmer Rouge
between 1975 and 1979.

Ah I It

A Coma Bid 

Can you solve the following anagrams to decipher the destination & tour operator?
Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

im
ag
e 
cr
ed
it
: J
ea
n-
P
ie
rr
e 
D
al
bé
ra
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MUG SHOTS...Nikki Yates (right) from Attraction World stirs

things up with agents - from the left: Christine Lloyd, Liz

Watts and  Caroline Jeacock from Deva Travel; and Nicola

Cullen and Angela Davies from Sandy Lane Travel.

MAN'S BEST FRIEND...Nick Coombs of Kirker Holidayskeeps the dogs at bay with Stephanie Solari (left) fromDenbighshire Travel and Jennie Walters from ChesterTravel Connection.

AGENT CALL...Paolo Veloso (right) from Veloso Tours and
Karis Masham (left) from Prom Peru team up to chat with
travel agents Liz Watts (second from left) and Christine
Lloyd from Deva Travel Chester.

WHO YA GONNA CALL...? Joining Robin Segal (right) ofJersey Travel are agents from Travel Places in Mold -from the left:  Jack Allen, Joanne Hughes and CarolineHoughton.

SITTING PRETTY...And chairing the meeting is

Karis Masham from Prom Peru with, from the left:

Terry Jones, Terry Jones Travel; Tony Gidman, New

Horizons Travel; Richard Prescott, Luxury Leisure

Travel; and Edward Doyle, Pearl King Travel.

TRAVEL AGENTS from 21 agencies across Chester, North Wales and the North
West attended a BRIGHT (Bringing Real Information & Guaranteed High Quality

Training) workshop and dinner at The Queen Hotel in Chester, hosted by
members from Viking River Cruises, Hurtigruten, Sunvil Holidays, Jersey
Tourism, Cox and Kings, Attraction World, Veloso Tours, Prom Peru, Islas

Canarias and Kirker Holidays...

MIDDLE MAN...Allan Meadows (middle) of MosaicHolidays catches up with, from the left: Becky Doyle,Pearl King Travel; Richard Prescott and KathyPrescott, Luxury Leisure Travel; and Edward Doyle,Pearl King Travel. 
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Each year in preparing for WTM, I am always
astonished at the speed in which the past 12
months have gone by.

This pace is now a reality in a world of continual
technology advancement, most particularly in the way
we communicate with each other. That is why events
that give us a chance to meet in person, face to face
are crucial. That is, not through Skype, not via
Facetime, a webinar or some other virtual
environment. It is now a real possibility that one day
soon, our future successors may address you as a
computerised hologram. So, while technology may be
changing the way we do many things, let’s hope for
now, that we make the most of a friendly exchange in
real physical time.
Things are changing at a fast pace and our industry in

particular is quick to adapt and to innovate. It has never
been more important for us to embrace change and to
move along with it, especially as Virgin Galactic’s first
passenger space flight becomes a closer reality.
And yet technology and change are only part of the theme I
have chosen for this article, because far more controversial
issues have become relevant to our sector. In a year which
has witnessed many new border disputes, I’d like to
highlight the critical importance of the relationship
between destinations and the travel trade. Most
particularly, in the way that topical and political issues are
handled and their subsequent impact on consumer travel
to these regions.
There can be no doubt that safety for the customer

remains of the utmost importance, but there are many
occasions where areas are flagged as no-go destinations,
when perhaps the truth is that only part of the region is
unsafe. The Foreign & Commonwealth Office has a duty to
advise of danger zones, but sometimes these notices are
not removed long after the danger has passed or a
particular incident is reported and then becomes
exaggerated as it is spread though social media outlets. All
too quickly a crisis that may not mirror the true facts can
result in detriment to many people who make their living
from tourism.
Remembrance of past crisis is also most prominent in

people’s minds in November, and in particular this year
remembering World War I and its consequences. The Tower
installation is an unique way of combining a tourism
attraction with an international happening.

The UK Chapter of ANTOR is the original face of tourist
boards united and the success of what this association has
achieved over its 60+ years is proven in the number of
overseas chapters that have sprung up in the four corners
of the world. There are currently another half a dozen
chapters of ANTOR, from Belgium to Australia, set up by
tourist board directors returning home or being posted to
another country. This year, we have introduced recognition
for past service and in May, Serge Moes, an ANTOR past
chairman and webmaster for many years, was made an
Honorary Fellow.
Finally, as the political party season draws to a close,

ANTOR will keep lobbying on behalf of its members and we
will seek to expand our support and voice within the
industry. With elections looming, now is the time to ensure
the travel and tourism industry is on the agenda of all
political parties taking part and plays a key role in their
manifesto – do not hesitate to contact your local current
MP and political parties to express your view of how
important their inclusion of tourism is to your vote. 

Industry Insight 
by...

Tracey Poggio, chair of ANTOR, looks at why embracing industry change is key to growth & success

"Things are changing at a fast pace

and our industry in particular is quick

to adapt and to innovate. It has

never been more important for us to

embrace change and to move along

with it"

“With elections looming now is the

time to ensure the travel and

tourism industry is on the agenda of

all political parties taking part and

plays a key role in their manifesto”

13www.travelbulletin.co.uk October 17 2014
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NO TRAIN NO GAIN

WIN! WIN! WIN! AT TRAVELGYM'S ONLINE BIRTHDAY PARTY
TravelGym is 1, and to celebrate we're hosting a month-long 'online party'.

We've clubbed together with some of our top training partners to offer some exclusive new rewards for courses
completed in October. 

To join in the fun and be in with a chance of winning, just log on now at www.travelbulletin.co.uk/travelgym and get
stuck in to some of the hot courses be  low...

training

With Canada you can never run out of amazing destinations and incredible
experiences. Because we’re so much more than a northern adventure
destination - our cities are as dynamic and diverse as our breathtaking natural
wonders. And we’re safe, welcoming and just bursting to show your clients the
time of their lives. The Canada Specialist Programme’s main objective is to give
you the knowledge, confidence and tools to sell Canada, and increase your
revenue.
INCENTIVE: Complete the Canada Specialist Programme by end of December
2014, and you could win one of five £50 Amazon vouchers.

Complete three easy modules for your chance to win delicious Belgian
chocolates and opportunities to join VISITFLANDERS famtrips. This training
enables agents to brush up on Flanders key facts, learn more about Flanders
Fields and WW1 experiences, and when completing all three modules, agents
can download their accredited “FLANDERS Master” certificate.

How much do you know about Japan? JNTO’s Japan online training is simple
and concise and consists of six modules packed with essential knowledge to sell
Japan. Once you have completed these modules, I'm sure you will feel confident
to sell Japan. One lucky agent will also win a bottle of authentic Japanese Sake

Enhance your knowledge and increase your confidence in selling Vancouver by
becoming a Vancouver Specialist. Qualified Vancouver Specialists gain access to
exclusive industry rates as well as an Experience Pass for complimentary
admission to the city's key attractions and sightseeing activities for personal
Fam visits! Visit www.tourismvancouver.com/VSP !
INCENTIVE: UK agents - complete the Vancouver Specialist Program during
TravelGym's 1st Birthday month of October and you will be placed in a random
draw to win an iPad Mini! (Remember to quote promo code: TravelGym when
registering)

Cuckoo Training is fun, interactive and once completed, you will feel more than
confident to sell SouthWest Germany to your clients. Register now and have the
chance to win a fam trip to SouthWest Germany by completing the Cuckoo
Training.
October Incentive: REGISTER & COMPLETE our course during October to win a
Surprise Goody Bag!!!

BONUS COMPETITION: WIN A PAIR OF TICKETS TO LIVERPOOL v CHELSEA, courtesy of  

Our good friends at Barbados Tourism Marketing have joined in the birthday spirit to offer 2 pairs of tickets to watch the Premier League clash
between Liverpool and Chelsea at Anfield on Sunday 8th November. To enter, all you have to do is answer the following question:

Which of the  following is a Barbadian-made rum?     Appleton        Mount Gay        Chairman's Reserve
Email your answer to barbados@travelbulletin.co.uk  , quoting 'Barbados competition' as the Subject.  Last entry: 24th October 2014.

Full terms and conditions can be found on www.travelbulletin.co.uk/travelgym

www.travelbulletin.co.uk/travelgym
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Hard Rock Hotels
launches 'Travel
Agent Roadie Guide’
HARD ROCK Hotels is
distributing copies of its
Travel Agent Roadie Guide
to agents this week, which
includes a range of new
developments and
promotions, special deals,
agent offers and incentives.
As an example, agents

booking a stay for their
clients at any of the all-
inclusive Hard Rock Hotels
in Mexico and the
Dominican Republic can
receive a 'Relax 'n' Rock'
(R&R) reward which
includes free nights. The
guide also highlights
exclusive offers for agents
including Limitless Resort
Credit which can be used
towards onsite activities and
treatments.
The guide is being

distributed with this week's
Travel Bulletin.
For further information or
copies of the guide email
uksales@hrhaic.com

ABTA launches 'Better Places'
sustainability programme
ABTA, THE Travel Association, has launched ‘Better
Places’ - an online programme which provides members
with a broad introduction to sustainability in tourism. 
The free resource demonstrates the business benefits

of sustainability, as well as offering practical advice on
how to set goals around sustainability, measure the
success of these, and ultimately sell the benefits to
consumers.
Hosted on the member area of abta.com, the step-by-

step modules condense the vast amount of information
on sustainability more generally, focusing on what is
most relevant to travel businesses – whether they are at
the start of engaging with sustainability or have
established sustainability plans that can be supported
and developed further. 
‘Better Places’ consists of five key steps - learn about

sustainability, create a plan, work with your suppliers,
tell your customers and measure success. 
Nikki White, the association's head of destinations

and sustainability, said: “I’m delighted to launch this
practical and innovative programme, something that I
am confident will equip our members to build better
places to work and better places to visit-as well as
creating better businesses too.
“In designing this programme, we have tried to make

sure that the information is tailored to the specifics of
travel industry businesses. We’ve focused on the actions
we know have a material impact and made the process
simple."
For more information see www.abta.com/member-zone
or email sustainabletourism@abta.co.uk

LATA announces
dates of

Experience Latin
America 2015

EXPERIENCE LATIN
America (ELA), the b2b
travel trade show
launched this year by
the Latin American
Travel Association, has
announced that ELA
2015 will be held from
June 15-17. 
The event will be held

at the waterside location
of 40 Bank Street, in
London’s Canary Wharf
and, as well as offering
new business
opportunities, the event
will feature a mix of
informative seminars,
business networking and
social events.
LATA chairman from

Talking Stick Marketing
and Communications,
Byron Shirto, said: "We
were overwhelmed by
the enthusiastic
response we received
from everyone involved
in making the first
Experience Latin
American happen.  
"Our seminars were

well received and
offered inspiring and
interesting insight from
experts on various
topics, all with a Latin
American focus."  
Buyers can register to

attend ELA by emailing
info@experiencelatinam
erica.co.uk.
For further information
see www.lata.org

THE VISIT USA Association will be hitting the road again next
month for its seventh series of UK roadshows.
More than 25 association members, ranging from airlines,
destinations, attractions and hotel groups are confirmed to attend
the roadshows which kick off at the Chelsea Football Club on
November 25 in London. The Crowne Plaza in Nottingham is the
second venue on November 26, followed by the Europa Hotel in
Belfast on November 27.
Following the success of previous roadshows, the number of
travel agents that can attend each evening has been increased to
100 agents. Each venue is organised to offer a free-circulation
table top event with a sit down dinner, entertainment and

networking, providing an opportunity for front line counter staff,
tour operator reservations staff and homeworkers to meet face-
to-face with members.
Registration for the events starts at 17:00 and the evenings
conclude at 22:00. A drinks reception, two-course buffet dinner,
entertainment and prize draws are all part of the evening.  
Tracy Thompson, co-chair of Visit USA Events Committee, said:
"The Visit USA roadshows seem to grow in size and reputation
every year. We have carefully selected three cities – Nottingham
which is new to our schedule while Belfast and London are back
on our route after several years due to popular demand.  This will
enable us to continue to spread the message across the UK."

Visit USA 2014 roadshow heads to London, Nottingham & Belfast

trainingbulletin

BRAND USA has released a new badge on the USA Discovery Program – the online training
programme for agents in the UK and Ireland. The USA Luxury Specialist badge provides members
with content on deluxe accommodation, spas, opulent dining options, ranch experiences and other
luxurious experiences available across the United States. 
For more information and to sign up visit usadiscoveryprogram.co.uk
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Head of business development (Europe & Americas), roomsXML 

What's your favourite household
gadget?
My high-end music system and my laptop. I
can’t live without my music! And I'm too
much of a workaholic to let go of the
laptop. I am always told that I seem to be
glued to it constantly.

What are your favourite TV
programmes?
Most programmes on NatGeo, History
Channel, Discovery Science, BBC World. Also,
House MD is one series that I can never tire
of watching.

What's a typical weekend for you
like?
Cook some good food with my favourite
music playing in the background and either
read a book and watch a few movies or go
on a long ride on my motorcycle. I end the
day with a glass of my favourite scotch.

What's your guilty pleasure?
An occasional cigarette.

What do you do to relax?
Music, music and more music. There’s
nothing else or nothing more that I need to
uplift my mood.

What music do you listen to?
Mostly rock. Metallica, GNR, Iron Maiden,
Floyd being my favourite bands.

What's been your latest DIY
project?
Designing and making my own coffee table.

If you could change one thing in
the industry what would it be?
Not allow hotels to overbook and then end
up in guest relocations!

What's the best thing about your
job?
A brilliant work environment and the
opportunity to travel.

What's a typical day like?
A typical day starts at 8AM; I start work
from about 11 and it usually stretches till
midnight except a couple of hours in the
evening which I spend either playing table
tennis at the office, or back home cooking
and relax before starting work again.

What's your favourite travel app?
Google maps, London Tube app.

Who has been your inspiration in
the travel industry?
Prakash Bang (incidentally he is also the
founder of roomsXML.com) and his blog,
yogoyo.com. He has travelled the world and
has documented the same with some
unbelievable clicks which can be seen on
this blog.

What was the last email you
received?
A routine client email asking for more
credit!

What skill are you most proud of?
Mentoring.

What do you love about the travel
industry?
That it’s dynamic and fiercely competitive.

I'm too much of a workaholic
to let go of the laptop 

Diptiman Dewan

“ ”

What are your hobbies?
Motorcycling, music, exercise, and reading
are my dope.

What's your favourite (non-work
related) website?
Reddit – it’s a single source of info and
news. You really tend to get glued to it once
you start browsing.

Do you use social media for work
and play?
Yes - more for work than play. I am a rather
private person, otherwise.

What trait do you dislike in other
people?
Dishonesty.

What is your best quality?
Loyalty. 

What's your most embarrassing

moment?
I once told a friend I am not in town, and
happened to meet him outside my house the
very next day! I struggled to come up with
an excuse, and decided to be honest about
it. Didn’t help with the embarrassment
though!

Do you have any nicknames?
I was named John by my cousin. Till this day,
my family and relatives know me by that
moniker.

If you could invent a new law,
what would it be?
A new law that would mandate that a
couple has to pass a psycho-analytical test
before being allowed to have a child - to
prove they are capable of handling and
bringing up a life. Have seen too many lives
getting messed up for couples having
children ‘just coz you are supposed to’!

At home

At work

At play
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pixmix
Travel Bulletin held an

Activity & Adventure showcase
event at London's Thistle Marble Arch Hotel. Agents met up with a variety of

suppliers to find out the latest news and developments, enjoyed a buffet evening
meal and had the chance to win a selection of prizes...

IT'S THUMBS UP...From Sarah Johnson of

Andorra as she hands Niaz Choudhury from

Sam Travel a £50 Blacks voucher prize. 

THAT'S THE SPIRIT... Travel Bulletin's
Simon Eddolls presents Agnieszka Walczak
from Gosia Travel with her prize bottles of
Tungi Spirit on behalf of St Helena. 

ICE TO MEET YOU... Lisa Rudkin
 (left) from

Peacock Travel won a trip to Ice
land with

flights, hotel and car rental from
 Agusta

Bjorg Thorsteinsdottir of Icelan
d Travel.

GETTING
 SAKE...

Prakash
 Patel fr

om

Garuda O
rient Ho

lidays w
ins some

Japanes
e ‘Sake’ 

Rice win
e from Y

umi

Takakub
o of the 

Japan N
ational T

ourist

Organisa
tion.

READY, GET SET...Getting ready to meet
agents is Jen Neuschaffer from Mark
Warner.

IT'S IN THE BAG...For Violetta Malcher

(right) from Gosia Travel as she collects

a goodie bag from Jessica Poole of
Destination Quebec.

BOARD BUDDIES...From the left are: Lyn

Naylor, Travel Alberta; Heidi Cruz and

Nick Robb, Switzerland Tourism; and

Jane Fraser, Destination British
Columbia. 

ALL KITTED OUT...Dan Jackson from

Exodus gives Nathalie Nordstrom from

STA Ealing her kit bag prize. 

LOPEZ'S LUCK...Penny Hooper (left)from Nomad Africa presents IreneLopez from Avioor with her prize of aKruger Big 5 camping safari tour.
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THE FIRST of VIA Rail’s
‘Canadian’ departures
featuring the new Prestige
Sleeper Class departed on
August 19. The new class
includes a spacious cabin
(50% larger than the
current cabin for two)
which features a corner
sofa in the daytime and a
double bed at night; larger
windows; private

washroom with shower;
flat-screen TV with video
selection; and a mini-bar
stocked with a selection of
beverages. Travellers will
also get to experience the
newly refurbished Park Car
including a new cocktail
bar. Journeys in Prestige
Class can begin from
either Toronto or
Vancouver and from Spring

2015 will be
available on all
departures. 
See
www.viarail.ca
for details. 

Prestige Sleeper Class ‘Canadian’ launch from VIA Rail

Collette adds new Wonders of Newfoundland tour for 2015/16
COLLETTE HAS released its new brochure for 2015/16,
featuring 68 escorted tours spread across 164 pages. 
Included is 'Wonders of Newfoundland', an 11-day tour of

Newfoundland leading in at £3,299 per person including 15
meals, door-to-door UK airport transfers within 75 miles of
the departure airport and flights. There is also the
opportunity to tailor the holiday with a longer stay in St
John’s from £80 per person, per night.
The tour begins with a three-night stay in the coastal city

of St John’s, where guests will indulge in the old-world
charm and new-world elegance of the province’s capital
city and take in visits to famous landmarks such as the

Cape Spear lighthouse. Included in the itinerary is a
gourmet picnic lunch and an afternoon cruise of Witless
Bay Ecological Reserve. From here, guests will spend two
nights in the Clarenville area where the tour focuses on the
historical importance of Newfoundland, particularly its
aviation history. 
The final days of the itinerary focus on the Deer Lake

area, where guests will visit the designated UNESCO World
Heritage site of Gros Morne National Park and take a
cruise on the Western Brook Pond.
For more information see www.gocollette.com or call 0800-
804 8700.

www.travelbulletin.co.ukOctober 17 201418

canada

INGHAMS IS offering the first 20
beginner bookings departing January
10-24 and March 7-21, 2015 to Whistler
a free learn to ski/snowboard package
including three days' equipment hire,
ski school and a three-day lift pass.
The offer is strictly open to complete

beginners only.
The operator is recommending a

stay at the newly renovated four-star
Delta Whistler Village Suites, located in
the heart of Whistler Village. The hotel
features an outdoor pool with
whirlpool, sauna, spa, restaurant and a

lobby with fireplace. Prices start from
£1,149 per person for seven nights'
self-catering, including flights and
transfers. 
For more information visit
www.inghams.co.uk/agents or 
contact 01483-791114.

Free learn to ski / snowboard package from Inghams
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Up to £199 savings on six-night break from Hayes & Jarvis
HAYES & JARVIS is offering a six-night holiday to Canada, departing on May 12, 2015,
with prices from £1,649 per person, and savings of £199 per person.  
The price includes one night at the four-star Delta Bow Valley on a room only basis;
one night at the Inns of Banff on a room only basis; a night on the Rocky Mountaineer
First Passage to the West; and three nights at the Sandman Hotel Vancouver on a room
only basis.
The offer also includes flights from Heathrow with Air Canada.
For more information or to book call 01293-735831 or visit www.hayesandjarvis.co.uk

Northwest
Passage
expedition from
Crystal Cruises
FOLLOWING IN the footsteps
of intrepid explorers and
rugged expedition vessels,
Crystal Serenity becomes the
first luxury ship to traverse
the Northwest Passage. Two
years of planning have gone
into the itinerary which
balances days at sea with
scheduled ports of call. 
Intentionally designed to

be flexible, the itinerary will
incorporate unplanned
expedition days when
favourable weather
conditions allow.
For details visit the line's
dedicated website on the
expedition at 
www.crystalcruises.com/NW
P-FAQs

Québec introduces
'The Three Big' tour

for UK market
THIS YEAR for the first
time, Québec has
introduced a new tour
specially created for the
UK market, to the Nunavik
- Québec’s Far North.  
Called ‘The Big Three’,

and sold in the UK by
Audley Travel, Bridge and
Wickers and Discover the
World, the first small
group will travel in July
2015. 
The new adventurers

will fly from Montréal to
Kuujjuaq, and the Hudson
Straight for a seven-night
adventure to view Polar
Bears, Musk Ox and
Caribou in their natural
habitat, in the company of
Inuit guides who will also
share their culture and
explain their way of life.  
There is also a good

chance of sightings of
whales and icebergs, and
walks through local
villages to get a real feel
for the local way of life.
Clients will stay in the Inuit
run Co-op hotels, all of
which offer rooms with
private facilities. 
The tour will be run by

Inuit Adventures of Québec
and prices start from
£6,100 per person for eight
nights, including domestic
flights, accommodation,
meals and all sightseeing,
visits and guides.

A UNIQUE guided itinerary combining the three Canadian
provinces of Nova Scotia, New Brunswick and Newfoundland
has been introduced into HF Holidays' Worldwide walking
programme for 2015.
The company is the first operator to offer the three provinces

together and highlights include a mix of walking amid wild
landscapes – taking in icebergs, whales, wild shores and
colourful fishing wharfs, whilst experiencing the local culture.
There are walks in national parks in all three provinces –

taking in the Gros Morne National Park, the natural wonders,
canyons and iconic Skyline trail of Cape Breton Highlands, plus
the high tides, forest trails and rugged coastline of the Bay of
Fundy. 
Also included is a coastal walk along the Port Joli Head Trail,

a walking tour around the UNESCO World Heritage Site of

Lunenburg's Old Town, a visit to the colourful waterfront of
Halifax, as well as walks to Pollys Cove and Peggys Cove to see
one of Canada's most well- known lighthouses. Other highlights
include a walk along the ocean floor at Hopewell Rocks and the
possibility to see icebergs up close on a trip to Twillingate.
Available for three departures in 2015, prices lead in at £3,159
per person land only or from £3,899 including flights from
Heathrow and transfers. 
The twin share prices also include 15 nights' (mainly) full board
accommodation in three- and four-star hotels, the full holiday
programme with a specialist local leader, National Park
entrance fees, travel by coach and ferry, plus tips.
For more information call 0345-470 7558 or see
www.hfholidays.co.uk

HF Holidays introduces new hiking holiday in Atlantic Canada

canada

PREMIER HOLIDAYS’ new 2015 Canada brochure features a
new-look front cover and a selection of updated, added-value
offers. Travel agents can also benefit from the operator's
booking incentive, earning between £25-£150 per Canada
booking, dependent on the booking value.  
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CRYSTAL SKI Holidays is offering seven nights at Le
Lodge de la Montagne in Tremblant from £869 per
person, based on four sharing.
The luxury rustic style lodge is designed with cedar

posts and beams and is based in the centre of the village. 
When conditions are good, guests can ski to the hotel,

which is located minutes from the resort crèche and
childcare facilities, with an aqua club pool and spa next
door. Additional facilities include one indoor and one

slopeside outdoor hot tub, while Wi-Fi is available for an
extra charge.  
Special offers, both of which are valid from December

15 to March 17, 2015, include free sliding and skating
with skate hire for children and free First Tracks for each
customer on a daily basis (lift pass needed).
The deal includes flights from Heathrow to Montreal

with British Airways and transfers.
For more information call 020-939 0726.

Trafalgar has added a
new 11-day Newfoundland
and Labrador option
which takes in Canada's
less-explored corners.
The nature and national
parks of Newfoundland
and Labrador are
explored along with

unique areas, from St
John to L'Anse aux
Meadows.
Prices start from £3,445
per person and include
flights, ten nights'
breakfast
accommodation, included
sightseeing and the

services of a travel
director throughout.
The operator is also
highlighting its eight-day
Nova Scotia and Prince
Edward Island
itinerary which explores a
variety of towns and
coastal life. 

Prices start from £2,455
and include flights, seven
nights' breakfast
accommodation, included
sightseeing and the
services of a travel
director throughout.
For more information visit
www.trafalgar.com

Exodus offers 15-day Canadian
Rockies & Vancouver Island option
EXODUS IS highlighting its 15-day Canadian Rockies &
Vancouver Island itinerary which leads in at £3,229 per
person including flights from London, accommodation and
a tour leader throughout. 
The first departure is on June 13, 2015, with further trips

during summer 2015, and the itineraries take in the
celebrated attractions as well as off-the-beaten-track
locations to get visitors closer to nature. 
A highlight is a boat trip through the Inside Passage

which reveals one of the richest marine habitats in the
world, including several species of whale.
For more information or to book visit www.exodus.co.uk or
call 0845-863 9601.

Trafalgar adds 11-day Newfoundland & Labrador itinerary from £3,445

FAIRMONT LE Château Frontenac’s new look has
been unveiled following a US$75million renovation
that has been designed to balance the hotel’s rich
heritage and palpable sense of style and luxury.
Prices for a stay at the hotel, which overlooks St.

Lawrence River in Québec, start from £128 per night
including breakfast. 

Seven-night Tremblant package from £869 from Crystal Ski Holidays
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InBrief
� A NEW Toronto Airport train link is scheduled to be
completed by 2015. The Union Pearson Express will serve
four key stations - Toronto Pearson, Union Station
downtown, Bloor and Weston GO stations, running every
15 minutes and taking 25 minutes from Union Station to
the airport. The new connecting line or 'spur' is currently
under construction and is scheduled to be completed in
time for the opening of the PANAM Games taking place in
Toronto next summer.

� THE YUKON Sourdough Rendezvous Festival, which
brings Yukon's heritage alive and marks the coming of
spring, takes place from February 15-22, 2015. Visitors
can expect family-friendly and sporting events during the
day and competitions, crowning of the festival Queen and
entertaining performances at night. For details see
www.yukonrendezvous.com

� AIR CANADA has announced that it will introduce non-
stop flights between Toronto and Mont-Tremblant,
Quebec from December 18 until March 30, 2015. The four
times weekly flights, operated by Air Canada Express
with 74-seat Bombardier Q400 aircraft, are scheduled at
convenient times both for the local Toronto market as
well as connecting customers arriving from the UK and
Ireland. For more information see  www.aircanada.com

� A NEW Delta Toronto hotel will open in late 2014. The
hotel is located in the heart of downtown Toronto's
newest financial and entertainment district, South Core,
and will offer 567 guestrooms with panoramic views of
the city skyline, a 230-seat restaurant with 80-seat
outdoor patio and bar and extensive health and wellness
facilities.  The hotel offers direct access to Union Station,
PATH, Ripley's aquarium, Rogers Centre, Toronto
Convention Centre and the Air Canada Centre. See
www.deltahotels.com
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t r a v e l m a n i t o b a . c o m

When these huge and graceful ghosts glide towards you over alien
terrain, you’ll know. You are a stranger in a strange land. Calm. For now.
But make no mistake: These are the kings of this arctic jungle. A close
encounter with them stays with you long after the adrenaline is gone.

T H E  O N L Y  S O U N D
Y O U  W I L L  H E A R

I S  T H E  P O U N D I N G 
i n  y o u r  c h e s t .

S04 TB1710 2014 Canada_Layout 1  15/10/2014  12:14  Page 21



Free wedding
offer from

Calabash Hotel
CALABASH HOTEL in
Grenada has announced
that during June, July and
August 2015 there will be
no charge for wedding
arrangements for guests
of the hotel booking a
minimum of 14 nights on
all-inclusive. The offer is
only combinable with an
early booking offer. 
The hotel comprises 30

suites arranged in a
horseshoe shape around
eight acres of tropical
gardens facing the sea,
and each suite features its
own balcony or patio.
For more information see
www.calabashhotel.com

NEW RESEARCH suggests
fewer than half of lesbian,
gay, bisexual and
transgender (LGB&T)
couples research whether a
destination is LGB&T-friendly
before travelling overseas. 
The Foreign &

Commonwealth Office (FCO)
is encouraging LGB&T
couples going on
honeymoons overseas to
choose their destination with
care after new research
suggested that less than half
(46%) of LGB&T people
investigate whether an area
is LGB&T-friendly when
planning a honeymoon
abroad. 
The survey, which comes

just months after the
introduction of marriage for
same-sex couples in England
and Wales, also found that
one in five LGB&T people
planning their honeymoon
did not research their
destination at all before
booking.
Laws and attitudes

relating to LGB&T people
vary significantly around the

world and can be very
different to those in the UK.
In some countries for
example, same sex
relationships may be
punishable by a long
imprisonment or the death
penalty. 
Although most same-sex

newlyweds have positive and
happy memories of their
honeymoon, nearly a third of
respondents to the survey
(30%) said their experience
had been affected by negative
local attitudes towards gay
people. Taking the time to
research thoroughly can help
couples to ensure their
honeymoon is the trip of a
lifetime they hoped for. 
The survey findings also

revealed that more than half
(52%) didn’t feel confident in
selecting a destination
overseas that is LGB&T-
friendly; sources of
information used for
researching destinations
included LGB&T media and
organisations (46%) and
family and friends (30%); and
that the youngest group

surveyed (18-24 years old)
were most likely to research
attitudes towards LGB&T
people abroad, while those
aged 55 years and older were
least likely. 
John Heppenstall, the

FCO's head of consular
campaigns, said: “All couples
looking to book and travel
abroad for their honeymoon
have an abundance of great
destinations to choose from.
But it’s important for same-
sex couples to be aware that
attitudes towards lesbian,
gay, bisexual and
transgender travellers vary
considerably around the
world and can be very
different from those in the
UK.  Our most important
piece of advice is to always
fully research your
destination before booking. It
could be the difference
between the trip of a lifetime
and one you’d both much
rather forget.  
For more information see
www.gov.uk/lesbian-gay-
bisexual-and-transgender-
foreign-travel-advice

www.travelbulletin.co.ukOctober 17 201422

weddings&honeymoon
s

CONRAD RESORT Bali has
launched two new wedding
experiences -  a Harmony
wedding package and a
Splendor package at its

Infinity Chapel. Located on a
beachfront reserve at the
northern side of resort,
Infinity offers a floating

wedding venue two metres
above sea level featuring

marble walkways and floor-
to-ceiling ocean-facing glass

frontage. Prices for a
ceremony start from £2,126. 

For details see
www.conradbali.com 

LGB&T couples urged to research honeymoon destinations 
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INGHAMS ITALY has
introduced a range of
wedding packages to Lake
Garda, Sorrento, Positano
and Venice.
As an example, in Lake

Garda, couples can choose
to exchange vows in a
variety of locations on the
lakeside including castles,
palaces or even on top of a
medieval tower. 
A popular spot for

weddings is Malcesine, a
picturesque resort with
cobbled lanes and a castle.
A seven-night stay in a
four-star hotel on a half-
board basis in Malcesine
costs from £845 per person
including flights and
transfers. Wedding
package prices lead in at
£1,600 per wedding and
include civil service
wedding and town hall
fees, processing of
documents, the services of
a wedding co-ordinator,
bouquet of roses for the
bride and transfer by car
from hotel to wedding

venue.
In Venice ceremonies

can take place in the 16th
Century Renaissance
Palazzo Cavalli, on the
Grand Canal with views
over the Rialto Bridge or
on the island of Torcello in
the Venetian Lagoon. For
the reception, guests can
choose from a scenic
gondola ride through the
canals or sail through the
Venetian Lagoon to one of
the islands.
A three-night stay in

Venice costs from £569 per
person, based on bed-and-
breakfast accommodation
in a four-star property,
including flights and
transfers. Wedding
packages start from £1,550
and include a civil service
wedding and town hall
fees, the processing of
documents, services of a
wedding co-ordinator, an
interpreter during the
ceremony and a bouquet of
roses for the bride.
Meanwhile, the operator

has added two locations to
get hitched on the Amalfi
Coast - the vibrant town of
Sorrento, which offers
views across the bay to
Capri and Naples and the
mountainside village of
Positano. 
Couples can choose to

exchange vows in a 12th
century Cloister in the
centre of Sorrento or on
the balcony of the civil
wedding hall in Positano
which features views
across the coastline.
A seven-night breakfast

stay at a four-star hotel in
Positano costs from £915
per person including
flights and transfers.
Wedding packages start
from £1,900 and include a
civil wedding ceremony and
town hall fees, the
processing of documents
and the services of a
wedding co-ordinator.
For more information visit
www.inghams.co.uk/
wedding or contact
01483-791 1125.

Four Seasons
Resort 

Seychelles
promotes 

new romance
packages

THE FOUR Seasons
Resort Seychelles has
introduced two new
packages for guests
seeking luxury combined
with romance. 
A Honeymoon Package

offers daily breakfast for
up to two guests; a
romantic dinner for two
(excludes beverages); a
bespoke in-villa cocktail
experience; a tropical
floral bath setup, a bottle
of Champagne on arrival;
round-trip BMW airport
transfers; and
accommodation in a
garden or ocean-view
villa. Rates start at €660
per room, per night. 
An Ultimate Romance

package includes daily
breakfast for up to two
guests, dinner for two
with a private chef and
waiter on Petite Anse
beach; a Blissful
Connection couples’
treatment in the hilltop
Spa (150 minutes); a
Creole cookery class for
two; a choice of one
experience from the Bath
Butler menu; VIP arrival
service and round-trip
BMW airport transfers; a
bottle of Champagne on
arrival; and superior villa
accommodation in a
hilltop ocean view or
serenity villa. Rates start
at  €1,255.
The offers both require

a four-night minimum
stay and additional nights
can be booked at the
published rate. Rates
exclude applicable taxes,
service charges, levies,
resort fees, gratuities
and surcharges.
For further details see
www.fourseasons.com/se
ychelles/offers 

weddings&honeymoons

MOUNT CINNAMON Resort & Spa in
Grenada, which offers 22 suites and villas,
is promoting a special honeymoon
package.
It includes seven nights' stay in a luxury

Hacienda suite; flowers, gourmet home-
produced chocolate and a chilled bottle of
sparkling wine on arrival; full board with
alcoholic drinks (except premium brands by
the bottle); a sunset cruise on board Savvy,

a classic West Indian sail boat; a private,
romantic dinner on the beach with a
personal butler; a couples massage; and
private transfers. 
Prices lead in at approximately £1.408

plus 10% service & 10% tax charges. 
For further information visit
www.mountcinnamongrenadahotel.com or
email
reservations@mountcinnamongrenada.com

Grenada's Mount Cinnamon highlights honeymoon experience

Inghams Italy adds new destinations in wedding package choice 
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SANDALS RESORTS and Beaches
Resorts are enticing couples to say ‘I do'
at any of the Luxury Included resorts in
Jamaica, Saint Lucia, Antigua, the
Bahamas, Turks and Caicos, Grenada or
Barbados with an exclusive offer and
new WeddingMoon inclusions. 
Guests who book a minimum three-

night stay or longer at any resort will
receive a free Beautiful Beginnings
wedding, now inclusive of more
complimentary amenities including a 35-
minute massage for the groom and a
manicure for the bride at the Red Lane
Spa. 
All wedding couples receive a

personal pre-travel wedding planner; a
personal resort wedding planner and

dedicated resort wedding team;
preparation of marriage documents;
musical accompaniment; witnesses upon
request; a reception with sparkling wine
and cold hors d'oeuvres for the bride,
groom and up to six guests; wedding gift;
free wedding website and gift registry;
decorated honeymoon room; breakfast-
in-bed to kick off their honeymoon; a
manicure for the bride and a massage
for the groom; a honeymoon dinner at a
resort specialty restaurant and a
complimentary bottle of sparkling wine;
and a complimentary honeymoon photo.
Couples looking for a unique

Caribbean experience can now choose to
marry on the private off-shore islands
located at both Sandals Royal Caribbean

and Sandals Royal Bahamian for no extra
cost. The locations, which offer beautiful
backdrops, are now complimentary as
part of the operator's complimentary
wedding inclusions.
Meanwhile, Sandals and Beaches

Resorts have recently introduced a new
$1,500 WeddingMoons credit offer,
where engaged couples who book a stay
of six nights or longer in any room
category will receive a $500 Wedding
Credit offer and $500 Bonus Credit, as
well as an additional $500 credit
towards their own Amoro for Sandals
jewellery. 
For more information or to book call
020-7590 0210 or visit
www.sellingsandals.co.uk

Premier launches new campaign to
promote honeymoon offers 
PREMIER HOLIDAYS has launched a new Thailand
campaign for 2015 in conjunction with Thai Airways,
promoting a wide range of honeymoon offers. 
Couples can choose to island hop around Phuket,

Krabi, Koh Phi Phi and Koh Yao Yai; visit bustling cities
such as Chiang Mai and Bangkok, or experience
interacting with Thailand’s Asian elephants at Elephant
Hills – a unique tented camp set in the heart of an
ancient rainforest. 
Offers are based on two adults sharing and are valid for

travel on selected dates during 2015. 
Prices start from £999 per person and include flights

with Thai Airways, transfers, accommodation on a varied
meal basis and added-value extras such as free city tours,
room upgrades and meals included on selected offers. 
Honeymooners can also benefit from additional

added-value offers available at selected Thailand hotels,
such as complimentary room upgrades, Thai massages
and Champagne on arrival. 
Agents are also being offered an incentive, earning

between £25-£150 per Thailand honeymoon booking,
dependent on the booking value. 
For further information or to book visit
www.trade.premierholidays.co.uk or call 0844-493 7542.

Sandals Resorts & Beaches invite newly engaged couples to say 'I do'
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DRESSED TO IMPRESS...Destination Representation recently
hosted two Destination Wedding training events in Cheltenham
and Basingstoke attended by 80 agents. Partners included
Bahamas, Seychelles, Fiji, Malta and Hard Rock All Inclusive
Hotels. Aside from the training, travel agents were invited to
participate in a 'best dressed wedding guest' competition.
Pictured is one of the Basingstoke winners – Emma McIntyre (left)
from Co-operative PTA with Fiona Boss, Hard Rock All Inclusive

MAIA LUXURY Resort & Spa in the Seychelles is set on a private
peninsula on the south-west coast of Mahé Island. The resort,
which is popular with honeymooners, offers 30 one-bedroom,
thatched roofed villas with uninterrupted views of the Indian
Ocean. Each villa has its own personal butler and features

oversized day-beds, a 25ft infinity pool and outdoor sunken bath.
The resort can arrange a range of private excursions for guests,
including a helicopter flight to a secluded beach on neighbouring

Silhouette, where guests can enjoy a picnic courtesy of the
property. Ocean Villas are available from  €1,780 per night, based

on two sharing on a bed-and-breakfast basis. 
For details see www.maia.com.sc
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No matter where loves begins, they say
it blossoms in Pure Grenada. And is it
any wonder?   This pristine Caribbean
island, with its secluded beaches,
romantic sunsets and fascinating heritage
– perhaps most important of all – its
warm welcome, never fails to captivate
with its beauty, tranquillity and
hospitality.

PURE GRENADA,
ROMANCE IS 
IN THE AIR

Grenada Tourism Authority
1 Lyric Square
London W6 0NB

T: ++ 44 (0)208 328 0644
E: gta@eyes2market.co.uk
www.puregrenada.com 

Seek out a peaceful sandy spot to exchange vows by the
lapping Caribbean Sea, or head into the rainforest to marry
by a cascading waterfall – for those seeking something
truly memorable, tie the knot on a spice plantation or even
under the water! 
As for the perfect place to stay on the spice island of the

Caribbean; Grenada offers deluxe beachfront resorts,
family-owned boltholes, discreet deluxe properties tucked
away overlooking bays and beaches and value for money
boutique hotels.  There are options to appeal to all tastes
and all budgets.
Seeking a honeymoon to remember, Grenada is ideal:

never overcrowded, the island is about the size of the Isle of
Wight and is home to just over 100,000 people. Sister
islands Carriacou and Petite Martinique are quintessential
island escapes where lovers may walk hand-in-hand along
deserted white sands, shaded by palms swaying in the
spice-fragranced breeze. 
Spice it up with a sailing adventure from one of the

island’s well-appointed marinas or explore Grenada’s
underwater treasures. The world’s first Underwater
Sculpture Park – ideal for snorkelers  – sits within a Marine
Protected Area just a few minutes by boat from capital St
George’s; there is abundant colourful coral teeming with
marine life; and the island is known as ‘the wreck dive

capital of the
Eastern
Caribbean’ for
good reason.
There’s plenty

for curious minds,
too.  Hike up
through the
rainforest peppered
with waterfalls to
discover vibrant flora
and spot rare birds,
or get the heart rate
up and try river tubing
on the Balthazar River - or off-shore paddle boarding –
nowhere is very far away! 
Explore historic plantations and glorious gardens where

spices grow in abundance: visitors will find nutmeg and
mace, allspice, cinnamon, cloves, lemongrass and more…
On Carriacou, meet boat builders whose craft have
remained unchanged for generations
For a sweet treat, follow chocolate from bean to bar -

visitors can even help harvest the cocoa – and be rewarded
with a rum punch or two, prepared with locally-distilled
rum and served with a grated nutmeg garnish.

puregrenada 
advertorial 

The Spice of the Caribbean
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HONEYMOONERS CAN now combine a
traditional beach getaway with a
cultural break at Salalah Rotana
Resort; a newly opened five-star resort
in Oman’s up and coming coastal city of
Salalah.  
The resort has introduced two new

honeymoon packages. An 'Engraved
Romance Package' offers a stay in a
deluxe ocean front room overlooking

the sea waters and includes daily
breakfast in bed for two, one three-
course dinner in Silk Road Restaurant,
one spa treatment each, complimentary
round trip airport transfers and late
check-out. Prices lead in at
approximately £272 per night based on
a minimum of a four-night stay.
An 'Essence of Romance Package'

offers a stay in a deluxe ocean front

room for three nights including daily
breakfast in bed, a candlelit dinner at
Al Burj Deck, a 30-minute back, neck
and stress reliever massage, airport
transfers and late check-out. Prices
start from approximately £506 per
night based on a minimum three-night
stay.
For further information visit
www.rotana.com/salalahrotanaresort

CLIENTS CHOOSING Aruba as their honeymoon destination can opt to stay at one of
18 participating hotels who have teamed up to offer a 'Happy Honeymoon' deal.
It includes a bottle of Champagne on arrival; a romantic pillow gift, such as

strawberries with chocolates; one free night for a return anniversary visit (based on a
minimum five-night stay); preferred check-in service; and special offers and discounts

on selected activities and attractions. 

QUARK EXPEDITIONS is
offering an 'Antarctic
Explorer' voyage wedding
package, which travels
from the southern tip of
Argentina to the Antarctic
Peninsula via the South
Shetland Islands and the
perilous sounding
Deception Island. 
A ceremony can be

conducted on land or on

board the ship, not legally
binding, but an ideal
opportunity to add to the
existing wedding by saying
those all-important vows
surrounded by a unique
landscape. A special dinner
is then arranged for a
chosen night as well as
Champagne and a special
gift on arrival. 
The Ocean Diamond is

equipped with spa
facilities, which are
complimentary for the
bride and groom. Other
highlights of the package
include a wedding cake and
all-inclusive bar tab to
keep the celebrations going
through the journey.
Parties of six and above
will receive a 15% discount.
Prices start from £5,725

for the 11-day trip
including meals, a night in
a hotel prior to the trip,
shore landings and
photographic journal.
Flights are excluded and
the itinerary departs on 13
dates between November 4
and March 4, 2015. 
For further information call
0808-120 2333 or visit
www.quarkexpeditions.com/gb

'Happy Honeymoon' offer from Aruba hotels

New honeymoon packages at Oman's newly opened Salalah Rotana Resort
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TRAVEL 2 is highlighting
Mauritius as an ideal
wedding and honeymoon
destination.
The operator's product

manager - Africa (East and
Southern), Mauritius,
Seychelles & Jordan,
Michael Creighton, said:
"Mauritius is a fantastic
wedding and honeymoon
destination as there are so

many different types of
hotels that can arrange
weddings catering to all
requirements.
"An example would the

'One&Only Le St Geran'
which has three different
wedding packages to cater
to all tastes. These are the
‘Elegant’, ‘Lavish’ or
‘Romantic’ wedding
packages. One&Only Le St

Geran is also a popular
honeymoon destination
and offers great discounts
throughout the year."
As an example of

packages, a seven-night
stay at the five-star
One&Only Le Saint Géran
costs from £1,789 per
person on a half-board
basis, offering a saving of
up to £2,350 per couple.

The deal includes flights
from London and a free
upgrade from a Junior
Suite to Junior Suite
Beach Front. 
Departure dates are

from May 1  to June 30
next year and bookings
should be made by
December 8.
For more information visit
www.travel2.com

Mauritius promotion from Travel 2 with savings of up to £2,350 per couple

Antarctic Explorer wedding package from Quark Expeditions 
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THIS YEAR has been an extremely strong year for Malta
and its sister islands of Gozo and Comino, as more
holidaymakers have discovered its secret title of the

gem of the Mediterranean. The destination’s increasing
popularity can be partly attributed to the strong marketing
efforts of the Malta Tourism Authority as well as heavy
tactical tour operator campaigns, like our own,
designed to drive greater awareness of what
the islands have to offer the UK market
at such great value for money. We
have also seen a surge in
enquiries after our profile was
heightened even further
following the Duke of
Cambridge, Prince William's
royal visit and of course the
much talked about and highly
anticipated Brangelina visit to
Gozo.

An ideal backdrop
Brangelina’s working honeymoon is

just the latest in a long line of
international blockbusters filmed on
the Maltese Islands such as Gladiator,
Agora and Munich as the scenery is
one of the most beautiful in the Mediterranean, and its varied
landscape has made it a popular choice for Hollywood actors
and directors. This A-list halo effect has also played a part in
the increase in the islands’ popularity from both first timers
and our loyal repeat bookers looking for a different
experience.

More reasons to visit
With increased visitors flocking to our trio of islands, much

of the sought after accommodation was booked up well in
advance. Our figures predict another good year for 2015 and
as such we have brought out our preview brochure, hitting
agents’ doorsteps this week, with discounts of up to £420 per
couple for bookings made by the end of the year to
encourage agents to push their clients to book early to

secure their preferred accommodation at the best possible
price and reap the benefits in commission.
Malta has so much to offer prospective visitors that agents

have plenty of selling options when it comes to securing
bookings. Value for money is one of Malta's key selling points
with short, mid and long term breaks on offer at truly

competitive pricing levels. With a flight time of less
than three hours and a choice of 19 regional

UK departure points, the Maltese islands
also offer completely flexible travel
options. Agents have plenty to
choose from when it comes to
offering clients the perfect
itinerary with a tourism offering
ideal for active travellers,
families, couples and culture
vultures who are looking to
experience the authentic
Mediterranean lifestyle. Malta

has a thriving cultural scene,
holding an array of events throughout

the year from traditional food, wine and
religious festivals to the Malta Arts Festival

and the Malta Jazz Festival; the country’s annual
programmes attract names from around the globe.

Capital gain
Visitors can also explore the country’s capital of Valletta, a

UNESCO World Heritage City filled with grand examples of
architecture and history or discover the surrounding area,
which is dotted with archaeological sites, Roman ruins and
catacombs. History buffs may also want to head to the
medieval walled city of Mdina, home to the oldest
freestanding temples in the world. Alternatively, clients can
try their hand at the fantastic activities on offer, riding or
sailing the waves whilst trying their hand at any of the huge
array of water sports on offer, scaling the cliffs whilst rock
climbing or abseiling, trekking the green landscapes on
horseback, exploring the island’s hidden gems on foot or
bicycle or diving the stunning coral reefs and snorkelling with
the tropical fish that call the Maltese coast home.

by Dave Green, directo
r at Holiday Malta

How agents can

capitalise on Malta’s

increasing popularity

Agents
have plenty to choose
from when it comes to

offering clients the perfect
itinerary with a tourism offering

ideal for active travellers,
families, couples and
culture vultures...
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A NEW holiday offering has
been launched by the
Corinthia Palace Hotel & Spa
in Malta, in conjunction with
beyond3sixty, to offer guests
an exclusive programme that
takes in the Maltese Islands. 
Called 'Private Malta', the

four-day break goes beyond
the many world-famous
historic attractions found on
Malta, such as ‘the silent
city’ of Mdina and the
baroque capital Valletta, as
well as behind the normally-
closed doors of some of the
most interesting private
homes and Palazzos to meet
the owners.
Highlights of the

programme include private
visits to St John’s Cathedral,
a yacht tour of The Grand
Harbour and musical
performances in Palazzos.
The itinerary has been

crafted by beyond3sixty,
which specialises in creating
luxury and bespoke holidays
for discerning travellers in
the Maltese Islands and

Sicily. 
David Woodward, the

Corinthia Palace Hotel &
Spa’s general manager, said:
“Malta means so many
different things to different
people. It has a prevailing
warm climate, clear blue
seas, constantly-improving
cuisine and a great nightlife
scene, as well as an
unbeatable history and
incredible architecture. We
will highlight all that through
Private Malta – the Knights’
of St John, the ports and
cities, the spectacular Grand
Harbour and, finally, the
Palazzos and private
homes.”
Prices for the itinerary

start from �2,150 per
person (in a group) for four
nights’ accommodation in a
deluxe twin room, including
all meals, transfers, guides
and taxes.
For more information visit
www.beyond3sixty.com and
www.corinthia.com/palace

  
Malta

For more details call 

        

malta&gozo

Blue Lagoon
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Company developments
Add to all of this, year-round sunshine and beautiful

beaches, award winning restaurants and a cosmopolitan
nightlife and agents have a destination to suit everyone that
walks through their day.
This year Belleair Holidays has undergone a series of

internal developments with a new management team
implementing a brand new sales and marketing strategy.
This includes the continued reinvestment of profits back
into the business which will provide new systems and vastly
enhanced platforms that make it easier for agents to book,

as well as an increased agent facing sales team in the
south, north and central regions that have been tasked with
re-engaging and enthusing our important agent partners.
We have also put in place a more competitive pricing and
commission structure and will offer a number of themed
familiarisation trips, innovative incentives and tactical
promotions to support agents sell value for money breaks
and increase their sales
Agents looking for more information on agent incentives, fam
trips, training programmes and holiday options can visit
www.belleair.co.uk or call 020-7373 5358.

Corinthia Palace & beyond3sixty team
up to offer 'Private Malta' programme
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EXODUS IS offering an
eight-day Malta and Gozo
itinerary from £969 per
adult and £872 per child,
including flights from
London, breakfast
accommodation and a tour
leader throughout. 
The tour departs on

October 25 and highlights
include exploring the hills
and farmland by jeep and
bike; a day spent with a
shepherd milking the sheep
and making local Gozitan
cheese; taking in the
coastal scenery on a boat
trip to Comino; and
exploring the capital of
Valetta, a UNESCO World
Heritage Site, and its
plethora of baroque
architecture, gardens and
churches.
For more information or to
book visit www.exodus.co.uk
or call 0845-863 9601.

TRAVEL 2’S Ricky Wason, general manager of
short haul product and purchasing, is
encouraging agents to highlight Malta’s key
selling points to attract new and repeat
business. 

He said: "A key selling point for Malta is the
history and diversity of the Island, which was
once a key trading port for traders travelling to
and from Western Europe to North Africa and
Middle-Eastern countries. Many of those
influences remain on Malta today, none more
so than the official language which is a
combination of traditional Arabic, Latin and
French, although English is commonly spoken.

"Due to its diverse and stunning landscape,
Malta attracts large budget film makers – the
most famous films include Popeye (1980)
starring the late Robin Williams (you can visit
the original film set at Popeye Village -
www.popeyemalta.com) and the more modern
Captain Phillips (2013) with Tom Hanks and
World War Z (2013), starring Brad Pitt.

"Throughout the year, the capital Valetta
(UNESCO World Heritage Site) plays host to a
full and varied programme of activities
including the annual ‘Isle of MTV’ Malta which
will take place on June 25, 2015, where

previous acts have included Snoop Dogg, Far
East Movement, Parade and top name DJs; the
Malta Arts Festival; and weekly traditional
festivals during the summer months.

"We recommend a stay at the Grand Hotel
Excelsior, which offers an ideal base to
experience not only the capital of Malta but the
island overall whilst enjoying the views of
Marsamxett harbour and Manoel Island and
relaxing in true five-star luxury."

As an example of packages, a seven-night
stay at the five-star Grand Hotel Excelsior
leads in at £469 on a bed-and-breakfast basis.
It includes flights from London and is based on
travel next month. 

              09:58

malta&gozo
Exodus’ Malta &
Gozo Adventure

Travel 2 highlights sales tips for agents
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Prestige Holidays offer the best prices in Malta and Gozo.

We have fantastic offers including free nights and free room upgrades. 
Prices from only £519 at a 5 star hotel for a week in December.

We can book any flight from any airport, for any length of stay. New hotels for 2015. 

Prestige Holidays on 01425 480400 or 
www.prestigeholidays.co.uk/malta

       13/10/2014   10:12:15

malta&gozo

MALTA'S ANNUAL International Baroque Festival returns to Valletta from January 10-24, 2015 and the historic Phoenicia Hotel, which is a
sponsor of the festival, is offering room-only rates from £57.50 per person based on two sharing a balcony room. 
For details see www.phoeniciamalta.com or call 0800-862 0025 and to view the festival programme visit
www.vallettabaroquefestival.com.mt
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AGENTS CAN now book
the four-star Kennedy
Nova Hotel in Malta
through SuperBreak. 

The seafront hotel is
located in the heart of the
popular district of Sliema
and can be booked either
as accommodation-only or
as part of a flight
inclusive package with
flights from various
airports around the UK.

The family run hotel
features an outdoor 

swimming pool,
restaurant, bar, sauna
and Jacuzzi and is fully
commissionable and
bookable online.

Prices start from £22
per person per night
including breakfast, while
a flight inclusive package
costs from £314 including
three nights at the hotel
and flights from Gatwick.
For more information visit
www.superbreak.com/age
nts or call 01904-436000.

malta&gozo

Air Malta has launched a special 50% discount on the carriage of
sports equipment on its scheduled flights. Passengers
travelling on the airline between November 1 and March 31,
2015 can present a special voucher during check-in to claim the
discount, with vouchers available from the airline's offices or
online at www.airmalta.com/sportsoffer

         

           
             

                 

      

          

Superbreak adds new property in Sliema

Attraction World encourages agents to
promote day trip to Sicily from Malta
AGENTS CAN suggest a day trip to Sicily with
Attraction World when they make Malta bookings for
their clients. 
Upon arrival in Pozzallo, guests will travel by coach

through Catania, passing via Etna (the main street in
Catania) where an experienced guide will offer a
running commentary about the city and Mount Etna.
At Mount Etna, visitors will be driven up to the

Sylvester Craters where there will be time for lunch
(not included) and souvenir shopping, followed by a
visit to Taormina or Modica between the months of
October and April. 
Prices lead in at £144 for adults and £109 for children
aged four-14.

MALTA IS a destination that is sensible about fireworks.
Here they wait until the end of April before standing
outside to watch the bright colours and listen to the

various pops, bangs and whizzes.
Since 2002, the destination has held an annual

International Fireworks Festival at the end of April, as Trevor
Vella from the Malta Fireworks Committee explains: “The
original aim was to have a major public activity vent outside
of the main tourist season. Fireworks were introduced to the
islands during the times of the Knights of St John in the 16th
century.
“Back then the fireworks were used to celebrate the

appointment of a new Pope or Grand Master. Over the years
their use was extended to celebrating the feast of villages’
patron saint, and this tradition is still followed today.”
Vella also went on to explain that pyrotechnic experts from

both overseas and within the Republic of Malta enter the
festival’s competition to prove that they are the best at
displaying fireworks. A panel of five judges from various
countries and a non-voting Maltese chairman decide which
of the competitors will win in their chosen competition.
They decide this by judging each entry on a number of

categories including the quality of the shells used, colours,
synchronisation, originality of products and special effects.
Vella said: “This is a free event for spectators and finding

the best view is key. The best view is on land, however, a
number of boats charter trips to the Grand Harbour where
its patrons can enjoy the displays on sea.” 
In 2015, the event opens on 25th April in Bugibba, with the

first day of the festival on 30th April, and it concludes on 2nd
May. Both days are at the Valletta Grand Harbour.
For more information visit www.maltafireworksfestival.com or
email fireworks@visitmalta.com  

Malta
is back
with a
bang

by John Guinn, holiday researcher

John Guinn runs Holiday Hut and has a weekly
travel show on internet radio station, Secklow
Sounds. He also contributes regularly to UK
Health Radio.
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Malta car rental for £8 from Affordable Car Hire
AFFORDABLE CAR Hire is offering car rental on Malta from £8 per day with
unlimited mileage. 
All car hire companies allow free-of-charge travel between Malta and Gozo,
but picking up the car on one island and leaving it on another will incur a
one-way fee.
For more information visit www.affordablecarhire.com

Inntravel adds Gozo trip to winter walking 
GLORIOUS GOZO is a new trip that has been added to Inntravel's winter
walking programme this year. 
The driving-free holiday takes visitors to discover the scenic and

archaeological treasures of the island, staying at the family-run San Andrea
Hotel which is close to the island’s principal town of Victoria. 
The operator's walking routes explore most corners of the island with

seven-night prices leading in at £495 per person including breakfast, two
dinners, two picnics and ferry/taxi transfers from Malta airport. 
Alternatively, a ten-night 'Three Islands of Malta' holiday, which includes
three nights on Malta, costs from £625.
To book or for more details call 01653-617000 or see www.inntravel.co.uk

We asked our staff the
following question this week:

What has been your biggest
or silliest waste of money??

Publisher: Jeanette Ratcliffe
jeanette.ratcliffe@travelbulletin.co.uk
Doing the same lottery numbers every week since 1994!

Editor: Lauretta Wright
lauretta.wright@travelbulletin.co.uk
Buying a vending machine for my first business venture

Assistant Editor: Jill Sayles
jill.sayles@travelbulletin.co.uk

Contributing Editor: Paul Scudamore
post@travelbulletin.co.uk
Biggest waste is the lottery and the silliest is an
automatic squirrel scarer

Sales Director: Simon Eddolls
simon.eddolls@travelbulletin.co.uk
Lego

Advertisement Manager: Tim Podger
tim.podger@travelbulletin.co.uk
Bad shares - still trying to get my money back!

Online Sales Manager: Nick Boocock
nick.boocock@travelbulletin.co.uk
Match tickets to watch the infamous "Wally with the
brolly" England football defeat

Account Manager: Bill Coad
bill.coad@travelbulletin.co.uk
A box of standard fireworks - Roman candle my..  

Account Manager: Matt Gill
matt.gill@travelbulletin.co.uk
paying for the train that is always late! 

Marketing Assistant: Tasneem Rahman
tasneem.rahman@alaincharles.com
A hairdryer that curls my hair at the same time...never
quite worked!

Senior Designer: Lee Telot
lee.telot@travelbulletin.co.uk
my  car......I can’t drive.

Assistant Designer: Tom Davies
thomas.davies@alaincharles.com
most purchases from ebay.

Production: Favian White
favian.white@alaincharles.com
restaurant food

Circulation Manager: Jim Merchant
post@travelbulletin.co.uk

malta&gozo

Crossword:
Across: 1. BALES, 4. AMMAN, 6. WHITE, 7. TGV, 9. HESTON, 10. BONN, 12. OHIO, 14. GAUCHO, 17. SAS, 18. 
AZURA, 19. PISTE, 20. EIGER. 
Down:1. BEACH BOYS, 2. LEWIS, 3. SAIGON, 4. APEX, 5. METRO, 8. VANCOUVER, 11. DANUBE, 13. IPSOS, 15.
CRAIG, 16. MAHE.

Highlighted Word: MAINE

Travagrams: (top) Haiti (bottom) Cambodia 
Where Am I?: Ljubljana

puzzlesolutions
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Kirker highlights Baroque Music Festival holiday
KIRKER HOLIDAYS is highlighting a seven-day break that includes
tickets to the third Valletta International Baroque Music Festival,
which takes place in some of Valletta’s most historic buildings.
The escorted holiday, which departs on January 10, 2015, costs

from £1,989 per person based on two sharing. It includes flights from
Heathrow, breakfast accommodation at the four-star Phoenicia Hotel,
four dinners, two lunches, first category tickets for six concerts,
excursions and a tour lecturer.
For further information or to book call 020-7593 2288 or see
www.kirkerholidays.com

SOLOS HOLIDAYS is highlighting
one-week stays at the four-star
Hotel Fortina in Sliema, which offers
sea and harbour views, a choice of
four restaurants and two bars, plus
four swimming pools and several
spa and wellness areas.
Departing on December 29, January
25, February 17 and April 19, 2015,
prices lead in at £689 per person
including flights from Gatwick, half-
board accommodation in a twin or
double room for single use, a
welcome drink and information
meeting, a complimentary harbour

cruise, two Thalasso Pool sessions
and the services of a tour leader. 
A 14-night break, departing on
December 22, costs from £1,299,
and festive Christmas Eve or Special
New Year’s Eve dinners are also
included for the departures. 
Agents making a booking by October
31 can offer their clients a
complimentary upgrade to a deluxe
garden view room, subject to
availability.
For further information or to make a
booking call 0844-815 0001 or see
www.solosholidays.co.uk

Solos Holidays offers seven nights’ HB in Sliema from £689
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LUXURY

Prices & offers subject to availability

Fly from your local airport

5030

SAVINGS

Call 0800 008 7288

Cyprus
5 Columbia Beach
Resort B&B

DEPARTS 10 MAR

£699pp 

Reduced rates

SAVE
£340

Gran Canaria
5 Bohemia 
Suites & Spa B&B

DEPARTS 12 MAR

£956pp 

Reduced rates

SAVE
£210

Egypt
5 Barons Palm Resort
ALL INCLUSIVE

DEPARTS 21 OCT

£1,169pp 

Reduced rates

Bermuda
Cambridge Beaches
B&B

DEPARTS 22 OCT

£2,099pp 

Reduced rates

SAVE
£2,020

Sicily
5 Grand Hotel Atlantis
B&B

DEPARTS 21 OCT

£1,199pp 

Reduced rates

SAVE
£605

100’s of luxury       
          offers available

Corfu
5 Marbella Beach
HB

DEPARTS 29 MAY

£649pp 

Reduced rates

SAVE
£130

SAVE
£330

          13:22
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