
Award-winning
travel technology

Start your journey at www.digital-trip.comStart your journey at www.digital-trip.com

Award-winning
travel technology

Award-winning
travel technology

2014 WINNER - BEST TECHNOLOGY PRODUCT

      11:23:25

January 9 2015 | ISSUE NO 1,901 | www.travelbulletin.co.uk

TB 0901 2015 cover wrap_Layout 1  07/01/2015  09:35  Page 2



Get your travel business off the ground today

www.digital-trip.com
Email: info@digital-trip.co.uk  |  Call: +44 1202 702 226

Make Digital Trip your technology partner and operate online with
all the sophistication of the major players at a fraction of the cost. 

Start your journey to online success at www.digital-trip.com

Award-winning
travel technology

Mobile platform
Take advantage of the huge growth 
in mobile bookings and keep ahead 
of the competition with our fully 
featured mobile platform featuring 
full fl ight and accommodation 
search and book functionality.

Advanced reporting
Discover key insights into your 
business at the click of a button 
with Enterprise Reporting Suite – a 
powerful set of tools that can help 
you effectively market your business 
and boost sales.

eVolve CMS
Take control of your website with 
‘eVolve’ Content Management 
System. It’s quick and easy to 
manage your content, from changing 
page layouts to price management – 
all at the click of a button.

Cruise technology
In partnership with Revelex, we 
can offer your travel business the 
most comprehensive selection of 
fully bookable cruise options, with 
live pricing and the most engaging 
content available.
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For more details or to book visit www.funway4agents.co.uk or call 0844 557 0626

BOOK A HOLIDAY TO THE ‘SUNSHINE STATE’ WITH OUR 
NEW FLORIDA BEACHES 2015 & 2016 BROCHURE! 
Visit www.funway4agents.co.uk to view the e-brochure or request copies via www.trade-gate.co.uk

CHARLOTTE 
HARBOR & 
THE GULF 
ISLANDS 

FLORIDA
BEACHES
2015 & 2016

DISCOVER THE DIVERSE AND INSPIRATIONAL 'SUNSHINE STATE'

Beautiful Beaches

Tailor Made Service

Fly Drive Holidays

DISCOVER CHARLOTTE HARBOR & THE GULF ISLANDS  WITH OUR HANDPICKED OFFERS

 

 

 
SINGLE 

CENTRE

2* Days Inn Port Charlotte

£925pp

Departing: 03 March 2015

FLORIDA

2.5* Holiday Inn Express & Suites  
Port Charlotte

£1029pp

Departing: 05 March 2015

Tampa Bay - 3 nights 
3* Best Western Bay Harbor

Charlotte Harbor - 5 nights 
2.5* Holiday Inn Express & Suites  
Charlotte Harbor

Miami - 2 nights 
3.5* Four Points by Sheraton Miami Beach

£939pp

Departing: 17 November 2015

 
SINGLE 

CENTRE

 MULTI 

CENTRE
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FLORIDA FAM-TASTIC...A group of agents soaked up the sun at SeaWorld Orlando on a fam trip to
Florida hosted by Virgin Holidays and SeaWorld Parks & Entertainment. The trip also included a visit to Busch Gardens
Tampa, where agents braved the park’s newest ride, Falcon’s Fury, as well as waterpark Aquatica Orlando and Discovery
Cove where they swam with dolphins. Pictured are, from the left: Gemma Banfield, Virgin Holidays; Chloe Griffin,
Delmar World; Chantelle Burgess, Ramsay World Travel; Stacey Hartery, Travel House; Ashleah Sanchez, Thomas Cook;
Stacey McGreavey, Althams Travel Service; Amanda Rima, Thomas Cook; Rebecca Griffiths, Copta; Rebecca Fraser,
Affinion Travel; Charulata Patel, Hays Travel; Fiona Lewry, Virgin Holidays; Jane Barwick, Dawson Sanderson; Yolanda
Leighton, Central England Co-Op; Alice Mothershaw, The Briff Travel Company; Sarah Britton, Co-Operative Travel;
Leanne Tregidgo, Peter Goord Travel; David Weir, Weir Travel; Kirsty Liddle, Co-Operative PTA; and Ellie Moss, SeaWorld
Parks & Entertainment.
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newsbulletin

ABTA has issued its Travel Trends 2015
Report, developed in association with the
Foreign & Commonwealth Office. 
The report reveals that consumer

confidence is slowly returning to the holiday
market with more consumers planning to
spend more on their holidays in 2015 than
those looking to cut back (20% state they will
spend more on holidays compared to 15%
who say they are planning to spend less). This
growth is being led by more affluent
holidaymakers with value for money and a
desire to maximise holiday experiences
dominating the rest of the market. 
Key trends identified in the new report

include affluent consumers are breaking away
from the cautious optimism that has
dominated the market for the last couple of
years. Whilst this group remains relatively
small, it looks set to drive some growth in the
travel industry in 2015. Seeking value for
money, holidaymakers are also maximising
their expenditure and leisure time combining
elements such as events, shows or
experiences with their holiday as well as
taking multi-centre holidays; challenge
holidays and activity holidays. The continued
growth of the package holiday is also a key
part of this. Many people are also planning to
explore new destinations this year; more than
a third (35%) think they will take a holiday to a
country they have never been to before; and
living like a local is a key trend across all age

groups as people are looking for more
authentic holiday experiences.
Other findings reveal that the destination

celebration has become a real player in the
travel market with the desire to
commemorate, celebrate and share
experiences expected to drive an increased
number of group holidays in 2015 such as
anniversaries, stag and hen trips and
overseas weddings, plus city breaks overtook
beach holidays as the most popular type of
holiday last year, and are expected to hold the
top spot in 2015.
The association has also identified its

‘Destinations to Watch’ for 2015, a mixture of
long and short-haul destinations that are
expected to capture the public’s imagination.
They include Austria, Botswana, Cuba,
Dominican Republic, Japan, Latvia, La
Gomera and Norway. 
ABTA's chief executive, Mark Tanzer, said:

“We do expect to see the slow but steady
signs of recovery that have been characteristic
of 2014 continue this year. We are seeing
strong growth from the most affluent end of
the market and we expect this to drive interest
in luxury and tailor made packages. The rest
of the market remains resilient with value for
money continuing to be a priority.
Holidaymakers want their holiday to work
hard for them, whether that’s by offering new
experiences, combining different destinations
or simply delivering great value.” 
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The affluent lead recovery whilst value for money will
dominate market this year predicts ABTA report 
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RECORD NUMBERS of British families are hitting the slopes
with grandma and grandad this ski season according to Club
Med's ski report ‘Skiing Together, Generation Ski’. 
Grandparents were repeatedly cited as an important part of

the modern ski holiday with a fifth of holidaymakers having
skied with extended family and grandparents in the last two
years. 
Four fifths (83%) also admit they’re open to ‘gramping’ –

holidaying with grandparents – on their next ski trip,
highlighting a new trend for extended families to travel together
for snow holidays. 
Those who are looking to arrange a gramping ski holiday said

it was the idea of shared memories and the opportunity to enjoy

a holiday together that would motivate them to book a holiday
on the slopes as an extended family group. 
With a quarter of people travelling with children, respondents

said it was increasingly important to use holiday time for kids to
learn new skills, with two thirds of people saying they go on ski
holidays for this reason. Ensuring holidays are physically active
and provide opportunities to bond as a family polled at 45% and
44% respectively, proving important factors for parents when
choosing where to go on holiday. 
The annual report also reveals that sun holidays have

overtaken ski holidays as the more expensive holiday option,
with the average spend on ski holidays in the UK at £2,262 in
2014 – compared to the average sun holiday at £2,292.

COSMOS TOURS & Cruises has
launched its peaks campaign for 2015
for North America, Worldwide, Europe &
North Africa with up to £200 off per
booking.
The earlier a customer books, the

higher the discount available which is
applicable to the whole booking rather
than per person to enable single
travellers to take advantage of the
savings too.
A range of no single supplements to

pay on selected tours and dates will also
appeal to those travelling on their own.
Savings of up to £200 per booking are

available on North America and
Worldwide holidays and up to £100 per
booking on Europe & North Africa
holidays made by January 21.
For bookings made between January

22 and February 20, savings of at least
£120 are available per booking on North

America & Canada holidays and up to
£75 per booking for Europe & North
Africa holidays.

Further savings of up to £300 per
person are also available on a range of
discounted flight supplements for
customers wanting to fly direct or with
British Airways, United Airlines and Air
Canada on selected departure dates on a
choice of North American tours and
cruises for bookings made before
January 27.
A discounted rate of £49 per car is

also on offer, representing a saving of
more than £100 for the company's ‘Start
in Style’ home pick up service which
provides customers with a chauffeur-
driven car and assistance with luggage
on arrival into the terminal building, with
the same service offered on the return
journey home.
New European tours include an eight-

day, twin-centre ‘Apulia the Heel of Italy’
option from £1,067 per person and an
eight-day ‘Mystical Albania’ from £873.

Prestige introduces low deposit holidays
PRESTIGE IS offering holidaymakers the chance to secure
their 2015 break for £100 per person, making it easy for them
to take advantage of early booking offers on both hotels and
flights. 
The low deposit deal is valid for bookings made by January

31, with the balance of the holiday to be paid ten weeks before
departure. 
The deal is available on breaks to more than 20 destinations

including Croatia, Sicily, Bermuda, the Canary Islands,
Morocco, Southern Spain, the Algarve and Cyprus. 
The operator has also introduced a range of special offers

for those booking this month including big reductions on
Bermuda breaks. As examples, a seven-night stay at Hotel
Kastil on Brac in Croatia, departing in October, costs from
£299 per person including flights with Norwegian Airlines from
Gatwick, breakfast accommodation in a double room, transfers
and one free night. 
A week’s stay at Grotto Bay in Bermuda, departing in

September, costs from £1,299 per person (if booked by
January 27), with a saving of £864 per couple, including flights
with British Airways from Gatwick, accommodation in a
superior ocean view room and private transfers.
To book or for further information call 01425-480400 or visit
www.prestigeholidays.co.uk

Cosmos Tours & Cruises launches 2015 Peaks Campaign with up to £200 savings

Grandparents take to the slopes as families increasingly ski in extended groups

www.travelbulletin.co.ukJanuary 9 20154
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BOLD WIN FOR BALDWINS...Travel
Indochina has announced that the winner of its recent early bird
brochure launch incentive with Vietnam Airlines is Allison
Younger from Baldwins Travel in Tunbridge Wells. Allison is
pictured collecting her two air tickets to Vietnam or Indochina
from the operator's Andy Roberts. Ten runners up also received
£15 in Love2Shop vouchers.
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THOMSON AND First Choice have
announced that winter 2015/16 will see
increased capacity across regional
airports, the addition of further weekly
flights on existing routes and the
introduction of new routes including
Costa Rica.

The move is part of the company’s
strategy to ensure customers across the
UK can fly from their local airport and
stay at the best hotels in some of the
most exciting destinations. 

Winter 2015/16 new route highlights
on Thomson Airways include the first
Dreamliner flight from Stansted to
Montego Bay, Jamaica; the introduction
of a new route from Gatwick to Costa
Rica – the only direct flight from the UK;

the addition of a further flight to Goa,
India; and the extension of the season to
Aruba through November. The carrier
has also announced new routes from
Aberdeen and Edinburgh airports to
Gran Canaria; a further weekly flight
from Birmingham to Cancun and from
Cardiff Airport to Lanzarote; three new
routes from Bristol to Sal (Cape Verde),
Hurghada (Egypt) and Paphos (Cyprus);
the introduction of Saturday flights to
Fuerteventura from Birmingham and
Bristol airports; and increased choice for
Lapland trips with an extra flight from
Glasgow, increased capacity from East
Midlands and the introduction of a day
trip from Doncaster.

Karen Switzer, director of aviation

planning for Thomson and First Choice,
said: “The introduction of new routes and
additional capacity is great news for our
customers, offering them greater choice
and flexibility from the regional airport
that serves them best. We are also
unlocking new and exciting destinations
and continuing to offer improvements to
travel experiences through the new 787
Dreamliner long-haul routes from
Gatwick and Stansted. 

"We’ve already had amazing feedback
on the Dreamliner with more than 96%
of our customers rating their on-board
experience overall as good or excellent.
This is all part of our ongoing
commitment to regional airports and the
holiday experience of our customers.”

CARNIVAL CRUISE Lines has announced its January WAVE
campaign named The Real Deal campaign. 
The exclusive, limited time deals offer competitive pricing,

onboard credit and category upgrades.
Holidaymakers booking by January 31 will be offered up

to $100 onboard credit per stateroom and a two category
upgrade for sailings departing up to August 31. 
The offer is available on three to eight-day cruises, with

itineraries including Western Caribbean, Nassau, Bahamas,
Eastern Caribbean, and Exotic Caribbean.
Meanwhile, the company is offering agents a booking

incentive, Raise the Roof, for bookings made by February 28.
Agents have the chance to join the Carnival team for a night
of fun at Kensington Roof Gardens on March 14 to watch the
comedy show, 'Laughing the Roof Off', with 50 tickets up for

grabs. The winning agents will also be treated to dinner at
Sticky Fingers, Kensington, as well as club entry following
the show and accommodation in London that night. 
Winning agents will be announced every Monday on a

weekly basis throughout this month and next.
Iain Baillie, the company's managing director of UK sales,

said: “We pride ourselves on helping our agent partners
offer their customers something different from other cruise
lines. January is an important time for everyone in the
industry and The Real Deal will allow holidaymakers to
enjoy extras on their sailings, allowing them to have even
more fun whilst onboard our ships. The additional onboard
credit can be used on our exciting excursions to suit the
whole family, fantastic range of dining experiences and
alcoholic beverages.”

Carnival Cruise Lines launches 'The Real Deal' campaign plus agent incentive

newsbulletin

JUST THE TICKET...Flybe has announced its full 2015 summer schedule from Southampton airport featuring 28
routes with a choice of up to 320 flights a week across its UK and Europe network. This includes two new routes to Bastia (Corsica) and
Milan Malpensa, as well as the continuation of its sun routes to Alicante, Faro, Malaga and Palma Mallorca. Tickets are on sale for
booking at www.flybe.com from £24.99 one-way including taxes and charges, and are currently available for travel between March 29
and September 3. Pictured marking the new flights and fares with the airline's cabin crew and pilots are Dave Lees (right) MD at
Southampton Airport and Paul Willoughby (second from right), Flybe regional general manager UK (South). 

Thomson & First Choice boost capacity & add new routes for winter 2015/16
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THE TRAVEL Network Group has announced a
restructure of its Independent Travel Experts business.
The homeworking business was established in 2012 and
today has a team of more than 60 members. Since its
launch, the division has been operating as a stand-alone
business within the group, with its own dedicated team,
processes and procedures. However, following a
strategic review, the business will see additional

resources added to further support individual
homeworkers who will have greater access to the
group's experience and expertise in its core areas of
operations, membership and marketing.

The group's homeworking proposition offers members
full operational and sales support seven days a week; a
24-hour support line for clients; full administration
support; and a comprehensive documentation service.

G Adventures introduces programme
for teens across range of destinations
G ADVENTURES has announced a new line-up of ‘Teen
Adventures’ for 2015, with age-appropriate activities
specifically designed for teenagers in Costa Rica, Morocco,
Peru and Vietnam.
The four new teen itineraries complement the rest of the

operator’s family-friendly trips, which span three
continents and 14 countries, and all family trips are
designed to deliver a mix of adventure and education, and
are two weeks or less in duration. Group sizes are no
larger than 20 travellers with an average of around 12, and
each trip is led by a skilled chief experience officer (CEO)
who makes sure the trip runs smoothly and offers local
insight into the destinations visited. 
As an example, a Peru Family Experience takes guests to

search for wildlife along the Amazon River, explore the Inca
ruins at Machu Picchu and sample the seafood in Lima.
Prices lead in at £1,149 per adult and £1,049 per child.  
For more information or to book call 0344-272 2040 or visit
www.gadventures.co.uk

TTNG announces restructure of Independent Travel Experts business

www.travelbulletin.co.ukJanuary 9 20156
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VIETNAM VENTURE...Khiri Travel ran a
competition, in conjunction with Travel Bulletin, for one lucky
agent to win a seven-day trip in Southern Vietnam with a travel
companion. Pictured is the winner, Emma Trumble (right) from
Best at Travel in London with her colleague (and travel
companion), Lenka Laurova.

TRAVEL ACCESSORIES
YOU WON'T WANT TO

LEAVE BEHIND...

Step back in history this winter...
WITH THE cold, dark nights now in full swing, it's time to cosy up on
the sofa with Hudson’s Historic Houses & Gardens, so you can start
planning where to visit. The 500-page guide is ideal for those who love
history and exploring Britain and brings together more than 1,000 of
our grandest stately homes, historic houses and gardens including
private and public owned properties, the National Trusts, English
Heritage, Historic Scotland, Cadw and Historic Royal Palaces. The
2015 edition features more than 1,500 images, maps, opening
times, details of where to eat, shop for food, gifts and plants as
well as special events. There is also information on where to
celebrate special anniversaries. Whether you decide to treat
yourself or a friend, this is certainly one book that you'll find
hard to put down. The guide is available from all major retailers
including WHSmith’s, Waterstones and Amazon for £16.99.

EUROSTAR HAS launched an express
sale up to January 14, with three offers
for new year getaways. They include
150,000 seats available at £59 return for
standard travel from London, Ashford or
Ebbsfleet to Paris, Brussels, Lille or
Calais; a light meal on board with travel

in Standard Premier from £159 return;
and travel to any Belgian station
including Bruges, Ghent and Antwerp at
£69 return in Standard Class or £166
return in Standard Premier. 
Travel is valid from January 19 to

March 25 and passengers travelling to

Paris, Brussels and Lille can also take
advantage of 'two for one' entry into a
range of museums and galleries, all by
showing their Eurostar tickets at entry.
For details or to book visit
www.eurostar.com or call 0843-218
6186.

Express ticket sale from Eurostar with 150,000 seats from £59 return

ON THE CASE
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Terms and Conditions apply. See website for details

TO CLAIM, email agentincentives@titantravel.co.uk within 
7 days with your name, ABTA and booking reference.

www.titanagents.co.uk

The 10 agents with the highest number of bookings made throughout January 
will win the opportunity to join us on a Titan FAM to the USA in early 2015.
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Well, I wondered what kind of ending it was
going to be for 2014, what with ferry fires, a
plane missing again and a nurse getting

Ebola despite being screened 7 times! That doesn’t
bode well for the travel industry does it?  Hostage
situation in the cafe in Sydney and goodness knows
how many other shootings – I can’t quite remember
having so many things go wrong in the space of a
couple of weeks. And I won’t even mention Kings
Cross & other stations! Then we get the travel
adverts on the TV - Onthebeach.co.uk where
customers can pay up to two weeks before
departure (what is that all about?) and booking.com
- everything dot.com. I just hope people will realise
they will get a much better deal and service by going
into their local travel agent. Let’s make 2015 about
brilliant personal service and genuine holiday advice
and genuine value for money. Likening it to food: do
you want steak or mince? I know I have said it
before, but let’s get back to a level playing field
instead of all this ridiculous price cutting and crazy
discounts. No one wins (maybe sometimes the
customer if it goes well) but a) there is no such
thing as a free meal and b) you get what you pay for
– pack it in and get back to the real world of good
service and making a profit. Simples!
A couple of Feng Shui tips to help: Get rid of clutter
as hoarding creates stale energy; spring clean your
cupboards and draws for the new year; never serve
tea or coffee in chipped cups or serve drinks in
chipped glasses - it’s bad luck in business; and don’t
have plants with thorns such as cacti in the
home/office - they give out bad energy and may
cause arguments - put them outside to act as
protection.  
May I wish everyone a happy, healthy & prosperous
2015!
‘The difference between ordinary and extraordinary
is that little extra’ and ‘The man who removes a
mountain begins by carrying away small stones’.

by SANDRA MURRAY
in Normanton, Yorkshire

Notes from

Normanton...

To respond to any 
of Sandy’s comments email 

jill. sayles@travelbulletin.co.uk 

newsbulletin
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Newsbites
� AIR NEW Zealand has announced it will launch direct
flights between Auckland and Buenos Aires, Argentina
from December this year, with tickets on sale in March.
An Air New Zealand Boeing 777-200 aircraft will
operate three return services a week on the route year
round. 

� THE FALKLAND Islands Tourist Board (FITB) has
announced plans to open a London office this year with
training programmes, seminars and events held
regularly for travel agents and tour operator partners.
For details see www.falklandislands.com

� KIRKER HOLIDAYS has added three new destinations to
the latest edition of its dedicated brochure.
Encompassing city, coast and countryside suggestions
across the Italian mainland and islands, the new
brochure sees Faenza and Genoa join the company's
city break options, while the historic town of Modica
joins the Sicilian selection.

� GATWICK AIRPORT train station is to get a major
upgrade, the Government has announced, with a
£120.5million redesign transforming the station and
passenger experience. Work is scheduled to start in
2017 and complete in 2020 and passengers will
experience a seamless transition between the airport
and the new station.

� GERMANWINGS HAS announced a joint partnership
with hotel broker booking.com. In the next three years,
Germanwings guests will be able to access
Booking.com’s entire product range, including,
apartments, guest houses, resorts, B&Bs and hostels.
Boomerang Club members will also be able to collect
miles on the airline's bonus scheme. For details visit
www.germanwings.com

� THE DUBAI Shopping Festival is currently taking place
(until February 1), which sees prices slashed in shops
across the city and mega prizes given away to lucky
shoppers including luxury cars, apartments and cash.

� REDUCED PRICE tickets to famed pop star, Britney
Spears’ Las Vegas show – Piece of Me – are now
available for agents to pre-book for their customers
through DoSomethingDifferent.com. Tickets cost from
£119 and can be booked by calling 020-8090 3890.

Book early to save 20% with Condor Ferries
PASSENGERS BOOKING a trip to the Channel Islands or
France can save 20% when booked before February 28 with
Condor Ferries. 
The offer is available for clients booking to travel on the fast

ferry sailings from Poole, as well as on the conventional
sailings from Portsmouth, and bookings can be made for
travel up to November.  
Passengers can also look forward to sailing on the

company's new state-of-the-art high speed ferry, Condor 102.
From the end of March, Condor 102 will sail to both Jersey and
Guernsey from Poole, offering passengers a smoother journey
in comfort and superior style. 
All fares include vehicle and luggage, with no booking fee,

no additional taxes and no debit and credit card charges.
To book or for more information visit www.condorferries.com
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�  COX & KINGS has relaunched
www.coxandkingsrewards.co.uk, where agents can
log their bookings and find information on the
Ambassador Scheme, upcoming agent events and
news. Agents can also download window poster
offers, request marketing collateral and participate
in a training presentation to learn more about the
range of holidays. Based on feedback from agents,
for 2015 the company has changed the tiers of
rewards to make products such as the chocolates
and Champagne more achievable and every booking
will now receive a reward. The company is also
giving agents who make a more valuable booking
the option to select vouchers instead of one of the
big prizes.

�  BOURNE LEISURE has launched its new winter
campaign ‘ICE’ (Indulge, Chill, Experience), offering
agents the chance to choose from one of three ICE
themed prizes every week. To support agents with
bookings, the company is offering up to half price
savings on Butlins, Haven and Warner Leisure
Hotels. Every week until February 8, the company
will be selecting three agents to receive an ICE
themed giveaway. To be in with a chance of winning,
agents need to make a booking and enter the details
online at www.bourneleisuresales.co.uk. Prizes
include sparkling Champagne, luxury Belgian
chocolates, tickets to the ICE Bar in London (which
includes a glass of Champagne or cocktail) and a
spa experience and lunch for two. Agents can also
save their customers up to 50% off breaks in 2015.
Agents booking a Butlins break can save clients up
to 25% on every 2015 break as well as ‘first child
eats free’ when a dining plan is added on all breaks
booked by February 3. Haven is offering up to 50%
off seven-night, off-peak holidays and 25% savings
on school or bank holidays and all other short
breaks, for bookings made by February 8. Agents
can also save a guaranteed 50% on rooms across
Warner Leisure Hotels’ 13 properties, as well as
half price on ferries to the Isle of Wight when
booked by January 31. 

�  FUNWAY HOLIDAYS has launched its CHILL VS
THRILL sales, offering savings on all its
destinations including Mexico, Dominican Republic,
Barbados and the US (excluding Sandals). As part of
the sale, there is an agent incentive to be entered
into a prize draw every time a promo code is used.
For example, when booking a thrill destination such
as Orlando, New York, Las Vegas or California,
agents quoting the promo code THRILL50 will
receive £50 off per booking and the agent’s name is
entered into a prize draw. Agents need to book a
package holiday to any ‘CHILL’ or ‘THRILL’
destinations by January 31, quoting either

Agent offer
TRAVEL 2 is inviting trade partners to join itsrevamped T2 Rewards programme wherebookings mean cash and agents can earn up to£100 per booking to spend in more than 50 UKstores including M&S, Boots, Debenhams, Argosand ToysRUs. Following agent feedback, thecompany has simplified its rewards scheme: fornew online and contact centre bookings made,agents can earn up to £100. The cash is automat-ically uploaded to a personalised pre-paid cardthat can be used online and in top High Streetstores across the UK. For details visitwww.travel2.com and to join the rewardprogramme agents can email
travel2rewards@travel2.com with their fullname, agency name, email address and ABTAnumber.

RAISING A TOAST...Insight Vacations
recently hosted its inaugural award lunch for top
selling agents at London’s Bbar. The event included
a Champagne reception and a blind wine tasting
competition. Pictured at the reception are, from the
left: Alberto Boeri from American Sky (who won the
company's award for the biggest growth); with John
Boulding and Paul Melinis from Insight Vacations.

Booking incentives
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BOOKING INCENTIVES CONTINUED.......

promotional code – CHILL 50 or THRILL50, or
BOTH75 for twin or multi-centre holidays, and
they could be in with a chance of winning a
fly/drive holiday to Orlando and St. Pete, a spa
treatment prize or a thrill activity. 
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New tours from Riviera Travel
RIVIERA TRAVEL is expanding its programme further with
two new tour additions to its 2015 portfolio.  
They are a Tour to the Deep South USA as an 11-day or

14-day option (with a Texas extension option) leading in at
£1,899 and £2,299 respectively, with departures available
between October and November; and The Santiago, Bilbao
& the Highlights of Castile and Leon - an eight-day tour
from £849 with departures available between May and
October. 
Both tours include flights, accommodation, a tour

manager and a range of excursions and itineraries.
For further information email agencysales@rivieratravel.co.uk

Additional savings for families 
travelling with Malaysia Airlines 
MALAYSIA AIRLINES will pass on even greater savings to
passengers following Chancellor George Osborne’s
announcement that Air Passenger Duty is to be scrapped
for children under 12 travelling in Economy class from May
1, 2015.
Air Passenger Duty – the UK Government tax that is

charged on all passengers departing from a UK airport – is
being reduced in two separate phases. From April 1, Air
Passenger Duty for adults and children travelling in
Economy Class on flights from the UK to Malaysia and
other long-distance destinations will be reduced from £97
to £71, saving £26 per ticket. Then from May 1, Air
Passenger Duty for children under 12 travelling in Economy
will be removed altogether.  
Adult return Economy Class all-in fares from the UK to

destinations throughout Malaysia and Australasia will be
reduced by £26 to reflect the Air Passenger Duty change,
with the following prices available from Malaysia Airlines
from April 1: Kuala Lumpur from £839 (reduced from
£865); Kota Kinabalu from £833 (reduced from £859); Perth
from £860 (reduced from £886); and Auckland from £994
(reduced from £1,020).
On top of the Air Passenger Duty reductions, the carrier

has reduced child fares a further 5% from 85% of the full
adult Economy Class fare, to 80%. 
Combined with the elimination of Air Passenger Duty, a

child’s fare from London to Kuala Lumpur will start at
£675.20 from May 1, saving £120.20 compared to £795.40
prior to the change.  
For bookings and further information visit

www.malaysiaairlines.com or call 0871-423 9090.

Siam park offer from Attraction World 
ATTRACTION WORLD is offering an exclusive new ticket
that gives guests two days' access to Siam water park in
Tenerife, as well as five euros to spend in the park.
The park includes the largest Thai village outside of

Thailand, a surf school, a selection of water rides, bars,
restaurants and a selection of family-friendly, heated water
attractions including a traditional Thai style floating
market.
Days do not need to be taken consecutively (just within

14 days of the first day of use) and prices start at £50 per
adult and £39 per child (aged three-11), representing a
saving of £10 per adult on purchasing two, one-day tickets.

www.travelbulletin.co.uk

newsbulletin
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Where Am I?

A big hit for George Ezra

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, January 15th. Solution and new puzzle

will appear next week.

The winner for 5th December is Rachel Howes, Prestbury

Travel Group in Cheshire.

December 5 Solution: A=7    B=4    C=8    D=1

�A

�B

�C

�D

Number: 001

Travagrams

Across 
1. Manchester City's football stadium is named

for this airline (6)
4. Andrew, host of BBC's Sunday morning 
     politics show (4)
8. The world's largest island (9)
9. US state (4)
10. Capital of Belarus (5)
14. County featured in a popular ITV show (5)
15. One of the Great Lakes (4)
18. X-Factor winner who topped the charts at

Christmas (3,6)
20. Capital of Fiji (4)
21. Sports presenter, Sue (6)

Down 
1. Ridley Scott biblical epic showing at a cinema

near you (6)
2. Tour operator specialising in alpine 
      destinations (7)
3. Discounted advance fare (4)
5. Acapulco international airport code (3)
6. Attractive resort on Corfu's northern coast (4)
7. Asian country (5)
11. Malaysian state on the island of Borneo (7)
12. Tree emblem on the national flag of Lebanon (5)
13. State capital of Colorado (6)
16. Hotel brand, part of Accor (4)
17. The tourist attraction of Machu Picchu is an icon

of this civilisation (4)
19. Nevis international airport code (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 28

Crossword

Su Doku

N
um

be
r: 
00

1

A city in southeastern Mexico

San Francisco-based collection of boutique 
hotels and restaurants in the US.

Nacnuc

Pink Tom

Can you solve the following anagrams to decipher the destination & tour operator?
Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle
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VIRGIN HOTELS, the lifestyle hotel brand by Virgin Group
founder Sir Richard Branson, has announced the launch of
The Know, a hotel preference programme. Members of the
programme will receive personalised service and
recognition, and be the first in “the know” about what is
happening with the company and its partners.  
To become a member of The Know, guests need to visit

virginhotels.com and complete a short questionnaire,
where they can share their pet peeves, allergies and even
their dog’s favourite treat, their cocktail and snack of
choice and what should and should not be found in their

mini bar.
Enrolled guests will also receive special benefits such as

prearrangement of activities before arriving at the hotel;
complimentary room upgrades (based on availability);
exclusive offers on rooms, food and beverages and brand
partnerships; invitations to special events; and birthday,
anniversary and special occasion surprise and delights. 
The company's first property will open next Thursday

(January 15) in Chicago and will offer 250 guest rooms
including 40 one-bedroom suites and two penthouse
suites. 

HILTON WORLDWIDE has announced
that its digital check-in and room
selection technology is now live across
more than 4,100 hotels spanning 11
brands worldwide. This includes more
than 119 hotels in UK & Ireland.   
Through their Hilton HHonors

accounts, guests will be able to check-
in and choose their exact room from
digital floor plans, or lists, on desktop,
tablet and mobile devices. They will
also be able to further customise their
stay by requesting upgrades or making
special requests with the simple click
of a button. 

Geraldine Calpin, the company's
global head of digital, said, “Digital
check-in and room selection puts our
guests in the driving seat and gives
them unprecedented choice and
control across their entire stay. Never
before have guests been able to
check-in, select their room from a
digital floor plan and customise their
room ready for arrival.” 
To coincide with the global rollout,

the company has also launched an
update to its Hilton HHonors iOS app,
which now provides a new interface
and improved functionality. 

Digital check-in & room selection technology from Hilton Worldwide 

Virgin Hotels introduces new preference programme with personalised service
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HARD ROCK INTERNATIONAL has announced
that the beachfront Hard Rock Hotel Tenerife is set to open in mid-
2016. The property is the company's second project in collaboration
with Palladium Hotel Group, who recently opened the Hard Rock
Hotel Ibiza. Located on Tenerife’s sunny southern coast near Adeje,
the new resort will feature 637 rooms and 236 suites, spread
across two towers – offering both a family-friendly and adults-only
experience. Other facilities include three pools, access to a natural
saltwater lagoon and recreation area, four dining establishments,
multiple outdoor terraces and entertainment venues. For details
visit www.hardrockhotels.com  

InBrief
�  JAPANESE HOTELIER Fujita Kanko has announced it
will open a hotel in Seoul, South Korea in the summer
of 2018 as part of its new global expansion strategy.
The hotel, which will offer 330 guestrooms, will be
located in the popular Myeongdong area.

�  MINOR HOTEL Group (MHG) has announced the
addition of a resort on the Indian Ocean island of
Zanzibar in Tanzania. Currently operating as Essque
Zalu Zanzibar, MHG has recently taken over the
management contract and the property will be
transformed into a Per AQUUM resort by the end of
2015.  

�  JUMEIRAH GROUP has announced three new
management agreements to operate luxury hotels and
resorts across China. The Jumeirah Haikou Resort is
set in an exclusive golf community on a private island
in Hainan; the Jumeirah Wuhan has a prime city
centre location near to Hankou; and Jumeirah Nanjing
is set in the Hexi new business district.

�  GRECOTEL HOTELS & Resorts is to launch two resorts
in Rethymno, Crete, for the 2015 summer season -
The White Palace by Grecotel and Caramel by
Grecotel.
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FRED. OLSEN Cruise Lines has launched
a new brochure, ‘The Great British Sail
Away’, showcasing a range of destinations
and experiences to be enjoyed on a cruise
in 2015, with prices from £799 per person. 
The brochure features a selection of

‘Around UK & Ireland’ cruises in 2015,
offering special themes and events, such
as the ‘Myths & Legends of Ireland & the
UK’ – with shore excursions to
Stonehenge, the Giant’s Causeway, and
the Blarney Stone – and a ‘Highland
Games & Edinburgh Tattoo’ experience,
taking in two of Scotland’s most
spectacular events, the Cowal and Dunoon
Highland Games and the Royal Edinburgh
Military Tattoo.

New cruises include Boudicca’s 11-
night ‘Floral Britannia’ cruise, ex Dover on
April 28, with prices from £989 per person
and Balmoral’s nine-night ‘Superbikes &
Scenic Hikes’ cruise, ex Southampton on
May 31, with prices from £989.
Prices are based on two sharing a twin

inside cabin and include accommodation,
all meals and entertainment on board,
plus port dues.  
Guests can also take advantage of the

line's ‘all-inclusive’ drinks package from
£10 per person, per night, on selected
beers, wines, spirits and soft drinks. 
For further information visit
www.fredolsencruises.com or call 0800-
035 5242.

Premier Holidays
launches Best of
New England
promotion

PREMIER HOLIDAYS has
revealed a new
promotional campaign in
conjunction with the
Discover New England
tourist board, designed
to encourage client
bookings and drive sales.
The dedicated

destination campaign
comes complete with a
‘Best of New England’
self-drive tour offer from
£1,399 per person,
incorporating overnight
stops in Boston,
Kennebunkport, Bar
Harbour, White
Mountains, Stowe,
Williamstown, Newport
and Cape Cod. 
The self-drive offer

includes flights from
Heathrow to Boston with
Virgin Atlantic; two-door
compact car hire with
fully inclusive insurance,
11 nights’
accommodation and a
detailed Road Book -
complete with maps and
suggestions of nearby
routes.
Agents can download a

copy of the Best of New
England window poster
to support the campaign
from the operator’s trade
website at
www.trade.premierholida
ys.co.uk and can also
earn between £25 and
£150 per New England
booking, dependent on
the booking value. 
For more information call
0844-493 7524.

CATHAY PACIFIC has announced its winter warmer sale,
which includes savings on fares to China, Singapore,
Indonesia, Thailand, The Philippines, Vietnam, Cambodia,
Malaysia, Korea, Japan, Fiji, New Zealand and Australia from
either Heathrow or Manchester, via Hong Kong International
Airport. 
Sale fares are available for Economy, Premium Economy

and Business Class tickets and can be booked up to January
31.
As examples, Economy fares lead in at £559 to Hong

Kong, £539 to Korea and Japan, £539 to China, £669 to
Australia and £859 to New Zealand and Fiji.
To book or for more information visit
www.cathaypacific.co.uk or call 020-8834 8888.  

Winter warmer sale from Cathay Pacific with Economy fares from £539 to China

newsbulletin

BEACH BALL...The Jamaica Tourist Board (JTB) and Virgin Atlantic Airways rewarded the
top five Jamaica Travel Specialist agents with an exclusive trip to Jamaica where they were hosted at
the White Affair Beach Gala with their partners. The agents had excelled by booking and logging the
most holidays to Jamaica over the past six months. They were flown to Montego Bay courtesy of Virgin
Atlantic Airways for the exclusive five-day trip where they joined a group of 50 travel agents from the
US and Canada, all of whom represented top Jamaica booking agents. As part of their reward, agents
were invited to enjoy some of Jamaica’s finest attractions with outdoor activities, special events and
site inspections, courtesy of the tourist board. Pictured are, from the left: Torrance Lewis, JTB with
winning travel agents Chloe Wrench from Blue Bay Travel; Xaviera Sequeria, Virgin Holidays Retail;
Laverne Walker, Sackville Travel; Christina Heywood, Thorne Travel; Carol Walker, Virgin Atlantic;
Danny Anike, The Holiday Place; and Jamaica's director of tourism, Paul Pennicook.

All aboard for Fred. Olsen Cruise Lines’ ‘Great British Sail Away’ 
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Business development manager, Somak
Holidays

What's your favourite
household gadget? 
It would have to be the
Nespresso machine, a quick and
feisty shot of coffee before
heading out on the road.

What are your favourite
TV programmes? 
Thrillers, particularly the Nordic
Noir genre like ‘The Killing’ and
‘The Bridge’. I also like the
weekly satirical quizzes on
radio/tv.

What's a typical weekend
like?
Meeting friends and family,
some nice meals, maybe going
to a concert, an hour or two in
the garden and chilling
watching a DVD box set!

What's your guilty
pleasure? 
Cake!

What do you do to relax? 
Listen to music at home or go
out to a concert. Luckily, living
near Cambridge, there are lots
of great places to go walking or
cycling, and find a great venue
for a pub lunch.

What music do you listen
to? 
An eclectic mix of late 70s/early
80s as well as early vocal
classical music.

What's your favourite
movie? 
It’s going back a long time, but I
have seen ‘Airplane’ a fair
number of times!

What’s been your latest
DIY project? 
Supervising my wife’s repair of
our garden fence – I’m quite
good at holding a ladder as well
as fetching tools and
refreshments!

What other companies/organisations have you
previously worked for? 
Club Med, Mark Warner, LUX* Resorts, Greek Tourist Office and
a supermarket stint at Aldi.

If you could change one thing in the industry what
would it be? 
Limiting or repealing the taxes that governments seem to
impose at every possible opportunity.

What personal item do you have on your desk at
work? 
Sunglasses (here’s hoping!).

What's the best thing about your job?
Sharing my passion about destinations I love. 

What's a typical day like? 
No such thing! If I’m out on the road, normally loading up the
car after a cup or two of coffee, some visits punctuated by lunch
in the car and stationary spells on the motorways, before a
trade event or dinner in front of the TV!

Who has been your inspiration in the travel
industry? 
There are several, but Philippe Calvet was my first manager
when I worked for Club Med overseas. He was their youngest
resort general manager at the time, and is still there today.

What was the last email you received? 
A thank you from an agent. We do get them from time to time,
but this one made me smile!

What skill are you most proud of? 
Languages. I love going to France or Greece and speaking the
lingo! I studied Latin at school so sometimes think I understand
Spanish and Italian, but not always in their entirety!

What do you love about the travel industry? 
The wonderful mix of people that work in it.

What item do you always take with you when
travelling? 
Phone charger(s). Much as I try, I can never switch off!

Justin Coles

Where would you most like to visit and why? 
Botswana. Having been fortunate to visit South Africa and Kenya,
and a little bit of North Africa, I would definitely love to explore
more of this amazing continent.

What are your hobbies? 
Music and visiting new places. I also feel quite at home watching
cricket at Lords, The Oval or Newlands in Cape Town (or even on
TV!).

What's your favourite (non-work related) website? 
International Movie Database (www.imdb.com ) or keeping up with
my favourite band www.theblockheads.com  

What is your best quality? 
Approachability (I think that exists!)

What's your most embarrassing moment? 
Too many to mention, but jumping down some steps out of the way
of an attending ambulance crew at an emergency, only to break my
own ankle must be up there!

If you could invent a new law, what would it be? 
Punishing motorists for poor driving. How can the Surrey stretch of
the M25 be so horrendous every day?

At home

At work

At play
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COLLETTE'S TEN-day Spain’s Classics tour begins with
two nights in Madrid, where guests are offered a guided
tour of the historic centre; followed by a visit to Toledo, a
UNESCO site and the capital of medieval Spain until 1560.
The tour makes its way from Madrid to Seville, with a stop
in the Moorish city of Cordoba. Whilst in Seville, guests will
visit the ornate Seville Cathedral and Columbus’ tomb,
take a walking tour of the Santa Cruz quarter and the
Maria Luisa Park and watch a traditional flamenco show.
Also included is a night's stay in Granada and two nights

in Valencia, on the Mediterranean coast. The tour

concludes with a two-night stay in Barcelona. 
Prices start from £1,499 per person, based on two

adults sharing, including flights, 14 meals (nine
breakfasts, one lunch and six dinners) and door-to-door
UK airport transfers within 75 miles of the departure
airport. 
The company also offers an alternative 13-day version of

the tour, with the opportunity to explore Lisbon from
£1,919. 
For a copy of the new brochure visit www.trade-gate.co.uk
and for reservations call 0800-804 8700.

spain&herislands

TRAVEL 2 is offering a seven-night breakfast stay at the five-star Aguas De Ibiza Lifestyle & Spa Hotel on Ibiza from £659 per
person. The price, which offers a saving of up to £375 per couple, includes flights from London and a stay in a deluxe room, and is valid
for travel on April 25. Alternatively, clients can opt to stay for seven nights at the five-star La Manga Club Principe Felipe in Costa Calida,
with prices leading in at £499 valid for travel on February 19. The deal includes flights and breakfast accommodation in a deluxe room. 
For details visit www.travel2.com or call 0800-022 4182.

Book the best selection of  beach hotels 
in Majorca, Menorca, Ibiza and Formentera

      

Visit the highlights of Spain with Collette's ten-day Classics Tour from £1,499
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TRAFALGAR IS highlighting
its nine-day Spanish
Wonder option which
explores every side of
Andalusia, including its
Moorish twist, and visits the
principal Spanish cities of
Madrid, Seville and
Barcelona. 
Highlights include taking

a walking tour of Toledo,
visiting Alhambra Palace in
Granada, enjoying authentic
Catalan cuisine of
traditional specialities in
Barcelona and indulging in
a Be My Guest dinner in
Seville at a ranch with
views over the Andalusian
countryside.
Prices start from £1,475

per person and include
flights, eight nights’
breakfast accommodation,
VIP door-to-door airport
transfers and the services
of a tour director
throughout.
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GRAN CANARIA has welcomed increased connectivity from the UK with more routes and higher frequency flights. Jet2 now
flies from six airports - Manchester, Leeds, Glasgow, East Midlands and Newcastle and has re-launched its Belfast route, while
Norwegian Airlines and easyJet have boosted frequencies from Gatwick and British Airways has launched its second route from Gatwick
three times weekly.

IBEROSTAR, WHICH offers a variety of
locations for honeymooners to choose
from, is promoting an exclusive 10%
discount on stays. 
As examples, the four-star Marbella

Coral Beach Hotel is set in the coastal
city of Marbella which offers a variety of
options for day and night entertainment -
from horse drawn carriage rides around
the city to sipping on cocktails in
exclusive bars in Puerto Banús. There’s
also a choice of restaurants available in
Plaza de los Naranjos, where couples can
enjoy authentic Andalusian and Marbella
cuisine.
The resort is surrounded by palm

trees, courtyards and exotic gardens for
couples to stroll through before
retreating to the hotel spa. Every evening
couples can enjoy live cooking

demonstrations whilst dining in one of
the restaurants. 
Additionally, the city plays host to

international film, opera and jazz
festivals throughout the year, adding
another cultural dimension to
honeymoons.
Alternatively, discerning guests can

opt to stay at the all-inclusive, four-star
Albufera Park Hotel situated on one of
Mallorca’s best shorelines. The Playa de
Muro beach offers a range of watersport
options such as sailing, snorkelling,
fishing and opportunities to hire
catamarans for trips. After an active
morning guests can relax in the
exclusive Thai ZEN SPAce with a glass of
bubbly or a massage.
For further information see
www.iberostar.com/en

Iberostar promotes honeymoon hotels plus 10% discount deal

Spanish Wonder
option from
Trafalgar

Trade-only car rental expert Flexible Autos is helping agents to boost car hire sales to Spain
and the Balearic Islands by offering new incentives this month.
Customers can save 10% on published car hire rates when they book between January 12-
31 for rentals taken between April and October. On selected vehicles, families can opt for a
free child seat.
For full details visit www.flexibleautos.com       

Flexible Autos offers 10% savings on published rates
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Seven-night HB deal
with Kuoni from

£1,139
KUONI IS offering a seven-
night stay at the five-star
Seaside Palm Beach
Hotel, from £1,1,39 per
person, based on half-
board. 
The first member of

‘Design Hotels’ in Gran
Canaria, the property
offers an exclusive
children’s area, modern
spa and wellness centre,
along with an outdoor
gym. 
The package includes

flights from Heathrow on
February 28 and transfers,
and is based on two adults
sharing a twin room. 
For more information or to
book visit
www.kuoni.co.uk or call
01306-856513.

spain&herislands

ATTRACTION WORLD is promoting adult entry for the price of a child's ticket at Katmandu
Park, located in Magalluf, Mallorca, and clients purchasing a Mega Pack ticket will also
receive five euros per person to spend in the park. 
The Mega Pack option includes eight attractions once, with a choice of two Signature

Rides, two Adventure Attractions and four Theatre Rides. 

AW offers savings at Mallorca's Katmandu Park
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Classic Collection Holidays is featuring
the Costa Blanca and Costa Calida for
the first time. 
From April, the Sussex based operator
will be offering its newest Spanish
destinations with six hotels in
Finestrat, Benidorm, Altea, Calpe,
Alicante and Cartagena, La Manga.  
Seven nights' breakfast stay is offered
at the Barcelo Aisia Gardens and Thai
Spa, Finestrat, from £949 per person
in April. Whilst in Benidorm the small

and intimate five-star, adult-only
boutique hotel Villa Venecia is
available from £559 for three nights.  
In the historic centre of Alicante the
Hospes Amerigo offers views of the
city’s cathedral and the Santa Barbara
Castle. A former 16th century
Dominican convent, prices start from
£469 per person for three nights. 
Meanwhile, in La Manga, La Manga
Club Hotel Principe Felipe is situated
close to two golf courses on the

Cartagena area of the Costa Calida.
Featuring extensive sports and leisure
facilities, seven-night prices in June
start from £763 including breakfast. 
The company is also offering
complimentary UK airport lounge
passes on all bookings to Costa
Blanca and La Manga throughout this
month. 
For further details visit www.classic-
collection.co.uk or call 0800-008 7288.  
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Costa Blanca and La Manga debut from Classic Collection Holidays

JET2HOLIDAYS HAS launched an expanded edition of its
Indulgent Escapes brochure for summer 2015, featuring new
hotels, new resorts and more added value experiences.
The company's collection of handpicked five-star hotels

has now been expanded to include three new hotels in
Spain: the five-star Villa Venecia, which is situated on the
cliff-tops of Benidorm’s Old Town and offers prices from
£739 per person for a seven-night breakfast stay; the five-
star Sant Pere Del Bosc in Lloret De Mar with prices from
£919 for seven nights' breakfast stay; and the five-star Alva

Park, also in Lloret De Mar, with prices from £1,629 for
seven nights' breakfast stay. 
For trips departing from May 1, the company is offering

additional extras including a complimentary in-flight drink,
20% off pre-booked Champagne on outbound flights and a
range of hotel upgrades such as free meals and spa
vouchers. The new perks are in addition to free fast track
security passes and private transfers.    
For further information or to book call 0800-408 5587 or log
on to https://tradesite.jet2holidays.com

Jet2holidays expands selection of indulgent escapes in Spain for summer
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PREMIER HOLIDAYS is predicting strong sales for breaks
to the Channel Islands in 2015, in large part due to the
wide selection of events and festivals taking place across
both Jersey and Guernsey this year. 
An example of this is the Heritage Festival - running for

a five-week duration across both islands between April 3
and May 11, where visitors can take part in a variety of
activities; from guided walks and food and drink festivities,
to National Trust events and Liberation Day celebrations. 
To promote its Channel Islands and Isle of Man holidays

for 2015, the operator has released a series of tactical
offer posters available for agents to download and display
in their windows, promoting spring travel to Jersey,
Guernsey and the Isle of Man from a host of regional
departure airports such as Belfast, Birmingham, Bristol,
East Midlands, Exeter, Gatwick, Glasgow, Liverpool,
London City, Manchester, Newcastle, Southend and
Southampton.

In addition, the operator will be introducing an increased
flight schedule from selected regional airports (such as
Norwich, Stansted and Cambridge) to the Channel Islands
throughout the spring and summer months. Peak season
flight services to the Channel Islands include a Sunday
service from Norwich to Guernsey, operating between May
23 and September 27, and a new, daily flight schedule from
Stansted to the Isle of Man and Newquay (for connections
to the Isles of Scilly) with Flybe from March 30.  Families
can also benefit from the company's ‘Kids go Free by Sea’
promotion, offering free travel for children when travelling
to the Channel Islands with Condor Ferries, on all
bookings made before March 31.
Travel agents can also benefit from a booking incentive,

earning £5 for every Channel Islands and Isle of Man
booking made. 
For more information see www.trade.channelislands.co.uk
or call 0844-493 7532.

WILDERNESS SCOTLAND has
introduced a new wilderness walking
break taking in the Uists and Barra. 
Guests on the small group trip will

take part in coastal walks; visit the
Balranald bird reserve, famous for its
corncrakes, one of Europe’s most

endangered species; and on the moors
they will have the opportunity to try their
hand at peat cutting. 
Another highlight is a boat trip to the

uninhabited island of Mingulay, where
visitors will learn about the way of life of
the island that was abandoned in 1912.

Prices lead in at £1,095 per person,
based on two sharing, including seven
nights’ accommodation, most meals
and guiding.
For further information or to book call
01479-420020 or see
www.wildernessscotland.com

Explore has expanded its cycling programme in the UK and
Ireland following a sharp increase in popularity for cycling
holidays and short breaks.
As an example, Cycle Ireland provides a seven-day
moderate graded cycling tour in south west Ireland, where
guests can discover the Kerry coastline by bike, cycle the

famous Slea Head Loop and journey through the
mountainous landscapes of Tralee. 
Tours departs in July, August and September and cost from
£893 per person including flights, six nights’ breakfast
accommodation, bike hire and the services of a tour leader
and driver. 

New walking break from Wilderness Scotland offers visits to the Uists & Barra

Premier predicts strong demand for Channel Islands as new events lure Brits 

Explore boosts cycling options following demand with prices from £893

uk&ireland
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See booking conditions 
for full details of our 
ABTA membership

* The Prize Draw is open to all UK resident Travel Agents. Entrants must be over 18 years. The Prizes are 
non-transferable and no cash alternative is o�ered. For the Promoter details and full terms and conditions 
of the Prize Draw please visit www.hoseasons.co.uk/pdfs/breaks.pdf

B O O K  W I T H  H O S E A S O N S  T H E  U K  S E L F - C AT E R I N G  E X P E R T S

Call 0345 498 6153 or click hoseasons.co.uk/agents

Stay in the loop with Hollie Hoseasons Like us
facebook.com/HollieHoseasons

Follow us  
@HollieHoseasons

WE HAVE A LITTLE BIT OF WHAT YOU FANCY!

8FANTASTIC BREAKS

TO BE W
ON!

For every Hoseasons booking you confirm 
between 5 Jan – 1 Mar 2015 the booking will be 

automatically entered into our Prize Draw*
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SUPERBREAK HAS put packages to the
Chelsea Flower Show on sale for agents
to promote. 
The show is aimed at passionate

gardeners and ‘grow your own’
enthusiasts and packages include
overnight accommodation and entry
tickets to the show on May 21, 22 or 23. 
The show is held in the grounds of

the Royal Hospital, home to the Chelsea
Pensioners, next to the River Thames
with the best in gardening and
horticulture brought together in one
place. It opens from 08:00-20:00 except
on Saturday when it closes at 17:30.
Packages include one day entrance

tickets packaged together with
overnight accommodation at a nearby

hotel on the night prior to the entrance
ticket, with prices from £158 per person
staying one night at the four-star
Radisson Blu Edwardian Vanderbilt in
Kensington and entry to the show on
May 22.
To book or for more details see
www.superbreak.com/agents or call
01904-436000. 

New tourism
initiatives designed
to grow sector in
Lanarkshire 

VISITLANARKSHIRE has
announced a series of new
initiatives and
developments designed to
drive tourism to the area
and help to reach ambitious
growth targets.
Last month a special

campaign was launched
aimed at business visitors,
designed to utilise
Lanarkshire’s rich
historical past and natural
affinity towards learning
and development. The
campaign encourages
organisations to
incorporate more
educational and self-
development elements into
their meetings and events
through a series of
incentives and packages. 
The team is also working

alongside VisitScotland and
Glasgow City Council on an
initiative to make
Lanarkshire venues and
attractions as accessible as
possible. 
Finally, following

substantial work, the
partnership will relaunch
the VisitLanarkshire.com
website aimed at leisure
visitors to the region and
VenuesLanarkshire.com,
which target business
visitors. The upgraded and
improved sites give visitors
up to date information on
events, opportunities to
visit historical sites and
experience the area’s
heritage first hand at many
four- and five-star visitor
attractions. 

PRESTIGE HOLIDAYS has boosted its
accommodation choices in Jersey with four
new hotels and has added a self-catering
option in St Mary’s on the Isles of Scilly for
2015.
Also featured in the operator’s 'Closer to

Home' UK brochure are stays on the islands
of Tresco and Bryher in the Isles of Scilly
and holidays to Guernsey, Herm and Sark in
the Channel Islands. 
Breaks start from £309 per person for a

three-night stay at the Revere Hotel in
Jersey including flights from Southampton,
breakfast accommodation and private
transfers. New for this year, the family run
hotel features a medieval themed candlelit
restaurant and a heated outdoor pool
(seasonal) and is close to the shops of St
Helier.
Also in St Helier the operator is offering

the three-star Best Western Royal Hotel.
Three-night stays start from £339 with
flights from Southampton and transfers.
Early booking and free night offers are also
available.
Meanwhile, the company has added two

luxury hotels in Jersey, the four-star
L’Horizon Beach Hotel & Spa in St Brelade’s
Bay and the Atlantic Hotel overlooking the
five mile beach at St Ouen’s Bay. 
L’Horizon offers a beachfront location

with a choice of restaurants and a recently
refurbished spa with six treatment rooms
plus an indoor pool, sauna, steam room,
Jacuzzi and a gym for guests to use.
The Atlantic offers indoor and outdoor

pools as well as a small gym, sauna and
Jacuzzi for guest use. It also offers a
Michelin starred Ocean restaurant serving
modern British cuisine.  
Three-night breaks cost from £439 and

£427 respectively including flights from
Southampton, private transfers and
breakfast accommodation.
New in St Mary’s is Carn Ithen, a self-

catering property for up to four guests
located just metres from one of the island’s
best sandy beaches. Stays here start from
£399 including flights from Land’s End.
For more information visit
www.prestigeholidays.co.uk or call 01425-
480600.

Prestige Holidays offers more choices in Jersey for 2015

RHS GARDEN HOLIDAYS has launched a new range of UK tours in partnership
with specialist horticultural tour operator Brightwater Holidays. Featuring 35 itineraries to some of

the most beautiful gardens around the UK and Ireland, the new programme also includes tours
based on the RHS Shows including the RHS Chelsea Flower Show and the RHS Hampton Court
Palace Flower Show. Departures take place from March through to October, with each itinerary

timed to coincide with when the individual gardens will be looking their best. Prices in the brochure
lead in at £295 per person for a two-night 'My Favourite Gardens in Wales' tour, visiting Bodnant

Garden, Clough William-Ellis Gardens at Plas Brondanw and Portmeirion. There is also a range of
special interest tours combining interests with gardening, such as art, wildlife and history. 

For details see www.rhsgardenholidays.com, call 0203-735 1855 or email
brochureorders@rhsgardenholidays.com

SuperBreak puts Chelsea Flower Show on sale with package prices from £158

newsbulletin
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Take your clients
behind the scenes
to introduce the
real South Africa
by TOLENE VAN DER MERWE, country
manager UK & Ireland, South African
Tourism

WITH THE affordable exchange rate we are currently
seeing from the UK, South Africa is now more than ever
the destination of choice for British travellers.

As a country we not only have the scenic beauty and
wildlife, we have so much more and we want you to help
you customers reconsider South Africa as their key
destination.

The key selling points and features to highlight to
clients include:

• Affordability – not only can you stay in wonderful luxury,
but meals, shopping and activities will not break the
bank.

• Natural beauty – from Table Mountain to God's Window,
our mountains, forests, coastlines and deserts will feast
your eyes and lift your spirit.

• World-class facilities – opting for Afro-chic or authentic
Africa, you will find it easy to get around, find a
comfortable place to stay and have a great meal.

• Adventure – from mountain climbing to shark cage
diving, from sand boarding to abseiling down Table
Mountain and hiking in the Drakensberg, South Africa
has so many adventure experiences you would need to
come back a few times.

• Good weather – the great climate in South Africa invites
our visitors to enjoy the outdoors, play golf and take
advantage of the nearly 3,000km coastline. 

• Responsible tourism – in South Africa you can explore
protected areas, contribute to social and conservation
projects, buy recycle art and stay green.

How do you sell South Africa?
Remind your customers that the destination is very easy
to navigate on a self-drive holiday. Flights that are direct
land early in the morning, giving your clients the whole
day to start exploring. The road signs are in English and
are very well placed and driving is on the left hand side of
the road.

The popular attractions in South Africa include Cape

Town and the Cape Peninsula, which runs up to Cape
Point, the southern most tip of Africa. Famous for its
scenic beauty, celebrity beaches, Table Mountain, whale-
watching, world class shopping, nightlife and food and
wine, it is no wonder that Cape Town was voted the best
city and won the Design Capital award.

In the Winelands guests can discover the joys of South
Africa's award-winning wines and cuisine along any of the
beautiful Cape wine routes, taking you through green
valleys and historic towns. 

Other destinations to highlight include The Garden
Route, which is known as South Africa’s Eden and
traverses an area rich in natural beauty and charm,
attracting adventure-seekers and outdoor enthusiasts;
Johannesburg, where South Africa’s pulsating heartbeat
is felt in the 'City of Gold', with its endless opportunities
for shopping, entertainment, freedom tours and eating
out; Kruger National Park, which offers nearly two million
hectares, 16 ecosystems and the Big five; and Durban
Beach Front, which has something for the whole family –
golden beaches, surfing and a marine park.

Other notable attractions include Robben Island where
the island’s most famous prisoner, Nelson Mandela,
turned this institute of brutality into a symbol of triumph
of the human spirit over enormous hardship; Soweto, a
famous township which was once a hotbed of anti-
apartheid activity; Blyde River Canyon Nature Reserve,
most famous for God’s Window, but popular for scenic
drives and hiking trails; and Wild Coast, which offers
deserted beaches, dolphins, horseback and hiking trails,
cosy hotels, golf, gambling, mystical history, Xhosa
heritage and the ‘Hole-in-the-Wall’.

South Africa has so much to offer for so many different
types of clients. In one day alone, you can come face-to-
face with some of the most beautiful natural wonders of
the world, experience a unique wildlife encounter, indulge
in the fine foods on offer or simply kick back and enjoy
the tranquillity of a country that thrives on the warmth of
its people, culture and diversity.

southernafrica
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Acacia Africa expands options in
2015 brochure with small group
safaris
ACACIA AFRICA’S 2015 brochure, which caters for both the
seasoned traveller and the first time visitor to the
continent, includes three additional small group safaris in
South Africa and a new East Africa Accommodated
Overland collection. 

Keen to strengthen its relationships with the blogging
community, the operator is also running a special
departure with Getting Stamped on its 18-day Mountain
Gorillas To The Mara camping overland itinerary.   

Arno Delport, the company's sales and marketing
manager, said: "In 2014 we saw a greater demand for
adventure holidays in traditional overland destinations, but
with a touch of comfort. For that reason we decided to
expand our Accommodated Overland collection. Our new
East Africa expeditions will start departing in June and will
appeal to a mixed age range of like-minded travellers. It
will cover Kenya and Tanzania, with itineraries starting
from five days."

As an example of prices, an 11-day Best Of East Africa
includes a game drive at Lake Nakuru National Park and a
visit to Lake Elementaita and leads in at £2,595 per person,
based on two sharing, plus a local payment from £663 per
person. 

The new East Africa accommodated overland collection
also includes a five-day Kenya Lakes & Mara expedition
(from £545 plus a local payment from £407) and the six-day
Tanzania Game Parks tour (from £1,795 plus a local
payment from £250).

The operator's latest brochure also includes a five-day
Transfrontier Kgalagadi Accommodated Safari, with prices
from £695 per person with a local payment from £95 and a
nine-day Diamond Coast Safari from £995, with a local
payment from £137. 

All prices include transport, accommodation, most
meals and the services of a tour leader/driver, but exclude
flights. 
To book or for more information call 020-7706 4700, email
info@acacia-africa.com or visit www.acacia-africa.com

South African Airways announces
savings on winter fares

SOUTH AFRICAN Airways has launched its winter sale with
savings on fares to Southern Africa hot spots and beyond.
The carrier offers double daily flights to Johannesburg from

Heathrow and daily domestic flights serving five major cities
on its local network, including flights to Cape Town, Durban,
Port Elizabeth, Bloemfontein, Kimberley and Richards Bay.
Return prices to Johannesburg start from £599, to Cape

Town from £615, Durban from £625, Port Elizabeth from £625
and Victoria Falls from £845. Prices include taxes, surcharges
and APD, and are valid for departures until March 31 for
bookings made by January 29. 
For details visit www.flysaa.com or call 0844-375 9680.

TRAVEL 2 REPORTS that it
has seen an increase in
demand for escorted touring
in South Africa. 
The company's product

manager, Michael Creighton,
said: “South Africa
represents fantastic value for
money and we have seen a
trend toward escorted
touring holidays over
traditional self-drives. These
are small group tours of a
maximum of 16 passengers
and are undoubtedly the
best way to see the country. 
"Experienced guides will

share local knowledge for
an authentic experience and
clients get to see parts of
the country not normally
seen on a self-drive. We

feature a few new escorted
tours for this year, one of
which, the six-day Kruger &
Canyon Adventure, explores
vibrant Johannesburg
before heading to Kruger
National Park for an
authentic Big Five safari.
For the perfect end to the
tour, a few nights' stay in
Cape Town can easily be
added.”
Prices for the Kruger &

Canyon Adventure escorted
tour lead in at £1,369 per
person for departures on
April 4, May 17 and June 14,
offering up to £380 saving
per couple. It includes
flights from London to
Johannesburg, returning
from Hoedspuit to London. 

Travel 2 highlights rise in escorted touring 

southernafrica

BOSCHENDAL, a renowned winery in South
Africa's winelands, has launched a farm stay experience which
includes accommodation in one of the renovated labourer
cottages. Guests can spend their time following walking trails,
mountain biking, fly fishing, picnicking and swimming around the
dams plus wine tasting. The property is also introducing a series
of events to run throughout the year comprising music, theatre,
family-friendly days and educational activities that are also open
to non resident guests. With cottages sleeping between two and
ten people, they are ideal to highlight to couples, friends and
multi-generational travellers. For details see
www.boschendal.com

S06 TB0901 2015 Southern Africa_Layout 1  07/01/2015  11:12  Page 23



THANDA TENTED Camp, located with Thanda Private Game
Reserve in South Africa’s KwaZulu Natal region, has opened
a dedicated canvas Spa Tent. 
In keeping with the camp’s non-electrified offering, the

spa presents a variety of manual based treatments using
non-allergenic oils by Spalicious including a South African
manicure, pedicure & body range derived from natural plant
oils, as well as the SIX skincare products that blend science
and nature into its ingredients.
Adding a flavour of fun to its therapies, a number of

techniques have been developed by the spa team to reflect
the environment. Zulu inspired examples include the Zulwini
(heavenly) massage and the Ebuhleni (beauty) facial that
follow the rhythm and tempo of the Zulu music softly playing
in the background. 
Accommodation starts from approximately £210 per

person, per night based on two sharing, and includes tented
accommodation, meals and selected local beverages plus
two daily game drives led by a guide and tracker team. 
For further information see www.thanda.com

ONE OF the most popular tours in
Collette’s programme is the 15-day
Spectacular South Africa tour, which
begins with two nights in Sandton, a city
famous for its valuable minerals and the
cosmopolitan centre of greater
Johannesburg. 

Whilst staying in Sandton, guests can
learn about the historical importance of
the area and enjoy lunch with the locals
at a nearby Shebeen. From here, guests
will travel through the Drakensberg
Mountain range to spend two nights in
Kruger National Park, the largest game
reserve in South Africa. 

The tour then passes through the
Blyde River Canyon, known as one of
Africa’s greatest natural wonders, to

search for the Big Five with a local
expert. Also included is a three-night
stay in Knysna, to learn about the input
of the Collette Foundation and the local
community’s efforts to educate the
children of the region, plus two nights in
Stellenbosch, one of the oldest European
settlements in the region. 

The tour concludes with a three-night
stay in Cape Town with a tour of the city
and a visit up Table Mountain to take in
the views of Robben Island and Lion’s
Head.

Prices start from £2,764 per person,
based on two adults sharing. It includes
flights, 22 meals and door-to-door
airport transfers within 75 miles of the
departure airport. The company is also

offering the option for guests to extend
their tour to include a four-day visit to
Victoria Falls from £1,345 per person. 

Last minute deals from The Blue Train
ETHOS MARKETING has announced that The Blue Train in
South Africa has launched two new last-minute deals for
anyone wanting to squeeze in an impromptu trip to South
Africa between now and March 31, 2015.

Guests booking a trip on The Blue Train, travelling between
Cape Town and Pretoria in either direction during this period
can choose to either spend one free night on safari at Camp
Jabulani, nestled within the Big Five Kapama Game Reserve in
Limpopo or two free nights (including breakfast and station
transfers) at the Blue Train’s partner hotels in Pretoria or Cape
Town.  

Guests opting for the safari will receive a game drive and
meals for the free night, but the offer excludes drinks and
elephant back safaris. 

Guests choosing to use the free nights in Cape Town and/or
Pretoria can opt to stay two consecutive nights at one property
(excluding the Taj) or split them with one free night in each city
before and after the journey. Partner hotels include the
Sheraton Pretoria Hotel and Castello Di Monte in Pretoria and
The Westin and Taj in Cape Town, and guests will be booked by
the Blue Train as its special guests. 

As an example of prices, Audley Travel is offering the special
packages from £2,825 per person including flights, transfers,
two nights at Camp Jabulani on full board (including the two
safari activities), one night's breakfast stay at the Pretoria
Sheraton, one night's full board on The Blue Train from
Pretoria to Cape Town and three nights' breakfast stay at Cape
Cadogan in Cape Town.
For full details visit www.bluetrain.co.za and quote ‘Be our
Guest’ or call Audley Travel on 01993-838309. 

South Africa tour highlights Collette's charitable foundation efforts

New spa offering from KwaZulu Natal’s Thanda Tented Camp
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TRAVELSPHERE is offering a 17-day Ultimate
South Africa option from £2,499 per person. Arriving in Cape
Town, guests will begin with a sightseeing tour of Table
Mountain. Highlights include a game drive in Kruger National
Park and visits to an ostrich farm, Kirstenbosch Botanical
Gardens and a wineland tour. The trip, which departs in
February, includes 14 nights’ breakfast accommodation, two
lunches and three dinners, scheduled flights and transfers. 
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Warm up the winter
blues with these hot tips
for Red Sea getaways  
by JASON HILTON, sales director, Red Sea
Holidays

WITH A record 12 million Brits forecast to take a
break over this winter and just under half looking

for some warm winter sun it's no surprise Egypt and the
Red Sea are expecting plenty of business with
guaranteed sunshine, crystal clear waters and a range
of hotels to suit every pocket.

And it's not just sun, sea, sand and snorkelling; if
people just want to fly and flop that's fine but there's an
awful lot more on offer from any of the resorts on the Red
Sea.

SOAK UP THE CULTURE

THE WHOLE region is justly famous for its diving and
watersports but there's fascinating local culture, deserts,
shopping in the markets, ancient history and nightlife to
take in. The nightlife includes clubs like Pacha, Little
Buddha, ice bars and cocktail bars as well as night time
trips into the desert to see more stars than you've ever
seen.  

Hurghada and Sharm el Sheikh are the two most
famous destinations. For the region though, smaller
resorts such as Makadi Bay and El Gouna are increasingly
popular. Arabic for 'The lagoon', El Gouna is a
sophisticated beachfront resort built on a series of islands
and lagoons connected by canals some 30km north of
Hurghada. It offers a favourite weekend escape for high
class Egyptians with its stylish Kafr El Gouna/Abu Tig
Marina area of boutique shopping, restaurants, bars and
nightclubs.

And with a planned new flight from Sharm el Sheikh,
either destination offers excursions to Luxor, known as
Thebes in ancient Egypt, and on the banks of the Nile a
seven-day river cruise with a week on the beach is fast
becoming a firm favourite. One- and two-day excursions to
see the great ruins in Luxor, visit the Temple of Queen
Hatshepsut and the Valley of the Kings can turn a winter
break into a truly memorable holiday.

The new marina at Hurghada, just beside the ancient
shipbuilding yard where wooden boats are still built by
hand, reminds us the port is a working town, whilst Sharm

el Sheikh and the numerous areas around it such as
Sharks' Bay, Nabq, Naama Bay and Soho Square is a
holiday resort pure and simple.

GET ACTIVE & ADVENTUROUS

 DIVING AND snorkelling are by far the most popular
excursions in the region and the Red Sea offers some of
the finest underwater 'scenery' in the world. Visibility in
the clear waters is stunning and the fish and corals are
amazing; there's even an underwater national park near
Sharm, at Ras Mohamed. But the desert safaris, bedouin
suppers in the desert, quad biking in the Naweiba
mountains and star-gazing trips into the desert at night all
give a unique angle to a simple winter sun holiday.

Day trips to Petra in Jordan or to the Pyramids in Cairo
offer a big dose of archaeology, as well as fabulous photo
opportunities, whilst best buys in the markets include fine
Egyptian cotton, arts, crafts and antiques (although some
of the antiques might not be as old as they might seem!).

Egypt’s most southerly resort, Marsa Alam is also one
of the Red Sea's newest and fastest growing, offering
more than 50km of unspoiled coastline with palm trees
and soft white sand beaches. Pristine coral reefs and an
abundance of colourful aquatic wildlife are a draw for
divers and snorkellers alike. Add world class watersports
and it really is a go-to destination for those in the know.
The tranquil atmosphere and unspoilt environment make it
perfect for rest and relaxation and there’s a growing
choice of luxury hotels.

North Africa generally, and the Red Sea in particular,
offer temperatures rarely above 27/28C in the winter, with
around eight hours of sunshine. It's more like an ideal
summer's day in Britain, although the Red Sea is a lot
warmer than any of the seas surrounding our island - it’s
rarely ever below 20C and can go up to 28C.

Lastly, most of the hotels offer all-inclusive as standard
- a good deal for families and couples alike, but with 11
Egyptian pounds to our £1, the cost of shopping, eating out
and haggling in the markets is fantastic value and a great
deal of fun. To be honest, winter never looked brighter!
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AGENTS CAN now promote a 14-night ‘Best of Egypt’ holiday
from Discover Egypt, with weekly departures throughout the
year from Gatwick, Birmingham and Manchester.
The winter sun holiday combines a seven-night full board

Nile cruise on the five-star deluxe Royal Viking including ten
guided excursions plus seven nights at the Red Sea resort of
Hurghada, staying at the four-star Grand Plaza Hotel on an
all-inclusive basis.
Highlights of the cruise include visiting Luxor and the

Valley of the Kings, the Temple of Hatshepsut at the Valley of
the Queens and Temple of Karnak in Luxor, as well as the
Temple of Horus at Edfu, the High Dam, the Old Granite
Quarries and the unfinished Obelisk in Aswan. There is also
the chance to join an optional excursion to Abu Simbel,
Egypt’s greatest monuments after the Pyramids in Aswan.

In Hurghada holidaymakers can relax on the beaches or
have a go at diving or snorkelling to discover the aquatic life
that the Red Sea is famous for.
The holiday is available year-round with weekly

departures from Gatwick, Manchester and Birmingham to
Hurghada. 
The lead in price for two departures on January 16 and 23

offers a saving of £200 per person, and costs £1,148 per
person. It includes flights to Hurghada, transfers in resort,
three nights at the Grand Plaza, followed by the seven-night
cruise, with the final four nights at the Grand Plaza. The
cruise is on a full board basis and the hotel stay is on an all-
inclusive basis.
For more information call 0844-880 0462 or visit
www.discoveregypt.co.uk

NEW FROM Pierre et Vacances is the
Origo Mare Resort, located 100km off
the coast of Morocco in Fuerteventura
which offers 150km of beaches and 12
natural parks. 

Origo Mare itself is located in
Majanicho, between the villages of
Corralejo and El Cotillo, close to the
nature park of Las Dunas de
Corralejo. Accommodation comprises
a series of different oases, each with
its own swimming pool, sun loungers

and parasols. 
The resort offers a selection of

restaurants and bars, watersport
facilities as well as a supermarket,
bakery and hairdresser.

Prices start from £397 (saving 20%
from £496) for a villa suite for four
people. Flights are excluded but start
from £67 from Stansted with Ryanair. 
For details visit
www.pierreetvacances.com or call
0870-026 7145.  

Mexico & Dominican Republic
brochure launch from Funway 
THIS MONTH sees the release of Funway's 2015/16 Mexico
and Dominican Republic brochure.

The operator has expanded its programme with a
number of new hotels including Fiesta Americana Condesa
Cancun, Live Aqua Cancun, Fiesta Americana Cozumel,
Finest Playa Mujeres, Secrets Playa Mujeres & Zoetry Villa
Rolandi and Paradisus Playa del Carmen La Esmeralda. 

Also added to the programme is the new holiday option –
‘Explorean Hotel Cozumel’, which is ideal for clients
looking to combine a beach stay with activities and
adventure.

The company's marketing executive, Rebecca Evans,
said: “We are excited to introduce the Explorean Cozumel
Resort which includes daily activities such as kayaking,
paddle-boarding, sailing and snorkelling from unique and
comfortable jungle lodge accommodation.

“Throughout the brochure Funway Extras have been
negotiated with our hotel partners to ensure that we are
offering the best value for money. They include free nights,
free resort credit, free extra nights and free wedding and
honeymoon offers at selected hotels, as well as Enhanced
Early Booking Bonus's. Not forgetting also our Price Match
Guarantee, giving our customers the best possible value for
money.“

The new 68-page brochure is valid from this month until
April 2016 and the lead-in price for Mexico holidays start
from £899 per person for seven nights, including Virgin
Atlantic flights. 
For more information see www.funway4agents.co.uk  

Save 20% with Pierre et Vacances at Fuerteventura’s Origo Mare Resort

‘Best of Egypt’ 14-night cruise & beach break from £998 with Discover Egypt 
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TRAVEL 2 is offering a seven-night, half-board stay at the
five-star Intercontinental Mauritius Resort Balaclava Fort in
Mauritius from £1,599 per person. The deal includes flights from
London and a stay in a deluxe ocean facing room, and offers a
saving of up to £750, with two free nights included. Agents can
take advantge of the offer for bookings made by January 23 for
travel to be taken by March 20. 

Origo Mare Resort
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10% discount offer from Tenerife's Adrian Hoteles
ADRIAN HOTELES, a small, family-run hotel group with three properties in
Tenerife’s sought after and upmarket resort of Costa Adeje, is offering a 10%
discount to all customers booking at least 30 days in advance of travel.

Properties include the five-star Hotel Jardines de Nivaria, a luxury hotel located
in Playa de Fañabé; the five-star Roca Nivaria Gran Hotel in the Playa Paraíso area,
which is ideal for families due to its range of activities and facilities; and the four-
star adults-only Hotel Colon Guanahani, which was fully refurbished last year 
For further information visit www.adrianhoteles.com 

Dubai deal from
Pegasus Airlines

PEGASUS AIRLINES is
offering one-way fares
from Stansted to Dubai
from £213 this winter,
including taxes and
charges.
Highlights of the winter

season in Dubai this year
include Global Village, a
lengthy festive period for
shopping and
entertainment in an open-
air theme park (running
until April 11), Dubai Food
Festival, which showcases
the region's culinary
offerings through events,
workshops and tastings
(February 6-28) and Dubai
Jazz Festival with
performers including
Sting, John Legend and
James Blunt (February 19-
27).
For more information see
www.flypgs.com/en 

5113

Packages with luggage, inflight meals and transfers
 &  upgrades*

 have a massive 45kg luggage allowance*
in unique hotels

Travelling to The Gambia for 

Gambia.co.uk/Trade

For brochures, trade log-ins, webinar training & agency 
support, call 

The Gambia
Top five reasons to book with 
The Gambia Experience

*(Friday flights until 24th April 2015)

         15:18
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Belfast-Sharm service from Red Sea Holidays 
RED SEA Holidays has recently launched a Belfast to Sharm flight to add to
its 13 UK departure airports and is promoting its agents' fam policy,
hosting upwards of 100 agents every year across its Red Sea resorts.

The company's sales director, Jason Hilton, said: "We work closely with
the Egyptian State Tourist Office but even closer with UK travel agents.
Since our launch in 2009 we've hosted well over 700 travel agents on fam
trips to the Red Sea and, as we launch into other North African destinations
during 2015, UK travel agents will be central to our business. Training our
people and familiarising travel agents with our products is vitally important
and will be a key activity for us as we continue to grow." 

The operator has also recently opened an office in Dublin to service the
Irish market and is expanding its offer this year with a range of Tunisian
hotels/resorts and other eastern Mediterranean countries to follow.

We asked our staff the following
question this week:

What are you most looking
forward to this year??

Publisher: Jeanette Ratcliffe
jeanette.ratcliffe@travelbulletin.co.uk
Man Utd getting back on top form!

Editor: Lauretta Wright
lauretta.wright@travelbulletin.co.uk
Turning 40...maybe not. (Feel free to let me know you'd
never guess I look older than 33)

Assistant Editor: Jill Sayles
jill.sayles@travelbulletin.co.uk
Meeting my nephew next week and being an auntie for
the first time.

Contributing Editor: Paul Scudamore
post@travelbulletin.co.uk
Buying the Big Issue each week - bought it for the first
time (Christmas Special) - a great read.

Sales Director: Simon Eddolls
simon.eddolls@travelbulletin.co.uk
The Advantage conference.

Advertisement Manager: Tim Podger
tim.podger@travelbulletin.co.uk
Not smoking, again!

Online Sales Manager: Nick Boocock
nick.boocock@travelbulletin.co.uk
The Rugby World Cup taking place on my doorstep.

Account Manager: Bill Coad
bill.coad@travelbulletin.co.uk
Christmas

Account Manager: Chris Gascoine
chris.gascoine@travelbulletin.co.uk
Top 3 are taking my son to see Millwall, being 35 and
moving into a new flat.

Account Manager: Matt Gill
matt.gill@travelbulletin.co.uk
Living with my new housemates!

Marketing Assistant: Tasneem Rahman
tasneem.rahman@travelbulletin.co.uk
Anniversary with the boyfriend.

Senior Designer: Lee Telot
lee.telot@travelbulletin.co.uk

Assistant Designer: Tom Davies
thomas.davies@alaincharles.com

Production: Racheal Neeson
racheal.neeson@alaincharles.com
Becoming brunette

Circulation Manager: Jim Merchant

wintersun

Crossword:
Across:  ETIHAD, 4. MARR, 8. GREENLAND, 9. UTAH, 10. MINSK, 14. ESSEX, 15. ERIE, 18. BEN HAENOW, 20. SUVA,
21. BARKER. 

Down:1. EXODUS, 2. INGHAMS, 3. APEX, 5. ACA, 6. RODA, 7. INDIA, 11. SARAWAK, 12. CEDAR, 13. DENVER, 16.
IBIS, 17. INCA, 19. NEV.

Highlighted Word: AMERICA

Travagrams: (top) Cancun  (bottom) Kimpton

Where Am I?: Budapest

puzzlesolutions
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CLIENTS WITH a thirst for sunshine breaks, aquatic adventures and
luxury surroundings can opt for a stay at ART Rotana in Bahrain. Opening this
month, the five-star resort is situated on the Amwaj Islands, a group of man-made
islands in the Arabian Gulf, and offers 311 rooms and suites, each featuring modern
interiors and ocean views. Facilities include three swimming pools, eight dining
outlets, a leisure and wellness club and a kids' water park. A private beach and
island are also available for guests who wish to relax in complete privacy. The hotel
offers an ideal base from which to explore the Amwaj Islands which offer a variety
of attractions including golden beaches, botanical gardens, a tropical bird sanctuary
and a themed water park. A stay in an ocean front classic room, including breakfast,
costs from £190 per night, based on a minimum four-night stay for two people
sharing.
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Speak to us today on
0207 332 2660 or visit  
redseaholidays.co.uk/agent

New  
for 2015
Tunisia!DIP INTO SOMEWHERE 

DIFFERENT THIS YEAR
We’re taking our award-winning service further with a bigger choice of hotels and 
resorts in Egypt than ever before. And new for 2015, we’re heading to stunning 
Tunisia. So if you’re looking to escape somewhere hot, beautiful and different this 
year, take the plunge and get in touch.

• Great value holidays with no hidden extras
• Expert advice and local knowledge
• 95% of our customers would recommend us
• Award-winning service year after year

BOOK BY 28TH FEBRUARY FOR GUARANTEED EXTRA SAVINGS!

Save
£75 
Guaranteed!

Low
Deposit  
Just £75pp

Subject to availability; may be withdrawn at any time. Minimum 2 adults sharing. Discount is per booking, for holidays booked by 28/02/2015 and departing 01/05/2015 – 30/04/2016.  
Excludes late deal discounted holidays. Other conditions apply; see brochure for details. ATOL protected 9749. ® Red Sea Holidays logo is a registered trade mark of Red Sea Holidays UK Ltd. © 2015.

We go further

ABTA No.Y2507
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See you on the romantic Nile 
LUXOR - ASWAN

www.egypt.travel
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