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LIMITLESS 
DINING • SNACKS
& BEVERAGES

• SPACIOUS •  
OCEANFRONT
ACCOMMODATIONS

SUPERVISED 
EXPLORER’S 
CLUB FOR KIDS

DAILY LAND & WATER
QACTIVITIESP 
LIVE MUSIC • SPA & MORE

Sunscape Resorts & Spas off er EVERYTHING they’ll need for 
an entertaining, stress-free holiday and it’s ALL INCLUDED.

FOR THE KID IN EVERYONE!UNLIMITED-FUN®

Book an upgraded room category for a minimum of 10 nights and your
clients will enjoy a 50% DISCOUNT on the upgrade supplement.

The higher the room category, the greater the savings!

Valid for all bookings made from 19 December 2015 to 29 February 2016, for travel 1 April to 30 October 2016.
Please contact your preferred tour operator for more information and to book.

         

EXPERIENCE UNLIMITED- FUN® FOR THE KID IN EVERYONE IN CURAÇAO | DOMINICAN REPUBLIC: PUERTO PLATA (FEB 2016)
PUNTA CANA (DEC 2016) | JAMAICA: MONTEGO BAY | MEXICO: COZUMEL • IXTAPA • PUERTO VALLARTA

BECOME A MASTER AGENT TODAY AND TAKE ADVANTAGE OF INCREDIBLE INDUSTRY RATES, INCENTIVES AND MORE AT AMRAGENTS.CO.UK.

      12:54
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RESEARCH FROM TravelSupermarket reveals the average Brit
will spend £1,243 on their main holiday next year - 8% more
than in 2015 and 12% more than was predicted in 2011, when
the travel comparison site’s Travel Trends Tracker first began. 
The annual report into the top holiday trends also found

that British tourists will spend 7% more on flights and
accommodation in 2016 and will take an extra £41 in
spending money with them. 
Spain remains a firm favourite for British tourists and is

set to be the number one holiday destination abroad next
year, with planned visits by 11% of holidaymakers, while the
staycation trend is in decline, falling 25% since the report
began in 2011 to an all-time-low of 30% of holidaymakers
staying in the UK for next year’s break. 
Despite its financial crisis, Greece (to be visited by 4% of

Brits) has risen in popularity, overtaking Italy (3%) to claim
the fourth spot of Brits’ preferred holiday destinations. The
USA (6%), countries in Asia (3%), Cyprus (2%) and The
Caribbean (3%) have all crept up the list too, as the report
shows holidaymakers can afford to travel further afield.
Meanwhile, for the first time in five years, Turkey has dropped
out of the top ten list altogether, to 11th place, and Portugal
has also decreased in popularity by 1% point. 
While most holidaymakers (39%) will be going on one main

holiday with occasional shorter breaks, the average Brit will
go on 2.7 holidays in 2016 (an increase from 2.6 last year).
Their main break will be a 9.71 day holiday, departing in June
to a Spanish beach resort with their partner. They will spend
£730 per person on transport (getting there) and
accommodation and will each allocate £513 towards spending
money. Most will opt for self-catering accommodation (27%),
with 15% choosing all-inclusive deals, 14% bed-and-
breakfast, and 13% half-board.
While beach holidays and city breaks remain Brits’ trip of

choice (27% and 13% respectively) they’re set to see a decline
in popularity next year (beach breaks are down 10% and city
breaks are down 17% compared to last year). However,
‘action holidays’ such as mountain biking, canoeing and
skiing, will see a 50% increase as ‘the year of sport’
approaches with the Olympics and Euro 2016 championships.
Exploring holiday motivations, more than half (59%) will be

searching for the ideal destination to relax and unwind, while
a further 39% will be looking to spend much needed quality
time with their family. Meanwhile, although 55% of Brits will
be going on holiday with their husband or wife next year, the
report also reflects a growing trend for solo travel, finding
that almost a quarter of travellers (24%) would be happy to
embark on a trip on their own.
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TravelSupermarket’s Travel Trends Tracker reveals nation’s holiday spend & habits 

The Korea Tourism Organisation recently took a group of agents on a mega fam trip which took in the capital Seoul, Suwon, the port city
of Busan and the UNESCO heritage area of Gyeongju known as ‘the museum without walls’. The 300kmph KTX high-speed train whisked
guests between locations, making sure there was time to enjoy Seoul’s vibrant Gwangjang market, Gyeongbokgung Royal Palace and the
De-militarised Zone (DMZ) dividing North and South Korea; Busan’s famous Jagalchi fish market and UN Memorial Cemetery; and Korea’s
most famous temple ‘Bulguksa’ in Gyeongju. For details see gokorea.co.uk

All made up...
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OLYMPIC HOLIDAYS has
launched its 2016 Summer
Sun brochure which, along
with a new look, features
the lesser-known islands
of Ithaca, Milos and Tinos,
as well as additional
hotels and apartments on
Crete, Rhodes, Santorini,
Mykonos, Thassos, Lesvos
and in Cyprus.
Greece’s second city of

Thessaloniki also features
for the first time, as does

the mainland resort of
Kavala. On the
Peloponnese peninsula,
the resorts of Costa
Navarino and Pylos have
been added to the
programme, along with
more hotels in Athens.
Meanwhile, the operator

has introduced a new No
Surcharge Guarantee on all
package holidays, and
continues to offer 'the best
low deposit scheme on the

market', on holidays that
include its own charter
flights, with prices from £49
per person, plus the
government’s £2.50 ATOL.
protection charge, is all it
takes to secure a holiday,
with nothing else to pay
until the balance due date
ten weeks before departure.
For further information 
or to book call 020-8492
6792 or visit
www.olympicholidays.com  

Express sale from Eurostar
EUROSTAR IS OFFERING the chance to holiday for less with
a sale on a wide range of destinations, with fares to Lille,
Calais, Brussels and Paris starting from £29 one-way. 
The sale is on until January 12, with passengers able to
travel from January 9.
Fares to any Belgian station, including Bruges, Ghent

and Antwerp in Standard class, lead in at £35 one-way, and
customers can add a little luxury to their journey for less by
choosing Standard Premier with fares starting from 
£79 one-way.
Mary Walsh, the company's director of communications,

said: “We’re encouraging our customers to beat the post-
holiday blues by booking a great value New Year escape.
With all Eurostar destinations on sale, we’re offering
travellers a wider range of get-away options than ever
before. Whether you’re after a seaside break in Marseille or
a shopping expedition in Paris, there’s never been a better
time to book.”
Meanwhile, passengers travelling to Lyon, Marseille,

Paris, Brussels and Lille can also take advantage of 'two for
one' entry into a range of top museums and galleries
including Musée des Confluences in Lyon, MuCEM in
Marseille, Musée d’Orsay in Paris and Bozar in Brussels,
all by showing their Eurostar tickets at entry. 
For more information visit www.eurostar.com 
or call 0843-218 6186.
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GOLD MEDAL has issued its latest sale brochure offering more than 80 long-haul holiday offers flying from
London, Manchester and Scotland. 
The 36-page mini brochure features a selection of offers across the operator's top-selling destinations

including exclusives in Orlando, the Maldives and Fiji, as well as free nights, free room upgrades and significant
savings in destinations worldwide.
Gordon McCreadie, the company's director of sales and marketing, said: "Our teams have been busy

negotiating a host of fantastic offers to support our agents this peaks, and this mini-brochure highlights a great
selection of what we have available. As part of our ongoing efforts to support the travel trade, we have once again
worked alongside a number of our key agent accounts to produce overbranded versions of the mini-brochure for
their customers.”
Highlights of the sale include three nights in Ras Al Khaimah from £379, Canada self-drives from £1,169 and

eight nights in Thailand from £599 including four bonus nights. 
Until March, the company is also running several incentives for agents including a mega fam trip to the Indian

Ocean, the chance to win one of three £5,000 holidays in The £15k Holiday Giveaway and a convertible car up for
grabs for the summer, as well as increased Farebank Rewards across key destinations. 
The Holiday Sale 2016 brochure is available for download at www.goldmedal.co.uk, and any agents that would

like to receive printed copies of future sale brochures can request to do so by emailing
brochures@goldmedal.co.uk    

Olympic Holidays unveils new destinations, new guarantee & new look

Peaks Holiday Sale from Gold Medal showcased in 36-page mini brochure

ABBA TRIBUTE...Warner Leisure Hotels has launched new
weekend entertainment in the form of festival breaks. They
include a 60s, 70s, 80s Festival and a Fake festival with
performers headlining across selected properties. Guests can
dress up, boogie down and even join in with the band on the
weekend breaks, which lead in at £199 per person for a three-
night 70s Festival weekend break at Gunton Hall Coastal Village in
Suffolk, based on an April 8 arrival. The price is based on two
adults sharing a standard room and includes the Simply Dine
package. Guests can also save up to 50% on 2016 breaks by
booking by January 31. For details see
www.bourneleisuresales.co.uk or call 0330-100 9776.
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APT Luxury River

Cruises sets sail with
celebrity experts  

AGENTS CAN tempt
customers with a celebrity
cruising experience as three
popular TV personalities,
Charlie Dimmock, John
Sargeant and Tim
Wonnacott, join APT Luxury
River Cruises on an eight-
day Rhine Treasures cruise. 
The cruise departs from

Amsterdam on April 8 and
costs from £1,795 per
person, which offers a saving
of up to £950 per person and
includes home to airport
transfers by private car,
flights, all meals plus
complimentary beverages on
board, a total of 15 included
excursions and invitations to
exclusive events.
For details visit
aptouring.co.uk/celebritycrui
se or call 0800-046 300. 

*Conditions apply – the £50 offer booking (£25pp) and the free Kindle Fire offer are available on new bookings until 31 January. A selection of tours and departure dates are 
available with no single supplement to pay (see Europe brochure). The offers are combinable. We are protected by ABTA and our fl ight inclusive packages are protected by ATOL. 
Correct at date of print (January 2016)
 

ABTA No.V3031

 Visit our website at www.cosmostoursandcruises.co.uk 
or call us FREE on 0800 668 1702

Great value Europe offers available*

• £50 off per booking

• FREE Kindle Fire per 
booking

• NO single supplement offer 

• NEW destinations – The 
Azores and Northern Cyprus

• £49 Airport Hotel Stay plus 
Parking 

Book now

AMAWATERWAYS' 2017 sailings are now
open for booking with a selection of new
offerings including the debut of a new
ship, new options for Europe and Asia
itineraries, an enhanced schedule of
wine-themed sailings and early 
booking rewards.

The company has expanded its
European fleet with the addition of
AmaKristina, which will sail the Rhine in
2017. The sister ship of AmaViola,
AmaKristina will feature all of 
the company's latest innovations,
including enhanced staterooms that
accommodate more than two guests and
connecting cabins. 

Meanwhile, more wine-themed
itineraries have been added for 2017 - to
offer a total of 44 departures. As an
example, a seven-night Taste of Bordeaux
itinerary travels through France’s
renowned Bordeaux region with stops
along the Garonne and Dordogne rivers.

Other new additions include extended
opportunities for Cruise and Stay, more
options in Southeast Asia and added
incentives for booking early, with guests
booking by March 31 offered savings of
up to £600 for travel in 2017. 
For more information visit
amawaterways.co.uk or call 
0808-256 8422. 

Early booking deals for 2017 itineraries from AmaWaterways 

Book early for savings of 20% with Condor Ferries
PASSENGERS BOOKING a trip to the Channel Islands or France can save 20% with
Condor Ferries when booked before January 23. The offer is available for anyone
booking to travel on the fast ferry sailings from Poole, as well as on the
conventional sailings from Portsmouth, with bookings available for travel 
up to December.     

All fares include vehicle and luggage, no booking fee, no additional taxes and no
debit and credit card charges.
For more information or to book visit condorferries.com
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FROM NOW until March 4, new Rocky
Mountaineer bookings in both
GoldLeaf and SilverLeaf Service of
seven nights or more, will receive up
to £280 per couple in added value,
which can be used towards extra
hotel nights, additional meals, meal
plans and airport transfers. 

Shorter packages of four to six
nights will receive £190 per couple in
added value and, with this offer,

guests have the opportunity to stay
and play for longer in destinations
such as, Seattle, WA, Vancouver and
Whistler, BC, or Jasper, Lake Louise,
Banff, and Calgary, AB.

One of the many eligible vacation
packages the ‘Stay and Play’ offer
applies to, is the Canadian Rockies
Getaway, travelling between
Vancouver and Jasper, Lake Louise,
and Banff, AB. 

The nine-day/eight-night holiday
includes four days on the train, eight
nights' hotel accommodation and 
a number of tours and activities in
various destinations. At the time of
booking, guests can also add an
Alaska cruise to make it a two in one
holiday by rail and sea.
For more information see
rockymountaineer.com/stayandplay 
or call 0800-0606 7372.

Thomson & First Choice launch New
Year deals, with free kids’ places,
low deposits and long-haul savings. 
THOMSON AND FIRST CHOICE have launched a range of deals
including thousands of free kids’ places, low deposits across
summer and winter holidays and savings of up to £500 per
couple for long-haul breaks.

In addition, a number of ‘sunshine super saver’ deals have
been launched and include savings of £860 per couple (£430
per person) for a Thomson Sensatori holiday to Mexico and 
a saving of £672 per couple (£336 per person) for a Thomson
Sensimar holiday to the Dominican Republic.

As examples of prices, a 14-night Thomson holiday to
Mexico, staying at the Sensatori Resort Mexico on an all-
inclusive basis, costs from £1,467 per person. The price is
based on two adults sharing and includes flights from
Newcastle on May 5 and transfers.

Alternatively, a 14-night break to Jamaica with First Choice,
staying at the Grand Bahia Principe Jamaica on an all-inclusive
basis, costs from £1,549 per person. The price is based on two
adults sharing and includes flights from Gatwick on 
July 8 and transfers. 
To book or for more information see firstchoice.co.uk 
and thomson.co.uk 

Morants Curve near Lake Louise, Alberta
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TO BE FRANK(LIN)...Mark Warner Holidays is the latest company
to join the Bright consortium. Pictured marking the occasion is
chair of Bright, Hisham Mahmoud, with Mark Warner's 
Julie Franklin.

Free Business Class upgrade with Wendy Wu on selected China tours 
Wendy Wu Tours is offering a free one-way Business Class upgrade on returning flights to customers booking
many of its most popular China tours this year. 

The deal is valid on any bookings made by February 1 on selected China tours taken between March 27 and
June 19 and September 1 and November 30, departing from Heathrow. The deal is available exclusively to the
operator and represents a saving of £1,000 per person. Customers can upgrade both ways from £799 per person. 
More details can be found at wendywutours.co.uk/freeupgrade 

Rocky Mountaineer launches ‘Stay & Play’ added-value offer for new bookings
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NEWS BITES
� ATLASGLOBAL AIRLINES has issued a new promotional
campaign offering all-inclusive one-way prices for clients
purchasing a ticket by January 18 and flying from Luton
to Istanbul Ataturk and beyond by April 11. Fares start
from £52 to Istanbul, £59 to Kayseri, Gaziantep, Adana
and Izmir and £69 to North Cyprus. Agents interested in
working with the company should email
mustafa.ebgu@atlasglb.com

� BLACKPOOL PLEASURE BEACH is offering wristbands for
£15 from February 7 to March 20 when booked online in
advance at www.blackpoolpleasurebeach.com 

� JET2.COM and Jet2holidays have announced that they
have dropped credit card charges on all flights and
holiday bookings.

� THE RUSSIAN NATIONAL Tourist Office has launched 
a new and unique facility that allows visitors to submit
documents for a Russian visa without visiting the
Russian Embassy or an outsource visa processing
company in person. The tourist office handles all the visa
arrangements including collecting fingerprints at its
offices in London's Notting Hill Gate. A special VIP service
known as a 'Portable Biometric Device' means that the
RNTO can arrange for a visa officer to visit homes or
offices to collect documents and biometric details. For
details see visitrussia.org.uk or call 020-7985 1234.

� TURKISH AIRLINES has added Zaporizhzhia in Ukraine to
its network. Flights operate four times weekly via
Istanbul. For details see turkishairlines.com

www.travelbulletin.co.uk

newsbulletin

New flight routes & cheaper fares
push Brits long-haul for 2016
A NEW STUDY by Travelzoo shows British tourists look
set to change their travel habits, with the US taking the
crown as the country Brits most want to visit in 2016,
with almost a third of respondents (32%) nominating it
as the destination they most want to visit in 2016,
narrowly beating Italy (31%) into second place. With 30%
indicating they plan to stay in the UK next year, Spain
was pushed into fourth place with 25%.

The annual Travel Trends survey also confirmed that
long-haul travel is experiencing an unprecedented level
of interest for next year.

Commenting on the findings, the company's head of
communications, Louise Hodges, said: “British travel
habits are changing and 2016 is very much looking to be
the 'year of the US’, with record levels of interest in
holidays to both the East and West Coast. For the first
time, America has overtaken European favourites such
as Italy, France and Spain as the most desired holiday
destination for British travellers. With four long-haul
destinations now in the top ten and airlines opening up
new travel routes that take advantage of the lower cost
of fuel, we expect to see long-haul destinations
continuing to grow in popularity in 2016.”
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BOURNE IDENTITIES...Bourne Leisure’s Kelly Hunt (centre)
celebrates the launch of new Haven and Warner brochures with
Cathy Pollard (right) and Amanda Gorham-Watts from the
Thomas Cook office in Eastbourne.

Ihope you all had a fantastic Christmas – I know thereare lots of our friends and colleagues that sadly had 
a battle with floods and water pouring into their

homes and I can’t imagine what you have all gone
through. I hope you have managed to get it cleared –
there is nothing worse than the smell of damp stuff! 
Let’s hope that 2016 will be a brilliant year for the

travel industry – it certainly deserves it after all the
recent events of plane crashes, attacks in holiday
destinations like Turkey and Paris etc. I hope the public
will still travel and not be put off; it’s up to us to be
positive and show them all the wonderful places 
they can visit.
I can’t imagine being on a plane that is going in the

wrong direction for an hour, which is what happened to 
a Malaysia Airlines’ plane flying from New Zealand to
Kuala Lumpur on Christmas Day! There were no safety
issues but air traffic controllers are investigating. Flight
MH132 usually takes a direct route heading north-west
over Australia on its way from Auckland to KL but radar
data showed it heading south for almost an hour! I think
someone had too much Christmas pud!
I am certainly looking forward to 2016. The last six

months health wise have been horrendous, so I don’t
want any more of that thank you. I just need to get rid of
the chronic back pain and I could be positively
dangerous! I would like to see everyone in the travel
industry playing nice – there is enough for everyone –
and by playing nice I mean operators paying a decent
commission and not trying to undercut agents on the net.
If operators are fair and make it a level playing field then
agents will support them - it really is that simple. Some
of the adverts on TV are absolutely pathetic and I can’t
see why anyone would want to book with them. 
I would like to take this opportunity to  wish you all 

a very Healthy, Happy & Prosperous 2016.
Read some advice from an 80-year old man...Have 

a firm handshake. Look people in the eye. Sing in the
shower. Own a great stereo system! 

by SANDRA MURRAY
in Normanton, Yorkshire

To respond to any 
of Sandy’s comments email 

lauretta.wright@travelbulletin.co.uk 

newsbulletin
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Live It Up promo from AMResorts
AMRESORTS COLLECTION has released its latest
promotion, Live It Up, where guests can benefit from half
price room upgrades.

The new deal offers customers booking any upgraded
room category a 50% discount on the standard upgrade
supplement for stays of ten nights or longer. The promotion
is also combinable with all the usual early booking
discounts and special offers. 

To take up the deal, bookings must be made by February
29 for travel taken between April 1 and October 31. 

The company's collection consists of luxury resorts
located in prime beachfront locations. They include
luxurious Zoëtry Wellness & Spa Resorts; adults-only
Secrets Resorts & Spas; Breathless Resorts & Spas;
Dreams Resorts & Spas; active and youthful Now Resorts
& Spas or the fun-filled Sunscape Resorts & Spas. 

New Year deals from Malaysia Airlines
MALAYSIA AIRLINES has unveiled its New Year sale fares,
available for booking from now until January 15. 

Economy return flights across South East Asia and
Australasia are available starting from £519 to Jakarta,
£529 to Singapore and £699 to Sydney, Australia, valid for
travel from April 4 to May 31 for Economy Class fares, and
up to November 30 for Business Class fares.

Economy class passengers receive 30kg free checked
baggage allowance, with Business Class passengers
receiving 40kg. 

The carrier flies a twice-daily A380 service between
Heathrow and Kuala Lumpur International with connections
across Malaysia, South East Asia and Australasia.
Passengers from across the UK can connect via the
airline's oneworld partners. 
For bookings visit malaysiaairlines.com or call 
0871-423 9090.

Normanton...
Notes from

S02 TB 0801 2016 News 2_Layout 1  06/01/2016  14:13  Page 8



FANCY A FAM?
MSC Cruises is highlighting the value and
breadth of its ‘Allegrissimo’ drinks package by
going all-inclusive on all sailings for the Wave
booking promotion (until February 29). As
well as giving away free drinks to guests, the
cruise line is offering agents the chance to
sample everything the deal includes – by
winning one of 50 places on a mega-fam next
April. The fam includes a seven-night Western
Med sailing from Genoa on MSC Preziosa
departing April 23, with all-inclusive drinks
included. To enter agents should send details
of Wave period bookings to
competition@msccruises.co.uk and include
their name, agency details and booking
number. Fam places will be drawn from
entries each week and multiple entries 
are permitted.

9www.travelbulletin.co.uk January 8 2016
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BOOKING INCENTIVES
This month, Explore is offering £250
Red Letter Day vouchers to the agent
who achieves the highest sales
growth compared with January 2015.
All agents (including those who are
new) have an equal chance of winning.
There are also runner-up prizes of
£100 and £50 Red Letter 
Day vouchers.

If Only…is making the ‘peaks’ booking
period more profitable for agents this
month. Launching on January 11, the
operator is offering 36 fam trip place
prizes on its ‘A Fam Trip a Day Keeps
the Winter Blues Away’ booking
incentive, which runs until February
13 and includes destinations such as
Dubai, Mauritius and Oman. And as 
a ‘thank you’ for booking, every agent
who has a MoneyCard will also be
automatically rewarded with
MoneyCard 'top-ups' for eligible
bookings, ranging from £10 to £300.

Agents are being given the chance to
win a Trinidad and Tobago goodie bag
(including Trinidad’s finest rum and
chocolate) when they make bookings
to the destination by January 31. To
enter or for more details email
trinbago@amgltd.biz

For every Titan holiday booked this
month and next, agents can enter 
a daily prize draw to win one of 60
prizes including Apple TVs, iPad minis,
Michael Kors handbags, Pandora
bracelets, GHD’s, Cath Kidston
suitcases and £200 in Love2Shop
vouchers. Every booking is also
guaranteed a £10 Love2Shop
voucher. To claim, agents should send
their booking numbers to
agentincentives@titantravel.co.uk   

PEAK PROMO...Pictured launching Funway Holidays'
largest turn-of-year sales campaign with the theme
‘DEALS REVEALED’ are, from the left: the operator's
Amy Drummond, Stephen Rhodes and Anna Hawkins.
The campaign offers discounts of up to 25% off and
2017 summer holiday availability, along with low holiday
deposits of £99. Agents are also being offered the
chance to win a £250 MoneyCard bonus when they
book a California holiday with the operator for 
a minimum of two nights as part of a package holiday
to one of three destinations - Sonoma County, South
Lake Tahoe and Sacramento. Agents should register
bookings by January 31 at www.funway4agents.co.uk  
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FOLLOWING A MULTI-MILLION POUND
investment in its four UK holiday
parks, Away Resorts' 2016 brochure
features a selection of new
developments including £12million in
enhancements to its Tattershall Lakes
Country Park in Lincolnshire, retro
entertainment shows, land zorbing and
snorkelling, along with new look
uniforms for staff. 
As an incentive to early bookers, the

company is offering a super saver offer
of £150 on bookings made 
before February 2.
Celebrating the music and fashions

from the 60s and 80s respectively, the
retro style ‘Ready Steady Go!’ and
‘Electric Dreams’ shows are sure to
get guests on their feet. 
‘RSG!’ will take guests on a journey

through the 1960s pop music decade
with a non-stop golden mix of popular
songs from some of the biggest bands
of the decade, while ‘Electric Dreams’
will be a light-hearted journey back to
the 80s featuring classic icons from
the era - from songs to adverts and
clothes to catchphrases. 

Set in an old-school Arcade shop,
‘Electric Dreams’ is a tongue in cheek
comedy with fun characters and 
a humorous storyline.
Meanwhile, park-wide Wi-Fi is now

available at Whitecliff Bay, Tattershall
Lakes and Barmouth Bay, while
children will be entertained with 
a range of new character and puppet
theatre shows, storytelling 
and activities. 
Prices start at £99 for a three-night

self-catering break in a six berth
Comfort caravan at Tattershall Lakes
on October 31.
For details see awayresorts.co.uk

June and July savings
from Balkan Holidays
BALKAN HOLIDAYS is
offering a £25 discount per
adult on package holidays on
its charter flights to Bulgaria
departing between June 3
and July 18 as an incentive
for holidaymakers to book
through a travel agent. The
operator is also offering
extra discounts of up to £80
per adult on selected hotels
and departure dates for 
this summer.
The £25 discount is

applicable to bookings made
by January 31 through
agents only. Other incentives
include a deposit of £49 per
person, lead-in prices from
£259, thousands of free child
places, 5% loyalty discount
for repeat clients and 20kg
luggage allowance on
charter flights. For details
see www.balkanholidays.
co.uk/agents

Savings of £150 from Away Resorts following developments
Ready, Steady, Go
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Where Am I?

Set at an altitude of 3,400m this city was once the capital of
the Inca empire and is now known as the gateway to the

Sacred Valley and Inca Trail

Fill in all the squares in the grid so that each row, column and each of the 3 x 3

squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate to the

letters, A, B, C and D then e-mail the solution, with your name, company name,

and full postal address plus phone and ABTA number if applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, January 14th. Solution and new puzzle

will appear next week.

The winner for 4th December is Kelly Cain, Thomson in

Cheshire. The winner for 11th December is Laurie
Mathieson, BCD Travel in Hull.

December 11th Solution: A=5,2,3, or 6 B=4,1,5,9 or 2

C=3,2,7,8 or 4    D=9,4,6 or 7

Number: 001

Across 
1. Major hotel group (5)
3. Capital of Qatar (4)
6. City on New Zealand's South Island (7)
7. Capital of the Maldives (4)
9. Lebanon's capital city (6)
11. Intourist specialises in holidays to this

country (6)
12. US state (4)
14. Independent tour operator specialising in

tailor-made holidays (7)
15. Popular Cornish resort (4)
16. Tim, currently orbiting the Earth on the

International Space Station (5)

Down 
1. Winner of the 2015 BBC Sports Personality of

the Year (4,6)
2. Resort on the island of Corfu (4)
3. Scottish city, sounds like a fruit and nut cake (6)
4. The Bronte Parsonage is a popular tourist

attraction in this Yorkshire village (7)
5. South coast resort and venue for a women's

tennis tournament (10)
8. Mountainous country in southern Africa (7)
10. DFDS sails from Newhaven to this 
French port (6)
13. Johnny, the face of Dior's Sauvage 

commercial (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 26

Crossword

Su Doku

N
um

be
r: 

00
1

Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle

�A

�B

�C

�D
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Industry
Insight by...

Top picks: Tracey Poggio, chair of
ANTOR, outlines the destinations
to watch for 2016...

As ABTA recently announced a year of growth
for 2015, with excellent results reported
from its members, it did not go unnoticed

that it has not been plain sailing for a few of the
Association of National Tourist Offices and
Representatives (ANTOR) member destinations.
With the UK in the top five tourism generators

for most of ANTOR members, tourist boards are
always aware that they may need to counteract
the effect that isolated incidents have on tourism,
a main source of global economic growth and
income to the UK travel trade. ANTOR members
recognise that they continually need to update
and improve communications with the travel
trade, media and related bodies especially during
a crisis, and understand the need to keep ABTA
abreast of any unexpected events so that they in
turn can communicate with their members.
Towards the end of an unusually difficult year

for a few members, we approached the Foreign
and Commonwealth Office (FCO) Travel Advice
Unit and had our first meeting in November to
discuss ways of working more closely together to
ensure that if an incident does happen, your
clients are looked after.
Surprisingly, we learnt that although the

number of visitors to the FCO website is
increasing, it still represents a relative minority of
tourists travelling abroad.
The FCO presented the successful results of

the ‘Know Before You Go’ campaign –
encouraging British tourists to stay safe and
healthy abroad by taking some simple precautions
as seen on their website -
gov.uk/knowbeforeyougo - a great initiative and no
doubt a useful resource to travel agents who may
have seen it already on YouTube. There are more
tham 400 industry partners working with 
the campaign. 
Economic, natural or political incidents do not

always affect the choice of destination for the
British Traveller and the ‘Top Destinations to Visit

lists’ also play an influential role. Despite a
challenging year, France is well placed for British
visits this year on The Evening Standard,
Guardian, Telegraph and ABTA’s 2016 places to
visit/watch, with around 17 million British
nationals visiting France every year. The variety
and size of the country and number of points and
methods of entry provides a host of options for
future visitors.
With relaxed FCO travel advice for Iran, the

destination has also made it on The Guardian’s
and ABTA’s top destination lists for 2016, along
with ANTOR members Canada and Poland, while
nine others are included on the Guardian’s list,
Poland and Japan are also both on the Lonely
Planet Top 2016 destinations list also
Although the Greek Islands were often on the

news regarding economic instability, the number
of British tourist visits increased in the summer
by 2% and they have been included twice in the
Telegraph’s ‘Must Visit’ list for 2016 (along with
other ANTOR members India, Japan, Poland and
Dominican Republic).
ANTOR’s meeting with the FCO gave all 15

tourist board representatives a better
understanding of how the FCO travel advice unit
works, and how to work more closely together to
ensure that the public and travel trade using their
advice can put incidents into perspective. ANTOR
and the FCO will continue the dialogue on a bi-
annual basis.
Meanwhile, all ANTOR destinations will be

focusing on a year of proactive travel trade
training and networking, media relations, social
media activity and digital marketing, with an
emphasis on having sound reputation
management plans in place. 
These activities will form the basis of the year’s

activities including ANTOR Meets the Travel Trade
in London and debuting in the Midlands in June. 
See antor.com for more information, activities

and events. 

bulletinbriefing
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Hand-picked hotels, villas and apartments with a wide 
choice of fl ights – all your clients’ needs catered for

Book with the specialist – fi rst-hand 
knowledge and 28 years’ experience

For an agent log-in, brochure supplies, webinar training or support, call Jason & Gill:

01489 866 955
Serenity.co.uk/Trade

Discover the islands of 

Corsica, Sardinia 
& Sicily
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No longer satisfied with a sedate cruise
or fly and flop holiday, older travellers
are searching for getaways where they
can immerse themselves in the
destination; whether on a physical level,
for example tracking white rhino on foot
in Zimbabwe’s Motobo National Park or
a cultural one, interacting with the
community on a Zulu village visit in
South Africa’s KwaZulu-Natal Province.

Arno Delport, Acacia Africa

“

“

France remains by far the most popular destination with the
British for short breaks with the number of visitors increasing by
nearly 2% during the first half of 2015, encouraged by 
a strengthening pound. We expect British visitor numbers to
continue to increase during 2016 since the UNESCO listing in July
2015 of the Hillsides, Houses and Cellars of Champagne as 
a world heritage destination, bringing an additional kudos to the
world’s most famous sparkling wine

Sarah Flook, Champagne-Ardenne Tourist Board

“
“

www.travelbulletin.co.ukJanuary 8 201614

#traveltrends

We saw tremendous amounts of
interest in our tours on the Trans-
Siberian Railway last year
following Joanna Lumley’s ‘Trans-
Siberian adventure’ on ITV in July,
and we expect that to continue this
year, as it is the railway’s 100th
anniversary.

Andrea Godfrey, Regent Holidays

“

“

Although Sri Lanka has been on the
tourist map for some time, the
north still remains virtually
untouched and is a world away from
the rest of the country. 2016 is the
time to discover a region emerging
from more than 20 years of isolation
and war to fully experience its
unique culture and colonial charm,
before it changes

Glyn Thorneloe, Explore

“

“

With the baby-boomer generation
starting to hit retirement age,
there has never been a more
lucrative time for the luxury
touring sector. In 2010, just 1% of
baby boomers were retired. In
2016, 18% will be retired and this
will continue to grow quickly.”
John Boulding, Insight Vacations 

There has been a growing trend for family holidays to South
East Asia, especially Cambodia, Vietnam, Bali, Borneo and
Thailand, and we anticipate this trend will continue –
particularly as backpackers grow up and look to retrace their
steps with their families, as well as the growing desire for
adventure holidays over traditional beach breaks. 

Niall Douglas, Full Circle Travel

“ “
Kicking off our new series of
#traveltrends, we ask the
industry on their top
predictions for 2016

One of the major trends for
2016 is 'Expert led tours'. With
some travellers having years
of holiday experience, as well
as the availability and
accessibility of travel
information, clients are
becoming more discerning
and are beginning to expect
more from their holidays.
Nick Talbot, Funway Holidays
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We are anticipating a
demand for holidays
to Bulgaria that are
just a little bit
different, but still
offering great value
for money. 

Chris Rand, 
Balkan Holidays

“

“

“

“

As 2016 marks the centennial of the National Park Service, we
have seen an increase of interest on visiting National Parks and
the Great Outdoors as part of an adventure/activity-focused
holiday in the USA. There is a number of tour operators who now
offer National Parks specific tours and we have seen a continued
interest in holidaymakers looking to discover the great outdoors,
as well as exploring urban gateways in the same trip. 

Gerry Boyle, Brand USA (UK & Ireland)

“

We believe sailing is going to
become increasingly popular
and more mainstream in
2016, thanks to the high
profiled, British involvement
in the America’s Cup – the
world’s most prestigious
sailing regatta. The 35th
America’s Cup will take place
in Bermuda in June 2017.

Bill Hanbury, 
Bermuda Tourism 
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#traveltrends

Demand for business travel will be
strong across the industry and
airlines will respond by continuing
to innovate in order to provide the
best possible experience. At the
same time, value for money will
remain paramount.In particular,
connectivity will be king in 2016
and passengers will expect Wi-Fi
as standard. 

Laurie Berryman, Emirates

“

“

“

New super-fast flight
technologies may still be in
development, but shorter flight
times overall will make
travelling long-haul a more
accessible option for people
worldwide. All hail the long-
haul weekend!

Gillian Tans, Booking.com

Farms and farmstays is a trend in the making.
Not only did our most recent Annual Attractions
Survey show that farms are the fastest growing
visitor attractions category with numbers up by
10%, but Farmstay UK is seeing an ever-
increasing number of ways in which farms are
improving and diversifying their offerings, from
glamping to hands-on experiences for guests. 

Rebecca Lowe, VisitEngland

There’s a definite move towards the familiar and 'safe’ destinations
for 2016. We’ve seen a 22% increase in Canaries business and
Cyprus and Mallorca are up 36.8% and 27% respectively. Madeira
has also see a 100% rise in bookings and Croatia business is up
58% year-on year. Consumers should book early if they want to
travel to these destinations as they are selling quickly. The best
deals are also available to early bookers.

John Dixon, Prestige Holidays

“A trend predicted
to continue into
2016 is the demand
for authentic
experiences,
including tasting
local food and
wine.”

Paolo Cazzin,
Palazzo Victoria
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The London Helicopter, the only helicopter
tour company to depart from a central
location in the city, has launched an exclusive
series of Sunset Tours. For six weeks only,
the company will be taking to the London
skies as the sun goes down, and passengers
will be treated to a bird’s eye view of some of
London’s most iconic sights and bright lights
coming to life as the evening draws in. The
tours kick off today (January 8) and are
available on a Friday or Saturday until
February 13. The dusk flights depart at
around 16:00 for a 16:12 sunset, pushing back
each week until the February 13, when the
flight will depart at around 17:00 for a 17:11
sunset. The Sunset Tours are available on the
18-minute London Sights tour or the 30-
minute London Max tour on an exclusive basis
only, with seats for up to six people. Prices
lead in at £1,000 for six people (£1,500 for the
London Max tour). For details see
thelondonhelicopter.com or call 
020-7887 2626. 
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Attraction updates�

The Bailey’s Hotel in Kensington is set to relaunch with a new
look this month that reflects its origins as one of the first
generation of purpose built hotels in the capital. The hotel
opened its doors back in 1876 and the £7.5million refurbishment
brings to life its Victorian heritage, highlights the personality of
its founder Sir James Bailey MP, and reflects the character of its
central Kensington location. All guest rooms have been
redesigned, along with public spaces, including the reception
and check-in desk, restaurant and bar. 

Hotel news

From next month, the five-star The Landmark London is
launching a series of new wedding masterclasses, teaching all
important lessons in preparing for the big day. Ideal for bridal
parties, hen weekends or those looking to brush up on some
new skills, the exclusive masterclasses – including make-up
tutorials, floristry and cake decoration – have been established
in partnership with some of London's finest creative talents. The
first class, led by make-up artist Catherine Bailey, commences
on February 21 and will be followed by a lesson in flower
arranging and the delicate art of cake decoration. Prices start
from £130 per person and also include a three-course lunch and
bubbly upon arrival. For details visit landmarklondon.co.uk

The Bootlegger, London’s newest Prohibition
inspired drinking den is now open for illicit
consumption in the financial heart of London.
Celebrating the glamour of the Prohibition era,
The Bootlegger brings alive America’s roaring
20s in London. Being authentic to this bygone
era, the retro basement lounge evokes an
enticing Speakeasy experience. Exposed
brickwork, period flooring and copper wiring
light installations provide the backdrop for the
drinking den, whilst the eclectic furniture,
vintage fittings, original period photography and
secret props transport drinkers to the dark
underground world of Prohibition decadence.
The venue is open Monday to Friday from 16:00
until late and is available for private hire on
Saturday through Sunday, offering a selection
of hooch filled cocktails and a vintage themed
menu. Weekly live music performances deliver
a mix of Blues, Jazz, Charleston and Motown,
with a weekly DJ set on Friday evenings to
welcome the weekend. For details see
thebootlegger.co.uk

�

londonlife
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Win a £5000 
� tan holiday
in Jackpot January!

Every booking is a winner! 
If you don’t win one of the special daily prizes you will still get a 
£10 Love2shop voucher for every booking! 

To enter just email each booking reference to 
agentincentives@titantravel.co.uk within 7 days of making the booking. 
For full terms and conditions visit www.titanagents.co.uk

PLUS every booking entered will 
then go into our prize draw to 
win a £5,000 Titan holiday 
of  your  choice 
The more bookings you make, the 
more entries you get!

Prize draw every day throughout 
January and February 

Win Marc Jacobs purses, Michael Kors handbags, 
ipad mini2’s, Apple TV’s, Pandora bracelets, GHD’s, 
Cath Kidston suitcases and £200 Love2 shop vouchers. 

60 prizes to be won! 

(OH AND FEBRUARY!)
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TRAVELPORT HAS released
an enhanced version of its
travel agency point-of-sale
solution, Travelport
Smartpoint, featuring
performance enhancements,
improved usability and new
functionality that significantly
improves the selling
experience for travel agents. 
To increase the

opportunities to sell hotel
rooms and derive
incremental revenue, agents
can now search for hotels by
vicinity using a full or partial
address. This is something
that cannot currently be
achieved by agents working
with traditional, ‘cryptic’
point-of-sale products,

unless they leave their
system to search elsewhere
for key information. Also,
recognising the need to
deliver efficiencies, a hotel
billback solution has been
integrated to increase
security and save agents
time by automating the
manual reconciliation
process, utilising Virtual
Account Numbers, or ‘VANs’
as provided by eNett
International. This also allows
a business traveller to stay at
a hotel without having to pay
their hotel bill on departure,
as the payment is arranged
between the traveller’s Travel
Management Company 
and the hotel. 

The new solution also
allows agents to view images,
comparisons, maps and
reviews of hotel properties,
as well as specific offers
based on traveller’s 
loyalty memberships.  
As well as improvements

to the hotel booking process,
the company has also
integrated SeatGuru, the
website which allows
travellers to choose the best
airline seats and in-flight
amenities. This means that
travel agents can quickly and
easily access seat reviews,
without having to leave their
booking flow, providing
further opportunities for
upselling and improved

customer service. Agents
booking air tickets can also
advise their customers about
the entire range of products,
including branded fares and
ancillaries available from
airlines, with fully interactive,
graphical screen displays and
real time booking. 

HRS urges agents to up their game
following growth in mobile bookings
HRS HAS REVEALED that the exponential growth in
mobile bookings looks to rise further with the latest
data suggesting that by 2017 50% of its annual turnover
will come from smartphones, tablets or other digital
devices.  The percentage of total turnover generated by
mobile bookings also showed significant growth in
comparison to the previous year, with the company
reporting that one in five overnight stays is now booked
via a smartphone or tablet. As such, the company says
that it is time for agents to look at meeting 
growing demand. 
Managing director, Jon West, said: “Users are

becoming accustomed to book or cancel at anytime and
anywhere via smart devices, a trend that will only
continue to grow. In particular for business trips, mobile
channels are a great help because last-minute changes
to the schedule can often call for new travel planning to
take place. With the adoption rates of mobile travel apps
only looking to rise next year and beyond, corporates will
need to review the latest solutions that will best manage
the risk of leakage from travel policies. It’s therefore
time for TMCs and OTAs to up their game to ensure their
services meet the needs of corporate users.” 

hotelbulletin

TWO TOP NEWCASTLE HOTELS are slashing their room rates on Sunday nights this month and next. The New Northumbria and Grey
Street Hotels are offering double rooms for £20.16 per person based on two people sharing, on Sunday nights only when quoting
SUNDAY2016 at the time of booking. For details see greystreethotel.co.uk and thenewnorthumbriahotel.co.uk

Latest version of Travelport Smartpoint now available 

�  MAZAGAN BEACH& Golf Resort in Casablanca, Morocco is
featuring a special Easter deal for families. Rates start from
approximately £130 per room, per night and families of four
with children aged under 12 are offered a half-board stay
including exclusive access to the three kids’ clubs, spa offers,
and a range of fun activities. The Easter offer includes a tailored
activity programme for kids including karting, movie nights
and cooking classes. The offer is available when booking by
February 28 for a minimum stay of three nights when
travelling between March 19 and April 30. For details email
reservations@mazaganbeachresort.com

�  ST. REGIS HOTELS& Resorts, part of Starwood Hotels & Resorts
Worldwide, has announced the debut of The St. Regis Macao,
Cotai Central in Macau, a UNESCO World Heritage Site. The
hotel offers 400 guestrooms and suites, along with a multi-
experience dining venue comprised of five distinctive offerings,
a signature bar, a spa, outdoor pool and private cabanas. To
further enhance the guest experience, the hotel offers a butler
service for all guests. For more information, please visit
stregis.com/macao

�������

Travelport SeatGuru
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spain&herislands

THE LARGEST ISLAND in the Canaries is gearing up to host the second Tenerife Walking Festival.
Set to run from March 29 to April 2, the event will showcase the island’s natural beauty and diverse
visitor experiences. Featuring 15 trails varying in length and intensity, participants can choose
routes from three categories - volcanic landscapes, coastal paths and green trails. This year’s event
will again feature a wide range of activities such as stargazing tours, wine tastings and guided visits
to Tenerife's volcanic rock pools, to enhance visitors' enjoyment of Tenerife. All walking routes are
scheduled to last a full day, including travel to and from the starting point, cultural visits and lunch
breaks. Online registration is now open and participation costs approximately £14 including 
a welcome pack; daily transport to each trail; guided walks with a professional expert; and 
a wristband to receive discounts in shops, restaurants, hotels and museums in Puerto de la Cruz,
the festival's home base. For details see tenerifewalkingfestival.com

10% saving with
Monarch  

MONARCH IS offering 
a 10% saving at Los Patos
Park in Benalmadena.
Based on a seven-night all-
inclusive stay from May 3,
departing from Gatwick,
prices lead in at £325 per
person based on two adults
and two children sharing 
a twin room.
The property, which is

ideal for families, features 
a waterpark and free Wi-Fi
and is a 250m walk uphill
from the beach and a 250m
walk away from shops, bars
and restaurants.
Alternatively, clients can

opt for a stay on the
mainland at the Playamar
Apartments in Benidorm,
where a seven-night self-
catering stay leads in at
£199 per person, based on
four sharing a one-bedroom
apartment.
For details see http://book-
holidays.monarch.co.uk

IBEROSTAR IS set to open three new
properties this year. 
Iberostar Costa del Sol in Marbella is

situated between Marbella and Estepona
and just 10km from Puerto Banus, three of
the most popular spots in Costa del Sol.
The new four-star hotel is ideal for families
due to its extensive sports and
entertainment programme (golf courses,
nearby watersports and tennis courts
opposite the hotel among others), and it
also offers an 800sq.m spa and wellness
centre and a beachfront location at Playa
del Sol Villacana. 
Scheduled to open in March, the majority

of the 265 rooms offer sea views, while
several suites have a private pool in
addition to the outdoor and children’s
swimming pools.
The new adult-only, four-star Iberostar

Santa Eulalia Ibiza is located in
S’Argamassa, a rural residential area

made up of a series of small coves, dotted
with woodland and juniper groves, and is 
a short walk from the well known Punta
Arabí market. 
The hotel stands right on the seafront in

north-east Ibiza, 18km away from Ibiza
Town. Due to open in May, the hotel offers
196 rooms and a beach club with 
a sun terrace. 
The third new development is the Grand

Hotel Portals Nous in Mallorca, which is
the company’s debut Grand Collection
hotel. 
The five-star property is situated on

Portals Nous cove, just a short distance
from Puerto Portals, and will offer 
63 rooms when it opens in summer. 
Offering an example of sustainability and

energy efficiency, the hotel will also offer
guests a ‘biospa’, complete with a Turkish
bath and sauna, plus a sustainable luxury
wellness centre. 

Iberostar unveils plans for three new hotels this year
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THE NEW ADULT-only Amàre Marbella
Beach Hotel has opened in Marbella. 
Located on the beachfront and a five-minute
stroll to the centre of the old town, the 236-
room property features the only rooftop bar
in Marbella, and offers rooms from 
£73 per night.  
The hub of the new property is the Amàre

Club, which is spread across three different
spaces; the Amàre Beach, Amàre Lounge
and Amàre Pool that form the chic setting.
The exclusive Amàre Beach area offers
sunbeds, massages on the beach and as the
sun sets, guests can enjoy the sounds of the
resident DJ, who plays a set every afternoon.
Guests will also experience special events,
such as the ‘Amàre evenings’, with

performances and acrobatics, vibrant ‘Cuban
nights’ and romantic ‘Full Moon Evenings’.  
The Amàre Lounge is a contemporary

space that offers a chill-out area and bar
which opens up on to the pool. During the
evening, entertainment is on offer to suit 
a variety of guests, such as themed parties
and live music, while during the day, the
Amàre Pool offers sunbeds that feature 
a ‘call button’ that is conveniently linked to a
watch worn by the staff, ensuring that every
whim is catered for, at any time of the day.   
Nightly rates start from £73 in an I Was

Here (standard room) per night, based on
two people sharing with breakfast included.
For further information see
amarehotels.com 

Hard Rock Hotel to
open in Tenerife

A NEW Hard Rock Hotel is
set to open in Tenerife in
autumn 2016. 
The beachfront hotel will

be located in Playa Paraíso,
on the  south-west coast,
and will feature 624 rooms
spread across two towers,
Oasis and Nirvana, catering
for a family-friendly and
adult-only experience. 
Highlights of the property

include three pools, access
to a natural saltwater
lagoon, six restaurants,
outdoor terraces and
entertainment venues. 
In-room treats will see

guests getting free guitars
for jamming sessions and
playlist downloads at check-
in, with a Body Rock
gymnasium and Rock Spa
for pampering.   
For details see
hardrockhotels.com

Ten-night walking adventure from Ramblers from £1,175
RAMBLERS WORLDWIDE HOLIDAYS is offering a ten-night guided walking adventure on
Tenerife and Lanzarote. 
The base for the holiday in Tenerife is San Cristobal de la Laguna, staying at the Hotel Laguna

Nivaria. Highlights include hiking between traditional villages on the Anaga Peninsula; and
views of Mount Teide. The next stop, after a short internal flight, is Lanzarote, where the base is
Hotel Lancelot in Arrecife with highlights including Timanfaya National Park, volcanic
landscapes, mountains walks to the coast and on the famous Femes Ridge. Prices lead in at
£1,175 per person including flights and transfers, and departures are from January 14.
To book or for more information see ramblersholidays.co.uk or call 01707-331133. 

New Marbella hotel offers rooms from £73 a night

S05 TB 0801 2016 Spain_Layout 1  06/01/2016  14:33  Page 20

https://www.prestigeholidays.co.uk/


FAMILY-RUN HOTEL group,
Adrián Hoteles, has
launched a new app to
entertain children and get
them in the holiday mood
before arriving at the family-
friendly Roca Nivaria Gran
Hotel in Tenerife.
Featuring games and

puzzles, the app is designed
to stimulate young minds
and is both fun and
educational, giving kids the
opportunity to learn more
about Tenerife. With the help
of ‘Roni’ the pilot whale, the
cheerful mascot of the five-
star Roca Nivaria Gran
Hotel, children can play
three different games while
on their way to Tenerife: 
a paint game for kids to
create their own colourful
drawing of ‘Roni’, which
parents can share via social

media; a visual memory card
game where players have to
match pairs of cards; and 
a learning game for children
to locate the island's main
attractions such as Mount
Teide or the town 
of La Laguna.
Once at the hotel, children

will continue to be
entertained thanks to the
property's range of facilities

for all ages. These include
a 'mini club' for children
aged 10 months to 12 years
old; two heated swimming
pools; a play and video
games area; and live
entertainment from ‘Roni’
himself, who amuses the
hotel's youngest guests each
day for a few hours of fun.
For more information visit
adrianhoteles.com.

ALMOHALLA 51, a five-room guesthouse in Archidona,
has launched ‘Andalucia: The Roads Less Travelled’, an
insider's tour that takes guests off the tourist trail for an
authentic experience of this popular region of Spain.
The self-guided tour poses lesser-known destinations

as intriguing alternatives to Andalucia's top draws. For
example, Alhama de Granada offers Arab baths as well
as a heady gorge to rival nearby Ronda. Meanwhile, the
cobbled streets of Antequera lead to a Moorish castle
that overlooks the plains of Cordoba, and the town is
also home to ancient dolmens that are currently in the
running for Unesco World Heritage status.
The guesthouse’s package is available in spring and

autumn, and information provided also includes
directions, helpful tips on where to park, plus favourite
places to eat and drink. 
Prices for the package, along with a discounted four-

night breakfast stay and a copy of Washington Irving's

Tales of the Alhambra (the 19th-century classic about
his journey from Seville to Granada on horseback, taking
in many of the towns on the trail), costs from 300 euros
(approximately £212) in a standard room and 350 euros
(£247) in a superior room. Prices are per room and are
based on two sharing.
For details visit almohalla51.com 

21www.travelbulletin.co.uk January 8 2016 

spain&herislands
Adrián Hoteles launches new travel app for kids

Hotels in Spain sign up
to HotelREZ

FOLLOWING ITS recent
partnership with
Barcelona-based Qualis
Hospitality Group,
HotelREZ Hotels & Resorts
has added hotels in Spain
and Latin America
(LATAM), to its growing
portfolio of independents. 
The latest property

signing with the
representation company is
the five-star Sant Pere del
Bosc Hotel & Spa in Spain. 
The number one hotel in

Lloret del Mar, according
to TripAdvisor reviewers,
the five-star Sant Pere del
Bosc offers 19 individually
designed rooms in
exclusive surroundings. 
Other properties which

have recently come on
board the HO chain code,
include Hotel Ambit
Barcelona in Barcelona,
Vega De Cazalla in
Andalucia and Estancia
Monte Viejoin, Argentina.
All hotels are now

bookable on the GDS 
under the HO chain code,
online or by calling 020-
3598 2243. 
Agencies looking to
partner with the company
can email
demand@hotelrez.com

Three nights for the price of two from SuperBreak 
IDEAL FOR customers looking for a Spanish short break, SuperBreak is offering three
nights for the price of two at a hotel in Seville and Barcelona. 
The two cities are popular city break destinations and the deals are available on selected

dates over the coming months, fully commissionable to agents.  
A three-night breakfast stay at the four-star Hotel San Gil in Seville costs from £84 per

person. The hotel, which offers a rooftop pool with views over the city, is set in a privileged
location in Seville's old quarter and is a restored and converted Sevillian Palace. The offer
runs from now until March 15, 2016.
Meanwhile, a three-night breakfast stay at the three-star Sunotel Aston in Barcelona

costs from £63 per person and includes a complimentary bottle of red wine on arrival. The
property is located in a quiet area of the city, but is close to transport links for key sights.
The offer runs on any day of the week up until February 19, between February 26 and
March 10 and from March 12 to March 23.
For more information or to book call 01904-436000 or visit superbreak.com/agents

Andalucia’s Almohalla 51 guesthouse takes visitors off the tourist trail
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Hoseasons launches
‘Bath by boat’ option 

CLIENTS CAN now
meander through the
heart of Bath as part of 
a new luxury narrowboat
break to Bath and 
the surrounding
Somerset countryside
from Hoseasons.
Novices will be taught

everything they need to
know before setting off on
a route that takes in the
only place in the UK
where you can bathe in
naturally hot spa water
and visit original Roman-
style baths. 
There’s plenty to

explore on dry land too,
with the city centre’s 17
museums covering
subjects as diverse as
fashion, astronomy 
and art. 
A three-night break for

four people on a new
narrowboat, complete
with TV, en-suite shower
and galley kitchen, costs
from £436, with a week
leading in at £742. 
For details see
hoseasons.co.uk or call
0345-498 6130.

SUPERBREAK HAS announced extensive
product development across both the
Republic of Ireland and Northern Ireland with
a view to owning the Irish short break market.
The operator is focusing on four key channels
– from the UK to Ireland, from Northern
Ireland to Southern Ireland and vice versa and
an entirely new domestic programme for
agents in the Republic of Ireland (ROI).

Jane Atkins, the company’s sales and
product director, said: “Our aim is to become
the Ireland specialist for the travel trade both
here and in Ireland. We have been working
tirelessly over recent months to grow our
product offering so we no longer focus on just
the key cities of Dublin and Belfast but
encompass the whole country and all the key
tourist routes and destinations. 

“We are currently able to book all airlines
between Britain and Ireland so it’s never been
easier. This is our first move into
internationalising the business and will see
us transact in euros for the first time.”

In terms of the outbound programme from
the UK to Ireland, to date, the programme
has grown from 50 properties to 150 with a
further 150 expected in next six months
covering both ROI and Northern Ireland.
Accommodation is now available throughout
the island including destinations such as
Galway, Limerick, Sligo, Waterford and Derry.
Furthermore, all key tourist routes are
covered such as Wild Atlantic Way, Causeway
Coastal Route and Irelands Ancient East.

For more adventurous customers, multi-
centre itineraries can now be arranged
including options with Irish Rail for twin
centres such as Dublin/Galway or

Dublin/Belfast, while new self-drive options
offer car inclusive breaks with Irish Ferries
including options from Holyhead to Dublin
and Pembroke to Rosslare plus P&O Ferries
and Stena Line will be on sale soon.

In terms of what to do whilst away, the
company has focused heavily on offering
great reasons to travel. Commissionable
add-ons can be pre-booked at 35 key
attractions including the Guinness
Storehouse, Jamieson Experience, Cliffs of
Moher, Titanic Belfast and many more.
Dublin is attracting some key shows making
theatre breaks a big draw. Packages are on
sale to shows such as Annie, Breakfast at
Tiffanys, Chitty Chitty Bang Bang, Chicago
and Billy Elliott.

Meanwhile, the enhanced Ireland
programme for agents in Northern Ireland
means that agents will now have access to all
Irish product both in Northern Ireland and the
ROI including transport, making booking
inclusive packages easier than ever. 

The new self-drive options with Irish
Ferries, P&O Ferries and Stena will cover all
major routes by sea from Northern Ireland,
allowing easier access to the operator’s
British portfolio. Routes include (all bookable
in either direction) Holyhead to Dublin,
Pembroke to Rosslare, Liverpool to Dublin,
Cairnryan to Larne and Troon to Larne. 

Sample prices include the five-star Glenlo
Abbey Hotel Galway from £68.75 per person,
per night including breakfast, while a four-
night, multi-centre self-drive ‘Discover Dublin
and drive the Wild Atlantic Way’ costs from
£213.50 per person. 
For details visit superbreak.com/agents

SET WITHIN 145,000 acres of dramatic Scottish landscape, Highland Perthshire’s Blair Castle offers visitors the chance to immerse
themselves in over 750 years of history, with access to more than 30 rooms, having played a role in many major figures’ lives including
Mary Queen of Scots, Bonnie Prince Charlie and Queen Victoria. To coincide with VisitScotland’s Year of Innovation, Architecture and
Design this year, Blair Castle will house several exhibitions throughout the year, including one celebrating the 18th century plasterwork
at the castle, based on the ancient Syrian city of Palmrya. Another exhibition will see needlework created by the Embroiders Guild on
display, the innovative use of hydro-power on the estate for over a century and the display of original plans for the World Heritage site of
the iconic Forth Rail Bridge. Several events also take place annually, including the Blair Castle Horse Trials and the world-famous Atholl
Highlanders Parade & Gathering. For details see blair-castle.co.uk

SuperBreak sets its sights on Irish market for 2016
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FAIRMONT ST ANDREWS, a five-star hotel on the east
coast of Fife in Scotland, will undertake a multi-million
pound interior refurbishment programme over the next 
18 months to further elevate its facilities.

The capital investment will mean new interiors for all of
the public areas as well as all bathrooms and suites. The
result will see the existing atrium area transformed with
new features including the installation of a bespoke lighting
sculpture by renowned designer George Singer. 

Commencing this month, the refurbishment programme
has been planned to maximise the experience for leisure,
corporate and event guests and will be carried out in
phases so as not to interrupt normal business at the hotel.
The refurbishment will begin with the re-modelling of the
Kittocks Den Bar, the lobby and the atrium followed by the
corridors and bathrooms. 

John Keating, the hotel’s general manager, said: "We are
committed to ensuring the hotel remains one of the most

prestigious resort properties in Europe and therefore are
continuing to invest to ensure our bedrooms and facilities
exceed guest expectations."
For details see fairmont.com/st-andrews-scotland
andvisitscotland.org 

Visitor numbers & spend in England continues to rise 
THE LATEST RESULTS from the Great Britain Tourism Survey (GBTS) reveal an
increase in the number of trips and spend for the month of August. 

Spend grew by 2% to £2.6bn, while trips increased across an eight-month period
from January to August 2015, up 12% in England.

Key figures include: 11.9 million domestic overnight trips were taken in England in
August - up 5% on the same month in 2014, with expenditure up by 2%; the number of
holiday trips was 4% higher last year than in 2014; holiday spending, up by 5%, is only
marginally lower (in nominal terms) than the record set in 2012; and there has been
18% uplift in VFR travel, which is at an all-time high in both trip volume and spend.

VisitEngland’s chief executive, James Berresford, said: “These latest figures are
encouraging, especially as they span the important summer months. With the number
of trips up 12% and spend up 9% for January to August last year, trip volumes are at
their highest level since 2011.”

uk&ireland

THE TREASURE HOUSES of England – ten magnificent palaces, houses and castles in England which
together attract in excess of 2.8 million visitors annually - are marking the 300th anniversary of
'Capability' Brown and celebrating the English Garden this year. Visitors can enjoy the ten stately
homes, castles and palaces each with their own unique garden and parkland to explore. Members
include Beaulieu, Blenheim Palace, Burghley House, Castle Howard, Chatsworth, Harewood, Hatfield
House, Holkham Hall, Leeds Castle and Woburn Abbey. 

Sherpa Expeditions
launches new trip to
mark centenary of

James Herriot’s birth 
TO MARK the centenary of
James Herriot’s birth this
year, activity holiday
specialist Sherpa
Expeditions has launched 
a new trip in the Yorkshire
Dales, a six-day version of
the James Herriot Way,
considered by many as ‘the
best short long-distance
walk in the UK’. 
The 50-mile circular walk

has been designed to take in
some of the countryside that
James Alfred Wight, the vet
who wrote about his
experiences in the Yorkshire
Dales as James Herriot, was
so fond of. Born in
Sunderland in 1916, his
books featured stories about
animals and their owners
and became extremely
popular in the 1970s-80s,
spawning a film adaptation
and a long-running television
series, ‘All Creatures Great
and Small’.
The six-day ‘James

Herriot Way’ trip costs from
£440 per person including
accommodation and most
meals, with daily self-guided
departures available
between April and October. 
For details see
sherpaexpeditions.com or
call 020-8875 5070.

Fairmont St Andrews

£10m refurb programme from Scotland’s five-star Fairmont St Andrews 
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IN A UNIQUELY secluded beachfront location, along Sri Lanka’s southern coast, Anantara Peace Haven Tangalle Resort will open as the
first Anantara Resort & Spa this month. The resort is an ideal base from which to explore Sri Lanka’s southern attractions including Hoo-
maniya blowhole, Wewurukannala, the rock temples of Mulkirigala and the Madunagala hot springs. It is also close to wildlife reserves
and 30-minutes from Rekawa, a turtle conservation project. Nightly rates start from £185 for an ocean view room on a bed-and-breakfast
basis. See anantara.com for details. 
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‘Stay and Sail’ package
from Kata Rocks

KATA ROCKS’ newly
launched ‘Stay and Sail’
package offers guests 
a three-night stay in 
a three-bedroom Sky Villa,
followed by three nights
on a 200ft super yacht. 
The new Lamima yacht

sails in and around
Phuket, meaning that
guests of Kata Rocks have
the opportunity to be
amongst the first to
experience a voyage. The
package begins with 
a stay at the hotel
including dining in the
restaurant and being
pampered in the Infinite
Luxury Spa, followed by
three days’ all-inclusive
stay on the yacht. The
vessel can accommodate
up to 14 guests in seven
luxury suites, with rates
inclusive of all
watersports activities,
spa, gourmet meals 
and drinks.
Prices lead in at

£7,084.12 per night, or
guests can stay 
a minimum of four nights
and save 35% on 
a promotion that runs
until April 30. 
For further information
see katarocks.com

BOTH RAMBLERS Worldwide Holidays and Exodus have introduced island-hopping
itineraries for 2016, which include time in Antigua.  
A 13-day West Indies Explored tour from Exodus visits St. Lucia, Antigua and Dominica.

Four days are spent in Antigua, exploring the region’s colonial history, its beach and
Caribbean vibe, while time on St. Lucia and Dominica includes a visit to a volcano and
whale-watching.
Accommodation is in two-star standard hotels, chosen for their location, and there are

three trip departures in 2016 - in April, October and December. Prices lead in at £2,749 per
person including flights, breakfast accommodation and all guiding. 
Meanwhile, Ramblers has introduced a 14-day Antigua, St. Lucia and Dominica itinerary.

Time in Antigua includes a rainforest hike, exploring the capital, St John’s, plus time to
swim at one of Antigua’s famed 365 beaches – one for every day of the year. 
Other highlights include Dominica’s sulphur springs, walking in St Lucia’s UNESCO

Piton World Heritage site and a Caribbean cooking experience. There are five departure
dates in 2016, with prices starting from £3,099 including flights, transfers, most meals and
experienced local guides.
For more information visit www.ramblersholidays.co.uk and www.exodus.co.uk

New island-hopping itineraries from Ramblers & Exodus 

FUNWAY HOLIDAYS REPORTS that it is seeing more travel to the US in winter, especially to areas
usually considered ‘summer only’ destinations such as Los Angeles. As an example, a four-night stay
in a deluxe room at the four-star Hotel Angeleno in Los Angeles leads in at £689 per person. The price
includes flights from Heathrow with United Airlines and is based on two sharing, travelling on March
3. For details see funway4agents.co.uk 
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RICKSHAW TRAVEL is highlighting
its programme of meaningful
adventures ensuring guests can
access the most extraordinary yet
local and authentic experiences in 
a destination.
Travellers can either choose an

'off the peg' itinerary or build their
own itinerary from a series of 'bite-
size' three- and four-day trips. 
Examples include a new bite-size

‘Life Amongst the Rice Paddies – Sri
Lanka’ option, where guests spend
two nights in a simple eco-lodge and

take a hearty walk through one of
the nearby villages. The company
recommends travel up to March and
prices start from £195 including
accommodation, transport, meals
and a local guide on the second day.
Alternatively, a new 11-day ‘Taste

of Sabah – Borneo’ itinerary covers
some of the more adventurous
highlights of East Borneo, from
mountain peaks to sandy beaches.
Starting in Kota Kinabalu, travellers
will climb Mount Kinabalu that
dominates the skyline. Next on the

agenda is an expedition to Tabin
Nature Reserve where guests will go
on a guided jungle trek spotting
monkeys, birds and wildlife, before
heading to Manukan Island, a world
of white sandy beaches, dense
jungle and colourful fish-filled seas. 
Prices lead in at £1,748 per

person and include ten nights’
breakfast accommodation, permits,
transport and excursions.
To book or for more information see
rickshawtravel.co.uk or call 01273-
322399. 

Last minute savings of up to £140 from
Anatolian Sky

ANATOLIAN SKY HOLIDAYS is offering savings of up to
£140 per person on a range of breaks in January and
February, to destinations including Morocco and North
Cyprus. Offers are available on short breaks, walking
holidays and multi-centre trips.
As an example, savings of up to £140 per person are

available on a seven-night desert and mountain
adventure tour, which includes a journey across the High
Atlas Mountains deep into the desert and the oasis town
of Zagora. The itinerary includes two nights in
Marrakech staying in a boutique riad close to the Jemaa
el Fna and main sites, plus three nights’ luxury
accommodation in the High Atlas Mountains, with
opportunities to hike or soak up the atmosphere and
local Berber culture. 
The offer means that the trip is priced from £849 per

person when departing from Bristol or Glasgow on
January 26 or 27 respectively. It includes flights;
transfers; breakfast accommodation (with one night on 
a full board basis in the desert camp); and 
desert excursions.
To book or for further information see
anatoliansky.co.uk or call 0844-273 3585.

�  VISITORS TO the Pure Grenada Music Festival (April 5-10),
headlined by Joss Stone and Estelle, are being offered a special
music festival package at Mount Cinnamon Resort & Beach
Club. It includes two tickets for an event at the Main Stage at
Port Louis, a talk about experiencing a festival in luxury and 
a Caribbean picnic to take to the shows. A seven-night package
costs from £1,825 per person including breakfast, flights with
Virgin Atlantic from Gatwick, private transfers, a gift bag and 
a special gift and discount voucher from Penny’s of London
Boutique at Port Louis, plus full access to Mount Cinnamon’s
beach club, watersports, tennis and fitness facilities. For details
see mountcinnamongrenadahotel.com 

�  MONARCH HAS expanded its portfolio for next summer with
new hotels, some of which belong to big hotel chains in
Cyprus. One of these is Tsokkos Group, from which the
company has contracted ten hotels. It also has an agreement
in place for guests staying at Tsokkos Gardens, Papantonia
Apartments (both in Larnaca) and King Evelthon (in Paphos) to
receive free passes to waterparks during their stay. As an
example of prices, a seven-night, half-board stay at the Elysium
Beach Hotel in Paphos costs from £485 per person including
flights from Luton. 

Rickshaw Travel launches series of itinerary options to banish the winter blues
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Larnaka highlights free winter experiences programme 
LARNAKA’S FREE activities programme for visitors runs until April 30, and offers hotel
guests of the Larnaka region authentic and varied experiences throughout the week.
Examples include trips to Voroklini Lake for bird watching and traditional basket

weaving, to a day out at the Mazotos Camel Park and a trip to Athienou village to
experience making halloumi. 
A short four-night break costs from £499 per person staying at the newly introduced adult-

only five-star Cioa Stelio Deluxe Hotel in a classic room with breakfast, including flights. 
Planet Holidays offers a selection of flights from scheduled, low-cost and charter

airlines which can be combined with a selection of hotels in Larnaka and its district,
along with car hire. 
For details call 01438-841270 or visit planet-holidays.co.uk and for more information on
Larnaka’s winter sun experiences visit larnakaregion.com

Norwegian offers
Puerto Rico flights

NORWEGIAN HAS
announced a new direct
flight from Gatwick to
Puerto Rico. 
The non-stop flights

operate twice-weekly (on
Wednesday and Saturday),
with a flight time of just
over nine hours using the
787 Dreamliner aircraft.
Fares lead in at £159 
one-way.

Jeanette Ratcliffe
Publisher
jeanette.ratcliffe@travelbulletin.co.uk
My annual New Year’s diet.

Lauretta Wright
Editor
lauretta.wright@travelbulletin.co.uk
A better work/life balance.

Adam Potter
Editorial Assistant
adam.potter@travelbulletin.co.uk
Drink less coffee.

Paul Scudamore
Contributing Editor
post@travelbulletin.co.uk
To exercise regularly.

Simon Eddolls
Sales Director
simon.eddolls@travelbulletin.co.uk
Anything to do with eating or drinking is always tricky.

Tim Podger
Advertisement Manager
tim.podger@travelbulletin.co.uk
To have an alcohol free February.

Bill Coad
Account Manager
bill.coad@travelbulletin.co.uk
Drinking of course.

Matt Gill
Senior Account Manager
matt.gill@travelbulletin.co.uk
Spending too much money.

Matthew Weinreb
Sales Executive
matthew.weinreb@travelbulletin.co.uk
Dry January.

Kathryn Frost
Sales Executive
kathryn.frost@travelbulletin.co.uk
I plan every year to give up sugar- it's so much harder in practice!

Gemma Reeve
Events & Sales Administrator
gemma.reeve@travelbulletin.co.uk
To drink less tea!

Nicky Valsamakis
Design Team Leader
nicky.valsamakis@travelbulletin.co.uk
Not expanding on my sneaker collection!

Miriam Brtkova
Designer
miriam.brtkova@travelbulletin.co.uk
Less smoking.

Liam Jackson
Design Apprentice
liam.jackson@travelbulletin.co.uk
Saving money.

Carol Mthembu
Production
production@travelbulletin.co.uk
Giving up all the things that are bad but make me 

sooooooooooooo happy...

We asked our staff the following question this week:

What New Year's resolution are you most likely to break?

Crossword:

Across:  1. ACCOR, 3. DOHA, 6. DUNEDIN, 7. MALE, 9. BEIRUT, 11. RUSSIA, 12. OHIO, 14. PREMIER, 15. LOOE, 16. PEAKE
Down:1. ANDY MURRAY, 2. RODA, 3. DUNDEE, 4. HAWORTH, 5. EASTBOURNE, 8. LESOTHO, 10. DIEPPE, 13. DEPP

Highlighted Word: DENMARK

Where Am I?: Cusco, Peru

puzzlesolutions
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See you by the Red Sea 

www.egypt.travel

Selling trips to Egypt?  
Our e-learning programme is 
now live!

Complete the course and you 
could be one of  lucky FAM trip 

Get started...
For more details visit
www.egyptiantravelexpert.com

HURGHADA
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