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FLIGHT FRIENDS...The Dominican Republic Tourist Board recently hosted a group of agents and operators on a fam trip in
partnership with British Airways and AMResorts to promote the carrier's new direct flights this month from Gatwick. Pictured
taking in the sights of Casa de Campo are, from the left: Derek Dunne, Travel Counsellors; Ben Scaife, Kenwood Travel; Scott
Owens, Tropical Sky; Helena Barber, Hayes & Jarvis; Gustavo Candelario, Dominican Republic Tourist Board; Kayley Swift,
Perfect Weddings Abroad; Emily Scaife, Touchdown Travel; and Erick Beltre, Ministry of Tourism Dominican Republic.
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GONE ARE the days of holidaying for a sun
tan, young people today are looking to push
themselves to the limit and make life-
changing decisions through travel, according
to new research from All Nippon Airways
(ANA). 
To celebrate the 25th anniversary of its

London to Tokyo route, the airline looked at
Brits’ travel habits now compared to 25 years
ago. The younger generation today seek
enriching, immersive experiences with
destinations such as Tokyo and Beijing tripling
in popularity over the last quarter of a century.
This year, 42% of travellers in their 20s are
eager to explore Asia versus 15% of the
generation before them.
Young people are also using their travels to

do more than just recharge their batteries,
with 41% claiming to have made a serious life
change. After a trip abroad, almost one in five
(19%) have gone on to move to the country
they visited or change jobs (8%), while 14%
have been inspired to break up with a partner
or declare their love for someone.
As part of these life-changing experiences,

young people are now more keen than ever
before to enjoy new cultures and cuisines with
72% claiming this heavily influences their
choice of destination. The younger generation
are seeking authentic, local cuisine, with the
top foodie destinations being Rome, New York
and Tokyo. In contrast, their parents’
generation played it safer when travelling in
their 20s, more likely to choose a destination

with a similar culture (8%). Interestingly,
locations for films and TV shows have always
influenced booking habits with one in ten
(10%) travellers from both generations
inspired to visit places they’ve seen on screen.
With air travel increasingly accessible over

the past 25 years, the survey found that we’ve
become a nation of young jetsetters with the
average age of first time flying halving from 20
years old to ten. We’re also travel addicts, with
the amount of holidays we take as a nation
doubling – 8% of those under 30 admit they
take a trip abroad between five and ten times
a year compared to more than half (51%) of
the generation before taking just one foreign
holiday a year when in their 20s.
Meanwhile, other findings revealed that

Brits are keen to share their travel
experiences, with those in their 20s the most
snap happy on holiday. The younger
generation confess to uploading an average of
25 pictures to social media compared to seven
from the older generation. This perhaps
explains why 14% claim Wi-Fi is an important
consideration of choosing a destination,
versus only 1% of their parents’ generation. 
Julie Murphy, the airline's area country

manager, UK & Ireland, said: “Since we
started flying to and from the UK in 1989,
we’ve seen a huge increase in interest in
Asian destinations. Japan is famous for its
cuisine and service and it’s encouraging to
see young people looking for real, authentic
experiences from their holidays." 

ANA survey reveals young people reject two-week
traditional holiday for challenging, immersive experiences
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CRUSADER HOLIDAYS, which
offers holidays to both the UK
and Europe, has announced
the launch of its 2015
brochure which features new
destinations including
Norway, the Baltic States,
Ilfracombe and Hastings.  
Several new British tours

and holidays, such as themed
holidays to the Chelsea
Flower show with a visit to
Kew gardens included and a
four- or five-day holiday
called Splendours of Sussex
visiting the best gardens that
region has to offer, are being

highlighted. Also included is
a specialist foodie weekend
called Taste of Lancashire,
where travellers will get to
see how a traditional hot pot
is put together and then enjoy
a fish and chip supper. For
clients wishing to head over
the Northern borders, there
is now a Whiskey trail holiday
in Scotland based in
Pitlochry, visiting some of the
most famous distilleries in
the region with sampling
opportunities. 
On the European front, the

Baltic States tour is a 12-day

itinerary visiting six
countries including
Lithuania, Latvia, Estonia,
Finland, Sweden and
Denmark, and includes
guided tours of cities such as
Riga, Tallinn, Copenhagen
and an overnight cruise on
the Silja Line ferry from
Helsinki to Stockholm. 
Val Mott, the operator's

director, said: "We are going
to countries we haven’t
visited before and believe
that these new additions will
be hugely popular with our
loyal customers and new

ones alike. Where possible,
we have looked to improve
upon all of our existing trips
after receiving customer
feedback to ensure our
customers have the best
holidays possible. The
brochure has a new front
cover design and after
providing our drivers with
cameras to take on the tours,
we have managed to give it a
more personal feel with
photos of happy
holidaymakers."
For more information call
01255-425453. 

MARITIM HOTELS has reinforced its
presence in Mauritius with the opening
of a second hotel on the island.
Complementing its five-star Mauritius

at Turtle Bay Hotel in the North West,
the new four-star property is known as
MARITIM Crystals Beach Hotel and is
located on the East coast of the island in
Belle Mare on a half mile stretch of
sandy beach.
The hotel features 181 luxurious

rooms, all of which offer sea views.
Guests can choose from four categories;
Comfort, Superior, Deluxe Family and
Junior Suite, and all rooms are equipped
with a bathtub, shower, separate WC,
air-conditioning, hairdryer, TV, IPTV

system, internet access, safe, minibar
and tea and coffee-making facilities.
The hotel also features a choice of

eateries and two bars, one of which is
located directly on the beach. A range of
leisure and recreation facilities are
offered including a swimming pool,
complete with whirlpool and toddler
areas, which overlooks the tropical
lagoon and a comprehensive selection of
land and watersports activities including
beach volleyball, aqua aerobics and
boating.
Other onsite facilities include a kids'

club for children aged three-12, a fitness
centre, wellness and beauty centre,
conference room and boardroom. 

PREMIER HOLIDAYS has put together a
dedicated Thailand campaign in
conjunction with the Tourism Authority of
Thailand (TAT) and Thai Airways to
encourage 2015 client bookings. The
campaign showcases new and exclusive
added-value offers for both families and
couples from £999 per person and from
£619 per child, offering savings of up to
£1,270 per couple.
Clients are offered the opportunity to
experience the best of the destination,
with iconic beach locations such as
Krabi, Phuket, Koh Phi Phi and Koh Yao
Yai combined with cultural experiences,
such as Elephant Hills in the Thai
Rainforest, and bustling city hubs,
Chiang Mai and Bangkok.  
As examples, clients who want to

experience the best of both with a city
and beach offer can spend ten nights
exploring Bangkok and the tranquil
island of Koh Yao Yai from £999 per
person, including breakfast at Koh Yao

Yai Village and a complimentary
Bangkok city tour. The deal is based on
two adults sharing and offers a saving of
up to £890 per couple, valid for travel
between May 1 and June 30, 2015. 

Alternatively, families can spend ten
nights in Phuket at the three-star
Kantary Bay Hotel, sharing a two
bedroom suite from £1,249 per adult and
£619 per child, including breakfast
throughout. The offer is based on two
adults and one child sharing, offers a
saving of up to £560 per couple and is
valid for travel between April 16 and
June 21, 2015. 
Prices are based on flights from

Heathrow with Thai Airways and include
transfers. All offers are subject to
availability, and each can be tailormade
to suit clients’ requirements including
honeymoon and family offers. 
Agents can request or download a

copy of the operator's Thailand
campaign poster from
www.trade.premierholidays.co.uk Agents
are also being offered an incentive,
earning between £25-£150 per Thailand
booking, dependent on the booking
value. 

MARITIM Hotels reinforces presence in Mauritius with second property launch

Crusader Holidays adds new UK & European options to 2015 brochure edition 
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Premier teams up with TAT & Thai Airways to launch dedicated campaign

Maritim Crystal Beach Hotel

Pictured launching the
new campaign is the

operator's Carly
Charteris (left) with 

Emma Smith of
Traveltime, Henley on

Thames.
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RAILTRAIL TOURS, an independent tour
operator which has been offering group
holidays by rail for 35 years, is keen to
extend its brand awareness by seeking to
work with agents. 
The company's owner, Dave Felstead,

said: "The company has grown significantly
over the last few years and we now have a
very loyal customer base. We would like to
find a select number of agents who
understand our product and would like to
actively sell our holidays and are
encouraging agents to get in touch to find
out more." 
The operator's commercial manager, Rob

Carroll, said: "Our 2015 brochures feature
the tried and tested high quality rail
holidays our customers have grown to love,
plus a number of exciting new itineraries
including one new UK tour and six new
continental ones. We have also introduced a
new Railtrail Signature Tours brochure,
offering stays in the kind of accommodation
not normally found in group travel such as a
14th century castle, a Victorian castle, an
Irish country mansion, a chateau near Paris

and even a former priests' college in Bonn,
where the tour includes a classical music
recital in the hotel's own Gothic church.
"Booking is relatively simple. As a rail

booker, we organise packages from every
UK mainland station and the prices are
transparent in the brochure. Agents will
receive 10% commission and, once
registered, will have access to an agents'
log-in section on our website."
For further information call 01538-382323,
email rob.carroll@railtrail.co.uk or visit
www.railtrail.co.uk

AGENTS WHO have clients
who are fans of fine dining
can suggest a trip across the
English Channel to the
islands of Jersey and
Guernsey with Condor
Ferries, to take in
Tennerfest, an annual food
event offering fixed price
menus from £10 per person. 
Now in its 17th year, the

event - which runs until
November 11 - brings
together more than 200
restaurants across Jersey
and Guernsey for a

gastronomic extravaganza,
celebrating the best local
produce and innovative
cooking.
Visitors will have the

opportunity to meet local
chefs and take their pick
from a range of cafés,
bistros, gastro pubs and
traditional seafood
restaurants.
Alicia Andrews, sales and

marketing director at
Condor Ferries, said:
“Tennerfest is a fantastic
initiative that has always

proved popular with our
guests, and is a perfect
reason to head for the
Channel Islands this
autumn. Whether you’re
getting your first taste of
Channel Island cuisine or
are a regular visitor, we look
forward to welcoming guests
on board for a real taste of
the Islands.”
Prices start from less than
£50 per person for a car and
two passengers each way.
For further information visit
www.condorferries.com

Pictured showcasing the new 2015 brochure and
keen to talk to agents are Railtrail Tours' Rob
Carroll (left) and Dave Felstead.

Grenada welcomes
British Airways'
summer 2015

schedule
THE GRENADA Tourism
Authority (GTA) has
welcomed the new 2015
British Airways summer
schedule, reasserting its
aim to further build on
the 16% year-on-year
increase in UK visitors
experienced in the first
half of 2014.
From March 31, 2015

the twice-weekly service
from Gatwick to Grenada
will operate via Antigua
on Tuesday, and continue
to operate via St Lucia on
Sunday. 
Sharon Bernstein,

general manager of the
GTA, said: "With four
flights each week, two
with British Airways and
two with Virgin Atlantic
and a diverse range of
high quality
accommodation, Grenada
continues to be the ideal
island for those seeking
an authentic Caribbean
holiday."
Agents can call the GTA
on 020-8328 0644 to find
out more.

newsbulletin
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Independent operator Railtrail Tours launches to the trade

Promote a culinary getaway this autumn with Condor Ferries
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VISITOR ARRIVALs to Indonesia from the UK are set to rise
further following the announcement by three carriers of extra
airlift to the world’s largest archipelago. Garuda Indonesia
Airlines, Royal Brunei Airlines and Oman Air are all capitalising
on the popularity that Indonesia is enjoying among the British
traveller, giving tourism to the country an extra boost.
Garuda Indonesia, the national carrier of Indonesia, launched

a direct service from Gatwick to Jakarta via Amsterdam last
month, while Royal Brunei Airlines recently launched a service
from Heathrow to Bali, capitalising on the increasing popularity
of the popular holiday island. The carrier now offers four flights

a week to Bali on an Airbus A319 narrow body aircraft.
Holidaymakers will also be able to combine their trip to
Indonesia with a stop off visit in Brunei upon their return trip. 
Finally, from December Oman Air will be expanding its

service into Asia, with the introduction of its new Heathrow to
Jakarta via Muscat route. From December 12, three flights per
week will run with a fourth to be added in January 2015.
The increased airlift follows increased visitation from the UK

to Indonesia, with an increase of 8.9% so far in 2014 on the back
of an increase of 7.83% the previous year.
For information on Indonesia visit www.tourism-indonesia.co.uk

THE TRAVEL Network Group has announced
to its members that they can now receive full
online marketing, including social media and
website management, giving them access to
superior technologies, online expertise and
know how through a deal signed with Net
Effect.
Currently, members of the group are able to

leverage the group's websites, including
Worldchoicetravel.co.uk,
myholidayexperience.co.uk; and
thecruiseclub.co.uk. Now if a member wants
to increase their online presence beyond
having access to these sites, through a
collaboration between The Travel Network
Group and Net Effect, they can have their own
bespoke website designed for them as well as
receive increased assistance with SEO and
PPC on their existing websites. 
The website will be branded with the

independent agent’s look and feel, include
their social media channels and feature all the
group's marketing campaigns, tools and
materials. A major new feature will also
include Net Effect LateCards software, which
will deliver the group's Deal ++ offering, giving
members up-to-date pricing on negotiated
products, maintained content and the full
suite of online marketing pieces all centrally
managed by the group.

The Deal ++, introduced to members last
year, is a unique proposition created by the
group's marketing and commercial teams
who work with business partners to obtain a
unique product offering, only available to the
group's members, thereby giving them added
value and the ability to provide a unique
offering for their customers. These offers
include room updates, transfers, special car
parking rates and other add-ons.
Deal ++ now has a new home within the

marketing portal that The Travel Network
Group launched in July this year, and
members can now download the deals for
use in their windows, social media and local
marketing activities.
Si Prentice, group marketing director of

The Travel Network Group, said: “We are
working with Net Effect technology to create
an online proposition for members that is
second to none. Members who participate
will be able to choose their own look and feel
to their individual sites from several
templates and all the content, including
packaged deals and marketing offers – as
well has a huge range of marketing
materials - can be sent to members'
websites electronically. We can even integrate
their social media activities.
(Conference update - page 13)

New digital age for Travel Network Group members

Predicted rise in UK visitors following launch of new flights to Indonesia 

www.travelbulletin.co.ukOctober 10 20146

newsbulletin

PORTUGAL PARTY...A group of travel agents were taken on a fam trip to Portugal’s little-known Alentejo
region, hosted by Sunvil Discovery. Agents enjoyed gastronomic delights, wine tasting and cultural
experiences, including a visit to the lofty fortified village of Marvao (pictured) on the four-night trip. Prices
start from £630 per person, based on two sharing, for a seven-night Pousadas of the Alentejo fly/drive
itinerary to the region, including breakfast accommodation, flights and car hire. Taking in the village sights
are, from the left: Sue John, Sunvil; Maggie Rogers, Travel Wallet; Abi Nicholson, Sunvil; Angela Wilkes,
Eton Travel; Sandra Lovett, Belper Travel; and Maria Rabiasz, Tony Sheldon Travel. 
For more information call 020-8758 4722 or see www.sunvil.co.uk

Tweets of

the Week
Who’s saying what

on Twitter...

@WaltDisneyWorld  
Delicious Halloween-
themed treats can now be
found at Walt Disney World
Resort! Which ones will
you try?
http://bit.ly/1ry5h0L

@VisitEngland  
A sporting victory followed
by a night on the toon!
Your rugby trip to
#Newcastle will be
unforgettable in 2015.
http://ow.ly/CfioE

@IliosTrv  
Are you a chocolate lover?
Visit #Perugia and take a
full immersion in the
#EurochocolateFestival
held between 17 – 26
October!

@HolidayExtras 
How to take mind-blowing
travel pics for Instagram
http://buff.ly/1rI66nD

@WeGiveUTheWorld 
Have you seen our
revamped #SpecialOffers
page? You can now search
for offers in locations
you're interested in! 

Follow us on Twitter!
http://twitter.com/

TravelBulletin
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CLIA UK & Ireland introduces 
digital cruise Brochure Rack

CLIA UK & IRELAND has launched a unique digital
Brochure Rack, bringing more than 90 cruise line
brochures to agents’ desktops.
The new launch provides information from more than

60 ocean cruise lines with agents able to download,
search and share with customers the e-brochures, some
of which are only available via the Brochure Rack.  
Software service provider, Widgety, has created the

Brochure Rack which initially is exclusively available to
CLIA agent members.  
The search programme allows agents to look for

specific information across the entire Brochure Rack
including filtering by company, the name of the
brochure, the year and geographical regions. The digital
offering is readable and downloadable on PCs and
mobile and tablet devices and the high downloadable
speed means that a 196-page, full colour brochure can
be ready to read in five seconds. 
The association's director UK and Ireland, Andy

Harmer, said: “Brochure Rack is an invaluable tool
when selling cruise holidays. Agents have never before
had such access to cruise brochures all on one website
and all searchable within a matter of seconds allowing
our member travel agents to instantly share relevant
pages with their customers either in store or via email
or on social media.
"This is the perfect solution for travel agents as it

gives them access to the cruise lines most up-to-date
brochures, providing relevant information with high
quality photos and imagery, and all within a matter of
seconds." 
For further information visit www.cruiseexperts.org 

DO THE SHUFFLE...Innsbruck Tourismus ran a competition in
conjunction with Travel Bulletin to give agents the chance to win a
iPod Shuffle by correctly answering questions about the capital of
the Alps. Pictured is the winning agent with her prize, Fran Hale
from Bath Travel in Bournemouth.
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by SANDRA MURRAY
in Normanton, Yorkshire

To respond to any 
of Sandy’s comments email 

jill. sayles@travelbulletin.co.uk 

newsbulletin
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WELL, I’M back from my holiday to Gouves - stayed
at the Kaissa Apts/htl again. Managed to get the
boy cat (Tiger) speyed this time. I took him to the

vet in a carrier and he was very good. Pantelis the vet at
Stallis told me to go for a walk for an hour and when I got
back I nearly had a fit. The first thing I saw was Tiger laid
on the floor in a cardboard box – I thought he was dead!
But Pantelis was quick to say “It ok – he sleeping, only
sleeping.” Phew! The restaurant attached to the Kaissa is
open year-round and staff there have always fed the cats
from the Apts so that is good. Yanni, the lovely owner, has
said it was ok for me to leave some bags of cat food as
well for the staff to feed them. In return I have promised
to write to the Greek Minister of Tourism about trying to
limit all the all-inclusive hotels that are around as it has a
dramatic affect on local restaurants. I can understand his
worry and as I have said before, it is not necessary in
Greece – surely it is nice to visit local restaurants and
meet the locals. Even though I was on HB, I went out and
ate in the local restaurants and The Paradise and Anfield
Bar/Restaurant are still my favourites - the people are
lovely and are so pleased to see you again, it is like
visiting friends/family.
So excited - have only been back a few days and I will

be going off on a fam trip to Halkidiki organised by Sandra
Bruce of Sandy Beach International. Her company looks
after fantastic properties like 5*Mykonos Grand, 5*
Petasos Beach Res & Spa and she represents the
Halkidiki Tourist Office, so I think it will be a bit different -
I will let you know how I got on when I get back. An
enormous tomb has just been discovered in Northern
Greece dating to the time of Alexander the Great of
Macedonia – it is the largest site to be discovered. We are
going to visit King Phillips Tomb father of Alexander the
Great - wonder if I will see any cats!
“Friends are like balloons, once you let them go you

might not get them back’ and ‘Life is too short to wake up
with regrets...so love the people who treat you right –
forget about the ones that don’t”.

Notes from

Normanton...

www.travelbulletin.co.uk

WEBSCLUSIVES
�  Win a Scandinavian Hamper, courtesy of Taber

Holidays. Enter today at
www.travelbulletin.co.uk/competitions

�  Win a pair of match tickets to the Liverpool v Chelsea
Premier League match on Sunday 8th November,
courtesy of Barbados Tourism Authority. Go to
www.travelbulletin.co.uk/travelgym to enter.

�  Win an iPad Mini, courtesy of Tourism Vancouver. Go
to www.travelbulletin.co.uk/travelgym/destination-
training to find out how

�  Win a Kindle Fire HD, courtesy of Visit Gibraltar. 
See www.travelbulletin.co.uk/travelgym/destination-
training for details on how to qualify.

All this and more at:

www.travelbulletin.co.uk
The home of the web savvy travel agent

Go

Newsbites
� LUFTHANSA HAS relocated its flight operations to the
new Terminal 2: The Queen‘s Terminal at Heathrow
Airport. The move is the latest phase of the process to
bring all Star Alliance members under one roof for
the first time in Heathrow and sees Lufthansa joining
United Airlines, Air Canada, Air China and ANA - the
first airlines to move into the new  terminal when it
opened in June.

� W LONDON – Leicester Square has launched a luxury
coffee table book – The Glamour of Leicester Square
which showcases Leicester Square's regeneration and
transformation over the last 75 years, celebrating the
the rich heritage and indelible link with the film
industry. 
The book retails at £35 and is available at
www.whotelsthestore.com

� BUILDING ON the success of its existing relationships
with Virgin Atlantic Flying Club and Virgin Holidays,
No.1 Traveller has announced a new partnership with
Virgin Atlantic’s domestic carrier, Little Red. All Virgin
Atlantic Upper Class, Flying Club Gold and Little Red
full fare passengers flying from Edinburgh can now
access No.1 Edinburgh, which opened in May.

� WET ‘N Wild Orlando is offering visitors a 'Buy a day,
get the rest of 2014 free' offer for $36 plus tax for
both adults and children. 
The offer is available until December 31 at
www.wetnwildorlando.com

S02 TB1010 2014 NEWS 2_Layout 1  10/8/2014  2:30 PM  Page 8



� YOUR CAR Hire is giving agents the chance
to win a luxury Bucks Fizz Breakfast
Hamper (including zesty fruit preserves,
croissants, smoked salmon and Buck’s
Fizz) when they make two bookings with
the company this month. Agents are
automatically entered into the prize draw
and every two bookings qualifies for one
entry into the draw. For details see
www.your-carhire.com

� TRAVEL 2 has teamed up with key
partners to highlight the variety of
experiences available to make the most of
a two-week break Down Under. To
celebrate the new campaign (‘Australia:
Take it off your wish list and put it on your
shopping list’), agents can get their hands
on one of five gourmet Australian food and
drink hampers. For a chance to win,
agents need to make a qualifying booking
to Australia (by October 31) consisting of
Emirates flights and a minimum of seven
nights’ ground arrangements. Agents will
receive a second entry in the prize draw
for any ground arrangements booked with
one of the operator's campaign partners,
APT, AAT Kings, AVIS and THL (Maui and
Britz). The company is also giving agents
the chance to win one of ten sets of two
'fun day out' tickets, worth £100 in its new
campaign (‘Discover South Africa, a
Destination of Experiences’) with South
Africa Tourism and South Africa Airlines.
Agents can choose from tickets to the zoo,
4x4 off road driving experiences and wine
tasting. For a chance to win agents should
make a booking by October 31 to South
Africa that includes a minimum of seven-
night ground arrangements. Bookings
that include flights with South African
Airways provide two entries. 

Agent training
SKI INDEPENDENCE is giving agents the chanceto get their hands on an iPad mini when they signup for the 'Vancouver Specialist Program' andcomplete the training programme by November30. Agents can sign up at www.tourismvan-couver.com/vsp using the code: SKIVAN 

Celebrity Cruises, Royal Caribbean Internationaland Azamara Club Cruises have announced thattheir online training programme, Cruising forExcellence will be available on smartphones andtablets, offering agents a more flexible trainingsolution. The new launch will enable agents toaccess training modules from home, on the go,or just more conveniently at work. For detailsemail training.uk@rccl.com

RACY LADIES...Staff from Mundy Cruising
enjoyed a day at the races last month,
thanks to Crystal Cruises’ Seahorse Stakes
booking incentive, which runs until the
end of the year and sees agents work their
way around a racetrack with prizes
awarded as bookings increase. Any UK
agencies achieving the ultimate goal of 25
bookings within the incentive period are
rewarded with a private box at the races
for up to 16 people. Pictured enjoying the
day at Lingfield Racecourse are, from the
left: Jodie Fawkes, Hayley Grubb, Becky
Hughes and Eleri Parry, all Mundy
Cruising.

Booking incentives

Agent Offer 
TO CELEBRATE the launch of Busch Gardens’ new
335ft tall face-down drop tower ride, Falcon’s Fury,
SeaWorld Parks & Entertainment is offering agents
the chance to win afternoon tea at The Shard in
London. To enter the draw, agents need to complete
the training course at
www.seaworldparksagents.co.uk by November 15
and answer a question about Falcon’s Fury. Eight
agents will be chosen at random and winners will be
notified by December 1. 
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IAM SURE that there are many who are envious ofthe lifestyle led by Simon Reeve – the adventurer
who presents so many fascinating programmes on

the BBC. For those of us who were weaned on the
rather genteel ramblings of the perma-tanned Judith
Chalmers and John Carter on ‘Wish You Were Here’
or the more sedate efforts of Cliff Michelmore, Frank
Bough and the much-lamented Jill Dando on
‘Holiday’ on BBC, the trips undertaken by Simon
Reeve are much more challenging and are plainly not
traditional ‘holiday’ programmes.
It was my pleasure to interview him at our recent

conference in Seville and what an interesting guy he is.
Having now visited more than 120 countries on his travels,
he is in an enviable position to assess where in the world is
the most idyllic spot for a holiday: it perhaps did not come
as a surprise that he chose the Maldives! And his least
favourite? Again, not surprisingly he chose Somalia, but I
am sure that this is a destination which none of our clients
have ever requested!
It was also interesting to hear Simon Calder’s take on the

state of the airline industry. This was the second year
running that we had invited Simon to attend our
conference. Whereas last year there seemed to be a sense
of animosity amongst the delegates towards him for having
made a statement that he could find peak season holidays
for £300, this year he won attendees over for immediately
challenging the CAA as to whether they might consider
relaxing the £2.50 ATOL Protection Contribution in light of
the considerable surplus now being generated in the Air
Travel Trust Fund – likely to be near to £100m in the not too
distant future. Having originally been set at £1.00 per
traveller, it was quickly raised to £2.50 so is there any
likelihood that it could be reduced again fairly soon? As
with so many public bodies and large organisations, it
always seems to be the case that prices can be put up
much quicker than they come down!
Seville is a beautiful city and is a worthy destination for a

city break. Such a city deserves better direct flight
connections from the UK, so it is good news that British
Airways will be starting up flights from next March. With so
many British tourists choosing only to visit the coastal
resorts of Andalucia, it remains such a shame that
relatively few venture inland. What a fascinating holiday can
be had by combining visits to Granada, Cordoba and Seville,
let alone including the sherry capital of Jerez! Many of our

conference delegates were spoilt by Tourism Andalucia on
a four-day tour of the region with the itinerary
concentrating on the varied food and wines of the region: I
had to remember that the travellers all worked in the travel
industry so their needs were well looked after!
Many of us remain concerned about the apparent woes

of Monarch! I have flown many times over the years with
them and I can honestly say that I have never had a bad
flight with them. They have a good reputation for
punctuality and their service levels do exactly what it says
on the tin. The difficulty they have always had is a
perception of whether they are a no-frills airline, a charter
operator or a scheduled carrier. They have never really
managed to sort this out and it is sad that part of the
rescue plan for them by the investment firm Greybull
Capital will mean routes are cut and jobs are lost. The
travel trade has remained fairly loyal to them over many
years and it will be interesting therefore to see the final
direction that they will take.
The spectre of terrorism sadly remains to taunt all of us

involved in this industry. The appalling beheadings of
innocent British and American journalists and aid workers
by Islamic State (ISIS) is a constant reminder of how fragile
world peace is and how quickly things can escalate. Such
incidents can play havoc with tourism to the Middle East
and at the moment, there seem to be no quick and easy
solutions. Can we rely on our politicians to sort it out and
quickly?

Industry Insight 
by...

Neil W Basnett, chief executive of Elite Travel Group, reflects on the group's overseas conference in Seville...

bulletinbriefing

"It was interesting to hear
Simon Calder’s take on the state
of the airline industry...he won
attendees over for immediately
challenging the CAA as to
whether they might consider
relaxing the £2.50 ATOL
Protection Contribution"
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Where Am I?

Well known cove on the Jurassic Coast, Dorset.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, October 16th. Solution and new puzzle

will appear next week.

The winner for 26th September is Rebecca Labron, Thomas

Cook Bishop in Auckland.

September 26 Solution: A=7    B=2    C=5    D=9

�A

�B

�C

�D

Number: 038

Travagrams

Across 
1. Operator specialising in river cruises (6)
3. Jane Austen novel (4)
7. Etosha National Park is located in 

this country (7)
9. Norwich international airport code (3)
10. The Tivoli Gardens are a popular tourist

attraction in this city (10)
13. Iconic San Francisco bridge (6,4)
15. Avignon airport code (3)
16. Barbadian singer, actress and fashion

designer (7)
18. Type of transport (4)
19. English rock band celebrating 50 

years in the business (3,3)

Down 
1. Stars recently flocked to this city for George

Clooney's  wedding (6)
2. Netherlands flag carrier (3)
4. Name of Cape Verde international airport,

Nelson ___ (7)
5. Major car hire company (4)
6. The oldest city in Georgia, USA, sounds like

grassland (8)
8. Popular Costa Blanca resort (8)
11. US state capital, named for a bird which

rose from the ashes? (7)
12. Foot-powered boat, found at the seaside (6)
14. Currency of Thailand (4)
17. Celebrity magazine, sounds current (3)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 26

Crossword

Su Doku

N
um

be
r: 

03
8

This tour operator started life in February 1974 when two friends got
together to provide an overland truck to travel to the Minaret of Jam.

Charles Darwin made this archipelago famous. 

Sued Ox

A Lasagna God Slips

Can you solve the following anagrams to decipher the destination & tour operator?
Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle
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SMALL LUXURY Hotels of the World (SLH) has launched
'Private Residences by SLH', a new collection of exclusive-
use villas, chalets and estates, all hand-picked with ten
rooms or less.

The launch has been developed on the back of increasing
demand for high value multiple room bookings, with an
emphasis on privacy and exclusivity. Its aim is to offer
guests the ‘best of both worlds’ – the personal service of a
small luxury hotel with the private space of an exclusive-use
villa, ski chalets, estates and yachts, offering five-star
services and facilities.

In an annual survey undertaken by the company and
completed by more than 13,000 SLH Club members
worldwide, privacy and intimacy was identified by more than
a quarter (25.7%) of respondents as the most important

factor when booking a luxury holiday. Over the past few
years, SLH has seen clear indication that luxury is trending
towards exclusivity and privacy. 

According to Paul Kerr, CEO for SLH, there has been a
clear indication that luxury is trending towards exclusivity
and privacy. He said: “In 2013 we saw a significant increase
in the number of small hotels applying to join the brand –
this was another indicator of a growing trend. In 2014, we
have already seen a 27% increase year-on-year in the
number of exclusive-use hotels (less than ten rooms)
wanting to join SLH. There is clearly a demand for this type
of property which has led the way for the launch of Private
Residences by SLH."
For further information visit
http://privateresidences.slh.com 

Small Luxury Hotels of the World launches 'Private Residences by SLH'

Innstant Travel
adds major US
sports events to
portfolio 
INNSTANT TRAVEL, the
online wholesale division
of Innstant Group, has
announced a new addition
to its selection of online
tickets of major USA
sports events such as
NFL, NBA, NHL and
Formula 1.
The new options mean

that agents can offer
additional services to their
clients visiting the States. 
The company's CEO,

Darryl Ismail, said: "We
are delighted to launch
this exciting new product
in the UK as we know
already that many of our
clients around the world
have been looking forward
to its launch. Our focus is
to deliver an easy, fast,
reliable solution with a
competitive product
selection based on
popular events."

Darryl Ismail
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TTNG announces database segmentation
plans for members 
IN HIS opening speech to delegates, the TTNG's managing
director, Gary Lewis, highlighted the group's main aims
going into 2015 which included the marketing aims of
introducing regionalisation, splitting the UK into four
marketing areas and developing new marketing services.

He said: "I am massively impressed with what we have
done with marketing but it's just the start of our journey.
With big data out there, it's important to invest in database
segmentation so that we can help you understand the data
of your customers. This in turn helps us have an advantage
of driving customers to your shop or office. As we do not
have the skills set to do this on our own, we have entered
into a joint venture with a data specialist business to
deliver this to our members."

Predicting buying habits will give
agents the edge 
IN A session entitled 'The Power of Prediction', investor and
consultant Andy Owen Jones, told delegates that he backed
TTNG's plans to switch from generating lots of offers to
understanding how to match those offers to customers
through its database segmentation plans, saying that travel
is changing from being 'offer driven' to 'desire and want
driven'.
He outlined how data can be predicted by looking at

statistics and offered practical ideas and examples on how
agents can capture data to use it to their advantage. 
He said: "The people who focus on the customer more

than the offers are the ones who will win", giving the
example of shops and supermarkets putting beer next to
nappies on shelves in the evening, to appeal to dads
picking up supplies.  
He also said that it's important that agents redefine who

their customers are, including those who not only booked
on their website but also those just visiting. 
He said: "99% of people who go on travel websites do so

without booking and they disappear. But they don't
disappear without telling you lots of information about
themselves and with this information you can start to
categorise people depending on their behaviour and start
to predict what that person will want.
"Knowing this type of information gives agents a

competitive advantage in being able to pull up holiday ideas
appropriate to their clients - even if they've never made a
booking."
In practical terms, Owen Jones suggested that agents

introduce live chat on their websites to capture people
browsing and also suggested offering free Wi-Fi to clients
to gain an insight into their search patterns while they
browse online on their mobile devices in the shop. 
Concluding, he said: "Moving away from price is the

single best thing you can do. Try to get your clients out of
the mindset of looking for the cheapest thing and look at
presenting holidays based on interest, suitability and
relevance."

TTNG'S GROUP commercial director, Martin Andrew, told
delegates that it had been a challenging year for the
industry, with the market forecast for the season end down
by -2%. 

But on a brighter note, he said that it wasn't 'all doom
and gloom' and positive factors such as an increase in the
average spend, the growth of package holidays, the
continuing trend for all-inclusive and most importantly, a
return in people booking through travel agents, all looked
to a brighter future.

He said: "People completely understand the value of
travel agents. The outlook is positive, with summer 2015
bookings already up 9%, which is the best since 2008, and
the fact that consumers still see a holiday as an essential
not a luxury."

Consumers 'appreciate value of travel agents'

SPLIT DECISION...Choosing from a variety of ice-cream flavours
on a city tour courtesy of Kirker Holidays are, from the left:
Johanne Wishart and Pam Jackman from Travel Dream in Surrey;

conferenceupdate
The Travel Network Group (TTNG) held its 'Obsession' conference in
Split, Croatia last week, offering a selection of motivational speakers,
news on business developments and ideas, plus plenty of networking
opportunities...by LAURETTA WRIGHT

InBrief
� THE TRAVEL Network Group announced at the conference
that it has joined the Institute of Customer Service (ICS).

� RETAIL EXPERT Clare Rayner offered advice to delegates
on achieving retail success, outlining ten steps for
delegates to follow. These included defining your goal and
mission; deciding your positioning; identifying your ideal
customer; creating your range plan; and implementing
your pricing and promotional policy. She told delegates
not to compete on price but to compete on service by going
the extra mile with gestures of information, advice and
help, citing the example of agents offering to print clients'
e-tickets and posting them out to them.   

� MEMBERS WHO use the group's Honeycomb system will
soon have access to thousands of villas, apartments,
condos and chalets through a new partnership with
holiday rental XML specialist Pathway GDS. 
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THE SPANISH National Tourist Office
(SNTO) aims to change the holiday
habits of UK visitors to Spain.
Speaking at conference, Enrique Ruiz

de Lera of SNTO, in a presentation
called 'Strategy for the UK market',
said: “What we are trying to do is
change the mentality of the UK
traveller”.
SNTO brand reposition analysis

conducted in 2009 showed that while
the brand is well established, it is
gradually losing its strength and is not
as innovative as others. Sun and Beach
tourism takes over the holiday image of
the country with little differentiation
between coastal destinations.
Meanwhile, research shows that 60% of

UK tourists to the Canary Islands
couldn’t name the island they were on.
Ruiz de Lera said there is a need to

reposition Spain for a younger
generation, and as a premium, unique,
and aspirational destination with the
aim of increasing profit from the UK
tourism market by 15%.
He said: “The UK market currently

generates 1% of Spain�s GDP, so for
us it's absolutely key for survival.”
The tourism board�s marketing

plan, spanning 2012–2016, has 80
products in five categories – Relax ,
Discover, Enjoy, Hear and Meet – with
ten products for the UK including
gastronomy tours.
Ruiz de Lera said: “I don�t see

enough gastronomic tours being sold in
the UK and I think Spain is very
unrepresented here.”
He also urged delegates to sell more

city break destinations rather than just
Barcelona and Madrid, as many are
well connected to airports such as
Bilbao and Seville. He also highlighted
that agents had the opportunity to tap
into the flight and drive market in Spain
which he said very few people are
selling. He said: "We urge agents and
operators to create and sell
differentiated product and provide
experiences as the biggest challenge is
to educate and counsel the consumer.”
For more information visit
www.spain.info

The Elite Group conference was recently held in Seville, Spain with the tagline Independent
Matters. Here follows a round up of news from the event by JILL SAYLES
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conferenceupdate

IN A session called Rebalancing ATOL, David Clover from
the CAA told delegates that the CAA is consulting on four
main changes.
These are: 
1.   Withdrawal of the Small Business ATOL (SBA)

scheme.
2.   Adoption of risk-based financial assessments for

ATOL holders  (£5million).
3.  Introduction of revised assurance reporting

arrangements (with ICAEW).
4.  The development of online self assessment

facilities.
Clover said the changes would allow the organisation

to look more closely at the financial stability of SBAs and
that in a sample of ten SBAs, about a quarter of them
were over their expiration. He also said that the new
online facility will be fully functioning within the next
year.
He continued: “We are in listening mode and I mean

that as a genuine point. We will listen and take on board
what the industry says. As a regulator, we have to look at
a broader view and look at solutions. We are conscious of
the concerns that ATOL holders have.”

ATOL changes proposed by CAA
ELITE TRAVEL Group's chief executive, Neil Basnett,
told delegates that the message of the organisation is
one of 'Unity' with companies hoping to come back to
join the consortia. It currently has 70 members, but
lost two members this year - Villa Parade which is no
longer trading and Roy Cox Travel.

Speaking about Elite's relationship with Advantage,
Basnett said that they worked well together for the
benefit of members.

Sales for the consortia were up 20% by the end of
February this year compared with the same period last
year. Basnett said: "Figures at the end of July were up
by 10% on 2013. Although sales growth didn't continue
at the same rate, it has been a good year and it's a
sign of confidence in the economy, with sales also
starting well for 2015”.

He warned members that customers expect 'luxury
and cheap' when booking holidays, and that this has
been an issue for them. He said: "One only gets what
one pays for and this is often what the British public
forgets about.  If our clients want something genuine,
then I am sorry, but they are going to have to pay for
it."

Elites message is one of unity

New Spanish National Tourist Office strategy for UK market

SALUD SEVILLE… pictured with Neil Basnett, chief executive, Elite Travel
Group (second from left) is Tim Basnett (far left); Derek Ketteridge, Tour
Indemnity (middle); Amanda Corbett, Seville Province Tourism; and
Hisham Mahmoud, Kirker Holidays.
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ONE OF the (many) great things about
being a travel agent is the (occasional)
opportunity to travel on an educational
or fam trip and discover new and
exciting places to visit and stay –
experiences which you can then share
with colleagues and customers, writes
Paul Scudamore. The same delight of
discovery applies to the likes of us on
the journalistic side of the travel
industry fence. And this year has seen a
series of fine “firsts” across the
spectrum of cities, destinations and
cultural connections. 

For some reason, Greece has figured
prominently in the leading list of new
landings. For instance, there was a visit
to Athens in March (the first for some
30 years or so) and what a revelation –
how the city has changed. The
Parthenon on the sacred rock of the
Acropolis maintains its magnificent
vantage point over the city, which
seems to have been transformed into a
thriving and depression-defying
metropolis where pedestrianised
streets and the labyrinthine Plaka area
of hundreds of small shops, cafes,
restaurants and bars appear to have
collectively ignored the economic woes
of the country. A recent return visit
confirmed that the hordes of visitors are
voting with their feet (and euros) in their
fascination with this city of culture. 

One of the greatest additions to
the city in recent times has been the
magnificent New Acropolis Museum,
opened in 2009 at a cost of
�130million and a triumph of
design and imagination, with its size
and angle mirroring that of the
actual Acropolis which overlooks the
museum site, a short walk away.
When the site was chosen, and
ground works began, they revealed
an ancient Athens, with the remains
of private houses, bathhouses,
shops, workshops and roads. The
archaeological importance of the
discovery meant excavations had to
proceed as construction went ahead,
and the result is that as visitors
(some 10,000 a day) enter the
museum they walk over a glass floor
to peer down into the city’s
fascinating past. Entrance to the
museum is €5 while the Acropolis
itself costs €12 – and both worth
every cent. 

Worth emphasising to potential
clients visiting Athens is that it is
very much a walking city, although it
has an efficient Metro system to
reach further afield and from one
side of the city to another. And for
shoppers, all the major brands are
there (including M&S). 

Away from the hubbub of city

centres, such as Athens and
Thessaloniki, Greece has its huge
choice of islands connected by air or
ferry. Santorini is one of the most
picturesque, with its white and blue
clifftop towns such as Oia, and Fira. It
is hugely popular with newlywed
Japanese couples who travel in their
hundreds purely to get their
photographs taken. The island
occupies the largest side of a volcano,
with three other islands completing
the volcanic ring. Santorini is also
famous for its wines (there are 42
grape varieties and 13 wineries), with
the stubby ball-shaped vines designed
to protect them from the strong winds
which affect the island. It is not a lush
and green haven. For history buffs and
those clients interested in
archaeology, agents can recommend a
visit to the Aegean “Pompei” of
Akrotiri in the southwest of the island,
where excavations continue to this day. 

Getting to other Cyclades islands
from Santorini is easy with fast and
regular ferry services to, for instance,
Sifnos or Milos, where the statue of
Aphrodite of Milos was discovered at
Filakopi, said to be by a farmer who
hauled it up from the undergrowth and
broke off her arms. 

It is now in the Louvre in Paris, and
better known as the Venus de Milo. 

Going Greek to discover the delights of ancient and modern Athens

greece&cyprus

Athens 
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COSMOS HOLIDAYS has launched its
2015 Greece programme with an
expanded range of properties exclusive
to the operator in the UK, newly featured
resorts as well as new Dream Wedding
locations.
Newly featured hotels and apartments

include the three diamond rated
Zephyros Hotel in Skala, the Elpiniki
Studios & Apartments in Skiathos as well
as the Mavrikos Hotel & Apartments in
Zante.
New resorts include Poros in

Kefalonia, which offers a bustling
harbour area and peaceful beaches
where a seven-night stay at the Oceanis
Hotel is available from £509 per person.
Polychrono in Halkidiki is featured for the

first time with its Old Town and pretty
beaches, where a seven-night stay at the
two diamond rated Nemo Aparthotel
costs from £555. 
An expanded range of ‘Dream

Wedding’ locations includes the island of
Lefkas and the mainland Pelion region
which is in addition to the existing choice
in Rhodes, Kefalonia, Zante, Skiathos and
Skopelos. Wedding locations include
beaches, authentic chapels and
traditional town halls, and prices lead in
at £389 for a civil or church wedding in
Rhodes.  
An increased choice of flexible single or
twin-centre holidays are also available
combining weekly flights to well-known
Greek destinations with island ferry

travel to the
lesser known
islands.
Customers
can choose a
single or
twin-centre
holiday with a
flexible
number of
nights in a
resort or
island based
on seven or
14-night
durations. 
For details see www.cosmosagents.co.uk
or call 0843-227 0965.

Athens to receive
27km bike lane 

BY THE end of 2015, a 27km
bicycle lane should be
running through the streets
of Athens, according to a
recent announcement by
Greek environment
minister, Yiannis Maniatis,
and Athens mayor, Giorgos
Kaminis. 
The environment minister

said the bicycle lane will
start from the northern
suburb of Kifissia, pass
through the city centre and
end in Faliro in southern
Athens. The first phase of
the bicycle lane will start
with the construction of an
11km section between Gazi
and Faliro. A contract has
already been signed for the
creation of the Gazi-Faliro
section under a budget of
�2.2million. 

greece&cyprus

Travel 2 is promoting The Grecotel Amirandes, a resort in Crete that offers lagoon pools, three
sandy beaches including a reserved villa beach area, eight restaurants and an Olympic sized

swimming pool. The hotel offers a choice of upgrades to include private gyms, individual pools,
home cinemas and state-of-the-art bathrooms with colour therapy whirlpool baths. A seven-
night stay at the five-star resort costs from £819 per person based on travel until the end of

this month. It includes flights, breakfast accommodation and transfers. 

Cosmos Holidays boosts Greece portfolio with new resorts & properties

InBrief
� CLASSIC COLLECTION Holidays has introduced the four-star Palm
Beach Hotel & Bungalows to its Cyprus programme for 2015.
Rooms are available from £91 per room, per night, based on two
people sharing a twin garden view room including breakfast. 
For details see www.palmbeachhotel.com

� EXODUS IS promoting an eight-day 'Walking on the Greek Islands'
trip from £999 per person including flights from London, breakfast
accommodation and a tour leader throughout. The first departure is
on October 26 and the week starts in Athens, before heading to
Paros, Santorini and Naxos. 
For more information visit www.exodus.co.uk or call 0845-863 9601.

�THE NEW Ikos Resorts brand currently features two Greek
resorts, Ikos Oceania (previously Oceania Club) which will re-
open in March 2015 after a soft refurbishment and a new hotel,
Ikos Olivia, which will open its doors for the first time in May
2015, situated in Halkidiki Greece. A seven-night holiday to the
five-star Ikos Oceania in Halkidiki costs from £759 per person
including an early booking discount of 30% if booked before
February 28, 2015. The price, which is based on a May 2
departure, includes accommodation on an all-inclusive basis in a
superior double room with a sea view, private transfers and
flights from Gatwick.
To book or for details see www.ikosresorts.com
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Following the appointment of
a new chair to the Cyprus
Tourism Organisation, we
caught up with Angelos to find
out what the priorities are for
tourism to Cyprus...

Q: How have UK visitor statistics
performed for Cyprus over the last
12 months and are these figures in
line with your targets? 
A: We have seen an increase in

arrivals from the UK – the latest
stats, including August, show a 2%
increase in arrivals in the first eight
months of the year. 
Even more encouraging is the
increase in the average expenditure
per visitor. (There has been an
increase in revenue from tourism
overall of 11.6%). Based on early
booking trends, we expect that the
UK will perform even better next
year. 

Q: What does your current
campaign highlight and who,
specifically is it aimed at?  
A: Our promotion emphasises the

variety offered by the island which
appeals to a wide audience,
including families, adventure
seekers and sports enthusiasts. We

are also highlighting the healthy
gastronomy of Cyprus, positioning
the island as a ‘gastronomic
heaven’. Even more important is our
renowned healthy, mild winter
(November-April). 

Q: What are your priorities for
tourism to Cyprus?
A: Our priority in the UK is to

build upon our relative advantage as
a tourism destination - good quality
hotels, state-of-the-art airports,
modern highways, the cleanest
beaches in the Med, but also
specific to the UK is the fact that all
Cypriots speak English and we drive
on the same side. Cyprus has
proved to be particularly popular for
weddings and honeymoons with UK
couples and we also have excellent
golf courses and spa hotels of
distinction. In addition, we work
closely with the Travel Foundation in
the UK to develop our rural product
and to promote sustainable tourism. 

Q: Have you noticed any trends
emerging with UK visitors? 
A: We have been successful in

attracting younger people enjoying
activity holidays such as cycling and
mountain biking; older couples
following our excellent walking trails
– tour operators have increased the
number of hiking and cycling tours
they offer to Cyprus during the off
peak months. We are also promoting
our first class wine routes.

Q: What developments have taken
place over the last year? 
A: The Limassol Marina has been

completed – this luxury development
has 650 berths, a choice of
restaurants and bars, as well as
upmarket residences. A new 69km
cycling route starting from Limassol
Marina and ending in Platres in the

Troodos mountains, with panoramic
views, has been completed and five
new marine parks have been
created most recently, to add to the
existing 200 dive sites, offering more
choice for divers to explore our
marine life and wrecks. In Larnaca,
the new Piale Pasha promenade has
been completed. This is the new
seaside promenade connecting the
cosmopolitan Foinikoudes (Palm
Trees) Promenade with the Fishing
Shelter and the trendy Mckenzie
area. It has a pedestrian road and
cycling lane. 

Q: What is your advice to agents
selling Cyprus?
A: Cyprus is well known as a sun,

sea and sand destination offering
quality accommodation. With one of
the healthiest climates in the world,
we believe that agents could offer
the island as a winter destination to
clients, not only highlighting winter
sun but also the wide range of
activities on offer such as golf,
hiking, cycling, diving. Weddings and
honeymoons have proved
particularly popular due to the
simple procedures that are required
and the choice of wedding venues,
not to mention the competitive
prices, while our rural tourism
product is continually being
upgraded to allow discerning
travellers to experience the ‘real
Cyprus’ and interact with locals in
the hillside villages – ideal for
fly/drive holidays. For couples
wishing to chase away the winter
blues, they can ‘chill out’ in some of
the award-winning spas and wine
and dine on delicious, healthy
Cyprus cuisine and local wines,
produced by the boutique wineries
dotted around the island. Cyprus
offers a quality holiday experience in
a relaxed environment. 

Q&A with Angelos Loizou, chairman of the Cyprus Tourism Organisation

greece&cyprus

PLANET HOLIDAYS and
Weddings reports that
Santorini is continuing to
see an increase in UK
visitors and has added new
product to its portfolio for
this year. 
This includes the five-star

Mystique in Oia which offers
32 luxury suites and villas
which feature facilities such
as a mini-bar, flat screen TV

and CD/DVD player. Prices
for a seven-night breakfast
stay in an Allure Suite lead
in at approximately £1,717
per person, based on travel
this month, including
transfers and flights from
Gatwick.  
Also new for 2014 is the

five-star Gold Suites in
Imerovigli, a member of the
Small Luxury Hotels of the

World, featuring 14 suites
and the four-star Alesahne
Beach Hotel on the beach of
Kamari, with 28 rooms.
Meanwhile, for the budget

conscious, options include
the three-star Dimitris
Studios with 22 studios, the
two-star-plus Limnes Villas
with 23 units, the two-star-
plus Alexandra Hotel
Apartments with 55 rooms

and the three-star Blue Sea
Hotel & Studios. Prices
start from £700.12 per
person based on two adults
staying for seven nights in
self-catering
accommodation this month,
including flights and
transfers.  
For more information call
01438-841270 or see
www.planet-holidays.co.uk

Planet Holidays and Weddings adds new product to Santorini programme
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BRITISH FAMILIES visiting Jerusalem
can now enjoy self-guided tours and
activities at the Old Yishuv Court
Museum in order to discover the way
of life in the Old City of Jerusalem
more than 100 years ago.
The self-guided tours are included

in the general admission price of the
museum, which is situated in a 500-

year old house in the Jewish Quarter
of the old city. 
Visitors to the museum will be given

a glimpse into the way residents of
Old Yishuv used to live in the 19th and
20th centuries, and what life was like
behind the ancient city walls. 
The interactive museum also offers

children the chance to solve problems,

learn how to darn socks, wring
washing and play games that were
once popular amongst the children of
the village. 
For more information and opening
hours visit
oymuseum.datinet.co.il/21.htm and
for more information on Israel see
www.thinkisrael.com

Anantara Dubai 
offers four nights from £875

AGENTS CAN now highlight a four-night stay at the
Anantara Dubai, The Palm to their clients from £875
per person, offering a saving of up to £1,130 per
couple. 
Guests can glide into a turquoise lagoon pool from

the steps of their room, indulge in a sensuous massage
at the Anantara Spa and tuck into spicy Thai cuisine at
the Asian inspired resort on The Palm.
The package includes four nights' half-board stay in

a Premier Lagoon Access room, flights and transfers. 
The deal is valid for bookings by October 31 for travel

between May 24 and June 30, 2015. Supplements cost
from £220 per person for travel between January 11-31
with breakfast.
For more information see www.emiratesholidays.co.uk 
or call 020-7590 1450.  

middleeast

ROTANA’S LATEST five-star property is set to redefine the coast of
Bahrain by the end of next year with its unique architecture.
Developed with leisure, corporate guests and families in mind,
ART Rotana will feature 311 luxurious rooms and suites, extensive
banqueting and conference facilities, a private beach, three
swimming pools and a children’s waterpark. The new property is
scheduled to open in December 2015. 

Dubai unveils expansion plans for
‘world’s biggest airport project’
THE EXPANSION of Dubai World Central Al Maktoum
International Airport, which handled its first passenger
aircraft in October 2013, is set to begin by the end of this
year.
The first phase of the development will involve building

terminal and runway facilities to cater for up to 120
million passengers per year, as well as up to 100 Airbus
A380 superjumbos at the same time. The first phase is
expected to take six to eight years to build.

The airport will eventually have capacity for 220 million
passengers when the second and final phase is
completed.
The airport is currently used for passenger flights by

carriers including Qatar Airways, Gulf Air and Wizz Air.
The emirate’s current major airport is Dubai

International, which handled more than 66 million
passengers last year and this is expected to increase to
100 million by the end of 2020. 

Jerusalem's Old Yishuv Court Museum offers self-guided family activities
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QATAR'S MUSEUM of Islamic Art, which is home to one
of the largest collections of Islamic Art in the world, is
hosting a special exhibition looking at the importance of
historic artwork collection, and how collection practices
shape modern understanding of artistic and cultural
connections throughout the Islamic world. 
The exhibition will feature a number of objects that

have never before been on display, giving an opportunity
to learn about undiscovered historic connections, the
biography of the pieces, and how they are conserved
within the museum. 
Varying displays will be running until February 2015. 

For more information visit www.mia.org.qa/en/boc

ABU DHABI, capital city of the United
Arab Emirates (UAE), will be the start
and finish of the first, round-the-world
solar-powered flight, which Swiss co-
founders and pilots Dr. Bertrand
Piccard and André Borschberg are
planning to undertake with Solar
Impulse 2 in March next year. 

The team will be hosted by Abu
Dhabi and Masdar, the emirate’s
renewable energy company and Solar

Impulse host partner, for two months
at the start of January for testing and
training before the start of the flight. 

The round-the-world tour is
expected to take 25 flying days over
four or five months. Solar Impulse is
currently finalising the stages after
Abu Dhabi, and looks to make
stopovers in Asia, the United States
and in Southern Europe or North
Africa, before returning to the UAE

capital in July next year. Some flights
over the Pacific and the Atlantic will
last five to six days, a feat made
possible by Solar Impulse 2’s ability to
fly without fuel.

On its circumnavigation of the globe,
Dr. Piccard and Borschberg, will take
turns flying the aircraft. They will have
with them six oxygen bottles, a
parachute, a life raft and food and
water for a week. 

Qatar Museum of Islamic Art hosts historic
artwork collection exhibition
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THE MARRIOTT Marquis City
Center Doha Hotel has
opened in Doha‘s West Bay
district, growing the list of
high end hotel investment in
the city. 

Three hotels - the
Renaissance Doha, Courtyard

Doha and Marriott Executive
Apartments Doha – have
merged to be rebranded as
the hotel, becoming the first
Marriott Marquis property
outside of the US and the
seventh Marriott Marquis
globally. 

The property features 577
guestrooms ranging from
standard deluxe rooms to
Presidential suites. Amenities
include a rooftop pool, ten
international restaurants, a
24-hour fitness centre, two
executive lounges and 17
meeting rooms.
For more information on
accommodation and other
activities in Qatar visit
www.qatartourism.gov.qa

PREMIER HOLIDAYS has introduced the
four-star Vida Downtown Hotel in Dubai
to its 2015 Faraway brochure. 
The company is offering an early

booking room discount of up to 15% for
travel between January 11 and December
26, 2015, and can also offer free regional

add-on’s with Etihad from Scottish
airports Aberdeen, Edinburgh, Glasgow
and Inverness (all via Manchester) to a
selection of destinations such as
Australia, Vietnam and Thailand, with
short connections via Abu Dhabi.
Travel agents can also benefit from

the company's agent incentive, earning
between £25-£150 per Middle East
booking, depending on the booking
value. 
For further information or to book visit
www.trade.premierholidays.co.uk 
or call 0844-493 7542.

Premier Holidays offers early booking saving for new Dubai property 

FAIRMONT THE Palm is promoting rates from £320 per night for a
Fairmont View room on a bed-and-breakfast basis. The hotel is
located near to some of the city’s best shopping including the Mall
of the Emirates, Marina Mall and The Dubai Mall as well as some
of Dubai’s most renowned golf courses. Home to 381 rooms and
suites, the property offers seven restaurants and bars, a private
beach with a butler service and cabanas, a swimming pool, plus
numerous watersports on offer. 
For details see www.fairmont.com/palm-dubai

Five-star Marriott opens in Qatar

Doha

Abu Dhabi is host city for first round-the-world solar-powered flight in March 2015
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MANDARIN ORIENTAL Hotel Group has
confirmed that it will manage a luxury
resort in Dubai’s Jumeirah Beach area
when it opens in 2017. 
The resort, which is currently under

development and will mark the group’s
debut in the Middle East, will feature

200 rooms and suites and 12 over-
water villas accessible via a private
beach, and with its own infinity pool. 
The hotel will include nine

restaurants and bars, including a
signature pier-top restaurant with
docking facilities for private yachts, as

well as a poolside restaurant, two
bars, a lobby lounge and a Mandarin
Oriental Cake Shop. The resort will
also offer several function rooms,
including a 525sq.m ballroom, a
2,800sq.m all-inclusive spa and a
beach club.

INVESTMENT CORPORATION of Dubai
(ICD) and Kerzner International
Holdings Limited (Kerzner), an
international developer and operator
of destination resorts and luxury
hotels, have unveiled plans to enhance
the landscape of Dubai with The Royal
Atlantis Resort and Residences. 
Features of the new project will

include a $1.4billion investment in the
resort expansion and amenities; nearly
800 new guestrooms and suites; and
250 luxury residences providing
exclusive doorstep access to
restaurants and entertainment, as
well as resort experiences.
The Royal Atlantis Resort will stand

46 storeys tall and will feature ocean
and Palm views, allowing guests to
feel that they are floating between the

sky and sea. A new Sky Pool will soar
almost 90m above The Palm, offering
Dubai city views.

AGENTS CAN become an
expert on Qatar and join the
Qatar Tourism Authority's
(QTA) Tawash Training
Programme to be in with a

chance of winning one of 50
traditional Qatar pearls or a
place on an inaugural Tawash
fam trip.
The first 50 agents to

complete the programme will
win a traditional Qatari pearl
and all agents who have
registered and completed the
programme by October 31

will be in with the chance to
experience Qatar for
themselves on a fam trip.
For more information visit
www.tawashqatar.com 

The Royal Atlantis Resort & Residences sees $1.4billion expansion investment 

Mandarin Oriental confirms management of luxury resort in Dubai for 2017 launch 
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CORINTHIAN TRAVEL has
added an 11-day Emirates
Explorer tour, which leads
in at £2,295 per person
excluding flights. 
Travelling through six of

the UAE’s seven
Sheikhdoms and the remote
Omani province of
Musandam, the Emirates
Explorer is a private tour
that has been designed to
showcase the diverse
scenic, cultural, historic and
iconic modern attractions of
the lower Gulf. 
Starting in Dubai, guests

will discover the emirate’s
history, as well as its
landmark architectural and
engineering achievements.
A drive along the so called
‘Pirate Coast’ will then take
guests to Oman’s wild
Musandam peninsula which
is noted for its deep inlets,

craggy peaks and bays
hemmed in by sheer cliffs.
Here, visitors will explore

the scenery both by dhow
cruise and 4WD vehicle,
before visiting the historical
sites and museums in the
laidback emirates of Ajman
and Sharjah. Concluding the
tour are two nights by the
sea in Abu Dhabi.
The company's managing

director of North Africa and
Middle East, Hugh Fraser,
said: "The Gulf States are
known for their excellent
hotels, fine winter climate
and warm hospitality and
are easily accessed on non-
stop flights from a number
of UK airports. The pegging
of the UAE dirham to the US
dollar and a stronger pound
means that your money now
goes further in the region
than it used to. 

“The majority of visitors
to the Gulf States are
looking for beach holidays
combined with a little soft
adventure (dune and wadi
bashing) or taking
advantage of some of the
notable shopping
opportunities.  
“A commonly ignored

niche market when
promoting the Gulf States
is the cultural traveller. The
region is rich with futuristic
architecture and iconic

state-of-the-art
engineering masterpieces.
Taking a trip out to one of
the northern emirates such
of Fujeirah, Ras Al
Khaimah or Oman’s
Musandam peninsula will
take you into the heart of
traditional Arabia. Here are
quiet wadis, small
fortresses, stunning
mountain scenery and fine
beaches.”
For more information email
info@corinthiantravel.co.uk

n   
H
1  
s
T

11-day Emirates Explorer tour from Corinthian Travel for £2,295

Qatar Tourism Authority launches Tawash Training Programme with prize incentives
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TRAVEL INDOCHINA has
launched its 2015/16 preview
brochure featuring reduced
prices across its range of
escorted Small Group
Journeys, early bird savings
and an incentive deal for
travel agents to win two
tickets to Vietnam or
Indochina. 
The new, eight-page

brochure showcases the
operator’s top-selling Small
Group Journeys to Asia. To
mark its launch, travel
partners can offer early
booking customers savings of
up to 10% per person on the

company's entire Small Group
Journeys programme. This
includes more than 70
itineraries across 11 countries
and many cross-border trips,
with more than 1,000
guaranteed departures to
choose from.
Among the offers available,

customers can experience
Vietnam’s diversity on the
operator’s 11-night ‘Vietnam
Insight’ journey, with air-
inclusive prices starting from
just £1,830 per person,
representing an early bird
saving of £260 per couple.
Alternatively, a 13-day ‘Burma

Revealed’ journey reveals the
highlights of the destination
and comes with an early bird
discount of £300 per couple,
with prices leading in at
£2,895 per person.
The early bird discounts

include air travel with Vietnam
Airlines and Qatar Airways,
plus the combined advantage
of local English-speaking
guides and a Western tour
leader, based on a minimum
of seven travellers. They are
available on all bookings
made by October 31 for travel
between March 1 and
December 31, 2015.

As an added sales
incentive, the company is
offering agents the chance
to win two tickets to
Vietnam or Indochina with
Vietnam Airlines. Running
until October  31, every
agent who books ground
arrangements including
flights with Vietnam’s
national carrier will be
entered into a prize draw to
win two air tickets or one of
ten £15 Love2Shop
vouchers.
For more information visit
www.travelindochina.co.uk
or call 01865-268944.

PREMIER HOLIDAYS has introduced a
selection of new, privately escorted
tours to its 2015 Faraway brochure;
incorporating the best aspects of Asia
into several itineraries.
As examples, a ‘Spirit of Laos’ tour

is available to book from £2,299 per
person and takes guests through Laos
over nine nights, with stops in Luang
Prabang, Tad Lo, the 4,000 Islands
area and Vientiane. Highlights include
exploring temples, waterfalls, ancient
ruins and forest trails. 
A new, 14-day ‘Heritages of

Cambodia & Myanmar’ escorted tour
is also being offered and costs from
£2,999, covering some of the most
iconic areas of Indochina and Burma
such as Phnom Penh, Siem Reap,
Yangon, Bagan and Mandalay. Guests
can take in landmarks such as Wat
Phnom - Phnon Penh’s oldest shrine,
the Royal Palace, the ancient city of

Siem Reap, the Bayon ruins and the
temples of Angkor. 
Both of the privately-escorted tours

by air-conditioned car are based on
two adults travelling, and include
flights, private transfers between
hotels, three-star accommodation
with breakfast, all sightseeing,
entrance fees and the assistance of an
English speaking guide. Departures
operate daily and visas are excluded. 
Alternatively, clients who wish to

experience Sri Lanka’s highlights can
opt for a ten-day ‘Colonial Ceylon with
Safari & Riverboat’ escorted tour,
starting from £1,899. The new, hand-
picked tour incorporates stops such
as Colombo, Udawalawe, Yala
National Park and Galle, with
exclusive riverboat accommodation on
board the riverboat Yathra by Jetwing.
Guests can take part in a guided
walking tour of Colombo, visit a gem

mine in Ratnapura, interact with
elephants at the Elephant Transit
Home rehabilitation centre in
Udawalawe, enjoy wildlife spotting on
game drives through Yala National
Park, visit the Galle Fort world
heritage site and sail along the
Dedduwa River on board the riverboat
Yathra by Jetwing.
The privately-escorted tour by air-

conditioned car operates daily from
November 1 and includes flights;
private transfers, all sightseeing,
breakfast accommodation and an
English speaking guide.  
Meanwhile, agents can benefit from

a booking incentive to earn between
£25-£150 per inclusive escorted tour
booking, dependent on the booking
value.
For further information or to book see
www.trade.premierholidays.co.uk or
call 0844-493 7542
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TABER HOLIDAYS has added a new ‘Icelandic Cuisine and Culture’ tour to its portfolio, available as a five- or seven-night break. The
escorted tour combines the flavours of Iceland with cultural treats, soft activity and Northern Lights. Food lovers will enjoy Icelandic
cheese tasting, have the opportunity to boil their own egg in a hot spring, try hot steam baked bread, sample some local beer and enjoy a
seafood feast at a Viking Museum, as well as sitting down to gourmet dinners every evening. Visits to the Blue Lagoon geothermal spa,
the Langjökull Glacier, the Gullfoss Waterfall and Iceland’s famous ash-cloud volcano, Eyjafjallajökull, are all included. Prices start from
£1,711 per person which includes flights from Gatwick, transfers, a guide and breakfast accommodation. The tour departs weekly until
March 29, 2015. For details call 01274-875199 or see www.taberhols.co.uk

Travel Indochina issues 2015/16 preview brochure plus agent booking incentive
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Premier Holidays adds private escorted tours in Faraway brochure
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EXPLORE HAS unveiled five new tours
for its 2015/16 Family Adventures
collection in destinations including
Tunisia, Iceland, Cambodia, Croatia and
Peru.
The collection now offers guaranteed

departures on all family tours and
includes transfers for all customers
whether they have booked their own
flights or booked flights through
Explore.
The operator's new Intergalactic

Tunisian Family Adventure offers an
ideal option for families looking for a
unique travel experience. The nine-day
tour combines authentic activities such
as glass blowing, learning how to cook
a traditional Bedouin meal and
spending the night in a converted
troglodyte cave dwelling, with the main
highlights of Tunis, Port El Kantaoui
and Djerba. Families will also visit
some of the famous Star Wars
locations, challenge themselves with an

aerial adventure rope course and pay a
visit to Tunisia’s largest water park.
Suitable for  children aged five and
over, the tour costs from £1,095 per
adult and £1,019 per child, to include
flights; eight nights’ hotel
accommodation on a bed-and-breakfast
basis; eight other meals; transport; and
the services of a tour leader, driver and
local guides.
For families in search of winter

landscapes, the operator's new Winter
Iceland Family Adventure offers an
eight-day exploration of snow-covered
glaciers, with visits to The Blue Lagoon,
the Gullfoss waterfall and steaming
geysers of Iceland. Families can also
experience a Richter six earthquake in
an earthquake simulator, travel on an
adventurous husky safari and search
for humpback whales during a whale
watching trip. Suitable for children
aged eight and above, the tour costs
from £1,739 per adult and £1,485 per

child including flights; three nights’
hotel and four nights’ guesthouse
accommodation on a bed-and-breakfast
basis; transport and the services of a
tour leader and driver.
Carl Burrows, the company's sales

director, said: “The new collection
represents fantastic value for money.
We’ve worked closely with all our
suppliers to ensure that we can make
great price savings, without having to
compromise on quality. In addition to
the 5% launch discount which agents
can take advantage of, we don’t offer
online discounts so we can guarantee
that agents won’t be undercut by the
web or our call centre. Agents are
encouraged to contact Philippa Baines,
our trade sales manager if they want
any help or support with selling
adventure travel.”
For further information or to book visit
www.explore.co.uk 
or call 0844-0499 0901.

Leger announces new Luxuria coach 
LEGER HOLIDAYS has announced it will be launching a new
design of coach next year, which will be the first of its kind
to be used by a holiday company in the UK.
The company's new Luxuria coach puts passenger

comfort at the forefront and seats a maximum of 31 in rows
of three, to offer wider seats and extra leg room.
The armchair-style seats, some facing into tables, also

feature retractable calf rests, personal touch screen TVs,
and plug and USB points so passengers can keep gadgets
fully charged. 
Holidays travelling by Luxuria can now be booked, and

are available on selected holidays from March 2015. 
Ashley Dellow, the company's head of retail sales, said:

“We are the very first company in the UK to introduce this
advanced style of coach for scheduled holidays and so this
is being made specially for us. The coach will be ready for
the New Year and we’re already receiving a lot of enquiries,
so we imagine places on Luxuria tours will go very quickly. 
"It really will take coach travel to the next level of

comfort, with innovative rows of a double and single seat,
and some singles facing over a table.  With a selection of
TV programmes, movies and music to enjoy on your own
personal TV, and spacious, armchair style seats, it really
will make the journey one to remember.”
For more information visit www.leger.co.uk

Explore unveils new tours in 2015/16 Family Adventures collection
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InBrief
�  TITAN HAS issued its 2015/16 Worldwide brochure featuring 23 new
adventures in destinations including Arabia, the Balkans, Liguria and
China’s Yunnan Province, amongst others. Every holiday includes a
VIP Home Departure Service as standard as well as a range of extras
such as varied meal plans, included excursions, entrances and visits. 

�  RIVIERA TRAVEL is offering a 22-day 'New Zealand - Land Of The
Long White Cloud' escorted tour, with prices leading in at £3,999 per
person. The tour departs between October 2015 and April 2016 and
highlights include a two-day stopover in Singapore, a sightseeing
tour of Auckland, an authentic farm stay and home cooked dinner, a
helicopter flight around Franz Josef Glacier and two nights in
Queenstown. The price includes Singapore Airlines flights from
Heathrow or Manchester, breakfast accommodation in three- and
four-star hotels and a tour manager. 

�  TEN NEW holidays departing from stations across the UK in 2015 are
featured in Diamond Rail Holidays' 2015 brochure, which offers a
total of 33 tours across Europe and beyond. New journeys include
travel on the Jungfrau Express and Lisbon, Porto and the Douro
Valley. All rail tours are fully escorted from London St Pancras by
experienced tour managers and include many excursions and meals.
As an example, a ten-day Lake Bled and the Mountains of Slovenia
costs from £1,099 per person based on two sharing. 
For details see www.sellingrailholidays.com or call 0844-544 7581.

� SMALL GROUP tour specialist Back-Roads Touring has launched its
new summer 2015 brochure, revealing a fresh line up of tours. For the
first time, the company is also offering door-to-door return private
transfers for all UK summer tours, with the addition of flights and
private airport transfers in Europe for all European summer tours.
New tours for next summer include Germany’s Romantic Back-Road
to Vienna, Mountains, Lakes & Valleys of Switzerland, Kent & Sussex
and A Taste of Scotland with royal chef Carolyn Robb. 
For more information see www.backroadstouring.com 
or call 020-89870 990.

Luxuria coach
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Savings of up to £250
per person in Thomas
Cook's new brochure  
THE LATEST escorted tours
brochure from Thomas Cook
Tours is now out, offering
more than 60 tours across
the world and savings up to
£250 person for bookings
made before November 30. 
Prices for the new

2015/16 brochure start from
£1,539 per person for a
seven-day Tuscany and
Italian Riviera tour that
includes visits to some of
Tuscany’s towns as well as a
tour of a winery.
New for 2015 is a

programme of Spotlight
tours – fully escorted city
breaks to US cities including
San Francisco, New Orleans
and New York, with prices
for a six-day tour to New
York starting from £1,879
per person. 

escortedtrips

SHEARINGS HOLIDAYS has
launched its 2015 Britain &
Europe programme
featuring new tours and
itineraries designed to give
customers more reasons
to go.
The brochure details

holidays which take in
festivals, events, stunning
scenery and exclusive
behind-the-scenes tours of
film locations and stately
homes.
Caroline Brown, the

operator's commercial
director, said: “We’ve seen
bookings increase in the
last year right across our
portfolio, and so our
strategy of continually
adding value to our
holidays is resonating with
customers. In our 2015
programme we’ve gone
above and beyond to give
our customers even more

‘reasons to go’ with us by
launching new itineraries
that give them the chance
to experience big events,
enjoy exclusive tours and
commemorate important
anniversaries."
Five new premium

Grand Tourer holidays
have been introduced for
summer 2015. Itineraries
include ‘Secret Warwick
Castle & Stratford’ priced
from £384, which features
an exclusive tour of
Warwick Castle; and
‘Montreux & Swiss Riviera’
priced from £929, which
includes a stay in a
lakeside hotel and
excursions to Evian-les-
Bains, Yvoire, Lausanne
and Gruyeres. 
New European tours

include ‘Traditions of the
Tyrol’ in Austria, which
costs from £649, and

features a folklore evening
and a visit to the local
Kirchberg Flower Festival;
and ‘Lake Maggiore, Orta
& the Borromean Islands’,
from £929, which includes
a stay at the four-star
Zacchera Hotel and
includes full day trips to
Lake Orta, the Borromean
Islands, Mount Mottarone
and Villa Taranto.
Other additions to the

programme include an
expanded range of breaks
for independent travellers,
new all-inclusive
itineraries and new four-
day UK weekend breaks.
Incentives include free

entry for agents into a
prize draw to win £250 in
High Street vouchers,
while early bird customers
can save up to £100 per
couple when booking
before November 14. 

Shearings offers 'more reasons to go' with Britain & Europe launch. 
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Collette highlights new tours in 2015/16 brochure 
COLLETTE HAS issued its new brochure for 2015/16, offering 68 escorted tours
across  164 pages.
New tours for next year include a 13-day Discovering Myanmar option, which

costs from £3,449 per person, with departures from November; an 11-day
Wonders of Newfoundland option, with prices from £3,299 and departures in
June; and a 12-day Northern Spain: Landmarks, Culture and Cuisine tour, which
departs from May and costs from £1,869.
Also new for 2015 are extra additions to the company's American Portfolio,

including new escorted city breaks to New York, New Orleans and San Francisco.
There are also newly extended tours, such as the National Parks of America that
now come with an optional Denver city break, with prices from £3,249 per
person.
The company's programme of RHS Garden Holidays tours has also been

incorporated into the new brochure, providing a range of horticulturally themed
tours across Europe and into Japan, the US, South Africa and New Zealand.
The brochure also comes with savings of up to £250 per person on bookings

made by November 30.
As with all of the operator's escorted tours, prices include many meals and
excursions, accommodation, the services of a tour manager and free door-to-
door transfers from within 75 miles of a UK departure airport. 
For a copy of the new brochure visit www.trade-gate.co.uk and 
for reservations call 0800-804 8701.

Kuoni launches new Journeys brochure 
KUONI HAS launched a hand-picked collection of independent and escorted
tours by road, river, rail and coach in its new Journeys brochure, previously
known as Escorted Touring.
Escorted tours have been added in new destinations such as Highlights

of Northern Ethiopia, a gastronomic tour of northern Spain, Lucknow on
the Nepal & India Highlights and Jaffna on the Definitive Sri Lanka.
With a growing demand for European touring, more options have been

introduced and new river cruises such as the European Gems cruise, a
journey from Amsterdam to Budapest and Jewels of the Rhone, which
takes in the main highlights from vineyards to architectural monuments
and World heritage sites.     
For the first time, the company is offering two, one-off limited edition

tours featuring unique experiences - a photography tour of India with
award-winning photographer, Neil Buchan-Grant, and, for 2016, The Great
Migration, featuring a special expert host to be revealed nearer the time.
For further information or to book call 01306-747008 or see
www.agents.kuoni.co.uk

We asked our staff the
following question this week:

Which shop/store are
you most likely to max
out your credit card?

Publisher: Jeanette Ratcliffe
jeanette.ratcliffe@travelbulletin.co.uk
Pandora

Editor: Lauretta Wright
lauretta.wright@travelbulletin.co.uk
Lakeland Ltd
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Got rid of my credit card years ago.

Contributing Editor: Paul Scudamore
post@travelbulletin.co.uk
Call me old-fashioned,  M&S. Call me cool, Apple.

Sales Director: Simon Eddolls
simon.eddolls@travelbulletin.co.uk
Amazon

Advertisement Manager: Tim Podger
tim.podger@travelbulletin.co.uk
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Online Sales Manager: Nick Boocock
nick.boocock@travelbulletin.co.uk
Very dull, but I suppose it would be a department store
like John Lewis.

Account Manager: Bill Coad
bill.coad@travelbulletin.co.uk
Hugo Boss

Account Manager: Chris Gascoine
chris.gascoine@travelbulletin.co.uk
Massimo Dutti

Account Manager: Matt Gill
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Crossword:
Across: 1. VIKING, 3. EMMA, 7. NAMIBIA, 9. NWI, 10. COPENHAGEN, 13. GOLDEN GATE, 15. AVN, 16. RIHANNA, 18.
TAXI, 19. THE WHO. Down:
Down: 1. VENICE, 2. KLM, 4. MANDELA, 5. AVIS, 6. SAVANNAH, 8. BENIDORM, 11. PHOENIX, 12. PEDALO, 14.
BAHT, 17. NOW.

Highlighted Word: MANAMA

Travagrams: (top) Exodus                         (bottom) Galapagos Islands

Where Am I?: Lulworth

puzzlesolutions
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InBrief
�  NEWMARKET HOLIDAYS has announced the launch of a 228-page brochure of ‘best
value’ escorted tours, covering destinations within the UK, across Europe, in the Americas
and further afield, with departure dates through to early 2016. Tours range from a four-
day break to Belfast and the Titanic Experience to an 18-day journey taking in the very
best of America’s Great National Parks, amongst a total of more than 60 inclusive,
escorted holidays.
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