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WITH THREE months of campaigning to
go before the next US President is
elected on November 8, the Post Office
Travel Money US City Costs Barometer
of ten key cities has revealed that
Washington DC is the cheapest option
for a pre-election break. 
Compiled with the assistance of Brand

USA, which provided the local costs for
tourist staples, the survey found the cost
of a three-night break in Washington DC
to be the lowest at £1,758 for two people. 
With the cheapest hotel charges and

free entry to its museums and galleries,
the US capital was £500 cheaper 
than Chicago, the most expensive 
city surveyed. 
At around £2,223 for two, a three-night

break in Chicago was 29% more
expensive than in Washington DC.
New York came a close second to

Washington DC with a total cost of
£1,767 for the three-night break for two
and the second cheapest prices for
meals and drinks (£256) after New
Orleans (£219). Philadelphia, which was
the temporary US capital in the late 18th
Century and is therefore likely to attract

those interested in American history,
was in third place with a barometer cost
of £1,832 for two.
Miami, in the pivotal US election

swing-state of Florida, was fourth in the
Post Office survey at a cost of £1,965 for
two. However, visitors will need to watch
their wallets in the city because the cost
of tourist staples (£605) was the highest
of the ten cities surveyed – almost £200
more for meals, drinks and other
essentials than in Austin (£406), which
was cheapest.
The barometer is released after new

figures have shown a boost in demand
for transatlantic travel this year. The
latest Office for National Statistics
report reveals a 15% rise year-on-year
in UK visitors to the US. At the same
time, Post Office Travel Money, which
accounts for one-in-four UK currency
transactions, says US dollar sales are
up 20% for January to June, despite
the weak pound. This suggests the
USA could be this autumn’s
destination of choice, especially for
those keen to see the election build-up
at first hand. 

To give a fair representation of likely
expenditure, the Post Office compiled its
US barometer to include the cost of
return flights, three-star hotel
accommodation, meals and drinks,
sightseeing, transport costs and entry to
museums and galleries that would cover
a three-night city break for two. 
The cities surveyed were Washington

DC, New York, Philadelphia, Miami, Las
Vegas, San Francisco, Boston, New
Orleans, Austin and Chicago. 
The Post Office points out that the

cost of flights has a marked impact on
the overall price of a city break to the
USA. This was, predictably, cheapest to
cities in the east of the USA led by New
York (£726 for two return flights) but
more expensive for trips to California or
Nevada (San Francisco: £1,064; Las
Vegas: £1,114). The most expensive
flights at the time of the Post Office
research were to New Orleans at £1,316
for a pair of tickets. 
Andrew Brown of Post Office Travel

Money said: “Flight prices can
transform the overall cost of a US city

In recognition of their continued support, branch managers from East of England Co-op were treated to a day out in London courtesy of
Omega Holidays, in conjunction with Gold Medal Travel. The day commenced with a lunchtime river cruise along the Thames,  followed by a
trip to the West End to see an afternoon performance of Kinky Boots. Pictured ready to set sail are the branch managers, from the left:
(back row) Lucy Northover, Debbie Wilby, Debbie Lightly, Lisa Lightly, Hayley Sanach, Katie Rickarby, Lisa Clover, Mary Poole and Mell
O'Dwyer, with (front row) Dino Toouli from Omega Holidays; Caroline Thorne and Stacey Turland, East of England Co-op; Claire Hills, Gold
Medal; Joanne Bell and Lisa Adams, East of England Co-op; and Daniel Corbett, City Cruises.
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Washington DC is cheapest for a three-night break in US City Costs Barometer
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head to the bar first at airports

luxury holidays
new getaway options to highlight to
discerning clients

newsbulletin

S01 TB 1208 2016 Start_Layout 1  10/08/2016  11:18  Page 3



       AGENTS CAN now start selling tickets including the eagerly anticipated new water theme park in Florida, Volcano
Bay at Universal Orlando Resort – by booking with DoSomethingDifferent.com 
Volcano Bay will open on June 1, 2017 and the Universal Orlando 3 Park Explorer Ticket includes 14 days'

unlimited access to the new water theme park plus Universal Studios and Universal’s Islands of Adventure. 
Prices start from £222 per adult and £214 per child and commission is paid on all tickets. 
Volcano Bay is an all-new adventure-drenched water theme park filled with thrills, indulgence and rejuvenation. 
Spanning 28 acres, the park is a lush, tropical oasis inspired by the Pacific isles, with four themed areas

ranging from Easter Island to Hawaii and New Zealand. 
Tickets are valid for travel from June 2017 and are bookable now. 

For more information call 020-8090 3890.

www.travelbulletin.co.ukAugust 12 20164

ON A MISSION...Travel Bulletin's Paul Scudamore (left) caught up
with Cindy Brewster, director of International sales at Kimpton
Hotels & Restaurants, at The Ham Yard Hotel in London recently.
The event celebrated the hotel brand's UK sales mission 2016 and
included bowling and karaoke for guests to enjoy.

Volcano Bay water theme park now on sale with DoSomethingDifferent.com

break so these need to be factored in
before choosing where to visit for a
pre-election trip. 
“The same applies to hotel

accommodation, which can vary by
hundreds of pounds. It will be better
for UK holidaymakers if they do their
homework before booking to calculate
the full cost of a US break. They
shouldn’t forget to factor in the cost of
meals, drinks, transport and
sightseeing to ensure they change
enough pounds into dollars to cover
their trip without having to incur
transaction charges when they reach
their destination.” 
To give a fair representation of likely

expenditure, the Post Office compiled
its US barometer to include the cost of

return flights, three-star hotel
accommodation, meals and drinks,
sightseeing and transport costs and
entry to museums and galleries that
would cover a three-night city break
for two. The cities surveyed were
Washington DC, New York,
Philadelphia, Miami, Las Vegas, San
Francisco, Boston, New Orleans,
Austin and Chicago. 
The Post Office points out that the

cost of flights has a marked impact on
the overall price of a city break to the
USA. This was, predictably, cheapest
to cities in the east of the USA led by
New York (£726 for two return flights)
but more expensive for trips to
California or Nevada (San Francisco:
£1,064; Las Vegas: £1,114). The most
expensive flights at the time of the

Post Office research were to New
Orleans at £1,316 for a pair of tickets.
Andrew Brown of Post Office Travel

Money said: “Flight prices can
transform the overall cost of a US city
break so these need to be factored in
before choosing where to visit for a
pre-election trip. The same applies to
hotel accommodation, which can vary
by hundreds of pounds. It will be
better for UK holidaymakers if they do
their homework before booking to
calculate the full cost of a US break.
They shouldn’t forget to factor in the
cost of meals, drinks, transport and
sightseeing to ensure they change
enough pounds into dollars to cover
their trip without having to incur
transaction charges when they reach
their destination.” 

continued from previous page

newsbulletin

Woodward launch from Hard Rock Hotels
HARD ROCK Hotels has announced that construction of its
highly anticipated new activity centre, Woodward, is now
underway at the Hard Rock Hotels All Inclusive Riviera
Maya Resort.
Due to open its doors in early 2017, Woodward will be the

first of its kind in Mexico, offering all-inclusive holidays
with a comprehensive selection of winter sports, dance and
media programmes.
It will cater to all skill levels and is complimentary to hotel

guests, offering facilities ranging from snowboard and indoor
skiing to a skatepark, BMX park and trampolining.
Programmes will be available for cheerleading training and
dance classes, as well the Digital Media Camp where guests
will learn about editing video and photography.
Adults will also have the opportunity to participate, with the

company offering team building, group events and corporate
meeting activities at Woodward.
Guests must be aged seven and above to participate in

activities and under 18s must be accompanied by an adult at
check-in to sign disclaimer forms.
For details see hrhrivieramaya.com/woodward
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Edinburgh launch from WOW air 
EDINBURGH AIRPORT welcomed the first WOW air flight from Keflavik in 
Iceland recently. 
Making travel to Iceland and beyond more affordable for those in Scotland, fares

from Edinburgh to Keflavik start at £55, with flights departing Edinburgh for the
airline’s hub in Reykjavik twice-weekly between now and October on Sundays and
Wednesdays, with a total flight time of two hours 30 minutes. Passengers travelling
through will then have a short stopover before continuing on to one of the airline’s
North American destinations - Boston, Washington D.C., Montreal, Toronto, Los
Angeles or San Francisco.
Skúli Mogensen, the carrier's founder and CEO, said: “It’s an extremely proud

moment to see the first WOW air plane set off from the runaway at Edinburgh Airport.
As our third departure point in the UK, the commencement of this route signifies our
continued growth in Britain and our aim to improve accessibility between the two
isles. We look forward to welcoming Scottish holidaymakers on board over the course
of the summer, en route to memorable adventures in Iceland, the US and Canada.”
For more information visit wowair.co.uk 

newsbulletin

Kids on the case
when it comes to
holiday packing

WITH THIS month set to
see 8.6 million Brits jet off
on a summer holiday,
parents across the country
are about to face-off with
their kids on what they 
can and can’t cram into
their suitcases. 
A survey of 1,000

children by London Luton
Airport (LLA) shows that a
case containing all of the
items children want to take
on holiday would weigh in
at 42kg; more than double
the average checked
baggage allowance, and
that’s without clothes,
shoes and toiletries. 
Some of the items kids

wanted to pack, which could
make their parents laugh or
cry, included a trampoline
(26%), musical instruments
(23%), a bike (46%) and a
scooter (44%). But
thankfully for most parents
this summer the top items
on their children’s packing
list are a bit more sensible:
The top five items for

kids to pack are a book
(83%), pencils/crayons
(80%), bag of sweets (80%),
teddy (73%) and a colouring
book (74%).

A RECENT survey by Jetcost.co.uk revealed
that three quarters of British flyers don’t
currently feel that they get value for
money, and would happily spend an extra
£75 per flight to have a lesser impact on
the environment or for more leg room to
be standard.
The survey was part of an ongoing study

into the costs involved with flying. A total of
2,287 Brits aged 18 and over, all of whom
stated they have flown at least once in the
past two years, were quizzed about the
costs involved with flying and what they’d
love to see on flights that they’d be happy
to spend more on.
Of the 78% who responded that they

didn't feel they received value for money

when purchasing flights, the most common
responses were ‘there are too many
additional charges, such as Air Passenger
Duty’ (32%) and ‘the cost of flights seem to
keep increasing, but the benefits don’t
increase in line with this’ (27%).
All respondents were then asked what

aspects they would be prepared to pay more
money for, with the top five results being a
more environmentally-friendly flight - 57%;
all seats to have extra leg room - 55%;
quicker flights - 52%; more individual in-
flight entertainment (i.e. personal screens) -
41%; and higher quality in-flight meals -
40%, with the majority of respondents happy
to pay on average an extra £75 per flight to
receive them.  

SILVER LINER...A group of agents boarded Silversea's Silver Wind for dinner and a tour of the ship
when she docked alongside Tower Bridge recently. Pictured enjoying a tour are, from the left: John
Sullivan, Advantage Travel Group; Deborah Stevens, The Cruise Line;  Connie Georgiou, Silversea; and
Chris Moore, The Cruise Line. 

Brits would pay more to have environmentally-friendly flight
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HIGH FIVE....Flybe has launched a fifth daily weekday flight
between Leeds Bradford and Belfast City airports following
increased demand. Pictured celebrating the new year-round
service, which offers one-way fares from £29.99 including taxes
and charges, is the airport's  Tony Hallwood (right) with Flybe
crew. Details at flybe.com  

COSMOS TOURS has entered the
European specialist interest market
for 2017 with a new range of culinary
and religious tours based on 
customer demand for this type of
holiday experience.
The new tours are featured in the

operator’s newly launched 2017 Europe
brochure which offers a broad range of
aspirational touring holidays. New for
2017 is a free home VIP chauffeur
service included with every holiday, a £50
per person discount early booking offer
and free single rooms on selected
holidays and dates. 
To help agents choose the perfect

holiday for individual customers, each
tour is now graded to indicate the pace
of the tour with the level of guided
excursions included. 
Working with expert local contractors,

the new religious tours in Italy, Spain,
Poland and France showcase the
historical and spiritual highlights of the
religious centres and are combined with
three and four graded hotels.  
As examples, an eight-day ‘Spiritual

Highlights of Poland’ leads in at £1,049
per person and travels from Warsaw to
Zakopane in the south. It includes a visit

to the House of the Congregation of Our
Lady and an opportunity to attend mass
in the Jansa Gora Monastery.
Alternatively, a nine-day ‘Spiritual
Highlights of Italy' option travels round-
trip from Rome and includes the
opportunity to attend the Papal audience
in the Vatican and visits to the abbey in
Montecassiono, plus sightseeing in St
Peters Square. Prices start from £1,119
and a special departure on September
23 coincides with the anniversary of
Padre Pio’s death. 
The single traveller market is catered

for with a wide range of single rooms
available with no single supplement to
pay in destinations such as the Baltics,
Croatia, Northern Cyprus, Romania,
Albania and Morocco. 
The offer is available on all departures

of ‘Discover Northern Cyprus’ and ‘Coast
and Cities of Croatia’ and on selected
departures for the other tours. 
The new brochure features a range of

aspirational holidays throughout Europe
and North America including classic
touring, special interest tours, single or
twin-centre tours, river cruises, as well
as the relaxed pace ‘Relax & Explore’.
Flights are featured from 24 UK airports

with the option of adding extra nights,
holiday extensions or the combination of
two holidays back-to-back.
All prices quoted include a free VIP
chauffeur service, flights,
accommodation and transfers.

www.travelbulletin.co.ukAugust 12 20166
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Free baggage allowance of 22kg on city break packages from Jet2CityBreaks
JET2CITYBREAKS has announced that its 22kg baggage allowance is now offered completely free of charge to
customers booking city break packages to any of its 30 city break destinations (excluding New York and dedicated
Christmas Market trips).
The announcement means that customers booking with the company now receive up to a third more allowance than

other airlines for extra outfits, souvenirs and other city break essentials - and free of charge - which is in addition to
the 10kg of free hand baggage allowance.
The announcement comes on the back of Jet2holidays including 22kg baggage allowance free of charge as part of its

holiday packages.
For further information call 0800-408 5587 or visit tradesite.jet2holidays.com  

Cosmos Tours enters the European Special Interest market for 2017

Ethiopian Airlines launches Africa’s first
A350 XWB aircraft to fleet
LAUNCHING AFRICA’S first A-350 XWB, Ethiopian Airlines
recently introduced the airbus aircraft to its fleet with a
further 13 to be received and an A350 schedule between
Heathrow and Addis Ababa to be announced shortly.
Tewolde GebreMariam, group CEO of the airline, said:

“Operating the youngest fleet in the industry with modern
and comfortable cabin customer features is one of the four
pillars of our 2025 vision, a 15-year strategic road map with
the introduction of the A350 a component of this strategy. 
“Africa’s first A350 will provide new features such as

wider seats in both Business and Economy classes, the
lowest twin engine noise level, advanced air-conditioning
technology and full LED mood lighting to enhance comfort
whilst reducing fatigue after a long flight. 
“The new launch will enable us to further expand our

service quality, especially on our long-haul flights, as well
as strengthen our connectivity while reducing carbon
emission to our planet.”
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HUG IT OUT....Following the recent launch of the
#bigwarmhugtravel campaign by the Tenerife Tourism
Corporation, the UK travel trade has started showing its support
by uploading pictures of themselves hugging colleagues and
customers for a chance to win a seven-night holiday to Tenerife.
The campaign aims to communicate to all agents and operators
that the people of Tenerife are on their side no matter what
happens with regards to the United Kingdom’s status in the EU,
and agents and operators are encouraged to download and print
the Tenerife #bigwarmhugtravel logo and take a photo of
themselves hugging a customer with the print in their hands. If
they then upload the image onto their own social media channels,
using #bigwarmhugtravel and tagging Tenerife’s social media
channels, those giving the best hugs will have their photos
uploaded by the Tenerife Tourism Corporation and will be entered
into a draw for the Tenerife trip. Details at webtenerife.co.uk 

NEWSBITES Eating Prague teams
up with Evan Rail 

EATING PRAGUE Tours and
beer expert and writer,
Evan Rail, have teamed up
to launch a new beer tour.
The company's first

beer tour, 'Brews and
Views', will take guests
from the greenery of Letná
Park’s beer garden to
Pípa, a stylish new pub and
bottle shop which features
some 160 beers in bottles. 
The tour is a feast for all

senses and offers views
across the city of 100
spires, along with cultural
and culinary information
about the various
neighbourhoods. Tours run
from Tuesday to Saturday
between 14:30 and 18:00,
with prices leading in at 65
euros per person. 
For details see
eatingpraguetours.com

�  FLIGHT CENTRE UK has joined the Travelife Sustainability System, the internationally-recognised certification
programme, run by ABTA, to promote sustainability within the tourism industry.

�  LATAM Airlines Group S.A and Qatar Airways, both members of oneworld alliance, have announced that they
have entered into a subscription agreement providing for Qatar Airways to acquire up to 10% of LATAM’s total
shares, which will be acquired in connection with a capital increase. 

�  BARRHEAD TRAVEL and Celebrity Cruises have teamed up to offer new charter flights from Glasgow Airport
to join Celebrity Cruises’ modern luxury cruise ship, Constellation. The new flights will deliver holidaymakers
directly to destinations throughout Europe in summer 2017 to join three Mediterranean cruises.

�  SPAIN AND its islands has been named the best holiday destination in the world in a survey conducted by On
the Beach. The survey of 1,000 Brits voted Spain number one in the ‘best overall’ category, gaining 19% of the
vote, with Italy coming in a close second with 15%.

�  BMI REGIONAL has added seven new routes to its network following an agreement extending the carrier’s
codeshare partnership with Brussels Airlines. 

�  IN A NEWmove by YHA (England and Wales),  dogs are now welcome to stay with their owners at Youth
Hostels that offer camping and cabin accommodation. The move will not only enable YHA to reach new
customers but also enable dog owners to take advantage of nearly 60 YHA sites that offer camping pods,
cabins, bell tents and pitch up facilities in their grounds. Dogs will be charged £5 a night, however there will
be no additional charge for dogs where owners choose to bring their own tents and use the pitch up facilities
available at 31 Youth Hostels throughout England and Wales. See yha.org.uk 

�  AMADEUS HAS announced that Iberia has become the 29th carrier to have fully implemented Amadeus
Airline Fare Families, increasing its branding, differentiation and upsell opportunities.
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•   VIDEO BOX: Discover Innsbruck, Austria 

•   NEW COMPETITION: win a 4 night stay for 2
people, at the Macdonald Monchique Resort &
Spa 

•   Win a 5 night stay for 2 at the Daois Cove Luxury
Resort & Villas, plus a bottle of Veuve Cliquot
champagne. 

•   £250 worth of Love2Shop vouchers to be won
with Bay Garden Resorts 

Visit travelbulletin.co.uk/competitions and
travelbulletin.co.uk/video-box for details on the

above competitions and videos 

with Eileen...At home
What has h

omeworker Eile
en

been up to this month?

by EILEEN SAUNDERS of Travel Counsellors 
To respond to any of Eileen’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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Can it really be four years since the London Olympics?
It seems no time at all and yet here we are in August
2016 and the Rio Olympics are upon us. The build up

to the Games has been beset by problems, but as in
previous years, once the sport gets underway these seem
to be largely forgotten.
Rio, with its stunning scenery and beautiful sandy

beaches, must surely be one of the most spectacular
locations in the world to hold the Games. And it’s not only
the athletes and visitors that will get to see this stunning
location, but also the millions of TV viewers all around the
world. Copacabana, Ipanema, Corcovado, Sugar Loaf
Mountain and the magnificent Christ the Redeemer statue
– all such amazing and memorable sights. What a great
boost to Brazil’s tourism and economy that’s going to be!
I was lucky enough to visit Rio in 2001 on a Kuoni Long-

Haul College educational. Unfortunately, the Longhaul
College no longer exists, which is a shame as it offered a
great range of training opportunities both at home and
abroad. It also offered a unique opportunity for those
agents that missed out on educations to select, apply and
pay to go to a particular destination  that they would
probably never have a chance to visit.
First-hand experience of a destination makes a massive

difference to potential sales as your personal knowledge
and enthusiasm usually wins the day and helps to secure
the booking. I remember the timing of my trip so clearly as
it took place less than a week after 9/11 and in the midst of
the horrendous ‘foot and mouth’ outbreak in the UK. With
safety issues on everyone’s mind, nobody could believe I
didn’t pull out of the trip. I reassured them, saying that
security would probably be better than normal - and I was
right. Heightened security checks along with ‘disinfectant
dips’ to prevent ‘foot and mouth’ were everywhere -
airports, hotels, public buildings and tourist sights. 
I remember Rio as a very beautiful and vibrant city and I

had an amazing time there. The trip I went on also included
a visit to Buenos Aires and the spectacular Iguazu Falls. If
you have enquiries to Brazil or Argentina, I would strongly
recommend that you include Iguazu Falls on your clients’
itineraries. It really is an awesome sight and one that your
clients will never forget.
Visitors will bring back some wonderful memories from

Brazil and let’s hope our athletes also bring back lots of
medals!

PUT SIMPLY...The Association of Women Travel Executives (AWTE)
held its Simply networking event in London earlier last week.
Pictured getting acquainted are, from the left: Donna Allcock,
Travel Supermarket: Debbee Dale, chair of AWTE; Lindsay Garvey-
Jones, Holiday Extras; and Catheryn Morrissey, The Travel
Network Group. 
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AGENT TRAINING
Norwegian has launched its first dedicated
training programme for agents in partnership

with OTT in the UK. The portal covers everything
from how the company began and its reward

programme to downloadable fact sheets, news and
everything in between. The programme consists of
three key modules - route network, product and

how to sell Norwegian. Once agents have
successfully completed the training, they can

download a certificate and will automatically be
entered into a prize draw to win a pair of

confirmed Economy Class tickets to either New
York or Boston. Agents need to complete the
course by August 31 to be in with the chance of

winning.

9www.travelbulletin.co.uk

REALITY CHECK...SuperBreak’s sales executive EllenKennard took a virtual tour of Iceland when she visitedOttery Travel in Ottery St Mary, Devon. The agency hasbeen using the latest technology to promote destinationsto customers and drive sales. Pictured is Monika Sethi,one of the agency's owners (left) with Ellen.

BOOKING INCENTIVES
� Silversea is giving agents the opportunity
to earn up to £60 Love2Shop vouchers for
each booking made this month for any
future voyage. Terms and conditions apply.
For more information email
salesuk@silversea.com

� Somak Holidays has increased its booking
incentive for agents on all confirmed India
bookings made by September 30. Agents
can now earn a £50 e-gift voucher per
person spending a minimum £1,200 and
staying at least five nights. For all
confirmed Africa bookings made by
September 30, agents can earn a £25 per
person e-gift voucher, based on minimum
spend of £1,800 per person. Agents can
choose between Amazon, Love2Shop and
Ticketmaster vouchers. For details call
020-8423 3000 or see somak.com

� Star Clippers UK is offering agents the
chance to win a £20 Love2Shop voucher
for every booking made by August 26 on a
choice of sailings departing between
October 1 and December 27, 2017 in the
Mediterranean, Caribbean and Asian
waters. Agents should email
emma.moody@starclippers.co.uk with the
booking references to claim their vouchers. 

FANCY A FAM?
Club Royal, Royal Caribbean’s loyalty programme,
has announced the launch of its biggest competition
yet - Countdown to South Africa. Over the course of
one month, Club Royal members will be invited to
play a series of daily games to win points, with the
top 15 scores overall winning a place on a once-in-a-
lifetime, five-day all-expenses-paid holiday to South
Africa. The 15 agent winners will fly to Cape Town
in South Africa, where they will stay at One&Only
Cape Town and have the chance to experience a
Harley Davidson ride and a great white shark

adventure. Then it’s off to Port Elizabeth to stay in
one of the country’s leading game reserves, Laibela
Game Reserve, home to elephants, rhinos and other
big game. To be in with the chance of winning, Club
Royal members can sign up to Countdown to South
Africa at myclubroyal.co.uk and entrants will then
be invited to play a series of games and take part in
daily challenges from August 25 until September 28.

Details at myclubroyal.co.uk

agentbulletin

August 12 2016

S03 TB 1208 2016 News 02_Layout 1  10/08/2016  14:52  Page 9



THE TRAVEL NETWORK Group has
reported a surge of marketing uptake
from members following the launch of
its latest summer marketing
campaigns, aimed at helping the
group’s membership stimulate
bookings in their local markets and
encourage footfall.
The campaigns, with themes that

include ‘Welcome to your World’,
targeted at the cruise and touring
sectors and ‘Picture this’, a campaign
focused on the emotions of making
family holiday memories, have now
launched to members across the
group’s entire brand portfolio, with
supporting materials that include
flash banners, window materials,
social media campaigns and 
web banners.

The creative element of both
campaigns has been designed in-
house and takes a multi-channel
approach with direct marketing, TV,
social media and High Street in-store
materials. For the first time, a video
has also been produced to show
members the best way to use the
campaigns in their local marketplace.
A new initiative for the campaigns is

the launch of a competition where
members’ customers can be entered
to win £500 worth of holiday spending
money with their travel agent. All
members have to do is fill in a form
where they enter their customer’s
details, and the winner will be
selected at random on October 1. 
Si Prentice, TTNG's group, said:

“With a great deal of the ‘lates’ market

now sold, we wanted to help members
keep their windows and retail
environments fresh and give them a
reason to reach out to customers. 
“Members have already reported

that ‘The Welcome to the World’
campaign is helping to drive long-
haul sales.
“The traction we are achieving with

our members, and their engagement
with our central marketing offering,
continues to go from strength to
strength, with many of our members
now opting into taking many, if not
all, of our central marketing
initiatives. We also saw more than
240 members attend our recent
‘online week’ when we hosted
webinars on social media, 
e-marketing and online marketing.”

www.travelbulletin.co.ukAugust 12 201610
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RAY OF SUNSHINE...Ray Moye from Fred Olsen Travel in
Westbourne won £50 in M&S vouchers from playing Travel
Bulletin's Su Doku puzzle in the July 15 issue. For your chance to
win, complete the puzzle on page 11. 

Hurtigruten takes offers to new heights with free flights on explorer voyages 
HURTIGRUTEN IS to offer free flights from London on select 2017 explorer voyages when booked by August 31.
From Norway to South America, the free flights offer covers a wide range of itineraries - from short nine-day voyages

up to 21-day trips on the explorer programme. Clients can sail in the wake of the Vikings on The Vinland Saga
Adventure, follow in the footsteps of polar pioneers and embark on an expedition of their own with the Grand Arctic
Circumnavigation - or venture to paradise on the Northbound Expedition to the Amazon Rainforest. 
Guests can choose to book from than 200 activities during their stay including hikes on icy plains, dog sledging and

guided tours that immerse guests in the local culture, culinary delights and traditions of the destination. Clients will
travel in comfort on one of four specially built expedition ships - the MS Fram, MS Midnatsol, MS Nordstjernen and the
recently christened MS Spitsbergen. 
In addition, the MS Midnatsol offers the company's Young Explorer’s Programme, which encourages children aged

seven-13 to learn more about the environment around them, with on and off board activities and excursions. 
For more information visit hurtigruten.co.uk  

MOVERS
�  JOSEPH GALEA has been appointed acting CEO of Air
Malta. 

�  VOYAGES TO Antiquity has promoted Michelle Daniels to
head of groups and partnerships.

�  GREAT RAIL Journeys has appointed Beverley Philpotts
as business development manager to cover the Midlands
& West. 

�  GUY SNELGAR has joined Travelport as commercial
director.

�  TAN YEN Nee has joined the Singapore Tourism Board
(STB) as regional director, Europe.

�  TIPTO has appointed Jane Atkins as chair. 
�  TUI UK & Ireland has appointed its first head of
innovation, Jo Hickson.

�  TOURISM FIJI has appointed Matthew Stoeckel as CEO.
�  COSMOS TOURS has appointed Janet Parton as head of
sales to implement the operator’s sales strategy for both
Cosmos Tours & Cruises and Avalon Waterways.  

�  GENERAL MANAGER of luxury boutique hotel Flemings
Mayfair, Henrik Muehle, has been elected as a member
of the newly formed Executive Board of Small Luxury
Hotels (SLH) Limited.

�  Vietnam Airlines has appointed Duong Tri Thanh as
president and CEO. 

TTNG sees surge in members taking up marketing support with new campaign launches 
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Where Am I?

Surrounded by lush rainforest, these pre-Colombian ruins of
an ancient city are one of the most important archaeological
complexes left by the Maya civilization and have been made

into a national park.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, August 18th. Solution and new puzzle

will appear next issue.

The winner for 22nd July is Keith Butler, Travel Counsellors

in Dartford.

July 22 Solution: A=7    B=8    C=4    D=2

Number: 031

Across 
1. Part of the Specialist Holidays Group (7)
7. Capital of Morocco (5)
8. Boise is the state capital (5)
9. Luxury cruises and tours operator, sounds

picturesque (6)
10. Worldwide fashion and lifestyle magazine

(4)
12. Historic capital of 3 Down (4)
14. The Roman name for the Isle of Wight (6)
17. Japanese city (5)
18. Popular holiday isle (5)
19. Summer and Winter holiday resort in the

Tyrol (7)

Down 
1. Britain's first three-time winner of The Tour

de France (5,6)
2. Iconic Cape Town landmark, ___ Mountain (5)
3. Baltic country (6)
4. Major car hire company (4)
5. Cruise ship, Saga ___ II (5)
6. One of the New England states (5,6)
11. 1 Across offers holidays to this Italian city

(6)
13. West African country (5)
15. A cable car can take you to the crater of this

Tenerife Mount (5)
16. Hotel chain, ___ Inn (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 30

Crossword

Su Doku

N
um

be
r: 

03
1

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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NORWEGIAN HAS entered into a new
partnership with No1 Lounges, giving
the airline’s loyalty scheme members an
enhanced travel experience at greater
value from several UK airports.
Members of the airline's Reward

programme flying from the UK will
receive an exclusive 15% discount for
No1 airport lounge access at Gatwick,
Edinburgh and Birmingham airports,
which includes complimentary Premium
Security lane access to skip the queues.
And Reward members flying from
Heathrow can also benefit from
discounted lounge access.
The new partnership also offers

members 25 CashPoints when
purchasing airport lounge access with
No1, which can be used to reduce the
cost of future flight bookings, seat
reservation and checked baggage.

The carrier's Premium passengers on
flights to the US automatically receive
access to the No1 lounge at Gatwick’s
South Terminal before departing on new
787 Dreamliner aircraft. The lounge
offers panoramic runway views, a fully
tended bar serving wines, beers and
premium spirits, plus an exclusive menu
of freshly prepared hot and cold dishes.
Newspapers, glossy magazines and
unlimited Wi-Fi are also complimentary.
Phil Cameron, CEO of No1 Lounges,

said: “We are delighted to be adding to
the departure experience for Norwegian
passengers – and to be offering greater
value. We see innovation as key to our
success, so it’s very exciting to be
working with a like-minded airline such
as Norwegian, which is continually
striving to deliver the very best for its
customers.”

Meanwhile, the airline recently
introduced transatlantic premium travel
from £399 in its Premium cabin and its
lowest long-haul fare at £135 to Boston.
The company's UK expansion also
continues from October 31 with the
launch of its latest direct US route to Las
Vegas, with fares from £179.

ABTA warning on quad bike rental 
ABTA IS warning holidaymakers of the risks of hiring quad
bikes whilst on holiday this summer. People are being urged to
remember that while the vehicles may be fun to drive, they are
also powerful pieces of machinery that can be extremely
dangerous. The association is aware that in Greece alone,
there have been five incidents involving holidaymakers and
quad bikes since June including, most recently, an 18-year old
man who suffered a fractured skull and lost his sight in one
eye in a quad bike accident.
Increasingly, holidaymakers are hiring quad bikes as a

means to get around, often on main roads and in resorts, many
without any training, road experience or proper protection. If
they have an accident, injuries are often much more serious or
life threatening for people who have chosen not to wear a
helmet, even when required by local laws to do so.
In addition, many standard insurance policies specifically

exclude cover for quad bike usage, whether as a driver or
passenger. This means that in the case of an accident,
holidaymakers will be liable for substantial medical bills,
especially if they require the use of an air ambulance to get
them back to the UK. It is essential, therefore, that
holidaymakers always make sure they are covered for any
activities they plan to do whilst on holiday. Worryingly, three in
ten (29%) people do not make sure their insurance covers
them for activities before participating in them.
Many tour operators offer the opportunity for customers to

book organised off-road bike excursions through reputable
agencies, which follow appropriate health and safety guidelines
and include safety briefings. 

www.travelbulletin.co.ukAugust 12 201612
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VIRGIN TRAINS has unveiled David Baddiel as its new ‘Summer
Author’ who will create an exclusive children’s book, which will be
brought to life by award-winning illustrator, Jim Field. The
comedian and children’s author recently spent time travelling the
length of Virgin Trains’ east coast and west coast, unearthing
stories of some of the millions of customers who travel along the
routes. For those who don’t bump into David on his travels, they
can still share their memories via Twitter as David will be taking
inspiration from all submissions. The children’s book, which will
be created by David, is due for release in September and will be
launched exclusively for families to enjoy on Virgin Trains’ on-
board content platform, BEAM.

Eurostar releases £58 day return fares for August to Paris & Brussels
FOR THOSE wishing to make the most of the summer holidays, Eurostar is offering a day trip to Paris and Brussels for
£58 return this month, while children aged under four travel for free. 
Tickets to travel between August 16–18 are on sale from August 15-17, while tickets to travel between August 23–25

are on sale from August 22–24.
Passengers travelling to Paris and Brussels can also take advantage of 'two for one' entry into a range of top

museums and galleries including Musée d’Orsay and Grand Palais in Paris and Bozar in Brussels, all by showing their
Eurostar tickets at entry. 
For more information or to book visit eurostar.com or call 03432-186186.

Norwegian and No1 Lounges partner to enhance low-cost travel
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Industry
Insight by...

Tracey Poggio, chair of ANTOR, reflects on
lessons learned from last month’s conference...

ANTOR held its first conference last month,
attended by the majority of members who were
enlightened by presentations on Brexit, crisis

management, changing consumer behaviour and
digital trends. As these are all relevant topics for
agents and the trade in general I’m going to share
some of the thought-provoking highlights.
With the Brexit vote the week before ABTA’s, Luke

Petherbridge gave members an overview of what
this could mean to the future of outbound travel.
However, since then this has been an evolving
journey with a new Prime Minister announced
earlier than expected, some still 
saying that parliament has the right to decide
whether to go ahead and no clear direction as to
what Brexit is.
Since the conference there has been shootings in

Florida, atrocities in Nice, an attempted coup in
Turkey, the Normandie Church attack and the Zika
virus spreading from South America and the
Caribbean to the US (all leading tourist destinations
for Brits), along with the demise of
Lowcosttravelgroup. It is no wonder that the
presentation on crisis management by Tom Buncle
of the Tourism Society, TCN group was welcomed.
The recovery period depends on the global reach of
the incident and can take from three to 36 months
according to Buncle and, with the rise of social
media, the impact is far quicker and further
reaching. His main message was the importance of
having a crisis plan in place. Without one this leads
to market confusion and uncertainty, mixed
messages allowing for the growth of rumours, the
loss of valuable time and an erosion of trust and
credibility. The end result being lost business, a
damaged reputation and a longer recovery time. I
wonder how many destinations or travel agencies
have a sound up-to-date crisis plan in place?
On a more positive note, Maria Pieri of National

Geographic Traveller looked at travel with a purpose
– the consumer trend of seeking out immersive,
experiential and authentic travel experiences. Maria
reviewed nine types of travel purposes: 1. All about
you (interest-led tourism), 2. All about the new

(seeking new experiences), 3. The stuff of adventure
(& the charity challenge), 4. Appeal to the hipsters
(been there & would like to try that), 5. Keep up with
the Jones’s (expert-led tours), 6. Who are you
REALLY (targeting your audience by age or
‘generation’), 7. Having a conscience (The
green/good traveller,) 8. It’s all about you
(wellbeing: spa, health, mindfulness), 9. work/life
balance (because you’re worth it). Do you have
something to match each of these travel purposes
for your customers?
Annie Hood, a wellness tourism expert, looked at

many of these purposes in her exploration of the
all-encompassing string that binds wellness
tourism – which does not just mean a spa holiday!
Wellness as a concept is fast becoming the way of
life for the future. Annie explained that the global
wellness economy is now worth $3.4trillion (three
times the size of the pharmaceutical industry) - and
grew from $439b in 2012 to $494b in 2013 - not to
be ignored by a tourist board or agent!
Luca Romozzi of Expedia revealed new research

findings that about 50 million people in the UK
consume 239 billion minutes of digital content on
PCs, phones and tablets every month, with three
out of four specifically engaging with travel - up by
44% on 2015. Friends and family have a high level of
offline influence as does advertising in the early
stages of decision-making. More people are also
going multiplatform – using both PCs and mobile
devices (smartphones and tablets) to engage with
travel content. How much do you as agents engage
with your customers online? Finally, Bruce Martin 
from Ginger Juice, took this topic further in an

amusing final session on Hot Social Media Tips for
tourist boards – all relevant to agents as well. He
recommended Facebook Canvas as an immersive
and expressive experience for businesses to tell
their stories and showcase their products. He also
reminded attendees that no-one likes cold calls or
spam and to therefore avoid too many promotional
posts and also post when customers are online, not
when it suits you. Follow us @ANTOR_Travel on
Twitter for more of his tips.

bulletinbriefing
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Cruise deal extension from CMV
CRUISE & MARITIME Voyages (CMV) has extended its ‘Buy one
get one free’ early booking offer until August 31 on many
cruises for next year. 
Mike Hall, the company's head of marketing, said: “Thanks

to loyal customer support and an enthusiastic travel trade, we
are more than 40% sold for 2017 already. With such demand,
we have taken the decision to extend the BOGOF deal and,
from September 1, we will be increasing the fares for 2017.” 
There are some exceptions to the continued deal which are

offered at a 40% discount instead. The line's top selling three
cruises for next year are the British Isles, the Baltic Cities & St
Petersburg, and the Norwegian Fjords. 
The company reports that TV programmes, including the

‘War & Peace’ series, about the UK coasts and railways has
served as a reminder to people to visit places such as the
Hermitage Museum and the scenery in the Norwegian Fjords. 
Other reported trends include interest in medieval cities and

the River Seine, plus the success of new ship Columbus that
includes an unusual itinerary to Cuba, Central America and
the West Indies. Also proving popular are the two multi-
generational Columbus cruises, enabling people to take their
children and grandchildren.
Hall said: “We are fortunate that by offering 11 UK ports of

departure we offer every convenience to those who live in
different areas of the UK. The other benefit is the use of
sterling on board. Currently at £3.50 for a large beer, we are
very competitive when compared to those ships charging in
dollars plus a service charge.”
As an example of 2017 fares, a May 3 departure from Bristol

for a seven-night Marco Polo cruise visiting Scotland and
Ireland costs from £1,119 - and with the BOGOF deal £509 
per person. 
The price is based on two sharing a twin inner cabin and

includes full board cuisine, afternoon teas and late night
snacks, Captain’s cocktail party, complimentary tea & coffee
(06:00-midnight), big show entertainment, cabarets and
classical interludes, daytime activities and leisure facilities,
guest speakers and arts & crafts, porterage of luggage and
port taxes. The company operates an automatic tipping system
on board of £5 per person, per night debited to the passenger’s
on board account.
For details see cruiseandmaritime.com or call 0844-998 3877.  

cruisebulletin

FRED. OLSEN Cruise Lines’ 804-guest ship Black Watch is due to commence her cruise season from
Rosyth, Scotland on August 20, with a five-night ‘Norwegian Fjords’ sailing. In total, the line will be
offering seven cruises from Rosyth on Black Watch this year – an increase of one turnaround call
since 2015. The company will be offering guests a variety of itineraries from Rosyth this year,
including a 13-night ‘Scandinavian Capitals & St. Petersburg’ sailing from £1,299 per person and a 12-
night adult-only ‘Spain, France & Portugal’ sunshine getaway from £1,109. For details see
fredolsencruises.com or call 0800-035 5242.

Tickets released for
CLIA’s River Cruise

Conference
TICKETS ARE now on sale
for the sixth CLIA River
Cruise Conference which
this year will showcase
seven ships including four
which are new to the event. 
More than 275

delegates, including
around 200 travel agents,
are expected to attend the
conference which takes
place in Amsterdam on
November 20 and 21. The
four ships making their
debut are Amadeus Silver
III, Tauck’s Grace, Riviera
Travel’s William
Shakespeare and Emerald
Dawn, which will be joined
by CroisiEurope’s
Lafayette, Shearing’s Da
Vinci and Uniworld’s
Antoinette. 
Agents will also be able

to take advantage of a
trade fair and conference
sessions, which will focus
on identifying potential
river cruise customers who
would enjoy the varied
experiences offered on a
holiday sailing the world’s
waterways.  
The latest figures show

the number of British
travellers taking a river
cruise grew by more than
10,000, taking the total to
150,300. Europe also
remains the most popular
region, accounting for 87%
of river cruises taken by
UK passengers. 
The first CLIA River

Cruise Excellence Awards
are also being presented
on Saturday November 19,
with the evening being
hosted on Tauck's new
Inspiration Class ship. 

Crystal River Cruises to
deploy two new builds 
FOLLOWING THE
successful launch of its
first luxury river yacht,
Crystal Mozart, Crystal
River Cruises has
announced that it will
increase its presence on
the Danube, Main and
Rhine, deploying four of its
planned new build river
yachts in the region over
the next two years (2017
and 2018). 
Based on guest feedback

lauding the itineraries
planned in Germany,
Austria, Belgium,
Amsterdam and Holland,
the company has elected to
delay its entrance into the
French river cruise
market, choosing instead
to prioritise its offerings in
the German/Austrian
region in order to meet
travellers’ demand for
those experiences. The
shift in focus means
redesigning and enlarging
the two Paris-Class river
yachts, Crystal Debussy
and Crystal Ravel, as
Rhine-Class river yachts,
and redeploying them east
in 2018. 
For more information call
020-7399 7604 or visit
crystalcruises.co.uk
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CHESTER CHUMS...From the left are: Jennie Walters
and Gaynor Davies, Chester Travel Connection;
Christine Jones, Co-Operative PTA; Cheryl Johnson,
Access World Travel; and Kim Foat, Co-Operative
PTA.

HAL GOODIES…Carmel Jones (left) from
Hays Travel is presented with a goody bag
by Bekkie Skipp from Holland America Line.

CHAMPAGNE
CELEBRATIONS…Karen
Delorme (left) from
Norwegian Cruise Lines
presents Claire Lewis from
Delmar World with two
bottles of Champagne.

NOT JUST TRAVEL…Enjoying the drinks reception are,
from the left: Moses Tambi, Paul Turney, Kelly
Bridgeman-Moncrieffe, Steve Harrison, Kassandra
Harrison and Taneika Bridgeman-Moncrieffe from Not
Just Travel.

eventbulletin

Travel Bulletin recently cruised on
over to the Crowne Plaza in Chester

to meet with local agents and
present its exciting Cruise Showcase.
Sponsored by Rocky Mountaineer,
agents got to discover more about
the huge variety of cruise lines and
their ships, destinations and onboard
entertainment. The evening also saw
delicious food served, along with

agents winnning a range of 
great prizes…

HAYS MOUNTAINEERS…Clockwise from the left, Hazel
Mansell, Craig Upshall and Jenny Sagan provide the
latest news from Rocky Mountaineer to Jodie Roberts,
Christopher Hughes, Carmel Jones, Kathryn Davis, Jade
Davis and Bethen Lloyd, all from Hays Travel.
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DISCOVERING USA…Chatting at the USAirtours table are,
from the left: Ben Rood and Tony Linny from Not Just Travel;
presenter Suzanne Sharples from USAirtours, Angela Davis
and Nicola Cullen from Sandy Lane Travel; and Moses Tambi,
Steve Harrison and Simon Melia from Not Just Travel.

SHOWCASING SCENIC…Dawn Quinn from Scenic
presents to a table of attentive agents.

ACCESS
ADVENTURE…
Stuart
Darnley
presents
Cheryl
Johnson from
Access World
Travel with a
£500 tour
voucher,
courtesy of G
Adventures.         

CLIA SAILING…Megan Saunders from CLIA presents to a room of Chester
agents about the latest stats and figures in cruising.

Fancy joining in the showcase fun?
Travel Bulletin will be hosting its Adventure & Activity Showcase in Birmingham on
September 26. Agents interested in attending can secure their place by emailing  

gemma.reeve@travelbulletin.co.uk 

REGENT REWARD…
Kelly-Marie Gregg
(left) of Regent Seven
Seas Cruises presents
Co-Op PTA Christine
Jones with a bottle of
Veuve Clicquot.

ROCKY DISCOVERY…Agents discover more
about the Canadian Rockies and the luxury
product offering from Rocky Mountaineer from
the company’s Hazel Mansell.

TAUCK TALK…Discovering more about Tauck river cruising from the
company’s Kathryn Coles (standing) are, clockwise from the front left:
Nicola Tourbell and Neil Tourbell from Freeway Travel; Adele McKeown,
Claire Lewis and Anita Kelsey, Delmar World; and Phillipa Tracy and Mille
Elliot from Flight Centre.

TEA FOR TWO…Laura Cann (left) from
Cruise and Maritime Voyages presents
Vanessa Bird of Owens Travel Master
with a Cream Tea for two at Harrods. THUMBS UP…Pictured at the Riviera Travel table are, clockwise from the front left: Jackie

Jones from City Travel Tours; Fredrick Simm and Margaret Simm from Global Travel
Consultancy; Michael Atkinson, Co Op Old Swan; Riviera’s Joseph Grimley and Tom Morgan;
Helen Walker, Grosvenor Travel; and Shelly Parry and Karen Roberts from City Travel Tours.

eventbulletin
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BIRMINGHAM AIRPORT has
announced that it is to hold another
‘Airport Guru Airline Extravaganza’
following the success of the inaugural
event last year.
The Extravaganza will be held at the

Hilton Metropole (NEC) on September
7 between 18:30 and 21:30, offering an
educational and networking
opportunity for travel agents, where
they can meet airline senior
representatives and learn about the
various products available from
Birmingham.
A total of 32 airlines have been

confirmed, including United Airlines,
Icelandair, Norwegian, Vueling, Flybe,
Turkish Airlines, Iberia Express,
Thomas Cook, Thomson, Aegean
Airlines, Monarch Airlines, Qatar
Airways, American Airlines, Ryanair,
easyJet, Blue Air, Czech Airlines, Air
India, Pakistan International Airlines,
Aer Lingus, Jet2.com and SAS.
Mandy Haque, the airport’s trade

relations manager, said: “We’re very
excited about this year’s event, which

is free to attend and open to any travel
agent that wants to understand more
about the growing number of airlines
operating from Birmingham.
“As our airline and route network

continues to grow, we need to ensure
that our travel partners are equipped
with as much knowledge as possible
so that they can pass this on to
customers, and we’ve found that this
type of event is a dynamic way to

engage with the trade and strengthen
relationships.”
All airlines will be providing prizes

which agents have a chance of
winning by visiting all the airline
stands and filling up the event
‘passports’, given to all guests on
arrival. Food and beverages will also
be provided.
Agents can register via
extravaganza@birminghamairport.co.uk 
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TRAVEL COUNSELLORS recently hosted its first ‘Takeover Day’ at its head office in Manchester in conjunction with Visit California. Nearly
40 Travel Counsellors, the Visit California Tourist Board, and state-wide partners including Sanoma Country Tourism, Visit Napa Valley,
Greater Palm Springs, Visit Santa Barbara, Santa Monica Travel & Tourism, and Air New Zealand, came together to experience all that  the
Golden State has to offer. Delegates were given the red carpet treatment, experienced a personalised Walk of Fame, and sampled culinary
Californian delights. Through a mix of informative webinars, live TV shows and informal ‘Pow Wow’ networking sessions, Travel
Counsellors were provided with a platform to learn about the full range of experiences on offer across all key regions.

Paul Gauguin Cruises launches agent training programme
PAUL GAUGUIN Cruises has joined Online Travel Training to launch a new training programme aimed at providing
agents with everything they need to help sell its Tahiti, South Pacific and Fiji itineraries with confidence. 
The programme comprises of three modules focusing on the M/S Paul Gauguin, destinations and itineraries, as well

as selling tips for agents. Agents can also meet the team, order brochures and learn about the latest incentives and
offers. Once agents have completed all three modules, they will receive a certificate and a bar of chocolate.
Elaine Gillard, senior sales and marketing manager for the company, said: “Paul Gauguin Cruises is a niche product

so it’s important that we give agents as much information and support as possible to help them make a sale. The
training modules provide a fun way to gain knowledge of the product and the confidence to sell it.”
Agents can access the training by visiting paulgauguintraining.co.uk

Birmingham Airport gurus to host trade extravaganza following positive feedback

training
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TRAVEL AGENTS selling Iceland can now become certified
Iceland Specialists with a new online training programme
developed by the Promote Iceland national tourist board. 
The training is split into three sections, each with 20

questions, and will take agents through Iceland's
landscapes, colourful history and vibrant culture. Topics
range from the destination’s population to which Icelandic
author won a Nobel Prize in literature. 
Reading material is emailed to participants on

registration, following which the questions can be
answered. On completion, agents will receive an Inspired by
Iceland Specialist certification, as well as a badge to use on
any promotional material. All questions need to be
answered correctly in order to receive the certification. 

Agents can also access The Iceland Academy, a new
online tool to help visitors understand the best of Icelandic
culture, etiquette and nature, as well as how to stay safe on
their travels. The online academy, which launched earlier
this year features a series of video tutorials, covered by a
panel of charismatic Icelandic experts and local ‘tutors’,
offering a fun short course of advice and insider knowledge
on a variety of aspects of Icelandic culture. Videos available
include ‘How to Avoid Hot Tub Awkwardness’, ‘Responsible
Travelling In Iceland’, ‘A Guide to Winter Sports in Iceland’
and ‘Staying Safe In Iceland’.   
For further details visit the Inspired By Iceland website or
register for the training at
clients.zenter.is/islandsstofa/inspiredbyicelandcourse

training

FOLLOWING THE recent launch of the Taiwan Tourism Board’s new training course for agents,
featuring updated content, helpful sales information and visuals, the tourist board is offering one
lucky agent the chance to win two flight tickets to Taipei. Flying with EVA Air, seats are in the airline’s
Premium Economy cabin, known as Elite Class. Anyone who takes, completes and passes the newly
launched training course before October 31 will be eligible to win, and the competition winner will be
announced in November. The course can be accessed at taiwan-travelexperts.com

Just Another Day with
Western Australia in

September roadshows
TOURISM WESTERN
Australia recently unveiled
its tourism marketing
campaign; Just Another
Day in Western Australia
(WA). As part of the launch
of the new campaign in the
UK, it includes a major
trade push with the ‘Just
Another Day in Western
Australia’ roadshow 
next month. 
From September 26-29,

agents can pick up the
latest destination
information and selling tips,
plus have the chance to win
a place on a fam trip. 
The roadshow will travel

to London on September
26, Manchester on the
27th, Leeds on the 28th
and Glasgow for the 29th. 
For those who can’t

attend the events, there
will be a Virtual Training
Webinar over lunch on
September 28. 
Agents can register their
interest at
waroadshow.com

New training webinars from Voyages to Antiquity
VOYAGES TO Antiquity has announced the launch of new training webinars following a sign-
up increase of 13% to its ‘Voyages to Antiquity Expert’ online training course.
The new webinars will launch in September and will cover general product information

as well as more detailed destination and excursion training. General product training for
agents will fall on September 13 and 15, with destination and shore excursions for 2017
training on September 22 and 29.
Agents are encouraged to complete all the online training modules and gain ‘Luminary

status’ which unlocks exclusive offers, VIP fam trip invitations and advance notice of new
programmes from the cruise line. 
Agents can sign up for the webinar series by visiting vtaexpert.com and following the steps
listed on the home page. 

Promote Iceland encourages agents to gain specialist certification
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LOCATED ON the island of Dhidhoofinolhu, LUX South Ari Atoll in the Maldives is currently undergoing
a major refurbishment with a reopening scheduled for September 1. A total of 190 private villas have
been redesigned and new Asian flavours have been introduced at East Market – a contemporary take
on a bustling local night market. To mark the relaunch, six new guest experiences will debut in
September, including Photo Fanatics, a creative photography workshop, and Junkart Studio & Gallery,
a place where guests can make pieces of contemporary art. Visit luxresorts.com/en for details.

Canary Islands reveals
dedicated family

website
WITH ITS warm year-round
climate The Canary Islands
are well placed to offer
holidays at any time of year
and have launched a new
dedicated website for
family holidays.

Promoted by Promotur
Turismo de Canarias, an
entity attached to the
Department of Tourism,
Culture and Sport of the
Regional Government of
the Canary Islands, the
website is designed to
inspire parents to prepare
for their trip together with
their children in an
educational and
entertaining way. Seven
fun characters,
representing the
archipelago’s natural
wonders, are waiting for
kids to ask them about the
islands and to interact with
them with island-themed
games.

There is also the option
of creating a personalised
story to take the younger
ones on a unique and
inspiring journey prior to
their holiday.
The website can be
accessed at
theadventurestarts.com 

wintersun

Palladium targets family markets and ‘silver surfers’ 
FOLLOWING THE SUCCESSFUL launch of Europe’s first Hard Rock Hotel in Ibiza, Palladium
Hotel Group has again aligned with Hard Rock International to open Hard Rock Hotel
Tenerife this October.
Sitting on the Canary Island’s southern coast near Adeje, the property has been

designed to offer family-friendly and adult-only experiences and, due to Tenerife’s climate,
will be open year-round to provide a lively winter sun holiday option.
Sergio Zertuche, vice-president of sales and marketing for the Palladium Hotel Group,

said: “Unlike its Ibiza counterpart, Hard Rock Hotel Tenerife will be open year-round to
take advantage of the Canary Islands’ exceptional climate and so we’re very happy to be
able to offer British holidaymakers a five-star winter sun holiday just a four-hour flight
away. We want to highlight that the hotel’s five-star facilities and multiple entertainment
options are equally suited to families and silver surfers, with family-friendly and adults-
only experiences across the resort, as well as an immersive music environment for all
ages. We look forward to working with agents to help them find an experience at Hard
Rock Hotel Tenerife for all their clients.”
Details of the property’s grand opening party have also been announced with an open-

air event scheduled for December 10, bringing the spirit of the 80s with a live disco line up
of Village People, Blackbox, C+C Music Factory, Rozalla and DJ trio Dream Team Reload.
The event will inaugurate the property’s programme of live concerts, supported by DJ
sessions, acoustic bands and vocalists who will play in various parts of the hotel
throughout each day. 
To complement the music offering, guests will also be able to enjoy three pools, access

to an artificial saltwater lagoon and a beach club. The hotel will also boast signature Hard
Rock facilities including a Rock Spa, Body Rock gym and Rock Shop. For younger guests,
three kids clubs will be on offer with a wide range of entertainment activities available.
Reaffirming its commitment to the travel trade, the hotel group is actively engaging with

agents across the UK and has contracted a dedicated representative to support UK sales,
Maria Costa Lobo. She said: “I am very excited to be working with the UK trade on this
exciting hotel launch. In the next few months, I will be out on the road training agents and I
am also on hand for any questions about the property. The hotel is contracted via many of
the main tour operators including Jet2Holidays, Thomas Cook, Classic Collection and
Sovereign, so agents can book via their preferred supplier. We’d also ask agents to keep an
eye out for a range of sales incentives that we will be launching.”
Rooms start from around £83 per person, per night on a bed-and-breakfast basis. 

For more information visit hardrockhotels.com/tenerife
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FOR FAMILIES, friends and couples looking to escape the UK’s
cold winter, luxury boutique villa estate Sanujana in Thailand has
created an ‘Offer You Can’t Refuse’; combining its favourite
experiences for guests to enjoy as a package. It includes a Thai
Street Food dinner experience, a private poolside BBQ, a 60-
minute in-villa Thai massage, a group Thai cooking class, a full
day private charter on the resort’s luxury catamaran including
lunch and snorkelling, daily breakfast and transfers.

Madeira

Call 0800 008 7288  I www.classic-collection.co.uk

Inspiring

5030

. . . an absence of man-made 
attractions and an abundance 
of natural ones

MOUNTAIN PEAKS, SOARING CLIFFS, EMERALD VALLEYS & STUNNING COASTAL VIEWS

         

wintersun
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NOW BEGINNING its second year of
operation with holidays on sale for
winter 2016/17, The Goa Experience has
further improved on its outlook to
holidaying in Goa with choice and
flexibility key objectives for the 
travel brand.
Katie Bushnell, product manager for

the company, said: “With just a handful
of operators offering Goa holidays this
coming winter season, it's even more
important that our specialist
programme offers customers this
choice and flexibility.”
Located midway between the Tropic of

Cancer and the equator, holidaymakers
can enjoy virtually uninterrupted

sunshine and average temperatures of
30ºC when visiting Goa during the winter
months. Palm-backed sand beaches,
seafood and colourful heritage add to the
appeal of India’s sunshine state, with
hand-picked accommodation offered
through the operator including exclusive
properties such as unique heritage
homes which embrace Goa's colonial
Portuguese roots, boutique hotels and
friendly beachfront hotels.
Located within the town of Candolim,

Country Inn & Suites is available through
the operator’s Mid-Range Collection. The
hotel itself features a swimming pool,
restaurant, two bars and a small gym, as
well as a small spa and guestrooms

equipped with all the usual mod-cons.
The property is located 600m from
Candolim beach, which is backed by
coconut palms and dotted with local
beach shacks, offering fresh traditional
food. Prices are from £1,069 per person,
representing a saving of £110 per
person, with departures on November 20
for 14 nights staying in a deluxe Garden
View room. Flights from Gatwick and
transfers are included in the price, along
with in-flight meals and 20kg luggage. If
booked by September 30 customers will
also receive a free upgrade from bed-
and-breakfast to half-board.
For more information call 01489-866986
or visit goaexperience.co.uk 

IN ORDER to help customers choose the perfect winter sun destination, Funway Holidays has put together its top beach
destinations for winter escapes in a newly launched ‘80 Degrees Beach-Finder Campaign'. 
It showcases the best beach destinations that offer ‘80 degrees sunshine’ including Florida, Barbados and Mexico. Users can

also choose from different beach ‘personalities,’ including relaxed, adventurous and family-friendly.
Rebecca Evans, senior marketing executive for the operator, said: “Demand for winter sun is high especially as our UK weather

continues to be so unpredictable. Customers want to swap grey for blue skies so it’s hoped that this latest campaign will aid our
customers with their search in finding the right beach for them.” 
For a winter sun break in Barbados, the operator is offering seven nights’ all-inclusive at the four-star Waves Hotel & Spa by

Elegant Hotels. Prices start from £1,499 per person including flights with Thomas Cook Airlines from Manchester, based on two
adults sharing and travelling on November 22.

Funway introduces new ‘80 Degrees Beach-Finder Campaign’ 

Goa Experience focuses on more choice & flexibility for customers this winter
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Cape Verde Experience promotes
selection of island-hopping options
THE CAPE VERDE archipelago boasts average winter
temperatures in the mid- to late 20s, white sand
beaches, green mountainous regions and volcanic lunar-
like landscapes. To experience all the diverse
destination has to offer, The Cape Verde Experience
advises a week or two of island-hopping with 
four comprehensive itineraries available.
The ‘Mountains & Beaches’ island-hopping break

allows customers to experience three of the Cape Verde
islands over 14 nights; Santiago, Sao Vicente and Sal.
Days one and two begin at the four-star Pestana Tropico
Hotel on Santiago where guests will be able to explore
the sights, sounds and African vibe of the capital city
Praia.
Guests will then move on to São Vicente for days three

to seven, staying at Foya Branca Hotel, to get a feel for
local culture, as well as music and art. It’s also easy to
take a ferry over to neighbouring Santo Antão, where
green, mountainous peaks can be explored.  
Finally, days eight to 14 will be spent at Hotel

Morabeza, located in Santa Maria on the golden sands of
Sal. Here, customers can relax on the beach, try out a
watersport or two, and enjoy some relaxation time
before heading home. Guests can also choose whether
or not to add in pre-planned excursions. 
Prices are from £1,499 per person, with a saving of

£200 per person for 14 nights and flights from Gatwick,
along with island transfers plus bed-and-breakfast
included at each hotel.
Visit capeverde.co.uk or call 01489-866969 for 
more details.

Jet2.com boosts capacity to Benidorm for festival fun this November
JET2.COM is adding an extra 12,500 Alicante seats this November, following the growing popularity of the annual
Benidorm Festival.  
The Festival, which takes place from November 11-16, honours the two patron saints of Benidorm, the ‘Virgen del

Sufragio’ and ‘San Jaime Apóstol’. During this time, Benidorm hosts street parties, open air theatres, concerts, sporting
contests and religious events with celebrations coming to a close on the Wednesday evening with a parade of decorated
floats followed by a firework display at Playa de Poniente. 
Due to its popularity with British tourists, the celebration includes a ‘British Fancy Dress Day’ on the Thursday, so

festival revellers are advised to pack an outfit and join in the fun. 
Jet2holidays has more than 60 hotels operating in Benidorm for the winter season, meaning there are a variety of

packages to suit all tastes and budgets during the festival season. As an example, a lead-in package price for four nights’
self-catering at the two-star Pierre & Vacances Benidorm Levante, departing from Glasgow on November 11, costs £289
per person based on two sharing. It includes 22kg baggage allowance and transfers.
Call 0800-408 5587 or visit tradesite.jet2holidays.com for further details.
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MANCHESTER AIRPORT has unveiled its expanded Escape Lounge in Terminal Two. The airport has
spent £1.9million on the lounge which has increased in capacity by a third, with room for up to 212
passengers. It will provide an area away from the hustle and bustle of the airport terminal for
passengers before they fly. A new kitchen and bar have also been added to the main lounge, which has
been created by knocking two lounges into one. Kevin Smith, head of retail for the airport, said:
“We’re delighted with how well the refurbishment has gone. Now even more passengers can start
their holidays in style by taking advantage of our fantastic facilities.”

Qantas to build new
lounge at Heathrow

HEATHROW AIRPORT has
been named as the location
for Qantas’ next flagship
global lounge, with
construction of the facility
scheduled to begin in
September. 
The premium lounge will

occupy a split-level space in
Terminal 3 that will have
capacity for approximately
230 people and offer views
over the Heathrow airfield
when it opens in early 2017.
Commenting that now

was the right time for fresh
investment in the national
carrier’s presence at the
world’s second-busiest
international airport, Alan
Joyce, the carrier’s group
CEO, said: “We’re very
proud of the new lounges
we’ve launched over the
past three years in
Singapore, Hong Kong, Los
Angeles and Perth - with
Brisbane to follow this year
- and we’re excited to be
bringing this successful
formula to our customers
in London.”
Features of the new

lounge will include a
Rockpool menu and dining
experience; full-service bar
with Rockpool cocktails;
full bathroom facilities
including showers;
business facilities; and a
children’s zone.
Until the new lounge

opens, eligible passengers
will continue to have access
to the British Airways and
American Airlines’ lounges
at Heathrow.
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Research from Cheapflights reveals 62% of Brits head
straight to the bar at airport departure lounges
FOLLOWING THE UK government’s recent announcement that it will ‘look at’ airport
drinking in a move to curb unruly in-flight behaviour, Cheapflights has released research,
collated earlier this summer, which found that the majority of British holidaymakers (62%)
head ‘straight to the bar’ as soon as they reach the airport departure lounge. 
The research from the global flight search website also found that 08:00 is the earliest

Brits deem it acceptable to have their first glass of beer or wine at the airport.
Andrew Shelton, managing director of the company and who commissioned the study,

said: “At any other time, downing three drinks at 8am would be unthinkable, but some
holidaymakers adopt an attitude of ‘it must be after lunchtime somewhere in the world’.
As we move into peak summer holiday season and excitement builds for many ahead of 
a well-earned break away, it’s alarming to see the number of people who let it all go as
soon as they’re through security at the airport.
“An initiative to review alcohol consumption, judging by the results of this survey, is to

be welcomed. Holidays should be a time to de-stress – but not to the extent that it’s
likely to spoil the fun for others, or to risk your own safety or chances of getting away
and relaxing.”
Other findings from the survey revealed that 28% admitted they had ‘one too many’

before getting on the plane, with the average holidaymaker drinking three drinks at the
airport bar and a further two alcoholic drinks on the plane. Moreover, 12% said they or
someone they know has been told that they can’t get on a flight because they've had too
much alcohol.
And some 91% said that they found the whole pre-holiday experience incredibly stressful

with long queues (cited by 46%) emerging as one the main bugbears. Seven in ten
travellers believe having a drink at the airport ‘takes you away from the stresses and
strains of everyday life’, with 34% saying beer is their preferred airport tipple, 25% saying
wine, 19% preferring spirits, 8% Prosecco and a further 7% selecting Champagne.
When asked if they realised that high altitude made the effects of alcohol in the

system greater, 42% said they had no idea, while 58% said they did, but they drank at
the airport anyway.
Psychologist Donna Dawson said: “An airport is a place where the normal rules of life

are suspended – this is because it is not a ‘real’ place at all, but a transit point between
our home and our destination. Similarly, there is no real time here as we are often moving
between time zones.
“The stress of packing, getting to the airport and queuing, any anxiety about travelling

and the celebratory mood of going on holiday will all add further emotional impetus to
reach for a drink. We need to be aware that our need to ‘break loose’ on holiday can
undermine our self-control when mixing alcohol with aeroplane travel.”

This month's
online poll

GIVEN THE recent spike in
media coverage on the

alcohol-fuelled behaviour of
passengers in the air,

should all airlines consider
introducing 'dry flights' or
put tighter restrictions on
the number of drinks that

can be served?
Go online to vote:
travelbulletin.co.uk
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THE FIRST PHASE of Bristol Airport’s
£24million terminal extension recently
opened to passengers for the busy summer
holiday season.
The 9,000sq.m structure features state-

of-the-art technology in a significantly
enlarged security search area. In total, the
completed extension will comprise 12
security lanes, including a dedicated Fast
Track zone which will go live later this year.
A pre-boarding preparation area provides 
a new space for passengers to get their
belongings ready for screening, and an
automated tray return system with extended
conveyor belts will streamline the process
through metal detectors, x-rays and
security scanners where required. This will
take place against the backdrop of Europe’s
largest digital wall, measuring 14m in
length and displaying a mix of information
on overseas destinations and short films
featuring inspirational journeys made by
local people.
While the priority of the first phase of

development is to address bottlenecks for
departing passengers, an enlarged
baggage reclaim area, customs facilities,
and meet-and-greet area will be
completed by the end of the year, also
enhancing the arrivals experience.
Completion of the current extension will
then enable the immigration hall to be
developed in 2017, with plans including

the installation of up to ten ePassport
gates. 
The terminal extension forms part of

development plans which will enable ten
million passengers a year to use the airport.
Robert Sinclair, chief executive officer at the
airport, said: “We want to make Bristol
Airport the first choice for passengers across
the South West of the UK by combining world
class facilities with West Country hospitality.
This terminal extension raises the bar for
regional airports by combining a spacious
feel with the latest technology and a real
sense of place.
“Seven million passengers use Bristol

Airport every year, but the same number
again travel to airports in the South East
in order to fly. By providing an even better
local alternative we can generate time
and cost savings for travellers while
freeing up capacity in the congested
London airport system.”

ukairports

Manchester reaches
new heights in

passengers
THE LAUNCH of the
North’s first flight service
to mainland China helped
drive annual passenger
numbers at Manchester
Airport to more than the 24
million mark for the first
time in its 78-year history.
June saw 2,520,036

passengers fly through the
gateway, representing a
9.22% increase on the
same month last year, and
brings the moving annual
total for the airport to
24,095,206.
The growth seen in June

has been attributed in part
to Hainan Airlines’ four
flights a week to Beijing,
which launched on June 10
and with inaugural flights
90% full.
Beijing is one of several

new long-haul routes
launched from the airport
this year, with other
destinations including Los
Angeles and Boston, both
of which are reportedly
proving popular with
customers looking to
access North America.
Ken O’Toole, CEO for the

airport, said: “It’s been
another strong month of
growth for Manchester
Airport. We were incredibly
proud to welcome and
witness the inaugural flight
to Beijing, which makes
Manchester the only UK
airport outside of London
with a direct, scheduled
service to mainland China.
“I am sure all of our new

services are popular with
the 22m people who live
within our catchment area,
with them also providing a
vital economic boost to the
region. As the year
progresses we look
forward to securing more
direct routes for
passengers across 
the North.”

PREDICTING A RECORD-breaking summer and with eight million passengers expected
to pass through Gatwick Airport throughout the summer holiday, the airport has
launched an initiative to help its passengers converse with locals once they arrive at
their destination.
Revealing the top must-know phrases for the 2016 getaway, the airport has unveiled 

a series of free audio language lessons and phrase books to help holidaymakers with
modern-day dilemmas, such as asking for Wi-Fi passwords and discussing the impact 
of Brexit.
Research found that asking for the Wi-Fi password is the phrase Brits are most likely

to use (44%) - more so than knowing the location of the nearest pharmacy (34%) or the
number of a local taxi company (26%) - suggesting tourists are now more likely to Google
local information than ask locals for the inside scoop.
The need for British tourists to stay connected whilst away is evident in the other

need-to-know phrases. Some 23% of travellers surveyed believe ‘Where can I charge my
phone?’ is a key phrase they’d most likely use, and a further 16% wanted to ask ‘Where
is the best place to get phone signal?’ in a foreign language.
Other key phrases noted from the research included ‘Do you take contactless payment?’,

‘Are there any vegan options?’, ‘What do you think about Brexit?’ and ‘Let's take a selfie’.
Wayne Tomlinson, terminals operations manager for the airport, said:  “Ahead of our

summer holidays many of us try and learn a few phrases to get us by. However, in the
smartphone age we now live in, traditional phrases like ‘do you have a map?’ aren’t
necessarily as important as they used to be. Gatwick serves more destinations than any
other UK airport, so whether our passengers are off to China, Europe or South America,
the audio language lessons we have produced will help our tech-savvy passengers get the
most out of their trip.”
Written guides, which translate the top ten need-to-know modern holiday phrases into

five different languages – including French, Spanish, Swedish, Italian and Mandarin - will
be handed out to travellers, while the audio guides are available on the Gatwick Airport
SoundCloud channel at soundcloud.com/gatwick

Bristol Airport opens first phase of terminal extension 

Gatwick reveals this year’s ‘need to know’ holiday phrases
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THE HIDEAWAY BEACH Resort & Spa, Maldives, has launched a seven-day detox programme designed
to take guests on a journey to a healthier and rejuvenated existence, in a tranquil and exclusive beach-
front setting on Dhonakulhi's secluded island. The package includes unlimited spa access along with
daily treatments which aim to revitalise the body. From hydrating oxygen facials to a hot bamboo
massage, each therapeutic treatment is enhanced through the use of the resort’s Dorissima and
Natura Bisse products containing natural essential oils, aromas and colour therapy. Prices start from
approximately £555. Visit hideawaybeachmaldives.com

Cary Arms undergoes
£2million expansion

DEVON’S CARY Arms has
unveiled an extensive
£2million expansion,
comprising of six new
duplex Beach Huts and two
Beach Suites. The
development complements
the existing ten bedroom
luxury inn and cottages, all
of which look out onto
Devon’s Babbacombe Bay.
Incorporating traditional
seaside charm with New
England cool and sitting on
the water’s edge, the Beach
Huts and Suites each sleep
two and come complete
with a terrace, sitting room,
wet bar, bedroom and
bathroom. 
The Beach Huts are

individually set in gardens
with the bedroom on the
upper floor, taking full
advantage of the views,
while the Beach Suites are
ideally located for sea views
and are slightly larger with
a wide sun deck. 
A luxury spa is also

scheduled to open for
October. It will consist of a
glass-fronted pool and a
sunbathing deck, offering
views of the sea and its
unspoilt coastline as well as
treatment rooms, an
experience shower, mood
lighting, aromatherapy jets,
a sauna, steam room and
mini gym.
For more information visit
caryarms.co.uk

SPECIALISING IN year-round travel
across Scandinavia, Cloudberry
Journeys has launched a new website
in response to the growing popularity
of alternative and adventurous 
luxury travel.
Matt Nolan, director of the

company, said: “Clients are looking
for something outside the norm.
Places like Iceland, the Norwegian
fjords and Lapland have been on the
watch list for a while now, but we

want to showcase this entire
incredible region.” 
Tailored to discerning clients in

search of unique experiences and
exceptional service, the 18 new
itineraries include accommodation
options such as the unique Tree Hotel,
Glass Igloos with the chance to see
the Northern Lights, plus wilderness
basecamps in Svalbard. Activities can
include glacier hiking in Iceland,
multi-day husky sledding in Greenland

and cycling through the stunning
Finnish Lakelands. 
New this summer, ‘Land, Sea and

Air from Finland to Sweden’ is a ten-
night break exploring Helsinki, Turku,
and the Aland Islands of Finland,
before heading across the Gulf of
Bothnia to Stockholm. Prices start
from £2,127 per person, based on
two travelling.
See cloudberryjourneys.co.uk for more
information.

FROM REJUVENATING spa experiences to
wellness activities, Ras Al Khaimah is
highlighting some of the top wellness spots
and attractions in the region that blend
luxury indulgence with an authentic 
Arabian ambiance.
Set to traditional Arabic architecture and

décor, The Banyan Tree Al Wadi Spa
features a selection of soothing massage
treatments. Visitors can kick their feet up
under spa treatment pavilions or take a
restorative retreat to The Rainforest, an
exclusive facility featuring a trail of 16
state-of-the-art hydrothermal therapies
designed to soothe and revitalize different
parts of the body. 
Meanwhile the Waldorf Astoria Spa

showcases an undersea theme complete
with ambient lighting and silk clad walls.
Treatments combine traditional therapies
that have a long history of use in the region,
such as rasul and even pearls with Ras Al
Khaimah known for its pearl farming
heritage, with essential oils and all natural
ingredients, including pure honey, milk,
green tea and citrus. 
Surrounded by Arabian sea waters La’Mar

Arabian Wellness Spa is located in the heart of

Marjan Island Resort and features authentic
‘Touches of Arabia’ treatments merged with
‘East meets West’ holistic rituals.
For a traditional approach to wellness, the

Anjana Spa at Rixos Bab Al Bahr utilises
Turkish culture and traditions and consists of
two Ottoman spas, one for men and one for
women, with each spa including a private
swimming pool and traditional hammam.
Guests can indulge in a number of time-
honoured therapies, including deep cleansing
scrubs and beauty treatments, while enjoying
unlimited access to a steam room, sauna, ice
fountain and quiet reading area. Premium
services also include a selection of restorative
massages, including Balinese, Swedish and
Thai massages as well as hot stone therapy,
reflexology, body wraps, exfoliation,
manicures, pedicures, hairdressing, facials
and more.
In addition to the spa experiences, the

destination offers a wealth of wellness
activities and natural attractions including
the Arabian Gulf and watersports, 64km of
coastline, stargazing in the desert,
meditative mountain landscapes, plus
cycling and hiking trails. 
To learn more visit rasalkhaimahtourism.com

Ras Al Khaimah blends wellness with Arabian ambiance

Cloudberry pairs luxury with adventure across 18 new itineraries 

luxury
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New escorted tours & destinations
in South America from Insight
INSIGHT VACATIONS has unveiled its ‘2017 USA, Canada
and South America’ brochure showcasing three new South
American itineraries and four South American destinations
never before visited by the operator.  
The company’s Luxury Gold collection now offers 

a deeper exploration into South America with the
addition of Brazil, Argentina, Chile and the Galapagos
Islands for the first time via three luxury itineraries.
Paul Melinis, head of sales for the operator, said:

“Following a great response to the launch of our Luxury
Gold journey in Peru last year, we decided to expand our
range into this magnificent continent, bringing even
more of its cultural wonders and captivating landscapes
to our guests.
“Our three new itineraries are brimming with bucket list

experiences; from witnessing the electrically-charged tango
in Buenos Aires to dining at a Michelin-starred restaurant at
the iconic Copacabana Beach and coming eye-to-eye with
the unique wildlife of the Galapagos Islands. We’re confident
these carefully curated itineraries, matched with our
personal service and private VIP door-to-door chauffeur
transfers, will be a winner with British travellers seeking a
culturally rich journey in 2017.”   
As an example, a 22-day ‘Grand Tour of South America’

option offers an in-depth exploration of Peru, Chile,
Argentina and Brazil, with authentic experiences including
the chance to meet an expert in traditional Peruvian
weaving in Cusco and the founder of the continent’s most
iconic jazz club, The Maze in Rio de Janeiro. Prices start
from £8,725 per person, based on twin share.

NESTLED within the natural landscape of Huddersfield in West Yorkshire, Titanic Spa - which claims to be the UK’s
first eco-spa - is celebrating its tenth birthday by treating guests to a VIP package that includes access to a range
of facilities and spa treatments.
During the day, guests have exclusive access to the VIP suite and be greeted with a chilled glass of bubbly and

chocolates. Here they can enjoy the Elemis Face & Body Sensation that focuses on problem areas such as the back,
neck, shoulders and the backs of the legs, before enjoying a prescribed facial. 
Organic mud is applied to the skin during a Private Mud Chamber session, before a herbal steam and tropical

rain shower. Guests can step out feeling revitalised before resting in the relaxation room or taking a dip outdoors in
the secluded sunken hot tub.
After a light lunch in Spa Bistro, a Heat & Ice Experience is prepared, where crushed ice is pressed onto areas of

the body to boost circulation, before an immersion into the saunarium or the crystal steam bath.
The Titanic Duo package is valid from Monday to Friday at £260 per couple and Saturday to Sunday for £299.

Call 01484-843544 or visit titanicspa.com for more information.

Yorkshire’s Titanic Spa pampers guests with VIP package from £260

luxury
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SITUATED IN the gated community of Cap Cana and on Juanillo Beach, Secrets Cap Cana Resort & Spa is scheduled to open in the
Dominican Republic on November 15. The property will feature 457 suites, gourmet dining, top-shelf spirits, a spa, infinity pool, daily
activities and nightly entertainment, plus the opportunity to spend a night out at a neighbouring resort on a ‘Sip, Savor & See Dining
Experience’.

Virgin Limited Edition opens new
villas on Son Bunyola Estate
VIRGIN LIMITED EDITION has shared details of its newly
opened villas, Sa Punta De S’Aguila and Sa Terra Rotja,
situated on the Son Bunyola Estate.
Located between Esporles and Banyalbufar on the

northwest coast of Mallorca, the estate is spread over 700
acres and houses the historic Finca building, which dates
back to the 1800s. It is surrounded by vines, citrus fruit trees,
almond and olive trees, and offers the Tramuntana mountain
range as a backdrop. 
The five-bedroom Sa Punta de S’Aguila villa is built in

traditional Mallorcan style, with exposed beams and
terracotta tiled floors. Offering total privacy, the villa has
been sympathetically built into the landscape and boasts
panoramic sea and mountain views. It has its own heated
swimming pool, kitchen, living room and dining area, and can
comfortably sleep ten adults. Rates start from approximately
£18,210 for a seven-night stay.
Alternatively, Sa Terra Rotja is situated near the edge of

the estate and is a short walk from a pebble beach. The
private villa also has its own heated swimming pool and
space on the terrace for sunbathing and outdoor dining. The
villa sleeps eight adults in four en-suite bedrooms with rates
from £14,567 for a seven-night stay.
Both prices also include all drinks including wine, beer,

spirits, soft drinks and Spanish sparkling wine, breakfast,
lunch and dinner including a local restaurant reservation one
night, concierge service to take care of activities and
restaurant bookings, Wi-Fi and daily housekeeping and pool
servicing.
For bookings and to find out about free night offers call 0800-
716919 or e-mail enquiries@virginlimitededition.com

IDEAL FOR HONEYMOONERS or for
those looking to add a little extra
romance to their holiday, the Tropical
Flower Spa at the five-star MARITIM
Resort & Spa in Mauritius has unveiled a
new luxury outdoor treatment room.
The Spa Garden Suite is a special

cabana for couples and comes
complete with twin massage tables,
side-by-side loungers and a Jacuzzi
plunge pool nestled in a completely
enclosed and private garden area.
Providing a new experience for

guests at the resort, the suite offers

a range of rejuvenating and
restorative treatments, including
personalised massages with
aromatic oils, unique Frangipani body
care and a choice of rose petal or
milk skin balance bath treatments in
the Jacuzzi. All treatments are
accompanied by a Wellness Canapé
and Champagne Platter comprising
mixed fresh fruits, ice tea, water and
a bottle of Champagne.
Mark Spivey, director of

international sales for the hotelier,
said: “Many guests at our five-star

property in Mauritius are couples.
Whether they are with us for a special
occasion or simply enjoying a luxury
holiday, the new Spa Garden Suite
gives us the opportunity to help
create further memorable moments
for them, being pampered and
relaxing with bubbles in their own
private sanctuary.”
There is an additional charge for

use of the Spa Garden Suite with
treatment options of either 60 minutes
or 120 minutes long. 
For further information visit maritim.com

New spa garden suite at five-star MARITIM Mauritius presents new experiences

luxury

Including
Club Europe seats 
UK airport lounges 
Limousine private transfers

PERSONALISED LUXURY,  TAILOR-MADE FOR YOUR CLIENTS
CONTACT OUR EXPERT TEAM 0800 008 7288  www.classic-collection.co.uk

September prices based on 2 sharing a one bedroom suite 
with ocean view for 7 nights on a b&b basis

The Ritz-Carlton, Abama 
TENERIFE

from 
£2,378pp

When your hotel suite is 
your destination, arrive in 

style in Club Europe

      11:51
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ORIGINALLY BUILT as a palace for
the Bishops of Down, the Culloden
Estate & Spa stands on the forested
slopes of the Holywood hills,
overlooking Belfast Lough and the
County Antrim coastline. 
The spa was one of Northern

Ireland’s first when it opened its
doors in 1990 at the five-star hotel.
Guests can experience a range of
ESPA products and therapies, with
eight treatment suites, two pre- and
post-treatment relaxation rooms and

a variety of different classes at the
health club including Aquafit,
Yogalates and Pilates. Guests can
also use the pool, Jacuzzi and
eucalyptus steam room facilities.
For couples seeking a special

treatment, Massage Masterclasses
take place in a private couple’s suite
and are designed to help couples
share the nurturing, relaxing and
therapeutic benefits of massage. It
incorporates a tutorial with 
a therapist and is based on simple,
easy-to-learn Swedish and sports

massage techniques. Following
demonstration, guests can then test
their new skills on their partner in
the privacy of their suite, enjoy 
a light lunch in the Zest Juice Bar
and full use of the spa facilities. 
Hastings Hotels offers the

Massage Masterclass at the
Culloden Estate & Spa for £80 per
person, with an additional overnight
stay including breakfast costing from
£85 per person.
Visit hastingshotels.com for 
further details.   
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We asked our staff the following question this week:

What is the one thing you have always wanted to do?

Crossword:
Across: 1. CITALIA, 7. RABAT, 8. IDAHO, 9. SCENIC, 10. ELLE, 12. RIGA, 14. VECTIS, 17. OSAKA, 18. IBIZA, 19.
SEEFELD. 
Down: 1. CHRIS FROOME, 2. TABLE, 3. LATVIA, 4. AVIS, 5. PEARL, 6. RHODE ISLAND, 11. VENICE, 13. GHANA, 15.
TEIDE, 16. DAYS. 

Highlighted Word: TRINIDAD

Where Am I?: Tikal, Guatemala.

puzzlesolutions
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Culloden Estate celebrates 25 years with Massage Masterclasses 

luxury
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FESTIVALS

win   1   of   9   places on an arts & culture fam trip
Experience an exciting combination of Arts and Culture on a Dubai FAM Trip*

dubai festivals 
In Dubai, modern and historic culture is celebrated equally! 
Boasting a thriving arts scene, notable traditions and activities 
from falconry and camel racing to world-class events and 
festivals, the range of entertainment is fantastic. Discover 
Arabic roots and heritage at the Sheikh Mohammed Centre 
for Cultural Understanding and partake in a little bargaining at 
the souks around the old neighbourhood. Dubai has it all!

step   1

step   2

step   3

join in the celebrations

Check into Atlantis The Palm, Dubai, One&Only 
The Palm or One&Only Royal Mirage

Enjoy the festivals, fabulous beaches, family fun, 
relaxation, shopping, the exquisite dining-out 
scene, entertainment, culture & the arts.

Fly in unrivalled comfort with Emiratas & Qantas

*Incentive Terms & Conditions: http://www.travel2.com/sitecontent/terms/dubaifestivals16.html
The UK’s 100% Trade Only Tour Operator.
Call Reservations FREE on 0800 0224 182
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