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ACCORDING TO new data from KAYAK.co.uk to mark the
launch of its Travel Trends Tool, flights can be more
than two thirds cheaper if clients are willing to be
flexible around when they travel. 
The largest savings can be found on long-haul routes.

For example, flights from London to Melbourne can cost
up to £363 cheaper if clients travel in May (£586) as
opposed to December, when flights will cost an average
of £949, according to the Travel Trends Tool. 
It is a similar story for Singapore, where flights from

London this October cost an average of £768, but were
£498 in May – when temperatures still average a balmy
31°C. Likewise, for Dubai, flights this December will
cost an average of £540, but in May of this year, they
could be found for £332.  
The company points out that there are many places to

visit which can be just as beautiful to visit in the winter as
in the summer. As an example, Boston offers a
picturesque setting with a dusting of snow – and average

prices for flights in November cost around £341,
compared to a trip in July which will cost £267 more,
coming in at £608 on average. 
In New York savings can be found simply by waiting

two months, from July to September. The average cost
of a flight from London to New York last month was
£571, but for those prepared to wait, the same flight in
September averages at £368 - a difference of more than
£200 - and temperatures in the Big Apple will still be in
the mid-twenties. It is a similar story in Las Vegas –
where flights in the scorching month of July cost £807 –
but in February this year, flights fell to £476 - a saving
of 41%. 
Some of the biggest percentage savings come from

shorter routes. Flights to Faro in Portugal – one of the
most popular destinations in Europe for Brits – can be
67% cheaper if clients are prepared to visit in November
(£59), when they can still enjoy temperatures in the high
teens – compared to August (£177). 

CARNIVAL CRUISE Line recently took 11 Virgin Holidays’ agents on a seven-night fam trip on Carnival Vista. The group flew into Miami
and the following day boarded Vista for a six-night Caribbean cruise during which the agents got to experience all of the facilities such
as Skyride, Kaleid-O-Slide at Waterworks and Playlist Productions, the onboard shows. They also learnt about the line's partnership
with Dr Seuss and watched the Dr Seuss parade and story time. In addition to eating at all the dining venues, the group was treated to a
chef’s table experience during which they got to dine in the exclusive restaurant in the galley where they were served a specially
designed eight-course menu and were able to watch the food being prepared. Whilst on shore the group experienced a Grand Cayman
shore excursion in 4x4’s and finished the day with an afternoon at Tiki Beach. Pictured on deck are, from the left: Eshaa Patel and
Leanne Gill from Virgin Holidays; Gemma Ashworth, Carnival Cruise Line; and Sharon La and Bianca Morris from Virgin Holidays. 
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PREMIER HOLIDAYS has launched a new
brochure dedicated to fly-and-flop beach
breaks for 2018.
The 68-page Beaches launch, which

has been introduced into the operator’s
portfolio to complement its Faraway
brochure, offers single-centre holidays at
competitive prices in destinations
including the Maldives, Seychelles,
Mauritius, Caribbean and Mexico, plus
tailor-made multi-centre itineraries. 
A variety of accommodation is also

featured throughout the portfolio, from five-
star luxury hotels and all-inclusive resorts
to self-catering villas. The company's Smart
Choice brand is also included, which is
designed to offer excellent value by
utilising the very best airfare, a minimum
three-star accommodation and options
for shared transfers. 
Beach packages include seven nights at

the Veranda Palmar Beach in Mauritius on
an all-inclusive basis from £1,075 per
person; seven nights at the five-star
premium deluxe Ozen by Atmosphere at
Maadhoo in South Male Atoll from £3,265;
seven nights at the four-star Reethi Beach
Resort in Baa Atoll from £1,179; and
Mauritius Villas from £1,055 for seven
nights with a continental breakfast. In the
Caribbean, packages include a seven-night
holiday to Barbados at the three-star Time
Out from £835. 
To support the brochure launch, the

company is running a destination campaign
to the Caribbean and Mexico in conjunction

with Virgin Atlantic. Tactical offers include
seven nights at Sandals La Source Resort
and Spa in Grenada on an all-inclusive
basis from £1,899, and seven nights' all-
inclusive stay at the five-star Oleo Cancun
Playa in Mexico from £1,169. All offers
include transfers and flights from London
with Virgin Atlantic.
Agents are supported with promotional

materials including posters and double-
sided flyers and can also earn up to £150
for every inclusive Caribbean and Mexico
holiday, depending on the booking value. 
For more information or to book visit
trade.premierholidays.co.uk or call 0844-
493 7444.

Digital Trip marks new technology
launch with summer offer 
DIGITAL TRIP is celebrating the launch of the latest
evolution of its travel technology by offering new
customers a free upgrade to their responsive
technology, worth £5,995, when they purchase a travel
technology solution before August 31. 
The new fully responsive technology is the company’s

biggest update to date, and offers more power and
flexibility, giving both today’s connected travellers a
consistent experience across every device and screen, as
well as being ready for the devices of tomorrow.
The company creates market-leading travel

technology solutions for every type of travel business
including online travel agents, tour operators,
wholesalers, cruise, villa and travel specialists. Travel
buyers can search and book millions of travel products
from package holidays, flights and hotels to car hire,
transfers, villas, cruise and world-class attractions. 
For a one-time payment, clients receive the content

management system, eVolve, along with full training,
technical support and account management. Plus, unlike
other technology providers, there are no ongoing license or
maintenance fees. Payment options are also available to
spread the cost over six-, nine- or 12 months. 
For details call 0844-357 7973 or visit digital-trip.com 
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SEALING THE DEAL...RailTourGuide and Advantage Travel
Partnership have signed an exclusive commercial contract that
will allow Advantages’ members access to RailTourGuide’s rail
product range. Pictured cementing the deal is the consortium's
Tania Codling with RailTourGuide director, Willie Stewart.

Walt Disney receives
95% customer

satisfaction following
MagicBand launch  

A NEW report released by
Reckless, a digital
marketing agency, explores
the development of
wearable technology in the
travel, leisure and 
tourism industry.   

It reveals that Walt
Disney has seen a 95%
customer satisfaction
rating following the
introduction of its wearable
MagicBand back in 2015
and, as a result, the theme
park is now the largest
distributor of wearable 
tech worldwide.   

Along with the findings,
the report also reveals that
budget airline, easyJet, has
launched a prototype of its
‘Sneakairs’; a wearable
device that transforms the
way tourists explore and
locate new destinations. 

A copy of the report is
available for download from
reckless.agency 

Premier issues dedicated ‘fly-and-flop’ Beaches brochure 
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TRAINING TEAM...Global Travel Group members, Explore Abroad and Grosvenor Travel, celebrate completing the consortium’s 
two-week training course for new members which covers everything from administration and finance to booking software and all
elements of travel. Pictured are, from the left: Louise Baxendell, The Global Travel Group; Hazel Millard, Explore Abroad; and 
Lisa Rowlands and Amanda Parsonage from Grosvenor Travel.

Win a place on an incentive FAM, 
great prizes and shopping vouchers 

with Hong Kong Specialist Club!
Register now to get started: 
www.SpecialistHK.com/uk
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2018 sales now open for Club
Med’s Cefalu resort
CLUB MED has announced that sales for summer 2018 are
now open for its new luxury 5T Trident all-inclusive, Club
Med Cefalu resort, as a part of its Exclusive Collection.
The resort is situated on the northern coast of Sicily

within a quaint traditional fishing village and offers
gourmet restaurants and four bars alongside its main
‘Chimera’ restaurant which serves a selection of
traditional Sicilian food.
An extensive sports offering is also available, with

activities ranging from a sailing club and electric surf
boarding to yoga and Pilates.
The resort’s opening will also see the introduction of

the company’s debut stand up paddle board academy,
where guests can take part in group sessions and
learn a variety of new skills.
Deluxe rooms and suites are available and as a part of

the Exclusive Collection, guests can expect a unique
service with a personalised welcome at the airport along
with a private transfer and Champagne on arrival. 
For more information or to book see clubmed.co.uk

An artist's impression of Cefalu Resort
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CARRIER HAS unveiled its latest
brochure, Luxury Ski & Snow 2017/18,
showcasing new additions and ski
travel trends across Europe and 
North America.
In keeping with the trend for resorts

suited to non-skiers, the company has
revamped its Nordic Winter Experiences
pages. New accommodation in Finnish
Lapland includes two chalets and the
Arctic Tree House Hotel – newly opened
in December 2016. Featuring luxury pod-
style rooms raised on stilts, the hotel is
suited to couples and smaller families,
an audience less well catered for in the
past. Guests can enjoy a range of Arctic
adventures such as dog sledding and
snowmobiling, as well as private visits to
Father Christmas.  
Further to increased demand, Iceland

has been re-introduced to the brochure.
Hotel Grimsborgir is new to the portfolio
offering an ideal countryside location
near to the most famed attractions,
including the Gullfoss Waterfall and
Strokkur Geysir, as well as access to
snowmobiling and glacier hiking. 
Meanwhile, the operator’s

Switzerland offering has been expanded
with the introduction of Gstaad. An ideal

option for short break skiing, spa and
winter activities, the Alpina Gstaad
offers Michelin-starred dining and a Six
Senses Spa for indulgent romantic
winter escapes.  
Newly introduced with families in

mind, Serfaus-Fiss-Ladis in the Austrian
Tyrol offers one of the best children’s ski
areas in the Alps. Ski-in, ski-out
Schlosshotel Fiss welcomes families
with a complimentary kids club and
Splash Waterworld. 
Park City in the US’ Utah has also

been introduced, with the addition of the

Waldorf Astoria Park City, along with a
selection of new hotels across the US
and Europe. 
The company’s product Manager, Liz

Goodwin, said, “The launch of our
2017/18 Luxury Ski & Snow programme
to the trade has been timed to assist in
securing the most sought-after
properties and the very best early
booking offers. 
“Whistler has fantastic savings on

bookings made by the end of August,
chalets across Europe are already
booking up for peak holiday weeks and
Father Christmas is in high demand
during December – so now is the time
to book.”
As an early booking offer, clients

can save up to £2,320 per couple at
the Four Seasons Resort &
Residences Whistler in Canada when
they stay for seven nights. 
Prices lead in at £1,940 per person -

saving 40% - and include flights and
private transfers, valid for travel
between January 2 and February 15 and
February 26 and April 7, 2018 when
booked by August 31. 
For more information see carrier.co.uk
or call 0161-492 1359.

Jet2.com & Jet2holidays announce
summer 2018 Stansted expansion 
JET2.COM AND Jet2holidays is responding to customer
demand at Stansted Airport by further expanding its flights and
holidays programme for summer 2018. 
Three new sun and city destinations are being launched - to

Malta, Naples and Nice - as well as additional flights to a
number of destinations, all of which are now on sale.
In addition to the three new routes, the company is putting

on more weekly flights to a number of popular sun and short-
break city destinations, including Turkey, Gran Canaria,
Menorca, Girona, Paphos, Dubrovnik and Verona.
To support this growth, an extra aircraft will come into

operation meaning that ten aircraft will operate from the
airport during summer 2018, up from seven this year.  
Steve Heapy, the companies' CEO, said: “We have

experienced a fabulous response to our award-winning flights
and holidays from independent travel agents since putting our
summer 2018 programme on sale from London Stansted
Airport. Our fantastic sun and city destinations, alongside our
industry-leading customer service, are proving to be extremely
popular, and on the back of that demand it makes sense to give
agents even more choice and flexibility. With 33 destinations on
sale, in just our second summer of operations, this reflects the
confidence we have at our newest base – where our offer of real
package holidays is making us a huge hit.”

travelbulletin.co.ukAugust 11 20176
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SUMMER LOVIN'...Agents have until August 28 to earn £20 on every
seven-night break booking with Bourne Leisure and £10 for every
three- and four-night break made across the company's portfolio of
brands. Pictured collecting a prize is Michelle Lawrence (left) from
East of England Co Operative with the operator's Gemma Wilks.

Early park Universal Studios admission through Attraction World tickets
ALL ATTRACTION World customers who book a Universal Studios Hollywood one-day ticket, will automatically receive
early park admission included. This means that guests can enter the park an hour before general opening times. 
The offer is valid for bookings made until the end of September, for travel until the end of January 2018.

Carrier reintroduces Iceland to 2017/18 luxury ski & snow brochure 
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GIRLS ON FILM...Tourism Nova Scotia hosted a screening of the film Maudie at Sony’s private cinema
in central London last month and invited ten agents to attend. They were presented with a Nova Scotia
gift bag and were treated to drinks in the exclusive on site bar beforehand. Pictured ready to enjoy the
recently launched film are Emma Lloyd (left) and Emma Watts from Virgin Holidays. 

Jet Airways introduces
third service between
Mumbai & Heathrow

JET AIRWAYS has
introduced its third, non-
stop, daily service between
Mumbai and Heathrow.
Effective from October

29, and as part of the
airline’s winter schedule,
the daytime service 9W116
will depart from Mumbai at
09:05 to arrive in Heathrow
at 13:35 local time. On its
return, the planned
departure for 9W115 from
Heathrow is at 15:30,
arriving in Mumbai at 05:55,
giving guests a head start
on their day in India’s
economic capital.
Air travel between India

and the UK has shown a
steady annual growth of
nearly 10% over the last few
years. The new flight will
boost the airline’s
passenger and cargo
capacity between India and
the UK by almost 33%,
allowing the company to
capitalise on growing year-
round demand.
The third frequency will

enhance onward
connectivity at Heathrow to
North America with
partners Delta Air Lines and
Virgin Atlantic. It will offer
improved connection times
and 13 onward destinations
including Atlanta, Boston,
Detroit, Los Angeles, Miami,
Minneapolis, Newark, New
York, Philadelphia, San
Francisco, Seattle, Salt
Lake City and 
Washington (Virginia). 
Jayaraj Shanmugam,

chief commercial officer for
the airline, said: “We’re
delighted to offer a third
non-stop service between
Mumbai and Heathrow. The
new frequency will enable
us to offer our guests
seamless connectivity,
choice and convenience with
our partners from Heathrow
with a single baggage drop
and through check-in.”
Visit jetairways.com for
more details.

COX & KINGS has launched a new agent
website featuring a fresh new design, easy
to navigate layout and sought-after
features such as downloadable window
posters, online training, loyalty schemes
and an events calendar. 
Greg Thurston, the company's national

account manager, said: “We want to thank all
of our agent partners for their continued
support. We know they work extremely hard

to find the right holiday for their clients and
we hope that this new site – designed
specifically with agents in mind – will become
a useful tool. The website offers online
training, details of incentive schemes,
marketing tools, events registration and
much more. We will continue to develop the
site and hope to add other exciting and useful
features in the near future.”
For details see coxandkingsagents.com

MOVERS
� THOMAS GRUNDNER has joined JA Resorts & Hotels as group director of sales 
and marketing.

� DFDS HAS appointed Mark Henderson as sales manager for North England, Scotland
and Ireland.

� AMR EL Ezabi has been appointed as the new director of the Egyptian State 
Tourist Office.

� RIVIERA TRAVEL has appointed Amanda Weir as agency sales support.
� RICHARD TARRANT has joined Voyages to Antiquity as the new head of marketing. 
� LATAM AIRLINES has appointed Guido Blanco as the new commercial manager for
the UK, Africa and Nordic Countries. 

� CRUISE CIRCLE has appointed Chris Postle as web product manager and Mark
Godden as product development manager. 

� JOHN BRIDGE has joined the International Gay & Lesbian Travel Association as UK
ambassador - a volunteer role that assists with membership support and
development throughout the region. Bridge is a director at TravelBeat, a sales and
marketing company specialising in tourism and hospitality.

New trade site from Cox & Kings offers training & incentives
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Bike sharing scheme from WOW air
WOW AIR has teamed up with the city of Reykjavik to launch its
own bicycle sharing scheme, WOW citybike. The new initiative
offers an affordable and convenient means of travel around
Reykjavik and will allow residents and travellers alike to be
environmentally considerate while travelling through the city.
An initial 100 bicycles have been introduced at eight stations,

strategically placed around the city which are all solar
powered. The bikes can be used for up to 30 minutes at a time
at a cost of 400ISK (around £2.90), with an additional 600ISK for
every additional 30 minutes. 
For details see wowcitybike.com

newsbulletin
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�  TUNISIA RECORDED 1,527,891 tourist arrivals, up 46.2% from January
1 to May 20, 2017, compared to the same period in 2016. The number
of overnight stays has also grown by 31% compared to the previous
year – up to 714,000 overnight stays from January 1 to April 20 this
year. Just recently the Foreign & Commonwealth Office (FCO)  has
changed its level of advice to Tunisia and no longer advises against
all but essential travel to certain parts of Tunisia.  

�  INTREPID TRAVEL is advising agents that it is still offering permits to
see the gorillas in Rwanda for US$750 despite local authorities
announcing that prices would double from May. As one of the few
travel companies which pre-purchases permits for its scheduled
group treks in Volcanoes National Park, clients will be among the
last to receive the experience at the reduced price on scheduled
group tours. For details see intrepidtravel.com

�  ROYAL BRUNEI Airlines has announced a commercial partnership
with Club 1 Hotels, a members-only luxury hotel club. The
partnership will enable the airline's passengers to earn Royal Skies
frequent flyer miles on every booking of hotel accommodation and
car rental made with the hotel club. For details see
flyroyalbrunei.com and club1hotels.com/royalbrunei

�  SUPER BREAK has launched a series of exclusive flights to Akureryi in
northern Iceland, the first time the operator has committed to
chartering its own aircraft. The destination, previously unreachable
direct from the UK, offers agents something new to promote to
customers looking to enjoy an off-the-beaten-track Arctic adventure
direct from their local airport.

with Eileen...At home
What has h

omeworker Eile
en

been up to this month?

by EILEEN SAUNDERS of Travel Counsellors 
To respond to any of Eileen’s comments email 

lauretta.wright@travelbulletin.co.uk 

IN RECENT weeks I’ve attended severalexcellent training events. All were held at
lovely venues and although different in their

format, each was very enjoyable and
informative.
The first event I attended was a Carnival

Cruises’ Learning Experience day and it was
held at the historic Hylands House in
Chelmsford, close to where I live.
It was an informal and fun event with

presentations, games and activities.
Nobody was more surprised than me when I

managed to win the first game of the day which
was guessing the number of eggs used on 
board a Carnival cruise, from a choice of
numbers given.
A complete fluke but I wasn’t complaining

when I won myself a nice prize - thank 
you Carnival!
Next up was a California Tourist Board

training event which was held at a great venue -
the Tower of London. With the ‘speed dating’
style format, it offered a great opportunity to
not only meet reps from hotels, attractions and
resorts attending but also to learn more about
the diverse range of places to stay and things to
do in this beautiful state.
Last but by no means least, I accepted an

invitation from the British Virgin Islands Tourist
Board to join them for lunch and informal
training at Greenwoods Hotel & Spa in Essex.
There were short presentations between
courses from Necker Island, Peter Island, The
Moorings and Rosewood Little Dix Bay. It was a
lovely venue and once again it was a great
opportunity to learn more about these fabulous
properties. Lunch was pretty good too!
It’s always good to be invited to such

enjoyable and informative events and I would
like to thank our hosts for their hospitality and
the opportunity to learn about their products at
such lovely venues.
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VOUCH FOR ME...Karen Allen from Aspen Travel wona £50 M&S Voucher at Travel Bulletin's CruiseShowcase in Manchester as part of a booking incentivecompetition.

Booking incentives
�  ITC Travel Group has unveiled a
series of special agent
incentives and activities in its
‘Summer of love' campaign.
rewards include a space on a
Mauritius educational trip in
2018 for an agent showing growth
in their Inspiring Travel
Company sales this summer; one
space each on two european fam
trips for agents growing their
european sales with ITC and
Western & Oriental; two nights
at the new Nobu Hotel Ibiza Bay,
including flights from a
regional airport, which can be
used as a holiday by the agent
and a companion; and spot prizes
of Jo Malone candles and
Champagne. For details see
inspiringtravelcompany.co.uk and
westernoriental.com

�  FuNWay HOlIdayS is giving agents
the chance to enter a prize draw
to win a place on a Cayman
Islands fam trip, which takes
place later this year. To enter,
agents should make a Cayman
Islands booking with at least
five nights' accommodation with
the operator by august 31.

�  SCeNIC IS offering a competition
to win a two-night trip to Monte
Carlo with helicopter transfers
as a thank you to all of the
agents who are passionate
ambassadors for the brand, and
to celebrate the recent
renovations made to the fleet of
river ships in France. The prize
consists of two nights’
accommodation for two people at
the five-star Fairmont Monte
Carlo and includes flights and a
one-way helicopter transfer from
Nice airport to Monaco, plus a
Monaco Museum pass per person.
agents who make a booking for a
Scenic France river cruise by
September 11 will automatically
be entered into the prize draw.
For details see scenic.co.uk

Fancy a fam?
TRAVEL 2 IS offering agents the chance to win
one of five places on a Seychelles fam trip when
they complete the Seychelles module on T2
Academy before August 31. To be eligible for the
trip, agents must not have visited the Seychelles
before, but should already be selling the Indian
Ocean to customers. 

agentbulletin

AGENT TRAINING
THE VISIT USA Roadshow is back on

the road from October 3, visiting
Edinburgh, Liverpool and Reading. To
register or for more information see

visitusaroadshow.com
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BACK-ROADS TOURING has launched its 2018 brochure offering 50 tours in total with ten
new small group tour offerings and an early bird special. The tours include Madeira
Highlights, Royal Tour of Britain, Iceland Highlights, Sail the Bay of Naples, Malta
Highlights and Cornwall Food Tour, and guests are invited to save 10% off all tours,
offering a saving of up to £779 per couple, which will be available until August 31.  
Travellers are offered 11 new itineraries to choose from including destinations such as

Iceland, Naples, Malta and Madeira. 
The company’s business development manager, Lockie Kerr, is encouraging agents to

highlight one of the 50 tours on offer to their clients, with the 10% early bird saving
available until August 31.
He said: “In line with the launch of the new brochure, we are offering travellers an early

bird discount of 10% off all of our tours, which will provide a significant saving to anyone
looking to secure their European getaway in 2018. 
“The ten new tours sit alongside some of our most popular past offerings, including the

12-day Italian Indulgence and seven-day Corners of Southern Ireland experience – both of
which are a part of the early bird offering available until the end of August.” 
In addition to the new tours and expansion into new countries and regions, the brand has also

introduced sailing trips through Italy and Croatia, as well as canal cruising in France. 
Kerr said: “We take customer feedback seriously and have used this to develop new

products and a brochure that we know reflects market demands.
“We have seen a trend of travellers moving towards combining a number of our tours into

one trip, so the availability of both land and water based experiences expands the possibilities
for customers when travelling with us.”
To book or for details see backroadstouring.com/2018earlybird

Pictured is the operator’s Lockie Kerr unveiling the new brochure to Diane Coleman (left) and
Kirsty Kitching from Tickets Travel in Bexley. 
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Grand American Adventures adds ten new North American adventures 
GRAND AMERICAN Adventures has responded to shifting market trends with the launch of substantive new
product initiatives for 2018. 
For experience-seeking, but time poor travellers, the company has developed seven new ‘In-depth’ tours of a

week’s duration. The company is launching its first tour to Hawaii – taking in three islands - plus extended
explorations of the cool North West coast, Alaska and the Yukon. 
The operator’s managing director, Richard Hanson, said: “We have developed this new ‘in-depth’ product

category in response to two key travel trends at the moment – the desire people have for rich, life-fulfilling
experiences coupled with the need for shorter holidays.
“We have looked carefully at our product offering to make sure we have a great Americas experience for every

type of leisure or business traveller, deepening the range of product in terms of nights, accommodation types,
increased expert guiding and bucket list inclusions. We have also developed new tours to on trend destinations,
such as Hawaii, the cool North West and the real frontier territories of Alaska and the Yukon.”
To book or for more information see grandamericanadventures.com

Early bird special offer from Back-Roads Touring

Summer sun launch
from Olympic

OLYMPIC HOLIDAYS has
launched its Summer Sun
programme with Island
options from May to October
2018 ready to book now. 

The new launch offers
the additional islands of
Madeira, La Palma and
Cape Verde, as well as
extended family options that
offer great deals for all
family sizes and situations.
There are also early
booking offers plus ‘two
weeks for the price of one’
deals for those looking to
book in advance.

Clare Tobin, the
company’s chief commercial
officer, said: "Our family
options not only cover all
budget levels but ensure
that all modern family
variations can find a deal.
Our Island Hopper
packages offer two or even
three holidays in one, with
contrasting experiences
available in one and two
week deals.”  

As an example of prices,
a seven-night stay at the
three-star Manousis
Apartments in Zante costs
from £282 per person based
on two travelling. It includes
self-catering
accommodation and flights
from Gatwick with
departures available on May
6, 2018. 
To book or for more
information call 020-8492
6868 or visit
olympicholidays.com
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Where Am I?

Nicknamed ‘The Bean’ this public sculpture is made of 168 highly polished
stainless steel plates - giving the appearance of liquid mercury – reflecting
the city’s skyline above and inviting visitors to touch its mirror-like surface

and see their image reflected back from a variety of perspectives. 

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, August 17th. Solution and new puzzle

will appear next issue.

Number: 031

Across 
1. Hotel brand, part of Accor (7)
6. The author, Roald Dahl was born in this

country (5)
7. Mountain in the Bernese Alps (5)
8. Barbadian singer with a cameo in Valerian

and the City of a Thousand Planets (7)
11. Midwestern US state (7)
12. Tranquil Caribbean island (5)
13. Popular party resort on Corfu (5)
14. Somak offers safari holidays to this 

country (7)

Down 
1. US city featured in Girls Trip at a cinema near

you (3,7)
2. Australian state, in short (3)
3. 12 Across is part of this island group (7)
4. West African country (7)
5. Oman lies to the west of this part of the

Indian Ocean (7,3)
9. German city and former royal dynasty (7)
10. Activity holiday experts (7)
13. Airline with a hub at Schiphol airport (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 22

Crossword

Su Doku

N
um

be
r: 

03
1

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Industry
Insight by...

It’s a woman’s world: Cherie Richards, commercial director at The Global Travel Group,
unveils plans for a new networking group... 

IF THIS summer was a Sesame Street episode,it would definitely have been brought to you by
the letter W. And, rather than standing for

‘wintry wet weather’, W would definitely stand for
‘winners’ after a watershed summer for women’s
sport.
Johanna Konta was first to lead the way in July,

when the UK number one wowed Wimbledon to
become the first British woman to reach the
Ladies Singles semi-final in nearly 40 years. Next
up, the England female cricket squad bowled the
country over by winning the 2017 Women’s World
Cup at Lord’s. And, as I write, the Lionesses are
in the Netherlands, roaring their way through the
Women’s Euro 2017.
So where does this astounding success come

from? After years of underinvestment in women’s
sport, it’s no coincidence that performance
started to blossom once women had access to
great facilities and top notch coaches. And this is
where there are so many parallels with our
working world.
With travel being such a fast-evolving industry,

The Global Travel Group knows that ongoing
professional training and support is absolutely
essential for agent success. For this reason, new
Global members spend two weeks at our
dedicated training centre after they join, with the
courses tailored around their individual
experience levels. It’s also why we run ongoing
regional training events that encourage members
to keep expanding their travel knowledge, learn

new skills and stay one step ahead of the
competition.
In the spirit of girl power, we recently

announced our plans to launch the Global
Network of Women (GNOW) from this autumn.
This quarterly networking group will set out to
champion the role of women in travel and
promote diversity in the workforce.
Open to all our members - male as well as

female - GNOW events will provide a chance for
agents at all stages in their career to network,
share best practice and develop new skills. In
addition to welcoming guest speakers and
discussing key industry issues, from LGBT+ and
same-sex holidays to emerging trends, each
meeting will be geared around better supporting
the diversity of all of our colleagues, building the
confidence of our members in the process.
Many of our members have had to miss

industry events in the past simply because they
weren’t based in London and couldn’t spare the
additional time to travel down south and back.
So, with members across the UK, GNOW meet-
ups have more of a regional focus. After all, when
you’re running your own business, it can be hard
to justify that much time out of the office and
away from the telephone.
So, inspired by British sportswomen, we’re

committed to helping our members access the
tools and training they need to perform their
best. This way we hope to help each of our
member’s become their very own success story. 

bulletinbriefing
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FRED. OLSEN Cruise Lines’ 804-guest ship
Black Watch is due to commence her cruise
season from Rosyth, for Edinburgh,
Scotland this Monday, with a seven-night
‘Lochs of Scotland’ sailing. 
In total, the line will offer eight cruises from

Edinburgh (Rosyth) on Black Watch this year,
until October 14 – an increase of one
turnaround call since 2016. 
Guests are offered a variety of itineraries

from Edinburgh this year, including a seven-
night ‘Scenic Fjords of Norway’ cruise, a ten-
night ‘Cultural Cities of Northern Europe’
sailing, and a 16-night ‘Landscapes of
Portugal & the Canaries’ sunshine getaway. 
The company has also included two river

cruises – ‘German Waterways’ and ‘French
Rivers’ in its portfolio this year, both of
which are itineraries that have not been
offered from the Scottish port before. 
Clare Ward, the line's director of product

and customer services, said: “Black Watch’s

forthcoming cruise season from Rosyth builds
upon our already-close relationship with this
convenient, regional Scottish port. 
“The port is quite unlike anywhere else

that we visit in the world, boasting
spectacular scenery and three iconic bridges,
and Black Watch’s guests will be amongst
the first to sail under the new Queensferry
Bridge, which will be opened officially by Her
Majesty The Queen this September.” 
Black Watch has benefitted from an

extensive multi-million pound
refurbishment, and now offers guests
improved facilities on board, including a
new informal dining area, Brigadoon, and
the creation of a new speciality dining
restaurant, The Black Watch Room, as well
as an upgraded Glentanar main restaurant
and new 3D-enabled Marina Theatre.   
For further information see
fredolsencruises.com/travelagentcentre or
call 01473-746164. 

cruisebulletin

MSC CRUISES has unveiled its comprehensive range of shoreside activities and services for guests
of MSC Meraviglia. A total of 19 additional Mediterranean shore excursions have been added to the
range including five exclusive tours designed for guests on MSC Meraviglia. The line is also
debuting an industry-leading Port Info service, a complimentary assistance service that will allow
guests to discover and explore more of each destination with expert advice and information. 

2020 world cruise itinerary from Regent Seven Seas Cruises 
REGENT’S SEVEN Seas Mariner will host the line’s new 2020 Navigate the World cruise, a
131-night itinerary, departing on January 24, 2020. 
Spanning approximately 33,870 nautical miles across 11 seas in three oceans, the cruise

sails roundtrip from San Francisco to cruise the islands of the South Pacific, the ancient
cultures of subcontinental India and the Arabian Peninsula, before exploring the Mediterranean
in springtime and Caribbean and Central American destinations in early summer.
Guests will touch on 30 countries on six continents as they circumnavigate the globe, visiting

36 UNESCO World Heritage sites among a total of 66 ports, 13 of which are overnight stays.
The line offers up to 330 free, unlimited shore excursions for guests to fully explore each

port and guests are also offered free round-trip Business Class airfares, unlimited laundry
(including dry cleaning and pressing), door-to-door luggage service, a comprehensive visa
package and an onboard medical service. 
For further information see rssc.com or call 02380-682280.

Rosyth launch from Fred. Olsen Cruise Line’s Black Watch  

Saga calls at new
Swedish ports 

CRUISE PASSENGERS
looking for unusual
destinations can join Saga’s
new Islands of Bothnia
sailing, with calls including
the Swedish ports of Umeå,
Örnsköldsvik and Luleå.
Saga Pearl II navigates

the Luleå archipelago and
from Luleå visitors on this
summer cruise can head
into the Arctic Circle to see
how long hours of daylight
transform the landscape and
learn how the Sami, the
reindeer people, survive in a
region that is ice-bound until
the end of May. 
The 14-night Islands of

Bothnia cruise departs from
Dover on June 5, 2018, and
also calls into Finland,
Germany and Norway, while
the homeward sailing
features a daylight transit
through the Kiel Canal. 
Prices lead in at £3,495

and include a UK travel
package to/from Dover, all
meals and entertainment,
afternoon tea, 24-hour room
service, a welcome cocktail
party and Captain’s dinner,
unlimited tea and coffee in
selected venues, free Wi-Fi,
on-board gratuities,
porterage, a free shuttle bus
to the nearest town centre
(whenever possible),
optional travel insurance
and additional cancellation
rights or a reduction if 
not required.
The price is based on two

sharing the lowest available
Inside cabin grade and
includes any relevant
booking discount. 
For details or to book visit
saga.co.uk/cruises or call
0800-505030.
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On weekends, I like to... 
Take my dog for long walks, watch the
mighty Watford FC take on the
Premier League big guns and enjoy
movies with my wife, Claudia.  

How do you relax?
The best relaxation for me is taking
my dog Franco on a long walk. I
leave my phone at home and
completely switch off. 

What’s your favourite gadget?
I have two favourites -  my phone as,
let’s face it, you can’t live without it
nowadays and my portable speaker so
I can listen to music when I am
travelling.  

What's your favourite movie or TV
programme?
I am into my boxsets and my favourite
currently is Billions. 

What is the strangest thing you have
ever eaten?
Sweetbreads! I thought they were
exactly what they sound like, sweet
breads…turns out they are quite the
opposite!

What has been your most extravagant
purchase? 
My house…I only saw it once for about
five minutes and yet it is the biggest
purchase most of us make so I find
that quite funny! I spend more time
contemplating what shoes to buy! 

What's your most embarrassing
moment?  
The first ever fam trip I hosted when
I was working for British Airways. I

fell asleep on the flight and
managed, somehow, to lose my
shoes and had to walk the group out
of the airport in my socks! The crew
found my shoes lodged under one of
the trolleys!  

Do you have any nicknames? 
Bones... I was tall and skinny when I
was younger.  

What's the best compliment you've
received? 
I’ve been a best man four times and an
usher twice. I think it’s a huge
compliment to be asked to be a
central part of such an important day
for someone.   

My greatest strength is...
I am pretty relaxed and don’t ever let
myself get overly stressed. Life can be
as easy or as complicated as you make
it, but whatever challenge you are
facing, you just have to get on with it -
time stands still for no one.   

My one weakness is....
I am 150mph and always on the go.
Sometimes it’s good to take a bit of
time out and I need to get better at
that.  

What gives you the greatest
satisfaction?
Laughter! I enjoy nothing more than
being around fun people with
everyone enjoying themselves!

What’s your favourite quote?   
“Don’t worry about failures, worry
about the chances you miss when you
don’t even try’’ - Jack Canfield

What skill would you like to master? 
To speak another language. Having
been fortunate enough to travel the
world in an industry I love, I wish I was
able to converse in multiple languages.
My wife is Italian and I’m learning
slowly.

Who is your celebrity crush?  
Emily Ratajkowski.

Who would you most like to be seated
with on an aeroplane?
My wife and, if she wasn’t available, I
would choose James Cordon as I think
he would be quite good fun to spend
a few hours with!  

Which fictional character do you most
liken yourself to?  
Road Runner!   

If you could change one thing in the
industry what would it be? 
UK taxes and charges. 

What is your top travel tip?
Always take time to explore any
city/country that you visit.  Travelling
the world, whether it is for business or
pleasure, should always
be enjoyed no
matter how
hectic your
schedule.   

Where’s your
next holiday to?
I have just
booked a short
trip to Washington to
watch the Redskins Vs
Dallas Cowboys in October.  

personalitybulletin

Regional Manager UK & Ireland, Europe & North America,
Malaysia Airlines

Adrian Keating

Washington DC, US Capital

travelbulletin.co.ukAugust 11 201714

S04 TB 1108 2017 Bulletins_Layout 1  08/08/2017  16:01  Page 14



15travelbulletin.co.uk August 11 2017

FOR A LUXURIOUS holistic getaway, the Zoëtry Spa and Thalasso centre at Zoëtry Paraiso de la
Bonita Riviera Maya, combines ancient traditions with modern health science into a range of
personalised treatments for guests to experience the brand’s ‘Endless Privileges’ concept. The
centre also offers wellness experiences including aquagym, yoga, meditation and strength and
cardiovascular training facilities, along with physiotherapy, nutrition, acupuncture and Chinese
medicine services and Mayan healing practices.

Cayman Islands ramps
up trade engagement
FOLLOWING AN increase in
demand for luxury
Caribbean destinations, the
Cayman Island Department
of Tourism has announced
its commitment to
increasing its engagement
with the travel trade.
Don McDougall, the
tourism board’s regional
manager for Europe, said:
“Demand for Cayman is
strong, especially at the top
end of the market and for
special interest holidays. 
“Recent openings, such

as the design-led Kimpton
Seafire Resort & Spa Hotel
and an upgrading of many
other luxury properties
across the three islands
has created a lot of
interest. Last year’s
introduction of British
Airways’ Boeing 777
service with increased
capacity to include more
premium seats also helped
us to deliver a record
number of high value
tourist arrivals in 2016.
“The Cayman Islands

has also recently been
featured by a number of
operators in their
brochures for the first time
and our recently
strengthened marketing
team will be getting out
and about meeting more
travel agents and tour
operators over the coming
months. There will also be
new incentives and fam
trip opportunities as the
year progresses.”
For more information see
caymanluxe.co.uk

luxury

WITH LUXURY villas located on white sandy
beaches, five-star hotels and boutique
properties, Central America is increasingly
being seen as an up-and-coming
destination for luxury holidays.
VisitCentroAmerica has highlighted some

of the most exclusive places for agents to
suggest to their clients, which include 
the following.
Hotel Casa Ventanas in Belize is a one-

bedroom, over-the-water bungalow located
on the private island resort of Cayo
Espanto, a 15-minute boat ride from San
Pedro. Built at the end of a pier that
stretches 150ft off the island, and with
views across the Caribbean Sea, the
bungalow features an underwater glass
observation panel for watching sea life, a
private veranda for al fresco dining, an
outdoor shower and its own sailing boat
and kayaks. Guests are provided with three
meals a day and transport between Cayo
Espanto and San Pedro, and a four-night
stay at the bungalow costs from £1,259.
Visit aprivateisland.com
In Nicaragua the five-star Guacalito de la

Isla is located on Nicaragua’s Emerald
Coast. The resort offers guests a choice of
ocean-view villas, residences or a golf villa
located on the Guacalito golf course with
views over the Pacific Ocean. One of the
resort’s main highlights is the Spa Mukul,
made up of six spa suites with different
themes. Visit guacalitodelaisla.com
Located in the Papagayo Peninsula,

Costa Rica’s Cielo Mar is a private luxury
resort that juts out in the Pacific Ocean in
the north-west province of Guanacaste. The
villa offers six ocean-facing rooms complete
with floor to ceiling windows, an infinity
pool overlooking the ocean, a golf course

and a large outdoor table for al fresco
dining. The property houses up to ten
guests – ideal for families and friends
visiting Costa Rica, and one-week stays
lead in at £61,500. Visit cielomarvilla.com
for details. 
On the island of Roatan, the Gran Roatan

Caribbean Resort in Honduras is a tropical
gem nestled between a forest sanctuary
and the waters of the Caribbean. Located
directly on the beach in front of sought after
diving spot the Mesoamerican Reef, it is
well suited for snorkelling and diving
enthusiasts. The resort offers 48 oceanfront
view suites with private balconies, an
infinity pool with a swim-up bar and a
restaurant serving local delicacies. A night’s
stay in a standard suite is priced from £177.
Visit grandroatanresort.com
The JW Marriott Panama Golf & Beach

Resort is situated along the coastline in
Buenaventura, approximately two hours
west of Panama City. The resort features
Spanish colonial-style villas with views of
either the ocean or the grounds. Visitors
can enjoy a range of amenities such as an
18-hole golf course, a spa, heated outdoor
pools,  fitness centre, authentic signature
steakhouse and a Japanese restaurant. A
one-night stay in a standard double room
with ocean view costs from £141.
Alternatively, for those heading to

Guatemala, the El Convento is a 26-room
boutique hotel located in the heart of the
colonial city of Antigua Guatemala. Rooms
feature warm soothing decors and some
suites include fireplaces, tranquil private
gardens and terraces with jacuzzis. Prices
for two-night stays for a couple start 
from £544. Visit elconventoantigua.com 
for details. 

Central America showcases selection of popular luxury resorts 
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VALID FOR ALL BOOKINGS MADE FROM 16 AUGUST TO 30 SEPTEMBER 
2017, FOR TRAVEL 02 JANUARY 2018 TO 21 DECEMBER 2018

Live It Up is valid for all brands within the AMResorts Collection. For more information and to book please contact your preferred tour operator today!

BECOME A MASTER AGENT TODAY AND TAKE ADVANTAGE OF INCREDIBLE INDUSTRY RATES, INCENTIVES AND MORE AT AMRAGENTS.CO.UK.

EXPERIENCE UNLIMITED-LUXURY® FOR THE SOCIALLY SOPHISTICATED ADULT IN DOMINICAN REPUBLIC: PUNTA CANA
JAMAICA: MONTEGO BAY | MEXICO: LOS CABOS • PLAYA DEL CARMEN (2019) • RIVIERA CANCUN 

6 Daysto go until Live It Up

Live It Up - Save more with club room upgrades
Want your clients to Live It Up and enjoy additional bene� ts and services? Why not book them 

into an xhale Club Room where they will enjoy exclusive access to private lounges, pools, beach 
areas, and restaurants; personalised check-in and check-out, upgraded amenities and more*? 
� ere has never been a better time, because with our Live It Up Campaign we are o� ering an 

additional discount on all Club Room Categories, and better yet, this o� er is combinable with 
all other o� ers and early booking discounts. 

*xhale Club inclusions may vary by property
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Regent Seven Seas invites
travellers to experience

virtual tours
IN TANDEM with the one-year
anniversary of luxury cruise ship
Seven Seas Explorer, Regent Seven
Seas Cruises has launched a new
360-degree Virtual Tours series
inviting travellers to tour its 
suites, restaurants and exquisite
public spaces.
Jason Montague, president and

CEO of the cruise line, said: “The
meticulous craftsmanship and
artistry behind Seven Seas Explorer
are undeniable. Launched in Monte
Carlo a year ago and with nearly 40
sailings, Seven Seas Explorer has
exceeded every expectation, thanks
to each and every member of the
exceptional staff and crew that
deliver a highly personalised service.
If you haven’t had a chance to sail on
Seven Seas Explorer, this is a great
opportunity to see what you’ve 
been missing.”
For more information or to embark
on a virtual tour visit rssc.com

           
         

                        

                

           
               

 
   

  

         
                  

                
           

                    
                

        
      

      

New spa rewards scheme from Thailand’s The Sarojin
THE SAROJIN in Thailand is
helping guests to further
indulge in its restorative
offerings with a new ‘Spa Suite
– Spa Bonus Redemption’
programme. 
The scheme will see all Spa

Suite guests accrue one hour’s
worth of credits per room, per
night to exchange for luxurious
Pathways Spa treatments.
Guests can choose to use their
hours to indulge in a daily Thai
or Royal Oriental aroma massage or accumulate credits for longer massages, body
scrubs, Elemis facials and full spa packages. 
As a further bonus, using six nights’ credits, couples can enjoy a four-hour Nature’s

Midday Haven package for two, which includes Thai and moisturising massages,
aromatic baths, coconut and rice body scrubs, plus a spa cuisine lunch.
Also new from the hotel is a Responsible Tourism Package, designed to give guests

the opportunity to experience Thailand, its people and way of life in a sensitive and co-
operative way with initiatives that benefit the local community - both socially and
economically. 
As an example, ‘The Street Food/Cook For Kids’ initiative gives guests the chance to

learn how to cook Thai street food with The Sarojin chef at the Camillian Social Centre
and meet with the local children who join in too.
Costing approximately £1,165 for two sharing and inclusive of all taxes, the package

is valid until October 10 and includes five nights’ breakfast accommodation, private
transfers, sparkling wine available until 18:00, a half-day excursion for a glimpse of
local life and a street food cooking class.

Cosmos targets luxury touring market
with Platinum brand for winter 2017/18 
COSMOS HAS introduced its premium tour brand, ‘Platinum’
to Europe for the first time to capture the luxury touring
market in Europe during off peak seasons.
The new range of tours, operated by sister company

Globus, are available for autumn and winter departures to
popular European regions when hotel and tourist attraction
rates are typically lower.
Featuring centrally located hotels, the nine new tours

operate at a time when Europe’s iconic sights can be visited
without the usual tourist crowds. Available from this
November through to March 2018, the range features
durations from seven to nine days, and includes tours of
Ireland, Italy, Germany, Greece, Portugal and Spain, as well
as multi-country tours.
With the increase of the singles market, solo travellers

can also take advantage of no single supplement offers on
all departures of the new tours, subject to availability.
Rob Goodwin, the operator’s head of product and

commercial, said: “As the winter booking season starts, we
are delighted to offer a premium product with such great
value for our customers. 
“Our new choice of tours means that agents can be

confident in offering customers fascinating itineraries guided
by an experienced tour director, as well as first class hotels
with a wide range of facilities. Combining the reassurance and
social aspect of travelling with a group, these tours are
suitable for a broad demographic; from single travellers and
groups of friends to couples wanting to see more of Europe
without the hassle of travelling independently.”
For more information visit cosmos.co.uk/agents or call
0800-440 2797.
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WITH ITS new ‘Dior Institut’ spa, the Es Saadi Marrakech Resort offers a pampering experience for
guests complete with wellness trails of purification and relaxation; hydro-massaging baths; products
from the luxury Dior range; shaping massages; and anti-ageing face and body treatments - all
followed by the Dior ‘Finishing Touch’ – a beauty treatment including makeup and perfume. Famous
guests include The Rolling Stones, Kate Moss, Josephine Baker and Leonardo DiCaprio, and facilities
include five restaurants including the Moroccan-style 'Cour de Lions' and private pool villas.

luxury
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SIMPLY LUXURY by Travel 2 has added the
five-star Nirvana Lagoon Villas Suites and Spa
to its Turkey offering. 
The all-inclusive hotel in the seaside

resort of Kemer is ideal for family holidays,
offering a kids’ club, junior buffet option,
swimming pools with slides and play areas.
The property is also in close proximity to
explore Kemer’s marina and a day trip to
Antalya is easily achievable.
A seven-night, all-inclusive stay in a

family room costs from £649 per person
includings flights from London, private
transfers and free UK lounge access, valid
for travel on October 9.
Alternatively, for a couple’s retreat, Rebecca

Turner, the operator’s senior product manager
for luxury, suggests a stay at the five-star D
Maris Bay Hotel on the Datca Peninsula. 
She said: “The hotel has a number of

white, sandy beaches and clients shouldn’t

miss seeing the sunset from Greenhill
while enjoying a glass of Champagne,
before dining in any one of the hotel’s
excellent restaurants. They can try the
‘izakaya’ sharing plates at the Zuma
restaurant, a great place to eat and watch
the chefs prepare food at the open show
cooking stations. 
“My top tip for anyone visiting Turkey is

to shop in the local markets. Holidays to
the area are great value for money,
especially since they use the Turkish Lira
and not the Euro.”
Seven nights’ breakfast accommodation at

the Maris Bay Hotel in a couples room
featuring a mountain view costs from £1,249
per person. It includes flights from London,
private transfers and free UK lounge access,
based on travel on October 9.
Visit travel2.com or call 0800-022 4182 for
more details.

New sightseeing train
launches in Japan 

A NEW LUXURY tourist
train in Japan has
launched offering visitors
the chance to ride in style
from Yokohama (near
Tokyo) to the Izu Peninsula
with its hot springs and
picturesque coastlines.
The Royal Express will

give passengers the
chance to enjoy an elegant
experience as they dine
and listen to live musical
performances while
travelling. 
At around 100 people, the

new addition has one of
the highest passenger
capacities of any tourist
train in the country.
Passengers can choose

from one-way tickets with a
meal included or a selection
of three different ‘cruise
plans’, each including a
return train journey, meals,
overnight accommodation and
sightseeing activities in Izu. 
Cruise plans are only open

to groups with children aged
13 and above; however, its
family-friendly Gold Class
carriages feature specially
designed family seats where
parents and small children
can sit together. 
Passengers will also be

able to access purpose-built
facilities at Yokohama
station before boarding
including a private waiting
room, which is only open to
Royal Express passengers,
and a café.
A one-way three hour

journey will cost between
25,000 yen (£172) and
35,000 yen (£241) per
person, while the cruise
plans start from 135,000
(£930) per person based
on two to four people
sharing a room.

The Golden Dhow sets sail from Six Senses Zighy Bay
SIX SENSES Zighy Bay in Oman has launched a classic Omani dhow available for two-
night adventures exploring the Musandam coastline.  
Inspired by the word dhahab, which means golden in Arabic, the private cruiser can

host up to six guests in one king and two twins cabins, ideal for families or a group of
friends looking for something a bit different from their holiday. 
The vessel offers mod-cons such as an air-conditioned saloon, sun decks, dining

areas, cinema, a large open galley and a crew, including a chef and butler, to ensure
exceptional service levels throughout the odyssey. 
Setting sail from the resort, guests will explore the coastline, stopping along the way

in secluded bays. Time can be spent kayaking, fishing, beach combing and swimming,
and there are also options to try a cooking class with the chef, book a bespoke dive or
bring a spa therapist on board.  
Aaron McGrath, general manager at the resort, said: “We are thrilled to launch this

beautifully restored classic dhow to our guests. We are committed to offering
unforgettable memories and look forward to welcoming visitors onboard this
exceptional experience.” 
The three-day, two-night tailored itinerary is priced at approximately £17,270 and

includes all meals and non-alcoholic beverages. 
Visit sixsenses.com for more information.

Five-star options in Turkey from Simply Luxury by T2 
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staffreview
Parisian Charm: Travel Bulletin’s online editor, 

Adam Potter, heads to Paris for a stay at Hotel Banke…

BOLD, BRASH and beautiful, Hotel Banke in Paris
certainly knows how to make an impression.
Previously a bank headquarters turned five-star hotel

and member of the Small Luxury Hotels of the World,
full use has been made of the building’s unique assets
to really amp up the wow factor the moment guests step
through the door. Marble columns encircle the lobby
towering towards a crowning glass dome mirrored by a
mosaic floor. The hotel’s colour scheme and décor might
verge on gaudy but whether to your taste or not it
certainly has an opulent feel.   
The hotel can be found on Rue La Fayette located in

Paris’ fashionable Opera district, which means for
clients travelling by Eurostar the hotel is within easy
walking distance of Gare du Nord, steps away from the
famous Palais Garnier and well placed for a casual
stroll to the Louvre. Contemporary, comfortable and in
crisp white, a deluxe room on the uppermost and sixth
floor of the hotel makes for an elegant and airy retreat
from the bustle of Paris’ streets.
Always keen to root out a hidden gem or two in my

travels it feels almost like cheating to admit I didn’t
need to go very far off the beaten track to indulge in
exquisite Parisian fare; in fact I found it in the hotel’s
very own Josefin Restaurant. Gastronomic foreplay
began with Bellota ham, pan con tomate and glazed
peppers followed by a melt-in-your-mouth main of
Iberian Pluma marinated with grapefruits, sesame pak
choi and ginger. In Paris there is certainly no shortage of
exciting gastronomic options but I can safely say the
hotel’s own menu was nothing short of spectacular and
probably one of the best kept secrets in the city. 
From candle lit meals, chic cocktails at the Lolabar,

champagne at breakfast (if you so wish!) to the roses
that adorn tables in lavish rooms and the sensual
smouldering of incense in corridors, there’s no
mistaking that the hotel is well tuned to couples seeking
a romantic weekend escape. In the infamous city of love,
Hotel Banke will seduce its guests to return time and
again – you can ‘banke’ on that.
Visit slh.com or hotelbanke.com for more details.
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Ventana Big Sur to open following
multi-million dollar re-imagination
TWO ROADS Hospitality has announced the expansion of Alila
Hotels & Resorts into North America with the opening of its
first resort this autumn on California’s fabled Big Sur.
After a multi-million dollar reimagination, Ventana Big Sur

will offer 59 refreshed guest rooms, suites and villas, a full-
service spa, two enhanced outdoor pools with a new infinity-
edge hot tub and outdoor Japanese hot baths.
Resort-wide enhancements also include an Ocean Meadow

Lawn for celebrations; a new experience programme featuring
discovery-based guest activities; and the debut of a luxury
camping experience - Redwood Canyon Glamp-sites - in the
resort’s 20-acre redwood-canopied forest. 

luxury
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THIS MONTH sees the launch of three new winter sun destinations for Funway Holidays including
Curacao, Panama and Costa Rica. The new additions represent further growth to the operator’s
expanding Caribbean programme and, throughout November to February, all three regions offer
an average temperature of 27 degrees making them ideal winter sun options. As an example of
prices, a seven-night stay at the all-inclusive Dreams Las Mareas Costa Rica in a junior suite
tropical view room leads in at £1,457 including flights with British Airways, based on two adults
sharing and departing in November. Visit funway4agents.co.uk 

New BA winter
service to Tenerife

BRITISH AIRWAYS is
launching its first direct
route from Heathrow to
Tenerife South Airport for
the winter season.
Commencing on October

21 and running through to
March 24, 2018, the weekly
Saturday flight from
Heathrow takes four-and-a-
half hours. It departs at
06:45 and lands at 11:15
local time, flying direct. The
new Heathrow addition
follows on from the success
of the carrier’s flights from
Gatwick which also fly to
Tenerife South Airport.
Visit webtenerife.co.uk for
more details.
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NEW FOR 2017, Classic Collection Holidays is featuring
Grenada for the first time and will showcase five properties in
the parish of Saint George on the island’s south westerly tip.  
Nick Munday, managing director for the operator, said:

“Having covered off the vast majority of the available short-haul
luxury market, we’re delighted that our Caribbean programme
continues to go from strength to strength. 
“It was our long-standing programme to Bermuda which

first encouraged us to look beyond the short and mid-haul
markets, and the Caribbean seemed the perfect fit for our
existing clientele. It’s an established, luxury product which
is very well known and highly regarded on the UK market.
Three years after first launching a programme there, we’re
thrilled to have a growing presence in Barbados, Antigua
and now Grenada.
“The tourist board has been extremely welcoming and we

have been overwhelmed by the level of support shown by the
travel trade towards our newest product. Grenada is a

spectacularly beautiful destination and is perfect for those
looking for something a little off the beaten track,
something special and memorable.”
The company is offering complimentary UK airport lounge

passes and a fast track immigration clearance service on
arrival in Grenada for all bookings, and has recently introduced
a concierge service for restaurant and event reservations, plus
the option of Tri Star chauffeur services for transfers in the UK
from clients’ home addresses to their departure airport. 
Prices per person for a seven-night holiday including UK

airport lounge access, flights, private transfers and fast
track immigration start from £1,363 at the Radisson
Grenada Beach Resort on a room-only basis. 
Alternatively, the Calabash Luxury Boutique Hotel & Spa

costs from £2,293 on bed-and-breakfast, while the all-inclusive
Spice Island Beach Resort leads in at £3,447. 
For further information call 0800-008 7288 or visit classic-
collection.co.uk

Caribbean expansion sees Classic Collection Holidays debut in Grenada

Thomas Cook & Ras Al Khaimah partnership enters second phase
THOMAS COOK and the Ras Al Khaimah Tourism Development Authority have extended their co-operative
marketing agreement, which aims to raise the profile of the UAE emirate as a premier leisure destination for
European tourists. The partnership, which started in 2016, enters its second phase this month and will seek to
further develop Ras Al Khaimah as a year-round destination for holidaymakers.
The travel company will be opening its first own-brand hotel, the Ras Al Khaimah Beach Resort, on November 1

which will feature 253 chalets, a 700m private beach, three pools, four bars, a coffee shop, buffet restaurant, spa
with sauna and Jacuzzi and inclusive Wi-Fi. 
Haitham Mattar, chief executive officer of the tourism development authority, said: “We are extremely pleased to

continue to partner with Thomas Cook to promote Ras Al Khaimah. The news that they are opening their first own brand
hotel here demonstrates their commitment to our destination and delivering choice to their customers.
“International visitors represent almost two thirds of the overall tourism to Ras Al Khaimah, with the UK and Germany

being among the top three source markets. This partnership will continue to attract holidaymakers from Europe who
seek great value beach holidays and authentic adventure and culture based experiences.”
To learn more visit rasalkhaimahtourism.com
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Sandals Royal Barbados gets set for December launch
SANDALS RESORTS International has revealed that Sandals Royal Barbados, the brand’s
second hotel on the island, will open on December 20, ready for the winter season.
The property will offer 222 all concierge and butler-level suites, bringing the company’s

number of rooms on the island up to a total of 502. 
The new resort will see a series of firsts including the brand’s first rooftop infinity pool

complete with La Parisienne French restaurant and poolside bar, and first beachfront
glass infinity pool; first gentlemen’s only barber shop; a full-service Red Lane Spa; and
four bars offering unlimited premium spirits and five signature dining establishments
including French, Caribbean and Mediterranean cuisines. 
New American and Asian-fusion concepts will also be offered along with an

entertainment pavilion featuring a four-lane bowling alley, living room and games room.
Rooms will include the brand’s signature Rondovals, Millionaire Butler Suites and

Skypool Suites, along with a Crystal Lagoon pool complex including swim-up suites. For
guests in select top category suites, there will also be the introduction of chauffeured
Rolls-Royce airport transfers.  
William Griffith, CEO of the Barbados Tourism Marketing Inc., said: “An established

brand such as Sandals inspires great confidence in Barbados as a destination as we
promote our island's diverse, high calibre product offerings around the world. 
“New developments like Sandals Royal Barbados will go a long way to keep our

destination fresh and top-of-mind with potential holidaymakers, with the assurance that
they will still have a safe and unforgettable holiday.”
For more information call 020-7590 0210 or visit sellingsandals.co.uk

wintersun

MONARCH HOLIDAYS is offering a 20% discount for stays at the adult-only Bohemia Suites and Spa in
Playa Del Ingles, Gran Canaria when bookings are made more than 45 days in advance. Centrally located
and with a quirky Bohemian feel, guests can indulge in a Thai massage at the Siam Spa or take in the
Maspalomas sand dunes and Atlantic Ocean from the five-star resort’s panoramic restaurant and cocktail
lounge. A seven-night package, departing on December 10 from Gatwick, for two adults sharing a
twin/double room with breakfast costs from £679 per person. Visit monarchagents.co.uk for details. 

A THREE-and-a-half-hour flight from London
and on the same latitude as Morocco, Madeira
has a sub-tropical climate with average
temperatures of 21˚C in November.
In 1999 the archipelago was named A

UNESCO World Heritage Site with five areas
declared nature reserves meaning nature
lovers and thrill-seekers alike can experience
a range of activities including hiking,
canyoning, trail running and rock climbing in
diverse landscapes. There is also a wealth of
water-based sports available such as
surfing and scuba diving, as well as whale
and dolphin-spotting opportunities. 
The capital, Funchal, has a cosmopolitan

atmosphere with restaurants and bars
offering alfresco-style dining and views across

the bay, and now has two Michelin-starred
restaurants; Il Gallo D’Oro which was
awarded its second star and William
Restaurant at Belmond Reid’s Palace which
was awarded a star in 2016.
For those wanting to combine outdoor

activities and relaxation on the beach, Porto
Santo is just two hours away from Funchal by
boat. This understated and largely
undiscovered island offers a 9km golden sand
beach with crystal clear waters. The volcanic
sand is also scientifically proven to have
healing properties and visitors can
submerse themselves in the granules for a
fully rejuvenating experience. 
For further information visit
madeiraallyear.com

Sub-tropical Madeira makes for an active winter sun adventure

Red Sea winter
breaks in Aqaba

UK TRAVELLERS looking
for a winter sun holiday
with a difference might like
to consider Jordan’s Red
Sea resort of Aqaba.
Royal Jordanian

launched a new flight this
year that will restart after
a summer hiatus from
September 15 to December
31. This will allow
passengers to connect
through Amman with a one-
hour layover on Friday
nights making Aqaba an
easy to reach mid-haul
destination for a week in the
sun, with temperatures
ranging from 15-25 degrees
from October to March. 
The destination has

several luxury resorts set
along 26 kilometres of
coastline, as well as the
opportunity to enjoy boat
trips, watersports or a round
of golf at the newly opened
18-hole championship golf
course Ayla. 
For visitors looking for a

taste of history with their
beach holiday, less than
two hours’ drive will take
them to the ancient site of
Petra, and one hour to
Wadi Rum. 
Due to open this October

is the five-star Al Manara
Saraya Aqaba, part of the
Starwood brands ‘Luxury
Collection’, and one of four
five-star hotels currently
being developed. The hotel
will add 209 rooms in
Aqaba, including 39 suites.
Eagle Hills is also investing
at the Al Raha project,
which will include the
development of a new
waterfront community on
the site of the city’s old
port, with shopping,
restaurants and new
residences, along with a
cruise liner terminal.
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We asked our staff the following question this week:

My favourite karaoke song is...?

Crossword:
Across: 1. NOVOTEL, 6. WALES, 7. EIGER, 8. RIHANNA, 11. INDIANA, 12. NEVIS, 13. KAVOS, 14. NAMIBIA. 
Down: 1. NEW ORLEANS, 2. TAS, 3. LEEWARD, 4. NIGERIA, 5. ARABIAN SEA, 9. HANOVER, 10. NEILSON, 13. KLM. 

Highlighted Word: NEBRASKA

Where Am I?: Cloud Gate, Chicago, US.

puzzlesolutions

CLIENTS OPTING to join Trafalgar’s ‘Secrets of Myanmar’ 11-day itinerary will uncover the
destination’s traditions and natural beauty, with highlights including dining on a home cooked
meal with three generations of a local family in Bagan, and joining locals in a traditional lamp
lighting ceremony. Prices start from £2,575 per person with departures throughout winter. 
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Travel Bulletin Star Awards 2017 
finalists revealed...

www.travelbulletin.co.uk/starawards/finalists
#TBStarAwards

Tickets for the Travel Bulletin Star Awards Gala Dinner on  
4th September at London’s 5* Langham Hotel are selling fast!

Email jeanette.ratcliffe@travelbulletin.co.uk to  
confirm your place now.

    

Star Awards Proud Sponsors

?
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PRIVATE TRANSFERS
ON ARRIVAL

PRIORITY LANE 
SECURITY ACCESS

10KG HAND
LUGGAGE

EXCLUSIVE 
LOCATIONS

*Terms and conditions apply

PER PERSON
DEPOSIT

BOOK FOR ONLY

£60
*

COMPLIMENTARY
INFLIGHT DRINKS

& LUXURY  
TICKET WALLET

INCLUDED
BAGGAGE
25KG

*
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