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ABTA’S TRAVEL Trends Report highlighted 12
destinations to watch in 2019 and emphasised the
increased significance of responsible tourism for
travellers when booking a holiday. 
The study revealed that more than two-fifths (45%) of

people say that it is important that their travel provider
has sustainability credentials when booking a holiday.
This figure has nearly doubled over the last four years
(24% in 2014).
It identified that, despite political uncertainty, people are

committed to taking holidays and the desire to get a value-
for-money break is set to influence holiday decisions over
the next 12 months.
Responsible tourism has risen further up the agenda and

is becoming an integral part of business decisions and
planning, with many companies announcing plans to make
holidays more sustainable in the long term. 
Mark Tanzer, the association’s chief executive

explained that with four months to go until the UK leaves
the EU – and despite Brexit-related uncertainty – early
indications show people are still booking holidays,
reflecting their strong commitment and desire to travel.
Tanzer said:“Sustainability issues are now firmly in the
minds of holidaymakers, our research shows people are
increasingly conscious of the positive influence they can
have through their holiday booking choices and are more
mindful of the actions they take. We expect these factors
to further inform where and how they holiday next year.
The travel industry has been working across a range of
sustainability issues for some time now and continue to
develop plans and initiatives which support local
communities, their economies and the environment.”
TUI, Intrepid and G Adventures, are examples of travel

providers who have recently announced plans to further
support the local economy and local workers in the
destinations to which they travel. 

OSPREY HOLIDAYS hosted a group of six travel agents in the coastal town of Turnberry near Glasgow to experience the five-star Trump
Turnberry, A Luxury Collection Resort. Their trip involved activities such as quad biking, spa treatments, whisky-tasting and pro golf
lessons. Pictured from the left are; Sarah Black from Osprey Holidays; Jade Knorris from Chelmsford star Co-Op; Helen Buller from
Premier Travel; Jamie Rogers from Premier Travel; Jennifer Fraser from Osprey Holidays; Lisa Mackinnon from Osprey Holidays, Nicole
Roberts from Westway Travel and Sam Holliday from Coggeshall Travel.
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CRYSTAL YACHT Expedition Cruises
has unveiled the complete 2021
itinerary for Crystal Esprit.  
The all-suite yacht’s 2021 voyages

are seven nights in duration, designed
to suit busy calendars. Additionally,
these voyages can be combined easily
for expanded holidays. 
There are 11 new voyages, including

routes along Turkey’s Turquoise Coast,
an expanded season along the
Dalmatian Coast and Greek islands,
warm weather winter sailings in the
Seychelles, and focused voyages in the
United Arab Emirates and Holy Lands.
Carmen Roig, the line’s senior vice

president of marketing and sales
said:“Crystal Esprit’s 2021 line-up of
voyages is filled with options for
travellers who seek exceptional
luxury, extraordinary experiences and
enticing destinations, with options
that will suit virtually every travellers’
schedule and interests. 
In response to the overwhelming

popularity of the Adriatic and Seychelles

voyages, we are returning to these
regions, while also expanding our reach
to other fascinating destinations such as
the Turkish Coast and less explored
areas of the Holy Land, to present as
many wonderful options as possible to
our guests.”
Examples of Crystal Espirit’s 2021

itineraries include: three ten-night
voyages on Turkey’s Turquoise Coast,
exploring the Turkish Riviera,
monumental archaeological sites
(including UNESCO-listed Ephesus and
the Mausoleum at Halicarnassus, one
of the Seven Wonders of the World), and
enjoying classic Turkish cuisine. Along
the way, guests can experience

charming resort towns and landscapes
ideal for outdoor pursuits. Walkers will
enjoy the villages around Antalya,
Bodrum, Kas, Kalkan, Kutadasi, Finike
and Datça.   
Also new for 2021 are 22 seven-night

voyages on the Dalmatian Coast, where
travellers can explore Croatia, Slovenia
and Montenegro, from Split’s
UNESCO-listed Diocletian Palace and
Dubrovnik’s impenetrable walls, to
Hvar’s fresh water springs and pine
forests. Other ports of call include Vis,
Trogir, Opatija, Zadar, Rovinj, Sibenik,
Kotor, Piran and Venice.
For more information visit
www.crystalcruises.co.uk 

Hotel Indigo opens new hotels in two
of Germany’s culture capitals
IHG HAS announced the opening of new hotels in two of
Germany’s culture capitals, Berlin and Dresden.
Hotel Indigo Dresden – Wettiner Platz is the brand’s first

hotel in Saxony. The area is known for Baroque architecture
and outdoor activities, providing an ideal location for guests
looking to discover a culture-rich part of Germany. Hotel
Indigo Berlin – East Side Gallery, meanwhile, overlooks the
world’s largest open air gallery, featuring 1.3 kilometres of
original artwork.
The 132-room Hotel Indigo Dresden – Wettiner Platz is

within walking distance to the historic centre of the city. The
hotel is close to one of the city’s most famous sites, Brühl’s
Terrace, nicknamed the "The Balcony of Europe". Within the
same neighborhood, the Academy Of Fine Arts in Dresden,
HfBK Dresden, can be found housed in a glorious neo-
Renaissance building featuring a glass dome.
Guests and locals can enjoy the onsite restaurant and bar,

Gallery Restaurant, which offers traditional German cuisine
served in a tapas style, made from locally sourced fresh
produce. The Gallery Rooftop Bar, offers a place to relax and
unwind while taking in panoramic views of the river Spree
and is the perfect location to gather for a few drinks.
For more information visit www.ihg.com 
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THE DEPARTMENT of Culture and Tourism - Abu Dhabi opened
Qasr Al Hosn, the city’s oldest fort on December 7, following
years of meticulous restoration work.

UK customers can fly to more than 250 destinations with Thomas Cook
THOMAS COOK Group Airline, Europe's eleventh-largest airline group, is expanding its worldwide route network with two
additional partner airlines - Air Baltic and LIAT. This means the airline will fly to almost 70 destinations this winter
season. For peak season, the number rises to more than 250 destinations in Europe, America, Africa, Asia and Australia.
The airline has a fleet of 101 aircraft, and cooperates with 52 partner airlines. 
Christoph Debus, chief airline officer for Thomas Cook Group said: "Our interline agreements provide our customers

with convenient, coordinated connecting flights at competitive prices. The new Group Airline partnerships with LIAT and
Air Baltic will allow us to offer seven new flight connections in seven countries in the Caribbean and Europe." 
For UK flights bookings visit www.thomascookairlines.com and German flights visit www.condor.com

Ahoy! Set sail onboard Crystal Yacht Expedition Cruises’ Crystal Espirit in 2021
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THE ‘HOUSE of Fun’ returns to Butlin’s
Minehead in 2019, offering guests the
chance to enjoy classic tracks from
British music legends, Madness,
performed live on stage.
Guests can expect a music packed

weekend extravaganza for ‘The Madness
House of Fun Weekender’.
The original ‘nutty boys’ are set to

perform two live sets at the 5,000-
capacity indoor arena and will curate

their own line-up of live acts, DJs and
comedy performances.
This weekend runs from November 29-

December 2, 2019, and will see guests
singing and dancing to Madness
favourites including ‘Our House’, ‘It Must
Be Love’ and ‘Baggy Trousers’. 
Prices for this three-night break start

from £195 per person. This price is based
on four adults sharing a Silver apartment
arriving on 29 November 2019.
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KENYA’S NAROK County which is home to the famed Maasai Mara National Reserve, has launched the
‘Moments of Wonder’ campaign in association with Reuters Plus to drive tourism to the region.
The aim of the campaign is to draw in tourists not only during the annual wildebeest migration, but all
year round. The campaign highlights the benefits tourism brings to the region, including new
opportunities for the Maasai people, female empowerment and the creation of local guardians who are
protecting the extraordinary wildlife for future generations.

Enjoy festive football at
Amilla Fushi

AMILLA FUSHI has signed
up legendary Everton FC
and Socceroos star Tim
Cahill to lead a series of
free football camps for
younger guests. 
This will begin with a

four-day festive football
programme from
December 26-29 and
Australia’s all-time record
goalscorer will lead
regular training camps
during school holiday
periods throughout 2019.
The Foxtel Tim Cahill

Academy, a free grassroots
football programme
launched in Australia in
2013 to inspire young
Australian players through
exclusive coaching clinics,
will provide an elite team
of coaches for the Amilla
Fushi football camps
including experienced
English Premier League
coach Robbie Anderson. 
Working for the past 

20 years with Everton FC
academy, Robbie has
trained star players
including David Beckham,
Wayne Rooney, Ross
Barkley and Kevin Keegan,
to name a few.
Amilla’s Junior Camp

welcomes players aged
from five-eight years, while
the Senior Camp is open to
those aged nine-16 years. 
The camps will focus on
teamwork tactics and
individual techniques,
including dribbling,
footwork, passing 
and receiving. 

You’d be mad to miss ‘The Madness House of Fun’ at Butlin’s

Win big in the New Year with Funway Holidays’ ‘Peaks Means Prizes’ campaign
FUNWAY HAS unveiled its turn-of-year sales campaign, ‘Peaks Means Prizes’, which kicks off on January 2, 2019. 
The campaign includes 90 prizes for travel agents to win. These include seven-night, all-inclusive holidays in the

Caribbean, fam trips, and Amazon vouchers worth hundreds of pounds. 
Commenting on the scale of the new campaign, the operator’s sales and marketing director, Nick Talbot, said:

“We have done ad hoc competitions but never one on this scale and we hope this will appeal to frontline agents
and push Funway Holidays out to a wider audience.
Agents continue to be crucial to our success and we hope this campaign not only showcases the amazing

holiday deals we can offer but also acts as a thank you to agents for their continued support."
Agents can enter by registering and then logging into the dedicated website – www.peaksmeansprizes.co.uk –

and then they can enter their Funway Holiday bookings to earn tokens. These tokens can be used to play the
online Funway Holidays slot machine, which is live until March 31, 2019.
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Warner Leisure enjoys extra park life
WARNER LEISURE Hotels has acquired Heythrop Park in
Oxfordshire as part of its nationwide expansion programme.
Heythorp Park’s franchise with Crowne Plaza will end

operation in this month. The hotel will continue to
operate independently with the existing team in place
throughout 2019. 
Warner intends to start refurbishing the hotel in 2019,

opening its doors as a new Warner property in 2020.
Built in the 1700s by Charles Talbot, the 12th Earl and first

Duke of Shrewsbury, Heythrop Park is a Grade II listed
property that sits on 440 acres of parkland, has more than 300
hotel suites and rooms and an 18-hole championship golf
course. Its Oxfordshire location is convenient to the Cotswolds,
Bicester Village for outlet shopping, and Blenheim Palace.
Commenting on the acquisition Simon Thompson,

managing director for the holiday brand, said: “The
acquisition of Heythrop Park demonstrates our
commitment to grow Warner and allow more guests than
ever before to enjoy a Warner holiday. Hot on the heels of
Studley Castle, this announcement confirms further
significant investment for Warner and we are now focused
on developing our plans for the grand opening in 2020 ...
We want to offer our guests even more choices of places to
stay in the UK for a break without the kids.”

travelbulletin.co.ukDecember 14 20186
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RELAX BY RAIL...The Blue Train ran an agent competition to raise
awareness about its slow travel experience in South Africa. Lisa
Eggleton, a Kuoni personal travel expert, pictured on the left, won
a trip for two on the luxury train as well as a picnic hamper, flask
and coffee table book. Amanda England from Ethos Marketing
presented her with the prize.

Endless Summers in Orlando as Universal opens two new budget hotels
UNIVERSAL WILL be opening its first two budget hotels in Orlando under the Endless Summer resorts brand. Surfside
Inn and Suites is scheduled to open in August 2019 and bookings are being taken, and the first phase of Dockside Inn is
scheduled to open in the first quarter of 2020, although bookings are not yet being taken. This was announced at the
Global Travel Group conference, held last month in Orlando.
The second phase of Dockside Inn is expected to open in summer 2020. Travel Bulletin joined a group of agents on a

hotel tour during the conference. As well as experiencing the newly opened Aventura and Cabana Bay properties, the
group was told about the strategy behind the Endless Summer openings. 
According to our tour group leader, these hotels will provide limited services with rooms priced at US$80 per night,

making it an affordable option for many cost-conscious guests looking to spend ten-14 days in Orlando or guests who
want to spend their money on attractions outside the hotel. Guests will be able to take advantage of free transport to
the Universal theme parks, as well as food court-style dining and a swimming pool. 

LARNAKA TOURISM has made a
series of announcements about new
offerings for 2019, including hotel
openings, attractions, flights and free
activities for winter sun holidays.
In 2019, the Solaar Boutique and

Spa Hotel (formerly Michael's Beach)
will open in Voroklini. The Princess
Hotel will re-open as a Radisson at the
end of 2019. A Radisson Blu
Conference and Airport hotel will open
by Larnaka International Airport by
2020. Larnaka city centre will see the
opening of the Executive Residency
Zenon by Best Western Hotels &
Resorts by 2020, with 39 serviced
apartments. The popular four-star
Palm Beach Hotel and Bungalows has
been renovated over the past three
years, including rooms, public areas,
restaurants and wedding venues.
For divers, a new artificial reef will

be created in spring 2019. At the same
time,‘Elpida’ (which means ‘hope’ in
Greek) a 63-metre Greek vessel, will
be sunk off the coast of Voroklini.
In winter, there will be 34 flights a

week from the UK to Larnaka, from
Birmingham, Bristol, Liverpool,
Gatwick, Heathrow, and Luton
airports, with direct flights on Blue Air,

British Airways, Easyjet and Wizz Air. 
Until March 31, 2019, winter sun

visitors will be able to enjoy
complimentary activities across
Larnaka, including birdwatching,
basket-weaving, guided walking tours,
halloumi-making and wine-tasting.
For more information about Larnaka’s
offerings, go to www.larnakaregion.com

Loads to love about Larnaka for the new year with hotels, flights and activities
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The fun five: Adventures with dragons
and water among new Haven concepts 
HAVEN HAS launched an ambitious programme for five of
its sites for 2019 with its ‘Parks of the Future’ vision.

The company has selected five holiday parks across
England, Scotland and Wales to trial these new concepts.
Hafan y Môr (Pwllheli), Craig Tara (Ayr), Haggerston Castle
(Beal) and Hopton & Seashore (Great Yarmouth) have plans
to open all developments in spring/summer 2019.
At Hafan y Môr, Dragon Lakes Adventure Village will

include junior segways and segway adventures, mini 4x4
driving experience, climbing wall, and aerial adventure
courses, for a mix of indoor and outdoor fun.
Craig Tara, in Ayr, will be renovating a new area of the

park to create a state-of-the-art indoor activity area. Known
as the ‘Lighthouse Harbour Adventure Village’, it will host
multiple climbing walls, interactive play areas and an
indoor events arena. 
Seashore Holiday Park will introduce a new water park

concept known as ‘The Shore Water Park’. The facility will
include a flume tower; an aqua play area with giant tipping
buckets, spray jets and slides; a water confidence toddlers
pool; as well as a 1.2m deep lanes and activities pool.
The Coast House, a dining concept, is coming to Hafan y

Môr and Seashore, with multiple dining options under one
roof, from a new coffee and cake offer, to ‘The Pizza Deck’.
Hopton Holiday Village will be opening an entertainment

arena called ‘The Marina Lounge’. The flexible space can
transform from an events venue to an intimate live music
bar. Haggerston Castle Holiday Park will be renovating its
main complex to introduce a ‘Garden Atrium’, which takes
inspiration from the Eden Project roof and is designed to
bring the outdoors, indoors.

travelbulletin.co.uk

“How do I get to my hotel?” Survey finds more
ground transport cost visibility is needed

BASED ON an informal survey at the GBTA Europe
Conference in Berlin, KDS, a business travel technology
company, found that 67% of business travel professionals
do not have sufficient visibility into ground transport
costs from traveller’s trips. 

The survey found that as well as a desire for greater
insights into ground transport options, 95% said it is
important to have visibility into the total cost of a trip,
including non-bookable options, such as meals, before
travellers book.

To gain more visibility and control over the ground
transport aspect of bookings, 54% of survey respondents
said it would be preferable to book ground transportation
through the same online booking and payment process
for other travel options, such as flights and hotels. While
52% of respondents said they are are satisfied with the
user interface and usability of online tools which they
use to book ground transport, 31% are not satisfied.

Roxana Bressy, CEO of KDS, said: “The findings reveal
a surprisingly high volume of businesses that don’t have
control or visibility over ground transport costs. This is
concerning as it can leave businesses exposed to
invisible costs that they’re not aware of.” 
For agents booking business trips for clients, this is an
opportunity to ensure full transparency with no hidden
costs in the booking process.

newsbulletin
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NEWMARKET HOLIDAYS is offering a
£100 per person saving as part of a
‘Discover India’ promotion, covering all
new bookings made up until
December 21.
Speaking about the India

programme, David Sharman, the
commercial director of the escorted
tours specialist, said it comprises well-
planned itineraries covering all the
major sites, decent accommodation
and a wide range of experiences
brought to life by expert tour managers.
“The recent introduction of the

Small-Group Tours has seen the
‘experiential’ side of things brought
even more to the fore, with home-stays,
market-visits and cooking experiences
all part of the mix,” added Sharman.
Holidays to India start from £1,199

per person (for the ten-day ‘Tigers &
the Taj Mahal’). Special departures to
celebrate Diwali and Holi are available,

and the operator also offers
opportunities to extend holidays after
the tours, with beach stays in Goa or
Marari Beach, Kerala.
Agents can save clients £100 per

person on selected holidays on all
bookings made by December 21 using
the promotional code TAJMAHAL.
For more information about the offer,
visit www.newmarketholidays.co.uk/india

G Adventures’ new acquisition a ‘tru’
story for young travellers 
SMALL GROUP adventure operator and social enterprise, 
G Adventures, has acquired group youth travel specialist,
TruTravels. While the acquisition broadens G Adventures’
reach into the youth travel sector, the company’s founder,
Bruce Poon Tip, said TruTravels will remain “tru” to their
unique brand identity, style of trip delivery, and way of
communicating with their customers, who predominantly
fall into the 18-25 year old demographic.
“Earlier this year, I realised we were missing a beat with

a new, grassroots style of small group travel that was
emerging for young people. When I started digging deeper
into what TruTravels does, I discovered that while their
ethos is closely aligned to ours, the way they communicate,
and how they travel, is so different to G Adventures that we
couldn’t compete,” said Poon Tip. 
“For this reason, we don't want to change what

TruTravels does. Joe (Fallon) and Mark (Pope, TruTravels’
founders) are doing an incredible job in this space with this
new style of fun-focussed travel which is rooted in meeting
new people and driven by social media influences. Our 
aim is to give them a boost so they can do more of what
they already do so well, and we welcome them to the 
G Adventures family of brands as a complementary
business,” Poon Tip added. 

India offers rich
cultural experiences.
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QUIRKY IN QATAR... Thailand-based hospitality group Centara has
opened an eye-catching new luxury hotel in Doha, the capital of
Qatar. The Centara West Bay Residences & Suites overlooks the
Arabian Gulf and is close to the lively Doha Corniche.    

Help clients uncover the hidden gems of Turkey with new Izmir route 
A NEW route from Birmingham Airport to Izmir and booming tourism figures could provide a boon to less well-known
parts of Turkey’s western Aegean coastline. Izmir, a busy port city in western Turkey, is one of Jet2’s new routes from
Birmingham for 2019, along with Bourgas in Bulgaria, Crete’s Chania airport and the new airport in Murcia.
Additionally, the ABTA Holiday Report found that bookings to Turkey for 2019 are already up by 69%.   
Improved access to Izmir from the Midlands represents an opportunity to sell holidays to lesser-known destinations,

such as the seaside town of Ayvalik, which is located on the Northern Aegean Coast alongside a group of 22 islands.
This is part of a bigger trend of tourist boards around the world toward promoting destinations which are not as heavily
visited as the more prominent towns, cities and attractions.
For more information about western Turkey’s attractions on the Aegean coast, go to www.gototurkey.co.uk

‘Discover India’ promotion from Newmarket Holidays gives travellers £100 discount
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IN OCTOBER, Macerich US Shopping Centers, BritishAirways and Scottsdale ran a competition with TravelBulletin to give agents the chance to win one of twoplaces on a pre-Christmas shopping fam trip toScottsdale Arizona. The winners were Sally Erritsosfrom Worldwide Escapes (pictured) and Sue White
from Cosmos.  

AGENT INCENTIVES
�  THROUGHOUT DECEMBER, agents can earn 10
points, each worth £10, for every
Carnival Radiance Europe booking with
Carnival Cruise Line’s latest incentive
to celebrate the line’s return to Europe
for 2020. To register for the Loyalty
Rocks Club and claim points, agents
should go to
www.loyaltyrocksclub.redpoints.co.uk

�  BOOKINGS MADE until January 31, 2019 with
Ethiopian airlines can earn agents up to
£25. Agents can earn £25 per business
class booking and £10 per economy class
booking for flights on the new
Manchester-Addis Ababa route when
customers travel between January 1, 2019
and May 31, 2019. To find out more about
the incentive and register your bookings,
log on to
www.manchesterairport.co.uk/travel-
trade/trade-incentive

�  AMERICAN CRUISE Lines has launched a new
brochure with an agent incentive in
association with Fred.\ River Cruises.
All agents making an American Cruise
Lines booking by December 31, 2018, will
receive a £10 Love2Shop voucher and they
will be entered into a draw to win a
balcony stateroom for two aboard American
Song, sailing the Columbia and Snake
Rivers. For more details about the new
brochure and the terms of the incentive,
go to www.fredrivercruises.co.uk 

AGENT TRAINING
AGENTS WHO complete the Travel

Bulletin Travelgym online training course
on Gibraltar will go into the running to

win one of two £100 Love2Shop vouchers.
Find out all the insider tips for selling to
this most British of Mediterranean gems.

To take the course, log on to
www.travelbulletin.co.uk/travelgym 

agentbulletin

�  NEW: Win a three night's all-inclusive
stay at the Palladium Hotel Costa del Sol 

�  Three-night stay to be won at the new
Marconfort Costa del Sol Hotel in
Torremolinos

�  Win a seven-night stay at the new
Fantastia Bahia Principe Hotel in Tenerife

�  Win a three-night stay at the Hotel La
Torre Golf Resort & Spa with
Youtravel.com and Costa Calida!
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Electric dreams for eco-friendly travellers in Mallorca
PUROHOTEL PALMA in Mallorca now offers zero-emission electric scooters, motorbikes,
mopeds and bicycles designed by McLaren Formula 1 engineers, to make it easier for guests
to explore the area. The electric kick scooters reach speeds of up to 18mph and are designed
for moving swiftly between art galleries and bodegas. For longer journeys, the 
e-mopeds have ranges up to 100km and there are battery exchange points across the island.
It is part of a drive to draw visitors to Mallorca out of the peak tourist season, when

activities such as hiking in the hills, visiting caves, shopping, eating tapas and wine-
tasting become more appealing.
British Airways is involved in the off-season campaign for Mallorca with three flights per

week operating from Gatwick to Palma, the island’s capital, until March 29, 2019, on Tuesday,
Fridays and Sundays. Prices start from £25 one-way based on December travel.   
For more information about the hotel, go to www.purohotel.com

      
     
     -

      
 

GIVE US MOOR...Visit York and the National Park Authority have joined forces to promote the North
York Moors for two-centre breaks, encouraging agents to book staycation-seekers on itineraries that
include two nights in the city of York and two nights on the moors. For more information on tailoring
trips to this scenic region, go to www.visityork.org 

THE HISTORY and beauty of Morocco can
be experienced in comfort and luxury with
Zayan Travel’s private tour packages. The
company’s Imperial Cities tour is a week-
long itinerary which takes in such sights as
the Hassan II Mosque in Casablanca, the
Atlas Mountains and Marrakech, as well as
a guided visit of the coastal imperial city of
Rabat, which is home to the Mausoleum of
Mohamed V, the Hassan Tower, and
Kasbah Chellah near Oudaya Gardens.
The tour’s highlight is a full-day tour of

Fes, Morocco’s imperial city, which was

founded between 789 and 808AD and is a
UNESCO World Heritage site.
The tour includes a private English-

speaking driver, accommodation in riads
(the intricately decorated boutique hotels
unique to Morocco), luxury Berber tents for
overnight stays in the desert, and
professional local tour guides. 
Prices start from £988.35 based on five

to six people travelling for eight days in
three-star accommodation.
Go to www.zayantravel.com for more
information.

A right royal Moroccan experience with a private tour 

Regent Seven Seas
Cruises takes luxury to

a local level
REGENT SEVEN Seas
Cruises has announced
two shore excursions for
luxury travellers: Go
Local Tours and Regent
Choice small group tours.
With Go Local Tours.

Regent Seven Seas Cruises
guests will be able to spend
a day at a family-owned goat
farm in the countryside of
Andalusia to learn the
generations-old way of
making cheese; go fishing
with the residents of
Portofino; or observe skilled
artists in their studios on
Palma de Mallorca.
Regent Choice small

group tours are smaller
versions of the cruise
line’s existing free,
unlimited shore
excursions and Regent
Choice tours. Hosting no
more than 16 guests, for a
subsidised,
supplementary fee,
Regent Choice small
group tours allow for
more personal destination
engagement with a
knowledgeable guide. 
These excursions are

designed to provide
additional ways to engage
luxury travellers’
interests and passions,
from food and wine to art
and architecture, and
include access to UNESCO
World Heritage Sites.
“Small group tours allow

for deeper, more
meaningful conversations,
interactions and
explorations during many
of our most popular tours,”
said company president
and CEO, Jason Montague.
For more information, log
on to www.RSSC.com
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Where Am I?

This building is one of the oldest surviving in Scandinavia
and the square it sits in has been the centre of this old

Hanseatic town since the Middle Ages. Summer sees it play
host to medieval festivals and in winter it becomes a popular

Christmas market.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, December 20th. Solution and new

puzzle will appear next week.

The winner for 30th November is Chelsea Bradbury, Hays

Travel in Torquay.

November 30th Solution: A=2    B=8    C=5    D=4

Number: 046

Across 
1. Festive title of Michael Buble's latest 

album (9)
6. Capital of Morocco (5)
8. Sliema is a popular resort on this island (5)
9. Movie release, ___ Rocks! Ain't No Silent

Night (8)
12. Often said to be the backbone of 

England (8)
16. Part of Bourne Leisure (5)
18. Merry Xmas Everybody was a massive hit

for this band (5)
19. Festive hosiery for holding presents (9)

Down 
1. Traditionally sung at 1 Across (6)
2. Small bird, often seen on festive cards (5)
3. The Bellagio and Mirage hotels are part of

this Resorts group (3)
4. Town on Croatia's Dalmatian coast (5)
5. Salt Lake City is the state capital (4)
7. Escorted holiday company, ___ Travel (5)
10. The second planet from the Sun (5)
11. Nigel, appearing in Snow White at the

London Palladium (6)
13. Santa's little helpers (5)
14. Felipe VI is king of this country (5)
15. Carrier with a Bangkok hub, ___ Airways (4)
17. Nairobi international airport code (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 22

Crossword

Su Doku

N
um

be
r: 

04
6

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Macerich Shopping Centers & Fashion Outlets partnered with British Airways
and Experience Scottsdale to host members of the travel trade on a 

pre-Christmas shopping FAM trip to Scottsdale, Arizona. Staying at the Andaz
Scottsdale Resort & Bungalows, the group enjoyed fantastic activities, luxury

shopping and delicious dining over four days.

Macerich treats the travel trade to a shopping 
FAM in Scottsdale!

pixmix

GREAT NIGHT OUT…enjoying the Christmas lights and a festive night out in Scottsdale Old town is, from the left: Kate Birchler for Macerich
Shopping Centers and Fashion Outlets; Paula Cross from Platinum Travel; Sola Thomson from Hills Balfour; Philippa Westwood from America
As You Like It; Paul Baxter from North America Travel Service; Sally Erritsos from Worldwide Escapes; Sue White from Cosmos; Mark Sykes
from Freedom Destinations; Emily Wininger from Experience Scottsdale; and Lucy Wybraniec from Carrier.

SHOPPING SPREE…Kate Birchler of Macerich Shopping Centers
and Fashion Outlets (fourth in from the left) guides the group in a
shopping spree at Scottsdale Fashion Square!

IN FASHION...Stopping off at Scottsdale Fashion Square, the group
meet with the luxury shopping mall’s Christina Lanoue (left) and
Peter Harden (third from left) and Melanie Sutton and Mariah (both
on right) before indulging in some much-deserved retail therapy.

HYATT HEIGHTS…Kristin Neibergs (left) from Hyatt Regency
Scottsdale Resort and Spa leads the way in a site inspection.

ARTISAN BITES… at the Hyatt Regency Scottsdale and Spa, the group
had the chance to meet with the property’s Joaquin Estolano Jr
(fourth in from the left) and indulge in some of Italy’s best artisanal
cheeses and meats at the Alto ristorante e bar.

DESERT DELIGHTS…the group embarked on a hike to discover some
of the natural highlights to be found in the Sonoran Desert.

FLYING HIGH…Paula Cross (left) from Platinum Travel and Philippa
Westwood from America As You Like It enjoy the high life on board the
BA Boeing 747 in Club World.
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TRAVEL AGENTS who complete Gran Canaria’s new, improved training course will be entered into a competition to win a week-long luxury
holiday for two with a stay in the rebranded five-star Salobre Hotel Resort & Serenity, plus car rental. Gran Canaria has completely
revamped its training course which now features news and updates on the hotels, resorts and activities on the island and added a new
LGBT module. Visit www.grancanariaexperts.com for more information.

Get all the facts with
these new resources

from Austria
THE AUSTRIAN National
Tourist Office has created 
a series of fun factsheets
to provide agents with
helpful suggestions and
top travel tips when 
co-ordinating their clients’
holidays to Austria.
As an example, agents

can discover more about
the country’s outdoor
offering and cycling product
which is well-suited for
holidays taking place in the
summer season, running
from May to October.
Said to be the most

popular and beautiful
cycling path in Europe, the
Danube Cycling Path
stretches over 370km
along the Danube riverside
− from Passau all the way
to Vienna. This easy cycling
path can be done in stages,
is excellently signposted
and largely traffic-free,
making it ideal for families.
Agents can download
these factsheets from
b2b.austria.info/uk/destina
tion-austria/

Get on the right TRACKS & win Rocky Mountaineer tickets
ROCKY MOUNTAINEER has launched its revamped, all-encompassing TRACKS training;
an exclusive way for travel agents to become Rocky Mountaineer Specialists.
TRACKS is a five-module course that explores the operator’s different service levels,

routes and seasons, packages and more. Upon completion, agents will be awarded a
certificate honouring their title as a Rocky Mountaineer Specialist. The course provides
the knowledge and resources needed to identify potential clients, and match them with
their ideal holiday package. Agents can feel confident in educating clients about the
product with easy access to sharable sales collateral, webinars, and support teams.
To celebrate the launch, Rocky Mountaineer is offering agents a special incentive. All

agents who finish the TRACKS training by December 31 will have their names entered
into a draw for a pair of two-day rail-only GoldLeaf Service tickets.
Go to www.rockymountaineer.com/tracks to take part.

training

THE TAIWAN Tourism Bureau has launched
a travel agent competition to win £100
worth of vouchers as well as introducing an
offer for British tourists travelling to the
destination to take advantage of two-for-
one rail tickets.
Until December 31, any travel agent that

completes the tourist board’s online
training course will be entered into a prize
draw to win £100 of Love2Shop vouchers
and a bag of Taiwanese goodies. To help
beat the January blues, the winner will be
announced at the start of 2019.
The tourist board has launched an offer

for 50% off High Speed Rail tickets, which
agents are encouraged to communicate to
their clients. British tourists visiting Taiwan
between now and March 31, 2019 can
purchase one High Speed Rail ticket and get
one free for their travel companion. Ideal for

couples who are keen to explore beyond
Taipei, the tickets can be purchased for one-
way travel to any station on the HSR network
between Taichung in central Taiwan and
Kaohsiung in the south, which includes the
historic capital of Tainan, as well as Chiayi
city, the starting point of the famous Alishan
Forest Railway.
Tickets need to be purchased by January

31, 2019 at https://thsrc.kkday.red-
digital.com/hant where visitors will be
asked to fill in passport and flight details to
get a unique promo code for their travel
companion. Tickets vary in price depending
on the journey selected with multiple
options available, but a one-way ticket from
Taipei to the applicable stations costs from
TWD560 (£14).
For further destination information visit
eng.taiwan.net.tw 

Taiwan Tourism treats agents in December training incentive
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New videos help agents become
experts in selling New Zealand
A NEW series of training videos for UK agents has
been introduced by Tourism New Zealand.
There are five videos in total with each video

addressing a major selling theme and answering
many questions asked by agents. 
Themes include overcoming barriers to travel,

landscapes and wildlife, self-drive holidays, flying
domestically in New Zealand, and the seasons and
time of year to travel. Between three and five minutes
long, these bite-sized videos have been edited for
time-pressed agents who want to pick up the basics
of selling the destination.
Marc Mulcahy, the tourism board’s trade

development consultant for Tourism New Zealand,
said: “We hope that each three-minute video will help
travel consultants become more confident about
creating holidays to New Zealand. We want to give
them the best possible toolkit to help them sell NZ
like an expert.
“This comes a year after the relaunch of the 100%

Pure New Zealand Specialist Programme. In that
time, we have seen a 92% increase in registrations for
the programme and we now have over 650 certified
New Zealand specialists across the UK. These new
videos help strengthen our assets package along with
showing our ongoing commitment to the trade.”
The full series is now live and available via
traveltrade.newzealand.com 

Boost your knowledge with RegenTrade
DEMONSTRATING ITS commitment to the UK travel trade,
Regent Seven Seas Cruises has developed a new online
tool called RegenTrade. Designed as a one-stop-shop 
for travel agents, RegenTrade consists of a Training 
Library and Resource Centre.
The new Training Library features a series of simple

modules designed for agents looking to find out more or to
brush up on the cruise line’s product offering. 
Each module features a short video and content to read

followed by a few questions to test agents’ understanding,
increasing their brand and sales knowledge. The training
modules are grouped into three tiers: ‘Regent Introduction’,
an overview of the fleet and the line’s unique selling points;
‘Regent Expert’ is for agents wishing to gain a deeper
product knowledge; and ‘Regent Graduate’ modules go into
greater depth with commercial pointers and selling tips
enabling agents to become a top Regent Seven Seas
Cruises seller.
The Resource Centre brings together sales and

marketing tools such as campaign toolkits, images and
videos. Here, agents can access deck plans, virtual tours of
the fleet, their suites and public areas, and sample menus
from the on-board restaurants. 
‘Marketing Central’, which was launched earlier this

year, is accessible through the Centre and provides users
with customisable sales tools such as adverts, emails and
social media content. Travel partners can access a ‘Meet
the Sales Team’ section, which has the contact information
and in-depth bios of each team member.
Travel agents can sign up to RegenTrade at
www.regentrade.com.

Kitt-ed out for success
FUNWAY HOLIDAYS and the St. Kitts Tourism Authority ran
a joint training initiative, hosting a series of training
sessions for agents, throughout the UK. 
The purpose of each visit was to showcase all things

St. Kitts and further highlight Funway Holidays’ position
as a Caribbean specialist.
In-depth learning sessions were provided by Funway

Holidays’ business development manager, Curtis Hunter and
St. Kitts’ Tourism Authority in the UK, Gillian Young, both
pictured with the team at Andrew Earles Holidays in Brough. 
Earlier this year saw the launch of the operator’s new

212-page Caribbean & Mexico 2019 brochure, including a
wealth of new product and holiday offers.   
Visit www.funway4agents.co.uk to find out more.
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Industry
Insight by...

The value of networking and facilitating personal connections is priceless says Andy Stark,
managing director of Global Travel Group...

AS MY commercial director, Cherie, and I travelled home
from Orlando, we sat in silence for much of the journey.
We spent so long planning the conference, it flew by in a
blur of neon lycra, movie characters and roller coasters.
After four days of speeches, networking, roundtables,
parties and theme parks, it’s safe to say the Global
Travel Group’s conference was a stunning success.

Amid all the preparation and planning, picking the right
venue, organising the right activities, and choosing the
right speakers, I have to admit that it was all too easy to
lose sight of the significance of simply getting together. As
a business, hosting a conference at Universal Orlando
Resort is an expensive endeavour. However, the
opportunity for the whole head office team and our
members to spend quality time together in one place with
the support of our suppliers, for four days, made it a
priceless and worthwhile investment for all involved.

With Christmas fast approaching, getting together has an
even greater importance. When more of us are
communicating remotely, pinging a WhatsApp rather than
having a conversation, or Skyping
instead of meeting up, the value
of seeing friends and colleagues
in person, to network, socialise,
or simply have a chat is
immeasurable. This is especially
true in the case of Global where
our members are based all
across the UK.

Seeing my team rub shoulders with our members and
put faces to names was hugely impactful, especially for
those who don’t often get the chance to meet agents.
Watching agents from a diverse mix of businesses and
colleagues from valued suppliers, all with different
perspectives and experiences, share their expertise with
one another was inspiring. If I only take away one thing
from our conference, it’s that we at Global need to do
everything we can to facilitate those personal
connections, so that their value is felt far beyond the
confines of the conference hall.

We were incredibly proud to launch our Global
Buddies mentoring programme in Florida, to help our
newest agents connect with our more experienced
members and “buddy up” to offer tips and advice on

running a successful operation. We see this kind of
collaboration occur informally every time we get agents
together, so it seems like a natural next step to support
it formally and give it a boost, helping all of our
members access the abundant goodwill and knowledge
of their fellow agents. A quick chat over a cup of tea
every few weeks with someone who has “been there”
and “done that” can help untangle a multitude of
challenges, or simply be a chance to confirm that you’re
moving in the right direction.

Thanks to these chats and this face-to-face time at
conference, I’ve discovered so much about agents that
has surprised and excited me about the year ahead. I
found out that one agency with no background in selling
holidays to the Far East has seized the opportunities
offered by the upcoming Rugby World Cup and the
Summer Olympics and become an expert in Japanese
holidays. Another agent has found themselves
specialising in group tours to folk festivals.

Those meaningful, personal conversations are spurring
me on to diversify even further the
offerings we have for our
members, finding the right
suppliers and commercial
partnerships to support agents to
expand into even more specialist
areas. Had we not all been
together under one roof, I might
never have found that out, so it’s

vital that we (and I) don’t place restrictions on when we
talk and when we get together. As an industry, we know
the power of the personal touch for our customers, that
those authentic conversations matter to consumers and
customers. We mustn’t forget how powerful it can be for
all of us lucky enough to work in travel to bring that same
authenticity to how we communicate with one another too.

I am very fortunate to have a fantastic and dedicated
team who were tireless in making our conference so
successful, led by Cherie Richards. Keeping the spirit of
conference alive, I’ve been having these conversations in
person, but I want to put down in writing how grateful I
am for their hard work in making it such an exciting and
memorable week, and say thank you for making this the
best Global Travel Group conference we’ve ever seen.

"Seeing my team 
rub shoulders with 

our members and put faces
to names was 

hugely impactful."

bulletinbriefing
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Latin America launches conservation roadmap to save the jaguar
LEADING INTERNATIONAL conservation organisations and important jaguar range states have joined together to launch
the Jaguar 2030 Conservation Roadmap for the Americas in a commitment to saving the the big cat.

The roadmap aims to strengthen the Jaguar Corridor, ranging from Mexico to Argentina, by securing 30 priority jaguar
conservation landscapes.

The initiative will strengthen cooperation and awareness for jaguar protection by stimulating sustainable development
opportunities that benefit the fauna and indigenous peoples coexisting in these areas. 
Visit www.wwf.panda.org to find out more

travelbulletin.co.ukDecember 14 201816
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THE SECRETARIAT of State for Tourism of
Argentina has announced a new
development strategy to drive sustainable
tourism and promote Argentina as a global
leader in nature tourism.

The country boasts 46 national
protected areas – four of which are
UNESCO World Heritage sites – and the
country is already well known for its
gastronomy, passion for football and
tango. But at this year’s WTM, a firm
focus was placed on presenting the
country’s natural attractions: the
hillsides of Córdoba, the biodiversity of
Iguazú, glamping in Patagonia and
glacier trekking in El Chaltén.

As Argentina turns its sights to promoting
eco-tourism, the UK market remains a
strategic priority for the country, along with
Europe more widely. Last year, nearly seven
million tourists visited the country and, with
President Mauricio Macri continuing the
country’s strong political commitment to
tourism over recent decades, this has
allowed public and private sectors to work in
tandem towards the target of welcoming
nine million international tourists by 2020.

To further the country’s appeal, the
Argentinian government is adopting
measures to improve the business
climate. Increasing hotel and domestic
air transport capacity are priorities.

The country is increasing flight
connectivity by financing the renovation of
all its major airports. 

Argentina has already increased
international flights by more than 20%
since 2015, and 12 new airlines filed
requests for more than 280 national
routes between 2016 and 2017. The
country is renovating all major airports to
support more than 1,000 new national
routes to connect the nearly-4,000km
long country. 

Among the most noteworthy deals is
Norwegian which connects London to
Buenos Aires seven times a week.
Additionally, Edelweiss and KLM fly to the
Argentinian capital from Zurich and
Amsterdam; and 2019 will usher in a new
Air Europa flight connecting Madrid
directly to Iguazú, which will prove the
fastest way to reach the UNESCO World
Heritage site from Europe.

Mr. Sebastián Slobayen, secretary of
Coordination and Tourist Investment, said:
“We understand that visitors today seek a
greater sense of community, and care
about the countries they visit. This is why
we have launched a new sustainable plan to
preserve our country and benefit the quality
of life of local communities. Our country is
our main asset, we wish to protect it, invest
in it – and above all – share it.”

Argentina to increase investment in eco-tourism 

Travel the Unknown
launches 'hidden

itineraries'
TRAVEL THE Unknown has
launched new ‘Hidden
Itineraries’ in Peru and
Brazil, which take
travellers off the beaten
track, to discover relatively
untouched areas.
The Peru itinerary goes

north to the pre-Incan
regions of Karajía, Gocta
Waterfall, Kuélap,
Chiclayo, Trujillo and Chan
Chan. The Brazil trip
begins in Recife and ends
in El Salvador, taking in
Festa de Iemanjá
celebrations, before
heading to Igarassu, Pai
Mateus, Cabaceiras,
Cachoeira, Lençóis and
Chapada Diamantina
National Park.
The 13-day Hidden Peru

tour is priced from £2,095
per person and the 14-day
Hidden Brazil tour is
priced from £2,995 per
person. Both tours include
internal transport,
accommodation, some
meals and expert guides. 
Go to
www.traveltheunknown.
com to find out more.
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Air Europa increases Latin America network
IN 2019, Air Europa will launch two new routes from Madrid
to Panama and Iguazu, Argentina, taking its Latin American
network to a total of 21 destinations across 14 countries.
The new flight to Panama, operated by the airline’s

Dreamliner aircraft, will commence in June 2019 with 
five flights a week between Madrid and Panama City. The
twice-weekly flight to Puerto Iguazu is planned to launch in
the same month, providing the first international service for
the airport, a gateway to the popular Iguazu Falls.
Visit www.aireuropa.com/en to find out more.

500 years of leaving hearts in Havana
HAVANA, THE capital of Cuba, is to mark its 500th
anniversary in 2019.

Founded in 1519 after the Spanish colonisation, the city
is now an eclectic hub of culture and history attracting
tourists from around the world. During the anniversary
year, a host of events, concerts, performances and parades
will feature throughout the city.

Colin Stewart, chairman of The Latin American Travel
Association, said: “In celebration of its 500th birthday in 2019,
the vibrant city of Havana is undergoing a number of
restoration projects due to be completed next year and, which
are expected to further boost tourism numbers and propel
the city to the top of the agenda for UK visitors to Cuba.

“In 2019, the city will welcome the launch of seven new
luxury hotels, as well as a diverse programmes of cultural
events including live concerts and theatre performance,
honouring the history of Havana.

“It has been an exciting couple of years for Cuba and
Havana. The lift of US travel restrictions, the development
of tourism infrastructure and the launch of new airline
routes from Europe, have firmly placed the destination on
the Latin America tourism route. We look forward to
continue to work with our LATA members to promote
sustainable tourism to Havana and Cuba.”
For more information visit www.lata.travel

Brazil-liant Adventures
BRAZIL’S NATURAL spectacles, wildlife and national parks
make it well suited to those seeking an eco-tourism
destination twinned with adventurous thrills. Here are just
a few of the natural gems you can highlight to clients
looking for a Brazilian adventure.

Rush the waterfalls at Iguaçu National Park
Iguaçu (which means strong water in the Tupi-Guarani

language) National Park is world renowned for its 275
waterfalls. The park is listed as an area of Natural Heritage
of Humanity by UNESCO and can be explored in a
multitude of ways. Hiking routes and lookout points will
provide travellers with direct access to the scenery, flora
and fauna, but for those who want to feel the rush of the
waters, rafting and abseiling are options.

Scale the mountains of Serra dos Orgãos
Located in the mountainous region of Rio de Janeiro,

Serra dos Orgãos National Park expands through the towns
of Guapimirim, Mage, Petropolis and Teresopolis and gets
its name from the resemblance of its peaks to the tubes of
a church organ. With its rocky cliff tops and waterfalls,
such as Véu da Noiva, the park provides a perfect spot for
mountain sports such as climbing and rappelling and is
home to some of the best rock climbs in the world, such 
as Dedo de Deus. It has some of the best hiking trails in
the country, with more than 200km of paths for all levels 
of hiking ability.

Dive the waters of Fernando de Noronha
Brazil’s natural wonders are not just restricted to land as

travellers can dive, snorkel and discover the marine life or
participate in autonomous and wreck-diving in Fernando de
Noronha, Pernambuco. When wreck-diving in the
archipelago, travellers can find one of the best-preserved
wrecks in the country, the Corveta Ipiranga, or opt to
explore the Greek ship Eleane Stathatos. The Fernando de
Noronha islands offer visitors clear blue waters and golden
sands, and are a perfect place to relax after a day of
underwater exploring. Other activities available include
boat rides and observing dolphins. 

Take a stroll through Tijuca
For something a bit more sedate, Tijuca National Park is

found in the centre of Rio de Janeiro and covers 3,200
hectares of forest. It started as a huge area of forest land,
and it has been gradually transformed into an area of
public leisure, complete with works of art, restaurants and
other services. The park is divided into sectors. A great
starting point to recommend is the Visitor Centre located in
Sector A (Forest), where new trail groups are organised.
The main lookout points are located in Sector B (Serra da
Carioca), such as the Chinese View, while Sector C (Pedra
da Gávea/Pedra Bonita) is the best choice for more
adventurous types.
For more destination information go to www.visitbrasil.com
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Your story begins in Quito with new digital platform
AS PART of a new tourism initiative to position Quito as a ‘Smart’ destination, Quito
Turismo introduced a digital platform designed to provide visitors and agents with detailed
information about its main tourism attractions and must-see routes in the city.

In recent years, the capital of Ecuador has been working to promote its major selling
points among the travel trade, and to increase awareness among consumers. Its
geographical location on the equator gives Quito some advantages over other cities, such
as its year-round, spring-like climate and rich cultural history – this year, Quito celebrates
the 40th anniversary of being declared a site of UNESCO World Cultural Heritage. In 1978,
it was the first South American city to receive this honour.

The destination has been educating agents on how to effectively sell its ‘Urban Routes’,
such as those which showcase the neighbourhoods of Quito with the chance to interact with
locals; and ‘Rural Routes’ such as birdwatching in the Cloud Forest. A combination of the two
can also be sold, giving holidaymakers the chance to explore Quito’s urban environment and
engage directly with its nature in the same day, for more flexible itineraries.

Encouraging holidaymakers to tour, feel, taste and experience the city, the tourism
board has released a new promotional video emphasising the message that ‘Your story
begins in Quito’, as well as an offline app with interactive information that visitors can use
on their adventures within the destination.
To view the video go to www.youtube.com/watch?v=7uRuE6cI38M or for more destination
details visit www.quito.com.ec
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From London to Rio:
Norwegian launches new
low-fare route to Brazil
NORWEGIAN HAS launched
the UK’s first low-fare
flights to Brazil with a new
direct route from London
to Rio de Janeiro.
From March 31, 2019,

the long-haul airline will
introduce a new service to
Rio de Janeiro–Galeão
International Airport from
Gatwick Airport. Four
weekly flights will operate
on Monday, Wednesday,
Friday and Sunday using
Boeing 787-9 Dreamliner
aircraft with up to 344
seats in economy and
Premium cabin classes.
Fares start from £239.90
one way in economy and
£549.90 one way in
Premium.
Bjorn Kjos, chief

executive officer of the
airline, said: “We’re
building on our expansive
global network by
launching the UK’s most
affordable flights to Brazil
and making South America
available to even more
consumers. Our new Rio de
Janeiro route breaks the
monopoly on direct flights
between the UK and Brazil
as we’re committed to
lowering fares and making
travel more affordable for
all holidaymakers and
business travellers. Brazil
is a fantastic addition to
our global network and we
look forward to welcoming
customers on board.”
His Excellency Fred

Arruda, the Ambassador of
Brazil to the United
Kingdom, added :”The new
direct flight from London
to Rio de Janeiro by
Norwegian is excellent
news for connectivity
between Brazil and the
United Kingdom. It will
certainly increase the flow
of tourists, allowing more
British people to enjoy the
beauties of Brazil."
Go to
www.norwegian.com/uk
for more details.

PERU HAS a lot to look forward to in 2019 –
the country is gaining a reputation as an
adventure tourism destination, and it is
hosting upcoming international sporting
events. including the Half Marathon Des
Sables, the Dakar Rally and the Pan
American Games 2019. Meanwhile, the
capital, Lima is seeing significant hotel
investment; and Lonely Planet named
Northern Peru as a must-visit destination in
its Best in Travel list.

Northern Peru has seen increased
attention in recent years due to the
government’s commitment to promote
tourism to lesser-known areas. 

The launch of new domestic flight routes
to cities in the north, such as Jaen and

Trujillo, have increased accessibility and
therefore opened up the region to tourism.
One of its main attractions is the pre-Inca
city of Kuelap Fortress, which was built at
an altitude of 3,000m between the 6th and
16th centuries by the Chachapoyas people.
Rediscovered in 1843, and declared a
cultural heritage site in 2003, Kuelap is
known to be the largest stone structure in
South America. The ruins of Kuelap became
more accessible in 2017 with the opening of
a £18.5million cable car which takes just 20
minutes to reach the archaeological site
and will continue to increase tourist
numbers significantly in the years to come. 
For more destination information, visit
www.peru.travel

All eyes on Northern Peru
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CLIENTS CAN explore the lands of Fire and ice with
Great Rail Journeys’ ‘Northern England, the Scottish
Isles & Iceland’ tour.

Departing on June 3, 2019 this 19-day tour starts from
£2,725 per person. Guests will experience some of the
most remote destinations in Britain, uncover the culture
and nature of Iceland and discover the north of England.
The itinerary includes the Settle-Carlisle line, a visit to
Bamburgh Castle, Reykjavik, Akureyri, Isafjorour and a
13-night cruise aboard CMV Magellan.

Julian Appleyard, commercial director for the company,
said: “Iceland is one of my favourite countries to visit.
Despite its small size, there's plenty to see and do and this
tour gives a great insight to Iceland, as well as some
remote islands. There's plenty of wildlife to be discovered,
and some incredible scenery, with mountains, basalt crags
and majestic fjords. It is a truly remarkable country.”
Visit greatrail.com or call 01904-521936 for more details.

iceland

Great Rail Journeys takes in the land of Fire & Ice during 19-day tour

Be inspired to take the Icelandic Pledge for responsible & sustainable travel
ICELAND IS encouraging responsible travel behaviour by inspiring visitors to the country to take part in ‘The Icelandic Pledge’.

As a nation renowned for its natural beauty and its commitment to sustainability, The Icelandic Pledge from
Inspired by Iceland is an important step in spreading the country’s values to those visiting the destination and
invites them to carry these back to their respective nations.

The initiative – the first of its kind to be introduced by a country - has enjoyed success with more than 30,000
visitors from over 100 countries already signed up. The installation of a ‘Pledge Button’ at Keflavik Airport further
invites arriving visitors to press and commit to acting in a responsible manner during their stay.

Inga Hlín Pálsdóttir, director at Visit Iceland, said: “With this initiative, we are trying to positively influence the
behaviour of visitors to our beloved country, as well as their understanding of the importance of sustainability and
responsible tourism in Iceland. The initiative, led by Inspired by Iceland, is a very positive addition, and has seen
early success. It is a pleasure to see that it is continued.”

The Icelandic Pledge covers six core aspects that promote responsible travel behaviour: respect for nature;
explore new places, but leave them as you found them; avoid driving or parking off the road; respect nature when
taking photos; don‘t camp outside of designated areas; and always be prepared for the varying Icelandic weather.
To find out more about the initiative visit or to take the pledge yourself go to
www.inspiredbyiceland.com/icelandicpledge/
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EXPLORE HAS introduced a new voyage
taking in Iceland, Jan Mayan and Spitsbergen.

As the land of fire and ice, Iceland makes
for a great destination for intrepid clients in
search of the unique and unexpected.
During their journey travellers will visit
Stykkisholmur's landscape of lava and rock
formations, glaciers, volcanic activity and
hot and cold springs in the west of Iceland.
They will see the remote island of Flatey,
sail around the tip of the Látrabjarg
peninsula where it is possible to see the
Bjargtangar lighthouse (Europe's
westernmost point) and visit the great
eastern nature reserves.

In line with this theme of discovery and the

power of nature, travellers will journey aboard
expedition ship, the M/S Spitsbergen, to also
see volcanic Jan Mayen rising from the mid-
Atlantic ridge - snow-capped and surrounded
by oceans full of life - and Svalbard, home to
the mighty polar bear. Expedition guides
provide informative lectures on Arctic history
and wildlife throughout.

The 12-day ‘Iceland, Jan Mayan and
Spitsbergen’ trip departs July 1-12, 2019
and costs from £4,138 per person. The price
includes flights, transfers, 11-nights’
accommodation on board M/S Spitsbergen,
all meals, and services of an Explore leader.
Go to www.explore.co.uk or call 01252-
883 623 to find out more.

Shearings adds 
‘Iconic Iceland’ tour 
SHEARINGS HOLIDAYS
has added a new eight-
day ‘Iconic Iceland’ to 
its second edition 
Europe brochure.
This Explore and Tour

itinerary is available on
selected dates between
May and September 2019
and offers the chance to
discover the unique and
natural wonders of the
country plus spend time
in Reykjavik.
Highlights of the tour

include: a visit to the Blue
Lagoon; a dip in a
geothermal stream in the
Landmannalaugar
Highlands; a Golden
Circle tour seeing the
Strokkur geyser, Gulfoss
waterfall and Pingvellir
National Park; a trip to
the Westman Islands; a
glacial hike at
Vaknajokull, Europe’s
second largest national
park and home to
Europe’s largest glacier;
a lagoon cruise; a stroll
on the black sand
beaches; and a city tour 
of Reykjavik.
Prices start from

£2,249 per person based
on two sharing to include
flights, seven night’s 
bed-and-breakfast
accommodation, transfers
and all touring 
itinerary excursions.
Visit
www.shearingsagent.com
for more details.
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New jaunts from Jet2 with extra departures from local airports
EARLIER THIS year Jet2.com and Jet2CityBreaks announced the introduction of two new dedicated trips to Iceland
from Leeds Bradford Airport and Newcastle Airport, now providing travellers with a programme of 12 dedicated trips.

Customers can choose from either a three-night midweek or a four-night weekend trip from five of the operator’s
UK bases - Birmingham, Glasgow, Leeds Bradford, Manchester and Newcastle - meaning travel agents can offer
their clients within each of these catchment areas plenty of opportunities to experience this sought after destination.

Customers can opt for flight-only or package holiday options, with flight-only deals starting from £129 return
and package options with Jet2CityBreaks starting from £499, securable with a low deposit of £60 per person.

Package breaks include a guided Northern Lights tour, flights with Jet2.com including 22kg hold luggage, transfers
to and from the airport, and a choice of three- and four-star hotels in central Reykjavik from which holidaymakers can
explore. In addition, excursions to the Golden Circle and Blue Lagoon are also available to purchase.
For more information agents can visit trade.jet2holidays.com

Explore discovers the power of nature on Icelandic voyage
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Still time for clients to visit Iceland
with Super Break
SUPER BREAK still has availability for customers who
want to visit Akureyri in North Iceland this winter.

With a host of winter activities to enjoy and the
chance to search for the Northern Lights, packages
can still be booked that include direct flights from a
wide range of regional airports between now and
March 2019.

A variety of different packages are available which
include direct flights, 20kg hold luggage and 5kg hand
luggage, resort transfers, three- or four-nights’
accommodation and two excursions worth £200 per
person. Prices start from £699 per person for a three-
night break and from £749 for a four-night break.

The operator’s popular ‘Incredible Iceland’ breaks
offer the chance for holidaymakers to explore the
surrounding volcanic landscape, geothermal pools and
roaring waterfalls with excursions including a ‘Search
for the Northern Lights’ and ‘Lake Myvatn – Land of
Fire & Ice’ tours.

In addition, to ensure agents have as much choice
as possible to suit all types of customer, the operator
also offers a self-drive option, a luxury option and a
wilderness break for nature lovers. Prices are from
£999 per person for a three-night self-drive break.
For more information call 01904-436000 or visit
www.superbreak.com/agents

‘NORTH ICELAND – Mývatn Birds & Puffins in the Arctic
Circle’ is a new two base trip from Wild Photography
Holidays, dedicated to photographing the birds of North

Iceland. The tour has a focus on the puffins and sea
birds of Grímsey Island and is timed when the country’s
birdlife is at its most active.

After arrival in Akureyri, guests will transfer to
Grímsey Island, their base for three nights. This is
perhaps Iceland’s most famous location for
photographing the Atlantic Puffin, and guests will learn
tips and tricks from the tour’s expert leaders on how
best to capture their character on camera. Other
species to spot and snap include the Razorbill, 
Kittiwake and Fulmar.

The holiday’s second base are cottages set on the
shores of Lake Mývatn, Iceland’s fourth largest lake. It is
here that in May migrant bird species arrive and is
where there are more species of duck to be found than
anywhere else on earth. Among the scenic backdrop of
spluttering mud pots, unusual lava formations, steaming
fumaroles and volcanic craters is a paradise for bird
watchers. Keen-eyed photographers can expect to snap
both Harlequin and Barrow’s Goldeneye ducks and 
many more.  

Tour prices start from £3,300 per person including
nine nights’ full-board accommodation, airport and on
island transfers and photography tuition. Flights to
Iceland are extra. The group size will be for ten and
departs on May 26, 2019.
Go to wildphotographyholidays.com or call 01630-647828
for more information.

Birds of feather flock together on Wild Photography Holidays’ North Iceland tour
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We asked our staff the following question this week:

The thing I am most looking forward to during the Christmas Holidays is…?

Crossword:
Across: 1. CHRISTMAS, 6. RABAT, 8. MALTA, 9. NATIVITY, 
12. PENNINES, 16. HAVEN, 18. SLADE, 19. STOCKINGS. 
Down: 1. CAROLS, 2. ROBIN, 3. MGM, 4. SPLIT, 5. UTAH, 7. TITAN,
10. VENUS, 11. HAVERS, 13. ELVES, 14. SPAIN, 15. THAI, 17. NBO. 

Highlighted Word: CANNES

Where Am I?: Tallinn Town Hall, Estonia

puzzlesolutions

020 7834 6661

COLLETTE HAS put together a new tour combining the highlights of Greenland &
Iceland along with a five-night voyage aboard the MV Ocean Atlantic. Arriving
and departing from Reykjavik, the nine-day ‘Greenland & Iceland: A Nordic-
Inspired Voyage’ offers holidaymakers the chance to experience the scenic
Golden Circle, traditional Icelandic cuisine at a popular Reykjavik restaurant
and a soak in the mineral rich geothermal waters of the Blue Lagoon. They can
also discover the unique traditions of Greenland’s native Inuit during a visit to a
remote fishing village, partake in a traditional Greenlandic kaffemik ceremony
and marvel at the UNESCO listed Ilulissat Icefjord. Visit www.gocollette.com
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