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NEW RESEARCH has revealed that the number of people
going on holiday in the 12 months to August 2016 has risen
by almost 10% since the previous year, reports ADAM
POTTER from the ABTA Travel Convention in Abu Dhabi.
Other findings from the report, issued this week, reveal

that 86% of people took a holiday at home or abroad,
compared to 77% in 2015, representing the largest number
of the UK population taking a holiday since 2011.
The association’s ‘Holiday Habits Report 2016’ also

shows that the average number of holidays taken per
person, per year, has increased slightly from 3.2 holidays
last year to 3.4 holidays this year. 
At 56%, more than half of the population took a holiday

abroad in the last year (an increase of 2% on 2015) in line
with a pattern that has seen the number of people
holidaying abroad slowly increasing since 2013. 
Leading the increase in overseas holidays are the

millennials and baby boomers, with 25-34 year olds and 55-
64 year olds being the most likely age groups to take more
than four foreign holidays a year. 
It has also been an ‘Olympic’ year for domestic breaks

according to the research, with UK holidays returning to
2012 levels. This year has seen a surge in both the number
of people taking a holiday in the UK and the number of
domestic holidays per person, attributable perhaps to the
wide range of anniversaries, festivals and events which
have taken place across the country. 
After a steady decrease since 2013, the number of people

taking a UK holiday has increased this year to seven in ten,
signalling a return to the numbers seen during the Olympic
summer of 2012. 
The number of domestic holidays per person has also

increased from 1.7 in 2015 to 2.0 in 2016, with young
families (with at least one child under five years) taking the
most UK holidays – more than a quarter took more than
four domestic holidays.
Looking ahead, almost a quarter (24%) of people plan to

spend more on holidays next year with only 16% stating
they will spend less. The numbers are similar to those
reported in 2015 (when 23% planned to spend more and
15% planned to spend less), suggesting that the signs of
optimism seen in the market last year have continued,
despite uncertainty created by world events and political
upheaval in the UK.
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Tourism Western Australia held its largest roadshow to date in London last month to launch its new campaign, ‘Just another day in Western
Australia’, and inform trade partners about the changes happening in Perth as well as new experiences ready to sell throughout the state.
The event was attended by 14 representatives from WA who showcased the best of the state's five regions to agents, and comes at a time
when UK visitor numbers to WA are on the rise – up 12% year-on-year to 147,900. Pictured at the London roadshow are, from the left:
Sandra Leach from Tourism WA, with competition winners Megan Wheelock from Freedom Australia and Beki Hunt from Round The World
Experts (who each won a place on a fam to WA from Emirates and Tourism WA); and Marios Tsokkos  from Emirates. 
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GO WEST...

Brits undeterred by terrorism & Brexit reveals ABTA’s Holiday Habits Report
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COX & KINGS, the appointed travel partner
for the Royal Academy of Arts, has
launched its collection of escorted small
group tours that focus on the art and
architecture of destinations and
extraordinary civilisations. 
All the tours are accompanied by

specialist lecturers and are open to anyone
with a love for the arts, appealing to experts
and enthusiasts alike. 
As an example, a three-night Ravenna:

Mosaics & Marbles is one of the most
consistently popular tours in the collection
and offers a lead-in price of £1,045 per
person. Many tours include access to
artworks not normally accessible to the
general public, or talks by curators of local
exhibitions, and lecturers will often
organise additional experiences that are not

included on the official itinerary, but which
are relevant to the tour.
Six tours are new to the portfolio for next

year including Moscow: Art of the Russian
Revolution from £1,345; Malta & Gozo:
Temples, Knights and Caravaggio from
£1,195; Bilbao & San Sebastian: Basque Art
& Architecture ¬¬from £1,195; Bologna:
Treasures of Emilia-Romagna from £1,245;
Poland: Art & Music in Warsaw & Krakow
from £1,845; and Iran: Persian Palaces &
Gardens from £4,495. 
All tours include flights, transfers,

sightseeing escorted by English-speaking
guides, breakfast accommodation and other
meals as specified, and are accompanied
throughout by an expert lecturer. 
For the full range of tours visit
coxandkings.co.uk/ra

Mark Tanzer, ABTA chief executive, said: “British
holidaymakers value their holidays immensely and it is
heartening to see that holidays are still a priority for
most people, despite the high-profile events both
overseas and here in the UK over the past 12 months. 

“Looking ahead to 2017, our research suggests a
continued positive outlook towards holidays next year,
although I would add a note of caution given the
uncertainties that still lie ahead for the UK economy
around the Government’s Brexit negotiations.”  
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TRAINING TEAM...Saga Holidays recently hosted Ottawa Tourism and other Destination Canada
partners to offer product training for its staff along with the opportunity for employees to win a place
on a fam trip and runner-up prizes. Pictured making the most of the day are Saga Holidays' Lucy
Fuller (left) and Siani Langford.

‘LIFE IS A ROLLER COASTER’…The ABTA Travel Convention took place in Abu Dhabi this week. Hosted by Etihad Airways, conference
sessions and workshops took place at the five-star Yas Viceroy Hotel, the only hotel to be built on a Formula 1 circuit, marking the first
time that the convention has been held in the Middle East. Pictured during Tuesday night’s festivities at the Al Raha Beach Hotel (where
Ronan Keating took to the stage to serenade delegates) are, from the left: Jane Dawkins, Nabeel Mahmoud Al Zarouni and Mubarak Al
Nuaimi from the Abu Dhabi Tourism & Culture Authority with Helen Argent from Etihad Airways.

C&K launches 2017 collection of escorted small group tours

Summer 2017
discounts from Club

Med 
CLUB MED is offering
15% discount to clients
booking at least six
months in advance for
next summer's holiday. 
New for next year, the

operator has expanded its
programme to offer the
new adult-only Rio das
Pedras Resort in Brazil
featuring 27 luxury suites
and six penthouse
apartments with exclusive
lounge, bar and infinity
pool. Other new
developments include an
eight million euro
investment at Opio en
Provence; a new dedicated
golf concierge at Da Balaia
in Portugal; and family-
friendly holidays at Kani in
the Maldives, where
children aged four-17 can
enjoy activities such as
kayaking, sailing and
nature activities. For teens
aged 11-15, activities 
such as outdoor movie
nights, snorkelling and
evening entertainment are
also available.

continued from previous page
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Scenic launches new Australia & New Zealand tours brochure
FOLLOWING THE celebrations for its 30th anniversary, Scenic is heading back to its roots
with a revamped Australia and New Zealand offering for 2017 with additional experiences.
They range from feeding penguins on Penguin Island to perusing the beauty of Sydney’s

Botanic Gardens, while the operator's 'Very Best of Australia and New Zealand' tour
ensures that guests receive more time to explore. A new 11-day Victoria extension has
been added for those who want to prolong their journey of exploration.
To celebrate the launch of the 2017/18 fully inclusive brochure, guests can make savings

of £1,000 per couple when booked by November 30. There are also offers of free hotel
upgrades and free two-night inbound stopovers.For further information call 0808-256 6775.

newsbulletin

THE MINSK MARRIOTT Hotel, the capital’s first five-star internationally rated hotel, is now open for
business. The property sits within a new compound located on the Svisloch riverside that includes a
sports and entertainment complex and offers 217 deluxe guest rooms, including 25 suites, decorated
to reflect elements of its Belarussian heritage. There’s also 940sq.m of transformable meeting space
and a Mediterranean restaurant with a summer terrace. Visit marriottminsk.com

JUST YOU’S 2017 river cruising season
takes in 18 countries, from Russia to
Vietnam and Spain to India, along 13 rivers.
The new programme has been expanded to
offer a range of experiences including a
cruise along the River Brahmaputra
through India’s Assam region.
The company's group sales director,

Colin Wilson, said: “All of our Just You river
cruises have a tour manager on board to
bring each destination to life, and each
customer has a cabin of their own with no
single supplement and the price includes
all meals on board and flights.

“We have also added a range of festive
cruises for those looking to do something
different over Christmas and New Year. For
example, guests can explore the Christmas
Markets of Austria or spend Christmas Day
in Venice.” 
As an example of prices, an eight-day

The Volga – Russia River Cruise leads in at
£2,249 and begins in St Petersburg, making
its way along the Volga, Europe’s longest
river, to Moscow. Excursions include a tour
of St Petersburg, Moscow and the historic
town of Uglich. 
For details see justyou.co.uk

Just You Holidays highlights festive & solo river cruises

FLYBE HAS commenced two new year-round routes from
Birmingham to Rotterdam and Luxembourg, significantly
boosting travel options for both business and 
leisure passengers. 
The schedule offers daily flights to Luxembourg and

twice-daily flights between Birmingham and Rotterdam
Monday to Friday, and once daily at weekends.
Tickets are available for booking at flybe.com with one

way fares from £29.99 including taxes and charges.

New Flybe destinations from BHX

Travel now, pay later
with Barrhead

BRITS CAN travel on holiday
now and pay later following
the development of a new
holiday finance scheme for
the UK travel industry.
Barrhead Travel launched

the new payment plan
programme earlier this
year, allowing
holidaymakers to spread the
cost of their getaway over 12
months. The travel group
has since advanced its
finance facility to allow
customers to buy a holiday
and travel the very next day.
Sharon Munro, the

company's chief executive,
believes the scheme will
allow customers to budget
better for their dream
getaway, whilst also
providing choice for those
who need to travel at the
last minute.
She said: “We already

offer flexible payments for
customers, allowing them to
pay a deposit and pay up
their holiday before travel.  
“This latest offering of

travel now and pay later
enhances the package
further, bringing our
customers more flexibility
and variety on their holiday
plans.Those who are looking
to add something extra-
special to their holiday –
such as upgrading their hotel
or opting for a balcony suite
on a cruise – can now enjoy
these experiences with a
manageable payment plan.”

“

“

This month's online
poll asks: 

Should operators follow
Thomson & First
Choice's lead and ditch
holiday brochures in
favour of in-store digital
experiences? 
Have your say at
travelbulletin.co.uk/
travel-bulletin-poll
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NEWS BITES
�  FOR ITS winter schedule 2016/17, Aeroflot is introducing 14 extra
weekly flights on its Moscow-London-Moscow route. Seven will be
added on its Heathrow route, with the remaining seven on its
Gatwick route, to offer passengers 32 flights in total.

�  JET2.COM and Jet2holidays have announced that they have taken
delivery of the first new Next Generation 737-800 aircraft from
Boeing. The new aircraft, which seats 189 passengers, will come
into operation in the next few weeks, and is the first of 30 new 737-
800 aircraft to be delivered over the next two years.    

�  AGENTS BOOKING their clients on Stansted Express now have the
ability to book accommodation along with the train tickets at
stanstedexpress.com/hotels, following the company's new
partnership with Booking.com

�  QANTAS HAS unveiled its new Martin Grant designed pyjamas and
slippers for customers travelling in International First. The airline
has also teamed up with Sheridan, Australia’s home and lifestyle
brand, to create a luxury sleep experience designed exclusively for
Qantas First Suites across its fleet of A380s.  

�  RIVER CRUISING looks to be the latest trend to make waves within
the travel industry, with  CruiseDeals.co.uk reporting that its
operators have seen sales grow by as much as 40% so far in 2016.
These include cruise lines such as Avalon Waterways and Fred.
Olsen, whose bookings are performing strongly. Cruise Lines
International Association (CLIA) recently revealed that 18 new river
cruise ships are to be launched this year alone - an overall increase
of more than 10%.

�  SAGA CRUISES has produced a free guide to cruising, available at
saga.co.uk/freecruiseguide

�  TOTS TO Travel has teamed up with WellVine to offer its customers
access to free health advice while they are staying overseas. 

SUPERBREAK HAS added new departure points around
the UK to its Christmas Market river cruise short break
on MV Serenity. 
Previously only on sale from Hull with P&O Ferries

crossing to Rotterdam to join the ship, agents around
the UK now have new options including coach, air,
Eurostar and Stena Line from Harwich. In addition,
agents can earn a £10 Love2Shop voucher for every
booking made and will also be entered into a prize draw
to win a package for two on the cruise. 
Departing on December 18, the packages include one

night in a hotel in Rotterdam and two nights on MV
Serenity with all entertainment and various meals.  
Coach departures (from Victoria to Rotterdam via

Eurotunnel) cost from £182 per person, while ferry
travel (from Harwich to Hook of Holland with onward
train to Rotterdam Central) leads in at £199. Rail and air
travel lead in at £269 and £289 respectively.
Following a night in Rotterdam, customers will

embark the four-star river cruise ship to join the captain
for welcome drinks, followed by a four-course dinner,
fun quiz, games, live music and a late night disco. 
The next day the ship arrives in Amsterdam for a full

day and, in the evening, a Christmas gala dinner is
served on the ship, again followed by live entertainment
and a late night disco. Overnight the ship sails back to
Rotterdam and the following day time can be spent in
the city centre with the chance to enjoy Christmas
shopping before heading home.   
To book or for more information see

superbreak.com/agents or call 01904-436000. 
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DOUBLETREE by Hilton Glasgow Central has opened in Glasgow to
join Hilton’s other brands, Hilton Hotels & Resorts, Hilton Garden
Inn and Hampton by Hilton in the city. The hotel is situated in what
was The Glasgow City Hotel and has received an £11million
refurbishment. It offers 300 rooms, conference facilities, a
swimming pool, sauna, steam rooms and restaurant. Rates lead in
at £80 per night. For details see doubletreebyhilton.com

New departure points for Xmas
Market short breaks from SuperBreak
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PRESTIGE HOLIDAYS has increased its holiday options to
Mallorca for next year with the addition of nine properties
and five new resorts.
Holidays lead in at £575 per person for a week’s breakfast

stay at the Hotel Romantic in Port de Pollença inducing
private transfers and flights with British Airways from
London City Airport.  
New for 2017 is the small and exclusive resort of Portals

Nous on the south west coast and the lively Cala d’Or on the
south east coast. 
In the north, the operator is featuring the sleepy resort of

Cala Sant Vicenç as well as the laid-back village of Canyamel
on the east coast. Further south along the east coast and
also new is Porto Petro – a small picturesque port which
features Mondrago Nature reserve as a backdrop.    
The company's general manager, David Skillicorn, said:

“Last year we took the decision to increase our portfolio to
Mallorca and it proved a wise move as there was a definite
surge in demand, with year-on-year bookings up 40%. It’s
now one of our most popular island destinations and we are
confident that this trend will continue as holidaymakers avoid

North Africa and Turkey, preferring familiar and ‘safe’
destinations.  
“Another contributing factor to Mallorca’s fashionable

renaissance is undoubtedly down to the BBC’s drama ‘The
Night Manager’ based on John le Carré’s novel that was
shown earlier this year. Watched by six million viewers, it was
a PR dream – beautiful people set against a stunning island
backdrop. Fortunately for us, many of the new boutique-style
properties included in our programme are befitting of
Richard Roper and his entourage!”
For holidaymakers seeking stylish surroundings, the newly

featured Portals Nous area is ideal and just 20 minutes from
Palma airport. New here is the Iberostar Grand Hotel Portals
Nous set to open in spring 2017. Also new is the five-star
Portals Hills Boutique Hotel with just 31 rooms and two
FENDI-furnished penthouse suites. 
Prices start from £1,339 for a week’s breakfast stay

including private transfers and flights with British Airways
from London City Airport. 
To book or for further information call 01425-480400 or see
prestigeholidays.co.uk

newsbulletin

BEACH BABES...Pictured marking the launch of Mark Warner's Beach Resorts 2017 brochure with the
operator's Julie Franklin (left) are, from the left: Karen Allen, Sarah Stewart and Yvonne Montgomery from
Aspen Travel.

Ski programme
expansion from

Teleticket 
TELETICKET HAS enhanced
its winter 2017 programme
by adding flights to
Innsbruck, Geneva, Turin,
Salzburg and Chambery
from eight UK regional
airports.
Departing on Saturday
mornings from Gatwick,
Manchester, Birmingham,
Stansted, Bristol, East
Midlands, Heathrow and
Edinburgh, direct flights to
ski destinations in Europe
are available from January
7, 2017 for seven-night
durations.
David Crawforth, the
company's aviation
manager, said: “Our ski
routes have always been
popular with tailor-made
tour operators as we offer a
flight-only product which
can be packaged with hotel
or chalet accommodation to
suit the passenger’s needs
and requirements.”
Flights start from £165 per
person for seven nights
including baggage. 

A NEW Balinese villa company is looking to
build relationships with the UK trade ahead
of its launch season.
Dari Indera Villas and Spa has launched

its new website, dariindera.com along with
its inaugural villa - the Muse - a four-bed
luxury property in the heart of urban
Seminyak. The company's flagship property,
the four-bed rural retreat Villa Dari Indera,
is due to open in Tanah Lot later this year.
The group’s founder, Paul Blackburn, is

targeting specialist agents in the UK, and
hopes that the British market will account
for around 50% of customers. He said:
“Luxury specialists can sell us, as can Asia
specialist agents, and we see this as a
terrific opportunity. We’re paying 10%

commission on the gross sale, and with an
average week’s stay coming in at £3,700
without any extras selected, there is great
potential. 
“We also see Bali as a key destination for

the trade to sell in the coming months, due
to the recent visa changes and flight
availability which makes Indonesia much
more accessible.”
Rates at the property start from £350

per night and prices include private
transfers, housekeeping, private security
and daily breakfast. Optional extras such
as a private chauffeur or chef services
are also available to book. 
For further information call 01270-

757557. 

New Indonesian villa group entices trade with commission

Prestige Holidays expands 2017 Mallorca programme with new property additions
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SEAWORLD ENTERTAINMENT has
announced its extensive line-up of
new attractions, shows and events
for 2017, which include major new
ride additions at three of its theme
parks; a virtual reality experience in
Orlando, a new orca presentation in
California, and new shows and
events at many other park locations.  
All totalled, the company will

invest approximately $175million in
capital spending, one of the largest
new attraction years in its more than
50-year history.
As an example, Kraken Virtual

Reality (VR) Roller Coaster in

SeaWorld Orlando offers the resort's
first digitally enhanced ride
experience. 
Guests will embark on a deep sea

mission alongside sea creatures
inspired by extinct and legendary
animals of the past, including the
mighty Kraken. 
A custom digital overlay with

uniquely designed headsets, fully
integrated both mechanically 
and electronically into the 
coaster train, delivers a new one-of-
a-kind adventure. 
Meanwhile, the company will offer

a range of year-round fun and

entertainment with special events at
each park. Seven Seas Food Festival,
a popular music and food event at
SeaWorld in California and San
Antonio, will be arriving in Orlando
in 2017. 
SeaWorld Orlando’s popular music

and food events will expand to a
total of 14 weekends and roll-up
under the Seven Seas brand. Other
park events include Lunar New Year
and Wild Days at SeaWorld
California and the Red Carpet Series
at Busch Gardens Tampa Bay. 
For details visit

seaworldparksagents.com 
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VERTICAL SURPRISE…Vertical Systems, part of the Vertical Group,
popped into the Travel Bulletin offices to celebrate its 35th
anniversary. Pictured ready to enjoy a slice of the cake are, from
the left: Matt Weinreb and Adam Potter from Travel Bulletin with
Tricia Handley-Hughes and Rob Barker, Vertical Systems.

Bhaya Group unveils new-look cruise ships in Vietnam following renovations
NOW OFFERING an authentic Vietnamese experience, guests on the refurbished luxury level vessels, collectively known
as The Au Co, will be immersed in Vietnamese culture and traditional cuisine. 
Following an intensive two-month renovation programme, Bhaya Group has revealed a new upscale design for its two

luxury level vessels. The complete redesign of the ships’ combined 64 cabins is complemented by a host of revamped
onboard facilities, including a new reception area, spa, restaurant, cocktail bar, library and a private cinema for guests. 
The elegant boats are now also fully equipped to host guests on continuous two-night cruises encompassing

activities such as mountain-biking on Cat Ba Island and luxury dinners in Virgin Cave. Previously, The Au Co was only
able to visit the more remote parts of Halong Bay for one-day excursions.
Along with a scheduled annual maintenance for all onboard safety equipment to ensure the highest safety standards,

the latest upgrades focus on exclusive relaxation and entertainment for passengers. Special touches include the
addition of a second bar on the sun deck and the remodeling of the Jacuzzi areas. 

SeaWorld Entertainment unveils new attractions and schedule of events for 2017

MOVERS
�  TRIPASHORE HAS appointed Tony Seaman as chief
commercial office to spearhead the growth and
development of the company through the trade and
specialist cruise companies.

�  OCEANIA CRUISES has appointed Bob Binder as president 
& CEO.

�  KATE SMITH has been promoted to the newly created post
of B2B sales and marketing executive at Grand UK Holidays. 

�  JAMES DURRANT has been appointed executive chef at The
Stafford London.

�  ONYX HOSPITALITY Group has appointed Sophia Altamirano
as vice president of sales.

�  DEPUTY CEO, Niclas Mårtensson, has been appointed CEO
by Stena Line. The current CEO, Carl-Johan Hagman, will
resume his position as chairman of the Stena Line Board
and will also remain in the role as head of shipping at Stena
AB.

�  CONDOR FERRIES has appointed Jason Clark as chief 
financial officer.

�  TESSA WHITE has joined Pearl Representation to cover the
leisure market for the North of England.

�  HOLIDAY EXTRAS has appointed Leanne Murfin as
partnership development manager for the North.

�  TRAVEL COUNSELLORS has appointed Waseem Haq as
director of digital and innovation as the company continues
to focus on building its digital offering and innovations
across the business.
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HURRAY FOR HOCKLEY...Flexible Autos hasannounced the winner of its Elite member of the monthcompetition - Leanne Hockley from Villair Travel, whoachieved the highest percentage increase in bookingswith the company in August and was awarded a giftbox of Virgin Wines.

Booking incentives
�  Travel 2 is giving agents the chance
to win a holiday to abu Dhabi as
part of its latest ‘Sensational abu
Dhabi’ campaign. To enter, agents
need to make a qualifying booking to
abu Dhabi with etihad airways
flights and a minimum of three
nights ground arrangement before
October 13.

�  Mark Warner is running a competition
throughout October and november where
agents have the chance to win a ski
holiday for two. To enter, agents
should make a ski booking between
now and november 30 and email the
booking reference to
agencysales@markwarner.co.uk with
‘Win a Ski Holiday’ in the subject
line. There is no limit to the
number of entries and the draw will
take place on December 5. For
details see markwarner.co.uk/terms-
and-conditions-agents

�  agenTS bOOking one of Cosmos Tours &
Cruises’ new private tours before
October 31 can earn a £30 love2Shop
voucher. bookable destinations
include Sri lanka, Thailand, vietnam
& Cambodia, China, india and kenya.
To claim the vouchers email
agencysales@cosmostours.co.uk with
your name, agency details and
booking reference.

�  Pure luxury is offering agents the
chance to earn extra Farebank
rewards or pick a luxury gift when
they make a qualifying booking by
October 31.

�  HOliDay exTraS has revealed details
of an insurance incentive for its
retail partners with a grand prize
of £2,000 worth of gift cards up for
grabs and seven weeks' worth of
prizes totalling around £150 each.
it runs until October 30 and, to be
in with the chance of winning,
agents should log every insurance
booking on the company's Facebook
page
(facebook.com/holidayextrasagents) or
email myhxmas@holidayextras.com with
the insurance booking reference
number and #myhxmas in the subject
line. 

agentbulletin

AGENT TRAINING

VISIT FLORIDA has launched its first e-
learning programme, the VISIT

FLORIDA Expert, designed to give UK
and Irish travel agents a comprehensive
overview of the Sunshine State and all it
has to offer. It takes approximately 60-
75 minutes to complete and is made up of
five modules, with each module ending
with a simple test. Modules include:
Geography & Florida Overview,

Attractions, Sports & Activities, Beaches,
Multi-centre & Cruise. See

visitfloridaexpert.com
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Industry
Insight by...

How the travel industry can get a ‘ten from Len’
by CHERIE RICHARDS, commercial director, The Global
Travel Group

When it comes to making your mark on
Saturday night telly, there’s no denying
that Strictly Come Dancing has all the

right moves.
As the nation’s best-loved sequined celebs take

centre-stage for their TV twirl and the opening
number fills our screens, we’re immediately
transported to a world far removed from the
takeaway and PJ reality of our comparatively drab
weekend. A land of old-school charm, glamourous
costumes, dazzling moves and – most importantly
of all – delightful distraction.
So, having seen Ed Balls try to strut his funky

stuff in the name of entertainment and watched
Daisy Lowe bring the house down, something struck
me. What do we in travel do if not offer a similar
opportunity to turn fantasies into reality?
Whether our customers are looking for a two-night
city break or a fortnight’s honeymoon, the fact is
that our job is to help entertain them, and turn each
individual trip into the holiday of a lifetime.
Now, don’t get me wrong – I’m not suggesting

you rush out to swap your everyday work
wardrobe for diamante-encrusted lycra and a
cheeky little feathered number, but I don’t think
there’s any harm in revamping our attitudes to
what we do. After all, if there’s one thing I’ve
learned from my favourite autumnal guilty
pleasure it’s that it takes two to tango.
As clients waltz in with dreams of far-flung

memory-making, there’s plenty to be gained from
adding a little sparkle to their booking experience.
We can’t all inject a dose of glamour into our

store fronts all of the time, but we do have the

power to turn a dreary display of brochures or
our website home page into a dazzling one.
Similarly we have a duty to inspire and
importantly advise our customers on where to
travel. When it comes to complex and tailor-made
itineraries including fly-drives, multi-centres and
escorted tours, customers tend to benefit from
the trusted advice of an agent. Potential
holidaymakers need to be able to count on
consistent displays of professionalism coupled
with flawless performances from your company’s
in-house experts.
Many of our members already go above and

beyond when it comes to customer service and all
agree that repeat business and recommendations
are two of the best indications of our own
personal score cards.
Whilst we can’t all look that good on the dance

floor – though those getting their groove on at
our last annual Global Travel Group Conference in
Dubai certainly gave it their all – we can all take
Strictly’s lead and apply its unapologetic over the
top glitter to our day-to-day appeal.
Don’t be hesitant to put yourself out there and

be as confident as Bruno when it comes to
networking and conferences. They can be a
significant investment but give you a great
opportunity to learn from peers, discuss the latest
issues and grow your network and contact base.
So before Len Goodman shimmies off into the

sequined sunset at the end of this series,
perhaps there’s still invaluable wisdom to 
be gleaned from old twinkle-toes and his
glitterati cohorts.

“Conferences can be a significant investment but give you a great
opportunity to learn from peers, discuss the latest issues and grow your

network and contact base”

bulletinbriefing
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puzzlebulletin
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Where Am I?

The recently opened £63million Cité du Vin pays homage to
this city's wine industry, with its 20 themed areas tracing the

history of wine. But which port city am I in?

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, October 20th. Solution and new puzzle

will appear next week.

The winner for 30th September is Helen Humphreys, 

Travel Club  in Louth 

September 30 Solution: A=8    B=7    C=3    D=2

Number: 039

Across 
1. Hotel brand, sounds like a bird (4)
3. Sultanate nation on the island of Borneo (6)
7. European country famous for its saunas and

many lakes (7)
8. London Gatwick airport code (3)
9. Capital of Morocco (5)
10. First name of the man who recently ran 401

marathons in 401 days (3)
12. Currency of Romania (3)
13. Abu Dhabi is the capital (3)
14. Type of entertainment and TV channel (5)
15. New York International airport, initially (3)
16. State capital of New Jersey (7)
17. Country on the Baltic (6)
18. Welsh opera singer ___ Terfel (4)

Down 
1. Tom Hanks is feeling the heat in this new

movie release (7)
2. Historic city famed for its Golden Roof

Museum (9)
4. Cross-Solent operator, ___ Funnel (3)
5. 4 Down can take you there, initially (3)
6. East Sussex town and abbey associated with

1066 (6)
8. English city on the river Lune (9)
10. Worldwide car rental brand (6)
11. Airport in County Clare, Ireland (7)
15. Flag carrier of Japan, initially (3)
16. Multinational travel and tourism company

(3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 28

Crossword

Su Doku

N
um

be
r: 

03
9

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D

S03 TB 1410 2016 News 2_Layout 1  12/10/2016  13:00  Page 11



PICTURED IS the grand-prize winner from the operator’s event in
Norwich,  Joanna Playford (centre) from Premier Travel Norwich,
who   won a seven-night, all-inclusive holiday for two to Antigua
including flights and transfers. Pictured with Joanna are, from the
left: Katie Daniels, Funway; Colin Pegler, Elite Island Resorts;
Kelly Witham, Virgin Atlantic; and Anna Hawkins, Funway.

Exodus Travels unveils new activity & adventure training platform 
COMMUNICATIONS AGENCY Black Diamond has announced the launch of a new online training platform
for Exodus Travels. 
The platform has been designed to provide agents with an overview of the activity and adventure holiday company,

before exploring the operator’s specialist touring subjects such as walking, cycling, cultural, wildlife holidays and family
adventure holidays.
Each topic has an accompanying module, or ‘badge’, which agents will need to pass, to assist trainers in

communicating the brand’s unique history. New badges will also be frequently added to the site. 
To access the new site visit exodus-expert.co.uk
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Funway celebrates brochure launch
with ten agent educationals
AS A PART of Funway Holidays’ recent Caribbean and
Mexico brochure launch, a total of ten events were held
across the UK last month in conjunction with Virgin
Atlantic, Visit Barbados and Elite Island Resorts.  
Each event was attended by a selection of agents and the

format of the evening included a meet and greet with a
number of Caribbean and Mexico suppliers, complete with
a destination quiz offering the chance to win prizes. Each
event included a hosted dinner and agents were also
presented with goody bags to take away with them.

TravelGym brings some of the UK trade's top training courses - and
some awesome rewards - to our established travel agent audience.
SO, WHAT ARE YOU WAITING FOR? GET TRAINING TODAY!

WIN ONE of SIX 7-night holiday's for two at
the brand new Hard Rock Hotel Tenerife!!
The new five star Hard Rock Hotel Tenerife
sits on the Canary Island’s southern coast
near Adeje and offers family-friendly and
adult-only experiences through its
contemporary five-star facilities and services.

Register today: www.HRHTenerifeexperts.com

Vancouver Specialist Program
There’s so much to do and see in Vancouver, make
sure you give your clients the best recommendations!
Enhance your knowledge and increase your
confidence in selling Vancouver by becoming a
Vancouver Specialist. Qualified Vancouver Specialists

gain access to exclusive webinar invitations, industry rates and an
Experience Pass for complimentary admission to the city's key
attractions and sightseeing activities for personal Fam visits! 
Learn more today: www.tourismvancouver.com/VSP !

Complete our fantastic online training!

Botswana is well known for having some of the
best wilderness and wildlife areas on the African continent. But at
first glance the options for a safari in Botswana can sometimes
appear bewildering.This course is designed to give you a deeper
knowledge of the country, its attractions and its people.
Register today: Botswanaforagents.co.uk 
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training
Gold Coast to host Aussie Specialists 
at Corroboree West 2017
MORE THAN 300 frontline travel sellers from the UK, US,
Canada, Brazil, Germany, France and Italy will travel to
Queensland’s Gold Coast in October next year for
Corroboree West, a six-day specialised training event for
qualified Aussie Specialists.
The inaugural Corroboree West will mark the first time

the event has encompassed both European and North
American agents together and follows the success of the
recent Corroboree Asia event for key Eastern markets in
Perth earlier this month.
Following a bid process, the Gold Coast was confirmed

as the destination to host the event where Aussie Specialist
agents will receive specialised training, participate in sales
workshops and experience Australian tourism product first
hand, both in the Gold Coast and at fam destinations
around the country.
Commenting on the ‘Aussie Specialist Program’, which

was relaunched a year ago, John O’Sullivan, managing
director for Tourism Australia, said: “It is the cornerstone of
our distribution programme and is one of the key ways we
ensure Tourism Australia’s marketing efforts are being
converted into actual bookings. Corroboree is always a
successful event because once these front line travel
sellers come to Australia they become lifelong advocates.”
The programme is shared by all eight state and territory

tourism partners and is designed to provide agents with the
knowledge and skills to best sell Australia.

TAHITI TOURISME UK recently hosted a series of networking events to
invite agents to discover more about the islands and the experiences
on offer. Sessions included a Tahitian dance lesson and prize giveaways
including three nights’ accommodation at the Tikehau Pearl Beach
Resort and one night’s stay at the Manava Suite Resort Tahiti. Pictured
is the grand prize winner, Emma McKelvie from Round the World
Experts, with Erwan Ly (left) from South Pacific Management and Alan
Daniel from Air Tahiti Nui. Visit tahiti-tourisme.co.uk
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SWEET TREATS…Anzcro’s Jessica Shelton
(left) presents a basket of New Zealand
sweets to Camellia Herrera from
Trailfinders.. 

www.travelbulletin.co.ukOctober 14 201614

Agents looking to entice discerning clients were in for a treat
at Travel Bulletin’s Luxury Showcases – held in both Bristol
and Bournemouth earlier this month. Meeting with a range of
suppliers, agents armed themselves with product knowledge,
enjoyed a delectable buffet dinner and had the chance to win

a selection of great prizes…

eventbulletin

#TBSHOWCASES

BOTSWANA BUDDIES…Catching up with Dawn Wilson (right)
from Botswana Tourism are Jeff Paulett from Westgate
Travel Worldchoice and Emma Casburn from Infinite Travel.

VOUCH FOR ME…Mandy Shilling (left)
from Miles Morgan Travel receives a
£50 voucher from ITC’s Elaine Jones.

BOWLER’S BAG…Caroline Bowler (right)
from Travel Counsellors won an amenity
bag from Santa Monica’s Jennifer Guiver.

WESTGATE WONDER…A delighted Jeff
Paulett from Westgate Travel Worldchoice
won a five-night stay in the Maldives
(including transfers) courtesy of Victoire
Cliffe from Banyan Tree.

PALLADIUM PARTY…Maria Costa Lobo (left)
from Hard Rock Hotel Tenerife gets agents -
Margaret Moulton (middle) and Amelia Lowe
from Miles Morgan Travel. – up to speed. 

A WARM WELCOME…Ready to meet and greet agents are,
from the left: Victoire Cliffe, Banyan Tree; Annalisa Sudano,
Melia Hotels International; Christine Tate, Rocco Forte
Hotels; and Jennifer Guiver, Santa Monica Tourism.

Bristol Programme Sponsor
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Travel Bulletin will be hosting its Escorted Tours Showcase at The Grange Holborn
Hotel in London on Monday November 14. Agents interested in attending can secure

their place by emailing gemma.reeve@travelbulletin.co.uk 

BIG IN JAPAN…Yumi Takakubo (left) from the Japan National
Tourist Organisation gets agents up to speed on the lastest
news – from the left: Tracy Ramsier, Firdevs Honeywill and
Valarie Locke from Holidaze, with Beverley Rawlings Hays
Travel and  Vanessa Trickett from Hays Travel. 

BAGGING IT IN BOURNEMOUTH…Pictured after
a productive evening are, from the left: Stephen
Thompson, Amelia Needham, Tom Holland and
Hollie Kendall, all from Hays Travel.

15www.travelbulletin.co.uk October 14 2016

SIMPLY MARVELLOUS… Claire Kyprianou from
Trailfinders was the lucky winner of two nights’
breakfast stay in Stockholm for two, courtesy of
Chris Graham from Simply Sweden.

Bournemouth Programme Sponsor

eventbulletin

THE GRAN(D) PLAN…Learning the ropes from Katerina Bomshtein
(right) from Gran Canaria Tourism are, from the left: Amy Tuffs, Jess
Eldred, John Cummings, Laura Hagger and Eloise Sandiford, all from
Flight Centre.

IN THE FRAME…Putting agents
in the picture is Dawn Wilson
from Botswana Tourism, the
photography sponsor of the
Luxury Showcases. 

COOKING UP A TREAT...Rachel Torr (left) from
Hays Travel won a Cook Islands black pearl from
Kay Jackson from Cook Islands Tourism,
programme sponsor of the Bournemouth
Showcase.

CRUISE CONTROL… Oceania Cruises’ Louise
Craddock (left) chats with, from the left: Emma
Donald, Laura Moors, Ross Harris, Emma Lourence,
Ben Johnson and Claire Kyprianou from Trailfinders.

#TBSHOWCASES
Photography Sponsor
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EXPERIENCE UNLIMITED- LUXURY® FOR ALL- ADULT ROMANCE IN COSTA RICA  | DOMINICAN REPUBLIC : CAP CANA (NOV 2016)
PUNTA CANA | JAMAICA: MONTEGO BAY | MEXICO: AKUMAL • CANCUN • COZUMEL • HUATULCO • LOS CABOS • PLAYA MUJERES  

PUERTO VALLARTA • RIVIERA CANCUN

BECOME A MASTER AGENT TODAY AND TAKE ADVANTAGE OF INCREDIBLE INDUSTRY RATES, INCENTIVES AND MORE AT AMRAGENTS.CO.UK.

ESCAPE INTO LUXURY.

COMPLIMENTARY
WEDDING PLANNER

COMPLIMENTARY ROOM 
FOR THE GROOM THE NIGHT 
BEFORE THE WEDDING

WEDDING CAKE AND 
SPARKLING WINE

LUXURIOUS OCEANFRONT 
SUITES WITH PRIVATE 
TERRACES

PREFERRED CLUB WITH 
EXCLUSIVE UPGRADES

LIMITLESS GOURMET
DINING, SNACKS &
TOP-SHELF SPIRITS

SIP, SAVOUR & SEE
MULTI-RESORT DINING

LIVE SHOWS NIGHTLY

Unlimited-Luxury®

Exclusive Meets Inclusive:

It’s more than just the romantic settings that make 
Secrets Resorts & Spas the perfect place to say ‘I do’. 
Your clients’ wedding, at any of our adult-only oceanfront 
sanctuaries, offers all the inclusions of Unlimited-Luxury®, 
an onsite wedding coordinator to ensure everything is 
perfect, and so much more! Better yet, Secrets Resorts 
& Spas offer complimentary wedding packages. Please 

contact your preferred tour operator for more details.

SECRETS AKUMAL RIVIERA MAYA WEDDING SET UP
ROOFTOP WEDDING GAZEBO AT SECRETS

ROYAL BEACH PUNTA CANA
WEDDING GAZEBO AT SECRETS ST. JAMES &

SECRETS WILD ORCHID MONTEGO BAY

      09:45
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Planet Weddings has noted that
Santorini is proving a popular choice
for weddings, with many venues
already booked up for 2017. The
operator is encouraging agents to
ensure that their clients book early to
avoid disappointment. 

PLANET HOLIDAYS & Weddings reports that weddings and
honeymoons abroad continue to provide travel agents with
a great source of income, not to mention happy clients who
will return to book again and again. 

However, for agents who may feel wary about the
amount of time and effort involved, and the attention to
detail that comes with dealing with wedding requirements,
the company is highlighting its experience in guiding both
well informed and novice retailers through the necessary
steps to ensure that they deliver a memorable day to 
their clients.

According to the operator, wedding bookings - which
traditionally started as small affairs - have grown
considerably with couples today happy to book a wedding
that includes an average of 60 guests, which in turn means
plenty of bookings for the retailer too.

The company’s managing director, Mathilde Robert, said:
“We deal mainly with short-haul which helps those couples
that have children in their party and elderly relatives.

“Popular destinations include Portugal, Cyprus, Greece,
Italy, Malta & Gozo, Croatia and, close to home, France. 

“We add new destinations each year as well as expanding
our existing product to popular destinations such as
Cyprus. For example, on Cyprus we have new sections such
as ‘Beach Weddings’ and ‘Character Weddings’, both of
which provide agents and their prospective couples with
popular options as well as off-the-beaten-track venues that
will help them chose the ideal wedding venue.”

Currently trending for 2017 and 2018 are informal affairs,
with couples requesting lots of activities pre- and post-
wedding day to keep family and friends bonding. These
include boat trips, beach barbecues, cooking events and
‘special treats’, both active and less active, with the long list
of extras requested extending the big day into a three-day
event at least.

Mathilde said: “Demand for Greece has gone through the
roof with southernmost Crete and the sunshine island of

Rhodes enjoying the longest season, well into early weeks
of October. Pretty Portugal also has a lot to offer - from
private villa settings to cliff top venues in the Algarve and
lovely places near Lisbon and the Alentejo region. 

“Malta & Gozo are also doing well alongside fashionable
Italy, where the Lakes dominate and yet are closely
followed by Tuscany’s vineyards and palazzos to the pretty
Amalfi coast and beyond, not forgetting the city weddings of
Florence, Venice and Rome, where hope springs eternal. 

“But it is Cyprus that continues to draw the numbers and
where the year-round good weather can deliver a great
wedding day out of season with as much ease as it does at
the height of the season. Popular wedding months for all
the destinations we feature are April, May and June,
followed by September. But it seems that at last couples
can see the merits of ‘out of season’, not just for the prices
but also in securing the right venue.”

The operator has recently launched a new-look 
website to further assist agents in converting lucrative
wedding enquiries. 

The ‘Testimonials’ section provides feedback from
couples, with all photographs used from real couples to
help agents when recommending a wedding abroad. 

Extra add-ons, which agents can also earn commission
on, include flowers, photography and entertainment.

Mathilde said: “Our advice to agents is simply: ask plenty
of questions, suggest that the couples set up a pinterest
board to show what they are trying to achieve on their big
day and talk to us from the word go. Agents should also
aim to build a rapport with the couple and ask us when they
need help. 

“Ensure your clients know that booking through you will
provide them with peace of mind. Once in resort our own
local wedding planners take over and ensure that all those
finishing touches are there to deliver their best big 
day ever.”
Visit plantweddings.co.uk for more information.
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Ensure a happy ending for clients to encourage repeat business advises Planet

weddings&honeymoons
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IT’S EVERY TRAVEL AGENT’S DREAM COME TRUE...
“A process so simple I wish it had been invented years ago!”

WHILST YOUR clients have been dreaming of their perfect wedding day abroad, you’ve
been dreaming of a simple booking process to give them exactly what they want - and
pronto. And it’s finally here! 

BookYourWeddingDay.com is an online platform that instantly books overseas wedding
dates and venues of your clients’ choice. 

This new, innovative project means that you can now cater to your clients’ every whim
- and outstanding customer service means a higher chance of repeat business.  

BookYourWeddingDay.com ticks all the boxes

√ A FREE international booking system that allows operators, agents & wedding
planners the ability to secure confirmed overseas wedding dates & venues INSTANTLY. 

√ Offers 10% commission to travel agents.

√ Secure wedding venues in Cyprus and Greece – with plenty of other destinations
coming soon! 

√ No more long-winded procedures that could previously have taken up to eight weeks. 

√ View availability over a three-week period around the ideal date.

√ Every venue lists available time slots  - all synchronised with the local town hall’s
calendar! 

√ Bookings can be made online using a credit card for a booking fee of £100, payable by
the couple to secure the desired venue and date. 

√ Instant email confirmation of payment and venue and date chosen, leaving you to carry
on making flight and accommodation plans for the happy couple. 

Great! How do I sign
up?

It’s simple (and free!):
Visit
BookYourWeddingDay.com
and click on the log in
button (top right of the
home page) then select
‘sign up’ 

So now there’s no reason
to get left behind when it
comes to the lucrative
wedding getaways…

Call us today free on 0800-368 7740 or email info@bookyourweddingday.com

advertorial
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WINDJAMMER LANDING Villa Beach Resort in St Lucia has launched a special package inviting
couples to relax at the resort on an all-inclusive, three-night stay and to fully experience all that
it has to offer before booking their fairytale wedding. 

The new ‘Say Yes, Before I Do’ offer includes meeting with a dedicated wedding specialist;
scouting for the picture-perfect ceremony location; a meet-and-greet with the resort’s chef;
cake tastings; and a special spa credit of $200 which can be used towards a couple’s massage
or spa treatment.

Lynn Joseph, one of two wedding specialists at the resort, said: “We understand the anxiety
that couples sometimes experience when planning a wedding and we are dedicated to making
the process as stress-free as possible.  

“The ‘Say Yes, Before I Do’ package allows the future bride and groom to experience the
resort and its amenities, to interact with the friendly and accommodating staff, and to visualise
the ceremony and celebration of their dreams without pressure.”

The package costs from $900, subject to 10% VAT and 10% service charge, per couple for a
stayin a Premium Ocean View room for travel from now until December 20.  
For more information visit windjammer-landing.com

FUNWAY HOLIDAYS’ expanded
Caribbean programme includes the
all-inclusive, adult-only Warwick
Paradise Island Bahamas. 

Opening this month, the property is
being highlighted as an ideal
honeymoon venue filled with all the
latest luxuries, with the star of the
show being its 7,000sq.ft sea terrace
overlooking Nassau Harbour. 

Exclusively for over-18s, other
attractions include a harbour-front
beach, a pool, modern interiors and a
choice of five eateries. 

Rebecca Evans, senior marketing
executive for the operator, said: “This
is a really romantic spot offering both
wedding and honeymoon options. The
standout feature is the massive Sea

Terrace overlooking the harbour
marinas, complete with a unique
waterside wedding belvedere ideal for
destination weddings.”

The company is currently offering a
seven-night at the new four-star

resort from £1,489 per person
including flights from Heathrow with
British Airways based on two adults
departing on November 8. 
Visit funway4agents.co.uk for more
information.

Travel 2 proposes exotic Indian Ocean escapes for the happy couple
TRAVEL 2 is highlighting the variety of options available to honeymooners looking to travel to the Indian Ocean whilst
also advising of the benefits of booking a Caribbean wedding in January.

Deborah Wadhams, the operator’s senior product manager for Indian Ocean, said: “The Indian Ocean is the
perfect place to celebrate a honeymoon as it has a range of destinations to suit all couples, whether they would
prefer to relax on a sandy beach in the Maldives or explore Sri Lanka on an action-packed tour. Mauritius in
particular caters well for honeymooners, with some hotels offering discounts of up to 50% for the happy couple, and
many offer additional services such as special turn down service, relaxing baths with candles, special dinners on
the beach and couples massages.”

Meanwhile, for clients looking to get married in the Caribbean, Emily Underhill, the company’s assistant product
manager for the destination, suggests looking early on in 2017. 

She said: “We recommend booking Caribbean weddings in January as many hotels have great offers at the beginning
of the year. Booking early for weddings is essential as venues can often get booked up quickly. Guests should also
ensure to leave plenty of time to sort any documentation that is required.

“The Caribbean islands are the perfect destination for a wedding and honeymoon. Weddings in the Caribbean can be
done on a small budget as hotels often offer package deals and some even offer a free wedding with a minimum stay.
Packages often include a cake, location decoration and a wedding co-ordinator.”

Say ‘yes’ before ‘I do’ at St Lucia’s Windjammer Landing Resort

Agents urged to consider Bahamas as Funway expands Caribbean programme

19www.travelbulletin.co.uk October 14 2016

weddings&honeymoons

S05 TB 1410 2016 Wedding and Honeymoon_Layout 1  12/10/2016  14:48  Page 19



WITH BRITS increasingly looking further
afield for a unique wedding destination,
WOW air is highlighting its low fares as a
means of travelling to a dream wedding
landscape without breaking the bank and
slashing the guest list. 

The Icelandic carrier is offering flights
from London to Keflavik from £29.49, with a
total journey time of less than three hours
from any of the airline's three UK departure
points - Gatwick, Bristol and Edinburgh.

Iceland's landscapes alter dramatically
dependent on the season. Those opting for
a spring or summer wedding can expect a
milder climate with long days and lush
greenery, whilst those who choose an
autumn or winter wedding can take in
dramatic snow-capped mountains and

volcanic landscapes, with the chance to
glimpse the Northern Lights.

One of the most popular and picturesque
regions to tie the knot in is Snæfellsnes,
located two hours' drive north-west of
Reykjavik. Characterised by sweeping,
golden beaches, lava fields, cascading
waterfalls and fiery geysers, the peninsula
has no shortage of iconic backdrops to hold
a dream wedding.

Couples can also be safe in the
knowledge that the ceremony will not
need to be officiated upon the return
home, as Iceland's marriage license is
considered a binding legal contract
recognised by the UK. 
For more information on travel to the
destination visit wowair.co.uk

FOR COUPLES seeking a secluded honeymoon destination, Fernando de Noronha is known as Brazil’s
best 'hideaway' and is often referred to as the ‘emerald of the Atlantic ocean’. Only 420 people are
allowed on the island at a time to ensure a private and relaxing environment for couples. Atalaia
Beach only allows 30 people at a time and features some of the best-preserved reef systems in
Brazil. Other honeymoon highlights include a dolphin lookout where couples might see spinner
dolphins twirling in the water, scuba diving and snorkelling spots, hiking trails and luxury hotels for
couples to escape to.

Borneo’s Rasa Ria
launches

‘Adventuremoon’
package

SHANGRI-LA’S Rasa Ria
Resort & Spa in Malaysian
Borneo has launched a
new ‘Adventuremoon’
package aimed at
discerning newlyweds
looking for an action
packed honeymoon whilst
enjoying the comforts of a
five-star resort. 
The package invites

honeymooners to explore
the sights and sounds of
Borneo’s jungle coastline
through an array of
activities; from trekking, to
horse-riding, to paddle
boarding, to cycling.
Couples will have a chance
to interact with nature on a
river cruise, exploring the
Bornean mangroves and
spotting the peculiar
indigenous primates.
Newlyweds will also trek
90m above sea level to
enjoy a champagne
breakfast overlooking the
highest mountain in the
Malay Archipelago, Mount
Kinabalu. 
For further information

visit shangri-
la.com/kotakinabalu/rasari
aresort

Elegant Hotels seduces couples with romantic getaway 
WITH MORE than 3,000 hours of sunshine a year, Elegant Hotels Group is highlighting
Barbados as an ideal destination for honeymooners. 

The hotel group is currently offering an exclusive ‘Romance Getaway’ package which
includes Champagne and strawberries on arrival, a luxury spa treatment for two in beach
cabanas and an intimate dinner on the beach. 

The package starts from £512 per night based on two adults sharing a pool/garden view
Junior Suite for a minimum of five nights and prices differ between properties.

The resort is also able to offer a range of romantic add-on experiences for couples. 
As an example, a private picnic to watch the sun set over the picturesque Turtle Beach

costs from £164 per couple including hotel transfers, Champagne, sandwiches, fresh fruit
and drinks. 

Alternatively, couples can get a taste for island life at Tamarind with an exclusive Rum
Shop Crawl, take the plunge and enjoy a date with a difference by snorkelling with sea
turtles or embark on a sunset catamaran cruise. 
For more information visit eleganthotels.com/weddings

Wow air suggests saying 'I do' in Iceland with £29.49 fares

weddings&honeymoon
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 TIME IS  SO PRECIOUS, 
SMART COUPLES STEAL IT.

In today’s modern world, couples fi nd
it hard to spend quality time with each 
other. Rendezvous provides a perfect 
setting to reconnect and rediscover life’s
pleasures together. This intimate resort 
provides the chance to steal time to 
relax, have fun and share delicious food, 
fi ne wines, activities, spa treatments and 
of course, fi rst class service. Whatever the 
two of you imagine yourselves doing, at 
Rendezvous it can come true, including 
an unforgettable wedding day in the sun. 

To create a perfect day as unique as you

are, the imaginative Ever After Collection is 
designed to inspire ideas to fi t your vision.
Imagine a sandy beach on a deserted island, 
or a candle lit 18th Century ruin, or perhaps 
even a setting inspired by an Exotic Oasis. 
On our website, you can custom build 
your perfect day from a palette of choices 
designed to create your wedding, your 
way. To learn more about the Ever After 
Collection or to book, please contact 
your preferred travel agent or tour 
operator call 0203 096 1686or visit 
www.theromanticholiday.com/everafter

On the beautiful island of Saint Lucia there’s a place that’s perfect for celebration. Known 
as Rendezvous, its verdant gardens set on a two mile stretch of white sand beach 

were the inspiration that created this relaxing and intimate hideaway dedicated to the couple .
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AT LAS VEGAS’  
2 ICONIC DESTINATIONS

9 DEPARTMENT STORES,  
400 SHOPS AND  
40 RESTAURANTS,  
INCLUDING:

BARNEYS NEW YORK

NEIMAN MARCUS

SAKS FIFTH AVENUE

NORDSTROM

MACY’S

DILLARD’S

FOREVER 21

MACY’S MEN’S STORE

DICK’S SPORTING GOODS

SHOP. 
DINE. 
EXPERIENCE.

thegrandcanalshoppes.com  •  thefashionshow.com

Free Premier Passport available at Fashion Show  
Guest Services by mentioning this publication.
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Visitors encouraged to explore range of entertainment &
experiences now available in Bloomington, Minnesota
ALTHOUGH THE excitement of the Ryder Cup may now be over, this year’s host city of
Bloomington in Minnesota has highlighted its wealth of tourist offerings, particularly to visitors
with a penchant for shopping.
Bloomington is home to the Mall of America which offers 520 shops to peruse; if shoppers

were to spend ten minutes in each shop it would take 86 hours to complete a full visit to the
mall, so setting aside a bit of time comes recommended. 
Following the city’s recent influx of 240,000 people for the Ryder Cup, golf enthusiasts can, for

example, pick up all their golfing equipment and clothing at some of the top sporting stores in
the mall including Nike, Oakley and Under Armour. 
Other popular stores include Macy’s, MAC, Michael Kors, Coach, Vera Bradley and

Nordstrom, and visitors are reminded that there is no sales tax on clothing or shoes throughout
Minnesota, so shoppers can pick up some real bargains.
For families, Nickelodeon Universe is located in the centre of Mall of America and features

seven acres of attractions and entertainment. Children can meet the Nick characters and
experience rides such as Shredder’s Mutant Masher, Log Chute and Splat-O-Sphere. Visitors
can also take a spin on the mall’s newest attraction ‘FlyOver America’, a virtual reality ride.
The city offers a choice of more than 40 hotels, ranging from economy to deluxe, and most of

them are within a few minutes of MSP Airport and Minneapolis-St. Paul. 
In addition, all Bloomington hotels offer complimentary shuttle services to and from MSP

Airport, Mall of America and the Metro Transit Light Rail, and visitors receive complimentary
parking in Bloomington for their hotel stay or shopping experience. 
To explore more about the destination visit bloomingtonmn.org

shoppingtourism

FUNWAY HOLIDAYS has launched a new
#nevertooearlyforchristmas campaign showcasing the
best festive shopping spots around the US - from New
York and Boston to San Francisco and Washington 
DC, all of which are ideal for an early Christmas
shopping break.
Nick Talbot, head of marketing for the operator, said:

“Christmas always comes early in the USA. The day after
Thanksgiving - November 25 this year - is Black Friday,
the biggest nationwide sales of the year, when stores
slash prices and the crowds move in. However, we have
noticed a trend over the past few years with today's

shoppers starting before Thanksgiving. Starting shopping
earlier is beneficial to consumers on a budget, since it
allows them to spread out the expense of buying presents.
"Demand for our city breaks is always high around this

time of year as people start thinking about Christmas
even earlier than ever before and look to get organised
with dedicated shopping trips." 
The operator is offering three nights at the three-star

Wellington Hotel in New York from £695 per person
including flights with British Airways based on two
sharing and travelling on November 24.
Visit funway4agents.co.uk for more information.

Go shopping tax free in
Louisiana

LOUISIANA IS providing a
sales tax refund for
international shoppers on
purchases made at more
than 1,500 stores.

Tax free shopping is
available at well known
retail stores such as Saks
Fifth Avenue, Best Buy,
Macy’s, J.C. Penney,
Gucci, The Gap, Sears,
Wal-Mart, Sam’s Club and
Coach, amongst others,
with tax free stores also
including manufacturer
outlets, department
stores, jewellery stores,
art and antique stores,
computers and electrical
appliances, as well as
hundreds of smaller
specialty shops
throughout the state. 

In addition, most of the
major shopping centres in
the New Orleans and
Baton Rouge area offer
tax-free zones.

Funway Holidays gets festive with new Christmas shopping campaign

S06 TB 1410 2016 Shopping Tourism_Layout 1  12/10/2016  14:52  Page 23



Mall of America welcomes arrival of MythBusters: The Explosive Exhibition
MYTHBUSTERS: The Explosive Exhibition has opened at Mall of America. 
Running throughout autumn until January 15, 2017, visitors can ignite their curiosity and discover whether they can

really huff and puff to blow a house down; if running in the rain keeps them drier than walking; or if they can react fast
enough to dodge a paintball.
The process of translating a television series into a hands-on indoor exhibition has taken five years, with the final result

that features more than 100 original props, as well as tools, blueprints, interactive videos and illustrations straight from
the hands of the MythBusters themselves.
Wannabe MythBusters can start the process in the iconic Blueprint Room, modelled after the TV set in San Francisco,

and from there move into the workshop to watch live demonstrations of classic myths and engage in a dozen 
interactive experiments.
In other news, a Drop 'n Shop child care service has also recently opened which aims to ‘provide high quality childcare

services’ for up to two hours for parents shopping at the mall. Children are free to play in the entertainment centre’s
stimulating environment, with activities such as art projects, mini-soccer, video games, yoga and zumba available whilst
being monitored by screened staff members. Prices start at $15 per hour on weekdays up to $20 on Fridays, Saturdays
and Sundays, with a small price break for two or more children. 
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HALLOWEEN WILL be taking over KidZania London City this half
term where, in partnership with Cadbury, children will be able to
take part in a Tricky Treasure Trail throughout the city, with
access to more than 60 real-life role play adventures. The
attraction’s Scary fun Halloween event will be running from
October 15-30 with a variety of fun-filled activities, ghost tours,
face painting, a fashion show, ghoulish green milkshake making
and a dance club.

Explore the best of both worlds
shopping at Dallas & Fort Worth
A QUICK shopping stopover in Dallas and Fort Worth
offers the best of both worlds thanks to their convenient
location as a gateway in and out of the US. 
Visitors can fly into Dallas/Fort Worth with each city a

45-minute drive apart; in Dallas visitors will find high-
end, High Street and independent shops, and in Fort
Worth visitors can enjoy an authentic Texas 
shopping experience.
In Dallas, visitors will find Galleria Dallas, an upscale

shopping centre, as well as Northpark Center with 235
stores including designer outlets and boutiques; the
upscale Highland Park Village; plus the luxury speciality
department store, Neiman Marcus headquarters. 
In Fort Worth visitors will find a range of Western

themed shops in the Stockyards National Historic
District. With tax free fashion purchases available,
visitors can fly back to the UK owning a cowboy hat and
boots to go it.
For more details see visitdallas.com and fortworth.com 

MASSACHUSETTS’ EAST coast city of Boston is a popular US destination for a city shopping break thanks to tax free shopping on clothes and
shoes worth up to $175 and the convenience of a variety of airlines flying daily from the UK. For more details on the destination’s shopping
experiences visit massvacation.com/shopping/
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Prestige counts down to anniversary with agent giveaway
A SEVEN-night holiday to Canada and a raft of Canadian goodies are up for grabs in a new
promotion from Prestige Holidays. 
Named ‘Canada 150 Countdown’, the booking incentive has been launched to celebrate the

150th anniversary of Canada’s independence.
The operator has teamed up with industry partners Air Transat, Rocky Mountaineer, Fairmont

Hotels and Destination Canada to offer agents the opportunity to win monthly prizes, plus the
chance to win a grand prize of a week’s holiday for two with Economy Class Air Transat flights, a
Rocky Mountaineer journey and a Fairmont hotel stay.
Launching this month, the incentive will run for 150 days until February 28, 2017. During this

period all bookings made by agents, which include a travel component with Air Transat, Rocky
Mountaineer and Fairmont, will be entered into the main prize draw.
In addition, the partners will be offering monthly prizes starting with a Rocky Mountaineer

goodie bag for the top October sellers; followed by a Destination Canada giveaway for
November; Fairmont Hotels for December and Air Transat for January.
The company’s Denise Hunn said: “Over the next month our sales team will be on the road

meeting with agents, briefing them on the incentive and encouraging them to get booking to
increase their chance of winning the big prize holiday. 
“We are also planning a couple of Canada-focused workshops during October and November

where we’ll highlight this new and major incentive and announce our latest brochure and
product news.”

canada

WESTERN & ORIENTAL has launched a new programme encompassing the country’s landscapes, attractions
and experiences to satisfy growing demand for Canada itineraries among British travellers.
The operator is now offering multi-centre city breaks, self-drives, rail journeys - including the Rocky

Mountaineer - escorted tours and independent touring in Alberta, British Columbia, Ontario and Quebec. 
David Pointer, the operator’s senior product manager for North America, said: “Experiential travel is at the

heart of our business, so it was a natural choice to add Canada as our newest destination. The country marks
its 150th anniversary in 2017, so there’ll be no better time to visit than during this vibrant celebration of
Canadian culture, history and natural beauty.”
As an example of some of the new trips available, ‘Lakes and Lodges’ is a 13-day fly/drive aimed at 

budding photographers.
Following some of Canada’s most scenic roads, the adventure starts in Vancouver along the Sea-to-Sky

Highway and travels through western Canada taking in Whistler, Tyaughton Lake, Lac Le Jeune, Jasper National
Park, Moraine Lake, Banff and Calgary. Travellers will stay in lodge style accommodation throughout the trip,
often on the shores of the lakes. 
Prices start from £2,595 per person based on two adults travelling together in May 2017. It includes flights,

car hire, 12 nights’ accommodation with board basis varying from room-only to half-board, private transfers on
arrival and selected excursions.
For more information visit westernoriental.com or call 020-3588 6130. 

Multi-centre city breaks & self-drives from Western & Oriental 

Ottawa celebrates
anniversary al fresco

THE EYES of the world will
be on Canada on July 1 next
year as the nation celebrates
its 150th birthday. 
In Ottawa festivities take

place throughout the city
across July 1 and 2. The
following day, and in a
first, Ottawa’s Alexandra
Bridge will be transformed
into a grassy lawn to play
host to hundreds of hungry
picnic-goers. 
The soaring bridge deck

spans the Ottawa River and
links the English speaking
province of Ontario to the
French speaking province
of Quebec, providing an
iconic symbol of Canadian
unity, and visitors can
expect a welcoming and
carnival like atmosphere.

Buffalo Mountain Lodge
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Route Frequency Departure Arrival Date
London (LGW) to Calgary 3x weekly; 1x Mon Wed Sat 11:35 AM 2:00 PM Oct 24, 2016 - Apr 29, 2017
Calgary to London (LGW) 3x weekly; 1x Tue Fri Sun 5:55 PM 9:49 AM +1 Oct 24, 2016 - Apr 29, 2017
London (LGW) to Toronto 1x daily 12:00 PM 3:25 PM Aug 08, 2016 - Apr 29, 2017
Toronto to London (LGW) 1x daily 9:15 PM 9:10 AM +1 Aug 08, 2016 - Apr 29, 2017
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canada

SWEET NEWS…Destination Canada is inviting agents to take
Canada to heart with the launch of a new Canada Specialist
Training Programme (CSP). Agents who sign up at
canadaspecialist.co.uk and complete the CSP by November 30 will
be entered into a draw to win one of 20 Haribo heart sweet trees.
Adam Hanmer (pictured), travel trade manager for Destination
Canada, said: “We’d love to have a heart to heart with travel
agents about what makes Canada tick as the country prepares to
celebrate its 150th birthday in 2017. Our programme is regularly
refreshed and updated to reflect changing patterns in learning,
the increase in access to mobile technology and to keep agents
motivated to look at Canada.” 

               

           

   

    

   

 
                
                 
            
             

Travel talks

Next year is a special time to visit Canada as the
nation will be celebrating its 150th anniversary.
Yes, I thought it was older as well. Canadians like

to celebrate, so much so, that only having 365 days to
mark the Sesquicentennial just isn’t enough. To extend
the party, a clock was unveiled in Ottawa to countdown
the last 250 days of 2016 and various events are being
held during the last 150 days of this year. 
When 2017 does finally arrive, Ottawa has numerous

activities planned to complement the national
celebrations. 
This includes the lighting of a five metre high cauldron

in Marion Dewar Plaza on New Year’s Eve. This cauldron,
which is an artistic adaption of the Ottawa 2017 logo, will
remain at the Plaza and will be re-lit to mark other
celebrations during 2017.
Parades to mark a birthday are ok, but how do you

really celebrate a Sesquicentennial? For me, there are
two stand out events.
The first is the Ice Cross Downhill World Championship

in March. Going down an icy ramp as fast as possible
should be on everyone’s bucket list. Unless you have
ankles like mine, that is. I’ll just have to make do with
watching the spectacle that is Red Bull Crashed Ice.
The second event is the ‘Sky Lounge’ which involves a

table that hangs from a crane. Each sitting will take 22
guests 150ft into the air, giving them a unique view of
Ottawa. Operating from July 15 to 22, diners will be able
to enjoy either dinner or tapas-cocktails bar. Just don’t
be the guy who thinks it’s funny trying to get the table to 
swing around. 
For those who don’t fancy eating while hanging from a

crane, or being out in the cold while someone tries to
skate full speed down a slope, there are many other
ideas listed at ottawa2017.ca

John shows us
how to get into
the party spirit
in Ottawa 

by John Guinn
, holiday resea

rcher

Our regular guest columnist, John Guinn, runs Holiday
Hut and regularly contributes to UK Health Radio.

�  The number of British tourists in Toronto hit an all-time high this
year, with a 10% increase compared with 2015. A total of 67,962
Brits visited Toronto in 2016 compared with 61,440 in April 2015. 

�  A brand new way to experience Niagara Falls has launched in the
form of a new 200ft-high zipline that propels tourists 40mph
along the edge of the vast river gorge. Four parallel ziplines have
been constructed on the Ontario Canada side of the falls, offering
staggering views of both the American and Canadian Horseshoes.
The experience, run by Wildplay, costs $49.99. Visit
ontariotravel.net

�  Nova Scotia has recently launched a new seafood trail which is the
first of its kind in Canada. Culinary adventures along the trail
include lobster boils and freshly shucked oysters, and the trail has
85 participants offering more than 200 seafood culinary tourism
experiences across the province. Visit novascotiaculinarytrails.com

�  Air Transat has scheduled a special one-off winter flight from
Gatwick to Calgary, allowing travellers from the UK to visit the
Rocky Mountains over the Christmas period. The flight departs
Gatwick on December 20 and returns from Calgary on January 2,
2017. Fares start from £749 return. Visit airtransat.co.uk

�������
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@TravelBulletin

TravelBulletin

We asked our staff the following question this week:

Which TV personality (a) you can't stand; (b) you find slightly annoying; 
and (c) you absolutely admire?

Crossword:
Across: 1. IBIS, 3. BRUNEI, 7. FINLAND, 8. LGW, 9. RABAT, 10. BEN, 12. LEU, 13. UAE, 14. DRAMA, 15. JFK, 16. TRENTON, 17.
LATVIA, 18. BRYN. 
Down: 1. INFERNO, 2. INNSBRUCK, 4. RED, 5. IOW, 6. BATTLE, 8. LANCASTER, 10. BUDGET, 11. SHANNON, 15. JAL, 16. TUI. 
Highlighted Word: NASSAU

Where Am I?: La Cite du Vin Building in Bordeaux

puzzlesolutions

Travel Bulletin is published by 
Alain Charles Publishing (Travel) Ltd
University House, 11-13 Lower Grosvenor Place,
London, SW1W 0EX
Tel: 020-7834 6661 
Printed by: Buxton Press
Subscriptions are £125 p.a. £195 overseas
ISSN: 0956-2419

Royal highlights from Cox & Kings 
FOLLOWING PRINCE William and his family’s recent
Canada visit, Cox & Kings is highlighting itineraries from
its new 2017 Canada brochure, each with luxurious
offerings fit for a royal visit. 
Neill Prothero, the company’s North America product

manager, said: “It's exciting to have the royals visiting
Canada as it really highlights the destination’s broad
appeal for the traveller – from vibrant cities to icy
wildernesses, spectacular mountain scenery to rich
cultural heritage and more. 
“We've expanded our brochure to include new luxury

group tours and private journeys all over Canada and
Alaska. Our new range of tours includes cruises to
remote archipelagos, isolated wilderness lodges accessed
by sea plane and family adventure options.” 
Visit coxandkings.co.uk for more information. 
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Terms and conditions apply. Valid for bookings made between 1 October – 31 December 2016. To claim you must email 
agentincentives@titantravel.co.uk with your name and booking reference within 7 days of making the booking. No cash 
alternatives. Agents are responsible for their own tax implications. 10 Fam trip places available and a minimum age of 21.

For more information
visit titanagents.co.uk

Will win a place on the
California and the

Golden West FAM trip in 2017!
Book between 1 Oct – 31 Dec 2016

Top 10 USA bookersTop 10 USA bookers

TermT ms ans annd cod d nditditn ionsionson appapply.ly.yyy ValiVVaVaValiVa d fod food for bor br okings mmade ade betwbe wetweeneeneenee 1 Oc1 O1 O1 O1 O1 O tober – 31 D31 D31 D31 Dec mec mecemecember ber 20162 . To claim yyou mou must ust emaiemail l 
agenagentinctin entientin ves@ves@es@t tt tatitaitatit ntrantrannn el.vel.vevevv co.uco.uo uuo.uk wik wk k wikk th your our name andanddd boobooboobooboobookingkingkingk ngkk r frefr ffrefreference ce wce wce withiithiithiithin 7 7n 7 7 daysdaysdaysd ys of o making the bhe bookiooking.ng. No cNo cash h 
altealteernatnativesives. Ag. Ag Agentse se arearea resresresessponsponsibleblebleib e foforfor thetheir oir own twn tax iax implimplimplicaticaticca ons.o  10 Famm tritritripip plaplalaplaces ces cesces avaiavaava lable and a minimumm ageage of 2of 211.

FFFFFFFooooooorrrrrr  mmmmmmmmmmooooorrrrrrreeeeeee iiiiiiiiiiiiiiiiiinnnnnnnnnnnnnnnnnnnnfffffffffffffffffffffffffffffooooooooooooooooooooooooorrrrrrrrrrrrrrrrrrrrrrmmmmmmmmmmmmmmmmmmmmmmmmmmaaaaaaaaaaaaaaaaaaaaaaaaatttttttttttttttiiiooonnn
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Terms and conditions apply. Valid for bookings made between 1 October – 31 December 2016. To claim you must email 
agentincentives@titantravel.co.uk with your name and booking reference within 7 days of making the booking. No cash 
alternatives. Agents are responsible for their own tax implications. 10 Fam trip places available and a minimum age of 21.

For more information
visit titanagents.co.uk

PLUSPLUS

Thanksgiving PrizeThanksgiving Prize

Every USA booking

will also enter you into

a prize draw to WIN

a USA hamper!

NAPA VALLEY

Book any USA holiday
between 1 Oct – 31 Dec 2016
and earn a £20 Love2Shop
voucher for every booking

EARN LOVE2SHOPEARN LOVE2SHOP
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