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We are delighted to announce that the Sandals and Beaches 2 for 1 Sale 

is NOW ON! With this your clients can take advantage of incredible 

savings on selected flight inclusive holidays for travel throughout 2016 

and 2017. 

  

S A N DA L S  R E S O R T S  -  F O R  T W O  P E O P L E  I N  L O V E 
Scattered amongst the tropical islands of Jamaica, Saint Lucia, 

Antigua, the Bahamas, Grenada and Barbados are 15 Sandals Resorts, 

all of which have been created exclusively for two people in love. For 

over 30 years, Sandals has perfected the ultimate Caribbean holiday 

and has led the way in all-inclusive luxury, being named the “World’s 

Leading All-Inclusive Resorts” for 20 years running. Yet Sandals Resorts 

are much more than just all-inclusive – they are Luxury Included®.

F L I G H T S 
When booking your clients a half price holiday, you can be rest-

assured that their Luxury Included® holiday experience will start as 

soon as they step foot on the plane. All advertised package prices 

include flights from a selection of our trusted airlines including 

British Airways, Virgin Atlantic and Thomas Cook Airlines, all of which 

offer regular flights to the Caribbean.

 

Not only do we offer direct flights from London and Manchester, we 

can also provide add ons from other regional airports!

S A N DA L S  I S L A N D  H O P P I N G  - 
2  C A R I B B E A N  I S L A N D S. O N E  A M A Z I N G  H O L I DAY ! 
With so much to see and do, we understand how hard it must be for 

your clients to settle on just one Caribbean island, let alone choose from 

our 15 luxurious resorts (14 of which are included in our 2 for 1 sale!)

 

CREATE THE HOLIDAY OF YOUR CLIENTS DREAMS TODAY:
Antigua & Saint Lucia Twin-Centre

A firm favourite, Antigua and Saint 

Lucia is the perfect combination for 

those looking to enjoy two of the 

most popular Caribbean islands.

 

Grenada & Barbados Twin-Centre

For the ultimate experience, suggest a 

twin-centre that incorporates our two 

newest resorts - Sandals LaSource 

Grenada and Sandals Barbados.

S E E  I N S I D E 
BAC K  C O V E R 

F O R  M O R E 
L U X U RY  I N C L U D E D
H O L I DAY  P R I C E S !

® 

FOR MORE INFORMATION OR TO BOOK THE WORLD’S LEADING ALL-INCLUSIVE RESORTS
CONTACT FUNWAY   |   CALL 0208 290 9753   |   VISIT SANDALS4AGENTS.CO.UK

S A I N T  L U C I A 
Honeymoon Hideaway Luxury 

Poolside Club Level Room 

7NTS £1,299PP 
WAS £2,665PP  

SAVE £2,732 per couple! 
Travel Dates: 01 Sep - 20 Oct ‘16 

Other dates and room
 categories available
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THE LATEST Holiday Confidence Index for Spring 2016 from
First Rate Exchange Services reveals an encouraging
stability in consumers’ appetite for overseas travel in the
year ahead, despite the impact of the weaker pound on
their pockets, the ongoing threat posed by terrorist attacks
and a sharp fall in confidence about the UK economy. 
More than half of those questioned in the online survey

of 5,155 people intend to holiday abroad in the coming 12
months, while fewer have yet to make a decision and this
means that the overall index remains at 49, the same as in
winter 2015 and a year ago. 
Although resilient in their determination to press ahead

with holiday plans, respondents to the latest survey feel
less positive about the UK economy than at any time in the
past three years. However, the 10% year-on-year fall in
numbers expecting the economy to improve in the next 12

months is, perhaps, only to be expected, given mounting
speculation about the possible negative consequences of 
a BREXIT vote in the forthcoming EU referendum. 
Despite these misgivings, the six sub-indices that

contribute to the overall Holiday Confidence Index score are
either level pegging with a year ago or have increased since
then. 
The Cost of Booking Index, which measures spending on

holiday bookings, has risen one point to 40 compared with
last quarter and spring 2015, while the Travel Money and At
Destination Spend indices have both moved up a point since
last quarter. While giving some cause for optimism about
holiday spending, the latest findings may have more to do
with holidaymakers’ awareness that the weaker pound will
require them to increase their budgets to cover costs than
with an underlying desire to spend more on trips abroad.
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Vietnam Venture...
Anand Collection, representing Mia Resorts, Sanctuary Resort and Sailing Club Vietnam, hosted a five-day fam to Vietnam in partnership
with Vietnam Airlines for a group of operators. The itinerary included a cooking class at Mia Resort Nha Trang, a beach barbecue at
Sanctuary Resort Ho Tram, Vietnamese lessons plus a day trip to the sand dunes in Mui Ne. Pictured outside Sanctuary Resort Ho Tram are,
from the left: Joel Hills, Kenwood Travel; Octavia Thompson, Hearst Group; Beverley Williams, THG Hols; Natalia McFarlane, Travel 2,
Preeya Carnell, Surreal Holidays; Harriet Spicer, Hayes and Jarvis; Jas Anand, Anand Collection; Claire Weatherall, Dnata; Catriona
Wightman, Experience Travel; and Melanie Cox, Wendy Wu Tours.

continued on next page

Brits’ confidence to holiday abroad remains resilient despite economy, terrorism
& Brexit concerns reveals Holiday Confidence Index for Spring
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ALITALIA HAS added more flights
between London and Milan
introducing a fifth daily service
between London City Airport and
Milan Linate, central city airport. 
With the new flight, Londoners

will be able to reach the heart of
Milan in less than two hours and
make the most of their day in Milan,
thanks to the earliest departure

from London City at 06:35, with
arrival in Milan at 09:30 local time,
and the last return from Milan at
20:30 local time, landing at London
City at 21:25. 
All flights to and from London City

Airport are operated by Embraer E-
190, with seating arranged in rows
of two and two travel classes
available - Business and Economy.

ROYAL CARIBBEAN International has announced VOOM,
its exclusive, high-speed internet service and the fastest
internet at sea, is now available fleetwide on its 24
innovative ships. 
VOOM allows guests holidaying with the line to stay

connected and to stream their favourite music, movies
and TV shows while sailing to popular destinations
around the world. 
The line's president and CEO, Michael Bayley, said:

“VOOM is revolutionising the onboard experience for our
guests as well as for our crew and it is truly a game-
changer for the industry. Everything our guests and crew
can do online at home, they will now be able to do from
onboard all of our ships around the world.”
Guests can choose from two packages: Surf, which

provides guests the opportunity to surf the web, stay in
touch via email, and share their holiday photos on social
media. Packages start from $12.99 (approximately £8.84)
per device, per day with additional devices added at a
discounted cost. Family packages of five devices or more
are available, with prices from $8.99 (approximately £6.11)
per device, per day.
Alternatively, Surf and Stream is ideal for guests looking

to do more than connect via email or social channels, but
also want the capability to stream movies and music from
Netflix or Spotify, and to connect using video chat apps
such as Skype. 
The package is available for $17.99 (approximately

£12.24) per device, per day, with family packages staring
from approximately £8.16 per device, per day.  
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A TOY STORY...Funway Holidays is offering seven nights at
Disney's Caribbean Beach Resort (Moderate), Orlando including
flights from Gatwick with Thomas Cook Airlines from £1,179 per
person. The price includes a free Disney Quick Service Dining Plan
plus 14 Disney park days for the price of seven, based on June 14
2017 travel. Pictured promoting the deal are, from the left: the
operator's Lizi Wharton, Nick Talbot and Rebecca Evans.

Nonetheless, 56% of respondents to the spring survey -
conducted in partnership with the Institute of Travel &
Tourism, University of Wolverhampton and YouGov – intend
to holiday abroad in the coming year and this is close to
matching actual bookings. In fact, 52% of holidaymakers
have already booked their first trip, while a third of those
taking two or more trips have arranged a second holiday.
This is a significant increase on spring 2015 when only 28%
had committed to a second trip overseas.
The research also reveals that shorter trips abroad are

continuing to gain ground. While seven-night holidays
remain the most popular single option for first (26%) and
second holidays (27%), there has been a marked 3% year-
on-year decline for both. 
Despite the fall of sterling and concerns about the impact

on prices of a BREXIT vote, this has not yet dampened
demand for Eurozone holidays. Two-thirds of holidaymakers
intend to travel there on their first trip abroad, while 62% of
respondents taking two or more trips are planning Eurozone

trips for their second holiday. In both cases this represents
a rise since last quarter and also year-on-year.
While confidence about the economy has fallen, there is

an encouraging consistency in attitudes among
holidaymakers about their trips overseas. 
More than two-thirds (67%) rate holidays abroad as an

important part of their lives and 43% are prepared to cut
costs elsewhere to ensure they can afford to travel abroad.
Almost three-quarters of respondents (72%) think ATOL
protection is important and this figure would be higher
were it not for the less-cautious attitude of 18-24 year-olds,
only 55% of whom rate ATOL protection as important.
Meanwhile, although over three-in-five (62%)

holidaymakers are concerned about the threat of terrorism,
they have not let this dissuade them from travelling abroad.
In fact, 46% say they have not made changes to their
holiday destination because of terrorist acts. This ties in
well with the 57% who say they are unlikely to change their
holiday plans – a jump of 10% compared with winter 2015
and up 5% on spring 2015.

continued from previous page

More Alitalia flights between London & Milan with fifth daily service added

RCI launches high speed internet at sea 
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•   Win a selection of prizes with the Hong Kong Tourism
Board, including Power Banks and £25 Shopping Vouchers

•   £50 Love2Shop voucher to be won with Prestige Holidays

•   Win a bag of Green goodies courtesy of the German
National Tourist Office

•   Two night stay in Cancun for two people to be won,
courtesy of Breathless Riviera Cancun Resort & Spa

Visit travelbulletin.co.uk/competitions for details
on the above competitions
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VIKING OCEAN Cruises has announced
that its fourth ship, Viking Sun, will
spend her maiden season sailing the
company’s first World Cruise, spanning
141 days and visiting five continents, 
35 countries and 66 ports, with 12 
port overnights.
Departing on December 15, 2017 the

journey from Miami to London will
allow guests to explore Cuba and the
Caribbean; sail the Panama Canal and
the South Pacific; call at ports in Asia,
from Hong Kong to Ho Chi Minh City;
and see the Arabian, Red and
Mediterranean Seas, before concluding
in the North Atlantic.
As with all of the company's

itineraries, World Cruise guests will
enjoy a complimentary shore excursion
in each of the 66 ports and free
unlimited Wi-Fi. They will also fly in
Business Class and all gratuities,
service fees plus an extensive list of
added-value inclusions are included as
part of the cruise fare.
Prices for the World Cruise start at

£30,798 per person and, from now until
May 31, clients who book the World

Cruise will also receive £1,369 in
shipboard credit, £514 in spa services
credit and £514 in onboard shop credit.
Combined with Viking’s other
inclusions, this represents a value of
more than £15,400 per guest.
Meanwhile, the company officially

welcomed its second ship, Viking Sea,
to its fleet during a celebration on the
Thames River in Greenwich last week. 
The 930-guest, 47,800-ton Viking

Sea is the largest ship ever launched in
London and, following the christening
and a fireworks show held in the
middle of the River Thames, she set

sail for Bergen to offer a 15-day Viking
Homelands itinerary, which takes in
Oslo, Copenhagen, Berlin, St.
Petersburg, Tallinn, Helsinki and
Stockholm. She will spend the
summer sailing itineraries in
Scandinavia and the Baltic, calling
back in Greenwich in June as part of 
a new ‘Into the Midnight Sun’ itinerary
that sails between London and Bergen
and explores the northernmost
reaches of Scandinavia and sails
across the Arctic Circle. 
For more information see
vikingcruises.co.uk/oceans

newsbulletin

ON THE MENU...Pictured marking Thomas Cook Airlines’
inaugural flight to Los Angeles from Manchester and a new menu
are, from the left: Ben Todd, Thomas Cook; James Martin (creator
of the carrier's in-flight meals); and Patrick Alexander,
Manchester Airport. Direct flights to Los Angeles from
Manchester are available from £399.98 return in Economy and
£699.99 in Premium class, with departures on Mondays and
Saturdays.

Who will you vote for? 
Make sure you don’t miss voting for your top suppliers
of 2016 in Travel Bulletin’s Star Awards. There’s also
the chance to win top prizes, courtesy of Jetset. You can
complete the voting form which is distributed with this
week’s issue or you can visit travelbulletin.co.uk/star-
awards/how-to-vote 
#TBStarAwards

World cruise for Viking's fourth ship plus launch of Viking Sea in London
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CARNIVAL CRUISE Line has taken
delivery of its newest, largest and
most innovative ship, the 133,500-
tonne Carnival Vista. 

The 3,954-passenger ship re-
positioned to Trieste, Italy, where it
departed on its maiden voyage at the
beginning of this month, kicking off 
a summer schedule in Europe that
runs until October.

Following a 13-day trans-Atlantic
crossing, the ship will operate two
separate 11-day cruises from New
York in November and then launch 
a year-round Caribbean service from
Miami later that month. 

Vista offers a number of unique
features, including a suspended
cycling experience, SkyRide, the first
IMAX Theatre at sea and the

RedFrog Pub & Brewery which 
offers three different kinds of beer
brewed on board.   

Also new is Family Harbour, which
offers special family accommodation
and a family concierge, along with the

tropics-inspired Havana staterooms
and suites featuring a dedicated pool
area. The ship’s outdoor spaces
include a WaterWorks aqua park,
highlighted by the 455ft-long Kaleid-O-
Slide, the longest slide in the fleet. 

BLACKPOOL IS out to prove that it ‘has it all’, with the third year of running its highly successful
‘Blackpool’s Back’ campaign, launched in 2014.

With two years of impact, the campaign has created a positive shift in the perceptions of
Blackpool, positioning it as a ‘family resort’ – highlighting the collection of world-renowned,
family attraction brands and offers as if seen through the eyes of a child.

Omnibus research carried out in September 2015 showed that 66% of visitors were drawn to
the resort for its range of family-friendly attractions and coastal location compared to 42% the
previous year. The data also showed positive movements regarding perceptions of the resort
with many highlighting the massive investment and regeneration, particularly along the
promenade, resulting in a resort that’s more current than ever.  

Interestingly, the campaign has been particularly well received by more affluent visitors, with
ABC1 respondents exposed to the campaign significantly more likely to consider Blackpool as 
a destination. And, results show that the campaign has also worked to positively influence visitor
satisfaction rates, on the increase for the second year running from 89% in 2014 to 93% in 
2015 (84% 2013).

The campaign is a collaborative effort with Merlin Entertainments – which runs a host of
attractions in the town including The Blackpool Tower, Madame Tussauds and SEA LIFE –
together with VisitBlackpool, the tourism arm of the council, and supported by other key resort
players. This year will also see continued focus on driving traffic to the visitblackpool.com hub,
providing potential visitors with crucial resort information including a jam-packed events
programme, as well as giving an opportunity to book tickets and accommodation.

This summer, the new campaign #Blackpoolhasitall will ramp things up even further: new
and exclusive for 2016 attractions include Ed Sheeran and Taylor Swift as the latest arrivals at
Madame Tussauds in the new ‘Festival Fields’ attraction; the Silver Jubilee Circus Show at The
Blackpool Tower Circus; SEA LIFE Jurassic Seas; and the 80th anniversary of the world
renowned Hot Ice show at the Pleasure Beach. Additionally, the UK’s largest indoor water park,
Sandcastle celebrates 30 years and Nickelodeon is bringing SLIMEFEST to the resort and iconic
West End shows including the Sound of Music, Ghost, Dirty Dancing and Footloose will be
showcased at the Winter Garden’s Opera House.
For more information see visitblackpool.com. (Theme Parks & Attractions - page 19)

Carnival Vista
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Blackpool campaign reminds families it 'Has It All'

Carnival Cruise Line’s latest addition departs from Italy on maiden voyage

Garuda Indonesia
launches first non-

stop service from LHR
to Jakarta 

GARUDA INDONESIA has
commenced services from
London to Jakarta,
operating from its new UK
base at Terminal 3 of
Heathrow Airport. The new
service is the first and only
non-stop flight to connect
the UK and Indonesia. 

As part of the move, the
Indonesian flag carrier will
increase its service
frequency to five times per
week, departing every day
except Mondays and
Fridays. Cutting out the
previous stopover at
Amsterdam Schiphol
Airport, the service will
cater to business
travellers travelling to
Jakarta and leisure
travellers stopping over on
their way to the country’s
popular locations,
including Bali. Return
flights to the UK will be
direct via Singapore. 

The move to Heathrow is
part of the airline’s
strategy to strengthen its
presence in Europe. 
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SHE'S GOT BRAINZ...Michelle Heath (right) from Midcounties Co-Operative in Cannock was
Brainz's Birthday winner in Bourne's agent incentive and won an in store party to celebrate.
Pictured with Michelle is the operator's Louise Tansey (left) and recently appointed sales
executive Gemma Wilks.

TWO NEW itineraries to Morocco and Brazil are being
added to Tauck’s Exotics collection - bringing the total of
its portfolio of hand-crafted, guided tours and cruises to
29, exploring Asia, Africa, Latin America, the Middle East,
Antarctica, Australia and New Zealand. 

The operator's new ten-day 'Magic of Morocco' itinerary
begins with an overnight stay in the capital city Rabat,
where guests gain an understanding of the country’s
political legacy during a visit to the mausoleum of former
king Mohammed V, and at Dar al-Makzhen, Morocco’s
royal palace and residence of its current king. Travelling on
to Fez, guests visit the city’s traditional tanneries, attend
an exclusive lecture highlighting daily life in Morocco from
a woman’s perspective, and can choose one of three
themed walking tours.  

Guests will also experience the Roman ruins at Volubilis
and, while en route to Casablanca, visit the mausoleum
and palace of 17th century sultan Moulay Ismail in the
walled city of Meknes. An overnight stay in Casablanca
includes visits to the imposing Hassan II Mosque and
Rick’s Café, inspired by the classic Bogart-Bergman film
set in the city. The journey concludes with a three-night
stay in Marrakech, with visits to the city’s souks and a
theological college founded in the 14th century. Guests will
tour the 16th-century Saadian Tombs, visit the Gardens
Majorelle, once owned by designer Yves Saint-Laurent, and
travel into the desert for an afternoon and evening of
Berber culture, including camel rides, tea with a local and
traditional music and entertainment in a tented setting.

Meanwhile, the operator's new 12-day Brazilian
itinerary, 'Rhythms of Brazil: Rio to Iguacu Falls' begins
in Rio de Janeiro with a three-night stay at the Belmond
Copacabana Palace overlooking Copacabana Beach.

Guests then travel to Tijuca Forest, the largest urban
forest in the world, the iconic Christ the Redeemer
statue atop Corcovado Hill, and the summit of 1,390ft
Sugarloaf Mountain, to take in views of the city and
surrounding area.

Guests then fly to the Brazilian state of Minas Gerais for
a two-night stay in the 18th century gold rush town of Ouro
Preto, a UNESCO World Heritage Site renowned for its
Baroque architecture. A guided walking tour features the
Matriz de Nossa Senhora do Pilar church, two cultural
museums and the city’s opera house, followed by a lunch
prepared using centuries-old techniques.

An overnight stay in the capital city of Brasilia highlights
its modernist architecture and includes a tour showcasing
its unique cathedral, Presidential Palace and the country’s
Supreme Court. A flight to coastal Salvador and 
a subsequent three-night stay there explores African
influences in the city’s music and Candomble religion and
reveals its Portuguese colonial architecture. The journey
concludes in Iguacu National Park, where guests will
experience its waterfalls from a helicopter sightseeing
flight above the falls and during a jet boat excursion to the
base of the cascade.

Included in the price of both new itineraries are all
lodging and ground transport, sightseeing and admission
to attractions, most meals and gratuities and airport
transfers. 'Magic of Morocco' leads in at £3,540 and has
departures in February, March, April, November and
December next year, while there are seven 'Rhythms of
Brazil: Rio to Iguacu Falls' departures in March, April, 
May, September, October and December 2017, with prices
from £3,960. 
For further information see tauck.co.uk

Tauck offers new Morocco & Brazil itineraries in Exotics portfolio

Transfers from Norwegian 
NORWEGIAN HAS launched a new
airport transfer booking tool for all
UK passengers who can now
arrange a direct door-to-door
collection and drop-off service upon
arrival or departure.

Agents can search more than
1,500 suppliers on the carrier's
website to book airport transfers
for their clients to and from
Gatwick, Birmingham, Edinburgh
and Manchester airports.
Passengers will have the option to
travel by taxi, private transfers,
chauffeurs, limousines, trains and
buses for direct connections to 
a designated address.

The new booking tool is provided
by car hire partner CarTrawler
where members of Norwegian
Reward, the airline’s loyalty
programme, can also earn
CashPoints which can be used to
make cost savings on all flights.
For more information visit:
cars.cartrawler.com/norwegian-new
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Had a great five nights at the five-star Vincci La
Plantacion Hotel, Costa Adeje in Tenerife.
Their restaurant is superb and one of the best

I have been in for choice, freshness etc. They even
had six different milks for your cereal - great for me
as I only drink, almond, rice or coconut milk.
Diabetics, gluten & vegetarian all catered for as
well. Their biggest asset though is the staff – they
were all friendly and couldn’t do enough for you. 
I can honestly say I was sad to leave such lovely
people. Couldn’t believe we were coming back to
temperature of 2 degrees what is happening to the
climate in this country?!

Attended the Yorkshire ABTA meeting at The Village
Hotel near Leeds. Simon Bunce updated everyone on
implications of a Brexit for the travel industry and
there were quite a few people who had not made their
mind up yet. We also heard about the benefit of
ABTA’s Alternative Dispute Resolution (ADR) approval.
Noel (the chair) mentioned the brilliant job Bridget
Keevil has been doing with the Clipper Round the
World race but unfortunately broke her arm and had
to drop out, but she is trying to raise £5,000 for ABTA’s
own charity, Lifeline, so get donating! He also
mentioned that ABTA were becoming more involved in
the animal welfare aspect of travelling – a subject
close to my heart. 

You might be interested to hear that INTASAVE
Oceans has launched a #HealthySeas ‘Tweet to
Donate’ campaign to raise funds for its work in
promoting healthy marine ecosystems and restoration
projects to protect vulnerable coastlines. Supporters
can make a donation of £5 by sending a tweet which
includes the terms @intasaveoceans #HealthySeas.
Sounds like a plan to me! Do hope you support.
‘What you do today can improve all your tomorrows’
and ‘Life is 10% what happens to you and 90% how
you react to it’.

by SANDRA MURRAY
in Normanton, Yorkshire

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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Normanton...

� ECOVENTURA’S NEW ship, MV Origin, is a 20-passenger
yacht featuring ten deluxe staterooms, locally inspired
gourmet food, a Jacuzzi and fitness centre. Guided land
excursions can be taken in small groups and guests can also
enjoy a dose of intellectual science from the team of expert
Galapagos guides. Itineraries alternate between seven-night
A & B itineraries which include daily, personalised
excursions with optional snorkel and kayak tours led by two
onboard, certified naturalists. Prices start from £4,520 per
person based on two sharing a double cabin. 
For details see ecoventura.com  

� EXPEDIA HAS announced a global expansion of its current
agreement with Amadeus. Under the terms of the extended
agreement, Expedia will offer air, car, rail, cruise and hotel
products through the Amadeus global distribution system
and adds Orbitz Worldwide brands in addition to the
existing brands covered by the previous agreement.

� NEILSON HAS announced that former GB tennis player Mark
Petchey will be its tennis ambassador and consultant for
the coming two seasons as it launches the Mark Petchey
Tennis Programme.

� Following several successful years at its RYA (Royal Yachting
Association) training centre in Greece, on the island of
Lefkas, Seafarer has announced the addition of its new
training centre in Croatia, offering an alternative
destination for those wishing to begin or continue their RYA
practical training. The new centre is based at marina Zaton
close to Sibenik, on the Dalmatian coast, ideally situated
between the airports of Split and Zadar.

� Flybe has announced the signing of its tenth codeshare
partnership, with Star Alliance member Air India, enabling
customers using its multi-frequency services to Birmingham
from Belfast City, Edinburgh and Glasgow to book seamless
flights onward to Delhi.  

� GENEVA TOURISM is giving travellers the chance to
experience the city’s peaceful surroundings and activities
with complimentary accommodation, offering '1,000 free
nights in the finest hotels' this summer as winning prizes to
lucky contest winners. For a chance to win an overnight stay
for two with breakfast, register online at
invitedby.geneve.com. Each entry also includes another
chance to win complimentary return flights to Geneva. To
enter, participants simply need to share the competition
link on social media with the hashtag #InvitedByGeneva to
automatically enter into the flight draw.

� ROUTEHAPPY, the product differentiation platform for air
travel, has announced an agreement with Travix, which
operate in 28 countries. 

� EXPLORE IS offering customers £100 off European trips
departing this summer on bookings made by May 31, plus
the first 100 bookings will receive a bottle of Laurent-Perrier
Champagne.

BITESNEWS
Notes from
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Agent Offer
Vietnam Airlines has announced that it
will operate daily non-stop services
between Heathrow and Vietnam from
June 23 adding a new Thursday flight
to Hanoi to its existing six flights per
week schedule. To celebrate the
milestone, the carrier is inviting
members of the travel trade – and up
to three companions – to ‘fly for free’
with an exclusive offer of
complimentary return Economy tickets
to Vietnam (taxes/YQ payable). Valid
for all flights departing Heathrow, the
exclusive trade offer is available until
the end of June, subject to availability.
For details email
sales.uk@vietnamairlines.com
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agentbulletin

We have great deals travelling to Europe on Eurostar.  
Extra seats are available from just £58 return*!

  - London - Paris from 2 hours 20
  - London - Brussels from 2 hours 01
  - London - Lille from 1 hour 28
  
Travel to Europe in comfort 
and style at a great price

 

PARIS, BRUSSELS & LILLE BY TRAIN FROM £58 RETURN*

 Book at www.voyages-sncf.eu or call 0844 848 4066
and style at a great price
*Subject to availability, terms and conditions apply

PARIS, BRUSSELS & LILLE BY TRAIN FROM £58 RETURN*

 Book at www.voyages-sncf.eu 

Don’t
miss out

book by 
25 May

Booking incentives
� Agents will be entered into 
a draw to win a trip for two
including flights on any available
tour with Back-Roads Touring
when they make a booking before
May 31. To register a booking
agents should email
l.kerr@backroadstouring.com

� Regent Seven Seas Cruises is
giving away a stay in a suite for 
a travel agent and their
partner/friend on Seven Seas
Explorer, which launches this
summer and will be sailing 
a special five-night preview cruise
from Genoa on July 2. For 
a chance to win, agents need to
make a new booking before May
30 on any sailing with the
company and send the booking
number and their contact details
to salessupport@rssc.com within
seven days of confirmation. Each
qualified booking will give agents
one entry to a prize draw to be
held in the first week of June.

Fancy a fam?
To celebrate the launch of its new exclusive river
cruise charters on MS Serenade 1, Titan is giving
agents the chance to win a place on a fam in spring
next year. Up until October 31, the top ten river
cruise bookers will win a place on the ship's first
fam, and agents can also claim a £20 Love2Shop
voucher for any river cruise booking. Agents must
claim within seven days of making the booking by

emailing the reference and their details to
agentincentives@titantravel.co.uk 
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Where Am I?

Nicknamed the Venice of the North, this small peaceful
village is interconnected with four miles of canals and is still
only fully accessible by boat. Thatched roof farmhouses that
date back to the 18th century line the banks and each one

needs a little high bridge in order to get to the road. 

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, May 19th. Solution and new puzzle will

appear next week.

The winner for 29th April is Lizzie Adamson-Brown, Travel

Counsellors in Amble.

April 29 Solution: A=6    B=5    C=8    D=1

Number: 019

Across 
1. Operator specialising in Scandinavia (5)
4. Flows by 8 Down (5)
6. Edinburgh airport code (3)
7. New Royal Caribbean cruise ship, ___ of the

Seas (7)
9. Cathedral city in 13 Down (6)
10. Currency of Thailand (4)
12. Picture-postcard Corfu village (4)
14. Musical based on a 70's teen mag (6)
17. Type of small restaurant found in 3 Down

perhaps (7)
18. Rita, rumoured to be returning as an X Factor

judge (3)
19. Scenic walled town in North Wales (5)
20. Northern Territory Springs (5)

Down 
1. James Nesbitt has a lot to hide in this true-life

drama currently showing on ITV (3.6)
2. State capital of Idaho (5)
3. Largest of the Dodecanese islands (6)
4. Sounds like a dear bachelor party (4)
5. Lively Spanish island (5)
8. Historic Paris landmark (5,4)
11. Adonia was recently the first cruise ship to

sail into this port in more than 50 years (6)
13. English county (5)
15. Specialist in tailor made and luxury holidays (5)
16. French international airport (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
please see page 26

Crossword

Su Doku

N
um

be
r: 

01
9

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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KEYNOTE SPEAKER Hamish Taylor addressed delegates in 
a ‘How To Be World Class With Your Customers’ session,
where he outlined four areas that members can challenge
themselves on.
The first was ‘We need to change the way we understand

customers’. Taylor said that we can all collect data, but the key
is how you turn this data into insights and understanding your
customer’s world – what language they use, their story, their
feelings and their barriers. 
He said: “There are two things you need to understand

about your customer: How well do you understand your
customer’s customer? This might be other members of their
family they are travelling with or their company, and secondly,
who is the person you’re selling to? If you can unlock the
individual and understand them, this is what will make you
powerful.”
Taylor also stressed the importance of getting things right

such as personalisation, and gave the example of Starbucks
and how they personalise their customers’ experience by
writing their names on cups. He said that this was a great idea,
but it is not so impressive or ‘personalised’ when the

customer’s name is spelt incorrectly. 
Other insights he offered included not letting automation

take over from insight as everyone’s purpose to travel is
different; share insights within the company as everyone’s
perception (and what they know) is different; and have the
ability to adapt to the customer in real time by being flexible.
The second area Taylor advised delegates to challenge

themselves on was changing their job description. 
He said: “The customer does not care about your product or

service. What they care about is what it does for them, so
change your language by saying you are in the business of
confidence or safety. You need to start talking about your
customers and not your company; if you do this they’ll listen to
you. It doesn’t matter how good we think we are, it matters
what your customers think.”
The third and fourth challenges included changing

where we look for answers and the ability to look outside
our current environment plus changing the way we
engage with customers. 
Taylor said: “Look at how other companies in different

industries do things and copy them. Get ideas and inspiration
from the experts. 
“Don’t forget that a lot of power of communication with your

customers is not what you are saying, but how you are saying it
and the tone of voice you use.”

conferenceupdate
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CELEBRITY CELEBRATIONS... Donning fun flashing glasses
provided by Bourne Leisure at the gala dinner are, clockwise from
the left: Gay Borland and Teresa Marie, Waltham Abbey Travel;
Gemma Wilks, Bourne Leisure; Robert Saunderson, Barnes
Travel; Louise Tansey, Bourne Leisure; Julie Simmonds and Jan
Westpfel, Travelsolutions.

‘Learn from others and understand your customers’ to offer world-class service

IN A WORKSHOP hosted by TTNG’s Si Prentice and Rebecca Chapman, the importance of data capture and usage was
illustrated with a ‘Seven R’s Cycle’. These included Recruitment, Retain, Re-engage, Reward, Refer and Renew.
Top tips included look at what conversations you are having with clients on a regular basis, get talking about future

plans, reward clients for their loyalty (without discounting), and update and renew your database on a regular basis. 
Prentice and Chapman listed ways in which agents can collect data including online, enquiry/booking stage,

shows/events, competitions, surveys, pop-ups/sign-in with Facebook, live chat and email sign up. 
The group also reminded agents that as part of its ‘Engage, Energise and Evolve’ programme, it is continuing to offer

additional workshops around the UK.

The power of data: how to capture and utilise results for best advantage

�  JO RZYMOWSKA, MD UK & Ireland of Celebrity Cruises,
announced to delegates that agents can now take advantage of 
a new offer. If clients book an Ocean View stateroom or above by
May 24 on selected sailings, agents can offer them $100 in
onboard credits per stateroom. 

�  GARY LEWIS, CEO of TTNG, announced that the group has now
achieved ‘World Class Service’ having reached a score of 
80.9 from the Institute of Customer Service in February this year
– up from 76.1 the same time last year.

�  HIGHLIGHTING TTNG’s new services, the group’s membership
services director, Lisa Henning, told delegates that if an
independent travel agent were to replicate the services the group
provides (including its services associated with marketing,
technology, scale and finance), it would cost them £125,000 to do
so. New milestones in the last 18 months for the group have
included: more than 5,000 engagements with the membership
team; 4,800 additional services; the introduction of a new
Honeycomb system; additional support; and being recognised as
‘World Class’ from the Institute of Customer Services.

�������

The Travel Network Group (TTNG) held its annual conference on Celebrity Cruises’ Eclipse from
May 8-10, with the theme ‘Inspire’. The conference was the group’s largest to date, with more
than 450 delegates attending to hear about TTNG’s strategies and future plans, as well as to
network, be inspired by keynote speakers and participate in workshop activities...
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Industry
Insight
by...
Andy Stark, managing director of The Global
Travel Group, is all set for this month’s conference
in Dubai...

bulletinbriefing
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All flights are booked, the speaker line up is
the strongest we have ever had and the
delegate list surpasses all existing records

in terms of agent numbers joining us at the
annual Global Travel Group conference in Dubai
later this month. 
Not only is the annual event a key part of our

yearly calendar but, for the first time, the
conference is being held at the spectacular Dubai
hotel, Atlantis the Palm. Over 180 agents will join
us for a busy three-day programme that will of
course include our gala dinner and glittering
awards ceremony. Each conference session is
designed to not only inspire, but importantly,
provide practical advice that agents can take
away and apply to their own businesses’.
I always listen with interest to those who

mutter about the limited benefits of attending
conferences. Whilst cost and time away from the
office is of course a factor to consider, the
opportunity to forge new relationships and
proactively find out what’s new from existing
partners is surely too great an opportunity to
dismiss it so lightly? 
If you strip it right back, attending most of our

industry’s conferences offers the chance to meet
likeminded people and gain valuable insight into
areas of the industry you may not or wouldn’t

normally be involved in. A conference is a great
opportunity to discuss best practices within the
industry and being open to a variety of viewpoints on
current issues can only help us see where we can
change or improve our own ideas and processes. 
It’s always a little disappointing to see

delegates stood around not networking at
conferences. It’s important to be pushy, get what
you need from these events and you can easily
justify the cost laid out in the first place. Whilst
not all of us enjoy networking, focus on what you
are going to gain – as well as a fantastic and
rewarding four days in Dubai – who knows what
opportunities might land in your lap or insight
that you can take back to the office with you if you
approach it with enthusiasm.
Feedback from delegates at our 2015 conference

was loud and clear. They wanted even more time to
network, to sit down with partners face-to-face and
pick up tips and insight from their peers. With this
in mind, the speed networking sessions – where
agents get to sit down with suppliers in a short
succession of time – have been doubled for this
year with sessions running over two afternoons,
providing both agents and suppliers with even
more chance to network and ensure they are
armed with the latest news and tools to help
secure sales.
Coupled with celebrity speakers and input from

social media and marketing experts, we’re
confident that this year’s conference line up is the
strongest yet. Really looking forward to Dubai 2016. 
For full details of the conference itinerary, agents
should visit the dedicated website –
www.theglobalconference.co.uk  and follow all
the latest news from Dubai using
@TGTGConference.

"If you strip it right back,
attending most of our industry’s
conferences offers the chance to
meet likeminded people and gain
valuable insight into areas of the
industry you may not or wouldn’t

normally be involved in"
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GUESTS CAN enjoy the sun, sea and sand at Club Med’s Palmiye Resort, with bungalows that sit in the
shade of pine groves and a hotel that looks out onto the Mediterranean. The family resort offers 
a selection of land and sea activities including basketball, snorkelling, archery, windsurfing and Aqua
dynamics at its Sports School, with group lessons for all levels of skill.

Canyon Ranch opens
first international

resort in Kaplankaya
THIS JULY, Canyon Ranch
will open a new property
in Kaplankaya.
With a strong

commitment to
environmental and socio-
economic sustainability,
Canyon Ranch Wellness
Resort will offer a range
of luxury homes and
resorts, and will be the
first international
destination of the brand,
located on a peninsula of
the Aegean coast.
The exclusive waterfront

enclave on the Turkish
Riviera, near the city of
Bodrum, has been designed
to embrace the natural
beauty, tradition and
landscape of the region.
The company currently

has two other properties;
one in Tucson Arizona and
one in Lennox,
Massachusetts, as well as
day spa facilities in Las
Vegas and on multiple
luxury cruise ships. 

Turkish Airlines to receive record delivery of 26 Boeing airplanes this year
BOEING IS set to deliver a record number of airplanes this year to Turkish Airlines. 
In total, Turkey’s flag-carrier will take delivery of six 777-300ERs and 20 Next-Generation 737-800s in 2016.
Ahmet Bolat, chief investment and technology officer for the airline, said: “The delivery of a further 26 Boeing aircrafts

this year, which will form a substantial part of our long-haul and short-haul fleets, is integral to our continued growth. We
look forward to introducing the new planes on our domestic and international network.”

turkey

NOTING AN increasing demand for all-
inclusive, higher end properties in Dalaman
and Antalya, Monarch is promoting 
a selection of properties in Turkey with
special offers. 
For summer 2016, the operator has 

a new hotel on sale in Antalya, Side which
belongs to the Barut Hotels group.
Formally Barut Cennet, the hotel is
undergoing an extensive renovation and
will be opening its doors this summer as
Barut Acanthus and Cennet. 
The five-star hotel also offers an ‘ultra

all-inclusive’ concept to guests and
features a wide range of accommodation
options from Economy rooms and Sea
View Penthouses, to swim-up standard
rooms and family accommodation. It also
offers a range of kids activities and
facilities, including two separate
children’s pools and kids' clubs. A seven-
night ultra all-inclusive stay for two
adults departing from Gatwick on June 
29 costs £589.
Another exclusive hotel that has

recently become available to the British
market is the Ella Quality Resort and
Spa. Located in Belek, a seven-night stay
at the five-star ultra all-inclusive hotel

costs from £699 per person for two
departing from Gatwick on October 5.
One of the most exclusive hotel

offerings in Marmaris is the five-star 
D-Resort Gran Azur. Famous for its
attention to detail, the five-star resort
features modern accommodation,
exclusively selected a la carte
restaurants, spa facilities, a private
beach and regular entertainment. 
The hotel offers half-board as standard

with an option to upgrade to full-board plus.
For £469 per person, the company offers
seven nights' stay for two adults on half-
board, departing from Luton on June 22. 
Alternatively, the Hilton Dalaman

Sarigerme Resort and Spa, part of the
Hilton Hotels' chain, has proved the most
popular hotel in the region for the operator. 
Branded as Elite and a family-friendly

hotel, the five-star, ultra all-inclusive
property features 23 eating and drinking
establishments, with separate dining
areas for kids, a spa, gym, ten swimming
pools and a waterpark. A seven-night
stay for two leads in at £575 per 
person based on a May 19 departure 
from Birmingham.
For more information visit monarch.co.uk  

Monarch meets demand for five-star holidays in Turkey
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turkey

PEGASUS AIRLINES has launched a sales
campaign which highlights fares from
£34.99 between Stansted and Gatwick to
Istanbul. The offer is available until June 30
and includes taxes and charges.

The carrier offers double daily flights to
Istanbul from Stansted and daily flights
from Gatwick.
To book or for more information see
flypgs.com/en

London-Istanbul from £34.99 with Pegasus

Travel 2 highlights
Olu Deniz stay 

TRAVEL 2 is recommending
a stay at the family-run
Oyster Residences in the
Olu Deniz area. 
The boutique hotel,

which is surrounded by
towering mountain
landscapes and is close to
the beach, features an
Oyster Mediterranean
restaurant that overlooks
Belckiz beach and offers a
range of dishes including
seafood, Mediterranean
cuisine and traditional
Turkish dishes. 
Ruben Cabezuelo, short-

haul product and
purchasing manager for
the operator, said: “With
local bars and restaurants
a short walk away, foodie’s
staying at the Oyster
Residences have a host of
food choices if they fancy
eating out.
“Also don’t miss visiting

the Blue Lagoon National
park; the idyllic beach has
crystal waters and is great
for a relaxing day out. For
the more adventurous, 
I would suggest
paragliding as Olu Deniz
is one of the top
destinations in the world
for soaring above the sky.”
Visit travel2.com or call
080-0022 4182 for further
information.

MARITIM Hotels to open new
property in Turkey
MARITIM HOTELS has taken over the running of the four-
star Saray Regency Hotel in the holiday resort of Side, 
near Antalya.
Located on the Turkish Riviera - an area of southwest

Turkey known for its coastline, beaches and mountain
scenery - the property is aimed at couples and families
looking for an affordable all-inclusive holiday in the sun.
The hotel offers 381 guestrooms from which guests can

choose to stay in Comfort or Superior rooms, all of which
feature a contemporary bathroom, private balcony with pool
or garden views, LCD flat screen TV, air-conditioning, mini-
bar and free Wi-Fi. Interconnecting family rooms and larger
suites are available, along with a number of rooms
specially adapted for disabled guests.
The property also offers a choice of 11 bars and

restaurants including a Turkish teahouse, Turkish grill
restaurant and beach snack bar serving up a range of local
dishes. It also features a la carte Mexican and Italian
restaurants, with buffet breakfasts in the main restaurant
every morning.
A range of leisure and sporting activities are available,

including three outdoor pools with water slides, two indoor
pools, a spa and wellness centre complete with 
a Turkish hammam and direct access to a private sandy
beach 150m away, offering free sun loungers and parasols.
There is also a nightly programme of entertainment and a
kids' club for those aged four to 12 years.
Mark Spivey, director of international sales for the hotel

operator, said: “The Turkish Riviera has long been popular
with British holidaymakers and we are delighted to open a
hotel in this exceptionally beautiful and peaceful area of
Turkey. The Saray Regency has a great reputation and 
a privileged location close to the beach, and we are looking
forward to further enhancing the facilities and services at
the hotel so that it is immediately recognisable as part of
the MARITIM family.”
For further information visit maritim.com

Anatolian Sky Holidays
reintroduces Bodrum
to 2016 programme
ANATOLIAN SKY Holidays
has reintroduced the
popular resort of Bodrum
to its programme for 2016. 
The resort is fast

gaining a reputation for its
upmarket boutique hotels,
as well as a relaxed,
bohemian lifestyle and the
operator is now offering
several hotels in the area,
including the Kempinski
Hotel Barbaros Bay and
Ena Hotel Boutique. 
Also included in its

programme is the luxury
Marina Vista, an urban
retreat in the heart of the
Milta Marina area and 
a few steps from the
seafront promenade. The
attractions of the Milta
Marina are easily
accessible from the hotel,
including a selection of
boutiques, bars, cafes 
and restaurants. 
A stay at the hotels can

also be combined with one
of the operator’s new
North and South
Dodecanese cruises, which
depart from Bodrum and
visit a variety of islands
including Kos, Pserimos,
Nisyros, Patmos, Rhodes
and Datça.
As an example of prices,

a seven-night stay at
Marina Vista costs from
£685 per person, based on
two sharing on a bed-and-
breakfast basis, including
flights and transfers. 
For more information visit
anatoliansky.co.uk or call
0844-273 3585.
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New honeymoon packages at the Murat Reis Ayvalik from £100
THE MURAT Reis Ayvalik is now offering honeymooning couples early check-in and late check-out, special room
decoration, wine and a selection of fresh fruit upon arrival day, as a part of its new honeymoon packages.
Two romantic packages are available; from £100, couples can opt for a breakfast stay with a two-hour guided local

island tour, aromatherapy massage and a room upgrade. From £160 the hotel will also offer couples a private one-
hour boat tour around the surrounding islands.
Couples can also diversify their stay by including additional services to their booking package. 
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THE JUMEIRAH Bodrum Palace is now
officially open for the summer season. 
Re-opening at the start of this

month, Ms. Zeynep Incekara, general
manager for the resort, said: “Our
doors are now open for the summer
and we are looking forward to
welcoming guests to one of the most
exclusive resorts in Bodrum, in
particular to our Royal Villas 
which offer guests exceptional luxury
and comfort.”
Set along the Bodrum Coast, the

all-suite and villa hotel offers a range
of accommodation options including
Royal Villas, set on the waterfront with
views of the Aegean Sea. Guests of the
Royal Villas can benefit from their own
private pool, Jacuzzi and sunbathing
veranda with use of cabanas on the

beach, golf cart, a 24-hour butler and
airport transfer services also among
the services available. Guests will also
each receive a private fifteen minute
treatment in the comfort of their own
Turkish Hammam.
For families and groups, the villas

can host up to ten guests and boast
five bedrooms, an expansive living
space and a terrace with swing and
sun shades.
Guests also have access to all of the

amenities and experiences of the
resort. These include ‘Sinbad’s Kids
Club’ featuring an aquapark, pool and
activities, and ‘The Science Club’
where older children can explore
science in an entertaining way with fun
experiments. For older guests,
watersports activities including

windsurfing, water-skiing, fishing and
sailing are also available. 
As an additional benefit, bookings

made for 14 days or more in advance
for May and June can also benefit
from an ‘Advanced Purchase Offer’
which offers up to 25% off.
Visit jumeirah.com for further details.

Jumeirah Bodrum Palace reopens for summer with advance purchase offer

turkey

SET AGAINST stunning mountain scenery, the city of
Antalya forms the centre of the Turkish Riviera and has
been noted as one of the most beautiful parts of Turkey's
Mediterranean coast. 
Highlighted as a key destination by the Turkish Culture 

& Tourism Office for 2016 the region is able to offer a wide
selection of hotels and resorts complemented by a diverse
range of attractions and activities, and will this year play
host to EXPO 2016 Antalya.
Running until October 30 visitors can enjoy an

educational experience through a diverse range of
horticultural gardens. 
With an overarching theme of ‘Cultivating the Future’ the

EXPO calls attention to ecological degradation as one of the
biggest challenges posed to humankind’s future
generations and highlights ‘Flowers and children’ as
fundamental for enduring ecological and human life. The

themes of the EXPO have been subdivided into; History, Bio
Diversity, Sustainability and the Green City. 
Participating nations will exhibit their own horticultural

diversity in the National Gardens as well as in the Indoor
Gardens and Outdoor Exhibition Area. Institutional Gardens
will feature gardens of various Turkish partners, and from
Turkish cities such as Istanbul. 
Themed Gardens such as The Medicinal and Aromatic

Plants Garden, Cactus and Succulent Plants Garden,
Aquatic Plants Garden and Geophytes Garden will also be
exhibited. Turkey will be represented with the art and
design of Ottoman Garden as well as The Turkey
Biodiversity Theme Trail. 
Set in the Aksu district, east of Antalya and ten minutes

from Antalya airport the EXPO site encompasses an area of
112 hectares, and will live on as a permanent facility for 
the city.

Turkish Tourism Office highlights EXPO 2016 and appeal of Antalya  
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OPENING ON May 24, Warner Bros' Studio Tour Hollywood and
DC Entertainment are to reveal ‘DC Universe: The Exhibit’. 
As part of the latest addition to the tour, guests will be

able to explore authentic props and costumes from the
highly anticipated summer film, ‘Suicide Squad’ two
months' prior to the film’s debut in cinemas. 
Highlights of the interactive experience include ‘Suicide

Squad’s’ Harley Quinn in the original jail cell set at Belle
Reve prison, as well as Batcave props from ‘Batman v
Superman: Dawn of Justice’.
Featuring some of the greatest super heroes and super-

villains, the exhibit pays homage to the origins of DC Comics
including all seven superheroes of the Justice League. It
follows last summer’s opening of the interactive ‘Stage 48:
Script to Screen’, which anchors the three-hour Studio Tour. 
Danny Kahn, the studio’s executive director, said: “Since

1934, DC Comics has built a legacy of creating the world’s
greatest super heroes and super villains. This exhibit gives
you the chance to explore the world of these characters
from their first comic book appearance, to our latest
feature blockbusters.”
Visit wbstudiotour.com for more information.

themeparks&attractions

Warner Bros Hollywood launches DC Universe: The Exhibit 

Travel 2 adds Sapphire
Falls stays to package

holidays
NEW TO Travel 2 is the
four-star Universal Loews
Sapphire Falls Orlando,
which opens in July. 
The family-friendly hotel

will offer free shuttle or
water taxi transfers to
Universal theme parks, as
well as early entry into the
Wizarding World of Harry
Potter theme park. 
The hotel offers 1,000

guestrooms and suites and
features a kids' play area,
an outdoor pool plus
outdoor restaurants.
With flights from

London, the company is
offering 14 nights in 
a standard Queen Room
with 14 days' inclusive
Alamo car hire from
£1,089. The price is based
on two adults and two
children travelling, and is
valid for travel between
July 1 and September 30. 
Visit travel2.com or call
0800-022 4182 for more
information.

Coral Reef conservation at Discovery Cove Orlando
GUESTS WHO swim amongst the tropical fish at Discovery Cove in Orlando can now
enjoy a new connection to the world’s oceans and know that their experiences are
helping to save the coral reefs. 
When they swim in the park’s Grand Reef, or participate in the SeaVenture

underwater dive experience, they are surrounded by and supporting a conservation
research programme that aims to protect the world’s most fragile ocean reefs. 
‘Rising Tide Conservation’ is an initiative by SeaWorld which now includes

universities, professional aquarists, aquaculture facilities and retail pet supply
companies as partners. 
It promotes efforts to breed and raise marine tropical fish in aquaculture facilities

rather than collecting them in the wild, as collection of marine tropical fish can cause
damage to both the reef and the ecosystem it sustains. 
The resort directly participates in the programme by collecting and donating fish

eggs that otherwise would not hatch and purchasing fish that have been raised
through the programme. The eggs that are collected are sent to partner laboratories
in the programme to be used in breeding research.
The Grand Reef, where all guests can swim and snorkel in, is now home to

hundreds of fish that have been 'aqua-cultured' through the initiative.
Additionally and new for this year, guests who participate in the SeaVenture

programme will directly help support Rising Tide Conservation, as the park is
donating 5% of every programme purchased.
Stewart Clark, vice president for the resort, said: “Rising Tide Conservation is 

a forward-thinking, innovative programme that will have long-term, positive impacts
on whole reef-based ecosystems. We are proud of our company’s long-held support of
it. Now guests can see and be a part of the efforts of multiple groups working
together to help save reefs.”
For more information visit seaworldparksagents.co.uk

PORTAVENTURA WORLD Parks & Resort and FC Barcelona have joined with Julià Travel to create a
new tour package for visitors to experience Barcelona, PortAventura Park and the Tour Camp Nou
experience. Priced from £80, the leisure package includes entrance to the theme park and transfers
from Barcelona along with ‘behind the scenes’ visits to areas of the FC Barcelona stadium, its facilities
and museum during a comprehensive tour.
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Efteling opens its doors to the UK market
EFTELING IS preparing to welcome the UK market this year with a renewed target focus and as
a new destination agents can introduce clients to.
Nicole Scheffers, director of sales and international for the park, said: “Over the coming years

we aim to expand from a theme park into an international multi-day destination welcoming five
million visitors in 2020, with emphasis on the UK as a new target group. In order to reach this
goal, the central focus has been placed on creating the ultimate experience, both within the
theme park as well as in the overnight accommodation in Kaatsheuvel.”
Catering to both adults and children, the park's attractions and architecture take inspiration

from traditional stories such as Hans Christian Andersen and the Brothers Grimm, as well as
influences from ancient myths, legends, folklore and nostalgic fairytale heritage. 
An overnight breakfast stay at the Efteling Hotel including two-day park entry costs from £280

for a family of four, with themed rooms also available. 
Championing the growth of multi-generational holidays, the Holiday Village Efteling

Bosrijk has four-star lakeside lodges sleeping six to eight people, apartments sleeping
four people and group houses which cater for 12-24 guests. Next year also sees the launch
of Holiday Village Efteling Loonsche Land, which will offer three-star accommodation
options and an additional hotel. 
With an investment of 35 million euros, the largest and most expensive attraction in the

park’s history, Symbolica: Palace of Fantasy will open in 2017. 
For further information visit efteling.com/en

themeparks&attractions

DENMARK'S DJURS Sommerland is inviting visitors to try its new pirate ride, Søulken, which opens at
the end of this month. Guests will need to hold tight to the rail as they battle with sea winds. The park
is open until October 25. See djurssommerland.dk/en for details. 

UNIVERSAL STUDIOS Hollywood is bringing
AMC’s TV series ‘The Walking Dead’ to life
with a new permanent walk-through
residency scheduled from this summer.
Collaboratively working for years with

AMC’s ‘The Walking Dead’ as a signature
Halloween Horror Nights maze, the newly
enhanced venture will take the experience
from a seasonal, limited time offering to an
authentic 365-day opportunity at the park.
Partnering with the show’s creative

team, the attraction will create a no-
holds-barred experience coupled with
authentic ‘walker’ make-up effects,
sophisticated animatronic ‘walkers’,
substantially more detailed set design
and costuming, plus recognisable props

replicated from the series. The attraction
will be located within an entirely new,
custom built structure, situated within an
expansive building complex just inside
the theme park’s main entry.
Larry Kurzweil, president of the studios,

said: "The Walking Dead is a phenomenon
that has successfully and consistently
affected the psyche of viewers on a global
basis since its debut. We’re taking its
intensity to the next level by collaborating
with the show’s award-winning production
team to create an authentic living
representation of the series that can only be
experienced here.”
For further information visit
universalstudioshollywood.com

Funway teams up
with SeaWorld 

ORLANDO SALES for
Funway are up 68% year-
on-year according to the
operator, with one of the
most popular theme park
and attraction requests
from customers continuing
to be SeaWorld parks.
The company's latest

joint campaign with
SeaWorld Parks &
Entertainment marks the
run up to the official
opening of Mako on June
10, and throughout this
month the  company is
giving one travel agent the
chance to win £250 on
their MoneyCard.  
For a chance to win,

agents need to book a
package through the
operator to Orlando by May
31 including any of the
following SeaWorld ticket
types: two-park ticket
SeaWorld & Aquatica, two-
park ticket SeaWorld &
Busch Gardens, three-park
ticket or Discovery Cove
Ultimate Ticket (swim &
non-swim). Agents should
quote their MoneyCard
membership ID at the time
of booking and one winner
will be randomly selected
on June 10 to coincide with
Mako’s opening.
As an example of

packages, a seven-night
stay in Orlando costs
from £899 per person
staying at the Celebration
Suites at Old Town on a
room-only basis. it
includes Gatwick flights
with American Airlines and
two-park tickets for entry
into SeaWorld Orlando &
Busch Gardens Tampa, and
is based on an August 21
departure for two adults
and two teenagers. 
For details visit
funway4agents.co.uk 

Universal Studios Hollywood raises 'The Walking Dead'
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THROUGHOUT 2016 guests will have
a chance to walk up the lift hill of
the famous Big One roller coaster in
Blackpool in a series of escorted
climbs.
For £50, guests can walk up the

420 steps to a height of 235ft and
the top of one of Europe’s biggest
roller coasters to take in the views
from the summit of the 42-acre
amusement park.
Nick Thompson, deputy managing

director of Blackpool Pleasure
Beach, said: “The Big One is one of
the most iconic roller coasters in the
world. It was a world’s first for its
sheer height and speed, and we
want to give riders an experience no

other amusement
park can give
them. 
"In previous

years, these
events have been
hugely popular
and because of
this we have
decided to
continue them and allow even more
visitors to enjoy stunning views of
Blackpool and beyond and
experience a completely different
type of thrill.”
The walks will take place on May

27, June 24, July 15, September 23
and 30 and October 14 and 21, and

can be booked in advance online. 
There is a maximum of six

climbers per walk and there will be
two or three climbs on each event
with every climber receiving an
exclusive certificate.
For details visit
blackpoolpleasurebeach.com

Gold Medal offers insight to top
theme park breaks
GOLD MEDAL has reported that its most popular selling theme
park break is Walt Disney World, which has seen more ticket
requests than any other attraction, followed by Universal which
is the second most popular selling ticket.
Offering tips on what to see and where to go, the operator's

US product manager, Ashley Pilkington, said: “When visiting
Florida my personal favourite attraction is the Kennedy Space
Centre. It offers a completely different experience to the other
attractions at Orlando and is a fun and fascinating day out. The
design of the centre is perfect for all ages, with plenty of
interactive aspects such as the shuttle launch experience ride,
a mock display of a capsule which you can climb in, along with
games, simulators and a 3D theatre making for a really fun
and informative day out. You can even upgrade your ticket to
have lunch with an astronaut where an ex-astronaut will share
their inspirational story of the work they undertook, missions
they went on, along with answering any questions and having
pictures taken.
“We recommend that for those planning to visit the theme

parks and attractions of Orlando guests should book ahead to
take advantage of the online savings at the theme parks
including Walt Disney World, Universal Studios Orlando and
SeaWorld Parks & Entertainment.”
As an example of packages, the company is offering seven

nights at the three-star Disney’s All Star Sports Resort, room-
only, with free Disney Magical Express Transfers and flights
from Heathrow for $499 per person, valid for travel from
September 1 to October 28.
For more information visit goldmedal.co.uk or 
call 0800-014 7777.
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ATTRACTION WORLD is now offering pre-bookable ticket options
at Disneyland Paris’ Buffalo Bill’s Wild West Dinner Show. The
company offers tickets to all performances on all days, and
currently has a special offer price of £37 per person. In addition, it
is also selling gate-ready tickets up until the day of departure.

LEGOLAND WINDSOR Resort is opening a new 4D film experience this month. 
Set in the futuristic world of Knighton, the immersive animated adventure ‘Lego Nexo Knights: The Book of Creativity’

follows five young knights in their quest to defeat Jestro, the Book of Monsters and all their Lava Monsters with wind,
water and smoke bringing the battle to life all around the cinema. 
The new 12-minute film is the latest way for children to interact with the Nexo Knights world, and young guests can

also go on a quest of their own to discover six shields hidden across the resort to unlock exclusive 'power ups' for the
LEGO NEXO KNIGHTS Merlok 2.0 mobile app.  Visit legoland.co.uk for more information.

Blackpool Pleasure Beach dares guests to walk the Big One

New 4D Lego Nexo Knights experience at Legoland Windsor 
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      AND THE CHANCE TO CHILL TOO

   NON-STOP ACTION 
 

 
 

         NEW IN SUMMER 2016

age to 

A Discovery Cove Ultimate Package is like 2 holidays in 1. 
Scream for pulse-racing coasters, exhilarating water rides and new 
thrills like Mako at SeaWorld and Cobra’s Curse at Busch Gardens. 
There’s also the chance to make new friends with amazing animal 
encounters, and then relax on white sand beaches, lazy rivers and 
more. It’s Orlando like you’ve never experienced before.

Experience all four parks with the Discovery Cove Ultimate Package.  Includes an all-inclusive 
day at Discovery Cove (dolphin swim or non-dolphin swim), 14 days unlimited admission to 
SeaWorld Orlando, Busch Gardens Tampa Bay, and Aquatica. Free unlimited parking too!

For more information contact your preferred ticket 
provider or visit www.seaworldparksagents.co.uk

       16:11
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WORLD CLASS ATTRACTIONS               Tenerife - Spain
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WORLD CLASS ATTRACTIONS               Tenerife - Spain

loroparque.com

siampark.net

2015 TRAVELLERS’ CHOICE™ WINNER

#1 WORLD

2015
WINNER

2015 TRAVELLERS’ CHOICE™ WINNER

#1 EUROPE #2 WORLD

2015
WINNER
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DOSOMETHINGDIFFERENT.COM IS offering one day free at Disneyland Paris this summer, meaning
prices are £34 per person, per day. Agents can get a four-day ticket for the price of three, at £137 per
adult and £124 per child for their clients. A three-day ticket now costs the same as two, at £110 per
adult and £98 per child. Tickets are valid for travel before July 29 and then between September 1 and
October 13. Visit dosomethingdifferent.com or call 020-8090 3890.

Travelpack
partnership provides

agents with new
booking tool

TRAVELPACK HAS partnered
with Viator to offer an online
booking tool for agents to
book excursions and day
trips for their clients.
The partnership allows

the company to offer a global
resource for agents to
research, plan and book
thousands of tours,
attractions, shore excursions
and private guides in more
than 1,500 destinations.
Within the collection of

experiences that can be
booked online are, for
example, theme park and
behind-the-scenes passes
for Disney, Universal and the
Kennedy Space Center plus
attractions such as
museums, monuments,
major landmarks,
aquariums and zoos. Private
and skip-the-line tours as
well as exclusive and after-
hours attraction access are
also on offer, along with
helicopter tours, sea-plane
flights and hot air balloon
flights.
The company offers agent

commission and features
reputable tours and
operators that are routinely
validated for quality, value
and service, with most
experiences available to
book within 24 hours or less.
Visit agents.travelpack.co.uk
for further information.

Kung Fu Panda Academy arrives at Gardaland
THE ‘KUNG FU Panda Academy’ themed area at Italy’s
Gardaland Theme Park is to open this weekend.
Following an agreement with DreamWorks

Animation, the academy will offer attractions,
interactive games and live entertainment to children
as they immerse themselves in the realm of Po, with
the chance to meet the charismatic giant panda and
his friend Tigress in person and fine tune their own
abilities to become Kung Fu grand masters. 
Performances will be held at a colourful pagoda

stage with a new rollercoaster for families named
the ‘Kung Fu Panda Master’ and Chinese village
amongst the attractions.
Visit gardaland.it for more details.
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Warner Bros World Abu Dhabi to open in 2018
MIRAL AND Warner Bros (WB) have announced that a US$1billion Warner Bros themed park
project is set to open in Abu Dhabi. 
Situated on Yas Island, the development will include the only WB branded hotel alongside

the immersive theme park, with the first phase of the project set to open in 2018.
The park will bring together stories and characters from the studio's portfolio of DC

Comics Super Heroes universe including Batman, Superman and Wonder Woman, as well
as cartoons such as Bugs Bunny, Scooby-Doo and Tom and Jerry. Guests will be able to
step inside Gotham City and Metropolis, and experience cartoon worlds such as Looney
Tunes and Hanna-Barbera all under one roof.
Located alongside Ferrari World Abu Dhabi and Yas Waterworld, the new park will

further assist Yas Island in taking its annual visitor tally from 25 million in 2015, to a
targeted 30 million in 2018.
Mohamed Khalifa Al Mubarak, chairman for Miral, said: “It is incredibly exciting to

announce that we are bringing the iconic Warner Bros brand to Yas Island. Our
investment in the theme park is estimated at $1billion and is a milestone in the
emirate's journey to put Abu Dhabi on the global map and become one of the world's
leading tourist destinations.
“By meeting the global, regional and local demand for a world-class entertainment

destination, supported by an equally world-class travel and tourism infrastructure, we are
fulfilling our ambition to drive visitor numbers and enrich the UAE's appeal as a truly
international destination that appeals to both residents and travelling guests.”
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We asked our staff the following question this week:

If you could invent a new law, what would it be?

Crossword:
Across: Across: 1. TABER, 4. SEINE, 6. EDI, 7. OVATION, 9. EXETER, 10. BAHT, 12. RODA, 14. JACKIE, 17. TAVERNA, 
18. ORA, 19. CONWY, 20. ALICE. 
Down: 1. THE.SECRET, 2. BOISE, 3. RHODES, 4. STAG, 5. IBIZA, 8. NOTRE DAME, 11. HAVANA, 13. DEVON, 15. KUONI,
16. ORLY. 

Highlighted Word: BOSTON

Where Am I?: Giethoorn, Holland

puzzlesolutions

Travel Bulletin is published by 
Alain Charles Publishing (Travel) Ltd
University House, 11-13 Lower Grosvenor Place,
London, SW1W 0EX
Tel: 020-7834 6661 
Printed by: Buxton Press
Subscriptions are £125 p.a. £195 overseas
ISSN: 0956-2419

THE LAUNCH date of SeaWorld Orlando’s new hypercoaster, Mako, has been announced
for June 10. The new attraction will be Orlando’s tallest, fastest and longest ride and
will see riders soar up to 200ft high and reach speeds of up to 73mph. A new live
presentation called ‘Mako Rising’ is now available daily at the park’s Nautilus Theater
at 11:45 and 14:45 for guests interested in a sneak preview, with special in-park offers
and the opportunity to win a prize. Visit seaworld.com/mako 
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G R E N A DA
Lover’s Lagoon 

Hideaway Junior Suite 

7NTS £1,399PP 
WAS £2,798pp  SAVE £2,798 per couple! 

Travel Dates: 31 Aug - 20 Oct ‘16 
Other dates and room 
categories available.

Book by 24 May 2016 for travel up to December 2017. Savings are up to 50% and vary depending on resort, room type and travel date. Offer is 
valid on both package and accommodation only bookings with a minimum stay of 5 nights at Sandals Resorts and 7 nights at Beaches Resorts. 
Not combinable with any other offer or promo code, except the free wedding offer. Sandals Select points and free nights cannot be used in 
conjunction with this offer, but can be earned. Offer subject to availability. Terms and conditions and blackout dates apply.  

Travel agents: Quote FUN2FOR1 at the point of booking to take advantage of any offer included within the 2 for 1 sale. Capped commission 
of 5% applies to all 2 for 1 bookings. 2 for 1 bookings are not eligible for MoneyCard rewards. 

*Book by 24 May ‘16 for travel up to 30 Nov ‘17. Valid on Sandals and Beaches Resorts bookings. Further terms and conditions may apply. 

Prices are per person based on two people sharing a room/suite for 7 nights and includes all savings, return flights in economy class, all 
meals, land and water sports, transfers, tips and taxes. Price is subject to availability and correct at time of distribution. ABTA: V000X / ATOL: 
2853 / IATA: 91273442. 

JA M A I C A  

Butler Village Honeymoon 
Poolside One Bedroom Villa Suite 

7NTS £1,348PP 
WAS £2,696pp  SAVE £2,696 per couple! 

Travel Dates: 04 Jan - 05 Feb, 
21 Feb - 15 Mar ‘17  

Other dates and room 
categories available.

A N T I G U A 
Mediterranean Club Level Suite 

7NTS £1,499PP 
WAS £3,657pp  SAVE £4,316 per couple! 

Travel Dates: 31 Aug - 20 Oct ‘16 
Other dates and room 
categories available.

BA H A M A S 
Balmoral Oceanview 
Grande Luxe Room 

7NTS £1,559PP 
WAS £3,122pp  SAVE £3,126 per couple! 

Travel Dates: 28 Aug - 13 Oct ‘16 
Other dates and room 
categories available.

BA R BA D O S 
Crystal Lagoon Luxury Room 

7NTS £1,565PP 
WAS £3,156pp  SAVE £3,182 per couple! 

Travel Dates: 04 Jan - 18 Jan ‘17 
Other dates and room 
categories available.

B U Y  O N E , G E T  O N E  F R E E  O N 
N O 1  L O U N G E S  AT  L O N D O N  G AT W I C K

Buy one, get one free on No1 Lounges at London Gatwick - both of which will include 

Premium Lane Security access. Entry includes complimentary hot food from the 

kitchen as well as a selection of cold food from the pantry table. Complimentary juices, 

soft drinks, speciality teas & coffee, wine, beer and spirits are available and you can 

take advantage of the free Wi-Fi, quality newspapers and glossy magazines while 

watching the runway views. Available at London Gatwick North & South terminal.

S A I N T  L U C I A 
Honeymoon Hideaway Luxury 

Poolside Club Level Room 

7NTS £1,299PP 
WAS £2,665PP  SAVE £2,732 per couple! 

Travel Dates: 01 Sep - 20 Oct ‘16 
Other dates and room 
categories available.

Sandals Halcyon Beach

Sandals LaSource Grenada

Sandals Royal Bahamian

Sandals Grande Antigua Resort &
 S

pa

Sandals Barbados

Sandals Ochi Beach Resort

Resort &
 Spa

Spa Resort & Offshore Island
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J A M A I C A          T U R K S  &  C A I C O S

FOR MORE INFORMATION OR TO BOOK THE WORLD’S LEADING ALL-INCLUSIVE FAMILY RESORTS
CONTACT FUNWAY   |   CALL 0208 290 9753   |   VISIT BEACHES4AGENTS.CO.UK

2 0 1 5

KIDS FROM ONLY

£625

BEACHES RESORTS - FOR EVERYONE 
When it comes to family holidays, no other resort company in the world offers more than Beaches Luxury Included® Family Resorts. Boasting the 

same luxurious inclusions as Sandals, Beaches Resorts are packed with fun, excitement and adventure for all ages. With three spectacular locations 

on the most beautiful beaches in Jamaica and Turks & Caicos, Beaches Resorts welcomes singles, couples, groups and most of all, families, 

providing the most comprehensive holiday in the Caribbean.

Jamaica 
Caribbean Oceanview 
Luxury Veranda Suite 

7NTS £1,599PP 
WAS £3,198PP 

SAVE £3,198 per couple! 
Travel Dates: 02 Sep - 01 Dec ‘16 

Other dates and room
 categories available

Jamaica  
Negril Beachfront 

Grande Luxe Room 

7NTS £1,745PP 
WAS £3,490PP 

SAVE £3,490 per couple! 
Travel Dates: 02 Sep - 01 Dec ‘16 

Other dates and room
 categories available

Turks & Caicos  
Key West 

Luxury Concierge Room 

7NTS £1,799PP 
WAS £4,050PP 

SAVE £4,502 per couple! 
Travel Dates: 31 Aug - 22 Oct ‘16 

Other dates and room
 categories available
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 Tu
rks & Caicos Resort Villages & Spa

Beaches Negril Resort & Spa
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