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THE SPECIAL relationship 
between the UK and the US 
seems to be stronger than 
ever as America takes the 
number one spot for long-haul 
destinations this summer.  

Already, more than 300,000 
British holidaymakers have 
booked their flights across the 
pond due to cheaper airfares 
and in their search for sun, sea 
and scenery.  

The US beat India, which 
sits in second place with 
86,978 flights booked, 
followed by the United  
Arab Emirates with 78,761 
tickets already purchased, 
according to analysis by  
travel commerce platform 
Travelport. 

Canada, Pakistan and 
Thailand rank in the top ten 
list of long haul destinations, 
which is based on advanced 
sales up to June 14, 2019.  

China jumps in to the top 
ten for the first time – taking 
the seventh spot up from the 
same period the previous year 
where it stood in eleventh 
place. Flight bookings are up 
by 3,402 (13%) year-on-year. 
The study suggests that the 
Far East country will continue 
to be a big-seller in the years 
ahead as it topped a “bucket 
list” poll in 2018. 

The flight data reflects 
return travel scheduled 
between June 28 and 
September 8, 2019. It does 
not include bookings made 
directly with airlines which 
may not appear on the 
worldwide reservation 
network known as Global 
Distribution Systems (GDS). 

Paul Broughton, 
Travelport’s vice president 
and managing director for 
Northern Europe, said: 

“Sunny skies, family 
attractions, natural landmarks 
and affordable flights make 
the United States an ever-
popular choice for UK 
travellers over the summer 
holidays. To put just how 
popular the country is into 
perspective, to-date we’ve 
seen more advanced flight 
bookings made from the UK 
to the States over the summer 
than to the rest of the top five 
most popular long-haul 
destinations combined. 

“It was interesting to see 
China become a top ten long-
haul summer destination for 
UK travellers this year, having 
sat just outside in 11th place 
last year. A study in 2018 
claimed it to be the top bucket 
list travel destination for one 
in four people in the UK, so 
interest in the country does 
seem to be rising.” 
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Top ten long-haul destinations for 2019 revealed
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TUI pilot to perform with daredevil Red Arrows
TUI AIRWAYS pilot Mike 
Bowden is returning to the 
Red Arrows to perform 
impressive aerial stunts for 
one last time. He has been 
released from his flying 
duties to step in for ‘Red 3’, 
who was injured playing 
football ahead of the season. 

Without Bowden, 38, 
stepping in as ‘Red 3’, the 
Red Arrows would have 
struggled to train a new pilot 
in time for its busy itinerary 
of aerobatic displays. This is 
the first time an airline has 
released a pilot to re-join the 
Red Arrows team. 

Mike has been a high flyer 
since school, completing an 
RAF and Air League Flying 
Scholarship whilst in sixth 
form and earning his private 
pilot’s license at just 17 
years old. He joined the 
Royal Air Force in 2002 and 
undertook various flying 
duties including four 
seasons with the Red 
Arrows. He flew for the RAF 
for the final time in October 
2018, and then joined TUI 
Airways as a First Officer.  

In his few months with the 

holiday brand, Mike has 
flown a Boeing 737 aircraft on 
a selection of short and mid-
haul routes from TUI Airways’ 
Cardiff base but this summer 
he’ll be flying a BAE Systems 
Hawk T1 fast-jet across the 
world, including the Red 
Arrows’ biggest ever North 
American tour which gets 
underway in early August. 

Bowden said: “Although it 
is an unexpected return to 
the Red Arrows, it is always a 
privilege to represent the 
United Kingdom at home and 
overseas with aerobatic 
shows that demonstrate the 
best of British.” 

Dawn Wilson, managing 
director at TUI Airways, 
added: “We are delighted 
that Mike could step in and 
complete the Red Arrows 
team for their 2019 season. 
The talent and skill of the 
Red Arrows is outstanding 
and we know their breath-
taking displays are helping 
inspire the next generation 
of pilots. TUI Airways is 
lucky to have Mike as part of 
our flight crew team of 970 
pilots and I know our team in 
Cardiff are looking forward to 
welcoming him back and 
hearing the stories of his 
summer adventures.” 

FROM OCTOBER 2018 to April 2019, the Balearic capital of Palma 
welcomed 134,725 visitors from the UK, representing a 9% increase 
compared to the same period in 2018, when 123,590 British travellers 
visited the Mediterranean city. 

Additionally, from January to April this year, Palma welcomed a total 
of 226,974 national and international visitors representing a 17.8% 
increase compared to the same period in 2018. 

The increased numbers for the January-to-April period reflect 
campaigns by Visit Palma to encourage more visitors to experience the 
city’s cultural attractions instead of the beaches in the low season, as 
well as using it as a base to explore other parts of Mallorca. 

The latest campaign, ‘Passion for Palma’, focuses on four main 
themes – gastronomy, sport, shopping and culture – to spread tourism 
numbers more evenly across the year, boosting its reputation as a year-
round city break destination. 

On social media, Visit Palma is using #Passionforculture and 
#VisitPalma to draw attention to its cultural attractions, particularly for 
visitors looking to take a trip during the low season. 
For more information go to www.visitpalma.com/en 

Passionate Palma still popular with British tourists

NEWS BULLETIN JULY 12 2019   |   travelbulletin.co.uk4

S01 TB 1207 2019 Start_Layout 1  10/07/2019  11:37  Page 4

https://www.traveltexas.com/


WE ARE so proud to be a sponsor for the Travel Bulletin Star 
Awards and to be associated with an event that showcase's 
the highest standards in the UK travel trade. 

The focus of our marketing strategy for 2019-20 will be 
‘value growth’: the value of our proposal for existing and new 
markets and the innovation of our tourism products, focusing 
on the experience of the Italian way of life.  

This year is an important year for Italy. Firstly, celebrations 
for Leonardo da Vinci’s 500th anniversary are taking central 
stage, especially in Tuscany and Milan, along with a number of 
exhibitions, talks and shows planned in Florence, Vinci, Milan 
and other cities in Lombardy this year. Another important 
event is Matera being named the European Capital of Culture 
for 2019. A full year of celebrations is already in full swing, and 
every day visitors can see a show, visit an exhibition, talk to 

the local people and taste the local cuisine in the magical 
atmosphere of Matera’s ancient cave dwellings.  

This year also brings with it a focus on “Slow Tourism”, 
inviting visitors to Italy to savour the beauty of our country at 
a more relaxed pace; taking advantage of the spectacular 
natural landscapes, smaller art cities, delightful hamlets and 
country retreats so as to immerse themselves into a more 
authentic Italian atmosphere. 

We encourage all agents who would like to learn more about 
Italy to join our online training http://italiaexperts.co.uk and for ten 
lucky agents, there will be the chance to join a fantastic fam.  

-llenia Cocco,  Italian National Tourist Board UK & Ireland 
 

To check out this year’s full complement of sensational 
sponsors, go to www.travelbulletin.co.uk/starawards/sponsors 

THERE ARE nine new tours in 
Shearings Holidays’ new 2020 
Grand Tourer brochure, and it 
features a worldwide section for 
the first time.  

Forty-seven tours are featured – 
12 in the UK, 25 in Europe, four 
river cruises and six worldwide 
itineraries. New tours include a 
foodie tour of North Wales (five 
days from £499 per person); a 
break in Paris (five days from £682 
per person); and a tour to Abu 
Dhabi for the grand prix (six days 
from £1,969 per person). 

Jane Atkins, managing director 
at Shearings Holidays said: “We 
re-introduced our stand alone 
Grand Tourer brochure for 2019 
and it proved really popular with 
agents ... This brochure is 
designed to help agents make the 
difficult easy – touring customers 
are always looking for different 
experiences and each tour 
includes at least one element that 
goes above and beyond and 
something that really is hard to 
book or source separately.” 

The Shearings Holidays agent 
toolkit will be updated with Grand 
Tourer collateral and information.  
For more details, go to 
www.shearings.com/toolkit 

ABTA calls on the government to deliver on tourism 
jobs for a post-Brexit Britain

Shearings launches 
new brochure for 

grand tourersABTA WANTS the UK 
government to ensure a 
system where companies 
can continue to post workers 
abroad, after Brexit. 

The association is 
pushing for “a suitable 
approach” to freedom of 
movement that supports 
the travel sector and allows 
it to recruit the future staff 
it needs. 

New research from the 
organisation reveals that 
travel and tourism directly 
provides 1.52m jobs in the 
UK – equivalent to 4.8% of 
all employment in the UK – 
and generates £67.7bn (GVA) 
to the UK economy. 

The findings show that 
immigration plays a crucial 
part in ensuring the industry 
has the workforce it needs – 
the number of non-UK 
nationals working in travel & 
tourism is nearly a third 
higher than the UK average 
(13% vs. 10%). 

Mark Tanzer, ABTA’s chief 
executive, said: “Now is the 
time that the industry needs 
to be very clear with 
government what the UK 
travel and tourism sector 

needs from a future skills 
and jobs approach in order 
to ensure the industry can 
continue to grow and thrive. 
It is important the 
government truly 
understands the UK travel 
and tourism labour market in 
order to ensure it develops 
the right long-term approach 
to immigration and skills 
development.” 

ABTA is encouraging the UK 
and EU countries to agree 
reciprocal labour rules that 
enable the benefits of the 
Posted Workers Directive to be 
replicated for travel workers.  

Luke Petherbridge, head of 

public affairs at ABTA, 
added: “If the government 
creates a regime that is too 
narrow, and restrictive, this 
will have operational 
consequences for UK 
businesses that rely on the 
ability to send staff across 
Europe, and will also reduce 
the ability of those 
businesses to attract the best 
range of talent including staff 
from overseas.” 

The UK government is 
currently consulting on the 
Immigration White Paper, 
which sets out its proposals 
for immigration once the UK 
has left the European Union.  
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BUDDING YOUNG footballers can 
brush up on their skills with FC 
Bayern Football Camps at five-
star hotels located in Greece’s 
Costa Navarino area. 

The participating hotels are The 
Westin Resort Costa Navarino and 
The Romanos, a Luxury Collection 
Resort. Young players will be 
trained by members of the official 
FC Bayern coaching team, with 
camps available until August 31. 
The programme can last from one 
to five days and are aimed at 
children aged from six to 14. 
Coaches will take the kids through 
skills such as ball handling, 
passing with both feet, how to 
play in defense and offence, one-
to-one drills, four-a-side matches 
and goal-scoring pointers. All 
participants will receive an 
exclusive FC Bayern training kit. 

As well as the football 
sessions, other physical 
activities on offer include golf 
classes, indoor climbing, mini-
tennis, badminton, basketball, 
bowling and volleyball. 
For more details, email 
navarino.collections@ 
costanavarino.com 

Brits find bliss in Jamaica as visitor numbers rise Young footballers 
can shine in the sun 
at Costa Navarino

JAMAICA IS experiencing a 
boom in UK holidaymakers 
with visitor numbers already 
outperforming 2018, latest 
figures reveal. 

The Caribbean island has 
reported a 6% increase in 
arrivals from January to April 
2019 when compared to the 
same period last year. 
According to the Jamaican 
Tourist Board UK sun-
seeking Brits are not 
travelling just for the 
beaches but also for cultural 
experiences. They say new 
hotel openings and 
refurbishments have 
contributed to the increase. 

Tourism bosses have 
pledged to work with tour 
operators and travel agent 
partners to broaden 
awareness of what the island 
has to offer to attract more 
visitors. They will be hosting 
partners at the Jamaica-
sponsored Windsor races in 
July, jerk masterclasses and at 
the Linfield races Caribbean 
day as well as more regional 
events across the UK. 

For 2019, UK travel agents 
selling holidays to Jamaica 

have the chance to win one of 
50 places on the Jamaica 
Tourist Board’s (JTB) fam 
trips, as part of its ‘Sell It & 
See It’ trade campaign.  

In addition, the JTB is 
hosting a dedicated romance 
fam for wedding and 
honeymoon specialist agents 
in September. The fam trips 
will give agents the 
opportunity to experience the 
destination first-hand in order 
to develop their in-depth 
knowledge of the island.  

To participate, agents 
simply need to make any 
booking to Jamaica, log on to 
www.jamaicarewards.co.uk 
and register their booking for 
the chance to win a place as 

part of the prize draw. 
Elizabeth Fox, the 

Jamaica Tourist Board’s 
regional director for UK & 
Northern Europe, said: “As 
we continue to invest in 
these valued partnerships, it 
is rewarding to see the 
results of our marketing 
activity as more Brits are 
choosing Jamaica for their 
sunshine getaway.” 

Agents can access training 
sessions via the online portal 
www.jamaicarewards.co.uk, 
face-to-face at events with 
major partners, and at the 
popular Jamaica Travel 
Market, the destination’s 
business-to-business 
tradeshow in September. 

REGENT SEVEN Seas Cruises has unveiled 65 new shore 
excursions for passengers sailing on the inaugural 2020 
season of Seven Seas Splendor. 

The tours around the Mediterranean and Northern Europe 
have been curated with local tour operators and a sneak-
peek of itineraries include: a helicopter ride over the 
countryside outside Monaco en route to dine at La Bastide de 
Moustiers; an electric-bike tour of La Cadiere d’Azur, to 
savour the bouquets of the vineyards around Toulon, France; 
a trip around Sorrento, Italy, to admire Caravaggio’s 
masterpiece, The Seven Works of Mercy, on display at Pious 
Mount of Mercy Church in Naples; and the chance to 
discover Scottish cuisine under the tutelage of a master chef. 

Jason Montague, president and chief executive officer of 
the cruise line, said: “With nearly half of these experiences 
included in Regent’s Free Unlimited Shore Excursions 
programme, our new offerings are one more example of 
how Seven Seas Splendor will perfect luxury.” 

The excursions will expand to all Regent ships sailing 
Europe, starting in 2021. 

Shore to find something for everyone 

NEWS BULLETIN JULY 12 2019   |   travelbulletin.co.uk6

S02 TB 1207 2019 News 1_Layout 1  10/07/2019  11:40  Page 6



NEWS BULLETINJULY 12 2019   |   travelbulletin.co.uk 7

Nothing fishy about Silversea’s  
marine cruise success

SILVERSEA’S SILVER Muse 
has returned from two 
voyages in partnership with 
marine conservation charity 
ORCA. The voyages − from 
Tokyo to Seward and from 
Seward to Vancouver − 
concluded last month and 
culminated in 1,076 marine 
mammal sightings by the 
cruise guests. 

Guests were able to spot 
species such as blue 
whales, killer whales, 
humpback whales, sperm 
whales, minke whales and 
Pacific white-sides 
dolphins. As well as early 
morning observation 
sessions, guests 
participated in lectures and 
workshops on marine life 
and conservation and were 
able to experience more 

wildlife on shore 
excursions. Northern sea 
otters, crabs, sea 
cucumbers, bald eagles, 
tufted puffins, rhinoceros 
auklets and albatross were 
among the species seen 
when guests disembarked 
from the vessel. 

“The feedback from all 
guests was extremely 
positive,” said Anna 
Bunney, the education 
coordinator at ORCA, who 
travelled aboard Silver 
Muse for both voyages. “I 
do believe that we added a 

whole different dimension 
to guests’ experiences of 
these remarkable regions 
… From the amount of 
wildlife sighted to the 
guests’ engagement 
throughout, the voyages 
were hugely successful. It 
was an honour to share 
such incredible wildlife 
experiences with such 
enthusiastic travellers on 
Silver Muse.” 
For more information about 
upcoming marine-spotting 
cruises, go to 
www.silversea.com 

THE SECOND Sunset Music and Event Series will see live concerts, karaoke 
and DJ-mixed pool parties take over the iconic Hollywood strip once again. 

Taking place until September 3, dancing, dining and drink events will be 
hosted across various locations along Sunset Boulevard, in Los Angeles. 

The event is a collaborative partnership between the Sunset Strip Business 
Improvement District, West Hollywood Travel + Tourism Board, the City of 
West Hollywood, as well as other local businesses along The Strip. 

Tom Kiely, president and CEO of West Hollywood Travel + Tourism 
Board, said: “It’s both trendsetting and transcendent of all fads, making 
it the ideal spot for anyone and everyone to come as they are and be a 
part of this world-famous culture.” 

Visitors are invited to make themselves at home in the heart of West 
Hollywood, as several hotel properties in LA are offering 20% off select 
accommodations throughout the summer.  
Go to www.visitwesthollywood.com/offer/summer to find out more. 

Sunset Strip’s music fest is back

The Ministry of Tourism of 
Indonesia and the United 
Nations World Tourism 
Organisation have teamed up 
to showcase the cuisine of Bali. 

The aim of the Gastronomy 
Tourism Product Development 
Project is to boost economic 
growth, generate jobs and 
protect the cultural 
ceremonies involved in 
traditional cooking while also 
celebrating contemporary 
dining. The longer-term  
goals of the initiative are to 
help end poverty, promote 
gender equality and promote 
responsible production  
and consumption.  

The project began on June 
11, 2019 on the island, which 
welcomes more than three 
million visitors a year. 

Boost for Bali in food 
tourism initiative 
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A totally Wicked digital 
resource for the travel trade
WICKED, THE West End musical has launched an official 
information and services hub designed specifically for the 
travel industry. 

The new digital resource provides relevant information on 
the award-winning musical’s offerings for tourists and the 
different ways in which to book. 

Making its home at the Apollo Victoria Theatre, the colourful 
spectacle has grown to become one of the London’s longest-
running musicals. With award-winning costumes, gigantic sets 
and show-stopping songs by three-time Academy Award-winner 
Stephen Schwartz, the show remains a favourite for international 
and domestic visitors, making it a great option for agents to 
extend to all clients who wish to take in the capital. 

To find out more, go to www.WickedTravelTrade.co.uk 
Regarding all things theatrical in London, agents might like 

to know that there are some attractive group rates and trade 
rates available for The Lehman Trilogy. 

Following a sold-out run at the National Theatre and in New 
York, the NT and Neal Street Productions' critically acclaimed 
show has transferred to the Piccadilly Theatre in Soho. 

It tells the story of a family and a company that changed the 
world, told in three parts on a single evening. Sam Mendes 
directs Simon Russell Beale, Adam Godley and Ben Miles who 
play the Lehman Brothers, their sons and grandsons. 

Go on the rails this Christmas 
ARENA RAIL Holidays has released its winter programme for 
2019/2020 with plenty of festive itineraries to the Christmas 
capitals of Europe. One of the highlights is the four-day 
German Christmas markets tour with a performance and Q&A 
session with Aled Jones, departing December 11 and priced 
from £1,095 per person. 

Closer to home, the Yorkshire Christmas trip is an escorted five-
day Yorkshire Dales itinerary based in the market town of Skipton. 
It includes a steam journey on the Embsay & Bolton Abbey 
Railway; a round-trip on the restored Keighley & Worth Valley 
Railway; visits to Ripon’s 7th-century cathedral; and guided tours 
of Ripley Castle and Skipton Castle. It departs on December 23 
and is priced from £689 per person, based on two sharing on a 
half-board basis, including festive meals on Christmas Day. 

Other trips include Slovenia’s Postojna Caves and Lake Bled, 
an escorted trip to three opulent châteaux on the outskirts of 
Paris, with Christmas day spent in the French capital, and tours 
through the mountains, lakes and valleys of Europe. 

IN 2019, the world of social media continues to go 
from strength to strength and it’s vital that every 
travel agency takes their online presence and 
social media strategy seriously. Here are a few 
simple, free steps to boost your business online. 

 
Reviews  

Unlike in the past, where customers would just 
check the reviews of the hotel you recommended 
online, they now check the reviews on your agency 
out online too. This search, whether it be on Google, 
Facebook or any other review site, could be the 
difference between them booking with you or not. 
Therefore, it is so important to encourage 
customers to leave reviews on your Facebook page, 
Google Business page and any other review sites 
you may be on. Nobody likes to get bad feedback 
but it’s important not to ignore any negative reviews 
on your pages as this gives the impression you 
don’t care, so take time to respond to all reviews on 
your page – whether they are good or bad. 

 
Post regularly 

When customers visit your social media sites, it’s 
important that they see regular posts and offers to 
keep them engaged with you and the messages 
you want to get out there. Not all of these posts 
have to be offers – competitions, a focus on 
destinations and company updates are other great 
ways to keep people engaged and coming back to 
your page. Balance is important though – 
contradicting what I have just said, it's also 
important not to over-post. Nobody wants to be hit 
with ten posts a day from your business. If you 
schedule posts to go out a few times a week, you 
will definitely find the happy medium. 

  
Keep up to date on the latest trends 

Instagram, Facebook and Twitter are constantly 
making changes to their platforms and it’s 
important you keep up to date with these changes 
and get to know how to utilise them. Some new 
features to play around with include: using 
Instagram stories to show your latest deals and 
offers with tempting pictures, and changing the 
cover photo on your Facebook page to a video. 
Check out our video cover photo at 
www.facebook.com/UKVentureTravel. 

Image Credit: Photo by 
Matt Crockett, via made
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SUNNY SAN DIEGO … Via travelbulletin.co.uk/travelgym, San Diego 
helped agents learn more about the Californian city for the chance to win 
packs of San Diego beer, sunglasses and Love2shop vouchers. Pictured is 

Helena Muirhead from Thomas Cook, Bexleyheath, with her prize.

AGENT TRAINING

AGENT INCENTIVES
● LIP SMACKING Foodie Tours is offering agents the chance to earn 12% 

commission on bookings for its dining experiences in Las Vegas. The 
tours range in price from £99 to £635 per person. For more information, 
visit www.LipSmackingFoodieTours.com 

 
● YOUTRAVEL IS running a ‘Midsummer Madness’ incentive whereby 

agents can win a holiday for two. To take part, agents need to book one  
of the Youtravel offers at participating hotels by July 31.  
Visit www.youtravel.com to find out more. 

 
● A NEW Sandals incentive has been launched, giving agents the chance to 

win branded suitcases across an eight-week period. Running until August 
12, any agents who make a Butler Suite booking at any Sandals or 
Beaches Resort will be entered into a prize draw. Each week will see one 
lucky winner. Agents must register their booking with their relevant 
Sandals business development manager. Visit www.sellingsandals.co.uk 

FOR ALL COMPETITIONS 
ON THE SITE VISIT 

travelbulletin.co.uk/competitions

COMPETITIONS!
Win a £100 M&S voucher with 

Bradley International Airport and 
Aer Lingus.

Win an Amazon Echo & a signed 
astronaut picture with Kennedy 

Space Center.

Win a Jet2holidays goody bag.

A-ROSA River Cruises has launched its first 
online training course for agents around the 
UK. The course aims to help agents increase 
their knowledge on the USPs of the brand, 

the destinations and itineraries available and 
how to best sell it. Once all five modules are 

passed correctly, agents will become  
‘A-ROSA Experts’ and can print out a 

certificate to display. To encourage agents to 
participate, between now and November,  

A-ROSA will enter every agent who 
successfully completes the course into a 

prize draw to win a five-night cruise on the 
Seine for two people, plus two places on an 

A-ROSA educational trip will be offered.  
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OCEANIA CRUISES has unveiled 
its new online Travel Agent Centre. 

As a part of the brand’s stream 
of OceaniaNEXT enhancements, 
the agent portal has been 
thoroughly re-designed to make it 
more intuitive and provide travel 
partners with the tools  
and information they need in 
order to offer their clients  
best-in-class service.  

Agents can use the portal to 
plan and amend cruise bookings, 
order brochures and the latest 
marketing materials, as well as 
finding sales tips and onlinre 
training courses. 

Bernard Carter, senior vice 
president and managing director 
EMEA, said: “Our travel partners 
are valued experts and we do 
everything possible to provide 
them with the most advanced and 
easiest to use resources in the 
industry. Dedicated entirely to our 
travel partners, the new Travel 
Agent Centre allows them to 
maximise their ability to promote 
Oceania Cruises, find valuable 
marketing resources and 
recommend the Oceania 
experience in the most efficient 
and proficient manner possible.”  
To access, agents should log on to 
www.oceaniacruises.com/agent 

An Insta-hit from Greater Fort Lauderdale New travel agent 
centre from  

Oceania Cruises 
THE GREATER Fort 
Lauderdale Convention & 
Visitors Bureau has launched 
the ‘Visit Lauderdale x 
London Art Swap’ to 
celebrate the destination’s 
vibrant arts scene. 

Running throughout this 
month, the initiative includes 
a collaboration between UK 
street artists, Graffiti Kings, 
and Greater Fort Lauderdale 
artist Ruben Ubiera. It aims 
to highlight Greater Fort 
Lauderdale’s emerging arts 
scene, promoting the 
destination through a 

contemporary lens.  
The ‘Art Swap’ included 

the Graffiti Kings travelling to 
FATVillage in Greater Fort 
Lauderdale to produce a 
one-of-a-kind Greater Fort 
Lauderdale-inspired mural. 
The mural created in 
London’s Great Eastern 
Street in Shoreditch, is a 
homage reflecting their 
experiences of their time in 
the destination. 

Tracy Vaughan, senior 
vice president of Tourism & 
Travel Industry Sales at the 
Greater Fort Lauderdale 

Convention & Visitors 
Bureau, said: “This is the 
kind of edgy renaissance 
that we want to show UK 
travellers and the world. I 
am thrilled to share this 
campaign as a quirky 
representation of  
Greater Fort Lauderdale, a 
place where everyone  
is welcome.” 

More details surrounding 
their visit can be found at 
www.lauderdalelondonartswa
p.com and via the social 
media hashtag 
#LauderdaleLondonArtSwap. 

LATIN AMERICAN specialists, Tucan Travel, have launched two 
group tours combining the highlights of Cuba with itineraries that 
take in Mexico, Belize and Guatemala. This is the first time Tucan 
customers will be able to add a Cuban adventure to a Central 
American trip. 

Destination manager Rolf Stanley said, “We are delighted to be 
able to give travellers more options in Central America. Cuba is a 
fascinating country and high on many people’s travel bucket-lists 
and it’s great to have the option to travel to neighbouring 
countries on one itinerary.” 
For more information, go to www.tucantravel.com 

Tucan takes on Cuba with Central America 
tour add-ons
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Complete this Su Doku puzzle and then go to the 
competition section on travelbulletin.co.uk/competitions 
and submit the highlighted numbers. 

A...  B...  C...  D... 

Closing date for entries is Thursday, July 18th.  
Solution and new puzzle will appear next week.

Across 
1. Complete the name of the number 1 luxury 

tour operator to the Mediterranean, ___ 
Escapes (9) 

5. Droll comedian, Jack (3) 
7. State capital of Wisconsin (7) 
9. City in the Piedmont region famous for its sparkling 

wine (4) 
10. Historic Polish city (6) 
13. Cartoon character, ___ Mouse (6) 
14. City home of the Jorvik Viking Centre (4) 
17. Major Normandy port (2,5) 
19. Antwerp International airport code (3) 
20. Movie about an alternate timeline where The 

Beatles never existed (9) 

Down 
1. The rupee is the currency of this country (5) 
2. Capital of Peru (4) 
3. Australian state, in short (3) 
4. Historian and TV presenter, Dan (4) 
6. Music legend, recently awarded the Legion 

d'Honneur, Sir ___ (5) 
8. Flows through Devon (4) 
11. Currency of Sweden (5) 
12. Capital of Ukraine (4) 
13. Bamako is the capital of this country (4) 
15. Irish county (5) 
16. American actor, Richard (4) 
18. Market town on the Wye, famous for 

bookshops (3) 

C
R

O
S

S
W

O
R

D
Solution: 
Across: 1. INDULGENT, 5. DEE, 7. MADISON, 9. ASTI, 10. KRAKOW, 13. MINNIE, 14. YORK, 17. 
LE HAVRE, 19. ANR, 20. YESTERDAY.  
Down: 1. INDIA, 2. LIMA, 3. TAS, 4. SNOW, 6. ELTON, 8. DART, 11. KRONA, 12. KIEV, 13. MALI, 
15. KERRY, 16. GERE, 18. HAY.    Where am I? - The Algarve

For more games and prizes please sign up for emails on the jet2holidays trade site and Partners2success on Facebook…

D

This is the place to head to for golden sand, year-round sunshine and perfectly manicured golf courses.

WHERE AM I?

The Jet2Holidays Su Doku winner for 
June 28th is Yvette, from Not Just Travel. 

June 28th Solution: A=9 B=2 C=8 D=3

WIN A GOODY BAG EACH WEEK!

S
U

D
O

K
U

A

B

C
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Industry  
insight 

THE TRAVEL sector needs to 
think beyond “one size fits 
all” if they are to cash in on 
the huge untapped market of 
customers who want to 
travel but have particular 
requirements, the fourth 
ANTOR conference heard.  

Bringing together 
speakers, media 
representatives, and 
delegates representing 
tourist boards the globe 
over, the Association of 
National Tourist Offices and 
Representatives’ annual 
conference was held last 
week in London. One of the 
biggest takeaways from the 
event is that “diversity first” 
should be included in any 
campaign to attract 
disabled, older, LGBT or 
Muslim travellers.  

Broadcaster and access 
consultant for disabled 
people, Mik Scarlet, said: 
“Holidays, tourism, fun, an 
exciting weekend away: this 
is something we all want to 
do. So start thinking outside 
the box and do it to make a 
profit because we are loaded 

and if you do it right we will 
come back again and again. 
We are a very loyal customer 
base.” Scarlet recalled how 
baggage handlers had 
broken his wheelchair and 
hotel staff had talked to his 
partner like his carer. He 
called for the industry not to 
see the disabled as a 
“stereotype on benefits” and 
added that the disabled 
community represents 22% 
of the UK population who 
have £80bn a year of 
disposal income, some of 
which they want to spend  
on travel. 

Nabeel Shariff, founder of 
Serendipity Tailormade and 
Halal Travel, said Muslim 
travellers value hotels that 
offer halal food, alcohol-free 
environments, prayer 
facilities, female-friendly 
areas, as well as those that 
welcome families.  

When it comes to senior 
age brackets, Lynn Scrivener, 
partnership manager of 
Silver Travel Advisor, said 
that in ten years time half of 
UK adults will be over the 

age 50. However they won’t 
necessarily want to be 
marketed to as “older 
travellers”. She advised: “We 
may look like we’re 60, 70 or 
80 but we also want to look 
ten years younger so we 
don’t particularly want to see 
a picture online or in a 
magazine of some gnarled 
old woman looking like she’s 
80 and who has led the life of 
a working kitchen maid. We 
do want to look attractive but 
at the same time, yes, you 
want to appeal to your 
viewer or reader.” 

Jared Collum, sales and 
operations manager of LGBT 
specialists OutofOffice.com, 
appealed to the sector to be 
“sincere and not seasonal”. 
He commented that: “The 
rainbow has become a bit of 
a commercial tool. It’s 
become the rubber stamp 
outside your hotel but that 
doesn’t make your services 
applicable to the LGBT 
audience.” He also called for 
promotional material to 
include images of same  
sex couples. 

The conference included 
expert updates on how 
technology was reshaping 
the way travellers research 
and book their trips.  

Richard Thomas, insight 
director of TI Media, 
revealed how the company’s 
latest research had identified 
a potential new ‘Heart of 
Britain’ market – women, 
who hold the family purse 
strings and save for travel. 
Thomas advised: “We feel 
they are often 
misunderstood and 
underrepresented in terms 
of the way they are 
communicated to by 
brands. The average spend 
for the Heart of Britain 
group stacks up pretty 
closely to what A & B [high 
income tier consumers] 
spend on average on 
holidays and they out 
spend millennials. They 
have massive economic 
power and this group 
decide were this money 
gets spent. They are a  
huge group who can’t  
be ignored.” 

Why all-inclusive really means meeting the diverse needs of your customers 
By Natalie Chalk, reporting from the Antor Conference 
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FUNWAY HOLIDAYS and 
AMResorts are offering ‘on 
location’ training for travel 
agents, with a selection of joint 
fam trips to the Caribbean.   

These week-long trips will 
take place this October 
travelling to Jamaica, 
Dominican Republic and 
Cancun and visit selected 
properties from AMResorts, 
including the newly opened 
(June 2019) all-inclusive Now  
Emerald Cancun.   

Malcolm Davies, product 
destination manager for 
Funway, said: “Supporting our 
valued travel agent partners 
throughout 2019 is a huge 
priority for us and what better 
way to equip them with the 
latest destination updates than 
by having them experience 
these offerings first-hand. We 
understand the importance of 
fam trips as a vital training tool 
for travel agents.” 
Go to 
www.funway4agents.co.uk for 
more details. 

Train on location with 
Funway & AMResorts 

CELEBRITY FLORA, the first 
ship to be exclusively 
designed for the Galapagos 
Islands, has officially made 
its debut and, to coincide 
with its launch, Celebrity 
Cruises is equipping agents 
with all her details through an 
enhanced training module. 

Nicola McNeish, the cruise 
line’s head of sales for UK 
and Ireland, said: “We’ve 
already had fantastic interest 
in Celebrity Flora from many 
of our trade partners, who 
are understandably excited 
about its innovative features. 
Our customers share our 
passion for environmental 
stewardship and, as one of 
the most eco-friendly ships 
of its size in the Galapagos 
Islands, we are so proud of 
Celebrity Flora and our 

relationship with godmother 
and prominent 
environmental leader, 
Yolanda Kakabadse. 

“As a business we are 
constantly pushing the 
boundaries of what is 
possible. The ship’s launch 
comes hot on the heels of 
Celebrity Edge’s arrival in 
Southampton last month and 
is yet another example of 
how we are transforming 
luxury holidays.” 

The dedicated training 
programme on Celebrity 
Passport (Celebrity Cruises’ 
e-learning platform) will 
feature bite-sized training 
modules that highlight the 
ship’s features along with 
video footage and images. 
As the first-ever exploration 
vessel built specifically for 

the Galapagos Islands, 
Celebrity Flora offers a 
wealth of standout features 
such as anchorless 
technology to protect the 
ocean floor; all-suite 
accommodation with 
personal attendants; onboard 
certified naturalists; and a 
signature outward-facing 
design to bring guests closer 
to the region’s landscapes 
and ecosystem. 

A ten-night ‘Quito and 
Galapagos Inner Loop’ 
fly/cruise departing April 3, 
2020 starts from £9,689 per 
person based on two  
people staying in a Deluxe 
suite, including flights  
from Heathrow. 
For more information and to 
access the training, visit 
www.celebritycentral.co.uk  

YOUR PASSPORT TO 
CELEBRITY FLORA 

Find out all there is to know about Celebrity Cruises’ newest 
vessel in the Galapagos

TRAINING  
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CITY BREAKS  
SHOWCASE 

TRAVEL BULLETIN made its way to sunny 
Southampton last week with an array of 
exciting exhibitors to meet with travel 
agents at our City Breaks Showcase. 

Attendees were given an all-access pass 
to some of the trendiest city break 

destinations across the globe paired with 
excellent advice from tourism boards, 

operators & hoteliers. Drinks, dinner and 
games were dotted throughout the 

evening as too the chance to win some 
great prizes!

CHESNEY MILLER from Barrhead Travel will soon be taking a 
trip to Lithuania, picking up a WizzAir gift voucher from 
Travel Lithuania’s Akvile Vanagaite. 

JONATHAN MOUNTFORD from made meets 
with Anne Knight (centre) from Flamingo 
Travel and Eszter Blackwell of Hidden Retreats.

CATCHING UP at our drinks reception, from the left, are 
Travel Counsellors Jen Bekker, Nicola Drage and Paula 
McClumpha and Sue Rogers from Kanoo Travel Services.

HANNAH ZAJIC from the Austrian National Tourist Office 
was on hand to meet with agents throughout the night and 
also had an Austrian hamper to give away. David Harris from 
Thomas Cook was the lucky raffle winner.

SUPER BREAK had an Amazon Echo Dot to give away to one 
lucky agent, with the operator’s Samantha Lynch (left) 
picking Emily Waston from Thomas Cook in our raffle draw.
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Want to be a part of the #TBShowcases action? Our next event 
will be the Australasia Showcase taking place in Dorking at the 
Mercure Box Hill Burford Bridge Hotel on July 16. To confirm 
your place or find out when we will be hosting our next event 

near you contact events@travelbulletin.co.uk

FROM THE left, the team from Hays Travel, Gosport - Sharon 
Moore, Sara Banks-Popple, Sian Forshaw and Chelsea 
Frimley – learn more about Eurostar International from the 
company’s Michelle Maré and Madeline Asala.

JENNIFER FRASER (left) from Osprey Holidays 
presented a bottle of Champagne to prize-
winner Emma Badcock from Hays Travel.

A CELESTYAL Cruises’ goody 
bag including two bottles of 
Greek wine was gifted to Firdevs 
Honeywill from Thomas Cook, 
presented by the line’s Jo Reid.

FROM THE left, we welcome Lily Farminer and Alisha 
Hosey from Thomas Cook and Anne Knight of 
Flamingo Travel to our showcase.

SHOWCASE READY, we say hello to Eva 
James and Mel Gillam from Not Just Travel. 

PAIGE YOUNG (right) from Hays Travel was 
delighted to win a weekend stay for two at the Meliá 
Berlin, presented by Melia Hotels’ Antia Rivas.
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Unwrap the Great British Summer with Bourne Leisure
BOURNE LEISURE has 
unveiled its latest incentive 
campaign, encouraging 
agents to Train with Brainz 
and refresh their knowledge 
of its three brands for the 
chance to ‘Unwrap the Great 
British Summer’. 

Every agent who 
completes all three Train 
with Brainz modules in full 
and goes on to make a 
Butlin’s, Haven or Warner 
Leisure Hotels booking by 

August 11, for arrivals in 
July and August, will be in 
with a chance of winning a 
hamper filled with 
delectable British fayre. 
There are three chances to 
win, one each week, and all 
agents who successfully 
complete the course can 
claim a free day pass to visit 
a Butlin’s, Haven or Warner 
Leisure Hotels property of 
their choice. 

All three brands have 

embarked on some 
significant developments this 
year, with training courses 
designed to help agents get 
up to speed on all the latest 
news. In addition, agents can 
also make use of a series of 
downloadable sales tools, 
which is available at 
www.bourneleisuresales.co.
uk/sellingtools 

Alongside all this, agents 
can enter Bourne Leisure’s 
annual summer sales 
incentive for their chance to 
win a share of £100 in 
Love2Shop vouchers every 
week. Simply register a 
Butlin’s, Haven or Warner 
Leisure Hotels booking 
before August 11 to be in 
win a chance of winning. 
Access the training course 
by going to 
www.BourneExpert.co.uk  

CRUISE AND Maritime Voyages’ (CMV) online training is reported to be 
doing very well among agents, attracting more than 1,000 so far, and 
there are more incentives planned for this year. 

Lisa Jacobs, head of trade sales for the cruise line, said: “We are 
delighted with the trade’s support for our online training. Taking a recent 
large sample of 75 partners who completed a non-compulsory survey after 
our course they gave it a five-star rating and among the many comments it 
included ‘the training was really informative’ and ‘really good training 
course’. In addition, we have just presented our latest prize to Leslie Allen 
from Edwards Holidays in Cardiff. Things have gone so well, CMV will be 
continuing to offer good incentives for those who take the course online.” 

Pictured is Leslie Allen (centre) with colleague Wayne Moye, receiving 
her prize of a Dyson hairdryer from CMV’s Alison Leeke. Among some of 
the other prizes already gifted this year was a Norwegian Fjords cruise, 

part of a dedicated CMV fam trip planned for September. 
For further details, visit www.cruiseandmaritimeexperts.com 

Cruise to success with CMV

THE SAN Diego  
Tourism Authority has 
launched a new  
Specialist Certification. 

Designed as a 25 
multiple-choice interactive 
quiz, the course aims to 
help raise awareness and 
expand on the major 
drivers of travel to the 
destination. Upon 
completion, agents will 
receive a downloadable 
certificate noting their 
completion of the course 
and recognising their 
newly acquired status as 
an expert on all things 
San Diego. 
For more details, visit 
www.sandiego.org/travel
-trade/san-diego-
specialist.aspx   

Become a San 
Diego specialist
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FAR EAST 

A NEW shade of Pattaya has been painted at the X2 Pattaya 
Oceanphere at Bang Saray beach. The five-star one- and 
two-bed pool villas are contemporary and offer some 
luxurious services such as a free flow Prosecco breakfast. 
Steve Lockhart, cluster general manager for the resort, said: 
“We invited key decision makers to our new property where 
we could showcase what we can deliver to a very high 
standard.” (Visit www.x2pattayaoceanphere.com) 

Bang Saray is just twenty minutes from downtown Pattaya 
and is blessed with a lovely, under developed beach with a 
small town high street complete with a pier and a fabulous 
Thai seafood restaurant. Nearby is the Royal Thai Navy Turtle 
Conservation Centre which does amazing work in hatching, 
rearing and releasing giant sea turtles back into the wild. 

Thailand Travel Market Plus 
2019 – Pattaya

TANES PESUWAN, TAT’s deputy governor, announced the 
authority is focused on promoting secondary and 
developing destinations across Thailand. “This will help 
disperse tourists and revenue to emerging areas of the 
country whilst easing the social and environmental 
pressures on established resort areas. The need for such a 
strategy was underscored by the 2018 closure of Maya Bay 
on Phi Phi due to overtourism. The iconic destination will 
remain closed until June 2021 to allow the local ecosystems 
to fully rejuvenate ... We will offer quality products and 
services to travellers through unique local experiences. 
Accordingly, responsible tourism is what we will emphasise 
to achieve that goal.” 

Supranee Pongpat, TAT’s executive director Europe, Africa 
& Middle East, added: “The secondary benefit is to develop 
another fifty-five destinations with a ‘go local’ theme 
offering quality over quantity with a higher spend.”  

To help disperse tourism across Thailand, rail and road 
networks are being developed with local responsible 
tourist communities being supported.

TWENTY-SEVEN KILOMETRES from 
Pattaya Marina is Koh Khram, a 
tropical island paradise protected by 
the Royal Thai Navy to conserve its 
natural beauty and the giant sea 
turtles which inhabit the island. Blue 
Voyage Thailand offers high end 
boat trips from Pattaya Marina to 
Koh Khram and the surrounding 
islands with a fleet of Catamaran 
yachts and five-star service. Visit 
www.bluevoyagethailand.com  
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Sign up to Setouchi’s training for your chance to win a trip to Japan
THE SETOUCHI Tourism Authority has 
launched an e-learning platform designed 
to deliver a complete suite of online 
training and engagement tools to assist 
agents across a growing product base.  

The platform uses interactive maps to 
guide agents through the region in 
western Japan, highlighting important 
information from each location and 
some of the best places to experience, 
under themes such as: ‘Adventure and 
Experience’, ‘Art and Culture’, ‘Heritage 
and History’, ‘Food and Drink’, ‘Sea and 
Nature’ and ‘Where to Stay’. 

There are eight courses in total; 
starting with an introduction to the 
Setouchi region which, upon 
completion, will unlock the seven 
prefecture courses of Hyogo, Okayama, 
Hiroshima, Yamaguchi, Tokushima, 
Kagawa and Ehime for further learning. 
Additional content will be released 
throughout the year as well as updates. 

The region is well renowned for its 
cultural offerings, such as the modern 

art museums on Naoshima Island and 
Miyajima with its shrine of Itsukushima 
projecting from the sea.  

Home to four UNESCO World 
Heritage sites, Setouchi is also known 
for its produce, from Kobe beef to 
Hiroshima oysters, traditionally-made 
udon noodles in Kagawa and 275 sake 
breweries. The region further 
encompasses the Seto Inland Sea, 
which is one of the most prominent 
multi-island seas in the world. 

A competition from the Setouchi 
Tourism Authority is offering agents 

the chance to win a place on a fam to 
Japan, scheduled to take place at the 
end of November. Agents need to sign 
up to the training platform and 
complete the short introductory 
course to be entered into a draw.  

The trip will be run in partnership 
with British Airways, which recently 
celebrated the launch of its direct 
flight to Osaka. There will also be 
further opportunities to win places on 
the trip throughout the year.  
For more information visit 
https://training.setouchitrip.com 
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A view to Vietnam: Centara to open 20 new hotels by 2024
CENTARA HOTELS & Resorts has revealed 
plans for the expansion of its portfolio in 
Vietnam, with an aim to open at least 20 
new hotels in the next five years. 

The international hotel group has a 
global collection of hotels and resorts in 
Southeast Asia (including Thailand, Laos 
and Vietnam), the Middle East, Sri Lanka 
and the Maldives and operates a series 
of hotel concepts, such as themed 
hotels. In line with its long-term growth 
strategy, targeted Vietnamese 
destinations include key economic hubs 
such as Ho Chi Minh City, Hanoi and 
Haiphong, and other high-growth areas 
like Danang, Phu Quoc, Nha Trang, Cam 
Ranh and Hoi An. There is also strong 
potential in the southern coastal areas 
of Vung Tau, Ho Tram and Mui Ne, due 
to new road infrastructure connecting 
the region with the capital city and the 
development of a major new airport in 
nearby Dong Nai province. 

The group already has an intuitive 
knowledge of the Vietnamese market 

with Centara Sandy Beach Resort 
Danang (pictured) the first for the group 
in Vietnam, as well as a popular upscale 
beachfront resort on the country’s 
central coast. The group foresees viable 
opportunities for all six of its brands in 
Vietnam, which include Centara Grand, 
Centara, Centara Residences & Suites, 
Centara Boutique Collection, Centra by 
Centara and its latest concept, 
COSIhotel, which caters for freedom-
loving, tech-savvy travellers. 

Thirayuth Chirathivat, CEO of the 
hotel group, said: “Vietnam’s tourism 

industry enjoyed a great year in 2018 
and we expect this to continue for many 
years to come. Boosted by booming 
intra-Asian travel, more relaxed visa 
policies and impressive improvements 
to transport infrastructure, the country is 
already well on track towards another 
record-breaking tourism year in 2019. 
With our collection of hotel concepts, 
global hospitality expertise and local 
market experience, we are well placed 
to achieve our targets in Vietnam.”  
For more information visit 
www.centarahotelsresorts.com 
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Special no single supplement offer with Links Travel
LINKS TRAVEL & Tours is 
offering, for the first time, the 
chance to travel to China on a 
selection of its small group 
tours, during April and May 
and on October 22, 2020, 
without having to pay a  
single supplement. 

The news comes at a time 
when the Asia specialist has 
announced that its 2020-21 
brochure is now on Tradegate, 
complete with suggested 
itineraries for private and 
semi-escorted tours and tailor-
made journeys, along with 
possible extensions and 
cultural experiences, hotels 
and destination information.  

Alongside some of its most 
popular tours, the operator 
also has a selection of new 
itineraries for those wanting a 
rail tour of Japan, or to visit 
the Zhangjiajie mountains in 

China, golfing packages in 
Vietnam and Japan, as well as 
whale watching, and local 
cricket matches in Sri Lanka. 

Owner Helen Li said: “We 
have redesigned the brochure 
and we think it will make it 
clearer and easier for travel 
agents and their clients to 
use. The team here have put 
a lot of work into it and hope 
that everyone likes it as much 
as we do.  

“Our product team have 
been working hard to improve 

our existing itineraries, as well 
as creating new tours. We are 
are delighted to be able to 
offer no single supplement on 
some of our small group tours 
to China, on selected dates 
during 2020 and 2021. We 
hope this will encourage those 
solo travellers who have 
always wanted to explore 
China, but have been put off 
by the price, to finally follow 
their dreams.” 
For more information visit 
www.linkstravelandtours.co.uk 

PREMIER HOLIDAYS’ new 
campaign is encouraging 
agents to ‘Think Thailand’ for 
their clients’ long haul 
holidays this year.   

 The operator’s John 
Parker said: “Clients can 
travel to Thailand for almost 
the same price as a European 
break, and when they are on 
holiday their spending money 
stretches a very long way. 
Even the luxury hotels offer 
fantastic value, making it 
perfect for honeymooners, 
and it’s a great all round 
destination for families.” 

Agents can also earn up to 
£150 in vouchers for every 
Thailand booking.  
For more information, visit 
www.trade.premierholidays. 
co.uk 

‘Think Thailand’ 
with Premier
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FAR EAST  
SHOWCASE 

TRAVEL BULLETIN welcomed 
agents from in and around 
Chelmsford to its Far East 

Showcase last week. Bringing 
along a host of specialist 

operators, agents had the chance 
to learn more about some of the 
exotic destinations and thrilling 
itineraries on offer with top tips 

shared from each expert exhibitor. 
To close the fun evening, all our 
guests were entered into a raffle 

to pick up some super prizes!
A £40 gift voucher was up for grabs with Pandaw River 
Cruises. Sam Mozaffari (left) from Not Just Travel won and 
Pandaw’s Lucy Hone (right) presented the prize.

PICTURED ARRIVING at the Newmarket Holidays table hosted by 
Stuart Cowell is, from the left, Travel-PA’s Karen Brooks and Joelle 
Salomone with Samantha Holliday from Coggeshall Travel.

FROM THE left, Martyn Eggington for Far East Hospitality 
welcomes Travel Counsellors Jay Down and Eileen Saunders, 
Caroline Mandaracas from Freedom PTA, and Travel 
Counsellors’ Hilary Alexander and Donna Puffett to a quick 
training session.

MICHELE MARTIN from Freedom PTA was thrilled to win a 
complimentary stay at The Village Hotel Sentosa, gifted by 
Far East Hospitality and the company’s Martyn Eggington.

SCENIC TOURS had £50 worth of ‘River 
Rewards & More’ points to give away 
with the company’s Danny Joel 
presenting the prize to raffle winner 
Jayne Byott from JMB Associates. 
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Want to be a part of the #TBShowcases action? Our next 
event will be the Australasia Showcase taking place in 

Dorking at the Mercure Box Hill Burford Bridge Hotel on July 
16. To confirm your place or find out when we will be hosting 
our next event near you contact events@travelbulletin.co.uk

FROM THE left, Wendy Wu’s Liam Brophy meets with Tracy Garner and Stephanie 
Giarnese from Star Co-Operative, Alex Perry from The Travel Directors, along with 
Daniel Smith and Jane Sheffield from Thomas Cook.

READY TO meet with agents, from the left, is: Michael Stock 
and Josef Irving from JTB Europe; Stuart Cowell from 
Newmarket Holidays; Travelpack’s Heena Bhudia; Martyn 
Eggington for Far East Hospitality; Lucy Hone from Pandaw 
River Cruises; Liam Brophy for Wendy Wu; and Danny Joel 
from Scenic Tours.

IT WAS a champagne win for 
Linda Young of Not Just Travel, 
pictured here with Stuart Cowell 
from Newmarket Holidays.

WE WELCOME Lyndsay Johnson (left) and 
Ataya Stammers from Co-Operative Travel 
to our drinks reception.

TRAVEL-PA’S Karen Brooks was delighted to pick up a 
bottle of sake with traditional serving bottle & cups, 
presented by JTB Europe’s Josef Irving.

TRACY GARNER from Star Co-
Operative was the winner of our 
bingo quiz and picked up her prize 
of a bottle of wine from Travel 
Bulletin’s Bill Coad.
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THE TROODOS Mountain region is ideal 
for anyone who enjoys an activity-
focused holiday. Thanks to its rustic 
villages, imposing mountains and 
sweeping valleys, it makes for a great 
option for couples or families who are 
seeking some quality time together 
paired with the exploration of stunning 
natural sites.  

Some might not know that Troodos 
is particularly good for skiing during 
the winter months, or for bike riding 
and hiking through its forests in the 
summer. Some standout natural sights 
that agents can recommend include 
the Artemis trails which will take 
visitors around Mount Olympus, the 
highest point on the entire island, or 
the cascading waterfalls of Caledonia 
and Millomeris. You can even go rock 
hunting − one of Troodos’ newest 
ventures is the opening of the 
Geopark Visitor Centre, offering 
visitors a 15-minute presentation on 
the geology of the Troodos Massif 
with displays covering the geology 
and ecology of the island. 

Leisurely walks or drives are one of 
the best ways to explore the delights of 
the small villages. Rich in history, there 

are many beautifully painted rural 
churches dotted around the region. 
Clients can come face to face with these 
hidden gems, located on the north 
slopes of the mountains, in the villages 
and in the wooded areas. The exterior 
stone walls and intricately decorated 
frescoes can offer an insight into the 
beliefs and traditions of the past, and 
ten of the churches are included on 
UNESCO’s World Heritage List, such as 
Agios Nikolaos tis Stegis in Kakopetria 
and the Monastery of Agios Ioannis 
Lampadistis, in Kalopanayiotis.  

The region is a fantastic place to 
explore local produce, thanks to its 
long-standing agricultural traditions. 
For wine connoisseurs, the southern 
slopes of ‘Krassochoria’ (meaning wine 
village) and ‘Koumandaria’ (one of the 
oldest wines in the world) offer 
plentiful vineyards. Additionally, there 
are ‘The Cyprus Wine Routes’, 
signposted paths for visitors driving 
through the verdant landscape. 

When looking for a place to stay amid 
the Troodos Mountains, the operator 
recommends the postcard pretty village 
of Kalopanayiotis, where the four-star 
Casale Panayiotis resides.  

With ample experiences, such as 
learning to make halloumi cheese, 
visiting orchards and local cottage 
industries, clients can immerse 
themselves into village life and 
experience a unique side of Cyprus. The 
hotel is close to nearby attractions, such 
as Kykkos and the Trooditissa 
Monastery, as well as mountain 
adventure parks for adventure seekers. 

A seven-night stay here on half-board, 
travelling from Gatwick, starts from 
£1,045 per person. This offer is based  
on two people sharing a Comfort Studio, 
and departing on November 12  
with EasyJet, including bags and  
private transfers. 
Visit www.cyplon.co.uk to find  
out more.  

TROODOS TREAT
Cyplon Holidays shows how to swap the beach for a majestic mountain retreat

CYPRUS
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CYPRUS-BASED hospitality group Stademos 
Hotels has unveiled AMARA, one of the 
newest additions to the thriving hotel scene in 
the coastal town of Limassol. 

Poised above a sandy beach, all of the 
newly built hotel’s 207 rooms and suites offer 
unobstructed views over the Mediterranean 
Sea. The main hotel encompasses two 
distinct areas: the spa wing, which is adults-
only; and the family-friendly wing, which also 
has its own dedicated swimming pool, a kids 
club and a crèche for infants. Sitting on the 
beach, separate to the central property, are 
several one- and two-bedroom seafront 
bungalows with private pools, kitchenettes 
and space to accommodate up to six guests, 
well suited for large groups and families 
seeking extra privacy. Guests staying in the 
bungalows and rooftop duplex suites can also 
make the most of an on-call private chef. 

AMARA is also home to three distinct 
signature restaurants led by globally 
renowned chefs Nobu Matsuhisa, Giorgio 

Locatelli, and Giorgos Papaioannou. The 
property also houses a spa which among 
its wide range of services and treatments 
also includes a laconium, caldarium, 
tepidarium and a frigidarium, all inspired by 
ancient Roman bathrooms. 

Xavier Jolivet, the resort’s general manager, 
said: “It is an exciting time to be opening the 
doors at AMARA given the recent increase in 
investment of luxury hotels and property in 
Limassol. The town has seen a surge of 
development in recent years, including the 
completion of the new marina, and multiple 
high-end hotel openings in the pipeline very 
much placing Limassol on the map as a luxury 
European beach destination in its own right. 
We’re excited to witness Limassol grow and to 
see AMARA play a part in the town’s 
transformation, welcoming more visitors from 
all over the world to experience Cyprus”. 

The property officially opened last 
month, with room rates starting from  
425 Euros per night. 

NINE MOUNTAINOUS 
communities in Cyprus are 
bringing their beekeeping and 
honey producing traditions to 
the fore, as part of a new ‘Honey 
Routes’ tourism programme. 

The European MEDFEST 
programme – which looks to 
help develop sustainable 
culinary experiences – and the 
Troodos Network of Thematic 
Centres will promote a common 
identity for the communities of 
Kato Drys, Kato Lefkara, Layia, 
Melini, Odou, Ora, Vavla, 
Vavatsinia and Agioi 
Vavatsinias, which all share a 
rich beekeeping tradition. 

Each community will carry a 
‘Larnaka Honey Villages’ logo 
and participate in various 
activities. For example, the 
programme will help to revitalise 
these rural communities through 
the organisation of bee-themed 
festivals and nature trails; 
encourage the preservation of 
their rich biodiversity, such as in 
the creation of bee hotels; and 
highlight the beneficial 
properties of honey and its 
versatility actively promoted, 
including its use in recipes and 
on local menus. 

Sweet Larnaka 
Honey Villages  

set abuzz 

AMARA MAKES ITS SUMMERTIME  
DEBUT IN LUXURIOUS LIMASSOL

COLUMBIA BEACH Resort’s latest culinary offering seeks to capture 
the authentic vibe of Street Food and elevate it to a five-star dining 
experience with a new ‘Street Eats’ menu. 
Drawing on international gastronomic trends, style and simplicity 
form the base of all dishes on the menu with small plates and 
sharing platters influenced by street food classics. It is available at 
the resort’s Cape Aspro restaurant which offers guests an intimate 
selection of tables focused around a central fire-pit BBQ, where 
executive chef and creator of the menu, Ioannis Giakoumides, or 
one of his team, will prepare each dish. The experience is included 
in the resort’s half-board dining supplement and priced at 29 Euros 
(food only) for bed-and-breakfast guests. 
For more information visit www.columbiaresort.com 

Street Eats at Columbia Beach Resort
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Life’s a beach with these improvements in Larnaka 
UNDER THE ‘Larnaka 
Beaches Greening & 
Enrichment Project’, the 
upgrades and additions to 
Larnaka’s organised beaches 
which began last winter have 
now been unveiled and are 
ready to be enjoyed. 

The changes have been 
made in cooperation with 
the Cyprus Deputy Ministry 
of Tourism and local 

authorities, with the aim to 
offer more than the typical 
sand and sea combo. 

The distinctive palm tree 
that is synonymous with 
Foinikoudes has been 
expanded to the beaches at 
Tasos Mitsopoulos Street, 
Larnaka-Dekeleia Road (Pyla 
and Voroklini), Kiti (Softades 
Kitesurfing Beach), and 
Pervolia village (Faros). The 

greenery provided by the 200 
new trees adds both an island 
and environmental aesthetic 
to the coastline. 

With Larnaka fast becoming 
a preferred sporting destination 
for both leisure and 
professional tournaments, the 
creation of a sand sports court 
for beach tennis and volleyball 
by the LeBay Hotel makes for a 
significant addition. Four new 
open-air gyms with outdoor 
exercise equipment are also 
now available and children’s 
playgrounds also well received. 

The improvements add to 
the existing water sports, 
eclectic drinking and dining 
establishments, dedicated 
lifeguard services, disabled 
facilities, public conveniences, 
and sunloungers and  
parasols found on the 
organised beaches. 

SIMPLY LUXURY by Travel 
2 is recommending the 
Amavi Hotel in Paphos as 
a great option for a 
romantic getaway, 

The operator’s Lauren 
Ross, said: “This new 
adult only property is a 
great choice for couples, 
as it is part of the ‘Made 
For Two Hotel’ brand, 
which offers couples 
side-by-side holiday 
experiences to spark the 
honeymoon feeling, 
including couple 
massages, cocktails  
by the pool, and  
romantic meals.  

A seven-night stay 
starts from £1,089  
per person.  
Go to www.travel2.com    

A Paphos hotel 
‘Made for two’
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THE NEW property from the BLESS 
Collection Hotels, part of the 
Palladium Hotel Group, has 
officially opened its doors.  

BLESS Hotel Ibiza is situated in 
one of the most exclusive parts of 
Ibiza in the north of the island, 
Santa Eulalia del Rio. The property 
is positioned in a picturesque cove 
with views across the water and 
features 151 rooms, spa, a range 
of restaurants including a signature 
restaurant by Martin Berasategui, 
two infinity pools, sky lounge bar, 
vermouth bar and meeting rooms. 

The hotel is the second to be 
opened under the new 
contemporary hotel brand, 
following the opening of BLESS 
Hotel Madrid, and offers a 
proposition of ‘Hedonist Luxury’.  
Visit 
www.palladiumhotelgroup.com/en/ 

BLESS comes to Ibiza 

GRAN MELIÁ Hotels & 
Resorts has launched 
‘Lessons in a Life Well Lived’, 
designed to showcase 
Spain’s rich heritage and 
culture to guests by working 
with leading artists in 
architecture, music, design 
and gastronomy.  

The luxury hotel brand 
says the lessons will run 
throughout the summer 
across Gran Meliá’s strategic 
properties with ‘Noche en 
Hotel Colón’, ‘Craftsmanship 
en Hotel de Mar’ and ‘Table 
Talk en Hotel Palacio de los 
Duques’ in Madrid. 

‘Lessons in a Life Well Lived’ 
launched at Hotel Colón in 
Seville in May with guests 
enjoying an evening of 
entertainment from renowned 
Spanish flamenco guitarist, 
Jose Fernandez Torres 
(Tomatito), who released six 
solo albums, with two winning 

Latin Grammy Awards. It 
marked the start of the 
flamenco series, which will see 
intimate concerts take place 
throughout the summer within 
the lobby of Hotel Colón. 

In June, the series 
continued at Hotel de Mar in 
Mallorca, where the hotel 
partnered with renowned 
Mallorcan chef, Marga Coll, 
who created a new gourmet 
menu using locally sourced 
produce from the island.  

‘Table Talk’, at Hotel 
Palacio de los Duques in 
Madrid, is a collaboration 
with Michelin Star chef 
brothers Sergio and Javier 
Torres. The brothers opened 
Dos Cielos Madrid at the 
hotel in 2017 and have 
created a new menu with an 
authentically Spanish twist, 
which will be available for 
guests and members of the 
public to experience at Dos 

Cielos Madrid from 
September. 

Andre Gerondeau, chief 
operating officer of Meliá 
Hotels International, said: 
“The unique programme will 
see Gran Meliá submerge 
itself into the greatness of 
Spain’s customs and 
traditions, avant-garde 
cuisine, design and the 
simple pleasures of life.” 

Throughout 2019, the hotel 
group will also be expanding 
its hotel collection with three 
new hotels across Asia, Africa 
and America, where they will 
continue to roll out the 
Spanish ‘Lessons in a Life 
Well Lived’, such as in the 
Chinese city of Chengdu, 
capital of Sichuan Province, 
which will soon see the 
opening of Gran Meliá 
Chengdu. 
Go to www.granmelia.com 
to find out more. 

LIFE WELL LIVED 
Culture, cuisine and concerts: Gran Meliá immerses guests into 

the splendour of Spain

HOTELS, 
RESORTS & SPAS 
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Food for less as Grecotel passes on savings to guests
GRECOTEL HOTELS and 
Resorts is reducing its listed 
menu prices by 10% across 
150 restaurants in 30 of its 
properties across Greece. 

The decision follows the 
official reduction of the VAT in 
food services and products. 

Vassilis Minadakis, the 
group’s general manager, 
said: “Grecotel decided to 
pass the full amount of tax 
reductions to its guests. We, 
at Grecotel, are very glad that 
significant tax reductions are 
taking place in Greece, 
therefore our hotels and the 
country in general become 
more competitive. We are 
delighted that Greek food will 
be offered by our chefs with 
a premium discount. 

“Amazing new restaurants 
inspired by contemporary 
culinary concepts, such as 

the brand new Kalyvaki at 
Grecotel Riviera Olympia & 
Aqua Park have been added 
to our portfolio this year. 
Grecotel Group is already 
showing an average increase 
of 4% in bookings compared 
to last year, and we are very 
optimistic for 2020 with the 

new tax system.” 
The group has just 

completed a business plan 
for a thorough overhaul and 
expansion of five of its 
luxury hotel complexes, at a 
total cost of 42 million Euros. 
Go to www.grecotel.com to 
find out more. 

FUNWAY HOLIDAYS has put 
together special packages to 
celebrate AMResorts’ 
expansion in Mexico. 

The collection of luxury 
resort destinations will open 
three new all-inclusive resorts 
for 2019. These include Now 
Emerald Cancun, which opened 
June 1; Sunscape Akumal 
Beach Resort & Spa scheduled 
to open its doors on October 1; 
and Now Natura Riviera Cancun 
primed to arrive in December. 

As an example of packages, 
Funway is offering seven nights 
at the Sunscape Akumal Beach 
Resort & Spa from £1,425 per 
person including Gatwick flights 
with British Airways. Travel is 
based on two adults sharing 
and departing on October 23.  
For more information, go to 
www.funway4agents.co.uk 

New kids on  
the block
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IBEROSTAR Group has opened a 
land-based coral lab in the heart of 
the Caribbean.  

The lab, which was unveiled in 
June in tandem with World Oceans 
Day, was created to help protect 
ocean life from rising global 
temperatures in the future – and 
defend against a new fast-moving 
coral pandemic today. 

Stony Coral Tissue Loss Disease 
(SCTLD) has left a ghostly wake of 
bleached-out coral bones from 
Central Florida, where it first 
appeared in 2014, to Mexico, the US 
Virgin Islands, St. Maarten, and now 
the Dominican Republic, where it 
arrived in March. Dr Megan 
Morikawa, Iberostar’s director of 

sustainability, who is a marine 
biologist with a PhD in coral 
restoration, said: “We didn’t realise 
it when we started the project, but 
we were building Noah’s Ark for 
coral.” The coral lab in the 
Dominican Republic operates under 
rigorous scientific standards to look 
after the ten species it houses, and it 
is open to visitors, including 

children, in Iberostar’s Star Camp 
entertainment programme. 

With 32,000 employees serving 
eight million clients per year, the 
group has a unique opportunity to 
educate and inspire people and its 
industry peers to drive broad 
change. Gloria Fluxà, Iberostar’s vice 
chairman and chief sustainability 
officer, said: “As a family business 
who has been part of the community 
in the Dominican Republic for more 
than 25 years, we are establishing a 
tourism model that is more 
responsible and allows for a better 
legacy for the future generations of 
this country. We have to 
acknowledge this responsibility and 
keep taking bold steps.”  

Having a bad day? What do you do to cheer yourself up?

Simon Eddolls 
Sales Director 
simon.eddolls@travelbulletin.co.uk 
I think about all the fun we have at work.

Matt Gill 
Senior Account Manager 
matt.gill@travelbulletin.co.uk 
Go for a run.

Tim Podger 
Account Manager - Far East 
tim.podger@travelbulletin.co.uk 
Have a break with cup of tea.

Bill Coad 
Account Manager 
bill.coad@travelbulletin.co.uk 
To the pub of course... 

Sarah Terry 
Account Manager 
sarah.terry@travelbulletin.co.uk 
Look at my little children's faces.

Hannah Carter 
Events Coordinator 
hannah.carter@travelbulletin.co.uk 
See friends & eat good food.  

Ashweenee Beerjeraz 
Events Assistant 
ashweenee.beerjeraz@travelbulletin.co.uk 
Music & dance.

EVENTS 
events@travelbulletin.co.uk

PRODUCTION 
production@travelbulletin.co.uk

ACCOUNTS 
accounts@travelbulletin.co.uk

CIRCULATION 
circulation@travelbulletin.co.uk

Wave of change and conservation at Iberostar

GUESTS AT the Nobu Hotel Miami Beach can experience a new level 
of luxury with the newly introduced Penthouse Level Beach Villas, 
fusing contemporary Japanese beach house with Miami modern. 
All Beach Villas can be utilised as a one- or two-bedroom villa and 
include Personal Villa Concierge services, airport transfers, in-villa 
check-in, VIP dining reservations, 24-hour in-villa dining, 
complimentary minibar, Italian linens and Nobu mattresses, Natura 
Bissé & Red Flower amenities, yoga mat and access to a private villa 
gym and a pool or beach cabana. There are three types of Beach 
Villas to choose from: Nobu Villa, Asahi Villa and Yuhi Villa. Prices 
start from £2,363 per night for a one-bedroom Yuhi Villa. 
For more information visit www.nobuhotelmiamibeach.com 

Experience the high life at Nobu Miami 

Jeanette Ratcliffe 
Publisher 
jeanette.ratcliffe@travelbulletin.co.uk 
Watch an episode of Blackadder.

Georgia Lewis 
Managing Editor - News 
news@travelbulletin.co.uk 
Baked camembert & red wine.

Adam Potter 
Features Editor 
adam.potter@travelbulletin.co.uk 
Book a holiday!

Vidwan Reddy 
Online Editorial Assistant 
vidwan.reddy@travelbulletin.co.uk 
Treat myself to lip-smacking food.
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A Night Full  
Of Stars!

MONDAY 9TH SEPTEMBER 2019
THE LANDMARK HOTEL LONDON

The voting has closed and this year’s Star Awards Finalists have been revealed.

Book your tickets now to celebrate with the travel industry’s finest  
and learn which companies have triumphed in 2019!

#TBSTARAWARDS

Individual ticket price is £250 + VAT or a table of 12 seats is £2,700 + VAT.
Email jeanette@travelbulletin.co.uk or  

www.travelbulletin.co.uk/starawards/tickets

OUR PROUD SPONSORS
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