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12 nights Kissimmee & Miami 
 Includes: 

  from

£989PP
 

ADD DISCOVERY COVE FROM £167PP

10 nights Miami & the Florida Keys 
 Includes: 

  from

£1,699PP
 

Win 1 of 2 Holidays to Florida with Travel 2!

 

@T2news
3228

*T’s & C’s apply: http://www.travel2.com/sitecontent/terms/floridafun15.html

THE UK’s 100% Trade Only Tour Operator  
Call Reservations FREE on 0800 0224 182

7 nights Kissimmee
 Includes: 

  from

£599PP
 

ADD DISCOVERY COVE FROM £167PP

5 nights Miami 
 Includes: 

  from

£829PP
 

Virgin Atlantic and 
Delta Air Lines® 

2 FREE  
NIGHTS

2 FREE  
NIGHTS
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DESPITE EUROPE’S cruise industry delivering a total economic output reaching
40.2billion euros in 2014, up 2% from the previous year, CLIA Europe has warned that
looming challenges threaten to undermine future growth unless action is urgently
taken.
Speaking in Hamburg at the opening session of Seatrade Europe, Pierfrancesco

Vago, CLIA Europe’s chairman, said: “Last year the cruise industry continued to grow
and increase its relevance in Europe, generating 350,000 jobs and driving European
industrial production. However, the cruise industry’s growth in Europe has slowed
down compared to previous years. 
“While the long-term trend remains positive, the future could be much brighter. A

number of critical constraints to the industry’s further growth need addressing if we
want to ensure that the cruise industry will continue to be a solid contributor to
Europe’s economy.”
During his speech, Vago highlighted key areas that act as a constraint to the cruise

industry’s further growth. These include insufficient development of port
infrastructure; the uneven application of EU environmental legislation in Europe’s
ports; and constraints impeding the arrival of more third-country tourists in Europe.
He called on all parties concerned, including cruise operators, ports, authorities

and other tourism stakeholders, to keep working together in order to find solutions to
these and other challenges. 
He said: “We are committed to doing what’s necessary to ensure that the cruise

industry continues to grow sustainably in Europe for years to come.”

newsbulletin

CLIA outlines future challenges for cruise industry

RIDING HIGH…
Efteling Theme Park took a group of industry professionals, including Travel Bulletin’s Matt Gill (on the
coach), on a three-day fam to sample the park, which is located in Kaatsheuvel, The Netherlands. The
trip was organised in cooperation with DFDS Seaways and the group had a day and evening to enjoy the
park’s facilities including newly launched attractions such as the Baron 1898 thrill ride, an 18million
euro investment which takes visitors back to the age of the Dutch mining industry. The park is also
looking to become an international destination with five million visitors per year by 2020 and, as such,
has invested in the expansion of Efteling Village Bosrijk to include 400 extra beds, shared between 51
new accommodation. The park has also announced the launch of its eLearning course with OTT, with
the chance for agents to win a two-night trip for a family of four when they complete the course by the
end of this month. 
For details see www.efteling.co.uk 
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HALF OF parents with children aged between four and 16 in
the UK are prepared to face potential fines over the next
year after admitting that they plan to take their children out
of school for a holiday during term time. The results are
from Sunshine.co.uk's recent survey which questioned
nearly 2,000 parents. 

The research also revealed that the majority of parents
(91%) take their kids out of school in order to save money on
their family trip, whilst 24% admitted to doing the same
during the last school year.

Of those planning to take their children on holiday during
term time, 82% said that they'd be willing to pay a fine to do

so. And when asked how much they would be prepared to
pay, the average answer once all responses were taken into
account was £210.

Reasons for removing children from school for a holiday
included to coincide with a special occasion, to coincide with
the best weather in chosen destination, to fit with when
other family members can go and to fit with work
commitments/annual leave.

The majority of those who said that they planned to take
their children out of school over the next school year (66%)
felt that time out of school during term-time would have 'no
effect whatsoever' on their child's education in the long-run.

FUERTEVENTURA’S GRAN Hotel Atlantis
Bahia Real has completed the creation
of Coco Beach, the island’s first
dedicated chill-out beach club and
lounge. 

Sitting across two piers in front of the
five-star hotel, Coco Beach offers a
calming oceanfront area with minimalist
blue and white décor, Balinese beds,
relaxing music and direct access to the
sea. 

The hotel’s director, Javier Tello, said:
“The development of Coco Beach

Lounge & Club was a direct response to
what our customers wanted. This beach
club is the first of its kind in the Canary
Islands as we recognised that many of
our visitors, especially from the UK are
looking for a relaxing and sophisticated
outside space to make the most of the
wonderful sunny climate in
Fuerteventura. 

“We continue to work closely with our
UK tour operator partners including
British Airways, Sovereign, Jet2Holidays,
Classic Collection, Thomson and

Thomas Cook and we hope the addition
of Coco Beach Lounge & Club will
attract even more British guests." 

SUPERBREAK REPORTS
that Iceland has become its
fifth best selling destination
across all programmes
behind London, Edinburgh,
Paris and Amsterdam. 

The number of hotels
featured by the operator has
grown significantly in the
last 18 months from four at
the start of 2014 to 27 to
date, plus agents can now
book an extensive range of
flights, excursions,
packages and escorted
tours to make a complete
short break package. 

Iceland is the operator’s
‘Destination of the Month’ for
October with the sales team
out and about visiting agents
to promote its special freebie
giveaway on bookings.   

A total of 80% of the
company's Iceland bookings
now include an add-on
excursion or tour, further
boosting revenue
opportunities for agents,
while its ‘Search for the
Northern Lights’ tour is the
operator’s top selling add-

on excursion across the
entire overseas programme. 

In total 23 excursion
packages are available,
including a new option
‘Iceland from the sea’ which
has just been introduced and
includes a whale-watching
trip, a northern lights cruise
and a seafood meal. 

As part of the ‘destination
of the month’ promotional
month, the operator is giving
away a 24-hour Reykjavik
City Card for every booking
that includes the Ultimate
Iceland excursion package
The card includes unlimited
use of the city buses, entry
to Reykjavik City thermal
pools, a trip on the ferry to
Videy Island (weekends only
in winter), Reykjavik Zoo &
Family Park, entry to a
selection of museums and
galleries, plus discounts in
various shops and
restaurants across the city.

For more information call
01904-436000 or visit
www.superbreak.com
/agents

Coco Beach
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TIPTO TREAT…Sarah Busby (right) of Ascot Travel House was the
winner of TIPTO’s recent Facebook competition. Pictured
presenting Sarah with her prize of a bottle of bubbly and a box of
chocolates is TIPTO’s Lorna Willis-Edwards.

Research reveals half of parents will take kids out of school for a holiday

New chill-out beach club at Fuerteventura’s 
five-star Gran Hotel Atlantis Bahia Real 

Iceland success for SuperBreak
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THE SAINT Lucia Tourist
Board has launched its
‘Feel the real Caribbean’
campaign highlighting the
wealth of activities and
experiences on the island. 

The campaign runs until
November 1 and focuses
on four key experiences -
Perfect for two, Pure
Luxury, Family Fun and
Nature & Adventure. 

As an example of prices,
ITC Luxury Travel is
offering seven nights at the
five-star Jade Mountain
Resort for the price of six.
Prices start from £3,079
per person based on two
sharing a Sky Jacuzzi Suite
and offer a saving of up to
£575 per person. It
includes flights and private
transfers and is valid for
travel before December 19.

To celebrate the launch
of the new project, the
tourist board is offering
tour operator reservation
staff and travel agents a
£100 voucher to the person
with the highest Saint
Lucia booking value by the
end of this month. 

To be in with the chance
of winning, bookings need
to be logged at
www.saintluciaexpert.com

DAIOS COVE Luxury Resort
& Villas, a five-star luxury
beach resort located in
North East Crete, is
promoting a family getaway
this half term with its
AUTUMNfree package
which offers 25% off
bookings, up to 300 euros
in resort credit,
complimentary half-board
upgrades and
complimentary airport
transfers.
With a host of activities

to entertain and indulge all
ages and interests, there is
something for everyone. 
The resort features a

variety of accommodation
options, catering for all
party sizes and needs.
Small families are catered
for with the deluxe sea view
room, while families with

younger children can opt
for a one-bedroom suite
which offers a separate
bedroom. Parties of up to
seven can be welcomed in
the two- and three-
bedroom family villas
which, as well as a private
heated pool, come fully
equipped with family
facilities and up to three
individual en-suite
bedrooms.
Nightly room rates start

at 312 euros (approximately
£231) including breakfast,
based on two adults and
one child 12-years-and-
under sharing.
The offer is subject to a

minimum stay of five nights
for holidays taken by
October 31.
For further information visit
www.daioscove.com 

Wightlink teams up
to offer special
half-term break

FOR THE second year
running, the Isle of Wight’s
Robin Hill Country Park is
honouring Diwali with a
month-long Festival of
Light, running until
November 1. To help
families indulge in an
Island escape, Wightlink
Ferries has teamed up with
Island-based Wight
Locations to create a
special half-term break,
which starts at £84.50 per
night for a family of four.   

The offer is for a seven-
night stay in one of Wight
Location’s self-cottages,
located across the Island,
between October 23-30
from £591.50 (or just over
£21 per person, per night
with four travelling),
including return car ferry
crossings from either
Portsmouth or Lymington.

The Festival of Light is
inspired by the Hindu
Festival of Diwali where
‘light triumphs over
darkness’. It includes a
spectacle of creatively
themed light, colour, sound
and entertainment, and
visitors can wander
through the dark woods
whilst encountering evil
demons and defeating
them with ‘Holi’ powder
colour, prior to tasting an
authentic Indian menu at
the woodland ponds.
Tickets cost £62.50 per
family of four. 
For more information see
www.wightlink.co.uk or
call 01983-617322.

WENDY WU Tours has extended its offer of a Business Class upgrade on Cathay Pacific from
£99 for bookings made until the end of this month for travel from November 1 to June 30
and from August 20 to the end of September next year, with certain blackout dates applying.
The £99 upgrade deal is for flights from Manchester, while it costs £199 from Heathrow for
tours that take in China, Vietnam, Cambodia, Laos, Burma and Japan. The upgrade offer is
also available for the return flight. To upgrade both ways, it is £799 from Manchester and
£999 from Heathrow. As an example of the tours on offer, a 21-day Magnificent China
itinerary costs from £2,990. 
Details at wendywutours.co.uk/upgrade

TREETOP TREK in the heart of the Lake District is celebrating Halloween by offering a free zip wire
‘flight’ for kids (aged five and above) who are dressed as witches or wizards. The Treetop Trek offers a
250m zip wire and a ‘Trek or Treat’ event wil take place from 16:30 on Saturday October 30. 
For details or to book call 015394-471886 or visit www.treetoptrek.co.uk

Wendy Wu Tours extends Business Class upgrade offer

Half-term package from Crete's
Daios Cove Luxury Resort & Villas

New campaign from
Saint Lucia 
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AGENTS CAN now book a number of new shows and
attractions in New York through DoSomethingDifferent.com,
offering customers a variety of new ways to explore the city.

Annabel Cove, the company's head of trade sales and
marketing, said: “New York is one of our fastest growing
destinations as more and more British travellers realise the
value in pre-purchasing their attraction tickets through their
travel agent before leaving home. 

“The customer makes the most out of their time and
money and the agent increases their commission by
suggesting these add-ons, it’s win-win.”

New tickets on sale include ‘School of Rock’ on Broadway
– starting on November 9, priced from £88 per person; ice-
skating in Central Park (with hard-copy tickets as opposed
to a voucher), from £14, with the rink open from October 30
– April 3, 2016; ‘Misery’ on Broadway from October 19 –
February 11, 2016, with tickets from £89; The One World
Observatory from £21; Radio City Christmas Spectacular on
Broadway from £57 from November 14 – January 3; and the
Intrepid Sea, Air & Space Museum from £20.
For more information visit www.dosomethingdifferent.com
or call 020-8090 3890.

Mauritius launch from Enchanting
ENCHANTING HOLIDAYS, a specialist operator to Mauritius,
has released its new 2016 dedicated Enchanting Mauritius
brochure.
Shafique Cockar, the company's head of product,

contracting and marketing, said: “The brochure features the
largest selection of hotels to Mauritius from the UK and is
purely focused on Mauritius only. We offer a sensational choice
of 53 hotels on the island which ranges from some of the most
exclusive resorts to some of the most popular five-star luxury
and medium standard hotels.”
New additions include Shangri-La’s Le Touessrok, Le

Victoria and Heritage Villas. 
Cockar said: “We are dedicated to working with our trade

partners and provide travel agents with a high basic
commission of 13% with opportunities to earn even higher
levels. Throughout the year we also offer numerous other
financial incentives. Our programme to Mauritius is essentially
a luxury product with an average booking value of around
£5,850 per couple. Therefore, with our base commission rate
being 13%, agents can earn some extremely rewarding
commission levels. Next year we will be hosting some luxury
fam trips which agents should watch out for, as well as our
regular and special agency staff booking incentives.”

www.travelbulletin.co.ukOctober 9 20156
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WARNER LEISURE Hotels has announced a ‘Viva Las Vegas’ themed break, which will be available at seven of the company’s properties -
Bodelwyddan Castle Hotel in North Wales, Sinah Warren Coastal Village in Hampshire, Holme Lacy House Hotel in Herefordshire, Cricket
St Thomas Hotel in Somerset, Thoresby Hall Hotel in Nottinghamshire, Littlecote House Hotel in Berkshire and Nidd Hall Hotel in North
Yorkshire. The themed breaks, which launch on January 18 at  Bodelwyddan Castle, will feature top tribute acts and Vegas themed
activities and menus. Prices for the four-night breaks start from £197 per person based on two  sharing a standard room with a Simply
Dine Package, based on a February 22 arrival at Sinah Warren Coastal Village in Hampshire. 

New ways to explore the Big Apple with DoSomethingDifferent.com

TELETICKET IS again offering British Airways' direct
charter flights from three Scottish airports to Malaga
and Palma for next summer. 
Operating from May 21 to October 16, 2016, seven-

and 14-night durations are available.
David Crawforth, the company's aviation manager,

said: “We have been offering flights from Scotland for
ten years, having started in 2005 with Glasgow to
Tenerife with Astraeus Airlines. We now offer flights
from Glasgow and Aberdeen to Palma and Malaga, and
Edinburgh to Palma, which have all proved popular for
six consecutive years. 
“We know from working closely with agents such as

Ramsay World Travel and Airport Direct Travel that
being able to offer non-stop flights to traditional
destinations such as Malaga and Palma from a local
airport is very beneficial to agents working in
Scotland.”
Fares lead in at £229 per person for seven nights

return. 
To book or for details see www.teletickettravel.com

Teleticket adds 2016 summer flights
from Scotland to Palma & Malaga
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Late availability
from Great Rail
Journeys
GREAT RAIL Journeys has
announced the last remaining
date in its river cruising
programme with limited
spaces available. 

The final departure in the
2015 programme has cabins
available for October 17 on the
three-star barge Anacoluthe. 

A seven-day Romance of
the Seine tour leads in at
£1,275 per person and
includes a visit to Monet’s
Garden at Giverny and an
illuminated cruise of Paris. 

All meals with wine at
lunch and dinner on board are
included and guests are
accompanied by a tour
manager. 
For more information or to
book see www.greatrail.com

New flights for winter from Flybe &
Eastern at Southampton Airport
SOUTHAMPTON AIRPORT has announced that a number of
carriers are offering new flights this winter.  
They include Flybe, which will be launching a new route to
Dusseldorf, Germany from October 25 plus increased
frequency of Santa flights following their popularity last
year, with day trips to Lapland offered by Canterbury Travel
and Transun and, for those who would prefer to stay
longer, Santa’s Lapland will offer three days and two-night
packages.
Meanwhile, Inghams will be offering Saturday flights to

Austria from December 19 to March 15, ideal for holidays in
resorts such as St. Anton and Mayrhofen. Esprit Ski, which
specialises in ski holidays for young families, and Ski Total
will also offer flights to Chambery on Sunday’s and Geneva
on Saturday’s over the winter season - convenient airports
for clients who are looking to ski in the popular resorts
such as Tignes, Val Thorens, Val d’lsere or Verbier. Flybe
will also be offering flights to Chambery and Geneva for
independent skiers.
Other additions and expansions include Eastern Airways

increasing capacity on its Leeds service up to four flights
daily, and Flybe will operate extra flights on routes from
Southampton to Manchester, Amsterdam, Guernsey and
Glasgow from October 25.

A NEW Tauck trip for 2016 promises
families the safari experience of a
lifetime, with access to the latest
professional filmmaking kit to bring the
wonders of Tanzania’ s wildlife
tantalisingly up close. 

Infrared camera traps, night vision
goggles and thermal imaging equipment
feature prominently in the new safari
land journey, allowing families to
experience the usually-unseen nocturnal
world in vivid, sharp focus. 

Steve Spivak, the company's vice
president, said: “Demand for our multi-

generational itineraries continues to
increase and reflects the desire for
families to reconnect and do fun things
together when they’re on holiday. Our
philosophy contrasts sharply with other
family holiday options that provide 'kids-
only' facilities and activities, and all our
Tauck Bridges trips are crafted to
emphasise our belief in 'shared
enrichment', with experiences and
activities that every generation can enjoy,
and that bring them closer together.”

Highlights of the trip include waking
up in an African lodge to views of

Mount Kilimanjaro; experiencing the
real home life of Maasai warriors and
Africa's Big Five; making jewellery and
spear-throwing in the African bush and
seeing first-hand inside a village
school; enjoying open-top game drives
to see lions, elephants and wildebeest
on the move; and watching the
wilderness pageant come alive on your
doorstep, from a safari lodge in the
Serengeti.

Tanzania: A Grand Family Safari
leads in at from £4,325 per person. 
For details see www.tauck.co.uk

newsbulletin

HAVEN IS highlighting breaks from £99 per family this month across 35 locations. Park facilities and
activities include heated indoor and outdoor pools, High Ropes courses and climbing walls, free kids clubs,
Bushcraft activities and family evening entertainment. Prices are based on a family of up to six sharing a
standard two-bedroom caravan for three nights, based on an October 19 arrival at selected parks. 

New baggage
allowance finder

from APH
TO HELP cut through the
mouse-clicking, Airport
Parking and Hotels (APH)
has pulled together the
numerous and confusing,
baggage allowance rules and
regulations for all of the UK’s
consumer air travel into one
easy to use online tool.

Aimed at helping the 32%
of travellers who admitted to
finding packing the most
stressful aspect of going on
holiday in the company's
recent survey, the baggage
allowance finder allows
users to select their desired
airport and airline before
returning up-to-date details
of the regulations that will be
enforced on their flight.

The results reveal the
specific instructions for up to
12 categories, including hand
luggage, check baggage,
pushchairs and car seats,
baby food/milk, medicine,
laptops and tablets,
wheelchairs, golf clubs,
skiing equipment, bicycles,
surfboards and musical
instruments.
For details see
www.aph.com/community/b
aggage-allowances

Tauck adds Tanzania safari experience for families to 2016 programme
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Phase one of Gatwick Airport’s 
£1billion investment takes off
GATWICK AIRPORT’S £1billion investment in its ongoing
transformation is being realised with the first phase of a new
departures level opening this month in the North Terminal.
Construction work started one year ago on the £36million

project which will see the world’s largest self-service bag drop
zone start a phased opening from October 20, with a two-week
period of operational testing taking place prior to this date, and
a one-month trial coming to an end on November 18. 
The check-in hall will open in two phases between October

2015 and April 2016 – with a better layout and more space,
increasing peak check-in capacity from 3,000 to 4,350
passengers per hour.
This follows successful trials of a self-service bag drop in

the South Terminal which proved queuing times can be
significantly shortened by allowing passengers to take charge
of their own journey through the airport. 
Self-service bag drop enables passengers who have checked

in online to take their bags straight to a machine upon arrival
at the airport, where they can print their luggage tag, apply it to
their bag and load it straight onto the baggage sorting system.
Gatwick will have 60 check-in points with 48 of these being
self-service bag drop units, and 28 of these will be open for the
October date. This means the check-in process can be
completed in less than two minutes.
Other aspects of the North Terminal development

programme include £30million to create a world-leading new
security area in summer 2016, halving passenger transit times
and giving Gatwick the ability to process 5,000 passengers per
hour; £21m invested to create a new departure lounge; £10m
on fully refurbishing the arrival area in time for the peak of
summer 2016; £10m to upgrade the border zone meaning
more space, new technologies and 15 state-of-the-art new e-
gates to help lead to shorter queues for passengers; £250m to
maintain and replace facilities including lifts, escalators and
the technology infrastructure; £80m to reconfigure the Pier 5
facility; and £185m to construct a state-of-the-art new Pier 1,
offering new aircraft stands, gate rooms, new lounge facilities,
and storage for 2,600 bags. 

Normanton...

MISSION ACCOMPLISHED! Tiger Murray made
the journey from Crete to Manchester quite
smoothly; there was a lot of paperwork, but

it was worth it. The lady at Pets for Flights at
Manchester Cargo was excellent and Tiger did very
well considering he was in the pet carrier from 8.30
in the morning until getting home at 8.30 at night.
He spent a lot of time behind the settee the first
couple of days but he is now wandering about a bit
more. When you think, he won’t have been on carpet
before or a settee so it is all new - will have to keep
him inside for a few weeks and then he can go out.

So frustrated that I was not getting any better with my
difficulty in breathing that I sought a second opinion
privately. I must be the only person that goes into
hospital for 20 days and comes out and gets much worse!
I have seen another cardiologist and he really seems to
be on the ball – I learnt more from him in two hours than
the rest of them over eight weeks! Apparently, I’ve got a
lot of fluid in my lungs which is causing pressure on my
heart and making it difficult to breathe. I’m on more
tablets and a few different treatments, so fingers
crossed.

This is the time of year when there are lots of events,
awards evenings and mini conferences etc., which is
great in the trade as it’s a bit of a ‘thank you’ to the tour
operators that support travel agents, and it is good for
them to know their hard work pays off. Well done to
everyone that won awards.

Just to let you know that the Yorkshire Travel Ball next
year will be on Thursday 21st, July at the same place -
The Village Hotel junc 28 on M62. I will be emailing
everyone that had a table this year to give them first
choice.

Liked this quote from Richard Branson ‘Clients do not
come first, employees come first. If you take care of your
employees they will take care of the clients!’

� NATIONAL GEOGRAPHIC and G Adventures have joined
forces to launch National Geographic Journeys with G
Adventures, a line of 70 experiential trips to destinations
all over the globe. 
For details see www.gadventures.com/journeys and
www.nationalgeographicjourneys.com

� THE GTMC has announced AirPlus International as the
latest company to join the organisation as an industry
partner. 

� SANTA’S LAPLAND is offering three-day visits to the heart
of Santa’s homeland from £2,226 for a family of four (two
adults and two children). Travelling on December 2 from
Gatwick, the price includes flights, transfers, half-board
in the Hotel Holiday Club, a private family snowmobile
safari to find Santa Claus, a husky sled ride and reindeer
sleigh ride, a visit to the Elves and Igloo Fantasia, a range
of snow and ice activities, a special gift for all children
plus a gala dinner. Call 01483-791945  or see
www.santaslapland.com for details. 

Notes from
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AGENTS MAKING a booking with DFDS on its•
Newcastle-Amsterdam route this month will
receive a £5 Love2Shop voucher, while bookings
of more than 20 customers will earn agents a £20
voucher. Agents should email the booking details
to loves.travelagents@dfds.com before November
6 to claim. For details see www.dfds.co.uk/agent   

AGENTS CAN be in with the chance to win one of•
two £100 spa vouchers as part of Simply Luxury
by Travel 2’s ‘Embrace Thailand’ campaign.
Agents need to make a qualifying booking to
Thailand that includes flights and at least five
nights’ ground accommodation before October 13
for a chance to win. The operator is also giving
agents the chance to win £1,000 towards an Abu
Dhabi holiday by teaming up with the Abu Dhabi
Tourist Board and Eithad Airways. To enter the
draw, agents need to make a new booking to Abu
Dhabi including flights and a minimum of three
nights’ ground arrangement by November 30. For
details see www.travel2.com  

PURE LUXURY has launched a new incentive for•
agents, with a luxury gift from The White
Company to be won every day this month when
agents receive a booking quote from the operator
on 0800-747 0000. To sign up for new
announcements email 
newsletter@pureluxuryholidays.co.uk

AGENTS HAVE a double bubble chance to bag•
Lifestyle Vouchers worth £100 each as part of a
steamy new autumn campaign from Hoseasons.
Eight vouchers are up for grabs as part of the ‘Get
Hot with Hoseasons’ giveaway, which runs
throughout this month and next. Agents will be
entered into a weekly free-to-enter prize draw if
they confirm a booking (for travel up to December
31) by November 25 and register their name,
booking reference, ABTA number and agency
name by emailing agency.sales@hoseasons.co.uk.
Prize winners will be able to use their voucher at
a range of outlets, including top retailers,
restaurants, cinemas and spas. For details see
www.hoseasons.co.uk/pdfs/lifestyle.pdf 

BOOKING INCENTIVES

A FUN BAKE OFF...the return of the BBC’s GreatBritish Bake Off inspired Funway Holidays to getbaking and visiting travel agencies across the UKdelivering cakes. Pictured at Holiday With Us inCambridge is the operator’s Anna Hawkinds(centre) with the agency’s Florence Plumb (left)and Kerry Bunton.

TO THANK its network of partner travel agents for
their loyalty and their trust, PONANT is offering
them a 5% commission bonus on 11 Ponant
Caribbean packages from January to March 2016.
The offer is valid until October 31 on all-inclusive
packages, with prices starting from 4,700 euros
for a full board cruise, including Business Class
flights, transfers and a post-cruise tour of Fort-
de-France. Details at 0800-980 4027 or visit
www.en.ponant.com/travel-agent-centre

AGENT OFFER
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Tourico Holidays
enters Eastern
Mediterranean
market
TOURICO HOLIDAYS is
offering holidays to a range
of Eastern Mediterranean
destinations for the first
time. Stephen Moffett was
hired to lead the initiative as
regional director for the
Greek Islands, Turkey's
Mediterranean coast, Malta,
Cyprus, Croatia and
Montenegro.
Following customer

interest in the Eastern
Mediterranean, the operator
is preparing for rapid
growth, and plans to offer
exclusive deals in the new
markets, which provide pre-
purchased hotel room
blocks. For details see
www.touricoholidays.com

FRED. OLSEN Cruise Lines has launched a
new promotional campaign – ‘All 2015
Inside Twin Cabins only £50 per person, per
night’ – showcasing deals on all inside twin
cabins on selected cruises to the
Caribbean, Canary Islands, the
Mediterranean, Scandinavia, Cape Verde
and the Azores this year, plus a host of
mini-cruises. 
Guests can also choose to upgrade to an

all-inclusive package on selected drinks for
£10 per person, per night and, for guests
booking an outside cabin or above on the
cruises featured in the new campaign, a
50% discount on the all-inclusive drinks
package is offered. 
As an example of prices, Braemar’s 14-

night ‘Canaries & the Cape Verde’
fly/cruise, ex Gatwick/Manchester via Santa
Cruz, Tenerife on November 26 costs from
£700 per person, cruise-only or £950 for the
fly/cruise. 
After enjoying time in Tenerife’s colourful

capital, Santa Cruz, guests will arrive in San
Sebastian (La Gomera) – also known as the
‘Isla Colombina’, for its historic links to
Christopher Columbus.  
Next come two calls in the Cape Verde

Islands: first to Praia – where guests can
visit the Ethnographic Museum to admire
the many artefacts on display; and then on
to Mindelo, where guests can relax on the
beaches or explore the Camara Square.

Guests can then spend a lazy day relaxing
in Arrecife (Lanzarote), or – for the more
adventurous –  experience a camel ride
through the hissing rocks of ‘Fire Mountain’
in the Timanfaya National Park.  
A call to Agadir (Morocco) follows, before

Braemar spends a day in Las Palmas (Gran
Canaria), where cruise guests can soak up
the mix of Renaissance, Gothic and Neo-
Classical architecture. 
The final call is to the capital of La

Palma, Santa Cruz, where guests can visit
the Renaissance-style Church of El
Salvador and the Church of Santo Domingo. 
All prices are based on two adults

sharing an inside twin-bedded cabin and
include accommodation, all meals and
entertainment on board, plus port taxes.
For further information visit
www.fredolsencruises.com

Anniversary cruise
from CroisiEurope 
TO CELEBRATE 40 successful
years of operation,
CroisiEurope is launching a
special 40-day cruise
comprising ‘flashback’
voyages on some of its most
popular itineraries. From May
5 to 29, 2016, the itinerary
takes in the Guadiana Rivers,
the Gironde River, Loire Valley,
the Seine, Rhine and Danube
rivers and the Black Sea.
Prices start from £6,900

per person including flights
between Seville and Bordeaux
and Constanta and Paris; full
cruise with a double
occupancy cabin and private
bathroom; transfers linking
the itineraries; hotel
accommodation for part of the
itinerary; all drinks (excluding
Champagnes and wines
where listed); onboard
entertainment; excursions;
travel assistance and
repatriation insurance; and all
port fees.
For full details of the cruise
see http://tinyurl.com/nwh8qal
and to book call 020-8328
1281 or visit
www.croisieurope.co.uk

Fred. Olsen’s new promotional campaign
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newsbulletin

LEEDS BRADFORD and Heathrow have announced that they are introducing a range of new initiatives
this autumn for passengers flying with British Airways between Leeds and London, giving
passengers the opportunity to save money this month and next. The offers include free business
travel on Heathrow Express between Monday and Thursday and a Duo Saver for weekend leisure
breaks. At the airport, BA passengers on the afternoon (14:25 or 15:20) and evening (21:00) flights
to Heathrow can also secure a £5 pre-booked discount on both their onsite airport parking and entry
to the Yorkshire Premier Lounge, whilst every BA passenger during the campaign can also take
advantage of free fast track to security at the airport. For details see www.lba.co.uk/london-offers

Fred. Olsen launches ‘All 2015 Inside Twin Cabins only 
£50 per person, per night’ campaign  
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Where Am I?

Icelandic ice cap that covers a volcano which
erupted in 2010

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, October xxth. Solution and new puzzle

will appear next week.

The winner for 25th September is Rebecca Labron, Thomas

Cook in Auckland.

September xx Solution: A=9    B=2    C=1    D=6

Number:038

Travagrams

Across 
1. Luton based airline with a crown logo (7)
4. Cult US TV crime drama, Breaking ___ (3)
6. Flagship carrier of the Czech Republic (3)
8. Capital of Lithuania (7)
9. Italian island (4)
10. Capital of Qatar (4)
13. The main airport for 7 Across (4)
14. Father and son TV presenters, Peter and

Dan (4)
16. Area of Tuscany, known for this wine (7)
17. Alghero International airport code (3)
18. Middle East carrier, initially (3)
19. Stelios founded this airline in 1995 (7)

Down 
1. Known as The Scottish Play, it's now a movie at

a cinema near you (7)
2. Scenic resort on the northern shore of Lake

Garda (4)
3. Hotel and resorts group (6)
4. The latest addition to the P&O fleet (9)
5. Dusseldorf airport code (3)
7. Popular resort in the Algarve (9)
11. County town of the IOW (7)
12. The Gallic Rooster in the national emblem of

this country (6)
15. FM radio station, sounds romantic (4)
16. Flows through a well known English

university city (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 30

Crossword

Su Doku

N
um

be
r: 

03
8

Tour Operator in the news this week for its transition to the Monarch brand

South American country home to the Los Roques archipelago

Acidly Shoo Moss

Venue Zeal

Can you solve the following anagrams to decipher the destination & tour operator?
Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

A

B

C

D
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Apparently, the fare quoted for a typical airline
flight goes through an average of 92 changes
between when it becomes available for sale and

when it actually operates. What a truly staggering
statistic! Surely it would make much more common
sense to charge realistic fare levels from the outset
at prices that do at least enable the flight to still be
profitable rather than antagonising clients, travel
agents and tour operators alike with constant price
changes. How many are simply employed in the Yield
Management departments of these airlines? If they
did not perceive the need to change fare levels so
frequently, then they could achieve huge cost
reductions in their businesses by saving a fortune on
salary costs alone and at the same time be seen to
be more friendly price-wise to consumers and to the
travel industry!
It is not only air fare changes that are currently

frustrating me; the other most recent one is the very
high cost and confusion of baggage allowances on
the no frills airlines. On my outbound flight from
Birmingham to Malaga for our Elite Travel Group
conference, I had booked and paid for two pieces of
checked baggage as I was taking out conference
materials. At check in, I was advised that I had
definitely booked and paid for two pieces but had not
booked an extra baggage allowance! Now, in my
naivety, would one not book an extra bag as one
wanted an increased baggage allowance? Why would
a system allow one to book two bags but not increase
the baggage allowance? Five o'clock in the morning
is not the best time of day to face such situations and
I had to pay the extra otherwise the delegates would
not have had their name badges and might not have
known who they were!
The negative of the disappointingly low numbers of

our members who attended the conference was
greatly outweighed by the quality of the conference
itself. The Barcelo Sancti Petri Spa Resort is a
stunning property in the town of Chiclana de la
Frontera - half an hour out of Cadiz - and is
completely unknown to the British market! Delegates
were able to see the attractions of Cadiz and to
sample outstanding hospitality in the beautiful
Castello de San Marcos - the venue for our farewell
gala dinner. Turismo Cadiz and the Andalucian

Tourist Office were incredible hosts and Elite is very
fortunate to have had their amazing support over so
many years.
The overall theme of our conference was ‘Facing

the future together’, and the principles of this were
enthusiastically supported by our members and
partner suppliers. Despite many challenges,
especially those highlighted by Simon Calder, all of
us can achieve our joint goals if we support one
another. The sessions during the conference were
thought-provoking and all presented by a good
selection of speakers from a range of backgrounds.
Elite was able to announce that substantial funds are
being reinvested into the consortium to improve the
technology available to members. We were also able
to give details of the Elite Travel Academy, which will
be instrumental in assisting students taking the
Travel and Tourism course at Solihull College and
secure future employment hopefully at the offices of
the consortium members.
Food for thought! A recent study has concluded

that people spend more than a month each year just
thinking about food - Spanish or otherwise. This
means that for two and a quarter hours each day, we
spend our time wondering what to eat and whether in
turn it is good for us. Bearing in mind that most of us
in this industry work seven-and-a-half hours each
day, hopefully this time is spent productively and not
just sitting there pining for the next portion of paella,
swordfish, spaghetti bolognese, ostrich or kangaroo
steaks that we may have sampled on our worldwide
travels on educational visits. If 40% of these people
then go on to admit that they feel guilty about what
they have eaten, then it looks as if our time spent
actually working is being seriously threatened. If you
then include the amount of time wasted on reading
these surveys, our waking hours are being seriously
stretched!

Industry Insight 
by...

The no-frills baggage systems frustrate Neil Basnett, chief executive of the Elite Travel Group…

bulletinbriefing
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"It is not only air fare changes that
are currently frustrating me; the
other most recent one is the very
high cost and confusion of baggage
allowances on the no frills airlines"
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eventbulletin
Travel Bulletin recently held its Central Europe Showcase at the Crowne Plaza

Birmingham City in Birmingham’s Central Square.
Fantastic prizes, fam trips, dinner and the chance to network with interactive

table discussions were all on offer throughout the evening. Here’s a round-up of
the night in pictures…

RIVIERA ROUNDTABLE - Tom Morgan (far right) from Riviera Travel
updates agents from Thomas Cook and Co-operative Travel on the
company’s latest news and developments. 

IN THE BAG…Birmingham Airport’s Tracey Quirk (left) presents
Abigail Kay from Personal Travel Agents with a World Duty Free
goody bag worth £50.

FAMILY FUN…Suzanne Kimberley (left) from Co-operative Travel
wins a stay at the Efteling Hotel for a family of four with breakfast
and park entry from Efteling Park’s Claire Hancer.

FAM-TASTIC…Pictured winning a three-day fam trip to Bern
including flights and accommodation is Gemma Morton from
Thomas Cook, courtesy of Malcolm Adcroft from Skywork Airlines
and Bern Tourism.

EXCITE EDUCATION…Adrian Marpole (far left) from Excite Holidays
chats with attentive agents from Travel Solutions and Andara
Travel.

ENJOY EUROPA…Pictured collecting the prize of two days’ entry to
Europa-Park for two plus a night’s stay in a four-star hotel is
Stuart Abbot (right) from Paradise Dreams, who receives the prize
from the park’s Dominik Seitz. 

CHEERS…Enjoying the evening are, from the left: Lydia Horsford,
Sarah Hickman, Rhianna High and Linzi Haywood from Thomas
Cook.

BONUS BMW… Linzi Haywood (middle) from Thomas Cook is
thrilled to win free car hire in a BMW 1 series for three days from
Lydia Schneider and Raouf Belmouloud from Sixt Rent a Car.
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NEIL BASNETT, chief executive of The
Elite Travel Group, highlighted to
delegates at this year’s conference,
held in Cadiz, Spain last week, how
important it is for agents and
operators to survive in an increasingly
competitive market place, and how
they might respond to the challenges
that lay ahead.
The solution, and what would prove

to be the recurrent theme throughout
this year’s conference, is in ‘facing the
future together’. Basnett said: “I'm
sure that the relevance of this theme is
painfully obvious to us all, as we are
undoubtedly so much stronger if we all
work with one another rather than
trying to poach one another’s clients. I
urge members to continue to support

those suppliers who are here in Cadiz
with us and who support us
throughout the year. And suppliers,
please continue to support us, as
teamwork and working together for
the future is vital."
In tandem with the messages of

effective marketing, digital strategies
and enduring positive outlooks
conveyed by the conference’s keynote
speakers, Basnett also placed
importance on the need for innovation
and differentiation. He said: “It is not
enough to merely say that you sell
holidays - what can you do to stand
out? It is often considered that the
market has become very ‘samey’ with
too many operators offering the same
product to the same people that, in
turn, restricts the products that travel
agents can sell to their clients. There
are more than enough options out
there, across all the pricing and quality
categories to allow for tailoring.
“Members, why not actively promote

yourselves as the specialist in your
town for Australia, Africa, China or
Canada for example? There are many
specialist training programmes offered

to assist you with this aim. If you have
niche offerings, shout from the
rooftops about them - your potential
clients need to be told.”
Touching upon the attendance of

delegates, the general question was
also raised as to whether travel
industry conferences are still relevant
to today’s business environment. For
Elite, its priority remains in providing
interesting conferences in interesting
locations, but the consortium may also
be looking to the possibility of an
overseas conference every other year
with a UK location in between.
Basnett said: “Whatever the

outcome, we will remain positive as we
believe that our conferences have
always been not only worthwhile, but
also enjoyable events. Talking to
colleagues both from within the
industry and to outsiders with genuine
business acumen must surely be
helpful to furthering one’s own
business. I attend conferences to talk
to fellow agents and suppliers who
want to work with me. Building
relationships is the name of the
game.”

15www.travelbulletin.co.uk October 9 2015

TACKLING THE ever-changing
and influential world of social
media, the MD of Ginger Juice,
Bruce Martin, shared his tips
on effective digital delivery and
customer engagement.
He said: “In the travel trade

it’s Facebook that's a really
good place to be in terms of
what's available to you to
advertise yourselves.”
With 59% of people in the UK
on an active social media
account clocking up an
average of more than two
hours per day on social media,
the need to discover just how
businesses can fit into the
travel customer journey has
never been more important,
according to Martin. This
ranges from encouraging
purchase through to making
sure that when clients return,
they’re telling their friends.
The problem, however, lies in
how people can cut through
the noise and get noticed. 

Martin said: “What doesn't
work is being too pushy or too
commercial. People will use
social media to pump out
offers - it's indiscreet as no
one likes cold calls or spam.
“From a travel agent’s point of
view, try and share advice on
social media and don't be
scared to offer something
original.”
Martin believes the future of
social media will include
further personalisation and
remarkable posts. He said:
“This news bodes well for
agents who are able to come
directly into contact with their
clients and who can deliver the
personal touch. All the big
brands struggle to become
personable and if there's any
sector that has a personal
touch and that can get ahead
is the travel industry - you have
that connectivity potential with
your customers that many
others would die for."

conferenceupdate

Agents well placed to deliver the
digital personal touch

The Elite Travel Group held its 2015 conference at the five-star Barcelo Sancti Petri Spa
Resort in Cadiz, Spain last weekend. ADAM POTTER reports on the topics discussed…

Time to face the future

InBrief
�  Travel industry expert Simon Calder addressed the recent
negatives that the industry has had to deal with recently, from the
Ebola outbreak to the economic crisis in Greece, and the potential
agents have through direct contact with clients to turn these
issues into positives. He also encouraged agents as experts in their
fields to contribute to industry discussions through contact with
their local BBC radio stations.

�  Birmingham Airport reported on its strong economic impact and
performance with statistics showing 28 consecutive months of
growth. Future strategies to increase connectivity and give greater
passenger choice include reclaiming the market share of its
immediate catchment area, as well as rising to the future
opportunities presented with the development of HS2.

�  Solihull College outlined the developments of its Travel & Tourism
department with details of the Elite Travel Academy assisting
students and talks of potential work placements offered through
consortium members.  Demonstrating the college’s investment in
teaching resources the college recently took delivery of a BAE
Jetstream T2.

�  The importance of effective brand management and the need to
get people talking about your product was drawn from James
Lohan’s engaging speech as he  talked about the conception and
launch of the Mr & Mrs Smith brand.
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Chief executive, Destination Plymouth

What's your favourite household
gadget? 
Not sure if it is a gadget, but I'll
say my Raburn as I love cooking on
it. Otherwise it's my blender!

What are your favourite TV
programmes? 
Downton Abbey and Bake Off.

What's a typical weekend for you
like? 
We have just moved house and
have a very big country garden
near Dartmoor, so weekends are
usually gardening and walking the
dogs. If the weather is good, we
enjoy surfing on our lovely
beaches.

What's your guilty pleasure? 
Chocolate and a Plymouth Gin and
Tonic.

What do you do to relax?
Cooking, gardening, dog walking
and long distance running.

What music do you listen to? 
Everything really, but I like Ed
Sheeran and Florence.

What's your favourite movie? 
Love Actually but I really enjoyed
Skyfall and I can't wait to watch
the new Spectre movie.

What's been your latest DIY
project? 
Our garden!

What other companies/organisations
have you previously worked for? 
Kent County Council, Edinburgh
Woollen Mill, Chester Zoo, Leeds
Castle, Kent, McArthurGlen,
Yorkshire Post.

If you could change one thing in the
industry what would it be? 
Reduce red tape for small
businesses; reduce taxation for
hotels, restaurants and bars to
encourage visitors to spend in them;
encourage all businesses to excel at
customer service like they do in the
US – where are those smiles?; and
above all, I wish I could change the
way that the industry is perceived
and how it is funded, as it is still
hugely under resourced.

What's the best thing about your
job? 
I meet the most amazing people
every day and enjoy working in
Plymouth between the sea and the
rolling Dartmoor hills, which I believe
is one of the most beautiful parts of
the UK. Meeting the people who
make our sector and being able to
work in Britain's Ocean City is just
amazing. 

What's a typical day like?
Get up around 06:00 and get ready
for work; sort out kids and dogs and
drop off kids at 07.30; start work
around 08:30; pick up e-mails and
from about 09:30 I'm in back-to-back
meetings most of the day. Later in
the afternoon I'll usually write up my
notes and pick up more e-mails. I
leave around 18:00 and get home to
prepare dinner and look after the
kids. I sit down around 21:00 and
pick up more e-mails and make
notes for the next day, plus write any
papers that are outstanding. 

What's your favourite travel app? 
Tripadvisor and Google Maps.

What skill are you most proud of? 
Working well in a partnership and
being able to multitask.

What do you love about the travel
industry? 
You never know what is around the
next corner or who you will meet
next.

What item do you always take with
you when travelling? 
Kindle - it is the only time I get to
read a good book.

Amanda Lumley

Where would you most like to visit and
why? 
Cuba, because I would like to see it
before it becomes just another part of
the US.

What are your hobbies? 
Cooking, gardening and dog
walking.

What's your favourite (non-
work related) website? 
Houzz.

Do you use social media for
work and play? 
Yes I am an active twitterer
and I use Facebook to keep in

touch with family and friends.

What trait do you dislike in other
people? 
People who say they will do something
and then do the opposite!

What is your best quality? 
Loyalty. 

Do you have any nicknames? 
‘Wrighty’ – my maiden name was
Wright.

If you could invent a new law, what
would it be? 
A law that says all children must do
exercise every day!

At home At work

At play

personalitybulletin
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APP-ealing new launch from Premier Tax Free 
PREMIER TAX Free has teamed up with tourism specialist
app developers, Rhubarb Fool, to turn its luxury shopping
guides into engaging and user-friendly apps for tablets.
Launching initially in London and Paris, the app

promotes a fashion forward city experience with interactive,
multilingual content, exclusive luxury brand footage, insider
city tips, restaurant suggestions and shopping maps.
It forms part of a new approach of interacting with high

net worth international shoppers and is now available to
download via iTunes.
Chris Johnson, managing director at Rhubarb Fool, said:

“Utilising innovative technology, we’re able to talk to visitors
in their own language, either before they depart and are in
planning mode, or when they are already in destination.
Furthermore, once downloaded, visitors can enjoy an
immersive and inspirational viewing experience offline,
anytime.”

HONG KONG is renowned as a major shopping destination
and centre for shopping tourism and Regal Hotels has eight
properties for clients to choose from, most of which are
located in or near prime shopping hotspots. 
One option is the Regal Hongkong Hotel located in the

heart of Causeway Bay, Hong Kong's vibrant commercial and
shopping district and home to outlets such as the Sogo
department store. The hotel is located a three-minute walk
from the Causeway Bay MTR Station and is adjacent to the
popular tourist attractions of Victoria Park and Times
Square.
The group’s Riverside Hotel is also located near major

shopping attractions such as Festival Walk, home to more
than 200 shops and more than 25 restaurants, and
Tsimshatsui Shopping Centre, home to luxury outlets
including Harbour City, Ocean Terminal and Park Lane
Shopper’s Boulevard. The hotel also provides a free shuttle
bus service to take guests there.
For shoppers looking for bargains, the Kowloon Hotel is

located near Ladies Market, which is situated on one of
Hong Kong’s most popular streets (Tung Choi Street in Mong

Kok). The
market offers
clothing, bags,
accessories,
toys and
cosmetics and
is open daily
from noon
until 23:30.
The hotel is
also near the
Temple Street
night market –
another
popular spot
for bargain
hunters, and home to everything from clothing, watches,
CDs and electronic gadgets to the fortune-tellers cluster at
the Yau Ma Tei end of the street. The market is open from
16:00-24:00.
Visit www.regalhotel.com for more information

shoppingtourism
SuperBreak showcases range of
European shopping experiences
SUPERBREAK is keen to highlight its range of overseas
outlet shopping experiences in key European cities such as
Barcelona, Madrid and Milan for customers on a city break
that want to enjoy some retail therapy.  
The day trips, which can be added to any hotel booking,

are fully commissionable to agents and include return
coach transfers to the outlet, a VIP card with various
benefits, a 20 euro or 50 euro gift card and lunch. 
As an example, a La Roca Village Shopping Day in

Barcelona costs from £46 per person with a 25 euro gift
card. Alternatively, five minutes from Disneyland Paris and
35 minutes east of Paris' city centre is a La Vallee Village
Shopping Day, which costs from £59.50 with a 50 euro gift
card. 
For more information visit www.superbreak.com/agents or
call 0190-443 6000.

Hong Kong’s Regal Hotels highlights most popular retail hotspot retreats

LAUNCHED OVER the summer, Duty
Free Hunter is an online service that
aims to provide travellers with a single
place to match their next trip to the duty
free and luxury shopping on offer in
airports and on airlines.
Built with the help of the major

airports, duty free retailers, airlines and
travel organisations the online hub
offers a free means to find out what
shopping is on offer along a whole route
- on departure, inflight and on arrival.
In addition, its blog -

www.dutyfreehunter.com/blog - carries

news on the latest store openings,
product launches, events and
competitions, promotions and special
offers running in duty free shops
worldwide.
For more information visit
www.dutyfreehunter.com 

Join the hunt for shopping deals with new Duty Free Hunter service

Regal Riverside Hotel
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TRAVELLERS CAN combine New Hampshire’s autumn
landscapes with the freedom to shop until they drop at New
Hampshire Open Doors, a weekend state-wide shopping
event from November 7-8. 

Designed to help shopaholics make the most of tax-free
shopping, the event will see quality boutique arts, crafts,
foodie, antiques and handmade gift stores come together
and offer further savings. 

Gift shopping and scenic day road trip itineraries have
also been created for each region of the state, enabling
bargain hunters to set out on the open road in search of the
best gifts, historic cities and inspiring autumn landscapes. 

As an example of itineraries, The Coastal New
Hampshire tour hugs the state’s Atlantic shoreline and
unearths a range of contemporary crafts with handmade
glass store demonstrations at Milkweed cottage in
Portsmouth. Local cheeses, syrups and honeys, jewellery,
pottery, glass and soap products all feature en route from
Downtown Bristol to the quaint town of Alexandria on the
scenic Newfound Lake tour. 

Alternatively, The Downtown Concord tour offers an
urban exploration of the state’s historic capital city of
Concord for architecture sites including one of America’s
oldest state houses and deals on gifts from Christmas
‘candy’ hampers to specialist jewellery.
For more information visit www.nhopendoors.com or
www.discovernewengland.co.uk
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shoppingtourism

Located in California’s Orange County, Fashion Island and Irvine
Spectrum Center are two of the state’s most distinctive outdoor
shopping centres, welcoming millions of visitors from around the
world each year. Via a new OC Stylish Savings programme, both
provide shoppers with an array of exclusive offers from
participating retailers and restaurants, and also offer group
amenities such as the OC Dining Card, for groups of 12 or more,
and shopping packages for group and leisure travellers.

Tax-free shopping in New Hampshire 

Diamond Holidays still has places available on several of its escorted four-day short breaks to some of Europe’s best Christmas markets,
offering the chance to stock up on hand-crafted gifts and soak in the festive atmosphere in destinations including Bruges, Brussels, Cologne,
Aachen, Valkenburg and Paris. New this year is an itinerary which visits Luxembourg and Trier, departing on November 27 and leading in at
£229 per person. Visit www.diamondhols.co.uk or call 0844-544 8179 for details.
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Find it all and more at Fashion Island and Irvine Spectrum

Center, two of Southern California’s most stunning outdoor

shopping and dining destinations. Located within minutes

of each other, in beautiful Orange County, the two centers

offer a combined total of 300 unique shops, designer

boutiques, restaurants, cinemas and entertainment venues.

OC Stylish Savings offers, the OC Dining Card for groups,

personal shoppers and visitor services available.
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 © The Irvine Company LLC, 2015. Fashion Island 
and Irvine Spectrum Center are registered trademarks 
of Irvine Company. 

www.ShopFashionIsland.com

www.ShopIrvineSpectrumCenter.com
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New dates for Pioneering Nagorno
Karabakh Group Tour from Regent
REGENT HOLIDAYS has announced new 2016 dates for its
Pioneering Nagorno Karabakh Group Tour. 
The 11-day trip travels to the landlocked mountainous

region of Nagorno-Karabakh, an ethnic Armenian enclave
inside Azerbaijan which declared independence in 1992 –
an independence which has gone largely unrecognised. 
Along the journey from Yerevan to Geghard, the tour

stops off at many of the region’s natural and cultural
sights, including the Khor Virap Monastery, the Vorotan
Gorge and the Gandzasar Monastery, which is believed to
be the burial site of John the Baptist’s head. Before the
tour draws to a close, there is the opportunity for guests to
have lunch in a village house and learn how to make
traditional Armenian flatbread. 
Prices for the tour lead in at £1,590 per person based on

two sharing and include flights from Gatwick,
accommodation throughout with many meals, transfers
and the services of English speaking guides. 
Departures are available on May 5 and August 28.

For further information visit www.regent-holidays.co.uk or
call 020-7666 1244. 

How have UK visitors statistics performed over the last 12
months?

According to the UK Office of National Statistics, in 2014
there were almost 1.5 million arrivals from the UK. In 2014,
with a 16.5% year-on-year increase in the number of UK
arrivals, we improved on the successful previous year 2013,
which gave as a whopping 16.3% growth. 

Have you noticed any emerging trends with UK visitors?

We have seen increasing interest in golf holidays and we
have also received a lot of enquiries from the treasure
hunting community, as a result of the yet to be confirmed
discovery of a WWII gold train and other findings in the
Lower Silesia region.

What new airline routes have opened up over the last year
and are there any plans for new routes?

On May 1, British Airways introduced a seasonal connection
between London and Kraków, offering four times weekly
flights on an Airbus A319. WizzAir has also launched three
new routes to Poland: from Aberdeen and Bristol to Warsaw,
and from Birmingham to Poznan.

In terms of infrastructure, are there been any plans to
introduce any new attractions in Poland overall? 

Olsztyn – Mazury Airport in the north-west corner of Poland
is scheduled to be soon added to the array of 12 Poland’s
gateways. Since last year international chains have also
expanded their operations in Poland by opening a number of
new hotels: DoubleTree by Hilton Hotel & Conference Centre
Warsaw, Hotel Hampton by Hilton Kraków, Courtyard by
Marriott in Gdynia, Radisson Blu in Świnoujscie and in
Zakopane. Also InterContinental Hotels Group launched a
new Holiday Inn Dabrowa Górnicza Katowice. Poland’s first
Renaissance hotel will soon open near the Warsaw Airport
and Kraków will soon gain its fifth Best Western hotel.

What advice would you give travel agents selling the
destination? 

We think Poland is a great challenger country to traditional
destinations through its value-added proposition, inspiring
regions, activities and seasons. Poland offers better value
for money for accommodation and food, has modern and
reasonably priced equipment for activity holidays, and is
perfect for families, students and average budget holidays,
as well as exciting short breaks.
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We caught up with Bogdan Becla from
the Polish National Tourist Office to

find out what’s new in the destination
as well as emerging trends….

13-day Treasures of Eastern Europe
option from Insight Vacations
INSIGHT VACATIONS is offering a 13-day Treasures of
Eastern Europe itinerary that travels through
Germany, the Czech Republic and Poland, visiting
castles, palaces and cathedrals dating back to when
the region was ruled by powerful dynasties. 
Highlights along the way include exploring the

medieval heart of the city of Krakow, a visit to
Auschwitz and seeing the sights in Prague, Dresden
and Warsaw.
Prices start from £1,950 per person and include 12

nights’ breakfast accommodation, VIP door-to-door
transfers, included sightseeing and the services of a
tour director throughout.
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New Poland & Berlin tour from Railtrail
RAILTRAIL TOURS has added a new tour to its
portfolio for 2016 entitled ‘Poland & Berlin at War &
Peace’. 
It begins in Berlin, visiting Cecilienhof Palace – the

site of the Potsdam Conference, where Stalin,
Truman and Churchill redrew the map of Europe in
1945, which eventually led to the Cold War. Guests
are then taken to visit the Berlin Wall and the
museum dedicated to the East German Secret Police
(Stasi), discovering the extraordinary lengths they
went to, to spy on their own people. 
Continuing to Poland, the tour takes in Lagow

Castle Hotel by private steam train. A varied itinerary
in Poland includes visiting a vineyard, a boat trip
along the River Oder, the statue of Christ at
Swiebodzin, a Cold War Aviation Museum and POW
Camp Stalag Luft III, which housed the captured air
crew who went on to attempt the ‘Great Escape’. 
Departures are in June and September next year

with nine days from London St Pancras leading in at
£1,595 per person.
For more information call 01538-382323.

Ffestiniog Travel expands rail-
based tours with new collections
FFESTINIOG TRAVEL has expanded its sought-after selection of
rail-based tours with the addition of two new collections. 
Appearing for the first time in the 2016 Rail Holidays of the

World brochure are four Small & Traditional Tours (visiting
Bulgaria, Georgia, Moldova and Romania) and Rail Holidays
Direct, a selection of single-centre itineraries in Europe designed
to take the effort out of escorted touring for those who prefer to
base themselves in one place. 
Introduced following the success of its small escorted tours

programme to Romania six years ago, the Small & Traditional
Tours collection has been created to give clients a true feel for the
nature, history and culture of the countries visited, none of which
have yet been touched by large-scale tourism. 
Travelling in small groups of no more than 20 people, each

holiday is accompanied by a tour leader as well as a local guide. 
There are currently four holidays in the Small & Traditional

Tours collection - Bulgaria’s Hidden Secrets, Springtime in the
Caucasus, Moldova & Eastern Romania and Rural Romania –
Where Time Stands Still. 
Meanwhile, Rail Holidays Direct offers a small selection of

escorted European short breaks, from five to eight days’ duration.
Each itinerary features outward and return journeys (from London)
which can be reached the same day by rail without a stopover, and
are based in a single centre, carefully chosen for its location and
proximity to a number of excursions, all of which are included in
the price. There are currently four itineraries in the collection -
Switzerland’s Lake Lucerne, The Romantic Rhine, The Belgian
Ardennes and Switzerland’s Bernese Oberland. 
New escorted tours are also featured in the new brochure,

ranging from European itineraries with a sprinkling of train travel
to scenic grand tours of more far-flung destinations. 
For further information or to book call 01766-772030 or visit
www.ffestiniogtravel.com

Croatia welcomes 7% increase of tourist
arrivals in first six months of 2015

CROATIAN TOURISMhas recorded “excellent results” in the first
half of this year. According to official data of the tourist boards in
the Adriatic and in Zagreb, there were 4,184,000 arrivals which
represent an increase of 7%, and 16,862,000 overnight stays
which is a 5% increase compared to the same period last year. 
The results have been attributed to the outcome of the Croatia

365 programme, launched by the Croatian Ministry of Tourism
and the Croatian National Tourism Board, with the aim of
demonstrating that Croatia has much to offer in both the
summer months and off-peak seasons.
In the total number of arrivals, foreign tourists made for

3,619,000 arrivals, an increase of 7%, and 14,925,000 overnight
stays, which is an increase of 4.3% compared to the same period
last year. Domestic tourists also recorded 10% growth in arrivals
and 9% in overnight stays. 
The UK showed strong growth, with a 15% increase in

overnight stays compared with the same period in 2014, and a
13% increase in arrivals into Croatia.
The tourist board's director, Ratomir Ivicic, said: “The pre-

season 2015 is much better than the pre-season 2014, which is
now evident in tourist traffic report for the first six months of
2015. The growth is a result of careful preparation and
thoughtfully designed promotional activities, especially those in
the Croatia 365 programme. We will of course continue to strive
for even better results because Croatia as a tourist destination
has so much to offer all year round."

central&easterneurope

Go Barefoot Travel is highlighting an eight-day escape to explore
Maramures’ mountains and picturesque meadow valleys, where
traditional lifestyles still thrive. Maramures is a region in north
Romania, surrounded by mountains and picturesque meadows
and valleys, where people still wear their traditional clothes. The
region is also famous for the small timber houses, with huge
wooden entrance gates and for its tall wooden churches. Guests
can enjoy a trekking experience through the region's villages and
Gutai Mountains, with highlights including visiting a hat maker
and woodcarver, and travelling by steam train. Prices lead in at
£889 per person on a full board basis excluding flights, and the
tour departs between April and September next year. For details
see www.gobarefoot.travel

S05 TB0910 2015 Central Europe_Layout 1  07/10/2015  13:14  Page 21



UK office launch for Happy Tours 
HAPPY TOURS has opened an office in the London
borough of Greenwich, becoming the only Slovenian
destination specialist with a base in the UK. 
The operator was founded in October 2000 and,

initially a family business with strong ties to the tourism
industry, has gradually evolved into the second largest
tour operator in the Balkans. 
The company's main products range from classical

summer packages (from the Slovenian Alps to the
Croatian seaside), city breaks (including Ljubljana, Lake
Bled, Zagreb and Belgrade) and special interest
products, to incentives, winter and ski packages, spa
products, as well as sport preparations and music and
choir arrangements.
While the main markets are predominantly from Asia

and North America, the company is now looking to
create a stronger foothold within the growing UK
market.
Founder and CEO of the company, Saso Krumpak,

said: “The decision to open an office here in London has
been based on the fact that the the UK, as the fifth
biggest outbound market, has great potential and the
solid growth in recent years is a clear indication of that."
Tine Murn, the Slovenian Tourist Board's

representative in London, welcomed the new UK arrival.
He said: “I believe that Slovenia and the region are
becoming increasingly popular with British
holidaymakers looking for a new and exciting European
destination reachable in just two hours. 
"With continued growth of tourist arrivals and

overnights (a 20% increase on last year) and increased
awareness, we can expect more tour operators and
airlines to acknowledge our diverse tourism offering.
Happy Tours opening an office in London means that we
now have the first true destination specialist for
Slovenia and the Balkans in the UK.”
The company has a 'Guaranteed departures' section

online where agents are offered commission. 
For further information email
saso.krumpak@happytours.eu or visit
www.happytours.eu and www.slovenic.info

Prestige slashes Croatia holiday prices
PRESTIGE HAS been able to slash its Croatia holiday prices for
2016 due to strong exchange rates, with a wide selection of stays
costing around £200 less than this year and holidays to the Istria
and Kvarner regions offering the best deals. 
The company's general manager, David Skillicorn, said: “We are

able to offer much cheaper breaks to Croatia in 2016 because of a
strong rate of exchange. Our forward sales for next summer are
already up 20% year-on-year.
“Croatia offers great value once holidaymakers are there too. A

two-course meal with wine can cost as little as £10. Around 12
million tourists have visited Croatia this year, and we don’t
anticipate this interest waning anytime soon. With prices so keen,
2016 is definitely a great year to visit, but early booking is advised.”
The company's reduced breaks include a week's bed-and-

breakfast at the four-star Park Plaza Histria Hotel in Pula in May
for £499 per person. Flights are from Gatwick with Norwegian and
include shared transfers, saving £258 on this year’s prices. Clients
can also pick up a week's breakfast stay in May at the Hotel
Croatia in Cavtat from £499 with Norwegian flights from Gatwick
and transfers, saving £258 on this year. 
Another highlight is a week's breakfast stay at boutique property

Hotel Korsal on Korcula in May, June or September for £629, flying
with Norwegian to Dubrovnik from Gatwick with transfers
(including ferry crossing), £257 cheaper than this year. 
Meanwhile, the operator has added 23 new properties and 11

new resorts in Croatia for 2016. Multi-centre stays are made easier
for 2016 with the introduction of a seaplane service linking Pula to
Mali-Losinj, Krk Island and Rab and Split to Hvar. The Pula to Split
flight takes one hour, rather than the six or seven hours by road
and prices lead in at £284 per person for a week’s stay at Hotel
Remisens Albatros in Cavtat including flights on Norwegian from
Gatwick to Dubrovnik with shared transfers and the services of an
overseas representative. 
The operator is also offering more special interest breaks for

2016 with the launch of horse riding experiences in Istria including
the chance to swim with horses. Also new is a family multi-activity
week on the Cetina River, located 35 minutes from Split. 
The holiday features canoeing, mountain biking, kayaking, river

rafting and trekking, and prices start from £899 including flights,
transfers, half-board accommodation and all activities.
For further information see www.prestigeholidays.co.uk/croatia
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SuperBreak has added a new hotel in Budapest, bringing the total now available in the Hungarian city to 19. Ideal for customers
looking for a luxurious stay, the five-star InterContinental Budapest hotel is located adjacent to the landmark Chain Bridge along the
Danube Promenade, and offers views over the Royal Palace and the Danube. The hotel cam be booked as accommodation-only or as
part of a flight inclusive package, and prices start from £186 per person including two nights at the hotel and flights from Stansted.
For details see www.superbreak.com/agents or call 01904-436000. 
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THE FIVE-STAR Athena
Pallas Village Resort at
Sithonia, Halkidiki, is
offering a 10% discount
and a free massage for
online bookings to the end
of this month.
The hotel also offers

free stays for children
aged up to 12, and is part
of the Acrotel Hotels &
Resorts group. The
property, at Elia Beach,
features 172 rooms and
suites, two outdoor
swimming pools and a
children’s pool, an indoor
heated pool and spa,
fitness centre, tennis
courts, mini-golf, tennis,
tenpin bowling, pool and a
cinema.
There is also access to

the narrow sandy beach
with sunbeds, umbrellas
and a small drinks and
snack bar. Other facilities
include meeting rooms
and a conference centre.
For details see
www.acrotel.gr/hotel-
offers-halkidiki
Classic Collection

Holidays features the
property in its Greece
programme, which also
includes the Grand Resort
Lagonissi on the doorstep
of Athens. It is a member
of Leading Hotels of the
World and occupies a vast
peninsula site with its own
beaches, a pier, fitness
centre, small harbour,
marina, shopping areas,
children’s playground,
chapel, helipad, several
restaurants and bars,
pools and several villas
with individual private
pools.
In all the resort features

260 luxury rooms, suites,
bungalows and villas, all
with a sea view.
It is a major conference

location and has a Grand
Hall with capacity for
1,350 delegates plus two
foyer areas and an open-
air terrace exhibition area,
plus 13 meeting rooms.
For further information

or to make a booking see
www.classic-
collection.co.uk
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October special offer from 
five-star Athena Pallas Village
Resort in Halkidiki

THOMSON HOLIDAYS is offering a week for two adults for £521
per person with flights from Luton next May to Skiathos, with
accommodation at the five-star Kassandra Bay Resort at Vasilias,
which it features exclusively. The property offers a spa centre,
fitness room, beach and outdoor area for activities such as
Pilates and yoga, plus a recently added complex of 28 KB Suites.
Details at www.thomson.co.uk

greece
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BACK IN 1937 a Thomas Cook brochure
described Athens as of “typically Continental
life and gaiety, with wide streets, good

hotels, pleasant cafes and a beauty of its own”.
Athens, one of the oldest cities in the world, has

a long history of civilisation, monuments and gods.
It also has a long history as a holiday destination,
with Thomas Cook opening its first Greek office in
1883.
The city was part of the tour operator’s first tour

of Egypt and Palestine in 1869. A modified version
of this tour revisited Athens the following year.
However, stories in the UK press about gangs of
highwaymen (brigandage), including the kidnap of
Lord and Lady Muncaster and their companions,
restricted the country’s appeal as a tourist
destination.
Today Athens is only a four hour flight away. Back

in the late 1930s it could take over five days to get
there, depending on how the traveller decided to
make the trip.
The options in the 1937 brochure were by rail

(four days), land and sea (up to five days plus
overland to the port) and by air. 
The flights were not non-stop. One airline listed

as an option was Imperial Airways. It had a flying
boat service from Southampton. Athens was just
one of the many stops between Southampton and
the final destination, Durban, South Africa.
For those able to take the time to travel to Greece

Thomas Cook offered city breaks or an 11-day tours
of Greece by private car.
This tour was a means of “obtaining a

comprehensive acquaintance with the principal
sites of antiquity in Greece”. 
For those travellers who wished to create their

own expedition to obtain an acquaintance with
ancient Greece, the tour operator was pleased to be
able to offer a quote for any modifications to the
itinerary.
Those on a city break had the option of day

excursions. A day’s city tour for two, including a
guide with a car, was £2 15s. 6d (around £140
today). 
So even back in 1937 travellers were encouraged

to pre-book excursions. Unlike Athens it seems that
the travel industry hasn’t changed since its early
beginnings.

John considers
travel to the
ancient city of
Athens

by John Guinn
, holiday resea

rcher

John Guinn runs Holiday Hut and regularly contributes to
UK Health Radio.
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Olympic Holidays advises agents sell
off-peak months to clients 
AGENTS SHOULD continually stress to clients the
benefits of visiting Greece outside the peak summer
months, according to Olympic Holidays.
Photis Lambrianides, the operator’s commercial

director, said: "For many people, Greece is simply too
hot in July and August. They want to explore the
islands in comfort and want to avoid the hottest time,
when temperatures can hit 40C. As a result, we're
seeing a trend for culture lovers to opt for the cooler
shoulder months, when they don't have to visit the
antiquities early in the morning to avoid the extreme
heat."
As well as the climate, price is a primary influencing

factor behind many people's decision to visit Greece in
the shoulder months rather than in the summer peak,
Lambrianides said: "The lower shoulder prices tempt
people to travel and encourage them to opt for a higher
standard of hotel. For only a small increase, they can
maybe book a five-star rather than a four-star, and for
those booking all-inclusive arrangements, shoulder
period prices are highly competitive."
According to the operator, the larger of the Greek

islands are the best off-peak sellers, with Crete and
Rhodes the most popular shoulder month islands, and
Kos, Zante and Skiathos also enjoying shoulder
popularity.
As an example of packages, a seven-night, half-

board stay at the five-star Rodos Palace Hotel in Ixia,
Rhodes costs £858 per person based on an October 24
departure. It includes double room accommodation,
easyJet flights from Gatwick and transfers. 
Call 0844-499 4449 or visit www.olympicholidays.com
for further details.

greece

Tourist office reports rise in 
cultural tourism

ACCORDING TO the Greek Ministry of Culture,
archaeological sites in Greece are attracting more
visitors year-on-year.
The research, which compared the same periods

this year and last, highlights that the National
Archaeological Museum attracted 27,510 visitors this
year compared to 22,991 in 2014; the Acropolis
Museum a total of 156,722 visitors against 137,411
last year; and the archaeological site of Akrotiri in
Santorini drew in 40,213 visitors compared to last
year’s 35,600.
Meanwhile, a new initiative to promote year-round

tourism has been launched by The Hellenic
Association of Travel & Tourist Agencies (HATTA). 
Dubbed ‘Dodeka’ - meaning 12 in Greek - the action

plan includes itineraries for every month of the year
and invites holidaymakers to participate in various
events and activities. 
An online platform will offer information and details

about the monuments and sites included on the
selected itineraries, which will focus on religious,
urban and gastronomic tourism.
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Abu Dhabi tees off the year with 
17% increase in guest arrivals 
FIGURES REVEAL that the number of guest arrivals into
Abu Dhabi during the first six months of this year has
increased 17% when compared to 2014. 
Nearly two million guests staying in the emirate’s 161

hotels and hotel apartments represent a year-on-year
increase of 11%, with the UK remaining the leading
European market. 
UK guest arrival figures show a jump of 15% to 113,291,

delivering 460,883 guest nights - a 9% increase.
The Abu Dhabi Tourism & Culture Authority is also

teeing up an ambitious golf tourism drive to strengthen the
UAE capital’s standing as a world-class golfing destination
by targeting expanding golf markets. Europe, in particular,
has been identified as a region with huge growth potential
and a new dedicated nine-language golf portal will be the
focus of the marketing drive found at
wwwgolfinabudhabi.com

middleeast

DUSIT INTERNATIONAL is offering value packages at selected properties in the Middle East, including ‘Pause & Relax for 24 Hours’ at the
Dusit Thani Abu Dhabi, with its 402 luxurious guest rooms and suites. Highlights of the offer, which can be booked on Thursdays, Fridays
and Saturdays until December 30, include one night’s stay with buffet breakfast; a choice of buffet lunch or dinner at Urban Kitchen for up
to two people; 20% discount at selected food and beverage outlets; 20% discount on selected spa treatments at Namm Spa; complimentary
Wi-Fi; and late checkout 24 hours after arrival. 

Emirates’ eight daily London flights 
set to become all-A380 for 2016
EMIRATES’ EIGHT daily flights to and from London will all
be served by A380s from January 1, 2016, cementing the
airline’s status as the largest international A380 operator
into the capital. 
Combined with the airline’s double daily services to and

from Manchester, a total of 70 flights with the aircraft per
week are offered between Dubai and the UK. 
The third A380 into Gatwick will replace flights

EK011/EK012 from January, providing customers with a
consistent A380 experience no matter what time of day they
travel.
For more information visit www.visitdubai.com 

EXSUS IS offering five nights at The Four Seasons Doha from
£1,573 per person, based on a stay for a family of four (two
adults and two children). It includes two standard double
rooms on a bed-and-breakfast basis, private transfers and
flights from London with Qatar Airways. For details see
www.exsus.com or call 020-7337 9010, and for more
information on accommodation and other activities in Qatar
visit www.qatartourism.gov.qa

Dusit Thani Abu Dhabi
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Anantara Durrat Al Bahrain Resort expansion from Minor Hotel Group

Starwood continues
growth of specialty

select brands in
Dubai 

STARWOOD HOTELS &
Resorts and real estate
developer Dubai
Properties have
announced an agreement
to open four new hotels in
Dubai under Starwood’s
Aloft and Element brand
flags. 
The new agreement

strengthens the company’s
mid-range portfolio with
11 announced deals in the
year to date, and more
than 50% of Starwood’s
Middle East pipeline.
Scheduled to open in

2018, the four new Aloft
hotels and Element Hotel
will introduce 816 rooms
in Dubai while expanding
Dubai Properties’
developments within the
hospitality sector. The deal
is in line with the Dubai
Government’s focus on
mid-scale hotel
development ahead of the
Dubai World Expo 2020.

middleeast

MINOR HOTEL Group has announced the development of
Anantara Durrat Al Bahrain Resort, in partnership with
Bahrain Mumtalakat Holding Company, the investment
arm of the Kingdom of Bahrain.
The resort will be in Durrat Al Bahrain, the Kingdom’s

second largest island development, and will be the first
hospitality component when it opens in 2018.
It will offer a total of 220 keys, including Lagoon View

and Lagoon Access rooms, Beach Pool Villas and
Overwater Pool Villas, and additional facilities will include a
selection of restaurants, meeting rooms, a state-of-the-art

ballroom, a gym, kids’ club, teen centre and a spa.
Having added its first property in Qatar at the beginning

of the year, the hotel group now offers a total of ten hotels
and resorts in operation across multiple brands in the
Middle East, in addition to a growing pipeline. 
Two Anantara resorts are in the final stages of

development in Oman and three new Anantara resorts have
been announced earlier this year to open in the region in
2017/18 in the UAE, Tunisia and Morocco. 
For further information or to book see
www.minorinternational.com

Anatolian Sky Holidays promotes range of new itineraries 
ANATOLIAN SKY HOLIDAYs’ new Winter Collection brochure features a variety of new
itineraries, including an eight-day Highlights of Jordan escorted tour, which departs from
next month through to March 2016. 
The holiday is ideal for clients looking to explore the sights than lie on the beach and

offers an insight into the history and culture of the country. 
During the trip, there will be an opportunity to go on a two-hour Jeep tour in Wadi Rum,

hike through the Dana Nature Reserve for views over the Wadi Dana gorge and discover
the secrets of the ‘lost city’ of Petra. 
The tour costs from £1,849 per person, based on two sharing on a bed-and-breakfast

basis and includes flights, accommodation, transfers and the services of a guide. 
For more information visit www.anatoliansky.co.uk or call 0844-273 3585.

Durrat Al Bahrain

Petra
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Monarch introduces new flights to Israel
FOLLOWING AN in-depth review of its scheduled
network, Monarch Airlines is introducing two new
scheduled routes to Israel from Luton Airport. 
The airline will be operating direct flights to Tel Aviv

and Ovda (the international airport that serves Eilat) in
December, with tickets on sale now. 
Direct flights to Tel Aviv are scheduled to take place

on Mondays, Thursdays and Sundays, and will fly on
Thursdays to Ovda – the gateway to Eilat.

www.travelbulletin.co.uk
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Dubai named as new home port 
for Thomson Cruises’ Celebration 
THOMSON CRUISES has
announced that the
Thomson Celebration
cruise ship will be
operating from the port
of Dubai for the first time
next winter. 
On sale from next

month, two seven-night
itineraries – ‘Arabian
Nights’ and ‘Cities of
Gold’ – will stop
overnight in Dubai and
visit six new destinations including Khasab and Muscat
in Oman, Manama in Bahrain, Doha in Qatar, Abu Dhabi
and Khor Fakkan in UAE.
With the announcement comes an excursion

programme with highlights including the sites of the
Burj Al Arab and Burj Khalifa in Dubai, and the Grand
Mosque in Muscat. If the outdoors holds an exotic
appeal, customers can explore the Musafi Mountains in
Khor Fakkan and dine on the Dubai Dhow cruise. 
Meanwhile, customers exploring Abu Dhabi will be

able to grab a taste of the action at Ferrari World, as
well as taking in Emirates Palace and test their
adventurous side with desert safaris.
Customers can combine their cruise with a seven-

night luxury hotel stay in Dubai and can fly direct to
Dubai from six regional airports including Manchester,
Birmingham, Gatwick, Cardiff, Newcastle and Glasgow.

Mövenpick Hotels & Resorts debuts in Riyadh 
THE NEW Mövenpick Hotel Riyadh is officially open,
marking the debut of the Mövenpick Hotels & Resorts
brand in Saudi Arabia’s capital city. 
The five-star property, the result of a SAR 800million

(US$213.2million) investment, features 438 luxury
rooms and suites and offers a prime location, based in
the business district on King Fahad Road opposite the
Ministry of Interior, and just 30 minutes from Riyadh’s
King Khalid Airport.
The hotel group’s debut marks another step towards

achieving its goal to operate at least 15 properties
across Saudi Arabia by 2020. The latest hotel opening
boosts the hospitality firm’s inventory to 3,894 rooms
Kingdom-wide.
For details see www.moevenpick-hotels.com/riyadh

Burj Al Arab Dubai
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IN THE last decade, escorted touring has evolved from theclassic European coach tour with a new country every day
into a new style of touring with a more relaxed pace offering

an authentic and deeper understanding of the destination. By
working with an experienced touring company, the good news
is that agents are well placed to provide their customers with
the broadest range of touring holidays and pick the one that
suits the individual customer the best.

Match-making
Agents need to establish how individual customers want to
experience a destination - from a classic tour with included
excursions to see as many famous historical and cultural
landmarks as possible, to a more relaxed pace based on single
or twin centre with the option of picking and choosing how
much to do. There’s also the option of booking a superior
touring experience; premium touring with deluxe coaches, first
class hotels and even a private home pick-up service included.
It’s a good idea to explain the differences.  
You can demonstrate the value of a tour to a customer by

showing how many excursions and meals are included
compared to a resort stay in the destination. Some
destinations like China would be very difficult to make the
independent arrangements to see the main attractions due to
the language barrier and number of domestic flights required.
A tour and Yangtze River cruise offers fantastic value. 

Experiencing more
For customers to get the most out of their stay, suggest a pre-
or post-city/resort stay to be added to the tour or even an
ocean or river cruise. For a trip of a life time to Australasia,
suggest adding a few days in Sydney or Melbourne before a
tour of east coast Australia, followed by an ocean cruise to
New Zealand. Or in West Coast Canada, tag on a Rockies rail
journey to a tour before a few days spent in Vancouver.
Customers might consider upgrading their cabin class for the
flights. All of this will not only add to the customer experience
but will also increase your commission earning potential.  

Mix & match
As travellers are increasingly keen to combine an interest or
hobby with a holiday, those taking an escorted tour are no

exception. Touring operators have developed their
programmes to include more experience based themes such
as ‘food & wine’ themed tours, American music themed tours,
Northern Lights or wildlife viewing, as well as special
departures coinciding with anniversaries such as Elvis’
Birthday Week celebrations, the New Orleans’ Jazz Festival
and Canada’s Calgary Stampede. These are popular so make
sure you book them early. 
For food lovers, Italy lends itself to gourmet themed tours,

offering the chance to discover new regions and enjoy locally
sourced dishes, wine tasting, cooking demonstrations and
even cookery classes with professional chefs. With all the
travel, excursions and hotel accommodation in a single centre
taken care of, this is the most relaxing way of touring. 
Classic touring still has its appeal and value; an escorted

tour in the USA is often the best, cheapest and most relaxing
way of seeing a vast area or several famous sights with travel,
accommodation and guided excursions all included in the
price. Touring takes the hassle out of booking car hire and
driving long distances. Choose an operator who has a broad
product range to appeal to all customers.

Going solo
Consider the type of customer you are quoting for as single
travellers represent an increasing percentage of the market
when it comes to escorted touring. The social aspect of touring
is ideal; meeting new people, sightseeing, dining and travelling
as a group. Many operators feature tours with no single
supplement to pay on selected departures and a few, like
ourselves, feature a unique single share option.  

Experienced directors
Remember to highlight to your customers that experienced
tour directors really bring a destination alive with fascinating
commentary on the culture, history and highlights, as well as
helpful tips on getting the most out of their visit - something
they wouldn’t have included on a resort or city stay.
And finally, tailor the touring holiday by making the journey

as easy as possible by offering flights from the customer’s
local airport or finding out which operators offer early bookers
free airport parking or discounted airport hotels which include
free parking. �

by PAUL SHARP, national sales
manager, Cosmos Tours & Cruises

How to capitalise on increased
demand for experience-based tours

escortedtrips
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Agent incentives & early bird savings
from Insider’s 2016/17 brochure
INSIDER JOURNEYS has issued its 2016/17 preview brochure
showcasing the company’s best-selling Small Group
Journeys in Asia.
To celebrate its release, the company is offering discounts

on earlybird bookings, as well as an incentive deal for agents
to win two tickets to Indochina or Burma. 
The new, eight-page preview brochure is the first of its kind

since the operator’s global rebrand from Travel Indochina. It
features overviews of its most popular escorted tours at
earlybird prices, with discounts of up to 10% available across
the operator’s entire range of Small Group Journeys, inclusive
of flights with key partners such as Vietnam Airlines. The
earlybird offer is available on all new bookings made by October
31, for travel between January 1 and December 31, 2016.
There are more than 11 countries, 70 itineraries and 1,000

guaranteed departures to choose from, with added value
options for customers. 
As an example, both the ‘Highlights of Japan’ and ‘China

Panorama’ now offer savings of £280 per person for early
bookers, plus the added benefit of the operator’s special
Insider Experiences, such as an exclusive geisha
performance and dinner in Kyoto, Japan, plus a Tai Chi lesson
with a local instructor on China’s Li River. Tour prices start
from £3,095 per person for 11 nights and £3,085 for 15 nights
respectively, including flights. 
In addition, the company has teamed up with Vietnam

Airlines on a new sales incentive. Every agent who books
international flights departing from Heathrow will be entered
into a draw to win two Premium Economy air tickets to
Indochina or Burma. Agent bookings made in conjunction with
a Small Group Journey will receive a second entry into the
draw to increase their chances of winning. Agents can also
earn £25 Love2Shop vouchers for each Small Group Journey
booking of seven days or more. 
For more information visit www.insiderjourneys.co.uk or call
01865-268944.
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•   Which? recommended provider for the  
     last four years, topping the poll as best  
     ‘Group Holidays Company’
•   More people would travel with us again  
     than any of our competitors*

•   The industry’s Finest Tour Managers*

•   Outstanding value for money – so much  
     is included in the price 

The finest
European 
& Worldwide
Escorted Tours

Holidays organised by and subject to the booking conditions of Riviera Travel, 
ABTA V4744 and ATOL 3430 protected. Price based on two people sharing a twin 
room.  Single rooms and optional insurance available at a supplement. Images used 
in conjunction with Riviera Travel. Additional entrance costs may apply .*Source - 
Independent research in Autumn 2014 by PricewaterhouseCoopers.

ABTA  No. V4744

To make a booking please call: 
01283 744370 or visit: 
www.rivieratravel.co.uk/agents 
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Acacia Africa offers more options with
launch of Adventure Pass for 2016
YOUTH TRAVEL operator, Acacia Africa, has launched an
Adventure Pass in its 2016 brochure. 
Part of a new pre-pay system, the pass offers travellers a

greater degree of flexibility when booking, plus more choice
on overland tours from January 2016 when the company
introduces an accommodated option alongside more basic
camping on all of its scheduled tours.
The operator’s sales and marketing manager, Arno

Delport, said: “We have completely restructured our
overland tour pricing and, while the option of paying
locally remains, we have introduced the option of pre-
paying the Adventure Pass before travel. 
“Our team has sourced the best value deals in each

country in which we operate, and with more youth
travellers keen to upgrade, we feel sure accommodated
overlanding - or ‘up-camping’ – where we stay in locally
owned and operated lodges, cabins, pre-erected tents
and – sometimes even - traditional huts, will appeal
greatly to the market.” 
To book or for further information call 020-7706 4700;
email info@acacia-africa.com or see www.acacia-
africa.com
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Third escorted Iceland tour from

SuperBreak
SUPERBREAK IS offering a third, flight inclusive escorted
tour in Iceland to its programme for this winter.  
Available on selected of dates between now and April

2016, the seven-night ‘Northern Light Exploration’ trip
includes accommodation, excursions, transfers and
transport and is fully commissionable to agents. Flights
from a variety of UK airports can be added and the new
tour brings the total now available to three.
A highlight of the tour, which searches for the elusive

Aurora Borealis, is participation in a special six-night
Northern Lights Academy which offers a combination of
evening presentations, lectures, films and guided
searches for the Northern Lights. 
Travelling across Iceland, from the regions of

Snaefellsnes Peninsula in the west, to the Vatnajokull
glacier in the southeast, guests will climb a volcano crater
and walk between two continental tectonic plates, plus
visit a traditional shark farmer, turf farmsteads and
churches. 
There is also time to relax in the Blue Lagoon, learn

about living next to the Eyjafjallajökull volcano, see
Icelandic horses, taste freshly baked hot spring bread
and enjoy a fjord cruise. 
Prices lead in at £941.50 per person including airport

transfers and seven nights’ breakfast accommodation. 
To book or for details see www.superbreak.com/agents
or call 01904-436000/
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We asked our staff the following question this
week:

When was the last time 
you were ill?

Crossword:
Across: 1. MONARCH, 4. BAD, 6. CSA, 8. VILNIUS, 9. ELBA, 10. DOHA, 13. FARO, 14. SNOW, 16. CHIANTI, 17. AHO,
18. MEA, 19. EASYJET. 
Down:1. MACBETH, 2. RIVA, 3. HILTON, 4. BRITANNIA, 5. DUS, 7. ALBUFEIRA, 11. NEWPORT, 12. FRANCE, 15. KISS,
16. CAM. 
Highlighted Word: MAHON
Travagrams: Top: Cosmos Holidays   Bottom: Venezuela
Where Am I?: Eyjafjallajokull

puzzlesolutions
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InBrief
�  SPECIALIST WILDLIFE tour operator, Naturetrek, is offering unique new tours to rural
Champagne country starting in March 2016. A seven-day birdwatching holiday
includes a Champagne tour and tasting along with a short stay in historic Troyes, and
one of the highlights includes exploring the lakes of the Orient Forest to witness the
annual Crane migration and other birdlife. Prices start from £1,395 based on a March 5
(to March 11) departure including Eurostar travel, transport, most meals, four nights
accommodation at the lakes and two nights in Troyes, plus a guided visit and tour of
the Drappier vineyard. See http://naturetrek.co.uk and www.tourisme-champagne-
ardenne.com for details.

�  UNDISCOVERED DESTINATIONS, which offers 10% commission to agents, has launched
a new tour of northern Laos and Vietnam. The 16-day escorted tour explores the
northern Laos hill tribe villages and takes a river journey into Phou Louey National
Protected Area to look for flora and fauna. After exploring the former Indochina war
caves of Viengsay, the tour crosses into Vietnam to experience the rich culture of the
North, staying with local families before ending the journey in Hanoi. Prices start from
£1,499 per person based on two sharing, excluding flights.

�  RABBIE’S SMALL Group Tours has announced its latest itineraries, departing from April
2016 and, for the first time, the company is heading across the channel for a five-day
tour taking in the vineyards of Champagne Ardennes as well as the coastline of the
Normandy Coast. Other new experiences include a four-day Irish Castles, Gardens &
Manor Houses tour from Dublin and two half-day trips from Glasgow - a tour of Loch
Lomond & Whiskey Distillery and Glasgow Highlights. These can either be booked as
half-day experiences or combined into a one-day itinerary for those with more time to
spare. Prices start from £14.40 for a half-day tour of Glasgow Highlights. 
Call 0131-226 3133 or see www.rabbies.com for details 

Northern Lights Exploration from £1,795 with Taber
NEW FOR this winter, Taber Holidays has changed its popular ‘Northern
Lights Exploration’ escorted tour into a personal small group experience. 
Now carrying a maximum of 14 passengers by luxury mini-bus, it

encompasses the best of Iceland, with more time to explore the land of ‘fire
and ice’. 
Starting and ending in Reykjavik, highlights of the seven-night break

include a climb to the top of the Grábok Volcano crater, a stroll along a
black lava beach in southern Iceland and a visit to the Jökulsárlon Glacial
Lagoon filled with floating icebergs.  
The tour also takes in the famous Golden Circle including some of

Iceland’s most popular attractions such as the spectacular Gullfoss
Waterfall and the Geysir geothermal area. 
Prices are from £1,795 per person including flights from Gatwick, transfers,

breakfast accommodation, the fully escorted six-day small-group tour and a
range of activities and excursions. The tour departs weekly until March 29, 2016. 
For more information call 01274-875199 or see www.taberhols.co.uk

Travel Bulletin is published by 
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