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      AND THE CHANCE TO CHILL TOO

   NON-STOP ACTION 
 

 
 

         NEW IN SUMMER 2016

age to 

A Discovery Cove Ultimate Package is like 2 holidays in 1. 
Scream for pulse-racing coasters, exhilarating water rides and new 
thrills like Mako at SeaWorld and Cobra’s Curse at Busch Gardens. 
There’s also the chance to make new friends with amazing animal 
encounters, and then relax on white sand beaches, lazy rivers and 
more. It’s Orlando like you’ve never experienced before.

Experience all four parks with the Discovery Cove Ultimate Package.  Includes an all-inclusive 
day at Discovery Cove (dolphin swim or non-dolphin swim), 14 days unlimited admission to 
SeaWorld Orlando, Busch Gardens Tampa Bay, and Aquatica. Free unlimited parking too!

For more information contact your preferred ticket 
provider or visit www.seaworldparksagents.co.uk

       16:11
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New online system aimed at transforming the way agents book wedding venues
BOOKYOURWEDDINGDAY.COM, WHICH is due to launch this month, is the first international online booking system that
allows operators, travel agents and wedding planners to secure confirmed overseas wedding dates and venues instantly. 
The platform will initially be launched to showcase wedding venues in Cyprus and Greece, with other destinations being

added throughout the year. 
The new platform offers agents additional selling power; previously agents would have to contact a local counterpart,

who in turn had to consult the local municipality and communicate back to the UK – a process that could take up to six
weeks. Now, agents can log on to browse destinations, choose the preferred venue and view availability over a three-week
period around the ideal date. Each venue will also list available time slots for ceremonies, which are synchronised with the
local town hall’s calendar.
Once details have been selected, agents can make the online booking (using any credit card) to pay a £100 booking fee,

which secures the venue, date and time selected. A confirmation email will then be sent during the sign-up process which
allows travel agents to proceed with other arrangements, such as booking flights, accommodation and packages. 
For further information email info@bookyourweddingday.com  
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Silver Jubilee...
ROYAL BRUNEI Airlines celebrated 25 years of flying from London and marked the occasion at a recent breakfast event with some of the
UK’s key travel companies. The airline also saw the completion of its rebrand that welcomed the introduction of its flagship Boeing 787
Dreamliner to the UK along with a newly rebranded customer service centre, located at 49 Cromwell Road, London. Pictured marking the
milestone are, from the left: the carrier's Daljit Jagota, Yvonne Lewin, Endy Sofian and Adiel Mambara, with His Excellency, the Brunei High
Commissioner; and the airline's Hanif Abdullah, Christina Chua and Azimah M Jasni. 
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MONARCH HAS chosen No1 Lounges as its preferred
lounge supplier at Birmingham Airport. 
Agents will now be able to purchase No1 lounge entry

for their clients departing from Birmingham with the
airline at Monarch.co.uk 
Birmingham Airport has been a primary focus for the

airline this year with new routes between Birmingham and
Lisbon, with Birmingham and Madrid launched last month. 
The airline has also announced the arrival of an

additional Airbus A320 aircraft which will be based at
Birmingham Airport this summer, bringing the total
number of flying aircrafts to 35. 
Prices for the lounge lead in at £24 per adult and £16

per child. 

Local meets luxury at Taj Safaris’
Meghauli Serai Lodge in Nepal
TAJ SAFARIS’ new Meghauli Serai Lodge at Chitwan
National Park in Nepal aims to bring the brand’s
offering of luxury wildlife travel to guests whilst
ensuring that it remains harmonious with, and
nurtures, the environment and local communities.
Committed to improving the quality of life of its local

communities through its focus on Livelihoods,
Neighbourhoods and Welfare; and EARTH
(Environment Awareness and Renewal at Taj Hotels)
the lodge employs 95% of its staff from nearby villages
and incorporates décor made by local Tharu women. 
Working with local farmers all menu ingredients at

the resort are sourced from within a 50-mile radius,
including its two onsite gardens. 
The hotel also features its own sewage treatment

plant, one of the few hotels in Nepal that has this
facility, which helps conserve water from the river Rapti.
Marking the company’s first foray into wildlife

destinations outside of India, the lodge offers 13
guest rooms that offer elevated views over the jungle,
16 independent villas - each with their own private
plunge pools, plus a Rapti Mahal presidential suite.
Over and above the wildlife safaris, other resort

activities include canoeing down the river Rapti, spa
treatments, learning how to use a potter’s wheel and
visits to nearby Tharu villages for an immersive
experience of the indigenous culture and life.

No1 Lounges boosts partnership with
Monarch at Birmingham Airport
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THE RIVER CRUISE Line has announced that
Charlie Dimmock will be joining passengers
on MPS Lady Anne in April 2017 for a cruise
of the Dutch Waterways, including a visit to
the world’s largest flower auction.

The four-day ‘Amsterdam & Bulbfields
Spectacular’ cruise will depart on April 25,
weaving its way through the picturesque
waterways of Holland, through landscapes
and to gardens looking at their very best in
the springtime. During the cruise, Charlie
will share her gardening wisdom and
anecdotes with talks on board, as well as
answering questions from passengers on
gardening-related issues. She will also
accompany passengers to the Keukenhof
Gardens and on an optional tour of the

Aalsmeer Flower Auction, where more than
half of the world’s cut flowers are traded
every day.

Priced from £299 per person, the cruise
departs from Dordrecht, travelling to
Schoonhoven, Zaandam and Amsterdam.
The price is based on two adults sharing an
en-suite cabin on a full board basis and
includes coach travel from joining points
nationwide; ferry crossings from Dover; an
excursion to the Keukenhof Gardens; talks
with Charlie; and the services of a cruise
manager/director throughout. The
excursion to the Aalsmeer Flower Auction is
excluded.  
For more information visit
rivercruiseline.co.uk or call 0844-544 7580.

newsbulletin

IT'S EPIC!...Osprey Holidays took nine agents on a day trip to Dublin last month to enjoy an exclusive
visit to the newly opened EPIC Ireland attraction, where agents were taken on a journey centred around
Irish Immigration and then on to the famous Guinness Storehouse for a private tour and tasting
session. Pictured are, from the left: Kayleigh Rowland, Joanne Cook and Charlie Stearman, Premier
Travel; Julie Geyer, Osprey Holidays; Rosa Batterbee, Premier Travel; Sarah Black, Osprey Holidays;
Cassie Hale, Premier Travel; Gary Reavely, Oceanic Travel; John Frankitti, Elite World Choice; Tina
Rayment, Westway Travel; Faith Domingo, Westway Travel; and Nathalie Cornish, Osprey Holidays.

One night mini-
cruises from CMV

CRUISE & MARITIME
Voyages (CMV) is offering
one night mini-cruises in
July and August, giving
guests the opportunity 
to try cruising for the 
first time. 
Marco Polo sails from

Newcastle Tyne on
Saturday July 16 to
Edinburgh Leith or from
Greenock to Liverpool on
Friday August 26 on a
one-night celebration
cruise with a five-course
dinner, big show
entertainment, cabaret
and late night disco, with
fares from £59 per
person. 
Fares are based on two

people sharing a twin
inner cabin and include
full board cuisine,
afternoon teas and late
night snacks,
complimentary tea and
coffee (06:00 to midnight),
entertainment, cabarets
and classical interludes,
daytime activities and
leisure facilities,
porterage of luggage (port
to cabin) and port taxes. 
For greater convenience

the line operates an
automatic tipping system
on board of £5 per person
for the overnight cruise
which will be debited 
to passengers’ on board
account.

New stand-alone
website from Airtours 
AIRTOURS HAS continued its
rebrand with a new look and
feel, including the launch of
a new stand-alone website,
a re-designed logo and two
new brochure editions for
summer 2017.  
The new site - at

airtours.co.uk - has been
launched to streamline the
user experience with holiday
deals, travel advice and
updates available on the
homepage. Further
developments include a
redesigned logo and
brochure covers to reflect
the brand’s transition from a
brand that sits within the
Thomas Cook Group to a
brand in its own right. 
Chris Mottershead,

managing director of
Thomas Cook UK & Ireland,
said: “Summer 2017 has
provided the ideal
opportunity to reintroduce
Airtours to customers
through a revamped website
and logo. In addition, we
expect the re-introduction of
Costa Blanca and Costa del
Sol, to prove popular
amongst our customers.”

SuperBreak puts Disney On Ice
packages on sale for Christmas
SUPERBREAK HAS put its popular Disney on Ice packages
at the O2 Arena on sale for Christmas for agents to
promote now, before they sell out. 

This year Disney on Ice presents Frozen, a full-length
production live on ice, which is ideal for families. A package
combines overnight accommodation at a range of hotels
with morning, afternoon or evening tickets to the show
between December 21-24 and 26-28.

Packages start from £228 for a family of four including
one night’s accommodation at the three-star Holiday Inn
Express London Excel including breakfast and a ticket to
the show for all. 
For details visit superbreak.com/agents or call 01904-
436000.

Garden guru Charlie Dimmock joins Dutch Waterways cruise  
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THE ANNUAL Superhero Weekend at Eureka! The National
Children’s Museum in Halifax is now in its fifth year, with the
first weekend taking place on June 18 and 19. Families can join
forces with Batman, Wonder Woman, Superman and Supergirl
as they host superhero training sessions, while Iron Man will
be in town to meet and greet visitors. 
For details call 01422-330069 or visit eureka.org.uk

CANADA TRAVEL Specialists has
relaunched its website, aimed at offering
a comprehensive digital experience for
people looking to visit Canada.

The new site offers an educational
window into Canada through an intuitive
search tool, giving consumers a deeper
insight into all the country has to offer –
whether it be a motorhome trip in the
Canadian Rocky Mountains, a city
holiday in Toronto, a trip to Lake Louise
in Banff or paying a visit to the Calgary
Stampede.

It also features an online customer
support function, as well as the latest

seasonal brochures.
Ann Marie Kirke, the company's

manager, reports that the business has
already seen a 22% increase in bookings,
following the launch of the new site. She
said: “Our new website really
strengthens our Canada offering,
providing an unrivalled online booking
experience for our customers.

“A big objective for us has been to
transform the user experience through
the use of engaging and educational
content that helps people when building
travel itineraries to Canada. Much of this
content has been written and developed

by our specialist team, who have
travelled extensively across the Canadian
regions. We believe this invaluable
insight, backed by responsive customer
support, positions us well to grow our
share of a growing market area.”  

50% savings for kids from Star Clippers
THROUGHOUT JULY and August Star Clippers is offering
family holidays on its three fully-crewed tall ships, with 50%
savings for up to two children accompanying two adults.

There are a variety of on board activities including the
opportunity for guests aged eight to 80 to climb the rigging,
50ft up into the crow’s nest for a bird’s eye view; and relaxing
in the deck-top pools and bars. A qualified sports crew are
also available to organise complimentary watersports,
including wake boarding, kayaking and snorkelling, and on
board the flagship, Royal Clipper, guests can swim in the
open sea and enjoy watersports from the drop-down marine
deck at the stern of the ship. 

Each day the ships call into new destinations, in the Greek
and Italian islands and around the coastlines of Slovenia,
Croatia, Italy, Greece, France and Spain, while on sea days
plenty of sun-loungers, plunge pools, an air-conditioned
library and the opportunity for a massage are available. 

Departing from Rome on August 20, a seven-night sailing
around Italy’s islands and coast on the 170-guest, four
masted `Star Flyer’, visiting Lipari, Messina, Amalfi,
Sorrento, Ponza and returning into Rome, costs from £4,775
for a family of four, including 50% savings for child places,
breakfast, lunch and dinner on board, and all port charges.
To book or for details call 0808-231 4798 or see
starclippers.co.uk
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2016/17 brochure from Inghams offers new snow adventure options
INGHAMS HAS issued its 2016/17 brochure dedicated to Snow Adventures above the Arctic Circle in Finnish Lapland and
Northern Norway. 

In addition to existing Lapland Winter Wonderland weeks and Norway itineraries, the new brochure introduces the Northern
Lights Adventure Weeks in Lapland where guests have the opportunity to stay in the secluded Muotka Wilderness Lodge near
Saariselkä. Also new is the Vesterålen Wildlife Adventure in Norway which includes a whale-watching trip. 

Prices for a seven-night stay at the Muotka Wilderness Lodge from December to March, with direct, non-stop flights from
Gatwick, Manchester or Bristol lead in at £1,579 per person on a full board basis, departing on January 8, 2017, based on 
two sharing. As part of the price, free overnight Aurora Cabin accommodation is available for guests staying between January 8
and 28.

As well as the new tour, the popular ‘Arctic Fjord Adventure’ and ‘Polar Express Adventure’ tours have been retained. These
include a high-speed RIB-boat safari, a scenic rail journey into neighbouring Sweden, husky-sledding, food from the Fjords,
plus a visit to Norway’s Polar Wildlife Park, where guests can get up close and personal with a wolf.

The ‘Arctic Fjord Adventure’ and ‘Polar Express Adventure’ are both available in three- or four-day versions or can also be
combined into a full week’s holiday. 

There are five departures in February 2017, with prices starting from £899 per person for the three-night Polar Express
Adventure, including direct, non-stop flights from Gatwick to Evenes, transfers, four-star hotel accommodation on half-board
and daily guided excursions with lunch and entrance fees. 
For more information or to book visit inghams.co.uk/lapland or call 01483-791101.

New website from Canada Travel Specialists features intuitive search tool 
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SAGA’S FIRST river cruise for solo passengers sold out so
quickly that a second all-inclusive sailing has been created
to meet demand.

The company's exclusive Douro Discovery cruise, on
November 3, offers single travellers the opportunity to take
in the landscapes and quaint towns on a sailing through
Portugal and Spain.

Guests fly to Oporto to meet their river cruise ship, Douro
Princess, at Vila Nova de Gaia on the south bank. After an
overnight mooring, guests start the cruise with lunch at the
14th-century former Monastery of Alpendurada, before
sailing to Régua. 

Next on the itinerary is a visit to the ancient city of
Lamego to view the Sanctuary of Nossa Senhora dos
Remédios, which overlooks the town. 

Douro Princess then cruises on to Pinhão for a wine
tasting at nearby Quinta do Seixo and an excursion to
Figueira Castelo de Rodrigo, a medieval village set atop a
hill beside the River Côa. 

After an overnight mooring in Vega de Térron, guests can
prepare for a full-day’s excursion to Salamanca in Spain,
where the old town has been declared a UNESCO World
Heritage Site. The tour includes viewing the city’s twin
cathedrals and main square. 

The next day’s tour takes guests ashore for lunch at the
family-owned winery of Quinta da Avessada in the heart of
the Douro region, followed by a visit to the 18th-century
Casa de Mateus Palace and gardens, which features on the
Mateus rosé wine label. 

After an overnight mooring in Régua, the itinerary then
takes guests to Oporto, on the Douro estuary, with a tour of
a port wine cellar for a tasting and the chance to take home
a bottle as a memento. 

Prices for seven nights lead in at £1,299 including flights,
transfers, all meals, a welcome cocktail party, porterage,
optional travel insurance and additional cancellation rights
or a discount if the passenger has their own insurance.
For details call 0800-300 400 or visit saga.co.uk/rivercruises

Monarch adds
60,000 seats to

winter 2016/17 ski
programme  

MONARCH HAS announced
new flights for its winter
2016/17 schedule. More than
60,000 seats have been
added to selected ski routes
including Turin, Salzburg
and Lyon. 
Additional routes now on

sale for winter 2016/17
include Birmingham to
Salzburg, Birmingham to
Turin, Gatwick to Lyon and
Gatwick to Friedrichshafen.  
The extended winter

2016/17 schedule also
includes additional flights to
many of the airline’s most
popular ski destinations
such as Grenoble, Geneva
and Innsbruck, with flights
at sociable times.
Marjan Schoeke, the

group's head of network
development, said: “We are
delighted to announce the
release of additional flights
and frequencies to our
schedule. These additional
routes provide our
customers with 60,000 more
seats to the most popular
ski destinations. We
continuously refine and
develop our network
strategy looking closely at
where and at what time our
customers want to fly.”

New three-night Limited Edition
breaks with HF Holidays from £349
HF HOLIDAYS has announced a selection of offers for
this year and next. On UK breaks, groups can save up to
£150 by receiving one free place for every 15 people,
book single rooms with no supplement, plus the group
organiser can take advantage of a £50 voucher and an
upgraded room as a thank you. 

There are more than 20 new Limited Edition UK
breaks to choose from, with prices leading in at £349 per
person for three nights.

Each holiday includes full board en-suite
accommodation, free use of all of the house facilities
including Wi-Fi, transport to and from the walks on the
guided walking breaks, the services of experienced
leaders and sociable evening activities, from cheese and
wine-tasting to live music. 

For those looking to travel further afield, the operator
has hand-picked a selection of destinations across
Europe and worldwide, showcasing both guided and self-
guided walks that are off-the-beaten-track and offer 
a taste of the real culture.  

European and worldwide holidays include half-board
or bed-and-breakfast accommodation, the services of an
experienced leader, a daily choice of guided walks or
activities, flights (where applicable) and one free place
for every 15 adults booked on European breaks.
For more information visit hfholidays.co.uk or call 0345-
470 7557.

Wizz Air introduces new destinations from Birmingham
WIZZ AIR HAS celebrated its inaugural flights to three new routes from Birmingham
Airport - Sofia, Bucharest and Wroclaw. 

The Polish city of Wroclaw is accessible twice-weekly from Birmingham with flights
on Mondays and Fridays and fares start from £15.49 one-way including taxes and non-
optional charges. 

The capital city of Sofia, the largest city of the Republic of Bulgaria, departs twice-
weekly on a Sunday and Wednesday, with one-way fares from £28.49, while Bucharest
flights depart on Wednesday and Sunday with fares from £28.49 one-way. 
For more information visit wizzair.com 

BAG IT WITH BULLETIN...
Carol Warburton (left) and
Ann Barber from Travel
Counsellors won a stay at
the Aldemar Knossos Royal
Villas in Greece, courtesy of
Planet Holidays & Weddings,
when they attended Travel
Bulletin's Manchester
Showcase event. Pictured
with Carol and Ann is the
hotel's general manager,
Michael Gasparis.

Saga releases second river cruise for single travellers following demand

newsbulletin
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•   Win a five night stay at The Crane Resort in
Barbados, PLUS up to £250 Love2Shop vouchers 

•   Win a two-night B&B stay for two people, to
Innsbruck in Austria. 

•   Win up to £100 worth of Amazon vouchers,
courtesy of Simply Sweden.

•   A two-night stay in Cancun for two people can be
won, courtesy of Breathless Riviera Cancun
Resort & Spa

Visit travelbulletin.co.uk/competitions for details
on the above competitions 

IDON’T KNOW where to start! A 16-year old Chinese boy was found stowed away on an
Emirates flight from Shanghai to Dubai, seeking to

make his fortune saying even beggars in Dubai were
rich. That could so easily have ended badly! It seems
to be desperate times all around – every day the
papers are full of stories of migrants trying to get into
the country. I really can’t see where this is going to
end and there have been so many deaths already.
What I found heartbreaking was that the beautiful

17 year old Silverback Gorilla Harambe shot by the
Cincinnati Zoo because parents didn’t keep an eye on
their four year old! What a waste! I’m not surprised
there is a huge backlash over this. I know I go on
about animals being abused especially by so called
places that are supposed to be looking after them – 
I have often said please don’t have pictures taken with
tigers or go on elephant rides - and now thankfully
tigers are being rescued from the Tiger Temple, 
a horrendous place where they found 40 tiger cubs in
a freezer! This Temple near Bangkok is a tourist
destination with visitors doing selfies with bottle fed
cubs etc and it’s time these places were shut down. It
is a fact Thailand has long been a hub of illicit
trafficking of wildlife and it has to stop otherwise
tourists will stop visiting. As sellers of travel we do
have some responsibility to stop sending people to
these places and slowly make a difference.
Now for some good news about Jet2Holidays.

Customers can make the most of their holidays with
the launch of its new service that will make it easier
for customers to check in for their return flight home.
Now they can drop their bags off at their hotel before
they go to the airport leaving extra time to enjoy their
hotel – this is being done at Tenerife, Majorca and
Costa Blanca – sounds good to me. Also noticed they
are doing LBIA to Halkidiki in 2017 one of my favourite
destinations, yippee!
'Problems are not stop signs, they are guidelines'

and ‘With the new day comes new strengths and new
thoughts’.

by SANDRA MURRAY
in Normanton, Yorkshire

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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Normanton...
Notes from

MOVERS
�  SAGA TRAVEL has appointed Maria Whiteman as
managing director of Saga Holidays.

�  ROBIN NICOL has joined Voyages to Antiquity as head 
of marketing. 

�  HOLIDAY EXTRAS has appointed Lucy Holden as business
development manager.

�  BOURNE LEISURE has appointed Gemma Wilks as 
sales executive.

�  KELLY-MARIE GREGG has joined Regent Seven Seas
Cruises as training and events manager for the UK.

�  APT LUXURY River Cruises has appointed Karen
Robertson as online marketing executive.

�  CONRAD HOTELS & RESORTS has appointed Peter Jon
Lindberg as director of inspiration. 

�  FRED OLSEN Cruise Lines has appointed Julia Thornhill
and Marietta Maidman as sales account managers.

�  CLAIRE HAZLE has joined Cosmos Tours and Avalon
Waterways in the new role of director of marketing 
and e-commerce.
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FANCY A FAM? 
Ciao Travel is organising a luxury fam trip to Vietnamfrom October 16-25. The trip will give agents theopportunity to experience the highlights of Vietnam,staying at five-star boutique hotels. Net prices arefrom US$1,565 for single occupancy, $985 for doubleoccupancy and $875 for a triple room (excluding flightsand any necessary visas). To apply, email the names andjob titles of up to three members to
service@ciaotravels.com. 
For more details email info@ciaotravels.com

agentbulletin

Booking incentive
Gold Medal is giving agents the chance to
win one of three holidays to Abu Dhabi
including flights, accommodation and
activities/experiences. The prize will be
awarded to the agents with the highest
booking revenue by June 30. The agent with
the highest revenue overall will win the
grand prize holiday - an upgrade from four-
to five-star accommodation, dinner for two
in Cipriani and the chance to drive a
Ferrari California. Agents can double their
chances of winning by booking
accommodation on Yas Island.

Agent training
The Jamaica Tourist Board (JTB) will host
its own tradeshow, Jamaica Travel Market
(JTM), on September 29-30 at the Luton Hoo
Hotel Golf & Spa, giving agents and operators
the chance to meet with Jamaican suppliers
and partners directly. Separately, the JTB is
also organising a luxury event on September
27 at the Chester Grosvenor Hotel, which will
focus on the destination's top-end hotels and
resorts, and will include an update for luxury

partners on the latest news.

AGENT OFFER
Haven is giving agents the chance to
experience its product first hand with a
selection of breaks on offer from £99 per
family. Three-night weekend breaks or
four-night midweek breaks are available on
selected dates throughout June and July.
The prices are based on a family sharing a
deluxe two- or three-bedroom caravan
that sleep up to six or eight people
respectively. Alternatively, agents can book
a four-night break staying in a Prestige
two- or three-bedroom caravan for £129
per caravan or a three-night break for
£159 per caravan. For details see
bourneleisuresales.co.uk and to apply,
complete the form details and email it to
trade.sales@bourne-leisure.co.uk
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Norwegian launches new Manchester routes for summer with fares from £34.90
NORWEGIAN HAS added two new routes to Malaga and Alicante from Manchester Airport, with fares starting from
£34.90.
Four weekly flights depart for Malaga with two weekly flights to Alicante on the carrier's new 186-seat aircraft, which

features free Wi-Fi.
Thomas Ramdahl, the airline's chief commercial officer, said: “Our expansion plans at Manchester are only the

beginning. 
“A total of 380,000 passengers have already enjoyed our services including free Wi-Fi, comfortable seating and

brand new aircraft, all at affordable fares to and from Manchester Airport."
Meanwhile, the carrier has announced plans to launch a new direct route to Las Vegas from Gatwick with fares on

sale from £179 one-way. 
The twice-weekly flights will launch on October 31 on the airline’s new Boeing 787-9 Dreamliner aircraft which

features two cabins – Premium and Economy. 
Ramdahl said: “Las Vegas is a fantastic addition to our growing transatlantic network from the UK. We will continue

to provide Brits with low-cost and easier access to more parts of the US, while offering a high-quality service in the
newest aircraft. We look forward to adding Las Vegas to our network from Gatwick.”
For more information see norwegian.com or call 0330-828 0854.

THE ENCHANTED Forest, Perthshire's multi-award-
winning sound and light show in the woods, is back for
its 15th year to run throughout October. 
This year, more than 65,000 tickets are on sale, which

will open to the general public at 10:00 on Friday June 17,
and the organiser (Perthshire Big Tree Country) is advising
customers to book early to avoid disappointment.
The 2016 show, which has been revealed as

SHIMMER, will use dazzling visuals and an original

music score, and runs from September 29 to October 30
at Faskally Wood near Pitlochry. 
The Enchanted Forest, which last year extended its

season due to popular demand, brings in an estimated
£2million to the local economy. Proceeds from a dedicated
charity night will also benefit three organisations -
Scotland's Charity Air Ambulance; Kidney Kids Scotland;
and British Heart Foundation Scotland.
For tickets and more information see enchantedforest.org.uk

The Enchanted Forest releases more than 65,000 tickets for autumn event 
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Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, June 16th. Solution and new puzzle will

appear next week.

The winner for 27th May is Tracy Ramsier, Holidaze Ltd 

in Dorset.

May 27 Solution: A=3    B=4    C=7    D=2

Number: 023

Across 
1. The Home of All Inclusive holidays, part of TUI

(5,6)
5. British flyweight boxing champion, Nicola (5)
7. City home of the iconic Palm Islands (5)
9. French town which gave its name to a type

of brandy (6)
10. Glasgow airport code (3)
13. National airline of the Czech Republic (3)
14. State capital of South Dakota (6)
17. Car rental company (5)
18. Lively Corfu resort (5)
19. Nationality of footballer, Lionel Messi (11)

Down 
1. Country hosting the UEFA Euro 2016

championship (6)
2. Sea between Australia and New Zealand (6)
3. One of London's Royal parks (4)
4. Cruise ship, Norwegian ___ (4)
6. State capital of Maine (7)
8. Landlocked Eastern European country (7)
11. Resort known as the capital of Italy's

Adriatic Riviera (6)
12. Lord, whose flagship HMS Victory is now a

popular Portsmouth tourist attraction (6)
15. Snowdonia's largest lake with its own

mythical monster (4)
16. German city on the Rhine (4)

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Travagram? 
Please see page 22

Crossword

Su Doku

N
um

be
r: 

02
3

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D

Merchandise Tennis
Following the success of this contemporary

brand across Europe, this four-star property is

set in a str iking scarlet bui lding and is the f irst

Innside brand in the UK.

TRAVAGRAM
SPONSORED BY 
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Industry
Insight
by...
In great financial shape by Colin O’Neill, business
development director, Advantage

In business as in life, our ambitions are oftencurtailed by the level of financial spend available
and we are not always able to achieve all that we

would wish to.
As an organisation, the Advantage Travel

Partnership has a delicate balance to achieve; on
the one hand we need to create wealth and profit for
the business to ensure that we always operate on 
a very sound footing. However, as we are a member
owned company, we need to ensure that the profit
generated is translated into member benefit. There
is really little point in building central profit for the
sake of it as this is fundamentally opposed to the
values of the organisation. 
At the end of May we released our consolidated

report and accounts for the financial year ending
September 30, 2015 and not only are we very happy
with the overall results, we are particularly pleased
with the strong balance we have struck between
profit and the value of the central activity
undertaken.
Whilst the profit after tax figure of £495k is the

headline number that many observers will focus
attention on, if I am being honest, the figures that
gives us greater cause for satisfaction are some of
the other key performance indicators that sit below
that headline number.
In many ways the most telling number is the

increase that we have made to the average value of
the member benefit statement. If you recall, we
provide each member with an annual benefit
statement which is tailored to each individual
business. We calculate the specific financial benefits
our members have received during the year and by
taking off their membership fees, we are able to
determine the net benefit received from their
membership. We are also quite clear that if we are
not able to specifically measure the value, it doesn’t
get included on the statement. In the last financial
year, we were able to grow the average value by 17%
which demonstrates that the activities that we
undertook during the year were benefitting

members on an individual as well as on a collective
basis.
Some of the contributing factors to the increase in

the overall value include:
A 13% improvement on the incremental earnings

members can derive from the business incentives
we have negotiated with our preferred leisure
business partners.
A focused direct marketing campaign of activity, in

addition to the monthly promotional campaigns,
which has resulted in 5k new holiday bookings for
those members participating in the activity.
The strength that we have in the corporate sector

of the market where we have exploited our position
as a top four performer with 25 leading airlines to
drive sales in excess of £750m and 2.2m room
nights in association with our international business
partners.
Finally, our business consultancy team have been

able to get much closer to our members and their
businesses, to better understand the aspirations of
the business and to tailor the central offering to
meet those needs. As I mentioned earlier, the
benefit statement is specific to each individual
member and the approach taken by our business
development consultants is consistent with that
tailoring.
But that was our performance last year and we

are already half way through the new financial year.
As you would expect, our approach to sharing
central wealth very much remains in the same and,
in some ways, we have taken it up a notch. As
reported at the 2016 Advantage Conference, the
technological investment we are making in the
development of Gateway 2 and Advantage Holidays
are specifically designed to invest in activities that
will benefit the overall membership, regardless of
size, business discipline or product profile.
As a business, we have ambitious goals for
Advantage and I am pleased to say we confident that
we have the financial strength to make them
become a reality. 

bulletinbriefing
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Tourism Australia launches immersive 360° experiential videos 
FOLLOWING THE strong campaign on Australia's iconic aquatic, beach and coastal
destinations this year, Tourism Australia has launched 17 360° videos for agents and users
to go beyond iconic destinations and immerse themselves in Australia's repertoire of
aquatic experiences.
Visitors can explore some of the country's best-known landmarks on screen by

snorkelling through the secluded Vlasoff Cay on the Great Barrier Reef in Queensland, fly
by helicopter to explore the 12 Apostles on the Great Ocean Road in Victoria, sail through
Sydney Harbour in New South Wales and enjoy the views from the top of Three Capes
Walking Track in Tasman National Park in Tasmania.
So far the videos have accumulated more than six million views across Australia.com,

Facebook and on YouTube and can be viewed on a computer or via a purposefully-made
app and by using a Google Cardboard viewer. 
They can be viewed at australia.com/en-gb/things-to-do/aquatic.html

australasia

NSW CONTINUES to attract more
international visitors than any other state
in Australia, with 3.6 million overseas
visitors spending nearly $9billion in NSW in
the last year. 
Stuart Ayres, minister for trade, tourism

and major events, welcomed the figures
from Tourism Research Australia's
International Visitor Survey, saying: “This is
fantastic news for our tourism industry
with important flow-on effects for the NSW
economy. NSW achieved a significant
increase in international visitors to 3.6
million (up 8.9%) and the number of nights
stayed rose to 86.9 million (up 10.5%). 
"Our lead over Victoria and Queensland

as a tourism destination is increasing.
NSW has exceeded Victoria by more than 1
million visitors and $2.2billion in
expenditure, and we're ahead of
Queensland by 1.1 million visitors and
$3.9billion.”
Sandra Chipchase, Destination NSW chief

executive officer, added: “NSW has delivered
a world-class calendar of events in the past
year, from the spectacular production of
Handa Opera on Sydney Harbour to the
Tamworth Country Music Festival in
Regional NSW, and these fantastic figures
reflect our hard work and strategic
marketing campaigns to make NSW the
most compelling destination in Australia.”

               

New South Wales welcomes increase in overseas visitors 

BOOKINGS MADE on Abercrombie & Kent’s 14-day ‘Family Adventure Down Under’ can benefit
from a special saving of up to £575 per person. Prices are from £3,244 per person, based on two
adults and two children travelling, including flights, accommodation, transfers and touring, valid
for travel throughout August. Guests can spend a day at the sustainable Keeyuga Farm to
experience rural family life with the Thomson's and Fergie the farm dog; learn the history,
culture and traditions of the local Aboriginal people; explore the underwater world of the Great
Barrier Reef during a stay in Port Douglas; and spend four days in Sydney, taking in its
landmarks, visiting Taronga Zoo and exploring its neighbourhoods.

New ‘Capital Express’
service from

Singapore Airlines
SINGAPORE AIRLINES is to
introduce services to both
Canberra and Wellington
with the launch of a new
‘Capital Express’ route from
Singapore to connect the
capitals of both Australia
and New Zealand. 
Subject to regulatory

approvals, flights will be
operated four times weekly
from September 20 on a
Singapore-Canberra-
Wellington schedule, with
return flights on a
Wellington-Canberra-
Singapore routing. Flights
will be operated with 266-
seat retrofitted Boeing
777-200s fitted with 38
Business Class and 228
Economy Class seats. 
The airline will be the

first to launch flights
between Canberra and
Wellington and will also be
the first to operate
regularly scheduled
international services to
and from Canberra.
Mr Goh Choon Phong,

CEO for the airline, said:
“This new service linking
Singapore, Canberra and
Wellington reflects the close
ties between the three
countries. We are excited
about the prospects for our
new ‘Capital Express’ route,
which we are confident will
appeal to leisure,
government and corporate
travellers. We are especially
pleased to be bringing more
convenient travel options to
customers with Canberra’s
first regularly scheduled
international flights and the
first non-stop links between
the capitals of Australia and
New Zealand.”
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AN 18-DAY discovery of the Kakadu
National Park and Kimberley region
in Western Australia has been put
together by Battered Suitcase.
Created for independent travellers
with a sense of adventure, the private
tour takes in the diverse landscapes
and wildlife of the ‘Outback’.
Located in a protected area of the

Northern Territory, Kakadu covers an
area nearly half the size of
Switzerland. Renowned for the
richness of its Aboriginal cultural
sites, the entire National Park was
listed as a UNESCO World Heritage
Site and borders the Kimberley, one
of the nine regions of Western
Australia. Due to its isolation, the
Kimberley’s landscape with its old
rock formations, rivers and vast
savannahs, remains an undisturbed
natural area and both regions are
home to a variety of wildlife, as well
as fresh and salt water crocodiles. 
As a suggested self-drive itinerary,

The Kakadu and Kimberley discovery
tour begins in Darwin and finishes at
Broome, taking in a variety of

experiences including guided safaris,
a crocodile cruise, a visit to the City of
Ruins and Gregory’s Tree – a large
boab that stands on the campsite
occupied by explorer Augustus
Charles Gregory in the 1850s and
considered a sacred site by the local
indigenous people. 
Accommodation is with smaller,

privately owned providers unique to
the region, ensuring an immersive
and personal experience. These
include a safari bungalow at Bamurru
Plains on the edge of Kakadu
overlooking the floodplains
frequented by a mass of bird life;
contemporary Cicada Lodge, which
opened in 2013 in Nitmiluk National
Park; and Bullo River Station, a
500,000 acre cattle ranch. Nights are
also spent at the El Questro
Homestead with panoramic views
over the Kimberley’s Chamberlain
Gorge; Drysdale River and Mount
Elizabeth cattle stations; the
Mornington Wilderness Camp nature
reserve and Spinifex Hotel 
in Derby. 

Available until October, the tour
costs from £5,547 per person and
includes hire of a large four wheel-
drive, air-conditioned vehicle with
maps and full documentation; 17
nights’ accommodation; most meals
and some drink, plus selected guided
tours. International and local internal
flights can be arranged but are not
included, and itineraries can be
tailored to suit individuals.
Call 0800-689 1586 or visit battered-
suitcase.com for more information.

QT Sydney teams up with Sydney
Opera House to present new offers
QT SYDNEY and the Sydney Opera House will be presenting
a series of offers and benefits to hotel guests as well as
working in collaboration on a series of special experiences
to be announced throughout 2016. 
Currently offered, ‘The QT & Sydney Opera House VIP

Experience’ includes accommodation at QT, exclusive
backstage access and a tour of the Opera House, followed
by cocktails in Vivid LIVE's Deep Purple Pool Hall, with
views of the illuminated Opera House sails and other Vivid
Sydney installations across the harbour.
Guests of the hotel will also have access to one-off

experiences including private tours and pre-sale Opera
House ticket offers. They will also receive the latest Opera
House news via the hotel's QT Life blog, with its strong art
and culture focus. 
For more information visit qthotelsandresorts.com

www.travelbulletin.co.ukJune 10 201616

australasia

Travel 2, in conjunction with Qantas Airways, recently rewarded
seven of its top selling agents with a VIP fam trip to Australia as a
thank you for their ongoing support and to give them the chance to
brush up on their destination knowledge with visits to Melbourne
and Cairns. Pictured from the left are: (top row) Haydn Jones,
cruise.co.uk; Hazel Young, Qantas; Naomi Osbourne, Freedom
Australia; Andy Harris, Travel 2; Nicole Coke, Freedom Australia;
and Victoria Hosner from Planet Cruise; with (bottom row)
Munorweyi (Mark) Mandizha, Jetline Travel; Hayley McLoughlin,
Villair Travel; Avril Duckworth, Althams Travel; Abbie Chase,
Millington’s Travel; and Daniel Wooller, Dreamtime Travel.

The Travelling Naturalist introduces new Australia tours to portfolio
THE TRAVELLING Naturalist, which offers a programme of breaks led by naturalists, has introduced Australia for the
first time with two new tours that explore some of the best birding in Australia’s last frontier, The Kimberley and in the
Northern Territory. 
Home to a plethora of bird species, Australia’s Northern Territory is the destination for ‘Top End Birding’ in the company of

birding expert, George Swann. The trip offers the chance for visitors to spot the rare rainbow bee-eater, the Gouldian finch and
notorious saltwater crocs. Tours are priced at £8,595 for 14 nights with an August 25 departure next year.  
Alternatively, guests can join George Swann for a ‘Jewels of the Kimberley’ tour for birding in Australia’s tropical far north,

with 500 bird species including 18 endemics. Priced from £6,895 for 17 days, departure dates are scheduled for September 7
and, offering the opportunity for both tours to be combined back-to-back, September 6, 2017.
Prices are per person, based on two sharing and include flights, mostly full-board, guiding, activities, transport, entrance

fees and tips. 
Call 01305-267994 or visit thetravellingnaturalist.com for more details.

Battered Suitcase explores Kakadu and Kimberley in new 18-day tour
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Ghan introduces two new ‘Off Train Excursions’
THE GHAN, one of the world's legendary cross continental rail journeys, has
introduced two new Off Train Excursions in Australia's Northern Territory as part of its
inclusive rail packages valid until March 31, 2017. 
‘Simpsons Gap Discovery Walk’ in the West MacDonnell Ranges, located 18km by

sealed road from Alice Springs, takes in an area of natural beauty with towering red
cliffs, native mulga trees, ancient ghost gums and more than 40 species of rare and
relict plants. 
Alternatively, ‘Katherine Outback Experience’ offers the opportunity to meet the

people who live and work on a real Outback Cattle station. In addition to live music,
there are various demonstrations involving horses, working dogs, cattle, a buffalo and
even a donkey. The tour operates between May and October.
Passengers wishing to cover the 2,979km, 54-hour journey on the two-night Darwin

to Adelaide Ghan can now choose from a total of six price inclusive trips, with a
further five available as optional upgrades. The lead in price for a low season, single
one way Ghan experience starts from AUD$1,589.

australasia

HANGING FROM a cliff on the mountain-side, Queenstown has recently launched Jagged Edge, an ultra-
luxury private villa. With an open plan interior design, the three-bedroom house offers 270º views of
Queenstown’s trademark glacier-gouged Remarkables and Cecil and Walter Peaks, rising from Lake
Wakatipu.  Prices start at £4,823 per night, sleeping six guests. Visit www.luxehouses.com.au

Premier releases
multi-centre trip

taking in the ‘Field
of Light’

PREMIER HOLIDAYS has
released a tactical offer
for multi-centre
Australian holidays in
conjunction with Bruce
Munro’s ‘Field of Light’
installation, which
recently opened at Uluru
in April.
Illuminating a remote

desert area in sight of
Ayers Rock, the solar-
powered display has been
created in its largest form
to date, and will run until
March 2017. 
In conjunction with the

Field of Light exhibition,
the operator has put
together an 11-night break
to Australia starting from
£2,035 per person
including flights, transfers
and accommodation
throughout. The offer is
based on two adults
sharing and is valid for
travel throughout
November, with alternative
dates also available,
incorporating Sydney and
Queensland with a two-
night stay at Ayers Rock.
Agents can also benefit

from the operator’s agent
incentive, earning between
£25 and £150 per Australia
booking, dependent on the
booking value.
For more call 0844-493 7542
or visit
trade.premierholidays.co.uk

GREAT RAIL JOURNEYS has a new ‘Grand Tour of Australia & New Zealand’ for 2017. Costing from £6,795 per person, the 26-day
adventure departs on February 9 and November 2, 2017 and takes in the vibrant colours of the Great Barrier Reef. Other visits include a
discovery of Maori ancient culture at a Maori village in Rotorua, a Sydney Harbour cruise, travel on The Ghan, Kuranda Scenic Railway and
TranzAlpine Train, plus trips to Ayers Rock, Queenstown and Milford Sound. Visit greatrail.com or call 0800-240 4470
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Pierre & Vacances kicks off the summer with football themed activities 
JUST AS France will host the European championships this summer, nine of Pierre & Vacances’ French Holiday Villages
will host their own warm-up celebrations in the build up to the matches.
Running until July 10, football fanatic guests can immerse themselves in the football frenzy with football quizzes,

human table football, ‘keepy-uppy’ challenges and face paint workshops so that fans can be decorated with their national
colours, before sitting down to watch the match with other holidaymakers.
Many of the resorts are located near to the main stadia and fan-zones so that families, couples or groups of friends can

watch the matches, explore the host cities and the surrounding area in addition to enjoying the facilities and activities at
the holiday villages.
As an example, Resort Lacanau is less than an hour’s drive to Stade de Bordeaux where five of the matches will take

place. Prices start from £347 per apartment for a seven-night stay in a one-bedroom apartment that sleeps up to four
people in June.
For more information visit pierreetvacances.co.uk or call 0870-026 7145.

NORFOLK PARK will be adding the Dream Lodge Group’s newest and most luxurious lodge to its
portfolio from this summer. The three-bedroom LAGO lodge features modern and minimal interiors
with an outdoor deck area featuring integrated seating, a gazebo and hot tub. Prices for the lodge
start from £777 for a four-night, mid-week or three-night weekend break, or £1,104 for one week at
any park. Visit dreamlodgeholidays.co.uk

Save 50% this Father’s
Day with Madame

Vacances 
WITH FATHERS Day just
around the corner,
Madame Vacances is
recommending a different
kind of gift for dads with
stays at the Villas La Prade
in the Aquitaine region of
South West France on offer
at 50% off.
Located on the outskirts

of the Moliets golf course
and surrounded by pine
trees, the Villas La Prade
sleep between six and 12
people and feature a living
room and open-plan
kitchen and terrace with
views of the woodland. 
During the day, guests

can explore the centre of
Moliets-et-Maa or
challenge dads to a round
of golf and a game of
tennis, with strolls on the
beach and swimming also
available. Evenings can be
spent sampling regional
produce such as fresh
oysters and Perigord
truffles, as well as local
wines.
A week’s stay from June

18 leads in at £589
(previously £1,229) for a
three-bedroom villa that
sleeps up to eight. 
Call 01273-358071 or visit
madamevacances.co.uk for
details.
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Bourne Leisure promotes #OMGB discounts  
IN SUPPORT of this year’s Visit England #OMGB Home of Amazing Moments Great Britain
and Northern Ireland campaign, and with the aim of supporting agents selling UK breaks
this summer, Bourne Leisure is offering agents trade discounts of up to £20 on all 2016
bookings made by June 30.  
Butlin’s is offering £20 off all family and Live Music Weekend 2016 breaks when agents

quote the code 'VE16' when making the booking. A three-night Diversity break at Skegness
resort starts from £99 per person, based on two adults and two children sharing a Silver
apartment when arriving on July 15. 
Agents can secure £10 off all three- and four-night breaks at Haven and a guaranteed

£20 off breaks of seven nights or more. As an example of a school summer holiday deal, 
a seven-night break at Golden Sands, Lincolnshire starts from £729 per family, based on
up to four people sharing a standard two-bedroom caravan when arriving on August 12.
In addition, agents booking breaks with Warner Leisure Hotels will receive £20 off per

room on all 2016 breaks, including all Star Breaks. Agents should quote 'VISIT' at the time
of booking. A three-night summer escape at Bodelwyddan Castle starts from £239 per
person based on two sharing a standard room on a half-board basis and a June 17 arrival. 
Louise Tansey, the company's national sales manager, said: "We are delighted to be

supporting Visit England and this year’s #OMGB campaign. Our exclusive trade offers are
designed to encourage sales and aid the UK travel trade in selling UK holidays with all
three of our brands. These discounts mean that agents can drive their own sales and pass
on savings to their customers – two excellent reasons to take advantage of this exciting
booking incentive.”
Visit BourneLeisureSales.co.uk for further information.
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PROMISING A UNIQUE Bank Holiday event, families staying at any
of Away Resorts’ five UK holiday parks will have the opportunity
to hurl cream (foam) pies as part of the ‘Big Cream Pie Fight’
taking place on August 28. The parks are located on the Isle of
Wight, Hayling Island Hampshire, Lincolnshire, Mersea Island
Essex and north west Wales. Three- and seven-night self-catering
and half-board breaks are available with accommodation ranging
from camping to luxury lodges. Prices for a three-night, self-
catering break in a six berth caravan from August 26 cost from
£285. Visit awayresorts.co.uk or call 01442-508850.

Sunêlia Vacances
promotes healthy

cycle breaks 
IN RESPONSE to the
growing trend for active
and healthy family
holidays, Sunêlia Vacances
now offers cycle-hire at its
31 sites in coastal,
mountain and countryside
locations across France. 
Sunêlia Interlude at Le

Bois Place on the Ile de Re
on the French Atlantic
coast offers Cycling
weekends for the family
priced from 529 euros for
two adults and two
children staying in a new
Declick Deluxe chalet. The
price includes bike rental,
two parent and child spa
treatments (parent in same
treatment room as the
child), unlimited use of the
spa facilities with
weekends available up to
July 2 and during the
months of July and August
where a minimum stay of
one week is required.
Resort staff are also on
hand to lead a group of
cyclists on request.
Alternatively, for

families and groups of
friends who enjoy cycling
and watersports, Sunêlia
l’Escale Saint-Gilles’ tribe
weekends are priced from
290 euros for up to 12
people. The price includes
two premium three-
bedroom residences for
two nights and BBQ rental,
valid up to June 24 and
from August 27 to
September 18.
The French holiday park

and luxury campsite
company is introducing spa
facilities at each location to
complement the water
park facilities available at
every site. Many of the
spas offer treatments for
teens and tots using
natural products, while a
number of sites are also
offering new
accommodation options
this year.
Visit sunelia.com for
further information.

Parkdean and Park
Resorts slide into

summer 
PARKDEAN AND Park
Resorts is inviting
holidaymakers and
members of the public to
try something a little
different this summer at its
Slide the Park Festival.
A giant inflatable water

slide is touring eight of the
national holiday parks
operator’s sites across the
UK throughout June and
July. As well as the main
attraction, there will be
food and drinks stalls, live
music, entertainment and
an urban street show at
every park.
Tickets for festivals will

be available to all
holidaymakers at the park,
as well as members of the
public and those living in
the local area. Entry for the
event is £15 per person
(plus booking fee), with a
donation from the sale of
every ticket going to Make-
A-Wish UK.
For further information
visit
parkdeanholidays.co.uk or
park-resorts.co.uk

BOOKINGS MADE for a June or July holiday with Eurocamp
are currently eligible for free return Dover to Calais 
ferry crossings. 
Guests can explore the regions of Picardy, Paris,

Normandy, Loire, Brittany, Dordogne and the Vendee, and
for those seeking crossings further afield, the company is
also offering £50 off other ferry crossings.
Less than three hours drive from Calais Port is La Croix

du Vieux Pont in Paris, with stays priced from £65 per night
in June. The Mini Paradise Parc offers a full range of onsite
kids' clubs to keep children entertained, plus a choice of
four pools or a spa for parents to enjoy. Alternatively, 20
minutes from Calais is La Bien Assise in Picardy, with July
stays priced from £78 per night. Set in the grounds of 
a French château, the parc is aimed at those looking for 
a relaxing break with organised walks in the surrounding
woods on offer.
Leading in at £48 in June, guests can get off the ferry at

St Malo and travel to Le Clarys Plage in the Vendee. The
site has recently extended its pool complex complete with
waterslides including a new ‘Cobragon' space hole’, and
also features a Mini Paradise Parc with toddler-friendly
activities like Learn To Swim and a Mini Fun Station.  
Alternatively, L'Atlantique in Brittany is priced from £78

per night in July. Guests can take a walk through the parc's
nature reserve, try out the waterslides or relax at one of the
two pool complexes, with bicycle hire also available.
All prices are based on a Classic Home for four people.

Free ferry crossings from Eurocamp
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Throughout 2016, the state of
Alaska has enjoyed a starring
role. Not only has the

magnificent Alaskan scenery recently
been featured on BBC wildlife series
‘Nature’s Epic Journeys’, witnessing
the migration of thousands of caribou
streaming from Alaska into Canada
during their spring migration, but
within the travel industry, Alaska
welcomed more than 700 delegates to
its largest city, Anchorage, for the Go
West Summit in February and more
recently hosted a group of ten UK
travel agents as part of the Brand 
USA megafam.

Tourism to the state continues to
rise, and the latest annual visitor
statistics report published in February
2016 shows that tourism to Alaska is
at a record high with visitor volumes at
the highest point since tracking began
in 1985. For summer 2015, Alaska
welcomed 1,780,000 out-of-state
visitors, representing a 7% year-on-
year increase. 

Wild wonders
Whether admiring magnificent
grizzlies roaming around untamed
landscapes, observing herds of
caribou migrating across the tundra or
spotting puffins, sea lions and otters
from the deck of an expedition cruise
ship, Alaska is like nowhere else.  

Being Alaskan, I am very proud that
Alaska has multiple superlatives to its
name; the highest peak in North
America, the largest national park, the
greatest concentration of glaciers and
the busiest seaplane base to name
just a few. 

Although Klondike Gold Rush
National Historical Park is the most
visited national park in the state with
850,000 visitors, the largest is

Wrangell-St. Elias at more than 13.2
million acres (20,000 square miles). It
is so large in fact that it could fit
Switzerland and Yellowstone and
Yosemite National Parks within its
borders stretching from Mount St.
Elias to the ocean. The magnificent
scenery and untamed nature of this
park allows visitors to experience
genuine ‘Wild Alaska’ and there are
not many places on earth that offer
this level of unspoilt wilderness. 

Access Alaska 
From the UK, Alaska is now closer
than most people think. The quickest
route is with Icelandair now flying to
Anchorage, Alaska (via Reykjavik) out
of six UK gateways - Heathrow,
Gatwick, Manchester, Glasgow,
Edinburgh and Aberdeen. This means
that UK visitors can now travel to
Alaska in less than 12 hours.

For those opting to take a cruise,
departures are available from Seattle
or Vancouver with popular stops
including Ketchikan, Skagway and
Juneau (Alaska’s capital and the
gateway to Glacier Bay National Park). 

A number of multi-day and day
cruises are also available with
departure points in Alaska such as
from Seward, offering direct access to
the magnificent Kenai Fjords National
park, or Whittier; the gateway to
Prince William Sound - one of the best
places in Alaska to see 
spectacular coastal scenery and
tidewater glaciers.  

I always suggest maximising your
time in Alaska and one of the best
ways of doing this is to combine 
a cruise (or day cruise) with a land
tour. In the last few years, the UK
travel industry has developed a range
of new land tour packages to Alaska

including escorted touring, self-drive
or a combination package - often
including the Alaska Railroad and 
a flightseeing excursion which is an
absolute must for any visit.

UK agents can take their pick from
a vast number of tours offered by our
UK trade facing partners including
Trek America, Grand America
Adventures, Prestige Holidays, Titan,
Saga, Thomas Cook Signature,
Holland America, Funway, TravelBag,
Premier Holidays, Barrhead Travel,
Cosmos, Kuoni, North America Travel
Service, Insight Vacations, Trafalgar
Tours and more.  

In the pipeline
Born and raised in Fairbanks, I am 
a lifelong Alaskan and, throughout the
years, have enjoyed midnight sun
hiking, biking and kayaking, and have
treated the state’s vast wilderness as
my own personal playground. I spend
the winter months cross-country
skiing through boreal forest covered
hills and over the frozen rivers of
Interior Alaska. 

This autumn, Anchorage will also be
hosting the Adventure Travel World
Summit, which takes place from
September 19-22. Alaska is one of the
world’s top adventure destinations and
this is an exciting event bringing
together a thriving community of
travel businesses from around the
world, and I hope to see some of our
UK partners there.

This month, I will be attending IPW
in New Orleans together with our UK
representative, Kate McWilliams, so
we look forward to meeting the UK
tour operator delegation at our booth.
Do feel free to drop us a note if you
are attending and would like to get in
touch - alaska@wearelotus.co.uk

Alaska: an accessible adventure
destination waiting to be explored

by JESSE CARLSTROM, marketing
representative for the State of Alaska Tourism 
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16 million expected to visit New
York City during summer months
NYC & COMPANY is encouraging travellers to book ahead
to take advantage of saving opportunities in New York City,
as well as highlighting the summer months as one of the
best times for visitors to experience free and low-cost
outdoor activities. 

Fred Dixon, president and CEO of New York City’s
destination marketing organisation, said: “As the weather
warms up, it is the perfect time for visitors to start
planning their summer vacations to New York City. Savings
opportunities, outdoor activities and only-in-summer
events throughout the five boroughs add to the
attractiveness of visiting NYC during the warmer months.” 

The organisation estimates that the city will welcome 16
million visitors during the months of June, July and August.  

Summertime visitors can enjoy the organisation’s
signature dining and theatre promotions. As examples,
Restaurant Week returns from July 25 – August 19, with
reservations opening on July 11 to provide discounted
three-course prix-fixe lunches and dinners whilst in late
summer and early autumn, during NYC Broadway Week
(September 5-18; tickets on sale August 18) and NYC Off-
Broadway Week (September 26 – October 9; tickets on sale
September 12) visitors can enjoy two-for-one tickets to a
selection of shows in town. 

Highlights of free activities New York City has to offer in
the summer include BRIC Celebrate Brooklyn! Festival,
which starts this month and runs until the end of August;
Pride Week, from June 19-26; Macy’s July 4 Fireworks; and
the Hong Kong Dragon Boat Festival from August 8-9. 

In addition, debuting at Governors Island on July 19, ‘The
Hills’ will comprise of four man-made hills, promising
dramatic new views and experiences, including NYC’s
longest slide as part of Slide Hill. 

Other low-cost outdoor activities include hiking, cycling
and fishing in Staten Island’s Greenbelt; canoeing the
Bronx River with the Bronx River Alliance; and exploring
Jamaica Bay, an expanse of beaches, wetlands and wildlife
trails in southeast Brooklyn and Queens. 
Go to nycgo.com for more information.

usa

TAKING IN the iconic sights of America's west coast, Great Rail
Journeys’ 15-day ‘Las Vegas & the Golden West Tour’ costs from
£2,745 per person with three departures remaining in 2016 - June 15
(which has late availability), September 1 and September 22. Tour
highlights include San Francisco and a visit to Alcatraz, Yosemite
National Park, Las Vegas, LA and Hollywood, The Hoover Dam, and a
journey on the Grand Canyon Railway with travel in vintage carriages
hauled by historic locomotives to see the Grand Canyon. Visit
greatrail.com or call 0800-240 4470.

SuperBreak adds
Big Apple

sightseeing cruises 
SUPERBREAK NOW
features a variety of
sightseeing cruises in the
Big Apple, available for
agents to add on to short
break packages. 
New cruises include

‘Best of NYC’ which circles
Manhattan offering city
views, plus a ‘Harbour
Lights’ cruise which allows
guests to watch the 
sunset behind the New
York skyline. 
Alternatively, a new

‘Hello Brooklyn’ tour
showcases the highlights
of New York’s most
populous borough, while a
‘Landmark’ tour features
the best of the city.
Meanwhile, thrill seekers
can enjoy a ride on The
Beast speedboat ride, an
adrenaline-charged race
down the Hudson river.
Available throughout the

year, prices are from 
£21 per adult and £16.50
per child. 
For more information call
01904-436000 or visit
superbreak.com/agents

Funway encourages
early Easter bookings
with 2017 family deals
WITH LESS than 311 days
until Easter next year,
Funway Holidays is
encouraging agents and
their clients to plan ahead
with Easter 2017 family
holidays now on sale.
The operator has put

together special offers
around the US to coincide
with the school Easter
holidays running between
April 3-17, 2017. 
Rebecca Evans, senior

marketing executive for
the company, said: “Easter
is a fantastic time to visit
the USA especially for
families with younger
children. There’s plenty to
see and do - from Easter
egg hunts and rolls to
Easter parades almost
everywhere. Booking a
holiday well in advance is
the key to bagging a
bargain break especially if
you have a family with
school-aged children, work
in a job with restricted
holiday periods or have a
set idea on the type of
holiday you want to go on.
This is especially important
for departures during the
busy school holiday
periods such as Easter.”
As an example of prices,

the company is offering a
ten-night, twin-centre
holiday to New York and
Orlando including
accommodation and flights
with Virgin Atlantic from
Gatwick for £1,025 per
person based on two
adults and two children
travelling on April 1, 2017.
Bookings must be made by
June 30.
Visit funway4agents.co.uk
for more information.
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L shape scar on my knee - it was sliced open by
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Lauretta Wright
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lauretta.wright@travelbulletin.co.uk
On my chin (scar from stitches) from falling out
of a tree when my brother told me to jump.
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adam.potter@travelbulletin.co.uk
Scar on the back of my head courtesy of my
bro, an overstretched Stretch Armstrong and
very hard corner of the coffee table. 
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A mental one when my older brother wouldn't
let me play with his Dinky toy.

Simon Eddolls
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Above my eye, over ambitious on my trike aged 2. 

Tim Podger
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My hare-lip scar. 

Bill Coad
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I have a scar on my thigh from sliding on grass!
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Left side of my head, from falling off my bike as a kid.

Matthew Weinreb
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matthew.weinreb@travelbulletin.co.uk
Small lightning bolt on nose from when a swing
smashed it open.

Kathryn Frost
Sales Executive
kathryn.frost@travelbulletin.co.uk

Gemma Reeve
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A scar on my finger from a Stanley knife - I was
cutting up a cardboard box and slipped!
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Miriam Brtkova
Designer
miriam.brtkova@travelbulletin.co.uk
A cross scar above my left eye when I was role
playing with my sister. I was a thief and I slipped
and hit my head on the corner of the bed running
away from her. It started to bleed - and while I
laughed, she cried! 

Liam Jackson
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Round-ish scar on the top of my right wrist from
falling off my BMX.

Nelly Mendes
Production
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Relatively big scar on my leg, I tried to play with
scissors when I was 2 years old.

We asked our staff the following question this week:

What scar have you had since childhood (and how did you get it)?
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Across: 1. FIRST CHOICE, 5. ADAMS, 7. DUBAI, 9. COGNAC, 10. GLA, 13. CSA, 14. PIERRE, 17. ALAMO, 18. IPSOS, 
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Record number of visitors to Orlando 
VISIT ORLANDO recently announced a new all-time record for
the destination, with 66.1 million people visiting in 2015,
representing a 5.5% growth from 2014. Visitation figures have
more than doubled over the past 20 years, growing from 32.4
million in 1995.

George Aguel, president and CEO of the tourism association,
said: "Reaching more than 66 million visitors to Orlando is an
amazing accomplishment for our tourism community. This
new milestone and rapid growth over the past two decades is a
result of having a tourism industry and community partners
that are focused on growth and investment, dedication to the
needs of our visitors and the global marketing and sales efforts
of our team and member companies.”

Since 1995, the destination’s hotel inventory has grown by
more than 37%, topping 117,000 rooms in 2015, with
passengers at Orlando International Airport increasing by
more than 72%, reaching 38,809,337 in 2015. 

Flexible Autos’ partnerships in the USA has opened up the
youngest fleet in the industry to agents and their customers,
meaning that any car booked will be no more than one-year old or
have more than 35,000 miles on the clock. Free one-ways are also
available in Florida and California, bookable online, along with
added features such as Gold and GPS products, plus a Young
Driver product for those aged 21 to 24 years old. Visit
flexibleautos.com 

June 10 2016
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