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WIN A TRIP TO SYDNEY & NEW SOUTH WALES!
For more details, visit travel2.com today.

LOVE EVERY SECOND IN
SYDNEY & NEW SOUTH WALES
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Includes:
 Return Economy Qantas flights

 4 nights at 5* Shangri-La Hotel, Sydney

 4 nights at 5* Arajilla Retreat, Lord Howe Island,  
full board

 All transfers

Includes:
 Return Economy Qantas flights

 4 nights at 3*+ Mercure Sydney Hotel

 3 nights at 3*+ Paperbark Camp, Jervis Bay, B&B

 7 days car hire with Avis, pick up & drop off Sydney

Includes:
 Return Economy Qantas flights

 9 nights accommodation at various locations

 10 days car hire with Avis, pick up Sydney & drop of 
Brisbane

10 DAY SYDNEY & LEGENDARY PACIFIC 
COAST

PORT STEPHENS
© JAMES PIPINO

From

£1,839PPTravel dates: 01 - 30 Nov 14

THE UK’s 100% Trade Only Tour Operator
Book online 24/7 at www.travel2.com or call Reservations FREE on 0800 0224 182
Incentive Terms & Conditions: http://www.travel2.com/sitecontent/terms/loveeverysecond.html @T2News

LOVE EVERY SECOND IN
SYDNEY & NEW SOUTH WALES

Includes:
 Return Economy Qantas flights

 14 days campervan hire with Maui, pick up Sydney & 
drop off Brisbane

From

£1,399PPTravel dates: 01 - 30 Nov 14

14 DAY NEW SOUTH WALES 
EXPLORER

LORD HOWE ISLAND
© DON FUCHS

9 DAY DISCOVER LUXURY NEW 
SOUTH WALES

ONE FREE NIGHT

From

£3,539PPTravel dates: 01 - 30 Nov 14

JERVIS BAY
© JAMES PIPINO

8 DAY SYDNEY & SOUTH COAST 
BEACHES

From

£1,479PPTravel dates: 01 May - 30 Jun 15

TWO FREE NIGHTS
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JETTING OFF...Jet2.com and Jet2holidays have announced that they are offering people in Yorkshire more opportunity to
escape to the sun from Leeds Bradford next summer with the launch of new destinations including Antalya, Kefalonia,
Malta and Tunisia. Flights to Tunisia are also available from East Midlands, Glasgow, Manchester and Newcastle, while
thousands of seats have also been added to popular routes including the Algarve, Lanzarote and Mallorca. Pictured
marking the new developments is the carrier's Alan Cross (second from right) with, from the left: Kumar Limbachia, Diane
Hadden and Fay Hembury, all Mid Counties travel agent staff from Hucknall.
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BUSINESSES IN the UK
who supply products and
services to Muslims are
being urged to tap into the
global boom in halal
tourism.

Tourism experts say the
rise of Muslim travellers
across the world could be
worth millions for UK
companies and create a
route to do business on an
international level.

Spain will play host to
the Halal Tourism
Conference 2014 this
month, to look at how the
industry can capitalise on
one of the fastest growing
sectors in the world. 

According to the latest
figures, the halal tourism
sector was worth
£84billion in 2013,
representing around 13%
of global travel
expenditures. This figure is
expected to reach
£116billion by 2020. In

London, there are 13,400
Muslim-owned businesses
making up 33.6% of the
total SME’s in the capital.

Tasneem Mahmood,
director of CM Media from
Birmingham, which is
organising the event, said
that halal tourism provides
excellent opportunities for
UK businesses especially
those who are in food and
drink, tourism and
finance.

She said: “The tourism
sector across the world is
now looking at the value of
Muslim consumers who
are increasing their
leisure spend.

“The Halal Tourism
Conference is full of
delegates and exhibitors
from tourism bodies, hotel
groups, airlines and tour
operators who are
desperate to meet the
right suppliers and satisfy
the increasing demand for

halal tourism. 
“In Europe, there are so

many countries who want
to cater for the Muslim
market which is a great
opportunity on the
doorstep of UK
companies. This
conference is a great
opportunity to take their
company on a global stage
and really grow their
business.”

The Halal Tourism
Conference is being held
from September 22-23 in
Andalucia. The two-day
event, which is being
sponsored by Turkish
Airlines, will host around
500 delegates and
exhibitors from the Middle
East, Far East and Europe,
including those currently
active in halal tourism and
countries looking for help
to break into this sector.
For details see
www.htc2014.com 

UK businesses urged to tap into halal tourism demand
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FRED. OLSEN Cruise Lines has announced a special 16-
night Poison, Murder & Mystery cruise on the 880-
passenger Boudicca next July, writes Paul Scudamore. It
will combine on-board murder and mystery events, talks
and plays with visits to Fred. Olsen Snr’s own Poison
Garden in Guimar, Tenerife, and the only Poison Garden in
Britain, at Alnwick Castle in Northumberland, the creation
of the Duchess of Northumberland who, along with Fred.
Olsen, is to join the ship for part of the voyage. The
Guinness World of Records will also be monitoring what is
expected to be the largest-ever participative murder-
mystery event on a cruise ship.

The round-trip cruise from Rosyth, Edinburgh, will
feature calls at Leixoes for Oporto, Portugal, Funchal,
Santa Cruz, Las Palmas, Lisbon and Newcastle before
returning to Edinburgh. Prices are from £2,499 per person
(over-18s only) and the cruise (D1516) sets sail on July 10.
Details are at www.fredolsencruises.com

Africa brochure launch from Somak 
SOMAK HOLIDAYS has issued its new Africa 2015/16 brochure. 

In previous years, the operator has launched two brochures
for clients and agents, one featuring East Africa, and the other
Southern Africa holidays. This year, the new brochure
encompasses all of Africa’s best bits, and features its most
popular itineraries and accommodation in both East and
Southern Africa.

The company's chief executive, Ash Sofat, said: "We’ve really
taken onboard all of the feedback from our agents and clients
to create a brochure that we believe encompasses all of the
essential information that will help agents sell holidays. We
also believe that by including all of our destinations and by
introducing some new itineraries and destinations within one
brochure it will make it easier for agents and clients to find the
perfect African holiday. 

"We’re also in the process of creating a new website, where
we will encourage people to visit for further information on any
itineraries or destinations that are featured in the brochure.
The new website will be easy to navigate and will be an
extension of our brochure." 

Highlights of the new brochure include safari itineraries by
road and air in Kenya and Tanzania; beach extensions in
Zanzibar, Mauritius, Seychelles, Mozambique and Mombasa;
gorilla and chimp trekking itineraries in Rwanda and Uganda;
a new wildlife and tribal tour to Ethiopia; a choice of suggested
itineraries with self-drive or deluxe privately-guided options,
plus partly-guided tours travelling across Southern Africa and
a selection of luxury properties in the Cape, KwaZulu-Natal
and Kruger regions; and suggested itineraries in Zambia,
Botswana, Namibia and Malawi. 
For further information visit www.somak.com 

Fred. Olsen hopes to make a killing with
special one-off murder-mystery cruise
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DUBAI DREAM...The Global Travel Group recently teamed up with
Dubai Tourism and Kirzner Hotels to host an event for a selection of
agents at Quod Brasserie in Oxford. Agents enjoyed presentations
from both sponsors, a three-course meal and prize draws of
Champagne, shopping vouchers and a grand prize of a Dubai fam trip
in 2015. Pictured are, from the left: Lee Barker, Kirzner Hotels; Lakh
Hayer, Honeymoon Dreams; Catherine Lamri, Dubai Tourism; and
Joanne Briggs, The Global Travel Group. 

Brits barter to cut costs of holiday goods  
BRITS ARE flexing their bartering skills to bag more on their
holidays, according to new research by Travelex.

A survey of 2,000 holidaymakers found that more than 60%
of Brits have admitted to securing themselves a bargain by
haggling whilst on holiday. 

It comes as more than one tenth of people have even
admitted to choosing their holiday destinations based on
where they can buy cheaper goods. 

When it comes to getting as much bang for your buck, it
seems Brits are savvier than ever with almost 40% of Brits
having saved between £11 and £30 using their haggling skills
whilst abroad and some admitting to saving more than £100. 

The results also found some interesting gender differences,
with men more content on driving the price down on goods;
three times more men than women have shaved off more than
£250 on the full price of an item. 

Topping the list of the most popular items to bag a bargain
on is leather, with more than a third of Brits looking to get a
discount whilst on holiday, followed by handbags and
jewellery. 

According to the survey, the best places to secure a
bartering bargain abroad include Turkey, Spain, Greece,
Morocco and Thailand. 

A POISONOUS PRESENTATATION...Nathan Philpot, sales and
marketing director of Fred. Olsen Cruise Lines, announces the
company's Poison, Murder & Mystery cruise next July. Also pictured
are Jane, Duchess of Northumberland and Fred. Olsen Snr. who will
be accompanying part of the voyage.
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WILDLIFE WORLDWIDE has introduced a
new trip in Southern Chile, which is
reportedly selling well.

‘Puma-tracking in Southern Chile’
focuses on pumas and other native
wildlife in Torres del Paine National Park
in the company of leading Chilean
photographer and wildlife professional,
Diego Araya on a small group trip.  

Supported by a team of trackers who
do the hard work of locating Patagonia's
most elusive animals, visitors will get up
close to the resident wildlife including
the shy and reclusive Andean puma
(mountain lion or cougar) and the
endangered huemul (South Andean deer),
as well as ñandus (a large, flightless,
ostrich-like bird), Andean condors and
culpeos (Andean foxes). 

Guests will have ample opportunity to
enjoy and photograph the area’s scenery
and will stay at EcoCamp Patagonia in its
sustainable geodesic Suite Domes.

Prices lead in at £3,795 per person
based on two sharing, including flights,
two nights’ breakfast accommodation in
Santiago, one night's breakfast stay in
Punta Arenas and five nights’ full board
accommodation at EcoCamp. Transfers,
National Park fees, the services of a
photographer wildlife guide and team of
wildlife trackers are also included. 

The tour departs on October 9,
November 5, January 1 and 31 and April
27. 
For further information or to book call
0845-130 6982 or see
www.wildlifeworldwide.com 

RIPLEY’S BELIEVE It or Not!
London is offering extra
special prices and packages
for groups of eight or more
people, offering savings of up
to 44% compared to the door
price, when booking for visits
up to November 30.

The London attraction
features more than 700
exhibits, galleries and
interactive experiences
spanning across six floors
and celebrates the wonderful
and unusual in all its forms. 

Luke Reilly, the company's
trade manager, said: “The
attraction is very interactive
and appeals to people of all
ages. From incredible
portraits made from recycled
materials, to the fun and
interactive graffiti wall where

you can put your artistic
skills to the test, as well as
the Laser Race game and the
Marvellous Mirror Maze,
there is something for
everyone. Even better it’s all
indoors so completely wet
weather proof, as we all
know what British autumn
time is like!”

An adult ticket costs
£14.95 and child tickets cost
£12.95. For an additional £13
per person, visitors can dine
with the stars at Planet
Hollywood, located across the
road. All tickets include Fast
Track entry and guests will
also receive one free place
per ten paid tickets.
For further information visit
www.ripleyslondon.com/grou
ps/big-get-together/

Flexible 
Car Hire 

announces global 
rebrand   

TRADE-ONLY CAR rental
specialist Flexible Car
Hire has announced that
it has rebranded to
become Flexible Autos in
recognition of its
continued international
expansion across Europe
and the Middle East.   

With offices now
operating in France,
Spain, Portugal, Italy and
Belgium, the company
has recently opened its
newest location in Dubai
serving the Middle-East
and Asia and has plans to
expand into the Nordic
Regions in 2015. 

SWISS offers 
new Group Tool 

for agents
SWISS is now offering
agents a dynamic way of
making group bookings
with its new Group Tool. 

The tool allows UK
travel agencies to book
their groups of between
ten-98 passengers,
quickly and conveniently
online, with automated
solutions for pricing,
availability, bookings
and contracting. 

The tool works with
real time availability,
which displays fares in
three categories -
Economy Saver,
Economy and Business,
and also offers complete
transparency with a +/-
three days date
flexibility option, helping
agents find the most
attractive and suitable
offer for their clients. 

Once a group has
committed to their
booking, agents can
finalise the contract with
one click, and then claim
the PNR into their GDS.
The steps of the
fulfilment tasks (names,
splitting and ticketing
etc.) can still be done in
GDS, as normal. 
For further information
email
groupdesk.uk@swiss.co
m or visit
groups.swiss.com 

newsbulletin

5www.travelbulletin.co.uk September 12 2014

‘Get Together’ with Ripley’s Believe It or Not!

Southern Chile addition from Wildlife Worldwide 
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Newsbites
● MARITIM HOTELS has sealed a new partnership with

Turkish Airlines, enabling 4.5 million members of the
frequent flyer programme to earn miles at a total of 50
Maritim hotels worldwide. 
For details see www.maritim.com and
www.turkishairlines.com

● TRAVELPORT HAS announced a new e-ticketing
service for Deutsche Bahn (DB), which issues tickets
directly to passengers’ smartphones. ‘Mobile Device
Tickets’ will be accepted on Deutsche Bahn trains in
Germany and the process has been launched to make
booking rail travel as convenient as possible for
passengers, and save travel agents time and money.

● DOSOMETHINGDIFFERENT.COM has added Flyboarding
to its portfolio of experiences in the UK. Flyboarders take
to the air using strong water-powered jets fitted to a type
of hover-board. Fully-prepped and kitted-out, boarders
are blasted up to 10m in the air. The new two- to three-
hour experience is available in Bristol, Somerset and
Chepstow, Gloucestershire, and costs £55. 

● CRUSADER HOLIDAYS, a coach holiday company owned
by the Motts Travel Group, has issued its 2015 holiday
brochure offering new destinations including Norway,
Baltic states, Ilfracombe and Hastings. Highlights of the
brochure include themed holidays to the Chelsea Flower
Show with a visit to Kew gardens included, as well as a
four- or five-day holiday called Splendours of Sussex
visiting the best gardens the region has to offer. 
To request a copy of the brochure call 01255-425453.

● HERITAGE RESORTS has been chosen to host the first
tri-sanctioned golf tournament, endorsed by the
European, Asian and Sunshine Tours. The AfrAsia
Bank Mauritius Open will take place from May 7-10,
2015 in Mauritius.

THE ABU Dhabi Convention Bureau – a dedicated division of
Abu Dhabi Tourism & Culture Authority (TCA Abu Dhabi) - has
launched an exclusive range of hospitality packages for the
UAE capital’s highly anticipated Volvo Ocean Race Abu Dhabi
Stopover, running from December 12 to January 3, 2015.

With prices starting from £98, VIP corporate guests will
experience world-class hospitality, Arabian style, through the
luxury race week packages, which include front-row access to
yachts, behind-the-scenes boatyard tours, exclusive crew
meet-and-greets, race day expert analysis and post-race team
appearances.

Director of the Abu Dhabi Convention Bureau, Mubarak Al
Shamisi, said: “Our emirate’s ambient winter climate, when
temperatures average around 21 to 26 degrees celsius, along
with more than 400km of coastline, blue-flag beaches, state-
of-the-art marinas, beautiful natural islands and warm, clean
waters make Abu Dhabi a compelling watersports destination. 

“Our race week hospitality packages have been designed
specifically with corporate travellers and MICE organisers in
mind to give them a great alternative to year-end and New
Year programmes.”
For details on the hospitality packages email
hospitality@volvooceanraceabudhabi.ae

FRED.\ HAS added a new product and
brand specialising in polar expeditions
to its portfolio. 

Fred.\ Expeditions offers a selection
of polar expedition cruise product from
seven well-known expedition cruise
operators to act as a ‘one-stop-shop’
for agents. The operator will be
gauging initial feedback from agents
and then may add a brochure at a
later stage.

The new product also complements
the company's existing product of river
cruise, European city breaks and
Christmas Markets, as well as the
Jardin Tecina Hotel on La Gomera.

The new brand is currently working
with the following expedition
operators: G Adventures, Hurtigruten,
Lindblad Expeditions, Oceanwide

Expeditions, Poseidon Expeditions,
Quark Expeditions and Silversea
Expeditions. In addition to the cruises
themselves, on-shore expedition
activities can include camping, fishing,
helicopter tours, hiking,
mountaineering, kayaking,
photography workshops, polar diving,
ski-trekking and exploring the coasts
via Zodiac. Commission on the cruises
themselves and selected on-shore
excursions is available to agents.

Geoff Ridgeon, the company's head
of cruise, said: “Expedition cruises
offer once-in-a-lifetime travel
experiences and so are a perfect
opportunity for agents to target well-
travelled individuals, couples and
groups of friends interested in
adventure, wildlife, photography and

associated niches. We identified a gap
in the market for putting all of these
niche cruises ‘under one roof’ so that
agents can pick up the phone to one of
our specialist consultants to make
bookings for what can be detailed and
complex itineraries.”

As part of helping agents to
promote the new brand, the company
is designing agent packs to help sell
expeditions.

Overall prices start from £4,799 per
person for an 11-day, cruise-only
‘Antarctic Classic’ expedition with G
Adventures. It includes ten nights’
accommodation in a category three
twin cabin with window on a full board
basis on MX Expedition. 
For further details call 0808-159 2354
or visit www.fredexpeditions.co.uk 

Fred.\ announces new product & brand – Fred.\ Expeditions - to its portfolio

Emirate driving MICE and business event
bookings for big race
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LISA'S LUCK...Lisa Drake from Hays Travel in St Neots was
announced as the winner of a fam trip competition to Alaska in
collaboration with OTT. During the trip, agents will discover key
highlights of the 49th state including visiting Fairbanks, the
gateway to Alaska’s vast interior and Far North, plus a wilderness
tour in Denali National Park.
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FAMILY TIME...Travel Counsellors recently held its annual Family
Day at Alton Towers, sponsored by Royal Caribbean. The day was
attended by more than 400 Travel Counsellors and their families
plus head office staff who all enjoyed a day on the rides and
catching up with one another.

Newsbites
● SEABOURN HAS launched PressReader Offline, a

customisable digital newspaper and magazine
service, on its Odyssey-class ships – Seabourn
Odyssey, Seabourn Sojourn and Seabourn Quest.

● FOLLOWING THE appointment of franchise
partners in each country over the past 12 months,
Enterprise Rent-A-Car branches are now open for
business in major airport and city locations in four
additional European countries - Poland, Turkey,
Israel and Switzerland.

● TRAVEL INDOCHINA has released its 2014-16
Luxury Asia River Cruising brochure with the
addition of four new river cruises sailing
throughout Vietnam and Cambodia, Burma and
India. The expanded 84-page guide also includes a
range of packages on the operator’s two existing
boutique vessels, The Jahan and Jayavarman,
which sail the Mekong between Vietnam and
Cambodia.

● THE TRULY Independent Professional Travel
Organisation (Tipto) has announced that Carnival
Cruise Lines has become its newest member.

Survey reveals 39% of people would 
like to visit Brazil 

IN A survey of 1,700 people, conducted by American Airlines,
39% said they would like to travel to Brazil, but 16% didn’t
know where to go. 

To solve this, the carrier has launched an online guide
featuring three-time Olympian, Dalton Grant, and former
Portuguese international footballer, Luis Boa Morte, exploring
Brazil and Miami at www.aa.com/miamiandbrazil

The survey also found that of those people wanting to
explore Brazil, 4% were inspired by watching the football
during the summer.

The carrier flies to nine destinations in Brazil - Rio de
Janeiro, Sao Paulo, Salvador, Recife, Belo Horizonte, Brasilia,
Manaus, Curitiba and Porto Allegra.

Return fares from Heathrow to Rio, via Miami, lead in at
£909 per person, including taxes. 

newsbulletin

   
USA. India. And more.

   
Order your new brochure today. 

www.trade-gate.co.uk

Money-Back Guarantee 

Price 
Promise

No Surcharges

It’s here!

Creative Selfie Competition 

Email us your best ‘selfie’ with our 
new brochure and win great prizes!
travelagents@newmarketholidays.co.uk
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BY THE time you read this I will have been to the
Travel Bulletin Star Awards – always a brilliant
evening and the theme is Pop/Rock Stars! I’m not

saying anything else until after the event! Also, by the
time you read this I should have set off on my holiday
back to Crete staying in Gouves booked with Jet2 from
my favourite airport, Leeds Bradford. I’m staying at the
Kaissa Apt/Htl again and even though it is on half-board I
will be having my evening meals out as I like to support
the local restaurants. It will be interesting to see how
Lipstick and Shadow are after getting them neutered in
June - thanks again to the Greek Cat Welfare Society who
do an amazing job paying for it all and a big thank you to
everyone at the Yorkshire Travel Ball for raising £750. 
Had two couples come in whilst I was at Idle Travel

the other day wanting a Caribbean cruise in November.
All four of them seemed to have different ideas so I
decided to ring JTA’s cruising section. I reached Karen,
who was brilliant and didn’t mind trying different things.
In the end she came up with a Carnival cruise with one
night pre-departure in Fort Lauderdale and 3nts
relaxing on the beach after the 8nt cruise. She even
managed to find a single cabin for their dad who was
going with them. The two couples had a good sense of
humour, as did Karen at JTA, and the whole experience
was fun and enjoyable to do. Thank you Karen - couldn’t
have got the booking without you! Give JTA Cruise
section a try - it sure takes the toil out of trying different
cruises and probably numerous phone calls.
It’s gratifying also that customers are saying things

like ‘we wanted to book it with a travel agent, especially
with the chance of volcanic ash being a possibility – we
wanted to make sure we were safe!‘ - it is times like
this when we should really push how useful and
valuable we are, and having someone to contact if
something goes wrong.
‘All that is gold does not glitter and not all those that

wander are lost!’ and ‘He who is not aware of his
ignorance will only be misled by his knowledge’.

by SANDRA MURRAY
in Normanton, Yorkshire

Notes from

Normanton...

To respond to any 
of Sandy’s comments email 

jill. sayles@travelbulletin.co.uk 

newsbulletin
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WEBSCLUSIVES

�  Win an amazing 7 Day Tour of Southern Vietnam
for two with Khiri Travel.
Enter today at
www.travelbulletin.co.uk/competitions

�  Win Compliments Vouchers – to be used in
outlets of Boots, John Lewis, Mothercare and
may more stores – courtesy of our competition
with The Holiday Team.
To enter, please go to
www.travelbulletin.co.uk/competitions

�  STOP PRESS: To see photo coverage of the 2014
Travel Bulletin Star Awards, visit
www.travelbulletin.co.uk/awards

All this and more at:

www.travelbulletin.co.uk
The home of the web savvy travel agent

Go

MOVERS
� FLEXIBLE AUTOS has promoted Sue Dixon to group
managing director and Andy Dalton to group chief
executive officer. The company has also strengthened its
commercial base with the appointment of Jamie Manser
as group commercial director and has appointed Chantal
Tomlinson and Andrea Elwell to its sales team. 

� RHIAN HERBERT has joined The Global Travel Group as
head of business development.

� VIRGIN LIMITED Edition has appointed Alice Cunningham
as sales manager.

� MARK ROBINSON has joined European Waterways as
sales and reservations manager.

� OMAN AIR has appointed Paul Gregorowitsch as CEO.
� HOLIDAY EXTRAS has appointed Peter Smith as head of
airline business development.

� NICK BROOKS-SYKES has been appointed as director of
tourism at Marketing Manchester.

� SOJERN HAS appointed Sanjay Wahi as vice president of
product.

� AIR PARTNER has announced that Peter Saunders will be
joining its board as an independent non-executive
director with effect from September 18. He will also be
appointed as a member of the Audit Committee and
Remuneration Committee with effect from December 2.

� TIM FLEMING has joined The River Cruise Line as sales
and business development manager.
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� TRAVEL 2 has teamed up with Tourism
New Zealand and Air New Zealand to
launch a ‘New Day, New Experience,
Visit New Zealand’ campaign, which
offers agents the chance to win one of
three sets of £100 shopping vouchers
on any qualified bookings to New
Zealand. To be in with a chance to win,
agents need to make a booking that
includes seven nights’ ground
arrangements and flights with Air New
Zealand. The operator is offering two
opportunities to take part, with the
campaign running up to September 30
and between February 1-28, 2015. 
For details visit www.travel2.com 

Agent training
� FUNWAY HOLIDAYS has launched its Fact Finders

competition where agents can build their

knowledge of all things American and become a

USA travel expert. The incentive includes the

chance to win a hamper worth £50 or £100 for

Funway MoneyCard members. Every Friday

throughout this month and next, the company will

be posting a question on its Facebook page,

Funway4agents, highlighting a different feature or

useful fact from its USA 2015 brochure. To get

involved, agents need to comment on the question

post with their answer, along with their ABTA

number, and Funway will add all entries to its

league table which will be updated fortnightly and

featured at www.funway4agents.co.uk for agents to

check their position.

� THE E-MONTAGNE joint portal, a specially
developed e-learning site from Pierre et Vacances,

the region of Savoie Mont Blanc, France

Montagnes, the ESF (Ecole de Ski Francais),

equipment provider Ski Set and Europe Assistance,

has been updated. The site was created to aid the

travel trade learn more about the French

mountains and holidays and, as part of the process,

agents gain a diploma signed by all the partners

showing authenticity of knowledge once the course

is complete. For the 2014/15 season, e-

montagne.uk offers a selection of revised quizzes,

with the objective to make learning about the

assets of the Alps lively and engaging for all.

Agents who score 85% or higher will be entered

into a monthly prize draw to win a ski holiday

provided by the partners. 

IN THE BAG...Karen MacLeod (right)
from Toucan Travel in Tadley was the
winner of Tipto’s ‘Bag Yourself a Prize’
competition , with her winning image
taken on her balcony of the Ventura
cruise ship in Genoa , Italy. Polly Lyons,
from Tipto member, All Leisure , is
pictured handing over Karen's prize - 
a Radley handbag worth £150.

Booking incentive

9www.travelbulletin.co.uk September 12 2014

agentbulletin

AZAMARA CLUB Cruises is rewarding its loyal UKtravel partners with the chance to win one of ten citybreaks to Barcelona, which will include participation inone of the company’s one-off, immersive AzAmazingEvenings. Any agent making a booking as part of theAzamara Companion Voyages campaign by September30 will be eligible for the prize draw. The event inBarcelona for the winning agents will be ‘Flamenco inthe heart of Old Barcelona’ taking place on MondayNovember 10 and will showcase the best of Spanishculture with a traditional flamenco display, which willtake place in Casa Llotja de Mar, a 15th centuryCatalan Gothic venue. Guests will enjoy authenticSpanish canapés, desserts, Cava and wines and beentertained by flamenco performers. The prizeincludes flights, one night’s hotel accommodation,dinner on Azamara Journey and entry to theAzAmazing Evening.

AGENT OFFER
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CRUSADER HOLIDAYS has
issued its 2015 brochure
featuring new destinations
including Norway, the Baltic
States, Ilfracombe and
Hastings.
The brochure includes

several new British tours and
holidays including themed
holidays such as the Chelsea
Flower show with a visit to
Kew gardens included, as
well as a four- or five-day

holiday called Splendours of
Sussex, which visits the best
gardens the region has to
offer. Also included is a
specialist foodie weekend
called Taste of Lancashire,
where travellers will get to
see how a traditional hot pot
is put together followed by a
fish and chip supper with live
piano music. For those
wishing to head over the
Northern borders, there is

now a Whiskey trail holiday
in Scotland based in
Pitlochry, which visits some
of the most famous
distilleries in the region with
the opportunity for guests to
sample wines. 
On the European front, the

Baltic States tour is a 12-day
itinerary visiting no fewer
than six countries including
Lithuania, Latvia, Estonia,
Finland, Sweden and

Denmark including visits
(with some guided tours) of
cities such as Riga, Tallinn,
Copenhagen and an
overnight cruise on the Silja
Line ferry from Helsinki to
Stockholm. 'Norway in a
Nutshell' is another new
addition that includes guided
visits to Voss and Oslo, as
well a scenic rail and boat
cruise in the Fjords plus
another overnight ferry.

FINNAIR IS announcing ten new scheduled routes for
summer 2015 to popular summer destinations.
The new routes are announced in corporation with

Suntours and other tour operators to ensure the best
combination of package holidays and seats only on
every destination. 
The ten new scheduled flights are: weekly flights to

Cyprus from March 31; weekly flights to Mallorca from
April 11; weekly flights to Dalaman (Bodrum) from
April 12; twice-weekly flights to Heraklion (Crete) from

April 17; six weekly flights to Chania (Crete) from April
18; five weekly flights to Rhodes from April 19; a
weekly service to Catania (Sicily) from May 6; weekly
flights to Kos from May 9; twice-weekly flights to
Naples from May 28; and a weekly flight to Innsbruck
from June 14.
With the new routes, the carrier will operate to 67

destinations in Finland, Europe and Russia as well as
13 destinations in Asia.
To book or for more information visit www.finnair.com

RIVIERA TRAVEL has added two new tours for 2015. 
A six-day Copenhagen & Stockholm itinerary, departing

between June and September, leads in at £869 per person. It
includes flights; five nights' breakfast stay in centrally located
four-star accommodation; a sightseeing tour of Stockholm; a
tour of Sweden’s Royal Palace; high speed train from
Stockholm to Copenhagen; a sightseeing tour of Copenhagen
centred on the Nyhavn Harbour; a visit to Roskilde; and a tour
manager.  
Meanwhile, a five-day Iceland itinerary, departing between

May and September, leads in at £799. It includes flights; four
nights' breakfast stay in centrally located three-star superior
and four-star accommodation; a tour of Reykjavik; visits to
Thingvellir National Park and UNESCO World Heritage Site, At
Thingvallavtn Lake; visiting Gullfoss Waterfall; a whale and
dolphin cruise; visits to Eyjafjallajokull volcano and the Blue
Lagoon; and the services of a tour manager.
For further information email agencysales@rivieratravel.co.uk
or visit www.rivieratravel.co.uk

Finnair announces ten new scheduled routes for summer 2015

Crusader Holidays introduces new options & destinations to 2015 brochure

www.travelbulletin.co.ukSeptember 12 201410
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Riviera Travel adds new tours for 2015

Stockholm
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Where Am I?

Take Me Out's Isle of Fernando was originally
based in this Tenerife resort.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, September 18th. Solution and new

puzzle will appear next week.

The winner for 15th August is Jackie Denham, Langley

Travel in Herts.

August 15 Solution: A=2    B=7    C=6    D=4

�A

�B

�C

�D

Number: 034

Travagrams

Across 
1. Asian-based luxury hotels and resorts

company (6)
3. Hawaiian island (4)
7. Ferry operator, ___ Funnel (3)
9. St John's is the capital of this Caribbean

island (7)
10. Arab Sultanate (4)
11. One of the New England states (5)
14. TV and radio presenter, Chris (5)
15. American coin (4)
18. Capital of Lithuania (7)
19. Auckland international airport code (3)
20. Egyptian canal (4)
21. State capital of Massachusetts (6)

Down 
1. BBC drama series about the founding of a

Chester menagerie (3,3)
2. Scottish resort, known as the Gateway to the

Isles (4)
4. South American country (9)
5. Nicknamed the Beehive State in America (4)
6. North African mountain range (5)
8. Resort, regarded as the queen of the Normandy

beaches (9)
12. The head office of 1 Across is located in this

country (5)
13. Capital of Germany (6)
16. Major car hire company (4)
17. Scandinavian capital city (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 30

Crossword

Su Doku

N
um

be
r: 

03
4

Fly like royalty on ‘the wings of Morocco’

Feel on top-of-the-world as you travel through the continent in comfort.

Racial Armor Yo

Our Tears 

Can you solve the following anagrams to decipher the destination & tour operator?
Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

Pe
dr

o 
Sz

ek
el

y
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GOLD MEDAL has launched its latest
tactical brochure featuring long-haul
offers to destinations including the
US, Caribbean, Arabia, Far East,
Indian Ocean and Australasia.
The new brochure offers more

than 80 holiday offers worldwide
flying from London, Manchester and
Glasgow, with free nights, upgrades
and savings with partners including
Kerzner, Disney, MGM Resorts,
Jumeirah and Centara.
As an example of prices, a three-

night breakfast stay at the four-star
Landmark Grand Hotel in Dubai leads

in at £459 inculding flights from
Heathrow. The offer is valid for
departures between June 1 and
July 23, 2015 and offers a saving
of £180 per person. 
The 36-page brochure has

been distributed to 1,500 travel
agents in the UK, and is also
accessible on the operator’s
website at www.goldmedal.co.uk 
Agents wanting to receive
printed copies of future
brochures can request to do so
by emailing
brochures@goldmedal.co.uk

COX & Kings’ new Far East brochure
for 2015 features a comprehensive
programme of escorted group tours
and private holidays to China, Japan,
Mongolia and south-east Asia.
New to the range for next year is the

Philippines, with suggestions for
private travel, plus new options for
travelling by train or river cruise, as
well as new itineraries in Mongolia,
northern Thailand, China and
Indonesia.
As examples of packages, a 12-day

China in Style by Rail private tour costs
from £2,695 per person and explores

the country in comfort using the rapidly
expanding high-speed rail network. 
A ten-night Japan’s Cultural

Treasures escorted tour leads in at
£4,395, while a 12-day Spirit of
Mongolia private tour option starts
from £3,795. 
All prices include flights, transfers,

guided excursions and breakfast
accommodation, plus some other
meals. 
Meanwhile, the operator has issued

its Middle East and India & Beyond
brochures for 2015. The Middle East
brochure features a comprehensive

programme of escorted group tours
and private tailor-made travel to the
Middle East, North Africa, Central Asia
and the Gulf, including an eight-day
escorted tour to Morocco priced from
£895 per person.
The India & Beyond programme

offers an extensive range of escorted
group tours and tailor-made private
holidays throughout India, Sri Lanka,
Nepal, Bhutan and the Maldives, with a
nine-day Indian Experience escorted
tour leading in at £1,295.
For further information see
www.coxandkings.co.uk/far-east

newsbulletin
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DELTA AIR Lines will launch
daily non-stop services
between Manchester and
New York John F. Kennedy
International Airport from
June 2, 2015 as it increases
its network between the UK
and North America.
The airline will also begin

flying its first non-stop
service between Heathrow
and Newark Liberty
International Airport from
March 29, 2015. Both routes
will be operated in
conjunction with joint
venture partner Virgin
Atlantic.
The carrier's new Newark

operation is part of a
network update by Virgin
Atlantic, where Delta will
operate one of Virgin’s two
Newark services while Virgin
Atlantic will start its first
daily non-stop Manchester

to Hartsfield-Jackson
Atlanta International Airport
service.
This increase to the joint

venture flying from
Manchester will give
customers access to more
than 200 connecting
destinations through Delta’s
Atlanta and New York-JFK
hubs.
The airline's senior vice

president, Europe, Middle
East and Africa, Perry
Cantarutti, said: "The UK is
a key market for us and
building our connections to
the United States is a top
priority. 
"Our partnership with

Virgin Atlantic continues to
grow and is focused on
improving services while
offering more destinations
and schedule choice for our
customers.” 

New Far East brochure from Cox & Kings features new tours in China & Mongolia

Worldwide holiday sale brochure from Gold Medal 

FROM SEPTEMBER 27 to October 8, guests at the Atmosphere
Kanifushi Maldives’ Just Veg restaurant will have the chance to enjoy
a menu prepared by guest chef-in-residence Fabrizio Marino, the
Michelin Star Chef de Cuisine at the famous vegetarian restaurant
Joia in Milan, Italy. The five-star resort offers 2km of white sandy
beaches, an expansive turquoise lagoon and lush green vegetation, as
well as 150 detached villas which all offer open-air bathrooms,
private outdoor areas, internet access and a range of hi-tech
amenities. Leisure facilities include a spa, dive centre, sports
complex, kids’ club, two swimming pools and a daily programme of
activities inspired by the local culture. 
For details see www.atmosphere-kanifushi.com 
(Indian Ocean - page 24)

Delta adds services from 
Manchester to New York-JFK
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ALL OF us involved in the travel industry in this
country are wary when we hear about increased
seismic activity occurring again in those

volcanoes in Iceland - the names of which are almost
as difficult to spell let alone pronounce! 
It is at times such as the last Icelandic volcano

eruption a few years ago that the travelling public really
do benefit from having made their travel arrangements
through a good travel agent. 
At times when it is stressful enough for clients to

have had carefully planned holidays disrupted by
activities out of everybody's control, it has to provide
reassurance that somebody experienced is handling the
issues for them: dealing with the travel organisers,
liaising with the CAA and ABTA where required and
giving assistance in either rebooking the arrangements
or assisting in getting clients back home. This is all part
of the service offered free of charge by a travel agent:
what other service industry offers such expertise in
after-sales service and at no fee? Banks and
solicitors....please note!
Surely this is a time when ABTA (paid for solely by its

members) and also the CAA should be shouting from
the rooftops about the benefits of booking holidays
through fully-licensed travel agents and tour operators
rather than via the faceless ‘Tinterweb’: human beings
either face-to-face or at the end of an easily accessible
telephone line are still the best way of getting things
sorted, both quickly and efficiently.
As I am writing this, I am nearing the end of a lovely

week at a stunning farmhouse near Penzance in
Cornwall. Needless to say I booked it direct through one
of many firms arranging cottage accommodation in this
country. The websites are so sophisticated and so user-
friendly that even the most computer-illiterate person
should have no difficulty in finding the perfect holiday.
When the weather is kind, there really is no better
holiday destination than this country. No airport hassles,
no worries about lost passports, food with which
everybody is comfortable, superb beaches and plenty of
attractions to visit. We should all be proud of this
country (whether Scotland chooses to remain part of it
or not!) and should be prepared to have the occasional
staycation. Yes, it is nice to show off to friends and
relatives that one has just returned from two weeks in
Mauritius but I am not too proud to tell people that I

have just had a stunning week in Cornwall.
I don't know whether it is a good thing or not to see

the continuing rapid expansion of DNATA into the UK
travel industry. Competition has always been a good
thing and with Gold Medal and Travel 2 ultimately owned
by the same company to my mind this is not a good
thing. 
In no way am I critical of DNATA itself: it is a superb

company with huge financial strength being just a tiny
part of the Emirates empire. I just find it very
concerning when one organisation has such massive
control of several companies seemingly offering the
same products to predominantly the same destinations. 
Although it has already been stated that Gold Medal

and Travel 2 will continue to be run as totally separate
entities, how long will this continue to be the case?
What sense is there in having two companies under the
same umbrella offering holidays to the same
destinations, using the same airlines and the very same
hotels? To my mind it is simply not logical unless the
over-riding aim is to use its massive buying power to
offer holidays at prices that nobody else can match.
Goodbye competitors and that has to be a bad thing, not
only for the travel trade but ultimately the consumer. 
It is admittedly very early days to be making what

some may consider to be ill-conceived judgements but
such massive domination of any market is in my humble
opinion not something that is terribly healthy.
Ultimately, Gold Medal may specialise in some
destinations e.g. Dubai and Travel 2 may specialise in
Australasia rather than both companies offering
everything: time will tell. This industry can never be
accused of being boring!

Industry Insight 
by...

Neil W Basnett, chief executive of the Elite Travel Group, spells out why the 
travelling public benefit from arranging their holidays with a good agent

"Human beings, either face-to-face

or at the end of an easily

accessible telephone line, are still

the best way of getting things

sorted, both quickly and

efficiently"
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CONTIKI HAS launched its
2015/16 Latin America
brochure featuring three
new destinations with a
focus on local experiences
and overnight stays. 

The operator has
expanded its latest
brochure to include 21
itineraries and introduce
Belize, Guatemala and
Colombia as new
destinations for 2015. 

Added to the brand’s line-
up of Latin America
itineraries are seven new
trips that feature the three
destinations, including a 14-
day Central Trail; a 25-day
Mexico, Guatemala and
Belize; and an 11-day Hola
Colombia. 

The company's global
brand director, Alastair
Campbell, said: “We have
seen amazing success since
our launch into Latin
America in 2011 and we
continue to experience
incredible demand which
has required us to increase
departures into Costa Rica
by 40% and Mexico by 70%
alone this coming year. 

“As we venture into these
three exciting new
destinations and continue to
expand our existing product,
it’s important to us that our
travellers are able to make
every moment count on our

trips. We know our audience
is looking for a travel
experience curated for the
young traveller with a focus
on spending more time in
the destinations we visit and
less time getting from A to
B.”

The operator's focus
continues to be on providing
authentic travel experiences
and supporting local
communities. With an
exclusive Backstage Pass to
all things Latin America,
travellers can expect to stay
in independent hotels, eat
at family restaurants and
interact with locals in the
many places they visit.

As an example of prices,
a 14-day Central Trail
itinerary costs from £2,199
per person and includes
one internal flight, transport
in a private air-conditioned
coach, hotel
accommodation, a special
stay at a Jungle lodge in
Guatemala, 20 meals, the
services of a crew,
sightseeing and exclusive
inclusions such as a sunset
boat cruise, a visit to a
Mayan community among
the volcanoes of Lake
Atitlan and a visit to a
sacred highland temple in
Chiapas. 
For more information visit
www.contiki.com

www.travelbulletin.co.uk

FOUNDATION FRIENDS...A team of staff from Collette recently took
part in a day of canal-based volunteering, working to help a local
charity, the Hillingdon Narrow Boats Association, whose boats are
used to support youth services and community groups, including
scouts, schools and care homes. Pictured are, from the left: (back
row) Allan Trinidad, Paul Palmer, Peter Traynor, Richard Adams and
Barney Timson, with (front row) Jodie Simpson, Christine Ryan,
Christina Walton, Kay Nash and Patricia Grady.

Contiki expands Latin America offering
to Belize, Colombia and Guatemala

Amy couldn’t quite believe
what she was seeing.   

290,000 
hotels worldwide now 

available with Expedia.

 Save up to 50% on flight + hotel packages 

 EXACTLY the same prices for agent and 
 public sites

 Great rates of commission for agents

         course - www.expediataaptraining.co.uk

020 3027 9793  
taexpediauk@expedia.com  

www.expedia.co.uk/taap

TRAVEL AGENT AFFILIATE PROGRAMME

newsbulletin
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Group sales & marketing director, Attraction World

What's your favourite 
household gadget? 
It has to be my iPad.

What are your favourite 
TV programmes? 
I’m quite a sci-fi fan so any alien invasion
show works for me. 

Who does the cooking? 
I actually do quite a lot of the cooking,
which I really enjoy. I always treat myself to
a glass of red wine at the same time so it’s
like an incentive. 

What's a typical weekend 
for you like? 
Friday night is always precious so it’s
down the local with my wife and the dog.
Saturday is doing the normal boring
things like food shopping then out for
dinner with friends or just the wife and I.
Sunday is a gym morning, then hopefully
lunch and a nap. 

What's your guilty pleasure? 
A clotted cream tea but with coffee (I don’t
really like tea).

What music do you listen to? 
I love anything bluesy/rocky with electric
guitars. 

What's your favourite movie? 
At the moment it’s Despicable Me.

What other companies/organisations
have you previously worked for? 
Stena Line, Club 18-30, 20th Century Fox,
Forte and MacDonald Hotels and Holiday
Autos. 

If you could change one thing in
the industry what would it be? 
I would really like to see service to
customers improved. It has got better
over the last few years but I do think we
still generally operate at a basic hygiene
level of just selling a holiday, not
improving the whole experience. It’s a
shame because agents also lose out on
commission by not embracing it more
actively. 

What personal item do you have
on your desk at work? 
A mini fridge for soft drinks (the odd beer
too!) 

What's the best thing 
about your job? 
I wake up every day and think how can
we help make people's memories of their
holidays better. 

What's a typical day like? 
Pretty busy, normally a call to all the
team, emails, then calls to
customers/suppliers. Approval of
marketing plans and creative. New
projects and daily stats. 

What's your favourite travel app? 
I use a train time app which is so useful
for getting around on time. 

Who has been your inspiration 
in the travel industry? 
I’ve been lucky to have worked with
some great people but Clive Jacobs at
Holiday Autos helped make me who I am
today. 

What was the last 
email you received? 
Pictures of me at the Visit Florida event -
not bad considering how late it was. 

What do you love about 
the industry? 
Seriously? What’s not to love about any
of it?

Tony Seaman

Where would you most like 
to visit and why? 
I’m lucky to have travelled quite a bit but
Cambodia and India (again) for the history
and the people. They are so different from
our normal day to day experience.

What are your hobbies? 
I play in a Blues band and we play at UK
festivals and do a US tour every year. We
also have an album out on iTunes. 

Do you use social media 
for work and play? 
Yes, but I’m not a compulsive user of it. I
don’t have the time to be completely
connected all the time to Facebook or
Twitter like some people.

What trait do you dislike 
in other people? 
Dishonesty and the inability to accept fault.

What is your best quality? 
My winning smile!

What's your most 
embarrassing moment? 
Gosh, there are too many to pick only one. I
think as you get older the opportunity to be
embarrassed grows disproportionally.

Do you have any nicknames? 
At work it’s BISS - that came about through
someone misspelling BOSS on an email - as
you’d expect it’s stuck! 

If you could invent a new 
law, what would it be? 
I hate to say this, but ban religion. At the
moment it’s the biggest cause of hate and
violence in the world.

At home

At work

At play
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DISCOVER FREYCINET,  TASMANIA AT AUSTRALIA .COM

NO RESERVATIONS
AT RESTAURANT AUSTRALIA

A country with a menu as impressive 
as its scenery.

BOOK NOW AT: AUSTRALIA.COM/POPUPRESTAURANT 
A VIP TRIP TO AUSTRALIA TO BE WON EACH NIGHT

Book your ticket to our London Pop Up Restaurant 
for a unique food and wine experience
For six nights only Australia House will transform into a pop up restaurant, showcasing the very best in 
Australian food and wine. Each night a well known chef will create a three course menu sourcing produce 
from different regions of Australia.

Monday 
22nd September
Maggie Beer of Barossa 
Pheasant Farm restaurant 
in South Australia is a 
‘produce driven’ food icon 
with a passion for local fare.

Tuesday 
23rd September
Sydneyite Skye Gyngell 
opened London’s 
Petersham Nurseries Café 
in 2004, she was awarded 
a Michelin star in 2011.

Wednesday 
24th September
Award-winning Australian 
chef Luke Rayment is 
Executive Head Chef of the 
soon to open Mondrian 
Hotel in London.

Thursday 
25th September
Innovative chef 
Matt Stone is currently 
Executive Head 
Chef across the 
Greenhouse Group.

Friday 
26th September
Shannon Bennett  
opened award winning 
Melbourne restaurant  
Vue de monde.

Saturday 
27th September
Rachel O’Sullivan is 
the Executive Chef 
of London’s East End 
Restaurant’s Lardo 
and Coppa.
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CORROBOREE UK, the mega
fam and training event for
travel agents across the UK
and Europe, will be hosted
in South Australia’s capital
city Adelaide next year from
April 26-29. 

Delegates will learn about

new products in the market,
receive face-to-face training
and also participate in one
of more than 20 fam trips
across the country. 

Corroboree is open to 300
UK and Europe agents who
have qualified as Aussie

Specialists. The Tourism
Australia event is supported
by the South Australian
Tourism Commission,
Singapore Airlines and
Virgin Australia. 
For more information visit
www.tourism.australia.com

DOSOMETHINGDIFFERENT.COM IS
highlighting a range of value attractions
and experiences in Australia. 

As examples, a Sydney Bridge Night
Climb costs from £117 per adult and £88
per child and includes the services of an
expert guide and a complimentary group
photograph.

A Green Island Reef Cruise leads in at
£69 per adult and £34 per child. Guests
are picked up from Cairns for a catamaran
cruise to Green Island, to spend a day on

the Great Barrier Reef, and can choose
either a full day’s snorkel hire or a glass
bottom boat tour.

Other deals include an Ayers Rock
Sunset Camel Adventure from £70 and a
Koalas and Kangaroos in the Wild eco-
tour, which leads in at £106 per adult and
£79 per child and includes a guided tour,
lunch and roundtrip transport from
Melbourne.
For further information or to book see
www.dosomethingdifferent.com 

australasia

Hayman Island
recommendation

from Travel 2
TRAVEL 2 is encouraging
agents to recommend a trip
to Hayman Island to their
clients. The operator's
product and purchasing
executive, Australasia, South
Pacific and North Asia,
Heather Colbourn, said:
"The resort was recently
bought by One & Only and
recently closed for
refurbishment at the start of
the year. It re-opened in July
and feedback about the
refurbishment has been
well received. 

"Hayman Island is located
in the heart of the Great
Barrier Reef and is the only
resort on the island. Main
selling points are that the
resort is family-friendly and
has a programme in place
called the PADI
Bubblemaker, where
children can learn diving
basics with the resort's
experienced diving team."

As an example of
packages, a 13-night
itinerary taken between
November 1-30, leads in at
£3,339 per person.

It includes flights; eight
days' car hire; four nights at
the five-star Shangri La
Hotel Sydney; two nights at
the five-star Lilianfels
Resort and Spa, Blue
Mountain; two nights'
breakfast stay at the four-
star Crowne Plaza Hunter
Valley; and five nights'
breakfast stay at the five-
star One&Only Hayman
Island. 

Explore Australia with DoSomethingDifferent.com

Adelaide named as host city of Corroboree Europe 2015 

PERTH IS set to lead Australia on hotel establishment
with 4,000 new rooms to be brought on to the market
over the next five years. The Ritz-Carlton will return
to Australia for the first time in ten years, choosing
Perth to build a five-star, 204-room hotel at Elizabeth
Quay, while DoubleTree by Hilton has commenced
work on its new hotel in the city. 
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Don’t forget to
log onto www.travelbulletin.co.uk

and enter our competition

reservations@ukairpacific.com
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New Zealand's The Kinloch Club
boosts accommodation options 
SET IN more than 600 acres on the shores of Lake Taupo,
The Kinloch Club is expanding with the launch of a five-star
luxury lodge and 26 luxury villas due to open late this year
around the par 72 championship Jack Nicklaus Signature
golf course. 

Operated in conjunction with the nearby Treetops Lodge
and Estate, the Andrew Patterson contemporary designed
lodge will offer panoramic views over Lake Taupo and the
course and feature a heated infinity pool, spa, tennis
courts, gourmet restaurant and bar.

Kinloch’s lakefront provides almost 3km of sandy beach,
ideal for boating, windsurfing and swimming.
For further information visit www.thekinlochclub.com

NSW RECEIVED more than
one million international
youth visitors in the year
ending June 2014, the only
Australian state to achieve
the milestone.

The state also continued
to receive the greatest
share of visitor numbers,
nights and expenditure,
according to acting
premier and Minister for
Tourism and Major Events,
Andrew Stoner.

The latest International
Visitor Survey (IVS)
revealed that youth nights
to NSW increased to 43.2
million, up 4.1%; NSW
accounted for more than
half of all international
visitors to Australia for the
year ending June 2014,

receiving 3.1 million
overseas visitors; visitor
expenditure in NSW was
up 6.1% to $6.9billion; and
the state continued to lead
the nation in visitor nights,
with 74.8 million nights in
the past year, an increase
of 6.6%. 

The key drivers of
expenditure growth were
holidays (up 8.5%), visiting
friends and relatives (up
13.2%) and education (up
5.5%) market segments,
as well as visitation from
China (up 13%) and the UK
(up 11%).

Stoner said: "These
figures confirm NSW's
position as the number
one state in Australia to
visit. We are leading the

nation in tourism and the
NSW Government is
working hard to secure
future growth in both
domestic and international
visitors to Sydney and
NSW.

"We have set an
ambitious target of
doubling overnight visitor
expenditure in NSW by
2020, and we are
determined to meet that
goal." 

Stoner also reports that
NSW's events calendar, as
well as the success of
targeted marketing
campaigns and industry
partnerships, was helping
contribute to the state's
tourism industry's strong
growth.

He said: "There's no
doubt events like Vivid
Sydney, the Sydney Royal
Easter Show, Handa Opera
on Sydney Harbour, as
well as the recent
Juventus game in NSW
appeal to a variety of
international, interstate
and local visitors, helping
to drive tourism to the
state. 

"Great regional events,
such as Deni Blues &
Roots Festival, the
National Cutting Horse
Association Futurity in
Tamworth, the Ironman
Australia Port Macquarie
and Hunter Valley Food
and Wine Month, also give
people even more reasons
to explore further afield." 

TOURISM AUSTRALIA
reports that the Duke and
Duchess of Cambridge's
visit in April is being
credited with a surge in
international visitors and
a $539million jump in
spending.

Tourism Research
Australia data for the June
quarter reveals an
additional 128,000 people
travelled Down Under in
the three-month period,
compared with the same
time last year.

Visitors from the UK
were among the biggest
spenders for the quarter,
along with those from the
US, China and New
Zealand. 

The strong visitor
growth helped deliver a
6.1% lift in numbers for
the year to June, and a
record $30billion in
expenditure for the first
time. 

Tourism Australia
managing director John
O’Sullivan said the visit by
the Duke and Duchess of
Cambridge, with baby
Prince George in tow, was
already providing

significant tourism
benefits.

He said: “Some of our
country’s most famous
tourism attractions
provided perfect
backdrops for images
beamed around the world. 

“These images are
‘tourism gold’ – the kind
of international exposure
that is difficult to put a
price on and which are
already inspiring many
onlookers around the
world to follow in their
footsteps by booking a
holiday of their own Down
Under.”

Tourism and Transport
Forum executive director
Adele Labine-Romain said
further spending by
governments would help
extend the 'royal effect'
and deliver even greater
returns.

She said: “Governments
around Australia have also
acknowledged this
potential and some have
backed their words with
action, providing
additional funding to help
promote Australia to the
world.” 

Royal visit prompts boost in visitor
numbers & spending Down Under

australasia
NSW announces record number of youth visitors & sets ambitious target for 2020

GOLD MEDAL has launched its latest tactical brochure
featuring long-haul offers to destinations including
Australasia.

As an example, flights to Melbourne with Emirates lead
in at £797 per person, while four nights' stay at the four-
star Seasons Heritage Melbourne costs from £141 and
includes one night free for bookings made by October 31. 

Departures (with flights from London) are between
October 1 and January 15, 2015 with some blackout dates. 
For further information see www.goldmedal.co.uk 

New deals from Gold Medal

S04 TB1209 Australasia_Layout 1  10/09/2014  12:04  Page 19



Our global network
is all about you
Our network includes 125 cities in over
45 countries. You’ll be connected to more
places in the world for all your business
needs. Fly anywhere and everywhere with
the convenience you deserve.

w
w

w
.koreanair.com

Reservation : 0800 413 000 (UK)  
                      00800-0656-2001 (UK & Ireland)
    Ticketing : 020 7495 8641 (UK)
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QATAR AIRWAYS will be
increasing the capacity on
its Perth route with an
aircraft upgrade to a Boeing
777-300 from October 1. 

The Perth route, which
has seen significant growth
over the last two years,
provides suitable
connections for passengers

to the airline’s numerous
destinations in the Middle
East and Africa as well as 33
destinations in Europe,
through its new home at
Hamad International
Airport, in Doha, Qatar.

The capacity increase
from a Boeing 777-200 to a
777-300 will bring a 30%

increase in seats on the
direct daily flights to Perth
Airport, with the number of
seats rising by 1,064 per
week. 

Along with the increase in
capacity, the airline is also
celebrating its two-year
anniversary since the launch
of its direct flights to Perth. 

QUEENSLAND’S GLOBAL reputation as a pre-
eminent major event destination has recently
been bolstered at a gathering of large British
firms in London.

Minister for Tourism and Major Events,
Jann Stuckey, invited attendees to explore
investment possibilities in Queensland,
opening opportunities to create local jobs.

She said: “The Queensland Government is
working hard to grow tourism and events as
we promised at the election. This is a great
opportunity for me to encourage overseas
operators to increase their footprint in
Australia and inspire them to partner with
Queensland companies to pursue business
opportunities.

“Queensland is a great state with great and
varied major events opportunities, and
bringing more of them to our state will
significantly boost the economy and create
hundreds of jobs.

“The Queensland Government’s 20-year

plan for tourism, Destination Success, is just
one part of our strong plan for a brighter
future. It outlines the need to deliver
innovative and unique experiences to drive
repeat visitation, using events to activate and
showcase our iconic natural experiences.

“As we look toward the G20 Leaders
Summit in November, the ICC Cricket World
Cup 2015 - where Queensland will host three
matches, the AFC Asia Cup Australia 2015 in
which Queensland will host seven matches
and the Gold Coast 2018 Commonwealth
Games, now is an ideal time for major
international events to leverage business
opportunities to expand their operations in
Queensland.

“Major events supported by Tourism and
Events Queensland in 2013/14 generated
750,000 direct visitor nights and expenditure of
$200million."
For further information visit
www.teq.queensland.com

Famous faces help
Huka Lodge

celebrate milestone 
NEW ZEALAND'S Huka
Lodge is set to celebrate its
90th birthday in style with a
selection of inspirational
and intimate events.

The luxury lodge, located
in the North Island region of
Taupo, will celebrate its
milestone with a selection of
some of the world’s most
prolific artists, writers and
speakers. 

As an example, 'An
Evening with Eleanor
Catton', the New Zealand
author of The Luminaries,
winner of the 2013 Man
Booker Prize and one of
Time Magazine’s '30 People
Under 30 Changing the
World in 2013', takes place
on Saturday October 4.
Guests can enjoy an
audience with the award-
winning novelist in a cosy
setting as she discusses her
work and the impending
production of a television
mini-series of her
sophomore novel,
alongside a five-course
meal. 
Huka Lodge offers a range
of luxury accommodation
options including two
exclusive cottages - The
Owner’s Cottage and the
Alan Pye Cottage. A one-
night stay in a Junior lodge
suite costs approximately
£1,332 based on two
sharing and includes pre-
dinner drinks, the five-
course dinner, breakfast
and transfers. 
For more information visit
www.hukalodge.co.nz 

AUSTRAVEL HAS launched its September
sale, offering Australasia deals from
£895 per person. 

Available on bookings made before
September 30, the company's sale event
combines international flight offers with
value accommodation, car and
motorhome options in Australia, New
Zealand and the South Pacific.

As an example, a ten-day Perth and

West Coast motorhome trip leads in at
£895, offering savings of £360 per couple,
based on selected departures in March
2015. The holiday includes ten days'
Apollo Motorhome hire and flights from
Heathrow with Malaysia Airlines. 

Alternatively, an eight-day Sydney and
Reef holiday leads in at £989, offering
savings of £170 per couple. It includes
three nights at the three-star Cambridge

Hotel in Sydney followed by four nights at
the three-star Cairns Colonial Club and
flights from Heathrow with British
Airways, based on selected departures in
May 2015.

Holidays in New Zealand lead in at
£995 for ten days, while an eight-day
break to Fiji costs from £1,295.
For more information call 0800-988 4834
or visit www.austravel.com

September savings from Austravel with ten-day deals from £895 per person

Queensland promoted as major international event destination

Qatar Airways boosts capacity on Perth route next month

australasia

NEW ZEALAND’S original hop-on, hop-off bus network, Kiwi Experience, will be celebrating its 25th birthday
next month and the company is organising a number of events and competitions to mark the milestone
including a birthday message competition for agents to get involved in. Agents should upload a Happy Birthday
video message to the company's Facebook page to be in with a chance to win a Kiwi bus pass. 
For details visit www.facebook.com/KiwiExperienceNZ
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THE EMIGRATION Group has
launched a new website
where Brits can test
whether they have the
rights skills to move Down
Under.

According to the
migration specialists, both
Australia and New Zealand
have major skills shortages
and are looking to the UK to

recruit the thousands of
workers they need.  

The company's director,
Paul Arthur, said: "New
Zealand and Australia are in
the middle of an economic
boom and there are now
thousands of job
opportunities which need to
be filled by skilled workers
from overseas. Sectors

where there are particular
shortages are in the
automotive, medical, IT and
construction fields, but
there are a vast range of job
opportunities for skilled
Brits and both countries are
actively encouraging
migration.

"The new website
provides a simple, but

comprehensive source of
relevant information for
Brits looking to move Down
Under, and will also offer a
free eligibility test, so
potential migrants can
assess whether they have
the right skills to pursue the
dream of moving overseas."
For details visit
www.emigrationgroup.com

TRAFALGAR IS promoting its 22-day
Highlights of Australia and New
Zealand, where guests can take in
sunsets at Uluru (Ayers Rock) and
Kata Tjuta (the Olgas) and board a
catamaran for a Great Barrier Reef
cruise.

Other highlights include learning
about the sustainable lifestyle of the

Falzon family at a Be My Guest
barbecue dinner at Earth Sanctuary
World Nature Centre in Alice Springs;
a tour of New Zealand's Glow Worm
Grotto at Waitomo Caves; experience
Maori culture at a Be My Guest Hangi
feast and concert at the Tamaki
Family Marae; a journey on the
TranzAlpine train through the

Southern Alps; and a Milford Sound
cruise.

Prices start from £6,070 per person
and include flights, 21 nights’
breakfast accommodation, transport,
VIP door-to-door airport transfers
and the services of a travel director.
To book or for details see
www.trafalgar.com

Brisbane welcomes new hotel developments
ALPHA HOTELS & Resorts has opened its first Queensland
property – Alpha Mosaic Brisbane in Fortitude Valley. 

The 18-storey hotel and apartment complex offers 51 deluxe
rooms and 213 one-, two- and three-bedroom self-contained
apartments, all a short stroll from bustling James Street. 

Rates start from $229 per night and two-bedroom
apartments start from $459 per night. For details see
www.alphamosaichotelbrisbane.com.au

Brisbane has also welcomed the launch of TRYP Hotel,
which opened its doors at the beginning of the month in the
city's Fortitude Valley. 

Located on the old Brisbane Buffalo Club site, central to the
city’s entertainment precinct, the 65-room TRYP Fortitude
Valley Hotel will dedicate each storey to an artist and display
eye-popping murals as a salute to its site’s past as an
underground street art haven. 
Rates start from $299 per night for a Queen room. 
For details see www.trypbrisbane.com

Trafalgar offers highlights of Australia & New Zealand

New digital platform from The Emigration Group offers advice on relocating
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Winery experiences 
from Maui

MAUI IS offering its customers the opportunity to stay
overnight at some of New Zealand’s best wineries in the
comfort of their Maui motorhome. 
The company has hand-picked some of New Zealand’s
most picturesque wineries, to create a ‘Winery Havens’
network where customers can sample New Zealand
wines and learn about how to blend old world artistry
with the latest technology to produce award-winning
wines. Guests can stay overnight on the grounds of
some of the wineries and taste local food and wine, for
approximately £70. The price includes exclusive site
location, a gourmet hamper for two people accompanied
by a bottle of wine and an introduction to the wineries’
vintners. 
For details see www.maui.co.nz 
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3228

@T2news

THE UK’s 100% Trade Only Tour Operator
Call Reservations FREE on 0800 0224 182
*Incentive Terms & Conditions: http://www.travel2.com/sitecontent/terms/visitnewzealand.html

NEW DAY. NEW EXPERIENCE.
VISIT NEW ZEALAND.

Kia Ora
A New Zealand welcome Cathedral Cove, Coromandel

Includes 
 Return flights with Air New Zealand
 11 day Classic Wine Trail with maui Winery Havens self drive 
 11 day campervan hire 
 Suggested touring & sightseeing  

From

£1,489PPTravel dates: 01 - 31 May 15

SELF DRIVE
11 DAY CLASSIC WINE TRAIL WITH MAUI WINERY HAVENS

Includes 
 Return flights with Air New Zealand
 10 day Best of North Island self drive 
 9 nights accommodation and suggested touring & sightseeing
 10 day car hire with Avis, pick up Auckland, drop off Wellington

From

£1,879PPTravel dates: 01 May - 30 Jun 15

10 DAY BEST OF THE NORTH ISLAND 

Includes 
 Return flights with Air New Zealand
 23 day New Zealand Splendour luxury escorted tour with APT
 22 nights accommodation, various meals and all touring & 
sightseeing

 Return transfers

Includes 
 Return flights with Air New Zealand
 15 day Full South Island Adventure escorted tour with Real 
Kiwi Adventures

 14 nights accommodation, various meals and selected touring 
& sightseeing

 Return transfers

Travel dates: 01 May - 30 Jun 15 Travel dates: 09 & 25 Mar 15

From

£2,959PP

15 DAY FULL SOUTH ISLAND ADVENTURE 

From

£6,129PP

23 DAY NEW ZEALAND SPLENDOUR 

GUIDED TOURS 
& RIVER CRUISES

Win £100 in shopping vouchers!*

S04 TB1209 Australasia_Layout 1  10/09/2014  12:04  Page 23



PAUL GAUGUIN Cruises has
launched its 2015 Tahiti,
French Polynesia, Fiji & the
South Pacific brochure. 

The 68-page brochure
showcases a variety of
cruises in exotic
destinations on The Gauguin
and can be viewed online at
www.pgcruises.com/e-
brochure

Itineraries, cruise
schedules, maps, highlights
and fares are detailed. Fleet
distinctions, dining venues,
entertainment options,
special occasions, activities,
shore excursions, pre- and
post-cruise hotel
programmes, the air/sea
programme, deck plans and
general information are also
highlighted. 

The Gauguin’s 2015
sailings feature its most
popular voyages and
showcase a range of
islands. Itineraries include
a seven-night Tahiti & the
Society Islands; a ten-night
Society Islands &
Tuamotus; an 11-night
Cook Islands & Society
Islands; a 14-night
Marquesas, Tuamotus &
Society Islands; and 12-
and 13-night Fiji, Tonga,
Cook & Society Islands. 

New for next year is a
ten-night Roundtrip Fiji
voyage that visits Lautoka,
Viti Levu, Fiji; lle des Pins,
New Caledonia; Noumea,
New Caledonia; IIe de
Lifou, New Caledonia;

Tanna Island, Vanuatu; Port
Vila, Vanuatu; Suva, Viti
Levu, Fiji; and Lautoka, Viti
Levu, Fiji, departing on
October 31, with cruise
fares from £3,893 per
person, including airfare
from Los Angeles. 

Fly/cruise fares for The
Gauguin’s 2015 programme
start from £3,874 per
person for a seven-night

Society Islands cruise,
round trip from Papeete. It
includes scheduled flights
and seven nights'
accommodation in an
ocean view stateroom with
all meals, soft drinks,
selected alcoholic
beverages and gratuities.

The company is currently
offering savings of 50% off
standard all-inclusive

cruise fares on all 2015
voyages, plus included
airfare from Los Angeles on
itineraries on The Gauguin.
Previous guests will also
receive additional savings
of 5% off final cruise fares
as a member of the Paul
Gauguin Society. 
For further information call
020-7399 7691 or visit
www.pgcruises.com

FLIGHT CENTRE has
announced a new
commercial partnership
agreement with Tourism
and Events Queensland
(TEQ) to market the
Queensland tourism
sector to holidaymakers
globally over the next
three years. 

The agreement will see
Flight Centre actively
promote Queensland’s
world-class destinations
to a global audience of
potential travellers.

Minister for Tourism and
Major Events, Jann
Stuckey, believes the
agreement would further
strengthen inbound
tourism to Queensland.

She said: “The
partnership will deliver
fantastic dividends for
Queensland’s tourism
industry, attracting more
visitors to the state with a
focus on attracting
Australian travellers as
well as international
tourists from the key

visitor markets of the UK
and New Zealand.

“The Queensland
Government’s 20-year plan
for tourism outlines the
importance of partnering
with industries in a unified
approach to supporting the
growth of tourism in the
state, working toward the
goal of $30billion in
overnight visitor
expenditure by 2020.”

Chris Galanty, managing
director of Flight Centre
UK, said: “We are very

excited about our
partnership with Tourism
and Events Queensland as
it is a prime destination
for our customers and we
look forward to launching
some inspiring campaigns
across the UK. We believe
this partnership will help
grow visitor numbers to
Queensland from the UK,
particularly as we gear up
for major events such as
the 2018 Commonwealth
Games on the Gold
Coast.”

Paul Gauguin issues 2015 Tahiti, French Polynesia, Fiji & the South Pacific brochure 

The Gauguin
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Flight Centre & TEQ announce multi-million commercial partnership agreement 
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CYPLON HOLIDAYS is offering
a three-night stay at the five-
star Eden Andalou Hotel from
£299, based on all-inclusive,
with the option of adding extra
nights.

Located ten minutes’ drive
from Marrakech airport and
the infamous Medinas, the
property features 247 suites,
spread over six riads.

The offers includes flights

from Gatwick, Manchester,
Bristol, Birmingham and
Stansted; acccommodation in
a family suite; one free
Moroccan dinner per person,
per stay; one free Italian

dinner per person, per stay;
one free Simple Hammam per
person, per stay; free access
to the indoor aqua park; and a
20% discount on additional
spa treatments.

ANATOLIAN SKY is offering a range of
accommodation within the historic old
city of Istanbul, enabling visitors to do
their sightseeing on foot. 

As an example, a three-night
breakfast stay at the Legacy Ottoman
Hotel, a luxurious hotel set in an
authentic Ottoman building on the
historic peninsula, leads in at £495 per
person, based on two sharing. 

Hotel facilities include a rooftop bar
and restaurant, serving buffet-style and
la carte breakfast, lunch and dinner,
lobby cafe, bar, hairdresser, health

centre, indoor pool, jacuzzi, sauna,
steam bath, Turkish bath, wireless
internet access and a shopping arcade.
The price includes flights from Gatwick
and transfers.

Meanwhile, relatively new to the
operator's programme, Lisbon is rapidly
growing in popularity with the company's
clients. 

As an example of prices, a three-night
breakfast stay at the Olissippo Marquês
de Sá Hotel costs from £515 per person,
based on two sharing, including flights
from Gatwick and transfers. 

The hotel provides a stylish
environment for a relaxed city break
and is conveniently located in one of
the most elegant areas of Lisbon, near
the ‘El Corte Ingles’. 

Facilities include a spacious
restaurant, Varanda do Marquês,
which specialises in authentic
Portuguese cuisine, a cocktail bar and
Wi-Fi in all rooms. Babysitting is also
available on request. 
For further information or to book see
www.anatoliansky.co.uk 
or call 0844-273 3117.

Thousands of  hotels available for Short 
breaks in all European Cities 

including London, Paris, Barcelona, Rome, Berlin and Prague 
Plus book transfers, attraction tickets and car hire 

All this and more on 
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TABER HOLIDAYS is offering a new Arctic adventure to Norway which includes a
whale safari and a Northern Lights cruise. Prices lead in at £940 per person and the

four-day itinerary is based in the Arctic capital of Tromsø. An optional reindeer
sledding and Sami culture experience is also available. The price includes flights

from Heathrow, transfers and breakfast accommodation and is based on two
sharing. The tour departs daily from November 2 until January 29, 2015.  

For details call 01274-875199 or see www.taberhols.co.uk

Anatolian Sky Holidays highlights Istanbul and Lisbon deals from £495

Cyplon Holidays offers three nights’ all-inclusive stay in Morocco from £299  
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Luxury package in London from Superbreak 
SUPERBREAK HAS launched a new luxury package in
London that combines two nights in Mayfair with a day trip on
the Belmond British Pullman train. 

Ideal for customers who want to combine a short break in
London with the added treat of a luxury train journey, the
new package is easy to book, fully commissionable to agents
and available on selected dates this autumn.

The package includes a two-night bed-and-breakfast stay
at the four-star Cavendish Hotel, located on Jermyn Street
opposite Fortnum and Mason. It also includes a day trip from
London around the British countryside on the Belmond
British Pullman train, with a five-course Champagne lunch
and wine. 

The package is available on September 18, October 23,
November 1 and December 17 and costs from £489 per
person.
For more information or to book see
www.superbreak.com/agents or call 01904-436000.

BUTLINS IS highlighting spooky short breaks for
October half-term, ideal for Hallowe'en fun.  

During the day children can take part in the Trick or
Treat Trail, where they’ll be given a trail card to find and
solve the spooky clues. Once they’ve solved all of the
clues, they’ll be able to claim a Hallowe’en treat. For
young guests who like creepy crawlies, an interactive
session allows guests to get up close and personal with
bugs and insects and learn facts about them.

Families are also offered the option of getting creative
in spooky Hallowe’en inspired arts and crafts sessions,
where they can create their very own spell books, while
older children will make their own ectoplasm.
Alternatively, for a small extra charge of £5, children
can get creative with pumpkin carving and each comes
with a safe, battery operated tea light.  

In the evening, guests can join Billy Bear in his show
which celebrates all things Hallowe'en. 

Meanwhile, new for this year is the Monster Ball,
where guests can head to the Skyline Pavilion for a fun
musical experience including singing and dancing.

A three-night October half-term break leads in at
£109 per person, based on an October 24 arrival and
four sharing a standard self-catering apartment at
Skegness. 

Spooky breaks at Butlins for half-term
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WHETHER IT’S a birthday,
anniversary, graduation or
even a proposal, Warner
Leisure Hotels is
highlighting its range of
celebration packages for
2015. 

Guests can brighten up
their dining table for any
celebration starting from
£12.95 for a Premier
Celebration Package which
includes a balloon, table
confetti and party poppers,
while for £25.95 guests can
choose a Deluxe
Celebration Package which

has everything a Premier
Package has, plus a chilled
bottle of Cava.

Alternatively, for extra
special moments, a Super
Deluxe Celebration Package
costs £55.95 which includes
the contents of the Premier
package plus a chilled
bottle of the indulgent
Lanson Black Label
Champagne with a personal
message and gift from the

general manager.
If guests are looking for a

more private celebration in
the comfort of their room
there are also a number of
celebration packages to suit
their needs. A Wine Luxury
Package, which includes a
bottle of red or chilled white
wine, savouries, chocolates
and luxury cookies, costs
£25.95, while a Wine and
Flowers Luxury Package,
which includes a chilled
bottle of Cava, savouries,
chocolates, luxury cookies
and an arrangement of

fresh flowers, leads in at
£46.95.

As an example of prices,
a four-night break at
Bodelwyddan Castle, North
Wales costs from £167
based on a January 5 arrival
and two adults sharing a
standard room. It includes a
Simply Dine package where
guests receive full English
breakfast and three-course
evening meals.

InBrief
● THE FIVE-star Seaside Palm Beach Hotel in Gran Canaria is

offering seven nights' half-board stay for £1,078 per person,
based on two sharing a double room for travel in October.
Flights with Ryanair from Stansted to Gran Canaria cost from
£55.99 each way, per person. 
For details see www.hotel-palm-beach.co.uk and
www.ryanair.com/en 

● PREMIER HOLIDAYS reports that the demand for holidays to
all of the UK islands in its portfolio (Jersey, Guernsey, the Isle
of Man, the Isle of Wight, the Isles of Scilly, Sark, Alderney
and Herm) has been strong overall this year, with August
departures performing particularly well. Travel agents can
benefit from the operator's booking incentive, earning £5 per
short-haul booking. 
See www.trade.premierholidays.co.uk or call 0844-493 7532.

● GRAND UK Holidays has added ten escorted tours to its
range for spring 2015, to cater for growing demand from
early bookers. Examples include ‘Candleford House & TV
Backdrops’ and ‘Tastes & Tales of the Lakes & Dales’, with
prices leading in at £289 and £239 per person respectively for
five days. 
Details at 01603-619933 or see www.grandukholidays.com

● EXPLORE IS highlighting four-day Northern Lights tours in
Iceland, departing in October, November and December and
February and March 2015. Prices lead in at £989 per person
including flights; two nights’ hotel and one night
guesthouse accommodation on a bed-and-breakfast basis;
transport and the services of a driver, representative and
astronomer.
To book visit www.explore.co.uk or call 0844-499 0901.

Warner celebration packages now
available to book for 2015

Bodelwyddan Castle
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LEGER HOLIDAYS is
promoting its four-day
'Beautiful Bruges' tour
which leads in at £239
per person. 

Guests can explore the
city's mix of medieval
treasures and seaside
delights before
experiencing a thousand
years of history in
Belgium’s cosmopolitan
capital, Brussels.

The price, which is
based on an October
departure, includes three
nights' breakfast
accommodation, travel by
executive coach from
more than 510 regional
joining points and
excursions in Bruges and
Brussels. 

Optional excursions
include Ypres, Brussels
guided sightseeing and
Ghent. 

The operator is also
highlighting a five-day
'Highlights of Holland-
Dutch delights' option
from £349, where guests
have time to take in the
historic capital city of
Amsterdam, followed by
a visit to the traditional,
picturesque fishing
village of Volendam.
Other highlights include
visits to the towns of
Hoorn and Enkhuizen.

The price, which is
based on an October 15
departure, includes four
nights' breakfast
accommodation, travel by
Silver Service luxury
coach and excursions in
Amsterdam, Volendam,
Hoorn and Enkhuizen.
Optional excursions
include the Hague,
Scheveningen and Delft,
plus an Amsterdam canal
cruise.  
For more information or
to make a booking visit
www.leger.co.uk or call
0844-324 9262. 

FUNWAY HOLIDAYS is promoting ‘Girlfriend
Getaways’ options and, in particular, its New
York short break option, where clients can
combine shopping with a selection of city tours.
As an example, a ‘Sex and the City’ hotspots
tour allows visitors to follow in the footsteps of
Carrie and her friends around New York, then
finish off with a signature Cosmopolitan
Cocktail at one of the city’s trendy bars. 

In the evenings, guests can take in a
Broadway Theatre Show, with the choice
including favourites such as Chicago, Wicked,
Phantom of the Opera or Mama Mia.

The operator's marketing executive, Rebecca
Evans, said: "All girls love to shop, and New
York’s famous stores are second to none with
Macy’s, one of the world’s largest, being top of

the list followed by Bloomingdales and Saks
Fifth Avenue. For more vintage and boutique
shops, Chelsea Market and the Meatpacking
district are great choices within the city, whilst
Woodbury Common Outlets is also not far for
Outlet shopping.”

A three-night package to New York,
including United Airlines flights from Heathrow
on January 10, leads in at £703 per person
including a £50 per adult discount.
Accommodation is at the three-star The GEM
Hotel, an Ascend Hotel Collection member,
based on two sharing, and the price also
includes 'Sex and the City Hot Spots Tour' and
Phantom of the Opera theatre show.  
For details see www.funway4agents.co.uk

Four-day 
Bruges option from

£239 with 
Leger Holidays

‘Girlfriend Getaways’ to New York with Funway Holidays
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BEACHCOMBER HOTELS has announced a refurbishment
of its flagship property Royal Palm Mauritius. Soon to
celebrate its 30th anniversary, the property is upgrading
its communal areas, restaurants and suites and will
reopen on October 11.  

The improvements being made are all designed to
enhance guests’ enjoyment and relaxation. The structure
of the hotel itself will not change and all rooms will
continue to be sea facing.

Enhancements include 15 new Ocean Suites featuring a

living area, separate bedroom and private terrace
overlooking the sea; a third swimming pool, which will be
heated and adults-only; and a selection of new dining
options.  

Beachcomber Tours is offering seven nights' breakfast
stay at the hotel from £2,175 per person, based on two
sharing a Junior suite. It includes Economy Class flights
and private transfers. 
To book or for more information call 01483-445610 or see
www.beachcombertours.co.uk

AS PART of its commitment to offer
the best in five-star services and
facilities, guests staying in the
MARITIM Suites or Villa in Mauritius
now have the option of an exclusive
‘VIP Package’ which includes the
provision of tailor-made personal
butler services, a ‘Gourmet Dine
Around’ experience, Sunday Brunch
at the Château Mon Désir, plus

many more exclusive facilities and
experiences. 

A ‘VIP Beach Package’ is also
included, providing access to a
select private beach with dedicated
butler service, reserved sun beds,
upgraded comfort facilities and
other services.

Meanwhile, following the success
of its Spa Garden Suite, which

provides exclusive experiences for
couples, the hotel's Tropical Flower
Spa has further extended its range
of services and facilities with the
launch of a new Spa Candle Suite.
Located in the middle of the tropical
spa, guests can indulge with an
exclusive massage or beauty
treatment surrounded by hundreds
of candles.

THE ST. REGIS Mauritius Resort is hosting an intensive
Kitesurf Camp this month with three times world champion
kite surfer, Kirsty Jones. 

Welsh born Kirsty, has claimed three British Champion titles
and won the Red Bull Master of the Ocean title in Dominican
Republic where she competed against men in surfing,
windsurfing and kitesurfing. She has completed several
incredible journeys; kitesurfing solo and non-stop from Ireland
to Wales in 2002, a distance of 85 miles; and from the Canaries
to the Western Sahara, Morocco, in 2007, a journey of 140 miles. 

The St. Regis Mauritius Resort is located on the south-west
tip of the island, directly on the popular ‘One Eye’ kite surfing
spot. With excellent wind conditions year-round and a wide
and shallow turquoise lagoon protected by coral reefs, the
location is ideal for elite kite surf aficionados.

The Kitesurf Camp is being held from September 14-21 and
the package includes seven nights' half-board stay in a deluxe

ocean view room on a twin share basis; five days of Pro Kitesurf
coaching, lessons, advice and technique sessions (with each day
based on approximately three hours of coaching time);
individual video photo shooting and analysis, with HD video
clips; daily yoga sessions; rental of kites and boards; and a
selection of the latest North kitesurfing equipment available to
rent at the Club Mistral Prestige centre within the property. 

The package also includes surf and stand-up paddle
boarding lessons and coaching for light or no wind days;
shared 4x4 transport during the week to the village, shops,
surfing and excursions; private airport transfers; and
Economy flights from London.

The Kirsty Jones Kitesurf Camp is bookable through
specialist sports tour operator, Sportif Travel, and costs £2,895
per person plus an additional £219 for equipment rental. 
For details see www.sportif.travel and
www.stregismauritius.com

MARITIM Hotel Mauritius offers selection of exclusive VIP packages

Beachcomber Hotels’ Royal Palm Mauritius refurbishment takes shape
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St. Regis Mauritius Resort hosts KiteSurf Camp
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New airline developments help fuel
demand for Mauritius

THE UK is one of the leading sources of overseas visitors to
Mauritius, attracting more than 97,000 visitors annually. 

Over the past six months the destination has seen
increases to its capacity with the introduction of new routes
from Emirates and Thomson’s Dreamliner. 

For existing routes the national carrier, Air Mauritius,
reported a return to profitability and has announced plans
to expand its current fleet; identifying future growth
opportunities for the destination. 

Air Mauritius reported a net profit of more than
7.3million in the 2013/14 financial year, with a total

turnover of €459million (+2%) and more than 1,300,000
passengers carried. 

News of its profitability means that the airline has been
able to invest in six new A350-900s which are to be
launched in 2017. The new aircraft are set to improve
standards in terms of passenger experience, operational
efficiency and cost-effectiveness and will also significantly
reduce the airline’s environmental footprint. This is
welcome news to Mauritius as it offers a better flight
experience. 

The chairman of the carrier's board, Dass Thomas,
said: “These positive results confirm the right choice of
strategy to ensure return to profitability and long term
sustainability of Air Mauritius in a difficult economic and
operational environment.” 

Rhys Powell, the sales and marketing manager of the
MTPA, said: "The expansion of Air Mauritius combined
with the advancements of other partners brings only
good news for the island. In 2013 we reported an 11.9%
increase in UK arrivals and we are well on target to
exceed this figure for 2014. 

"Mauritius is far more than just a beach destination and
it is this, combined with increased capacity that has put the
island in a position of power against other Indian Ocean
destinations."
For details on new flight developments see
www.airmauritius.com, www.britishairways.com and
www.emirates.com and for more information on Mauritius
visit www.tourism-mauritius.mu

TRAVEL 2 REPORTS that the Paradise Cove Boutique
Hotel & Spa in Mauritius is currently one of its best
sellers.

The company's product manager, Africa (East and
Southern), Mauritius, Seychelles and Jordan, Michael
Creighton, said: “Clients enjoy the fact that it’s an adults
only hotel (over 18s) and it's renowned as a relaxing
resort, perfect for a quiet retreat."

Meanwhile, LUX Belle Mare has reopened at the
beginning of this month, following a refurbishment with
new designs by Kelly Hoppen, and The Westin Turtle Bay
Resort & Spa has also opened this month and is located
on the north west coast.

As an example of packages, seven nights' half-board
stay at The Westin Turtle Bay Resort & Spa Mauritius
between October 1 and December 12 costs from £1,439
per person, including flights, transfers and a saving of
£628 per couple.

Travel 2 promotes best-seller, Paradise
Cove Boutique Hotel & Spa

indianocean
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Sri Lanka sales up by 24% for Premier Holidays
FOLLOWING SIGNIFICANT business growth, Sri Lanka has become a popular
choice for Premier Holidays' customers, with sales up 24% on last year.

As a result, the operator has expanded its Sri Lanka programme within
its 2015 Faraway brochure to include new excursions, tours and hotels. 

As examples, the addition of the new Yathra River Boat excursion in
Bentota can be added to any beach stay, while a new Colonial Ceylon Tour
with Safari & Riverboat has also been introduced. 

New hotels include the four-star Centara Ceysands Resort & Spa in
Bentota and the five-star Cape Weligama near Galle. The operator can
tailor-make any holiday to incorporate beach extensions, escorted and
part-escorted tours or excursions.

Meanwhile, agents can benefit from the company's agent booking
incentive, earning between £25 and £150 per Indian Ocean booking,
dependent on the booking value.
For further information or to book visit www.trade.premierholidays.co.uk
or call 0844-493 7542.

We asked our staff the
following question this week:

What surprising thing
did you used to hate but

now love?
Publisher: Jeanette Ratcliffe
jeanette.ratcliffe@travelbulletin.co.uk
The Great British Bake Off

Editor: Lauretta Wright
lauretta.wright@travelbulletin.co.uk
Rocket salad

Assistant Editor: Jill Sayles
jill.sayles@travelbulletin.co.uk
Sprouts

Contributing Editor: Paul Scudamore
post@travelbulletin.co.uk
Guinness

Sales Director: Simon Eddolls
simon.eddolls@travelbulletin.co.uk
Apricots

Advertisement Manager: Tim Podger
tim.podger@travelbulletin.co.uk
Marmite

Online Sales Manager: Nick Boocock
nick.boocock@travelbulletin.co.uk
Mario Balotelli, if he does the business for Liverpool

Account Manager: Bill Coad
bill.coad@travelbulletin.co.uk
The alarm going off

Account Manager: Chris Gascoine
chris.gascoine@travelbulletin.co.uk
Friends (the TV show)

Account Manager: Matt Gill
matt.gill@travelbulletin.co.uk
Red wine

Senior Designer: Nicky Valsamakis
nicky.valsamakis@travelbulletin.co.uk
Cheese Cake

Assistant Designer: Lee Telot
lee.telot@travelbulletin.co.uk
Pastry 

Production: Erica Sesay 
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Mushrooms

Circulation Manager: Jim Merchant
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Crossword:
Across: 1. OBEROI, 3. OAHU, 7. RED, 9. ANTIGUA, 10. OMAN, 11. MAINE, 14. EVANS, 15. DIME, 18. VILNIUS, 
19. AKL, 20. SUEZ, 21. BOSTON.
Down:1. OUR ZOO, 2. OBAN, 4. ARGENTINA, 5. UTAH, 6. ATLAS, 8. DEAUVILLE, 12. INDIA, 13. BERLIN, 16. AVIS, 
17. OSLO.

Highlighted Word: DORSET

Travagrams: (top) Royal Air Maroc (bottom) Eurostar
Where Am I?: Puerto de la Cruz

puzzlesolutions
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InBrief
●  EXPLORE IS offering an eight-day Maldive Dhoni Cruise on a traditional dhoni.

Customers will spend time exploring the uninhabited island of Kudiboli and
snorkel Meemu Atoll, one of the longest stretches of reef in the Maldives.
Tours depart in October, November and December and January, February,
March and April 2015 and cost from £1,596 per person. The price includes
flights; seven nights’ boat accommodation; all meals; transport and the
services of a tour representative, boat crew and cook.

   For details see www.explore.co.uk or call 0844-499 0901.
●  THE SUN Siyam Iru Fushi, located in the Noonu Atoll Maldives, has

introduced Flyboarding to guests. The 30-minute experience costs
approximately £103, while 60-minute board sessions are available from
£195 for up to two people at a time. The resort is also promoting its GIVE
philosophy (Get Involved, Visionary Experiences) which enables guests to
broaden their horizons and experience the local Maldivian culture. As an
example, a local fishing experience costs from £50 per person.

   For details see www.thesunsiyam.com/irufushi
●  DESTINOLOGY IS offering seven nights' all-inclusive at the Viceroy

Maldives from £4,499 per person. The price is based on two people
sharing a Beach Villa with a pool and includes $350 resort credit, along
with Etihad flights from Heathrow and seaplane transfers. It is valid to
book until September 30 for travel between October 1 and December 19.
See www.destinology.co.uk or call 01204-824804.

●  HERITAGE LE Telfair in Mauritius is offering families a seven-night stay
from £1,736 per family of four over October half-term, saving 35%. The
offer includes a deluxe ocean view room on a bed-and-breakfast basis.

   To book visit www.heritageresorts.mu/en
●  THE OUTRIGGER Mauritius Resort and Spa has launched an 'Endless

Sunshine' promotion that gives up to 45% off its best rates. The
promotion is valid for stays until September 30, includes breakfast for two
and requires a minimum two-night stay. Rates start from €149 for a
Deluxe Seaview King room.

   For details email resa.mauritius@outrigger-mu.com 
   or see www.outriggermauritius.com
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LOVE EVERY SECOND IN
SYDNEY & NEW SOUTH WALES

THE UK’s 100% Trade Only Tour Operator
Book online 24/7 at www.travel2.com or call Reservations FREE on 0800 0224 182
Incentive Terms & Conditions: http://www.travel2.com/sitecontent/terms/loveeverysecond.html @T2News

© HAMILTON LUND

Sydney is one of the greatest cities in the 
world. Its sparkling harbour, golden beaches, 
famous icons, award-winning restaurants 
and uniquely vibrant culture make it an 
unforgettable holiday destination. Within 
easy reach of Sydney there are famous wine 
regions, World Heritage-listed national parks, 
subtropical rainforest and spectacular coastal 
drives just waiting to be explored. 

Make your clients’ journey as memorable as 
the destination by booking with Qantas, the 
Spirit of Australia. From the moment they 
step on board the Qantas A380, your clients 
will experience award-winning product and 
exceptional service. With four cabins on offer, 
daily flights to Sydney from Heathrow and 
a domestic network serving 11 New South 
Wales destinations, creating the perfect 
Australian holiday couldn’t be easier.

BLUE MOUNTAINS
© CHRIS JONES

QANTAS A380 
PREMIUM ECONOMY
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THE UK’s 100% Trade Only Tour Operator
Book online 24/7 at www.travel2.com or call Reservations FREE on 0800 0224 182
Incentive Terms & Conditions: http://www.travel2.com/sitecontent/terms/loveeverysecond.html @T2News

LOVE EVERY SECOND IN
SYDNEY & NEW SOUTH WALES

WIN A TRIP TO SYDNEY & NEW SOUTH WALES!
Win a place on a fabulous FAM trip to Sydney and New South Wales, flying with Qantas. Experience 
the iconic highlights of Sydney and the undiscovered side of New South Wales, including its unique 
wildlife, stunning coastline, golden beaches, fantastic food and wine, and ancient rainforests.

QANTAS A380 OVER SYDNEY
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