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Return flights with Emirates
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PICK UP A PENGUIN...Thomas Cook agents brave the cold at SeaWorld Orlando’s newest attraction, Antarctica: Empire of the
Penguin as part of a recent Orlando FlexTicket Plus fam trip. The agents also visited Aqautica Orlando, Busch Gardens Tampa, Universal Studios, Universal Islands
of Adventure and Wet N’ Wild. Pictured are, from the left: Emma Paxton, SeaWorld Parks & Entertainment; with Thomas Cook’s Deborah Nickless, Joseph Lowdon,
Stephanie Reid, Emma Kirby, Chloe White, Amelia Nelson, Linda Archibald, Deborah Hayes and Veronica Watson. 
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BRITAIN’S HARD pressed tourism industry
enters the New Year facing a triple whammy
according to industry experts, thanks mainly
to the current government’s failure to
understand the important export industry.
As dozens of hotels, B&Bs and attractions

slowly recover from last year’s battering from
floods and gales and a downturn in tourism,
three storm clouds are heading their way
which will reduce the relative attractiveness
of UK destinations to foreign and UK visitors
alike. The first is the euro's weakness, where
clients can now buy one euro for just over 78p
compared to 84p last March, making the
continent cheaper by 7%. Experts predict that
this will lead to a huge rush to book holidays
in Europe and further afield by thousands of
British families, resulting in a devastating
effect on many struggling UK tourist
companies and resorts.
The second is Air Passenger Duty (APD),

where rates for children travelling abroad is
set to be abolished from May. Experts say
that while reducing barriers on tourism is
positive, this will, unfortunately, harm
Britain’s competitiveness and ultimately
encourage more families to take short stays
and summer holidays on the continent,
without an equivalent benefit for those staying
in the UK. 
Finally, VAT rates in Britain for

accommodation and attractions continue to
be three times that of Belgium, Greece,
Netherlands and Portugal, and twice that of
France and Germany, making it more difficult
for hard-working families to be able to afford
a holiday in the UK.
Tourism is the UK’s sixth largest export-

earner, generating more than £20billion from
overseas visitors each year, but is the only
export sector to pay the high VAT tax of 20%.
Out of the 28 EU member states, only three

(including Britain) do not take advantage of
the reduced rate of VAT on visitor
accommodation and visitor attractions.
Cut Tourism VAT is campaigning for 5%

VAT so that UK tourism can compete more
strongly with other EU countries that have
already reduced VAT for tourism. The
campaign is supported by more than 43,000
businesses and 35 major tourism and hotel
groups across the tourism industry which
employs 3.1 million people. More than 100
MPs are also now publicly supporting the
campaign.
Dermot King, managing director of Butlins,

said: “Unfortunately, the government’s new
measures on APD have created an anomaly
whereby families who go abroad get a new
tax benefit but families who stay at home do
not. Tourism, particularly domestic tourism,
can help drive growth in the UK economy but
only if it remains competitive. We urge the
government to reduce VAT on UK holidays to
a fair level, so that we can offset the impact of
a falling euro and reduced APD charges.” 
David Bridgford, strategy director at Merlin

Entertainments, said: “The UK government
has failed to understand that tourism is a
price sensitive export. Their failure to address
the UK’s price competitiveness means UK
tourism businesses are losing out and the
tourism jobs we could create are being
exported to our rivals.”
Graham Wason, chairman of the Cut

Tourism VAT Campaign, said: “The
government has a huge opportunity to boost
British exports by lowering VAT. Other
European countries, like Ireland, know that
helping their tourism industries compete is
an investment that will pay major dividends in
terms of jobs and extra tax revenue. It’s time
for Westminster to recognise the benefits of a
lower rate of tourism VAT.”

Experts predict tourist industry faces triple whammy this year
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TO CELEBRATE 25th years in travel,
Anatolian Sky has issued its largest
Croatia, Slovenia and Montenegro
brochure featuring holidays along
the coastline, charming islands and
majestic cities of Croatia, plus an
extended range of Adriatic cruises
with new itineraries and ships.
This year the operator is adding

two new luxury boats to its
programme of cruises along the
Adriatic coastline and Dalmatian
islands - Adriatic Pearl, a deluxe
category boat featuring air-
conditioned and en suite cabins,
and MB Nikola, a traditional
wooden boat offering cabins with
twin or double beds, air-
conditioning and en suite facilities.

Two family-friendly hotels are another addition to the company's
Croatia programme in the historic
fishing villages of Cavtat and nearby
Mlin. Remisens Family Hotel
Albatros is set on the seafront and
offers access to the beach, along
with activities and entertainment
for kids, while Astarea Hotel, Mlini
– Cavtat is a friendly hotel in the
heart of the village of Mlini, where
guests can combine beach holidays
with a taste of local life. 
In Slovenia, the operator is

featuring a larger selection of
hotels as well as multi-centre
holidays. 
For more information or to book
visit www.anatoliansky.co.uk  or call
0844-273585.

USAirtours has launched a new
online booking service to agents
offering worldwide dynamic
packaging using Dolphin technology. 
Marketed under its new

Bookit4less brand, the service
provides independent agents with
secure search and booking via a new
dedicated trade only website and
instant booking confirmation for
specially negotiated rates on flights,
car hire and hotels at hundreds of

destinations worldwide. 
The online booking platform is

linked to Dolphin’s back-office
technology enabling agent
commissions to be automatically
calculated, credit limits to be
respected and travel documents to
be emailed directly to each agent
following completion of each
booking. 
Commenting on the launch of the

new service, the carrier's CEO, Guy

Novik, said: “Introducing an online
booking service ensures our agency
partners have 24/7 access to highly
competitive rates for their
customers. This enables them to
provide an efficient service to their
customers, along with the
knowledge that USAirtours always
acts as the principal and provides
the service quality as an ABTA
member and the financial protection
as an ATOL holder.” 

Anatolian Sky Holidays launches new Croatia, Slovenia & Montenegro programme
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SCREEN SHOT...Visit Belfast chief executive, Gerry Lennon, joins Katy Best (left), commercial & marketing director at George
Best Belfast City Airport and Councillor Deirdre Hargey from Belfast City Council as they unveil a new state-of-the-art digital touch
screen technology which will provide millions of travellers with up-to-the-minute tourism information about Belfast and Northern
Ireland. The new pods provide a modern, innovative and efficient way in delivering up-to-date visitor information on the latest events,
transport, accommodation and visitor attractions.

USAirtours launches bookable agents’ website powered by Dolphin technology
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AVALON WATERWAYS is offering up to
£1,100 off per couple on 2015 selected
cruises and departure dates if booked
before January 31. 

The discounted cruises range from
eight-to 15-day itineraries from March to
October to suit both first time and
experienced river cruisers who want to
explore either popular or lesser known
cities, towns and regions of Europe- from
Amsterdam through to the Black Sea.  

Selected discounted cruises are
available on two of the company's newest
Suite Ships - Avalon Poetry II (2014) and
Avalon Tapestry II (2015) - with the rest of
the ships in the fleet having an average age
of two years. 

Cruises with £550 off per person include
an eight-day ‘Paris to Normandy’s Landing
Beaches’ on Avalon Tapestry II, with prices

from £1,384 per person for a March 28
departure; an 11-day 'Burgundy &
Provence’ on Avalon Poetry II with prices
from £1,861 for a March 27 departure; a
ten-day ‘Balkan Discovery’ on the
company's Luminary ship from £1,871
based on an April 15 departure; and a 12-
day ‘Capitals of Central Europe’ cruise
from £2,151 for an April 8 departure.

Other discounts include up to £250 per
person on cruises on selected departure
dates including the nine-day ‘Austrian
Highlights & Bavaria’, 13-day ‘Blue Danube
Discovery’, ten-day ‘Balkan Discovery’, ten-
day ‘Paris, Moselle & the Rhine’, eight-day
‘Romantic Rhine’ and 15-day ‘Magnificent
Europe’.
For full details of the discounted cruises
call 0800-440 2798 or visit
www.avaloncruises.co.uk

ENABLE HOLIDAYS, a specialist tour
operator for disabled travellers, has
released its 2015 brochure featuring a
new range of worldwide destinations. 
With more than 250 different places to

stay, the operator has brought together
the most sought-after destinations which
now include North America, Barbados, St
Lucia and Mexico. And for clients looking
for a more private holiday experience, a
portfolio of specially chosen villas in a
range of resorts is available.
The company's managing director,

Lynne Kirby, said: “Enable has been built
on understanding the needs of disabled
travellers, and this means carrying out
lots of pre-planning work to ensure our
customers can enjoy a happy and
barrier-free holiday in their favourite
destination. It is essential, as a specialist
tour operator, to be constantly expanding
our offering. We have customers that

book with us year-on-year and so we are
keen to open up the world to them - and
what better way to do this than by
including more exciting destinations
whilst giving them the security of a
holiday adapted to their needs. Whether
it’s a private villa in sun-kissed Cyprus, a
cultural tour of India or a continental city
experience in Barcelona, we can
guarantee a great place to stay.”
The operator specialises in travel for

people with limited mobility, including
slow walkers, wheelchair users and
those looking for an easier way to get
around. All adapted rooms are
guaranteed upon confirming a booking,
and adapted taxi transfers are provided
between the airport and holiday
accommodation.
For more information visit
www.enableholidays.com, call 0871-222
4939 or email info@enableholidays.com 

AW promotes
Disney on Ice

featuring FROZEN
FROM MID-MARCH to mid-
May, FROZEN is touring
the UK with Disney on Ice
and Attraction World is
offering tickets from £30
per person in a range of
locations. They include
Aberdeen, Birmingham,
Glasgow, Leeds,
Nottingham and Wembley.

Meanwhile, the
company is offering free
admission to Kew Gardens
Palace when purchasing a
ticket for Kew Gardens for
£14, valid between April 2
and September 27. Kids
also receive free year-
round entry.

To celebrate the launch of our brand new Europe & Russia 2015 brochure we 
are giving away £300 in Love2shop vouchers. To be in with a chance simply visit 

the competition at travelbulletin.co.uk/competitions and answer the 
following question.

newsbulletin
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Enable offers new worldwide destinations in latest brochure

Avalon Waterways offers up to £1,100 off per couple on suite ship cruises 

Newsbites

� CANADIAN AFFAIR
has launched a
new website which
offers more
content with
holiday products,
destination
information,
holiday
experiences and a
new flight booking
system. 
For details see
www.canadianaffai
r.com
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THE TRAVEL Network Group has announced its ‘Peaks’
campaign which launched to members on December 22 – two
weeks earlier than in previous years. 

The new campaign has the theme ‘Your Story Starts Here’
and features five regional variations including: Midlands and
the North, Wales and South West, The South East, Scotland
and Northern Ireland. 

Last month, the group announced that it would be
regionalising its future marketing, making its campaigns and
promotions in 2015 more personal to where members are
operating from. The new ‘Your Story’ campaign is the first of
its kind from the group, offering regional marketing materials
and flying options from regional airports. 

Group marketing director, Si Prentice, said: “We wanted
something fresh and exciting for summer 2015 holidays. The
slogan, ‘Your Story Starts Here’ sums up new beginnings and
new adventures and draws in the holidaymaker. The bright,
energetic imagery of the campaign encapsulates the story of
the customers’ holiday: the food, the culture, the local people
and iconic sights. 

“We believe what we are doing is new and different to other
travel groups operating in the sector. Our regional marketing

offering is what our members are telling us that they want,
and the feedback has been overwhelmingly encouraging.” 

The campaign is all encompassing and draws in members,
business partners, consumers and the team within The Travel
Network Group. #Yourstory will feature across all of the
group’s social media channels encouraging everyone to use
#Yourstory to describe a booking or tell their holiday story. 

Prentice said: "We want as many people as possible to tell
us about a travel experience that has inspired them. It could
be a holiday they’ve found relaxing or adventurous or a
cultural exchange through travel. The campaign will also give
our members a way to communicate with their customers
after the booking.”

Designed by the group’s in-house team, the campaign’s
creative encompasses High Street marketing, direct mail,
digital media, social media, Worldchoice TV, e-marketing and
local marketing. 

New tactical sales banners are also an addition for the
campaign, whereby every month members will receive flash
banners from selected tour operators, allowing them to
benefit from special offers and promotions.

PREMIER HOLIDAYS has put together a
new campaign of tactical offers for
each of its core areas - Asia, USA,
South Africa and the Channel Islands.  
The series of promotional offers have

been released during the peak booking
period from now through to the end of
February, with seasonal offers such as
holiday reductions, free night
promotions and added value offers.
The deals will be supported with

window posters which are available to
download from the company's trade
website, in addition to existing Channel
Islands posters which have previously
been released by the operator. The new
selection of Peaks posters have been
specially designed for agents to display
in their windows, post on social media
pages and promote in their branches in
order to get behind the campaign. 
The company is encouraging agents

to make the most of the promotional
materials on offer, utilising social
media pages such as Facebook and
Twitter to post the selection of special
offers available, or re-posting them
from the operator’s own trade pages. In
addition, agents can use the posters to
design their own creative window
displays in store, to help encourage
client bookings.
Offers for couples, families and

honeymooners will all be featured
within the 2015 campaign, promoting
travel for various dates throughout the
year and offering substantial savings on
some of its best holidays.
As an example, clients looking for a

luxury taste of Asia can find it with ten
nights in Kuala Lumpur and Borneo,
with prices starting from £1,195 per
person including flights from Heathrow,
transfers, three nights’ breakfast

accommodation at the five-star Park
Royal, Kuala Lumpur and seven nights
at the five-star Shangri La Rasa-Ria in
Sabah, with a complimentary room
upgrade to a deluxe garden view room. 
The offer is based on two sharing

and is valid for travel between April 11
and July 3, offering a saving of up to
£858 per couple. To take advantage of
the offer, agents must make the
booking by January 31, quoting
PREM1404.
To run alongside the campaign, the

company is giving agents an additional
incentive for the peak booking period,
where every booking made throughout
this month and next will be
automatically entered into a ‘New Year
Bonanza’ daily prize draw. 
For more information visit
www.trade.premierholidays.co.uk or
call 0844-493 7542.

Travel Network Group announces launch of 'Peaks' campaign for members
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BATH TOURISM PLUS has launched a new series of detox packages including four hours for the price of two at the
Thermae Bath Spa. Detox packages start from £75 per person for one night's accommodation plus four hours for the price of two at
the Thermae Bath Spa including a robe, towel and slippers. For details visit www.visitbath.co.uk/detox 

Premier Holidays unveils new tools for travel agents in latest campaign
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Discover the Fun this Peak Season 
with Fun-Day Tickets up for grabs!
Visit www.travel2.com for full details 

THE UK’s 100% Trade Only Tour Operator
Call Reservations FREE on 0800 0224 182
Incentive Terms & Conditions: http://www.travel2.com/sitecontent/terms/sa_14.html

3228

@T2news

8 day Garden Route Splendour Tour

Includes:
• Return flights with South African Airways
• 1 night 3* Cape Town Ritz Hotel, B&B
• 6 day Garden Route Splendour Escorted Tour with 5 
    nights accommodation, various meals, services of a      
    guide and sightseeing
• 1 night 3* Cape Town Ritz Hotel, B&B
• Return transfers

From £1,259PP
Valid for travel: 01 May - 31 Jun 15  |  Book by: 29 Jan 15

SAVE £265 per couple

8 day South African Beach & Safari Self Drive 

Includes:

• Return flights with South African Airways
• 8 day South African Beach & Safari Self Drive Tour with
    8 days car hire, 7 nights accommodation, various  

    meals and sightseeing

From £1,199PP
Valid for travel: 01 May – 31 Jul 15  |  Book by: 29 Jan 15

SAVE £125 per couple

S02 TB1601 2015 News 1_Layout 1  14/01/2015  10:51  Page 7



AS PART of its 20th anniversary celebrations, Pandaw is offering
savings on sailings on the Irrawaddy and Chindwin Rivers in
Burma, the Red River in Vietnam, the Mekong in Vietnam,
Cambodia and Laos, plus the Brahmaputra, Ganges and
Hooghly Rivers in India. 

A discount of 25% is offered on 100 staterooms on selected
cruise departures on the Irrawaddy and Mekong, on bookings
made by January 31, while a large number of staterooms with
no single supplement, also for bookings made by January 31,
are available. 

Popular routes, including itineraries on the Chindwin and
Irrawaddy, also offer savings for those keen to visit the iconic
Buddhist pagodas and local villages along the banks of the
Burmese rivers. 

Hugh Clayson, the operator's commercial director, said: “A
Pandaw river expedition is exceptional value for money as all
meals, excursions, crew gratuities and local soft drinks, beer
and spirits are included in the price. Unlike many operators we
often have no or low single supplements for solo travellers.”

As an example of savings, a 14-night cruise-only 'The
Irrawaddy' option, which sails from Rangoon to Mandalay or
vice versa, costs from £3,644, offering a 25% saving and no
single supplement. The offer is valid for an August 2 departure
on the Pandaw II.

The company is also offering $20 in Amazon vouchers for
agents and operators on each FIT booking made by January 31. 
To make a booking or for more details call 0203-773 8796 or
visit www.pandaw.com

TABER HOLIDAYS has added two new
romantic getaways to Sweden and
Iceland, ideal for agents whose clients
are looking for somewhere extra
special to enjoy Valentine’s Day, with
prices leading in at £1,345 per person
for a new ‘Luxury Short Break’ to
Iceland. 
The four-night, self-drive tour is

ideal for those who want to get out and
explore the country’s lunar-like
landscape by day, returning each
evening to Hotel Grímsborgir. Located
close to the UNESCO World Heritage
listed Thingvellir National Park, the
hotel offers an outdoor hot tub and is
close to some of Iceland’s most
popular attractions including the

Gullfoss Waterfall and the Geyser
geothermal area.  
Prices include flights from Heathrow

to Keflavik with Icelandair, car hire with
unlimited mileage and accommodation
on a half-board basis. The deal is
based on two sharing for a February 12
or 13 departure. 
Alternatively, a new four-night

‘Lapland Indulgence’ break to Kiruna in
Sweden offers an emphasis on
relaxation including a holistic spa
bucket experience. Guests can indulge
their senses with treatments applied by
themselves at their own pace, in
between relaxing in the pool, unwinding
in the sauna or enjoying a glass or two
of wine or a cool smoothie.  

The short break also features an
afternoon of reindeer sledding and
activities with the Sami people, an
evening of Northern Lights hunting
plus gourmet dinner at the Abisko Sky
Station and a morning visit to the
Icehotel for a guided tour and lunch.
Prices start from £1,685 and include

flights from Heathrow to Kiruna via
Stockholm, transfers, breakfast
accommodation at the Ripan Lodge
with dinner, the Spa Bucket experience,
a visit to the Aurora Sky Station, a trip
to the Icehotel and the reindeer
encounter. Based on two sharing, it
departs on February 12 and 13.
For more information call 01274-
875199 or see www.taberhols.co.uk

Pandaw celebrates 20 years with savings across selection of river expeditions
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Taber Holidays adds two romantic getaways in time for Valentine's Day

ARUNDEL CASTLE in West Sussex
has announced its 2015 events calendar in time for
its re-opening on March 28. The first event, Life in a
Medieval Castle, runs from March 28–29 where
visitors will be able to discover the camaraderie,
lifestyle and hardships of times gone by. The castle
has also announced two new events including the
Privateers & Revolutionaries Weekend on July 11-
12, where visitors can expect two encampments of
Smugglers and Red Coats portraying the moments
England called for revolution to create a republic.
For details see www.arundelcastle.org 

� VIRGIN ATLANTIC is recommencing its weekly
summer flights to Tobago from March 29, followed
by twice-weekly flights from October.

� ANANTARA HOTELS & Resorts has announced the
launch of Banana Island Resort, its first luxury
property in Doha, Qatar.  The resort offers 141
luxury guest rooms, suites and villas in Arabian
styles, while Banana Island features a marina with
30 berths, a dive centre, surf pool, plus a range of
recreational facilities include a fitness centre and
entertainment centre.

� FOLLOWING THE merger of TUI Travel PLC and TUI
AG, TUI Travel Accommodation & Destinations has
announced that it will be called Hotelbeds Group.
The group includes Hotelbeds and a range of global
businesses with market leading positions in each of
their segments.

� CUBA HAS announced that it reached three million
tourist arrivals.

Newsbites
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� AGENTS MAKING two or more bookings from
Typically Italian Holidays' 2015 programme (for a
minimum of two people for three nights including
flights or rail  travel from the UK) will be entered
into a draw to win 100 bottles of wine, which will
be personally delivered to the winner by the
company's managing director, Daniele Broccoli.
The draw closes on February 28. 

� AGENTS CAN grab one of three £500 vouchers
towards a holiday in Canada with Travel 2’s new
‘Canada: Desirable Discoveries’ campaign. The
company has teamed up with the Canadian
Tourism Commission, Air Canada, Rocky
Mountaineer and ViaRail to showcase signature
Canadian experiences’ that agents can promote
to customers. Those who see themselves as
‘Free Spirits’ will enjoy a visit to the Canadian
Rockies’ hot springs or Montreal’s Space for Life,
while ‘Cultural Explorers’ can experience Le
Festival Acadian in Caraquet, New Brunswick or
visit Joggins Fossil Cliff, a UNESCO world
heritage site. ‘Authentic Experiencers’ can live
like a cowboy for a day on La Reata Ranch or see
some of Canada’s wildlife up close on a narwhal
and polar bear safari. To be in with a chance of
winning one of three £500 vouchers towards a
holiday in Canada, agents must make a qualified
booking to Canada that includes flights and five
nights' ground arrangements by March 31. For
details visit www.travel2.com

� ECCLESTON SQUARE Hotel has launched an
agent-friendly GDS winter promotion, earning
agents a 10% booking commission and guests
an exclusive GDS-only discounted rate.
Located on the border of Belgravia, sharing a
postcode with the likes of Jimmy Choo, Tom
Ford and Burberry, the luxury boutique hotel is
within easy reach of the Victoria travel hub,
ideally placed for tube, bus and rail connections
including the Gatwick Express. Rates start at
£145 plus VAT and the offer is available to book
until March 31. GDS codes are Amadeus DS
LONELI, Galileo DS 5426, Sabre DS 61102 and
Worldspan DS LONEL. The rate code is HOTSALE.

� AGENTS HAVE just two days (until January 18) to
enter Malaysia Airlines' shopping voucher
giveaway booking incentive. For every return
First and Business Class ticketed sale made for
travel on or before November 30, agents will
receive a shopping voucher worth £20 (50%
worth of vouchers awarded for one-way tickets).
For every eligible return Economy Class ticketed
sale (excluding discounted fares), a voucher
worth £10 is available. To participate visit
www.malaysiaairlinesgiveaway.co.uk

AGENT TRAINING
MSC Cruises’ upgraded e-learning platform – MSC
Expert – is now online and ready for agents to start
learning. The interactive training website includes
detailed information about the entire fleet, including
the MSC Yacht Club and the MSC Aurea Spa. Over a
course of eight modules, agents can learn everything
they need to know about the line's programme, such
as details of each of the 12 ships in the fleet, the
range of itineraries on offer, on-board facilities and
the support available to travel agent partners. To
promote the re-launch of the training, all agents
completing the course successfully before January
31 will automatically be entered into a draw to win a
seven-night Mediterranean cruise. 

FLORIDA FUN...John Lombari from Abbot
Travel in Hertfordshire won a seven-night fly/drive holiday for
two to Orlando in Funway's Christmas booking incentive
competition. Pictured celebrating with John is the operator's
Anna Barnes. 

Booking incentives

9www.travelbulletin.co.uk January 16 2015
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AGENT OFFER
Agents have the chance to visit the fleet of Cruise
and Maritime Voyages (CMV) this year which include
Magellan, Marco Polo and Azores. Ship visits can be
arranged in Bristol, Tilbury, Newcastle Tyne,
Dundee, Hull, Edinburgh Leith and Liverpool on
dates throughout 2015. 
To apply, visit www.cruiseandmaritime.com/travel-
partners/login to download a registration form or
call 0844-414 6140.
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Tour suggestions from Hayes & Jarvis
HAYES AND JARVIS, which is offering a guaranteed £200 off
per booking until February 2 and savings of up to £900, is
highlighting its popular adventure tours for 2015. 
Examples include a Journey through Vietnam, which

departs on October 6 and costs from £1,499 per person for
nine nights. The itinerary offers an exploration of the French
and Chinese heritage of Vietnam with its lakes, mountains and
beaches. Highlights include an overnight cruise on a
traditional Junk boat from Halong Bay to Hoi An and visits to
the Purple Forbidden City and floating market of Cai Rang. The
price includes a saving of £342 per person, dedicated tour
guides and flights from Heathrow with Etihad Airways.
Alternatively, a ten-night Jungle Book Adventure in India

provides travellers with a taste of India’s famous historic sites
and includes visits to the great Taj Mahal and two outstanding
tiger reserves, Bandhavgarh and Kanha – the setting for
Rudyard Kipling’s famous Jungle Book. Prices start from
£1,699, saving £383 per person, based on a June 20 departure
including flights from Heathrow with Jet Airways.
For further information or to make a booking call 01293-
735831 or visit www.hayesandjarvis.co.uk

Stay & Play offer from Rocky Mountaineer
FROM NOW until February 27 new bookings of seven nights or
more with Rocky Mountaineer receive up to £350 per adult in
added value. The credit can be used towards extra hotel nights,
additional meals, meal plans and transfers. With the 'Stay and
Play' offer, guests have the opportunity to enjoy more of
destinations such as Seattle, WA, Vancouver and Whistler, BC,
or Jasper, Lake Louise, Banff and Calgary, AB.
The maximum credit of £350 is exclusively applicable to new

bookings in GoldLeaf Service with select travel dates in April
and May. Other levels of added value are available for
SilverLeaf and RedLeaf Service, as well as for qualifying
bookings of four to six nights. 
For details visit agent.rockymountaineer.com
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MOVERS
� Iain Raeper has joined If Only... as product manager.
� Lynn Narraway, managing director – UK Business for
Holland America Line and Seabourn, has become the new
chair of CLIA UK & Ireland.

� Ellen Kinnard has joined SuperBreak as sales executive
for the South West.

� LATAM Airlines Group has appointed Gonzalo Salinas
Pereira as European airport manager.

� Carnival Corporation has appointed Christine Duffy as
president of Carnival Cruise Line.

� Railtrail has appointed Maeve Carroll as agency sales
manager.

� Bruno Delile has been appointed executive vice president
of Air France Long-haul Operations

� Kathryn Robertson has been appointed as general
manager UK and Europe of Air New Zealand.

� Tracey Spuyman has been appointed CEO of Visit USA
Association (UK). 

� Royal Caribbean Cruises has appointed Michael Bayley as
president and CEO of Royal Caribbean International and
Lisa Lutoff-Perlo as president and CEO of Celebrity
Cruises.
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Where Am I?

Freddy Mercury & Montserrat Caballe sang about
this Spanish city.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, January 22nd Solution and new puzzle

will appear next week.

The winner for December 12th is Ron Cassidy  

Co-Operative Travel December 12 

Solution: A=6    B=3    C=7    D=8

�A

�B

�C

�D

Number: 002

Travagrams

Across 
1. Hotels and Resorts group (6)
4. Capital of Norway (4)
7. Major travel company (3)
8. Yorkshire town, featured in the title of a

current BBC TV drama (7)
9. River in Central Europe (4)
10. Capital of Turkey (6)
13. Medieval town in Tuscany, famous for its

Antiques Market (6)
15. Exclusive Austrian ski resort (4)
18. Capital of Sicily (7)
19. Girona airport code (3)
20. English city with a Royal Crescent and Grand

Pump Room (4)
21. European capital city (6)

Down 
1. New judge spinning her chair on The Voice

(4,3)
2. One of the New England states (5)
3. Capital of Qatar (4)
5. Bulgarian city at the foot of Mount Vitosha (5)
6. Actress Emily, going Into the Woods at a

cinema near you (5)
11. One of the international Eurostar stations in

Kent (7)
12. P&O cruise ship (5)
14. Hilton's Queen of Sheba hotel is located in

this Israel resort (5)
16. Mountain in the Bernese Alps (5)
17. Des Moines is the state capital (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 26

Crossword

Su Doku

N
um

be
r: 

00
2

Theme park launced new attraction Arthur - 
In the Minimoys Kingdom last year.

The flag carrier of the Sultanate of Brunei

Peak Uproar

A Billionaire Nursery

Can you solve the following anagrams to decipher the destination & tour operator?
Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle
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There’s Nothing 
Like Australia

WIN 
1 OF 5 

AUSTRALIA THEMED 

FOOD & DRINK 

HAMPERS WORTH UP 

TO £200*

FLY EMIRATES
With 16 daily flights from a choice of 6 UK airports, Emirates offers convenient onward connections to over 
145 destinations, including 5 cities in Australia. With over 50 additional destinations accessible in Australia 
using the Walkabout Pass, connecting from the UK with Emirates has never been so easy.

From £1,089pp Valid for travel: 01 May - 15 Jun 15  

From £2,839pp Valid for travel: 01 Feb 14 - 26 Mar 15 From £4,579pp Valid for travel: 11 Feb 15 

TAKE IT OFF YOUR WISH LIST, PUT IT ON YOUR SHOPPING LIST
14 Day Sydney, Rock & Reef
Includes

 Return flights with Emirates

 4 nights at 3* Travelodge Sydney, b&b

 2 nights at 3* Outback Pioneer, Ayers Rock

 6 nights at 3* Discovery Resort, Carins

From £1,699pp Valid for travel: 01 May - 15 Jun 15  

14 Day Western Australia Explorer
Includes

 Return flights with Emirates

 14 days Motorhome hire with Britz 

10 Day Australian Food & Wine Experience
Includes

 All flights

 9 nights accommodation

 Various meals & sightseeing

 Services of an experienced tour guide

18 Day Discover Australia 
Includes

 All flights

 17 nights accommodation

 Various meals & sightseeing

 Services of an experienced tour guide

THE UK’s 100% Trade Only Tour Operator. 
Book online 24/7 at www.travel2.com or  
call Reservations FREE on 0800 0224 182

*Incentive T&Cs: http://www.travel2.com/sitecontent/terms/tourismaustralia.html

3228

@T2news
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The tinsel and tree are long gone; credit card bills
require two hands to read and most people are
wondering exactly what to do with the bag of

kale that they picked up in Waitrose in a vain attempt
to stick to the New Year’s healthy eating plan…
Rewind a few weeks and pre-Christmas, the papers
were highlighting that online shoppers were
predicted to set a new spending record for Christmas
Day by splashing out an estimated £636m. Take a
moment to let that sink in, that's £636m on
Christmas Day! Rather than reaching for another
Quality Street after the Queen's speech, it seems that
the UK is reaching for their tablets and smart phones
and searching for an online bargain.
Here at The Global Travel Group we certainly

reaped the benefits of the online activity. On
Christmas Day alone we saw a huge 80% year-on-
year increase in bookings. As soon as the last of the
turkey is binned, people's thoughts seem to turn
straight to searching for their 2015 bargain summer
break.

Increasingly, agents are recognising the importance
of this key period. Whilst in the past it was
considered the norm to switch off from Christmas
Eve through to after New Year, more and more agents
understand the growing need to be available to their
customers over the holiday period. Whilst I am not
endorsing opening up the High Street shop on
Christmas Day, we did see a 17% increase in agents

working on New Year’s Day. With bookings up 20%
year-on-year for New Year’s Day alone, those who
fought through the traditional sore head from the
night before were able to take advantage of the
increase in traffic. No doubt the reassurance of
having your summer holiday booked at a bargain
price can help alleviate the pain of a hangover. 
This got me thinking about capitalising on all the key
dates for the year ahead. We are extremely lucky
within the travel industry and have many events and
news agenda items that as agents we can hook onto
in order to boost sales.
Our agents tell us that Australia and New Zealand

have done very well with the upcoming cricket world
cup just around the corner. Scotland is still enjoying
the benefits of increased interest following the
Commonwealth Games last year and no one can
underestimate the power of a royal tour being
announced to really pique people’s interest in a
destination. On a more practical note, I am sure that
the Dominican Republic and the Caribbean are set to
see increased enquiries with the additional BA flight
routes for this year. There is always value in keeping
one eye on the news and ensuring you are
maximising any opportunities to hook on to upcoming
trends.
Closer to home, the key date for The Global Travel

Group is our upcoming conference in March. Held at
Carden Park for the third year running, you have my
word that it will be a weekend not to be missed. Not
only is it a chance to say a huge thank you to all of
our agents for their continued support, but we want
each and every attendee to walk away with new tips,
skills and ideas on maximising their own business. I
hope to see you there. 

Industry Insight 
by...

Managing director of The Global Travel Group, Andy Stark, says failing to plan for key booking
dates is planning to fail...

"We are extremely lucky within the

travel industry and have many

events and news agenda items that

as agents we can hook onto in order

to boost sales"
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”Agents tell us that Australia and

New Zealand have done very well

with the upcoming cricket world cup

around the corner...and no one can

underestimate the power of a royal

tour being announced to really pique

people’s interest in a destination”

S03 TB1601 2015 News2_Layout 1  14/01/2015  14:59  Page 13



personalitybulletin

www.travelbulletin.co.ukJanuary 16 201514

Sales manager, Bedsonline

What's your favourite
household gadget
My Beats. I can’t live without
them.

Who does the cooking? 
Anyone but me.

What's a typical weekend
for you like? 
Very lively. I like getting to the
pub with my friends, for
example.

What's your guilty
pleasure? 
I love watching Sky News.

What do you do to relax? 
Again, watch the news.

What music do you listen
to? 
Currently I’m loving my Ministry
of Sound 90s Dance Classics.

What's your favourite
movie? 
Finding Nemo.

What's been your latest
DIY project?
I had to stick part of the front
wing back onto my car after I
ran over a sheep.

What other companies/organisations have you
previously worked for? 
Many. I started off working for Thomas Cook when I was a beginner
and have sold everything you could think of since – except myself at
this stage!

If you could change one thing in the industry what
would it be? 
I would get rid of a lot of the unnecessary bureaucracy.

What personal item do you have on your desk at
work? 
My Edd the Duck, as well as loads of little outfits for him.

What's the best thing about your job? 
Being in touch with our excellent travel agents nearly every day.

What's a typical day like? 
I visit agents in the North and talk about all the wonderful things
we have to offer.

What's your favourite travel app? 
The Flightradar24 Pro. When it actually works, you point it to a plane
in the sky and it tells you which airline it is and where that plane’s
going. I find it sad and cool at the same time.

What was the last email you received? 
My boss saying I can have the time off I want. Very good news!

What skill are you most proud of? 
I would say the ability to be myself and be proud of it. I believe
people buy from people and that works well for me.

I love watching
people doing funny
random stuff

Richard Hey 

“
”

Where would you most like to visit and why? 
USA’s West Coast. I would love to drive down the coast, take in
some scenery and find some exciting party spots.

What are your hobbies? 
I love Formula 1 and all my support is on Lewis Hamilton.

What's your favourite (non-work related) website? 
Youtube. I just love watching people doing funny random stuff.

Do you use social media for work and play? 
A bit of both. I know people like to know what I am doing. It also
helps with work. If people know where I am and when, they know
how to reach me.

What trait do you dislike in other people? 
Falseness. There is just no need for it.

What is your best quality? 
I like to think my funny side.

What's your most embarrassing moment? 
The Ice Bucket Challenge for Bedsonline. If you have not seen it, like
our Facebook page and take a look.

Do you have any nicknames? 
Being called Richard it often gets shortened to something quite
obvious.

If you could invent a new law, what would it be? 
Queues at lunchtimes should only be for working people.

At home

At work

At play
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Thomson Dream & Celebration based in Caribbean for winter sailings
BOTH THOMSON Dream and Thomson Celebration will be
based in the Caribbean this winter, sailing itineraries
through the region and in Central America. Due to popular
demand, Thomson Dream moves to a new home port in
Montego Bay, Jamaica and Thomson Celebration replaces
Thomson Dream in Bridgetown, Barbados.  

Thomson Dream will offer more sailings to Cuba and
Mexico including an overnight stay in Havana. The ship will
also be heading to Central America, taking customers to

destinations like Panama, Honduras and Costa Rica.  
Thomson Celebration's new base in Bridgetown will give

cruise passengers the chance to make the most of shore
excursions that the cruise area has to offer including the St
Kitts Scenic Railway, to see the island’s views of sprawling
fields, volcanic peaks and leafy forests, or visiting
Dominica’s Trafalgar Falls & Emerald Pool to experience a
rainforest within an UNESCO World Heritage site and take
a dip in a secluded basin at the foot of a waterfall. 

15www.travelbulletin.co.uk January 16 2015
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JUST YOU is highlighting its nine-day St Lucia – Island In The Sun option from £1,949 per person, which gives guests the
opportunity to explore the destination and relax on the beaches. Highlights include sampling homemade traditional Creole dishes such
as pepper pot stew, callaloo and plantain; learning how rum is distilled before enjoying a tasting; and enjoying a land and sea safari in
Soufriere. Optional excursions include dolphin and whale-watching, a helicopter tour and a sunset catamaran cruise. The price includes
seven nights’ accommodation, a welcome drink and farewell dinner at Bay Gardens Beach Resort, scheduled flights and the services of
a tour manager, with departures available from March 3. 
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Thomson & First choice extend season 
HOLIDAY OPPORTUNITIES In the Dutch Caribbean island of
Aruba have been extended with news that Thomson and First
Choice are to operate there for an additional month this year.

Flights to Aruba are now available in November and the first
flight from Gatwick will be on April 28, with the last departure
scheduled for November 17. 

Both operators offer a wide choice of accommodation
options and operate the Aruba route on Thomson Airways’
291-passenger 787 Dreamliner.

The Aruba Tourism Authority’s UK manager, Joanna
Walding, said: "We are delighted by this further vote of
confidence from Thomson and First Choice. By adding
additional departures, they are extending the UK season to
Aruba and making this year-round destination even more
available for travellers."
For more information on the latest destination news visit
www.aruba.com

FOLLOWING THE
announcement that Air
Passenger Duty (APD) tax
will be abolished for
children under the age of
12 on flights after May,
families of four heading to
Saint Lucia will now save
£142.
Atlyn Forde, the tourist

office's director of
marketing, said: “We are
pleased with the progress
of the campaign to a fairer
APD tax and it is a starting
point that APD will be
abolished for children
under 12 from May.  
“In Saint Lucia, there are

so many more fun ways to
spend £142 than on tax.
With the money saved,
families could choose to
enjoy an Aerial Tram
through the rainforest, a
pirate family adventure

ship tour, a SNUBA
adventure at Pigeon Island
or a walk through the Tet
Paul trail, amongst many
other fun options.”
Family package deals

currently on offer for travel
from May include a seven-
night, all-inclusive trip with
Kuoni from £4,617 per
family including flights with
BA and accommodation at
the four-star St James’s
Club Morgan Bay; and a
seven-night, all-inclusive
break with Virgin Holidays
from £1,099 per adult and
£799 per child aged 12 or
under, including
accommodation at
Smugglers Cove Resort &
Spa, Virgin Atlantic flights
from Gatwick and
transfers. 
For more information visit
www.stlucia.org

Barbados launch from Virgin Holidays
NEW TO Virgin Holidays in Barbados for 2015 is Sandals
Barbados. The luxury all-inclusive resort is exclusively for
couples and is set in green gardens on a large white sandy
beach on the island’s south coast. 
Complimentary scuba diving is included for certified divers and
kayaking and sailing are also included. The resort also offers a
choice of 11 restaurants such as the first Indian restaurant,
Bombay Club, within the group.

A seven-night stay, including scheduled flights with Virgin
Atlantic from Gatwick direct to Barbados, all-inclusive
accommodation and transfers, leads in at £1,859 per person. It
is based on two adults travelling and sharing a GL Caribbean
Village Grand Luxe room, including all applicable taxes and
fuel surcharges for a May 11 departure. 
To book or for details visit www.vhols4agents.co.uk or call
0844-557 3933

Families save £142 on St Lucia breaks 
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When the holiday is over, all we have left with are
our memories. After my holiday in Dominica I
have been left with so many memories of events

that probably couldn’t have happened anywhere else,
especially the rain. I think that it rained on each of our
nine days there. No wonder the island boasts of 365
rivers.

This small island is in the Lesser Antilles region of the
Caribbean, between Guadeloupe and Martinique. It is
compulsory for every visitor to learn the following phrase:
“No, not the Dominican Republic, we went to Dominica”.

I chose Dominica as a destination for two reasons:
whale-watching and because I didn’t know anyone who
had previously been there.

So you can imagine my delight when on the third day
someone from my local business network said hello at
breakfast…

It was really the people of Dominica that made the
holiday though. They have such a great approach to life.
For the whale-watching we hired a man with a boat. His
technique for finding the sperm whales was very
scientific. We sailed from fishing boat to fishing boat
asking if anyone had seen the "big fish”. This approach
worked as we saw plenty of mothers with their calves.
Not only that, it had stopped raining for a while.

We were staying at the Fort Young Hotel. The chef
hadn’t had vegetarians there before and she was keen to
experiment with us. It was like having our own personal
chef. The food and service in the restaurant was
excellent. Until the night Wesley Snipes showed up. It’s
amazing how many waiters can wait on one table. 

My final memory is from a different restaurant in
Roseau. We ordered the vegetarian meal and the waitress
said to me: “You can’t be a vegetarian, you’re too…. you’re
too..“Fat?” I suggested.

John Guinn is
presenter of a w

eekly

travel show on

internet radio st
ation,

Secklow Sounds

by John Guinn
, holiday 

researcher

John takes away a plethora of
memories from his trip to Dominica...
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Sandos.com

MEXICO - ALL INCLUSIVE
Sandos Cancun Luxury
Cancun
Sandos Caracol Eco
Playa del Carmen
Sandos Playacar Beach
Playa del Carmen

Call Center: +44 80 305 137 68
callcenter.eur@sandos.com

Summer early
booking discount 35%

until 28th February

UP TO

caribbean

17www.travelbulletin.co.uk January 16 2015

HALF MOON in Montego Bay, Jamaica has
introduced three exclusive excursion options
that give holidaymakers the opportunity to
visit private coffee plantations and an organic
farm plus meet artists in their homes.

A day tour of the Blue Mountains visits
three private coffee plantations including the
oldest coffee estate in Jamaica and the only
single coffee estate. The day also includes
cocktails and a tour of Noel Coward’s home,
Firefly.

Stush in the Bush offers a day spent at an
organic farm and includes a guided walking

tour to learn about the plants, what they are
used for, their medicinal properties and their
history.  

Art lovers have the opportunity to meet
renowned Jamaican artists such as Nicola
and Stefan DeLisser, Laura Facey-Cooper
and Judy Ann MacMillan at home or in their
galleries.

All excursions can be pre-booked by
emailing
prearrivalconcierghe@halfmoon.com
For more information visit
www.halfmoon.com

Exclusive excursions from Jamaica's Half Moon Resort

InBrief
�  TRAVEL 2 HAS added the five-star Secrets Playa

Mujeres to its Mexico Caribbean product. The all-
inclusive, adult-only resort opened last year and offers
free wedding and honeymoon packages. A seven-night,
all-inclusive stay costs from £1,519 per person including
flights with Virgin Atlantic and transfers, offering a
saving of up to £455 per couple for travel between May 1
and June 30. 

�  MOUNT CINNAMON in Grenada has introduced a new
fitness and adventure experience. It includes seven
nights for the price of five in a luxurious Hacienda suite
including breakfast, a one day deep-sea fishing trip, two
escorted padi dives, a day’s guided hike to Seven Sisters
waterfalls, two massages at Beach Cabana and daily
yoga classes. Prices lead in at $3,100 (approximately
£1,982) per couple. 
For details visit www.mountcinnamongrenadahotel.com
or email reservations@mountcinnamongrenada.com

�  THE JAMAICA Tourist Board has teamed up with The
Travel App, which will see Jamaica share engaging
multimedia content and exclusive holiday packages on
all Samsung SMART televisions. The Travel App is a
unique application that is pre-loaded on all new
Samsung TVs and is a compelling new way for
destinations to reach potential holidaymakers. From this
month Jamaica will feature its 3D destination film within
the application. 
For details see www.visitjamaica.com
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DOSOMETHINGDIFFERENT.COM has launched a new
collection of tours and experiences in Barbados. 
The collection of eight trips are new for winter and

include a variety of days and nights out, ideal for agents to
suggest as add-ons to any Caribbean holiday. 
Highlights include Cool Running catamaran snorkelling

excursions, a Jolly Roger lunch cruise and a beaches tour of

the island.
As an example of prices, an Ultimate Snorkel Tour &

Bridgetown Shopping half-day tour offers shopping on Broad
Street and a choice of five shipwrecks for snokellers in
Carlisle Bay, with prices from £37 per adult and £19 per
child.
To book or for more information call 020-8090 3890.

New Barbados tours & experiences from DoSomethingDifferent.com
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Countdown begins for Sandals Barbados
THE COUNTDOWN has begun for the opening of Sandals
Resorts' newest property, Sandals Barbados. Located on
the island's famous Dover Beach, the resort will open its
doors on January 28 following an extensive $65million
renovation project.

The new property will feature a selection of 280 luxury
accommodation set within three distinct villages: Ocean
Village, Crystal Lagoon Village and Caribbean Village.

Onsite facilities include 11 Discovery Dining choices,
new furnishings throughout all rooms and suites, a Red
Lane Spa with six new treatment rooms, three swimming
pools and a fitness centre.
For more information visit
www.sandals.co.uk/main/barbados 

FUNWAY HASadded the three-star Halcyon
Palms in Barbados (pictured), along with the four-star
Southern Palms Beach Club and Resort in St. Lawrence Gap.
Other new additions this year include value-added options
including free airport lounge passes and ‘Two Week Saver
£100’ promotions, which offer savings of £100 per booking for
package holidays staying 14 nights or more. 

InBrief
� DOMINICA'S MELVILLE Hall Airport has been

renamed Douglas-Charles Airport in order to
celebrate and recognise two of the island's most
outstanding compatriots, former prime minister's
Roosevelt 'Roosie' Douglas and Pierre 'Pierro'
Charles. 

� GRENADA IS to play host to Chocolate Fest 2015,
which takes place from May 8-17. The event
follows the journey cocoa takes from 'tree' to 'bar'
and highlights for visitors include the chance to
be a farmer for a day on an organic cocoa farm
learning how to pick cocoa pods, harvest the
beans and prepare them for processing.
Holidaymakers can participate in individual days
with prices starting from US$36 for adults and
US$20 for children. Some events are free for
those staying at True Blue Bay. 
For details see www.chocolate.truebluebay.com 
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TRAVELSPHERE is featuring a new eight-day
Nordic Cities tour from £1,199 per person. Excursions and visits
include tours of Copenhagen, Oslo and Stockholm, with an optional
excursion of Malmo. Other highlights include a trip to the ABBA
museum, the Vasa Museum and the Little Mermaid in Copenhagen.
The price includes seven nights’ accommodation with breakfast,
scheduled flights and the services of a tour manager.

SUPERBREAK predicts big things in
the city break market for Reykjavik this
year. 
The operator reports that last year's

sales were up by more than 500%
year-on-year and predicts greater
growth in 2015. 
To meet the growing demand, ten

new properties have been added to the
company's portfolio in the Icelandic

city plus a series of special deals that
include free dinners with the Radisson
Blu Saga Hotel. New flights from
Birmingham and Belfast launched this
year are helping fuel demand and with
more than 90% of bookings including
an excursion, the earning opportunities
for agents are significant.  
In addition, the operator has recently

introduced two different four-night

escorted tour packages that include
direct flights from the UK,
accommodation, a variety of
excursions, transfers and transport
during the tour. Available on a
selection of dates from now until
March, this is the first time the
company has offered flight inclusive
escorted tours, with prices starting
from £599 in March.

Taber Holidays teams Tromsø & Russian Borderlands in new tour for winter
TABER HOLIDAYS has added a new Tromsø and the
Russian Borderlands tour for winter, ideal for a special
encounter with the Northern Lights, huskies and king
crabs. 
Guests start their journey in the Arctic capital of

Tromsø, a popular destination from which to view the
Northern Lights. With free time to explore the city and
an included aurora hunt, guests will have the
opportunity to see the best of the vibrant and bustling
city.  
The journey then continues by air to Kirkenes, as far

east in Norway as you can get, located alongside the
Russian border. Here guests can take part in a husky
safari, snowmobile excursion and king crab feast. Dinner

one evening is in the Snowhotel and another evening
guests can dine at Gapahuken Restarurant overlooking a
frozen lake, literally split down the middle by the
Russian border. 
Prices for the four-night tour start from £1,878 per

person and include flights, transfers, accommodation
and some meals. Also included is the aurora hunt in
Tromsø and the dog sledding and king crab safari and
feast in Kirkenes. Guests can opt to spend the night in
the Snowhotel from £63. 
Based on two sharing, the tour departs Tuesdays and

Fridays until March 27. 
For more information call 01274-875199 or see
www.taberhols.co.uk
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SuperBreak predicts continued success for Reykjavik following booking demand
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THE WEST Sweden Tourist Board is promoting new tour
packages for agents to sell.
Examples include Gothenburg and the magical

archipelago from £771 per person with Sunvil Discovery.
Guests can spend a winter break in Gothenburg and the
unspoiled Bohuslän region - an archipelago of 8,000 islands
and many quaint fishing villages.
It includes a stay at the Elite Plaza Hotel in Gothenburg

for two nights, followed by a journey north to the peaceful
coastal setting of Ljungskile for an extra evening at Gothic
villa by the sea, Villa Sjötorp, including an eight-course
dinner.
The price includes three nights’ breakfast

accommodation, the eight-course dinner, transfers, two
days’ car hire and flights fom London. For details call 020-
8758 4722 or see www.sunvil.co.uk
Another example is The Great Swedish Cruise with Simply

Sweden from £2,110 on the MD Diana, based on full board.
Guests will see Sweden from a new perspective, ranging
from the magical forests of Tiveden to the historic castles
and manors near to Europe's third largest lake, Vänern.
The seven-night trip includes one night in Gothenburg,

one night in Stockholm and five nights’ full board on the
cruise. 
For details call 01427-700115 or see
www.simplysweden.co.uk

A TOTAL of 15 new itineraries have been added by Sunvil
Discovery to its 2015 Scandinavia brochure, along with 14
new properties. 
New tours include a seven-night From Coast to

Mountains itinerary which focuses on the region of
Jokkmokk, deep in the heart of Swedish Lapland. The
journey begins in the coastal town of Luleå, before heading
north to Jokkmokk, home to a 400 year-old Sámi winter
market (held every February), and where winter activities
include dog sled tours and snowmobile rides. 
Prices lead in at £1,944 per person, based on two

sharing, including flights from Heathrow via Stockholm,
transfers, breakfast accommodation and activities.
A seven-night Stavanger and Oslo tour is also new and

combines the two Norwegian cities, connected by the
Sørland Railway. Prices lead in at £1,083, based on two
sharing, including flights from Heathrow via Stockholm,
breakfast accommodation, First Class train transfer and a
48-hour Oslo pass.
Alternatively, a seven-night Summer in Svalbard and

Tromsø trip explores Svalbard’s landscapes after the snows
have melted, revealing wide open tundra and fossil-rich
shores, combined with a stay in the lively university town of
Tromsø. 
Prices are from £1,548 including flights from Heathrow

via Oslo, transfers, breakfast accommodation and
excursions.

Sunvil Discovery adds 15 new
itineraries to Scandinavia brochure 

West Sweden Tourist Board highlights new tour packages for agents to promote
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Hurtigruten unveils products for summer 
HURTIGRUTEN HAS launched three new flight-inclusive
packages for this summer. 
The company’s Classic Voyages continue to be bookable

as packages including direct charter flights during the
winter months. However, it is the first time that the voyages
have been pre-packaged with scheduled flights for the
summer programme.
A new eight-day ‘Southern Sights’ itinerary includes

scheduled flights, transfers, two nights' breakfast
accommodation in Oslo and a six-day voyage south on a full
board basis. Prices start from £1,084 per person departing
on a choice of dates in April or October from Heathrow.
A seven-day Voyage North is also now available, pre-

packaged with scheduled flights and transfers, along with
the voyage on a full board basis. Prices start from £955 on a
choice of dates in April from Heathrow.
Meanwhile, there are now a number of dates when the

Classic Round Voyage had been packaged up with scheduled
flights from Gatwick, Manchester, Birmingham, Newcastle,
Bristol, Glasgow and Cardiff. Prices, including the flights and
voyage on a full board basis plus transfers, start from
£1,189. Free lounge access is also included for departures
from London airports.
The itineraries have been showcased in a new 12-page

brochure which also features highlights of the previously
announced explorer voyages around Spitsbergen on MS
Nordstjernen. The ship returns to the company's portfolio
having been chartered for the summer 2015 season.
All prices are based on two people sharing an inside

cabin.
For more information or to book call 020-8846 2647 or visit
www.hurtigruten.co.uk/agents

Gothenburg
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Simply Sweden has launched a new print
and online brochure showcasing its winter
holidays in Scandinavia for the 2015
season. 
The company draws on the inside
knowledge of its small Sweden-based
team, gained from travelling extensively
across the territories, to create itineraries
that offer customers the best experiences
and deliver a genuine insight into the
Scandinavian way of life.
Simplynorthernlights.co.uk is the tour
operator’s dedicated website for winter
holidays beneath the Northern Lights
corridor.
The operator's winter collection features a
mixture of trips in Sweden and Norway,
designed to suit all tastes and make the

most of the Arctic landscape and the
aurora borealis.

New holidays include Laponian Arctic
Nights, viewing the ethereal Northern
Lights while exploring Sweden’s Sami
territories; The Iron Trail – Lapland which
follows the old iron ore trade route on
snowmobile, adding a historic twist to a
holiday in Sweden that visits the Aurora

Safari Camp and Treehotel; Icehotel &
Northern Lights Cabins, which celebrates
the 25th anniversary of the Icehotel; and
the Jokkmokk Winter Market 2015,
offering one departure in February.
Other holidays include Small & Personal
which explores the top of Norway during
the lights show, where guests can hop
about the area on flights that the locals
treat like buses, to gain aerial views of the
landscape; and Northern Lights Corridor
which crosses the borders of Norway and
Sweden to visit Tromsø, the remote
Swedish mountains and the traditional
village of Sörbyn.
For more information or to order a
brochure call 01427-700115 or visit
www.simplynorthernlights.co.uk 

A GRAND Tour of Scandinavia is being offered by Insight
Vacations, allowing visitors to sail the Baltic Sea, cross
rolling tundra and glassy fjords and take in the scenery on
a 20-day trip around Norway, Sweden, Denmark and
Finland.
Highlights include witnessing the regal delights of

Christiansborg Palace in Copenhagen, seeing the sun cling
to the horizon on the North Cape where the sun doesn’t

set, meeting the huskies of champion dog racer Roger Dahl
in Alta, cruising along the blue waters of Geirangerfjord
and exploring the city of Oslo.
Prices start from £3,146 per person, land only, and

include 19 nights' breakfast accommodation, VIP private
door-to-door transfers, included sightseeing and the
services of a tour director.
For more information visit www.insightvacations.com

scandinavia
Simply Sweden issues new brochure featuring new experiences & destinations

Insight Vacations offers 20-day Grand Tour of Scandinavia from £3,146
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LAST YEAR we celebrated 25 years of operating
holidays to Turkey and North Cyprus. A lot has
changed in those 25 years; Turkey has become a

mainstream holiday destination, and, of course, everything
has moved online.  

In 1990 fewer than 200,000 British tourists visited Turkey.
Now the numbers are in the millions and it is one of the
UK’s most popular holiday destinations.

Turkish delight

One very positive change which we have found in Turkey
over the years is how much standards have improved. Back
then, most people considered Turkey to be a little bit ‘rough
and ready’; these days we mostly sell boutique and luxury
properties.  

Even though millions of tourists now visit Turkey,
somehow the locals haven’t become jaded by it. Turkish
people still offer a very warm welcome to foreign visitors,
and we find that this really makes a difference to our
holidaymakers. Lots of our repeat visitors feel that they
have made friends in Turkey, who they visit year after year. I
often meet our clients whilst I am visiting the hotels in
Turkey or they call and tell us about their experiences. One
said to me “I know more people in Dalyan than I do in my
own village at home.” 

Another guest told me a funny story about a visit to a
Turkish café. They spotted a secluded table and sat down. A
woman came and welcomed them and asked what they
would like to drink. They asked for tea, and she brought it
with some cakes and sat down and engaged them in
conversation in broken English. As they were ready to leave,
they asked for the bill and she said with a warm smile
“Actually this is my garden and you are welcome as my
guests”. Our guests realised their mistake, and were quite
astonished that they would be welcomed in such a way by a
complete stranger, but actually this is quite normal in
Turkey. 

In search of hidden gems

Although there are some resorts in Turkey which have
become quite developed, we try to steer clear of these.
Luckily Turkey is such a vast country that there are still
plenty of hidden gems to be discovered. 

The harbour towns of Fethiye and Kalkan still retain an
authentic charm and are firm favourites with our clients.
Those who want something smaller should try one of our
hotels in the small fishing village of Selimiye or the
beautiful beachfront village of Akyaka – far more popular
with local Turkish tourists than with foreigners.

Gulet cruises are also a popular way to explore the
Mediterranean and Aegean coast. They are the ideal way to

relax and get away from it all. Choose an air-conditioned
boat; the air-conditioning won’t be on all the time, but at
least for a few hours in the evening to cool down the cabin
before bed. Gulet cruises are definitely for sociable types –
or you can choose to hire a whole boat for a party of family
and friends. The boats themselves are authentic, wooden
vessels built in traditional style.

Obviously, we do sell holidays online, but I think our real
strength is in our first-hand knowledge of the destinations
which we feature. I wish more agents would take advantage
of that. We invest a lot in training staff and making sure that
our reservations team have visited all of the hotels and
resorts which we offer. Our team is always happy to give
advice or answer queries. I always think it is so important to
find out exactly what it is that the client wants from their
holiday and give them as much information as possible to
check that they get the right holiday for them. 

First hand experience

We also take hundreds of agents on educational trips
every year – many are really surprised by the Turkey that we
show them. They think that Turkey is Marmaris or Antalya,
not the boutique hotels and fishing villages which they visit
with us. We will continue surprising agents on our
educationals in 2015.

Our knowledge and experience means that we can offer
far more flexibility than most operators. including two- and
three-centre holidays or completely tailor-make a holiday
for clients. This is especially popular with clients who have
visited Turkey before, but perhaps have only visited the
coast. This way they can travel inland and start to really
explore the country’s rich history and culture. 

Many people assume that they will be able to visit
Istanbul on a day trip from their beach resort, but actually
the distances involved can be huge, so it’s much more
convenient and often better value if they plan a two-centre
holiday from the start. They can fly straight into Istanbul and
then connect to their chosen resort with a domestic flight. 

There are so many places to visit in Turkey. Cappadocia is
unique – the weird rock formations and underground caves
and churches are fascinating. The Roman city of Ephesus is
enthralling and there are ancient ruined cities and temples
within an easy drive of all of our resorts. 

One of the most exciting things about Turkey is that
there’s always more to discover, so whenever you have a
client who thinks they know Turkey, just send them to us,
and we are sure to be able to find something to surprise
and delight them!
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How Turkey has shaped up to become

an ideal holiday destination for all

clients

by AKIN KOÇ, Anatolian Sky Holidays
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Turkish Airlines boost flights to Istanbul from Birmingham 
IN RESPONSE to greater demand, Turkish Airlines will be increasing flight services from
Birmingham to Istanbul from March 29.

The carrier's general manager for Birmingham, Selim Ozturk, said: “Outside of London,
Birmingham is the UK's third largest airport, handling more than 9.5 million passengers a
year and serving 140 direct destinations worldwide. Over the summer months, these
numbers are expected to soar as residents of Birmingham and surrounding areas embark
on their summer vacations. 

"In 2014, we saw our passenger numbers increase by 8% from January to December,
compared to the same period in 2013. As Istanbul is a hot destination for long weekend
breaks and extended summer holidays, we will be increasing our weekly flight from
Birmingham to Istanbul by an additional two flights per week, leading to a total of 12
flights weekly." 

Rotana expands 
in Istanbul

ROTANA IS expanding in
Istanbul with the opening of
Burgu Arjaan, Tango Arjaan
and Tri G, which have been
launched in partnership
with Mar Yapi from Turkey’s
real estate sector. 
The five-star Burgu

Arjaan and Tango Arjaan
will open in spring. On
completion, Burgu Arjaan
will offer 222 hotel
apartments, while the Tango
Arjaan will be a 188-key
hotel. 
In 2016, the hotel group

will continue its expansion
plans with the launch of Tri
G in the province of Güneşli.
Centrally located with easy
access to transport, the Tri
G project will feature a 152-
room property managed by
the company's lifestyle
affordable hotel brand,
Centro by Rotana. 

 Enjoy the sun!

Flights 
from

00000070.£

Book now at www.sunexpress.com or in Amadeus and Sabre GDS. Welcome on board!

turkey
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CARPE DIEM I yacht
charter is taking bookings for April
through to November. The
traditional, luxury gulet –style yacht
sails out of Marmaris, Bodrum or
Gocek on tailor-made, seven-night
cruises on the Turquoise coast. The
vessel accommodates up to nine
guests (including children) in four
en-suite cabins and features air-
conditioning and free Wi-Fi. Prices
start from £8,000 per week in low
season with onboard private chef
and catering, luxury transfers and
watersport facilities. The price
excludes flights, alcohol and speed
boat fuel. For details see
www.dreamcharters.co.uk or email
info@ dreamcharters.co.uk 
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SUNEXPRESS, part of
Turkish Airlines and
Lufthansa, has announced
that from July it will fly twice-
weekly to Izmir from Luton. 
As well as the historic city

of Izmir, the resorts of
Kuşadası, Çeşme, Alaçatı and
Altınkum will now be within
easy reach. Izmir is also a
popular gateway for those
exploring Turkey’s cultural
heritage, with the ancient city
of Ephesus close by, and Troy
and Pergamon just slightly
further afield. 
Flights will commence on

July 11 with flights on

Wednesdays
and Saturdays,
allowing for
flexible
durations. Fares
lead in at £77
one-way
including 30kg
free baggage
allowance and
all taxes and
service charges.

Luton Airport’s business
development manager,
Simon Harley, said: “We look
forward to welcoming
SunExpress and adding Izmir
to our extensive list of
destinations. Our strategy to
increase passenger numbers
is based on providing
customers with choice, great
value and convenience.
Introducing new routes and
new carriers is all part of our
ambitious redevelopment
programme.”
For further information or to
make a booking visit
www.sunexpress.com 

TURKEY LOOKS set for a productive summer 2015 with
Olympic Holidays judging by the level of early sales, according
to the operator's commercial director Photis Lambrianides.

He said: "The all-round strength of Turkey's tourism
product and the destination's extremely competitive pricing
give it an edge over the competition. Based on the volume of
early bookings, all the signs point to Turkey again proving
attractive this summer."

The operator is focusing its Turkey programme on the
popular gateways of Bodrum and Dalaman for 2015, while
continuing to offer Antalya and its neighbouring resorts. 

Newly featured in its Summer Sun 2015 brochure is the
167-room, four-star, all-inclusive Crystal Gumusluk Resort,

near Turgutreis. The hotel is surrounded by attractive gardens
with its own private beach. Also added to the operator's
upmarket Gold & Platinum Collection 2015 brochure is the
384-room, five-star all-inclusive Kefaluka Resort Hotel,
located by Akyarlar Bay near Bodrum.

As an example of prices, a seven-night all-inclusive stay at
the newly featured four-star Crystal Gumusluk Resort in
Gumusluk costs from £356 per person, based on two sharing
a standard room. The price is for a May 1 departure and
includes Thomas Cook Airlines flights from Gatwick and
transfers. 
For details see www.olympicholidays.com or call 0844-499
4449.

Turkey’s Aegean coast moves closer with
SunExpress operating from Luton
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Turkey on track for strong summer sales reveals Olympic Holidays

InBrief
�  TRAFALGAR HAS added a 15-day Secrets of Turkey
including the Turquoise Coast option which explores
Turkey by small roads and sea with four nights spent on
a yacht exploring coves and islets. The journey begins in
the city of Istanbul and takes in Gallipoli, the ancient
city of Pergamon, Marmaris to board a traditional gulet
for a cruise along the Turquoise Coast and Antalya.
Highlights include a Be My Guest lunch of traditional
Turkish dishes and visits to Ephesus and Cappadocia.
Prices start from £2,150 per person and include land,
air and sea, 14 nights' breakfast accommodation, four

lunches, seven dinners, VIP door-to-door transfers and
a travel director.

� ATTRACTION WORLD is highlighting its current best
sellers in Marmaris which include a Turkish Bath with
Oil Massage for £22 per adult and £11 per child (aged
seven-12); a Dalyan by Boat trip with lunch for £23 per
adult and £10 per child (aged seven-14); and entry to
Aqua Dream Waterpark for £19 per adult and £14 per
child (aged seven-12) 
For details see www.attractionworld.com

5008

The best boutique and family-
run hotels in resorts and coastal 
villages with authentic charm
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HOLIDAY EXTRAS is highlighting the
benefits of Meet and Greet airport
services to encourage agents to book
and earn extra commission. 

Factors to highlight to clients include
no lugging heavy bags onto a transfer
bus; walking straight to check-in from
the car; a reputable service with tried
and tested operators; an ideal service for
holidaymakers travelling with their
extended family, improving accessibility
for the young, elderly or disabled
relatives or friends; and useful for
business travellers who are short on

time.
James Lewis, the company's head of

partnerships, said: "Don’t hold back
from offering Meet and Greet parking - it
might be something that your customer
has never considered, as they may feel
that it falls outside of their budget. The
service really enhances customers'
holiday experience, costs less than you
may think and also offers the added
incentive of extra commission.

"Passengers travelling from Gatwick
and leaving the car for a week might
normally choose to park at the onsite car

park for £51 but they could book the
time-saving Meet and Greet service for
£84."

Agents who work with the company
and who haven’t personally experienced
Meet and Greet parking can take
advantage of a 15% trade discount for
parking the next time they travel. 

For details visit
www.holidayextras.co.uk/agents and
click 'Staff Concessions' in the left hand
panel. 
Agents without a login can call 0871-360
2165 to request a code. 

Developments for
Jetset’s Package Pal 
JETSET REPORTS that since
the launch of Package Pal's
'extreme makeover’
bookings have been rising
rapidly.

The company's sales
director, Adrian Smyth,
said: "Since the extreme
makeover, city break
bookings are at an all-time
high, and since the launch
of the latest development
last month, prices are at an
all-time low. The beauty of
Package Pal is that in a few
simple steps agents can
build a complete and fully
Atol protected package."

The company has also
confirmed that it now
receives full BA content. As
a result, Package Pal is
now able to provide
deposits on British Airways'
based holidays. Smyth says
he is confident this will be
huge for Jetset, with the
trade supporting the
system. 

Luggage Mule urges agents to differentiate themselves

LUGGAGE MULE is urging
agents to sign up to its affiliate
programme and start
dynamically packaging the
luggage delivery service
automatically during a
booking to differentiate
themselves from those selling
the same products, whilst
earning £5 commission per
bag in the process.

The company's managing
director, Jordan Makin, said:
“Selling the Luggage Mule
service is incredibly easy, but
the fear of the unknown is
preventing some agents from
grabbing the bull by the horns
and offering it alongside other
ancillary products. Our
technology is very simple, our
staff are incredibly
knowledgeable and we even

offer free in-house training
sessions to show you how it
works and how to sell
effectively.”

The service offers low-cost
delivery rates globally for
luggage up to 30kg, skis, golf
clubs and bikes via a global
delivery network, meaning
travellers can travel hands-
free, with a 'On-Time
Guarantee' offering peace of
mind. 

Makin said: “All luggage is
collected from home or work
a few days before the
customer arrives at their
destination and we specialise
in arriving luggage on time.
We notify all customers that
their luggage has arrived, who
signed for it and when, so they
can spend more time relaxing
on their journey.”

With more than 140
affiliates signed up and selling
the service to date, the next
step for the company is to
become the first integrated
luggage delivery service into

the travel industry for a Click
& Collect option, sat next to
the ‘add baggage options’.

Makin said: “Our levels of
service and fantastic success
rates are making more and
more agents take notice but
there should be lots more. Our
luggage delivery service is a
godsend to travellers,
especially those with small
families, in large groups or
those older travellers that
struggle with heavy bags, plus
our cruise service out of
Southampton and Barcelona
is amazing. 

"Benefits of using and
selling the service include
generating a new revenue
stream from the commission,
offering a new value-added
service to differentiate from
the competition."

Prices start from £14.99
each way in the UK and £22.99
in Europe for a 20kg suitcase,
and all pieces of luggage
booked can earn £5 in
commission.
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Holiday Extras encourages agents to boost commission with Meet and Greet bookings
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New London trips from DoSomethingDifferent.com
DoSomethingDifferent.com has expanded its range of tours and experiences in
the UK with a new collection of day trips in the capital.
The tours range from afternoon tea on a vintage London bus to quirky nights out
and are suitable for a range of customers including families.
Following the release of popular family film, the Paddington Bear family tour
follows in the paw-steps of the children’s favourite, to see various sites featured
in the Paddington books and movie, naturally finishing at Paddington Station.
The half-day tour for a family of four costs £94.
For a romantic treat or fun girl’s day out, the BB Bakery Vintage Afternoon Tea
bus tour for two costs £90 and includes a gourmet afternoon tea on a vintage
1960’s Routemaster Bus, taking a tour of some of London’s top sights. 
For details call 020-8090 3890.

Affordable marks New Year with 48-hour flash sales
AFFORDABLE CAR Hire has joined the New Year shopping frenzy by
announcing 48-hour flash sales on worldwide destinations throughout this
month.
The flash sales offer 10% off car hire prices and run today for the Canary
Islands, on January 19 for Turkey, the 21st for Australia & New Zealand, the
23rd for Portugal & Madeira, the 26th for Italy & Croatia, the 28th for the
UK & Republic of Ireland, the 30th for Greece & Cyprus and February 2 for
South Africa. 
For details call 0845-900 0420 or visit www.affordablecarhire.com

We asked our staff the following
question this week:

When was the last time you
did a good deed for a

stranger??

Publisher: Jeanette Ratcliffe
jeanette.ratcliffe@travelbulletin.co.uk
helped a tourist buy a tube ticket.

Editor: Lauretta Wright
lauretta.wright@travelbulletin.co.uk
This morning on the train when I gave up my seat to a
mother with three young kids.

Assistant Editor: Jill Sayles
jill.sayles@travelbulletin.co.uk
Helped an old lady whose dog was attacked by a Staffie

Contributing Editor: Paul Scudamore
post@travelbulletin.co.uk
This week, when I bought The Big Issue.

Sales Director: Simon Eddolls
simon.eddolls@travelbulletin.co.uk
Big Issue.

Advertisement Manager: Tim Podger
tim.podger@travelbulletin.co.uk
Paid for someone`s shopping.

Online Sales Manager: Nick Boocock
nick.boocock@travelbulletin.co.uk
I first-aided someone suffering a seizure.

Account Manager: Bill Coad
bill.coad@travelbulletin.co.uk

Account Manager: Chris Gascoine
chris.gascoine@travelbulletin.co.uk
I always stand up for women on tubes/trains/buses.

Account Manager: Matt Gill
matt.gill@travelbulletin.co.uk

Marketing Assistant: Tasneem Rahman
tasneem.rahman@travelbulletin.co.uk
I stopped a child crossing a busy road.

Senior Designer: Lee Telot
lee.telot@travelbulletin.co.uk

Assistant Designer: Tom Davies
thomas.davies@alaincharles.com
Gave a bunch of snawiches to a homeless man.

Production: Racheal Neeson
racheal.neeson@alaincharles.com
Lent my i pad to an infant child. 
Circulation Manager: Jim Merchant
post@travelbulletin.co.uk

dynamicpackaging

Crossword:
Across: 1. RAMADA, 4. OSLO, 7. TUI, 8. HALIFAX, 9. ODER, 10. ANKARA, 13. AREZZO, 15. LECH, 18. PALERMO, 19.
GRO, 20. BATH, 21. MADRID. 
Down: 1. RITA ORA, 2. MAINE, 3. DOHA, 5. SOFIA, 6. BLUNT, 11. ASHFORD, 12. AZURA, 14. EILAT, 16. EIGER, 17.
IOWA.
Highlighted Word: MADEIRA
Travagrams: (top) Europa-Park     (bottom) Royal Brunei Airlines
Where Am I?: Barcelona

puzzlesolutions
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InBrief
�  THEMEPARKBEDS.COM IS highlighting commission earning potential to

agents on Orlando holidays this month, with special offers on Walt Disney
World Resort bookings combined with the dynamic packaging
opportunities available through booking on the site.  Agents can pass on
savings of almost 30% to customers booking a Disney hotel, with free
nights offered for every booking of seven nights and more. A seven-night
stay in a value/moderate property will receive one night free, and 14 nights
includes two free – a saving of 14%. Higher end deluxe properties (or
villas) have savings of 29%, with two free nights for seven-night stays or
four free for 14-nights. Tickets are also offering increased value, with 14 -
day tickets for the price of seven. The Disney 14-day Ultimate Ticket is
priced at £303 per adult and £287 per child – the same price as the seven-
day ticket – and includes unlimited access to all six Disney theme parks.
For details call 0203-195 1195.

�  SUPERBREAK IS now selling tickets to Coronation Street The Tour until
the end of 2015. The tour was initially launched for a six-month period in
April 2014, but due to its popularity it is now available to book until
December. Prices lead in at £58.25 per person for a package including
overnight accommodation at the Travelodge Manchester Central and a
ticket to the tour. For details see www.superbreak.com/agents or call
01904-436000.

�  TRADE-ONLY car rental company, Flexible Autos is helping agents  boost
car hire sales this month with the launch of new deals. Offers include free
additional driver deals in Australia, Canaries, Cyprus, USA-California,
Italy, Portugal and Turkey; 5% savings on all Europcar rentals in Turkey;
free GPS in Iceland; and savings of 10% with Europcar in Guadeloupe &
Martinique. For full details visit www.flexibleautos.com 
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See booking conditions 
for full details of our 
ABTA membership

* The Prize Draw is open to all UK resident Travel Agents. Entrants must be over 18 years. The Prizes are 
non-transferable and no cash alternative is o�ered. For the Promoter details and full terms and conditions 
of the Prize Draw please visit www.hoseasons.co.uk/pdfs/breaks.pdf

B O O K  W I T H  H O S E A S O N S  T H E  U K  S E L F - C AT E R I N G  E X P E R T S

Call 0345 498 6153 or click hoseasons.co.uk/agents

Stay in the loop with Hollie Hoseasons Like us
facebook.com/HollieHoseasons

Follow us  
@HollieHoseasons

WE HAVE A LITTLE BIT OF WHAT YOU FANCY!

8FANTASTIC BREAKS

TO BE W
ON!

For every Hoseasons booking you confirm 
between 5 Jan – 1 Mar 2015 the booking will be 

automatically entered into our Prize Draw*

S07 TB1601 2015 Dynamic Packaging_Layout 1  14/01/2015  15:07  Page 27



       
      

    

      
      
        

   

 

  
  

   
 

    
           

              

           

        

   
 

 

   
 

 

   
 

 

   
 

 

   
 

 

FREE 
CHILD PLACES*
*PLACES STRICTLY LIMITED BY FLIGHT. SEE WEBSITE 
FOR QUALIFYING CRITERIA.

What’s included?What’s included?

Visit the home of the real Father Christmas

FOR BOOKINGS CALL 01865 565273 
OR VISIT WWW.TRANSUN.CO.UK
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THE UK’s 100% Trade Only Tour Operator 
Call Reservations FREE on 0800 0224 182
*Incentive Terms & Conditions: http://www.travel2.com/sitecontent/terms/livethedream.html

3228

@T2News

      
      
        

   

 

  
  

   
 

MakE yoUr dAydrEam A reAlitY!
AgeNts Who Make a qUaliFied booKing to The indiAn oCean wilL 

be In wIth The ChanCe oF wiNninG 1 of 4 reD leTter DayS woRtH 

£200. a quaLifiEd bOokiNg mUst ConsIst Of fLighTs aNd 5 daYs’ 

groUnd ArraNgemEnt In tHe INdiaN ocEan. LivE thE daYdreAm.

uncRowdEd 
beaChEs

FamIlY 
fUn

StuNninG 
SurRounDingSSurRounDingS

BliSsfuL

savE up tO 
£660 

per couPlE

savE up tO 
£230 

per couPlE

savE up tO 
£1200 

per couPlE
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ADveNturE

RejUvenAtioN

ParAdisE isLandS

Start your clients’ Indian Ocean 
Dream with Emirates 
RacE acRoss the cloUds ExpeRienCing excEptiOnal 

serVice, coMforT, iN-flIght entErtaInmeNt aNd 

amaZing culInarY deLighTs. 

WitH emIratEs’ quIck And Easy conNectIons to ThE 

IndIan oceaN, pAsseNgerS caN reAch ParaDise in ThE 

bliNk oF an eye. liVe tHe dReam. 

  
  

   
 

S07 TB1601 2015 Dynamic Packaging_Layout 1  14/01/2015  15:07  Page 30


	TB1609 2014 CW FC
	TB1601 2015 Cover
	S02 TB1601 2015 News 1
	S03 TB1601 2015 News2
	S04 TB1601 2015 Caribbean
	S05 TB1601 2015 Scandinavia
	S06 TB1601 2015 Turkey
	S07 TB1601 2015 Dynamic Packaging_new

