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SPONSORS

Agents, come and join us at one of these informative, fun events and learn more about the accommodation 
and resort options available for tailor-made wedding and honeymoon packages. Soak up the luxurious 
ambience as you discover some of the most romantic destinations on o� er to meet your customers’ needs.

These evenings will involve a combination of networking and presentations, delicious food and drinks, 
exciting entertainment along with a free prize draw with a number of fabulous prizes to be won.

Registration: 18:00 hours
Networking & Presentations: 18:30 hours
Bu� et, Entertainment & Prizes: 20:00 hours
Carriages: 21:30 hours

To con� rm your place at one of these amazing events, email the names and job titles of up to 5 sta�  
members by Thursday 18th February 2016 to: gemma.reeve@travelbulletin.co.uk or telephone:

020 7834 6661
For more information.

These events are by invitation only and will be booked on a � rst come � rst served basis.

Wednesday 
24th February

The Grange 
Holborn Hotel, 

London

Monday 
22nd February
Crowne Plaza, 

Chester

 Honeymoons& Weddings
Invites you to attend a

agent networking evening
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ABTA – THE TRAVEL Association is
advising holidaymakers to book their
summer holidays early this year after
new figures show a 6% year-on-year
increase in bookings for overseas
summer holidays with substantial
increases for Spain (27%) and Portugal
(32%), with Cyprus (14%) and Malta
(15%) also selling well.
Bookings to Greece are at similar

levels to 2015 as are those to the US.
Similar booking patterns are being
reported by travel trade associations
in the Netherlands and Scandinavia,
which will result in increased
demand and competition for
accommodation, emphasising how
important it is to book early this year
according to the association.  

The growth in popularity of the
Western Mediterranean is being driven
partly by a drop in business to
traditionally popular destinations like
Tunisia and Egypt, following terrorist
incidents and changes to Foreign
Office travel advice.
More customers also appear to be

looking for the wider choice and good
value on offer to early bookers.
Mediterranean eurozone countries
have responded to local economic
problems by lowering prices in bars
and restaurants, and the pound is still
at a relatively high level, meaning that
these destinations offer extremely
good value for money.
Another factor behind this growth

is the continuing readjustment in the

overseas holiday market following
the significant falls seen in 2008 and
2009 after the financial crisis and
credit crunch, when overall UK
passenger numbers fell by 15%. In
2015, UK airlines reported that
passenger numbers had returned to
pre-credit crunch levels.
Mark Tanzer, the association's

chief executive, said: “The
significant increase in summer
holiday bookings to Western
Mediterranean destinations is also
being mirrored in other Northern
European markets, so it makes it
more important than ever that
customers book early to obtain the
best value and ensure they get the
holiday of their choice.”

Titan reports that it had 'a fantastic response' to its Jackpot January incentive. Pictured are the winning agents with their prizes - from the
left: Paula from Althams Travel with her new Michael Kors handbag; Katrina from New Horizon’s Travel with her new GHD’s; Jason from
Chelmsford Start Co-operative with his £200 Love2Shop vouchers; Eve from Thompson Travel with her £200 Love2Shop vouchers; and
Kirsty from Thomson with her new Cath Kidston cabin case.
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ABTA advises holidaymakers to book early after surge in summer bookings
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THE ADVANTAGE TRAVEL Partnership
has announced the theme of its 2016
Conference which takes place between
April 16-20 on MSC Fantasia.
With a conference programme that

places an importance on having a clear
business vision in what is becoming 
a fast changing world, the theme Blink
has been chosen to capture the essence
of the dynamic environment.
Colin O’Neill, business development

director, said: “The key purpose of our
conference this year is to recognise the
challenges that all businesses face now
and in the future, and to address those
challenges head on.

“Having access to effective
technology is becoming an
increasingly important requirement for
any business which is why we are
taking the opportunity of launching our
new technology platform Gateway 2, at
the conference. 
"Having an effective vision is also

about keeping your eye on the
changing needs of your customers and
other conference sessions will
concentrate on the changing trends in
customer behaviour, the importance of
strong business partner relationships
and creating the right brand profile for
your business.

"Finally, our proven business session
formula will also include four hours of
speed dating meetings, breakouts
specific to leisure and business travel
members and, of course, inspirational
keynote speakers, the first of which we
plan to announce very shortly.”

Insider Journeys boosts 2016/17 options
INSIDER JOURNEYS has introduced its new 2016/17 Vietnam,
Cambodia and Laos brochure which features more insider
recommendations, an easy-to-use layout, maps and detailed
guides on what to see, alongside the operator’s most popular
private travel itineraries and Small Group Journeys.
The 74-page brochure is dedicated to the operator's

specialist Indochina region, and aims to inspire clients with
the diversity of local insider experiences that reveal the
‘real’ Asia. Itineraries can be booked individually or
combined, and all contain exclusive value add-ons
negotiated with preferred hotel partners, such as spa
treatments, cocktails and room upgrades.
As an example, clients can explore Cambodia’s capital

city of Phnom Penh in-depth on the four-day ‘City Explorer’
package from £188 per person, inclusive of
accommodation, touring and a free Mekong River sunset
cruise with all drinks and appetisers. 
Alternatively, those seeking the cultural appeal of Laos can

uncover Luang Prabang on the five-day ‘Heritage City Explorer’
from £290 per person. The package includes a Lao picnic
lunch at the Kuang Si Falls, a visit to a bear sanctuary and 
a personalised, design-your-own two-day city tour with 
a complimentary three-course dinner.
Further additions to the brochure include a four-day ‘Kep

Seaside Escapade’ in southern Cambodia from £526 per
person and a ‘Kratie Dolphin Discovery’ experience, which
visits the riverside town of Kratie in eastern Cambodia, and
costs from £343 including two nights’ accommodation.
For more information visit insiderjourneys.co.uk or call
01865-268944.
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BRIGHT IDEA...Pictured welcoming InsideJapan Tours to the
Bright consortium is chairman, Hisham Mahmoud, with Matt
Spiller from InsideJapan Tours.

United Airlines to operate longest non-stop scheduled flight from June 
UNITED AIRLINES has announced that it will introduce daily non-stop flights between San Francisco and Singapore
from June 1 (westbound), subject to government approval. The carrier will be the first airline to offer the non-stop
service between the two destinations, and this will be the only non-stop service to the US from Singapore. 
The airline will use the world’s most advanced passenger airplane, the Boeing 787-9 Dreamliner, to operate the

service. Measured by distance, the San Francisco - Singapore service will be the longest scheduled 787 flight operated
by any airline and the longest scheduled flight operated by any US carrier, at 8,446 miles.
Flight UA1 will depart San Francisco at 23:25 daily, arriving in Singapore at 06:45 two days later (all times local).

The return flight, UA2, will depart Singapore’s Changi Airport at 08:45 daily, arriving at San Francisco International
Airport at 09:15 the same day. Flying times will be approximately 15 hours, 30 minutes eastbound and 16 hours, 20
minutes westbound. 
The Boeing 787-9 aircraft will feature a total of 252 seats – 48 in United BusinessFirst and 204 in United Economy,

including 88 Economy Plus seats with added legroom and increased personal space. 

Advantage Travel Partnership unveils theme of 2016 conference
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THE SOČA Valley, which links the towns of Bovec, Kobarid and Tolmin and serves as the main outdoor
centre of Slovenia, is highlighting a mix of active, cultural and historical adventures to visitors. The
valley offers a plethora of opportunities for sports and recreation such as kayaking, rafting,
canyoning, fishing, hiking, cycling, parachuting and paragliding and climbing; and in winter, family
skiing, cross-country skiing, tobogganing and snow-shoeing. Active weekly packages in Soca Valley
are available from 450 euros per person. For details see bovec.si and visit-soca.com

Cheapflights marks 20th
year with 

rapid expansion
CHEAPFLIGHTS, THE
pioneer of flight search is
celebrating it's 20th
anniversary year by
significantly investing for
growth with the aim of
increasing web traffic and
storming revenue targets. 
The last few months have

seen a switch of the website
to meta data (along with
travel deals), the
appointment of the first MD,
its biggest above the line
campaign spearheaded by
the ‘flying stuntman’ TV ad,
a brand refresh, agency
hires in Australia and South
Africa and the appointment
of lifestyle specialist White
Tiger PR, in the UK.

TO CELEBRATE leap year, Insight Vacations
has extended its Early Payment Discounts.

Guests can save up to 10% on bookings
for any European journey which is paid in
full before February 29 and save up to 7.5%
on bookings for any North American
journey paid in full before February 29. 

As an example of a discounted trip, a 15-
day French Elegance with Monaco

Extension tour has been discounted to
£4,523 per person (from £5,025), offering 
a saving of £1,004 per couple. 

Departing on May 12, the Luxury Gold
tour - which departs from Paris - includes
bed-and-breakfast hotel accommodation,
signature dining experiences, sightseeing,
luxury coach transport, VIP airport
transfers and a dedicated tour director. 

Insight Vacations extends Early Payment Discounts
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AEGEAN HAS unveiled its ‘AEGEAN
For Families' bundle of services,
exclusively designed to make family
travel by airplane a pleasurable,
smooth and entertaining experience
for all family members. 

The new additions were created
following research on how modern
families travel, to respond to all
concerns that can limit the joy of
travelling for families - from the
moment a family plans and organises
its trip until its completion. 

Acknowledging the need for
comfortable and affordable family

trips, the airline provides special
fares for children up to 12 years 
old and an extra hand luggage 
for infants.

Family travel is further facilitated
at the airports. At Athens,
Thessaloniki and Larnaca airports,
families drop off their luggage at
dedicated counters and, for all
flights, families are given priority
when boarding at all airports.

Finally, children can be
entertained creatively during
international flights with the 
new series of Aegean Junior 

Pilots activities, plus a new
children's menu.

The company's updated website
aegeanair.com details all services,
together with a dedicated section
especially designed for families,
providing all necessary information
and tips to better organise a trip with
children and infants.

The airline has also issued a new
offer; parents wishing to book 
a flight up until February 21 can
receive a 33% discount (for children
aged up to 12), while infants travel
free, for travel up to June 15.

Jet Airways to introduce in-flight wireless
streaming service

JET AIRWAYS has announced the introduction of an in-
flight entertainment (IFE) streaming service, which
enables wireless streaming of movies, TV programmes, 
a wide genre of music and interactive games directly onto
guests’ Wi-Fi enabled personal devices such as
smartphones, tablets and laptops.
The service will be introduced on the Boeing 737 Next

Generation aircraft in the company's fleet starting from
the second quarter of 2016. The airline further plans to
upgrade from a streaming service to a full broadband
satellite connectivity in the future, (subject to regulatory
approvals), allowing guests to enjoy services such as
internet surfing, e-mail, social media, connecting flight
information, instant messaging, real time travel services
and destination deals.

www.travelbulletin.co.ukFebruary 12 20166
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EYES FOR YOU....Funway Holidays' sales team will be spreading
some love to travel agents by delivering chocolate treats in the
run-up to Valentine's Day. Pictured ready to deliver goodies and
highlight last-minute short breaks in the US is the company's
Craig Liddle and Anna Hawkins. Holiday prices start from £679 per
person for three-night hotel stays over the Valentine weekend in
places such as New York, Boston, Miami and Washington DC.

THIS YEAR sees Her Majesty The Queen celebrate her
90th birthday, and SuperBreak has put its 2016 royal
themed packages on sale to mark the occasion. The
operator offers a range of royal packages that combine
overnight accommodation with tours of Buckingham
Palace and Clarence House in London, plus the Palace
of Holyrood in Edinburgh. 

New for this year is the Palace of Holyroodhouse and
Garden History Tour from £79 per person. Available on
June 11 and September 24, the guided tour explores
the history of the palace grounds from the 14th century

to the present day. Guests are taken to the site of the
ancient menagerie, the 17th-century sundial and the
Jubilee Border, and will learn how the grounds are
used today for The Queen's annual Garden Party. The
tour of the Palace gardens is followed by refreshments
in the Café at the Palace and an audio tour to explore
the palace and its rich history at leisure. It includes 
one night at the three-star Piries Hotel and a ticket to
the event. 
For details or to book see superbreak.com/agents or call
01904-436000.

New service from Aegean aims to give families a better experience 

SuperBreak puts royal packages on sale to mark Queen’s 90th birthday
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Sofitel London Gatwick teams up 
with No.1 Lounges for VIP package
SOFITEL LONDON Gatwick has launched new Park, Rest
& Fly packages in association with No1 Lounges. 
The four-, eight- and 15-day packages include

overnight accommodation at the hotel, secure parking in
one of the 565 onsite spaces at the hotel, fast track
access through Gatwick’s Premium Security Lane and
entry to No1’s airport lounges located in the North and
South Terminal. The loft-inspired My Lounge, located in
the North Terminal, is also included in the partnership
and offers guests a more relaxed, informal setting.
The hotel’s general Manager, James Berry, said: “We

are delighted to be working in conjunction with No1
Lounges to create an all new VIP park, rest and fly
experience, offering supreme levels of comfort to our
business and leisure guests using the hotel regularly
pre-flight. The partnership allows us to extend the
premium travel experience we provide for our guests
from the moment they park their car to the time they
board the plane.”

Sofitel Gatwick atrium 

Business Class upgrade from £99 with Wendy Wu
WENDY WU Tours has partnered with Cathay Pacific to offer
a Business Class upgrade from £99 per person (one-way)
when booking a fully escorted group tour that departs
between March 1-15, April 16-June 30 and August 20-
November 30. 

The upgrade fares are available from Manchester and
offer a saving of £1,200 per person, while upgrades from
Heathrow or Gatwick are available from £199 per person. 
A return upgrade option is also available from £799.

The carrier's Business Class experience includes priority
check-in and boarding, premium lounge access and an
exclusive cabin featuring fine dining. Guests also receive 
a luxury Jurlique skincare amenity kit and the comfort of 
a 2m fully flat bed.
For full details or to book visit wendywutours.co.uk/upgrade

newsbulletin

www.travelbulletin.co.uk

S02 TB 1202 2016 News2_Layout 1  10/02/2016  15:17  Page 7

http://www.travel2.com/


NEWS BITES

•   £100 M&S vouchers to be won, courtesy of the
JTB, The Japan Specialists! 

•   Video Box: Become a super travel agent with
Melia PRO and discover exclusive discounts 

•   £100 World Duty Free vouchers, a Nandos'
hamper and yummy sweetie hamper to be won
courtesy of Liverpool John Lennon Airport.

•   Video Box: Watch the new Bay Gardens Beach
Resort and Spa video to discover this luxury
four-star resort.

Visit travelbulletin.co.uk/competitions and
travelbulletin.co.uk/video-box for details on the

above competitions and videos

�  HEATHROW WILL be working in collaboration with Westfield
Sportscars and Oxbotica to develop new iconic automated
pods for public trials this summer. The three companies will
develop pods capable of operating fully autonomously and
safely on the streets of London, as part of the GATEway
driverless car project in the Royal Borough of Greenwich.

�  TOUCHDOWN IS running a new offer with Malaysia Airlines,
offering Economy fares from £399 and Business Class fares
from £1,499 return, including taxes direct to Kuala Lumpur and
beyond. For details see touchdown.co.uk or call 01293-425000. 

�  ANOTHER MILESTONE in Gatwick’s £2billion transformation
programme has been reached with the opening of the
airport’s Pier 5. The new addition, which represents a single
investment of £80million, offers separated arrival and
departure routes for passengers in the North Terminal. 

�  TRAVEL TECHNOLOGY Europe 2016 takes place at the Olympia
Exhibition Centre in London on February 24-25. The event
showcases the latest innovations, services and solutions for
realising business potential from the industry’s top specialist
suppliers. See traveltechnologyeurope.com

with Eileen...At home
What has h

omeworker Eile
en

been up to this month?

by EILEEN SAUNDERS of Travel Counsellors 
To respond to any of Eileen’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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February already! What happened to January? I’m
pleased to say that I am still busy and have some
excellent enquiries 'on the go'. A wedding in Sri

Lanka, luxury holidays to Jamaica, Thailand and Hawaii
plus a honeymoon to Croatia are just some of the
enquiries I’m working on at the moment.

Some are from repeat clients but many are from new
customers who have been recommended to me which is
great. At this time of year, when people are so keen to
get their holiday booked it’s really important to respond
to enquiries as quickly as possible. I know this isn’t
always easy when you are busy, but the advantage I have
working from home is that I work outside of 'normal'
office hours. This means that I can respond to clients in
the evenings and at the weekend and by using our in-
house packaging system rather than spending time
calling suppliers, this saves time and results in 
happy customers. 

Last week, I bought myself a new mobile phone. There
was nothing wrong with my old phone apart from it
looking like something out of the Ark, but I finally
decided to join the rest of the population and get myself
a smartphone.

I very soon realised how it got its name - with no
instructions provided you need to be pretty smart to find
your way around it! The guy in the shop helped by
transferring my contacts over - he looked surprised
when he said there were eight. Yes, I was surprised
there were that many, too!

Unlike my old phone, it 'pings' every few minutes and
startles me each time. It’s mostly Facebook alerts. 
I know social media can be an effective marketing tool
but I’ve always been put off using it as I’m not that
interested in seeing a photo of the meal someone had at
Nandos or to hear about their visit to the gym. Perhaps
it’s time I gave it another go?

Did you read recently about the guy that found it was
cheaper to get an economy flight across Europe and
back again than it was to take a train from Sheffield to
his home in Essex. He took a flight to Berlin, spent
seven hours exploring the city, flew to Stansted and took
a bus home and it was cheaper than a single train
journey. How mad is that?!
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AGENT TRAINING
AVIS HAS revamped its online training programme to
give agents access across all devices, including mobile,
and introducing fun new games. The programme is
split into six key modules and features downloadable
driving US and Canada guides and ‘Avis Made Easy’
with click through destination, location and fleet
guides, which update automatically. Once agents have
successfully completed the modules, they can
download a certificate and will be entered into a
quarterly prize draw. To celebrate the launch of the
new academy, the first quarter 2016 prize is an Apple
Watch Sport. See avistraining.co.uk for details. 

9www.travelbulletin.co.uk

agentbulletin
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Fancy a fam?
TRAVEL 2 IS giving agents the chance to win
a place on a luxury fam trip to Dubai with its
new ‘Travel 2’s Dubai Festivals’ campaign,
where agents can live like royalty in some of
the best hotels including Atlantis The Palm
Dubai, One&Only The Palm and One&Only
Royal Mirage. To be entered into the prize
draw, agents need to make a qualifying
booking to Dubai by February 29 which
includes flights and three nights’ ground
arrangements. See travel2.com for full

terms and conditions. 

BOURNE WINNER…Bourne Leisure’s sales andmarketing manager, Erman Housein (right),presented the operator’s ‘Bourne Super Experts’reward of a tablet to The Midcounties Co-operative in Gloucester. Pictured with Erman isthe agency’s Kelly Carter and Chris Halford. 

Booking incentives
�  CRUISE & MARITIME Voyages is
offering cases of Prosecco for agents to
win this month. Every Friday agents
have the chance to win six bottles of
sparkling wine when they email their
booking details and reference to
competitions@cruiseandmaritime.com.
For details call 0844-414 6140 or see
cruiseandmaritime.com

�  THE ATLANTIS PARADISE Island
Resort in the Bahamas and the Nassau
Paradise Island Promotions Board
(NPIPB) are giving agents the chance to
earn double cash rewards with up to
£40 available per booking. Agents can
earn £10 per booking for Atlantis
Beach, Coral and Royal Tower hotel
stays, £10 per booking for Reef Hotel
stays and £20 per booking for stays at
the Cove Hotel. Plus, all agents are
offered an additional £20 reward for
every booking made to the destination.
Agents can secure their clients deals
when booking before February 29 for
stays until October 29. In addition, all
bookings of three nights or more will
receive the Atlantis Wine & Dine Pass –
offering US$150 worth of
complimentary food and beverage
inclusions per room. To start earning,
agents need to book a minimum four-
night stay and register it at
atlantisbahamasrewards.com. To claim
the double rewards, agents must be
registered to both the Atlantis Paradise
Island and NPIPB reward programmes. 

�  FAREMINE, IN association with
United Airlines, is giving agents the
chance to win two free tickets to New
York this month, along with
Champagne and truffles. The flight
consolidator is also spreading the love
by hand-delivering Valentine cards to
250 agents and showering them with
gifts of love bites (chocolates) and
more. Every booking goes into the
prize draw to win the Big Apple trip –
and the promotion includes United
Airlines’ joint venture airlines (Air
Canada and Lufthansa), which are
eligible for entry into the prize draw.
See faremine.com for details.

February 12 2016
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Terms and Conditions: Price of £1,345 is based on two people sharing a Cat.E Standard Suite on the 8 day Treasures of the Rhine cruise departing on 9 November 2016 and is subject to availability at the time of booking. 
Prices correct at time of going to print (February 2016). 2016 launch offers valid on new bookings made by 29 February 2016. 
champagnes and spirits. ̂ Free door to door transfers only apply when booking a balcony suite and is valid on Europe, France and Portugal itineraries on selected dates only. Mileage 

T&Cs apply. Please contact agencysales@scenic.co.uk for full details.

Discover our all-inclusive 5-star 
collection, with 2016 cruises 
starting from just £1,345 per person.

On luxury Europe river cruises

  Return fl ights from a choice of  UK airports

  Europe’s most luxurious  5-star ships

  Fabulous dining in a choice of venues

  Unlimited complimentary premium 
branded beverages*

 Personal Butler

  Unforgettable once-in-a-lifetime events

  Amazing  fl exible excursions

  Tipping, transfers and gratuities

  Free Door-t0-Door Transfers on balcony 
suites  when you book by 29th February

Email: agencysales@scenic.co.uk Reservations: 0808 115 3863
We’re here to help you grow your river cruise sales

Book Scenic and win a luxury river cruise fam trip

Simply book any three Scenic river cruises between 1 January and 
29 February and you’ll win a guaranteed place on a 2016 fam trip.

Save up
to

newsbulletin

Club Med opens first luxury, all-
inclusive resort in China's Sanya

CLUB MED has announced its first
resort in Sanya, which is now open
for bookings for stays between
March and October. 
The property, which is situated on

Hainan Island’s secluded Sanya Bay,
offers spacious accommodation,
presidential suites and deluxe sea
views across its 384 rooms.
Guests can enjoy fine dining at 

a choice of two restaurants and
drinks in three different bars, as
well as relaxing by the Zen Pool or
being treated at the Club Med Spa
by Comfort Zone.
Meanwhile, activities available in

the package include trapeze, fitness
school, sailing school and a walking
and hiking school. 
Prices start from £1,231 per adult

for seven-night all-inclusive
packages and £690 per child (aged
up to eight), 
For details see clubmed.co.uk or
call 020-3773 1554. 

SAGA’S NEW Colonial Malaysia
escorted tour takes visitors from Kuala
Lumpur on a journey to see animal
conservation at work, historic tea
plantations and the city of Penang. 
Arriving in Kuala Lumpur, guests

will spend three nights at the
Renaissance Hotel with sightseeing
tours to the Petronas Towers,
Parliament House, Chinatown and
New King's Palace.
Next is a visit to the National

Elephant Conservation Centre in Kuala
Gandah to learn about the
organisation’s rescue work, before
heading south to the state of Malacca
to see the Sultan's Well, the Cheng
Hoon Teng Temple and Baba Nyonya
Heritage Museum with a two-night
stay at the Equatorial Hotel. 
After a boat ride along the Malacca

River, guests travel to Rawang for 
a train journey to the city of Ipoh,
where British and Chinese architecture
reflects its past association with tin
mining. Following an overnight stay at
the Weil Hotel, the tour then continues
to the Cameron Highlands, the most

extensive of Malaysia’s hill stations
where guests can see how tea is
grown, harvested and processed. 
The tour then moves to the

Strawberry Park Resort for an
overnight stay, before a drive to the
fishing village of Kuala Sepetang to
take a boat to Orang-Utan Island in
Semanggol. Here conservationists
study the orang-utan and, after an
introduction to the primates, visitors
can take an enclosed walk and observe
them in their natural habitat. 
The tour ends in Penang with 

a three-night stay in the Eastern 
& Oriental Hotel.
The 12-night tour costs £1,999

departing from Heathrow on selected
dates this year and next. It includes 
a VIP door-to-door travel service,
flights, transfers and 16 meals (ten
breakfasts, four lunches and two
dinners), porterage, a tour manager,
optional travel insurance and
additional cancellation rights or 
a discount if not required. 
For details call 0800-414 383 or visit
saga.co.uk 

Colonial Malaysia exploration from Saga 
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Where Am I?

This ‘whirlwind’ of a rollercoaster was opened in 1927 in an
area of the city historically well-known for its amusements. It

was declared a historic city landmark in 1988.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, February 18th. Solution and new puzzle

will appear next week.

The winner for 29th January is Joanne Jewson, 
Dawson & Sanderson in Hartlepool.

January 29 Solution: A=2    B=4    C=8    D=9

Number: 006

Across 
1. Hotels and resorts group (5)
3. Enjoy a panoramic view from this London
skyscraper (5)

6. Prestigious golf tournament held in 
Augusta (7)

7. Flows through China (7)
9. Home Secretary, Theresa (3)
10. Amsterdam, Schiphol airport code (3)
12. European principality (7)
14. A cold wind that blows through France (7)
15. Canadian territory (5)
16. Capital of Menorca (5)

Down 
1. Sarah Lancashire is back for a second series in
this Yorkshire based TV drama (5,6)

2. Capital of Jordan (5)
3. Popular resort in the Austrian Tyrol (7)
4. State in Northeast India (5)
5. Country singer with a theme park in the Smoky
Mountains of Tennessee (5,6)

8. Independent tour operator specialising in the
Arctic region (7)

11. They have been safari specialists since 
1968 (5)

13. First name of actor who played M in the
movie Spectre (5)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 24

Crossword

Su Doku

N
um

be
r: 

00
6

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D

                                        
                      

                             

       

    
    

     

    

  Return fl        

  Europe’s most luxurious  5-star ships

  Fabulous dining in a choice of venues

  Unlimited complimentary premium 
b  

  

  Unforgettable once-in-a-lifetime events

  Amazing  fl  

  Tipping, transfers and gratuities
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Industry
Insight by...

From the challenges of 2015 to the digital prospects
of 2016, ANTOR chair, Tracey Poggio, looks at the
new developments to keep an eye on...

ANTOR’s members have had and, in some
cases, still are being faced by many
challenges: terrorism, floods, civil uprisings,

Sika, an international refugee crisis, economic
challenges an unstable oil price and elections.
Although, they all directly impact on tourism, they
are totally unforeseeable and unpredictable and yet
have not stopped an increase in outbound travel of
8% by UK residents.
Last year also witnessed the enormous impact

social media and the digital world is having on
consumer choice and digital marketing agency, and
iCrossing predicts that 2016 is likely to be 
a transformative year in the way brands speak to
their audiences. iCrossing’s research shows that the
amount of time consumers spend on their mobile
phones and tablets is growing year-on-year, while PC
usage has plateaued. This growth is expected to
reach the much higher level of TV usage in 2017,
which has also plateaued.
So how do we compete for the consumer’s

attention whether we are destinations, travel agents
or tour operators? It's all about inspirational content,
served to the right audience at the right time
according to iCrossing. Apps will be making 
a comeback too, unlocked and streamed in Google
search results for a seamless web experience. The
fallout from ad blockers will be addressed and in
order to do this there has to be a new way of
communicating with the consumer: ‘C2B’ they
reported - in other words, listening to the consumer
and building your marketing strategies around them,
engaging the consumer to want to come and have 
a conversation with your brand.
In this vein, there is predicted to be a 66% increase

in content investment, as the role of advertising
becomes to raise the brand profile through content
assets in the digital markets. To do this destinations
and travel trade brands need to have far greater
insight and thorough knowledge of their consumers’
behaviour and preferences. Research and data will

prove to be a vital pre-campaign tool to ensure the
campaign’s success - and not just to measure the
campaign results against.
The only barrier to content marketing is successful

measurement, however for the trade that should not
be an issue. While for destinations, partnering with
the trade will also provide a purchase option that can
be measured. As Visit Wales demonstrated with its
case studies for destinations, it's all about starting
the conversation, creating the desire to visit and
pushing the purchase decision off the destination
website into the hands of partner trade brands to
enable the purchase. 
Visit Wales demonstrated the power of gastronomy

in destination promotion trends, coupled with
celebrity endorsement by high profile food bloggers
from Jamie Oliver's Food Tube. Their highly
successful campaign tripled their unique users by
integrating a competition element while ensuring the
campaign was highly targeted to like-minded
travellers producing a database of foodies and
potential customers. 
A second campaign spoke to family vloggers,

again capturing a highly targeted database. For
2016, Visit Wales is using TV to spearhead its
#FindYourEpic campaign. Visit Wales considers it
still necessary to use TV to reach its core audience
but has invested in high quality, targeted digital
content to seamlessly support it, taking the TV ads
and reworking them for use on digital channels like
Facebook, Twitter and You Tube.
Is the travel trade perhaps behind the times with

their persistence in classified ads albeit successful? 
It might be up to our members to take the lead

with the new C2B trend, through partnerships and by
encouraging agents to join the conversation even
during their own time.
In the meantime, the year ahead looks busy on the

High Street for those preferring to make travel
decisions face-to-face, and ANTOR members are
ready and willing to support sales in anyway they can. 

bulletinbriefing
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THE GROUP TRAVEL Organisers Association (GTOA) has marked its 25th anniversary this
year with the launch of a new name and logo. Unveiled at the GTOA AGM in Northampton,
the new look includes a name change for the organisation to the Association of Group
Travel Organisers (AGTO) and a new logo. 
Mike Bugsgang, chief executive of AGTO said: “We are really excited about the new

visual identity. The aim is to encourage new members to consider joining by projecting 
a more contemporary image that better reflects the offer of the association. It articulates
a confident and professional tone of voice that speaks to potential members
demonstrating that AGTO is a worthwhile organisation to join. The new design will also
show existing members that the association is changing and moving forward.”
The Association of Group

Travel Organisers provides
group organisers and
suppliers to the groups travel
market with a range of
benefits and a forum to debate
and exchange views, expertise
and opinion through branch
meetings, conferences and its
national newsletter.

newsbulletin

Turkish Airlines extends weekly Edinburgh-Istanbul flights
TURKISH AIRLINES is to increase the number of weekly flights from Edinburgh Airport to
Istanbul to ten flights a week from March 27.
For frequent fliers in the Edinburgh region, this growth in flights will enable travellers an

additional three flights per week from Edinburgh via Istanbul. 
For more information visit turkishairlines.com

Early booking offer
from Viking 

VIKING CRUISES is
promoting prices from
£895 per person on its
2017 river cruises and is
offering an early booking
deal of £100 per person to
spend on board for
bookings made by April 30. 

Following customer
feedback, the company is
providing more opportunity
to explore destinations with
additional included hotel
and cruise nights. As an
example, on the 'Elegant
Elbe' itinerary, guests will
now spend two nights in
Berlin and two nights in
Prague including a new
panoramic tour of Berlin,
comprising of an excursion
to Checkpoint Charlie and
Brandenburg Gate.
See vikingcruises.co.uk
for details. 

Group Travel Organisers Association unveils new brand 
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My nicknames? Most
people just call me
Scottish Craig“
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personalitybulletin

The business development manager
(Southern region) of Funway is itching
to get on his new all-in-one touch
screen toy...

Craig 
Liddle

On weekends I like to...  
Spend as much time with family
and friends as possible, but if I’m
working I love meeting our clients
and seeing all my fellow roadies
(you know who you are).

How do you relax? 
I would say watching a film
with my girls or a few drinks
with friends, but those who
know me would probably
tell you I never relax… 

What’s your favourite
gadget? 
I recently bought an all in
one touch screen fully
loaded desk top PC

which I am itching
to get on. Trouble
is, I’m on my work
laptop so much
I’ve hardly the
chance!

What is the last
picture you
took on your
phone? 
It was of my
two little
girls, Maysie

and Grace
snuggled up in

bed together watching their latest
Disney DVD.

What is the strangest thing you
have ever eaten?
I have had a few strange things on
my travels such as chocolate
covered crickets in Japan,
kangaroo and alligator steaks in
Australia, Al Paca and Guinea Pig
in Peru, Pike in Austria but really,
probably the strangest thing I
regularly eat is a battered, deep
fried haggis supper with plenty
broon sauce fae the chippy
whenever I go hame tae
Edinburgh.

What has been your most
extravagant purchase?
My CP Company Spring/Summer
Mille Miglia Goggle Jacket with
Watchviewer…very rare, very
expensive and very, very cool. If
you’re not sure...Google it! 

What's your most 
embarrassing moment?
I was at a holiday show talking to 
a client about her long-haul
holiday plans when I happen to
mention she should get advice
from her doctor before flying
when pregnant…after a very
awkward pause she informed me

in no uncertain terms that she was
not and had never been pregnant! 

What's the best compliment
you've received? 
My beautiful wife staying with me
for over 16 years.

What’s your favourite quote? 
“All I have in this world is my balls
and my word and I don’t break
them for no one, you understand”

What skill would you like 
to master? 
I would love to be able to play
guitar…I have a Yamaha acoustic
but have yet to get so much as 
a chord out of it.

Who would you most like to be
seated with on an aeroplane? 
Anyone sitting in Upper Class.

Which fictional character do you
most liken yourself to?
Where's Wally as I could 
be anywhere!

What is your top travel tip?
Download an off-line translator to
you mobile before you go …really
handy to have the language app at
your fingertips. 

S04 TB 1202 2016 News4_Layout 1  10/02/2016  11:11  Page 14



15www.travelbulletin.co.uk February 12 2016

Italy! Where do we start? It’s such 
a varied country with so many things
to interest so many different types of
clients. So how do you choose where
to send a particular client in 
a country renowned for fantastic
food, warm welcoming people and
stunning scenery?

Sicilian Appeal
Let’s start with the fabulous island of
Sicily. I’m sure many agents are
familiar with the Montalbano, the
Italian detective series, which is
enormously popular in the UK now.
The programme is filmed in the lesser
known Baroque south-east area of the
island, which features exceptionally
beautiful towns with breathtaking
architecture, gorgeous food and
stunning beaches. It also offers
fabulous value for money.  
The hotels there are generally very

high standard and certainly qualify for
the description of ‘character
properties’. I’m sure many fans of the
programme would have great fun
spotting scenes in the area that have
appeared in the programme and we
even offer a self-drive tour that takes
in key filming locations.
Everyone in the industry is very

concerned at the moment about the
regrettable situation in North Africa
and the eastern Med, which currently
makes it difficult for us to recommend
them to clients. But fear not, Sicily is
a great alternative and also has a very
long season. It’s perhaps worth
remembering that temperatures on
the island often stay around 20° right
through to December.  
Let’s think about family holidays for

the half-terms in May and October.
Sicily has some welcoming hotels very

suitable for families - and don’t forget
children and their parents can still go
swimming at the end of October. The
wide choice of flights options and
short flight time will also appeal. 
Sicily is a great island for touring

either in an escorted group or as 
a family with fly/drive arrangements.
The variety of scenery on the island,
the coastal resorts, cities,
gastronomy, the wine, the history and
the culture offer many different
opportunities for relaxed, interesting
and fun-filled days.
A final thought about Sicily, which

many may not be aware of; the city of
Palermo has been voted as the fifth
best street food capital of the world,
and is ideal for a year-round city
break. It’s perfect for couples looking
for a romantic time away or perhaps
as part of a multi-centre holiday
combining it with other areas of the
island.

Picks of Puglia 
Let’s now move to the up-and-
coming but as yet lesser known
region of Puglia. This is an area that
is ideally suited to the more
independently-minded client; couples
perhaps who like to do their own
thing, go their own way but with
itineraries planned by an expert and
pre-booked accommodation in 
a variety of ‘classy joints’. 
In the area let’s not forget the

Gargano National Park, which at the
moment really is little known outside
Italy, but offers one of the most
beautiful coastlines in the whole
country. This is a lovely area for
couples or families that offers some
gorgeous beach hotels and a good
example here is the Elisa in Peschici.

Cinematic charm, caves & couples
And now for something completely
different: Matera in the province of
Basilicata just over the border from
Puglia. This was where the new Ben
Hur movie was filmed as well as the
Passion of the Christ. It has also
been named the European Capital of
Culture for 2019. 
How about a step back in time for

your more adventurous clients? Why
don’t you recommend that they sleep
in a cave? Yes, I do mean a cave, but
boy is this a luxury cave! Sextantio Le
Grotto Della Civita is its name and
without doubt an unusual and unique
property. Clients are only one hour
from Bari Airport here, so it offers 
a great opportunity for a short break
or perhaps a romantic honeymoon or
a relaxing couple’s holiday.
It would be impossible to talk

about Italy for very long without
referring to the gorgeous lakes in the
north, especially Lake Garda, which
is a personal favourite of mine. It has
always been very popular with the
British, but a new wave of travellers
are now visiting some of the lesser
known jewels in the area for
somewhere different to explore.
Examples here would include
Cremona, where the violin was first
created, Mantova, Bergamo and
Merano in the South Tyrol. 
Lake Garda really does tick all the

boxes; it is a stunningly beautiful
area and I think there is something
here for everyone - theme parks 
for the young and young at 
heart, fabulous scenery, stunning
shopping and some truly 
exceptional gastronomy.
Italy really is a land for all reasons

and seasons!

italy

John Dixon, chairman and managing director at
Prestige Holidays, explores how Italy is 
a destination for all reasons and seasons...
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Cosmos Tours expands Italy programme
COSMOS TOURS & CRUISES has broadened its product range
of touring holidays in Italy for 2016.
To meet demand for relaxed-paced touring in a single or

twin-centre with excursions, four new itineraries have been
added. They include the eight-day ‘Sardinia, Italy’s Emerald
Coast’ from £709 per person; the eight-day ‘Discover Ischia,
Pompeii & Vesuvius' from £859; the eight-day ‘Sorrento, Amalfi
& Capri’ from £549; and the ‘Magical Lake Maggiore’ from
£665. They feature three- or four-star hotel accommodation,
guided excursions, some meals, flights and transfers.
A new classic tour, ‘Secrets of Southern Italy’ leads in at

£1,049 and takes in the region of Biscelglie on the Adriatic
Coast including the town of Alberobello, a UNESCO site known
for its ‘trulli’ houses, as well as the Paestum and Parghelia
areas and Matera. Also new is a ‘Highlights of Northern Italy
tour’ which includes guided tours of Genoa, Turin and Verona,
plus a boat tour of Lake Maggiore, the Borromean Islands,
Lake Como & Lake Garda.  
For a more in-depth experience with less travelling involved,

‘regional touring’ has been introduced which combines scenic
areas with historic and famous cities such as ‘Rome 
& Romantic Umbria’ and ‘Treasures of Tuscany’. 
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italy
A liking for lakes harbours special appeal
for Brits in search of all-inclusive bliss
THERE IS something about the Brits and lakes - just consider
the enduring love affair with our own Lake District - but
looking a little further afield there is the continuing attraction
of the lakes of northern Italy such as Lake Como (also now
known as Lake Clooney, since George bought a magnificent
shoreside villa there) and then there is Italy's largest lake, Lake
Garda, which is akin to an inland sea, writes Paul Scudamore.
For agents, selling short breaks or longer holidays to the

region offers up a whole range of options to meet the needs of
almost any demanding client - those interested in total
relaxation, activities such as cycling, hiking or watersports, or
culture and history.
One of the longest-established expert UK operators to the

area is Thomson Lakes & Mountains, which offers a wide
range of packages that combine individual elements with
those that have more broad appeal. As an example, it features
the four-star Hotel Leonardo da Vinci - a short lakeside walk
to Limone at the northern end of the lake. It features four
outdoor pools, an indoor pool, a range of accommodation
buildings and, from June until mid-September, sports
activities, aerobics (both on dry land and in the water), dance
classes and a mini-club for children. There are also extensive
gardens, a spacious terrace bar area, fitness room, sauna and
steam room and private beach.
However, for both couples of any age and families, a main

attraction must be that it is all-inclusive so that budgeting is
made easy – unlimited drinks and food are included. As an
example of package prices for departures this April 30 from
Gatwick to Verona, including transfers, a week’s stay costs
£814 per person, with regional flights from a £20 supplement.
Once there, a range of excursions from Limone are

available, including a whole day that takes in the Ferrari
Museum in Maranello, lunch in the hills above Modena and 
a tasting visit to a traditional producer of Modena balsamic
vinegar which will change the way you regard balsamic vinegar
on the supermarket shelves at home. It costs 83 euros. Other
excursion options include a Verona city tour at 54 euros and 
a wine tour at 49 euros. Details at thomsonlakes.co.uk
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Classic Collection exploits summer potential of traditional winter resort
NEW FOR summer 2016, Classic Collection Holidays is featuring nine lodges and hotels in the Dolomites and South Tyrol.
Having seen sales to Italy rise by more than 17%, the operator has introduced a region of Italy, typically associated with winter

sports, as a new summer holiday destination. 
Gary Boyer, head of purchasing for the operator, said: “Our customers love Italy and over the last couple of years we’ve seen 

a big increase in sales to the country in general and the Lakes in particular. 
“South Tyrol can be viewed as a stand-alone destination or twinned with Lake Garda. Fine cuisine and luxury spas are draws

for our clients and South Tyrol has these in abundance. The region is easily accessed via scheduled and no-frills services to
Verona and also via Innsbruck.”
Amongst the operator’s featured properties is the Rosa Alpina Hotel & Spa with its two Michelin-starred St Hubertus

Restaurant; this comparatively small region is home to no fewer than 17 one or two Michelin starred restaurants. The Alpina
Dolomites Gardena Health Lodge is noted for its alpine spa, along with the Vigilius Moutain Resort - accessible only by cable car. 
Prices at the mountainside retreat start from £909 per person for three nights in May including breakfast, a stay in a double

superior room, flights from Gatwick to Innsbruck and private transfers.
Call 0800-008 7288 for more information or visit classic-collection.co.uk 

        Th     

£389

he Sicily &     Puglia Spe tt    i lis    t    ecialis
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BUSY, INSPIRING and truly romantic; few cities can compare
with the intrinsic charms of Florence. A veritable feast for
culture lovers, the cityscape's intricate web of corridors
effortlessly blends unique architecture with more museums
and galleries than one could possibly fit into a single trip. 
With its rich tapestry of history, it's small wonder that this

captivating hub would rise to become the Cradle of the
Renaissance, and its mesmerising draw is as compelling now
as it was then.
A tall order therefore for any hotel to match up to but one

that the Grand Amore Hotel and Spa meets spectacularly. 
Opening a little over a year ago, this boutique hotel could

very well be seen as the ‘the new kid on the block’ in a city
crammed with accommodation options. However, a quick
glance through its visitors book, filled with rave reviews, would
have you believe they’ve been doing it for years.
With just 11 rooms, the focus is firmly on quality over

quantity and the hotel's dedicated ‘comfort crew’ really do
ensure guests get the absolute most from their visit. Upon
arrival, over a glass of Champagne, our concierge Pamela took
the time to discuss what we might like to see in Florence,
made arrangements for museum tickets along with fabulous
restaurant bookings. As with any stay, it’s the little things that
make all the difference; from what flowers you would like in
your room to whether you would like breakfast served to your
balcony, hand-written notes thanking us for our stay to dainty

local delicacies waiting in the room upon our return every
evening – this level of service and personalisation made the
stay a real treat. 
Moreover, with marble bathrooms, plush interiors and an in-

house spa, this intimate haven is perfectly suited for discerning
travellers and couples seeking a long-weekend break to Italy.
Sipping Tuscan wine at cosy hole-in-the-wall bars with the

locals in the early evening will have you feeling like a Florentine
in no time. For those in the know, the Palazzo Vecchio runs an
exclusive ‘Secret Passageways’ tour to parts of the building
normally off limits to other visitors (only one ten-guest English
tour runs a day, so visitors should arrive first thing in the
morning to book!), and if the need for some hush arises, 
a stroll across the Ponte Vecchio to the quieter side of the river
toward the Piazzale Michelangelo offers a magnificent
viewpoint of the city. Halfway up the stone staircase, 
a quick stop off at the romantic rose garden also comes 
highly recommended.
Florence is very much a walking city, and being centrally

located the hotel is within easy walking distance to all the key
sites. Upon exit, the Duomo towers to the left, the Piazza SS
Annunziata opens to the right with the world-renowned
Accademia housing Michelangelo's David right in front. Much
like the city, our stay at the Grand Amore was filled with charm
and will no doubt rise to become one of the hottest hotels in
Florence. Grand Amore indeed. Visit grandamorehotel.com

The ‘Romantic Superior’ room
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A taste of Rome with Riviera Travel 
RIVIERA TRAVEL now offers a guided four-hour walking tour that explores more than ten food and wine tastings at some
of Rome’s most historic and locally loved places on selected dates as part of its five-day Rome tour. 
Customers will meet the families who have created foodie treasures for generations, taste fine cheeses and homemade

pasta, visit third generation delicatessens and taste wines in a cellar that are 150 years older than the Coliseum.
The operator’s five-day Rome tour with Eating Italy extension is available on selected dates and costs from £699 per

person including flights, transfers, four nights' breakfast accommodation in a centrally located hotel and guided tours.

�������

With romance in the air,
guests might just fall in love
with Florence’s Grand Amore 

WITH VIEWS across the town of Taormina and Mount Etna, Sicilian
Places is offering Villa Angela as a new retreat for 2016, with 
a seven-night stay leading in at £717 per person including
breakfast, flights and car hire. As an added incentive, the first 20
bookings made with the operator will see agents receive a bottle
of Champagne. Visit sicilianplaces.co.uk for more information.

� SuperBreak has added the four-star Hotel Turner in Rome to its
portfolio. To help agents promote the hotel, a 'four nights for the
price of three' offer is available in March and August. Visit
superbreak.com/agents

� New from Great Rail Journeys is an eight-day ‘Gastronomic
Piedmont’ option from £1,295 per person. For bookings made
before February 29, the company is offering a special low
deposit deal of £99 per person. Call 0800-240 4470 to book 
or for details.

� Opening in spring 2016, Masseria Trapana will be Puglia’s newest
boutique hotel. It will offer nine suites, a pool and Bijou chapel.
Rooms start from approximately £266 per room, per night in low
season for a garden room including breakfast. Visit trapana.com

� Just Sicily has introduced a new website to showcase its
collection of accommodation, which includes new properties for
2016. New site features include an upgraded online booking
system, a save your 'Favourite' properties feature, an online chat
facility, interactive maps and ‘Meet the Team’. Visit justsicily.co.uk  

by ADAM POTTER 
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weddings&honeymoons

WITH COUPLES increasingly looking for unique wedding destinations to celebrate their special day,
Taj Hotels & Resorts is catering to this trend by offering weddings with a royal backdrop and legacy.
Tracing its origin to 1745, India’s Jai Mahal Palace is a vast complex of 100 regal rooms, pavilions
and colonnades set amidst 18 acres of landscaped gardens. Guests can add a Ghoomar performance
to their wedding functions and live instrumental music, with a special Champagne brunch also
offered by the hotel for the bridal couple in their room after the wedding night.  

Take the leap with
Funway Holidays

FUNWAY HOLIDAYS has put
together ‘LIVE LOVE LEAP’
breaks for those planning to
take advantage of Leap Year
tradition and propose this
year on February 29. 
As an example, ‘Leap Year

Love in New York’ offers
three nights at the four-star
Ink 48 Hotel in downtown
Manhattan. Prices are from
£649 per person including
flights with British Airways
from Heathrow based on two
sharing and travelling on
February 29. 
Rebecca Evans, senior

marketing executive for the
operator, said: “What better
way to ask the big question
than whilst on holiday.
We’ve handpicked our most
romantic cities in the USA -
from the romantic feel of
New York to the beauty of
San Francisco - you’ll find
them here. What’s more, all
offer the perfect
ingredients for couples to
return to tie the knot.”  
Visit funway4agents.co.uk 

Ceremony
celebrations at The

Crane
FOR THOSE seeking 
a Barbados setting for
their nuptials, brides and
grooms can toast their
future with The Crane
Residential Resorts’
selection of bespoke
wedding packages.
Costing US$750, 

a ‘Classic Bliss Wedding
Package’ includes a special
welcome for the couple,
transport to the licensing
office, government license
fees, a marriage license
and wedding certificate,
the services of a religious
minister and an event
coordinator, plus 
a signing table and witness
if required.
Alternatively, a ‘Simply

Elegant Wedding Package’
for $1,300 incorporates 
a decorated wedding arch,
a 10% discount on one
Serenity spa treatment for
the bride and groom, 
a Champagne breakfast for
two, tropical bridal
bouquet, groom’s
boutonniere, a bottle of
toasting wine and a single
tier wedding cake.
The ‘Delightfully Deluxe

Wedding Package’ for
$1,850 provides for the
bride’s hair style and
makeup on the wedding
day, an aromatherapy
massage and catamaran
cruise for two with 
lunch. Accommodation 
is excluded.
For further information
visit thecrane.com

New wedding package options for
2016 across Antigua & Barbuda
THE TWIN-ISLAND state of Antigua and Barbuda offers
idyllic settings, quiet beaches and a calendar of events
and festivals for couples and wedding guests. 

Antigua presents itself as an easy destination in which
to get married, even for cruise ship visitors, with three
steps necessary; couples need to visit the Ministry of
Justice in downtown St. John's with valid passports,
complete the application (and pay the applicable fees)
and confirm a date and time for the ceremony with 
a marriage officer. To get married on the island of
Antigua, there is a 24-hour residency requirement,
which must include at least one business day.

As an example of some of the new packages on the
island for 2016, Hermitage Bay is offering a standard
wedding package from £1,300 including a free bottle of
Champagne and flowers on arrival; a guaranteed
upgrade from a Beachfront Suite to Hillside Pool;
government fees, registrar and ceremony costs; the
services of a marriage officer; a bridal bouquet of fresh
tropical flowers and groom’s boutonniere; the location of
the ceremony decorated with tropical flora; a two-tiered
Caribbean wedding cake; a bottle of French Champagne;
and a private dinner on the wedding night in a candle-lit
setting on the resort’s beach. For weddings involving
stays of ten days or more the wedding is complimentary.

The resort also has a policy of hosting one wedding
per week to ensure that the event receives personal
attention and is as special as possible.

Honeymooners can also receive a free bottle of
Champagne and flowers on arrival, and are guaranteed
an upgrade from a Beachfront Suite to Hillside Pool.
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St Lucia’s Cap Maison offers ‘Suite Romance’ honeymoon package
CAP MAISON in St Lucia has launched new honeymoon and wedding packages.

The recently launched ‘Suite Romance’ honeymoon offer includes a four-night stay in a Villa Suite (with jacuzzi and
private pool options available) on an all-inclusive basis, with all meals and drinks by the glass included; Champagne on
arrival and again at Rock Maison (a private wooden deck perched out at sea, where the Champagne is delivered by zip-
line); a couple’s spa massage; and a sunset cruise with drinks on the resort’s 46ft. luxury power yacht. 

The package costs from approximately £550 per night based on two sharing for bookings made by March 31, valid for
stays until December 19. 

In addition, all wedding couples can now take advantage of the resort’s new offer which includes 25% off published
standard rates for the couple between April 3 and December 19; one candle-lit, three-course dinner in either the Cliff at
Cap restaurant, the wine cellar, a private roof terrace or Rock Maison; a bottle of Champagne on arrival plus a full
Champagne breakfast served in suite; a massage for the couple; and a sunset cruise. For wedding groups, the bride’s
discount increases with the size of the wedding party.

The wedding offer costs from approximately £1,260 per night based on two sharing, and applies to a minimum seven-
night stay in a villa suite, valid for stays completed between April 3 and December 19, when booked by March 26.
Visit capmaison.com or call 020-8977 6099.
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Planet Holidays promotes Portugal for
choice of same sex wedding venues 
PLANET HOLIDAYS & Weddings is expecting to see a rise
in same-sex couples getting married abroad this year.
Offering same-sex weddings in Portugal, as well as civil
partnerships, the operator has a number of locations
where weddings can be performed, along with a wide
selection of hotels and villas.

One of the operator’s most popular wedding locations in
the Algarve is the Alba Villas which offers a cliff-top setting
close to Carvoeiro. This boutique style property offers
panoramic views and direct access to the beach, while
wedding ceremonies can take place on the beach or in the
hotel’s grounds overlooking the ocean. The resort offers 50
suites, three of which have Jacuzzis, and facilities
including an outdoor pool, restaurant and on-site spa. 

Couples can get married from £1,997 or from £5,143 for
the couple and eight guests.

New for 2016 is the option for couples to rent their own
villa in the Algarve, with the operator able to organise the
wedding to come to them, including the registrar, flowers,
photographer, video, cake and entertainment, as well as
dealing with all the legal formalities. Weddings are also
offered in the Alentejo region. Suggested as one of the
most stunning places in the region to get married is the
Pousada Convento de Arraiolos, a 16th century convent on
the outskirts of the town. Beautifully renovated, the hotel
offers a relaxed atmosphere within large cloisters and
gardens. There’s a chapel in the heart of the Pousada,
ideal for a wedding ceremony or couples can opt for an
outdoor venue.
For more information visit planetweddings.co.uk

JUMEIRAH HOTELS and Resorts is treating couples who hold their
wedding at any of the group’s European properties to a
complimentary two-night honeymoon stay at Burj Al Arab
Jumeirah in Dubai. The offer is valid for bookings made by March
31 for events taking place before December 31, and applies to new
bookings only. Visit jumeirah.com
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EXPERIENCE UNLIMITED- LUXURY® FOR ALL- ADULT ROMANCE IN COSTA RICA  | DOMINICAN REPUBLIC: CAP CANA (NOV 2016) • PUNTA CANA | JAMAICA: MONTEGO BAY
MEXICO: AKUMAL • CANCUN • COZUMEL • HUATULCO • LOS CABOS • PLAYA MUJERES • PUERTO VALLARTA • RIVIERA CANCUN | PANAMA

BECOME A MASTER AGENT TODAY AND TAKE ADVANTAGE OF INCREDIBLE INDUSTRY RATES, INCENTIVES AND MORE AT AMRAGENTS.CO.UK.

ESCAPE INTO LUXURY.

COMPLIMENTARY
WEDDING PLANNER

COMPLEMENTARY ROOM 
FOR THE GROOM ON 
THE NIGHT BEFORE THE 
WEDDING

WEDDING CAKE AND 
SPARKLING WINE

LUXURIOUS OCEANFRONT 
SUITES WITH PRIVATE 
TERRACES

PREFERRED CLUB WITH 
EXCLUSIVE UPGRADES

LIMITLESS GOURMET
DINING, SNACKS &
TOP-SHELF SPIRITS

SIP, SAVOUR & SEE
MULTI-RESORT DINING

LIVE SHOWS NIGHTLY

Unlimited-Luxury®

Exclusive Meets Inclusive:

It’s more than just the romantic settings that make 
Secrets Resorts & Spas the perfect place to say ‘I do’. 
Your clients’ wedding, at any of our adult-only oceanfront 
sanctuaries, offers all the inclusions of Unlimited-Luxury®, an 
onsite wedding coordinator to ensure everything is perfect, 

and so much more! Better yet, Secrets Resorts & Spas 
offer complimentary wedding packages. Please contact your 

preferred tour operator for more details.

Book an upgraded room category for a minimum of 10 nights and your clients will enjoy a
50% DISCOUNT on the upgrade supplement. The higher the room category, the greater the savings!

Valid for all new bookings made to 29 February 2016, for travel 1 April to 30 October 2016.
Please contact your preferred tour operator for more information and to book.

SECRETS AKUMAL RIVIERA MAYA WEDDING SET UP ROOFTOP WEDDING GAZEBO AT SECRETS ROYAL BEACH PUNTA CANA
WEDDING GAZEBO AT SECRETS ST. JAMES &

SECRETS WILD ORCHID MONTEGO BAY

      12:15
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THE FOUR SEASONS Resort Maldives at Landaa Giraavaru has recently unveiled a new
overwater pavilion that elevates the beach wedding concept and allows the special couple,
watched on by 24 guests, to make their vows above a UNESCO Biosphere Reserve ocean. 

Located off the northwest tip of the island and accessible only by boat, the overwater
Wedding Pavilion is a pillared structure with a glass bottom ‘aisle’ that sits above a turtle
enclosure with floor-to-ceiling glass doors on three sides. 

Couples can choose to personalise the space with flowers and candles, and can select
their nature-inspired colour palette. They can also arrange the bespoke details of their day
with the resort’s wedding co-ordinator, and make use of the resort’s wedding and
honeymoon offering, including Champagne breakfast, a romantic candlelit dinner for two
and massages in the privacy of their bungalow or villa.

Caribtours is offering a seven-night, half-board package at the resort from £6,158 per
couple based on travel during spring. It includes flights from Heathrow, seaplane transfers
and beach bungalow with pool accommodation, available for bookings made by March 31. 
Visit caribtours.co.uk or call 020-7751 0660.

Overwater wedding pavilion
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Durham’s Ramside Hall promotes bridal spa packages
THE SPA at Ramside Hall in Durham is giving stressed out brides-to-be the chance to
take some time off from wedding planning and indulge in a range of special bridal 
spa packages. 

A number of the spa’s offerings run as far as six months in advance, including ‘The
Bridal Boot Camp’ package, which is designed to help brides get in shape for their
wedding day, or brides with less time can opt for one of the three-month packages.

The spa also offers a number of pre-wedding day spa experiences for hen dos,
including a ‘Here Comes The Girls’ package. It also caters for the bridal party on the
morning of the wedding and the newlyweds on the evening of the big day. 

Packages start from £75 per person and are available at different times throughout
the week. 
For more information visit ramsidespa.co.uk or call 0191-375 3088.

Overwater weddings at the Four Seasons Maldives All aboard the
Honeymoon Express

with Rocky
Mountaineer

ROCKY MOUNTAINEER is
offering honeymooners the
chance to travel through
the majestic Canadian
Rockies with its ten-night
‘Coastal Passage Western
Explorer’ package from
Seattle to Calgary, stopping
in Vancouver, Jasper,
Columbia Icefield, Lake
Louise and Banff.
With prices from £2,426

per person, newlyweds can
relax and enjoy the
panoramic views of snow
peaked mountains, fast
flowing white-water rivers,
dense forests and beautiful
waterfalls, along with
renowned culinary dishes,
local wines and storytelling
from on-board hosts, to
create memories that 
last a lifetime.
The package includes

three days on Rocky
Mountaineer; two
breakfasts, two lunches
and one dinner; ten nights
in luxury hotels; Vancouver
Lookout and Vancouver’s
North Shore tour; Jasper
Highlights tour; an
Icefields Parkway tour
including Ice Explorer;
Yoho National Park tour;
Banff Gondola; helicopter
tour; a visit to Calgary
Tower; a National Parks
pass, rail station transfers
and luggage handling.
SilverLeaf and GoldLeaf

service are also available
from £3,365 per person.
For more information visit
rockymountaineer.com 

THANDA PRIVATE Game Reserve in
KwaZulu Natal has launched a new
wedding package for guests looking to
celebrate their nuptials on safari.

Meaning love in isiZulu, Thanda offers 
a romantic safari setting comprising of
14,000 hectares of wilderness where the
Big Five roam and where the bridal couple
and their friends and family can enjoy 
a minimum two-day safari adventure. 

A Kanye Wedding Package (kanye
meaning together in isiZulu), costs a fixed
fee of around £350 for between 11 and 60
guests, plus £35 per person on top for
accommodation. It is based on a minimum
two-night stay, with guests selecting from 
a choice of three accommodation options. 

Also included is a choice of menu
options and venue locations for
dinner/breakfast on the day of arrival and
the last day, daily game drives, a traditional
Zulu dinner in the bush, the services of a
dedicated wedding planner, the wedding
ceremony and celebrations.
For more information visit thanda.com  

Thanda brings couples together with new safari package

weddings&honeymoon
s
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Landmark London launches wedding
masterclasses for bridal parties 
FROM FEBRUARY 2016, the five-star Landmark London is
to launch a series of new wedding masterclasses, teaching
all important lessons in preparation for the big day. 

Designed for bridal parties, hen weekends or those
simply looking to brush up on some new skills, the
exclusive masterclasses have been established in
partnership with some of London's finest creative
talents and include make-up tutorials, floristry and 
cake decoration.

The first class commences on February 21 and will lead
guests through the steps involved in mastering make-up
looks for different styles. On March 12, expert floral
designers will teach guests the techniques and rules of
creative styling behind the perfect bouquet, buttonhole and
corsage, before providing advice on some of the more
complex table centre arrangements, pew ends and hair
flowers. Guests will also learn more about the latest
colours, styles and trends, and will receive guidance on
seasonal availability.

The delicate art of cake decoration will also be
revealed on March 26 with Rosalind Miller Cakes. During
the class guests will learn how to construct, colour and
wire sugar flowers, as well as master the skills for the
perfect cupcake decoration.

From £130 per person, the master classes also include 
a three-course lunch and bubbly upon arrival.
For further information visit landmarklondon.co.uk

Win flights with Trinidad & Tobago’s
‘Love & Action’ agent incentive
‘LOVE & ACTION’ is the name of the Trinidad and Tobago
Tourist Board’s new travel agent booking incentive, running
until April 30 and which dovetails the Caribbean Tourist Office’s
‘Year of Romance’ campaign.

The promotion underlines the activity-rich nature of the
destination, ideal for couples looking to pair adventure with
romance with pursuits including the newly opened zip wire and
tree top trails within Tobago’s Main Ridge Forest Reserve, as
well as mountain biking, forest walks and hidden waterfall
plunging alongside diving and kayaking.

Darrin de Vignes, from the Trinidad & Tobago Tourist
Office, said: “Our product offering is perfect for
honeymooners looking for a Caribbean destination which
isn’t just about beaches. It shies away from all-inclusive, all-
encompassing resorts, offering couples opportunities to get
out and get active by experiencing the island’s natural beauty
and easily accessible activities. We’re confident that our new
love-inspired promotion will encourage agents to sell more
weddings and honeymoons to the destination. Plus, due to
launch late February, we’re currently working on developing
a new online training platform which will include dedicated
‘romance’ modules.”

To be automatically entered into the draw to win two return
flights to the destination, agents should register a holiday
booking to Trinidad and Tobago via trinbagorewards.com. The
agent who successfully makes the most bookings during the
incentive period will win the prize.
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We asked our staff the following question this week:

How will you be spending Valentine's Day?

Crossword:
Across: 1. HYATT, 3. SHARD, 6. MASTERS, 7. YANGTZE, 9. MAY, 10. AMS, 12. ANDORRA, 14. MISTRAL, 15. YUKON, 16. MAHON. 
Down: 1. HAPPY VALLEY, 2. AMMAN, 3. SEEFELD, 4. ASSAM, 5. DOLLY PARTON, 8. TRANSUN, 11. SOMAK, 13. RALPH. 

Highlighted Word: ALASKA

Where Am I?: Coney Island Cyclone, Brooklyn, New York

puzzlesolutions
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MARITIM CRYSTALS Beach Hotel in Mauritius is offering 
a complimentary stay for the bride and groom with every
wedding booked where there are 12 or more additional full
paying adults staying at the hotel for a minimum of seven
nights. This means that wedding couples can enjoy up to ten
nights of romance at the four-star beachfront hotel free of
charge. For more information see maritim.com 

Mercury promotes Mauritius with special offer
JALSA BEACH HOTEL & Spa can be found in the region of
Posta Lafayette which occupies an idyllic location on the
North Eastern Coast of Mauritius, long considered 
an area of outstanding natural beauty and breath-
taking scenery. 
A 14-day, all-inclusive stay at the resort is currently

being offered by Mercury Holidays from £1,256 per
person, with departures from selected UK airports
between April and September.
As a special offer to entice newly-weds searching for

an extended honeymoon stay, the operator is currently
highlighting a buy one week all-inclusive and get 
a second week free at the resort.
Call 0800-781 4893 for more information.

weddings&honeymoon
s
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(1) Ponant Bonus fare based on two people sharing a cabin, excluding pre/post 
transportation, port & security taxes. Ponant Bonus fare is susceptible to change 
depending on availability at the moment of reservation. More information is available 
at www.ponant.com. Document & photos non contractual.  (2) O� er  per person for all 
reservations for  a selection of Alaskan cruises. This o� er can be modified or removed 
at any time and without notice. O� er valid from 05/01/16 until 14/02/16 and subject 
to avaliablity. This o� er Is not combinable with any other o� er and is non-retroactive 
Photo credits: © PONANT / Lorraine Turci / François Lefebvre. Alcohol abuse is 
dangerous for health, consume in moderation.

Between natural reserves, majestic fjords and snow covered peaks, head for a 
thrilling voyage of discovery of Alaska and the traditions of the American Indians. 
Zodiacs outings, highly experienced naturalists and expedition guides, 
wildlife observation, all aboard an intimate luxury yacht. Live the five-star 
expedition experience.

A bilingual crew, attentive service, fine dining and ports of call inaccessible to 
larger ships:  discover the treasures of the World by sea with PONANT.

9:45 am 
65° 53’ 37.73’’ N

168° 23’ 43.42’’ W

www.ponant.com
Contact your travel agent or call our UK call center: 0800 980 4027  

June – August 2016: 4 departures starting at 4 300 € (1)

500 € flight credit (2)
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