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STAYCATIONING IS still of appeal in the UK but our visitor
attractions have room for improvement if they’re to capitalise
on the numbers of people planning visits this year, according to
new research.
The study, from business intelligence research consultancy

Future Thinking, found that visitor attractions (heritage sites,
museums, zoos etc.) hold key appeal for UK holidaymakers,
with nearly two in five (38%) planning at least a weekend break
in the UK this year, and 30% of us staying in the UK for our
main holiday.
The research is from the company's Retail & Leisure

Barometer, which is now in its fourth year and which
canvassed 1,500 people on their views and opinions when it
comes to leisure spend in the UK.
The research reveals that we’re 17% more likely to visit a

heritage site when holidaying somewhere in the UK. Cost
(36%), lack of information (27%) and quality of facilities
including food and drink (18%) were found to be the three
biggest barriers to visiting leisure attractions more often. It
suggests that vendors should look at bundle deals and provide

top quality facilities that help to create a stress-free visit, to
appeal to more customers.
Answering more broadly about leisure spend, just over a

third (35%) of the average household’s leisure budget will be
allocated to food and drink, followed by activities for kids (16%),
evenings out (12%), hobbies (12%), days out (8%) and sporting
events (6%).
Just over half (55%) of people said they visit attractions at

least once a year and families are the most frequent visitors
with an average of 21 trips to visitor attractions or art
performances planned this year. Broken down, this equates to
four trips to zoos, aquariums and wildlife parks, three trips to
places such as the theatre or ballet, five visits to family, four
visits to museums or art galleries and five trips to a
heritage/historical site.
Some 70% of respondents see visits as a complete day out –

earmarking a fair proportion of time and money anticipating
purchase of food and drink, gift shop purchases and more;
while three quarters (75%) look for offers and discounts when
planning days out. The research suggests families are keen to

THOMAS COOK has opened its new Discovery store in Silverburn which has been designed to reflect how customers book their holidays. Pictured
marking the grand opening are, from the left: the agency's Andrew Wilson, Vanessa Murray and Ashleigh Burns, with the operator's Nicki Tempest-
Mitchell, Kathryn Darbandi, Chris Mottershead, Tanya Cooper and the agency's Jennifer McMillan, Michelle Corrigan, Michelle Murdoch and 
Fraser Hopkins. 
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A NEW DISCOVERY...

Research suggests leisure attractions must appeal more to staycation market
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MONARCH HOLIDAYS has launched its
first dedicated city breaks brochure,
featuring a wide range of city
packages with deposits of £59 per
person.

Commenting on the new brochure,
the company's sales director, Gary
Anslow, said: “We are delighted to be
sending our first dedicated city breaks
brochure out to the trade next week.
Our range of city destinations
continues to grow and the feedback
from agents has been great in terms
of price and product.

“City breaks are often dynamically
packaged, which generally requires
the customer to pay at least the full

airfare upfront. However, booking a
fully protected package through
Monarch with a £59 deposit is a great
solution for the agent and the
customer. The new brochure should
drive even greater awareness 
and sales.” 

As well as favourites like Rome,
Lisbon and Barcelona, the company is
launching flights and holidays to
several new destinations this summer,
with Zagreb, Porto and Valencia all
new for 2017 and packages from £115
per person.
All city break packages can be
accessed via the operator’s trade
portal monarchagents.co.uk  

travelbulletin.co.ukMay 12 20174
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‘LEEDING’ THE WAY…Thomas Cook has launched its summer 2017 holiday programme from Leeds Bradford Airport to meet demand from
holidaymakers across the region. Services to Naples, Larnaca, Alicante, Menorca, Faro, Mallorca and Tenerife have commenced, operating through
to October on flights operated by Monarch. Holidays are also on sale for summer 2018, including the introduction of Dalaman in Turkey as a new
addition. Pictured launching the start of the summer programme at the airport are, from the left: Emma Raikes, Thomas Cook Leeds White Rose;
Sarah Wheeler, Hays Travel in Castleford; and Tony Hallwood, Leeds Bradford Airport.

have the whole experience, but at the best possible price.
Noreen Kinsey, the company's head of retail and leisure, said:
“Staycationing is clearly here to stay, with almost a third of us
planning on spending our main holiday here in the UK. As the
Bank Holiday weekend approaches, holidaymakers will be
looking at visitor attractions to offer an affordable, accessible
and enjoyable experience for them and their families.

“If they want to capitalise on this trend, visitor attractions
should continue to look closely at their facilities, marketing
and pricing to ensure they are offering the best deal to
consumers. Whether it’s improving the food and drink,
offering better parking or providing discounts to loyal
customers, our research indicates that a seamless,
affordable and stress-free experience is a key priority for
people and families.”

continued from previous page

Dedicated city breaks brochure with £59 deposit from Monarch Holidays

Don’t miss the opportunity to vote for your 
favourite suppliers - click the ‘Star Awards’ tab at 

travelbulletin.co.uk/starawards/voting

The glittering Star Awards take place at  
the five-star Langham Hotel in London  

on Monday September 4.

Voting for Travel Bulletin’s  
Star Awards 2017 IS NOW OPEN!
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New two-night packages at Star 
Arctic Hotel with Santa's Lapland
SANTA HAS a new hotel to offer his visitors to Santa’s
Lapland this Christmas - the Star Arctic Hotel, which will
be located at the top of the fell in Saariselkä. All suites will
overlook the village and are split level with large windows –
ideal for viewing the Northern Lights. There's also the
opportunity to stay in a glass cabin.

The accommodation will offer a main building and
restaurant plus a public sauna with large glass windows,
with the bedrooms a short walk from the main building.
Hot and cold buffet breakfast is included, and a half-board
option includes three-course evening meals. 

All packages comprise flights, transfers, accommodation
and thermal clothing, plus a selection of inclusive activities
such as a private meeting with Santa, a reindeer sleigh ride
and visiting the elves and Igloo Fantasia. 

A three-day/two-night departure on December 12, flying
from Southampton, costs from £2,659 per family on half-
board. It is based on a family of two adults and one child
aged two to five. 
For more information or to book see santaslapland.com or
call 01483-791915. 

newsbulletin

BIRMINGHAM BOOM...Monarch is celebrating the launch of two new
routes from Birmingham Airport to Porto in Portugal and Stockholm
in Sweden. Flights to both destinations are three times weekly and
fares, including taxes, start from £35 one-way (£59 return). Pictured
marking the launch are, from the left: crew member Rebecca Slater;
Christopher Wilkinson, cabin manager; captain Lauren Briggs;
Marjan Schoeke, Monarch’s head of network development; Justine
Howl from Birmingham Airport; first officer Joshua Brydon; and
crew members Samuel Nicholson and Jon Brooke.

Wedding &
honeymoon boost

from Funway
NEW FOR 2017, Funway
has added to its wedding
and honeymoon portfolio
with the addition of four
new properties in the
Caribbean and Mexico,
including Unico 20 87 in
Riviera Maya, Mexico;
Seven Stars Resort in
Turks & Caicos, Caribbean;
Dreams Playa Mujeres in
Cancun, Mexico; and
Catalonia Royal Bavaro in
Punta Cana. 

Each of the properties
include wedding facilities
complete with wedding
planners. 

As an example of prices,
a seven-night all-inclusive
option departing on October
9 and staying at the new
Unico 20 87 Hotel in Riviera
Maya Mexico costs from
£1,458 per person based on
a couple sharing, including
flights from London with
Thomas Cook Airlines 
and transfers.

Honeymoon couples
receive extras including in-
room breakfast in bed or
on the balcony, a bottle of
artisanal mezcal or
Champagne and a variety
of local artisanal sweets.
For further information see
funway4agents.co.uk

Cardiff launch for
Qatar Airways

QATAR AIRWAYS is to
launch a daily flight from
Cardiff Airport to its hub in
Doha, Qatar next year.

The new service will be
the first regular direct long-
haul flight linking Wales and
South West England to a
major global hub in the Gulf
region. It will allow business
and leisure travellers to fly
directly from their local
airport via Doha to a choice
of more than 150
destinations across the
globe in Asia, Australasia,
Africa and the Middle East.

The new service from
Cardiff will be the latest
addition to a growing
network of destinations that
the carrier serves across
the UK and Ireland. The
airline currently flies from
Heathrow, Birmingham,
Manchester and Edinburgh,
and will commence services
from Dublin on June 12.

Meanwhile, the carrier
has launched a stopover
package in partnership with
Qatar Tourism Authority
(QTA) offering transit
passengers the opportunity
to discover Doha with free
luxury hotel stays and
complimentary transit visas. 

The offer is part of a
broader campaign called
+Qatar which looks 
to encourage all transit
passengers to consider
adding Qatar to their
itinerary. 

Throughout the summer,
the national carrier, with the
support of QTA, will give
passengers the chance to
turn a layover into a
stayover by offering four-
and five-star hotel
accommodation at no
charge to those transiting
through Doha. 

The promotion invites all
the airline's passengers to
add Doha to their holiday by
taking advantage of a free
one-night hotel stay from a
selection of four- and five-
star hotels in Doha.
For more information on
Qatar see visitqatar.qa
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NEWS BITES
�  MARK WARNER is offering its first intensive tennis week on May 17

at Levante Beach Resort in Greece. The course is designed for all
levels of tennis players looking to improve their game. Coaches
provide 20 hours of workshops, coaching and coach led sessions,
doubles workshops, a 45-minute private lesson, evening social
match play & mix-ins, exhibition match, social dinners and a
tournament with prize giving. Prices are from £849 with a tennis
week course supplement of £250.

�  BMI REGIONAL has launched double daily flights (except Saturday)
between Stansted and City of Derry Airport. Fares start from £44
one-way and include 23kg of hold luggage, allocated seating,
complimentary in-flight drinks and snacks and 30-minute check-
ins.  For details see flybmi.com or call 0330-333 7998.

�  MONARCH HOLIDAYS has increased its hold luggage allowance
from 20kg to 23kg on package holidays.

�  TO CELEBRATE Children’s Day on June 1, children are taking over
the running of Vienna House hotels across Europe. For one day the
hotel management will be put in the hands of children as part of
raising awareness for Children’s Day and introducing Vienna
House’s new kids concept.

�  FINNAIR HAS announced that it will start flying non-stop from the
UK to Kittilä, in Lapland, in addition to the previously announced
new service to Ivalo. The new direct service will link Gatwick and
Kittilä once a week from December 12 until the end of March 20,
2018.

BALKAN HOLIDAYS is holding prices
on thousands of summer holidays for
summer 2018. There are also
additional flights planned from 
Cardiff and Belfast to Bulgaria’s Black
Sea coast. 

The operator has announced the
details in its summer 2018 first edition
brochure featuring Bulgaria, Croatia,
Slovenia and Montenegro, now on sale. 

Next year’s programme offers early
booking discounts, free child places,
loyalty discounts and special offers,
plus the same lead-in price of £259 for
a seven-night holiday in Sunny Beach
for the second year in a row. 

Other new features include
additional weekly flights from Cardiff
and Belfast every Thursday during the
high season; a deposit of £49 per
person; early booking discounts saving
up to £533 per couple; special offers
throughout the season saving
customers up to £252 per couple; new
accommodation choices; 5% loyalty
bonus for previous bookers; a
selection of free child places; child
prices from £99 and 10kg luggage
allowance for infants on charters;
20kg standard luggage allowance per

person on all package holidays on
charter flights and 30kg free luggage
allowance on all package holidays on
charter flights staying at a Premier
Selection hotel; no single supplements
on selected dates plus group
discounts available; and flight-only
options.

The company's sales and marketing
manager, Chris Rand, said: “Despite
the weakness of the pound we have
held prices on thousands of holidays

for summer 2018 and, coupled with
this, is the recent news that Sunny
Beach offers the best in resort value
for money according to the Post Office
Travel Money Holiday Cost Barometer. 

"Sunny Beach was 56% cheaper
than the second placed resort, and it
reinforces the message that we offer
the best overall value when it comes
to summer sun holidays." 
For details call 020-7543 5555 or visit
balkanholidays.co.uk/agents    

•  NEW: Win a four night stay at the Melia Las
Dunas in Cayo Santo Maria, Cuba

•  NEW: Win a luxury spa day for two, plus
champagne and chocolates with Experience
Kissimmee Florida

•  Win an Amazon Echo with Jet2holidays

•  £140 worth of Amazon vouchers to be won
with Travellanda

travelbulletin.co.ukMay 12 20176
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Balkan Holidays holds prices in 2018 first edition summer brochure

Nessebar, Bulgaria
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GAME, SET, MATCH... Hannah Thirling from Hays Travel in Northallerton won a Fitbit in Shearings
Holidays’ booking incentive when she sold a break to the Eastbourne Tennis tournament. Pictured with
Hannah is the operator’s Mike Bowers. 

New 2017 fly/cruises
from Saga  

SAGA CRUISES is offering
three value for money
fly/cruises this November
and December. 

The eight-, 11- and 12-
night sailings feature Cape
Verde, Madeira, Lisbon,
Cadiz and the Canary
Islands, with all-inclusive
prices from £897 per
person, working out at
£114 per person, per night,
versus the CLIA industry
average of £134.

All three cruises include
the company's UK travel
package to and from the
airport or port, all meals,
selected wines at lunch
and dinner, house-branded
spirits, cocktails, draught
beer and lager, soft drinks,
afternoon tea, free Wi-Fi
and all on-board gratuities.

As an example of prices,
an eight-night Canary
Island Medley, departing
from Southampton on
December 8, costs from
£897. Guests visit the best
of the Canary Islands
including Funchal,
Madeira; Santa Cruz, La
Palma; Santa Cruz,
Tenerife; Las Palmas, Gran
Canaria and Arrecife,
Lanzarote for the
homeward flight. The on-
board Christmas crafts
theme gives guests the
opportunity to make home-
made gifts to take home in
time for Christmas.
For details visit
saga.co.uk/cruises or call
0800-505030.

New 2017/18 board for Association of Women Travel Executives 
THE ASSOCIATION of Women Travel Executives (AWTE) England chapter recently held its AGM where the new Board of
Directors was announced for 2017/18.

After two years as the association's vice-chair and the past two years as chair, Debbee Dale has handed the position
to Sarah Clayton-Turner with immediate effect.

The new Board of Directors is as follows: chair – Sarah Clayton Turner from Travel Trade Marketing; vice chair –
Lindsay Garvey Jones from Holiday Extras; secretary – Sarah Hanan from Dunleavy White; finance director – Sarah
Johnson from Lotus UK; membership director – Deb Merrifield from Marketing Radar; events director – Jessica Bain
from Latin Routes and Donna Allock from MoneySuperMarket; public relations director – Louise Hodges from
Travelzoo; project and partnership director - Rivka Hawley from Travlaw; website and communications director – 
Claire Osborne from Travelport and Andrea Clayton-Norris from All Clear Insurance; and Aphrodite Burton as 
event consultant.
For further information see awte.org.uk 

A FORMER FUELLING vessel that was one
of just a handful of ships that survived the
attack on Pearl Harbour in 1941 has
become a new artificial reef, dive site and
marine habitat in the British Virgin Islands. 

Set to boost dive tourism and raise
awareness of ocean conservation,
customers can experience the new site off
the back of The Moorings crewed dive
yacht, Poseidon’s Pearl, which comes
complete with captain, chef and host.

Kodiak Queen, which was earmarked for
the scrap heap, has just been saved,
cleaned and sunk off Virgin Gorda in the BVI
as part of a permanent eco-friendly
underwater art installation.  

The ‘BVI Art Reef’ project is being led by
Sir Richard Branson and a group of leading
entrepreneurs, engineers, artists and
scientists all working together to give the
ship an honourable and rejuvenating next
chapter in her long career at sea.

Before it was sunk, an 80ft giant sea
monster was created by artists out of mesh
and fixed to the top of the ship so it can
provide a structure underwater to help with

coral restoration and create an invaluable
marine habitat. It is hoped that everything
from turtles, sharks, sea sponges and
corals will live on, in and around the wreck.
In time the project aims to raise awareness
of the important environmental issues
facing our oceans and capture people’s
attention on the importance of addressing
climate change, protecting coral reefs and
rehabilitating vulnerable marine species.

Prices are from £1,639 per person for a
seven-night charter on the Moorings 5800
Poseidon’s Pearl in December based on ten
sharing. It includes the yacht charter
complete with captain, chef and host; 
all meals, snacks and beverages;
housekeeping; Wi-Fi; and all 
onboard equipment. 

Six dives per person with all diving
equipment provided costs £340 and flights
are extra but can be added by The
Moorings, with prices from £948 with BA.
The yacht charter is fully commissionable
to agents.
For details call 03303-321520 or see
moorings.co.uk/dive

Historic warship converted into new Caribbean dive site
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WHAT A couple of weeks! To say I
had the biggest shock of my life last week is an
understatement. I thought I was going out with

six travel friends to celebrate my 70th and, as we walked
into the restaurant, I was greeted by about 25 travel
friends from all around the country - some of whom I had
only seen the week before at a travel event and there
was no hint of anything going on! I had the most amazing
night, it was wonderful – a HUGE THANK YOU to Michelle
Harriman, Debrah Dickson, Emma Holiday and Richard
Hey who organised it and to all the lovely people that
attended - and for all the lovely presents, thank you. Can
we do it again for my 75th!? I wouldn’t have joined
Slimming World that week if I had known, but at least I
managed to lose a lb, don’t ask me how.

I am so looking forward to Dubai! I won a place on a fam
trip organised by If Only... so will be under the wing of
Richard Hey for five days. It must be about 12 years or so
since I last went on holiday there. The first couple of
nights will be spent at The Address Boulevard Hotel, and
we will be going to the Burj Khalfa ‘At the Top’ where we
will do a vertical ascent to the observation deck in a high
speed elevator, travelling at ten metres per second! I’m
hoping my heart will cope! We will also be going to the
Atlantis, The Palm and enjoy some exciting rides at
Aquaventure Waterpark! We’ll be staying at the Fairmont
Fujairah Beach Resort
and The Oberoi Beach
Resort, Al Zorah, as well
as doing some site
inspections - can’t wait to
let you know how I get on!

‘Your problem isn’t the
problem, your reaction to
it is the problem’ and
‘What you think you
become, what you feel
you attract and what you
imagine you create’.

by SANDRA MURRAY
in Normanton, Yorkshire

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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Normanton...
Notes from

MOVERS
�  MÖVENPICK HOTELS & Resorts has appointed Andrew
Langdon as chief development officer.

�  FAYE HOPPER has joined Perfect Weddings Abroad as
head of sales and customer service.

�  QHOTELS HAS appointed Andrew Fox as regional
general manager for the group's northern hotels.

�  CRYSTAL HAS promoted Toni Neumeister to senior vice
president of hotel operations, responsible for all hotel,
food and beverage, entertainment and land programmes
for the cruise line's expanding portfolio of travel
experiences. 

�  PORTAVENTURA WORLD Parks & Resort has appointed
Mark Robinson as chief commerical officer.

�  AIR NEW ZEALAND has announced three new
appointments including Jorge Flores-Garcia as sales
manager UK/Europe, Sandra Rogat as manager of
market development and Bethany Bond as manager of
performance and alliance.

�  JOSH WATTS has joined the Mercure Bristol Grand Hotel
as general manager.

�  CELEBRITY CRUISES has expanded its sales team by
appointing Amanda Docherty as regional sales manager
for the North East.

�  LONDON’S STRAND Palace Hotel has appointed Italian
chef Roberto Mercandino. 

£1,679 Perth package by Flight Centre

NEWS BITES
�  CLIA UK & Ireland will welcome Jonathan Wilkes and Nick Weir to

speak at this year’s annual conference taking place in
Southampton from May 24-26. The conference will shine a light on
cruise entertainment throughout the event, including a special
entertainment themed ship tour on Navigator the Seas, and
elements of the main conference day.

�  GRAFTON BEACH Resort in Tobago has introduced a special offer
for the summer that includes free stays on an all-inclusive basis
for children. Up to two children aged under 12 can stay for free
when two adults book stays of seven nights or more on all-
inclusive meal plans. The offer is valid for bookings made by June
30 for stays between July 1 and September 14 and October 14-31.

FLIGHT CENTRE is selling non-stop packages to Perth from
£1,679 to celebrate Qantas’ new direct flights to Australia. 

With return fares on the new non-stop route initially starting
from £1,232 alone, a ‘Perth Long Weekend’ package includes a
four-night stay in a five-star hotel and private airport transfers
for an additional £447. 

The world’s shortest and fastest route from London to Perth
launches on March 25, 2018 and will take 17 hours – three
hours quicker than the current shortest flight time to Australia. 

Qantas will operate the Boeing 787-9 Dreamliner, which
does not have to stop to re-fuel en-route. The daily flights will
be part of a new London to Melbourne return service via Perth,
departing Heathrow at 13:30 and Perth at 18:50.
For details see flightcentre.co.uk
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AGENT TRAINING
Voyages to Antiquity is giving agents
the chance to win up to £35 worth of
Love2Shop vouchers from now until
the end of June by completing the
‘Voyages to Antiquity Expert’ online
training course and confirming a new
2017 booking. In addition, all agents
making a new booking this month and
next will be automatically entered into
a prize draw to win a cruise for two
people to Cuba including flights,
transfers, gratuities, shore excursions
and wine, beer and soft drinks with
dinner. Agents can register for the
training programme by visiting
vtaexpert.com and all Love2Shop
vouchers will be sent after June 30.

9travelbulletin.co.uk May 12 2017

HAMPER FUN...Andrew Burke from Eton Travelcompleted Mövenpick Hotel and Resort's e-learningcourse and won an exclusive luxury hamper. Picturedwith Andrew is the hotel brand's Cynthia Turner. Fordetails see moevenpick-expert.com

Booking incentives
�  Travel 2 is giving agents the chance to
win one of three ‘ultimate Thailand
experience days’ worth £500 each with its
latest campaign – ‘Dream a While in the
land of Smiles’. The Thailand experience
days include a themed cooking class,
restaurant vouchers and traditional Thai
spa treatments. The operator has teamed up
with Qatar airways and amazing Thailand to
highlight the range of experiences on offer
in the ‘land of Smiles’. For the chance to
win, agents must make a qualifying holiday
booking to Thailand before May 31 including
flights and five nights’ accommodation. See
travel2.com for details.

�  DoSoMeThingDiFFerenT.coM is offering agents
a £5 love2Shop voucher for every booking
made on a Party hard package before May
31. The range of clubbing packages are
available in europe’s party capitals –
ibiza, Kavos, Magaluf, agia napa, Malia and
Zante – and combine club nights, boat
parties, beach events and foam parties.
agents should email
win@dosomethingdifferent.com with each
order number. call 020-8090 3890 or follow
@DSDsuperheroes on Twitter for more
information.

�  For every Saga holiday or Saga cruise
booking made this month, agents will be
entered into a prize draw to win a place
on a seven-night ‘Best of the West’ USa
fam trip. agents will also receive £20
worth of shopping vouchers for every
holiday booking made, including river
cruises, and £100 for every ocean cruise
booking. To enter, email
incentives@saga.co.uk with the details of
each booking made.

�  SilverSea iS giving agents from across the
UK the chance to win dinner for two at a
relais & châteaux property as part of the
Silversea advocates recognition programme.
The prize includes a lunch or dinner of
three or four courses and a glass of wine
or champagne. The ten winning agents will
be chosen from a shortlist provided by the
company's regional sales managers, based on
sales performance, marketing promotions or
events. in addition to being in the running
for monthly prizes, nominated agents also
have the opportunity to experience the
product themselves on a viP fam trip at
the end of the year. Details at
silversea.com

agentbulletin
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MTCA’s Convention Bureau launches
new business tourism campaign
THE MONACO TOURIST & Convention Authority’s (MTCA)
Convention Bureau has launched a new marketing
campaign highlighting the country as a modern, dynamic
and elegant destination for the business market. 

The new launch is centred on a play on words that takes
a new look at clichés in a humorous, quirky tone,
highlighting the strengths of Monaco's Convention Bureau.

The key words are 'Expertise, Service, Talent and Tailor-
Made' deliberately retaining a human element with
communication that focuses on visuals with the underlying
theme of hands - the men and women who make up the
teams, conveying the idea of welcome and creativity. 

The slogan, in keeping with the previous campaign,
remains the same: 'Your event needs Monaco'.

Monaco can be reached from the UK and Ireland with
more than 25 daily flights to nearby Nice International
Airport from London City, Heathrow, Gatwick, Luton,
Manchester, Edinburgh, Leeds, Liverpool, Newcastle,
Southampton, Bristol, Exeter, East Midlands and Belfast.
For more information see visitmonaco.com

travelbulletin.co.ukMay 12 201710
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Ten-night cruising for less than £400 with Cruise & Maritime Voyages
CRUISE AND MARITIME Voyages (CMV) is offering a couple of cruises at early season fares this month. A recent
adjustment means that fares now start from £399 per person for a ten-night Marco Polo cruise to the Norwegian Fjords
departing from Bristol – Avonmouth on May 14. 

The cruise takes in Bergen, Norway’s second largest city, followed by fjords scenery of mountains, waterfalls and
picturesque villages. The cruise also includes Olden, Stavanger and Flåm, home of the legendary mountain railway,
before returning to Cardiff where a coach transfer returns to Bristol. 

Marco Polo sets off again on May 24, this time from Cardiff on a ten-night cruise sailing south to Spain, Portugal and
France. The departure takes in the spring bank holiday and offers a cruise full of contrast and interesting ports of call.
They include La Pallice in France for visiting La Rochelle, Getxo in Spain for Bilbao and an overnight stop in Lisbon
before calling in to Leixoes the port of Oporto. On the way back to Cardiff, Marco Polo visits La Coruña in Spain where
an optional excursion to the cathedral city Santiago de Compostela is available. 

Fares start from £399 and both fares are based on two sharing a twin inner cabin and include full board cuisine,
afternoon tea and late night snacks, a Captain’s cocktail party, complimentary tea and coffee, big show entertainment,
cabarets and classical interludes, daytime activities and leisure facilities, guest speaker and arts & crafts programme,
porterage of luggage and port to cabin and port taxes. 

CLUB MED is opening its doors to one
of its favourite and most popular
destinations in the heart of the French
Riviera, Opio en Provence. 

Fully refurbished and overlooking
Cannes (and surrounded by 120 acres
of olive groves and pine forests), the
resort, which reopens on June 22, is
ideal for families and couples who
either want to kick back and relax or
take part in unique activities. 

The renovation offers 437 rooms
which have been refurbished to the
highest standard, all built in traditional
Provencal-style Bungalows which are
grouped together in ten separate
bastide style areas. Four suites are also
offered for guests seeking that added
extra and feature panoramic views of
the French countryside.

The operator is introducing the first
CREACTIVE playground in Europe:

2,000sq.m dedicated to the arts of
circus, bringing guests the best of both
Club Med and Cirque du Soleil, offering
both adults and children the chance to
learn a new skill and take part in a
unique experience in the sunshine. As
an example of prices, a seven-night all-

inclusive holiday costs £739 per adult
(was £839), offering a £100 saving and
£441 per child (reduced from £491) to
save £50. Children under six years also
stay for free.
To book or for more information see
clubmed.co.uk or call 020-3773 1554. 

Club Med relaunches Opio en Provence with seven nights’ all-inclusive from £739

Parents penalised with rising costs
of school educational travel
PARENTS ARE being hit with increased prices on school
travel thanks to the weakened Great British Pound
according to members of ABTOT, the Association of Bonded
Travel Organisers Trust.

The association’s latest research found that currency
instability is increasing the cost of school travel by as much
as 10%, adding extra financial concerns for parents and
school travel organisers alike. School travel providers have
also expressed concerns over the future logistical
challenges of travel after leaving the EU.

Following a recent ruling by the Supreme Court
restricting travel during term time, the news comes as a
double blow to parents who rely on school trips to send
children on educational and cultural excursions overseas.

According to ABTOT members, health and safety, value
for money and booking with reputable providers were the
top priorities for parents booking school travel for their
children. Organisers are also seeing an increase in
bookings to Australia, Spain, Portugal and the Caribbean
as bookings to Paris, Belgium and Germany decline.
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‘The clubbing capital of the World a Jet2holiday to this
destination can’t be missed’

Complete this Su Doku puzzle and then go to the competition section 
on travelbulletin.co.uk/competitions and submit the 
highlighted numbers.

A...     B...     C...     D...

Closing date for entries is Friday, May 19th.

The winner for April 28 is Claire Wilkinson, 
Wallace Arnold in Halifax 
A=1  B=8  C=4  D=6

Number: 019

Across 
1. What is the furthest

destination Jet2holidays fly
to? (3,4)

7. Shakespeare's theatre on the
South Bank (5)

8. Asian capital city (5)
9. Chinese river, sounds colourful
(6)

11. Holiday protection scheme,
initially (4)

13. Exclusive Austrian ski resort
(4)

14. Beach known for Antony
Gormley's life-sized figures (6)

17. Italian city, famed for its ham
(5)

18. Swiss mount (5)
20. Caribbean country (7)

Down 
1. Actor Bill, recently starred in
Their Finest, at a cinema near
you (5)

2. Founded in the sixties, The ___,
are still rocking today (3)

3. US state (6)
4. Popular Bali beach resort (4)
5. Basseterre is the capital of this
island (2,5)

6. Capital of South Korea (5)
10. Swiss city and lake (7)
12. European country with a blue
and white flag (6)

13. Known as Bolivia's City in the
Sky (2,3)

15. Flows through Melbourne (5)
16. Repeat for a Chinese piano
virtuoso (4)

19. Glasgow airport code (3)

For the solution to the Crossword and
Where Am I? 

Please see page 22

Win an Amazon Echo with 

Crossword

N
um

be
r: 

01
9

�A

�B

�C

�D

Where is 
#Lloyd from 

the Jet2Holidays’
Tradeteam this

week? 
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Industry
Insight by...

Will robots take over the travel industry’s customer services? 
asks Tracey Poggio, chair of ANTOR

AS YET another election looms, the public and
business markets are growing tired of the
uncertainty posed by politics. And yet while we

brace ourselves for the potential changes to our sector in
the aftermath of Brexit, let’s consider the sizable changes
ahead whether we remain in or out of the single market,
as robotics take a grip on the travel industry.

Imagine arriving at your hotel to be greeted by a multi-
lingual robot that checks you in and calls for a porter
robot to collect your baggage and escort you to your
room. You no longer fear losing your room key as face
recognition will be the only way you can enter your room.
Perhaps you think this represents a scene out of I-Robot
but I’ve actually described Henn Na Hotel in Japan which
prides itself in the ultimate efficiency. Robotics are getting
closer than you think!

Last year Glasgow airport introduced GLAdys - its first
robot ambassador as part of its digital passenger
experience project, exploring how customer engagement
and communication can be enhanced through digital
technology. GLAdys was able to entertain customers with
songs and storytelling. The friendly robot engaged with
visitors encouraging them to take selfies which were then
used as part of a social media campaign. 

At Geneva airport the robotic bag drop being trialled is
of a more practical nature, while the South Korean
Government will use robots to enhance security at
Pyeongchang 2018 venues during the Winter Olympic and
Paralympic Games. South Korea is also currently
constructing the world’s first robotics theme park in
Incheon that will celebrate science fiction cyborgs and
androids while also promoting popular interest in the
robotics industry and robot culture. 

Travelzoo commissioned a survey in 2016 as part of its
future travel project. It was completed by more than 6,000
global travellers and concluded that nearly 80% polled
expect robots to play a bigger role in their life by 2020 with
two thirds feeling comfortable with robots being used in
the travel industry. It’s not hard to see where the benefits
lie when dealing with issues such as language and data
retention. The reality is that within a few years we will likely

see a wave of robot and human combinations working in
tandem in customer facing roles.

easyJet places artificial intelligence at the heart of its
growth and customer plans; in 2015 the company
appointed its first head of data science to highlight the
importance of AI to the airline industry. Aircraft are
currently enabled to fly on autopilot but could the future
take us to a world of autopilot technology without human
assistance, and how much safer would this make us in
eradicating the possibility of human error?

So how could robotics impact on the High Street travel
agent? Chat bots (the computer programme that can
stimulate conversation with humans users especially over
the internet), are already gaining traction in many sectors.
We are all increasingly comfortable with using Siri on our
smart phones - the intelligent personal assistant and
knowledge navigator that large online operators and
airlines are already employing.

UK travel agent On The Beach has ‘Allison’ to answer
common queries 24/7, while at Virgin Holidays ‘Valerie’ has
a wealth of knowledge that she can respond to in several
languages. It’s easy to see how valuable this technology
can be for service driven brands, but it may be some time
yet before the public is ready to replace the human touch.

Virtual Reality is another game changer aiming to
replicate our environment and stimulate physical presence
in a real or imagined world while allowing users to interact
with it. The industry is already engaging with this
technology to drive inspiration and pre-sell the experience. 

There can be no doubt that the way we sell to, market
and serve the customer is about to be revolutionised in a
big way. The human trick of survival will be about
acceptance and not feeling threatened by change, but by
finding a way to work alongside it. The technology is there
to help improve efficiency, reduce costs and deliver a
greater customer satisfaction to the paying customer.

Is this the beginning of the end for human interaction?
I doubt it. We’re a long way off from that, but if you begin
to tire of endless party political broadcasts anytime soon
you can always go for a pizza and book the table via the
Pizza Express Chat bot in about 60 seconds.

bulletinbriefing
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Switzerland Specialists
LAUNCHING ON May 22,
agents can join the
Switzerland Travel
Academy from Switzerland
Tourism to become a
certified Switzerland
Travel Expert and enjoy
extra benefits. Go to
uk@switzerlandtravelacade
my.ch#

switzerland

SWITZERLAND IS a truly fascinating
and diverse holiday destination and,
with a large number of UK flights
taking less than 90 minutes to fly there
or the option to travel all the way by
train, it is little wonder why we have
seen a huge surge in clients over the
last decade. 
With resorts such as Verbier,

Zermatt, Klosters and Davos,
Switzerland’s winter ski market
remains strong and will continue to do
so. Not only is Switzerland one of the
more beautiful places to ski, it also
offers reliable conditions, boasting
some of the highest resorts and ski
lifts in the Alps. Where we have seen a
real increase is winter holidays for the
non-skier - be it winter walking,
scenic rail holidays, a winter spa, or
just a family fun break in the snow -
our programme for winter holidays
launched a few years ago and is
increasing year-on-year. 
Summer in Switzerland has always

been a popular time for the UK market
and whilst the popularity of our
Summer Scenic Rail holidays and
Lakes & Mountains programme shows
no sign of slowing down, it is our more
active holidays that are proving more
and more popular each year. Whether
your clients are keen hikers or
cyclists, bespoke itineraries can be
arranged for gentle walkers, mountain
hikers, family cycling or adrenaline-
crazy downhill mountain bikers! Or
perhaps your clients wish to embark
on a two-day Glacier Hike at 11,000ft?

Swiss Travel System
With a seamless network covering

26,000km of captivating train, bus and
boat routes, along with the many
mountain railways and cableways,
there is no better way to explore
Switzerland’s stunning landscape than
using the Swiss Travel System. From
majestic mountains, crystal clear
lakes and verdant valleys, to villages
and vibrant cities, the country is a truly
unique travel experience. A wide range
of rail passes and tickets are available
for those exploring extensively or for
those who wish to relax but enjoy the
odd day trip or mountain excursion
during their stay. 

Scenic Rail Journeys
From west to east or north to south,
along highways and byways,
Switzerland is always on the move and
always with the most breathtaking
scenery and views. Panoramic routes
such as the Glacier Express, travelling
between Zermatt and St. Moritz, or the
breathtakingly beautiful Bernina
Express and Golden Pass Line have
long enjoyed international acclaim,
and to this day have lost nothing of
their fascination. Why not suggest a
seven- to ten-day trip so your clients
can enjoy two or three of these
panoramic routes, spending a couple
of nights at each stop along the way,
with some of the famous mountain
excursions added in. 

Mountain Excursions
When arriving in the mountain resorts
of Switzerland you can’t help feeling a
sense of adventure and exploration
come over you. Whether it is a cable
car, mountain railway or cogwheel

train the options for visitors to
explore high alpine Switzerland are
unrivalled. Visitors can enjoy a coffee
to admire the view, take a short hike
to an inviting mountain lake or a walk
back down through the pine forests
stopping for a picnic halfway; the
mountain excursions in Switzerland
are truly magnificent and have
something for everyone. Mount Rigi
above Lake Lucerne, one of
Switzerland’s most popular day
excursions (and a firm favourite with
guests since Victorian times), or a trip
on the Jungfraujoch (the highest train
station Europe) with its ice palace and
views over the mighty Aletsch Glacier
both hold great appeal.

The Great Outdoors
The combination of spellbinding
scenery, a superb infrastructure and
service makes Switzerland the
ultimate destination for outdoor
activity fans. With the world’s only
totally integrated network of marked
hiking, mountain biking, cycling,
skating and canoeing routes,
Switzerland is an easily accessible
outdoor paradise. For the more
adventurous, extreme sports are
available in abundance - from
paragliding to base jumping and
canyoning to river rafting - and there
are many ways to experience the great
Swiss outdoors. Interlaken in the
Bernese Oberland is regarded by
many as the adventure capital of
Europe and whether its earth, water or
air activities your clients are looking
for, gentle or extreme, there is no
better region to get outdoors.

Nick Robb from the Switzerland Travel Centre reveals how
the destination is giving Brits a real Swiss welcome…

GRÜEZI!
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THE KULM HOTEL St. Moritz and The
Chedi Andermatt have linked up with the
Glacier Express to offer a Luxury Golf
Express package that combines stays in
the two hotels, golf in Alpine settings 
and a train ride between the two 
mountain resorts.
Whilst staying at the Kulm Hotel St.

Moritz for two nights on a half-board basis,
golfers have access to 18 holes at
Switzerland’s oldest golf course, Samedan,
and the nearby course at Zuoz with its
tree-lined fairways, as well as a round on
the nine-hole Kulm Golf St. Moritz within
the hotel’s grounds which offer views over
Lake St. Moritz. Guests will also have
complimentary access to the spa for the
duration of their stay as well as a 50-
minute massage.
On departure, guests will embark on a

four-and-a-half hour railway journey on
the Glacier Express, crossing the curved
Landwasser Viaduct and passing through
the Domleschg Valley across the Oberalp
Pass. For much of the journey the train

passes through the UNESCO World
Heritage Site of the Rhaetiean Railway in
the Albula and Bernina landscapes. 
On arrival at Andermatt, guests transfer

to The Chedi Andermatt for a further two
nights. In addition to two three-course
dinners, access to the hotel’s spa and
health club, where guests will experience a
60-minute Alpienne Mountain Massage, the
package includes a round of golf at the 18-
hole Andermatt Swiss Alp course, which is
located between the mountain villages of
Andermatt and Hospental in the
picturesque Ursener Valley. 
The Luxury Golf Express Package costs

CHF 2,285 per person based on two
sharing a double room or 3,120 for single
guests. For golfers looking to drive along
the mountain passes from St. Moritz to
Andermatt rather than take the Glacier
Express, the package costs CHF 2,100
based on two sharing a double room and
2,935 for a single room.
Visit kulm.com or go to
thechediandermatt.com for more details.
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switzerland

NEW FOR this summer, Inghams is offering a seven-night holiday on a half-board basis at the
four-star Romantik Hotel Castello Seeschloss in Ascona, Ticino, the Swiss side of Lake Maggiore,
from £1,299 per person based on travel in June. The price includes Zurich flights and airport
transfers by rail. The hotel is located close to Lake Maggiore and offers a heated outdoor
swimming pool, while the region itself offers several botanical gardens close by and is also home
to museums, markets and music festivals. Visitors can also now enjoy free public transport in
Ticino thanks to the new ‘Ticino Ticket’. Visit inghams.co.uk/lakes-mountains-holidays for details.

SkyWork commences flights between Bern and London City Airport
SKYWORK AIRLINES recently saw the inauguration of its first connection from Bern to London City Airport.
The passengers of the first flight (served by a Saab 2000), were offered a small gift for the journey at Bern

Airport, and passengers and crew were also welcomed into London by representatives of London City Airport.
The relaunch of the direct connection sees flights departing from London City on Mondays, Thursdays and

Fridays at 13:10, arriving into Bern for 15:50 local time, with flights departing from Bern on these days at 11:35
arriving into London for 12:40. 
Flight times have been specifically scheduled in response to a frequently voiced customer request, whereby the

majority of passengers flying from Bern prefer to do so at lunchtime. On Sunday flights depart Bern at 18:20
arriving into London City at 19:00, and will depart from London City at 19:30 arriving into Bern at 22:10.
The airline has also proposed that it will increase the number of flights to London City should it see 

sufficient demand.

Kulm Hotel & Chedi Andermatt offer Luxury Golf Express

Railtrail expands
festive Swiss offering 
RAILTRAIL’S FORTHCOMING
festive offering includes a
new eight-day ‘Swiss 
St Nicholas Snow 
Train Adventure’. 
Departing from London St

Pancras and with prices
starting from £1,375, the trip
features Hergiswil’s village
Christmas Market,
Einsiedeln’s famous market
set beneath a monastery,
plus Lucerne’s Christmas
Market which is
appropriately held inside the
railway station. The tour also
includes a snowbound train
journey over the Brunig
Pass, the Rigi Mountain
Railway, the Titlis revolving
cable car, Lake Lucerne’s
steamboats and two St
Nicholas parades. 
Rob Carroll, the

company’s commercial
manager, said: “At Railtrail
our aim is to provide
interesting tours that can’t
be found anywhere else. 
We have great relationships
with agents and appreciate
their help in increasing the
coverage of our family
business’ unique tours.”
For more details agents 
can email
maeve.carroll@railtrail.co.uk
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CLIENTS LOOKING to swap sand and surf for fresh alpine air this summer might consider
a stay at The Lodge in Verbier, where four-night stays or more at the Virgin Limited Edition
property will see a final night offered on a complimentary basis.
During their stay guests can set out on numerous hiking trails and mountain bike routes,

go paragliding, enjoy the scenery on specially prepared picnics on the mountain side or
indulge in The Lodge’s private spa treatment room. 
The property comes with a dedicated team of staff including Michelin-star trained chefs,

and can be hired exclusively or one of its nine bedrooms and suites can be 
booked individually. 
For bookings call 0800-716919 or visit virginlimitededition.com  

travelbulletin.co.ukMay 12 201716

THE BALLENBERG open-air museum, located in the Interlaken holiday region, is one of the most
popular tourist destinations in Switzerland and offers a unique insight into Swiss history. In the
grounds visitors can find more than 100 original traditional houses and live demonstrations of country
crafts and trades, showcasing how the rural population lived, worked and cultivated customs in the
centuries past. Set amongst colourful gardens and meadows and with 250 farm animals in residence,
the destination makes for an ideal excursion option for all ages. See interlaken.ch

Great Rail Journey embarks on 12-day grand tour of Switzerland from £2,995
GREAT RAIL Journeys is highlighting its 12-day ‘Grand Tour of Switzerland 2017’ which journeys through the heart of
the Alps and offers a lead in price of £2,995 per person. 
Louise Heatley, head of product and contracting for the operator, said: “Switzerland is a majestic country and what

better way to see it than by rail? With time on the Pre-Alpine Express, the Glacier Express, the Bernina Express and the
Route of the William Tell Express you can fully experience the wonderful Swiss Rail through the heart of the Alps. The
spectacular Swiss peaks and the picturesque cities make this tour a great way to see Switzerland.”
Departure dates are available between June 17 and September 8 with no single supplement, subject to availability on

selected departures.
Visit greatrail.com or call 0800-240 4470 for more details.

Summer adventures and a free night offer at The Lodge

Swiss Quality Hotels
now available to

access on roomsXML
SWISS QUALITY Hotels
International represents
more than 60 individually
run hotels across 40 cities
with resorts in
Switzerland, Germany 
and Italy. 
Under a recently signed

direct distribution
agreement, travel agents
using the roomsXML
platform can receive
access to all the company’s
hotels at wholesale rates
with plenty of availability.
Prakash Bang, founder

and executive chairman of
the company, said: “We
offer agents a wide range of
first class accommodation
options to choose for their
customers. Guests booked
into one of the member
hotels can be guaranteed of
Swiss-style contemporary,
efficient and open-minded
hospitality.”

switzerland
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MAY 25 will see the grand opening of Volcano Bay and Universal Orlando’s third theme park. Guests can choose to enhance their visit and take
relaxation to the next level with the water park’s private cabanas and premium seating, now available for purchase. Private cabana options include
single units with seating for up to six guests and family units with seating for up to sixteen guests. Rental includes concierge service with exclusive
menu options, a fruit and snack basket, a small refrigerator stocked with bottled water and complimentary towel and locker service. Premium
Seating allows guests to choose and reserve the locations of their seats throughout Volcano Bay. The reserved private spaces include padded
loungers, an adjustable umbrella and private locker storage.

An Icon is unveiled at Blackpool Pleasure Beach 
BLACKPOOL PLEASURE Beach has unveiled the name of its new £16.25million
rollercoaster - Icon.
It will be the UK’s first double launch rollercoaster, propelling riders at high speed, not

only at the start of the ride but also at a second point half way through the two-and-a-half-
minute experience. 
Amanda Thompson, managing director of the amusement park, said: “Icon is going to be

one of the most talked about, iconic rollercoasters of the future. The name speaks for itself
as it will be one of the most iconic rides on the planet. This is Blackpool Pleasure Beach’s
biggest investment to date and will have a real impact on the town and region as a whole.”
The park is now open daily for the 2017 season. Visitors will have the opportunity to see

first-hand the progress of the work on the new ride which will open in spring 2018.  

themeparks&attractions

THROUGHOUT THIS week and next, Disney
Destinations International and P&O Ferries
will embark on a tour of the UK to provide
information and training on Villages Nature
Paris to agents.
The programme will include information

on travel with P&O Ferries, details on
Villages Nature Paris and an incentive
giving agents the opportunity to win a £50
Love2Shop voucher.
Opening this summer and located close

to Paris and Disneyland Paris, the new
holiday park offers three styles of
accommodation - Cocoon VIP, Country
Premium and Clan Comfort - sleeping up to
six people, with all apartments and
cottages featuring fully-equipped kitchens,
a village centre, forest and lakeside options.
A range of activities are offered within its

five immersive worlds: ‘The Aqualagon’ with
pools, waterslides and open-air lagoon;
‘BelleVie Farm’ with farmyard animals,
ponies, vegetable garden and workshops;
the ‘Forest of Legends’ with its forest dens
and treetop nests, fairy tales and folklore;
‘The Extraordinary Gardens’, inspired by the
elements of Earth, Fire, Air and Water; and
a Lakeside Promenade with restaurants,
shops and events. 

Agents will be able to sell packages to
the holiday destination with or without
transport, and self-drive customers are
able to make a package booking with 
P&O ferries. 
Parking is free at the resort and also at

Disneyland Paris, which is a 15-minute
drive away. Disney Park tickets are
included with all packages and all
customers can choose from a one-day up
to a four-day ticket at the time of booking.
In addition, the company is offering the

first 100 UK travel agents who make a
booking between now and June 30 to the
holiday park a £50 Love2Shop voucher.
Agents must make their customer
booking by calling 0844-800 8222 or via
the online trade booking website at
bit.ly/2q63NRU
Once the booking has been made, agents

should then email the client’s booking
reference number and date of travel to
commercial.relations.uk@disney.co.uk,
along with their name, contact address,
email address and telephone number so
they can be contacted. 
Each agent can make multiple bookings. 

To book or for further information visit
disneytravelagents.co.uk 

Funway highlights
Orlando holiday

packages
WITH THE opening of the
soon to arrive Volcano Bay
in Universal Orlando,
Funway Holidays is
promoting its range of
specially themed 
package holidays. 
Malcolm Davies, product

destination manager for
the operator, said:
“Volcano Bay will be
Universal Orlando’s third
theme park and will span
30 acres, featuring a multi-
directional wave pool with
sandy beaches, a winding
river, twisting multi-rider
raft rides and speeding
body slides that drop from
the top of the volcano into
the waters below. The
200ft Krakatau Aqua
Coaster will be the star
experience and the new
park will be a definite
‘must-do’ for water 
park enthusiasts.” 
As an example of

packages, the operator is
offering seven nights in
Universal's Cabana Beach
Hotel (adjacent to
Universal Orlando), with
prices from £1,334 per
person based on two
adults and two children
travelling with Thomas
Cook Airlines on August 5.
Visit funway4agents.co.uk
for more information.

Villages Nature Paris arrives in the UK for agent training
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FERRARI LAND, the third theme park at
PortAventura World Parks & Resort, has
officially opened its doors.
Visitors to the resort can experience the

spirit of Ferrari with 11 new family attractions
on offer that focus on technology and
adrenaline, in addition to new restaurants,
shops and shows.
The Ferrari Experience building presides

over the new park, in the shape of the
legendary Ferrari racing car, where
families can enjoy an immersive experience
into the two worlds of the Italian Brand –
GT and Formula 1. 
Racing Legends gives visitors the chance to

put their driving skills to the test, driving a
Ferrari through the streets of Rome along the
most famous racing circuits in the world, or
through imaginary futuristic scenes. 
The second immersive experience, Flying

Dreams, sends visitors on a journey around
the world and through time, allowing them to
see the brand’s most famous vehicles and
drivers up close. The building also plays host
to the Ferrari Gallery, an interactive space
where visitors can learn the history behind the
Ferrari team.
Crowning the skyline of the park is Red

Force, the park’s main attraction and the
highest and fastest rollercoaster in Europe. At

a height of 112m this ride offers thrill seekers
an acceleration of 0 to 112mph in five seconds. 
Eight semi-professional simulators make

up Pole Position Challenge where visitors can
put their driving skills to the test. Other rides
include the Maranello Grand Race racetrack, a
race in Italian GT race cars along a track of
more than 500m, and Thrill Towers,
resembling giant pistons from a Formula 1
car, each offering a different experience for
those who dare to ride. Next to these is an
attraction aimed at younger visitors, Junior
Championship, which offers the chance for
children to experience the thrill of skidding
along Formula 1’s traditional ‘whip’ in a small-
scale replica of the real vehicles. 
Pit Stop Record allows two teams to

compete to change four wheels on a full-
size Formula 1 car as quickly as possible
and Kids’ Podium offers a play centre
where the park’s youngest visitors can
enjoy motorsport adventures.
The park also offers three shows at

different times of the day, as well as street
entertainment. Throughout the season, Ferrari
Land will be open from 10:00 to 17:00, while in
high season an evening session is offered
from 18:00 to 01:00.
For more information see
portaventuraworld.com 

travelbulletin.co.ukMay 12 201718

themeparks&attraction
s

NEW FOR 2017 and marking the largest single investment in an attraction in its more than 40-year history, Europa Park in Germany
is to launch The Voletarium. The fully immersive virtual reality ride explores the story of German aviation pioneers Egbert and
Kaspar Eulenstein and will give up to 140 passengers the sensation of gliding through the air in chairlift-style flying machines as
they are carried to more than 15 unique European destinations intensified with special effects such as scent, wind and water to
complete the experience. Visit europapark.de

Dubai Parks & Resorts introduces ‘early booker’ ticket options to travel agents
DUBAI PARKS and Resorts has announced a range of new advance ticket options exclusively bookable via the UK travel
and ticket agents for 2017 and 2018.
‘Early Booker Tickets’ can now be booked for guests up to 30 days in advance of their visit, with discounts of up to

50% on gate prices. ‘Early Booker’ adult tickets range from £70 for a one-day, two-park ticket until January 2018, to
£102 for an unlimited seven-day ticket with access to all four parks. Both the ‘Early Booker Single Park’ and ‘Early
Booker Multi-Park’ tickets are available for purchase in the company’s b2b portal.
‘Any Time’ tickets that are priced at gate prices will continue to be available for last minute bookings, with no booking

date required. 
Julien Munoz, vice president of sales for the theme park destination, said: “We have launched outstanding value

‘Early Booker’ tickets to give agents the best opportunity to sell advanced tickets for Dubai Parks and Resorts before
guests arrival in Dubai.
“Our new ‘Early Booker Multi Park Tickets’ are a result of listening to our trade partners and visitors, ensuring that

our international guests have flexible options for visiting multiple parks for one price. Dubai Parks and Resorts offer
nearly 100 exciting rides, attractions and shows across 30.6 million square feet, and we want our guests to be able to
enjoy as much of our offering as possible during their stay in Dubai.”
Visit dubaiparksandresorts.com for more details.

Win a 14-night trip to
Florida with Attraction

World & SeaWorld 
AGENTS CAN win a trip to
Florida courtesy of
SeaWorld Parks &
Entertainment and
Attraction World.
The company is offering

accommodation for up to
14 nights for four people
including park tickets to
SeaWorld, Aquatica,
SeaWorld’s Waterpark and
Busch Gardens, in addition
to the opportunity to 
swim with dolphins at
Discovery Cove.
For the chance to win

the holiday, agents should
make a three-park ticket
or Discovery Cove Ultimate
package booking.
Booking references should
then be emailed to
welovesea@attractionworld
.com, with the competition
closing on May 31. 

Ferrari Land speeds into action with global launch
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      AND THE CHANCE TO CHILL TOO

    NON-STOP ACTION                     NOW OPEN

A Discovery Cove Ultimate Package is like 2 holidays in 1. 
Scream for pulse-racing coasters, exhilarating water rides and new 
thrills like Mako at SeaWorld and Cobra’s Curse at Busch Gardens. 
There’s also the chance to make new friends with amazing animal 
encounters, and then relax on white sand beaches, lazy rivers and 
more. It’s Florida like you’ve never experienced before.

Experience all four parks with the Discovery Cove Ultimate Package.  Includes an all-inclusive 
day at Discovery Cove (dolphin swim or non-dolphin swim), 14 days unlimited admission to 
SeaWorld, Busch Gardens and Aquatica. Free unlimited parking too!

For more information contact your preferred ticket 
provider or visit www.seaworldagents.co.uk

      

           11:08
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SEAWORLD ORLANDO will unveil its latest attraction,
Infinity Falls, in summer 2018. 
The new rainforest river experience will combine rapids

and the world’s tallest river rapid drop. 
Jim Dean, president of the theme park and

entertainment company, said: “We are constantly looking at
new ways to amaze our guests and Infinity Falls will do
that, and more. From the excitement of the thrilling rapids,
to the unique vertical lift element, it will be an adventure
that appeals to the entire family. 
Infinity Falls continues our commitment to investing in our

park and developing new ways to entertain and inspire our
guests with meaningful, fun-filled vacations.”

The design of the attraction was inspired by the rainforests
of South America and its flowing rivers; each raft will twist
and turn through a jungle environment as guests experience
Class IV rapids before a vertical elevator lifts each raft for a
dramatic launch into a river 40ft below. 
The ride will be the centrepiece of a newly themed

surrounding area, immersing guests in a rainforest
canopy. After riding the rapids, families can explore the
village and take part in interactive experiences that
combine play with education to create a positive impact on
freshwater ecosystems. 
Agents can visit the trade-facing website at
seaworldagents.com for more information.

Warner Bros. Studio gives fans the chance to step into the Forbidden Forest 
THE FORBIDDEN FOREST may be strictly off-limits to Hogwarts students, but now for the first time visitors to the
Warner Bros. Studio Tour London – The Making of Harry Potter can traipse deep into the forest grounds in a new
permanent expansion.
Designed and built by many of the crew members who worked on the original film series, visitors can walk beneath

the giant entwined roots on their journey and will even be able to control the weather using the same techniques
created by filmmakers. Amongst the trees, visitors will encounter a full size model of Buckbeak and as they venture
deeper into the forest they will come face-to-face with Aragog, the Acromantula.
Sarah Roots, senior vice president, Worldwide Tours, said: “We are so excited to launch the Forbidden Forest

expansion of the Studio Tour, especially on the fifth anniversary of our grand opening. It’s great to be working with so
many of the original filmmakers who know so much about the wizarding world. We can’t wait to let visitors step into
this mysterious set and discover all this amazing detail for themselves.”
Entrance to the Forbidden Forest will be included in the ticket price.

Visit wbstudiotour.co.uk for more information.

themeparks&attraction
s

SeaWorld Orlando rushes the rapids in summer 2018 with Infinity Falls 
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Tasty
happens here

Feast your eyes on these delicious offers, the perfect accompaniment 
to a 2018 Walt Disney World Resort in Florida holiday. For selected 
bookings made from now until 6 November 2017 (for selected arrivals 
1 January–30 November 2018(4)), FREE Disney Dining(1)* is on the menu 
when your customers stay at a Disney Moderate(2), Deluxe or selected 
Deluxe Villa Resort Hotel(3), or FREE breakfast* at Disney Value Resorts(5).

still time for juicy prizes for you!*

There’s still time to enter our competition for your chance to win a tasty prize for 
yourself. We’re giving away a Disney Chef Goody Bag each week, plus a grand prize 
of a family holiday to Walt Disney World Resort! But hurry — it ends 30 May 2017!*

(1) Certain menu items may incur an additional cost. (2) Excludes suites at Disney’s Coronado Springs Resort. (3) Excludes all suites, 3 bed villas, Disney’s Grand Floridian Villas, and Disney’s Polynesian Village Bungalows.  
(4) Excludes arrivals 19 Mar–5 Apr 2018. (5) Excludes Little Mermaid accommodation at Disney’s Art of Animation Resort. *For full terms and conditions visit disneytravelagents.co.uk. ©Disney.

FULL DETAILS AND HOW TO ENTER AT 
DISNEYTRAVELAGENTS.CO.UK

ends 30 may 2017
!

yo
ur chance to w

in
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EFTELING WILL open its new ride ‘Symbolica: Palace of Fantasy’ on July 1. The indoor family
ride is the largest to open at the theme park in Holland and will see families of up to six
steering ‘Fantasy Carriages’ through the hidden rooms of the palace, before being invited for
an audience with the king. The ride, which cost 35 million euros, is the second of two new
openings celebrating the park’s 65th anniversary year, with Loonsche Land (its newest
accommodation offering), opening at the end of this month. 
Visit efteling.com/en for more information.
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We asked our staff the following question this week:

If you could host a talk show who would be your first guest? 

Travel Bulletin is published by 
Alain Charles Publishing (Travel) Ltd
University House, 11-13 Lower Grosvenor Place,
London, SW1W 0EX
Tel: 020-7834 6661 
Printed by: Buxton Press
Subscriptions are £125 p.a. £195 overseas
ISSN: 0956-2419

May 12 2017

Crossword:
Across: 1. NEW YORK, 7. GLOBE, 8. TOKYO, 9. YELLOW, 11. ATOL, 13. LECH, 14. CROSBY, 17. PARMA, 18. EIGER, 
20. GRENADA. 
Down: 1. NIGHY, 2. WHO, 3. OREGON, 4. KUTA, 5. ST KITTS, 6. SEOUL, 10. LUCERNE, 12. GREECE, 13. LA PAZ, 
15. YARRA, 16. LANG, 19. GLA. 

Where Am I?: Boudhanath Stupa, Kathmandu, Nepal.

puzzlesolutions
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WIN a Place On Our Universal Orlando Resort™ Fam Trip*  
& Experience The All-New Universal’s Volcano Bay™ !

How to enter:
Make a booking for any Orlando theme park ticket** including  

Universal’s Volcano Bay™ in May or June 2017.
Email WIN@dosomethingdifferent.com with your DSD order number/s and 
‘I want to come!’ in the subject line to be in with a chance of experiencing 

Universal Orlando’s jaw-dropping attractions.

SELL EVEN MORE!
Get the Universal Orlando™ 3 Park Explorer Ticket 
for the price of a 2 Park Explorer Ticket right now!

Artist’s conceptual rendering

Contact Team DSD To Book Now!
020 8090 3890   |   info@dosomethingdifferent.com
Terms and Conditions: Valid on all bookings made between 1 May - 30th June 2017. **Ticket bookings include: Disney & Universal Combo Ticket including Universal’s 
Volcano Bay™, Orlando Freedom Ticket™ Plus, Orlando 6 Park FlexiTicket, Orlando Freedom Ticket™ Ultimate and Universal Orlando™ 3 Park Explorer Ticket.  To enter, 
email your DSD order number/s to WIN@dosomethingdiffernet.com by midnight 30th June 2017. EVERY booking you would like to enter must be submitted by this 
date. We will not accept any additional bookings after this date. Winners will be drawn at random and notified mid-July 2017.  Fam trip will take place in October 2017. 
Universal elements and all related indicia TM & © 2017 Universal Studios. All rights reserved.

PLUS 100 runners up will 

WIN a                 goodie bag!

UNIVERSAL 
ORLANDO’S 
THIRD PARK 
RISES. 

?

S05 TB 1205 2017 Theme Parks and Attractions_Layout 1  09/05/2017  15:18  Page 23

https://www.dosomethingdifferent.com/


SkyWork Airlines, in partnership with BE! Tourismus AG, Bern 
Tourism and London City Airport would like to invite you for an 
evening of fun, presentations, food and drinks.

Enjoy stunning views of London’s skyline from a rooftop bar, 
whilst networking with your hosts and updating yourselves with 
their services, destination and convenience.

At the end of the evening, agents will have the opportunity to 
enter a prize draw to win a place on a fantastic FAM trip to 
Bern during June 2017.

Timings:
18:30 – 19:00hrs Registration, drinks and canapés.
19:00 – 20:30hrs Presentations, networking, hot food, drinks 
and prizes.

Limited availibility please register by emailing your name and 
those of your colleagues to: oliver.barton@travelbulletin.co.uk. 

* There is no disabled access to this roof top bar.

FROM THE HEART OF 
LONDON CITY AIRPORT,

When:
Wednesday 24th May 2017

Where:
The Sky Bar*
The Grange Holborn Hotel, 50-60 

Southampton Row, London WC1B 4AR.

SKYWORK AIRLINES 
TAKES YOU TO THE 
HEART OF BERN

S05 TB 1205 2017 Theme Parks and Attractions_Layout 1  10/05/2017  12:49  Page 24


	TB 1205 2017 Cover
	S01 TB 1205 2017 Start
	S02 TB 1205 2017 News
	S03 TB 1205 2017 News_2
	S04 TB 1205 2017 Switzerland
	S05 TB 1205 2017 Theme Parks and Attractions

