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RESEARCH BY Saga has revealed that almost half of its
members would shun major UK airports, preferring instead
for the ease and convenience of flying from their local
regional airport.  
A similar proportion (48%) said that they would even be

willing to pay more or choose an alternative airline (53%) in
order to fly from their preferred regional airport. The survey of
more than 9,500 travellers revealed that those who would opt
for a regional departure do so because they live closer to the
airport (89%) and because local airports are generally less
busy (72%) in comparison to larger international airports.
Travellers cited their biggest bugbears about airports

as queues for check-in, security and baggage reclaim,
and the cost of food and parking. Overall, regional airports
scored much better on these elements than any of the
London airports.
Respondents were asked to rate the services provided by

UK airports, everything from the length of the queues to the
helpfulness of staff and the cleanliness and comfort of the
airport. Doncaster Sheffield achieved the highest scores in
every category apart from the range of food and shops

available. Exeter and Newcastle airports scored well, coming
in the top three for many of the categories, including staff
helpfulness and the availability of flight information. In
contrast, London airports did not fare so well in the survey,
with Gatwick, Luton and Heathrow rated the lowest for the
cost of food and parking.
The poll revealed that only 16% of Saga members said

they preferred not to fly from regional airports –
approximately half of these said this was because larger
airports offered a wider variety of flight destinations (51%),
better transport links (49%) or had better facilities (45%) in
comparison to smaller regional options.
Maria Whiteman, managing director of the operator, said: “It

is clear that people love the convenience of travelling from
their closest airport and the benefits of regional airports do not
stop there. People find they queue less at smaller airports, the
staff are more helpful and flight information displayed more
clearly. We are pleased to offer such a wide range of regional
departures to our customers so that they can choose their
favourite airport to fly from.”
Visit saga.co.uk for more details

THOMAS COOK invited a group of homeworkers from The Personal Travel Agents at Midcounties Co-operative Travel to a training day at
Manchester Airport. Attendees got up close and personal with a Thomas Cook Airlines plane and had the chance to learn more about the
different aircraft types and services available onboard. The group had the opportunity to brush up on their knowledge on ancillary products,
while the airline also took the opportunity to announce it’s current and upcoming route launches. Pictured are, from the left: Kerry Ashley,
Amanda Pritchard, Lesley McFarland, Carol Novelli, Hayley Ferguson, Stella Sharples, Joanne Saunders, Richard Slater, Vicki Pichart and
Emma Taylor – all agents with the Personal Travel Agents at Midcounties Co-operative. 
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THOMAS COOK TRAINING…

Over-50s prepared to spend more with alternative airlines, all for regional airports
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Luxury Gold adds six new guided
journeys to 2019 Worldwide Collection
LUXURY GOLD has launched its 2019 Worldwide
brochure, featuring four new trips to Russia, America’s
North-West and New England, as well as two new British
and Irish itineraries.
The Russian itineraries include an eight-day journey

which takes in St Petersburg and Moscow with cultural hubs
such as the Hermitage Museum and the Grand Kremlin
Palace; and a 22-day Trans-Siberian extension featuring
major destinations from Moscow to Vladivostok.
For the US, there is a ten-day New England autumnal

experience complete with the chance to stay in Art Deco
accommodation at the edge of Central Park in New York;
and a nine-day trip to Portland, Seattle, Victoria and
Vancouver, which includes waterfront dining in Seattle
and a private discussion about the First Nations’ legacy
at the Royal BC Museum.
The Ultimate Ireland itinerary runs for 12 days, and

there is a 20-day Castles and Kingdoms trip which covers
major attrtactions in Britain and Ireland.
Agents can further personalise their clients’ itineraries

with the addition of complimentary Breakfast in Bed
mornings and a choice of additional activities, such as
afternoon tea or falconry lessons and a “hawk walk’ at
Ashford Castle on the Ultimate Ireland itinerary.
For more information see luxurygoldvacations.com
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Travelzoo calls on industry to support solo travellers
TRAVELZOO IS calling on the travel industry to do more for solo travellers as it launches
#SoloSeptember, a month-long initiative aimed at inspiring travel providers to offer
discounts and deals for those travelling on their own.
The travel deals publisher has enlisted support from across the sector, with

companies already agreeing to participate including STA Travel, Riviera Travel, Cox &
Kings Travel and Holiday Extras.
A survey by the company revealed that more than three-quarters of Brits have either

travelled alone or are considering doing so in the future. Despite this growth, nearly half
of prospective solo travellers surveyed were put off by financial concerns, with the single
person supplement highlighted as particularly negative. 
The company’s general manager, Joel Brandon-Bravo, recently rallied travel

executives from companies across the sector at the ABTA Solo Travel Conference to help
support and improve the options for solo travellers. 
A #SoloSeptember hub showcasing deals and offers for single travellers is to be
launched next month at soloseptember.com

Ikos Resorts launches
luxury concierge

service 
IKOS RESORTS now offers
a “Deluxe Concierge”
service as well as new
additions for guests
staying in the Deluxe
Collection suites and
villas across its all-
inclusive properties in
Corfu and Halkidiki.

The concierge service
is staffed by a team
certified by the British
Butler Institute and
includes express check-
in, upgraded laundry
service, excursions and
dinner reservations.

Other perks for Deluxe
Collection guests include
a bottle of Champagne
Taittinger on arrival, a
private candelit dinner on
the beach, two massages
per room per stay, access
to an exclusive pool,
reserved beach areas,
and a dedicated kids’
movie library. 
For details see
ikosresorts.com

CRUISE AND MARITIME Voyages (CMV) welcomed 25 agents onboard Columbus at the London Cruise
Terminal in Tilbury to find out more about the company’s offerings for clients. To find out about future
ship visits, contact agents@cruiseandmaritime.com

THE HOLI festival in Delhi, a Grand Canyon Railway train robbery
experience and meeting orangutans in Borneo are among the new
experiences on offer with Shearings Holidays 2019/20 Worldwide
brochure. The brochure offers 29 tours and features flight-
inclusive prices. To help agents sell the tours, there is an online
training module at shearingsexperts.com and for more
information about the itineraries see shearingsagent.com
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New easyJet flights unlock Jordan as 
winter sun destination

THE JORDANIANMinistry of Tourism and Antiquities and the
Jordan Tourism Board have announced that easyJet will begin
flying to the Kingdom from this November.
The airline delivered the news that it will be launching two

new routes to Aqaba from London and Berlin, detailing that
the new route from Gatwick will commence on Saturdays with
a frequency of one flight per week through to March 23.
Tickets are now on sale on the easyJet website with prices

from £41.98 one way and are expected to bring in several
thousand new tourists a year.
The historic port city on the Red Sea’s Gulf of Aqaba offers

beaches, premier snorkelling and scuba diving, and access to
Jordan’s south, where highlights include the ancient city of
Petra and the desert landscapes of Wadi Rum. Aqaba has been
transformed in recent years with billion-dollar development in
two new resorts – Ayla and Saraya Aqaba – that welcome
holidaymakers with new four- and five-star hotels, activities, a
marina, restaurants and beach clubs.
With average temperatures reaching above 20 degrees

during the winter months, and additional developments
including Jordan’s first 18-hole Championship Golf course, a
professional-quality wake-boarding park, and the region’s first
water park, the destination is fast positioning itself a leading
winter sun destination.
Minister of Tourism and Antiquities, Lina Annab, said: “This

new partnership with easyJet is very exciting. We’re very
happy to see easyJet operating in the Kingdom and we see this
as a long-term collaboration between Jordan and one of the
world’s most renowned low-cost carriers. This collaboration
will contribute towards increasing the number of tourists to
Jordan’s Golden Triangle (Aqaba, Petra and Wadi Rum) and
we’re working together to increase the number of routes into
Aqaba with easyJet over the next few years. This is yet another
step towards making Jordan as accessible as possible for
tourists from around the globe which is a key component in the
Kingdom’s plan for continued growth and development. We’ve
been fortunate to see tourism numbers experience great
growth over the past couple of years and we have our sights
set on continuing that growth through partnerships with
airlines and the public and private sectors.”
For more information about go to visitjordan.com

Take the crown in the Great Aussie
Youth Travel Challenge
TOURISM AUSTRALIA is hosting two training events where
travel agents can put their knowledge to the test and win some
top prizes as part of the Great Aussie Youth Travel Challenge.
The events will take place on September 24 at the

Victoria Warehouse in Manchester and on September 25 at
The Steel Yard in London running from 18:00 - 22:00.
Food and drinks will be provided throughout the evening

as agents test their knowledge of Australia and its youth
product offerings, all while networking with 19 Australian
youth operators who will be in attendance on each night.
The event will culminate with one team of travel agents

crowned the Great Aussie Youth Challenge champions and
winning return tickets to Australia courtesy of Emirates.
For further details and or to register go to
tinyurl.com/y79u8k36
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Hurtigruten launches
new coastal voyage

programme 
HURTIGRUTEN HAS
released its 2019/2020
brochure along with
further enhancements to
its Norwegian Coastal
Voyages.
The 2019/2020 offering

includes a fleet of 12
ships and covers 34 ports
spread across the
Norwegian Coastline,
offering scenic routes for
guests onboard to
discover what Norway has
to offer. Travellers can
enjoy an immersive
experience, be it during
autumn hiking season or
the coastal reawakening
in springtime or summer. 
For thrill-seekers and

nature enthusiasts, there
is the option to customise
the experience, during
summer, autumn, winter
or spring by choosing a
selection of excursions in
Norway, including husky
dog sledding and
snowmobiling or cod
fishing excursions and
mountain hikes.
The new deals offer the

option to buy three
packages of four, five or
six excursions. By
booking one of these
packages in advance,
guests will, depending on
the package they choose,
earn up to £122 of on-
board credit for food,
drinks, snacks,
merchandise and even
more excursions.
The company also

offers a ‘Norther Lights
Promise’, offering guests
who choose the 12-day
Classica Round Voyage or
Astronomy Voyage a free
six- or seven-day voyage,
if the Aurora Borealis
fails to make an
appearance during their
time there.
For more information
visit hurtigruten.co.uk
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FARAWAY FRIENDS...Premier Holidays has introduced four new destinations to its 2019 Faraway portfolio
- Doha in Qatar, Ras Al Khaimah in the UAE, the Thai island of Koh Kood; and Sri Lanka’s Colombo. Six
new tours and excursions have also been added. In Doha, agents can book a three-night package with
flights and transfers from £849 staying at the five-star St Regis Hotel in West Bay. Pictured marking the
new launch are, from the left: the operator's David Carlaw, John Parker and Nikki Hain. 
For details visit trade.premierholidays.co.uk or call 0844-493 7444.

Adventurer Monty Halls to speak at AITO conference 
THE ASSOCIATION of Independent Tour
Operators (AITO) has announced Monty
Halls – TV star of ‘My Family and the
Galapagos’ – as one of the keynote
speakers at its 2018 conference, taking
place November 22 - 25 in Ras Al Khaimah.
The British conservationist and marine

biologist is president of the Galapagos
Conservation Trust and will give a talk to
AITO delegates on his extraordinary family
travel adventures, conservation and
environmental issues and immersive
travel experiences.
Halls will be appearing at the

conference with his family; wife, Tamsyn
(also a keen conservationist) and their
daughters Isla and Molly. The family
uprooted to the Galapagos for three
months and uncovered the strains put on
this archipelago of volcanic Ecuadorian
islands, where tourism and environmental
changes are endangering not only the
region’s ecosystem, with flora and fauna
not found anywhere else in the world, but
also its people.
His talk will offer delegates an insight

into sustainable tourism in action and will
take them through his tales of how the
family managed their new life on the
Galapagos, and the challenges they faced.
Derek Moore, chairman of the

consortium, said: “We are thrilled to
have Monty and his family come and
speak at the conference this year. Our

delegates will have a unique chance to
hear about the real-life immersive
experience of an entire family unit – an
experience that is both thrilling and
worthwhile. Our members are in for a
treat, with a keynote talk that is sure to
stay in their minds long after.”
Monty Halls added: “I’m absolutely

delighted to be the guest of AITO at its
annual conference. Responsible travel is
key, not only for the people involved -
both the tourists and the local
communities - but also for the long-term
health of the environments in which we
visit. I feel it’s such an important time in
the travel industry, and organisations like
AITO have a huge responsibility in
upholding standards. I thoroughly look
forward to visiting the conference,
meeting some of the best operators in
the business, and of course exploring Ras
Al Khaimah with my family.”
Between inspiring talks and important

business sessions, delegates at the
conference will have the opportunity to
experience Ras Al Khaimah first hand,
including the opportunity to fly the
longest zipline in the world (2.83 km in
length), to go kayaking on the inland
waterways, to try dune bashing in the
desert, to spot wildlife at the Al Wadi
Nature Reserve or simply soak up the
sights of the old town.
For more information visit aito.com
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HAYES & JARVIS is celebrating summer by
offering a number of September getaways.
The company is offering a free two-night

stopover on holidays departing up until the
end of September. Subject to terms and
conditions, the offer is available on all
bookings that include a minimum of five
nights' onward travel, providing clients with
the opportunity to explore two luxury
destinations for the price of one.
Agents can promote a South Africa short

stay before a week’s stay in Mozambique, or
two nights in Abu Dhabi ahead of flying to
the Seychelles.
As example of prices, seven nights in Bali

with a complimentary two-night stopover in
Kuala Lumpur leads in at £1,479 per

person. The deal includes breakfast
accommodation at both hotels (the four-
star Hotel Stripes in Kuala Lumpur and the
four-star Grand Hyatt Bali), and flights from
Heathrow with Malaysia Airlines. It is based
on a September 21 departure. 
For more information visit
hayesandjarvis.co.uk  or call 01293-762456. 

VisitEngland survey reveals rise in attraction visits
IN A a survey conducted by VisitEngland of 1,400 English attractions, historic properties,
such as mills, monuments, boats and burial grounds, saw the biggest rise in visitor
numbers, up 8% on 2016. 
Visits to farm attractions also witnessed strong growth in 2017, up 5% on the previous

year. Michael Ellis, minister for arts, heritage and tourisim, said: “Whether it be our unique
historic places like Stonehenge, museums like Oxford’s Ashmolean Museum, or cultural
hubs like NewcastleGateshead – home to the Great Exhibition of the North this summer –
we have attractions that are the envy of the world.” 

Hayes & Jarvis launches deals departing end of September Sandals launches
‘Love Is’ campaign

SANDALS RESORTS has
unveiled a new digital trade
marketing campaign
designed to drive brand
awareness around its
‘Luxury-Included’ holidays in
the Caribbean and the wide
range of romantic options
available across each of 
its resorts.
The brand’s new

dedicated ‘Love Is’ campaign
launches this week, with a
dedicated trade-facing video
running on the Selling
Sandals For Agents
Facebook page. It features
the company’s UK staff
revealing their individual
perceptions of what love
means to them and is
targeted toward guests of
Sandals Resorts.
The video can be viewed at
facebook.com/SellingSandal
sforAgents
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with Eileen...At home
What has h

omeworker Eile
en

been up to this month?

ALTHOUGH THE heatwave seems to be finally over,
what an amazing and memorable summer we’ve
had! In many ways, I’m sorry to say goodbye to the
high temperatures, to waking up each morning to
clear skies and hot sunshine – but I must admit I’m
looking forward to cooler nights which are more
conducive for sleep.
Not knowing at the time how long the beautiful

weather would last, I took the opportunity to get
away on a couple of short breaks before the school
holidays began.
I stayed a few nights at the Grand Hotel in

Brighton and then a couple of nights at the Harbour
Hotel in Christchurch, Dorset. Although each
destination and hotel proved quite different in
character, both have a lot to offer to their visitors
and were great choices for my getaway.
Cosmopolitan Brighton, heaving with tourists and

students, was as sassy as ever. Christchurch on the
other hand was more genteel and quintessentially
English. The Grand lived up to its name with its
traditional charm and great service, whereas the
Harbour hotel with its very modern décor and relaxed
atmosphere had the feel of a Mediterranean hotel.
Relaxing in the hot sunshine, enjoying a drink on the

terrace overlooking the water at the Harbour hotel and
watching the world go by at the beach bar across the
road from the Grand, I almost forgot I was in England.
This summer has been memorable in many other

ways too with the World Cup, the royal wedding and
the unprecedented high temperatures in many parts
of the world. There have been wildfires raging in
many areas, flash flooding, drought and earthquakes
and many of these have impacted on the travel
industry and their customers.
Fortunately, here at Travel Counsellors we have

our own Duty Office who operate 24 hours a day to
advise us of any issues likely to affect our customers,
and update us on an ongoing basis.
They take calls from staff and customers alike and

it’s reassuring that they are there to advise, help and
respond quickly to any given situation so we can
provide the best customer service possible.

by EILEEN SAUNDERS of Travel Counsellors 
To respond to any of Eileen’s comments email 

lauretta.wright@travelbulletin.co.uk 
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•   NEW: Win a case of Spanish wine with 
Voyages SCNF. 

•   NEW: Pamper days, a meal for two at 
The Shard, and gift sets all to be won with
Hummingbird Travel.

•   A Friday Night Out for two, a £50 Love2Shop
voucher and a Cadbury's hamper all to be
won with Super Break. 

Visit travelbulletin.co.uk 
to enter

newsbulletin

The Small Maldives Island Co. offers special
discounts for agents 

AGENTS CAN take advantage of special industry rates for
accommodation, food, beverages and transfers at Finolhu
and Amilla Fushi, both located on Baa Atoll in the Maldives.
For both resorts, agents can enjoy run of the house on

half-board packages in the one-bedroom villa (Finolhu) and
one-bedroom house (Amilla Fushi). Until September 30, the
Finolhu rate is US$420 and the Amilla Fushi rate is $472.  
There are 50% discounts on offer for meal plans and

beverage packages, a 50% discount on food and beverages
and special rates for extra child/adult supplements. 
In Finolhu, the offer includes $45 per extra adult per

night on a bed-and-breakfast basis and $25 per child per
night on the same meal plan as parents. Meanwhile, in
Amilla Fushi, the extra adult supplement is $48 per person
per night on a bed-and-breakfast meal plan, and $27 per
child on a half-board meal plan.
There are special rates on offer for seaplane transfers

with a combined round trip to Finolhu for adults at $536 per
person and $315 per child. 
For Amilla Fushi, the seaplane round trip transfer is

$610 per adult and $315 net per child.
For domestic flights and speedboat transfers between

the regional airport and the resorts, adults can travel to
and from Finolhu and Amilla Fushi for $310.
For more details about these offers and the two resorts see
tsmic.mv  
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CAYMAN CHAMPION.... Gemma Hopkins of FredOlsen Travel has won a trip for two to the CaymanIslands as part of the company’s sales incentivesprogramme. She made a successful booking to theCayman Islands and emailed the booking details to winher trip to the popular Caribbean destination.   

AGENT
COMPETITION

AGENTS CAN win a seven-night holiday for two to
Orlando along with tickets to all the SeaWorld parks
& Discovery Cove in a new incentive from Attraction
World. All agents need to do is enter any bookings
made in August for the SEA 3for2 park ticket or

the Discover Cove Ultimate ticket. There will also be
ten runners’ up prizes of VIP SeaWorld goody bags
– including a £50 restaurant meal/eat-out card too.
Agents making a Universal Halloween Horror Nights
booking this month can also claim two free cinema
tickets to see a horror film of choice. Also by making
a Cirque Du Soleil Las Vegas booking agents can
enter a draw to win a £100 Love2Shop voucher

(email entries to weloveagift@ttractionworld.com)
Full details at attractionworld.com 

agentbulletin

AGENT incentives
�  AGENTS CAN win goodies to fill their
fridge, a place on a Malta fam trip or
a bottle of wine if they meet growth
and sales targets over and above their
August 2017 figures with Mercury
Holidays. The company is also offering
£10 Love2Shop vouchers for every adult
booking made with Mercury Holidays and
£20 Love2Shop vouchers for every adult
booking made with Sunset Tours before
the end of August 2018. For details
see mercuryholidays.co.uk/travel-
agents/incentives/claims

�  THE MAURITIUS Tourism Promotion
Authority is marking the 50th
anniversary of Mauritian independence
by hosting an incentive fam trip for
eight agents to Mauritius in September
on the back of a trade campaign with
Premier Holidays and British Airways.
For more information, visit
upgrade6a.uk/c/mauritius

�  TO BE in the running to win a holiday
for two to Miami, book a package
holiday to the US with Gold Medal by
September 16 flying Virgin Atlantic or
Delta Airlines. Booking references
should be sent to win@goldmedal.co.uk 

Agent Training
SOUTH AFRICAN Tourism has launched a
social media initiative to help agents sell
South African holidays. The tourism

organisation’s series of five Facebook Live
videos will be broadcast via its UK & Ireland
Travel Trade Facebook page each month.
These videos aim to provide travel agents

with insider knowledge of the destination. The
first videos were broadcast in June and July
with the next three scheduled for August 28,

September 25 and October 30. 
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Back-Roads Touring
introduces 2019 tours
with exclusive Early

Bird offer
BACK ROADS Touring has
released its 2019 brochure
with a 10% off Early Bird
special, offering guests
huge savings of up to £765
per couple on selected
European tours. 
The offer is valid from

August 1 to November 30
and will feature some of the
operator’s most popular
tours such as ‘Slow Foods
of Puglia’ and ‘Highlights of
Northern Spain’, alongside
two new tours and nine
improved itenararies. 
James Tedesco, the

comapny’s head of
international sales said:
“We know many of our
guests like to plan their
holidays well in advance,
so there’s never been a
better time to lock in a
summer getaway for 2019.
“We’re particularly

excited to launch our two
brand new tours and nine
improved itineraries to
market, providing our
valued customers with even
more options for unique,
off-the-beaten-track
destinations and authentic
local experiences.”
The two new additions to

Back-Roads’ exisitng tour
offering brings the range
to a total of 52 tours
throughout Europe, the
United Kingsdom and Asia. 

APT HAS announced that its brand
ambassador, celebrity chef and TV
personality Luke Nguyen, will host three
gourmet-themed river cruise holidays in
2019, one each in Vietnam, Myanmar 
and France.
Angela Waite, head of sales and

commercial for the operator, said: “We’re
delighted to be able to offer an extended
range of special Luke Nguyen departures
through our industry partners here in the
UK. By showcasing a destination through
Luke’s eyes, and with APT having taken care
of all the finer details, we are able to offer
clients a truly immersive and authentic
experience that they simply can’t access
elsewhere. These tours are really special
and we are confident they will prove a great
option for industry partners to offer.”
Travel agents can now offer a new date

for 2019 for the operator’s 16-day ‘Luke
Nguyen Vietnam and Mekong River Cruise’
aboard AmaLotus. This is the eighth
consecutive year the celebrity chef has
collaborated with the brand in Vietnam,

during which time he has shaped a range of
exclusive culinary experiences for guests to
enjoy. This journey is priced from £5,995 per
person, twin share and departs November
28, 2019 from Ho Chi Minh City, sailing the
Mekong River to Siem Reap.
Other new river cruises include the 18-

day ‘Luke Nguyen’s Hidden Wonders of
Myanmar’ priced from £6,795 per person
sailing on October 1, 2019 and 11-day
‘Grand Bordeaux with Luke Nguyen’ from
£5,395 per person and departing Paris on
August 26, 2019.
For more information call 0800-046 3002 or
go to aptouring.co.uk

HOTEL VIC on the Harbour, a new landmark property on the North Point waterfront of
Hong Kong, has opened its doors.
The newly-built twin-tower hotel, featuring 671 guestrooms and suites, sees every

room offering panoramic views of the harbour and the city.
During their stay, guests can enjoy access to a 24-hour gym, a rooftop outdoor

swimming pool, sauna and steam rooms. All rooms also include a deluxe rain shower
and in-room Nespresso coffee machine.
The hotel is also the first in Hong Kong to provide a key card kiosk, so that guests

can simply access their room key with a QR code sent to them following online check-
in prior to their arrival.
On site are three signature dining locations: The Farmhouse, The Farmhouse Deli,

and 23rd floor Cruise restaurant with the only rooftop bar in North Point.
The opening also marks the launch of the VIC Loves programme – a series of must

do, lesser explored experiences found across the district. Visitors who want to travel
like a local can spot the VIC Loves symbol throughout the area marking out unique
dining, shopping, entertainment, art hubs and more.
Room rate starts from HK$1,500 plus 10% service charge; a special discount of up

to 20% on standard rooms and 25% on rooms at Club floors and suites can be enjoyed
by those who book in advance.
Go to hotelvic.com/happy-piggy-bank-offer to find out more.

Hotel VIC on the Harbour opens in Hong Kong

Celebrity chef Luke Nguyen to host APT river cruises in 2019
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Where Am I?

Also known as the ‘Water Glacier’ and covering more than
8% of this country, this is a popular spot in winter for

adventurers and photographers who are keen to explore the
surreal network that spans underneath.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, August 23rd. Solution and new puzzle

will appear next week.

The winner for 20th July is Eleanor Whalley, Dawson &

Sanderson in Northumberland.

20th July Solution: A=3    B=7    C=5    D=2

Number: 030

Across 
1. Carrier with a hub at Helsinki Vantaa 

airport (7)
5. Take a punt on this river (3)
7. Egyptian temple and city (5)
8. Sirmione is a scenic resort on this lake (5)
9. One of the Channel Isles (4)
10. Capital of Greenland (4)
13. West African country (4)
15. Famous Piccadilly landmark (4)
18. Capital of Afghanistan (5)
19. Spanish holiday destination, aka The White

Isle (5)
20. The Roman road that linked Exeter to

Lincoln, Fosse ___ (3)
21. Stamford Bridge stadium is home to this

football club (7)

Down 
1. The latest Mission Impossible movie showing

at a cinema near you (7)
2. Mount Zeus is the highest peak on 

this island (5)
3. P&O cruise ship (6)
4. Capital of Latvia (4)
5. Popular Greek island destination (5)
6. National flag-carrier of Lebanon (3)
11. Capital of Uganda (7)
12. Tom, star of 1 Down (6)
14. BBC Sports presenter, ___ Logan (5)
16. US TV drama series, now without 

Meghan (5)
17. American actor, ___ Baldwin (4)
18. London home of the largest Victorian

glasshouse in the world (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 28

Crossword

Su Doku

N
um

be
r: 

03
0

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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AMRESORTS has been busy blitzing across the country, cooling down travel agents with refreshing ice creams and sharing the
‘Summer Vibes’ love with in-store visits. Throughout this month, the company will be embarking on its ‘Summer Vibes’ tour, pitching
up at bespoke locations in England and Scotland with BBQs, music, beverages and prizes aplenty, all in time for the ‘AMResorts

Amazing Sale’ which also launches this week.

training
Jetset facilitates flexible training for
new-look Package Pal system
SINCE THE launch of its new-look Package Pal system last
month, Jetset and its field sales team have been on the
road, meeting and training with 250 agents.
The operator is celebrating 50 years of operations in

2018, with the complete overhaul of its Package Pal system
one of the latest developments designed to upgrade the
experience for travel agents. Originally launched in 2011,
Package Pal – a dynamic booking tool which allows
agents to book fully flexible and ATOL protected packages
to both short- and long-haul destinations – has benefitted
from what has been termed as the ‘Seven-Year-Itch’ on
JETS, complete with a cutting-edge redesign.
The company has been conducting online webinars as

an alternative way of training with agents at a time that
proves most convenient for them. The operator reports
an average of six online training webinars per week, from
tailored one-to-ones to more than 21 in attendance. Any
agents who would like to arrange a webinar for
themselves, their store or a group of offices can contact
Sales@jetsetflights.co.uk 
A simple users’ guide for Package Pal is 

being developed and will soon be available online for
agents to view.
Go to jetsetflights.co.uk to find out more.

Celebrity Cruises launches diversity 
and inclusion module 

AS PART of its ongoing commitment to championing equality,
Celebrity Cruises has launched its first dedicated diversity and
inclusion training module to its online e-learning platform,
Cruising for Excellence.
Agents who undertake the module will learn how the

company is committed to supporting diversity and equality in
the LGBTQ+ community, advocates equality for women,
embraces all cultures, encourages those with physical and
mental challenges, and supports its employees throughout their
careers. This is offered through a series of presentations and
short films to help provide agents with selling tips and more
information on how the cruise line cares for its guests either at
home, on-board or within the community.
Claire Stirrup, the cruise line’s director of sales for UK and

Ireland, said: “Celebrity Cruises prides itself on its outstanding
service and impeccable attention to detail, ensuring every single
guest feels not only welcome, but also valued when sailing with
us. This is why we have invested in creating initiatives to provide
our agent partners with the necessary tools they need to market
to our diverse range of consumers, such as the LGBTQ+
community. We are keen to lead the cruise industry in acceptance
and equality, and we’re looking forward to working with agents to
deepen their understanding of our work in this area in the future.”
For more information visit cruisingforexcellence.co.uk
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Industry
Insight by...

Tracey Poggio, CEO for ANTOR, looks to the new developments of its members and why
these destinations should be on your clients’ wish lists for 2019...

AS SOON as British holidaymakers return from their
summer holiday they start thinking about their next trip
away. In preparation, ANTOR members were surveyed
about why their destination should be on the wish list for
2019. To help inspire your clients, here are several options
from across Europe, the Caribbean, Asia and Middle East…

Culture from within and without Europe
Gibraltar remains proudly British in the heart of

Mediterranean Europe and the sights and lovely weather
can be enjoyed without worrying about exchange rates. 
Serbia’s largest city, Novi Sad, is the first city outside of

the EU to be named European ‘Capital of Culture’ for 2021.
Russia, meanwhile, has announced 2019 as their ‘Year of
the Theatre’. This represents a great opportunity to explore
the country, discover its fascinating history and experience
the atmospheric theatres. 
Culture remains the heart of the Czech Republic – it’s

birthplace of Franz Kafka, Antonin Dvorak, the Skoda car
and pilsner beer, as well as being home to hundreds of
fairytale castles, chateaux, spas, lakes and mountains. 
Guernsey’s Hauteville House, the exceptional former

residence of Victor Hugo, will reopen to visitors in April
2019 following a three million euro refurbishment, which
has restored the house to its original glory to reveal the
thought and creativity that Hugo put into making the house
one of the most notable on the island. 
Home to Eurovision 2018 winner Netta Barzilai, Israel

offers sunny beaches and exquisite cuisine in Tel Aviv, the
ancient city of Jerusalem, the waters of the famous Dead
Sea and the magnificence of Israel’s southern desert.

Scandinavia’s unique new lodging experiences 
In 2019, Denmark’s second city Aarhus will see the

opening of boutique hotel chain Brøchner’s first luxury
hostel where locals and visitors can enjoy the daily
complimentary wine hour, the green Mølleparken
surroundings or swim in the world’s largest harbour bath,
which opened in Aarhus in May. 
Swedish Lapland’s newly opened Niehku Mountain Villa

is an exclusive venue combining fantastic experiences in a
stunning natural landscape with the highest standards of
accommodation and gastronomy. And the igloo experience
at Ice and Light Village, Kalix, is a luxurious Scandinavian
interior designed detached room that makes the most of
the surrounding views, both terrestrial and aerial, ensuring
a comfortable aurora experience. 

Destination Nuorgam, at the top of Finland, bordering
Norway, is a small, idyllic riverside village where half of the
population are indigenous Sámi. The traditional livelihoods,
such as reindeer herding, are still practiced in the area.
Sámi entrepreneurs are offering visitors the chance to slow
down in the Sámi Village and live, see, hear, taste and feel
the modern day Sámi culture. 

Road trips, Caribbean vibes & Busan discovery
A road trip that should be on every traveller’s bucket list

is ‘The Grand Tour of Switzerland’, spanning more than
1,000 miles and including 12 UNESCO World Heritage sites,
22 lakes, and Switzerland’s most famous cities. 
Meanwhile, the versatile Caribbean island of the

Dominican Republic fulfils the holiday dreams of those
seeking sophisticated luxury, eco-adventures in stunning
national parks, arts and culture, lazy days on white sandy
beaches, year-round watersports, effervescent nightlife, or
designer golf courses. 
Grenada is worth a visit for the grand opening of the first

hotel on the award-winning Grand Anse Beach for more
than 20 years – the five-star Silversands Grenada will open
its doors on November 1 and it promises to be the antidote
to homogenous luxury properties. 
Largely under-explored Busan, located in south-eastern

Korea, should be considered for its vibrant beaches, hidden
temples, glittering nightlife, festivals and heavenly seafood.

Middle East Adventures
In the Middle East, Ras Al-Khaimah has opened the

world’s longest zipline and soon new mountain bike routes
and climbing trails, a sunset zipline and a survival and
adventure camp will be available for visitors. A luxury
tented camp in the mountains is opening 2020.
Additionally, visitors can enjoy archaeological sites, golden
beaches, awe-inspiring terracotta dunes and green belt of
date palms to Jebel Jais, the highest mountain in the UAE.  
The National Museum of Qatar will open in Spring 2019.

Designed by renowned French architect Jean Nouvel,
whose unique design of interlocking discs was inspired by
the desert rose, the Museum celebrates the relationship
between the Qatari people the desert and the sea. 
Finally, the launch of the Jordan Trail has opened up

more adventure travel opportunities while the capital,
Amman, is growing as a city break option for foodies and
culture seekers. New developments. meanwhile, are
transforming the Red Sea resort of Aqaba.

bulletinbriefing
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From the left: Tony Mann, Idle Travel; Sandra Murray - the
event’s organiser, Travel Bulletin columnist and of Sandy’s
Travel Escapes; Jonathan Tighe of Oakwood Travel; and Richard
Hey from If Only.

Sandra Bruce (left) for Sandy Beach International,
Darren Phillips and Christine Blocksidge.   

Julie Dunning (left) for Emirates and
Rachel Wood (right) of Emirates Holidays
present Laura Ford with the star prize of
two tickets to Dubai with access to the
Emirates Lounge and a £250 voucher.

From the left, are special guests Sandra
Edwards, Sandra Bruce, Susan Rhodes, with
Sandra Murray and Lynne Brocklesby.

Leanne Swithenbank (left) from Total
Travel receives an afternoon tea
experience from Lisa Kaye for Titan Travel.

Natalie Bowden (left) from Destinations won a 
£50 Debenhams gift voucher from Sarah Smith 
of Hoseasons.

THE YORKSHIRE Ball celebrated its 21st year in fine style. Held at the Village Hotel in Leeds the glamorous
event saw agents from across the region don black tie and their celebratory finest to enjoy a night filled with fun,

music and entertainment. Jet2holidays were the sponsors of live band ‘Groovething’, pre-dinner drinks and
adding that extra sparkle to the evening, glitter face painting. Leeds Bradford Airport also sponsored the selfie
frames. Altogether agents and operators raised an amazing £4,000 for charitable animal causes: £1,000 for the
Greek Cat Welfare Society; £1,000 to Soi Dog Foundation; inspired by the story of Paul O’Grady’s TV programme

‘For The Love Of Dogs - India’ £750 was gifted to SOS Wildlife and £750 to Friendicoes; along with £250 to 
Hull Greyhound Rescue and £250 to West Yorkshire Dog rescue. 

Nicola Tanner from Wallace Arnold was
the winner of a fam trip to Amsterdam
presented by Tom Holdsworth of Leeds
Bradford Airport.

Louise Bates from Rush Insurance
presents Jack Green of Promenade
Travel with a gift hamper.

eventbulletin
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Royal Champagne
opens its doors

THE ROYAL Champagne
Hotel & Spa – the
Champagne region’s first
contemporary five-star
hotel – has made its debut.

Set in the middle of the
famous vineyards that
stripe the hills of Epernay
and the historic villages 
of Champillon and
Hautvillers of Dom
Perignon fame, each of 
the property’s 49 rooms
and suites provide views of
the Champagne valley. 

Guests will have
exclusive access to private
Champagne houses,
harvesting sessions with
local wine producers and
tastings with Champagne
producers, personally
curated by the in-house
concierge team.

Two-star Michelin chef
Jean-Denis Rieubland
leads the two gastronomic
dining experiences
available – a gourmet
dining room, Le Royal, and
a more casual, all-day
restaurant, Bellevue.  

Rates start from
approximately £428 per
night with rooms available
over four categories.
For more information visit
royalchampagne.com

InsideJapan offers last minute deals on small group tours
INSIDEJAPAN Tours is offering a discount of £200 per person on all Small Group Tours
departing this August or September. This includes the superior grade ‘Japan Enchantment’
escorted tour that departs August 25. 
This 14-night journey has been designed to be the perfect introduction to Japanese culture

– both old and new – and offers a range of high-end accommodation, the full-time services
of a tour leader, meals and private transfers. Starting and ending in Tokyo, with stays in
Nikko, Nagano, Kanazawa, Kyoto and Hakone, the tour includes a number of exclusive
experiences including afternoon tea with a trainee geisha, soba noodle-making in Karuizawa,
tickets to Hakone Open-Air museum and an afternoon with the snow monkeys of Yudanaka.
Previously priced at £5,975, ‘Japan Enchantment’ is now £5,775 (excluding international

flights) and has a maximum group size of 14.
Go to insidejapantours.com or call 01173-135297 to find out more.

luxuryholidays

Grecotel unveils all-inclusive ‘Luxury Made Easy’ initiative 
by PAUL SCUDAMORE
GRECOTEL HAS introduced an innovative LUX ME concept, rolling it out at two of its collection of
30 four- and five-star properties resorts; one in its home island of Crete and the other in Corfu.
The concept stands for ‘Luxury Made Easy' with “a vision for carefree waterfront

lifestyle” on an ultra-all-inclusive basis. In Corfu, where it has three properties as well as
the re-created Corfiot village of Danilia (where The Durrells TV series is often filmed), it
has chosen the Daphnila Bay Dassia for the LUX ME treatment.
The sprawling resort with mature gardens and woodland that line the sandy beach,

features 260 rooms and bungalows plus one two-bedroom villa with private pool. There are
several restaurants and bars, a main freshwater pool, children’s pool and Grecoland play
area, watersports centre, patisserie, chocolaterie, creperie and gelateria, facilities for
tennis, mini-soccer, archery, darts, table tennis, pool, basketball and beach volleyball.
There is a fitness room and an Elixir Thalassospa with an indoor heated seawater pool

and Jacuzzi pool, although treatments are not part of the all-inclusive package. 
In addition to the resort’s choice of eateries, guests can sample the restaurants in

Grecotel’s two neighbouring properties, the Imperial and Eva Palace. There is evening
entertainment and theme nights with a theatre bar and at all bars, the unlimited drinks
available feature premium brands and a sommelier service featuring a wine-tasting room
with more than 150 local and international wines available. One the newest restaurants to
open is a Greek à la carte option, Tavernaki, adjacent to the beach and featuring the best of
Greek cuisine at lunch and dinner.
Other facilities include a mini-market which has a range of natural eco-friendly items from

Grecotel’s own Agreco Farm in Crete which specialises in the wholly organic production of
various foods, olive oil, olives, wine and fragrances and body care products. Some say these,
and the general approach of the whole philosophy of the company, puts the ‘eco’ in Grecotel.
UK operators which feature Daphnila Bay include BA Holidays, Sovereign, Jet2, On the

Beach, Saga and Planet Holidays.
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VROOMERZ IS a new car hire platform offering a wide collection of luxury cars to hire across Europe. 
The company is keen to work with travel agents and offers commission of 10-15%, along with a dedicated
agents’ section on its site and ongoing incentives. By collecting and comparing luxury cars from multiple
suppliers, the platform offers a live online inventory for real-time quotes and availability, which means
clients are guaranteed to receive the exact make and model requested. A variety of verified luxury cars
can be found to suit preferences and travel needs – including sports cars, SUVs, convertibles, vans and
sedans – and the company offers door-to-door delivery and drop-off. Visit vroomerz.com

AC Luxe shares top tips for luxury bookings
“LUXURY CLIENTS expect more from their holidays and are one of the strongest
growth sectors in travel” says Simon Heartfield, director of sales for AC Luxe. The
DMC – which specialises in providing group travel itineraries for travel to the UK,
Ireland, France and the US – highlights that ITB’s World Travel Trends 2017/18
reported annual growth in double-digits for high-end travel, with other industry
reports tipping it to globally generate over US$1 billion a year by 2022. Heartfield
adds: “Providing thorough, thoughtful and prompt service for this sector is key in
winning their loyalty, and using your knowledge to recommend unique experiences
can often turn a booker into a life-long loyal customer.” 

Here are five useful tips to help boost your luxury holiday bookings:
� Luxury doesn’t always mean the most expensive. Increasingly, the high-end market is
looking for value for money and bespoke opportunities which offer privacy, relaxation
and uniqueness. If there’s likely to be hordes of selfie-takers on their doorstep, it’s
probably not the right hotel or destination for them. 

� Ask your client what luxury means to them – what are the special touches they’re
looking for? Is it important they have a high thread count on their sheets, or is
amazing service essential? Take a consultative approach to selling; the itinerary needs
to reflect their personality and give them a unique experience. This definitely isn’t a
‘one size fits all’ segment!

� Luxury travellers are often time-poor, which is why this sector continues to be a
growth area for many travel agents. Use your attention to detail and product
knowledge to think ahead of your client – what will help make their trip extra special?
Make it happen and you can easily exceed your customer’s expectations through a
‘surprise and delight’ approach, helping win customer loyalty and repeat business. 

� Take opportunities to train and improve your product knowledge. This will give you the
confidence to better sell products and understand what hidden extras may be
available for customers at hotels, attractions and more. 

� Work with a DMC. At AC Luxe, we’re always looking for unique ways to experience
destinations whether it is a Mad Hatter’s Gin Party in Stratford-upon-Avon or a private
tour of the jewel house at the Tower of London. A good DMC will be more than a
reservations service; it will provide support and exclusive products carefully curated
for you to on-sell to your clients, saving you time.

Visit actours.co.uk for more information.

Green is the new 
glam in Monaco

MONACO MAY be traditionally
associated with its upscale hotels
and casinos, yacht-lined harbor and
thrilling Formula One Grand Prix,
but Visit Monaco has launched a
new ‘Green is the New Glam’
campaign that looks to promote the
luxury destination as a sustainable,
cultural escape.

With responsible tourism a
major priority, the tourist authority
is looking to cut the principality’s
greenhouse gas emissions by 50%
before 2030, compared with 1990
levels, and reaching total carbon
neutrality by 2050. To ensure these
goals are reached, Monaco has
introduced several initiatives
encouraging tourists and locals
alike to be more eco-friendly.
Seventeen bike stations, a solar-
powered bus boat, 12 hybrid buses
and two Tesla-compatible charging
stations mean that eco-conscious
travellers can experience the
destination’s iconic roads and
hairpin bends in style while
reducing their carbon footprint. 

Monaco’s hotels are participating
in a ‘Smart+’ programme and the
authority has been running
‘Monaco Green Days’; a summer
initiative of tours and fun events
that showcase the principality's
sustainable activities.

TRS Coral a ‘Leading
Hotel of the World’

THE ADULTS-only TRS Coral
Hotel – found on Mexico’s
Yucatan Peninsula in Costa
Mujeres and scheduled to
open this autumn with the
Palladium Hotel Group – has
been added to The Leading
Hotels of the World’s 
cuarted collection.

The hotel offers 469 rooms,
each with a balcony or
terrace, whirlpool bath, direct
access to swim-up pools and
landscape views, with an aim
of offering ‘unexplored
luxury’. Butler service is
available for all guests as is
24-hour room service.
Reservations are now
available from November 1. 
Visit
palladiumhotelgroup.com 
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TYPIFYING THE luxury standard to be
found in Los Cabos and reaffirming the
Mexico region’s status as a premier
getaway destination are the recent
openings of three new five-star hotels.
The latest addition to The Viceroy Icon

Collection – an elite set of the hotel
group’s most standout properties – made
its debut in the shape of the Viceroy Los
Cabos, located in the heart of San José
del Cabo. The re-imagined 194-room
resort has undergone a series of
renovations and enhancements, with a
futuristic design that embraces the natural
beauty of water. New to the resort is a
beachfront pool and bar, vibrant lobby for
an upgraded arrival experience, new dining
venues and state-of-the-art fitness centre. 
The modern luxury brand offers its

guests unique, local activities including
learning to surf with a local pro, an
exclusive fishing with the chef experience,
scuba diving with underwater photography,
fluorescent night dives, and custom tequila
making classes. 
Perched upon a premier beachfront and

set within the master planned community
of Twin Dolphin, Montage los Cabos
features 122 expansive guestrooms, suites
and casas. It’s location incorporates 39
acres on the gentle waters of Santa Maria

Bay and, unique in the Los Cabos region,
features walk-in access to some of the
finest swimming, snorkelling and diving in
the region. The resort has three pools, two
dining venues, wellness programmes at
its signature spa, an array of fitness
offerings including biking and hiking trails
and Fred Couples signature golf course,
and ‘Paintbox’ children’s programme.
All-inclusive luxury comes as standard at

Le Blanc Spa Resort found on the coast of
the Baja Peninsula. Its accommodation
features all-to-wall marble flooring, in-room
pedestal tubs, ocean views and stylish
décor, along with 24-hour room service,
butler service and nightly turn-down service. 
Manuel Diaz Cebrian, European manager

for the Los Cabos tourism board, said: “As if
Los Cabos did not already have an array of
upscale hotel and resort brands, the beauty
and diversity of this unique destination
keeps attracting the opening of new hotels
and resorts. The philosophy of growth in the
destination is quality over quantity, as seen
by the opening of these three new luxury
hotels with more to come over the next 
few years.”
For further information agents can get in
touch directly with Manuel Diaz Cebrian by
emailing uk.rep@visitloscabos.travel or go
to visitloscabos.travel

One&Only makes its
debut into 

Southeast Asia
KERZNER INTERNATIONAL
Holdings Limited, the owner
of One&Only Resorts and the
Atlantis brands, has
announced the 
introduction of One&Only
Desaru Coast to Malaysia.  

A 128-acre beachfront
development, the resort will
include 42 suites, two luxury
suites and an exclusive four-
bedroom villa. This will be the
first One&Only in Malaysia as
part of the expanding
collection, as the brand looks
to continue to grow and
develop internationally. 

Michael Wale, CEO for
Kerzner, said: “As part of the
continued strategic global
growth of Kerzner
International, Malaysia is the
perfect location for the next
One&Only resort and for the
brand to enter Asia. We are
proud to have been selected
to operate the ultra-luxury
resort on Desaru Coast as
One&Only and we look
forward to announcing an
opening date in the near
future. We look forward to
continuing to introduce new
experiences for our guests to
discover and One&Only
Desaru Coast will offer a
magnetic hideaway, all
delivered with the warm and
authentic service that we are
known for.” 

Accessible from Singapore
Changi International Airport
and Senai International
Airport in Johor, Desaru
Coast is a new premium
integrated destination located
in the south-eastern region of
Malaysia, in the state of Johor.
Like all properties within the
collection, the resort will
place an emphasis on privacy,
providing a luxurious
hideaway, and will feature an
indulgent spa, fitness centre,
three restaurants, a bar and
Beach Club.
More information can be
found at
oneandonlyresorts.com

New five-star openings enhance the luxury
accommodation offerings in Los Cabos 

SCHEDULED TO launch in January 2019, The Nautilus Maldives will look to offer an ultra-luxury
experience based around a concept of ‘absolute freedom’ at its core. The private island’s 26 houses
have been designed with one to three spacious bedrooms, separate living room, expansive sundeck
and private pool and each will have a private House Captain to facilitate guests’ desires at every
stage of their luxurious getaway. There are three restaurants but dining is also available in
whatever location of the island takes a guest’s fancy. Situated within a UNESCO biosphere reserve,
the island’s surrounding natural reef is 15m from shore and an onsite marine biologist will be able
to facilitate aquatic expeditions for experienced divers to novice snorkellers. The spa and wellness
menu will showcase sunrise and sunset yoga, daily meditation and drop in spa appointments as and
when the mood carries. Visit thenautilusmaldives.com
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Zip over river & waterfalls to uncover the Bensley
Collection – Shinta Mani Wild
NESTLED DEEP within the wilderness of Cambodia’s South Cardamom National Park,
will soon be the Bensley Collection – Shinta Mani Wild; a new private sanctuary of 15
luxury tents scheduled to open for November 1.
Offering a radical new concept for a luxury tented camp experience, guests will arrive

at the gate lounge by road or helicopter, from where they can enjoy a unique adrenalin-
filled entry to the resort via a 380m zip line over river and waterfalls. For those
preferring a more sedate arrival, Jeep transfers are available.
Each of the 14 one-bedroom tents and one two-bedroom tent has been meticulously

designed and, with no official menu, culinary offerings under the direction of the camp’s
talented chef will include wild edible plants sustainably foraged each day from the forest
to accompany the best quality meat and seafood available. Guests are welcome to join
chef on his foraging expeditions and learn from his extensive experience. 
The private sanctuary has a range of adventures available; to the south east, guests

will be able to spend a day exploring the waterways of South East Asia’s last wild
estuarine ecosystem aboard a custom built expedition boat and equipped with kayaks.
Around the camp there are ample opportunities for mountain biking, hiking, wild
swimming and bouldering. To the north, guests will also have the chance to accompany
anti-poaching rangers and researchers as they check camera points and study the wild
forests and their inhabitants. 
Rates will start from USD$2,345 per night, inclusive of all food and beverages; all private

guided activities and excursions; unlimited spa treatments; a personal Bensley Butler; land
transfers from Phnom Penh or Sihanoukville airports and taxes. Helicopter transfers are
additional. A minimum three-night stay is required.
Go to shintamani.com/wild.php for more information.

Take luxury to the ‘Impression Club’ level at Zoëtry
Paraiso de la Bonita Riviera Maya 

First Luxury Collection
resort to debut on Corfu
THE LUXURY Collection, part
of Marriott International, has
announced the brand’s first
hotel on the island of Corfu
with the signing of Domes
Miramare. 

The beachfront retreat
has recently emerged from a
multi-million euro
renovation with new
contemporary suites and
luxury villas available. 

One of a trio of Domes
Resorts luxury properties in
Greece, Domes Miramare is
part of Greece’s recent
resurgence of luxury
hospitality properties and
further aligns the Ionian
island’s long-standing
appeal to sophisticated
global travellers. 

The adult-only resort will
convert to The Luxury
Collection from this month.
Anthony Ingham, global
brand leader for the
collection, said: “The
Miramare Hotel has a long
history of welcoming the
glitterati, and it’s heartening
to see this icon reclaiming
its rightful place as one of
the Mediterranean’s newest
and most luxurious resorts.
The stunning, multi-million
euro transformation will
ensure that this very special
resort remains the definitive
luxury destination for
decades to come.”

The resort’s collection of
Pavilion Suites, enjoy
beachfront locations with
private pools and gardens.
Suited for larger groups and
families (minimum age 16
years), the hotel is also
home to an exclusive area
available for private hire,
which includes two
expansive villas with pools,
along with other amenities. 

Domes Miramare is
located on Corfu’s eastern
coast, 17 km from Corfu
Airport, and 15 minutes’
drive from Corfu Old Town.
Rates start from 229 euros
per room per night.  
For further information go to
domesmiramare.com or
theluxurycollection.com

ZOËTRY PARAISO de la Bonita Riviera 
Maya looks to offer a new kind of getaway
experience focused on wellness, serenity
and romance.
Set on 670 yards of beach, this luxurious

boutique resort features the brand’s ‘Endless
Privileges’ concept across its 100 beachfront
suites, nine of which also comprise the new
villa-inspired ‘Impression Club’. 
‘Endless Privileges’ provides guests with:

no check in or check out times; private
chauffeured airport transfers; unlimited
worldwide calls and concierge service; all
day gourmet dining; unlimited cocktails
and specialty beverages; sunset catamaran
sail; Isla Mujeres shopping excursions by
boat; a 20-minute Thalasso Experience per
guest, per stay; traditional Temazcal steam
room ceremony per guest, per stay; and
complimentary greens fees at nearby
Grand Coral Riviera Maya.

The ‘Impression Club’ is the latest
addition to be found at this unique resort
offering a more secluded, villa-style
experience for discerning travellers seeking
the highest levels of luxury and service. 
These extra exquisite suites all offer the

‘Endless Privileges’ experience, and are
accompanied by a dedicated butler, an
open kitchen area with a private chef,
upgraded amenities, a designated infinity
pool with entry to a secluded and
exclusive beach area, plus two additional
Impression & Butler suite-only
restaurants, bars and more.
As well as the noted ‘Endless Privileges’

inclusions, guests can enjoy access to the
Chef’s Table for breakfast and lunch,
access to a private library and Elefante
Lounge, quality Frette linens, a large
private terrace with plunge pool and
outdoor shower in every suite. 
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A SHORT drive north of Copenhagen is the Danish Riviera; a long stretch of sandy beaches where
numerous luxury spa hotels can be found. Clients, looking to unwind, can indulge in the wellness facilities
at Kurhotel Skodsborg; offering massages, beauty treatments, and 16 different warming and cooling spa
experiences. Active guests can also take part in a cross fit programme which uses the Nordic waters of
the Baltic Sea. Further north is the Beach Hotel Marienlyst, the largest seaside hotel in Denmark with
views of the famous Kronborg Castle from Shakespeare’s Hamlet. Here old Nordic bath traditions and
exclusive treatments in its classic spa facilities combine to help bring guests closer to nature.

‘Wellness Bliss’ packages available at Mauritius’ Heritage Le Telfair
HERITAGE RESORTS has introduced a ‘Wellness Bliss’ programme at the re-opened and refurbished Heritage Le Telfair
Golf & Wellness resort, situated in Southern Mauritius.
The programme can be booked as an additional package on a seven-night stay. It starts with a consultation between

guests and the resort’s wellness director and includes one wellness experience a day, along with a host of opportunities
to both indulge in and learn from. Treatments include massages, private yoga, tai-chi or Pilates sessions, osteopathy
services and fitness plans with a personal trainer. Workshops are also on offer to advise on correct posture, breathing,
healthy eating and stress management. Guests also receive a plan to carry on their programme at home. 
Alongside the services offered on the ‘Wellness Bliss’ experience, guests can enjoy a healthy selection of food and drinks in

all restaurants of the resort and in-room amenities including a yoga mat and spa products. The package costs £45 per day.
For more information go to heritageresorts.mu/mauritius-hotels/le-telfair-resort

spaholidays

WHEN IT comes to spa holidays, many
people would not immediately think of a
small town in central Lithuania as an obvious
choice. They would be wrong.
Birstonas is roughly halfway between

Kaunas and the capital Vilnius (both of which
have good flight access from the UK) and sits
island-like in an ox-bow of the Nemunas
River, the country’s longest. The town is low-
rise, spotlessly clean and scattered with
modern street art and sculptures which
provides an appropriate setting for its health-
giving and health-rejuvenating reputation
which can be traced back several hundred
years, with its ‘modern’ establishment as an
official health resort in 1855.
No-one seeking the vast range of

treatments across the entire panoply of the
spa sector would be disappointed by what
Birstonas has to offer, much of it based on “a
philosophy that unites the five elements of
natural wellness – phytotherapy, hydrotherapy,
nutrition, exercise and harmony”.
There are several sanatoriums and luxury

hotel/spa/medical complexes, including the
Egles medical spa and hotel which offers a
choice of consultations by a doctor before
embarking on a programme of treatments

and therapies, available for both adults and
children aged from three. Two other luxury
hotel complexes are the Royal Spa Residence
and the Vytautas Mineral Spa, whose slogan
is “Recharge your body and put a smile on
your face”. For variety, the town features
smaller hotels and a choice of private villas
and apartments, restaurants, cafes and a
popular Bir-Bur-Bar licensed burger bar
with a separate children’s play area.
There is also a museum and the Nemunas

Loops Regional Park, riverside walks, cycling,
river trips, canoeing, mineral water springs
and a Tourist Information Centre in a
preserved wooden building which should be a
first stop for a first-time visitor to take
advantage of a wealth of local knowledge.
Apart from river trips, hot-air ballooning is

an option and can be organised by, for
instance, the Egles hotel which happens to
have a branded balloon.
Baltic Holidays offers a range of packages

which can be tailor-made and include stays
in Kaunas or Vilnius as well as holidays on
the Baltic coast. 
Details can be found at balticholidays.com or
for more destination information see
visitbirstonas.lt

Lithuania’s Birstonas bursting with a choice of spas – 
and some to spare by PAUL SCUDAMORE

BodyHoliday upgrades
spa facilities 

LOCATED ON the North
West of St. Lucia is the all-
inclusive BodyHoliday
wellness resort. 

Set amid tropical
gardens on the beachfront
and renowned for its
approach to health, fitness
and wellbeing, being
pampered is an everyday
experience at the resort. 

Upon arrival, guests will
receive a tailored schedule
according to their needs,
with daily complimentary
50-minute sessions. These
include massages, aloe
vera body wraps, Thalasso
Therapy and skin-specific
facials and more, all
designed so that each
guest leaves feeling
relaxed and rejuvenated.

The resort is currently
undergoing a multi-million
dollar refurbishment,
which will include the
complete renovation of all
33 rooms found in The
Wellness Centre. 
Visit thebodyholiday.com
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THERMAL YOGA sessions are now
available at the Grotta Giusti in
Tuscany, the only hotel in the world to
have an underground thermal cave
and hot spring lake as part of its spa. 
Yoga practiced in the natural warmth

of this underground labyrinth reputedly
amplifies sensations, aids concentration
and raises body temperature while
guests benefit from the therapeutic
effects of the cave’s thermal vapours. 
The water running through the Grotto

is rich in salt, sulphate, and alkaline
earth and comes out of the ground at
approximately 34°C. Its vapours
generate a steam bath that aids in the
effective treatment of respiratory,
circulatory, osteo-muscular, nervous,
and skin complaints.

Classes can be booked individually,
or guests can be booked onto the
hotel’s two-night thermal yoga
experience. This special package
includes a choice of scuba diving or
floating therapy in the underground hot
spring lake. The thermal yoga follows
the floating therapy or scuba diving,
with the experience topped off with an
Ayurvedic Massage. Guests on this
package will also enjoy full access to
the hotel’s thermal hot spring
swimming pools and bioaquam circuit,
fitness centre and guided morning hike. 
Rates for the two-night thermal spa

package start from 664 euros per
person based on double-occupancy,
including bed-and-breakfast
accommodation, one a la carte dinner

and one tasting dinner.
For further information email
booking@grottagiustiapa.com  

Jetset sees demand for Portugal grow
ACCORDING TO Jetset, the demand for spa holiday
packages in Europe is on the rise along with a particular
increase from the UK market in breaks to Portugal.
Chloe Smyth, product executive at the company, said:

“Portugal is no longer just your bucket-and-spade summer
destination, but is also the perfect Winter Sun destination for
relaxation, and is still one of our fastest growing destinations
for package bookings for all durations and budgets.”
West of Lisbon is Cascais, a coastal resort town known for

its sandy beaches and busy marina. Here, the five-star Hotel
Cascais Miragem has proven to be one of the operator’s top
selling properties. Designed for moments of pure relaxation,
the hotel recently opened a new state-of-the-art water
lounge complete with a 40m long pool and hydro-massage
circuit, a family pool and a relaxation lounge with a salt-lake,
Turkish bath, sauna and ice fountain. The operator hosted a
fam earlier this year, giving agents the chance to stay at
Hotel Cascais Miragem and to be among the first to
experience the Water Lounge first hand.
Another top-selling chain noted by the operator in

Southern Portugal is Grand Muthu Forte Do Vale which,
alongside Miragem, offers spa breaks and discounts for
longer durations.
The company will also be hosting a series of spa days for

agents. Two have already been held this summer including a
‘Mega Spa’ to celebrate Independence Day with two more
planned before the close of this year.
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LOCATED HIGH in the Andes and with piping-hot therapeutic
waters supplied by nearby and still active volcanoes, the Termas
Papallacta Spa and Hotel in Ecuador can be experienced as a day
visit or as a short break. It offers visitors five outdoor thermal
pools fed by natural hot-springs along with a range of natural
therapy treatments such as volcanic mud body wraps, thermal
steam cave immersions, aromatherapy treatments and
therapeutic massages. High quality cabin and bungalow
accommodation is available and it is located one hour from Quito’s
city centre. Prices start from approximately £150 per night for a
two person room or £200 for a large family room, sleeping up to
six. Visit termaspapallacta.com

Feel the rhythm and bass at the Hard Rock Hotel Tenerife’s Rock Spa 
HARD ROCK Hotel Tenerife has introduced ‘Rhythm and Motion’ at its Rock Spa; a fully immersive music-inspired spa menu
that utilises amplified vibrations, pressures and patterns, as the foundation to guests’ rhythmic centric spa journey.
This new experience – available across Hard Rock Hotels & Casinos – delivers bass vibrations rippling through the massage

table along with treble beats from above which sends pulses through the body to help leave guests energised and invigorated. 
Treatments include the ‘Wrap Mix’ and ‘Smooth Operator’. The Wrap Mix experience begins with a cleansing shot of

ginger tea to jumpstart the detox process, followed by a brisk, rhythmical Sweetgrass inspired dry brushing. Following
the detoxifying wrap, the 50-minute rhythm and motion massage and cleansing facial mask complete the treatment.
The two-part Smooth Operator treatment starts with the rhythmical Sweetgrass inspired dry brushing followed with a
wrap to hydrate and smooth the skin. 
A night in a Deluxe Silver room in January at the property starts at £220. The Wrap Mix is priced at £160 and The

Smooth Operator priced at £115. 
For more information visit hardrockhotels.com/tenerife

spaholidays
Grotta Giusti launches thermal yoga sessions in ancient on-site cave

S06 TB 1708 2018 Spa Holidays_Layout 1  13/08/2018  16:55  Page 24



S06 TB 1708 2018 Spa Holidays_Layout 1  13/08/2018  16:55  Page 25

http://www.amresorts.com/


AN OPENING date of December 1 has been announced for the multi-million dollar Kudadoo Maldives
Private Island by Hurawalhi. Comprising 15 over-ater ocean villas, the all-inclusive luxury resort offers
an ‘Anything Anytime Anywhere’ concept, 24/7 butlers, fine dining and personalised cuisine, private
experiences on land and sea adventures and spa treatments at the Wellness Retreat. Located in
Lhaviyani Atoll, 40 minutes by seaplane from Male International Airport, Kudadoo is available for adults
and children over the age of 15, unless rented exclusively. Prices begin from USD$3,300 per night. 
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Gran Canaria unveils new hotel concepts to suit demand
KNOWN AS the ‘continent in miniature’, holidaymakers to Gran Canaria can combine sunny
beach holidays with a visit to the well-known Maspalomas dunes, a short city break to
discover the historical heritage of Las Palmas de Gran Canaria, and authentic local
experiences in the north of the island.
The island destination has been updating its accommodation offering and infrastructure

with the creation of several new resorts - Meloneras, Amadores and Puerto Mogán – and
the introduction of modern hotels on long oceanfront promenades, together with new spa
and golf facilities. 
Playa del Inglés has adapted a slightly different approach; redeveloping its traditional

hotels into ultra-modern properties with stand out design and high tech features. Clients
might like to check into the adults only five-star Bohemia Suites & Spa, a member of
Design Hotels, located in Playa del Inglés and minutes away from the Maspalomas Dunes.
The resort features the Siam Spa and a 360° rooftop restaurant, ideal for a special meal and
a few drinks while enjoying the panoramic views. 
Also noteworthy is the Santa Mónica Suites Hotel located within the natural reserve of

Maspalomas Dunes and adults-only Gold by Marina in Playa del Inglés, with the beach just
down the road. Other recently revamped hotels in Playa del Inglés with good to excellent
customers reviews are Abora Catarina and IFA Buenaventura (both by Lopesan Group), THE
Anamar Suites, Caserío Hotel, Servatur Waikiki and Labranda Playa Bonita and Labranda
Marieta. Dunas Don Gregory in San Agustín has been been beautifully redone. 
The luxury offer in Gran Canaria has also been added to with the five-star Radisson Blu

Resort & Spa Gran Canaria Mogán, which opened last year and is reportedly very popular
with the British market. Also, just rebranded is the five-star Salobre Hotel Resort and
Serenity, with a strong focus on the three concepts of ‘Serenity, Local and Spirit’.
The capital city of Las Palmas de Gran Canaria is a well-known cruise port and a good

option for a winter sun city break. Holidaymakers can enjoy Las Canteras beach, the
character filled historical quarter, lively atmosphere of restaurants, terraces and
gastronomic markets and a range of new urban chic hotels; the newly opened Veitiuno
Hotel for example has tastefully restored one of the city’s historical buildings and offers a
roof top swimming pool with views to the Cathedral.  

Funway Holidays adds the Bahamas for winter Caribbean getaways
THE BAHAMAS is a newly added destination for Funway
Holidays and, with strong links to its Mexico & Caribbean
2019 brochure, is highlighting the many opportunities
available to clients looking for a winter escape to warmer
Caribbean climes.
Malcolm Davies, product destination manager for the

operator, said: “The Bahamas has a tropical climate, with
little variance in its year-round weather. The winter
months, October to April, are an ideal time to visit the
islands with daytime temperatures in the early-seventies.”
The operator is offering seven nights in Gran Bahama

staying at the Flamingo Bay Hotel & Marina on a room only
basis with prices from £1,060 per person including flights
with American Airlines from London via the USA. Travel is
based on two adults sharing and departing December 12. 
Davies added: “This is a reasonably priced alternative to

the larger resorts on the island. It features all the standard
facilities including the largest pool on the island. A
favourite spot of mine is the nearby Port Lucaya
Marketplace, with its colourful variety of shops and
restaurants and just a short water taxi ride away.”
Go to funway4agents.co.uk for more details.

Dive into Malta’s
Diving Trail

WITH 2,957 hours of
sunshine a year, Malta’s
capital of Valletta is one of
the sunniest cities in Europe
making it a good option for
those seeking a continental
city break with guaranteed
blue skies.
The Malta Tourism

Authority launched a new
Diving Trail around the
Maltese Archipelago. The
second in a series of themed
‘Trails’, visitors can use the
map as an underwater
hotspots guide during their
time on the islands. 
The Archipelago has long

been a favourite scuba
destination for travellers
and the trail showcases
locations that are suitable
for beginners and
experienced divers.
Repeatedly voted second
best dive destination in the
world, the waters around the
Mediterranean Islands of
Malta, Gozo and Comino
offer clear blue sea and an
abundance of reefs, caverns,
caves and WWII shipwrecks. 
For more details go to
maltauk.com/divetrail
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wintersun
Prestige Holidays enhances winter
programme to Canaries
PRESTIGE HOLIDAYS has added Fuerteventura to its Canaries
programme for winter 2018/19. The operator is featuring five
handpicked hotels in the destination and has expanded its Tenerife
offering with the inclusion of four more hotels on the island.
With the addition of Fuerteventura, the tour operator now features

six of the Canary Islands, which are included in a new-look
standalone brochure, with a distinctive bright pink cover.
Based on a December 10 departure, holidays to Fuerteventura

lead in at £642 per person for a seven-night holiday to H10 Ocean
Dunas, including Gatwick flights with easyJet, private transfers
and accommodation with breakfast. The price includes an early
bird discount of £75 per couple if booked by October 31 and is
based on two people sharing a standard room.
David Skillicorn, the company’s general manager, said:

“Fuerteventura is a welcome addition to our Canaries portfolio and
seals our position as specialist to the destination. The second largest
of the islands, it offers huge appeal as a winter sun destination with
an impressive 152 white sand beaches, exceptional watersports
facilities and natural UNESCO listed attractions. We’re confident the
five properties we’ve selected including established luxury brands
such as Sheraton, H10 and Melia will prove as popular with our
clients. Last winter, we enjoyed strong sales to the Canaries and with
the islands’ popularity set to continue, we’re encouraging early
booking to ensure customers secure the hotel of their choice – and of
course to make the most of the early booking offers”. 
For more information visit prestigeholidays.co.uk or call 01425-480400.

Gambia Experience introduces four-star
African Princess 

THE GAMBIA Experience is now taking bookings
for holidays departing from January 1, 2019 for
the African Princess Beach Hotel, due to open in
The Gambia at the end of this year. 
The new four-star resort is located in South

Kotu alongside a long stretch of sandy beach
and, unlike any other hotel in The Gambia, will
offer several swim-up guest rooms and terraces
over the water. Seven-night packages start from
£983 per person including flights, 20kg luggage,
in-flight meals, transfers and breakfast. Half-
board is also available for a supplement.
The operator has also introduced a ‘Taste of

African Birdlife’ tour. The new two- or three-day
adventures are directed toward amateurs but
open to all and offers an introduction to the
destination’s birdlife. Available on selected
departure dates and combinable with a resort
hotel of choice, minibus transportation along
with an English-speaking specialist bird guide
is included, plus all lunches. The maximum
group size is 15 and the tour supplement is
from £145 per person.
For more information call 01489-866939 or visit
gambia.co.uk
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We asked our staff the following question this week:

What “old person” things do you do?

Crossword:
Across: 1. FINNAIR, 5. CAM, 7. LUXOR, 8. GARDA, 9. SARK, 10. NUUK,
13. TOGO, 15. EROS, 18. KABUL, 19. IBIZA, 20. WAY, 21. CHELSEA. 
Down: 1. FALLOUT, 2. NAXOS, 3. AURORA, 4. RIGA, 5. CORFU, 6. MEA,
11. KAMPALA, 12. CRUISE, 14. GABBY, 16. SUITS, 17. ALEC, 18. KEW. 

Highlighted Word: ALASKA

Where Am I?: Vatnajokull Ice Caves, Iceland

puzzlesolutions

020 7834 6661

FOR CLIENTS planning ahead to dodge those winter blues, Explore is offering 15%
off many of its small-group and self-guided trips, departing from October through
to February 2019, when booked by September 3. As an example, New Zealand is a
firm favourite amongst the adventure specialists’ travellers and the long summer
days between December and February make it an ideal time to visit. With a current
saving of up to £940 per person, a New Zealand Adventure starts from £4,233 per
person on a twin share basis, including flights, 16 nights’ hotel accommodation,
two nights in a lodge, some meals and services of a tour leader/driver.
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