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Post Office Fastest Growing Currencies report reveals taste for tropical travel
COSTA RICA has emerged as the summer’s biggest success story in the Post Office Travel Money’s ‘Fastest Growing
Currencies’ report for June-August.  
Fuelled by the introduction of direct flights from the UK, an 84% year-on-year rise in summer sales of Costa Rica’s

currency signals the country’s emergence as a major long haul holiday destination. According to the Post Office, this
strong summer performance is part of a sustained growth trend for the destination with sales for Costa Rica’s colon 46%
higher in the year to date than in 2015. 
It is just one of four Latin-American currencies that the company has noted breaking records this year. There has been

strong demand for the Brazilian real as sports enthusiasts jetted off to Rio for the Olympic Games with sales up 70% year-
on-year to take second place in the currencies summer chart. The winter sun forecast is also looking good for Peru –
another destination boosted by new flights from the UK - with sales of the nuevo sol rising a further 19% and the Chilean
peso, up 23%, completing the quartet of Latin-American currencies featuring in the top ten growth chart for 2016 to date.
Caribbean destinations also appear to have been popular with sales of the Barbados dollar rising 27% year-on-year

over the school holidays. A 21% rise in sales of the East Caribbean dollar compared with 2015 suggests that Antigua and
St Lucia have also done well with families.
Long haul destinations continue to dominate the summer chart as they have done for the past decade, taking eight of

the top ten places. Other successes that indicate a growing taste for tropical travel include the Omani rial, Indonesian
rupiah and Korean Won.
Christopher Dewe, head of Post Office Travel Money, said: “Looking ahead, we expect Eastern European cities with 

a great reputation for value to be popular this autumn. But whatever type of holiday they choose, UK holidaymakers will be
looking for the best possible return on their pounds and this will come through a combination of competitively-priced
holiday packages and low costs in destinations. 
“It is already clear from currency sales in recent weeks that destinations on the ‘most wanted’ list are those where

prices on the ground are low or perceived to be good value and this is further evidence that people are becoming
increasingly savvy in their holiday choice.”
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Earlier this week, Travel Bulletin celebrated the 2016 travel stars at our glittering Star Awards evening presentation event at The Langham.
Pictured are this year's Star Awards winners. Don't miss our September 23 issue, where full editorial and photo coverage will be revealed!
In the meantime, you can check out our website – travelbulletin.co.uk/star-awards/awards-winners-2016 - to view this year's winners,
along with pictures and social media posts from the evening's celebrations.

STARS OF THE SHOW
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SNAP-HAPPY parents are spending
almost five hours of family time on
taking photos during a typical break
according to new research from
Butlin’s. 
This is an average of 24 photos a

day, with one in ten admitting to
taking over 50 a day. While the
average time to get the perfect shot
is just over four minutes, one in 25
parents say they will take over

fifteen minutes to get the right
composition and one in 13 parents
even say their photo-taking has
meant that their family has missed
out on doing activities together.
To help, the holiday brand has

introduced a new generation of
roving photographers across its
three resorts, which Sir Billy Butlin
originally introduced in the 1940’s to
‘capture and preserve the carefree

happy atmosphere of your holiday’.
Each has been trained in the
principles of natural family
photography by Royal photographer
Samir Hussein, best-known for
capturing natural family photos of
Will and Kate and their two little
ones, and can be found throughout
the resort identifying holidaymakers
sharing special family moments and
capturing them for families to keep.

www.travelbulletin.co.ukSeptember 9 20164
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NICE SLICE…His first job on leaving school in 1976, Stephen Shaw
(right) has been working at Grimsby travel for 40 years. In
celebration of this anniversary Mike Bowers from Shearings
recently helped to mark the occasion.

Jet2holidays launches 2017 summer & family holiday brochures 
JET2HOLIDAYS is launching its new summer and family holiday brochures for 2017. The collection includes more
than 600 hotels in 221 resorts across 39 destinations and offers a wide range of family-friendly getaways and
beach breaks.
The company’s eighth UK base in Birmingham, where flights start from March 2017, features for the first time

and the range of destinations include the two new additions of Halkidiki and Costa De Almeria. Other brochure
highlights include Resort Flight Check In, the new service that enables customers to drop their bags off at
selected hotels before heading to the airport straight to passport control; 40,000 free child places on offer for
summer 2017; £60 per person deposits; and friendly flight times on Jet2.com with an increase in departures from
April 2017.
For more information visit trade.jet2holidays.com or call 0800 408 5587. Brochures can be found at
jet2holidays.inbro.net/  

Picture Perfect: Butlin’s introduces roving photographers to resorts 
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Haven celebrates Halloween for half term
DURING OCTOBER 21 – 30, Haven is offering families a fun
filled Halloween with all manner of tricks, treats and
frightful entertainment across its 36 parks.
Each park has created its own spooky Halloween show

with activities to suit all ages, such as pumpkin
competitions, fancy dress parades, quizzes and Halloween
themed arts and craft with the Seaside Squad.
Prices for an October half term break start from £150

based on a family of up to four sharing a standard two-
bedroom caravan for three nights, arriving on October 28 at
selected parks.

ENJOY BRITAIN’S LONGEST  SUMMER.

GIBRALTAR. IT’S BUSINESS AS USUAL - BRITAIN’S PLACE IN THE SUN AWAITS.
With 30 degree average summer temperature, a UNESCO world heritage 
site offering 120,000 years of human history and only 2.5 hours from the UK, 
where else can you relax in the heat of the Mediterranean, enjoy the warmth 
of the British Gibraltarians and splash out VAT-free in Sterling? 
Gibraltar. Sun, sea and history served with a very British twist

For further information call: Gibraltar Tourist Board +44 207 836 0777
or download a brochure at info.london@gibraltar.gov.gi or visit www.gibraltar.gov.uk #VISITGIBRALTAR

          

Agents win Lisbon breaks from Monarch
MONARCH RECENTLY
celebrated the launch
of its new trade
website by giving two
travel agents 
the opportunity to
enjoy a two-night stay
in Lisbon. 
Gaby Berrecloth

from Thomson
Superstore in
Dunstable and Keith
Leadbitter from
Inspire in Bramhall
have each won 
a Monarch break for
two to the Portuguese
capital with Gaby
flying out of Gatwick and Keith from Manchester. 
The competition was launched in May with agents

automatically entered into the competition when they
booked a package holiday using the new trade portal.
The competition ran from the start of May to the end of
June 2016.
Pictured is the operator’s Karen Woods presenting

Keith Leadbitter from Inspire with his two-night break to
Lisbon.
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staffreview
Travel Bulletin’s Adam Potter went on a ‘Romantic Danube’ cruise with Viking River Cruises.

Here’s what he thought of the journey…...

First impressions ..............................10/10
Welcome aboard the Viking Freya! It’s hard not to be
impressed by the Longship’s bright and spacious
surroundings with reception staff delivering a very speedy
check in. No need to worry about bags - they are taken
straight to the stateroom whilst we enjoy a spot of brunch in
the sun on the Aquavit Terrace with Budapest our glorious
setting. The evening sees a scenic city cruise; arguably the
best way to view Budapest with monuments lit up against
the night sky, lights twinkling on the water and a cocktail in
hand. A delightful precursor of things to come…

Comfort ............................................10/10
Exceedingly comfortable from start to finish; staying in a
Veranda Stateroom delivered sweeping river views from a
private balcony and a spacious cabin with some pleasant
creature comforts (even heated bathroom tiles!). Strolling
around the vessel proved a pleasurable experience - each
area has been maximised for relaxation, be it a game of
giant chess on the sun deck with the shore slipping by or
lounging on a sofa with coffee (and an indulgent cookie) in
hand whilst flicking through the onboard library.

Quality ..............................................10/10
The food throughout the journey was superb. Local wines
and delicacies reflected the regions cruised through and
there was plenty of choice to please even the pickiest of
palates. Moreover the quality of guides during all our tours
cannot be overstated; friendly, engaging and knowledgeable,
groups were well looked after even in the busiest of areas
and history brought alive. Special mention to our
charismatic guide Sebastian who arrived in a traditional
Bavarian outfit and delivered an excellent tour of Passau.

Affordability ........................................9/10
The lead in price for the ‘Romantic Danube’ is £2,445. Many
of the guests I talked to said this was their second or third
river cruise with Viking and were full of praise for the
product suggesting price certainly met with expectation and
some happy clients. Of all the first time cruisers I talked to
they all expressed that a second was on the cards.

Service ..............................................10/10
Warm, courteous and fun; all the members of staff were
very professional and personable. Many staff members
knew guests by name and were happy to chat, the service at
the bar and restaurant was swift and attentive, you could
even meet the captain on a wheelhouse tour. Well done to
our steward Marius for all his hard work and full credit to
our unflappable programme director Uli for making the
whole boat feel welcome.

Good to know..............................................
Clients will never be stuck for something to do during this
journey, included excursions are enjoyable and optional ones
are a treat, especially the ‘Mozart & Strauss musical evening’.
Recommend to clients they attend any lectures taking place
onboard - ‘Vienna’s Coffee Houses’ gave an extra insight into
Vienna with some great places to try upon arrival – as well as
the daily briefing sessions for practical information.

Overall scoring: ........................

•   Find out who won this year's highly coveted
Travel Bulletin Star Awards! 

•   View the Official Photo Coverage from the Star
Awards 2016!  

•   Do Something Different Doubles - Test your DSD
knowledge and win! 

•   Win a four-night stay for two people at the
Macdonald Monchique Resort & Spa 

Visit www.travelbulletin.co.uk/ for details
on the above websclusives.

10
10/
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Save up to £25 with Rail Discoveries
new brochure
RAIL DISCOVERIES has released their new Europe, UK 
& Cruise 2017 brochure, giving customers a chance to
save up to £25 per person when booking their 2017
holiday before October 31.
The promotion applies to more than 50 itineraries

departing next year, including the new four-day tour
‘Paris & Versailles’ from £315 per person. The trip
includes rail travel, hotel accommodation, selected
meals and various excursions including an exploration of
the Palace of Versailles with guests saving £10 on the
early booking offer.
For clients who prefer the delights of a staycation, the

new ‘The Outer Hebrides & The Highlands’ tour starts
from £995 for an eight-day trip which includes a scenic
ride through the Highlands on the West Highland Line to
Oban, a journey on the famous Jacobite Steam Train,
and a visit to the Callanish Standing Stones. Guests can
save £25 per person with the early booking offer.
Visit raildiscoveries.com for more information.

with Eileen...At home
What has h

omeworker Eile
en

been up to this month?

IHOPE you’ve all been making the most of thebeautiful sunny weather we’ve been having for the
last few weeks. It’s been hotter here than many

resorts in the Med – particularly delightful to all those
people who opted for a ‘staycation’ holiday this year,
perhaps due to concerns over security abroad and the
drop in the value of the pound.    
However, it never takes long before us Brits start

complaining about it being too hot, does it? My son who
lives in Australia is over here at the moment and he was
even complaining about the heat last week which I found
very amusing. Twelve years living in Sydney with
Australian citizenship and yet it’s good to see he’s still 
a true Brit at heart! 
Unlike most of us, not everyone wants sunshine on

their summer holiday. One of my clients has just
returned from a fishing trip in the Canadian Arctic. When
I called him to see how his trip went, he said he had 
a great time despite the freezing temperatures and
exhaustion. His return coincided with the hottest day of
the year here which must have been a shock to his
system. It’s usually the other way round for most of us
returning from holiday, isn’t it?
I bet the long spell of hot weather has also surprised

many of our foreign visitors who are frequently told how
cold, wet and foggy it always is in Britain. There’s been 
a marked increase in the number of tourists visiting the
UK this year and no doubt the exchange rate has had
something to do with this. This is great news for the
British economy with hotels, attractions, shops and
restaurants all doing well, but unfortunately not quite so
good for UK tourists travelling abroad.
Language can prove a problem when visiting 

a different country as I’m sure we’ve all experienced at
some time, so spare a thought for the Chinese visitors 
I read about in the press recently. They asked a guard at
Kings Cross station for directions to Tate Modern and
ended up 200 miles away in Todmorden in West
Yorkshire. Not exactly what they were expecting but it
could have been worse as I understand Todmorden
offers a lively arts scene as well as free tour of the town
hall on the first Sunday of every month not to mention
the Toy and Model Museum. Every cloud…

by EILEEN SAUNDERS of Travel Counsellors 
To respond to any of Eileen’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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TIME FOR TEA…SuperBreak, Myriad Travel in Liverpool and
Liverpool Airport recently teamed up to host an Afternoon Tea
event in store for invited customers.
Pictured from the left are Tiffany Woodley, owner of Myriad
Travel, Freya McCann from SuperBreak and Ashley Morgan
from Liverpool Airport.
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AGENT TRAINING
Voyages to Antiquity is giving agents the chance to win up to

£70 worth of Love2Shop vouchers by completing the
‘VTAExpert’ online training and confirming a new 2017 booking.
The training premieres the lines’ ‘luminary’ concept and upon
completion, ‘Luminary agents’ will have access to exclusive
offers, VIP FAM trip invitations and advance notice of new
programmes. Any new agent signing up to VTAExpert will

automatically get a £10 Love2Shop voucher; agents that then
complete the training and graduate as a ‘Luminary’ by the end
of September will receive a further £10; any Luminary agent
who then makes a new 2017 booking by the close of this month
will receive a £50 voucher for every new booking. To register

visit vtaexpert.com

9www.travelbulletin.co.uk

Flexible Autos has announced the winner of a recentincentive run in partnership with Solmar Villas to helppromote car hire sales within the Solmar Villas Callcentre. Kate Davey from Solmar Villas achieved thehighest number of car hire bookings in May and June2016 and was awarded an Apple iPad.

Booking Incentives
�  15 holidays to the Caribbean are up for grabs
with Funway Holidays. In celebration of its
newly launched Mexico & Caribbean 2017
brochure, the operator will be presenting ten
seven-night holidays for two - including
return economy flights with Virgin Atlantic
and accommodation at Elite Island Resorts in
Antigua, St. Lucia and Barbados - at ten
events across the UK this month. A further
five will be offered to agents making valid
package bookings by November 30. Any agent
who makes a package booking including Virgin
Atlantic return non-stop economy flights and
accommodation at an Elite Island Resort by
the closing date will qualify to be entered
into the prize draw. Each time an agent
makes an eligible booking, this counts as one
entry. An agent can be entered into the
prize draw multiple times. If an agent makes
a package booking with Premium Economy or
Upper Class Virgin Atlantic return flights,
they will be entered into the prize draw
twice. To qualify for the draw agents must
be a member of the MoneyCard loyalty
scheme (with the exception of those who are
not permitted to use the scheme by their
head office) or apply online at
yourmoneycard.co.uk before the competition’s
closing date. The winners will be randomly
selected and informed by December 9. 

�  Agents can win one of two £500 prizes
added onto their T2 Rewards Card with
Travel 2’s latest campaign - ‘Go East with
Virgin Atlantic’. Highlighting the airline’s
direct flights to destinations in Asia, agents
can enter the prize draw by making a
qualifying Travel 2 booking that includes
flights with Virgin Atlantic to Delhi, Dubai,
Hong Kong or Shanghai before September 30.
Visit travel2.com 

�  In 2017 P&O Cruises is celebrating 180 years
of P&O history. To celebrate, the cruise line
is running a ‘180 competition’ giving agents
the chance to win one of 180 treats. Prizes
range from afternoon tea to a West End
show with dinner, or a day at the races and
shopping vouchers. To enter, agents simply
need to sell a P&O Cruises holiday included in
the promotion and enter their booking
reference and information online at
surveymonkey.co.uk/r/POCruises180. There’s
no limit to the number of entries, so the more
applicable holidays sold, the more chance
agents have of winning. 

Competition 
Agents are being invited to take part in a series of quiz

nights to celebrate Premier Holidays’ 80th anniversary. The
operator is going on the road with its Big Birthday Quiz
nights this month, stopping off in Cambridge, Norwich,

Birmingham, Manchester and Portsmouth and there will be
prize giveaways on each night including a number of holidays,
such as a Guernsey foodie break and places on a Thailand fam
trip. Those agents who prove to be the brainiest of the bunch
will win boozy hampers, retro prizes and goody bags. Agents
can register a team of up to six on the operator’s trade
website. For those who want to take part but don’t have a
team, the operator will find a small group which they can

join. Spaces are limited to 80 people at each event. There’s no
closing date to sign up, but spaces are limited. 
To register visit premierholidays.co.uk/quiz

agentbulletin

September 9 2016
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TAP HAS announced an increase in
the number of weekly flights
operating from Gatwick to Lisbon
and Porto as part of its winter
operations timetable which will
commence on October 30. The
increases bring the airline's winter
schedule to a total of 71 direct
weekly flights to Portugal from
Heathrow, Gatwick and Manchester.
From Gatwick to Porto, the carrier

will introduce two additional flights,

serving the route with a total of 14
weekly flights, while the Gatwick to
Lisbon route will grow from seven to
12 weekly flights.
Additional changes in the winter

schedule include increased services
from Lisbon to Ponta Delgada,
Azores, which will double from one
daily flight to two dailies. There will
also be an increase from 
Lisbon to Miami, to Boston and to
New York, JFK. 

Meanwhile, passengers flying on
roundtrips starting in the UK to
America, Brazil or Africa, and vice
versa, can benefit from the new
Portugal Stopover programme.
Customers can choose to stopover
between Lisbon or Porto, with a
choice of breaking up their journey
on the outbound or return itinerary
for up to three nights.
For further information visit
flytap.com or call 0345-601 0932.

newsbulletin

River Cruise Line cruises into autumn with two new trips
THE RIVER Cruise Line has introduced two new itineraries for autumn this year, exploring the rivers and waterways of
France and the canals of Venice.
In France, guests can take a trip along the winding Dordogne, Gironde and Garonne rivers, admiring the scenery on a

round-trip from Bordeaux. As well as visits to Blaye, Libourne and Bourg, there is an opportunity to explore Saint-
Emilion and the winegrowing town of Pauillac, where an optional excursion to Médoc provides a chance to sample the
region’s renowned red wine. The six-day trip costs from £899 per person and departs on September 30.
The new Venice & the Lagoon Islands trip explores the capital of Italy’s Veneto region. All excursions are included,

with a chance for guests to witness the construction of a handcrafted gondola and visit Doge’s Palace. The four-star ms
Michelangelo cruises the lagoon, with stops at the islands of Murano and Burano and the ancient city of Padua. This
five-day trip costs from £749 per person and departs on October 12.
For more information visit rivercruiseline.co.uk or call 0844 544 7580.
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Where Am I?

The oldest and most famous of three towers, this castle over-
looks the capital of one of the world's smallest landlocked

countries which is also described as the world's oldest 
surviving republic

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, September 15th. Solution and new

puzzle will appear next week.

The winner for 26th August is Penny Bones, Southern Cross

Travel in Wadhurst.

August 26 Solution: A=9    B=8    C=6    D=4

Number: 034

Across 
1. Cruise ship Saga ___ II (5)
4. Actor Matt, known for his role as Jason

Bourne (5)
6. Florida destination, popular with families (7)
7. Flows by the Royal Shakespeare Theatre (4)
8. European capital city (6)
11. Operator offering cultural tours and luxury

holidays (6)
13. Kuta resort is found on this island (4)
16. Capital of Georgia (7)
17. 5 Down could take you to this

Mediterranean island (5)
18. Famous fountain in Rome (5)

Down 
1. Historic TV drama set in Cornwall (7)
2. Car rental company (5)
3. Mountainous country in southeast Asia (4)
4. Major city in Texas (6)
5. Greece specialist, part of the Thomas Cook

group (5)
9. The most famous beach in Hawaii (7)
10. Popular Italian city break destination (6)
12. Major European river (5)
14. Peter, soon to join This Morning as guest

presenter (5)
15. Niagara Falls tourist steamboat, Maid of the

___ (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword and Where Am I? 
Please see page 30

Crossword

Su Doku

N
um

be
r: 

03
4

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Industry
Insight by...

Andy Stark, managing director for The Global Travel Group, 
looks at how Wellness Tourism is shaking up the industry…

THOSE THAT know me know the only greens I really
enjoy are found on the golf course. So it might
come as a bit of a surprise to hear me singing the

praises of health-enhancing holidays.
From hardcore detox breaks and fitness-based trips

to yoga retreats and spa holidays, I’m assured that
wellness tourism comes in all shapes and sizes. 
Yet, whether the idea of these types of escape are

your – organic, fairly-traded, herbal or decaf – cup of
tea or not, it’s hard not to be wowed by the muscle
that health-focused travel is currently flexing across
the industry.
According to the Global Wellness Tourism Economy

report, this once niche but increasingly mainstream
sector is currently growing around ten per cent every
year and is predicted to become a whopping $678.5
billion market by 2017. And, as if we needed further

proof that travellers are expanding their holiday
horizons, experts at the Global Wellness Summit
earlier this year revealed that wellness tourism is
growing nearly 50 per cent faster than global travel. So
there’s no denying this could be a healthy market for
more of us to dip our travel expert toes into.
What’s inspiring this wholesome boom? Well, it

seems that our state of constant connectivity and
‘always on’ culture is driving us to distraction. And,
with surveys indicating we now spend more time online
than we do asleep, it follows that people are looking for
new ways to escape the stresses of everyday life. 
For us in the travel industry, we can’t ignore these

trends. Even if this isn’t an area your customers are
currently asking about or, like me, you’re not convinced
you’re ready to embrace healthier holiday habits yet,
what’s apparent is that Brits in general are starting to
incorporate more activities into their holidays. Meaning
it’s definitely important to stay on top of the latest
trends if you want your business to stay in good shape.
Following and being informed about these trends is

key to staying relevant and securing those all-
important sales. You only have to look at the recent
craze of Pokémon Go. If the media is to be believed,
people are actually getting on planes to travel to
different countries to collect Pokémon. Whilst
packaging special Pokémon deals is a little niche,
failure to be aware of the trend or blankly staring at a
customer who is interested and asking for advice, could
be a lost opportunity. 

Here at Global, our Global Advisory Panel – The GAP
– meets quarterly to discuss current trends and to help
shape The Global Travel Group products offering
moving forwards. It is good to take a step back and
make sure you are looking at the news agenda for
upcoming tourist, sporting or national events that is
unfortunately lost in our busy lives.
In the wake of Euro 2016, the Tour de France and the

Olympics this year don’t be surprised if you get more
requests for more activity or adventure themed holiday
options. Those who have their finger on the pulse will
have already been marketing activity, wellness and
health breaks, all without breaking a sweat.

“There’s no denying this could be a healthy market for more of us 
to dip our travel expert toes into”

bulletinbriefing
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ACCORHOTELS is investing heavily in
the refurbishment of its hotel portfolio,
with more than £28million invested in
renovation projects in 2015 alone.
The group’s HotelInvest division

launched multiple renovation and
refurbishment projects in the UK last
year. This included the further roll out of
the Sweet Bed by ibis into 13 ibis
Budget hotels, as well as full
renovations of 24 ibis public areas. In
the midscale brands, HotelInvest
invested in the full rollout of the new
‘Live and Dream’ Novotel bed across
the UK Novotel network, a full
renovation of Mercure London Bridge,
and the conversion of its restaurant into
a Marco Pierre White franchise.
Among its other projects, HotelInvest

also succesfully converted three former

Formule 1 hotels into extensions of the
adjacent ibis (London Thurrock and
Liverpool centre) and ibis Budget
(London Barking) hotels.
Its current refurbishment

programme includes the introduction of
a new room design, which has been
already deployed in more than 1,000 ibis
rooms. The company has established its
new design, called the 'sweet room', as
part of its drive to offer greater comfort,
well-being and modernity in the
economy hotel segment. The concept is
being introduced in ibis hotels including
London Excel, Birmingham Airport,
Portsmouth, Manchester centre,
London Docklands, Reading and
Edinburgh Centre, as well as the new
ibis Cambridge scheduled to open in
September this year.

Hervé Deligny, COO of HotelInvest,
UK, said: “One of HotelInvest’s key
activities is to invest in our existing
portfolio to ensure our hotels are as
attractive as possible to guests and
consequently profitable. We continue to
make significant investments across our
brands, including the launch of the ibis
sweet room which is one of the most
contemporary and comfortable products
in the economy segment.
“At the same time we are keen to add

to our UK portfolio and are actively
seeking great hotels in exceptional
locations.”
HotelInvest recently announced that it

will open five new hotels in the UK
during 2016 and 2017, investing more
than £160m to add to its existing UK
portfolio of 97 properties (15,395 rooms).

HILTON HOTELS & Resorts has opened Hilton Edinburgh Carlton,
marking the 16th property in the company's portfolio of brands in
Scotland and the eighth Hilton Hotels & Resorts’ hotel in the
country. The hotel, which is a grade B listed building, is within
walking distance of a range of attractions and offers 211
guestrooms, including junior suites and executive rooms. Other
facilities include a Marco Pierre White Steakhouse and Grill and
seven dedicated meeting spaces. Details at hilton.com

Antigua properties join Supereps International’s ‘Boutique Collection’
SUPEREPS INTERNATIONAL has added 'a little Caribbean sunshine' to its client portfolio with the recent addition of the
Boutique Collection – Antigua. Three of Antigua & Barbuda’s most respected travel enterprises – The Villas at Sunset
Lane, The Catamaran Hotel and the DMC, Carib-World Travel – have associated for the purposes of UK marketing and
representation under the banner of 'The Boutique Collection – Antigua'. 
The Villas at Sunset Lane, situated on a picturesque hillside near Dickenson Bay and overlooking the Caribbean Sea,

is an all-inclusive boutique hotel. The Catamaran Hotel – a relaxed beachfront boutique property, is located half a mile
or so from Nelson’s Dockyard, and Carib World Travel is one of the island’s most experienced and respected DMCs,
equally at home when dealing with FITs, leisure groups, MICE, weddings or luxury villa rentals.  
The properties will be promoted collectively under the brand name of 'The Boutique Collection – Antigua,

authentically Caribbean' and when appropriate, individually, under their own names. 
SUPEREPS will start off the UK campaign with image promotion activities while taking the first steps to introduce the

three organisations selectively to appropriate potential tour operator partners.

AccorHotels invests more than £28million in UK refurbishment programme

�  PALAZZO VERSACE Dubai will be unveiling the world’s first Versace
spa in October. The new concept will feature 11 treatment beds,
male grooming and a hair salon.

�  MELIÁ HOTELS International has entered Myanmar with the opening
of Meliá Yangon. It offers 430 guestrooms and easy access to the
bustling business district and iconic Shwedagon Pagoda.

�  RIU HOTELS & Resorts has opened a five-star hotel in Sri Lanka. Riu
Sri Lanka in Ahungalla offers a 24-hour, all-inclusive service and is
located overlooking the beach. Facilities include three large pools, a
children's pool, sunbathing terraces, Jacuzzi, gym and a spa
wellness centre. In addition, the rooms offer many home comforts
including a balcony or terrace, 43” flat screen satellite TV, air-
conditioning, an electronic safe and a minibar. 

�  DOMES OF ELOUNDA’s Autograph Collection has launched a new
range of authentic experience packages to offer guests authentic
and local experiences where they can explore first-hand the
traditional techniques and ingredients for making Cretan dishes
and pastries. The experience takes guests to the traditional
community of Kritsa on the Lassithi mountains, one of the oldest
and most picturesque villages in Crete. 

�������
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Head of Sales Europe, 
Excite Holidays

Adrian
Marpole

On weekends I like to...

Be a dad to my ten (going on 16)
year old daughter. Clothes and
make-up shopping for her isn’t
exactly a relaxing weekend, but I
love it nonetheless. If it’s cricket
season then you might find me on
an Essex village green terrorising
opposing bowlers.

What's your favourite movie 
or TV programme? 

I’m a Star Wars nerd and am not
ashamed to admit it.

What is the strangest thing you
have ever eaten?

Take your pick from Camel and
Zebra in Kenya, to locust, cobra
and tarantula in Thailand, or
squirrel in Louisiana. I draw the line
at a pot noodle though.

What's been your latest 
DIY project? 

If it involves demolition, then I’m
your man, but otherwise, I’ve no
DIY interest whatsoever and I work

hard so that I can pay someone
else to do it and do it properly.

Do you have any nicknames? 

There have been a few names over
the years, from Egg, to Bosch, to
Mr Incredible (purely as a
lookalike), to CFP, but I can’t tell
you what CFP stands for. The
general name now just seems to be
‘Big Fella’.

My one weakness is...

Cheese. If I was ever captured and
interrogated, all
you’d need to do
would be place
a large plate
of cheese
and
crusty
bread
down,

perhaps add
a cheeky bottle of red and I’ll
happily sell out the nation’s secrets.

What’s your favourite quote?

I quote Sun Tzu’s ‘Art of War’ a lot.
It’s a great piece of work to use in
management too. “The General
who wins the battle makes many
calculations before the battle is
fought. The General who loses
makes but few calculations
beforehand.”

What skill would you like 
to master?

Alchemy! Or turning water into
wine! That’d save me a fortune. 

Who is your celebrity crush?

Ok, forget about the ears when
she’s in The Hobbit, but it’s
Evangeline Lilly for sheer natural
beauty. 

Who would you most like to be
seated with on an aeroplane?

The pilot. Just for the view. If it was
a long haul flight then I’d love to sit
with myself from the past, so I
could have ‘a few words’.

What other companies/
organisations have you previously
worked for?

Gold Medal Travel, First Choice,
Qatar Airways and Miki Travel. 

What's the best thing about 
your job?

The personal interaction that I get
to enjoy with ‘proper travel people’
every day. From MD’s and CEO’s
through to trainee’s and interns, I
love meeting people passionate
about what they do.

What is your top travel tip?

Travel light and immerse yourself
once you are in a destination. 
Live inside the fire, don’t stand
outside it.
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TOURISM AUSTRALIA’S ‘Oz on Tour’ roadshow will be visiting agents in five cities next
month with training sessions dedicated to travel within Australia.
The events are scheduled to take place in: Bristol on October 4 at the M Shed/ Bristol

Museum & Art Gallery; Birmingham on October 5 at the Electric Cinema; Brighton on
October 6 at Dukes at Komedia (Picturehouse); Liverpool on October 12 at Picturehouse at
Fact; and in Manchester on October 13 at the SeaLife Aquarium. Each event begins at
18:00 and finishes for 22:00.
Agents can come along and learn more about the destination, enjoy some food and wine,

with the chance to win return flights to Australia with Singapore Airlines.
Meanwhile the tourism organisation has also reported that it’s agent training platform,

the Aussie Specialist Program (ASP), has seen a 33% increase in registered agents in the
last 12 month period to June 2016 taking the total number of registered agents to 3,445.
Revamped last year, the site now includes an interactive map, itinerary builder, fact

sheets and a Travel Club where agents can get discounted Australian tourism experiences
and products. 100% of agents also reported feeling more confident in selling Australia
having completed the first three modules of the ASP.
Denise von Wald, regional general manager UK for Tourism Australia, said: “Front line

agents are really valuable when it c omes to converting consumer interest in Australia into
bookings, so it’s pleasing to see we’re better equipping them to sell Australia confidently.
As well as our improved Aussie Specialist Program, we also employ a dedicated trainer
who runs face-to-face training sessions and webinars which we invite agents to take
advantage of.”
Visit aussiespecialist.com for more information.
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Contiki explores
Melbourne in new

short stay trip
THE 2016-17 Australia 
& New Zealand product
from Contiki now 
features an entirely new
trip in Melbourne. 

‘Melbourne Discovery’ is 
a short stay trip that visits
Australia’s cultural capital
and is designed as a stand-
alone trip which can also be
added onto the start or end
of any East Coast Australia
journey. Travellers
journeying with the operator
can get an in-depth
experience of everything
Melbourne has to offer
including shopping, beautiful
architecture, delicious food
and stunning beaches.

Prices start from £296 per
person and include three
nights bed-and-breakfast
hotel accommodation,
services of an experienced
trip manager, a locally
guided street art tour of
central Melbourne including
time with the artists,
orientation of St Kilda
including the famous Acland
Street and Phillip Island
Penguin Parade Tour.
Departures begin from
September 21.
For further details visit
contiki.com or call 
0808 281 1120.

TRAFALGAR’S AUSTRALIA & New Zealand
programme for 2017 has launched with an
all-new itinerary; the nine-day ‘Contrasts 
of Australia’.
The tour features a cross section of key

holiday destinations along Australia’s East
Coast visiting Melbourne, Sydney and
Cairns. Insider highlights include a new ‘Be
My Guest’ dining experience in Sydney
where guests will meet aboriginal elder,
Aunty Beryl, for an intimate dining
experience featuring fresh local produce
with traditional bush flavours. Holiday
makers can also join local specialists in

Cairns at Hartley’s Crocodile Adventures for
a private wildlife tour, in Sydney for a guided
Opera House Tour and a tour of North Bondi
Surf Lifesaving Club. They can also gain 
a cultural insight through Melbourne’s
famous hidden laneways on a walking tour.
Prices start from £1,825 per person which

includes daily breakfast, four dinners, two
lunches, sightseeing visits, VIP entry to
many sights, services of a travel director,
and airport transfers. Departures begin
November 10.
Visit trafalgar.com or call 0800 533 5619 for
more information.

australasia

‘Oz on Tour’: October training events with Tourism Australia

Ningaloo Reef

New Trafalgar tour takes in the Contrasts of Australia
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OFFERING SOME of the closest whale
watching experiences in the world,
Perth’s coastal waters are part of the
Humpback Highway that stretches
along the coast of Western Australia. 
Up to 35,000 whales take this trip

every year making it the largest whale
migration in the Southern Hemisphere
and between September to December,
humpbacks can be seen from the
beach or during a whale watching
cruise as they take a rest-stop off the
coast of Perth.
The destination has a range of

quality operators which offer whale
watching tours from; Perth City
(Barrack Street Jetty), Hillarys Boat
Harbour, Fremantle B shed and
Fremantle Fishing Boat Harbour. Tours
can run for two to four hours with

informative commentary and fact
sheets, a special hydrophone aboard
some that allows visitors to hear the
whales communicate with each other
and some offering free trips if
customers don’t see a whale.
Noeleen Pearson, CEO for

Experience Perth, commented: “The
annual whale migration is a huge
drawcard for locals and visitors to
experience and enjoy nature at its
best. We are fortunate to live in a
beautiful city that has such a diverse
range of experiences on offer
supported by hundreds of quality
tourism businesses offering excellent
products such as the whale watching
tours offered by Rottnest Express,
Rottnest Fast Ferries, Mills Charters
and Westcoast Jet”.

Tours cost from around $60 per
adult for a two hour cruise. There are
a range of cruises to choose from that
depart throughout the day. Free hotel
pick up is available in the city from
some operators and packages offered
can also include free entry into the
Aquarium of WA at Hilary's Boat
Harbour. 
For more information visit
experienceperth.com 

Tourism New Zealand scores a try with Lions Tour hub for 2017 rugby series
IN SUPPORT of the travel trade and to assist agents with any enquiries coming through for the Lions Series 2017, Tourism
New Zealand has developed a Lions Tour hub on its travel trade website packed with information on host cities, upselling
and sample itineraries.
The Lions Tour is the biggest sporting series to be held in country since the 2011 Rugby World Cup. New Zealand Rugby

and the British & Irish Lions have agreed a programme of ten matches during their 2017 series and it is expected that the
tournament will attract more than 20,000 visitors across the seven host cities; Whangarei, Auckland, Hamilton, Rotorua,
and Wellington, in the North Island and Christchurch and Dunedin, in the South Island.
A selection of Lions Rugby tailor-made packages are available to purchase including the Flight and Ticket Tour 3. Over

24 days rugby fans can explore the regions of New Zealand in between three test matches. The first match will take place
at Eden Park, Auckland where the Lions will challenge the reigning world champions on June 24. The second match will
take place at Westpack Stadium, Wellington on July 1    where visitors can see the Lions take on the All Blacks. The final of
the three matches in this package takes fans back to Eden Park on July 8 where the Lions will end their tour in a match
not to be missed. The package starts from £2,999 per person and includes flights, tickets to three test matches and a
Lions merchandise pack. 
To access the hub visit traveltrade.newzealand.com/en-gb/sales-tools/lions-tour-2017/ or for more destination information
visit newzealand.com

A
nn

e 
Po

w
el

l, 
Sh

ut
te

rs
to

ck
 

www.travelbulletin.co.ukSeptember 9 201616

australasia

The Travelling Naturalist goes wild with new ‘Islands, Rivers & Ranges’ tour
THE TRAVELLING Naturalist has introduced a new ‘Islands, Rivers & Ranges’ break in South Australia.
The 15-day small group guided tour combines a diverse range of wildlife-rich habitats, where guests may hope

to see over 200 species of birds including Cape Barren goose, little penguin, freckled duck and three species of
cockatoo. The trip will also look out for many endemic mammals, including short-beaked echidna, southern
hairy-nosed wombat, koala and kangaroo. 
After an overnight stay in Adelaide, guests will head to the Samphire Coast for a full day of birding excursions

before moving onto the Eyre Peninsula to explore Lake Gilles Conservation Park and the wilderness surrounding
Port Lincoln’s Lincoln and Coffin Bay National Parks. 
Next up is the Flinders Ranges, home to three species of macropod: red kangaroo, western grey kangaroo and

euro (wallaroo) and many emus. Guests will encounter Australia’s greatest river - the Murray - lined with
spectacular cliffs and broad floodplains home to wetlands teeming with waterbirds. Guests will also visit 
a breeding colony of the Regent parrot here. 
Further highlights include looking out for ten species of honeyeater at Gluepot Reserve; spotlighting in the

Australian bush in the hope of seeing the nocturnal southern hairy-nosed wombat, and birds such as tawny
frogmouth, southern boobook and barn owl; exploring the Coorong Wetlands on a boat cruise, possibly
witnessing a number of New Zealand fur seals; spotting penguins at Victor Harbour; and on Kangaroo Island,
spotting the koala, western grey kangaroo, short-beaked echidna, tammar wallaby, glossy black cockatoo,
sealions and penguins.
Prices are from £4,395 per person based on two sharing, including 12 nights’ full board accommodation,

international flights, transfers, guided activities and the services of a naturalist leader.
Visit thetravellingnaturalist.com or call 01305 267994 for more details.

        
    

 

The whales are coming to Perth's Whale Highway 
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TOURISM WHITSUNDAYS has
launched a new website showcasing
the highlights of the 74 islands
located at the heart of the Great
Barrier Reef on Queensland's coast,
with visitor and corporate information
about the destination.
The site boasts a host of new

features, such as a blog with regular
articles about things to do in the
destination, an interactive map on
the homepage and an Instagram feed
from the region's official hashtag
#lovewhitsundays. For a quick

answer to any questions, website
users can also contact the
Whitsunday Region Information
Centre staff directly via the site’s new
online chat tool.
Craig Turner, CEO for Tourism

Whitsundays, commented: “We are
very excited to show the world how
easy it is to plan an unforgettable
holiday in the Whitsundays, and the
huge diversity of activities and
accommodation on offer. The new
website really showcases our
extraordinary destination, and the

user-friendly and interactive functions
of the website are very exciting.”
Understanding that planning trips

requires a number of specific
resources, the site has a dedicated
page for the travel trade where
agents can access the materials,
contacts and tools necessary to help
build a holiday for clients, including
useful destination information and
sample itineraries.
To explore the site and find out more
about the destination visit
tourismwhitsundays.com.au

Win an Australian walkabout with Qantas
QANTAS HAS launched an exclusive incentive to UK travel
agents this month called ‘Unlock Australia with Qantas’.
Until September 30, agents who make an eligible

booking through the airline will be eligible for the
chance to win their own Qantas Walkabout: a pair of
Premium Economy tickets from Heathrow to Australia
with up to three sectors from Zone 1 or Zone 2 on the
Walkabout Pass. 
There are a number of other prizes available including a

£1000 Qantas travel voucher, a £500 Love2Shop voucher,
as well as weekly prizes including travel vouchers,
shopping vouchers, and a case of Australian wine.
Eligible bookings must be made through this month up

to and including September 30 and issued by October 6. All
international sectors must be operated by Qantas, and
eligible bookings must include a minimum of two
international sectors. To be entered into the prize draw,
agents must email the passenger name record (PNR) from
a qualifying booking to unlockaustralia@qantas.com.au. 
Bookings with international sectors in Premium

Economy, Business or First will enter the draws twice, and
bookings including a Walkabout Pass sector will receive a
bonus entry. Winners will be announced between
September 12 and October 7.
To book the Qantas Walkabout Pass, add the Australian or
New Zealand domestic flights to the International itinerary
and price the full itinerary through private net fares or
from paper contracts where applicable.
To find out more and for full terms and conditions visit
qantas.co.uk/agents
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TFE HOTELS is planning to operate a new Cox-Designed Adina
Apartment Hotel at Australia's historic Pentridge Prison. The 120-
apartment hotel, 8km from Melbourne’s central business district in
Coburg, aims to blend contemporary architectural design with the
property's distinct heritage. Features will include an all-day dining
restaurant, day spa, 400sq.m of conference and meeting facilities, an
indoor pool, gym and parking. The hotel is expected to open in 2020,
pending planning and heritage permits and construction approvals. 

All aboard for GRJ’s adventure across Australia on The Ghan
GREAT RAIL Journeys is offering a 22-day ‘Australia & The Ghan’ adventure that takes in many of Australia’s natural
wonders, including the Great Barrier Reef, Uluru and the Blue Mountains.
Australia’s Afghan Express, now affectionately referred to as The Ghan, offers passengers a unique travel experience.

Named in tribute to the Afghan camel drivers who helped to make Australia’s arid and uncharted Red Centre accessible
at the end of the nineteenth century, the journey from Alice Springs to Adelaide is the highlight on this tour with
journeys on the Kuranda Scenic Railway and the Katoomba Scenic Railway also offered.
Complementing this experience is a guided tour of Melbourne, a visit to Barossa Valley, a Sydney Harbour cruise and

excursions to Uluru; including dinner under the stars and a ‘Sunrise and Olga’ tour, a visit to the Royal Flying Doctor
Service and School of the Air.
Costing from £5,745 per person, there are two departures over October and November this year and three departures

across January to October, 2017. The operator is also offering a special offer where customers who pay a deposit of £99
per person can save up to £200 on the 2017 tour.
Visit greatrail.com or call 0800 240 4470 for more information.

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

  
 
  

  
 
   

 

 
 

  

  
  

 
  

 
 
 
 
 
 

Tourism Whitsundays website goes live with new tools to help agents 
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Air New Zealand to increase its premium seat offering
AIR NEW ZEALAND is to spend more than £55m
increasing the number of premium seats on its Boeing
787-9 Dreamliners and refurbishing its Boeing 777-300
fleet, which operates from Heathrow.
Noting the increasing demand for premium travel

from its customers, the three Dreamliners scheduled to
be delivered from October 2017 will arrive with a fresh
new cabin configuration that will increase the number of
Business Premier seats from 18 to 27 and Premium
Economy seats from 21 to 33.
From February 2017, all seven of the airline’s Boeing

777-300s will also progressively complete a
refurbishment programme, including the installation of
the Panasonic eX3 in-flight entertainment system and
refreshed seating options.
Each of the interiors will be completely refurbished as

part of the project and the aircraft will feature refreshed
Business Premier and Economy seats as well as the
airline’s luxury leather Premium Economy seat which debuted on the 787-9 Dreamliner in July 2014. These will replace
the Spaceseat and take the number of Premium Economy seats on this aircraft from 44 to 54. The refurbishment
programme is expected to be completed by late November 2017.
Carrie Hurihanganui, the airline’s general manager for customer experience, commented: “When we unveiled the

Spaceseat in 2010, it was revolutionary and clearly the best option in the market at the time, as a string of international
awards has proven. However, seating technology and materials have come a long way since then and our customer
research now shows consistently higher satisfaction scores for our newest Premium Economy offering so it’s time to
continue Air New Zealand’s evolution in this space. With these changes, we look forward to being able to offer our
customers a consistent Premium Economy product across our long haul fleet and being able to welcome even more
customers into our premium cabins with the expanded premium footprint on our Dreamliners.”
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Win a meal at a Michelin-starred Indian restaurant 
with The Goa Experience
RUNNING UNTIL October 31, The Goa Experience will be running a competition in partnership
with The Taj Hotels, Resorts and Palaces group for an agent to win a meal for two with a bottle
of wine at Quilon, one of London’s top Michelin-starred Indian restaurants.
This prize will be awarded on November 1 to the individual agent who has made the most

bookings at any of the following properties; the Taj Exotica, Vivanta by Taj Holiday Village and
Vivanta by Taj Fort Aguada.
Further to this, throughout the competition spot prizes will be awarded to agents at random,

including items such as Champagne and high street vouchers.
Product training, brochure supplies, window displays and more information on trade

incentives can be found through the operator’s trade team who can be contacted on 
01489 866955 or via email on trade@serenityholidays.co.uk

North Island
enhances Children’s

Beach Buddy
programme

NORTH ISLAND,
Seychelles, has
introduced a range of new
activities to its Beach
Buddy programme for
younger guests. Children
can search for buried
pirate treasure, learn to
scuba dive, or join the
environmental team and
look for the Island’s
tortoises and turtles. 
Nick Solomon, general

manger for the resort,
commented: “In today’s
rushed world, we
recognise the need for
families to spend quality
time together far away
from the mundane and the
everyday. Equally, parents
are often looking for some
much-needed down time to
enjoy the romance of the
Island together. Our
expanded range of
children’s activities will
keep our younger guests
entertained and informed –
and of course parents are
welcome to join in too.” 
Visit north-island.com for
more details.

india&indianocean

Cox & Kings expands brochure with authentic experiences 
COX & KINGS has launched an expanded 2017 brochure for ‘India & Beyond’, with
inspirational ideas for travellers, ranging from new group tours to experiential excursions,
lesser-known sights and hand-picked accommodation. 
Travellers can choose to ride on the Kangra Mountain Railway, follow in the footsteps of

Kipling, take a walking safari in Satpura National Park and dine with a royal family. The
brochure also includes festival ideas and recommendations for extended haveli stays, now
proving more popular due to the Real Exotic Marigold Hotel series.
Peter Kerkar, CEO for the operator, commented: “As the original India experts, we know the

country inside and out, and have worked hard to sift through the offerings to bring the best and
most interesting experiences to the forefront. Many first-time visitors to India fall in love with the
country, and want to return again and again. Our programme offers new small group tours,
private journeys and tailor-made ideas that combine the unmissable sights with lesser-known
areas to cater to these types of travellers. And we know, in those areas, the best places to stay,
the exclusive experiences, what sights there are to see and why they should be seen.”
As an example of new tours ‘Indian Wildlife Odyssey’ is one for wildlife enthusiasts, with visits

to Pench, Kanha and Satpura national parks, each known for their tiger population. The
highlights include walking safaris in Satpura, the only national park where this can be done in
India, four- to five-star lodges and a small group size with a maximum 12 people. The 13-day
group tour is priced from £2,695 per person and includes two domestic flights. 
Alternatively ‘Treasure of Southern India’ includes Chennai, Puducherry, Chettinad,

Madurai, Munnar and Kochi. Highlights include a backwater cruise, the temples of Tamil
Nadu, hill country and tea plantations with accommodation at four- to five-star properties,
including the newly built Svatma in Thanjavur and the Promenade hotel in the centre of
Puducherry’s French Quarter. The 15-day group tour is priced from £1,995 per person.
Both prices include flights from London, transfers, excursions and accommodation with

breakfast daily.
For the full programme and more information visit coxandkings.co.uk/indian-subcontinent

OPENING THIS November, the Hurawalhi Island Resort
situated in the Lhaviyani Atoll is the first adults-only
concept for over 18’s in the Maldives. The five-star
resort will offer 60 Ocean Villas and 30 Beach Villas,
along with three restaurants and bars including a 5.8
metre underwater restaurant. Furthermore the new
island has been designed to give as much back to the
environment as possible, with projects being carried
out from coral planting and marine conservation to an
on-site water bottling plant and much of the island
being powered by solar energy. Visit hurawalhi.com
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TAJ HOTELS Resorts and Palaces has
unveiled Tajness, the group’s new
operations philosophy for the future
that seeks to draw inspiration from
its Indian heritage and blend it with
local cultures to deliver an
exceptional level of sincere care at its
100 hotels around the world. 
The Tajness experience will focus on

delivering a consistent service, and
provides a taste of Indian tradition
mixed with authentic local

experiences. Sensorial touch points
are key to the brand experience and
several elements will be consistent
across hotels, including the delicate
fragrance of jasmine, the active and
passive music in public and private
areas and the attire of Taj associates. 
Signature rituals will be put into

practice across all hotels to guide the
guest’s journey, from the moment of
arrival which starts with the local
traditional welcome rituals. The rituals

allow guests to enjoy gentle yoga in
the morning, afternoon tea that pays
homage to local tea traditions and
atmospheric sunset rituals that light
the way into evening.
The concept will be rolled out

across all the group’s hotels in India
and internationally on a phased
timeline with completion scheduled at
the end of 2017.
Visit tajhotels.com for more
information.

Special rates for agents at the 
Amari Havodda Maldives
THE ONYX Hospitality Group is presenting an exclusive deal
for travel agents at the Amari Havodda Maldives. 
Amari unveiled the new Maldivian property earlier this

year featuring 120 villas including overwater and beach
options. Culinary choices include international and Asian
flavours along with water sports allowing guests to explore
the colourful underwater world in the island’s house reef. 
Currently the resort is offering a special rate for frontline

sales staff where they can stay on double occupancy full-
board for USD 150 net per beach villa per night or USD 195
net per overwater villa per night. 
Agents can take advantage of this offer by contacting

reservations.havodda.maldives@amari.com and quoting
DISCFAMIL. Employee ID or a business card is required at
the time of booking and must be presented upon check-in
and stays are available up to April 30, 2017 with some
blackout dates.
For more information visit amari.com/havodda-maldives

Taj Bandrax
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TUCAN TRAVEL has proposed a selection of group tours to
worldwide destinations that are under £1000. Amongst the options
available is the operator’s seven-day ‘Delhi, Jaipur and Taj’ from
£589. The itinerary follows the classic golden triangle route,
travelling from Delhi to Jaipur, with a visit to the picturesque
Amber Palace before heading on to Agra to see the glorious Taj
Mahal. Included is a Delhi orientation walk, Birla Hindu Temple
visit, Amber Fort visit, entry and tour of the Taj Mahal, six nights
in hotels and five breakfasts. Visit tucantravel.com

Outrigger Konotta Maldives announces first anniversary offer
THE OUTRIGGER Konotta Maldives Resort is offering a special half-board package that guarantees up to 40%
discount as part of its limited-period first anniversary celebrations.
The deluxe 53-key resort opened in August last year and has the largest average villa sizes in the Maldives.

Special anniversary prices can be booked by September 30 and are valid for stays up to April 30, 2017.
To enhance family bookings during school holidays, kids below 12 are entitled to stay on a complimentary basis

and can join the parents’ meal plan. They can also participate in the Coral Kids activities and learn how to make
pizza or cookies, do facial paintings with nail art and henna tattoos for little girls. 
For children up to two years old, a babysitting service is available for free for up to two hours once during the

stay so that parents might enjoy a sunset cruise or go for a massage at the Navasana Spa, where all massages
are subject to a 20% discount if booked in advance along with the first anniversary offer.
Visit outrigger.com/specials/mok/1st-anniversary-special for more details.

Taj Hotels Resorts & Palaces unveils new Tajness brand philosophy
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Somak Holidays to issue a new 
stand-alone India brochure
HAVING PRODUCED an India mini brochure under its Simply
India Holidays brand earlier this year, Somak Holidays is
currently working to meet agent demand on a new stand-
alone India brochure, due to be published mid-September.
The brochure will feature a wide selection of holidays,

covering all of the colourful destinations that India has to
offer, and will also include new itineraries and hotels,
including a seven-night Ayurveda itinerary at the
Carnoustie Ayurveda & Wellness Resort in Kerala.
The operator is able to offer a range of tailor made tours

and itineraries to meet with the wishes of agent’s customers
and is also able to offer agents the opportunity to book their
clients a package covering part of England's forthcoming
overseas cricket tour to India from £2,085 per person based
on twin-bedded accommodation. The six-night tour is based
around the Mumbai test in the second week of December
and includes flights, accommodation and grandstand tickets
for each match day, with the option to extend.
In appreciation of agents’ support, the operator currently

has a booking incentive in place on all confirmed India
bookings, made by September 30. Agents can earn a £50 e-
gift voucher per person, spending a minimum of £1,200
and staying at least five nights.
Contact Somak Holidays on 020-8423 3000 for enquiries as
well as copies of the new brochure.

india&indianocean

THE 77 all-villa St. Regis Maldives Vommuli Resort is opening its doors this month. A large ‘House
Reef’ surrounds the private island, which is defined by several distinct ecological zones: lagoon,

beach, coastal, and jungle. The 77 villas are divided according to these zones, which form the basis of
an experiential programme for guests. Rather than repeating the secluded Robinson Crusoe theme,
the design of the resort draws inspiration from nature itself, with manta ray shaped lagoon villas, a
signature bar in the shape of a whale shark, a lobster-inspired spa and a spiral shell shaped library.

Visit stregismaldives.com

Sleep well at Shanti
Maurice

THE BOUTIQUE Mauritian
resort, Shanti Maurice is
launching a new sleep
package this October to
engender guests with a
sense of calm and wellbeing.
Ideal for all levels, Yoga

Nidra (also known as yogic
sleep) is an ancient practice
intended to induce full body
relaxation and a deep
meditative state of
consciousness, to help
improve overall sleep
patterns. Guests will also be
instructed on Pranayama,
the formal practice of
controlling the breath, the
source of our prana or vital
life force.  
A combination of

Ayuverdic spa treatments
are also included in the
programme and
understanding that wellness
begins inside, guests will be
educated on nutrition and
cooking with a vegan cooking
class showcasing the
numerous health benefits
attributed to vegan cuisine. 
Guests will also have the

opportunity to experience
other resort activities
including a marine
adventure, which includes
old style fishing for sea
urchins and oyster diving.
Visit shantimaurice.com/en/
for more information.

Gold Medal reports
increase in Indian
Ocean bookings 

GOLD MEDAL has reported
a ten per cent growth in
bookings to the Indian
Ocean year-on-year.
The operator notes that

Mauritius, the Maldives, Sri
Lanka and the Seychelles
all remain a strong holiday
choice for Brits, with
holidays to the Maldives up
by 20%. In response to the
growing popularity, the
operator has launched a
dedicated Indian Ocean
mini brochure.
The new 12-page guide

features more than 22
offers with prices starting
from £669 for seven
nights including flights to
Sri Lanka. 
Visit goldmedal.co.uk for
further details.

Trafalgar explores the riches of India with new 13-day tour
TRAFALGAR’S NEW Asia 2017 brochure includes its first itinerary exploring the riches of
India with a new 13-day ‘Leisurely Rajasthan with Mumbai’. 
The trip features stays in cities such as Jaipur, Mumbai and Delhi with the chance to see

how #TrafalgarCares is helping Delhi’s street children through its support of the Salaam
Baalak Trust.
Guests can also enjoy a cooking demonstration and dinner at the home of a local family in

Jaipur, take a rickshaw ride through Old Delhi and spend the night in a beautifully maintained
heritage resort in Narlai which was once a hunting lodge of Jodhpur's Royal Family.
Prices start from £2,377 per person which includes daily breakfast, five dinners, four

lunches, sightseeing, VIP entry to many sights, the services of a travel director and airport
transfers. Departures for this trip begin January 8, 2017.
Visit trafalgar.com or call 0800 533 5619 for more information.
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HERALDING THE brand’s first return to
the region for 40 years, Contiki has
launched a new ‘Eternal India’ trip
that takes young explorers on 
a journey through Delhi, Agra, Jaipur,
Udaipur, Mumbai and Goa, immersing
them in the magic of India.
With initial departure dates running

from December through to April 2017,
the adventure takes place over 12
days, following the operator’s more
culturally curious ‘In-Depth Explorer’
travel style. Excursions to major
heritage sites, a special stay in
Ranthambhore National Park, and 
a trip to the Taj Mahal are all included,
alongside optional ‘ME Time’ activities
such as a sunrise safari in
Ranthambhore National Park, 
a cooking demonstration and local
family supper in Jaipur, a Bollywood
tour in Mumbai, a tour of Mumbai at
dawn, and a Yoga class on the beach
in Goa. The trip also includes two
internal flights to maximise time in
each location.     
Donna Jeavons, the operator’s

sales and marketing director for UK
& Europe, said: “Recently we’ve seen
a sharp rise in the demand for more
authentic, out of comfort-zone travel
experiences that give young people a
sense of adventure and make them
feel far from home. In direct

response to this demand, we’ve
created a new India trip which really
encapsulates this style of travelling,
but also offers the best food,
accommodation, transportation and
authentic experiences which is
considered the ‘essentials’ by our
savvy young travellers.” 
Trips commence from December 

4 with prices from £1,339 per person
which includes 11 nights twin-share

hotel accommodation, 11 breakfasts,
one lunch and one dinner, entry into
four UNESCO World Heritage Sites
and two internal flights (from Udaipur
to Mumbai and Mumbai to Goa), an
experienced trip manager and driver
team, modern, air-conditioned coach
transportation and sightseeing tours
of all major cities.
For more information check out
contiki.com or call 0808 281 1120.

Alphonse Island to make October debut into Seychelles luxury sector
ON OCTOBER 1, Alphonse Island in the Seychelles will be making its debut into the luxury sector.  
The Alphonse Group of Islands comprise the uninhabited islands of St Francois and Bijoutier as well as the inhabited

island of Alphonse. The resort has taken significant steps to transform the island to appeal to the lucrative luxury travel
market with all twenty-two Beach Bungalows and five spacious Beach Villas extensively refurbished, along with the
beach bar and restaurant.
Keith Rose Innes, managing director of the resort, said: “Alphonse Island has gained an enviable reputation as one of

the bestfly fishing destinations in the world. However, the Alphonse Group of Islands are stunningly beautiful and we
wanted to share the encounters families, children, honeymooners and couples can experience within these remote
islands. We are offering something exceptional and in today’s travel industry, people want more than a private plunge
pool and butler, they want to explore, discover and create memories that will last a lifetime.”
The resort has implemented a wide and varied range of activities and excursions which include snorkelling trips,

diving lessons and visits to nearby dive sites as well as island and nature conservation walks.
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Sea, sand and the silver screen at Mirihi Island Maldives
MIRIHI ISLAND in the Maldives is offering its guests a new cinema under the stars experience every Friday
evening. To enhance the screenings the hotel will also serve drinks and nibbles to match the movie
For every film shown the team will strive to accompany it with inspired drinks and canapés: pastries for The

Grand Budapest Hotel; martinis for James Bond; chocolates for Chocolat; and milkshakes for Pulp Fiction. For
the first film to be screened as part of the enhanced cinema evening, When Harry Met Sally, guests will be able
to order ‘What She’s Having’ – the aptly named cocktail.
With bean bags and cushions scattered in the sand, films screenings have been designed to appeal to a wide

variety of tastes, with movies ranging from The Godfather to Notting Hill.
The boutique hotel located in the South Ari Atoll, has only 37 villas and nightly rates start from £462 per villa,

on a bed-and-breakfast basis, based on two people sharing. 
For more information visit mirihi.com

Contiki returns and unlocks the magic of India with new Indian itinerary
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Aeroflot increases weekly
flights to Moscow

AEROFLOT IS increasing its
weekly frequency on its
Heathrow to Moscow
Sheremetyevo route from 21 to
25 flights per week from winter
2016/17. 

Enticing travellers to visit
Russia and recently
accomplishing a dramatic
overhaul, the national flag
carrier boasts one of the
youngest fleets amongst the
major carriers. As of January
this year the airline’s fleet was
on average 4.4 years old
consisting of 179 aircraft from
the modern Airbus A320-
family, A330, Boeing 737,
Boeing 777 and Sukhoi
Superjet 100 airliners. 

Since opening a terminal at
Moscow's Sheremetyevo
airport the airline operates
flights to 131 destinations in 50
countries and has noted an
increase in the number of
foreign passengers on board its
flights, who now account for
30% of traffic.

In a bid to make airborne
luxury more affordable on
routes to Asia and the Middle
East a return ticket through the
airline in September from
London to Beijing now starts
from £420.15 with a few hours
stopover in Moscow.

Visit aeroflot.com or 
call 020-8897 0579 for 
further information.

Regent rides the Trans-Siberian railway on 2017 tour
MARKING 100 years since the Russian Revolution, Regent Holidays is offering guests the
chance to explore some of the historic sights from this pivotal point in history with a trip
along the iconic Trans-Siberian railway for 2017. 
The operator’s 16-day ‘Luxury Trans-Siberian Moscow to Beijing’ trip travels on board

the Tsar’s Gold private train, which is fully-equipped with modern amenities, a Nostalgic
Comfort Cabin decorated in 1950’s Soviet-style and that serves food including a Tsar’s feast
and Russian caviar, with wine tasting en route. 
The itinerary includes many stops in Russia, including Moscow, Irkutsk, Kazan and

Yekaterinburg to visit the Cathedral on the Blood – the spot where Tsar Nicholas II and
members of his family were executed by revolutionaries. 
Costing from £3,605 per person based on two sharing, the price includes full-board

accommodation on the train, full-board accommodation in four-star hotels en route,
transfers, all excursions and English-speaking guides throughout. Departures are available
between May and September next year. The price does not include return flights, which are
available from £350 per person.
For more information visit regent-holidays.co.uk or call 020-7666 1244.

russia

ARRANGING FOR a visa can prove a
complicated and time-consuming process;
making personal visits to the Embassy or
it’s outsource processing company and
standing for hours in queues, with the
possibility of a visa application being
rejected without the correct documents.
However The Russian National Tourist
Office (RNTO) is on a mission to help those
planning to travel to Russia overcome 
these problems.
Clients planning to travel to Russia, for

business or leisure, will need to obtain 
a travel visa, and as part of the application
process, they are required to provide
fingerprints. Over the last 18 years, the
RNTO– the UK’s leading agency for
outgoing travel to Russia – has been
helping customers to arrange their visas to
Russia. In addition to its established visa

services, such as providing supporting
documentation for visa purposes, checking
applications before submission and
completing application forms, the tourist
office has a unique and handy facility of
fingerprints submission in their office by
Notting Hill Gate station. It means that
there is no need to visit the Russian
Embassy or an outsource visa processing
company in person with all the visa
arrangements carried out by the RNTO.
The organisation has also developed 

a special VIP service known as a ‘Portable
Biometric Device’. Subject to additional cost
and location, it means that the RNTO can
arrange for a visa officer to come to a
client’s home or office to collect documents
and biometric details there and then.
For more information access
visitrussia.org.uk or call on 020-7985 1234.

Visa advice from the RNTO for easy travel to Russia

LAVISH PALACES, colourful cathedrals and tranquil monasteries await on Back-Roads Touring’s
‘Impressions of Russia Tour’. New for 2017, the 11-day journey for up to 15 guests reveals the monuments
of Russia’s imperial and communist past, offers guests the chance to craft their own unique Christmas
decorations and to experience rural Russian living, with an overnight stay at an eco-farm and a traditional
shashlik for dinner. Visit backroadstouring.com
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GOLDEN EAGLE Luxury Trains has
introduced a new ‘Grand Tour of
Russia’ for summer 2017. 
Combining a river cruise on the

Volga Dream and a passage along the
famed Trans-Siberian railway aboard
the Golden Eagle, this 26-day voyage
brings together two of Russia’s most
luxurious means of travel.
The holiday begins in St Petersburg

with a walking tour, museum visits and
a trip to Peterhof before embarking on
a six-night cruise, sailing the Russian
waterways on the MS Volga Dream.
During their journey guests will dock in
the ancient trading town of Uglich to
enjoy a choral concert; visit Yaroslavl,
one of Russia’s oldest cities, for a
costumed reception at the Governor’s
house; discover Lake Onega with its
many rivers and islands; and step
ashore from Lake Ladoga to explore the
wooden village of Mandrogi. Special
experiences onboard include a Russian
cooking class and a piano concert. 
Disembarking in Moscow guests will

spend the next few days sightseeing,

ahead of the next leg of the journey on
the Golden Eagle.
The 12-night Trans-Siberian Express

route crosses Russia’s vast interior,
traversing 11,000kms as it weaves its
way from Moscow to Vladivostok. Some
of the highlights during this railway
journey include: the picturesque city of
Kazan; sipping champagne with one
foot in Europe and the other in Asia at
Yekaterinburg; Irkutsk - the ‘Paris of
Siberia’; being hauled by a steam
locomotive alongside Lake Baikal, the
deepest lake in the world; and dipping
into Mongolia to visit its capital city,
Ulaan Baatar, and a traditional Ger in
the Gorkhi-Terelj National Park.
Prices for this journey start from

£14,195, including seven-night bed-
and-breakfast hotel accommodation
with lunches (three in St Petersburg,
three in Moscow and one in
Vladivostok), six nights’ full-board on
the Volga Dream in a Standard Cabin,
and 12 nights’ full-board on the Golden
Eagle on Silver Class. The trip departs on
July 12, 2017.

Also launching next summer and new
from the operator is tour through Russia
towards the Arctic, called the ‘Land of the
Midnight Sun’. Prices for this rail
adventure are from £7,995, including two
nights in Moscow, five nights on the
Golden Eagle, two nights in Kirkenes, two
nights in St Petersburg and all meals,
departing June 15, 2017.
For further information visit
goldeneagleluxurytrains.com
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GUESTS CAN discover more about the two powerful cities that have driven and shaped Russia on Great Rail Journeys’ seven-day ‘Moscow
& St Petersburg’ tour. Starting in Moscow, guests will visit iconic attractions including the Kremlin and Red Square, before travelling to St
Petersburg - a city so rich in history its entire centre is a UNESCO World Heritage site. Tours are priced from £1,495 per person with three
departures across May to September, 2017. Visit greatrail.com

Uniworld recommends Russia’s Imperial Waterways for 2017
FOR ADVENTUROUS travellers wishing to sail Russia’s great rivers and lakes and who want to take in the destination’s
cities, architecture and UNESCO sites, Uniworld is recommending its 13-day ‘Imperial Waterways of Russia’ for 2017.
The itinerary explores the dichotomy of Moscow and cruises along the Golden Ring to some of Russia’s most

beautiful cities, including Uglich and Yaroslavl, which are known for their white-stone churches and monasteries.
Guests see Kizhi Island’s UNESCO-designated Transfiguration Church, a wooden structure built entirely without the use
of nails before finally uncovering regal St. Petersburg, which boasts art-laden galleries and museums, fabled canals
and elegant architecture from a wide variety of eras.
Prices start from £4,499 per person which includes onboard accommodation in a riverview stateroom on the River

Victoria ship, all meals and unlimited beverages onboard, onshore excursions and all transfers on arrival and departure
days. Departures begin May 19, 2017.
The river cruise line has also waived the solo supplement on select departures next year – May 19 and June 24 -

meaning solo cruisers can save up to £3,579 whilst enjoying the comfort of their own stateroom.
Visit uniworld.com or call 0808 281 1125 for more details.

Golden Eagle Luxury Trains unveils new grand tour of Russia by land & river
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AS THE UK officially waves goodbye to summer,
agents selling autumn and winter sun for the short
break market, need look no further than Gibraltar.
The British Rock of Gibraltar continues to grow

as a top Mediterranean short break destination for
UK travellers. Only 2.5 hours from home, its
sterling currency guarantees there will be no costly
conversion rate and Gibraltar’s VAT free status gives
visitors an added incentive to visit the shops.

Ease of Access
Enjoying increased scheduled air services from

the UK this summer with an increase of 35.1% on
the number of weekly flights offered since 2015,
Gibraltar offers wide access across the country with
British Airways departures from Heathrow, easyJet
from Gatwick, Manchester and Bristol, and
Monarch scheduled services from London Luton,
Birmingham, Gatwick and Manchester airports.
Gibraltar is small, just 6.8sq kilometres, but is

packed with a range of activity appealing to all. Its
compact nature means it’s mostly navigable on foot
and transfer time from landing at Gibraltar
International Airport to arrival at your hotel is swift. 
With a growth in multigenerational travel, the

destination is increasingly appealing to all age
groups with greater dialogue about its lesser known
treasures.

Attractions above and below
In July 2016 the Gorham’s Cave Complex was

granted UNESCO World Heritage Status. Gorham’s
Cave is the last known site of Neanderthal survival,
some 28,000 years ago. A new tour has recently
launched which takes visitors by sea to the cave
where Neanderthal engravings have been found.
The Rock of Gibraltar is often characterised by its

Barbary Macaques. During WWII, Winston Churchill

increased the number of resident Macaques to
protect Gibraltar’s British legacy – it was believed
that if the Macaques left Gibraltar so would the
British. Lesser known, is that during WWII,
servicemen assembled Spitfire planes from inside
the limestone Rock ready to assist the war effort.
Gibraltar’s caves are available to explore and for
many young teenagers and adults resemble a living
history book. 
Another recently added attraction is the Windsor

Bridge, Gibraltar’s first suspension bridge, which
forms part of the Thrill Seekers Trail in the Upper
Rock. 71 metres long, it is located between two
Batteries and constructed over a 50 metre gorge. 
Less known are Gibraltar’s beaches, small and

extremely popular with locals which can make
them crowded in summer, but with the school
holidays almost at an end and with the heat
prolonging into autumn there’s still plenty of
opportunity for sun, sea and sand. Dolphin
watching is a favoured activity by tourists with tours
offered from Gibraltar’s marinas together with
diving and sailing activities.

Festival Season
September 10 marks National Day and a week of

celebrations kick starting the autumn Festival
season. The Gibraltar Music Festival this year
welcomed Ne-Yo, KT Tuntstall, the Stereophonics
and All Saints to its line-up. The 4th Gibunco
Gibraltar International Literary Festival running on
October 20-23 will again bring together a
cacophony of literati to deliberate over their latest
literary sensations.
The Tourist Board sales team is happy to visit

agents across the country for training, and for those
interested they can access gibraltartraining.com  to
discover more about this unique destination.

                   
                

    

ROCK SOLID
Tracey Poggio-Magnus, head of media & marketing for
the Gibraltar Tourist Board UK and Chairman for ANTOR,
takes us on a tour of Gibraltar and shows why it is the
essential short break destination…
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Including
Club Europe seats 
UK airport lounges 
Private transfers

Belmond Reid’s Palace 
MADEIRA

When your hotel suite is 
your destination, arrive in 

style in Club Europe

from 
£2,889pp

PERSONALISED LUXURY,  TAILOR-MADE FOR YOUR CLIENTS
CONTACT OUR EXPERT TEAM 0800 008 7288  www.classic-collection.co.uk

October prices based on 2 sharing a junior suite 
with ocean view for 7 nights on a b&b basis

      11:53
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Premier Holidays reports surge in sales
for Channel Islands
PREMIER HOLIDAYS has seen a surge in bookings to the
Channel Islands for 2017.
Sales for Jersey and Guernsey holidays have more than

trebled for 2017 compared to the same period this year,
with rooms at many hotels on both islands already 
selling fast.
The operator has noted that self-catering and family

rooms are usually the first to sell out and so is encouraging
agents to recommend booking early if clients are
considering a holiday to the destination next year.
Bev Scarr, short haul product manager at the company,

said: “We are seeing a huge spike in demand in clients
booking holidays to both Jersey and Guernsey, with a
significant increase across the board. This early demand
may very well be down to the fact that Jersey and Guernsey
offer people a taste of the Continent, but with the familiarity
and security of home. The currency is also pound sterling,
so people know what they are getting for their money. Plus,
both destinations are just an hour away by plane.”
As a part of its new autumn campaign the operator has

also launched a selection of foodie packages to the
Channel Islands.
The offers will give people the chance to enjoy the two

annual food festivals in Jersey and Guernsey - Tennerfest
and the Guernsey International Food Festival - at reduced
prices. The packages also include free meals, free room
upgrades and free afternoon tea. 
Travel agents can also benefit from the operator’s agent

incentive, earning £5 for every inclusive short haul booking
made, dependent on booking value. 
For more information visit trade.premierholidays.co.uk or
call 0844 493 7777.

TABER HOLIDAYS’ ‘Northern Lights, Husky Safari and Tromsø’ tour offers a true arctic adventure this winter. Starting from £1,880
per person based on two sharing, the five-day tour includes flights from Heathrow to Tromsø, flights to Alta, accommodation with
breakfast in Tromsø, and breakfast and dinner in Alta, a full day dog safari and guided Northern Lights hunt, as well as a visit to the
Igloo Hotel with dinner and the option to spend the night at no extra cost. Departures are daily from December 15 until April 10,
2017. Visit taberhols.co.uk

T     

  

Monarch expands programme of breaks to Portugal
MONARCH HAS reported that after a successful start to its programme of breaks to Lisbon and the Estoril Coast, it is
set to expand this further moving into winter 16/17 and summer 2017. 
Customers will be able to choose from more city breaks and more beach holidays, and with the added flexibility in the

number of nights customers can stay they can combine both city and beach in a break away. Flights are available
through the company from Birmingham, Manchester and Gatwick as gateways to Lisbon.
Launching toward the end of this year’s summer season is the beach area of Lisbon South Bay. The operator will

feature hotels in the resorts of Costa da Caparica and Sesimbra giving more options for a winter escape and for
summer breaks next year. Furthermore, the company will be adding 15 new hotels to its portfolio across Lisbon City
and the coastal resorts.
Visit monarch.co.uk for more details.
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Birthday Celebrations

Many happy returns to Gemma! 
This gastronomy fan knows a thing or two
about whipping up a tasty meal in the
kitchen - and her handwriting is the
neatest we've ever seen!

Gemma Reeve
Events & Sales Administrator
gemma.reeve@travelbulletin.co.uk
Snowboarding - if that's extreme enough?!

We asked our staff the following question this week:

If you had to participate in an extreme sport what would you choose?

Crossword:
Across: 1. PEARL, 4. DAMON, 6. ORLANDO, 7. AVON, 8. WARSAW, 11. KIRKER, 13. BALI, 16. TBILISI, 17. CRETE, 18. TREVI.
Down: 1. POLDARK, 2. ALAMO, 3. LAOS, 4. DALLAS, 5. MANOS, 9. WAIKIKI, 10. VENICE, 12. RHINE, 14. ANDRE, 15. MIST.

Highlighted Word: DARWIN

Where Am I?: Guaita Castle, San Marino

puzzlesolutions

Travel Bulletin is published by 
Alain Charles Publishing (Travel) Ltd
University House, 11-13 Lower Grosvenor Place,
London, SW1W 0EX
Tel: 020-7834 6661 
Printed by: Buxton Press
Subscriptions are £125 p.a. £195 overseas
ISSN: 0956-2419

Diamond Rail explores 3 countries in four-day tour
DIAMOND RAIL Holidays have introduced several new short breaks for 2017,
including a four-day tour of Liège, Valkenburg & Aachen. 
The trip offers an opportunity to visit three countries and stops to visit

numerous highlights of these historical cities; including Valkenbourg’s Velvet
Cave, which lies beneath the castle ruins; the precious replicas of the Imperial
Regalia held at Aachen Rathaus and the 10th century Prince-Bishop’s Palace
in Liège. 
Also included in this itinerary is a trip to the 250 year old Annevoie Water

Gardens, where guests can enjoy the combination of cascades, fountains and
greenery, before cruising along the Meuse River towards the Château de Freÿr. 
The trip costs from £379 per person, based on two sharing on a bed-and-

breakfast basis. This includes return Eurostar from London, transfers, three
nights’ accommodation in Liège, all excursions and the services of a tour
manager throughout. Departures are available on five dates between May and
October 2017. 
For more information visit diamondrailholidays.co.uk or call 0844 544 7581.

Aachen, Germany
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