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In our kind of game, there's no room for 

compromises or a laid-back attitude. Making it 

good for the travel agent must be a priority. 

Till date we have introduced 9 features that 

were the first in the industry. 

And it's only a beginning. As you will see, 

booking hotel rooms will never be the same 

again. If you are not already connected with 

roomsXML.com, it might be a good idea to do 

so today.

roomsXML - the accommodation specialist 

worth working with.

Only innovations 
can differentiate men 
from the boys.
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Room names for over 3,900 most popular hotels 

around the world have been correctly matched. 

Hundreds more are added to the count every 

week.

roomsXML – a confusion-free experience.

In several global destinations, we show the 

room names exactly as the hotels call it. When 

you book a hotel with roomsXML, you don't 

have to do any guesswork. Your customers 

would know what to expect, exactly. 

The chart illustrates:

Destination Hotel name Room names as per hotel and roomsXML How other systems show it 

Singapore Marina Bay Sands Orchid Garden View Suite Suite

Kuala Lumpur Sunway Resort Hotel & Spa Premier Room Standard Room

Bangkok Baiyoke Sky Deluxe Space Zone Room Deluxe Room

Hong Kong Harbour Grand Kowloon Harbour Club Court View Room Club Room

Dubai Atlantis The Palm Deluxe Room with Palm Beach View Beach View Room

Rome De La Ville Intercontinental Executive Room with Balcony & Garden View Executive Room with View

Paris Hyatt Regency Paris Etoile Deluxe Room with Eiffel Tower View Deluxe View Room

London Cumberland Jimi Hendrix Suite Suite

New York Waldorf Astoria Superior Guest Room Guest Room

Las Vegas Caesars Palace Forum Tower Deluxe King Room Deluxe Room

Los Angeles Loews Hollywood Hotel Hollywood Sign View Room Hollywood Room

Hawaii Hilton Hawaiian Village Rainbow Tower Ocean Front Corner Room Corner Room

The 10th innovation that makes other 
hotel booking systems old fashioned.
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*Incentive Terms & Conditions: http://www.travel2.com/sitecontent/terms/dubaivip.html

THE UK’s 100% Trade Only Tour Operator Call Reservations FREE on 0800 0224 182 @T2News
3228

WIN
THE ULTIMATE 
VIP HOLIDAY

WIN
1 OF 10 

PLACES ON 
A FAM TRIP

Win a place on a Luxurious Cultural FAM trip in Business Class to 
Dubai
On this FAM trip you will discover for yourself the infl uence Dubai’s rich cultural heritage has had on 
making it one of the most luxurious holiday destinations on earth. You’ll experience some of Dubai’s most 
jaw-dropping resorts, learn about Dubai’s traditional culture and sample some of the local & international 
cuisine which the region is renowned for. Your luxury experience will start as soon as you arrive at the 
airport, with guaranteed Business Class on Emirates & Qantas fl ights there and back.

Make a booking to Dubai between 1st April - 31st May 15 which includes Emirates/Qantas fl ights and a 
minimum of 3 nights’ accommodation to be in with a chance of winning 1 of 10 places. 

Don’t panic if you’re not successful this time there’s another FAM trip to come in 2015!

Dubai Culture & Heritage
While being one of the most progressive cities 
on the planet, Dubai’s roots lie fi rmly in the 
traditional. Timeless architecture, luxurious 
Arabic tapestries and a rich cultural heritage 
ensures an exhilarating backdrop to this 
spectacular city state. With 5 star properties and 
world class entertainment & dining, allow your 
clients to discover how luxury and culture go 
hand in hand in Dubai.

With the Emirates & Qantas partnership, 
passengers from the UK have the advantage of 
more regional departures with a total of 18 daily 
fl ights to Dubai from various UK airports

WIN The Ultimate VIP Holiday to Dubai
Win this fantastic 4 night holiday for 2 including fl ights with Emirates/Qantas, staying in a Terrace 
Suite, half board with Imperial Club Access at Atlantis The Palm, Dubai. That’s not all, we’ll also 
throw in a whopping £2,000 spending money plus much, much more. 

To qualify, make a booking to Dubai between 11th Feb – 31st Oct 15 which includes Emirates/
Qantas fl ights and a minimum of 3 nights accommodation. 
Visit travel2.com for full T&Cs.
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Airways Holidays recently hosted an educational trip in Jersey. Fifteen agents were on the three-night break. Accommodation was hosted
by Radisson Blu and Royal Yacht. As well as a 9 mile cycle ride courtesy of Zebra Bicycles, the agents visited Jersey Museum, War Tunnels,
Durrell Wildlife Park and Mont Orgueil. Pictured front row from left to right are: Gill McCarthy, Airways Holidays; Claire Du Noyer, Thomas
Cook; Michael Fillingham, Thomas Cook; Hannah Pears, Althams Travel; Jasmin Fraser,Thomas Cook; Kelsey Roberts, Lincolnshire Co-
operative Travel; Gill Sharpe, Lincolnshire Co-operative Travel; Stacey Judge, Thomas Cook. Back row from left to right: Anne Stead,
Getaway Travel; Samantha Divine, Thomas Cook; Terri Charlton, Moran Travel; Hayley Markham, Humberside Airport; Michelle Asquith,
Humberside Airport Travel; Samantha Furnell, Humberside Airport Travel.
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THIS YEAR, almost one in four British
holidaymakers are planning to take the car
with them on holiday according to the Car
Holiday Report 2015, a survey commissioned
by Stena Line on the car holiday habits of
British holidaymakers.
France, Italy and Germany top the list of

places most likely to visit. Recent research
also shows that Brits like to fill up their boots
during the trip buying local delicacies,
souvenirs and wine to take home. 
The report is based on a survey of more

than 1000 and shows that taking the car on
holiday is still close to British hearts. This
year, almost three out of ten Brits, 28%, will
take a holiday by car. France is the country
that most of Brits, 42 %, are planning to visit.
This is followed by Italy and Germany, with
20% and 17% respectively. Spain and the
Netherlands are also popular countries and
are on the top list.
In the survey, 69% of British holidaymakers

said that they feel that a car holiday provides
them with greater freedom and flexibility

when on holiday. More than half, 53%, also
feel that one of the best things about
holidaying by car is the opportunity to
experience spontaneous happenings along
the way. Another big advantage of travelling
by car is the opportunity to buy things to take
home. Local delicacies, souvenirs and wine
come top when they are asked what they are
most likely to buy while on a car holiday.
The survey also measured the popularity

of holidaying by car among eight other
European countries including Germany,
Norway, Ireland and France. 
"This year, we have carried out a global

car holiday survey on all of our markets and
we can see that the interest in taking the car
on holiday is also significant outside of
Ireland.

The nation most likely to take a car
holiday are the French, where almost seven
out of ten are planning to take to the roads of
Europe this year,” said Lars Olsson, head of
travel, North Sea.
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One in four British holidaymakers to take the car in 2015

S01 TB1703 2015 Start_Layout 1  15/04/2015  14:11  Page 3



SERENITY HOLIDAYS has
unveiled its first brochure to
Sicily following the launch of
the tour operator’s new
venture Sicilian Places.
Featured regions include
Southern, Western and
Northern Sicily plus Taormina
and the North East and Vali di
Noto and the South East.
Sicilian Places presents a

mix of  hotels, mainly four-
and five-star, with a selection
of self-catering properties. 
Holidays can be tailor-

made with multi-centre stays
or touring itineraries. There is
also the option of 'flight
inclusive' or accommodation
only' bookings. 
Package holidays include

charter or scheduled flights,
car hire or transfers, along
with a welcome pack at self-
catering properties.
Departure airports include
Gatwick, Luton and Stansted
plus Birmingham, Bristol and
Manchester with arrivals into
either Catania or Palermo
airports.

As a sample package, self-
catering holidays are priced
from £449 per person - based
on a seven-night stay at
Apartment Pino Marittmo
close to the Madonie Natural
Park in Northern Sicily. This
price is based on four
sharing, arriving on April 25
and is inclusive of flights, car
hire and a welcome pack.
Hotel based holidays are

priced from £559 per person
based on seven nights bed &
breakfast at Hotel Borgo
Pantano a four-star hotel
located near the historic town
of Syracuse near Val di Noto
on the south east of Sicily.
This price is valid for arrival
on April 25 and is inclusive of
flights and car hire.
A loyalty discount of £35

per person is available to
customers who have travelled
with either of Sicilian Places'
sister brands to Corsica and
Sardinia within the last three
years.
Call 01489 866994 or visit
www.sicilianplaces.co.uk

DISNEY CRUISE Line has announced
that its first ever British Isles cruise will
call at Guernsey, visiting St Peter Port on
June 16, 2016.
The stop will be the final call on the

12-night voyage which will first visit
Newcastle, Liverpool, Dublin, Kirkwall,
Invergordon and Greenock in Scotland.
The 2,700 passenger Disney Magic will

arrive at approximately 08:15am and set
sail back to Dover at around 16:30
allowing a full day for exploring the

capital but also potentially further afield.
Among the local highlights for visitors

coming to shore are Castle Cornet, the
fortifications and museums of the
German Occupation, and Hauteville
House, home to Victor Hugo where he
lived while in exile in Guernsey.
Mike Hopkins, director of marketing &

tourism said: “Cruise line business
contributes a healthy percentage to our
visitor numbers and tourism economy
and is increasing annually. We are

delighted that Disney Cruise Line has
decided to visit St Peter Port and we look
forward to welcoming their passengers
on shore in June 2016.”
Guernsey’s cruise market is growing

rapidly with a 74% increase in cruises
visiting the island over a four year period
from 2012 to 2015.
For further information visit:
www.cruiseguernsey.com

Balkan Holidays skiing prices stay level
BALKAN HOLIDAYS is holding prices for skiing and
snowboarding holidays in Bulgaria at the same levels as
last year with a lead-in of £244 per person. The operator is
taking bookings now for winter 2015/16, launching details
in the new 1st Edition Ski & Board brochure featuring
Bulgaria, Slovenia and Romania.

Other highlights include a free night skiing and boarding
in Pamporovo staying at the Hotel Perelik, free lift passes
and 50% off full ski or snowboard packs in Borovets, pre
book an adult lift pass and get a second free in Bansko,
free ski/board storage in Bansko, 50% off ski and board
equipment carriage on all Balkan Holidays charter flights
to Sofia, 15% off ski/snowboard services in Pamporovo, and
20% off lift passes in Kranjska Gora, Slovenia.

Booking incentives for clients include a low deposit of
£70 per person, early booking discounts of up to £151 per
couple, a 5% loyalty discount for customers who have
previously booked with Balkan Holidays for the past two
seasons, free child places, single parent savings at
selected hotels, free luggage allowance of 20kg (10kg for
infants) on Bulgaria charter flights, group discounts and
free wifi.
Departures are from Gatwick, Heathrow, Bristol, East

Midlands, Manchester, Newcastle, and Stansted.
A lead-in price for the three-star Castle Apartments in

Pamporovo for seven nights in a two-bed self catering
apartment based on six people sharing, departing
Heathrow on March 11 next year is £244 per person. The
price includes accommodation, flights and transfers.
For bookings go to www.balkanholidays.co.uk 
call 0845-130 1114.

VisitGuernsey to be port of call on first Disney Cruise Line British Isles cruise

Serenity Holidays launches new product to Sicily 
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EASTER BUDDIES… 
Pictured celebrating Easter at Butlins Minehead Holiday
Park with mascots Bonnie and Billy are Natalie Kerslake
(left) and Jessica Garner both from Thompson in Minehead.
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MANTIS, A collection of privately owned boutique hotels
and eco escapes around the world, has announced the
development of a new four-star hotel on the island of St
Helena in the South Atlantic Ocean. 
The island, a new tourism destination which is

currently accessed by the last commercially operating
Royal Mail Ship, will be opening its first airport in 2016.
Comair was recently  awarded the first ever scheduled
air services between Johannesburg and St Helena
Airport.
Adrian Gardiner, founder and chairman of Mantis said:
“We’re so proud to be associated with this new and

exciting venture on the island of St. Helena. Mantis is all
about unearthing the exceptional, and we’ve undoubtable
achieved this here – not many people have visited this
remote part of the globe and now we’ve been given the
opportunity to open up the doors to this new destination.
Aside from just developing a new hotel and operating the
island’s first ever five star boutique hotel, we’re going to
assist with the training of the locals in the hospitality
space and also bring in our strong conservation ethic.” 

WORLDHOTELS HAS added seven new hotels to its global
portfolio in the first quarter of this year. The new additions
are comprised of five hotels in Europe and two in Asia –
and include hotels in new Worldhotels destinations.
The latest hotels in Asia are Hotel Sav in the centre of

Hong Kong as well as Hotel Luna in Vigan City, Philippines
– a new Worldhotels destination. The additions in Europe
are: Worldhotel Wings Rotterdam; Amsterdam Tropen
Hotel in Amsterdam; Victoria Palace Hotel in Paris; Swiss
Diamond Hotel Lugano in Vico Morcote, Switzerland; and
Aqualux Hotel Spa Suite & Terme in Bardolino, Italy. 

Worldhotels expands in Europe and Asia

Mantis to develop new hotel in St Helena

Pictured is Emma Louise Willis (left) from Carrick Travel, Coventry
after finding the Easter bunny on the Cosmos agents’ website. She
won the draw after guessing the destination of the Easter bunny who
was located somewhere different every day from March 30 to April 2
on www.cosmosagents.co.uk. Emma was presented with her Easter
chocolate hamper by Karen Woods, national account manager at The
Monarch Group’s tour operating division.

Newsbites
� CLIA HAS announced the addition of PONANT Yacht
Cruises & Expeditions as a Global Cruise Line
Member. The cruise line joins the association’s 28
members. Last month, CroisiEurope also became a
member and both companies are part of the CLIA
Specialty Cruise Collection, a group of 17 cruise lines
representing the rapidly growing small ship, river,
coastal, luxury, adventure and sailing ship member
lines.

� ABTA HAS unveiled the theme of ‘Risk and Resilience’
for this year’s Travel Convention. The theme will run
throughout the business sessions, which will address
how the travel industry and travel businesses can
plan for and offset risks in an increasingly complex
working environment.

� DISNEY CRUISE Line has introduced a new stage
show “Tangled: The Musical”. It is the first time the
Disney Rapunzel fairytale has been adapted for the
stage.

� ROCKY MOUNTAINEER is highlighting iconic
destinations with its Spring bonus offer. From now
until May 29, qualifying new bookings receive a free
night in Seattle, Vancouver or Calgary on Rocky
Mountaineer packages of four nights or more, plus
choice of an airport transfer or a city tour if booking a
Rocky Mountaineer package of seven nights or more.
For more information on the Spring Bonus visit
agent.rockymountaineer.com

Mercure unveils new hotel at Heathrow
THE MERCURE London Heathrow Hotel has opened under
a franchise agreement with Crimson Hotels Ltd.
Prices at the refurbished 184 room hotel start from £60 a

night. It is located less than two miles from Heathrow
Airport. Amenities include a Borders Restaurant and Bar,
Costa coffee, gym, meeting facilities and a Hoppa shuttle
service, that runs guests to the airport from 4am – 11pm.
The hotel offers standard, superior, privilege rooms and
suites. All rooms have air-conditioning, flat screen
television, hairdryer, ironing facilities, complimentary tea
tray, mini fridge and laptop, bedroom safes as standard.
Secure parking and free wifi is available throughout the
hotel.
Jonathan Sheard, SVP operations luxury, upscale &

midscale hotels, Accor UK & Ireland said: “We are
delighted at being able to welcome Mercure London
Heathrow Hotel to the network of Mercure Hotels in the
UK. Like all of our hotels, it offers fantastic services for
both business and leisure guests. All of our hotels are
designed to provide a quality experience for our guests
from the moment they walk in and our newest hotel is no
exception. The hotel’s new look reflects our commitment to
providing excellent facilities in each hotel across the
country.”

EASTER
WINNER....
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Prestige launches New York wedding with
Bermuda honeymoon package

NEW FOR 2015 from Prestige Holidays are packages
combining a wedding in New York with a honeymoon in
Bermuda. Wedding and honeymoon packages start from
£2389 per person including flights from London to JFK,
a wedding ceremony at Central Park and two nights
accommodation at Manhattan NYC Hotel. Also included
are flights from New York to Bermuda and from
Bermuda to London, seven nights bed and breakfast
accommodation at the adults only Cambridge Beaches
including one free night saving £155 per couple. The
operator has breaks at 11 Bermuda hotels with offers at
each including free nights, second room discounts, free
room upgrades and early booking offers. A week’s stay
starts from £1265 per person including return flights on
British Airways, private transfers and room only
accommodation at Grotto Bay resort with two free nights
saving £272 per couple. Connecting flights to Gatwick
from Edinburgh, Glasgow and Jersey can be added from
£39 return. 
For further information visit
www.prestigeholidays.co.uk/bermuda, 
or call 01425-480400

COSMOS HOLIDAYS is
offering  21 Greek
destinations for summer
2015 with flights from
Birmingham, Gatwick and
Manchester.
In a recent survey of

more than 2,000 UK adults,
the operator revealed the
elements that contribute to
the nation’s ‘ideal’ holiday. 
76% of the Brits

surveyed voted for beach
breaks with Greece ranked
as the second most popular
destination for those
looking for some sun.

Prices for departures
including seven-night
holidays are from  £199
per person and return
flights to a number of
Greek destinations from
£125.
As an example, a seven-

night break to Skiathos
departing May 15 is priced
from £155 per person and
includes return flights
from Gatwick.
To book visit
www.cosmosagents.co.uk
or www.avroagents.co.uk
or call 0843-227 0962.

Greek holidays from £199 and flights from
£125 with Cosmos

Take That tickets to be won with If Only…
IF ONLY has partnered with Air Mauritius to offer agents
the chance to win one of three pairs of Take That
tickets.
Agents whose bookings with the operator include Air

Mauritius flights, will be entered in to a weekly prize
draw for a pair of Take That tickets. Based on the
previous week’s bookings, winners’ names will be
randomly drawn on April 13, April 20 and April 27. 
The tickets to see Gary, Mark and Howard are for

their sold out concert at the Genting Arena in
Birmingham on May 14.
To help agents make qualifying bookings, If Only… is

promoting a number of offers that include Air Mauritius
flights.

www.travelbulletin.co.ukApril 10 20156
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MOVERS
�  COSMOS HOLIDAYS has appointed Richard Francis as
managing director of Monarch’s tour operating division.

�  1ST CLASS Holidays has appointed Sarah Howe-Davies
as southern area sales manager.

�  AIR TRANSAT has appointed Lesley Kane as director of
sales, UK & Ireland.

�  SOUTHEND AIRPORT has appointed Jon Horne as interim
managing director.

�  PRESTIGE HOLIDAYS has appointed Pam Bryans as
business development manager, Northern Ireland.

�  M.A.G HAS appointed Ken O’Toole as managing director
of Manchester Airport.

TAUCK IS offering 273
small group departures
on 54 itineraries this
year. The small group
departures are on tours
in Europe, North
America, Central
America, South America,
Asia, the Middle East and
Africa.The average
number of travellers on
the operator’s small
group departures is 24,
versus approximately 40
on regular departures of
the same itineraries.
Commenting on small

group departures as a
more affordable option
than people may realize,
Dan Mahar, CEO, Tauck
said: “Of the 54 different
trips where we’re offering
a smaller group option,
42 have a surcharge of
15% or less. In fact, the

additional cost on over a
dozen trips is £325 or
less. On our ‘A Portrait of
India’ tour, the added
cost is just £25 per day.”
Besides the special

small group departures
on its regular land
journeys, Tauck offers its
portfolio of small group
“Culturious trips”
(designed for active, baby
boomer-age travellers),
which average 21 guests.
In addition, most of
Tauck’s safaris are
limited to 20 to 30
guests, and the
company’s “World Cities”
explorations of Florence,
London, Paris and Rome
each average 24 guests
as well.
For more information
call 0800-810 8020 or
visit www.tauck.co.uk

Tauck announces small group travel
opportunities for 2015

Superbreak launches London Breaks
brochure
SUPERBREAK Has launched its new London Breaks
brochure covering stays until April 30, 2016. The 28 page
brochure now features 40 hotels and for the first time
focuses on helping agents decide what type of tourist
their customers are, and then suggests relevant short
breaks for each. Categories include: The Sightseer; The
Super Fan; The Royalist; The Theatre Lover; The Super
Groups; The Culture Vulture and family breaks. As
usual, all the latest rail breaks, theatre and music
breaks, attraction breaks, events and entertainment
breaks and culture and sporting breaks are included for
agents to promote.
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Isle of Man announces three new flight routes
IN TIME for the spring/summer domestic holiday season,
the Isle of Man has added three direct routes, with flights
now available from Stansted, Blackpool and Bristol. Flybe
flights from Stansted to the Isle of Man were effective from
March 29, offering three return flights a day.
Citywing reinstated double daily flights between the

island and Blackpool from April 1. 
From April 19, EasyJet will also be offering flights from

Bristol to the island. Four return flights will be available a
week, focusing on the weekend traveller by offering
services on Thursday, Friday, Sunday and Monday. 
British Airways has also increased the number of flights

between Isle of Man and London City offering three return
flights daily. 
Angela Byrne, head of tourism, Isle of Man Department

of Economic Development said:
“We’re always looking to add routes to our roster, and

are delighted to announce the addition of flights from
Bristol, Blackpool and London Stansted this summer,
making it easier than ever to fly to the Isle of Man from
anywhere in the British Isles.” 
There are now 12 direct flight routes on offer between

the UK and Isle of Man, including Glasgow, Manchester,
Birmingham, Liverpool, Belfast and Gatwick.

Bright supports ABTA LifeLine Charity
BRIGHT (Bringing Real Information & Guaranteed High
Quality Training) has announced it will be supporting ABTA
LifeLine in fundraising efforts this year.
Hisham Mahmoud, chairman of Bright said:“Bright have

decided to sponsor the ABTA LifeLine charitable trust with
fundraising prize raffles donated by our consortia
members.  Besides the main prize, at least 10 other
excellent prizes are on offer for a minimum £1 ticket
donation from guests.  We are delighted that agents from
our first four events have already shown incredibly
generous support to this worthy cause: the charity provides
advice, practical support and a financial lifeline to travel
industry staff in time of crisis, so it’s something that
potentially affects each one of us, or someone we know.”
Bright's next workshop and dinner events are in

Edinburgh on April 21 and Glasgow on April 22. 
For more information visit www.brightconsortia.com or
contact colin@eventsfortravel.com for bookings.

newsbulletin

The Global Travel Group recently welcomed new members
and they are pictured completing their two-day Disabled
Access Holidays training at The Global Travel Group Training
Academy near Chester.
From the left are: Rhian Herbert, head of new business
development at Global Travel Group; Chloe Brown and Lynn
Davis from Disabled Access Holidays; Rob Griffiths, learning
and development manager at Global Travel Group.

Red Sea Holidays repositions with
“We go further” strapline
RED SEA HOLIDAYS has  repositioned itself with a new
strapline, “We go further” plus a new look brochure
design. It has also added new resorts and hotels in
Egypt. These include the Marsa Alam and an expanded
El Gouna programme.
Following market research, the operator has

broadened its North Africa offering to include holidays
to Tunisia’s mainland resorts and the island of Djerba,
with plans to add more destinations later in the year.

ACCESS ALL AREAS...
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Warner offers Star Break Weekends
WARNER LEISURE is offering Star Break Weekends this
year including a chance to see West End star Lee Mead,
Jason Donovan, R&B singer Billy Ocean, plus other
showbiz names.

Guests can upgrade to a Platinum VIP Experience
package for an extra £50 per person on selected breaks.
These include the best seats in the house, a bottle of
champagne per couple and the opportunity to meet the
stars backstage in the ‘Green Room Experience’.
Star Breaks at Warner start from £269 per person. The

price is based on two adults sharing a standard room for
three nights arriving September 18 at Bodelwyddan Castle
Hotel, North Wales. It includes a Simply Dine package
(English and continental buffet breakfasts and three course
evening meals) and features a performance by Jason
Donovan .
Visit www.BourneLeisureSales.co.uk or call 0808-141 111.IT'S BEEN a strange couple of weeks, please tell meI’m not the only one that is sick of hearing about

what different politicians will be doing if they get in!
It’s amazing how they all start cuddling babies etc.
I couldn’t believe it the other week when James

Broughton who was partner marketing manager for
Leeds Bradford Airport was made redundant! What’s
that all about? I have to say I think James along with
Emma Holliday were the two people that did the most
with travel agents to get them to sell LBIA. If anyone
mentioned LBIA then James' name was mentioned in
the same breath. I think he will be a great loss to the
airport but will certainly be  an asset to whichever
company he works with next.
The Yorkshire Ball is going well. I only have one table

left, although I am now looking for sponsorship of
welcome drinks on arrival – now don’t all offer at once! 
The Greek Cat Welfare Society are certainly using the

money we raised last year – we have neutered 62 cats
now in Gouves and surrounding areas in Crete. I had a
distressing leaflet come through my letterbox the other
day. I can’t believe how people can think that hunting is
a sport.There is a big rise in ‘canned lion hunting in
South Africa’ and a website that says come to our
facility and shoot a lion! Apparently so called hunters
will pay £25,000 but the thing is these lions have been
brought up to be tame and at least 529 were shot last
year! I think as responsible tourists/agents/tour
operators we should persuade tourists not to visit
places where lion cubs etc., can be fed and have their
pictures taken only at a later date for them to be
released into an enclosure to be shot! Have a look at
four-paws.org.uk who are trying to stop this.
Of all the books in the world, the best stories are

found between the pages of a passport’ 

by SANDRA MURRAY
in Normanton, Yorkshire

Notes from

Normanton...

To respond to any 
of Sandy’s comments email 

jill. sayles@travelbulletin.co.uk 

newsbulletin
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� DFDS HAS announced an incentive for
travel agents this summer giving them
the chance to see Take That live at the
Metro Radio Arena in Newcastle,
performing with Ella Henderson. Eight
agents will attend the concert on June
26, including pre- and post-show drinks
as well as a buffet and snacks, all in a
private VIP suite. To be in with a chance
of entering, make a booking on the
Newcastle-Amsterdam route (excluding
ITX and day sailings or events) and
email the reference number along with
your name to
loves.travelagents@dfds.com. The
winners will be drawn over the next
three months. 

� BOOK ANY sightseeing, attractions or
transfers with Travelcube this month
and receive an entry into a daily prize
draw.The company has more than 11,000
sightseeing tours and attractions in
more than 450 cities globally.
Adventurous tours are on offer too such
as whale watching in Reykjavik, a bridge
climb in Sydney, the Hip Hop tour in
Brooklyn or a helicopter ride across the
Grand Canyon. 

Booking incentives

It’s in the
stars…
What’s in store for Taurus?

Business matters may not b
e great at the moment,

but the stars are aligned in 
your favour and things will

pick up by the end of next m
onth.

Personal relationships will 
be much more dynamic for

the Taurus this month. You 
should have enough

strength to solve any proble
ms that arise. Try to be as

diplomatic as possible.

Lucky number 3

9www.travelbulletin.co.uk April 17 2015
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AGENT OFFER
FUNWAY HOLIDAYS has launched its Sandals byFunway competition offering agents the chance towin a luxury hamper. Every Friday until the end ofthis month, Funway will be posting a question ontheir Facebook page, Funway4agents highlighting adifferent feature or fact from inside their Sandals byFunway brochure. Agents can enter by sendingFunway a private message on Facebook with theiranswer, name and ABTA number and the companywill add all entries to their league table which willbe updated fortnightly and featured onwww.funway4agents.co.uk for agents to check theircurrent position. 

To order a copy of the brochure visit www.trade-gate.co.uk or view the online version atwww.sandals4agents.co.uk

FANCY A FAM
INSIDER JOURNEYS has 16 places up fo

r grabs per

departure on its 11-day “Vietnam & Laos
”, 12-day

“Vietnam & Cambodia” and 13-day “Viet
nam”

megafams. 
Prices start from £895 per person for UK

 agents and

£1,045 per person for a companion. Inclu
ded are

international and domestic flights with V
ietnam

Airlines from Heathrow, all luxury hotel 
accommoda-

tion, road transport in air-conditioned ve
hicles, guided

touring with a Western tour leader and l
ocal English-

speaking guides, sightseeing and entran
ce fees, daily

breakfast and selected meals. Places ar
e valid for all

UK agents who have a trading contract w
ith Insider

Journeys UK. An additional £350 per per
son is

required for single supplements.

Travel 2’s key account manager, Mark Swords (pictured right)

presented Gary Lovatt from Chambers Travel Management with

his prize of a South Africa themed ‘fun-day ticket’ for him to enjoy

a trip to the zoo, 4x4 off roading or wine tasting as part of Travel

2’s, Discover South Africa, a destination of experiences campaign.

FUN TICKET…
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WELL IT’S back to the grindstone again, with
Easter fast becoming a distant memory. So what
did you do at Easter? Did you – perhaps like

many of your clients - take that short break you have
long promised yourself, and then find yourself amidst
the melee at Gatwick, Stansted or whichever airport you
decided would be the scene of your pre-flight trauma
and stress? 

Or did you get smart, check the likely overcrowding at
your local airport and the jams predicted on your local
motorway, and just stay at home, with perhaps a glass
of liquid comfort, a good book, or time spent on
whatever relaxes you best?

If that’s exactly what you did, then why not practice
what you preach, and encourage your clients not to book
any travel. Not over Easter, anyway, with its peak flying
days. It might seem strange to dissuade customers from
buying a holiday, but that’s not the idea; just try to point
out the benefits of not travelling over Easter/other peak
times and sell them, instead, a holiday travelling at a
different time.

The benefits are obvious: the cost will be lower, the
travel more comfortable, their choice of accommodation
greater and, in all probability, the resort less frenetic.
It’s all very well, I hear you say, to suggest selling clients
a holiday outside peak dates but, if the prices are lower,
your commission will be less.  True - but that fact might
well be outweighed by the enhancement to your
reputation that accompanies such a course of action.
After all, a good travel agent should be seen not to put
commission first, but instead to put the welfare of the
customer first. If you persuade them to travel at a more
comfortable time, they might well appreciate your
expertise - and the fact that you are clearly putting their
interests first.  Your reputation will be enhanced and
they will be more likely to act on your ideas and
suggestions in the future.

These days a good travel agent is seen by regular
clients as a source of good advice and ideas, rather than
just as an order-taker.  In a business where the focus is
on the long term – helping clients to get the best out of
their travel - rather than the short term trick of

extracting the maximum amount of money from each
client, if you suggest that clients stay at home and chill
over Easter and then take a break either before or after
the Easter peak dates, it might well lead to more repeat
business – much better for you in the long run. 

And the current discussions amongst teachers’ union
members, to the effect that school Heads should be
given more flexibility in allowing children to travel
outside the school holidays, could make it easier to
persuade clients with families to travel off-peak too.

Oh, and if your clients really cannot resist travelling
over Easter, then why not suggest they avoid the hassle
by flying out a couple of days before the crush at the
airport and flying back a couple of days after Easter
Monday? This makes the travel more comfortable, but
also results in them booking several extra nights, both
to their - and your - benefit.

Of course, if you have top-end clients, point out that if
they get a dozen friends together they could always
charter a private jet; that way they at least avoid the
flight hassles. And the bragging rights are naturally
much enhanced.

And lastly, since Easter has now passed, try reading
this article again just before the May Bank Holiday…

Industry Insight 
by...

by Derek Moore, chairman of AITO on the benefits of  encouraging clients to sell off peak holidays

bulletinbriefing

“After all, a good travel agent

should be seen not to put

commission first, but instead to put

the welfare of the customer first. If

you persuade them to travel at a

more comfortable time, they might

well appreciate your expertise - and

the fact that you are clearly putting

their interests first."

www.travelbulletin.co.ukApril 17 201510
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Where Am I?

The 2015 World Championships in Athletics are
being held here.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, April 23rd. Solution and new puzzle will

appear next week.

The winner for 3rd April is Amy Smart, 
Co-operative Travel in Colchester.

April 3 Solution: A=6    B=8    C=1    D=3

�A

�B

�C

�D

Number: 015

Travagrams

Across 
1. Low-cost flight provider (4)
3. Ski resort where you can take the Sky Tram

to the top of Whistler's Mountain (6)
8. English city (9)
9. New York island (6)
10. Titan Travel is part of this group (4)
13. European mountain range (4)
15. Capital of Croatia (6)
18. Town and national park in County Kerry (9)
19. Helen, star of Woman in Gold at a cinema

near you (6)
20. Napoleon was exiled to this island (4)

Down 
1. City host of the recent Masters golf tournament (7)
2. The El Tajo gorge is a dramatic landmark in this

historic Spanish city (5)
4. Island group at the mouth of Galway Bay (4)
5. This ancient city is Jordan's greatest tourist

attraction (5)
6. One of the Cinque Ports, sounds like a grain (3)
7. River which runs through the border town of

Berwick (5)
11. 3 Across is in this Canadian province (7)
12. First name of England's football captain (5)
14. Ice cap regions (5)
16. Cruise company ___ Caribbean International (5)
17. Capital of the Maldives (4)
18. Andy Murray's new bride (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 28

Crossword

Su Doku

N
um

be
r: 

01
5

This hotel company is developing a hotel St Helena

The first direct service between Gatwick and Reno launches this
December. In which US state is Reno?

A Mints

A Van Ed

Can you solve the following anagrams to decipher the destination & tour operator?
Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle
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There’s Nothing 
Like Australia

There’s a wealth of activity you can fit into 2 weeks in Australia, from family holidays, 
extraordinary natural wonders and especially culinary experiences, the choices are 
endless. With an innovative and responsible approach to showcasing the best of each 
region’s freshest and most renowned produce, there’s ‘Nothing Like Australia’ for choice 
when it comes to cuisine. Visit restaurant.australia.com to find out more about some of 
the exciting regional specialities on offer through Restaurant Australia.

TAKE IT OFF YOUR WISH LIST, 
PUT IT ON YOUR SHOPPING LIST

         
    

                     
                 

WIN 
1 OF 5 

AUSTRALIA THEMED 

FOOD & DRINK 

HAMPERS WORTH UP 

TO £200*
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EARN £20 
PER PASSENGER 

WHEN YOU BOOK 

CATHAY PACIFIC  TO 

AUSTRALIA!
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WIN 1 OF 5 LUXURY HAMPERS PACKED FULL OF 
GOURMET AUSTRALIAN FOOD & DRINK
Book a 7 night holiday package to Australia with Cathay Pacific flights and be in with a chance of winning a 
luxury picnic hamper with wine, beer and a selection of some of the finest produce available in Australia.*

 
   

  

   

   

 

THE UK’s 100% Trade Only Tour Operator. Book online 24/7 at www.travel2.com or 
call Reservations FREE on 0800 0224 182

*Incentive T&Cs: http://www.travel2.com/sitecontent/terms/tourismaustralia.html

@T2news
3228

CATHAY PACIFIC
Voted “Airline of the Year 2014” for the fourth time, more than any 
other airline in the world, Cathay Pacific operates 5 daily flights 
from London-Heathrow to Hong Kong providing customers with a 
greater choice and flexibility to over 170 destinations including 7 in 
Australia & New Zealand.

Since December 2014, Cathay Pacific is the first airline to operate a 
four-weekly non-stop service between Manchester and Hong Kong, 
offering travelers a better connectivity to Asia from the Midlands 
and the North West of the United Kingdom. 

12 Day East Coast Adventure
Includes

• Return flights with Cathay Pacific

• 11 nights accommodation

• Various meals & selected sightseeing

• Services of an experienced tour guide

From £3,819pp
Valid for travel: 18 Sep 15

10 Day Australian Food 
& Wine Experience
Includes

• All flights

• 9 nights accommodation

• Various meals & sightseeing

• Services of an experienced tour guide

From £2,599pp
Valid from: 13 & 20 Sep 15

11 Day Melbourne, Red 
Centre & Sydney Adventure
Includes
• Return flights with Cathay Pacific

• 3 nights at 4* Rendezvous Hotel Melbourne 

• 5 Day Alice, Uluru & Kings Canyon Adventure 
Tour including 4 nights accommodation, 
sightseeing with an experienced tour guide 
& transfers

• 3 nights at 4* Rendezvous Hotel Sydney The 
Rocks

From £1,329pp
Valid from: 01 May - 09 Jun 15 

13 Day Brisbane, Hamilton 
Island & Gold Coast Hinterland
Includes
• All flights

• 4 nights at 3* Rendezvous Brisbane on George

• 5 nights at 4* Reef View Hotel, Hamilton Island 

• 3 nights at 3*+ O’Reilly’s Rainforest Retreat, Gold 
Coast Hinterland

• 3 days car hire, pick up & drop off Brisbane

• 3 FREE nights  

From £1,669pp
Valid from: 15 Apr - 09 Jun 15

14 day Perth Explorer
Includes

• Return flights with Cathay Pacific

• 14 days Motorhome hire with Britz

From £899pp
Valid from: 01 May - 09 Jun 15

14 Day Sydney & New South 
Wales Highlights Self Drive
Includes

• Return flights with Cathay Pacific

• 13 nights accommodation

• 9 days car hire, pick up & drop off 
Sydney 

From £1,669pp
Valid from: 13 Apr - 09 Jun 15
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UK & Ireland sales manager at Tauck

What's your favourite 
household gadget?
Cordless drill driver that I got as a birthday
present. 

What are your favourite TV
programmes?
Homeland, the Killing, Death in Paradise
also makes me laugh. 

Who does the cooking? 
It depends who gets home first. 

What's a typical weekend 
for you like?
Leisurely bike ride to the pub if I am lucky. 

What's your guilty pleasure? 
Has to be chocolate.

What do you do to relax? 
I quite like to do art projects or bake/cook
something at the weekend. 

What music do you listen to? 
Mostly pop / rock stuff – I am a 70/80’s rock
chick. 

What's your favourite movie?
I grew up with the Bond films and I also like
Four Weddings and a Funeral, and Bridget
Jones. 

What's been your latest 
DIY project? 
I’ve built a new hutch and tunnel to a run
for the bunnies – for which the drill driver
was very useful!

What other companies/organisations
have you previously worked for?
Cosmos as a Distant Dreams rep, Club Med,
and Kirker. 

If you could change one thing in
the industry what would it be?
To value ourselves, and stop trying to make
everything about the price! 

What personal item do you have
on your desk at work?
My desk is mostly my car – so it would be
my sunglasses. 

What's the best thing about your job? 
The operators and travel agents that I have
worked with over the years. 

What's a typical day like? 
Talking to people! Agent and client events –
I love the diversity and the challenging
questions. 

What's your favourite travel app?
I quite like skycanner.net for a quick search
of flights. 

Who has been your inspiration in
the travel industry? 
It would have to be Alex El Kayem, the first
country manager in Club Med. He believed
in me, trusted me and gave me the
opportunity to grow. 

What was the last email 
you received?
A proof doc of a joint mailing I am doing
with an agent. 

What skill are you most proud of?
Unflappable. 

What do you love about the 
travel industry?
The opportunity we have to see the world
and get to tell people passionately about it. 

What item do you always take
with you when travelling?
In the car it’s water, and on planes, a sick
bag – it’s a long story! There was no sick
bag to be found in Club class so I ended up
travelling to the office on landing in a pair
of first class pyjamas.

Kathryn Coles

What are your hobbies? 
Painting, cooking. 

What's your favourite (non-work
related) website? 
BBC News or for cheese gossip it’s
Huffington Post. 

Do you use social media for 
work and play?
I have a Twitter account and Facebook but
tend not to post too much. 

What trait do you dislike 
in other people? 
Arrogance. We all have our strengths and
weaknesses. 

If you could invent a new law,
what would it be?
Six weeks of holiday a year or to ban drivers
who hog the middle lane or who tailgate you!

Where would you most like 
to visit and why? 
I would love to go to Peru and Galapagos,
have always liked the BBC Earth
programmes so would like to follow in
David Attenborough’s footsteps. 

What is your best quality?
I hope I am thoughtful. 

What's your most 
embarrassing moment? 
So many, I am so clumsy!!... One was on a
Elite conference a few years ago when a
huge bug flew down my top in front of a
crowd of delegates. I blush rather easily. 

Do you have any nicknames? 
KC, Colesy, Fairy and one agent nicknamed
me the Giggling Chipmunk!

At home

At work

At play
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SUPERBREAK HAS
launched a new training
academy, designed to
educate agents about
specific product areas that
they may not have sold
before. 
The bi-monthly academy

will focus on different
product modules such as
London, theatre, attraction
breaks, Eurostar breaks
and overseas breaks. The
launch module will be on
rail inclusive breaks,
which is a growth area for
the operator. Modules will
be loaded on to
SuperBreak’s agents
website, be available via
webinars and used in store
during training events.
Each module contains key

selling points, how to
book, top tips from the
team etc. There is a quiz
at the end of each and
once successfully
completed, agents become
an expert and receive a
certificate.
Graham Balmforth,

national sales manager at
SuperBreak said: “Training
agents on our products
continues to be of
paramount importance to
us. We have so much
diversity of product these
days that we know some
agents don’t naturally
think of us in certain
areas. For example, we
have become a big player
in places like Reykjavik
and Gibraltar and for rail

and Eurostar breaks
recently and we need
agents to instantly think of
us should an enquiry come

in. This new academy
offers a chance for agents
to learn at their own pace
at a time that suits them.”

BOURNE LEISURE has
launched a free service for
print and delivery of its
agent selling tools.
The new service offers

the  tools by  logging in and
ordering the preferred
marketing material and

having it delivered to the
agency.
The tools are for all the

company’s brands, Butlins,
Haven and Warner Leisure
Hotels. There are window
displays including seasonal
posters in all sizes,
customer leaflets and ‘We
Book Your Holiday for Free
Stickers’ for their Bourne
Leisure brands’ brochure
front covers, to encourage
and remind customers to

come back and book. Rack
cards, weekly offer posters
and top tips are also
available by downloading
and printing.
Agents should log on at

www.bourneleisuresales.co.
uk and go to the Selling
Toolkit tab where they will
find marketing material to
choose from in the size and
quantity they require. The
materials will be delivered
for free in 3-5 working days. 

Bourne Leisure, national
sales manager, Louise
Tansey said: “We always
try and work with our
agents in the most
efficient way possible for
them to sell our products
and help them to earn
more commission. The
introduction of our new
online service is the latest
in our efforts to make this
a simple and easy
process.”

Bourne Leisure launches free agent selling tools online service

Superbreak launches training academy

trainingbulletin

Pictured (from the left) on the first rail breaks module are
Graham Balmforth, national sales manager at SuperBreak,
Samantha Walton, partner at Acomb Travel in Acomb and Shevaun
Joy, partner at Destination in Silsden.

TRAIN-ING HARD… 

KEY WEST    B IG  P INE KEY & THE LOWER KEYS         M
ARATHON     

     
    

ISLAMORADA   
   

   
   

   
KEY L

ARGO

With its natural beauty, world-class fishing and diving, eco-adventures, rich 
history and fine island cuisine, a week or more in The Florida Keys is 
exactly what your clients’ inner explorer needs. For more information 
on the Florida Keys, visit fla-keys.co.uk. 
To become a Key Lime travel specialist and explore 
suggested itineraries for your clients, go to 
fla-keys.com/keylimeacademy.

For modern-day explorers,  
there’s no place like The Florida Keys.

Win with the Avis
agent training
programme
THE AVIS agent training
programme is split into
six modules including All
about Avis, Pick up and
Drop Off, The Jargon,
How to Sell Avis, Selling
Tips, Why Avis. 
Once multiple choice

questions have been
completed, agents
receive a certificate and
are entered into a prize
draw to win a Nutri-
Bullet juicer.
The Selling Tips

section offers advice on
how to proactively sell
car rental before a
holiday by introducing
the subject with a variety
of questions.
For more details visit
www.avistraining.co.uk
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The Florida Keys is unlike any other island-chain, you can drive to
them! Key Lime Academy has mapped out a road to education unlike
any other. Take a spin through our itineraries, cruise through our
districts and navigate our scenic Overseas Highway. On course
completion a myriad of Florida themed goodies await!
Sign up today at:  http://www.fla-keys.com/keylimeacademy/

NO TRAIN NO GAIN

Discover the latest additions to Travel Gym, Travel Bulletin’s 
online learning portal for travel agents.  

Log on now at www.travelbulletin.co.uk/travel-gym to complete some of the
courses currently appearing, including...

To promote your online training course on the Travel Gym call 020 7834 6661

Sign up to SpecialistHK to win flights to Hong Kong!
Hong Kong is the ultimate dream destination. Dynamic and fast-
paced, there’s always something new in Asia’s World City.
Become a Hong Kong Specialist to ensure you’re up to date with the
latest information on attractions, events and festivals.
Simply sign-up and successfully complete the Hong Kong Specialist
programme to increase knowledge and commissions and be in with a
chance of winning flights to Hong Kong! For your chance to enter
register at: www.SpecialistHK.com/uk

Meal for two in a Thai restaurant to be won every week! All
completed course entrants will also be entered into the main draw
to win a place on the fantastic fam trip to Thailand in 2015!
Thailand is easy to sell but also easy to sell badly so take a little
out time to take learn all about why 850,000 UK visitors visited last
year. Register at: training.tourismthailand.co.uk

Win a fantastic Holiday to Gran Canaria!
Learn more about Gran Canaria and win a fantastic HOLIDAY IN 5*
CRISTINA LAS PALMAS HOTEL, with car rental for the entire stay to
explore this beautiful island, known as the 'Miniature Continent' due
to its incredible variety of landscapes, from the stunning dunes of
Maspalomas to volcanic interior. Sign up at:
www.grancanariaexperts.com

BOT - Brazil Online Training offers travel industry specialists
the opportunity to learn more about Brazilian destinations,
airlines and travel products specialised in Brazil. Increase your
knowledge and sales confidence of Brazil with BOT and win
prizes! Sign up at: www.brazilot.com
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Pictured receiving their diplomas following completion of the
Encore Tickets’ training course are a group of students, plus
Encore Tickets staff. Sergio Cicalo, trade sales manager, Encore
said: “Staff working for group organisers to London, such as
coach tour operators need to know just how much London’s
theatreland has to offer and how they can add value to a group
booking with add-ons such as a meal”.The course educates
trainees about the opportunities on offer from London’s theatres,
restaurants and attractions. All London’s top shows plus
restaurants, attractions and theatre packages are bookable
through B2B booking platform myEncore.co.uk which is available
in 13 languages.

THE EVENTS are run  for independent agents and
homeworkers from 18:00 – 22:00 and are free to attend. 
The dates are as follows: Monday, April 27  at St. Johns

Hotel, Solihull; Wednesday, June 17  at Ashford
International Hotel; Thursday, June 18 Hilton London
Croydon; Wednesday,  June 24  at  the Thistle - The Grand
Hotel, Bristol;Thursday, June 25 at Exeter Racecourse.
Tipto registered agents interested in attending the

roadshows should visit www.tipto.co.uk for more
information and to book a place or email
tipto@thenetwork-uk.com  or call the bookings team on
0208 742 4073.

TIPTO adds roadshow dates this summer

DIPLOMA SHOW…
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Hilton Head Island

S� �  Car� ina
Southern charm and so much more.

SouthCarolinaUSA.co.uk
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   Car� 
     AS AN impending

milestone birthday
loomed, I decided that

something had to be ticked off
my bucket list – and New York
seemed to fit the bill. Youthful
(to remind me I’m still young),
carefree (there’s no kids
tagging along on this trip) and
fun; it was going to be a once-
in-a-lifetime trip and deserved
some special attention. One-off
celebratory trips have become
increasingly popular in the last few years, and many operators
have jumped on the bandwagon to cater for such demand.
Whether it’s a girly weekend away, an anniversary, honeymoon
or even divorce celebrations, people are looking to celebrate
milestones in style with friends and family by their side. Luckily
for agents, this growing trend gives them the opportunity to
cash in on some lucrative deals; the key is finding out exactly
how clients want to celebrate, then give them something to
look forward to. And that’s what I had in mind – pre-planning
every aspect of the trip beforehand seemed to whet my
appetite for more. The more I had to look forward to, the more
I looked forward to going.

They say the holiday begins at the airport and I was
determined to make this the case. So, courtesy of Holiday
Extras, I spent two hours in the Servis Lounge in Terminal 3 at
Heathrow. What a difference. Gone was the hassle of finding
somewhere decent to sit in front of a departures board (while
straining to hear what was being said on the tannoy) and
instead I found myself in peaceful surroundings with snacks
and drinks on tap plus some light-hearted reading material.
Suggest to clients they can start their holiday off on the right
foot stress-free, with prices from £14.99, giving you the
opportunity to earn a tidy commission.

Having left the UK in style, I needed to arrive in style. And
having pre-booked a return 'Private Sedan' transfer with
Holiday Taxis (see fact box) it was everything I had expected
and more. I felt like a VIP when I walked through the glass
partition to see my name on a board. The journey was pleasant
and the driver was polite, courteous and professional. This trip
was getting off to a great start. 

I had read prior to travelling to New York that you should
expect to tip for pretty much all services received (see fact
box), so upon check-in at the four-star New York Midtown
Hilton Hotel (from £149 per night) when my bags were whisked

away as if by magic, I whipped out my dollars only to find $10
bills in my hand. The porter was probably used to people like
me who hadn’t thought to get small change, but instead of
rolling his eyes, he flashed a smile and carried out his duties.
The polite and professional manner extended to all the other
staff members at the hotel, who seemed to want to go out of
their way to ensure a comfortable stay. The hotel offers a good
location within walking distance of Central Park and Times
Square. The rooms themselves featured a flat screen TV  and
the usual bathroom toiletries, and there's free Wi-Fi in the
lobby. 

When you travel west, it takes at least a couple of days for
your body clock to adjust, but waking up early the first few days
does have its advantages. One of them is arriving at the
Empire State Building at 8am to make use of our CityPASS
(see fact box). Fast forward a few hours and you’d probably be
jostling around to get a good view. Selling a CITYPass can offer
your clients significant savings - it covers a selection of top
attractions such as Liberty Island, the 9/11 Memorial &
Museum and the Rockefeller.

Over the next couple of days I wanted to make sure I knew
the city like the back of my hand. What better way to do this
than take a few tours – and there are hundreds to choose
from. All my tours were organised through
DoSomethingDifferent.com and I opted for a Chocolate, Wine
& Dessert walking tour and a Flavours of New York walking
tour. Both were expertly guided with at least six stops on each
tour, giving you the chance to sample New York's finest cafés,
specialty shops and restaurants and fill your belly at the same
time. Apart from the food, I was mostly impressed with the
abundant amount of knowledge both guides displayed and how
passionate they were. Prices lead in at £40 for two-and-a-half
hours.

I also enjoyed something called THE RIDE, which is
DoSomethingDifferent.com’s latest addition to its portfolio and
was certainly one to remember (and recommend). The

Travel Bulletin’s Lauretta Wright hops across the

pond to take a whistle-stop tour of New York...

but has she bitten off more of the Big Apple than

she can chew?

72 hours in the city
that never sleeps 

� Continued on next page

Soaking up the city sights
on a Bateaux Dinner Cruise

Taking a limousine
ride with Holiday Taxis
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tours & cruises
Reservations & Admin 0800 440 2795 I Brochure requests www.trade-gate.co.uk 

For more information contact Agency Sales agencysales@cosmostours.co.uk

Fantastic Savings On 2016 USA Tours 
When You Book Early*

 ‘Start in Style’ privately chauffeured home pick-up service included**  

 £100 off per booking 

 Selected holidays held at 2015 prices

 Great range of 9-17 day escorted tours available throughout the USA

 Option to tailor-make holidays by upgrading flights, adding city stays or back-to-back tours

ABTA No.V3031

We are a member of ABTA and all of our flight inclusive holidays are protected by the CAA’s ATOL scheme. *Early booking offers available on bookings made before 13 May 
2015. ** Start in Style service is available within 50 miles radius of your chosen UK departure airport. If you live further than 50 miles away, then you can still take advantage 
of this offer by paying the excess mileage of £1.70 per mile. For bookings made after 13 May ’15, the ‘Start in Style’ service is available priced from £49 per person.

Book your 
2016 USA 
tour now 
and save!

attraction takes place on coach that is
kitted out with state-of-the-art
audio/visual technology and takes
passengers through the city for a
theatrical event  that blurs the boundary
between tour  and performance. The
'travelling  theatre' is designed with
coliseum  seating and floor- to- ceiling
glass windows and the hosts (trained in
improvisation) are superb, ensuring each
performance is fresh. Unique? Definitely.
One to recommend? Absolutely.  

Time to move on to my next hotel –

the three-star Hotel Metro, which
offered a more boutique style hotel
setting (see fact box). Located a few
blocks from the theatre district, Fifth
Avenue shopping and New York City's
midtown, the hotel felt like a safe haven
from the hustle and bustle of the
streets. Highlights included free 24-hour
tea and coffee facilities, free Wi-Fi,
Gilchrist & Soames toiletries, the Art
Deco style decor and the friendliest
reception staff and concierge I've
encountered. I wouldn't hesitate in
recommending this hotel to my nearest
and dearest and that's saying a lot.
Rates vary depending on when you book

- from $150 in low season and $250 in
high season.
Another tour worth making time for is

a Bateaux Dinner cruise which was one
of the highlights of my trip. The three-
hour cruise along the Hudson River
allows guests to soak up breathtaking
night views of the city while enjoying a
delectable three-course meal and live
musical entertainment. There is also an
extensive wine and cocktail list for
discerning customers and the
unforgettable evening culminates in
admiring Lady Liberty herself up close
and personal in all her glory. Prices
start from £106.�

� Continued from previous

FACT BOX
A Newark – Manhattan return
transfer with Holiday Taxis leads in
at £27.01 per person for a shuttle
transfer, £171.04 for a private
sedan (for up to three passengers),
£327.42 for a stretch limo (for up to
four passengers) and £406.34 for
an SUV for up to six passengers. 
For details see
www.holidaytaxis.com 

Suggest your clients get hold of a
New York CityPASS which
includes admission to NYC’s top
six attractions and offers up to
42% savings. The pass is valid
for nine days from the first day of
use and costs $114 ($89 for
children aged six-17). 
For details see www.nycgo.com

Accommodation – I stayed at the
four-star New York Hilton Midtown
(http://newyorkhiltonhotel.com)
and the three-star Hotel Metro
(www.HotelMetroNYC.com - email
reservations@hotelmetronyc.com)

For advice on tipping see
http://blog.secretescapes.com/201
4/09/18/nyc-tipping/

DoSomethingDiff
erent.com offers
a huge choice of
add-on options,
with 10%
commission to
agents.
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USA welcomed record number of 
overseas visitors in 2014

AN INCREASE in visitors from the United Kingdom and Ireland
has contributed to a record number of 34.4 million overseas
visitors to the USA in 2014, up 8% from 2013, according to the
latest figures released by U.S. Under Secretary of Commerce
for International Trade, Stefan M. Selig. 
The UK retains its position as the top overseas market for

international travel to the USA (excluding Canada and Mexico)
as visitation to the country increased by 3.6%, rising from
3,835,308 visitors in 2013 to 3,972,655 last year. Additionally,
inbound travel from Ireland to the U.S. grew to 395,037 in
2014, an increase of 7% from 2013. 
There was a record number of 75 million international

visitors to the country in 2014, an increase of 7% over 2013. 
Christopher L. Thompson, CEO for Brand USA, said: “We are

proud to see this latest increase in visitation to the United
States and to be one step closer to our goal of welcoming 100
million international visitors annually to the United States by
2021. We are grateful for the continued support of our
partners and look forward to expanding our marketing efforts
in 2015 to further drive international travel to the USA.” 

Southern States tour from Trafalgar
TRAFALGAR OFFERS a ten-day Tastes and Sounds of the
South tour which gives guests the opportunity to enjoy the
music and food of Tennessee, Mississippi and Louisiana.
Highlights include a visit to Graceland, a four-course
dinner in a historic estate in Natchez and Creole cuisine in
New Orleans. Prices start from £2,675 and include flights,
nine nights’ breakfast accommodation, VIP transfers,
sightseeing and the services of a travel director.
For more information visit www.trafalgar.com

usa

FUNWAY HOLIDAYS is pushing family friendly offers during the
school holidays this May and summer. As an example, a
seven-night break in Orlando staying at the three-star Coco
Key Hotel and Water Resort, based on two adults and two
children sharing, is priced from £479 per person including
return flights with US Airways from Heathrow. Travel is based
on a May 23 departure.
This summer, the operator offers seven nights staying at

the three-star Disney’s All-Star Music Resort (based on two
adults and two children sharing), priced from £789 per person
including return flights with US Airways from Heathrow. Travel
is based on an August 19 departure. 
For more information see www.funway4agents.co.uk

Funway highlights family friendly deals

Florida tourism welcomed more than 
97 million visitors in 2014
ACCORDING TO preliminary estimates released by VISIT
FLORIDA, 97.3 million visitors came to Florida last year,
an increase of 3.9 percent over 2013. This is the fourth
consecutive record year for visitors to Florida, exceeding
the previous high of 93.7 million in 2013. 
The tourist board estimates that there were 11.5

million overseas visitors last year of which 1,605,000
were from the UK.
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Who knew an escorted tour could be
so much fun….
These days an escorted touring

holiday can include a stay in a fun
themed room at the Heartbreak Hotel
in Memphis, soaking up the sights and
sounds of Mardi Gras or the Jazz
Festival in New Orleans or even
watching the Albuquerque Balloon
Fiesta as hundreds of colourful hot air
balloons take to the skies above New
Mexico.

What’s the appeal in an escorted tour
in the USA…. 
An escorted tour in the USA is often

the best, cheapest and most relaxing
way of seeing a vast area or several
famous sights with travel,
accommodation and guided excursions
all included in the price.  Touring takes
the hassle out of booking car hire and
driving long distances.  Our choice of
escorted tours is the biggest in the
market, across the States from east to
west coast – in fact there aren’t many
American states we do not feature. 

Work with a specialist operator…. 
It’s always best to work with an

experienced and knowledgeable
company who can help book exactly
what your customer is looking for.
Cosmos Tours & Cruises has over 50
years experience of providing the best
touring holidays and is backed by
international travel company the
Globus Family of Brands with offices
worldwide.

We can be flexible…. 
We have a range of flexible travel

options to make customers’ journeys
as easy as possible and can add
stopovers, city/resort stays, upgrade
flights or combine tours and cruises.
For comfort and ease we can book an
airport hotel for early or late flight
departures.   Customers booking a
tour in advance will have a privately
chauffeured home pick up service
which is  included in the price of their
holiday.   

We offer a wide choice of direct
flights from UK airports to many main
cities in the USA as well as connecting
flights to Heathrow.  We can even sell
tour only, if your  customer wants to
book flights separately .   Why not

suggest a few nights in a city to really
soak up the atmosphere and see the
sights – either before or after the tour.
For extra comfort, you can suggest a
room upgrade – ideal for making a
holiday really special.

That’s not all…. 
Remember, an escorted touring

holiday can have high commission
earning potential  as you may have
upgraded flights, booked airport hotel
nights, two tours back to back or even
a cruise.  Some companies offer a
premium brand of touring like our
‘Select by Globus’ with upgraded levels
of touring travel and deluxe hotels in
city centres. 
Contact Cosmos Tours Agency Sales
team on 020 8315 4545,  email
agencysales@cosmos
tours.co.uk or visit
www.cosmostoursand
cruises.co.uk

LAS VEGAS will welcome back Celine Dion
to Caesars Palace this August.
The singer will return to The Colosseum

at the venue on August 27 to resume her
Las Vegas show, Celine. The residency has
been on hiatus since August. Tickets for 40
performances scheduled from August 2015
to January 2016 are now on sale here:
www.celineinvegas.com

Meanwhile, Elton John recently
celebrated the 100th performance of his
show, The Million Dollar Piano. To mark the
milestone, Caesars Palace and AEG Live
have announced plans for Elton to return to
The Colosseum in October this year. Tickets
for the following 11 performances are now
on sale. Visit www.thecolosseum.com for
more details.

www.travelbulletin.co.ukApril 17 201522
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(formerly Horizon) opened on January 28 this year. This is Tahoe’s newest property and has a 25,000-
square-foot casino floor; 539 rooms, four restaurants including a 24-7 oyster bar plus signature live
music and rock memorabilia that reflect the Hard Rock brand. The Hard Rock Casino also opened with
new restaurants, bars, music venue, gaming and hotel rooms.
For further details visit www.hardrockcasinolaketahoe.com 

Travel 2 starts
working with Eagle

Rider
TRAVEL 2 has begun
working with Eagle Rider
motorcycle rental and tour
company. Agents can now
offer motorcycle rentals,
escorted motorcycle tours
or self-guided motorcycle
tours for US road trips
through Monument Valley,
the Yosemite National Park,
along the Pacific Coast
Highway or the world
famous Route 66. 
A 15-day Route 66

Motorcycle Tour includes
bike hire for the duration
with unlimited mileage. It
includes 14 nights in three-
star accommodation, a self
drive kit and transfers.
The price leads in from

£2,359 per person on travel
between Aug 17 and
October 28. 
To book or for details see
www.travel2.com or call
0800-224 182.

Simon McDermott, UK sales manager Cosmos Tours &
Cruises, discusses Escorted Touring USA style

Celine Dion to return to Caesars Palace

THE HARD ROCK 
HOTEL & CASINO LAKE TAHOE...

S05 TB1703 2015 USA_Layout 1  15/04/2015  14:13  Page 22



Staying at a Moderate, Deluxe or Deluxe Villa Resort?^

•  Book 23 Apr–3 Nov 2015, for selected arrivals 1 Jan– 
30 Nov 2016**, and everyone in the party dines for FREE 
for the entire stay.

•  Disney Moderate Resort guests receive Disney Quick 
Service Dining Plan.

•  Disney Deluxe Resort or selected Deluxe Villa Resort 
guests receive Disney Dining Plan.

Staying at a Disney Value Resort?††

•  Book 23 Apr–9 Jul 2015, for selected arrivals  
1 Jan–30 Oct 2016**§, and your customers  
will enjoy free breakfast,  
every day of their stay.

Our hugely popular FREE Disney 
Dining and FREE Breakfast offers are 
back on the table from 23 April 2015.* 

FREEFREE
from 23 April 2015

 FREE BREAKFAST

Disney Dining

PRIZES SO GOOD, YOU CAN 
ALMOST TASTE THEM!
We’re also running an exciting 
incentive between 2 April–28 May 
2015 where you could WIN some 
amazing prizes*. Up for grabs are 
a host of Disney chef goodies, 
£100 Pizza Express vouchers, 
and a Walt Disney World stay for 
a family of four! Head over to 
disneytravelagents.co.uk for full 
competition details.

WIN

FIND OUT ALL THE DETAILS NOW AT DISNEYTRAVELAGENTS.CO.UK
*Full terms and conditions apply — see disneytravelagents.co.uk for details. ^Excludes Disney’s Grand Floridian Villas and Disney’s Polynesian Villas and Bungalows.  
**Excludes arrivals 16 Mar–2 Apr 2016. ††Excludes Little Mermaid accommodation at Disney’s Art of Animation Resort. §For bookings of over five nights or more, including Disney Park Tickets. ©Disney.

BOTH OFFERS COMBINABLE WITH

14 7PARK DAYS
FOR THE PRICE OF

DISNEY
†For arrivals on selected dates 1 Jan–30 Nov 2016.

†
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ORBITAL TRAVEL reports
a significant increase in
the number of clients that
have travelled on its Nile
Cruise between January
and March this year
compared to last year. 
The operator says

tourists are starting to
come back in considerable
numbers and it is
predicting a busy Winter
2015/2016, traditionally
the peak season for Nile
cruises. Forward bookings
for the period have already
more than doubled
compared to the same
booking period in 2014.
Prices for a seven-night

cruise on a full-board
basis on the MS Orbital
Royal Esadora lead in at
£339 per person and
include 12 excursions
escorted by a qualified
Egyptologist and transfers,
commissionable at 15%.
Flights are not included.
Orbital Travel has also

seen significant interest in
the Long Nile Cruise
between Cairo and Aswan.
It offers four itineraries on
the route with sailings in
April, May, August and
September. A nine-night
Luxor to Cairo cruise leads
in at £1119 per person
based on full-board (twin
share) with transfers and
14 guided excursions,
commissionable at 15%.
Flights are not included.
John McCallum,

managing director, said:
“We are predicting that for
Winter 15/16 we will
continue to see ever
increasing numbers of
visitors return to the Nile.
It will be great to see
these numbers returning,
we fully recommend that
people make the most of
lower prices and fewer
crowds and book to travel
in 2015.”
For more information call
01763-274174 or visit

egypt

is offering a seven-night stay at the Grand Rotana Resort & Spa, Sharm El Sheikh for two adults and two children in a twin room on an all
inclusive basis from £624 per person. The price includes return flights with Thomas Cook Airlines from Manchester Airport to Sharm el
Sheikh, departing on August 27. For further information call 01733-224800 or visit www.thomascook.com.

THOMAS COOK 

Orbital travel sees significant
increase in Nile Cruise clients

Uniworld’s Splendours of Egypt & the
Nile cruise to resume this October
UNIWORLD BOUTIQUE River Cruise Collection will resume its
the Splendours of Egypt & the Nile itinerary from October
following a withdrawal from this destination due to political
unrest.
The 12-day itinerary includes seven nights aboard the River

Tosca ship and four nights in a luxurious hotel in Cairo. Guests
will explore famous sights including the Temple of Karnak,
Temple of Luxor, Colossi of Memnon, city of Edfu and witness
the Sound and Light Show at the Pyramids of Giza. In addition,
there is the chance to enjoy High Tea at the Old Cataract Hotel
Aswan, an old haunt of the Queen of Crime, Agatha Christie.
Kathryn Beadle, managing director, Uniworld UK,  said: “2015

is the year to visit Egypt before the crowds catch on as Uniworld
guests will be able to get up close to the country’s famous sights
without having to battle with hundreds of other eager visitors.
We’re really excited that Uniworld will be resuming this fantastic
cruise along the Nile and supporting the tourist industry once
more to this culturally rich destination. The River Tosca takes
guests from one amazing sight to the next in utmost comfort
and luxury.”
Accommodating up to 82 guests, the River Tosca has a full-

service bar, library, restaurant, sun-deck with cabanas,
swimming pool, fitness centre and massage room and there’s
complimentary wifi throughout.
Prices for Splendours of Egypt & the Nile start from £3,275

per person and includes a seven-night Nile River Cruise, four
nights in a hotel in Cairo, 11 breakfasts, seven lunches, seven
dinners, included sightseeing and scheduled airport transfers
on arrival and departure day. The first departure will be October
3 this year. For more information visit www.uniworld.com
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Discover Egypt adds Sonesta Star
Goddess to Nile cruises
DISCOVER EGYPT has introduced the deluxe Sonesta
Star Goddess to their classic Nile cruise programme
from May until September this year, with one week
cruises starting from £949 per person.
The all-suite vessel has 33 rooms. The suites

feature full-size bathtubs, plasma TV with satellite
channels and wifi, and a panoramic window and
balcony.
There is also a spa and fitness centre, sundeck

with swimming pool and lounge bar, and passengers
have a qualified Egyptologist guide for the ten land
excursions to see sites such as the Valley of the
Kings, the Valley of the Queens and the Temples of
Luxor, Karnak, Edfu, Kom Ombo and Philae.
The price includes return flights from Heathrow to

Luxor, a seven-night full-board cruise with ten
guided excursions and transfers in resort. The
Sonesta Star Goddess will operate weekly departures
from May 4 to September 21, 2015.
An extra week in Luxor can also be added to the

Nile cruise from £99 per person at the five-star
Sonesta St George hotel overlooking the Nile in
Luxor. This luxury hotel is minutes from Luxor
Temple and Luxor Museum.
For more call 0207-407 2111 or visit
www.discoveregypt.co.uk.

egypt
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Starwood Hotels & Resorts
strengthens Red Sea portfolio with
introduction of Westin to Soma Bay
STARWOOD HOTELS & Resorts Worldwide has
announced it will expand its portfolio in Egypt with the
new Westin Soma Bay Golf Resort & Spa, marking the
entry of the Westin brand in Egypt. 
Formerly La Residence Des Cascade, the conversion

to a Westin is expected to take place by July this year.
Positioned on the highest point of the Soma Bay

peninsula, the year-round resort destination in Egypt’s
Red Sea Riviera sits at the center of the 18-hole
championship golf course designed by Gary Player.
The hotel will have 210 guest rooms and 39 suites. It

will also offer seven restaurants. Adjacent to the resort
is The Cascades Spa & Thalasso Soma Bay.
Starwood’s portfolio in Egypt includes 11 hotels under

its Sheraton and Le Méridien brands, including
Sheraton Soma Bay Resort. The company will re-open
the Sheraton Cairo Hotel & Casino in 2015 following a
complete  renovation. Starwood will also introduce a
new luxury brand into the capital with The St. Regis
Cairo next year.
For more information visit www.westin.com

INSIGHT VACATIONS has resumed its operations in Egypt
this January and offers the following itineraries.
The Wonders of Egypt is a nine-day trip starting in Cairo

with an excursion to Giza to see the Great Pyramids and
the Sphinx followed by a luxury four-day Nile cruise
stopping off at sights such as Luxor, Edfu and Aswan.
Guests will have high tea on the terrace at the historic Old
Cataract Hotel, a favourite haunt of Agatha Christie. The
tour finishes in Cairo with time to explore the city.
Prices start from £1,985 per person and includes return

flights, eight nights’ bed and breakfast accommodation, a
Nile Cruise, sightseeing and the services of a professional
Tour Director throughout.
The operator also offers a 12-day Splendours of Egypt

trip which takes in Cairo, Giza and the Karnak temple
complex. This journey includes a seven-night Nile Cruise
aboard a traditional Nile Felucca where guests can join an
Egyptian dinner and Galabeya party.
Prices start from £2,295 per person and includes return

flights, 11 nights’ bed and breakfast accommodation, Nile
Cruise, sightseeing and the services of a professional tour
director throughout.
For more information visit www.insightvacations.com

Insight Vacations resumes tours in Egypt
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Red Sea Holidays adds new hotels and
relaunches Nile Cruise
RED SEA HOLIDAYS has added two new properties to its Red Sea Hotels
portfolio in Marsa Alam. The five-star properties Palace Port Ghalib Resort and
Siva Port Ghalib Resort are the latest all-inclusive hotels to be acquired by the
group and between them, has one of the world’s largest man-made swimming
lagoons. Marsa Alam is Egypt’s most southerly Red Sea resort and is also one
of the newest.
Jason Hilton, deputy managing director, Red Sea Holidays said: “The marina

development of Port Ghalib, in Marsa Alam is going through a very exciting
transformation at present and with more investment planned for the resort at
the recent Economic Development Conference, Port Ghalib looks likely to
receive a huge cash injection.
“Our overall Egypt bookings are looking increasingly encouraging with a 10%

increase year on year, especially on key dates and throughout summer 2015. In
April, we’ll be sending over 50 agents to Sharm el Sheikh for a 2 night taster
trip, as a reminder to the travel trade that all of our destinations are very much
open for business, safe and a great choice for a summer holiday.”
A seven-night stay at the five -star Palace Port Ghalib Resort, Marsa Alam

including flights, resort transfers and luggage, from £449 per person departing
from Gatwick in May this year.
Meanwhile, the operator has relaunched its summer Nile cruise programme

this May with scheduled Egypt Air flights from Heathrow direct to Luxor.
Nile Cruises start from £662 per person. The inclusive cruise package

includes direct Luxor flights (with free in-flight meals and a luggage allowance
of 46kg per person), resort transfers, and seven nights luxury accommodation
aboard the 5Sun MS Grand Rose on an all-inclusive basis.
The ten free excursions included in the package are led by a trained

Egyptologist and feature the Luxor Temple, Karnak Temple complex, The Colossi
of Memnon, The Valley of the Kings, Queen Hatshepsut’s Temple, Medinet Habu,
Temple of Sobek, Temples of Philae, Aswan High Dam and the unfinished
obelisk. The temples at Abu Simbel can be visited as an optional add-on.
For more details visit www.redseaholidays.co.uk  or call 0207-332 2670.

We asked our staff the
following question this week:
Which non-politician

would you like to see as
Prime Minister?

egypt

Crossword:
Across: 1. AVRO, 3. JASPER, 8. NEWCASTLE, 9. STATEN, 10. SAGA, 13. ALPS, 15. ZAGREB, 18. KILLARNEY, 
19. MIRREN, 20. ELBA. 
Down: 1. AUGUSTA, 2. RONDA, 4. ARAN, 5. PETRA, 6. RYE, 7. TWEED, 11. ALBERTA, 12. WAYNE, 14. POLAR, 
16. ROYAL, 17. MALE, 18. KIM.
Highlighted Word: PALMA
Travagrams: (top) Mantis (bottom) Nevada
Where Am I?: Beijing

puzzlesolutions
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Egypt tourism Minister sets out 2020 growth plan
THE EGYPT tourism minister, Mr Khaled Ramy said that the number of
tourists to Egypt plummeted last year to 10 million compared to 14.8 million
in 2010, however he expects a 15% growth this year and further growth by
2020. He said: "Egypt targets $20 billion in revenues and 20 million tourists
by 2020".
Egypt will seek investment for two new projects, one is a resort on the

Mediterranean coast and the other is a resort on the Red Sea, both are
worth almost 8 billion Egyptian pounds.
In efforts to counteract the negative news Egypt suffered in the past few

years, Ramy said the time is right for a global advertising campaign to start
this summer.
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Speak to us today on
0207 332 2660 or visit 
redseaholidays.co.uk/agent

Low
Deposit 
Just £75pp

Subject to availability and may be withdrawn at any time. Lead-in price shown is based on 2 adults sharing, and is available on at least one departure date from at least one UK airport. Correct at date of 
publication. Once sold out there is no guarantee that alternative holidays will be available at that price. Other conditions apply; see brochure for details. *Optional Abu Simbel excursion payable locally. ATOL 
protected 9749. ® Red Sea Holidays logo is a registered trade mark of Red Sea Holidays UK Ltd. © 2015.

7 night cruise 
from only

£749

10
FREE 
excursions

DISCOVER A WORLD OF WONDERS 
ON A NILE RIVER CRUISE
Step aboard the stylish and sophisticated MS Grand Rose and become 
enchanted by the Nile’s majestic history. From Luxor to Aswan, immerse yourself in 
ancient Egyptian culture and uncover the secrets of the Valley of the Kings, Abu 
Simbel* and the Temple of Karnak. 

Wave goodbye to boring holidays and make yours the stuff of legends.

• 5 star, all inclusive river cruise ship 

• 40kg luggage allowance, free transfers and free late checkout

• Expertly-guided itinerary 

• All cabins have exterior views

• Award-winning service from our attentive crew

ABTA No.Y2507

We go further

            10:09
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