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MORE BRITISH holidaymakers are choosing to stay close 
to home this summer instead of travelling abroad as the 
trend for staycations continues to grow, according to data 
gleaned from booking details and online travel searches by 
British consumers. 

Different factors have been cited for this trend, such as 
uncertainty around Brexit, along with last summer’s record-
breaking warm weather. Figures from the Office for 
National Statistics state inflation in Britain is rising again 
after five months of decline, with economists predicting 
inflation to rise above the Bank of England’s two per cent 
target this year and even further in 2020. Although wages 
continue to grow above inflation, average earnings growth 
dipped to 3.4% in January from 3.5% in December 2018. 
Higher inflation combined with weaker earnings could leave 

British travellers more cautious around their disposable 
income, which may be informing how consumers are 
spending their travel budgets.   

“We are already seeing a rising trend of British 
holidaymakers opting to have a staycation in the UK this 
summer with a 33% year-over-year increase in searches and 
bookings for trips within the UK between June and 
September. Additionally, there is a 13% increase in British 
holidaymakers booking UK hotels this summer compared to 
last year,” said Matthieu Betton, European general manager 
at Sojern, a digital marketing company for the travel industry. 
“This trend is currently based on early bookers and as we get 
closer to the summer holiday period we will be able to 
observe whether or not last-minute British holidaymakers 
cause a surge in this staycation trend.” 

LAST WEEK, the Qatar National Tourism Council’s UK & Ireland team hosted two London events as part of its first European roadshow. 
During the day, product managers met with key hotel partners and DMCs and in the evening sales agents and their knowledge were put to 
the test with an interactive quiz. The tourism board partnered with Qatar Airways, Discover Qatar, Centara, Grand Hyatt, Mandarin Oriental, 
Ritz-Carlton, Rotana, Sheraton, Travel Designer and 365 Degrees to host both events. Pictured from the left is: Rotana’s Julia Kasinska; 
Soley Uzulmez from Ritz-Carlton; Serendipity's Abdurrahman Bobat who scooped the first prize of a holiday to Qatar; Shana Rohn for the 
Qatar National Tourism Council; and Navdeep Hoonjan from Qatar Airways. 
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Titan Travel 2020 brochure and incentive for early bird bookings

COMPLETE WITH flamingo-festooned 
cover, Titan Travel’s 2020 brochure 
features 16 new tours. 

The brochure includes the entire 
2020 range of 200 tours and 
cruises, and it replaces the 
operator’s traditional ‘Early Bird 
Booking Bonanza’, which is usually 
released at this time of year. Island-
hopping in Hawaii, wildlife discovery 
in Costa Rica, and the chance to 
experience genuine Bavarian 
flavours in Southern Germany are 
among the new highlights.  

Agents will be able to offer 
customers a £99 per person deposit 

for trips booked before June 28. To 
help agents book the most suitable 
holiday for their customers, a new 
price rating guide from one to three, 
based on the pace of the holiday and 
included activities, has been added 
to every itinerary. 

To celebrate the launch, Titan is 
also offering an agent incentive which 
runs until the end of June. Agents 
who make a booking using the agent 
website, www.titanagents.co.uk, will 
be rewarded with a £20 Lifestyle 
voucher and those who book by 
phone will earn a £10 Lifestyle 
voucher per booking.

THE LATIN American Travel Association (LATA) has opened 
submissions for the annual LATA Achievement Awards. 

Now in its ninth edition, the awards recognise individuals 
and/or companies who have made exceptional 
contributions to the development of travel to Latin America, 
and reward initiatives and efforts made by the tourism 
industry to bring the region closer to the UK. 

In 2019, the awards will feature ten categories 
including: Airline of the year; Cruise Operator of the year; 
Destination of the year; DMC/Local Operator of the year; 
Hotel of the year; Tour Operator of the year; Product 
launch of the year; People award; Sustainable tourism 
award; and marketing campaign of the year. 

The winners will be selected by a top-tier judging panel 
composed of key figures from the Latin American travel 
industry including: Derek Moore, chairman of the 
Association of Independent Tour Operators (AITO); 
Barbara Kolosinska, managing director of C&M 
Recruitment; Aneil Bedi, founder of Brand Agents; Quinn 
Meyer, founder of Crees Manu and LATA committee 
member; and Danny Callaghan, general manager of LATA. 

The winners will be announced at LATA’s B2B travel 
trade show, Experience Latin America (ELA), at which 

Travel Bulletin is to be the official media sponsor (on the 
Tuesday, June 11). The winners will be revealed on the 
final day – June 10. 

Colin Stewart, Chairman of the association, said: “We 
are delighted to be welcoming the ninth edition of the 
LATA Achievement Awards. Whilst the awards aim to 
celebrate the growth and development of the Latin 
America tourism industry, they also recognise the hard 
work that individuals and companies dedicate towards 
raising awareness of the region as an exceptional tourism 
destination, improve visitor experience, and bring the UK 
closer to Latin America. 

“We look forward to welcoming LATA members, as well 
as key members of the Latin American tourism industry to 
the LATA Achievement Awards 2019.” 

The deadline for submission is April 26. Submissions 
must be for activity during the period January 1 to 
December 31, 2018. 
For more information about the awards or to submit an 
entry visit https://www.lata.travel/about-lata/achievement-
awards/lata-achievement-awards-entry/ 
Tour operators and agents interested in attending ELA 2019 
can register via www.experiencelatinamerica.travel 

Latin American Travel Association opens registration for Achievement Awards
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REDEEMED IN RIO… The Rio Convention & Visitors Bureau is promoting a 500km pilgrimage route 
which concludes at the famous Christ the Redeemer statue which looks over Rio de Janeiro. A group of 
pilgrims have inaugurated the route on bicycle, setting off across 21 Brazilian municipalities on April 6 
with the aim of reaching the capital on April 13.  

Facing up to the future at 
Athens Airport 

PASSENGERS FLYING with 
Aegean Airlines from Athens 
International Airport are 
being offered a faster 
journey through security by 
scanning their face at check-
in and security points.  

The Greek capital’s airport 
is the first in Europe to trial 
SITA Smart Path – a 
biometrics solution that 
allows passengers to use 
their facial biometrics to 
identify themselves at 
important steps in their 
journey without having to 
show their passport or 
boarding pass. Upon arrival 
at Athens Airport to check 
in, passengers who use the 
trial service will scan their 
passport and have their 
photo taken before 
proceeding to security 
where they can be quickly 
verified as a known traveller 
without having to show their 
boarding pass. 

The technology used with 
Smart Path integrates the 
airport’s existing common-
use check-in kiosks and 
boarding gates, and it can be 
tailored to allow Athens 
Airport to, in the future, offer 
the service to other airlines. 

Other airports which have 
been testing the technology 
include Brisbane, Doha, 
Muscat, Miami and Boston, 
with more European and US 
airports expected to roll out 
Smart Path during 2019. 

“Passengers really 
appreciate the ease of using 
SITA’s Smart Path trial,” said 
Alexandros Ziomas, the 
acting director of the 
airport’s IT&T business unit. 
“It has reduced the time 
taken to check in and verify 
passenger identity at 
security to only a few 
seconds. It will solve a key 
challenge for us by ensuring 
a steady flow of passengers 
to the security area. This is a 
service we would like to 
extend to other steps in the 
journey over time.” 

Regent Seven Seas upgrades Wi-Fi and washing 

REGENT SEVEN Seas has announced upgrades to its internet and valet laundry services, 
as well as an improved customer feedback form. 

The luxury cruise line is improving its internet bandwidth by almost double across its 
entire fleet by January 2020, giving guests faster, more reliable Wi-Fi while on board. The 
Wi-Fi sign-in page will be more user-friendly to boost access. For guests sailing in the 
Master and Grand Suites, a free unlimited valet laundry service is now on offer. 

Additionally, guests will be able to participate in a digital guest survey to help Regent track 
passenger experiences and obtain feedback in real-time. This new system replaces the 
paper guest satisfaction questionnaires and allows feedback to be delivered during the cruise 
as well as afterwards. The feedback is automatically sent to the ship’s officers and company 
leaders at the Miami head office. This will be rolled out across the fleet by October 2019. 

Gibraltar rocks a major new trade incentive
THE GIBRALTAR Tourist Board is 
launching its biggest trade initiative in 
more than a decade. The ‘Gibraltar 2020’ 
scheme will see the board working in the 
UK with its tour operator and airline 
partners and in Gibraltar with hoteliers, 
ground agents and tourist attractions.  

The Tourist Board will be running 
monthly fam trips, aiming to bring 200 
agents from the UK to Gibraltar over the 
next two years. Agents will qualify to join a 
trip by completing the Gibraltar online 
training programme by logging on to 
www.gibraltartraining.com. Departure 
points will alternate from each of 
Gibraltar’s UK airport hubs. 

Board chief executive Nicky Guerrero 
explains: “The British public have long 
held an affection with Gibraltar, often 
through its historic legacy to the armed 
forces. Today the destination is appealing 
to a younger, more youthful generation 
driven by our great range of events. Vibrant 
new products are capturing the 
imagination of the Instagram generation 
and this is something we hope to further 
educate the trade about, in addition to 
Gibraltar’s very important, unique selling 
points to the UK markets, such as its 
sterling currency in times of currency 
volatility and its warm British welcome in 
the heart of the Mediterranean.”
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PRINCESS CRUISES and the Fincantieri 
shipbuilding company will be building two 
next-generation cruise ships, the largest-ever 
built so far in Italy. Delivery for the 4,300-
guest, 175,000-tonne vessels is scheduled for 
late 2023 and spring 2025 respectively.  

The ships will be the first from Princess 
Cruises to be dual-fuel powered primarily 
by Liquefied Natural Gas (LNG), the world’s 
cleanest fossil fuel.  

Jan Swartz, president for the cruise line, 
said: “Princess Cruises continues to grow 
globally, adding new ships to our fleet built by 
our long-time trusted ship building partner, 
Fincantieri, who brings decades of expertise 
to these next-generation cruise ships. 
Moreover, these two ships are being 
designed to include our MedallionClass 
platform, powered by Ocean Medallion, the 
most advanced wearable device available 
within the global hospitality industry.”  

The Ocean Medallion is a complimentary, 
automated piece of technology, the same 
size as a 10p piece, given to each guest that 
enables features such as keyless stateroom 
access and quicker and easier embarkation 
and disembarkation. Guests can currently 

experience the Medallion on Caribbean 
Princess and Regal Princess. By the end of 
the year, the Medallion will be activated on 
three additional ships: Royal Princess, 
Crown Princess and Sky Princess.  

travelbulletin.co.ukApril 12 20196
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SAFE HAVEN… Haven holiday parks and Nisa, their supermarket partner, raised £11,441 to the RNLI to 
help towards their lifesaving work. From the left is: Helen Walker, charity assistant at Nisa; Linda 
Shipman, store manager at Thorpe Park Holiday Park; Andy Burden, deputy launching authority at 
Cleethorpes Lifeboat Station; and Peter Tuck, general manager at Thorpe Park Holiday Park.

Tourism to  
Reunion Island  

remains resilient 
DESPITE INTERNAL 
challenges such as 
industrial action, Reunion 
island has, for the fourth 
consecutive year, 
recorded a net growth in 
tourism in terms of 
tourist numbers and 
revenues from foreign 
tourists. After the record 
year in 2017, tourist 
numbers on Reunion 
continue to grow beyond 
the symbolic barrier of 
500,0000 tourists over the 
year and the figures 
recorded last year in 
terms of tourism 
spending continue to be 
exceeded. 

Last year, more than 
574,000 tourists visited 
the Indian Ocean island, a 
4.1 per cent increase on 
2017. In 2018, 35 ships 
and 39,433 cruise 
passengers landed on the 
island, despite a slight 
fall since several 
companies were forced to 
revise their routes in 
November and  
December. However, with 
revenues continuing to 
increase and amounting 
to over 432 million euros, 
a new record has been 
set for the destination.  

France and 
neighbouring countries in 
the Indian Ocean, such as 
Mauritius, remain the 
biggest source of 
international tourism for 
Reunion Island. The 
number of European 
visitors is on the rise with 
39,664 visitors from 
Europe arriving in 2018, a 
4.2 per cent increase on 
2017. Overall, leisure 
travellers make up 90.8% 
of tourism volumes and 
the average length of stay 
is 17 days. 
For more information 
about Reunion Island, go 
to www.pro.reunion.fr 

Big is beautiful for Princess Cruises 

African travel trade show returns to London 

EXPERIENCE AFRICA by Atta will return to London for the second year in a row, running from 
June 24-26 at Canary Wharf CCT Venues Plus. The invitation-only event will provide 
networking opportunities for suppliers from Africa with tour operators and travel agents from 
the UK and across Europe. The programme will include seminars, awards and evening events.  

Exhibitor registration is now on a waiting list basis only, having sold out in February. 
Exhibitors include tourist boards, airlines, hotels, destination management companies and 
other tourism-related product from more than 18 African countries. Buyer registration is 
open with tour operators and travel agents invited to register before April 22. 
For more information, go to www.experienceafrica.travel 
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HAVING LIVED in Singapore for two-and-a-
half years, I had the fantastic opportunity 
to travel throughout Asia, during which 

time one of my favourite places was Myanmar. 
If you have clients looking for a real and 

authentic taste of Asia Myanmar has to be my 
number one choice. Having remained in relative 
isolation for a long period, the country is rather 
unspoilt and allows you access to little known 
villages and countryside alongside bustling 
historic cities.  

For clients wanting a highlights trip, these can 
easily be seen within a 10-12 day period; or if they 
have more time, there is plenty to keep them 
occupied. Clients can start their trip in the 
buzzing city of Yangon with its shining Shwedagon 
Pagoda, which dominates the city skyline. One tip 
for your clients is women must cover their 
shoulders and be prepared to leave your shoes at 
the front door as you are not allowed to enter with 
shoes on. Yangon has fantastic colonial 
architecture and markets to explore so it’s a great 
place to start. 

Bagan has more than 2,000 temples and 
pagodas in all shapes and sizes. I would 
recommend either hiring an e-scooter (there are 
no petrol scooters) or a driver to get around as the 
temples and pagodas are quite spread out. Advise 
clients to catch either sunrise or sunset at one of 
the bigger temples for a magical experience.  

From Bagan clients can either head directly 
overland to Mandalay, known for relics of its regal 
heritage, or they can take a mini cruise down the 
Ayeyarwaddy to Mandalay. The cruise is a good 
way to view different parts of the country from the 
water and provides you with an opportunity to 
disembark at local villages. After Mandalay, a 
nice option is to take the train to Pyin Oo Lwin, 
which was used by the British as a retreat from 
the soaring temperatures, so it retains much of 
its colonial architecture and, as a centre for 
flower production, there are blooms everywhere! 

Inle Lake is one of the most recognised places 
in Myanmar, with the iconic images of the 
fisherman standing on one leg. Clients can 
explore the lake itself via boat or water taxi 
allowing them to view the stilt-house villages, 
take some time to relax in one of the hotels that 
flank the lake or interact with the locals who live 
in the surrounding villages. 

newsbulletin
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Striving for sustainable tourism in Spain 

THE WORLD Tourism Organization (UNWTO) held a forum 
in Segovia focused on achieving sustainable tourism across 
all areas of Spain, especially rural areas, while maintaining 
the economic benefits visitors bring to the country. 

The ‘Facing the Demographic Challenge Through 
Tourism and Innovation’ forum highlighted tourism and 
innovation as two strategic solutions for addressing the 
depopulation and economic challenges faced by rural 
Spain. More than 100 people gathered to discuss solutions 
from the tourism sector to boost rural economies.  

“The UNWTO wants to work alongside Spain to turn 
the discussion on the challenge of rural depopulation 
into a conversation about the opportunities that the rural 
environment represents," said UNWTO Secretary-
General Zurab Pololikashvili. 

In 2019, the UNWTO is dedicating the year especially 
to education, the development of professional skills and 
employment. Secretary-General Pololikashabili said that 
as a sector that represents one of every ten jobs in the 
world, quality training in tourism and innovation are 
necessary to face these challenges and ensure the 
survival of the rural environment. 

During the event, leading figures from the political, 
business and cultural spheres addressed the challenges 
posed by the gradual loss of population in rural areas. In 
addition, many experts in the field discussed the role of rural 
tourism as a tool for socio-economic revitalisation, 
sustainability and territorial rebalancing. Successful cases of 
public-private collaboration were analysed, with SEGITTUR 
providing insights in the field of smart destinations. 

The kids are alright at Qantas 

FOLLOWING ON from ten-year-old Alex Jacquot writing to 
Qantas CEO Alan Joyce about how to run an airline he 
“founded” as CEO during his school holidays, the Australian 
national carrier formed a partnership with Oceania Express. 

Oceania Express is the airline brainchild of Alex and, as a 
result of his letter, the partnership is aimed at budding 
airline executives to learn what goes on behind the scenes 
when running an airline. Alex’s letter went viral globally on 
social media, and Mr Joyce has already hosted Alex along 
with Oceania’s ten-year-old deputy CEO Wolf Stringer and 
seven-year-old head of inflight service, Mila Jacquot. They 
were joined at the airline’s headquarters by Olivia Wirth, 
CEO of Qantas Loyalty and John Gissing, CEO of 
QantasLink. Mr Joyce became Qantas Group CEO in the 
same month that Alex was born. 
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SUPERSIZED SKIING… Not Just Travel took 43 of its work-from-home agents on a ski fam trip to Banff, Canada. The trip was supported by the Alberta Tourist Board, Banff and Lake Louise Tourism, Inghams, JTA and Air Canada. The itinerary included skiing, 
snowboarding, ice-skating on Lake Louise, dog-sledding, driving snowmobiles, star-gazing and attending an ice hockey match. One of the agents also took part in a local five-kilometre ice race in -17-degree conditions and won. 

AGENT INCENTIVES 
●   FERRY OPERATOR DFDS is offering agents 
the chance to win a range of prizes 
including Champagne, electronics, 
Love2Shop vouchers and more, simply by 
booking a short break or ferry crossing 
on any of its UK routes. This incentive 
runs between April 6 – August 2, and 
again between August 3 – December 6. To 
be in with a chance of winning, all 
agents need to do is email their ABTA 
number, the customer’s surname and 
booking reference to 
agentwinners@dfds.com.For more 
information visit dfds.co.uk 

 
●   FOR THE first time, Royal Caribbean is 
awarding agents who are part of its 
Club Royal agent incentive programme 
with triple rewards on every 2019 ex-UK 
booking made between April 1-31. This 
is in addition to agents’ commission. 

  
●   TO CELEBRATE the launch of its Small 
Group Tours brochure, Indus Experiences 
is offering agents the chance to win an 
indulgent ‘Classic Escape Day for Two’ 
with Champneys Health Spa. To enter the 
competition, agents simply need to 
browse through new brochure and answer 
the following questions: 

1. What are the Sri Lankan Highlands 
famous for? 

2. What is the name of the largest 
religious monument in Cambodia? 

3. How many species of birds can be found 
in Pench National Park? 

4. Which group tour will you select for 
clients wanting to visit ‘Bukhara’? 

Agents’ answers should be sent along with 
contact details to 
competitions@indusexperiences.co.uk by 
April 30. Visit 
www.indusexperiences.co.uk/small-group-
tours 

AGENT OFFER
CELEBRATING ITS 90th birthday, Citalia 

is offering agents and their customers a 

complimentary bottle of Prosecco for 

bookings made between April 1-30. The offer 

is valid on any new twin or multicentre 

holiday to Italy. Call 01293-762411 or visit 

citalia.com/agents for more details.

agentbulletin

● NEW: Win three Pairs of 
tickets to Amsterdam or 
Rotterdam with 
Eurostar4Agents 

 
● £100 Love2Shop vouchers and 

San Diego beer to be won. 
 
● Win a case of Prosecco with 

Sense5Stars. 
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Accessible travel on the increase  
in the United Arab Emirates 
NADIA CLARKE, Travel Counsellors’ accessible travel 
ambassador, has completed a 12-day fam trip in the UAE to 
highlight the Middle East destination’s work in breaking 
down barriers for disabled travellers. 

She described the UAE as “the most accessible 
destination” she has ever visited. Her tour was funded and 
organised by Travel Counsellors with the support of Abu 
Dhabi’s Department of Culture & Tourism, Dubai Tourism 
and Ras Al Khaimah Tourism Development Authority. 
Destination management company Arabian Adventures 
arranged for Nadia to travel around the UAE in a specially 
adapted vehicle and sourced accessible hotel rooms for her.  

During her trip, she saw the main tourist sights in the 
emirates of Dubai, Abu Dhabi and Ras Al Khaimah, 
culminating in a visit to the opening ceremony of the 
Special Olympics World Games, which were held last 
month in Abu Dhabi. 

travelbulletin.co.uk

newsbulletin

Self-service expands across  
Manchester Airports Group 

MANCHESTER AIRPORTS Group (MAG) will be expanding its 
passenger self-service systems across its three main 
airports. Using global IT provider SITA, Manchester, London 
Stansted and East Midlands airports will be fitted with new 
self check-in, self bag-drop and self boarding points. 
Additionally, SITA will be upgrading Manchester Airport’s 
baggage reconciliation to allow the airport to better track 
bags across passenger journeys. 

To support the revised check-in strategy, SITA will provide 
more than 660 staffed and self-service common-use points 
at check-in, transfer and boarding across all three airports. 
At Manchester Airport, the busiest of the three airports, 
SITA will increase staffed and self-service check-in kiosks 
and introduce self bag-drop in Terminals 1 and 3, allowing 
passengers to check in their bags in less than a minute. 

Having a Ball in Blackpool 
SHEARINGS HOLIDAYS has launched a new coach break that 
offers the chance to see the West End and Broadway star 
Michael Ball live in concert in Blackpool next month. 

Michael Ball’s ‘Coming Home To You’ UK tour includes a 
concert at the Winter Gardens in Blackpool on May 21. He has 
received critical acclaim for his performances in the West End 
and on Broadway in hit musicals including Les Misérables, 
The Phantom of the Opera and Hairspray, sold millions of 
albums and toured multiple continents across the world. 

A five-day coach break departs on May 20 from various 
pick up points around the UK. Priced from £270 per person 
based on two people sharing, the trip includes four nights 
half-board at the Bay Liberty’s Hotel, a ticket to see 
Michael Ball live at the Winter Gardens, a full day trip to the 
Lake District stopping at Bowness and Grasmere, an 
excursion to Fleetwood and all coach travel. 
To book, go to www.shearingsagent.com 
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Where Am I?

A row of three distinctive chalk stacks that rise out of the sea off the 
western extremity of this island complete with lighthouse. The 

formation took its name from a fourth pillar called Lot's Wife which 
collapsed in a storm in 1764, but the name has stuck. Attractions 

include a chairlift ride to the beach and the sand cliffs and sand shop 
where visitors can make their own unique coloured sand souvenir.

Fill in all the squares in the grid so that each row, column and each of the 

3 x 3 squares contains the digits 1-9. 
Once you have completed the puzzle, simply identify the numbers that relate 

to the letters, A, B, C and D then e-mail the solution, with your name, 

company name, and full postal address plus phone and ABTA number if 

applicable to: 
 
competition@travelbulletin.co.uk 

Closing date for entries is Thursday, April 18th. Solution and new puzzle will 

appear next week. 

The winner for 29th March is Claire Illes, Woods Holidays 

in West Sussex. 

March 29th Solution: A=3    B=6    C=8    D=5

Number: 015

Across  
1. NCL cruise ship, Norwegian ___ (5) 
4. Titan Travel is part of this group (4) 
7. Fornells is a pretty resort on the north coast 

of this island (7) 
8. Nevada gambling resort (4) 
9. Capital of Saudi Arabia (6) 
11. Belgian ferry port (6) 
13. Scottish town, Gateway to the Isles (4) 
16. Resort, known for its Maori culture and 

geothermal activity (7) 
17. Slovenian lake in the Julian Alps (4) 
18. Whitehorse is the capital of this Canadian 

territory (5) 
 

Down  
1. The only original Dragon still in the Den (5,5) 
2. Capital of Jordan (5) 
3. Austrian city, straddling the Danube (4) 
4. Belgrade is the capital (6) 
5. West African country (5) 
6. State, named for the first president of the  

US (10) 
10. Major American airline (6) 
12. Kitzbuhel is a popular destination in this 

province (5) 
14. The Bulgarian resort of Varna is located on 

this Sea (5) 
15. Paris airport (4) 

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I?  
Please see page 22

Crossword

 Su Doku

N
um

be
r: 

01
5

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

➠A

➠B

➠C

➠D
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caribbean

ANTIGUA & Barbuda is inviting UK travel 
agents to be a part of its wider global 
campaign. Working with agents, the tourism 
authority has set out to change perceptions 
and to promote the country as a cool,  

year-round destination, a fun and fashionable place to visit 
during the summer. The islands enjoy pleasant 26-28 degree 
temperatures and plenty of sunshine during the summer 
months, with great holiday prices and more than ten direct 
flights from London to Antigua from April to October. 

 
Celebrity status 

March 2019 has already seen Antigua take centre stage on 
UK screens with a host of celebrities, stars and much-loved 
chefs descending on the island for a bounty of broadcast 
opportunities that shine a light on the island’s most 
irresistible – and delicious – qualities. 

Showcasing the island’s mouth-watering gastronomy, 
Antigua played host to British celebrity chef Ainsley Harriott for 
ITV who took viewers on a delectable journey across the island, 
stopping off at local favourites BeachLimerz and Nicole’s Table. 
Also, on Channel 5, The Bachelor UK saw an eligible suitor 
embark on a quest for love whilst showcasing some of 
Antigua’s most exciting attractions; from swimming with 
stingrays to the unbeatable sunsets to be found at Fort James 
Beach. 

 
Get on the guest list 

From the end of April, the fun begins! The summer will 
start with Antigua Sailing Week and this year the prestigious 
regatta will kick it up a notch by offering fantastic experiences 
for fun-loving non-sailors who are keen to get in on the 
nautical action, without getting their feet ‘too’ wet. Events 
such as Chase the Race Sea Party, Reggae in the Park and 
the Lay Day Beach Party can all be highlighted alongside 
some bar-hopping with a tropical twist; agents can use the 
Antigua & Barbuda Beach Bar Trail to recommend more than 
30 bars serving up sensational cocktails to help 
holidaymakers stay cool.   

Antigua & Barbuda’s exciting new ‘Calendar of Events’ for 
2019 is available for agents to download through our dedicated 
training site which can be found at: www.antiguaandbarbuda-
training-ott.co.uk . This handy guide has proven a useful tool to 
help agents keep track of all the islands’ festivals and events. 
Other highlights through the summer months agents can 
recommend include:  

- The Turtle Watching Season which runs from July to 
October.  

- June has been designated the official Romance Month for 
Antigua & Barbuda making it a great time of year to suggest to 
those looking to celebrate their wedding or to honeymooners.  

- July is start of our Carnival Celebrations – the Caribbean’s 
greatest summer festival. 

- August plays host to a number of gastronomic events such 
as Urlings and Ounces Sea Food Festivals.  

One of Antigua’s most important island gems is Nelson’s 
Dockyard. Open all year round and designated a UNESCO 
World Heritage Site, this award-winning attraction is a 
must see for any clients who wish to visit Antigua.  

As many well-travelled agents will know, when visiting 
Cape Town or Paris, the trip is just not the same without 
seeing Table Mountain or the Eiffel Tower, and so it is when 
it comes to Antigua – no visit is complete without spending 
some quality time at this remarkable attraction. Do 
encourage your clients to visit and, with the island being 
only 11 miles wide, no matter where they are staying it will 
be easy for them to get to and hard to ever forget. 

 
How we can help you - our cool travel agents? 

Enclosed in this edition of Travel Bulletin you will find your 
personal ‘Travel Agent Antigua Summer Guide’, with cool 
offers for your clients and some great added value initiatives; 
from free airport lounge passes and spa credit at Blue Waters 
Resort Antigua to complimentary miniature golf at The 
Verandah Resort & Spa, and much more. 

The tourism authority of Antigua will host 50 agents on FAM 
trips this summer and with a new online training programme 
launching this month, Love2Shop vouchers, rum and cash 
rewards via tour operators all up for grabs; Antigua & Barbuda 
is ready to reward agents who want to experience the cool 
vibes this destination has to offer. 

In addition to our traditional and supportive trade tour 
operators, there are more agents selling Antigua than ever 
before, along with some new features from the likes of Classic 
Collection, If Only and Major Travel, giving agents a much 
wider choice in the holidays that they can recommend.  

And don’t forget about new luxury openings such as Hodges 
Bay which opened in November 2018 and the Royalton 
Antigua making its debut in May.  

 
It’s time to come aboard and see exactly what 

#WhatCoolLookslike in Antigua and Barbuda this summer. 

Joel Henry, marketing and business development manager for the 
Antigua & Barbuda Tourism Authority UK, shows 
#WhatCoolLooksLike this summer…
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A right royal opening for Cayman Islands’ Owen Roberts International Airport 

THEIR ROYAL Highnesses, the Prince of Wales and the Duchess of Cornwall travelled to Grand Cayman to officially open 
the newly expanded Owen Roberts International Airport, as part of their visit to the Cayman Islands. 

The event marked the completion of a USD$80 million expansion project, tripling the size of Grand Cayman’s airport 
facilities and allowing the island to accommodate close to 2.5 million passengers and international travellers. The 
airport has an expanded departure hall, food court, VIP lounge, restaurant, additional restroom facilities, a children's 
play area, baby-changing room and a variety of concessions. 

In other air travel news to the destination, British Airways has now switched to its summer schedule (since April 6) 
and now operates a Saturday departure from Heathrow to Grand Cayman replacing the previous Sunday service. The 
airline operates four direct flights a week from Heathrow to Grand Cayman.   
For more information visit www.visitcaymanislands.com

WITH A growing trend towards 
customers keen to combine their time 
away with learning a new skill, the 
Saint Lucia Tourism Authority and 
boutique hotel East Winds have 
launched a Creative Writing Retreat.  

Taking place in November, guests 
can enjoy seven nights at the resort to 
explore the island – renowned for its 
natural beauty, including the majestic 
Piton Mountains, beaches and 
tropical rainforest – and hone their 
novel-writing skills. Available across 
UK tour operators, the week-long 
writing course will be run by Victoria 

Pepe (who currently works as an 
editor at Amazon Publishing, 
specialising both in commercial 
fiction and in narrative non-fiction) 
and is geared toward those who are 
keen to improve their writing skills in 
a beautiful setting, those who have an 
idea for a story but perhaps don’t 
know where to start or those who 
have written their first, yet to be 
published book, perhaps in their 
spare time.   

Judith Milne, general manager of 
East Winds, said: “People choose to 
stay with us because of the experiences 

we offer. Our guests have told us that 
they love learning new things whilst on 
holiday so we wanted to introduce this 
week for people to try. We have also 
invited local authors to come and 
discuss their work and meet the group 
too to talk about what inspires them. 
And of course, our guests will get out 
and about and experience the island on 
some special excursions. We look 
forward to welcoming guests on what 
promises to be an exciting creative 
holiday experience.” 
For more information visit 
www.eastwinds.com  

Penning sun, sea & stories in Saint Lucia with this Creative Writing Retreat

Join the elite for your chance to win 
a Barbados fam 
DESIGNED TO help agents strengthen their knowledge and 
discover the best that Barbados has to offer, Barbados 
Tourism Marketing Inc. (BTMI) has put together a Barbados 
Elite Club training programme.  

BTMI expressed that it takes pride in ensuring that 
agents receive the highest level of support and is 
encouraging them to become a specialist and certified 
Barbados Elite Club member, so that they are best 
equipped with all the necessary information to effectively 
sell the Caribbean island. 

By joining the club, agents will receive a welcome box for the 
first module completed and top performing agents will also be 
eligible for additional benefits. Barbados Elite Club members 
are eligible for: the ability to earn points towards high street 
voucher rewards; access to additional training modules to 
continue learning; and Barbados fam trip opportunities. 
Go barbadoseliteclub.com to register.  
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TRAVEL BULLETIN made its way to Cambridge and Brighton this week, bringing some of that 
‘Caribbean Showcase’ sunshine to local agents. Spread throughout an evening filled with learning 
and fun, travel agents had the opportunity to network directly with some of the most sought after 

Caribbean destinations with top tips shared from their tourism boards and standout hoteliers. 
Agents even had the chance to pick up some great prizes in our prize draw!

eventbulletincambridge

#TBSHOWCASES

TURKS & CAICOS TREATS… Dawn Bailey from Travel Counsellors 
was the lucky winner of a bag full of branded goodies courtesy of 
Courtney Robinson from the Turks & Caicos Islands Tourist Board. 

NIGHT IN PARADISUS…Roger Parsley from Explorer Travel was 
delighted to win a holiday prize for two to the Paradisus Playa del 
Carmen in Mexico, gifted by Antía Rivas from Melia Hotels.

SHOWCASE SENSATIONS… pictured having fun at the Barbados table is, from the left, Suzy Sheardown, Christol Beresford 
and Sian Sterland from Thomas Cook; with BTMI’s Cedric Lynch; Lorraine Bainbridge of Ponders Travel; Sharon Confue 
for Thomas Cook Airlines; Clare Dudley and Millie Windeler, also Ponders Travel; with Emma Knight from Savvi Travel.

SELLING SANDALS… from the left, Mark Samways and Lee Chaplin 
from Not Just Travel, Chloe Brown and Susan Pentelow of 
Holidaysplease, and Not Just Travel’s Ian Fleming and Susan Fleming 
learn more about the Sandals and Beaches brands from the 
company’s Lorraine Adams. 

A JAMAICAN WELCOME… from the left, Travel Counsellors Cheryl 
Harradine and Eli Karram are welcomed to our Caribbean Showcase 
by Torrance Lewis from the Jamaica Tourist Board along with Dorian 
Hayes, also from Travel Counsellors.
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Want to get in on the #TBShowcases action?  
Our next events will be the Luxury Showcases taking place in Southampton on April 29 
and Northampton on April 30. To confirm your place or find out when we will be hosting 

our next event near you contact events@travelbulletin.co.uk  

eventbulletinbrighton
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HI HAYS… a very warm welcome to, from the left, Lisa Dumigan, 
Georgina Lawrence and Maria Ayad from Hays Travel.

OFF TO BARBADOS… winning a flight to Barbados with Thomas Cook 
Airlines was Debbie Greyling (right) from Not Just Travel, which was 
presented by the airline’s Sharon Confue. 

TRAVEL TALK…from the left and learning lots with Mieke Sweep of Bahia Principe is Neil Waugh, Debbie Greyling, Dan Ori, Gary Lewis, Angela 
Aryitey, Hayley John-Charles and Bea Lewis, all from Not Just Travel.

INTO THE SUNSET… on hand to chat with agents was Theo Gibson 
(left) and Devangi Patel of Sunset Faraway Holidays who picked 
Rajinder Singh from Darrell James Travel during our raffle to win a 
bottle of Champagne. 

HOLIDAY PRIZE… Judy Osbourne (left) from Thomas Cook was the 
lucky winner of a weekend all-inclusive escape for two to the 
Sandos El Greco Beach Hotel, gifted by Sandos Hotels & Resorts’ 
Bibiana Banovska. 
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Revel in the romance of ‘The Bachelor’ with Sandals  

COUPLES WHO have been following the drama of Channel 5’s ‘The Bachelor’ and 
been inspired to embark on their own romance-filled Antigua adventure might like 
to follow in the show’s footsteps and stay at Sandals Grande Antigua Resort & Spa, 
where the final two episodes of the series were filmed.  

Couples can enjoy the same level of romance during their stay as the Bachelor’s 
celebrity host, Mark Wright and the eligible Bachelor himself, Alex, did. Among the 
five-star resort’s accommodation range is: The Bachelor’s very own Love Nest 
Butler Suite; the Caribbean Beach Front Butler Rondoval which offers direct access 
to the beach; or the Mediterranean One Bedroom Butler Villa with Private Pool 
Sanctuary which was the location for one of the Bachelor’s final dates, featuring 
views of Dickenson Bay from a private patio complete with its very own private pool 
sanctuary and whirlpool.  

When it comes to dining, guests can also sample dishes from a wide selection of 
restaurants including Soy, the resort’s own sushi restaurant which featured in the 
show, thanks to its intimate dining booths and romantic lighting. Alternatively, 
clients can take their date night to the next level and enjoy a private candlelit dining 
experience under the stars, similar to a date filmed with Alex and one of the female 
finalists. (Not included as part of the Sandals Resorts Luxury-Included programme 
and charged at a supplement of USD$199) 

Just like celebrity host Mark Wright, holidaymakers can choose to hop aboard a 
Sandals’ sail boat and set off around the island or visit Shirley Heights – a popular 
tourist spot for a sundowner cocktail with views over both English and Falmouth 
Harbours. Those who are looking to get out and explore a little more of Antigua can 
do so with Island Routes Caribbean Adventure Tours and visit a number of different 
spots where scenes from The Bachelor were filmed, including swimming with 
stingrays at Stingray City and trying a hands-on Caribbean cooking class at Nicole’s 
Table. Alternatively, clients can simply enjoy the sunset on a walk along the white 
sands at Fort James Beach. 
For more information visit www.sellingsandals.co.uk or call 0207-590 0210. 

caribbean

Win a bag of Tobago goodies  
THE TOBAGO Tourism Agency is 
offering agents who complete its 
online training programme the 
chance to win one of ten special 
goody bags.  

The island’s new online learning 
platform has been built in-line with 
its ‘unspoilt, untouched and 
undiscovered’ rebrand and features 
six modules covering all of the brand 
pillars, as well as selling tips, 
sample itineraries and opportunities 
for incentives and fam trips. 

The specially made Tobago 
branded linen bags includes a multi-
international adapter, charger 
cables, battery pack and mini-globe 
paperweight. Stephen Smith, sales 
and marketing manager for the 
tourism agency, said: “To be in with 
a chance of winning one of these ten 
great goody bags, all agents need to 
do is to complete the online training 
programme and log their details on 
My Booking Rewards.”  
Go to www.Tobago101specialist.co.uk 
to find out more. 
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GRUPO PIÑERO, parent company of Bahia 
Principe, celebrated the grand opening of 
its newest adults-only hotel: Luxury Bahia 
Principe Ambar, in Punta Cana.  

The festivities, which coincided with the 
Dominican Annual Tourism Exchange 
(DATE), brought together more than 250 
guests in a celebratory event held at the 
property (which reopened last November 
after a comprehensive renovation) to enjoy 
the brand’s new Escape Experience. 

As per the brand’s rebranding and 
segmentation, the Escape Experience is the 
most sophisticated segment with 
accommodation, entertainment and 
programming dedicated to adults-only. The 
party, which was divided into six events, 
sought to highlight some of the entertainment 
the brand’s Escape Experience hotels offer, 
including a burlesque show, rock show and 
silent disco. Escape Experience features a 
heightened culinary offering that brings 
together the latest trends in gastronomy and 
mixology as part of the all-inclusive concept. 

Grupo Piñero invested more than USD$26 
million to renovate the five-star, 528-room 
beachfront hotel, adding swim-up suites, 
revamped restaurants as well as a sports 
bar and fitness centre, both open to guests 
of Grand Bahia Principe Aquamarine, a 
second adults-only property within the 
brand’s seven-hotel Bavaro complex. In its 
first few months of operation, the property 
has maintained 94% occupancy with a 
significant increase in guest satisfaction.  

During the event, Lluisa Salord, corporate 
commercial director for Grupo Piñero, said: 
“We are extremely satisfied with the results 
Luxury Bahia Principe Ambar has obtained in 
the five months since its reopening and are 
pleased not only with its economic 
performance but also the significant increase 
we are seeing in our guest satisfaction ratios. 
Guest satisfaction is what motivates us to 
invest in our product with the firm objective of 
continuing to make our guests happy. We have 
high expectations for the remainder of 2019, to 
continue to build on our satisfaction scores, 
and expect it to be an extraordinary year for 
our new hotel.” 
For more information, visit www.bahia-
principe.com 

A record breaking start for Anguilla 

THE ANGUILLA Tourist Board has released its tourism 
figures for January, reporting its best performing numbers 
for that month with overall stopover arrivals increasing by 
22% across all international markets.   

Arrivals from the UK increased by almost 50% with 
stopovers, defined as those staying one night or more, 
increasing from 274 in January 2016, the previous best 
performing year just prior to the passage of Hurricane 
Irma, to 405 in January 2019. 

The announcement closely follows the record figures that 
rounded off 2018, when December tourist arrivals reached 
a 26 year high with 9,134 tourists visiting the 16-mile-long 
by three-mile-wide island. 

Cardigan Connor, parliamentary secretary for tourism, 
sports, youth and culture, said: “The UK is a very important 
growth market for us and currently the third largest behind 
USA and Canada. The government, our stakeholders and 
the people of Anguilla have invested heavily to rebuild, 
restore and enhance Anguilla’s hotels, villas, restaurants 
and infrastructure over recent months and we now have the 
best product, in terms of quality, appeal and diversity that 
we’ve ever had. We wish to thank UK holidaymakers for 
their continued support and we look forward to welcoming 
many more to our shores in 2019 and beyond.” 
For information go to www.IvisitAnguilla.com 
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BOOKABLE UNTIL April 30, Funway Holidays has savings of up to 
45% off holiday packages to the Caribbean when staying with 
AMResorts between May 1 and July 5. For example, the operator 
has seven nights at the Zoëtry Montego Bay Jamaica including 
Gatwick flights with Virgin Atlantic, from £1,895 per person based 
on two adults travelling on June 20. Visit www.funway4agents.co.uk

A trio of treats for  
agents from St Kitts 

THE ST. KITTS Tourism 
Authority works closely with 
travel agents and has a 
number of agent incentives 
in place to encourage 
bookings to the destination. 

As part of its participation 
in the My Booking Rewards 
Peaks Campaign, the 
tourism authority is offering 
a triple incentive for all new 
bookings logged on the  
St. Kitts Rewards 
Programme. Agents can 
earn £30, plus bonuses, for 
each booking logged by 
April 30. To qualify, all 
bookings must include 
flights and a minimum of 
seven nights’ 
accommodation at a  
St. Kitts hotel. 

Agents can earn 
additional bonus rewards 
from four of these hotels – 
£30 extra for bookings at 
the five-star Belle Mont 
Farm or Park Hyatt, £15 for 
bookings to Ocean Terrace 
Inn and £10 bonus for 
bookings to Sugar Bay Club.  
Agents must register at 
www.stkittsrewards.co.uk 
and log each booking to 
receive their cash bonus.

Bahia Principe celebrates opening of Luxury Bahia 
Principe Ambar 
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IT’S HARD to believe that a whole ten 
years have passed since the term 
‘staycation’ was first picked up by the UK 
media as a way of describing the Great 
British getaway. 

Back then it had negative connotations, with people hit by 
the recession seen to be sacrificing their traditional 
overseas holiday for something cheaper and less exciting 
because they didn’t have the budget to go abroad. Things 
have changed… 

The investment in accommodation and facilities we have 
seen on home soil over the last decade means the 
‘staycation’ is no longer a fad, or a temporary trend born of 
necessity, but a positive choice for millions of British 
holidaymakers, who are just as keen to explore their own 
backyard when it comes to taking a break as they are to 
venture further afield. 

So how do agents make the most of this ongoing 
enthusiasm for holidays at home – and ensure they aren’t 
missing a trick when it comes to a potentially lucrative 
revenue stream? 

 
Short but sweet 

The starting point here is to fully appreciate the rise in 
popularity of the short break, which is something that has 
revolutionised the domestic market in recent times and had 
a huge impact on our own business.  

More than 70% of our total sales are now made up of 
short breaks as customers spread their holiday experiences 
throughout the year, rather than investing all their time and 
money in one big summer getaway. 

This presents a fantastic opportunity for high-street 
agents, who, armed with the right data should be able to 
sell the UK to their customers as maybe a second, third or 
even fourth holiday of the year. For example, a weekend 
away in the Cotswolds with the grandchildren might be a 
good suggestion while the customer counts down the days 
to the cruise they’ve just booked later in the year. 

Short breaks may be by definition shorter, but that 
doesn’t mean your customers will be prepared to 
compromise on quality. They still want to experience 
something better than they can get at home and explore 
the surrounding area. 

Investment in quality accommodation over the last 
decade has translated into higher booking values and 
greater commission. Those extra luxury touches make all 
the difference when trying to convert domestic short break 
sales – something we have seen most obviously in recent 
years in demand for our luxury lodges with hot tubs. 

 
Catch the eye of younger generations  

It’s not just the older generations who are booking short 
breaks. Younger travellers, keen to share an Instagrammable 
catalogue of experiences, are looking out for their next UK 
getaway. A survey by travel marketing specialists Thissaway 
found that more than 92% of millennials are open to going 
on a staycation, but only half feel that the UK is effectively 
marketed to them as a destination. 

Visit Britain’s micro-gapping campaign is a great of 
example of how the industry is taking the issue seriously 
and looking to better connect with younger travellers. Some 
high-street agents are looking to do the same by offering 
an “Apple” style retail experience and making their stores 
more interactive – but the battle for younger hearts and 
minds is also being fought online. 

We encourage agents to embrace technology, use social 
media and create digital content that truly sells the short 
break experiences they offer. Those who do are far more 
likely to succeed when it comes to capturing the next 
generation of domestic holidaymakers, than those who don’t. 

The prevailing thirst for certainty means there’s never 
been a better time to sell UK short breaks to UK customers 
– they’re a quick, convenient, and a fantastic way for every 
type of customer to enjoy a relaxing getaway with those 
who matter most. Agents just need to let their customers 
know they sell them! 

Sally Henry, sales director for Hoseasons, offers agents some top 
tips when it comes to selling domestic short breaks…
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Crossword: 
Across: 1. PEARL, 4. SAGA, 7. MENORCA, 8. RENO, 9. RIYADH,  
11. OSTEND, 13. OBAN, 16. ROTORUA, 17. BLED, 18. YUKON.  
Down: 1. PETER JONES, 2. AMMAN, 3. LINZ, 4. SERBIA, 5. GHANA, 
6. WASHINGTON, 10. UNITED, 12. TYROL, 14. BLACK, 15. ORLY.   
Highlighted Word: MINSK 
 
Where Am I?: The Needles, Isle of Wight.

puzzlesolutions

020 7834 6661

BUTLIN’S IS celebrating the summer 
season with a series of Live Music 
Weekend breaks, available across  
May and June and starting from £79  
per person.  

Taking place across all three resorts, 
guests can boogie on down to classics 
at the Absolute 80s Weekender, enjoy 
performances from the pop superstars 
of the 90s or jam to the best of the 
naughties. All the Live Music Weekend 
breaks will be hosted across multiple 

indoor venues with options spanning 
decade themed party breaks, big arena 
shows, festival experiences and even 
sporting events.   

Guests can enjoy a three-night Soul 
Weekender Live Music Weekend break at 
Minehead Resort, Somerset, starting 
from £79 per person. This price is based 
on four adults sharing a standard room, 
when arriving on May 17. 
Go to www.BourneExpert.co.uk to find 
out more. 

Break out the moves  
at Haven 

HAVEN HAS teamed up with Les 
Mills, a leading group exercise 
provider, to offer a kids’ virtual 
fitness programme called BORN 
TO MOVE.  

The partnership follows a 
successful three-month pilot at 
Craig Tara Holiday Park in Ayr, 
Scotland and is now available at 
23 of its parks.  

Incorporating a range of fun, 
physical movement patterns – 
such as martial arts, dance and 
yoga – the programme aims to 
encourage children to have fun 
moving to music. The virtual 
classes are tailored for age 
groups ranging from four up to 16, 
and will be facilitated by the 
company’s activities and leisure 
team members. 

Simon Palmer, head of 
activities and leisure for the 
holiday brand, said: “Every year, 
we welcome 2.6 million families to 
our parks, excited for a fun break 
away with their kids. We are 
confident the BORN TO MOVE 
programme will add to the full 
family experience with us, 
enabling tots through to teens to 
discover the beauty of movement 
and physical activity in a fun and 
interactive way.” 

Les Mills will also be trialling 
several adult virtual programmes 
at three Haven locations: Craig-
Tara Holiday Park, Hopton Holiday 
Village and Littlesea Holiday Park.  

Wendy Coulson, CEO of Les 
Mills UK and Ireland, added: 
“Haven is the ideal partner for us, 
aligning perfectly with our mission 
to provide fun experiences that 
help people fall in love with 
physical activity. By offering 
guests a holistic and tailored 
approach to exercise, we are able 
to ensure a memorable stay for 
families attending the parks.” 

Families can book in to attend 
Les Mills classes prior to  
arriving at the park or during their 
visit by downloading Haven’s 
What’s On App. 

Live Music Weekenders at Butlin’s from £79 

Try something new at Les Villages Nature Paris  
SITUATED 32KM from France’s capital, Les Villages Nature Paris has expanded its 
activity portfolio for spring.  

Combining nature, architecture, sustainability and learning across five different 
worlds within the resort, the park encourages guests to try new sports, sign up to 
interactive workshops and find out about the environment in the company of family 
and friends; all with the aim that by the end of their break, guests will return home 
with some new found skills. Families have more than 100 activities available to them: 
from being a farm hand for the day to learning how to bake bread, from spending time 
with the gardeners and constructing a vertical wall garden to testing their athleticism 
at the new Ninja Obstacle Race in the Action Factory, or finding out how to make 
honey with a professional bee keeper to family treatments at the Deep Nature Spa.  

Opening this month is a Treasure Hunt taking guests on an adventure through the 
Forest of Legends where a magical portal has opened and explorers must solve 
riddles to gain the five keys. With the warmer weather now on its way, younger 
guests can become a budding pony rider or, also new for this season, sign up to a 
terrarium workshop and build a miniature garden in a jar. 
Visit www.villagesnatureparis.co.uk to find out more. 
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