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FOLLOWING IN the footsteps 
of the parents from nineties 
classic Home Alone, it seems 
some not all parents are 
excited about the prospect of 
a family holiday (Young 
Kevin McAllister, Macauley 
Culkin’s Home Alone 
character, would not 
approve...). Nearly half of 
parents (48%) admit to 
wanting a kid-free holiday, 
according to a report by 
customer experience 
company Qualtrics.  

The report, which 
surveyed 1,000 adults across 
Great Britain, asked 
participants about their last 
trip abroad to understand 
what matters most to 
prospective holidaymakers in 
the UK. While the 48% figure 
seems like a high number, 

this statistic may be 
explained by the intentions 
behind people’s bookings.  

According to the report, 
while 21% of people headed 
abroad to visit a dream 
destination, and 28%  
jumped on a flight because 
they found a cheap deal, 
two-fifths of holidaymakers 
(41%) opted to take a trip in 
an attempt to cheer 
themselves up. 

On the other hand, while 
almost half of parents are 
eager to travel without their 
kids, 87% of parents with 
children over the age of 18 
want to go on holiday with 
their grown-up offspring. 

“There’s no denying family 
holidays can be stressful, but 
travel companies can do a 
lot to alleviate that stress and 

provide a great experience 
for both parents and their 
kids,” said Katy Collins, travel 
enterprise account executive 
as Qualtrics. 

“Our research shows that 
even minor things, like 
giving out free coffees at an 
airport boarding gate, can 
make a major difference to 
the passenger experience. 
With more data available 
than ever before, holiday 
companies are in a great 
position to work out what 
those minor tweaks are and 
to make sure that family 
holidays aren’t a headache 
for parents.” 

This report comes after 
last year’s research from 
ABTA estimated 60% of Brits 
left the UK and travelled 
abroad for a holiday.
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HOME ALONE?
The family holiday market is certainly a great source of revenue 
for many travel agents, but research indicates that a growing 
number of parents are interested in leaving the kids at home.

Almost half of parents would like to head away on holidays without their kids.
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EXPLORE HAS seen a fourfold 
increase in passenger numbers on 
its five-day ‘Discover Chernobyl’ 
short break since the TV series 
made its debut last month. 

Explore began offering trips to 
Chernobyl in 2016 with a specialist 
short break. Following the success 
of this first foray into the area, 
Explore launched its ‘Discover 
Chernobyl’ short break in 2017. 
Since then, ‘Discover Chernobyl’ 
has been Explore’s fastest selling 
trip and the operator increased the 
number of departures for 2018 by 
50% and then again by a further 
23% for 2019. 

The ‘Discover Chernobyl’ short 
break includes two days exploring 
inside the Exclusion Zone, which 
includes the town of Pripyat, the 
Red Forest, Chernobyl Docks and 
the ‘New Safe Confinement’ 
structure shell around Reactor 4, 
which experienced a catastrophic 
meltdown in 1986. 

Explore’s manging director Joe 
Ponte said that taking a small-
group tour with an expert guide is 
the safest way to explore the 
Exclusion Zone.

An Independence Day extravaganza in Philadelphia Rise in passengers to 
Chernobyl following 
hit TV seriesKNOWN AS the ‘birthplace 

of America’, Philadelphia is 
set to host a range of 
patriotic parties in order to 
celebrate the state’s 
imperative role in US history. 

One of the most important 
dates in any American’s 
calendars, Philadelphia is 
marking Independence Day 
with a series of educational 
and eccentric festivities. 

In true celebration of the 
American dream, the state 
will host a traditional 
Independence Day Parade, in 
which spectators are 
encouraged to whip out their 
red, white and blue clothes 
as they cheer for 
performance groups and 
floats. The parade wraps up 
in front of Independence 
Hall, where the US 
constitution was signed by 
the founding fathers more 
than 200 years ago. 

Taking place on Benjamin 
Franklin Parkway, the July 4 
festivities conclude with a 
good ol’ American block 
party. In a fitting tribute, 
Independence Day in The 
City of Brotherly Love will be 
marked with an impressive 
firework display and a free 
concert at the steps of the 
Philadelphia Museum of Art. 

In keeping with the theme of 
Philly patriotism, at the end of 

August, Benjamin Franklin 
Parkway will be the scene of 
the Made in America Festival. 
Produced by Jay-Z’s Roc 
Nation, the event’s lineup 
includes Cardi B, Jorja Smith 

and James Blake, with a 
proportion of proceeds going 
to local charities. 
 
For more information, visit 
www.discoverPHL.com   

July 4 comes to an end with a dramatic firework display.

BASED ON the hit TV show, inquisitive minds can 
put their puzzle-solving skills to the test with The 
Crystal Maze Live in London. 

Lasting approximately 75 minutes, the 
experience sees teams of up to eight people 
move through the maze’s nineties-inspired 
Medieval, Aztec, Industrial and Futuristic 
adventure zones, winning as many crystals as 
possible in favour of more time in the legendary 
dome. Once enclosed in the dome, the goal is to 
catch enough golden tickets to land a spot on the 
coveted leader board. 
For more information or to book visit https://the-
crystal-maze.com

Getting crazed in The Crystal Maze
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THE REGION de Murcia airport in Corvera is eager to break the  
one million passenger barrier, spurred on with the launch of a series 
of European flight routes opening in the region. As well as regular 
flights already operating from Gatwick, Luton, Glasgow Prestwick, 
Bournemouth, Nottingham, Bristol and Manchester, Region de Murcia 
airport now operates a Ryanair flight from Stansted, as well as a Jet2 
service from Leeds-Bradford and Manchester. 

The UK continues to be the strongest market for Murcia with 
more than 400,000 visitors last year (around 41% of the total 
number of tourists coming to the region annually).

Murcia welcomes British tourists with new flights

ROYAL CARIBBEAN’S latest ship, 
Spectrum of the Seas, has arrived 
at its new home in China after 
completing a 46-night Global 
Odyssey tour across 17 cities. 

The first Quantum Ultra Class 
ship sailed into Wusongkou 
International Cruise Terminal in 
Shanghai, where it was honoured 
with a naming ceremony. 

Custom-built for the Chinese 
market, Spectrum of the Seas 
features a range of cutting-edge 
experiences, including the cruise 
line’s first private enclave for 
state guests, as well as features 
never before seen on a ship of 
this size. 

The cruise ship features an 
exclusive suite club, which 
boasts its own restaurant and 
lunge, as well as a private 
balcony with sweeping views of 
the sea, and a personal concierge 
service. Spectrum is also home 
to three shows – The Silk Road, 
The Effectors and Showgirl! Past. 
Present. Future. – all of which 
have been developed in-house by 
Royal Caribbean. 
For more information email 
RoyalCaribbean@goodrelations.
co.uk  

Keeping it eco-friendly with Make Holidays Greener

Turkish delights have been upgraded by Exsus

Spectrum of the 
Seas makes its 
Chinese debut

ON A mission to encourage 
holidaymakers to create a 
more eco-friendly travel 
industry, Make Holidays 
Greener (MHG) has launched 
a ‘Reduce, Reuse and 
Recycle’ campaign. 

The company, which is run 
by ABTA, hopes to tackle the 
issue of waste management 
in order to create beter 
places for locals to live, as 
well as more pleasant places 
for tourists to visit.  

To hammer the point 
home, MHG has developed 
an infographic offering tips 
travellers can consider 
before and during their 
holiday, as well as when they 
get back home. 

“Whether it’s lending out 
holiday guides or inflatables 
to others at the end of a trip 
or carrying reusable water 
bottles and bags, there are a 
number of ways 

holidaymakers can make a 
real difference and our 
campaign provides the 
guidance they need to help 
their chosen destination 
continue to be enjoyed by 
future generations,” said 
Nikki White, director of 
destinations and 
sustainability for ABTA.  

“Travel companies are also 
encouraged to make their 
customers aware of the 

campaign and may even 
consider creating their own 
activity, such as organising a 
clean-up operation for staff 
and customers to keep 
beaches, parks or 
neighbourhoods clean,” 
White continued. 

This follows on from the 
company’s ‘Say no to 
plastic’ campaign, which ran 
last year to address plastic’s 
role in the travel industry. 

IN RESPONSE to increased interest in Turkish 
holidays, and following on from an 
educational trip in April, luxury tailor-made 
tour operator Exsus Travel has released new 
itineraries and experiences.  

New to Exsus is a bespoke trip taking in the 
history and nightlife of Istanbul, the 
landscapes of Cappadocia and the beaches of 
the Bodrum Peninsula, including a private 
cruise on the Bosphorus, a hot air balloon 
ride over Cappadocia and a stay at Six Senses 
Kaplankaya, overlooking the Aegean.  

Optional experiences include riding horses 
in Cappadocia. This trip starts from £3,860pp 
based on 10 nights with two people sharing, 
including flights, accommodation, some 
experiences and private transfers. 

For families, Exsus is offering a sailing 
holiday, exploring Bodrum and the Turquoise 
Coast on a luxury gulet. This 10-night trip 
starts from £10,380 for a family of two adults 
and two children under 12, including flights, 
accommodation on a bed and breakfast basis, 
some experiences and private transfers. 

The campaign hopes to lessen the impact of waste on the tourism industry.
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Calpe-bound for Jet2’s VIP conference
JET2HOLIDAYS HAS 
announced the details of its 
fifth annual VIP conference for 
independent travel agency 
partners, with singer Peter 
Andre accompanying top 
performing agents. 

It will be brand’s biggest-
ever conference and will be 
held at the AR Diamante 
Beach & Spa in Calpe, Costa 
Blanca with this year’s theme 
announced as: ‘La Gran 
Reunion’ (The Big Reunion). 

It will be attended by more 
than 300 independent travel 
agency partners and 
delegates. Senior figures from 
the tour operator will 
showcase plans to further 
strengthen its partnership 
with agents. The conference 
will take place from Monday 
November 25 to Thursday 
November 28. 

All the details were 
revealed by Jet2holidays’ 
head of trade, Alan Cross, at a 
launch event for agency 
partners in Manchester. He 
said: “Since we last came 
together for our annual VIP 
conference, our partnership 

approach to working with 
independent travel agents has 
gone from strength to 
strength and we remain 
absolutely committed to 
supporting them. We have 
grown our trade team to 20, 
launched new destinations, 
and invested continually in 
our partnership to success 
strategy, giving our agency 
partners more opportunity to 
grow their businesses. 

“This year’s conference will 
celebrate these successes, 
but more importantly it will 
give us the opportunity to 
come together and examine 

the mutually beneficial 
partnership opportunities that 
Jet2holidays offers. With 
Peter Andre joining us at the 
AR Diamante Beach & Spa, 
this promises to be our most 
productive and most star-
studded conference to date.” 

For the second year, there 
will be one single extended 
conference, with top 
performing agents coming 
together to learn how they 
can work to promote and sell 
package holidays and drive 
business growth.  
For more information go to 
https://trade.jet2holidays.com

Alan Cross, head of trade for Jet2holidays, speaking at the launch event.

PREMIER HOLIDAYS has launched an agent-based campaign showcasing 
Abu Dhabi as a prime UAE holiday destination.  

Through the campaign, agents can book offers to the region until the 
end of June with savings of up to £681 per person.  

Among the deals is a four-night stay on Yas Island, starting from £669 
per person; and the speed-centric Abu Dhabi F1 package from £1,099 per 
person, including four-nights accommodation, flights, airport transfers,  
F1 hill tickets and access to the exclusive after-race party. 

Clients can experience a stayover in the city via Premier Holiday’s  
12-night South Africa and Abu Dhabi trip, from £2,249 per person. 

Hoping to highlight Abu Dhabi’s role as a tourism hotspot in the Middle 
East, the campaign includes a destination blog, bringing to light reasons 
why clients should visit the commerce capital. 

Agents will earn shopping vouchers worth between £25-150 for every 
booking they make to the region. 
For more information visit www.trade.premierholidays.co.uk or contact 
one of Premier Holidays’ expert Reservations team on 08444 937 444.

Premier entices agents with Abu Dhabi campaign
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A TOTAL of 16 new hotels across 
the Maldives, Mauritius, Sri 
Lanka, Seychelles and Arabia 
have been added to Kuoni’s 
Indian Ocean collection for 2020.  

In the Seychelles, Kuoni has 
added three new resorts as 
demand grows. Bookings are up 
for 2019, with the ease of the 
direct British Airways flight 
having a positive impact on the 
destination’s tourism.  

As well as new hotels and 
resorts, there is a strong focus 
on Kuoni’s seven exclusive 
properties in the Maldives.  

Sheena Paton, senior product 
and purchasing manager said: 
“Our collection of resorts, 
exclusive to Kuoni in the UK, 
ranges from great value rustic 
islands to barefoot luxury with 
extensive inclusions. They each 
offer excellence in their class of 
product, supported by 
outstanding customer feedback 
and high levels of repeat stays.”  

Kuoni’s programme includes 
more than 150 properties in 
eight countries across the Indian 
Ocean and Arabia regions.  
Visit www.kuoni.co.uk

EUROSTAR IS now running three direct 
daily services from London to 
Amsterdam. To celebate the additional 
service and draw visitors to the Dutch 
capital to see Van Gogh’s sunflower 
exhibition, Eurostar has unveiled a 
specially commissioned gown made of 
fresh sunflowers, a homage to the 
artist’s most famous painting. 

Since launching in April last year, 
more than 300,000 passengers have 
travelled on Eurostar’s route from 
London to Rotterdam and Amsterdam.  
Fares start at £35 one-way, with journey 
times from just over three hours to 
Rotterdam and three hours and 52 
minutes to Amsterdam. 

New route makes it easy to 
(Van) Gogh to Amsterdam

Top tips for taking a bite out of the USA Kuoni adds new  
Indian Ocean  
resorts for 2020

VISIT THE USA has launched 
a campaign to encourage 
visitors to the States to 
experience a range of 
culinary offerings. 

On Florida’s east coast, St. 
Pete/Clearwater is the new 
go-to beach destination, with 
excellent restaurants, 
including the Michelin-starred 
FarmTable and Postcard Inn 
for a more relaxed vibe. 

For cities that are 
emerging as foodie 
destinations, the tourist 
board recommends Tuscon, 
Arizona, for sustainable, 
organic cuisines and cool 
cocktail bars; Charlotte, 
North Carolina, which is 
making its name with 
restaurants serving diverse 
fusion cuisine; and 
Sacramento, the Californian 
capital, for its growing 
number of restaurants 
opened by young, innovative 
chefs who have been drawn 
to the city because of its 
lower rents compared to 
other locations. 

Outside of New York City, 
Visit The USA recommends 
travellers venture 350 miles 

north-west of the Big Apple 
to Rochester, where the 
signature dish is the Garbage 
Plate. More delicious than 
the name suggests, this was 
conceived in 1918 and 
consists of fried potatoes, 
hot dogs, chilli, baked beans, 
onions and mustard.  

For a more eclectic dining 
treat in Rochester, the tourist 
board recommends 
Ethiopian cuisine at 
Abyssinia restaurant or a 
Dominican-American fusion 
meal at Mamajuana.  
For more ideas, go to 
www.VisitTheUSA.co.uk   

Postcard Inn is a new beachside restaurant on Florida’s east coast.
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The hotel that happened by Magic

THE GARDALAND Magic 
Hotel has been inaugurated 
and is open for business. 
Located in Verona, it is a four-
star property with 128 
individually themed rooms 
and an exterior design, 
complete with giant wizard’s 
hat, which makes it clear 
from the outset that this is a 
venture aimed squarely at the 
family market.  

It is the third themed hotel 
for the Gardaland group and 
it is located inside the 
group’s popular amusement 
park. All rooms are divided 
into two areas, one with a 
double bed and one with two 
single beds, to cater to 
family groups. 

“Planning a hotel inside an 
amusement park is a very 
different task compared to 
getting a traditional one 

built,” said Edward Neville, 
head of the team in charge 
of creativity and planning. 
“The hospitality solutions of 
an amusement park must be 
able to lead guests into a 
wholly different world – 

stimulating their imagination 
– all the while supplying 
them with services and 
standards which have come 
to be expected when dealing 
with a first-rate hotel.” 
Visit www.gardaland.it 

The Gardaland Magic Hotel’s 
eye-catching exterior.

THE SENEGALESE economy is 
predicted to grow 
significantly in the wake of a 
large oil and gas discovery off 
the north-west African 
country’s coast and, as a 
result, boosting tourism has 
become part of the 
government’s wider plan for 
development and job creation. 

With this in mind, local 
authorities in the picturesque 
coastal region of Pointe 
Sarène are keen to encourage 
the development of 
sustainable, high-quality 
accommodation. The RIU 
Hotels & Resorts chain has 
announced the purchase of a 
a 25-hectare site in the Pointe 
Sarène area. The planned 
investment amounts to 150 
million euros, which includes 
the purchase of the site and 
the development of the future 
hotels in the destination.  

The size of the site will 
allow two properties to be 
built, and it is being 
purchased within the 
framework of the chain’s 
partnership with SAPCO 
(Society for the Development 
and Promotion of the Senegal 
Coast and Tourist Zone). The 
project is in the draft planning 
stage and due to launch in 
November. RIU’s project in 
Senegal will consist of two 
phases: in the first, a hotel in 
the Classic range will open, 
with around 500 rooms; and 
in the second, the chain aims 
to build a hotel in the RIU 
Palace range, with capacity 
for 800 guests. 

Additionally, the 
Senegalese government has 
finalised plans to build Blaise-
Diagne airport, 35km from the 
RIU site and is improving 
roads in the area to increase 
the appeal for tourists.     

Setting the scene for 
Senegal as an  
emerging tourist 
destination for Africa 
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Discounted deals to be done on package holidays

AVERAGE DISCOUNTS on package holidays are 
on the rise across multiple destinations in 2019, 
compared to savings offered by operators last 
year. This is according to research conducted by 
online travel agent, Holiday Hypermarket, with 
UK booking data from April 1 until May 19 this 
year analysed and compared with 2018 figures. 

Montenegro (pictured above) is offering 
discounts that are 59% higher than last year, and 
the discounts for ten popular destinations have 
risen, on average, by 15% or more. 

For Tunisia, the average saving was 43% 
more than last year, and Bulgaria saw 
discounts grow by 34%.  

All ten destinations analysed recorded an 
increase in the size of offers available with 
Turkey, in tenth place, offering average 
discounts that are 17% higher than last year. 

Other results include 29% growth in 
discounts for Spain and her islands, 26% for 
Egypt, 23% for Croatia, 22% for Portugal, 21% 
for Greece and 19% for Cyprus.  
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LONDON CALLING... Super Break hosted 30 agents from TUI Manchester 
North on a London fam trip. The group experienced London Dungeon, 

saw Aladdin at the Prince Edward Theatre, stayed at the Royal National 
Hotel, took a Thames river cruise and went to the Tower of London. 

AGENT TECH

AGENT INCENTIVES

● TRAVEL 2 IS offering agents the chance to win one of seven places on 
the Princess Cruises and Qantas November fam trip to Australia. A 
qualifying booking is a Cruise Plus by Travel 2 booking which includes 
return flights with Qantas and a Princess Cruises package with a 
minimum of four night duration, and a £300 deposit, made up to July 
31. Qualifying bookings will be automatically included in the draw, 
and winners selected at random. Go to www.travel2.com for details. 

 
● AGENTS CAN win a Retro Sweet Hamper if they take part in Super 

Break’s #SuperBingo incentive this month. Agents need to promote 
or book all four of the following products: a two night London rail 
break from the June rail sale promotion; a '& Juliet' theatre break in 
London or Manchester; a Royal Edinburgh Military Tattoo package 
and any Lake District offer. Once all four have been booked or 
promoted agents should email booking references, screen grabs or 
photos to sales@superbreak.com by June 30.

FOR ALL COMPETITIONS 
ON THE SITE VISIT 

travelbulletin.co.uk/competitions

COMPETITIONS!

Win an Amazon Echo & a signed 
astronaut picture with  
Kennedy Space Center.

Pick up a £100 Love2Shop voucher 
with Air Mauritius.

Win a Michael Kors designer 
watch with Macerich Shopping 

Centers & Fashion Outlets.

FUNWAY HOLIDAYS has launched a WhatsApp 
communications initiative to ensure travel 

agents are sent Funway Holidays new ‘Crazy 
Deals’ directly to their phone. To sign up, 

agents need to email marketing@funway.co.uk  
with their name, agency, ABTA number, mobile 

number and regional preference, such as 
London, Manchester, Scotland, or all preferred 

departure airports. They will then be sent a 
message with the next steps to receiving info 

direct to their phone. Agents can opt out of the 
these messages at any time by messaging 

Funway Holidays number with the message 
'OPT-OUT' or by emailing 'OPT-OUT' to 

marketing@funway.co.uk. 
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DISCOVER MADEIRA is promoting the Portuguese island 
as a golfing destination, partly in light of an increase in the 
number of visitors heading to the courses during the first 
four months of this year. Palheiro Golf reported a 9.45% 
rise in visitors on the same period last year, while Santo 
da Serra has experienced an 8.4% increase.  

Tourism officials believe the archipelago's mild climate – 
which makes Madeira an ideal all-year-round destination – 
and short-haul journey time from European airports are 
attracting golfers who might previously have travelled further 
afield for a holiday on the greens. 

Visitor numbers to the island are up overall, but only 
slightly, whereas the number of golf rounds has increased 
significantly. Also on the up is Madeira's overall tourism 
revenue, which showed almost 2% growth in 2018. 

A spokesman for Discover Madeira said: "This is good 
news for the tourism sector on Madeira and is something we 
will be looking to build upon in 2019. We are particularly 
encouraged by the number of new visitors coming to the 
archipelago to play golf on our three excellent courses. 
Madeira is an ideal year-round golf destination and, it would 
appear, people are beginning to appreciate that." 

The par-72, 6,656-yard (6,086m) course at Palheiro 
Golf – designed by Robinson – is situated within the 
Palheiro Estate, which is more than 200 years old.  
At nearly 1,640ft above sea level, golfers can enjoy 
dramatic views of Madeira's mountainous skyline and 
the ocean, as well as the island's capital, Funchal, which 
is 10 minutes away. 

The original course at Santo da Serra, dating from 1937, 
was redesigned in 1991 by Robert Trent Jones Snr, who 
created a 27-hole complex. The third and fourth holes of the 
Machico course are regarded as the signature holes, sitting 
atop cliffs more than 2,200ft above sea level, providing 
views of the bay of Machico, where Portuguese navigators 
first landed in 1419. 

The 27-hole, Seve Ballesteros-designed Porto Santo Golf 
is a short plane hop or ferry ride away from Madeira, 
located on an island which is known for its sandy beach. 
The par-72, 7,036-yard (6,434m) course, which opened in 
2004, comprises two distinct nines. The southern route – a 
US-style layout – is dotted with lakes, requiring a long and 
precise game; while the northern route is atop cliffs, near 
Porto Santo beach, which is 11km long. 

Madeira on a drive to tee up golfing holidaymakers keen for a short-haul trip

There goes the bride! Interest in eloping is on the rise
DESTINATION WEDDINGS are tipped to 
increase with a report from Grosvenor 
Casinos revealing that interest in eloping 
has increase 154% since 2017-2018, with 
2019 set to see this trend rise even further. 

Researchers examined online social 
channels, forums and comments via 
Linkfluence to see how many people are 
actively sharing, talking and searching 
for elopement weddings online. 

Last year, September and November 
2018 were the most popular months for 
people talking about their elopements 
which had changed from the previous 
year in which June and July were the 
most popular.  

The report noted that 60% of 
engaged couples now consider eloping 
as a means of saving money, a trend 
which ties in with data revealing that 
the average price of a wedding in the 
UK is now £30,355, according to 
BrideBook.co.uk. 

The report’s “elopement index” found 
US destinations topped the list of 
preferred places to go for a destination 
wedding, with California, Las Vegas, 
Hawaii, New York and Florida making up 
the top five. In 2018, 247,016 couples 
travelled to California to tie the knot. 

Last year in Las Vegas, 672 UK 

couples Instagrammed their Vegas 
elopements. The city sees an average of 
204 weddings per day, which is more 
than some countries, including Austria, 
Greece and Belgium. 

Next on the list were four sand-and-
sea destinations – the Bahamas, 
Seychelles, Fiji and Barbados – followed 
by South Africa and the Canadian 
province of Ontario. 

At number 12 on the list, the UK is 
represented by Gretna Green, the 
famous Scottish border town which 
became a popular elopement 
destination for couples who were not 
able to get married easily under old 
English laws in years gone by. 

Rounding out the top 15 were the 
sunny destinations of British Virgin 
Islands, Cyprus and the Cayman Islands.
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Translating as ‘Devil’s Bridge’ 
the curvature of this arching 
structure was designed as one 
half of a perfect circle, so that 
when the waters are still it 
creates the illusion of a 
complete stone circle. Built in 
the 19th century, it can still be 
viewed in the park today, 
however crossing the aging 
relic is strictly prohibited in 
order to preserve it.

WHERE AM I?

S
U

D
O

K
U

Win a £50 M&S voucher in the  
 Su Doku prize puzzle

Fill in all the squares in the grid so that each row, column and 
each of the 3 x 3 squares contains the digits 1-9. 

Once you have completed the puzzle, simply identify the 
numbers that relate to the letters, A, B, C and D then e-mail 
the solution, with your name, company name, and full postal 
address plus phone and ABTA number if applicable to: 

competition@travelbulletin.co.uk 

Closing date for entries is Thursday, June 20. Solution and 
new puzzle will appear next week. 

The winner for May 31 is  
Laura Beadsworth, Kuoni Travel LTD in Cambridge. 

May 31 Solution: A=4 B=6 C=1 D=2

Fill in the crossword to reveal the mystery location highlighted by the green squares.
Across 
1. Flag carrier of Bahrain, ___ Air (4) 
3. The Great ___ is a major Giza tourist 

attraction (6) 
7. European capital city (6) 
9. IHG brand, Holiday ___ (3) 
10. Popular Costa Dorada tourist destination (5) 
11. Royal Dutch Airlines, initially (3) 
12. The longest river in France (5) 
13. San Francisco International airport code (3) 
14. Often worn at Ascot, sounds like a  

musical (3,3) 
15. German composer who could lull you to 

sleep (6) 
16. Comedian and TV presenter, could be Jimmy 

or Alan (4)

Down 
1. King of the Monsters, recently seen at a 

cinema near you (8) 
2. UK airport (5) 
4. Veterans recently sailed from this harbour 

to commemorate the 75th D-Day 
anniversary (10) 

5. Australian state, initially (3) 
6. This stadium is the Home of England 

Rugby (10) 
8. This high-speed service can take you to 

Disneyland Paris (8) 
13. Apia is the capital (5) 
14. High rocky peak (3)

C
R

O
S

S
W

O
R

D
Solution: 
Across: 1. GULF, 3. SPHINX, 7. WARSAW, 9. INN, 10. SALOU, 11. KLM, 12. LOIRE, 13. SFO, 14. TOP HAT, 15. BRAHMS, 16. CARR.  
Down: 1. GODZILLA, 2. LUTON, 4. PORTSMOUTH, 5. NSW, 6. TWICKENHAM, 8. EUROSTAR, 13. SAMOA, 14. TOR.  
 
Mystery word: LIMA    Where am I? - Rakotzbrücke, Gablenz, Saxony, Germany.

A

B

C

D

S04 TB 1405 2019 Puzzle Bulletin_Layout 1  12/06/2019  10:07  Page 11



Industry  
insight by...

THIS IS not a column about 
Brexit, I swear… Let’s be 
honest − I’m sure everyone 
is sick of hearing about it − 
are we, or aren’t we? Being 
at the front of mind for most 
of us, however, and 
regardless of which side of 
the fence you sit on, there 
has been a real sense of “we 
are in this together” 
throughout the UK over the 
last few months. While 
opinions are varied, in the 
majority, no one disagrees 
that working together at this 
point will be so beneficial. 

It’s something everyone at 
the Global Travel Group can 
appreciate and the focus of 
many of our internal meetings 
this year. There is strength in 
numbers, and this in turn can 
support businesses with 
growth. There’s much to be 
said for the community spirit 
that exists in a membership 
organisations – diverse 
people, all with different life 
stories and experiences, but 
united in their purpose to build 
great businesses and offer 
exceptional services to clients. 

And while you could say 
members are – indirectly, at 
least – in competition, I am 
always amazed by how 
much Global Travel Group 
agents will go out of the way 

to help one another. We 
often hold Global Gatherings 
which are small networking 
events held across the UK 
that see our agents join 
together to upskill on 
destinations and swap 
business knowledge. 

Along with that, we offer 
free training from our 
Business’ Development 
Managers, GNOW (Global 
Network of Women) events 
and our Global Rocks events 
(not forgetting our legendary 

conferences...) where the 
sharing of best practice is 
front and centre. 

Life on the high street can 
certainly be tough and this is 
something that travel 
businesses of all shapes and 
sizes know well. At the 
moment, the spotlight is on 
another major operator – one 
of the UK’s most loved and 
well-respected brands. 
Seeing travel companies 
take a kicking in the press is 
never good, but as an 

industry we are incredibly 
resilient and not 
unaccustomed to dealing 
with challenges. 

Often, businesses and 
individuals emerge from 
adversity in much better 
shape. At Global, we have 
considerable experience in 
helping tour operators hit 
volume target – in fact, I’d 
say we are experts at it. 
Then, of course, our 
members have the flexibility 
and independence to pick 
and choose the best 
products for their clients. 
And while there has to be 
concern for retail staff 
everywhere, I would urge 
any travel agents worried 
about the future to 
remember that jobs for 
knowledgeable consultants 
are certainly available, often 
with stores in the thriving 
independent sector. 

The UN World Tourism 
Organisation (UNWTO) 
reported this week that 
spending by travellers rose 
by $100 billion in 2018. 
There will always be 
challenges to overcome in 
business but these figures 
represent a huge amount of 
growth and therefore 
opportunity for us all to 
maximise and succeed.

Andy Stark, managing director, Global Travel Group, urges agents to work together so 
the industry emerges stronger than ever in challenging times.

There’s much to be said for 
the community spirit that 
exists in a membership 
organisations – diverse 
people, all with different life 
stories and experiences, but 
united in their purpose to 
build great businesses and 
offer exceptional services  
to clients.
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2019 MARKS the inaugural 
Global Pitons Awards, 
introduced by the Saint Lucia 
Tourism Authority (SLTA) to 
recognise the world’s best 
travel agents. 

For the first year, the 
winners are from three main 
markets – the UK, US and 
Canada – and the aim of the 
awards is to honour the top 
producing Saint Lucia 
Experts. The Awards will be 
held during a special trip to 
Saint Lucia from June 20-24 
for the agents who recorded 
the highest number of room 
nights for the island in 2018.  

There are 30 winners in 
total, ten of which are from 
the UK and Ireland, and  
each winner has been invited 
to bring a guest to share in 
their success.  

The awards are run 
through the Saint Lucia 
Expert programme (SLEx) 
which was refined last year 
to more effectively engage 
with trade partners and to 
provide them with the 
information and tools they 
need to better sell the 
destination. Graduates from 
the programme qualify as 
Saint Lucia Experts. 

Continuing to support its 
trade partners, SLTA UK is 
rolling out a series of fam 
trips for agents in 2019.  

There are six trips in total, 
covering themes of 
romance, luxury, adventure 
and diving and each visit will 
take in a range of hotels 
along with island excursions 
and a destination update.  

A grand fam with 40 
agents split into two groups 
is taking place in celebration 
of Saint Lucia’s 40th year of 
independence.  

A ‘Dive & Adventure’ fam 
trip has been scheduled  
for September 23-30 for ten 
agents; a ‘Romance’ fam 
from October 3-10 for  
ten agents; and a ‘Luxury’ 
fam from October 6-11 for 
eight agents. 

These trade initiatives 
come at a time when Saint 
Lucia is seeing its visitor 
figures continue to climb. 
March visitor numbers show 
an increase of 24.8% year-
on-year from the UK, 
totalling almost 25,000 for 

the year to date.  
Patricia Charlery-Leon, 

SLTA’s UK and Ireland 
director, said: “Last year we 
relaunched our training 
portal and fine-tuned our 
content and processes so 
that we could not only attract 
more trade customers but 
also make sure that our 
existing partners received 
timely updates and new 
reasons to sell Saint Lucia. 
The numbers show us that it 
is working. We now have 
great momentum to take us 
through summer, a key time 
for our family holidaymakers. 
We are really excited about 
recognising the best of the 
best in our new Global 
Pitons Awards. It’s going to 
be like our Oscars!” 

 
For more information on the 
Global Pitons Awards, go to 
www.saintluciaexpert.com 
and for future consideration 
entrants must ensure they 
log their bookings through 
the training programme. To 
register your interest for fam 
trips contact the tourism 
board’s trade executive 
Nicole Compton on 
ncompton@stluciauk.org 

“We are really excited about  
recognising the best of the best in our 
new Global Pitons Awards. It’s going 

to be like our Oscars!”

PICK UP A PITON 
Saint Lucia launches global trade awards & rolls out fam trip 

opportunities for agents in 2019

Training  
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ROCKY MOUNTAINEER has 
launched an incentive for 
agents to be in with the 
chance of winning two days 
onboard, travelling in 
GoldLeaf Service in 2019.  

During their journey, 
agents can experience the 
views firsthand from the 
luxury tourist train’s new 
GL3.0 domes, which were 
added to its fleet this season. 
Included in the prize are 
station and hotel transfers, 
two lunches and two 
breakfasts per person whilst 
on board and one night in a 
hotel in Kamloops.  

To be in with a chance of 
winning, agents need to 
confirm any Rocky 
Mountaineer rail journey or 
package by July 31 and 
complete the company’s 
TRACKS agent training which 

can be found at 
www.rockymountaineer/TRA
CKS. Once the booking has 
been confirmed, agents 
should send the booking 
details (including the booking 
reference) to competition@ 
rockymountaineer.com 

The company hosted a 
‘Learning Journey’ for 
agents, travelling from 

Vancouver to Banff. Pictured 
are Flight Centre’s Ruth 
Ringwood, Neil Longwell, 
Ruth Shelton, Richard Wild, 
Hayley Greenall and Laura 
Robinson along with Rocky 
Mountaineer’s Sarah Revell, 
positioned in the centre.   

 
For further information, visit 
www.rockymountaineer.com 

FUNWAY HOLIDAYS has launched a new campaign 
called ‘Florida Unlocked’, designed to provide travel 
agents with destination training on the areas of Florida 
which they may be less familiar with, along with prizes 
and new sales tools.  

The three-month campaign kicked off with a specially 
designed website that aims to raise awareness of the 
lesser-known areas of Florida, complete with product 
quizzes, videos, fun facts and event listings. There will  be 
several prizes up for grabs for travel agents as part of the 
campaign, including Red Letter Days, vouchers, a stay in 
Tampa Bay, goody bags and an  
Apple Watch. Travel agents must complete  
all destination quizzes included on the site to be entered 
into the prize draw.   

The interactive microsite and app – a first for Funway 
Holidays – has been developed based on travel agent 
feedback and in conjunction with eight destination 
partners in the state including: Bradenton, Sarasota, 
Tampa Bay, St. Pete/Clearwater, Panama City Beach, 
Daytona Beach, SeaWorld, Fort Myers and Sanibel. 
Malcolm Davies, the operator’s product destination 
manager, added: “The whole campaign has been 
developed based on important feedback from our 500 
Club of Preferred Partner Travel Agents. Our research 
revealed that one of the priorities for travel agents was 
the desire for more destination training.” 

 
To access the dedicated website, go to 
https://funlocked.co.uk or for more details, see 
www.funway4agents.co.uk 

Unlock Florida with Funway  

Make TRACKS with Rocky Mountaineer training 

NEWMARKET HOLIDAYS’ 
online travel agent buddy, 
Nic Newmarket is readily 
available to guide agents 
through its series of 
training modules. 

The operator has 
launched a portal with 
agent incentives and 
promotions, a marketing 
hub showcasing its latest 
offers, search facility, 
online and downloadable 
brochures and posters, 
plus ‘how to sell’ guides. 
As they are guided through 
six training modules, 
agents will have the 
chance to win prizes and 
upon completion receive 
their own NNAA (Nic 
Newmarket Achievement 
Award) certificate.

Boost your 
knowledge with Nic 
Newmarket
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THE CYPRIOT-based 
Columbia Beach Resort is 
inviting agents to ‘Lunch & 
Learn’ with a member of its 
UK-based sales team.  

The 30-minute training 
sessions will offer valuable 
product information and the 
five-star resort’s latest 
developments; current offers, 
discounts and incentives; as 
well as information on the 
surrounding area of Pissouri 
Bay. A light buffet lunch is 
provided for all agents taking 
part and, should lunch not 
suit, a breakfast or brunch 
meeting can also be arranged. 

Nicola Pickup, national 
sales executive for Luxury 
Escape Hotels, said: “I’m very 

excited to be bringing these 
personal, small group 
sessions on Columbia Beach 
Resort to the UK trade. The 
resort offers an amazing 
product with countless 
opportunities to sell to a 
variety of clientele, all of 

whom want something 
different from their holiday. 

“The sessions are concise 
and provide everything 
needed to confidently sell the 
Columbia Beach Resort 
product. Cyprus is a 
destination to watch in 2019 

and it certainly offers 
something for everyone. 
Columbia Beach Resort is an 
outstanding five-star property 
and I’m excited to help even 
more agents understand its 
potential for their clients.” 

Agents can set up a ‘Lunch 
& Learn’ session by emailing 
nicola@luxuryescapehotels.c
om with suggested dates and 
timings, as well as details on 
how many agents will join the 
session and any dietary 
requirements. Home workers 
and agents in more remote 
settings can take advantage of 
these sessions via webinar. 

 
For more information visit 
www.columbiaresort.com 

LUNCH & LEARN
Columbia Beach Resort invites agents to lunchtime training sessions with top tips on 

how to sell to specific target audience sectors
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BALKAN HOLIDAYS has added  
a new all-inclusive resort in 
Pomorie, Bulgaria, for 2020.  

The four-star Wave Resort, 
operated by Aheloy Hotels, 
overlooks the Black Sea and is well 
suited to families with four 
restaurants, indoor and outdoor 
pools, including an infinity pool, 
bars, a spa, a water park and access 
to a private beach. Prices for the 
Wave Resort start from £641 per 
person for seven nights, staying all-
inclusive and flying from Gatwick. 

It joins a number of other new 
hotels offered through the operator 
in Sunny Beach, Pomorie and Obzor 
in Bulgaria, and features alongside 
other popular destinations such as 
Croatia, Slovenia and Montenegro; 
all found in the operator’s Summer 
Holidays 2020 brochure.  

 
For more details  
call 0207-543 5555 or visit 
www.balkanholidays.co.uk/agents 

A Balkan Wave in 
Bulgaria

IN TANDEM with World 
Environment Day, which fell 
on June 5, Bahia Principe 
Hotels & Resorts unveiled the 
results to its 2018 
sustainability initiatives, in 
which the all-inclusive resort 
brand reduced its carbon 
footprint by 4% per each 
hotel stay compared to the 
previous year. 

With a firm commitment to 
preserving the environment, 
the brand managed to reduce 
its carbon emissions by 3,230 
tons across its properties in 
the Caribbean and Spain via 
specific initiatives and 
investments in cogeneration 
plants and retraining of staff. 

“Our environmental 
sustainability initiatives, 
which allow us to do our part 
to take care of the 
environment, are an integral 
and essential part of our 
overarching strategy,” said 
Antonia del Toro, director of 

corporate social 
responsibility for Grupo 
Piñero, the brand’s parent 
company. “This year, we will 
continue to work to reduce 
our carbon dioxide emissions 
by incorporating new 
equipment in our hotels  
that are energy efficient and 
that use renewable energy. 
We will continue to 
implement our sustainable 
mobility plan and sustainable 
waste management system in 
all our business units and 
continue with our 
#mejorsinplasticos  
[better without plastic] 
project” she added. 

Since 2017, the brand has 
aligned its sustainability 
strategy with the U.N.’s 
Sustainable Development 
Goals and created its own 
‘Strategic Energy Efficiency’ 
plan for 2018-2020 to 
contribute to the reduction of 
air pollution in the 

destinations in which Bahia 
Principe operates. 

The group has reduced its 
ecological footprint through  
a sustainable mobility plan; 
all of the vehicles on the 
brand’s golf courses are now 
electric as well as 90% of the 
vehicles used for consumer 
transport at the hotels and 
resorts. Additional measures 
included in the Strategic 
Energy Efficiency plan 
involve monitoring 
consumption, investing in 
more energy-efficient  
models for all industrial 
equipment, implementing a 
sustainable purchasing 
policy, and solidifying 
agreements to source 
renewable energy. A final 
integral facet has involved 
training all staff in good 
environmental practices.  

 
For more information, visit 
www.bahia-principe.com 

REDUCING THE 
FOOTPRINT  

Bahia Principe reduces carbon footprint by 4% per stay in 2018

ALL-INCLUSIVE  
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GRECOTEL HAS strengthened its hotel 
portfolio with the opening of Casa Marron in 
the Peloponnese.  

The Grecotel Group has implemented a 
business plan which includes the radical 
renovation and expansion of five luxury hotel 
complexes, totalling 42 million Euros. The 
Grecotel Casa Marron – formerly Lakopetra 
Beach – has transformed, offering a luxurious 
all-inclusive product, and has been welcoming 
its first visitors for summer 2019 since May. 

Vasilis Minadakis, the hotel chain’s  
general manager, said: “We have invested in 
creating a special resort in one of the most 
enchanting places and favourite destinations 
throughout the Peloponnese. The radical 

renovation of the well-known Lakopetra 
Beach brings together bohemian ambience 
and magical scenery.” 

The renovated ‘third generation’ hotel 
complex offers 172 sunny rooms in the main 
building and 92 spacious bungalows with two 
bedrooms, terraces and private gardens 
complete with outdoor showers to allow 
guests to connect with nature and take in 
unobstructed views of the vibrant gardens.  

Rates start from 198 euros per room, per 
night on an all-inclusive basis for a Casa 
Room Fields View with private balcony. 
 
For more information, visit 
www.casamarron.grecotel.com 

THIS AUGUST, the Amatara Wellness Resort in Phuket is bringing aerial yoga 
out of the studio and into nature with a three-day Bamboo Yoga Retreat.  

Led by wellness instructor Aleksandra Milewicz, CEO and founder of 
Bamboo Yoga in Hong Kong, guests will learn to train their bodies and minds 
while suspended from bamboo tripods on the shores of the Andaman Sea. 
Combining acrobatics, Pilates and yoga, the gravity-defying practice is well-
known for its health benefits, further enhanced by the fresh sea air and 
sounds of the ocean. The special retreat starts from approximately £700 per 
person based on two adults sharing from August 23-25.  

The wellness resort offers all-inclusive healthy retreats as well as leisure 
holidays for all its guests: all retreats include accommodation, roundtrip 
airport transfer, three healthy meals per day, a wellness consultation and 
physical analysis, a list of treatments and activities based on the chosen 
programme and Amatara’s signature treatment, the Thai Hammam. The 
resort has 105 suites and pool villas, each with its own private balcony and 
sea view. The resort offers fine gourmet cuisine and one of the region’s best 
ocean-view spa facilities. 
For further information visit www.amataraphuket.com 

Amatara makes a splash with over-water yoga retreat 

BOHO CHIC
AMRESORTS HAS announced 
a new addition to its Dreams 
brand – Dreams Curaçao 
Resort, Spa & Casino – in the 
destination of Curaçao, further 
strengthening its presence in 
the Caribbean.  

Currently Hilton Curaçao, 
the resort will undergo a  
$15 million renovation before 
reopening as a Dreams in late 
December. Located in 
Piscadera Bay, the resort will 
comprise 197 rooms and 
suites each with a private 
balcony and other luxury 
touches designed to resonate 
with couples and familes. 
Upon reopening, the upgraded 
resort will feature access to 
two private white sand 
beaches, a range of culinary 
options, a spa and fitness 
facilities, a corner shop and 
café, and more. 

The enhanced property will 
offer the brand’s signature 
Unlimited-Luxury (all-inclusive) 
concept, including gourmet a 
la carte dining, 24-hour room 
and concierge services, 
unlimited premium beverages, 
daily refreshed mini bars, 
daytime activities and live 
night-time entertainment, all 
without wristbands. 

Dreams comes to 
Curaçao

Building on its business base of almost 50 years, Grecotel starts 
its “hotel revolution” with the opening of Casa Marron 

S06 TB 1405 2019 All Inclusives_Layout 1  12/06/2019  10:12  Page 18



ALL-INCLUSIVE  JUNE 14 2019   |   travelbulletin.co.uk 19

THE ALL-INCLUSIVE resort brand Ikos Resorts 
has announced that its fourth property, Ikos 
Aria, has officially opened on the southwest 
coast of Kos, Greece. 

Highlights of the five-star resort include 
signature à la carte menus created by Michelin 
starred chefs, private pools measuring up to 
40sq.m, beach waiter service, complimentary 
kids clubs and an innovative ‘Dine Out’ 
experience allowing guests to enjoy local 
restaurants as part of their stay. 

Stretching across 47 acres and offering 
scenic views of the Aegean Sea, the resort 
offers 374 contemporary rooms and one- and 
two-bedroom suites for couples and families. 
Rooms come with an array of features 
including private balconies, gardens and 
private pools. Guests can enjoy 24-hour  
room service and complimentary mini bars 
replenished daily. 

On site, guests can choose between a 
Mediterranean buffet and seven à la carte 
restaurants, including one with local Kos 
cuisine. Meals are complemented with an 

extensive choice of 300 local and international 
wines selected by the Ikos Sommelier. There 
are seven bars located around the resort’s 
gardens and pools serving cocktails prepared 
by award-winning mixologists, and serving 
branded international and local spirits. An 
850m stretch of sandy beach with sun 
loungers is reserved for hotel guests, with 
waiter service for food and beverages. Thirty 
minutes free beach childcare is on offer for 
kids over the age of four, and an adults-only 
area is available for all grown-up guests. 

Guests can make use of four floodlit tennis 
courts, aerobics classes, basketball, beach 
badminton, volleyball, canoeing, pedalos, 
paddle boarding, mountain biking, Pilates, 
Zumba, table tennis with an array of motorised 
water-sports provided at extra cost. Car lovers 
can partake in the hotel’s MINI Drive Adventure 
allowing them to take a complimentary MINI 
car for a spin around the island.  

Rates start from 256 euros per night based 
on two people sharing a double room. 
Go to www.ikos-aria.com for more information.  

ELITE ISLAND Resorts Group will be opening Hammock Cove in late summer. 
The opening will mark the group’s fifth location on Antigua – joining St 

James’s Club & Villas, Verandah Resort & Spa, Pineapple Beach Club and Galley 
Bay Resort & Spa – and will be located a few hundred yards from Devil’s Bridge 
National Park, a UNESCO World Heritage Site.  

The adults-only retreat consists of 40 freestanding and private single-storey 
villas, each featuring its own infinity plunge pool and spacious veranda 
furnished with sun loungers, hanging Papa San chair, cocktail counter and 
temperature-controlled wine cooler. 

In other news, the group will again be teaming up with Fat Buddha Yoga 
founder Jessica Skye for a 2019 takeover (following the successful launch of 
the collaboration in July last year) at Galley Bay Resort & Spa Antigua 
between June 30 – July 5. Moreover, the free and exclusive four-day expert 
led ‘Caribbean Choir’ singing workshops with celebrity and professional 
vocal coach Mike King will be making a return to Elite Island Resorts’ Antigua 
and Barbados locations this September.  

Elite’s Hammock Cove swings in for late summer

INSIDE IKOS
BEACHES RESORTS has become 
the first resort company in the 
world to attain the Advanced 
Certified Autism Centre (ACAC) 
designation by the International 
Board of Credentialing and 
Continuing Education Standards.  

This new certification spans 
across all three of the Beaches 
Resorts – Beaches Negril 
Beach Resort & Spa and 
Beaches Ocho Rios Spa, Golf & 
Waterpark Resort in Jamaica, 
and Beaches Turks & Caicos 
Resort Villages & Spa in Turks & 
Caicos – with a focus on the 
company’s Kids Camp, 
entertainment and  
water sports operations.  

Adam Stewart, deputy 
chairman of Sandals Resorts 
International, said: “We are 
proud to continue paving the 
way for families with individuals 
who have special needs, 
including children on the autism 
spectrum, to travel comfortably 
and truly live up to our tagline – 
the ‘Resorts for Everyone’. As a 
family-built brand, we want to 
provide all families with a 
superior level of service that 
makes them feel the most 
welcomed at our resorts.” 
For more information visit 
www.sellingsandals.co.uk  

Beaches breaks new 
ground with ACAC 
accreditation

The high-end, all-inclusive Ikos Aria officially opens its doors 
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NEW FOR Travel 2 in its Touring 
and Incredible brochures is the 
16-day ‘Canada to Yellowstone 
Motorcycle Tour with 
EagleRider’, where travellers 
can experience the sights from 
a Harley Davidson motorcycle.  

Andrew Sullivan, the 
operator’s assistant product and 
commercial manager for Touring 
America, said: “This epic 
escorted journey starts in Seattle 
and travels north through to the 
Canadian Rockies with stops in 
Jasper and Banff, and then back 
into the USA via Glacier National. 
Highlights include driving through 
some of the most scenic routes in 
USA, such as the Beartooth Pass 
in Yellowstone National Park, and 
Bonneville Salt Flats in Utah.” 

Priced from £5,249 per 
person, for travel on August 14, 
this 15-night package includes 
stays in motorcycle-friendly 
hotels and Heathrow flights. 

 
Go to www.travel2.com or call 
0800-0224 182 for more details.  

Hop on a Harley 
with Travel 2

THE LIVE-ACTION remake of 
Aladdin has been making a 
big impression among 
cinema-goers, but many 
might not know that much of 
the movie was filmed on 
location in Jordan with Wadi 
Rum used as the fictional 
kingdom of Agrabah.  

For those keen to embark 
on their own ‘Arabian Nights’ 
adventure amid the 
spectacular sandstone 
landscapes and intrepid trails 
of the Jordanian desert, 
Explore has put together 
three different tours.  

Lost cities, crusader castles 
and sleeping under the stars 
are all part of ‘The Lost City of 
Petra – Family’ tour. During 
this action packed family 
holiday to Jordan, guests will: 
learn about ancient 
civilisations while exploring 
the well-preserved ruins of 

Jerash and the castle of 
Kerak; meander through the 
narrow Siq gorge to discover 
the Lost City of Petra; camel 
trek through the red desert; 
spend a night in a traditional 
Bedouin camp; and take a dip 
in the Dead Sea. The nine-day 
journey departs during the 
school holidays and costs 
from £1,699 per adult and 
£1,380 per child.  

There is also the nine-day 
‘Jordan Discovery’. Costing 
from £1,569, this highlights 
tour will see clients journey to 
the salty waters of the Dead 
Sea, explore Petra and learn 
about Jordan’s biblical 
heritage by following in the 
footsteps of Moses at  
Mount Nebo, before 
experiencing traditional 
Bedouin life around a camp 
fire in the Wadi Rum desert. 

Alternatively there’s the 

eight-day ‘Spice Trails of 
Petra’ starting from £1,485. 
Clients can retrace the steps 
of the ancient Nabateans 
along old spice trails and 
discover Wadi Rum’s natural 
stone bridge and pristine 
sand dunes on this 
moderately graded walking 
tour. They will meander 
through the Siq gorge to 
arrive at the famous Al-
Khazneh (The Treasury), and 
explore Petra’s Ad-Deir (The 
Monastery) and again get to 
float in the saline waters at 
the lowest point on Earth, the 
Dead Sea. The trip ends 
exploring the ancient desert 
kingdom of Jerash with its 
triple-arch gateway and 
colonnaded streets. 

 
Call 01252-884709 or go to 
www.explore.co.uk 
 to find out more. 

SET-JETTING
For travellers inspired by the hit movie Aladdin to discover ‘a 

whole new world’, why not suggest a trip to Jordan?

ADVENTURE &  
ACTIVITY 
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G ADVENTURES has added nine new ‘Active-
style’ trips to its line-up this year, as it builds 
on its promise of offering travellers life-
changing travel opportunities that help them 
stretch beyond their comfort zones, and 
achieve personal goals. New offerings include 
multi-sport activities in Colombia as well as 
hiking and trekking challenges in South Africa, 
Tanzania and Nepal, bringing the total number 
of Active options up to 70 across 26 countries.  

Simon Ma the operator’s Active brand 
manager, said: “Active adventure offers the 
chance to both push yourself and reward 
yourself, while feeling a true sense of 
accomplishment. We provide the equipment, 
the experts, and the local expertise to get 
guests closer to a destination; and they 
provide the motivation. These new Active 
tours are among our most exciting, and we 
can’t wait to start sharing them with travellers 

who are looking for a new challenge with a 
dose of wonder.” 

The popularity of these tours, 
demonstrated by a 25% increase in travellers 
booking them since 2014, has prompted the 
tour line’s expansion. As an example, 
holidaymakers can opt for the eight-day 
‘Tanzania Active Safari’  round trip from 
Arusha, from £1,899 per person (also 
available in a 13-day combination tour with 
Zanzibar from £2,399). Journeying by foot, 
bike, canoe and hot air balloon, this new tour 
takes travellers beyond the traditional four 
wheels of a Tanzania Safari. A tour of the G 
Adventures-supported Clean Cookstove 
Project and the Mto wa Mbu Village offer 
insights into social enterprises that are 
changing the lives of local people.  

 
Go to www.gadventures.com for more details.  

Exodus Travels has launched a charitable venture called The Exodus Travels Foundation.  
Established to support causes around the world, the initiative will seek to harness the 
power of travel to create meaningful, sustainable change; make a positive impact on 
communities and environments; and educate customers to lead the way for travelling 
responsibly. A goal has been set of raising £500,000 over the next three years, half of 
which is to be directly donated from the tour operator. Beneficiaries of the foundation so 
far include: the Maa Trust, supporting a rural community on the fringe of the Masai Mara; 
the Inspiration Project, taking young people in countries around the world on inspirational 
day trips; and the Porter Project, with sponsorship programmes in Tanzania and Peru. 
Peter Burrell, chairman of the foundation, said: “We’re delighted to announce this exciting 
new chapter in our commitment to the world we love to travel. A natural step forward, it 
brings together all the projects we have already been contributing towards and allows us 
to focus on distributing funds in the most efficient way possible.” 
Find out more at exodus.co.uk/foundation 

Exodus launches foundation to support sustainable change

GET ACTIVE
INTREPID TRAVEL has  
released a new trade portal, 
making it easier for agents to 
book tours and manage 
bookings throughout the 
customer journey. 

Agents can create their own 
account in under a minute with 
new features including live chat, 
a booking progress bar and 
clear visibility of when payment 
is due and when they need to 
finalise passenger details. 

Aaron Hocking, the 
company’s regional director for 
EMEA, said: “As a business, 
we are focused on innovation 
and we want the new portal to 
reflect this. We worked closely 
with agents and partners to 
best suit their needs. Our aim 
is to make the booking process 
as seamless as possible for 
agents and their clients.” 

The new system is mobile 
and tablet friendly, and while 
there used to be one log-in per 
store, there is now one log-in 
for individuals, which means 
the process is more secure and 
seamless for agents.  

Agents who sign up by the 
end of June will be entered  
into a draw to win a £100 
voucher for the outdoors 
clothing line, Finisterre. 

 
Visit www.intrepidtravel.com 

New agent 
booking portal 
from Intrepid  G Adventures kicks active travel into high gear 

with new tours for 2019
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EVER HEARD of the California 
Triple? This action-packed day 
combines some of California’s 
most renowned sports - 
surfboarding, wakeboarding 
and snowboarding – all in a 
single day.  

The challenge was taken up 
Visit California ambassador 
and Olympic gold medallist 
Jonny Moseley in Visit 
California’s new ‘Jonny 
Moseley’s wildest dreams’ 
series, which can be viewed 
on the tourism association’s 
YouTube channel.  

For those inspired to take 
on the triple for themselves, 
agents can suggest starting 
with a sunrise surf session in 
the San Francisco Bay Area. 

Pacifica is home to some of 
the Bay Area’s best surfing 
beaches, such as Linda Mar 
State Beach, which is one of 
the most popular mile-long 
stretches of beach just north 
of Pedro Point. It can 
produce a fun and 
challenging swell, as well as 
being ideal for beginners 
keen to pick up a board and 
try the Californian sport. 

At mid-morning, clients can 
drive northeast to the 
California Delta (near 
Sacramento). The calm waters 
found in this 1,000-mile 
network of inland waterways 
make for some great 
conditions to try some gnarly 
jumps on a wakeboard. 

It’s then time to hit the 
slopes so get clients to  
hot-foot it to Squaw Valley to 
catch the last lift of the day. 
They should head east to the 
Sierra Nevada Mountains to 
arrive at North Lake Tahoe. 
The resort is scheduled to be 
open until July, great for 
savvy powder-seekers and 
where there is a full range of 
options, from easy riding 
progression parks to wide 
open bowls, combined with 
wraparound views of Lake 
Tahoe, the Nevada Desert 
and the High Sierra 
mountaintops. 
For more destination 
inspiration go to 
www.visitcalifornia.com/uk 

Can your clients take on the California Triple?

SCHEDULED TO open in 2020, the 
Ras Al Khaimah Tourism 
Development Authority (RAKTDA) 
has agreed to a ‘Luxury Camp’ project 
on Jebel Jais, to complement the 
array of adventure tourism attractions  
on offer in the Emirate.  

Haitham Mattar, CEO of RAKTDA, 
said: “Jebel Jais, the UAE’s highest 
peak, remains core to Ras Al 
Khaimah’s proposition as we 
capitalise on the global adventure 
tourism industry to secure further 
interest from investors in this 
growing segment. With the right 
investment and the use of best 
practice to develop sustainable 
tourism, we envision a globally 
recognised destination attracting 
close to 1.5 million visitors by 2021, 
and 3 million visitors by 2025.” 

The tourism development authority 
has launched three eco-friendly 
adventure-based projects on the 
UAE’s highest mountain over the last 
few years. These include the Arabian 
Gulf’s first commercial Via Ferrata 
(iron path) which features hiking and 
zipline challenges, the viewing deck 
park and the Jebel Jais Flight. 
Go to www.rasalkhaimah.ae  
to find out more. 

A great base(camp) 
for adventures  
on Jebel Jais 
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http://www.amresorts.com/
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