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Win a £5000 
� tan holiday
in Jackpot January!

Every booking is a winner! 
If you don’t win one of the special daily prizes you will still get a 
£10 Love2shop voucher for every booking! 

To enter just email each booking reference to 
agentincentives@titantravel.co.uk within 7 days of making the booking. 
For full terms and conditions visit www.titanagents.co.uk

PLUS every booking entered will 
then go into our prize draw to 
win a £5,000 Titan holiday 
of  your  choice 
The more bookings you make, the 
more entries you get!

Prize draw every day throughout 
January and February 

Win Marc Jacobs purses, Michael Kors handbags, 
ipad mini2’s, Apple TV’s, Pandora bracelets, GHD’s, 
Cath Kidston suitcases and £200 Love2 shop vouchers. 

60 prizes to be won! 

(OH AND FEBRUARY!)
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SAFETY AND SECURITY are the most important factors when choosing a travel destination this year for almost half (46%)
of holidaymakers in a survey of more than 2,000 people by travel insurance specialist Holidaysafe.co.uk

This has reflected a shift in attitude towards choice of destination, with one in eight (12%) respondents stating that they
were less likely to go abroad in the wake of global events such as the Paris attacks and Sharm el-Sheikh airline tragedy.

Seeking the best deal, three quarters (75%) of respondents started planning their 2016 travels last year, of which more
than a third (34%) have set their sights on long-haul destinations, whereas 14% stated that they are more likely to take 
a staycation this year. Over a quarter (28%) stated that they were more likely to take an international holiday in the next six
months than before.

Price-savvy travellers put 'value for money' as the second most important factor in deciding a destination - with more
than a third (33%) ranking it as the most important. 

Over half (52%) of respondents stated that fluctuating currency exchange rates were the least important factor.  
Amber Howard, the company's brand manager, said: “Travelling the world and exploring new places is always exciting

but it is interesting to see how attitudes towards destinations have changed. Our customers’ safety is always the highest
priority for us, and we encourage people to check the Foreign and Commonwealth Office (FCO) advice before departing, for
more information on their chosen destination.

“Travel insurance can give you the peace of mind knowing that you are covered should the worst happen when you are
abroad – from lost luggage to unexpected medical expenses. Always check that your policy is suitable for your needs and
activities – especially if you are planning on doing extreme sports as they are not always covered as standard.” 

In partnership with Delta Airlines and the Bahamas Tourist Office, a group of agents got the chance to experience a fam trip to Atlantis,
Paradise Island. Pictured taking a swim with dolphins are, from the left: (back row) Ben Joseph, Gold Medal; Rachel Fitzgerald, Tropical
Sky; and Laura Cooke from Thomas Cook; with (front row) Vanessa Maria Czirkovits, Best at Travel; Chloe Louise Larsson, Round The World
Experts-Flight Centre; Rachel Varndall, Travel Counsellors; and Maria Grazia Marino from the Bahamas Tourist Office.
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PREMIER HOLIDAYS has unveiled a
selection of new special offers to
promote its core destinations for the
peak booking period this month. 

The series of promotional offers
include savings and added-value
extras such as free nights, free meals
and free room upgrades in some of
the operator’s most popular
destinations including Thailand, South
Africa, Australia, America and the
Channel Islands of Jersey and
Guernsey. 

Due to the importance of regional
departures, a wide choice of UK
airports are also available for the
company's Thailand and South Africa
offers including Aberdeen, Belfast,
Edinburgh, Glasgow, Leeds Bradford,
Manchester and Newcastle airports;
as well as Birmingham, Bristol,
Cardiff, East Midlands, Edinburgh,
Exeter, Glasgow, Leeds Bradford,
Liverpool, Manchester, Newcastle,
Southampton, Southend and Stansted
airports for regional departures to
Jersey and Guernsey.  

Customers who want to visit
Thailand can benefit from savings of
up to £1,156 per family, while couples
can opt for an 11-night twin-centre

break starting at £795 per person.
Five-star luxury Thailand escapes start
from £995 for a ten-night stay in
Bangkok and Krabi, saving up to £802
per couple.

Meanwhile, clients who want to
experience South Africa can benefit
from savings of up to £1,306 per
couple this year, with added value
extras such as free meals and
complimentary car hire on selected
self-drive and escorted touring
holidays starting from £1,399. 

Alternatively, customers who want
to visit the Channel Islands can
choose from a range of Jersey and

Guernsey holidays starting at £189,
with a choice of free meals and free
room upgrades available on selected
special offers. 

Every booking made with the
operator throughout this month and
next will also be automatically entered
into the operator’s daily incentive prize
draw, offering agents the chance to
win a selection of goodies ranging
from bottles of wine and shopping
vouchers to concert tickets, spa days,
a holiday to South Africa and an 
iPad Mini.  
For more information visit
trade.premierholidays.co.uk 

Eurostar introduces Boomerang
Eurostar is trialling a unique new way to bring the
capitals of London and Paris even closer together by
teaming up with Boomerang.The new online platform
puts Eurostar travellers in touch with each other to help
them get the little things they miss most from across
the Channel. 

Users can connect with fellow Eurostar travellers and
request the small but much-loved things they can’t get
in Paris or London.

The service is being trialled for three months on
services between Paris and London. Once registered,
users can enter the details of their request on the
platform and connect with travellers who have offered to
bring their chosen item over.

Payment is made through PayPal and held until both
parties have confirmed that the item they ordered has
been delivered.
For more information visit facebook.com/eurostar or
boomerangapp.co.uk

Premier's Dave Kneale and Carly Charteris launch the company's 2016 Channel Islands
peaks campaign
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Upgrade clients' cruise tours with Tripashore's added value benefits
AGENTS WHO have registered with Tripashore can now start selling a wide range of cruise tours to customers
travelling with all the major cruise lines. 

The new cruise tour specialist focuses on offering personalised service and providing the best and most
memorable travel experiences for guests. A fully inclusive cruise tour portfolio is on offer with added value
benefits including all entrance fees, bottled water on every tour and Wi-Fi/Wi-Fi stops. A selection of tour options
are also available - Core Tour Collection, Mercury Collection and Go Your Own Way. 
To register with the service email sales@tripashore.com and for more information see tripashore.com 

VIKING VICTORY…Alison Ward of Affinion International Travel
Limited in Kettering was the winning agent of Viking Cruises’ ‘The
Big Viking Trade Off’ competition. Following entering her bookings
into the competition, Alison won a ‘Romantic Danube’ cruise with
the operator for two. 

Premier Holidays unveils special offers for Turn of Year Campaign
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New experiences from Sunvil's 2016
Greece & Cyprus brochure 
SUNVIL HAS launched its 2016 real Greece & Cyprus
brochure, featuring a range of holidays to the more authentic
areas of both countries. 
New highlights include two special events – the 2,400th

anniversary of Aristotle’s birth and its accompanying
celebrations in the pretty fishing village of Olymbiada on
Halkidiki’s least-developed peninsula, Athos, adjacent to
Stagira where the renowned Greek philosopher was born, and
the chance to become a Greek athlete for a day at the modern
Nemean Games in the scenic Peloponnese. 
Amorgos, one of Greece’s most remote islands, has become

more accessible, and it is now possible to book a two-hour
catamaran transfer from Mykonos. 
The company's new brochure also features an expanded

programme on the island of Milos in the Cyclades and new
accommodation options on the little-known Pelion peninsula,
offering well-preserved mountain villages, pristine beaches
and verdant forests. Zakynthos, with its temperate climate,
fertile valleys and loggerhead turtle nesting grounds, has also
been re-introduced to the programme.
Meanwhile, the operator's Cyprus programme offers a

selection of hand-picked hotels, villas and village apartments,
located in traditional villages away from the busier coastal
resorts. Sunvil’s chosen regions include Polis and Akamas,
Paphos, Limassol, Larnaca, the Troodos Mountains and
buzzing Nicosia with its old town and new Leventis Gallery.
As an example of prices, a seven-night half-board stay at

Liotipi Hotel in the seaside village of Olymbiada (adjacent to
Stagira) costs from £677 per person, based on two sharing.
Flights are from Gatwick and transfers are included. 
For further information or to book call 020-8758 4747 
or visit sunvil.co.uk 

newsbulletin
'Trail Across the Andes'

option from Saga
ON A NEW 17-night
adventure across the Andes,
Saga guests can unravel the
mysteries of the Incas in
Peru, discover the white salt
flats and colourful lakes of
Bolivia and cross the border
into Chile to explore the
Atacama Desert.
The journey starts in

Peru’s capital Lima, with
time to explore the city
before flying to Cusco to take
the expedition train to the
Sacred Valley of Machu
Picchu, the starting point to
introduce guests to the
ancient civilisations who
have inspired this new
programme; the Incas and
pre-Incas including the Urus,
the Aymaras, Tiwanaku 
and Mapuche. 
Guests travel on to Puno,

on a 1920s-style Andean
Explorer train which will
descend into the Urubamba
River Valley past pre-Incan
remains and the Incan ruins
of Raqchi into the high
plateau of the Andes, and
onwards to the shores of
Lake Titicaca.
Bolivia is next on the

itinerary, before heading out
onto Lake Titicaca by
hydrofoil to visit the Island of
the Sun and the floating
islands where the Urus
community can be visited. 
Other highlights of the trip

include La Paz - the highest
capital in the world; a visit to
Uyuni and the Uyuni Salt
Flats; a trip to Incawasi, an
'island' of fossilised coral
and geriatric cacti; plus
sights in Bolivia and Chile.
Prices lead in at £4,099,

departing Heathrow on May
8, September 11 and October
23. It includes a VIP door-to-
door chauffeur service,
flights, airport taxes,
accommodation, 28 meals,
porterage, a tour manager,
optional travel insurance and
additional cancellation
rights, or a discount if the
passenger has their 
own insurance. 
For details call 0800-414383
or visit saga.co.uk/holidays

Africa, Latin America
& India brochure
launch from 2by2
2BY2 HOLIDAYS has

issued its 2016 brochure
featuring a new section
on Latin America.
Holidays take in the
region’s popular sights
such as Peru’s Machu
Picchu, Brazil’s Rio de
Janeiro and the
Galapagos Islands. 
From expedition

cruises along Patagonia’s
dramatic coastline to the
wildlife-rich Amazon
jungle and Costa Rica’s
rainforests, the 128-page
brochure features
holidays to suit all
interests.
In addition, more than

25 countries are covered
in depth from South
Africa and Sri Lanka to
Botswana and Brazil. 
For copies of our the new
brochure call 01582-
766122 or email
rhona@2by2holidays.co.uk

BONNY BONN...Fred.\ Holidays recently hosted an educational to the Christmas Markets in Bonn,
Cologne and Frankfurt. Getting into the festive spirit are, from the left: Charles Wilson, German National
Tourist Board; Hannah Jones, TravelQuest; Stephen Smith, Maritim Hotels; Karen Collins, Goldcrest
Travel; Karen Dyke, Toucan Travel; Joanna Bradley, Hallmark Travel; Chris Mayhew, Fred. Olsen Travel;
Helen Pardy, Travel Stop; and Lawrence Peachey with Kevin Johnson from Fred.\ Holidays.

S02 TB 1501 2016 News2_Layout 1  13/01/2016  12:25  Page 5



PRESENTS

@T2news
3228

THE UK’s 100% Trade Only Tour Operator
Call Reservations FREE on 0800 0224 182
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from £489pp

3 NIGHTS 4* New York
• Return flights
• 3 nights at 4* Wyndham New Yorker Hotel
• Add return transfers from £29pp

Valid from 18 Jan - 28 Feb 16

from £739pp

5 NIGHTS 4* Los Angeles
• Return flights
• 5 nights at 4* Millennium Biltmore Hotel Los 

Angeles
• Add return transfers from £30pp

Valid from 18 Jan - 28 Feb 16

from £529pp

5 nights 4* Las Vegas
• Return flights
• 5 nights at 4* Luxor Las Vegas
• Add return transfers from £13pp

Valid from 02 Feb - 16 Mar 16

from £799pp

5 nights 4* San Francisco

Valid from 22 - 27 Feb 16

Let your clients experience the most exciting cities in the U.S. with United Airlines and Air Canada and enjoy their own 
dream city break! If your clients want to hit the shops in New York, live the dream in Las Vegas, hike the Hollywood Hills 
or take in the stunning beaches of Florida – there is something for everyone. 

selection of unrivalled options makes both United Airlines & Air Canada the perfect choice for your client to take in the 
‘bright lights’ of these ‘big cities’...

ALWAYS LOOK ON THE BRIGHT SIDE OF LIFE!
Can’t get to one of our Bright Lights, Big Cities? Why not brighten 
up your day by sending your clients there and give yourself the 
chance to win 1 of 5 £200 Red Letter Day vouchers! All you have 
to do is make a qualifying booking with United Airlines or Air 
Canada between 1st – 31st Jan 16.*

• Return flights
• 5 nights at 4* Sheraton Fishermans Wharf San 

Francisco
• Add return transfers from £25pp
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NEWS BITES
� ESPRIT SKI HAS launched its ‘Think Like a Child’ campaign
to get people more excited to try something new this ski
season. Based on its own observations, the company
concluded that when children come skiing for the first
time, they throw themselves into in, enjoying it to the
fullest and learning quickly. Parents on the other hand can
often be much more nervous, and slower to learn. A survey
revealed that almost three-quarters of parents think that
children are more fearless than adults and a quarter of
parents also think that their fears have an effect on their
children from passing on their fears, to these fears actually
holding their children back in life. 

� THE CANTERBURY TALES is slashing its normal admission
price for children to £1 throughout this month. To take
advantage of the ‘Kids for a Quid’ deal, bookings must be
made online and all children must be accompanied by 
a full-paying adult. For further information see
canterburytales.org.uk

� THE EL MOURADI Hotel Group, the parent company of Just
Sunshine, has opened the first Hard Rock Café in Tunisia's
Port El Kantaoui in conjunction with Hard Rock Café. Tony
Blakey, national sales manager at Just Sunshine, said: "At
present restrictions on travel to Tunisia still remain in
place. However we are committed to Tunisia and once
restrictions are lifted we will be working closely with the
Tunisian National Tourist Office to help rebuild tourism to
this beautiful destination. The investment by our parent
company in the opening of the first of what will be several
Hard Rock Cafes that we open in the country is a clear
demonstration of our belief that tourism will recover and
our desire to ensure that once tourists do return they will
have world class brands to enjoy."

� AUSTRIA'S CITY of Graz has officially earned the title
'Capital of Delight', wowing visitors with numerous
culinary events all year round. At the end of May, Austria’s
biggest Food Symposium, CHEFDAYS, will take place in
Graz, attracting some of the brightest stars of modern
cuisine and aspiring young chefs, and in September, the
city presents itself from its folkloric side. 

Vive la France says bmi regional
DEMAND FOR TRAVEL between the UK and France by
keen rugby fans has prompted bmi regional to add
capacity on its Paris to Bristol route for dates
throughout February and March.
The airline has introduced additional rotations on

February 12 and 13 to enable travel to Paris on
Valentine’s weekend and also to tie in with the France Vs
Ireland match on Saturday February 13. Paris fans will
benefit from additional rotations on February 27 and 28
to reach the Wales Vs France match in Cardiff on Friday
February 26. Finally the England Vs Paris match on
March 19 has seen the airline add rotations on March
18, 19 and 20 between Bristol and Paris
For more information visit bmiregional.com

newsbulletin
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ON POINT...Ruth Shackleton (left) head of Terminal 1 at
Manchester Airport and Carole Stewart from Luggage-Point
launch Luggage-Point's new service at Manchester Airport. The
new addition offers short and long-term storage, lost property,
bag wrapping for protection and a mail-it-on service, whereby
passengers who have items confiscated at security can be
reunited with them after their flight. Items can either be stored
securely on-site by Luggage-Point or can be sent via courier to
an address of the passengers’ choice. It also offers dry cleaning,
luggage weighing and courier services. For details see 
luggage-point.co.uk or email manchester@luggage-point.co.uk

Health & wellness push from Funway
FUNWAY HAS introduced a number of new ‘health and
wellness’ practices for its employees.
These include free monthly massages; a step

challenge, with the employee clocking up the most
number of steps each week rewarded with a prize;
standing desks, which are rotated around the office for
employees; Wellness Walks; and free access to a tennis
clinic, badminton club and running Club, run by fellow
employees. 
During the summer, the company also gets together

every other week, after work to play various activities
from football to rounders.
The company's head of marketing, Nick Talbot, said:

“We recognise that taking care of employees is not only
the right thing to do; it also makes good business sense,
and we are investing more in employee health 
and well-being.”
Meanwhile, the company is promoting a seven-night

stay at The Hard Rock Hotel in Mexico, which has been
handpicked for guests looking for a health and wellness
holiday. 
Clients can get their sweat on in the fitness centre and

tennis courts, or alternatively pamper themselves at the
hotel’s spa and the wellness treatment options. 
Prices lead in at £1,289 per person including flights

with Virgin Atlantic from Gatwick, based on two adults
sharing and a September 8 departure.
For more information or to book visit
funway4agents.co.uk
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Agent offer
Simply Sweden is giving agents the

exclusive opportunity to sell its bucket-list
holiday ‘Svalbard – Wildlife Expedition’
and is offering 12.5% commission on the
£8,995 price tag. The adventurous tour in
the Arctic Circle includes a nine-night
cruise around the Svalbard archipelago,
with the chance to spot icebergs and polar
bears, and takes place from August 30 to

September 11, 2016. See
simplysweden.co.uk/travel-agents

DONE DEAL FOR DAVIS...Helen Davis (front), a Midlands-based travel agent from TravelCounsellors, has won a new Fiat 500 car fromAmerican Airlines, in a competition run inconjuction with Birmingham Airport. Pictured withHelen are representatives from AmericanAirlines, Birmingham Airport and Guest Motors.

Booking incentives
� Avalon Waterways has launched its
peaks campaign offering agents double
the value of Love2Shop vouchers for
every booking made, as well as early
booking discounts of up to £2,000 per
couple and a low deposit of £150 per
person. Agents can earn £50 of
Love2Shop vouchers for every person
booked on a 2016 or 2017 Avalon
cruise booked by January 31. To claim,
agents should email their name and
booking reference to
agencysales@avaloncruises.co.uk

� Agents can claim a £25 shopping
voucher for every holiday booking this
month, or a £100 spa voucher for every
cruise booking. Agents will also be
entered into a weekly prize draw to
win a range of prizes including an iPad
Air 2, a place on a cruise fam, a theatre
break and a £225 shopping experience.
Details at saga.co.uk/agents 

� Small Luxury Hotels of the World (SLH)
is celebrating its 25th anniversary with
the launch of a travel agent recognition
programme – Small Luxury Heroes.
The launch includes an incentive that
will enter all agents who register for
the programme before January 31 into
a prize draw to win one of 25
US$1,000 SLH gift certificates. The
vouchers can be used towards a stay at
any of the luxury brand’s 520 hotels in
more than 80 countries worldwide. To
register, agents will need to be already
registered to the SLH Travel Agents
website at agents.slh.com. Existing
members will receive an email with
details of how to join the programme.

� Bourne Leisure is offering agents 
a range of prizes in its new winter
'Snowball your Sales' incentive. For 
a chance to win a goodie box, agents
should book a Butlin’s, Haven or
Warner Leisure Hotels 2016 break by
February 7. The winter goody boxes
include a selfie stick to get snapping, 
a photo frame and props for fun
photos, chocolate snow bites, a sparkly
pen and a cuddly Brainz. Agents should
complete the online incentive form at
www.bourneleisuresales.co.uk to
enter.

January 15 2016
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with Eileen...

At home
What has homeworker Eileenbeen up to this month?

Happy New Year everyone! I wonder what 2016
will bring our way? Each year brings a whole
new set of challenges for the travel industry to

deal with, but we are a resilient lot and no matter
what comes our way, we seem to pull through.
Tourism is a vital part of many economies so it is sad
to see the devastating impact that recent global
events, political unrest and natural disasters have had
on many tourist destinations in the last year or so. 
This year, safety issues will no doubt continue to

cause concern, but we need to be positive and
rational, and reassure customers that there is support
and advice available from the FCO, and here at Travel
Counsellors we also have a 24/7 global duty office to
look after travellers throughout their trip, wherever
they are in the world. 
The good news is that early indications suggest that

this year’s holiday sales have got off to a flying start.
Suppliers seem to be busy and here at Travel
Counsellors we’ve achieved record sales in the first
week of the year. I’ve had a steady stream of enquiries
coming in, ranging from luxury and family beach
holidays, to a short break and a US coach tour. The
first booking I made this year was to Antigua which
was exactly the same value and destination as my first
booking of last year. The bookings were for different
clients and staying at a different hotel but what 
a coincidence that is!
So which destinations will prove popular this year?
In Europe – I predict Spain and Greece. 
In light of Cuba’s new relationship with the USA, 

I feel sure there will be an increase in visitors 
there in 2016. 
With BA’s new direct flights to Lima and Costa Rica,

they both seem set to see a rise in visitors too.
Australia and New Zealand could prove even more

popular this year with the strength of the pound
against the dollar - at the moment they offer great
value for money
Whatever this year brings, let’s hope that 2016 is 

a happy, successful and prosperous year for us all.

by EILEEN SAUNDERS of Travel Counsellors 
To respond to any of Eileen’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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Where Am I?

With a name meaning ‘the churn’ this natural wonder is one of the
most famous in a geothermal area and a favourite touristic stop along
the Golden Circle. It puts on a show roughly every ten minutes blasting

boiling water 100 feet into the air.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, January 21th. Solution and new puzzle

will appear next week.

The winner for 18th December is Jenny Turner, Thompson

Travel in Isle of Man.

December 18th Solution: A=9    B=8    C=7    D=1

Number: 002

Across 
1. Tour operator, specialising in Asia (5,2)
6. Iconic bird symbol of the Tower of London (5)
8. P&O cruise ship (5)
9. Popular Caribbean cruise port (6)
10. Capital of Qatar (4)
12. Croatian city with impressive Roman 

ruins (4)
14. A feeling you have been there before? (4,2)
17. These Falls are the highest in the world (5)
18. Controversial US Presidential candidate,

Donald (5)
19. No frills airline (7)

Down 
1. New epic BBC TV drama series (3,3,5)
2. Highest mountain in Scotland, Ben ___ (5)
3. Salt Lake City is the capital (4)
4. Cornwall's county town (5)
5. Capital of Malaysia (5,6)
7. Type of tide (4)
11. County known as The Garden of England (4)
13. Tour operator offering escorted coach holidays

to Europe and beyond (5)
15. Oranjestad is the capital (5)
16. The Magic Whip is this band's latest album (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
please see page 30

Crossword

Su Doku

N
um

be
r: 

00
2

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Cosmos Tours & Cruises launches the
Azores & Northern Cyprus for 2016/17
COSMOS TOURS & Cruises has broadened its European
product range with the introduction of The Azores,
Northern Cyprus and the Peloponnese region in Greece to
offer customers lesser known regions to explore which are
easily accessible from the UK with direct flights.
Featuring direct flights with SATA Airlines from Gatwick

to Ponta Delgada on the island of Sao Miguel, an eight-day
‘Explore the Azores’ (from £1,259 per person) offers an
island-hopping holiday to experience the botanical parks,
hot springs and mineral hot waters. It includes three nights
on the island of Faial and four nights on Sao Miguel with
domestic flights between the two islands, two full day
excursions of Pico and Sao Miguel Islands and four-star
bed-and-breakfast hotel accommodation. 
Newly introduced is an eight-day ‘Discover Northern

Cyprus’ option with departures from March through to
November and featuring a no single supplement offer on
selected departures. The new twin-centre tour is based in
four- and five-star rated hotels in Kyrenia and Famagusta
with guided excursions included. Priced from £779, it
includes flights, seven nights' full board accommodation,
guided excursions and overseas transfers. The price is
based on flights from Stansted to Ercan, but flights are 
also available from Heathrow, Gatwick, Birmingham 
and Manchester. 
Customers can make the most of their stay and choose

to extend their holiday at a choice of hotels in either
Kyrenia or Famagusta with a three- or seven-night stay
priced from £75 per person. 
Meanwhile, clients keen to explore more of Greece can

enjoy the newly introduced tour of the Peloponnese region
with the eight-day ‘Historical Peloponnese’ highlighting the
Olympia archaeological site, Messini, Kalamata, Pylos New
Castle, Methoni Castile and Koroni, as well as the islands of
Kefalonia and Ithaca, with prices from £955.
To book or for more information call 0800-668 1702 or visit
cosmostoursandcruises.co.uk
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ARUNDEL CASTLE in West Sussex has launched a bumper calendar of
events in time for its reopening on Good Friday's March 25. This year's
calendar offers 15 historical events from the practised professionals
at the Raven Tor Living History Group including two new features. The
season will open with Normans and Crusaders over the Easter
weekend - March 26-28. For commissions and special rates call
01903-882173 (extension 230) or visit arundelcastle.org

ESPRIT IS OFFERING three destinations in its ‘Esprit
Sun 2016 Family Summer Holiday’ programme for family
holidays in Europe either by the lake or in the
mountains, complete with free child care. Destinations
include Peschiera, Italy on Lake Garda and Belle Plagne
and Alpe d’Huez in France. 
Child care is offered free to children aged three to ten

for five mornings a week with activity filled ‘Squad
Clubs’ and dedicated nurseries in each of the chosen
hotels, as well as a 'Sunset Club' for evening care. 
All-inclusive family holidays to Lake Garda are

currently on offer. Staying in Hotel Parc, a family of four
with two children aged two-11 can enjoy a week’s
holiday for £2,313 departing on July 20 with flights from
Gatwick to Verona, transfers, seven nights’
accommodation, free children's clubs and a one-day
family ticket to Gardaland included.
Visit espritsun.com or call 01483-791919.

Hotel Parc in Peschiera del Garda, Italy

Esprit promotes lakes & mountains
summer programme for families

Jamaica’s Jewel Paradise Cove launches yoga retreats
NEW FOR 2016, Jewel Paradise Cove Beach Resort 
& Spa in Runaway Bay, Jamaica will launch a series 
of yoga retreats, as a holistic addition to its 
all-inclusive offering.

Available for selected dates in May, August and
December 2016, the retreats will be run by a specialist
yoga teacher and will include multiple daily yoga
sessions - including beginner’s yoga instruction for
novices. Guests can also participate in Reiki, wellness
and cooking classes, along with spinning, water aerobics
sessions and power and nature walks.
(Caribbean - page 15)

HAPPY HAYS…Hays Travel Darlington Centre were the winners of
SuperBreak’s 'Hays Retail Shop of the Year 2015’ award. Kelly
Giblin from SuperBreak (second from right) presented a
certificate and a selection of goodies to, from the left: Martyn
Allen, Nicola Metcalfe and Tara Anthony. 
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Industry
Insight by...

Gemma Antrobus, AITO Agents’ chair,
highlights the importance of ‘AITO First’

…And relax! It’s always a mix of
satisfaction, relief and sadness when
the AITO Agents’ domestic

conference comes to an end, and this year’s
conference – which took place for the first time
at Jurys Inn Hinckley Island Hotel, Leicestershire
– was one of the best to date, and a perfect way
to kick off AITO’s 40th birthday.
When we sat down only a few weeks ago at our

strategic planning meeting, we spent hours
mulling over the activities that we run at AITO,
our purpose and what we mean to our members.
We know that agencies join AITO for many

reasons. For some it’s an aspiration to become
part of our ‘club’ and represents a kite mark or
stamp of approval for their agencies to be
classed amongst some of the top travel agencies
in the country. 
For others it is the opportunity to meet other

business owners to share best practice and
ideas, to help drive their businesses forward.
And for some it’s the access to truly unique

tour operator products that other High Street
and online agents can’t offer, ensuring that
clients have a reason to keep booking with them. 
The outcome of our strategic planning meeting

created one main objective – the importance of
‘AITO First’, which was the theme of the
domestic conference at the weekend. To explain
this in the simplest possibly way, we are asking
all of our members, agents, tour operators and
affiliate partners to put their relationships within
the AITO family ‘First’.
For agents this may mean that when dealing

with an enquiry, they ensure that the first
operators they approach are members of AITO,
and equally if they require business support,
legal advice or marketing collateral. There is a
huge variety of AITO affiliates waiting to help
with all of these aspects. Our affiliate partners

are not just members to work solely with the
operators – they welcome any opportunity to
engage with the agent community within 
the association.
And we ask our operator partners to also think

‘AITO First’. When planning educationals –
providing marketing or event support or
negotiating commercial deals – they should
prioritise their relationships with AITO agents
ahead of any others.
We may not be a commercial organisation and

negotiate overrides and commission rates, but by
sticking with the ‘AITO First’ rule of thumb,
agents will find their base level commissions
increase (AITO operators pay some of the highest
in the industry) and for operators the value and
commitment of the individual bookings will grow
(AITO Agents are known to book higher value,
more discerning clients.) It’s a win-win all round
and truly embraces the ‘family’ vibe that we are
continuing to foster.
Thank you to everyone who attended the AITO

Agents’ domestic conference. In particular, 
a huge thank you to our headline sponsors,
Abercrombie & Kent and Classic Collection
Holidays and to all
of the other
sponsors - Kirker
Holidays, Africa
Collection, Spear
Travels, Journey
Latin America, 
Cox & Kings,
TransIndus,
Explore, Travel
Trade Products
and The Carrier
Group.
Here’s to 2016! 

bulletinbriefing
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It’s no secret 
that the 
Caribbean is 
home to some of 
the most beautiful 
and captivating places 
on earth.
Soak up the year-round sunshine on  fabulous white-
sand beaches flanked by crystal-blue seas  or just 
relax and enjoy the laid-back lifestyle in one of the 
huge selection of world-class resorts and hotels.

Aside from the image of hammocks on balmy, 
palm-fringed islands, a stay in the Caribbean can 
be so much more than just a beach holiday. With 
mountains and rainforests to explore, amazing reefs 
to scuba dive, warm and friendly local character 
to experience and an amazing culture- there’s 
something for everyone in this special destination!

WIN 1 of 10 £200 T2 
Rewards Points
Recommend the Caribbean to your clients this January 
and let them discover its timeless treasures and 
carefree tropical playgrounds and T2 could be putting 
some treasure in your trunk this January. To win 1 of 10 
chances to have £200 added to your T2 Rewards Card 
simply make a qualifying booking to be entered into 
our prize draw.

Fly Virgin Atlantic
Virgin Atlantic offers more flights to the fun and sun of the Caribbean than any other UK airline. Your clients can 
look forward to our best ever products and fabulously friendly Virgin Atlantic service all the way. With twenty 
flights a week from Gatwick to the Caribbean, including 3 flights a week to Montego Bay, Virgin Atlantic offers 
one of the best Caribbean flight services available.

*Incentive Terms & Conditions: http://www.travel2.com/sitecontent/terms/Caribbean_January_2016.html

5* Blue Waters Resort & Spa, Antigua

from £1,399pp

from £2,029pp

Includes: • Return flights  • 7 nights 5* Blue Waters  
Resort & Spa, B&B  • Return transfers

Includes: • Return flights  • 7 nights Sandals Grande St Lucian Spa  
& Beach Resort, Luxury Included® (all inclusive)  • Return transfers 

Sandals Grande St Lucian Spa & Beach Resort

5* Secrets the Vine, Mexico

from £1,399pp

Includes: • Return flights  • 7 nights 5* Secrets the Vine, all  
inclusive  • Return transfers  • SAVE up to £525 per couple

4*+ Turtle Beach by Elegant Hotels, Barbados

from £1,499pp

Includes: • Return flights  • 7 nights 4*+ Turtle Beach by Elegant Hotels,  
all inclusive  • Return transfers  • SAVE up to £1,100 per couple   
• Bottle of wine and flower petals in room on day of arrival

5* Dreams Riviera Cancun Resort & Spa

from £1,169pp

Includes: • Return flights  • 7 nights 5* Dreams Riviera  
Cancun Resort & Spa, all inclusive  • Return transfers

Valid from: 22 Aug - 20 Oct 16  Book by: 31 Jan 16

Valid from: 01 Sep - 20 Oct 16  Book by: 02 Feb 16

Valid from: 22 Aug - 20 Oct 16  Book by: 02 Feb 16

Valid from: 22 Aug - 31 Oct 16  Book by: 31 Jan 16

Valid from: 27 Aug - 14 Oct 16  Book by: 31 Jan 16

http://www.travel2.com/
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Trinidad & Tobago’s many personalities range from
laidback and tranquil to vibrant and energetic.
Tobago is the peaceful partner; a premier eco-

destination that's perfect for nature lovers with lush
rainforests, clear waters and coral reefs. 
Activities include biking or hiking into the canopied

mountains to seek out waterfalls; the annual turtle
hatchling programme; diving and snorkelling among the
shallow reefs; visiting the islands’ bird sanctuaries; and
night time bioluminescence tours on stand-up
paddleboards to experience nature’s lightshow. Golfers
are blessed too, with some stunning courses. For 
a change of pace, Trinidad is the ‘cultural capital of the
Caribbean’, famed for its carnival. Other island must-
do's include exploring hidden coves and deserted
beaches, visiting the Asa Wright Nature Centre and The
Caroni Sanctuary plus zip-lining.

Island developments
With a new direct flight from the UK, new hotels and

new eco and heritage opportunities, Trinidad and Tobago
offers agents a raft of new opportunities for 2016.
Tobago will benefit from a new direct Thomas Cook
service from Manchester during the 2016-17 winter
season – and to complement this expected increase in
visitor arrivals - the island’s room-stock will expand

with the unveiling of two new properties: Manta Lodge
and Tobago Great House Resort & Spa. Once completed,
78 upscale rooms will be added to the island’s inventory.
Plus, in response to the growing trend for eco-related
tourism experiences, the dual island nation has a raft of
new product. In Tobago a canopy tour will open in the
Main Ridge rainforest. Spanning 1.5km and taking two
hours to complete, the tree top encounter will feature
two observatory platforms, enabling visitors to
experience the natural 4,000-hectare rainforest 
habitat up close and witness the magnificence of 
the tropical birdlife.  

Trinidad treats
Twin island Trinidad will benefit from several new

tourism products this year - from glamping and low-
impact accommodation, to a new waterfront restaurant,
a new beachfront hotel and one-of-a-kind destination
wedding packages including nuptials under a bamboo
cathedral or zip-lining above the forest canopy. 
Phase one of the destination’s 1,000km eco-trail,

located in the lush and mountainous North Coast
regions, is now open to trail runners, walkers 
and biking enthusiasts.
For more information see tobagostyle.travel and
gotrinidadandtobago.com

Fast Facts 
Size: Trinidad - 1,850sq.m; Tobago - 182sq.m
Currency: TT dollar
Population: 1.5 million
Geography: Below the hurricane belt, and the most southerly of the Caribbean 
Capital (Main City): Trinidad – Port-of-Spain 
Tobago - Scarborough
Local Beer: Carib
Dish of the Day: Hot Roti – a tasty curry-filled pasty
The Steelpan: Unique to the island & the only instrument to be invented in the 20th century
Nylon Pool: Tobago’s coralline sandbar was named by Princess Margaret who said it was a clear as her nylon stockings
Pigeon Point beach: the inspiration for Daniel Defoe’s Robinson Crusoe

caribbean

New activities & developments on
Trinidad & Tobago to help tempt clients 
by Darrin des Vignes, sales and marketing manager
at the Trinidad & Tobago Tourist Board
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FORMED THROUGH a partnership between The Bahamas Ministry
of Tourism, National Geographic, the Inter-American Development
Bank and Small and Medium Enterprises Development Agency,
bahamasgeotourism.com provides an interactive map of geo-
touristic sites across The Bahamas with comprehensive
information on natural, cultural and historic attractions.
Information includes accommodation, activities, community,
festivals, events, food and drink, health and wellness, historic or
prehistoric sites, local points of interest, museums, theatres,
interpretive centres, natural areas, outdoor adventure and
packaged experiences. 

TRAVEL 2 HAS announced the launch of a new four-star,
all-inclusive hotel opening this month in Barbados.
The Sands Barbados is a family hotel that offers several

beaches, with Dover Beach suggested by the operator for
its wide expanse of sand and safety for children to play. 
Kevin Coles, product and purchasing manager

Caribbean for the operator, said: “We recommend the
West Coast, often referred to as the platinum coast, for
couple’s holidays as St James, Mullins and Paynes Bay
are home to palm trees, clear calm waters and light
sandy shores. I would suggest St Lawrence Gap for
couples looking for a more lively experience as the area is
home to many bars, restaurant and has a great 
night scene.
“Barbados generally has good weather year round and

hasn’t been seriously affected by hurricanes for a long
time. However, humidity and rains are more prevalent
between June to November, so we recommend January to
March for the best weather and low humidity.”
Priced from £1,099 per person, the operator is offering 

a seven-night stay at The Sands in a Superior Garden
Studio on an all-inclusive basis, including transfers and
flights from London based on travel between May 1 
and June 24.
For more information visit travel2.com or 
call 0800-022 4182

Travel 2 announces launch of new 
all-inclusive property in Barbados
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Fred. Olsen releases
new Caribbean

fly/cruises
FRED OLSEN Cruise Lines
is offering guests two new
Caribbean fly/cruises for
winter 2016 on the 929-
guest ship Braemar. 

Guests can choose from
a 14-night 'Canary Islands
to the Caribbean' cruise,
which departs on
December 8 and is priced
from £1,549 per person or
a 14-night 'Caribbean
Christmas' holiday from
£2,199 which departs on
December 22.

Both itineraries are
included in the cruise
line’s 'Turn of Year'
campaign, where guests
can choose between two
value offers - 'Three
Cruises for the Price of
Two' or 'Free Tips 
& Tipples', when booked
before March 2. In
addition, bookings made
for the 'Canary Islands to
the Caribbean' cruise
before January 31 can
receive up to £100 per
person cashback. 

Prices include
accommodation, all meals
and entertainment on
board, port and airport
taxes and flights. 
For more information visit
fredolsencruises.com

Fly Air Europa and enjoy some of the  
most beautiful beaches in the Caribbean.
All �ights are via Madrid.

For more information call 0871 423 0717,
email: uksales@air-europa.com
or visit us at: www.aireuropaexperts.com
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Empress of the Seas to offer short getaways 
ROYAL CARIBBEAN International is bringing short Caribbean getaways to a new
level with the newly-enhanced Empress of the Seas returning to the fleet 
in March 2016. 
Following a stint with sister brand Pullmantur, Empress will be back in Miami

giving guests the chance to visit some of the Caribbean’s most popular islands,
with fast pier-to-ship boarding and the earlier boarding and departure times of
11:00 and 06:30 respectively, to help guests maximise their holiday time.
As Miami’s newest hometown ship, it will offer short four- and five-night

getaways from Miami to Nassau, The Bahamas; Cozumel and Costa Maya, Mexico;
Grand Cayman and Key West, Florida. 
On select five-night itineraries guests can experience the authentic Mexican

culture and cuisine during overnight stays in Cozumel, Mexico.
Michael Bayley, president and CEO of the line, said: “Empress’ short Caribbean

getaways will give adventure-seekers the opportunity to party, chill and repeat.
They will feel like it’s the weekend every day on Empress.” 
The ship will offer signature features including a rock-climbing wall; new pools

and whirlpools, including an adults-only Solarium; a Vitality Spa with an extensive
treatment menu; and a complimentary Adventure Ocean youth programme.

RENDEZVOUS HAS announced the completion of the second phase of its $12.5million renovation. The
refurbishments have upgraded the five-star hotel’s accommodation, resort facilities and food 
& beverage outlets. Located on the north west of St.Lucia, the 100-room boutique property offers an
intimate haven for honeymooners, couples and weddings.

S04 TB 1501 2016 Caribbean_Layout 1  13/01/2016  12:09  Page 19

https://www.aireuropa.com


FOLLOWING THE RECENT
addition of Tobago to
Funway Holiday’s product
portfolio, the operator has
reported a soaring
demand with Caribbean
bookings in general doing
extremely well and
bookings up 32% year
-on-year.  
Rebecca Evans,

marketing executive for
the operator, said: “A big
part of our continued
expansion in the

Caribbean is our evolving
product portfolio and how
it sets us apart from our
competition. Aside from
the amazing beaches, the
destination's history and
art make for an intriguing
mix of attractions to
explore in Tobago, making
it a firm holiday favourite.”
The company is

launching its new
dedicated Tobago 16-page
mini-brochure this week,
offering a choice of six

hotels ranging from room-
only to all-inclusive. 
As a lead-in price

example, seven nights at
the three-star Tropikist
Beach Hotel & Resort
costs from £959 per
person including a free
upgrade to an all-inclusive
basis (valid until January
31) and flights with British
Airways based on two
adults travelling on May 3.
Visit funway4agents.co.uk
for further details.

Caribbean push with standalone Tobago brochure launch from Funway Holidays

caribbean

Windjammer Landing Villa Beach undergoes £21million beach expansion
Windjammer Landing Villa Beach Resort has broadened its offering following a £21million beach expansion project, designed
to enlarge the beach by 16,000sq.ft and make the resort more appealing to avid beachgoers.
The resort has also recently unveiled a new luxury wellness centre, The Spa at Windjammer Landing, plus a new fully

equipped gym, to offer relaxing treatments and fitness and wellbeing classes for guests.
The Spa offers an array of wellness classes, including core conditioning body pump and boot camp style training, to holistic-

based programmes such as stand-up paddle board yoga, full moon yoga and Tai Chi on the beach with the resort’s 81-year old
resident Tai Chi master, Jimmy James. However, services will not be offered exclusively to adults; younger guests can discover
their ‘inner om’ as yoga has also been added to the kids' club programme, as well as a host of other wellness activities for the
whole family to enjoy, such as fun, educational classes in the herb garden and making scrubs using natural ingredients.
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New Peak to Beach honeymoon experiences in St Lucia
NEW FOR 2016, two iconic honeymoon experiences make up ‘The Ultimate Peak to Beach’
package jointly offered through Cap Maison and Ladera in St Lucia.
Staying three nights at Ladera, in the lush rainforest at 1,100ft in the UNESCO World Heritage

Piton Mountains, couples will be treated to breathtaking, unobstructed views with all suites
featuring an open west-side ‘wall’. Upon arrival, guests are welcomed with a complimentary
bottle of signature local rum and the experience also includes breakfast, three dinners at the
resort’s Dasheene Restaurant with selected beverages and a couple’s massage in the privacy of
Paradise Ridge.
After three nights newlyweds are taken to Cap Maison on a private yacht, and are shown

stunning sites along the coastline, as well as stopping to snorkel en-route. Located on 
a scenic oceanfront cliff at the northernmost tip of the island, guests will stay for an additional
three nights at Cap Maison in an ocean view villa suite featuring a private roof terrace and pool.
A complimentary bottle of Champagne along with full board accommodation is included, plus
selected beverages at either the elegant The Cliff at Cap restaurant or at the beach bar and
grill, The Naked Fisherman, as well as a romantic couple’s massage at Spa Maison.
The package costs approximately £6,596 based on two sharing for a six-night stay, including

luxury transfers. 
For more information visit capmaison.com or call 020-8977 6099.

caribbean
Same day connections

to Dominica
DOMINICA AIR and Sea
Ports Authority has
restored night landing
facilities at Douglas
Charles Airport, meaning
same day arrivals from
the UK to Dominica are 
again possible.

With the resumption of 
a night landing service at
the airport, LIAT has
announced a new daily
service between Dominica
and Antigua. Flight LI321
departs Antigua at 17:00
ECT and arrives in
Dominica at 17:40; while
the return service, flight
LI322, departs Dominica
at 18:05 and arrives into
Antigua at 18:45. The
flight complements the
two other daily flights
currently being offered by
LIAT into Douglas 
Charles Airport.

S04 TB 1501 2016 Caribbean_Layout 1  13/01/2016  12:09  Page 21

http://www.baygardensresorts.com/


Island Routes
celebrates millionth

booking
ISLAND ROUTES Caribbean
Adventures recently
achieved its one millionth
tour booking after six years
in operation.

Having launched in
Jamaica in 2009, the
company has seen 'an
explosive growth' in demand
that now sees it operating in
11 destinations throughout
the Caribbean. 

David Shields, vice
president for the company,
said: “When we started life
as a small outpost in
Montego Bay, just six short
years ago, no one could have
foreseen the great strides
we’ve taken so far. 

"We’ve dedicated our lives
to providing authentic
experiences for visitors to
the region we call home. The
most satisfying part of this is
that it means we’re doing
something right and this is 
a great testament to our
team members throughout
the Caribbean region, our
travel partners, the tour
providers and everyone who
has worked so hard to
create this magic.”

FOR THOSE who consider a holiday to the
Caribbean to be out of reach, the island of
Anguilla is promoting its affordability as 
a destination by highlighting its small boutique
hotel offerings from £65 per night and casual
ocean-view restaurants complete with out-of-
the-sea fresh fish from £8.
Carolyn Brown, director at the Anguilla

Tourist Board in the UK, said: “Anguilla is
more affordable than ever. Whilst the island
remains slightly off the beaten track, its
evocative landscape and postcard-perfect
coastline is enticing an increasing number of
discerning travellers. We have some of the
most spectacular villas and hotel resorts, but
also a wonderful variety of affordable and high
quality properties that mean Anguilla really
can be a dream come true.”
Some of the affordable accommodation

options suggested include La Vue Boutique
Inn located on South Hill. As a family owned
property, it offers all the charm and intimacy
of a boutique hotel but with all the facilities of
a larger hotel, including king size beds, free
Wi-Fi, private balconies, air-con and a pool
and restaurant on site. Its location means
most key destinations are within ten minutes
reach, keeping taxi costs down, and rates start
from £97 per night for a double room. 
Visit lavueanguilla.com

Alternatively, the Anacaona Boutique Hotel
is located in the trendy West End and set in 
a tropical garden overlooking Mead’s Bay. The
hotel has 27 guestrooms each with a balcony
or terrace with rates from £99 per night. Visit
anacaonahotel.com
Lloyd’s Bed and Breakfast is also suggested

as an option for travellers who want to
experience the local side of the island. A
canary-yellow hotel perched on top of Crocus
Hill, the island’s highest point, it is the oldest
hotel on the island and offers single rooms
from £65 and doubles from £99. Visit lloyds.ai
Suggestions on where to eat well for less

include E’s Oven, ideal for traditional West
Indian food where nothing on the menu
exceeds £10; Hungry’s Good Food, offering an
Anguillan street food experience; Blanchards
Beach Shack on Meads Bay, which serves up
Caribbean favourites such as blackened mahi-
mahi for £8; and Sunshine Shack on
Rendezvous Bay beach. 
The most convenient and cheapest option of

getting around the island is to rent a car, with
local agencies like Richardson’s Car Rental
Agency offering rentals from £30 per day.
Alternatively, bikes from various locations
around the island can be hired from 
£6.60 a day.
For more information visit ivisitanguilla.com

www.travelbulletin.co.ukJanuary 15 201622

Launching this November, Thomas Cook will start a new service to Tobago from Manchester. The island will
also benefit from two new hotel properties - the 22-room Manta Lodge which opens this spring and the 
56-room Tobago Great House Resort & Spa launching in autumn.

caribbean

Anguilla highlights accommodation and dining affordability 
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In response to the success that Great Rail Journeys has seen with trips to Scandinavia, sister brand
Rail Discoveries has expanded its range of tours with two new offerings. Guests can adventure into the
mysterious Arctic for six days with ‘Huskies & the Northern Lights 2016’ from £1,295 per person,
departing January 26 and March 8, or visit three of Scandinavia’s cities on the eight-day ‘Nordic 
Capitals 2016’ tour from £1,295 departing June 15 and July 6. Call 0800-240 4470 or visit
raildiscoveries.com for details. 

What new additions has
Taber made to its
programme for 2016?
We have broadened our
product range in Arctic
Sweden and Iceland as well
as making existing holidays
more specialist. This means
working with smaller
suppliers and group sizes to
ensure our clients have a
more personal experience.

What should agents be
promoting to clients
looking to go to
Scandinavia? 
Scandinavia is a mecca for
adrenaline junkies and
those people looking for
that once in a lifetime
adventure. We want agents
to get this message across
to their clients looking for 
a place that offers more
experiential travel outside of
a standard Lakes &
Mountains holiday. This is a
region of the world where

you can go husky sledding,
snowmobiling, watch the
Northern Lights and then
spend a night in an ice hotel
– all in one day!

Have you noticed any
emerging trends in the
destination?
People have become more
adventurous. We’ve noticed
a trend in older clients who
want to travel to the depth
of the Arctic in the pursuit
of icebergs and glaciers. To
cater for this, we offer the
best accommodation that’s
possible in the most remote
locations including
Greenland and Svalbard to
ensure after a day of
activities, a good night’s
sleep will follow.

Have there been any new
additions to flight routes
for 2016 - or new hotels
contracted?
We have new flight routes to
Iceland from Birmingham
and Aberdeen, and we are
extremely thrilled to have
new hotels contracted in
Scandinavia, including the
luxury Siglo Hotel in North
Iceland and Ängavallen in
South Sweden, an award-
winning ecological hotel and
working farm; being close
to nature means it’s perfect
for families and food lovers.

Do clients tend to stick to
one destination or are you

witnessing a trend in
people combining two or
three destinations?
Combined city breaks within
Scandinavia is a growing
trend among our clients so
we have created a brand
new tour this summer
called ‘Baltic Encounters’
which begins in Stockholm,
takes the overnight ferry to
Helsinki and a train to St
Petersburg for the grand
finale. Whilst in Helsinki our
clients also have the option
to visit Tallinn. This is the
ideal tour for culture
vultures.

What do you envisage will
grow in popularity for UK
holidaymakers to
Scandinavia for 2016 and
how can agents capitalise
on this?
Authentic experiential
holidays. Agents should
court these clients who are
looking for something
different and who are
prepared to pay a premium
for it. As a specialist tour
operator we offer the
knowledge and first-hand
experience of what used to
be a more niche market but
which is now growing
quickly. Agents have to be
prepared to embrace the
smaller, specialist tour
operators to give their
clients the detailed
itineraries and extra level of
service they require.

We caught up with Shing Yoong, product manager at Taber
Holidays to find out what’s trending in Scandinavia…

Taber serves up
flavours of Denmark  

Guests on Taber’s newly
introduced ‘A Taste of
Skåne and Copenhagen’
tour can get a real flavour
of Denmark, exploring the
region through its cuisine.
The nine-night culinary

break combines the capital
with the southernmost
county of Skåne, and
features carefully selected
hotels with high-quality
restaurants and a guided
food tour of Copenhagen. 
Guests will spend three

nights at Ångavallen
Ecological Hotel, listed on
Sweden’s equivalent to the
Michelin Guide. The hotel
boasts its own herb 
garden and uses 100%
organic produce. 
Another two nights are

spent at Kokkedal Slot
castle, which includes 
a three-night gourmet
dinner on the first evening. 
The trip also includes 

a new dining concept,
where guests have the
opportunity to dine with
local people in their homes.
Offering a two-course meal,
the food is always locally
produced and hosts offer an
insight to local life and the
best things to see and do
around their town. 
Prices for the fly/drive

tour start at £1,590 per
person based on two
sharing. This includes
flights from Heathrow, car
hire with unlimited mileage,
breakfast accommodation
and meals as per the
itinerary. Departures are
between Sunday and
Thursday from May 1 to
September 30. 
Visit taberhols.co.uk for
more information.

Shing Yoong

scandinavia
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Experience a new city break in
Copenhagen through new agent offer
AS PART OF a new travel agent offer for 2016, Wonderful
Copenhagen is offering agents the opportunity to
experience the destination first hand and to find out what
makes the city one of the most charming for clients
seeking a city break.

By completing all five modules of the online training
programme, available at cphacademy.com, agents will
receive an e-mail with a ‘Certified Copenhagen Expert’
diploma. They can then request a kit from the travel trade
team via trade@woco.dk which, upon collection in
Copenhagen, includes the opportunity to stay at a first-
class city hotel with breakfast at a special agent rate, two
vouchers for a 24-hour travel pass for bus and boat tours
and one CPH card valid for 72 hours. The CPH card offers
free admission to 74 museums and attractions and free
public transport by bus, train and metro.
For more information visit copenhagen.com/traveltrade 

Nyhavn, Copenhagen

WITH NORWEGIAN commencing daily
flights from Helsinki to Dubai near the
close of 2015, the new connection is
expected to pave the way for a record-
breaking 2016 for Helsinki Airport 
as its long-haul route selection is
taken to the next level and its role 
as a hub between Asia and 
Europe strengthened.

Ville Haapasaari, director of the
airport, said: "Looking ahead into
2016, Helsinki Airport will have its
highest ever number of long-haul
flights to Asia, the Middle East and

North America. There will be more
than 100 weekly long-haul flights, of
which 85 are bound to Asia and 15 to
the United States. 

"The expansion in the route
selection is an example of our
airport's important role as the hub of
Northern Europe's Asian flights, and
as an effective transit airport."

This year, the total number of Asian
destinations will be as much as 17
and in the summer season the airport
will offer new Finnair routes to
Guangzhou, China operating four

times weekly, and to Fukuoka, Japan
three times weekly. 

The airport will be the largest in
Europe in regard to the number of
routes to Japan,  offering routes to
Tokyo, Osaka, Nagoya and Fukuoka. 

Part of Finavia’s 900 million euro
development programme to
strengthen the position of Helsinki
among international airports as an
important hub between Europe and
Asia, the expansion aims to be
capable of serving 20 million
passengers by 2020.

Helsinki Airport anticipates 2016 to be record-breaking year

Tivoli Hotel in Copenhagen has added a new tower to the existing hotel, bringing the total number of rooms available to 679 with a new
12th floor penthouse. It also houses the city's latest MASH restaurant, serving the chain’s American style steaks, with space for 90 diners
indoors and, when the weather permits, guests can spill out on to the open terrace with its panoramic views of the Copenhagen skyline.
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REGENT HOLIDAYS is advising early
bookings on all trips to Finland for 2016,
especially during the winter months. 

The operator says that it has witnessed
a notable increase in demand in its
winter programme, in particular with the
new glass igloos and wood cabins which
have proved extremely popular with
couples seeking a romantic getaway
under the Northern Lights. 

As an example of some of the wide
range of Finland breaks on offer, the
company is highlighting a five-day
Lapland Igloo & Ice Hotel trip which
offers a Northern Lights viewing
experience from the comfort of a glass-
ceilinged igloo. 

Located on the edge of a snowy fell
surrounded by nature, the igloos have
been specifically designed to offer
uninterrupted views of the spectacular
aurora displays and include a fully-
equipped kitchenette, shower and toilet.
Also included is a one-night stay in an
ice room at the Levi Ice Gallery, which
features a snow chapel, ice bar and 
ice art gallery. 

The trip costs from £1,375 per person,
based on two sharing on a bed-and-
breakfast basis, and includes flights from
Heathrow with Finnair, accommodation
throughout with two nights in a glass
igloo, one-night in the Ice Hotel 
and transfers. 
For more information visit regent-
holidays.co.uk or call 020-7666 1290.

scandinavia
Regent encourages early Finland bookings following demand Lufthansa increases

flight connections to
Lapland  

LUFTHANSA HAS
launched new flights from
Munich to Kittilä Airport
for the winter season.
Finavia, Visit Finland

and tourism operators in
Levi, Ylläs and Muonio all
cooperated to launch the
weekly route connection
to Lapland.
Joni Sundelin, director

of Finavia, said: “The new
route demonstrates the
attractiveness of tourism
in Lapland, but tourism
operators in the area
must continue to work
hard to increase the
attractiveness further. We
hope that the new route
will also provide 
a positive boost to route
decisions by airlines.” Regent's new glass igloos are popular

with couples
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SIMPSON TRAVEL has launched its new
programme for 2016 which, amongst new
properties in destinations such as Greece,
France, Sivota, Corsica and Mallorca, features
a considerable expansion on its Turkey
product offering. 
In August 2015 the company acquired the

assets of Exclusive Escapes, which included 
a number of properties in Turkey as well as its
website, significantly increasing the range of
villas, hotels and apartments on offer. 
Highlights include the family-run Regency

Hotel renown in Kalkan for its high levels of
friendly, professional service and wide-angle
panorama views of the harbour from almost
every corner of the property. Other features
include a restaurant serving locally-sourced
produce, a traditional hammam, gym and spa. 
The hotel is aimed primarily at a discerning

adult clientele, although children are welcome
in the school holidays, and will be featured
exclusively in the UK market for 2016.
Comprising of three villas - Villa Sun, Villa

Sea and Villa Sky - the White Collection is 

a trio of contemporary properties tucked into
the hillside above the Mahal Beach Club, in
the Kışla area of Kalkan. Decorated in 
a simple white and blue colour scheme, each
villa offers sea views and can be rented
individually or as a group of three.
Also offered is The Watermill - a ten-minute

drive from Göcek marina - which is built above
a 200-year-old watermill and surrounded by
landscaped gardens. It features spacious
interiors with a mix of antique and modern
pieces for a boutique feel.
For more information visit simpsontravel.com
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Take to the water with Neilson’s new upgraded packages
OFFERED THROUGH Neilson, Phokaia Beachclub occupies a beachfront location enabling
clients to take advantage of the operator’s new Water Ski & Wakeboard packages.
For 2016 a new range of upgraded Water Ski & Wakeboard packages will be introduced

for guests that are more serious about learning to ski or wanting to enhance their skills
and gain awards. With dedicated courses geared towards beginners, intermediates and
experts, upgrades are based around the British Water Ski & Wakeboard (BWSW)
qualifications and will take guests' experience beyond ‘just having a go’.
Taking guests through the basics of water skiing and wakeboarding and providing the

skills required for them to be confident behind the ski boat, the beginner pack consists of
six 15-minute tows and is priced at £150 per person. The intermediate pack develops the
client’s skills with a progression to jumping on the wakeboard and deep water starts on
skis, while the advanced pack focuses on heelside and toeside jumps, incorporating grabs
for wakeboarders and passing gates and developing slalom skills for skiers. 
Also new is a family water ski & wakeboard pack priced at £400, enabling family or

friends to experience water skiing and wakeboarding together.
The resort has recently undergone a refurbishment of all guestrooms and bathrooms

and features an Olympic-size swimming pool.

ABERCROMBIE & KENT’S ‘Highlights of Turkey’ offers an exploration of Ottoman and Byzantine Istanbul before venturing to the magical
landscapes of Cappodacia, classical Ephesus and the beaches of Bodrum. The six-day journey costs from £3,995 per person with flights.

Simpson Travel expands accommodation product for 2016
Ariana Lodge joins

Small Luxury Hotels of
the World

AMONGST ITS new
additions for January
2016, Small Luxury Hotels
of the World is introducing
Ariana Sustainable Luxury
Lodge in Cappadocia 
toits collection.
A contemporary eco-

boutique located in an
ancient landscape, it offers
views of the Uchisar Valley
with gardens that tumble
down the hillside of its
canyon setting. 
With 11 rooms named

after deities from Babylon
culture, guests can opt for
a luxury cave suite, a spa
suite with mosaic-clad
bathroom or enjoy views of
the valley or the sky from
the Duplex Suites. 
The property’s sun

terraces provide the setting
for relaxing yoga sessions
or alfresco massages, with
seasonal menus available
in The Plum Restaurant. 
Rooms start from £205

per night including
breakfast. To take
advantage of a compli-
mentary full day tour of
local sites, including the
underground city of
Kaymakli, the company
recommends a three-
night stay. 
For more information visit
slh.com
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Red Sea Holidays launches new
eastern Mediterranean destinations
RED SEA HOLIDAYS is expanding into Turkey and Greece for
summer 2016 with a new stand-alone destination brochure
offering all-inclusive and self-catered holidays to popular Turkish
resorts and the Greek Islands of Corfu, Crete and Rhodes. 
The company's deputy managing director, Jason Hilton,

said: “Launching new Mediterranean destinations is the next
step of our ambitious strategic growth plan. We’re delighted to
be offering two new countries with a variety of holidays for
families, couples and groups alike. Hotels range from ultra all-
inclusive, five-star spa resorts in sought after locations, to
value for money four- and five-star family beach breaks with
outstanding kids facilities, plus a handful of self-catering
options for more budget-minded beach holidays.”
The company is rolling out the same, customer-led

approach for the new destination as for its Egypt programme. 
Lead-in prices start at £339 with launch offers including

guaranteed savings of £75 per booking on every holiday and
low deposits from £99. Every holiday includes 20kg luggage
and resort transfers as standard, and all holidays 
are fully commissionable.
The operator will also be working in close partnership with

the Turkish Culture and Information Office to offer agent
educational trips throughout the summer, to showcase the
country and its product offering.
Visit redseaholidays.co.uk or call 020-7332 2670 for 
more information.

TRAFALGAR IS offering two ways to discover Turkey this year
with its ‘Secrets of Turkey’ and ‘Highlights of Turkey’ itineraries. 
The 15-day ‘Secrets of Turkey including the Turquoise

Coast’ is part of the Hidden Journeys collection which
explores Turkey by small roads and sea with four nights spent
on a yacht exploring coves and islets. 
Beginning in Istanbul, highlights of the journey include

Gallipoli, the ancient city of Pergamon, a stop in the village of
Demircidere for an authentic Be My Guest lunch of Turkish
dishes, the excavations at Ephesus, all before boarding 
a traditional gulet yacht at the coastal town of Marmaris for 
a four-night cruise along the Turquoise Coast. Heading to the
sea port of Antalya, guests will journey to Cappadocia with its
caves and troglodyte dwellings before returning to Istanbul.
The trip costs from £1,975 per person, land only, and

includes 14 nights' breakfast accommodation, selected
lunches and dinners, VIP entry to many sights, the cruise and
ferry across the Dardanelles from Eceabat to Çanakkale, the
services of a travel director and transfers. Departures start
from April 1.
Alternatively, ‘Highlights of Turkey’ is an eight-day trip

starting from £1,025 per person which takes in Gallipoli, the
city of Troy, the ancient kingdom of Pergamon, Ephesus,
Pamukkale, the ancient ruins of Hierapolis and Bursa. Insider
moments, such as learning how to make traditional bread
with the locals of Demircidere, are included and departures
commence from April 9.
For more information visit trafalgar.com or call 0800-533 5619.

‘Secrets’ & ‘Highlights’ options by Trafalgar
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CELESTYAL CRUISES has extended its cruise programme in Turkey for another two years, into 2017, with itineraries embarking from
Istanbul, Izmir and Kusadasi. Starting and finishing at Kusadasi in Turkey, the line’s Iconic itinerary is spread over a three-day weekend
taking in the sights of Greece and Turkey. Cruises start on March 12 and run through to October, with departures from £215 including full
board accommodation and entertainment. For further information visit celestyalcruises.com 

Insight Vacations
explores the

wonders of Turkey
STARTING AND ENDING in
Istanbul, Insight Vacations’
11-day ‘Wonders of
Turkey’ takes in some of
the country’s stand-out
gems with departure dates
from April 14.
Signature experiences

include a visit to the Blue
Mosque, a cruise along the
Bosphorus waterways, an
exploration of Ephesus
and the underground city
of Ozkonak, plus the
chance to learn about the
mysterious Hittite
civilisation in Atatürk, with
prices starting from
£1,325 per person. 
Guest can also enjoy

dinner one night at a 13th
century Seljuk
caravanserai which
includes a ‘Sema'
performance of 
Whirling Dervishes.
The price includes

private UK airport
transfers, ten nights'
breakfast accommodation,
selected dining
experiences, sightseeing,
Signature experiences,
luxury transport and the
services of a tour director.
Visit insightvacations.com 
for details.

THE AQUASIS DELUXE Resort & Spa is 
a new arrival in Turkey for 2016, offering
affordable luxury just outside the bustling
resort of Altinkum.
Set in the bay of Manastır, the complex

offers a private beach and pier, fitness
centre, tennis courts, mini-golf, basketball
and volleyball, along with four outdoor
pools, an aqua park, a children’s
playground and a kids’ club. 
For those looking to unwind, the on-site

spa offers a traditional Turkish bath, sauna
and steam room, in addition to a wide
selection of treatments including hot stone
therapy and massage.
In the evening, guests can choose to

unwind in one of the five bars or dine in one

of the four restaurants, with a choice of
buffet or a la carte. 
An array of entertainment is available

throughout the evening, including bingo,
karaoke and live shows, and for those
wishing to party into the small hours, the
hotel’s own nightclub, After Eleven, is open
until 04:00. 
Offered through Jet2holidays is a seven-

night, all-inclusive stay at the five-star
resort for £479 per person. The price is
based on two sharing and departs from
Manchester on May 2 including baggage
allowance and transfers.
Call 0800-408 5587 or visit
tradesite.jet2holidays.com for 
further information.

turkey

Jet2holidays promotes seven-night all-inclusive stay at
new Aquasis Deluxe Resort & Spa from £479
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We asked our staff the following question this week:

What are you most looking forward to doing this year?

Crossword:
Across: 1. WENDY WU, 6. RAVEN, 8. AZURA, 9. NASSAU, 10. DOHA, 12. PULA, 14. DEJA VU, 17. ANGEL, 18. TRUMP, 
19. RYANAIR.
Down: 1. WAR AND PEACE, 2. NEVIS, 3. UTAH, 4. TRURO, 5. KUALA LUMPUR, 7. NEAP, 11. KENT, 13. LEGER, 
15. ARUBA, 16. BLUR.

Highlighted Word: RIGA

Where Am I?: Strokkur, Iceland
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Anatolian Sky adds more boutique hotels for 2016
ANATOLIAN SKY HOLIDAYS is to launch its new Turkey brochure for 2016,
which will feature more boutique hotels in popular destinations including
Kalkan and Olu Deniz.  
Added to the programme, for example, is the Beyaz Yunas; an intimate hotel

located on the cliffs above the bay of Olu Deniz.
Ideal for honeymooners or romantic getaways, the property comprises of

seven rooms – none of which are overlooked - each with its own private pool
or Jacuzzi and bathrooms designed like traditional Turkish baths.
A seven-night stay at the Beyaz Yunas is offered through the operator from

£999 per person, based on two sharing, and includes flights, transfers and
breakfast accommodation.
Visit anatoliansky.co.uk or call 0844-273 3585 for more information.

Beyaz Yunas
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There’s Nothing 
Like Australia

@T2news
3228

T’s & C’s apply: http://www.travel2.com/sitecontent/terms/LYDVA.html

THE UK’s 100% Trade Only Tour Operator  
Call Reservations FREE on 0800 0224 182

Live your dreams, 
visit Australia 

Fly with Etihad Airways
Your clients will notice the Etihad Airways difference from the moment their journey begins. Whichever 
of the three guests travel classes they choose, experience convenience with regional departures from 
Manchester, Edinburgh and London, relaxing comfort and service onboard Etihad’s modern fleet and 
easy connections to multiple Australian destinations.

Win a FAM trip
Book your clients down under and live YOUR dreams, Visit Australia! Make a qualifying 
booking between 01.01.16 – 15.02.16 and you could win a place on one of 3 spectacular FAM 
trips to Oz in 2016! Visit www.travel2.com for full details.

14 Day Western Australia 
Self Drive

11 Day Sydney, Indian Pacific, 
Adelaide and Kangaroo Island

10 Day Melbourne, Apostles 
& Penguins

13 Day Sydney & Tastes of 
Southern Australia

SAVE up to £130 per couple One FREE nightOne FREE night One FREE night

Valid for travel: 16 Aug - 30 Sep 16 Valid for travel: 04 Mar 16Valid for travel: 01 May - 30 Jun 16 Valid for travel: 06 May 16

Includes
- Return flights with Etihad Airways
- 14 day maui campervan hire in an 

Ultima, pick up and drop off Perth

Suggested Highlights
Perth, Fremantle, Dunsborough, 
Margaret River, Walpole, Albany

Includes
- Return flights with Etihad Airways
- 4 nights at 3* Ibis Darling Harbour 

Sydney
- Overnight journey on the Indian Pacific 

(Gold Service Sleeper)
- 3 nights’ at 4*+ Adina Apartment Hotel, 

Adelaide
- 2 Day Kangaroo Island independent 

tour with AAT Kings including 1 
night accommodation, services of an 
experienced tour guide, various meals 
& selected sightseeing

- 1 night at 3* Ibis Styles Grosvenor 
Adelaide

Includes
- Return flights with Etihad Airways
- 3 nights at 3* Mercure Melbourne 

Treasury Gardens
- 6 day Apostles & Penguins Self Drive, 

including 6 days car hire – pick up 
and drop off Melbourne, 5 nights’ 
accommodation, various meals and 
selected sightseeing

- 1 night at 3* Mercure Melbourne 
Treasury Gardens

Highlights
Melbourne, Yarra Valley, Phillip Island, 
Mornington Peninsula, Port Campbell

Includes
- Return flights with Etihad Airways
- 3 nights at 3* Travelodge Sydney
- 10 day Tastes of Southern Australia 

escorted tour with AAT Kings, 
including 9 nights’ accommodation, 
services of an experienced tour 
guide, various meals & selected 
sightseeing

Highlights
Sydney, Canberra, Snowy Mountains, 
Melbourne, Great Ocean Road, 
Barossa Valley, Kangaroo Island

from £1,339pp from £2,079ppfrom £1,469pp from £3,299pp
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