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ABTA HAS announced the launch of the second phase of its
‘Travel with confidence’ nationwide advertising campaign
which runs until the end of July. 

The campaign will specifically target 18-24 year old
holidaymakers, the consumer group most likely to be late
bookers, and will promote the association's ‘Travel with
confidence’ message, and highlight why customers should
‘Look for the logo’ and book with an ABTA member as they
navigate the late holiday booking period. 

Victoria Bacon, ABTA head of brand and business
development, said: “Our travel with confidence message
really underpins everything we and ABTA members do for

customers and is particularly important at the moment,
given uncertainties around issues such as geopolitics,
global terrorism and online holiday fraud. 

“We know from our own research that one in five 18-24
year olds (21%) are planning to go on a summer holiday but
haven’t yet booked it. This phase of our campaign will help
us to engage with these younger travellers, encouraging
them to book with an ABTA member and helping them to
get the holiday they’ve paid for. We would encourage all
members to get involved by using their ABTA logo and
branding to take full advantage of ABTA’s powerful public
brand recognition and the confidence this instils.”

AGENTS FROM across the country were invited on Silversea's Silver Explorer in the Port of Leith, Edinburgh to enjoy lunch and experience
the luxury line for themselves. Pictured getting ready for dinner are, from the left: Julie Nunes, Silversea; Natalie Dent and Jayne Hodge,
Trailfinders; Sarah Dooley, Silversea; Jo Cooper and Gary Coombes, Discover the World; Eleanor Rose Hopkinson, Footloose.
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Monarch adds 338,000 seats to selected routes on winter 2016/17 schedule 
MONARCH HAS announced additional flights for its winter 2016/17 schedule, with an additional 338,000 seats to
selected winter routes. 

New scheduled routes are on sale for winter 2016/17 including Birmingham to Innsbruck, Gatwick to Turin and
Manchester to Turin. The extended winter schedule also includes additional flights to many of the airline’s most
popular winter destinations including Birmingham to Larnaca, Leeds Bradford to Naples, Gatwick to Salzburg and
Manchester to Tel Aviv. 

The group's head of network development, Marjan Schoeke, said: “We'll be flying more than 2.5 million seats for
winter 2016/17, a 14% increase on last year’s winter flying programme. The release of new routes and additional flights
for winter 2016/17 is great news for our customers as it provides them with 338,000 more seats to the most popular ski
and winter break destinations.” 

Further ski routes and additional flights will be added during the course of the summer.
For more information visit monarch.co.uk
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PARIS PALS...AccorHotels hosted a recent fam trip to Paris
with 12 meeting and events agents to showcase the sights as
well as its event spaces. Highlights of the trip included a
sunset cocktail on the terrace of the Pullman Paris Tour Eiffel
and an exclusive boat trip on the River Seine. Pictured enjoying
the sights are Philippa Scott (right) from Zanna Events and
Yvonne Newman from Unique Attitude UK.

New collection of coastal voyages 
for 2017/18 from Hurtigruten  
HURTIGRUTEN HAS unveiled the latest collection of
coastal voyages in its new brochure, taking bookings 
for 2017/18. 

The new offering includes a fleet of 12 ships and
covers 34 ports along the Norwegian coastline. A range
of classic voyages are available, from a 12-day full round
trip and an 11-day Norwegian discovery voyage ending in
Trondheim, to a seven-day Voyage North and six-day
Voyage South. 

Guests can broaden their horizons with the line's
expedition teams – whose purpose it is to add a new
dimension to each voyage with their wealth of
knowledge, while the company's new culinary concept,
Norway’s Coastal Kitchen, offers ingredients 
sourced both from the sea and from local farmers along
the routes.

Prices for a 12-day Classic round-trip voyage from
Bergen lead in at £947 per person, while a six-day
Voyage South itinerary leads in at £554. 

Meanwhile, the company has announced the setting
for the christening of its new ship, MS Spitsbergen. 

Scheduled to take place on July 6, the ceremony will
see the new explorer ship christened under 
Norway’s midnight sun, with the port town of Svolvaer as
a backdrop.  

Named after the largest island in the Svalbard
Archipelago, the vessel will start its first season in
Norway before alternating between sailings along the
Norwegian coastline and polar expeditions. Guests will
be able to join her on a range of voyages, including In
the Wake of the Vikings, which sails along the Viking
trail, from Bergen via the British Isles to Iceland,
landing on several of the beautiful islands in the North
Atlantic Ocean.
For more information visit hurtigruten.co.uk, or 
call 020-3582 6642. 

LUXURY RELAIS & Chateaux hotel, Le
Saint-James, has created an
exhilarating ‘Oxygen Package’ that
allows guests to experience Bordeaux
in two unique ways; cruising through
the city in a convertible car for the day
and taking in the region's views from
above by paragliding at the Pyla Dune.

Prices lead in at 1,685 euros per
person based on two sharing and
include two nights' breakfast stay in 
a deluxe guestroom, dinner (excluding
drinks) in the Michelin-starred
restaurant and the hotel's traditional
French bistro, convertible car rental for
a day, a 20-minute paragliding flight

above the Pyla dune and lunch at ‘Le
Petit Nice’ restaurant in Arcachon. The
deal is available until September 30.

The hotel features a cookery school,
heated outdoor swimming pool and 
a vineyard.
For more information or to book email
reception@saintjames-bouliac.com

Explore Bordeaux from both air and land with Le Saint-James’ Oxygen package 
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Entertainment portal from Virgin Trains
VIRGIN TRAINS has launched a complimentary on-board
entertainment service, which is streamed directly to
customers’ own devices.  

The new app, BEAM, gives customers access to a
selection of free entertainment through their own device
and offers around 200 hours of films, along with TV
episodes, magazines and games.  

BEAM content includes a selection of classic and new
films such as The Wolf of Wall Street, Breakfast at
Tiffany’s, Bridesmaids, Theory of Everything and
Despicable Me 2, as well as a mix of popular box sets and
TV series from House of Cards, Poldark and Fortitude. To
keep kids entertained, BEAM will have a separate section
for children, playing popular TV shows like Peppa Pig, Ben
10 and Horrible Histories. A selection of leading
magazines will also be available, including Newsweek,
Men’s Health, Top Gear, Total Film, Hello, Grazia, Living
Etc., Ideal Home and Marie Claire. 

The BEAM entertainment system will be complimentary
to all customers once they download the app from the
Apple or Android app store on their phone. And if
customers reach their destination before the end of the
film, BEAM will remember exactly where it left off,
allowing customers to finish their new favourite viewing
on the return leg.

Patrick McCall, the company's co-chairman, said: “The
new BEAM app will make our passengers’ journeys fly by,
feeling like they’ve arrived at their destinations before
they know it. We’ve worked really hard to provide a
fantastic range of entertainment to cater to all of our
customers’ tastes and are really proud to offer this service
that is the first of its kind to the train industry."

newsbulletin
Virgin Trains launches

new BEAM service
Resort flight check-in

from Jet2holidays
JET2HOLIDAYS HAS
launched Resort Flight
Check In - a hotel check
in service to offer
customers a hassle-free
end to their holiday.

The free service,
originally trialled in a
select few hotels in
Benidorm, has been
rolled out to further top
resorts and is now
available in 20 hotels in
Benidorm plus more than
40 hotels across Mallorca
and Tenerife.  

The process is simple;
the operator's reps greet
customers at their hotel
on the day of their return
flight and check their
baggage in on the spot.
The ground operations
team will then securely
transport the bags to the
waiting aircraft, carrying
out all the standard
security checks, leaving
customers free to make
the most of their last day
away without the worry 
of having to look after
their luggage.

Steve Heapy, CEO of
Jet2.com and
Jet2holidays, said: “We
are always looking for
innovative new ways to
enhance our service. We
are the first and only
operator to offer Resort
Flight Check In across
Europe and it means our
customers can enjoy a
relaxed and stress-free
end to their holiday with
us. People who have tried
it love it and we’re thrilled
that even more customers
will be able to take
advantage of it this year.”

Summer promo from
Paul Gauguin

PAUL GAUGUIN Cruises
has launched a summer
offer of $500 per-
stateroom shipboard credit
on any sailing through to
April 15, 2017 on The
Gauguin in Tahiti, French
Polynesia and the South
Pacific when booked
between now and July 30. 

As an additional bonus,
deposits have been
reduced to $250 per
person. The $500 per-
stateroom credit can be
used for spa treatments,
purchases in the shop or to
book a shore excursion on
The Gauguin. 

This bonus is in addition
to the line's current offer
of included round-trip
airfare from Los Angeles
on The Gauguin itineraries.
For details or to book call
020-7399 7691 or visit
pgcruises.com

Free entry to Yas Waterworld with Ferrari World tickets through DSD  
DOSOMETHINGDIFFERENT.COM is offering a free visit to Yas Waterworld with bookings for Ferrari World Abu Dhabi.

Valid for travel until the end of September, Ferrari World tickets are priced from £50 per adult and £44 per child. The
free ticket to Yas Waterworld is worth £49 per adult and £43 per child and must be used on the same day.

Ferrari World is the world’s first Ferrari theme park with high adrenaline rides and Ferrari inspired multi-sensory
attractions including Formula Rossa, the fastest rollercoaster in the world.

Yas Waterworld stretches more than 35 acres and offers more than 40 rides, slides and attractions. The water park has
five one-of-a-kind rides, including the world’s first and largest hydromagnetic waterslide. There is also a lazy river and
family-friendly slides and play areas.
For more information visit DoSomethingDifferent.com or call 020-8090 3890.
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NORWEGIAN HAS introduced new
competitive fares for its Premium
cabin on its low-cost flights from
Gatwick to the US. 

Passengers can now benefit from a
more affordable enhanced travel
experience with fares newly reduced
by up to 30%. From Gatwick, Premium
passengers can check in two 20kg
bags, benefit from fast track security,
No1 lounge access and priority
boarding. Premium passengers also
receive complimentary soft drinks,
spacious leather reclining seats with
46-inch legroom and premium meals
and unlimited beverages – all on the
new 787 Dreamliner.

The new Premium lead-in one-way
fares are now available to book for
summer and winter travel with Boston
leading in at £399 in winter and £449
in summer; New York from £419 in
winter and £499 in summer; Los
Angeles from £499 in winter and £579
in summer; and Orlando from £499 in
winter and £579 in summer. 

From October 31, the airline will
launch new twice-weekly low-cost

flights to Las Vegas where Premium is
available from £499. The US city
becomes Norwegian’s eighth long-
haul route from Gatwick in addition to

New York, Los Angeles, Boston,
Oakland-San Francisco, Orlando, Ft.
Lauderdale and Puerto Rico – which
resumes on November 2.

Tuxedo Money Solutions teams with
TGTG on new Escape travel card 
TUXEDO MONEY Solutions has partnered with travel
agent consortium, The Global Travel Group (TGTG), 
to implement its Escape Travel Money Prepaid
MasterCard programme.

Since February, 11 agency members of TGTG have
commissioned Tuxedo to integrate the Escape
programme. The partnership marks Global’s first
venture into the prepaid card market, and is set to
deliver significant returns for agents. The prepaid card
provider pays a commission rate to member agents on
all loads that take place over the life span of a card.

In addition, the company reports a 60% top up rate by
customers once the Escape card has been received.
Coupled with the stat that the average person now plans
3.2 holidays a year, meaning holiday currency is in
demand, there is a strong incentive for agents to sell 
the card.

Joanne Briggs, relationship manager at Tuxedo, said:
“The prepaid card market continues to grow around the
world and the value of prepaid cards in consumer travel
alone is expected to reach £36billion by 2017. For
travellers seeking a safer alternative to carrying cash
and a more convenient alternative to traveller 
cheques, prepaid satisfies the needs of both leisure and
business travellers. 

"Additionally, technology and innovation is presenting
unprecedented opportunities for the prepaid card industry.
Travel agents can tap into this profitable market to bring
about incremental income, and we wanted to introduce this
opportunity to The Global Travel Group.” 
For further information visit tuxedomoneysolutions.com
or call 020-3219 3103.

newsbulletin
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Norwegian reduces Premium fares by up to 30% to range of US destinations 
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Indonesia welcomes surge in demand following 
new flight launches & visa free policy for Brits
THE FIRST quarter of this year has seen the UK emerge as the leading growth
source market to Indonesia, with an increase of 28% on 2015 figures. 

The recent surge in arrivals follows the introduction of the visa free policy for
British nationals, as well as an uplift in flight capacity and the introduction of
Garuda Indonesia’s non-stop direct flights to Jakarta from Heathrow. 

March saw arrival figures of 27,437, which represents a growth of 40.58% on last
year’s figures for the same month and an upsurge of 44.41% against the target
arrivals. Combined with the increase witnessed in January and February,
cumulative growth currently stands at 28% and is set to continue further to a series
of marketing campaigns being carried out by Indonesia and its partners.

The Ministry of Tourism for the Republic of Indonesia is working closely with the
Embassy, Garuda Indonesia and tour operator partners to promote the destination
through a series of tactical campaigns to run throughout 2016 – including outdoor
media, digital marketing, print advertising, social media, direct marketing and
collateral production. In addition, the Ministry of Tourism has invested in branding
campaigns for 'Wonderful Indonesia' via several channels, including LED screens
and London taxi wraps.

Richard Hume, country manager for Indonesia in the UK, said: “We are very
pleased with the latest visitor arrival statistics. I strongly believe there is excellent
potential for continued growth from the UK market as Indonesia ticks all the boxes
and has so much diversity to offer the UK traveller. The Ministry’s policy to remove
the visa requirement for UK nationals has been extremely well-received as has the
introduction of new flights to the destination. We will continue to work closely with
our Indonesia family partners as well as the stakeholders to promote the
destination and increase awareness of all it has to offer.”

newsbulletin
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£10 child fares from
Eurostar

EUROSTAR IS offering child
tickets (ages four-11) for £10
one-way this summer, to help
parents replace school holiday
boredom with an exciting
European adventure.

The same low fare is available
in both Standard and Standard
Premier classes, for travel
between Ashford or Ebbsfleet to
Paris, Brussels, Lille, Calais or
any Belgian station. 

Tickets are on sale up to June
20 and are valid for travel
between July 4 and August 31 and
kids aged three and under travel
for free. 

Passengers can also make the
most of two-for-one entry to a
range of each city’s cultural
highlights by showing their
Eurostar ticket.
For details see eurostar.com/uk-
en/eurostar-deals/2for1

NEWS BITES
�  AIR PARTNER, the global aviation services group, has announced

that it will be launching a ‘Rio Express’ freight service that will
operate before and after the Olympic Games this summer. In the
run-up to the Games, Air Partner will have exclusive freight
availability on a weekly Sunday flight from Frankfurt to Rio de
Janeiro, starting on July 10 and ending on July 24. The return flights
will operate on August 25, 26 and 27.

�  CRUISE & MARITIME VOYAGES (CMV) has announced that the
24th British Ports Association Conference will be held on board its
classic ocean liner, Marco Polo in the Port of Dover for three nights
between November 2-5. The conference will cover a wide range of
topics surrounding maritime business and shipping development.

�  GERMANIA UK has announced a new partnership with Mark
Warner that will see the airline transporting holidaymakers from
Gatwick to Kos, Greece on its Boeing 737. 

�  INSIGHT VACATIONS has announced a Fly Free Offer on selected
departures across its European programme this summer. There are
88 eligible departures across 37 different journeys to choose from,
and both the operator's Premium and Luxury Gold itineraries
feature. The offers lead in at £1,425 for a September 10 departure
of Amazing Spain & Portugal. The nine-day journey takes in the
destinations' culture, cuisine and history and, in addition to free
flights, it includes eight nights of luxury five-star accommodation,
with breakfast, signature dining experiences, VIP transfers,
sightseeing, luxury coach transport and the services of a travelling
concierge throughout.

ON CUNARD’S newly rejuvenated flagship Queen Mary 2,
passengers will soon be able to enjoy an indulgent retail
experience with the partnership of the cruise line and high-end
lifestyle brand, Aspinal of London. The co-branded Cunard and
Aspinal collection on board will feature one of Aspinal’s most
iconic items, its refillable travel journal, alongside a range of
women’s designer handbags and purses, men’s wallets and
luxury leather gifts. The arrival of the QM2 in New York
coincides with start of New York Fashion Week 2016, with the
ship sailing past The Statue of Liberty arriving that morning.
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Summer savings from RSSC
REGENT SEVEN Seas Cruises is offering customers 
a special summer saving to celebrate its upcoming 25th
anniversary which takes place in 2017.

Celebrate This Summer means customers can choose
from a selection of European sailings with up to 25% off, plus,
on selected itineraries they will also receive an upgrade from
a Deluxe Veranda Suite to a Concierge Suite for free. 

Cruises in the offer range from seven- to 14-nights,
departing up until November 2.

The line is encouraging customers, past and new, who
are celebrating their own milestones to join them on board
and experience the destinations including the Adriatic coast
and eastern Mediterranean sailing from the romantic city of
Venice; the western Mediterranean from Barcelona on the
recently upgraded Seven Seas Navigator; or itineraries
sailing the culturally rich Baltic Sea.

Meanwhile, July will see another big celebration for the
line when they welcome its most luxurious ship, Seven
Seas Explorer. 
For more information visit RSSC.com/specials or 
call 02380-682280.

with Eileen...At home
What has h

omeworker Eile
en

been up to this month?

HAD SOME wonderful news at the beginning of this
month - the arrival of my first granddaughter! I
received a call around 04:00 in the morning from

my son who lives in Sydney, Australia with the good
news.

A couple of hours later, I received a photo of the baby
on my phone and later that day I saw her for the first
time on Skype. Isn’t technology wonderful? Just wish
that Skype had a ‘cuddle’ mode!

I have clients, who like me, have a son living in Sydney
and they make a trip there every few years. A few weeks
ago, they called to ask me to check flights for their next
trip in November. As they stay with their family, they only
ever book the flights and never book accommodation.
However, while chatting to them, I told them about my
last trip to Oz and how I’d taken the opportunity of adding
on a trip to New Zealand while there.

I suggested that perhaps they should consider doing
something similar rather than just staying in Sydney
each time they go. I was obviously persuasive as a few
days later, they called me to ask if I could arrange a side
trip to Tasmania for a few days while there. After some
discussion and recommendations from me of where to go
and what to see in Tasmania, that ‘few days’ ended up
being a week! Including the flights, it resulted in a
booking of £8.5k.

I recently attended a Caribbean Tourism Organisation
roadshow held at a local hotel in Essex. After the
welcome drinks, we took part in speed training sessions
with representatives from several hotel groups, tourist
boards and airlines, followed by a hot Caribbean style
buffet. During the short training sessions, suppliers gave
out raffle tickets to those agents who asked good
questions or showed particular interest and, at the end of
the evening a prize draw was held. Agents with winning
raffle ticket numbers then took part in a fun ‘Deal or No
Deal’ style game with some great prizes including an all-
inclusive holiday to Tobago with BA flights. It was a really
enjoyable and informative evening and if you have a
similar event in your area, I would suggest you try to go
along as I’m sure you’ll enjoy it and learn a lot.

by EILEEN SAUNDERS of Travel Counsellors 
To respond to any of Eileen’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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2017 preview brochure from GRJ
GREAT RAIL Journeys has issued its Europe & UK Preview
2017 brochure showcasing a snippet of its expansive
European catalogue. The preview collection of European and
UK-based destinations offers a variety of culture and
heritage, with more than 60 tours detailed in the brochure.

The escorted group tour operator has launched three
offers for rail travellers - no single supplement on selected
tours; savings of up to £100 per person; and 50% off UK rail.

Offers are applicable on selected holidays when booked
on or before August 16.

Tours included in the early booking offers include an
eight-day 'Wengen & the Jungfrau Express' from £1,495; 
a ten-day 'Roses, Cadaques & the Catalan Coast' tour from
£1,595; and a ten-day 'Select’ tour Sirmione on Lake Garda
from £1,695. 

All tours include the services of a dedicated UK tour
manager, hotel accommodation, local guides, 
a comprehensive programme of excursions and many meals
in the hotel and at local restaurants. 
For more information or to book visit greatrail.com

Three family-themed charter cruises
from European Waterways
EUROPEAN WATERWAYS has introduced three family-themed
charter cruises, scheduled for this summer, which are now
bookable by cabins, with guaranteed departures when 
a minimum of three passengers book up to two cabins.

The company also offers £200 off for guests aged under 18,
providing the opportunity for small families to take advantage
of its family-friendly itineraries in different regions of France.
The three hotel barges participating in this offer include L’Art
de Vivre, departing on August 7, Anjodi departing on August 14
and Panache departing on August 21.

Prices for the six-night, family-themed cruises start at
£2,790 per person, based on double occupancy, and are all-
inclusive, including admission to all the family attractions on
the itineraries. For more information visit gobarging.com or
call 01753-598555.
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Fancy a fam?
The Barbados Tourism Marketing
Inc. (BTMI) has teamed up with
British Airways to offer agents the
ultimate chance to win a spot on a
mega fam in September. 

To be in with a chance of winning a
place, agents need to make as many
bookings as possible to Barbados from
now until August 15, for travel up to
December 15. Entrants will be placed
into a prize draw and can secure
multiple draw tickets by making more
bookings. For more information and to
book visit bookbarbadosandfly.com 
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GOAL!...AmaWaterways is offering agents the chanceto win a meal out for themselvs and up to 11 teammates when they make a ‘hat-trick’ of river cruisebookings on 2016 European river cruises during theEuropean Championships, which runs until July 10.Bookings should be emailed to
agency.sales@amawaterways.co.uk. Pictured promotingthe incentive is the company’s Simon McDermott andAmanda Elgie.

Booking incentives
� Travel 2 is giving agents the chance to win
one of four £150 T2 Rewards Card credits
as part of its latest campaign – ‘Gratifying
Flying with KLM & Air France’. The
operator has teamed up with the airlines to
showcase their extensive route network of
destinations across the world. Agent winners
can spend their £150 T2 Rewards Card
credits in more than 50 top High Street
shops. To be entered into the prize draw,
agents need to make a qualifying booking
with KLM or Air France flights before June
30. See travel2.com for more information.

� Agents can ‘Celebrate the Joys of Summer’
with Haven's new summer incentive offering
a £5 Love2Shop voucher for every summer
booking at one of its 36 holiday parks, as well
as the chance to win £50 worth of
Love2Shop vouchers every week. Bookings
must be made by July 31 for stays during
July and August. Agents can claim the £5
Love2Shop voucher by visiting
BourneLeisureSales.co.uk and logging their
booking, which must be for a minimum three-
night stay, before August 7. For the chance
to win £50 worth of Love2Shop vouchers,
agents can take part in weekly competitions
on the company's website and the Brainz
Agent Hub Facebook group.  

� Gold Medal is giving agents the chance to
earn double Farebank Rewards to spend at a
range of High Street shops including Boots
and Topshop when booking a Dubai package.
Agents should make a booking to Dubai
including flights and a minimum of three
nights’ accommodation (departing up to
September 30) before June 30. 

� Shearings Holidays is giving agents the
chance to earn £15 per passenger for every
river cruise booking that they make by June
30. Agents should send booking references to
sales.support@shearings.com with the title
‘Shearings River Incentive’ before July 7 to
qualify. Deals include a 17-day ‘Spectacular
Danube to the Black Sea’ from £999, with
savings of up to £970 per person, and a ten-
day ‘German & Swiss Rhine’ River Cruise
from £799, with savings of up to £330. Call
0844-824 6359 for details.  

agentbulletin
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FOR A LIMITED time, travellers
booking eligible 2017 Rocky
Mountaineer packages of eight days or
more can receive added value credit of
up to £550 per couple to enhance their
Western Canada and Pacific
Northwest adventure.
The additional credit can be applied

to extra hotel nights, sightseeing,
gourmet dining or even an Alaskan
cruise as part of the company's 'Rail
& Cruise' packages.

One eligible itinerary is a nine-day
Northern Explorer package, which
includes the enhanced Rainforest to
Gold Rush route which launched this
year, and provides guests with an
exclusive look at some of the most
spectacular views in British Columbia
and Alberta.
The early booking bonus is in effect

now until August 26 on eligible new
2017 bookings, and is applicable for
select travel dates. 

For more information or to book visit
rockymountaineer.com
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SUNSET SMILES...The Association of Women Travel Executives (AWTE) kicked off this year's ITT conference with the first official drink of
the event, treating AWTE members and female ITT delegates to sunset cocktails in the lobby terrace at the Hilton Tel Aviv. Pictured from
the left are: Rachel Baskerville, Travlaw; Lisa Pattison, Towergate Insurance; Melissa Hobson, Rooster PR; Rivka Hawley, Travlaw; and
Fiona Kosmin, Holiday Extras.

ANATOLIAN SKY Holidays has expanded its portfolio of destinations with a new Greek
Islands brochure for summer 2016, which includes a variety of options for visiting both the
mainland and islands. 
The brochure features a range of new cruises, as well as tailor-made trips and island-
hopping holidays.
The operator's managing director, Akin Koç, said: “The Greek Islands offer so much in

the way of history, culture and authentic experiences that we feel sure they are
destinations that will be very popular with clients who have already travelled with us
elsewhere in the Mediterranean. All of the hotels, resorts and cruises have been carefully
selected to ensure they offer the very best for our clients. By offering multi-centre holidays,
cruises and a choice of escorted tours, alongside more traditional beach holidays, we hope
that those who have never been to the region before will find opportunities to sample its
many charms.”
The programme features a wide range of hotels across the islands and mainland, from

intimate boutique hotels to large, luxury resorts. 
As examples, La Mer Deluxe in Santorini is an adults-only hotel close to the beach

resort of Kamari, offering a wide range of facilities and services including a spa, sauna,
Turkish bath and two swimming pools. With 45 rooms, the luxury five-star hotel offers an
intimate atmosphere and is within easy reach of Santorini’s attractions. Prices start from
£819 per person for seven nights.
Alternatively, the five-star Aqua Blu Boutique Hotel & Spa offers luxury accommodation

and a state-of-the-art spa on the Northern Lighthouse Peninsula of Kos Harbour, adjacent
to the white sands of Lambi Beach. A short road connects the harbour to the historic town
of Kos, with its shops, museums and waterfront restaurants. Prices for seven nights lead
in at £649. 
As well as adding to its programme of yacht sailing itineraries, the operator has also

introduced two new trips to Greece’s Dodecanese islands on traditional gulets, with prices
from £499 on full board. For details see anatoliansky.co.uk

Anatolian Sky launches first Greek Islands brochure for summer
Fly to China from £7

plus taxes
TIANJIN AIRLINES is
offering a promotional fare
to celebrate its first UK
service to China 

The carrier will
commence flights to China
on June 25 with a ‘lucky’
promotional fare of £7 one-
way plus taxes. The offer is
applicable on the first two
flights departing from
Gatwick (June 25 and 29)
and, including all taxes,
the £7 promotional one-
way fare will cost a total of
£206, with return fares
from £9 plus taxes (£332). 

The new service will
operate every Wednesday
and Saturday on an Airbus
A330-200 aircraft with 18
Business Class and 242
Economy Class seats. 
For more information visit
tianjinairlines.co.uk 

Rocky Mountaineer rewards travellers with booking bonus
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Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, June 23rd. Solution and new puzzle will

appear next week.

The winner for 3rd June is Varuna Gandhi, Greaves Travel

in London.

June 3 Solution: A=1    B=2    C=3    D=7

Number: 024

Across 
1. Travel company with a Sunny Heart logo (6,4)
5. Popular Red Sea resort (5)
6. Swedish city (5)
8. State capital of Texas (6)
10. Seventies band who recently sang together

again after thirty years (4)
13. Jorge Chavez International airport serves

this city (4)
14. The only US state located in Oceania (6)
16. West African country (5)
18. Capital of Morocco (5)
19. England's football manager (3,7)

Down 
1. London location of the Queen's recent

Patron's Lunch street party (3,4)
2. County with a Giant's Causeway (6)
3. Scenic Italian lake (4)
4. Flag carrier of the Netherlands (3)
7. Star sign represented by The Scales (5)
9. Polynesian island nation (5)
11. Jennifer, appearing in Mother's Day at a

cinema near you (7)
12. Popular European city break destination (6)
15. Pulteney Bridge is an iconic landmark in this

city (4)
17. Heraklion International airport code (3)

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Travagram. 
Please see page 26

Crossword

Su Doku

N
um

be
r: 

02
4

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D

Aerial Imps Deans Flee
In the shape of a boat hull, this hotel offers

panoramic views of Paris. Centred between two

main avenues leading from the Arc-de-Triomphe at

the Champs-Elysees to the Arche de la Defense on

the other end, the new property is set in front of

Takis water mirror fountains and offers direct

underground connection to the city centre.

TRAVAGRAM
SPONSORED BY 
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Andy Stark, managing director of The Global
Travel Group, looks at how agents can stay one
step ahead of the competition....

The annual Global Travel Group conference
took place in Dubai last month with more
than 180 of our agent members in

attendance, along with our key supplier partners.
The conference was shaped on agent feedback
featuring ‘How to get ahead’ and ‘How to make 
a difference’. 
The response has been incredible and I’d like to

thank everyone for coming and for contributing to
its huge success.
A number of the sessions focused on online

marketing, social media and building an engaging
website, which were all well-received. But, whilst
the travel industry has been embracing online
marketing and social media for many years, the
big debate looked at what’s next - and what more
we can do to stay one step ahead of our
customers in order to predict their booking
preferences? Judging by the comments from
agents it seems that this type of advice and
insight is invaluable. 
So building on that, what are the key take outs

that we should all be focusing on in this area?
It’s vital to get your social media right so that

customers continue to come back to you when
planning their next getaway. 
Facebook, Twitter and Instagram are great

platforms for sharing the latest deals, running
competitions and reinforcing your skills as
specialists. 

Once you have a captive audience, the key is to
ensure it works for you. Whilst pushing the latest
deals is great, be sure to maintain a balance by
letting your expertise and the team’s
personalities shine through. By maximising social
media, agents can demonstrate their insight,
knowledge and skills that make booking through
an independent specialist an 
invaluable experience.
Agents should take the time to invest in their

email marketing. Do your research on the best
dates and times of day to send them to maximise
open rate for emails. And again, whilst updates
on the latest deal will catch the eye of many,
customers are looking to you for your insight. 
A review following a fam trip and some amazing

pictures can do just the job in terms of
highlighting this.
And finally, don’t forget to move with the times

in terms of your website. Whilst the prospect of
revamping can seem daunting, the rewards really
do outweigh this. 
With more online searches now taking place on

mobile devices than computers, it is key to make
sure that your website is mobile optimised.
The team at Global HQ are always on hand with

the latest marketing tips and can even point in
you the direction of some of our trusted partners
that specialise in these areas so please do get in
touch to build on your offering. 

"Whilst the travel industry has been embracing online marketing and
social media for many years, the big debate is what more we can do

to stay one step ahead of our customers in order to predict their
booking preferences?"

bulletinbriefing

www.travelbulletin.co.ukJune 17 201612

Industry
Insight
by...
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Coming out would affect my bespoke business very badly I
feel, plus my standard of living is way better now than ever
before. Oddly, I didn't want to be in Europe in the first
place, but now we are in it is far better to stay in.

Heidi Kemsley, Travel Counsellors

“ “

I do not want to become a province of the United States of
Europe. We have run our country pretty well over the last
1,000 years without any help from the EU - and we can run it
again without their interference.

Richard English, Retraining

““

The launch of Travel Bulletin’s online polls resulted in a huge amount of feedback on our first
poll question - Should the UK remain a member of the European Union? Overall, results show
that approximately 66% of you who voted in our online poll were in favour of remaining part of
the EU. Here’s a brief insight into what some of you think...

pollbulletin

This is not about the economy, nor is it about immigration.
Citizens of the EU choosing to live and work in the UK is
not immigration, but movement within existing
parameters. The lack of public services, i.e.
hospitals/schools/housing etc is a failure of management
on the part of our government. These EU citizens are, in
the main, working and paying tax and NI, which is what
funds our public spending. They are not a burden, they are
contributors, just as every other working person is. But the
main reason for staying in is the long-term stability of
Europe, with no more wars. Everyone should go and stand
for ten minutes in a Concentration Camp, or a WW1/WW2
cemetery and just look around. That's what we want to
avoid, at all costs. Yes, the EU is a badly managed
proposition, but it will improve over time. It will improve
quicker if we remain involved. Leaving will hurt, but not
destroy the EU political project, and we will be left as
spectators, looking in. Not a good idea.

Chris Bailey, Baileys Travel

“
“

Travel is about welcoming people, not putting up
barriers. We'll find a way to keep immigration to a
sustainable level within the EU in time, as other
nations such as France and Germany have similar
problems to us with numbers, so a completely open
door policy will not work for long without too much
public unrest, but immigration is not a good reason
to leave the EU.

Derek Small, 
The Flight Centre, Greenwich

“

“

We are a European country and I am NOT a
little Englander! The EU needs to change but
if we leave, the pound/euro rate will probably
fall to a new low, making holidays in Europe
much more expensive, which will harm
many operators.

John Dixon, Prestige Holidays 

““

If we pull out of the European Union there is a danger that the ugly
head of visa's may appear for travelling to Europe. I know people
will say that will never happen, but if we pull out of the free trade
agreement and introduce visa's for everyone coming to the UK, the
EU will retaliate; Spain and Greece may not like it, but they will
have to go along with the majority of nations in the EU. We in the
travel business need more visa's like a hole in the head.

Patrick Doyle, Bawtry Travel Worldchoice

“ “

There are a lot of things that need changing and we
can do a better job from the inside. The whole truth
is that this is the most important vote of our
lifetime. It is not really for us but our kids and
grandkids' future. I just wish that the politicians
would stand up and tell us the truth; that they do
not know what will happen because it has never
happened before.

Richard Abery, Spitfire Travel

“

“

Leaving will give us freedom to control our national borders,
freedom to make stronger trade deals with other nations outside of
the EU, freedom to save the NHS and, most of all, freedom to
restore British customs and traditions.

Ally Case, Travel Counsellors

“ “

In the long term I feel we can trade better as a single union rather
than be dictated to by Brussels!

Jan Buchan, Travel Counsellors
“ “
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Uniworld hosts
snapshot webinars 

UNIWORLD BOUTIQUE
River Cruise Collection
recently provided product
insights and information to
agents through a series of
snapshot webinars.
Hosted by David Chidley,

national sales manager for
the cruise operator, the
15-minute webinars
enabled agents to pose
direct questions live, in
real time with each
webinar themed around a
different area of interest
for agents who sell river
cruises.
Appreciating how

difficult it can be for busy
agents to attend trade
events and participate in
webinars, the operator will
also be hosting the bite-
sized snapshot webinars
on its YouTube channel.  
For more information go
to uniworld.com

GDS GENIE, the first online resource
dedicated to GDS training, has now
launched. The new portal, which helps
agents become proficient in the three
main GDS systems – Galileo,
Amadeus and Sabre – is a one-stop
shop for GDS training, and fills a gap
in the market as a resource that helps
agents upskill, particularly those who
are new to the profession.
The system is the brainchild of

travel trade training and social media
expert Bruce Martin, who said: “A
career in travel is much sought-after
and many jobs are advertised asking
for GDS experience, but it’s not easy
to get official training from GDS
companies unless you already work in
travel; it’s a Catch-22 situation. GDS
Genie enables people to learn how to

use GDS via a high-quality ‘emulated’
platform. Learning a GDS increases
the chances of candidates getting job
offers and means they can hit the
ground running.”
The only online portal to solely

focus on GDS training, it will target
those looking to forge a career in the
travel industry, as
well as experienced
agents who would
like to upskill.  “Some
companies sell it as
an add-on to their
core business
offering, so we’ll be
different,” Martin
explained. “I have
more than a decade
of experience selling

GDS courses, which are in hot
demand. The travel industry is so
popular and competition for jobs is
tough, so knowing how to use a GDS
can really boost someone’s chances of
getting ahead.”
Visit gdsgenie.com for more
information and to access the portal.

PICTURED ENJOYING a post showcase excursion on Prickly Pear Island (a small island just off
Antigua) are, from the left: Justine Egan, DNATA; Ken Batra, Travelup/Holiday Genie; Josh Peacock,
Tropical Sky; Arlene McJury, Truly Travel Ltd/ Teletext Holidays; Magda Gozdalik, Letsgo2; Malcolm
Davies, Funway Holidays; Darren Parry, Secret Escapes; and Jean-Marc Flambert, Antigua and
Barbuda Tourism Authority. 

GDS Genie out of the bottle: new online training
portal launches for agents

Business-to-business travel event showcases Antigua and Barbuda
THE THIRD Showcase Antigua and Barbuda took place at the Jolly Beach Resort & Spa in Antigua last month. 
The showcase is a one day, business to business, travel industry event organised by the Antigua Hotels and Tourist

Association and the Antigua and Barbuda Tourism Authority, and offers wholesalers and operators the chance to meet for
pre-scheduled appointments and conduct business with suppliers in Antigua and Barbuda, as well as the regional tourism
industry. 
The event attracted more than 50 major tour operators from the UK, Europe and North America and provided the

opportunity for visitors to discuss business partnerships directly with hotel owners and tourism industry suppliers.

training
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CYPLON HOLIDAYS recently hosted a five-star fam trip, flying out from Heathrow with Aegean Airlines
with stays at the Grecian Park in Protaras and The Amathus Beach in Limassol. Pictured at the Capo
Bay Hotel in Protaras overlooking the Famous Fig Tree Bay are, from the left: Nicole Pridham,
TravelWorld; Vivienne Lowery, Meadway Travel; Lynda Betsch, Aegean Airlines; Anne Roberts, East Of
England Coop; Rebekah Goenaga, Oakhurst Travel; Tricia Boetti, Travel PA; Stephanie Robins, Cyplon
Holidays; Julie Bridges, Peakes Travel Elite; Samantha Bell, Sharm Travel; Bethan Hall, TravelHouse;
Amanda Smith, Case Olden Travel; Melanie Herr, Coop Personal Travel Advisor. 

training

Top Gear does
KwaZulu-Natal

FOR A training session with
a difference, agents wanting
a fast paced tour of
KwaZulu-Natal should tune
into BBC One’s Top Gear. 
Available on BBC i-

Player, the show’s second
programme featured its
new cast, together with
guest stars Tinie Tempah,
Sharleen Spiteri and
Seasick Steve, as they
explore the South African
province as part of the
Ultimate SUV Challenge. 
After taking in the sites

of urban Durban, with its
new-look beach front; the
speed-stars head off-road
for an impromptu SUV
safari, getting up close to
giraffe, zebra and
wilderbeast; before making
their way into the
Drakensberg mountain
range and across the Sani
Pass into Lesotho.   
Natalie de la Porte,

trade marketing
representative for the
regional Tourist Board of
KwaZulu-Natal, said: “With
such hype surrounding the
BBC Top Gear show, it’s
brilliant for us to showcase
our province to such a
huge international
audience. KwaZulu-Natal
is certainly the perfect
destination for testing an
SUV’s capabilities as it
combines city, coast and
mountainous countryside
all in one.”   
For more information head
to zulu.org.za or 
visit bbc.co.uk
/programmes/b006mj59
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activity&adventure

CALIFORNIA HAS seen huge increase in airlift over the
last two years, now home to five gateway cities from
the UK and Ireland. In 2015 four airlines announced

increased frequency or new routes, while 2016 has seen new
direct services from Heathrow - San Jose with British
Airways, Dublin – Los Angeles with Aer Lingus and
Manchester – Los Angeles with Thomas Cook. This year
Wow Air launched indirect services from Gatwick, Bristol and
Edinburgh to San Francisco and Los Angeles via Reykjavik,
with prices from £145 each way. This exciting growth in
flights means there are now approximately 135 flights per
week to California. It has never been easier for your
customers to travel to the Golden State and at such
competitive prices too.

THE GEMS WE LOVE
Despite being one of the world’s most well-known holiday
destinations, California still has the ability to surprise, with
plentiful gems to uncover. Think hidden islands off the
central coast, camping in the desert wilderness and
panoramic ocean views from secret tree-houses. 
The much loved Highway 1 coastal route is the ultimate

road trip holiday, but we challenge you to surprise your
customers with new, adventurous ideas beyond the usual
itinerary offerings.
Beyond the state’s many popular amusement park

offerings lies a natural playground for all ages, just waiting
to be explored. Southern California is perfect for families
looking to sample surfing, kayaking and diving whilst
enjoying beautiful beaches. Customers looking for
adrenaline should head to San Diego where they can soar
above the Pacific Ocean in a hang glider. Inland, the stunning
desert landscapes of Anza Borrego State Park and Joshua
Tree National Park are great for photography enthusiasts; ~
a trip in early spring will ensure they capture the best of the
brilliant colourful wildflowers.

GET ACTIVE
The High Sierras are the state’s back bone and ultimate
outdoor experience. Lake Tahoe in summer is a mecca for
watersports and hiking, whilst in the winter, skiing,
snowboarding and alpine activities rule. Similarly, when
Mammoth Mountain closes its world class ski resort it
transforms into the number one rated mountain Bike Park in
the USA. Nearby is the world famous Yosemite National
Park; a perfect stop for keen anglers, climbers, hikers, and
campers who, if lucky, may even spot a Californian Black

Bear! A fun and quirky stop from here is Bodie, California’s
official gold rush ghost town, for an authentic Wild West
experience. Nearby Mono Lake, an oasis in the dry Great
Basin, is a vital habitat for millions of migratory and nesting
birds. With a range of inns, lake front cabins, campsites and
mountain resorts, these destinations offer something to suit
all tastes, group sizes and budgets.

GO BEYOND
Northern California is best known for the hilly city of San
Francisco, Big Sur’s dramatic coastline and wine regions of
Napa Valley and Sonoma County. There is so much more to
discover beyond these recognised stops including the state
capital Sacramento, San Jose in the heart of Silicon Valley,
quaint towns such as Eureka and the Redwood National
Park forests in Humboldt County to up and coming wine and
beer regions such as Mendocino. The glacial waters and
steaming volcanic terrain of Mount Shasta, Lava Beds
National Monument and Lassen Volcanic National Park are
some of most spectacular yet least visited areas of the
Golden State but well worth a visit. Outdoor adventurers will
love this varied route of rugged coast and mountainous
backcountry peppered with lava tubes, caves and the earth’s
tallest trees.

Go wild with 'Year of Outdoor' in California
by JOANNA COOKE

UK & Ireland trade marketing director, Visit California

Top tips:
�   Most airlines fly into more than one gateway city; open-
jaw trips are a flexible way to see more of the state

�   Plan ample time to truly enjoy and experience each stop
in an itinerary – drives take longer than expected
especially with so many unplanned photo stops on such
picturesque routes!

�   With so many activity options state wide find out what
your customers interests are first and plan a route
from there

�   Seasonality - California’s diverse range of regions offer
year round activities: water sports and hikes in summer,
skiing and snowboarding in winter. Check snowfall and
possible road closures between November and May

�   Yosemite National Park is beautiful in summer but
extremely busy; winter months the park is quiet and
magical with snow-capped mountains 
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InsideAsia Tours launches new
‘Family Adventures’ campaign
INSIDEASIA HAS launched a ‘Family Adventures’
campaign in response to a growth in demand from
intrepid families looking for something a bit different for
their summer trip. The new webpage brings together
various new products, experiences and blog pieces
covering all the company’s brands – InsideJapan,
InsideVietnam and InsideBurma – and covers destinations
such as Japan, Vietnam, Cambodia, Laos and Burma.
Matt Spiller, agents manager for the operator, said: “As

the company and staff have matured over the last 15
years, we have put more emphasis on creating family
holidays to Japan, Indochina and Burma, which are
proving increasingly popular. Many families are looking for
something new and our destinations offer that. Our
brands also ensure that families get the most out of 
their adventures.”
As an example of some of the products on offer, a 12-

night ‘Mountains & Culture Family Activity Holiday’ travels
from Tokyo through the Japanese Alps to Kyoto, taking in
samurai castles, Tate-do sword fighting and a Taiko
drumming class. It costs from £6,430 for a family of four
excluding flights. 
For details visit insideasiatours.com/family-adventures

Simply Sweden launches active 
summer break in mountains

SIMPLY SWEDEN is offering the chance for guests to get
active in the Swedish mountains on a new self-catering
holiday for 2016.
Kall Jämtland promises a week of hiking, fishing,

kayaking, climbing, paragliding and horse-riding in the
shadow of Mount Åreskutan, the highest peak in the region.
Nearby attractions also include Tännforsen, Sweden's
largest waterfall and Rypetoppen Adventure Park.
The holiday is based in a large detached house with

mountain views, close to the Norwegian border. Sleeping up
to eight, the property has a fully equipped kitchen and large
outdoor terrace and costs £690 per person, per week,
based on eight sharing for seven nights, including flights
and car hire. Available year-round, the summer season
currently runs until mid-August.
For more information visit simplysweden.co.uk or 
call 01427-700115.

June 17 2016
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Ras Al Khaimah aims to attract more 
outdoor UK adventurers
AFTER ANNOUNCING plans to build the world’s longest
zip line at Jebel Jais, the UAE’s tallest peak, Ras Al
Khaimah hopes to continue to entice UK thrill seekers
with its diverse offering of outdoor adventures to
contribute to its aim of attracting one million visitors to
the emirate by 2018.
In tandem with this, the tourism development

authority is moving forward with several outdoor
projects in the emirate, including a five-star mountain
adventure camp, a via ferrata protected climbing route,
viewing decks and picnic areas overlooking the seaport
and a restored version of the 200-year old pearl diving
village Al Jazeera Al Hamra.
To learn more visit rasalkhaimahtourism.com
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BRITISH GOLFER, Matt Wallace, won the 2016 Tunisian Golf Open
which took place recently at the El Kantaoui Golf Course.

Inntravel adds new breaks for 
‘Cycling and More’ 2016 programme
INNTRAVEL’S ‘CYCLING and More’ programme offers
relaxed, self-guided holidays on two wheels with 
a trio of new itineraries introduced for 2016.
New itineraries for the forthcoming season include

the Baltic coastal island of Rügen, an idyllic German
seaside resort barely-frequented by Brits; La
Maremma, the quieter side of Tuscany featuring 
a carefully planned route avoiding the steep ascents
of hilltop towns; and a gastronomic exploration of
Alsace by bike and on foot.
With time to stop-off and soak up places of interest

along the way, cyclists follow the operator’s route
notes and maps along lesser-taken paths between
hotels, with luggage taken on ahead by road. 
As holidays are for individuals and families, instead

of groups, clients can choose from several suggested
routes each day and cycle at their own pace through
European landscapes with bikes provided.
Visit inntravel.co.uk or call 01653-617000 for 
more information.

GOLF IS huge in the Great Lakes region. The 2012 Ryder
Cup was held in Illinois, this year’s tournament is being
played in Minnesota and 2020 will be held in

Wisconsin.  
There are more than 3,000 top courses across the five

Great Lake states (Ohio and Michigan complete the list), so
there are plenty of bunkers and water hazards to choose
from. 
I have to be honest though, and admit that I’m not 

a huge fan of golf, or any activity where I can’t use my 6’
2”, 18-stone frame to give an opponent a playful nudge as
they are about to make their move. A tactic that wasn’t
welcome at the local chess club. 
I have tried to play the sport, but I was hopeless. 

A friend used to bang on my door at stupid o’clock on a
Sunday morning and off we’d go to play a round or two.
One course we used to visit had some shady people as

members. It was all very Arthur Daley and the
Winchester Club. However, none of them were quite as
shady as Jimmy Hoffa. 
The union boss used to frequent a golf club in

Roscommon, Michigan before his disappearance. It is
rumoured that the club, Forest Dunes, became his final
resting place.
Forest Dunes now has a more cheerful claim to fame with

the opening of its new golf course. It is the only 18-hole,
fully-reversible golf course in North America. Called The
Loop, it is played clockwise and counter-clockwise on
alternate days. 
The Loop opens to overnight guests this month and there

will be limited tee-offs available. If a golfer can’t get to play
it then there is the consolation of being able to play Forest
Dune’s back-up, which just happens to be a top 25
nationally-ranked public course.
Visit forestdunesgolf.com for more information about The

Loop and greatlakesusa.co.uk for more reasons for your
clients to visit the region.

John tees off
with a tour of
the Great
Lakes

by John Guinn
, holiday resea

rcher

Our regular guest columnist, John Guinn, runs Holiday
Hut and regularly contributes to UK Health Radio.

Lake Superior Chapel Beach
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BOOKINGS MADE with Abercrombie & Kent for a four- or five-night stay at La Mamounia will be eligible
to receive one night’s complimentary stay. Recently renovated after a closure of three years, the hotel 

is set in tropical gardens and offers two swimming pools and a Jacuzzi. 
The offer is applicable to Executive Suites and above and is valid for travel until September 29. 

GRJ explores the
Imperial Cities of

Morocco
GREAT RAIL Journeys is
offering a 13-day tour that
takes in the ‘Imperial
Cities of Morocco’, from
£1,495 per person, with 
a departure on September
8 and two departures from
March to September 2017.
The rail odyssey takes

clients through Morocco,
one of North Africa's most
fascinating cultural
destinations and
encounters royal palaces,
ancient mosques and
minarets, souks and
mysterious snake
charmers, while
immersing guests in the
flavours of Moroccan life.
Highlights include

Tangier, Historic Rabat,
Fes, Meknes, Roman
Volubilis, Casablanca, King
Hassan II Mosque and
magical Marrakech.
Visit greatrail.com or call
080-0240 4470 for more
information.

Morocco’s Kasbah Tamadot opens Berber Tented Suite
KASBAH TAMADOT has announced that its new Berber Tented Suite is now open 
for bookings.
The new suite is the latest addition to the resort’s collection of ten Berber Tents

and offers guests the chance to soak up views of the Atlas Mountains on a private
deck equipped with sun loungers and space for outdoor dining and, for an extra
touch of luxury, a private Jacuzzi.
Guests can currently benefit from a free night’s stay and 50% off the full board

supplement for stays of three or four nights, available for new bookings for stays
until August 31.
Rates for a three-night stay start at MAD 20,850 for a Berber Tent and MAD 25,250

for a Berber Tent with private Jacuzzi. Prices are based on double occupancy for
three nights including the reduction for the final free night, as well as 50% off the
full board supplement.
For more information visit virginlimitededition.com

northafrica

Multi-centre trips on the rise for Anatolian Sky Holidays 
ANATOLIAN SKY Holidays has reported that visitors to Morocco have been increasingly
interested in multi-centre options, combining the opportunity to explore the country’s
mountain scenery and historic cities with one of the many beach resorts. 
The company is offering a number of twin and multi-centre holidays to Morocco,

such as the ten-night ‘Mountains, City and Coast’ package. Three nights are spent at
the High Atlas Mountains in a choice of hotel with an optional walking tour, offering
the chance to explore the area’s natural beauty and gain an insight into local Berber
culture. Bustling Marrakech is the next stop on the trip and with it comes the chance
to discover the city’s many markets, famous sights and labyrinth of narrow alleys at
the client’s leisure or on a guided tour. 
After almost a week of sightseeing, guests can then relax at a hotel of their choice

for four nights in the resort of Agadir on the Atlantic coast. 
The holiday costs from £799 per person, based on two sharing on a bed-and-

breakfast basis, including flights and transfers.
For more information visit anatoliansky.co.uk or call 0844-273 3585.
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Rotana announces signing of Arjaan
Hotel Apartments in Marrakech
ROTANA HAS signed a new agreement to manage an
‘Arjaan Hotel Apartments by Rotana’ property, for the
first time in Morocco. The 140-room development will be
located within M Avenue - the new high-end shopping,
entertainment and residential destination in Marrakech
– and is set to open before the end of 2018.
Omer Kaddouri, president and CEO for the company,

said: “We are very proud to have been selected to
manage this superb property which will have great
appeal to UK leisure and corporate travellers with
Marrakech less than a four-hour flight away.
Consistently named among the world’s top tourism
destinations, entering into this new market seems 
only natural. 
“The hotel’s enviable location – in the heart of upscale

M Avenue – is a highlight in itself.” 
Situated in the heart of Marrakech and connecting the

old city of the east with the Menara Gardens in the west,
M Avenue is set to become a major city attraction
offering a mix of cultural attractions, premium hotels
and residences, retail outlets, restaurants, art galleries
and exhibition venues, along a 500-metre-long
promenade entitled ‘Garden Avenue’.

Sol House opens in Morocco 
SOL HOTELS & Resorts launched its first property in
Morocco last month under the music infused lifestyle
brand, Sol House. 
Located on the resort of Taghazout Bay, the resort

aims to attract young, energetic millennials, who enjoy
surfing, sun and adventure, and who are looking to meet
new people and share their experiences via social media.
The newly built hotel offers various guest rooms

including ‘House Rooms’, for groups of friends travelling
together, and House Master Cabanas, a large bungalow
featuring two double bedrooms and a living room. 
Hotel features include a fully-equipped gym, an in-

house surf academy, games room and free Wi-Fi
throughout the property.
Known as Africa’s surfing mecca, Taghazout Bay

offers ideal surf conditions, as well as a variety of
watersport activities including water-skiing, kite surfing
and windsurfing. Guests will also be able to book a local
fishing tour, improve their surfing techniques or rent a
boat to explore the coastal scenery.
Opening rates start from 90 euros per room, per night

on a bed-and-breakfast basis and 135 euros per room,
per night on half-board. 
For further information visit melia.com
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LOCATED IN the heart of Marrakech, La Mamounia is steeped in history and located a stone’s throw
from Jamaa El Fna Square. Set within 17-acres of luxurious gardens, the property is currently
running a ‘Very Morocco Experience’ promotional offer. It includes airport transfers in Daimler
Jaguar, a massage on arrival, daily buffet breakfast around the pool, a half-day guided tour of
Marrakech, a ‘Hammam Evasion’, dinner, buffet lunch and a ‘Tea Ritual’ at the Menzeh. Prices start
from MAD 34,101 (approximately £2,485) for a Deluxe Park room. Visit mamounia.com

Classic offers to
overcome challenging

Morocco market
IN A bid to stimulate sales in
what is proving to be a
challenging UK market for
Morocco, Classic Collection
Holidays has negotiated
more than 200 special offers
across its portfolio of
properties in Marrakech,
Essaouira and Agadir. 
The operator is offering

reduced hotel rates, early
booking discounts,
complimentary room and
board upgrades and free
night offers on selected
dates throughout the
summer and into winter
2016/2017. 
La Maison Arabe in

Marrakech has five nights for
the price of four on selected
stays until September 12.
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L’AMANDIER IS a new hotel and villa
collection opening in Morocco’s
Ouirgane Valley this autumn. 
Set atop a plateau at the foothills of

the Atlas Mountains, the hotel offers
360° views over the surrounding
Toubkal National Park, olive groves
and gardens, and will open initially
with six suites, all of which feature a
terrace and uninterrupted views of the

surrounding landscape and Ouirgane
Lake. A further 22 beds are available
across the estate's villas which have
been sold to private investors. Hotel
rates start from £210 per night, room
only.
Carefully chosen amenities include

an infinity pool, sculpted gardens and
an all season tennis court. The
Ouirgane Valley itself remains a

relatively undiscovered region; beyond
the destination’s natural beauty and
landscapes, it offers visitors a myriad
of activities including hiking, mountain
biking, horse riding, skiing, climbing,
swimming, fishing, kayaking, jet
skiing, zip lining, bird watching, water
skiing, fly boarding and wake boarding.
Visit lamandierhotel.com for further
information.

New hotel & villa collection, L’Amandier, set to open in Ouirgane Valley this autumn 
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AGENTS WILL be able to sell an underwater restaurant dining experience as part of an all-inclusive holiday package in the Maldives when
M6m, the new underwater restaurant at OZEN by Atmosphere, opens its doors on July 15. Adhering to the brand’s philosophy of integrating
world-class experiences into all-inclusive holiday plans, M6m will be included on the Atmosphere Indulgence Plan for all guests.

Travel 2 recommends
Heritage Awali in

Mauritius
TRAVEL 2 has recommended
the five-star Heritage
Awali Golf Resort & Spa in
Mauritius for an all-
inclusive holiday to the
Indian Ocean.
An all-inclusive package

at the hotel includes meals
at up to five restaurants,
afternoon tea, alcoholic
and non-alcoholic
beverages, one
complimentary green fee
per stay, a spa treatment,
non-motorised
watersports and free baby,
kids and teens club. There
is also a premium package
which offers additional
benefits such as one
lobster dinner per stay and
a quad bike tour of the
nature reserve.
Deborah Wadhams,

senior product manager -
Indian Ocean for the
operator, said: “The hotel
is great for both families
and couples. The children’s
facilities are fantastic. I
have personally been and
spent some time with my
son in the kids’ club and
would highly recommend
the hotel to families with
children of all ages.”
The operator is currently

offering a seven-night
premium all-inclusive stay
at the resort in a deluxe
room from £5,954 for a
family of four with flights
and transfers, valid from
August 11 to September 30. 

RESPONDING TO the trending desire from
customers for health and wellness whilst on
holiday, an increasing number of Antiguan
resorts are adapting the traditional all-
inclusive model to include sports activities,
fitness facilities and wellness products.
Cherrie Osborne, director of tourism UK

and Europe, commented: “We have noticed
that Antigua and Barbuda’s all-inclusive
resorts have undergone an evolution in recent
years. The concept of the AI market has been
redefined to encompass much more than the
traditional food and beverage model and has
adapted to cater for the interests and lifestyle
of guests. This is why we have seen the rise
of the healthy all-inclusive. Antigua now has
resorts where guests have access to top of

the range spas and wellness centres,
unlimited yoga and Pilates classes, as well as
healthy balanced meals and even wellness
concierge services all included within the cost
of the holiday.”
As an example, Curtain Bluff has launched

a new complimentary Wellness Concierge
Team for guests. Prior to arrival, guests
submit a form outlining their wellness
objectives and preferences and, on the first
day at the resort, guests will meet with the
team to map out a customised wellness
programme based around the resort’s spa
and activity options. A stay at the Antiguan
resort in a deluxe room costs from £583 per
night based on two adults sharing on an all-
inclusive basis.
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Neilson encourages active all-inclusive beachclub breaks
NEILSON’S SUMMER Beachclubs in Turkey and Greece have a range of inclusive activities
for guests to experience, complete with free coaching from experienced guides. 
Andy Murray's former coach, Mark Petchey, has worked with the Neilson team to fine-

tune and build on the existing tennis offering. The Mark Petchey Tennis Programme is
freely available at all of the Beachclubs (except for Cosmos) and runs daily with group
coaching sessions. Guests can water ski and wakeboard free of charge as two free ski tows
are allocated per person, per week with dinghy sailing tuition and courses available. Use of
equipment, free sailing, RYA courses and tuition are included in the price of the holiday.
New for 2016, the operator is upgrading its cycling offerings at the Retreat Beachclub in

Sivota, located on the western coast of mainland Greece, and also at the Messini
Beachclub, Analipsi, located on the Peloponnese peninsula, to include new tours in
mountain biking and road cycling, as well as introducing a premium book-a-bike service.  
Richard Bowden-Doyle, chief executive for the operator, said: “We have always

championed the idea that an active and healthy holiday is a much more enriching
experience than your average all-inclusive. Our inclusive activity model encourages guests
to have a go at something new and rewarding under the guidance of expert coaches.
Holidaymakers now want more out of a summer break, they want an experience which is
exhilarating as well as relaxing. Whether it’s a sense of achievement that they mastered
stand-up paddle boarding or simply finished a good book by the pool, we guarantee our
guests will have a real ‘I did it’ feeling at the end of their stay with us.”
Offered through the operator, seven nights at Phokaia Beachclub Foca in Turkey costs

from £889 per person – representing a saving up to £770 – departing Manchester on
August 20. The price is based on two adults travelling and sharing a room, including flights
from Manchester, resort transfers, accommodation on a club board basis (breakfast and
lunch daily plus four evening meals) and activities with tuition. Inclusive activities include
water-skiing and wakeboarding, tennis, dinghy sailing, windsurfing, mountain biking,
kayaking, fitness classes and more.
Visit neilson.co.uk or call 033-3014 3350 for more details.

Antiguan resorts respond to AI health & wellness demand  
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ANATOLIAN SKY Holidays’ first Greek
Islands brochure for 2016 includes a
number of all-inclusive options,
including the Tigaki Beach Hotel on the
island of Kos.
The family-friendly hotel sits a few

minutes walk from a long stretch of
sandy beach on the northern coast of
the island, which is ideal for children

thanks to its shallow waters. The hotel’s
restaurant serves a mix of local and
international cuisine, with a shaded
terrace by the pool bar to enjoy
afternoon drinks and a few snacks
throughout the day. The hotel features
two outdoor swimming pools, two
children’s swimming pools, Jacuzzi,
gardens, tennis courts, a playground,

table tennis and various watersports, as
well as complimentary Wi-Fi. 
A seven-night stay costs from £769

per person, based on two sharing on
all-inclusive basis, and includes flights
and transfers. 
For more information visit
anatoliansky.co.uk or call 0844-
273 3585.

Elegant Hotels makes waves in Barbados with new hotel launch in July
OPENING NEXT month Elegant Hotels Group is to unveil the newest addition to its portfolio with a new all-inclusive
concept for Barbados. With a focus on wellness, the redesigned Waves Hotel & Spa will have complimentary spa
treatments included on top of the luxury accommodation and dining options.
In celebration of its opening, the new hotel is offering guests 40% off all rooms, starting from £108 per person, per

night based on two people sharing a ‘Guest Room’ on an all-inclusive basis. This includes up to four complimentary
spa treatments per adult per stay, depending on the length of stay and room type.
All stays include Wi-Fi, a full range of motorised and non-motorised watersports, beach and pool ambassador

service, water taxi (along west coast) and a 'dine around' programme, as well as fitness classes and a range of on
resort activities and live entertainment.The property will also feature signature themed events for guests to get a real
understanding of the Bajan way of life, with mixology sessions, rum tastings, local music nights and culinary events. 
For those visiting in 2016 they can also enjoy an offering of three rounds of complimentary golf at the Barbados

South Coast Golf Club, including transfers and clubs.
For more information visit waveshotelandspabarbados.com 

Anatolian Sky Holidays offers Greek all-inclusive options for 2016
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FUNWAY HOLIDAYS has reported an
increase in the demand for all-
inclusive holidays. 
Rebecca Evans, senior marketing
executive for the operator, said: “Our
figures show demand for luxury all-
inclusive holidays has risen sharply as
people look to really spoil themselves

and live the high life on holiday.
However, at the same time clients
want to avoid extra expenses.
Premium all-inclusive holidays are
therefore the answer as
holidaymakers can grant themselves
relaxation in style for less.
“Our booking enquiries for all-

inclusive holidays were significantly
higher compared to the same period
last year, with the Dominican Republic
among our top destinations requested

for all-inclusive packages - up by
17%”.
As an example, the operator

currently has a break to the
Dominican Republic with a seven-
night stay at the five-star Hard Rock
Hotel & Casino all-inclusive from
£1,679 per person, with British
Airways flights from Gatwick based on
two adults sharing and a March 7,
2017 departure.
Visit funway4agents.co.uk for details.

allinclusive
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Funway reports premier all-inclusive boom
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SOUTH 
TYROL

5030

0800 008 7288  I  www.classic-collection.co.uk

5030

PERSONALISED HOLIDAYS 
tailor-made for you 

Enjoying a reputation for world-class award-
winning cuisine, South Tyrol, Italy’s most 
northern region, is famous for its unspoilt 
rich green meadows, clear Alpine lakes, 

picturesque hamlets and luxurious lodges 
and hotels, all set against the majestic rose-
coloured peaks of the Dolomites.

Travel Bulletin 
Star Luxury Operator 2015

WHERE BEAUTY MEETS  SECLUS ION

SOUTH TYROL 
NEW for 
Summer 2016
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