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WITH LESS than four months to go until the General Data
Protection Regulation (GDPR) comes into force, ABTA has
reiterated that travel companies must begin preparations to
meet the new regulations, if they haven’t already done so.
From May 25, the GDPR will affect how businesses collect,

use, manage and store their customers’ and employees’
personal data. Many travel companies will already have
processes and systems in place that go towards compliance
with the new rules; however there will be some changes.
GDPR will require businesses to be more accountable, and

have clearer and more robust processes in place when
handling personal data relating to customers, staff and others
whose personal data they deal with. This is particularly
relevant for the travel industry where there are often multiple
uses for data and multiple channels for collecting it too.
Similarly, travel companies collect and share customer
information with suppliers, often overseas, for booking
purposes, so it’s vital that businesses review the contracts they
have in place with third-party suppliers.
ABTA has recommended that, if businesses haven’t already

done so, they need to get started with the following three steps
as soon as possible: perform a review; understand the
requirements; and collate relevant records.
Firstly businesses need to carry out a full audit of the

data they hold and how they handle it, including how it’s
collected, what it is used for and how it is stored securely.
The travel association has produced a data protection audit
spreadsheet with guidance which can help members in
their preparations for the GDPR.
Next, businesses need to understand if their procedures for

acquiring and processing data are robust enough to meet the
more rigorous requirements of the GDPR. They need to
consider what the legal basis is for processing relevant sets of
data, as they will only be able to process personal data if it
adheres to one of six lawful bases, such as the fact that the
processing is necessary for the performance of a contract with
the data subject. More information about each of the bases can
be found on the ICO website.
Finally businesses need to update their privacy statements

in order to be completely transparent with customers about
how they use their data. They need to clearly inform individuals
about the purposes of processing their data and what will
happen to their data, keeping in mind all the additional
details required under the GDPR.

VISIT GREENLAND, The Faroe Islands, Visit Estonia, Visit Finland and Promote Iceland recently participated in a 5Countries Trade Workshop
at the HAC in London. A total of 61 suppliers across the five countries, from hoteliers to airlines and DMCs, exhibited and 69 registered
buyers visited for speed dating style meetings. Pictured ready to greet vistors are, from the left: Tanny Por, Visit Greenland; María Björk
Gunnarsdóttir, Promote Iceland; Agnia Nast, Visit Estonia; Súsanna Sørensen, The Faroe Islands; and Caroline Stanton, Visit Finland.
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SOUTH AFRICAN Airways (SAA) is to
introduce a new A330-300 on its
Johannesburg to London route from
next month. The airline has also
adjusted frequencies on the route to a
single daily service.  
At the end of 2017, the airline

announced network remediation on
domestic and regional markets and has
now turned its attention to its
international network. Vuyani Jarana,
CEO of the airline, said: “We have
decided to focus on those areas of our
business that will enhance our
efficiencies, bring more value to our
customers and produce improved overall
performance of the airline. Network
optimisation is one such area that can
contribute towards containing our costs
and we introduced some initiatives that

must yield dividends to return the
business to commercial sustainability in
the shortest time possible.
“We have also decided to upgrade

the service operating between
Johannesburg and Heathrow to the
new Airbus A330-300 with effect from
March 25. This will afford customers a
significantly improved on-board

Business and Economy product, with
state-of-the-art technology, increased
comfort and capacity.” 
With effect from April 20, the airline

will operate a single daily flight from
Johannesburg to Heathrow replacing
the double daily service operating on
the route currently.
Visit flysaa.com for more information. 

Virgin Atlantic & Flybe enhance travel
options from Scotland
VIRGIN ATLANTIC and Flybe have added a new route to
their codeshare agreement.  
Virgin Atlantic flights from Manchester will now

seamlessly connect to and from Glasgow, meaning that
Scottish travellers now have more access to the US and
the Caribbean.  
The latest addition to the partnership includes the

Flybe route between Manchester and Glasgow, opening
up all of Virgin Atlantic’s Manchester routes to
customers travelling from the Scottish city for the first
time as part of the codeshare.
Available to book now, seven long-haul destinations

are now offered including Barbados, New York, Las
Vegas and San Francisco. 
Fares between Glasgow and San Francisco are from

£486, between Glasgow and Boston from £383 and
between Glasgow and Barbados from £538.
Roy Kinnear, Flybe’s chief commercial officer, said:

“We are delighted that this latest extension of our valued
codeshare partnership with Virgin will bring even more
of the world closer to Scotland travellers. It gives both
airlines increased network reach and reinforces our
commitment to provide our customers with convenient
seamless ‘One Stop to the World’ connections from their
local airport.” 
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AHOY THERE...Titanic Belfast’s head of business and leisure sales,
Laura Cowan and chief executive Judith Owens are pictured
launching plans for Hickson’s Point, a new shipyard themed
hospitality space for visitors and private events, scheduled to open
in March. The new space will offer an authentic 1900s public
house setting, combining traditional music, entertainment,
heritage décor and locally produced food for visitors to the tourist
attraction, as well as cater for a range of private and corporate
events for up to 80 people. For details see titanicbelfast.com 

Non-compliance with the new laws could result in fines of
up to £17,000,000 or 4% of annual turnover. Other business
implications for failing to adhere to the regulations could also
include loss of goodwill, employee trust and negative publicity.
Simon Bunce, director of legal affairs for the association,

said: “The GDPR is an evolution in the way that data is
protected, rather than a revolution. The biggest priority now
is knowing what GDPR means for their businesses and
having the organisational capacity to start making changes
in time for its introduction in May.
“We can expect everyone to demand higher levels of security

and compliance following the introduction of the law and any

perceived weakness in this area will damage trust. ABTA has
been helping members prepare for the GDPR since Autumn
2016, raising awareness at regional meetings, developing
dedicated events and creating materials which explain what
steps they should be taking. We have also been pointing people
to the ICO’s ‘12 steps to take’ guidance document.”
ABTA will be holding a number of one-day seminars on the

regulatory changes occurring in 2018, including the GDPR,
throughout the coming months. In addition to this, its Travel
Law Seminar in May will provide legal updates for the travel
industry across a two-day event.
Visit abta.com/events or for more information members can
access specific resources on the new law via ABTA’s
member zone.

continued from previous page

South African Airways introduces new A330-300 on London route 
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ECT TRAVEL is offering a new 13-day
Singapore and Malaysia tour from July 19–31
that includes a visit to the Singapore Garden
Festival, the only international garden show
in the tropics, held in the Gardens by the
Bay. The tour will also showcase the
landscapes and vibrant culture of Penang
and Kuala Lumpur, Malaysia. 
It includes five-star luxury

accommodation throughout, staying in the
InterContinental Singapore, Shangri La’s
Rasa Sayang Resort and Spa in Penang and
the Ritz Carlton Kuala Lumpur. 
Guests will start their journey with three

nights in Singapore and a full day spent at
the Singapore Garden Festival before taking
in the city’s dramatic skyline from the top of
Marina Bay Sands. 

Continuing on to Malaysia, guests will
spend eight days exploring the cities of
Penang and Kuala Lumpur, as well as
historic sites including Penang Hill station
and Kek Lok Si Temple, the largest
Buddhist temple in Malaysia.  
Guide prices start from £2,909 per

person based on two people sharing which
includes flights from Heathrow or
Manchester Airport and five-star
accommodation across all three
destinations. 
Scheduled activities including one-day

entry to the Singapore Garden Festival and
specified dining arrangements, as well as
hold luggage for journeys from the UK and
coach travel throughout the tour. 
For further information visit ecttravel.com

newsbulletin

WARNER LEISURE Hotels is continuing to invest in its property portfolio with a £150,000 transformation of
Gunton Hall Hotel’s pool and swimming facilities. With new floor to ceiling windows, guests are now
offered a bird’s eye view of the hotel’s landscaped, leafy grounds and its wildlife. The pool at Gunton has
also been fully relined and its changing facilities have undergone refurbishment with fresh rattan
furniture completing the upgrade. A three-night break at Gunton Hall costs from £200 per person based
on a May 25 arrival and two adults sharing standard accommodation including the Simply Dine package.

AMRESORTS HAS launched a new weddings and
honeymoons guide showcasing its resorts throughout
the Caribbean, Mexico and Central America. 
The new guide allows agents to discover a world of

romance and luxury, as it highlights the all-inclusive
concepts; Endless Privileges, Unlimited-Luxury and
Unlimited-Fun.
Travellers can say “I do” for free, and each of the

properties offers a complimentary symbolic wedding
package for up to ten guests when the required room
category and length of stay is booked. 
The package includes a dedicated wedding

coordinator, bouquet for the bride and a boutonniere
for the groom, wedding cake, sparkling wine toast and
a special turn down service on the evening of the
ceremony. 
Plus, if you’re planning a bigger wedding or looking

for something extra special, two upgraded packages
are available including breakfast in bed the morning
after the ceremony, private dinner reception, private
cocktail hour, a video of the ceremony plus more
inclusions. 
To download or request a copy of the guide visit
https://amragents.blog/

New Singapore & Malaysia tour from ECT Travel 

Afternoon Tea offers
from Gouman Hotels 
FOR CLIENTS seeking
Afternoon Tea in the capital,
the historical Guoman
Hotels is offering a selection
of options.
As examples, at The Royal

Horseguards Hotel, Classic
Afternoon Tea offers a
traditional and
contemporary selection of
finger sandwiches, warm
freshly baked fruit and plain
scones, homemade fruit
preserve with Cornish
clotted cream, handmade
cake and delicate pastries
served with a glass of
Taittinger and costs from
£39. It is served daily from
13:00 to 18:00. 
At The Tower Hotel, which

offers views of Tower
Bridge, the afternoon tea
offers British classics, along
with more exotic flavours,
accompanied by signature
teas or artisan coffees from
around the world. Prices are
from £24.95 and Afternoon
Tea is served daily between
12:00 and 17:00. 
Alternatively, The

Grosvenor Victorian
Afternoon Tea, located in
Victoria, offers a selection of
handcrafted tea cakes, mini
butter fruit scones with
Devonshire clotted cream
and jam and a selection of
decadent cakes and pastries
served with a glass of
Champagne. Prices are from
£29.50 and it is served daily
between 12.00 and 18:00.  
For further information or to
book see guoman.com

New weddings & honeymoon guide from AMResorts highlights AI concepts
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CRYSTAL IS introducing new ten-day 'Enchanting Moselle
itineraries on Crystal Bach, round-trip from Amsterdam
through Germany and the Netherlands between May 28
and December 24, 2019. 
The voyages feature five new ports of call along the

vineyard-flanked Moselle River, where guests can
experience world-class Rieslings and the famous
vintages of the Mosel Wine Region in Bernkastel, the
medieval charm and Roman ruins of Trier and the
architecture of Reichsburg Castle in Cochem.
Along with the picturesque Moselle, new destinations

to explore along the Rhine River include Bonn,
Beethoven’s birthplace; Dusseldorf, the cultural and
fashion hub of Germany; the historic war museums of
Arnhem, Netherlands; and returning favourite, Koblenz,
which offers travellers a unique perspective of the point
at which the Rhine and the Moselle meet. 
Overnights spent in Amsterdam and Trier afford ample

time for longer trips, such as a day in nearby
Luxembourg or an in-depth exploration of Holland’s art
and culinary scenes.
Walter Littlejohn, the company's vice president and

managing director, said: “The new Moselle voyages on
Crystal Bach allow travellers to venture off the beaten
path to less visited destinations of remarkable beauty
and fascinating history, with the added distinction as the
only Moselle River itinerary with convenient travel round-
trip from Amsterdam. 
“With more experiences than ever included in the

Crystal River fleet, this is the ideal time to branch out
into new waters and continue broadening the scope of
choices for our guests.”
The all-suite, all-butler, all-balcony Crystal Bach

features Crystal’s signature service with what is believed
to be the highest crew-to-guest ratio in the industry - 68
crew members serving 106 guests. 
The line’s suites feature butler service for every

room category, king-sized beds that face toward
Panoramic Balcony-Windows, walk-in closets, robes
and slippers, personal iPads, and wall-mounted 42-
inch, flat-screen HD TVs. 
Early booking savings are available, with savings of up

to £769 per suite for bookings made by March 31, 2018.
For more information see crystalcruises.co.uk or call
020-7399 7601.

Setouchi Tourism Authority
launches new website
CREATED AS a new tourism body in 2016 and commencing
international operations in late 2017, Setouchi Tourism
Authority has launched a new website at setouchitrip.com.
It includes a dedicated travel trade portal, including

access to the Official Setouchi Travel Guide, road maps
and sightseeing information, to equip travel agents with
practical information when advising customers. This area
of the site will continue to be developed, with a view to
providing tour operators with listings, while trade
partners can access the travel trade section via a link
located on the homepage.
Agents can also access a travel directory from which

they can recommend local attractions, restaurants and
events for their clients. 
The website, which offers a wealth of tourist information

for the destination, has launched at a time when the desire
to visit Japan has never been greater. The destination
welcomes 300,000 annual UK visitors and has experienced
an annual growth rate of between 10% and-15%.
The fully optimised, mobile-friendly site offers

consumers and trade useful information about travelling to
the region, maps, inspiring itineraries and a visual guide to
activities and adventures throughout Setouchi with six
distinct sections for ‘adventure and experience’; ‘art and
culture’; ‘history’; ‘sea and nature’; ‘food and drink’ and
‘relaxing stays’. A booking mechanism which is powered by
Voyagin has also been integrated, enabling agents to book
tours for their clients  – from ancient temples to UNESCO
World Heritage sites – in advance. 

Crystal River Cruises unveils new Moselle river itineraries for 2019 
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MAGNETIC NORTH Travel is giving
guests the opportunity to book two new
ocean-themed dining experiences for the
2018/19 season. 
They include a foraging experience

combined with dinner on the ocean floor
in Nova Scotia, Canada, and the world’s
largest underwater restaurant in
Kristiansand, Norway, which opens in
April 2019.
Available to book on holidays to Nova

Scotia, the foraging option takes place at
Burncoat Head Park on the Bay of
Fundy, declared one of the Seven
Natural Wonders of North America
thanks to it having the greatest tidal
range in the world. 
Led by local foraging expert Jonathan

Newell, the full-day trip allows guests to
learn about Nova Scotia edibles, before
an afternoon seafood feast on the
surrounding red cliffs. Following lunch,
guests take a private tour of the park,
including a descent of stone stairs to see
fossils, tidal pool creatures and the
impact of the tides on the coastline.
During the tour, the tide ebbs to its
lowest point as guests are guided to an

ocean floor dining area for a gourmet
three-course meal with amazing views
of the coastal area and incoming tides.
Both meals will be paired with local craft
beer from the Meander River Farm &
Brewery and wine from the Avondale Sky
Winery. Selected dates are available
throughout the summer.
The ten-day fly/drive itinerary includes

visits to the maritime city of Halifax, the
UNESCO World Heritage town of
Lunenberg, a stay at relaxing Trout Point
Lodge, hiking on the world-famous
Cabot Trail and the Dining on the Ocean
Floor Experience. Car hire is in a
standard SUV Jeep Grand Cherokee or
similar. The itinerary can be customised
to guests’ travel dates, accommodation
preferences and budget. 
Prices lead in at £2,140 per person

including flights, car hire,
accommodation and the Dining on the
Ocean Floor experience.
Meanwhile, Kristiansand, known as

Norway’s Southern Adventure Capital,
will see the opening of Under, Europe’s
first and the world’s largest underwater
restaurant in April 2019. 

Off the coast of Lindesnes, guests
will descend 5m under water to a dining
room offering more than 100 seats and
floor-to-ceiling windows with views of
the seabed and surrounding waters that
include huge cod, colourful lip fishes,
lobsters, seals and spiny dogfish – a
type of shark. 
The menu includes local seafood,

seabirds and wild lamb, and the
restaurant is within walking distance of
sister property the Lindesnes Havhotell,
close to local sights such as the
Sprangereid Canal and Lindesnes
Lighthouse – the oldest in Norway.
The ten-day fly/drive includes stays in

Oslo, Kristiansand and Stavanger, as
well as visits to the southern fjords and
mountains, and the chance to reach the
summit of Pulpit Rock – one of
Norway’s most famous hikes. 
Nine nights’ breakfast

accommodation leads in at £1,645 per
person, including flights, car hire,
accommodation and a tasting menu
dinner at Under.
For further information see
magneticnorthtravel.com
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Magnetic North Travel promotes ocean-themed dining experiences 
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•  Two bottles of Spanish wine to be won
courtesy of Bahía del Duque

•  Win one of three fabulous prizes with
Hawaiian Airlines 

•  Win a five-night stay at the Suite Hotel
Atlantis Fuerteventura Resort four-star
Superior 

Visit travelbulletin.co.uk for details on the
above websclusives.

by SANDRA MURRAY
in Normanton, Yorkshire

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 
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Normanton...
Notes from

NEWMARKET HOLIDAYS has partnered with the New Orleans
Convention and Visitors Bureau to celebrate the city turning 300
this year. With a calendar of events planned around the theme of
300 years of stories, this will be a party that will last all year. The
operator is promoting three escorted tours that embrace the
spirit of New Orleans and all include flights, accommodation,
included excursions and a tour manager. They are Elvis Presley’s
Memphis, New Orleans & Nashville, a journey thorugh America’s
heartland on Deep South Rhythms, New Orleans & Caribbean
Cruise and a journey through the southern states on Texas,
Presley’s Memphis and New Orleans. Prices start from £1,499 per
person and agents can save their clients £100 per person by using
the promotional code JAZZ when booking by March 5. 

GLAD TO see that ABTA are trying to do a bit more
for animal welfare and will be holding their first
animal welfare conference. It's about time as

there are so many cruel animal situations abroad. I
know Thomas Cook has started the ball rolling with
putting a stop to some elephant rides, but it needs other
tour operators to do it as well. There are too many
companies using animals to make money. 
I think Shearings is changing its image to attract younger

customers by the looks of some advertising. I saw an advert
that read ‘Did you know Shearings sell Grand Prix trips?’.
They can take customers to some of the most popular F1
events – Monaco, Monza, Spanish Grand Prix, Belgium
Grand Prix and Silverstone. Customers can travel by air or
coach and all the holidays include entrance tickets into
their chosen Grand Prix as well as other excursions and
free time to explore the local area. It sounds good to me
and prices start at £299. I’m looking at them in a new light!
I know I’m always saying it's good to have choice, and I

must say I was impressed the other day when I got an email
through with Medsun Holidays by JTA. They have some
great breaks - short durations as well as normal durations
with some great prices for Fuerteventura, Alicante and my
favourite Greek island, Crete. Their deals are also now out
for pre-xmas and wintersun, Paphos, Albuferia, Gumbet
even five-star Dubrovnik, so if you can’t find what you are
looking for have a look on their website – happy holidays!
I’m hoping to use my wonderful prize of seven nights in

Mauritius with Verandha & Heritage that I won at the
Yorkshire Ball last year – got the accommodation booked
for May so I just need to sort flights out now - I can’t wait! I
saw the lovely Stephanie Robertson the other day to catch
up as she has moved to The Holiday Team, who are of
course 100% dedicated to the trade. She was saying they
were 24/7 bookable, that you can choose your own
commission levels and it’s a one stop shop for flights,
hotels and transfers - and of course ATOL protected. Check
them out at theholidayteam.co.uk
‘Leave nothing but footprints, kill nothing but time’ and

‘Today give a stranger one of your smiles, it might be the
only sunshine they see all day’.
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Booking incentives
�  Travel Trade Tickets and Tours has
launched its new website dedicated to
the travel trade. Specialising in US
attraction tickets and tours, the site
offers a fresh new look and has been
designed with easy to navigate menus
and functions. every booking made
through the company will see agents
receive a bag of sweets and a lottery
scratch card.The company is running a
competition in which one lucky agent
will win an amazon echo with a further
three prizes of a £25 amazon gift
voucher also up for grabs. To enter
the competition agents need to make a
booking by March 15. See tttandt.com

�  PreMier HolidayS has launched a
February campaign to Borneo in
conjunction with Sabah Tourism and
royal Brunei, raising awareness of
what clients can see and do in the
destination. agents will receive up to
£150 in High Street shopping vouchers
for every booking to Borneo by
February 28. See
www.trade.premierholidays.co.uk

�  ingHaMS iTaly has launched a booking
incentive on its explorer Holidays and
escorted Tours. agents who make a new
booking on one of its selected tours
before February 28 and emailing
references to group-
sales@hotelplan.co.uk will be entitled
to £30 worth of love2Shop vouchers.
See agents.inghams.co.uk

�  red Sea Holidays is offering its
travel trade partners (and a friend)
the chance to win a seven-night, five-
star holiday with flights to the red
Sea resort of Makadi Bay when they
make a booking by February 28. For
details see
redseaholidays.co.uk/agentcompetition

�  neviS ToUriSM authority is offering
£50 in love2Shop vouchers for seven-
night bookings to the destination.
vouchers are awarded to the first 20
bookings. agents should send booking
references and the name of the
operator booked with to
clearmarketing@nevisisland.com 

Agent offer
AIRWAYS HOLIDAYS has launched a Travel Agent

Toolkit to support agents to develop their Channel Island
business in 2018. It features promotional material to suit
the agent's individual needs from their local departure
point, along with posters, videos and Facebook posts.

Booking incentives and a sales target are also offered, to
earn branch incentives such as a night out, cases of wine

and sweet hampers. For details see
airwaysholidays.com/agent-toolkit 

LUSSO IS encouraging agents to give themselves
a ‘High 5’ and be in with the chance of winning
one of five prizes when they make a booking by
February 28 including a holiday. Agents booking
either Oman Air or one of the campaign’s five

featured hotels receive bonus entries. 

agentbulletin
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LAUNCH PAD...Book in Style in Formby received a visit from Super
Break recently to update staff on the operator’s product portfolio.
The shop opened at the beginning of this month and is the second
store to open. Pictured is the agency's manager, Scott Tyrer, and
Freya McCann from Super Break

Larnaka unveils new projects &
promotions for 2018
THE MAYOR of Larnaka, Andreas Vyras, recently unveiled
plans for Larnaka city this year, which will see new facilities
introduced to the town centre and surrounding areas. 
The ambitious new Municipal Market project is set to

be a one-of-a-kind development for municipal markets
on the island. The two-storey, EU-funded project will
weave traditional stalls and artisan spaces with modern
facilities including cafes, restaurants, a stage for events
and a dedicated exhibition area.
The complete renovation of the Municipal Gardens is

set to finish by the end of this year/beginning of 2019.
The gardens, which house a park, museum, library and
theatre, will undergo a complete transformation with
increased green and leisure areas, a cafeteria, state-of-
the-art facilities and improved playground toys and
cultural buildings.
By May proposals will be received for plans to make

Larnaka town centre more wheelchair and pushchair
accessible, with works due to begin towards the end of 2018.  
There will also be several leisure and entertainment

venues constructed or renovated, increasing and
improving the capacity to host multiple sporting and
cultural events, including the Municipal Community
Centre and Sports Hall, and a multi-purpose, multi-hall
cultural and leisure centre.
Meanwhile, the restoration of the Zuhuri area in the

old town will take place by 2019, creating a new square,
shops and a youth hostel and artists' meeting point with
a capacity of up to 20 beds.
Larnaka region has organised complimentary

activities for the past five years for tourists staying in
licenced hotel accommodation within the Larnaka region
between November 1 and April 30.  
The aim of the complimentary activities is to enrich

Larnaka’s tourism winter product and enhance the
visitors’ experience through their acquaintance with the
local culture and tradition. Activities available include
guided tours, village excursions, wine tasting, halloumi-
cheese production demonstrations, basket-weaving
sessions, birdwatching and traditional cooking sessions. 
For more information visit larnakaregion.com 

newsbulletin

More than 38,000 exhibits displayed in
Twickenham’s World Rugby Museum 
A NEW World Rugby Museum has opened at Twickenham
with more than 38,000 exhibits in cutting edge interactive
displays for group visitors to explore.
Flexible start times are now available for both group

travel organisers and educational visits to the museum,
now housed in the South Stand at Twickenham Stadium.
The World Rugby Museum is the definitive home for

everything and anything about rugby. Featuring more than
three times as many objects, the new museum will display
memorabilia from around the world and from all eras,
making it a must visit for all rugby fans. The move has also
been made in time for the 2018 NatWest 6 Nations.
The museum's curator, Phil McGowan, said: “The cutting

edge new museum is bigger, better, brighter and more
interactive than ever before and will offer groups and
educational visitors exciting hands-on interactive exhibits
plus events and education and research facilities.
“It houses the world’s most prestigious collection of

rugby memorabilia. This includes commentary, film and
match-footage from the most iconic moments, memorable
tours and greatest players in the history of what is the
world’s most dramatic team sport”.
The new gallery will feature more than three times as

many objects as it did in its previous East Stand location,
covering iconic teams, such as the 1924 New Zealand side,
the 1900s Wales teams, the 1971 and 1974 British & Irish
Lions sides, as well as the 2003 England team.  
The museum can be visited as part of a combined

stadium tour and museum package or as a standalone
attraction. This April also sees new public tour times
with additional tours on weekends and school holidays
going forwards.
For further information or to book see
worldrugbymuseum.com 
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Where Am I?

This imposing 14th century hilltop fortress is commonly
known as ‘Dracula's Castle’, home of the title character in

Bram Stoker's Dracula.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, February 22nd. Solution and new puzzle

will appear next week.

The winner for 2nd February is Melanie O’Dwyer, 

Coop Travel in Suffolk.

February 2nd Solution: A=1    B=5    C=3    D=8

Number: 007

Across 
1. Holiday brand with resorts in Bognor Regis,

Minehead and Skegness (7)
5. Sofia international airport code (3)
7. The longest river in France (5)
8. English county (5)
9. Volcanic island in the Tyrrhennian Sea (6)
11. Ten years after Joseph, Lee __  is about to

start his Anniversary Tour (4)
14. Flag carrier of Bahrain (4)
15. This county is the first stop on Dippy the

Dinosaur's UK tour (6)
17. Wide, scenic river valley between Devon and

Cornwall (5)
18. One of the Florida Keys (5)
20. San Francisco international airport code (3)
21. Popular Swiss ski resort (7)

Down 
1. Winter Olympics 2018 presenter, Clare (7)
2. Major travel and tourism group (3)
3. Flag carrier of Spain (6)
4. This canal connects the Med and Red Sea (4)
5. The Three ___ is an iconic rock formation in

Australia's Blue Mountains (7)
6. Emilia ___, star of Silent Witness (3)
10. Capital of Sri Lanka (7)
12. City on the US-Canada border (7)
13. Major international currency (6)
16. Capital of the province of Styria (4)
17. Australian state, in short (3)
19. African country, initially (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 34

Crossword

Su Doku

N
um

be
r: 

00
7

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Funway boosts training and fam opportunities
FUNWAY HOLIDAYS has revamped its dedicated agent website and is promising even
more fams throughout the year.
In conjunction with the company’s 25th anniversary celebrations this month, the

operator will be keeping a track of all bookings made until the end of February and
rewarding its top performing 25 agents with the opportunity to attend a fam trip, heading
to either: AMResorts in Mexico and the Caribbean, Elite Islands Resorts in the
Caribbean, Dominican Republic, Cayman Islands, Florida, Colorado and Washington
State. Further FAM trip details are also to be announced later in the year. 
To supplement this fam trip activity, the company's dedicated online agent website has

also received an overhaul with the addition of a new training section.
Malcolm Davies, product destination manager for the operator, said: “For 25 years we

have enjoyed a long-term relationship with travel agents across the UK and we know
how beneficial training is. We are committed to offering a mix of training opportunities to
our agents from online based learning to first-hand training in the form of a fam.  
We all know how beneficial it is for an agent to experience the holidays they are

selling and that’s why we place great importance on fams, allowing agents first-hand
knowledge of a destination. 
This latest investment into training is designed to not only help agents learn more but

also acts as a little thank you for their continued support.”
Visit funway4agents.co.uk for more details.

training

PROVIDING A unique insight into Denmark as a travel destination and designed in such a way so
as to showcase ‘The Danish Way’ of storytelling, VisitDenmark UK has this month launched its
own dedicated online training programme for travel agents.

Complete Beep training
from AVIS Budget Group
AVIS BUDGET Group is
offering agents the chance to
win an iPad simply by
completing either Avis or
Budget training on its online
agent portal ‘Beep’.

The user-friendly training
programmes have been
designed to ensure agents
are aware of all the products
and services on offer and to
help them maximise their
car hire sales and fine tune
their customer service skills,
by ensuring customers book
the most suitable car.

The training  can be
accessed across all devices,
giving the flexibility to
complete the training
anywhere – on the daily
commute, at home, waiting
for an appointment – or
wherever proves most
convenient.

As well as being entered
into the prize draw, all
agents successfully
completing the training
programme will also
receive a downloadable
certificate. One lucky agent
will win each month, with
the next winner drawn at
the end of February.

Lynette Dungey, head of
travel, international global
travel and partnerships, said:
“Selling car rental is a
valuable source of
incremental revenue giving
agents a fantastic
opportunity to earn
increased commission.”
For details visit abgbeep.com

S04 TB 1602 2018 Training_Layout 1  14/02/2018  11:37  Page 13

http://www.travelbulletin.co.uk/travelgym


travelbulletin.co.ukFebruary 16 201814

training

CMV invites agents to boost product knowledge with ship visits
TRAVEL AGENTS keen to boost their product knowledge of Cruise and Maritime Voyages can sign up to a series
of ship visits to view and take lunch on board Columbus, Magellan, Marco Polo & Astoria later this year. 
The open invitation extends to 27 different opportunities throughout 2018 with Bristol reported to be the most

sought after venue so far.
Lisa Jacobs, head of trade sales for the cruise line, said: “All our travel trade partners are earning good

commission with our incentives for customers to book early and a good opportunity for agents to enter our
attractive prize draw. We are offering up to 1,000 places for the trade to come on board and see the ships for
themselves. Our 2018 programme aims to make it easy for agents to visit our ships at a range of UK ports up and
down the country including Invergordon, Greenock, Belfast, Newcastle, Dundee, Liverpool, Cardiff, Poole and
Portsmouth. Places at Bristol and London Tilbury are booking up fast.”
Agents can download a registration form with full details of dates and venues.
Contact agents@cruiseandmaritime.com or call 0844-414 6140 for more details.

Discover Madeira online training course coming soon
MADEIRA IS currently in the process of developing an
online travel training course to be rolled out to the trade
across the UK and Ireland. 

Now in the final stages of development and expected to
launch in the near future, the programme will feature
regularly updated information alongside key hooks and
news of the island. Those successfully partaking in the
training will also have the opportunity to visit Madeira as
part of a FAM trip taking place later this year, a key
element of which will focus on the island’s repositioning as
the ‘island of eternal spring’ and its encouragement of a
new wave of adventure focused travellers.
For further information visit madeiraallyear.com

Riviera refreshes agent portal
RIVIERA TRAVEL has unveiled a new agent’s portal and has
updated its training modules.
Designed to match the client facing web page so as to

make it easier for agents to see exactly what their
customers are seeing, the new portal has a cleaner look, is
more intuitive and is interactive. The booking page has also
been revamped, so when agents log in their agency details
are already in place and there is also an area in which
agents can add their own individual details so that
commission can be correctly attributed to the agent making
the booking. 
In tandem with this the company has also updated its

training modules which have now gone live. These can be
found at rivieraexpert.com or to log into the portal go to
rivieratravel.co.uk/agents

VISIT JERSEY has launched a new
experiential training programme, ‘The
Island Break’, designed to excite and
engage travel agents. 
The educational platform has been

constructed as an interactive game
that aims to assess and improve
agents’ knowledge of the Island
guiding users through a range of
training levels, each designed to
represent an element of Jersey life.
Sarah Barton, head of trade for the

destination marketing organisation,
said: “Visit Jersey understands the
importance of the travel trade and

I’m delighted to be leading on the
launch of ‘The Island Break’, a new
tool that will help agents discover
Jersey in a new, innovative way. The
travel trade continues to play a vital
role in driving visitors to Jersey and
this exciting development will enable
Visit Jersey to better connect with,
and provide an engaging platform for,
all travel agents.”  
Agents who top the charts are in

with the chance to experience ‘The
Island Break’ first-hand, winning a
place on a fam trip for themselves and
a colleague. With each new level

comes a new theme, from where to
stay and what to see, to the latest
offers and guides. Users will make
their way around the island, answering
a series questions along the way. In
addition to answering the questions
correctly, agents can earn bonus
points by logging bookings to Jersey,
or by sending it onto a colleague to
increase their chances of winning.
In addition the first 500 agents to

register and complete the game
successfully will each be rewarded
with a cinema voucher.
To get started go to escapetojersey.co.uk

Visit Jersey unveils experiential ‘Island Break’ training game for agents 
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FOR 2018, the five-star Elounda Beach Hotel & Villas in Crete will be unveiling its new Waterfront
Dream Line Villas. Overlooking Mirabello Bay, each luxury villa features modern facilities and large
terraces with direct access to the sea or private heated pools. Guests can choose between either
open-plan accommodation or two- or three-bedroom villas with separate living rooms all by the
water’s edge. Visit eloundabeach.gr

Jetset sees hotspot Mallorca climb in popularity
CELEBRATING THE start of its 50th year of operations, Jetset has reported record levels for
sales and is highlighting the Balearic island of Mallorca as one to watch this summer.
Paul Molyneux, national sales manager for the operator, said: “Flight Only is once again

firmly back on the menu helped by the introduction in December of the new Multi City tool
on JETS. Something else that is firmly on the menu is Spain and the all-inclusive. Mallorca
is definitely a ‘hot’ favourite in this arena and all-inclusive summer sun is still offering
great value for people that have a very definite budget to work to. 
“The Melia & Iberostar chains continue to perform exceptionally well and offer families a

whole host of benefits. With its stunning beaches and almost perfect climate Mallorca
really is a perfect summer destination for families and couples.” 
JETS breaks the Balearic favourite into 22 different zones so that agents can search on

Sa Coma, Santa Ponsa or for more remote hideaways such as Valldemossa with its 14th
century Royal Charterhouse.
For more information call 020-8328 3900 or go to jetsetflights.co.uk

EXPANDING UPON its range of trips to
authentic areas, Sunvil is offering
holidaymakers the chance to explore the little-
known island of Kimolos, in the western
Cyclades, as a part of a new twin-centre
option in its 2018 Greece & Cyprus brochure.
The only one of Milos’ three satellite

islands to be inhabited, Kimolos is only just
starting to see a growth in tourism, but
remains a quiet, traditional destination,
offering an authentically-Greek island
escape. Whitewashed buildings,
labyrinthine lanes and tavernas await
visitors along with serene beaches and
volcanic landscapes. A thirty-minute ferry
ride from nearby Milos, the operator has
combined the two islands as a twin-centre
holiday option. 

Two accommodation options are available
in Kimolos’ main town of Chorio: Mikro
Parisi is a newly-built residence with five
sea-view rooms and breakfasts featuring
ingredients from the owner’s own organic
farm; while the new Echinousa Apartments
offer spacious accommodation in stylishly-
decorated two-floor maisonettes and is
located 100m from the crystal waters of
Psathi beach.
Stays at Mikro Parisi start from £824 per

person on bed-and-breakfast and based on
two sharing, or at Echinousa Apartments
from £797 per person self-catered, both
including seven nights’ accommodation,
Gatwick flights and transfers.
To find our more call 020-8758 4747 or visit
sunvil.co.uk 

Sunvil takes holidaymakers to little-known island of Kimolos

Cyprus celebrates
record-breaking 
arrival figures

THE CYPRUS Tourism
Organisation is celebrating
a record-breaking year for
tourism with global visitors
up 14.6% in 2017 compared
to 2016.
From January to

December last year, the
island destination’s global
tourist arrivals reached
3,652,073. Of these,
1,253,839 were from the UK
representing an 8.3%
increase on 2016’s figure of
1,157,978. 
Mr Orestis Rossides, UK

director of the tourism
organisation, said: “We’re
proud of achieving another
record breaking year for
visitors to Cyprus. Our
beautiful island has so much
to offer every type of
traveller – stunning
mountain ranges, 64
stunning Blue Flag beaches
and a rich cultural heritage
as well as legendary
hospitality and delicious
cuisine. We look forward to
offering visitors to Cyprus a
warm welcome in 2018 and
hope it will be yet another
successful year for us.”
For more information go to
visitcyprus.com

mediterraneanislands

S05 TB 1602 2018 Med Islands_Layout 1  14/02/2018  12:42  Page 17



S05 TB 1602 2018 Med Islands_Layout 1  14/02/2018  12:42  Page 18

https://www.jamesvillas.co.uk/?gclid=EAIaIQobChMIhLunjtOn2QIVir3tCh1ETwEwEAAYASAAEgJdU_D_BwE


mediterraneanislands

SET AGAINST a backdrop of historical fortress walls, the
luxury all-suite hotel, Cugó Gran Macina Grand Harbour,
has opened in Senglea in Malta.  
The opening follows the extensive renovation of one of

Grand Harbour’s most famous landmarks, Sheer Bastion,
which was originally built in 1554. The hotel derives its
name from the large sheer crane structure (macchina)
used for centuries to welcome seafarers and to hoist the
heavy masts and cargo and is the centrepiece to the
Cottonera Regeneration Project that has also recently
seen the transformation of the Vittoriosa waterfront,
which the hotel overlooks.
Blending luxurious minimalist design with original

historic features, the property offers 21 suites ranging
from 40 to 130sq.m and all providing unobstructed views
of the Grand Harbour and the surrounding marina. The
suites feature large living rooms and bedrooms, Milano
sofa beds, and mezzanines floating above custom crafted
bathrooms with free-standing baths and walk-in showers. 
A rooftop pool and terrace offers views of Vittoriosa

and Cospicua, extending as far as the city of Valletta, and
here guests may choose to take part in various seasonal
activities on offer such as aqua gym, yoga and pilates. 
The hotel is located five miles (or ten minutes by water

taxi) from Valletta, which this year is the European Capital
of Culture, and prices start from 215 Euros per night.
Visit cugogranmalta.com for more details.

Cugó Gran Macina Grand Harbour
opens in Malta following renovation

Ikos opens new 
all-inclusive property on Corfu

IKOS RESORTS is adding a third property to its portfolio
with the launch of Ikos Dassia, opening on May 3 in Corfu. 
Marking the latest luxury all-inclusive hotel opening

the destination has seen in several years, the group has
curated a selection of add-ons that guests can enjoy 
on-site at no extra cost. 
Couples can fill their time with canoeing, yoga, bike rides

and wine tasting, savour meals from a la carte menus
carefully curated by Michelin-starred chefs or perhaps soak
up the local coastal and countryside views as they dine at a
selection of nearby restaurants at no added cost. The Ikos
Spa also provides treatments courtesy of the well-practised
Anne Semonin therapists who use products containing a
delicate blend of essential oils and trace minerals.
Rates start from approximately £207 per double room
per night.

Dream Yacht Charter introduces by
the cabin cruise of Mallorca
DREAM YACHT Charter has introduced a seven-night ‘Palma
Dream Premium’ cruise suited for non-sailors wishing to
experience an all-inclusive holiday on board a crewed yacht.  
Just as with larger cruise ships, holidaymakers can be

booked into individual double cabins and let a professional
crew take care of them. With cruises on board catamarans the
first departure is scheduled for May 26. Cruises depart from
Palma with the itinerary including visits to fishing villages and
ports as well as coves, beaches and the Cabrera National Park
which lies 10km from the mainland, offering the opportunity to
explore an archipelago rich in bird and marine life. The
catamaran’s shallow draft also means that it can enter private
anchorages and special snorkelling areas that are inaccessible
to larger cruise ships.
The air conditioned catamarans have a maximum of six

cabins, all with private bathrooms. They also have airy main
saloons with flat-screen TV/DVD players, spacious dining and
seating areas as well as decks for sunbathing or relaxing. 
Prices start from £979 per person for a seven-night cruise

around Mallorca on a full-board basis including drinks with
meals. The price does not include flights or transfers.
For more information visit dreamyachtcharter.co.uk

HOTEL SUMMUM is a new five-star hotel which has opened in the
centre of Palma. The boutique property - built in a traditional 16th
century Mallorcan palace –  offers 18 intricately decorated rooms, a
fine-dining French restaurant called ‘Equus’ and a bar with an
outdoor terrace, ideal for unwinding with a cocktail after a long day of
sightseeing. Guests can also enjoy the hotel’s wellness centre
complete with a heated pool, sauna and massage room. A one-night
stay in a standard double room is priced from £310 based on two
people sharing and including breakfast. Visit hotelsummum.com
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Columbia Beach Resort launches
wedding proposal packages

CYPRUS’ COLUMBIA Beach Resort has
introduced a new ‘Wedding Proposal Package’
for those seeking to combine their holiday with a
romantic setting in which to pop the question.
The dedicated package will see guests

receive a suite upgrade (availability
permitting), a bottle of sparkling wine in their
suite upon arrival, a three course candlelit
dinner at the Poseidon Beach Bar with a
private waiter – an idyllic backdrop for that
all important question – and flower petals in
suite on the evening of the candlelit dinner.
This package is available to all guests from
300 Euros.
With sweeping lawns and spacious terraces

overlooking Pissouri Bay, along with the
unique All Saints Chapel, the resort can cater
to couples looking to tie the knot. Further
heightening the theme of a romantic getaway,
Aphrodite’s Rock is a short drive from the
resort along the iconic Petra tou Romiou,
deemed one of the most beautiful coastlines
in Cyprus.
For more information visit
columbiaresort.com

Classic adds Saint John to Malta portfolio
WITH MALTA’S capital celebrating its role as 2018 European Capital of
Culture, Classic Collection Holidays has added a new boutique hotel,
in the heart of Valletta, to its 2018 year-round programme. 
The Saint John has 21 individually designed guest bedrooms,

overlooking the property’s vintage style courtyard or the pedestrian-
ised Merchants Street, dressed in a décor which provides a tasteful
mix of retro and industrial style furnishings. 
As part of the planned series of cultural events taking place in the

capital, Valletta will be hosting A Night with Bernstein on April 7 – a
celebration of 20th century American music – and tickets are available
from Classic Collection’s concierge service. 
Four nights at The Saint John start from £779 per person including

flights, bed-and-breakfast accommodation and private transfers with
a departure of April 5. 
Call 0800-008 7299 or visit classic-collection.co.uk for more details.
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PONANT issues Mediterranean itineraries in 2019 brochure
PONANT HAS released a new brochure
presenting its Mediterranean & Northern
Europe itineraries for summer 2019. 
The company is offering 38 cruises to the

Mediterranean, including five new itineraries,
combining cultural landmarks and relaxation
on sailings that take in nautical sites across
the Med including the Bay of Kotor, the
Corinth Canal, Bonifacio and its white cliffs,
and the volcanic island of Stromboli. 
Summer 2019 will also mark the maiden

season for the cruise line’s Le Bougainville
and Le Dumont-d’Urvill. These new-
generation ships in the PONANT
EXPLORERS series offer a smaller capacity
of 92 staterooms and are equipped with a
removable marina platform enabling guests
to swim and engage in other activities directly
from the ship, with a submersible mini-port
providing easy access to a number of water
based activities including kayaking, paddle

boarding and water skiing. The latest fleet
additions will also offer guests a new sub
aquatic experience in the form of a multi-
sensory underwater lounge called ‘Blue Eye’.
As an example of itineraries, the new

and aptly named ‘Mediterranean Islands’
sails aboard Le Bougainville on April 15,
2019. Set over eight days, clients will
journey from Nice towards the ‘sentinel
city’ of Bonifacio on the southern tip of
Corsica, before heading for the Amalfi
Coast where they will visit the small town
of Salerno. Guests will then sail to Sicily
and call at UNESCO Catania, found on the
slopes of Mount Etna, and after a stop in
Crete travel to the town of Nafplion, the
departure point for visiting the famous
Epidaurus Theatre and the Mycenae site,
finishing the cruise in Athens. Prices start
from 3,030 Euros per person.
Visit ponant.com for more details.

Debut couples-only hotel in Cyprus from Kanika Hotels 
KANIKA HOTELS & Resorts has announced that its new luxury hotel in Paphos, Amavi, will
open on September 29 as its first and only custom-designed couples-only hotel in Cyprus.
The property is located on one of the island’s Blue Flag beaches and, once completed,

will offer sea views and sunsets from all rooms and public areas.
The hotel is also within walking distance of the town’s tourist promenade, harbour and

medieval castle and offers 155 guestrooms and suites, all with sea views.
Leisure facilities include two outdoor pools, a fitness centre with an indoor pool, tennis

court and a spa with twin treatment rooms for side-by-side spa experiences.   
The hotel’s half-board premium gastronomy covers four restaurants and three bars,

serving guests in casual as well as formal and intimate settings. Dining options range
from international buffets to themed fine-dining à la carte menus served indoors, outdoors
by the sea or on the roof garden, while live entertainment is available every evening. 
The hotel group’s group executive chairman, Spyros Karaolis, said: “With the Amavi we

have launched our most recent brand, the Made For Two couples-only hotels. It is our way
of responding to the latest market trends and couples’ dreams, while diversifying Cyprus
as a holiday destination.” 
For further information visit amavi.com

Cobalt Air to launch
Heathrow link 

COBALT AIR is to
introduce a new daily
service beginning March
27, linking Heathrow
directly with Larnaka in
Cyprus, making the airline
the only one offering
connections to Cyprus
from London’s three main
airports: Heathrow,
Gatwick and Stansted.
Andrew Madar, CEO for

the carrier, said: “We are
delighted to add Heathrow
to our UK network, which
is a key market for Cyprus
tourism and business.
Cobalt Air is the only
carrier flying from the
main three London
airports to Cyprus and we
have quickly become the
preferred airline of the
Cypriot people; we can’t
wait to show customers
our great welcome and
on-board service as they
start their holiday or
business trip from London
to Cyprus.”
The Heathrow route will

feature the carrier’s new
business class product,
featuring large bespoke
business seats in a two-by-
two configuration with a
40” pitch and will be
operated by an Airbus
A320 aircraft with 12 seats
in business class and 144
seats in economy.
Flights will depart

Heathrow Terminal 3 at
17.20 and arrive into
Larnaka at 23.50. On the
return, flights leave
Larnaka at 12.45 and
arrive back into Heathrow
Terminal 3 at 15.45. All
timings are local.
Return fares in March

start from under £65 
one way. 
See cobalt.aero for more
details.
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See the Humpback whale parade 
NATURE ENTHUSIASTS and holidaymakers to Bermuda can
look to the ocean and spot the majestic Humpback whale
parade as the gentle giants migrate north to their summer
feeding grounds, throughout March and April. 
West Whale Bay Beach is one of Bermuda’s smaller

beaches, but with its secluded setting, pink sands and
turquoise waters, is a great spot for whale-watching and
those with a keen eye might see large spouts of water and
leaping calves. Located on Bermuda’s southwest coast, the
beach can also provide a romantic spot for watching the sun
sink into the Atlantic Ocean.

New resort addition from Premier
PREMIER HOLIDAYS has introduced the four-star Coco
Reef Resort in Bermuda to its 2018 portfolio.
Located on its own private pink sand beach and set

amongst manicured gardens, the resort is ten minutes
from Bermuda’s capital, Hamilton, and offers clients a laid-
back vibe. 
The resort has now been added to the operator’s 2018

America brochure, valid for travel until March 2019. Clients
can stay at the resort for £149 per person, per night. 
Travel agents who book Bermuda with the operator can earn

up to £150 per booking, depending on the booking value.
For more information visit trade.premierholidays.co.uk or
call 0844-4937 666.

bermuda

CLASSIC COLLECTION Holidays has
consolidated its programme to
Bermuda by focusing on some of its
most popular properties in order to
obtain the best possible prices for 
its clients.
The lower operating costs

associated with a more targeted
product will also produce further
operational savings which the
company will pass on to its customers.
Sales to the destination are currently
on par with 2017.
Karen Rondan, the operator’s

Bermuda account manager, said: “Over
a number of years we have strived
tirelessly to raise the profile of
Bermuda to the UK’s travel trade. Our

comprehensive marketing strategy has
included a large number of in-agency
Bermuda days, product training, sales
promotions - such as the Pink Sand’s
Sale - and we’ve worked in conjunction
with our travel agent partners and the
Bermuda Tourism Authority to support
the official Bermuda Day celebrations.
We also have a dedicated on the road
resource promoting the destination to
the travel trade year-round and a
knowledgeable specialist sales team to
handle all bookings to Bermuda. We
are now building on that momentum. 
“By concentrating on our best-

selling properties we can make our
prices even more competitive and, to
bring Bermuda to the attention of a

wider audience, we have highlighted
the destination in our brand new
Caribbean & Bermuda brochure.”
A recent addition to the operator’s

programme is the boutique Royal
Palms hotel. Situated on a tree-lined
lane, amidst lush gardens, on a turn of
the century estate in Hamilton, the
property has 32 rooms, each elegantly
decorated and set within two pink 19th
century manor houses. The operator is
offering seven nights in a superior
garden view room from £1,824 per
person during May, based on two
adults sharing with continental
breakfast, flights and private transfers. 
Call 0800-008 7288 or visit classic-
collection.co.uk for more details.

Classic consolidates Bermuda programme offering clients lower costs
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PRESTIGE HOLIDAYS has issued a
standalone brochure to Bermuda with
special offers and early booking deals at a
large majority of the destination’s hotels.
Highlighted in the brochure and online,
‘Prestige Plus’ offers include free nights,
room upgrades, as well as reductions for
children such as stay free nights and a
second room free at selected hotels. 
Nicky Shafe, the company’s marketing

manager, said: “Often mistaken as being
part of the Caribbean, Bermuda is actually
1,000 miles north with a sub-tropical
climate and provides a very different
offering. With its pastel coloured houses
with white roofs and beautiful uncrowded
pink beaches, Bermuda is safe,
sophisticated, clean and always popular
with our clients. Thanks to the 2017
America’s Cup competition, the island’s
reputation as a top sailing destination has
been widely reported and, as well as the
many ‘learn to sail opportunities’ now on
offer, the island’s other sporting activity –
golf – is also very popular with our clients.
You can now also rent a Twizy car on island
to make exploring a lot more accessible.
“With many holidaymakers avoiding

places like Egypt, Tunisia and Turkey, there
is a definite trend towards ‘safe’

destinations and Bermuda is benefiting
from this. Plus, the relatively short flight
time of just under seven hours and the fact
that British Airways flies direct means that
it’s feasible to take a short break to the
island.”
The operator is offering holidaymakers

up to two free nights at some Bermuda
hotels. A week’s stay departing on March 15
costs from £1,539 per person, including
return flights with British Airways from
Gatwick, accommodation on a room-only
basis at the Grotto Bay Hotel and private
transfers, representing a saving of £361 per
couple. 
Particularly popular with clients looking

to make the most of the destination’s
sporting activities, Grotto Bay features a
watersports centre offering snorkelling and
sailing; while for something different guests
can go cave swimming in the atmospheric
Cathedral Cave in the hotel gardens, which
also features a natural underground pool
and the Natura Spa. There’s also a
freshwater heated swimming pool and
outdoor Jacuzzi, tennis courts and gym.
Some of the island’s many golf courses are
also nearby.
Visit prestigeholidays.co.uk or call 01425-
480400 for more details.

THE POSITION of Bermuda makes it a great destination to combine with an American stopover, and
Hayes & Jarvis has created a package that stops off in New York before travelling to the island. The
company is offering a ten-night twin centre to New York and Bermuda from £2,449 per person. It
includes three nights at the four-star Wyndham New Yorker Hotel and seven nights at the four-star
Coco Reef Resort Bermuda, both on a bed-and-breakfast basis. The offer also includes flights from
Heathrow with British Airways and American Airlines, based on a May 13 departure. Visit
hayesandjarvis.co.uk

Bermuda revels in
sailing success 

BUILDING ON the legacy of
the successful 35th
America’s Cup, 2018 is set
to be another big year of
sailing in Bermuda. 
Eight regattas have been

confirmed including two new
sailing events; The Oyster
Regatta Bermuda and the
Atlantic Anniversary
Regatta. In addition, World
Sailing, the global governing
body for the sport of sailing,
is heading to the destination
for its annual conference in
October 2019.
Kevin Dallas, chief

executive for the Bermuda
Tourism Authority, said:
“Bermuda has a long history
with sailing, from its
founding in 1609 and the
creation of the Bermuda rig
to the successful hosting of
the 35th America’s Cup in
2017. We are thrilled to add
two new events to our
comprehensive sailing
calendar and the World
Sailing Conference to
Bermuda’s ever-growing
resume as a world-class
sailing destination.”
Taking place on May 21 to

27, the 41st Oyster Regatta
will include a four-day
programme of Corinthian
racing around three different
parts of the island. May
often proves an ideal time of
year for sailing in the
destination with sunshine
and strong winds, without
the humidity of June 
and July.
On July 8 is the new

‘Atlantic Anniversary
Regatta: Bermuda to
Hamburg’; the first regatta
series to cross the Atlantic
Ocean twice, in both
directions, connecting
Bermuda with the maritime
metropolis of Hamburg for a
historic event both on and off
the water.
Additional sailing events and
further destination
information can be found at
gotobermuda.co.uk

Prestige points to why Bermuda is trending for UK
holidaymakers & offers special deals in standalone brochure
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YEAR-ROUND sunshine, great beaches, and a huge choice of
resorts, restaurants and nightlife; it’s not hard to see why the
Canaries are one of the most popular holiday destinations for
Brits. The Canaries are famous for all of these reasons so it
can be difficult differentiating them and choosing where to
send your customers, especially when the islands are the
same as each other, right? Actually, that is not the case at all.
Each island has its very own personality and feel, and can

offer customers very different experiences. Take the four
islands in the Canary Islands where we operate. Tenerife,
Lanzarote, Gran Canaria and Fuerteventura all have great
beaches, resorts and weather in common, but when you look
in closer detail each has its own charms, with different selling
points for different types of client. Let’s take a closer look.

Tenerife - sunshine and adventure 
Tenerife has something for everyone. We fly all year round
from each of our nine UK bases, giving holidaymakers
choice and flexibility. We know that your customers don’t
necessarily want a seven- or 14-night break these days,
and thanks to the frequency of our flying programme we
can offer shorter or longer durations. This applies to all our
Canary Island destinations.
If you have customers who are seeking activities such as

hiking or cycling, then an adventure holiday on Tenerife is
perfect. It could be hiking up Pico del Teide – the highest
mountain in Spain – or it could be mountain biking the trails in
Bosque de Esperanze, the largest forest area in Tenerife.
For those that prefer smoother conditions on a road bike, it’s

no coincidence why some of the best professional cyclists train
in Tenerife, thanks to the great roads and spectacular ascents
and descents that can be found in locations such as Teide
National Park.
Of course, for those wanting a beach paradise with sun,

sand, nightlife and a range of fantastic two- to five-star hotels
or villas, Tenerife has it all. The north of the island is generally
quieter with more traditional cafes, bars and restaurants,
however you can find that in the south too – with the added
bonus of fantastic resorts such as Adeje, Los Cristianos and
Playa de las Americas.

Lanzarote – it’s out of this world
Stepping off the plane in Lanzarote is like stepping into
another world. The landscape is full of rugged mountains,
geysers and volcanoes, and that in itself is a great selling
point for the holidaymaker who wants to experience
something a little different. 
Lanzarote is a UNESCO biosphere reserve, so for those

customers who want to soak up some fascinating geography
and natural history, then there really is no better destination.

Compared to the other greener Islands, Lanzarote offers a
chance to step into a Mars-like terrain. Timanfaya National
Park, Jameos del Auga lava caves, and the alien-like vineyards
are great choices for those wanting to explore.
Of course, Lanzarote isn’t all primordial landscapes. It is

flush with beaches, from the clear waters of the seaside spots
in the north, to the serene bronze stretches in the south.
Resort towns all boast their own beaches and culture vultures
can see the work of the island’s most famous artist, César
Manrique, as well as a host of other various museums, such
as Europe’s first underwater museum, the Museo Atlantico.

Gran Canaria – foodie paradise
Gran Canaria is perfect for both summer and winter sun,
and is perfect for families and groups thanks to the things
to see… and eat!
The island is home to many gems such as its gothic and

historic castles. Dating back to the 17th Century, Castillo de
Mata on the north side of the island, is a must see and is
known as the ‘Castle of Death’ as it was built as a defence
against pirates.
As well as great for shopping, Gran Canaria is also a foodie

paradise offering first-class international cuisine as well as
delicious traditional local dishes. Customers can treat
themselves to a swanky meal at the restaurants on the
promenade at Meloneras, or discover Little Venice in Puerto
Mogan. Mercado del Puerto, Las Palmas’ port market, also
hosts tapas weekends, and if seafood is your client’s thing,
point them in the direction of the annual Fishfest event at San
Cristobal. 

Fuerteventura – beaches, winds & watersports
We know that many of your customers are simply looking for a
sense of escapism, and Fuerteventura offers miles of beaches
and secluded bays for that. 
The beaches of Jandia and Sotavento in the south are some

of the best in the Canaries. Customers can lose themselves in
a good book, or the more adventurous can stroll all along the
20km coast line.
As well as being second largest of the Canary Islands,

Fuerteventura is known to be the windiest and this makes it a
great option for any of your customers that love water sports
such as windsurfing or sailing. In my job my friends are forever
asking where they should holiday, and Fuerteventura is one of
my go to answers if they are into action on the water. The trade
winds make for fantastic sailing conditions, and the strong surf
makes it ideal for surfing, kitesurfing and windsurfing. It’s not
all about being on the water, as the constant temperatures of
the crystal clear blue seas around Fuerteventura mean they
are great for diving too.

Islands Apart: Zoe Towers, head of product at Jet2holidays, highlights the
destination’s unique selling points…
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Travel Bulletin’s 2018 Showcase events kicked
off in Manchester this month, with a Canary
Islands event helping to boost agents’ product
knowledge of the popular destination. Held at
the Radisson Blu Edwardian, attendees were

treated to a buffet dinner, bingo prize
giveaways and speed-networking style

training sessions…

#TBSHOWCASES

eventbulletin

MADE UP AT MELIA…Gill Gallagher (middle) from Travel
Counsellors won a five-night, half-board stay for two at the Hotel
Sol Beach House in Fuerteventura, courtesy of Julia Marrero
Oñate and Beja Foretia from Melia. 

JENNIFER’S JOY…Hays Travel Personal Travel consultant,
Jennifer Harding, won a gin gift set in the prize draw, courtesy of
George Morris from Robinsons Club.

HAT’S THE WAY…Claire Winter (left) from Not Just Travel was thrilled
to win a three-night breakfast stay for two in Tenerife plus two tickets
to visit nearby Loro Parque, courtesy of Loro Parque and Cristina
Cunchillos from the Tenerife Tourism Corporation. 

LORRAINE’S LUCK…Lorraine Robinson (right) from Not Just Travel
picked up a seven-night all-inclusive stay for two at Fantasia Bahia
Principe Tenerife, courtesy of Mieke Sweep from Bahia Principe
Hotels & Resorts. 

FRYER’S FAM…Jools Fryer (middle) from Egencia in Manchester won
a five-night stay at Hard Rock Tenerife plus a car hire voucher and
tickets for the Teide cable car. She is pictured collecting her prize
from Cristina Cunchillos of the Tenerife Tourism Corporation and
Carmen Petrust from Hard Rock. 

VOUCH FOR ME…Paul Turney from Not Just Travel was the lucky
winner of a £50 lifestyle voucher, which he collects from Amanda
Broderick of James Villas.
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Want to get in on the action? 
Travel Bulletin will be hosting its next ‘Weddings & Honeymoons  Showcase’ event in

Bournemouth on Monday February 19 and Dorking on Tuesday February 20. 
To attend, please email events@travelbulletin.co.uk 
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eventbulletinDELON DELIVERS…Rachel Delon (left) from Hotel Bontico chats
with Liza Mart and Paul Mart from Travel Freaks.

COSTELLO’S COUP…Travel Counsellor, Victoria Costello (middle),
won two nights’ breakfast stay at Tenerife’s Bahia Del Duque,
courtesy of Cristina Cunchillos (left) from the Tenerife Tourism
Corporation and Ane Ugarte from Bahia Del Duque.

BARBARA BAGS IT….Travel Counsellor Barbara Sutton (left) bagged
herself a three-night breakfast stay for two at Hotel Jardin Tecina,
including ferries and transfers from Prestige Holidays’ Sue Lewis.

GOODY TWO SHOES…John Falcon from Not Just Travel won a Sandos
Goody Bag in the prize draw from Eva Rubio of Sandos. 

ROBINSON GANG…George Morris from Robinson Club catches up with,
from the left: Claire Winter and Tracey Carroll from Not Just Travel
and Jennifer Harding, Hays Travel Personal Travel consultant.

TEAM TENERIFE…Cristina Cunchillos (left) from the Tenerife Tourism
Corporation helps Lorraine Robinson (middle) and Justine Winters,
both from Not Just Travel, boost their product knowledge. 

TAKING A STAND…Alan Wright (top left) from Failsworth Travel in
Oldham and Pelin Akin (top right) from Egencia in Manchester, learn
the ropes from Prestige Holidays’ Lawrence Peachey and Sue Lewis.
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Get crafty in the Canary Islands with CMV
CMV'S MAGELLAN sails from Bristol Port on October 7 to the Canary Islands and will offer
passengers a diverse range of crafty activities including stained glass, beaded jewellery,
mosaics, decoupage and vintage design projects. 
On the specially themed Craft & Cruise with Crafty Beggars voyage, Julie Peasgood and

Wendy Turner Webster will take crafting and creativity to a new level and have cherry
picked some of the country's top crafting talent to join them, giving passengers the
opportunity to get expert tuition on a whole range of crafty activities. 
Contrasting islands feature on the autumn cruise including Madeira and the Canary

Islands of Lanzarote, Gran Canaria and Tenerife, with ports of call including La
Coruña, Gibraltar, Lisbon and Cobh.
Highlights include the chance to travel across Timanfaya National Park to witness the

lava scenery, in Gran Canaria, visit Viera y Clavijo, the largest botanical garden in Spain.
Passengers can visit Tenerife’s Anaga mountain range and the scenery of Mercedes Forest,
and in Madeira there is the opportunity to enjoy tea at Reid’s Hotel, one of the island’s
oldest traditions. And in vibrant Lisbon (Portugal) passengers can take an optional
excursion to visit the Jeronimos Monastery, Belem Tower, Ponte 25 de Abril (25th April
Bridge) and statue of Christ the King before the final call at Cobh (Ireland), gateway to
exploring the emerald isle before returning to Bristol port.
Fares are available from £1,061 per person which includes a current saving of up to

40% plus an extra 10% bonus saver discount (when booked by February 19). Prices are
based on two sharing a twin inner cabin and includes full-board cuisine, afternoon
teas and late-night snacks, a Captain’s Cocktail Party, complimentary tea and coffee
between 06:00 and midnight, big show entertainment, cabarets and classical
interludes, daytime activities and leisure facilities, guest speaker and arts and crafts,
porterage of luggage, port to cabin and port taxes. 
For more information see cruiseandmaritime.com

CLASSIC COLLECTION Holidays is offering seven nights at Ifa Faro, Maspalomas in Gran Canaria from £889
per person, based on two sharing on a bed-and-breakfast basis. The price includes flights and private
transfers, along with guaranteed sunbeds. For details call 0800-047 1064 or see classic-collection.co.uk

THE LARGEST island in the Canaries is gearing up to host the
fourth edition of the Tenerife Walking Festival this May. 
Taking place from May 22–26, the Tenerife Walking Festival

is now open for registration and with only 200 coveted spaces
available, hikers are being encouraged to sign up now.
Considered to be one of the most outstanding hiking events in
Europe due to the variety and originality of the routes on offer,
the event will showcase Tenerife’s natural beauty and diverse
visitor experiences over four days of hiking. 
The festival features more than 20 hiking trails of varying

length and intensity, with three trail categories to choose from:
volcanic, coastal and forest hikes, which enable participants to
discover a huge variety of terrain and protected landscapes. 
This includes the UNESCO-listed Teide National Park, which

is famed for its volcanic scenery; the ancient laurel forest of
Teno Rural Park; and the charming village of Taganana,

perched high above the Atlantic Ocean, among others. 
The president of Tenerife, Carlos Alonso, said: “The Tenerife

Walking Festival offers hiking enthusiasts from around the
world a unique opportunity to discover Tenerife’s untouched
and breathtaking landscape. With excellent year-round spring-
like temperatures and a diverse scenery, the island is, beyond
doubt, the ideal destination to practise hiking.”
The Tenerife Walking Festival is aimed at families, groups of

friends, couples and individuals who have an interest in
walking and a sense of adventure. 
The online registration costs 30 euros - approximately £26 -

and includes a welcome pack; daily transport to each trail;
guided walks with a professional expert; and a wristband to
enjoy discounts in shops, restaurants, hotels and museums in
Puerto de la Cruz, the festival’s home base.
For more information see tenerifewalkingfestival.com

Trek Tenerife: The island welcomes return of Walking Festival this May

Star-gazing sessions in
Fuerteventura 

FUERTEVENTURA’S
NIGHT sky is celebrated
for its outstanding
stargazing conditions,
possessing some of the
most captivating locations
to view the stars without
interference from 
light pollution or swathes
of tourists. 
Making the most of

these ideal viewing
conditions and to cater to
demand, Stars by Night is
offering one-and-a-half
hour observation
sessions from 67 euros
per adult, accompanied
by a trained astronomer. 
Private guided

astrophotography is also
available and leads in at
147 euros for five hours
shooting around the island.
For more information visit
http://starsbynight.es
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ELECTRIC EEL will be launching this summer at SeaWorld in San Diego. Accelerating to over 60mph and
rocketing to 150ft, it makes it the park’s tallest roller coaster, complete with a combination of loops and
twists which will see riders take in an upside-down view of Mission Bay. Visit seaworld.com/san-diego or
visitcalifornia.co.uk 

FAST & Furious – Supercharged will be
racing into action for spring 2018, bringing
fans a chance to experience the
blockbuster film franchise in a new way at
Universal Orlando.
Visitors can immerse themselves into an

original Fast & Furious story that expands
upon the films and brings them face-to-
face with their favourite characters. In the
underground headquarters of the ‘Fast
family’ they can check out 15 authentic Fast
& Furious cars - 12 from the films and
three exclusively created for the attraction –
and memorable film scenes. Whilst heading
to a race after-party, guests will become a

part of a high-speed chase and must rely
on the Fast family to lead them to safety.
The experience is the next attraction to

become a part of the resort’s new virtual
line system whereby guests can select a
time to ride Fast & Furious – Supercharged
via the park’s official app or at kiosks
located near the attraction entrance. As
they wait for their ride time they can enjoy
other experiences throughout the park.
For a behind-the-scenes look at the attraction
agents can check out a video complete with
the cast of the Fast & Furious films and
members of Universal’s Creative team at
youtube.com/watch?v=jZ6__LbfSno

February 16 2018

Fast & Furious races into action at Universal Orlando

Warner Bros. World Abu Dhabi to open in 2018
MIRAL – THE developer behind Warner Bros. World Abu Dhabi, which will open on Yas
Island in 2018 – has revealed that the $1billion dollar theme park will be made up of six
immersive worlds. 
The DC Comics universe will comprise two of the six worlds, with Metropolis and

Gotham City, the homes of Superman and Batman respectively, designed to draw fans of
the super hero franchises. The next worlds, Cartoon Junction and Dynamite Gulch, will
bring together Bugs Bunny, Scooby-Doo and other famous characters from Looney
Tunes and Hanna-Barbera, while fans of the Flintstones can experience the prehistoric
world of Bedrock. The final world will be Warner Bros. Plaza, a recreation of Hollywood in
its ‘Golden Age’, when many of these characters were first brought to life. 
In total, the park will span 1.65million sq.ft and offer 29 rides, shows and attractions. It

will be the third Miral theme park to open on Yas Island, joining Ferrari World Abu Dhabi
and Yas Waterworld. The island currently attracts approximately 25 million visitors a year,
with Miral predicting an increase to 30 million after the opening of this new park.

Project V takes off at
Europa-Park 

PROJECT V, the largest
flying theatre in Europe, has
now opened at Europa-Park.
Marking the theme

park’s largest single
investment in an attraction
during its more than 40-
years history, visitors will
enter the world of
pioneering aviators, Egbert
and Kaspar Eulenstein, and
take off on a virtual journey
across Europe. 
Set across two theatres,

up to 140 passengers can
experience the sensation
of flying in chairlift-style
gondolas infront of 21m
screens carrying them to
more than ten unique
European destinations,
complete with special
effects such as scent,
wind, and water to
intensify the flight. 
Germany’s largest

theme park also provides
more than 100 attractions
and shows throughout its
15 European themed
areas alongside a new
Europa-Park Arena which
can host up to 6,000
guests for a series of
unique special events.
In the coming years, the

park will also be working
on the realisation of a new
Water Adventure Resort;
numerous indoor and
outdoor water activities will
be built across a 46 hectare
extension and in order to
cater for the expected
increase in demand for
hotel beds, Europa-Park
also has plans for a new
themed hotel. The opening
is planned for 2019. 
For further information
visit europapark.de  

themeparks&attractions
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Efteling to expand
EFTELING, THE fairytale theme park in
the south of Holland, is submitting an
application to expand by eight hectares
and add a new attraction in 2020. 
Part of the ‘World of Efteling 2030’

development plan, the plans involve
enlarging the eastern side of the park
with the aim of beginning work on
three hectares of the land this summer.
Further details of the new attraction
will be announced at a future date. 
Fons Jurgens, president and CEO of

the park said: "We are asking the
municipality for additional time for
construction. This is the first time in a
long time that Efteling is planning to
move its borders. It is both a historic
moment for us, as well as a challenge.
More time is needed to prepare and
construct an attraction. Ideally, we
would like to welcome our guests to
the new attraction located in the first
section of the new site in 2020. The
additional construction time we are
requesting now will be much needed."  
For further information visit
efteling.com/en

Gardaland prepares to open Peppa Pig Land
ITALY’S GARDALAND resort is to open Peppa Pig Land for the 2018 season; a fully
themed area which will take families into the magical world of Peppa Pig with the
chance to enjoy three new rides. 
Two large colourful gates will lead families into the new area where they can visit

Peppa’s famous yellow house, climb aboard a pirate ship inside the Pirate Island
Boat Ride, go on an adventure with Grandpa Pig’s Train Ride or take a flight on the
multi-coloured hot air balloons of Peppa’s Big Balloon Ride. 
The area will include interactive activities and fun water games, and visitors will

also have the chance to meet Peppa and George and jump in the famous ‘muddy
puddles’ that the popular piggy loves so much. 
Located next to Fantasy Kingdom, the new area has been designed to expand on

the park’s offering for its youngest guests which already includes Prezzemolo Land,
Prezzemolo Magic Village and Kung Fu Panda Academy.
Aldo Maria Vigevani, CEO of the amusement park, said: “In Italy, Peppa Pig is

adored by children but it is also appreciated by adults, thanks to its family-centred
storylines and humour. This is why we have deemed the brand to be perfect for
Gardaland. Our team has worked to create a truly compelling area, a magic and
memorable destination where characters and settings of the television cartoon can
come alive inside the Park to treat families to an unforgettable experience.”

themeparks&attraction
s
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KISSIMMEE WILL be welcoming a
series of all-new attractions across its
world famous theme parks and
resorts in 2018. Amongst this new
range of thrilling experiences for
visitors, Disney will be rolling out
some new immersive areas and
shows. 
Holidaymakers can meet the life-

sized versions of their favourite toys at
Disney’s Hollywood Studios Toy Story
Land. Opening for summer 2018, this
new land takes guests into Andy’s
backyard and imagination as they dip,
twist, and dart through this land on

the Slinky Dog Dash, a family-style
coaster inspired by the toy. They can
then experience a classic Toy Story
scene in Alien Swirling Saucers, where
guests will spin on toy-rocket vehicles
while the film’s famous little green
aliens wait to be chosen by “the claw.”
Alternatively visitors can celebrate

Disney’s Animal Kingdom’s 20th
anniversary with Russell and Dug from
Disney Pixar’s ‘UP’ during a new show
at the theme park. Debuting for this
year, the show will feature up-close
encounters with bird species from
around the world.

Finally Walt Disney World Resort and
Cirque du Soleil Entertainment Group
will begin development of a new show at
Disney Springs. The new show will be
inspired by the company’s historic
animation and storytelling and an
opening date for the show is to be
announced at a future date. In the
meantime, Disney Springs visitors can
travel deep into the Star Wars universe
with the Star Wars: Secrets of the
Empire Hyper-Reality Experience, a
multisensory virtual-reality adventure.
Go to ExperienceKissimmee.com for
more destination updates.

themeparks&attractions

New fun themed areas, interactive shows & Disney delights in Kissimmee
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We asked our staff the following question this week:

What app on your phone do you use the most?

Crossword:
Across: 1. BUTLINS, 5. SOF, 7. LOIRE, 8. ESSEX, 9. ISCHIA, 11. MEAD, 14. GULF, 
15. DORSET, 17. TAMAR, 18. LARGO, 20. SFO, 21. ZERMATT. 
Down: 1. BALDING, 2. TUI, 3. IBERIA, 4. SUEZ, 5. SISTERS, 6. FOX, 10. COLOMBO, 
12. DETROIT, 13. DOLLAR, 16. GRAZ, 17. TAS, 19. RSA. 

Highlighted Word: SEATTLE

Where Am I?: Bran Castle, Brasov, Romania

puzzlesolutions

020 7834 6661

IN 2018 the original LEGOLAND in Billund, Denmark will
celebrate its 50th anniversary. To mark this milestone, the park is
to introduce a new ‘Flying Eagle’ rollercoaster, a totally revamped
and expanded ‘LEGOREDO’ Wild West town, and a huge red LEGO
dinosaur which will be built at the park entrance to greet guests.
All the changes are set to be implemented for March 24.
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Air Canada operates more daily non-stop fl ights from the UK 
to Canada than any other airline, with up to 77 fl ights per 
week to seven major Canadian cities from London Heathrow; 
this includes four daily fl ights to Toronto and two daily fl ights to 
Vancouver. On board, in addition to Economy Class, discover 
revamped International Business Class and newly introduced 
Premium Economy.

Arrive in style 
with Air Canada

Terms & Conditions: Go For Gold incentive is to win one of three Gold Medal holidays – first prize (gold) is a holiday of the winner’s choosing to the value of £10,000, second prize (silver) is a holiday of the winner’s choosing to the value of £5,000, third prize (bronze) is a holiday of the 
winner’s choosing to the value of £2,500. If chosen holiday is over the value won, the agent must pay the difference in cost. Winners will be drawn at random from all package bookings made with Gold Medal between 07 Dec 2017 and 28 Feb 2018. Every booking counts as a separate 
draw entry. Prizes are non-transferable, there is no cash alternative and Gold Medal’s decision is final. Double Farebank Rewards valid on new package bookings (flight plus hotel) made between 01 Jan – 28 Feb 2018. Prices are per person based on twin share. Valid for departures specified. 
Price includes return flights from specified airport with specified airline, pre-payable taxes, transfers and accommodation. Subject to availability. Book by dates apply. Terms and conditions apply. Supplement applies for regional departures. Gold Medal reserves the right to withdraw this offer 
at any time. Prices advertised are for web bookings, a supplement may apply if booking by telephone. Holidays operated by Gold Medal Travel PLC, ATOL protected 2916, ABTA V6805.

 Call: 0800 014 7777
Visit: goldmedal.co.uk

Celebrate

 

PEAKS

 

2018

 

with

 

Gold

 

Medal!

WORLDWIDE 
HOLIDAY SALE 
NOW ON Sign up to 
GMag Online updates by 
emailing GMag@goldmedal.co.uk

Earn DOUBLE 
Farebank Rewards 
on all Gold Medal package 
bookings made in January 
and February 2018!

GMag Online updates by 

GO FOR GOLD 
Make a package booking by 
28 February 2018 to enter the 
prize draw to win one of three 
holidays worth up to £10k!

From coast to coast, Canada is 
fi lled with a spectacular array 
of wonderful wonders that are 
sure to bring out the adventurer 
in your customers. From festivals 
and seasonal events to retail 
therapy in superb cities, to 
wildlife encounters and epic 
skiing escapes – Canada is the 
perfect destination. 

Vancouver & British Columbia twin-centre holiday
Rosedale on Robson Suite Hotel, Vancouver  3 NIGHTS

Knight Inlet Lodge, British Columbia  4 DAYS/3 NIGHTS

From the skyscrapers of Vancouver set against a panorama of crisp white 
snow-capped mountains, to the pristine natural beauty of British Columbia, 
enjoy the best of both worlds on this tailor-made city and nature-fi lled trip. Your 
customers will stay in the heart of Vancouver before heading to Knight Inlet 
Lodge tucked into Glendale Cove searching for the local grizzly bears.

6 nights from £2,439pp
Includes return flights with Air Canada from London Heathrow
Valid for departures 21 Jun - 04 Jul 2018

Ontario Explorer self-drive
Let your customers explore Ontario at their own leisure discovering all the 
greatest sights. This self-drive begins in Toronto and travels through Niagara 
Falls, Kitchener, Waterloo, Collingwood, Huntsville, Ottawa and Kingston 
before arriving back into Toronto. This fantastic package includes 14 nights 
accommodation, economy car hire, Niagara Falls Adventure Pass, Cruise of 
Thousand Islands and admission to attractions including the Canadian 
Museum of History, Upper Canada Village and the CN Tower in Toronto.

14 nights from £1,899pp
Includes return flights with Air Canada from London Heathrow
Valid for departures 30 May - 13 Jun 2018

Spotlight on... Canada

Earn £8 £16 Farebank Rewards! Earn £16 £32 Farebank Rewards!

Toronto

Vancouver British Columbia Toronto Niagara Falls

Gold M
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