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8.6 MILLION BRITISH 
holidaymakers heading 
overseas this summer do not 
have travel insurance, 
according to research carried 
out by ABTA. 

According to this research 
on the holiday habits of 
prospective travellers over 
the age of 18, two fifths 
(38%) of UK citizens are at 
risk of paying substantial 
travel frees or risking a delay 
in treatment abroad as a 
result of hurting themselves 
abroad without travel 
insurance.  

In collaboration with the 
Foreign Office, ABTA has 
launched a campaign 
encouraging travellers to 
take out insurance as soon 
as they book their holiday, 
ensuring the insurance 
covers any pre-existing 

medical conditions, as well 
as activities they plan on 
enjoying during their time 
outside of the UK.  

Alongside the campaign, 
ABTA has outlined a list of 
six things to think about 
when taking out travel 
insurance before a holiday. 
Among these, the company 
points out that activites 
which seem safe (such as 
cycling) may require a higher 
level of cover, which will 
need to be checked in 
advance with an insurer.  

ABTA also points out 
limited protection can be 
offered for free through 
some bank account or credit 
cards, while taking out an 
insurance policy as soon as 
holidaymakers book can 
protect them from costs of 
cancelling a holiday due to 

unforeseen circumstances, 
such as illness. 

“Most people enjoy 
trouble-free holidays 
overseas. However, I am 
concerned by these figures 
showing that many British 
holidaymakers continue to 
travel without insurance,” 
said Julia Longbottom, 
director of consular services 
at the Foreign and 
Commenwealth Office.  

On the topic, she 
continued: “Make sure you 
take out a travel insurance 
policy that meets your 
personal needs so you know 
you are covered should 
anything happen, and you 
can focus on having a 
relaxing holiday.” 
 
For more advice, visit 
www.abta.com/travelinsurance
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RISKING IT ABROAD
With summer fast approaching, it seems travel insurance is the 

last thing on the minds of many holidaymakers. But ABTA is on a 
mission to highlight the dangers of travelling abroad unprotected.

ABTA has launched a campaign 
to encourage holidaymakers to 
buy travel insurance.
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THE RENAISSANCE Tuscany Il 
Ciocco Resort & Spa has 
introduced a driving experience 
for 2019, in celebration of the 
50th anniversary of the iconic 
film ‘The Italian Job’ and the 
60th anniversary of the Mini, 
both taking place this year. 

Guests can spend their days 
exploring the valleys and 
winding mountain passes of 
northern Tuscany’s Apuan and 
Apennine Mountains in a 
vintage Mini, in partnership 
with Classy Car Rentals. 

A two-night stay including 
breakfast is priced from 548 
Euros. The hotel can arrange 
car hire, priced from 573 Euros 
plus VAT for four hours.  
 
Go to  
www.renaissancetuscany.com/en 
for more details. 

Follow the rainbow with Funway Holidays A real life Italian  
job in TuscanyTO MARK the beginning of 

Pride Month, Funway has 
developed a section on 
their website catering 
specifically to LGBTQ+ 
members. The section 
includes LGBTQ+ friendly 
destinations and hotels 
across the USA, as well as 
selected Caribbean 
destinations. 

Travellers can enjoy a 
seven-night stay in one of 
Orlando’s four-star 
Sheraton Vistana Resorts 
Villas, including return 
flights with Virgin Atlantic 
from London, from £669 per 
person based on two adults 
sharing and departing 
October 3. 

Showcasing their support 
for the community, the 
company has also 
reintroduced its rainbow-

coloured logo, representing 
the Pride flag at the heart of 
the month’s festivities.  

In similar spirit, Funway’s 
monthly deals brochure – 
DEPARTURES - has been 

given a Pride-themed 
revamp, with the ‘Holidays 
with Pride’ section 
showcasing Pride events in 
California, New Orleans, 
Canada and Curacao. 

“Funway Holidays is a 
big supporter of equality 
and diversity and wants to 
offer the right holiday to 
suit all our holidaymakers, 
no matter who they’re 
travelling with or what kind 
of holiday experience 
they’re looking for,” said 
Malcolm Davies, product 
destination manager for 
Funway. 

“We pride ourselves in 
working with hotels and 
resorts that are welcoming to 
all, as well as arranging 
holidays to destinations that 
have fantastic LGBTQ+ 
events and nightlife.” 

Funway’s monthly brochure is 
embracing the rainbow for Pride Month.
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IN CELEBRATION of its 175th birthday, Zurich’s Bar au Lac hotel is set to 
reinstall its 19th century coach to take guests through the region’s Old 
Town in old-fashioned horse-drawn style. 

After extensive research from the luxury hotel’s resident historian, the 
Bar au Lac’s former carriage was tracked down and procured by the 
team, before being restored and preserved with authentic uphostery, 
lamps, wooden wheels and a vintage ‘Bar au Lac’ sign. The carriage was 
used around the resort’s opening in 1844. 

The carriage is expected to become a permanent feature for the hotel.

A blast from the past for Bar au Lac

AFTER FINDING a sea lion pup 
with his head stuck in a diver’s 
swim mask at Encinitas, California, 
SeaWorld San Diego’s Rescue 
Team endeavoured to give the little 
tyke a second chance at life. 

SeaWorld experts estimated the 
mask had been wrapped around 
him for several weeks, which had 
prevented the dehydrated pup from 
foraging for food, leaving him 
malnourished. Had he not been 
rescued from the mask, he would 
most likely have starved to death 
or strangled  if the Rescue Team 
had not intervened on time.  

Luckily for the little fella, the 
team managed to cut the mask off 
on the beach, before whisking him 
off to SeaWorld’s Animal Health 
and Rescue Centre and treating his 
neck (which was infected) with a 
broad-spectrum antibiotic.  

Now, the lucky pup is thought to 
be in generally good health, and 
will continue to be monitored by 
the team until he is able to return 
to the ocean. 

So far, SeaWorld San Diego has 
helped 481 ill, injured or stranded 
marine animals, including seals, 
dolphins, birds and one turtle. 

UNWTO to recognise best accessible destinations

UKinbound opens the door to top-level dialogue

SeaWorld saves an 
otterly adorable  
sea lion pupTHE WORLD Tourism 

Organisation (UNWTO) and 
Fundación ONCE have 
launched their annual 
Accessible Tourism 
Destination (ATD) Distinction 
campaign, which recognises 
the world's best accessible 
destinations. Each year, the 
ATD Distinctions aim to 
publicise locations "that make 
an important effort so that 
their destination can be 
enjoyed by any tourist, 
regardless of their physical, 
sensory or cognitive abilities”, 
as indicated by the initiative’s 
judging criteria. A distinction 
will be awarded to a global 
destination, and other 
destinations will receive 
special mentions classified by 
destination type, with categories 
such as urban, sun and 
beach, mountain, rural and 
cultural heritage destinations. 

Travel industry professionals 
can nominate destinations to 
receive an ATD Distinction by 
emailing a submission to 
atd@unwto.org by June 30. 
Submissions need to outline 
accessibility projects in the 
area, and describe the current 
accessibility situation. They 
will be evaluated based on 
aspects such as ease of 
planning, availability of prior 
information, reservations 
systems, transport for arrival 

and departure, 
accommodation, food and 
beverage services, urban  
and inter-city transport, 
tourism resources and  
public administration of 
tourism facilities.  

The recipients of the 
Distinctions will be 
announced at a special event 
in September. 

 
For more information, go to 
www.e-unwto.org

OPEN DIALOGUE at ministerial level is essential 
for meeting the forthcoming challenges and 
opportunities faced by the UK’s inbound travel 
trade. This is the message from UKinbound, a 
travel trade association solely for the inbound 
tourism sector in a letter to Rebecca Pow MP, 
Britain’s new tourism minister. 

The letter was written ahead of a meeting 
with the minister in which a range of topics will 
be on the agenda. These include Brexit and its 
impact on the inbound sector; the 
competitiveness of the UK’s visa processes; 
taxes such as air passenger duty and VAT; skills 

development, particularly language skills; and 
welcoming visitors receive upon arrival. 

Joss Croft, UKinbound CEO commented: 
“The UK tourism industry is incredibly valuable 
to the UK’s economy, contributing nearly £23 
billion in 2018, and it’s paramount that we work 
with our colleagues in Government to ensure 
opportunities and challenges are maximised 
and addressed.” 

“The Brexit clock is ticking and summer 
recess is just over a month away, so we’re keen 
to get down to business and bring Rebecca up 
to speed regarding inbound tourism,” he said.

UNWTO will determine the best accessible hotspot in a range of categories.
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FOUR LEADING tourism 
organisations and academic 
institutions – CELTH (the Center of 
Expertise Leisure, Tourism & 
Hospitality), ETC (the European 
Travel Commission), ETOA 
(European Tourism Association) 
and NECSTouR (the Network of 
European Regions for Sustainable 
and Competitive Tourism) have 
agreed to work together on 
sustainable tourism to support 
policy development in destinations 
across Europe. 

The partnership is a 
collaboration between public and 
private sectors to develop better 
policy and tourism products. The 
goals are to create actionable 
policy, and use smart data, 
analysis and actionable insights to 
make destinations attractive and 
viable places to live and visit. 

Tom Jenkins, CEO of ETOA, 
said: “Most of tourism’s negative 
impacts at a local level are highly 
concentrated: over the course  
of a day, seasonally and 
geographically. Both destinations 
and industry can do better. With 
this new partnership I am 
confident we will.”   

Underwater Uber concept for the Great Barrier Reef New partnership for 
sustainable tourism 
in Europe

UNTIL JUNE 18, visitors to 
Australia’s Great Barrier Reef, 
will be able to experience the 
world’s largest living 
structure on a submarine 
which can be requested via 
the Uber app.  

Known as scUber, the 
rideshare submarine 
experience will allow visitors 
to see the biodiversity of the 
coral and marine life without 
the need for a snorkelling 
mask or diver training. 

Tourism & Events 
Queensland’s CEO, Leanne 
Coddington, commented on 
the significance of the 
partnership with Uber in 
helping put the spotlight 
back on the reef: “In late 
2018, consumer research 

identified that exploring the 
Great Barrier Reef in a 
submarine was the most 
desired future travel 
experience sought by 
visitors.” 

The launch will support the 
ongoing protection and 
conservation of this 
endangered coral reef 
system through a partnership 
between Uber and Citizens 
of the Great Barrier Reef. 

Susan Anderson, regional 
general manager of Uber, 
Australia and New Zealand, 
commented on the 
importance of this initiative: 
“Uber is committed to 
harnessing the power of 
technology for good. We are 
proud to partner with 

Queensland to help 
showcase the Reef to the 
world with the launch of 
scUber.” 

Availability for this once-
in-a-lifetime experience is 
limited so make sure any 
interested clients who will be 
in the Great Barrier Reef area  
get in quickly. The scUber 
experience will be available 
from Agincourt Reef off the 
coast of Port Douglas from 
June 9. The scUber 
experience will cost 
AUD$3,000 for two riders 
and includes pick-up from 
your location with the Uber 
app; and return scenic 
helicopter ride to the 
Quicksilver Cruises pontoon 
off the coast of Port Douglas.

Wrecks and reefs will be 
discovered via scUber.

SEAWORLD SAN Diego has opened its Tidal twister roller coaster; a 
horizontal, figure-8, duelling coaster and the first of its kind in the world. 
As Tidal Twister accelerates to 30mph, riders will twist and bank as if they 
are riding the tide along a tight, figure-8 track that includes dynamic  
Zero-G roll at the centre section. Two trains holding 16 passengers each 
load at opposite ends of the figure-8 and cross in the centre with guests 
facing forward and backward on the trains. A lower-height requirement of 
48 inches means more younger guests will be able to enjoy the thrills. 
For more information, go to www.seaworldcalifornia.co.uk

Twist and shout on the SeaWorld San Diego coaster
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FOLLOWING A £4 million upgrade, Portugal’s Praia D’El Rey 
Marriott Golf & Beach Resort has upgraded its golf-hotel and 
lifestyle amenities in an effort to score below par with sport-centric 
guests. The investment programme has been in the works for three 
years, and includes a remodelling of all 177 hotel rooms and 
common areas to fit the resort’s modern ‘natural design’ concept.  

On the fairway, the resort has also carried out a major renovation 
of its golf academy to compliment Praia D’El Rey’s five-star golfing 
experience. The course has already gained renown among golf 
fans, ranking in the top 50 courses across Europe. 

“Whether you’re looking for a golfing or family holiday, Praia D'El 
Rey Golf & Beach Resort is the perfect place to visit, and the new 
investment will help cement our position as the number one golf 
resort in Portugal for modern travellers,” remarked Francisco 
Cadete, director of golf at the resort. 
For more information, go to www.praia-del-rey.com  

A hole in one for Praia D’El Rey 

FOR THE second year in a row, Jet2holidays has partnered 
up with Love Island, the hit ITV dating reality programme, 
which returned for 2019 this month. For independent travel 
agents, this means they will receive support from the tour 
operator in the form of marketing initiatives, such as 
branded posters, social media collateral and merchandise, 
aimed at helping agents sell holidays to Majorca, especially 
in the competitive millennial market. 

As an incentive, 
independent travel 
agents who make the 
most Jet2holidays 
bookings during the 
series will be entered 
into a prize draw to win 
a pair of money-can’t-
buy tickets to the Love 
Island Live final, 
alongside a VIP Fam Trip 
for two people to 
Majorca. A range of 
branded merchandise is 
also up for grabs 
through the prize draw. 

Steve Heapy, CEO of 
Jet2.com and Jet2holidays said: “Our brand partnership 
with Love Island surpassed all our expectations last 
summer, so we are delighted to be the official travel partner 
of the show once again. Love Island is one of the most 
popular and talked about shows of the summer, meaning 
we can enjoy fantastic engagement with a key audience 
whilst showcasing the range of award-winning holidays that 
we have on offer for young people. This year, we are putting 
independent travel agents right at the heart of the partnership 
too, demonstrating once again how committed we are to 
working with them to help grow their businesses.”

Love Island is in the air again 
for Jet2holidays
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Study gives the inside track 
on hotel discount strategies
A STUDY conducted by OTA Insight, the cloud-based data 
intelligence programme for the hospitality industry, has 
revealed length-of-stay (LOS) discounting strategies used by 
hotels globally. Examining the rates of more than 50,000 hotels 
globally, based on data derived from the company’s Rate 
Insight platform, the report provided a comprehensive analysis 
on the number of hotels that apply a level of discounting in 
return for a guaranteed number of nights (LOS discount), how 
often they apply it, and the size of discounts.  

From Asia to Latin America, one overriding trend seen 
among the 51,075 hotels analysed worldwide was that a large 
proportion of hotels (63%) almost never apply any kind of LOS 
discount. Of the 37% that do offer LOS discounts, 71% 
discount for ten or more days in the period analysed. The 
frequency of hotels applying discounts varies, sometimes 
significantly, with discounts applied most consistently by 
major chains, followed by three- and five-star hotels. 

By region, the percentage of hotels consistently discounting 
on LOS is: North America – 36%; Middle East – 29%; Asia – 
28%; Australia and New Zealand – 21%; Europe – 15%; and 
Latin America – 12%.

Hotel discounts based on length of stay can 
vary widely based on location and hotel type. 

STAR OF SCOTLAND... Scone Palace has retained its five-star status as 
one of Scotland’s top attractions, following an audit by VisitScotland. 
This is the first audit since the implementation of VisitScotland’s 
revised grading scheme, which places a strong focus on vistors’ needs 
and expectations, as well as the needs and ambitions of the Scottish 
tourism sector. I

’ll never forget my first visit to America. Having grown 
up on a diet of American films and TV programmes, as 
soon as I arrived I had this strong feeling that I’d been 
there before. This feeling of familiarity somehow made 

me feel comfortable straight away. Being frisked at the airport 
was strangely exciting as was seeing my first real American 
cop. Then I walked out of the airport and saw yellow taxis 
for the first time − it felt as if I was walking onto a movie set. 

This feeling of familiarity is helped by us speaking the 
same language (well, for most of the time), and the warmth 
and friendliness of the people which makes us feel very 
much at home. All of this encourage us to make return visits. 

The US has so much to offer the visitor, from vibrant 
cities to spectacular natural scenery − and a whole lotta 
fun to be had along the way. It really is a destination with 
something to suit everyone. Most bookings I make to the 
US are multi-centre holidays and the Travel Counsellors’ in-
house booking system makes it easy for me to put 
together itineraries which are tailor-made to my 
customer’s requirements. 

I’ve been lucky enough to have visited several US states 
and it is obviously helpful to have the first-hand 
knowledge that this provides. For enquiries about areas of 
the country that I’m not too familiar with, I first make good 
use of our internal message boards to pick the brains of 
my well-travelled and knowledgeable colleagues. I also 
find plenty of useful information and advice on the Visit 
The USA website. If you log on to www.visittheusa.co.uk 
you’ll find plenty of inspiration, expert advice, sections on 
travel planning and contact details for all the tourism 
offices plus essential information for anyone visiting 
America. If you haven’t already used it, I think you’ll find it 
is a great toolkit. Another option that will provide you with 
the knowledge and skills needed to sell trips to the USA 
more effectively is to take the training courses available 
online at https://usadiscoveryprogram.co.uk/ 

With 50 states to choose from − and each one 
offering a completely different holiday experience − it’s 
not difficult to see why the US is one of the most popular 
tourist destinations.  

 
For more information on the latest offerings from the US, 
turn to our special feature on page 13.

Eileen discusses the Hollywood flair 
of travelling across America.

Agent

INSIGHT

TRAVEL COUNSELLOR
EILEEN SAUNDERS
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JUST HORSING AROUND... Global Travel Group had a great day out 
hosting agents at Chester Races, along with the team from Gold Medal 
and Travel 2. Agents enjoyed a three-course lunch, a few beverages and 

a flutter on the favourites for the day.

AGENT TRAINING

AGENT INCENTIVES

● ROCKY MOUNTAINEER has launched an incentive for bookings made 
between now and the end of July. Agents can win a chance to travel on 
the world’s largest, privately owned luxury tourist train. The prize is a 
two-day journey during the 2019 season in GoldLeaf Service, including 
station and hotel transfers, two lunches and two breakfasts while 
onboard the train and one night in a hotel in the Canadian  
city of Kamloops. To be in with a chance of winning, agents need 
to confirm any Rocky Mountaineer rail journey or package between 
now and July 31 and have had to complete TRACKS agent training, 
which can be done online at: www.rockymountaineer/TRACKS.  
Once the booking has been confirmed, agents should send  
the booking details, including the booking reference, to 
competition@rockymountaineer.com. For more information, visit 
www.rockymountaineer.com 

● EXPLORE IS giving agents the chance to earn a free trip when they 
book five passengers or more on an Explore tour. This incentive 
rewards all agents who meet the target with the chance to choose a trip 
and departure date to suit them, rather than sending agents on a 
predetermined destination. The offer excludes Polar and Explore 
Beyond trips and applies to land-only prices on trips of nine days or 
less. For more information, contact trade@explore.co.uk, go to 
www.explore.co.uk or call 01252 884 709.

FOR ALL COMPETITIONS 
ON THE SITE VISIT 

travelbulletin.co.uk/competitions

COMPETITIONS!

Win an Amazon Echo & a signed 
astronaut picture  

with Kennedy Space Center.

Pick up a £100 Love2shop voucher 
with Air Mauritius.

Win a Micheal Kors designer 
watch with Macerich Shopping 

Centers & Fashion Outlets.

Travel consultants from The Travel Franchise 
and Not Just Travel (pictured below) have 

attended a training retreat in Jamaica’s 
Montego Bay, where James Bond writer Ian 

Fleming wrote many of his novels. As well as 
learning about entrepreneurship, agents were 

treated to a Cool Runnings-style Jamaican 
bobsled experience. The retreats aim to 

combine practical learning with  
destination experiences. Future training 

retreats planned by The Travel Franchise will 
take place in Marrakech and Mauritius.  

For more information, visit  
www.the-travel-franchise.com

Agents can win goody bags of delicious Greek 
products by going online, learning more about 

the destinations of Rhodes, Kos, Samos and 
Naxos and completing a quiz at the end. To 
brush up on your knowledge of these idyllic 

islands, go to 
www.travelbulletin.co.uk/travelgym     
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AT THE check-in desk at the Mia, the tone had been set for 
the rest of our stay. From reception, we enjoyed a view of 
what could only be described as “paradise”, complete with 
a bar and a friendly welcome from the team. One of the 
specialties of the resort is weddings and honeymoons. 

Martin Knight from Travel Nation enthused: “Real 
barefoot luxury – a fabulous beachfront property where 
nothing is too much trouble. I can’t think of a property with 
a better management team or staff, with friendly staff who 
go out of their way to make you feel as if you are their only 
guest. Intimate experience in a luxury setting.”

BANGKOK AIRWAYS flies 
from Bangkok to Nha 
Trang four times a week. 
The flight takes 90 
minutes and the airline 
has free lounges with 
snacks, soft drinks and 
Wi-Fi. Mia Resort Hotel is 
a 20-minute transfer from 
Cam Ranh International 
Airport. 

Varong Israsena, VP 
sales, Bangkok Aiways, 
said: “The Vietnamese 
government has put this 
city on the map with free 
15-day visas for tourists 
from UK, France, Spain, 
Italy and Germany.” 

THE MIA Resort has just 
over 80 rooms ranging 
from twin rooms to pool 
villas and stunning five-
bedroom villas, all 
finished to the highest 
level. Little touches like 
Bluetooth speakers make 
the Mia special. There is a 
free kids’ club, snorkelling 
lessons in the pool, 
cupcake-making classes 
and family games.   

We enjoyed a relaxing 
massage at the Xianh 
Spa. There are treatments 
for teenagers and adults. 

Active holidaymakers 
might like to take a three-
hour kayaking and 
snorkelling trip from 
US$26.

A FOOD LOVER’S PARADISE 

THERE ARE two poolside restaurants which serve 
breakfast, lunch and dinner. The fam trip foodies took a 
Vietnamese cooking class, with a lesson in how to make 
the perfect Mojito. A shuttle bus lets guests explore the 
local food and culture with a range of excursions offered 
by the hotel. Jo Peacock of Premier Travel said: “We never 
wanted for anything. The restaurants were top quality and 
the food was outstanding.”

OUR VISIT to Nha Trang via 
Bangkok started with an EVA 
Air Premium Economy flight 
from London Heathrow to 
the Thai capital, a lovely way 
to start the fam trip. 

David Cregg, aviation 
executive with Destinology, 
shared his thoughts: “After 
experiencing EVA Air 
Premium Economy, I would 
recommend to all our clients 
to pay the upgrade to 
receive their superior 
service. An amenities bag 
with slippers is a great touch 
which complements their 

overall service; and always 
with a smile.” 

Before we blissed out at 

Mia Resort in Nha Trang, we 
spent a couple of nights at 
the Pathumwan Princess 

Hotel in the heart of 
Bangkok’s shops, restaurants 
and night markets. The hotel 
is in a great location for a 
Thai massage and retail 
therapy. Stefan Heintze,  
the general manager said: 
“The Pathumwan Princess 
Hotel enjoys a fine 
reputation for its prime 
location and five-star 
facilities. We are delighted to 
announce a programme of 
enhancement and 
refurbishment for a number 
of our guestrooms in May 
and September this year.”  

The stunning  
Mia Resort by night.

BANGKOK & NHA TRANG
A fam trip with The Anand Collection to the lively Thai capital and 
Nha Trang, the rising star in the Vietnamese resort market, was a 

truly blissful experience.  

GET TO NHA TRANG MIA RESORT: FIRST IMPRESSIONS

ROOMS & FACILITIES 
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This lost city was built at an 
altitude of 3,000m by the 
Chachapoyas (or Cloud 
Warriors) between the 6th 
and 16th century. 
Rediscovered in 1843 and 
declared a cultural heritage 
site in 2003, this significant 
archaeological site is known 
to be one of the largest stone 
structures in South America.

WHERE AM I?

S
U

D
O

K
U

Win a £50 M&S voucher in the  
 Su Doku prize puzzle

Fill in all the squares in the grid so that each row, column and 
each of the 3 x 3 squares contains the digits 1-9. 

Once you have completed the puzzle, simply identify the 
numbers that relate to the letters, A, B, C and D then e-mail 
the solution, with your name, company name, and full postal 
address plus phone and ABTA number if applicable to: 

competition@travelbulletin.co.uk 

Closing date for entries is Thursday, June 13. Solution and 
new puzzle will appear next week. 

The winner for May 24 is  
Alison MacCarty from Fred. Olsen Travel. 

May 24 Solution: A=4 B=1 C=7 D=2

Fill in the crossword to reveal the mystery location highlighted by the green squares.
Across 
1. Family-friendly P&O cruise ship (5) 
3. Brownsea Island nature reserve is in this 

harbour (5) 
5. Famous Hollywood Studios (9) 
6. Cockney actor Danny, descendant of William 

the Conqueror (4) 
7. Country hosting the 2019 FIFA Women's 

World Cup (6) 
10. Capital of Niger (6) 
12. Currency of Thailand (4) 
15. Fresh Prince of Bel-Air actor now the Genie 

in 1 Down (4,5) 
16. Cruise company flying the Italian flag (5) 
17. Santa Eulalia is a popular resort on this 

island (5)

Down 
1. Disney movie with a magic lamp at a 

cinema near you (7) 
2. Major car hire company (4) 
3. State capital of South Dakota (6) 
4. Boudicca is part of the Fred. ___ fleet 

(5) 
5. Abu Dhabi is the capital (3) 
8. Country on the Baltic (7) 
9. Egypt and Morocco specialist, ___ 

Holidays (3,3) 
11. North African mountain range (5) 
13. Athens International airport code (3) 
14. Suva is the capital (4)

C
R

O
S

S
W

O
R

D
Solution: 
Across: 1. AZURA, 3. POOLE, 5. UNIVERSAL, 6. DYER, 7. FRANCE, 10. NIAMEY, 12. BAHT, 15. WILL SMITH, 16. COSTA, 17. IBIZA.  
Down: 1. ALADDIN, 2. AVIS, 3. PIERRE, 4. OLSEN, 5. UAE, 8. ESTONIA, 9. RED SEA, 11. ATLAS, 13. ATH, 14. FIJI.  
 
Mystery word: PERTH  Where am I?: Kuelap Fortress, northern Peru.

A

B

C

D
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Industry  
insight by...

AS WITH any customer, it is 
important to identify what 
type of holiday your disabled 
customer is looking for and 
to establish their specific 
needs at the outset. You may  
talk directly to the disabled 
person or a carer, but either 
way it is essential to build up 
your knowledge of the 
customer’s specific needs.  

This involves taking the 
time to get to know your 
customer – including 
understanding their disability 
and circumstances. If they 
have a specific destination in 
mind, it’s always an 
advantage to tell them a little 
about the place and the 
facilities available for people 
with limited mobility. They 
will need to know a lot of 
detail, especially regarding 
facilities in the adapted 
room, accessibility 
throughout the 
accommodation, and the 
level of accessibility in and 
around the resort itself. 

If, on the other hand, they 
have no particular 
destination in mind, it’s a 
good idea to find out the 
maximum flight duration 
they’d be comfortable with 
before suggesting ideas. 

Ensure that you ask what 
facilities/services they need 
for all elements of their 

holiday starting with the 
airport. Do they need full 
assistance, or can they 
manage the steps? Will they 
be taking a wheelchair and is 
it manual or electric? Obtain 
the measurements and 
weight as this will influence 
your choice of airline. Will 
they be taking other medical 
aids or medication? 

Once in resort can your 
customers transfer to a 
standard transfer vehicle? If 
not, will they need an 
adapted vehicle – not all 
destinations provide this 
type of transportation so 
ensure this is available prior 
to finalising your booking. 

Establish the full 
requirements within the 
accommodation – do they 
need a fully adapted 
bathroom with a flat floor 
shower? If so, this has to be 
guaranteed at the time the 
booking is made as it is too 
important to be a request. 
Does the bathroom need to 

have grab rails, is there a 
shower chair? Is there full 
access around the hotel? 
Equipment hire is available in 
many resorts but do 
establish exact requirements 
at the time of booking. 

It is essential to gain the 
best possible understanding 
of your customers’ needs 
from the outset and use that 
information to plan a holiday 
to suit them. 

Never make assumptions 
of what type of holiday your 
disabled customer is looking 
for – investigate their 
interests. As is the case with 
all travellers, disabled 
holidaymakers appreciate a 

choice of experiences and 
different types of holiday, 
from relaxation to adventure, 
from shopping to clubbing – 
so it’s really important to ask 
the right questions. 

As an award-winning 
brand for accessible travel 
with a more than 500 
disabled-friendly holidays 

available, Enable Holidays is 
the preferred choice for 
disabled holidaymakers and 
many leading agents, 
including Elite members. 

The real advantage of 
using a specialist such as 
Enable Holidays is having 
one point of contact with all 
the skills and experience 
needed to arrange everything 
from airport assistance, 
adapted transfers and 
guaranteed adapted rooms 
through to accessible tours 
and once-in-a-lifetime 
experiences – all tailor-made 
to meet your disabled 
customer’s individual 
requirements. If preferred, 
they will even be happy to 
talk to your customers on 
your behalf regarding matters 
that you may feel awkward 
about – especially those 
relating to special needs and 
medical conditions. 

A holiday is a special 
occasion for anyone, but for 
wheelchair-users and people 
with limited mobility there 
are so many things to think 
about to ensure their holiday 
is one they will remember 
for all the right reasons. 

 
For more details on 
accessible travel, call the 
Enablers on 0871 222 4939 
or visit enableholidays.com 

Lynne Kirby, Elite Travel Group director, and managing director of accessible travel 
specialists Enable Holidays, shares her tips on selling accessible holidays confidently... 

“Disabled holidaymakers 
appreciate choice so ask 

the right questions” 
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ON JULY 20 it will be 50 
years since Apollo 11’s Lunar 
Module Eagle landed on the 
moon, with American 
astronauts Neil Armstrong 
and Buzz Aldrin becoming 
the first men to step onto the 
lunar surface. A number of 
destinations across the US 
will be marking this historical 
achievement with a series of 
special anniversary events 
providing plenty of 
opportunities for 
holidaymakers to learn about 
this historical mission and be 
a part of the celebrations. 
  
The Kennedy Space Center 
Visitor Complex, Florida 
As the departure site for 
Apollo 11, the Kennedy 
Space Center on Merritt 
Island is one of the most 
important sites for space 
enthusiasts this year. Packed 
with interactive displays and 
replica rockets, the main 
Visitor Complex showcases 

the history and future of US 
space travel. It also houses 
the new ‘Heroes & Legends’ 
and the ‘US Astronaut Hall of 
Fame’, and at the ‘Astronaut 
Encounter’ visitors can ask 
astronauts questions about 
their lives, training and 
journeys.  
 
Flagstaff, Arizona 
The Apollo 11 spacecraft 
may have lifted off from 
Florida’s Kennedy Space 
Center, but much of the 

training for the mission 
actually took place in 
Flagstaff, Arizona. Neil 
Armstrong and his pilot Buzz 
Aldrin, along with the 11 
other astronauts who have 
followed in their footsteps, 
used the area’s volcanic ash 

fields as an equivalent for 
lunar landscapes. As part of 
a year-long festival, visitors 
can ride in the buggies used 
in the landing and see other 
paraphernalia from the 
Apollo missions. At Flagstaff’s 
Lowell Observatory, 
travellers can look into space 
through telescopes (this is 
the place from which Pluto 
was first spotted), and attend 
events such Cosmic 
Questions and Meet an 
Astronomer where all their 
burning space-related 
queries will be answered.  

 
Philadelphia, Pennsylvania 
The Franklin Institute in 
Philadelphia was founded in 
1824 by Benjamin Franklin, 
and is one of the world’s 
most visited science 
museums. As well as having 
a Moon Rock on display 
recovered by Astronaut Dave 
Scott during the Apollo 15 
mission, it is also home to 
range of attractions: including 
the Planetarium Hallway 
which features eight screens 
displaying live content from 
NASA; and the interactive 
displays at Space Command. 

Chantilly, Virginia 
25 miles west of Washington 
D.C. is the small city of 
Chantilly and the Steven F 
Udvar-Hazy Center – a vast 
space that’s three times the 
size of D.C.’s National Air and 
Space Smithsonian Museum. 
Here visitors can check out 
the SR-71 (the fastest jet in 
the world) and the Space 
Shuttle Discovery, go in a 
simulator to recreate the 
feeling of piloting a jet, take a 
spacewalk or watch shows at 
the on-site Airbus IMAX 
Theater. Appealing to space 
enthusiasts will be the Space 
Science exhibition, 
showcasing objects flown in 
the atmosphere or space; 
and the Human Spaceflight 
exhibition, celebrating  
the 500 men and women  
that have flown in space 
since Yuri Gagarin’s first 
venture in 1961.  
 
Houston, Texas 
Houston is home to the 
Apollo Mission Control 
Center at Nasa Johnson 
Space Center. This is the site 
from which NASA’s team 
planned and carried out 
human spaceflight missions 
– achieving the goal of 
landing a man on the Moon. 

To celebrate the anniversary, 
the Space Center is working 
to restore Mission Control to 
how the area looked when 
the landing took place.  

Seattle, Washington 
At the Museum of Flight in 
Seattle visitors can check out 
the travelling ‘Destination 
Moon: The Apollo 11 Mission’ 
exhibition up until September 
2 - complete with original 
Apollo 11-flown objects - and 
dozens of NASA and Russian 
spaceflight additions from 
the museum’s renowned 
collection. A festival will be 
held at the museum over the 
weekend of July 20, 
celebrating the “giant leap” 
for humanity with a series of 
interactive events or why not 
suggest a trip to the Space 
Needle which has undergone 
a 360-degree ‘spacelift’.  

Huntsville, Alabama 
Dubbed Rocket City, 
Huntsville is home to the 
Marshall Space Flight Center 
where scientists worked to 
develop the spacecrafts 
which sent astronauts to the 
moon. During the course of 
the year, there will be daily 
re-enactments of the moon 
landing at the US Space and 
Rocket Center – the largest 
space museum in the world; 
and a Guinness World 
Record attempt on July 16 at 
08.32 (the exact date and 
time that Apollo 11 was 
launched) when the center 
will launch 5,000 rockets into 
the sky, before a street party 
in downtown Huntsville.   

  
For further information go to 
www.VisitTheUSA.co.uk  

OUT OF THIS WORLD 
It’s one small step for holidaymakers, one giant leap for space 

tourism as sites from across the US celebrate the 50th 
anniversary of the 1969 moon landing…

USA
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DELTA HAS doubled its flights from Edinburgh 
this summer by launching a new service to 
Boston’s Logan International Airport and 
confirmed that its New York JFK service is to 
become year-round; offering more options 
for customers looking to travel to the United 
States through Edinburgh Airport.  

The daily flight to Boston Logan 
International Airport will operate throughout 
the summer season in conjunction with 
Delta’s joint venture partner, Virgin Atlantic. 
The airline has scheduled a 163-seat Boeing 
757-200ER aircraft between Edinburgh and 
Boston, offering 16 fully flat-bed seats in the 
Delta One business class cabin, in-seat 
entertainment for every passenger, Wi-Fi 
access and free mobile messaging.  

The airport and airline celebrated the new 
route at a ribbon-cutting ceremony prior to 
departure, while a bagpiper offered a 
traditional welcome to guests on the inbound 
flight from Boston. Pictured from the left is: 
Nadia Clinton, Delta Air Lines; Michael 
Matheson, Transport Secretary; Conner Pratt, 

a piper from Glenrothes; Delta’s Shane 
Spyak; Edinburgh Airport’s Gordon Dewar; 
and Ellen Wong, from the U.S. Consulate 
General in Edinburgh.  

Roberto Ioriatti, Delta’s vice president of 
Transatlantic said: “Delta’s new flight is the 
only nonstop link between Edinburgh and 
Boston. Having seen steady growth of 
customers on our New York service over the 
past three years, we are confident that Boston 
will be another popular destination providing 
more choice to our customers in Scotland 
and the United States. From our Boston hub, 
customers can connect onto 17 destinations 
with a short layover.” 

Dominique Kotsias, the UK account 
manager to Massachusetts, also contributed: 
“We have continued to see an upward trend 
of UK visitors to the state in the past few 
years. We are so pleased that the new direct 
Delta flight from Edinburgh will give greater 
access for the Scottish market and will 
continue to support growth for tourism to 
Massachusetts.”

THE GREATER Miami Convention & Visitors Bureau (GMCVB) has 
announced a record-breaking 16.5 million overnight visitors in 2018, up 
3.5% compared to 2017, along with 6.8 million ‘Day Trippers’ for a total 
visitor number of 23.3 million.  

Last year’s success has been partly attributed to the continuation of 
GMCVB’s ‘Hotels First’ initiative, positioning hotels front and centre in 
global branding and marketing efforts, and its ‘Found in Miami’ campaign; 
calling on travellers to go deeper into the destination to discover the 
cultural riches of Greater Miami’s neighbourhoods. The campaign 
encourages visitors to stay longer and explore Miami’s diverse 
neighbourhoods to discover authentic experiences.    
For more information, visit www.miamiandbeaches.com 

‘Found in Miami’ proves a huge draw 

BOSTON BOUND 
THE FIRST live action thriller by 
Cirque du Soleil is to premiere on 
October 24 at LUXOR Las Vegas.  

Combining cutting-edge 
multimedia technology with live 
action stunts from fearless 
characters, audiences will be taken 
through a gritty, cinematic story. 
The show will follow two clans in 
an adrenaline-filled adventure 
where a striking bride leads a series 
of fast-paced chases, combat and 
stunts through the fictional dark 
underground of Las Vegas.  

Daniel Lamarre, president and 
CEO of Cirque du Soleil 
Entertainment Group, said, “R.U.N 
is very different from the other 
shows within the Cirque du Soleil 
portfolio. With R.U.N, we will 
reinvent the concept of a thriller, 
drawing inspiration from action 
movies and graphic novels. This 
action-packed live performance 
happening in front of and around 
the audience, will offer a new form 
of entertainment to a more 
diversified Las Vegas guest. We are 
really excited to bring this unique 
and edgy concept to Luxor.”  

For more information visit 
www.cirquedusoleil.com/run or 
www.luxor.com 

Don’t walk…R.U.N 

Delta launches new Boston route from 
Edinburgh & extends New York JFK service 
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ALASKA’S CRUISE season is off to a busy start and, with 
around 1.3 million cruise passengers expected this summer, 
the destination is projecting another record-breaking year. 

Cruising remains one of the most popular methods of 
transportation into the state and Cruise Lines International 
Association Alaska is projecting a 25% growth in cruise 
passengers.  

Forty ships on 577 voyages are expected to cruise through 
the ‘Last Frontier’, with global demand for Alaska cruises at an 
all-time high and new cruise lines and larger vessels deployed 
in the state. 

Princess Cruises is marking its 50th anniversary in 2019 and 
will offer guests numerous opportunities for land-based 
Alaska excursions - it recently opened a new saloon at its 
Denali Princess Wilderness Lodge that draws inspiration from 
famed Alaskan pioneer Fannie “Q” Quigley. 

Cunard is returning to Alaska for the first time in 20 years 
and is offering six different ports for its passengers to 
explore whilst Viking Cruises’ Viking Spirit is sailing in 
Alaska for the first time ever and offering opportunities for 
guests to venture into eight different ports. 

Meanwhile, Royal Caribbean debuted its Ovation of the 
Seas quantum-class ship in Alaska last month. The quantum-
class ships are the third largest class of cruise ships in 
existence and in 2020, the cruise line will add two more: 
Radiance of the Seas and Serenade of the Seas.

Record breaking cruise season 
expected in Alaska

FOR THRILL-SEEKING clients heading to California, why not suggest 
Mammoth Lakes for a flight on the Mammoth Mega Zip? 

With the biggest vertical drop of any zip lining experience in the 
country, riders will hit speeds of up to 60mph as they plunge 2,100ft. 
from Mammoth Mountain’s summit. 

Visitors can choose a Superman or seated-style harness before 
loading onto the gondola for a scenic ride up to the summit and can 
descend side-by-side on parallel cables, gliding more than a mile 
back to the Adventure Center below. Those who dare to do so, will 
be met with uninterrupted views of emerald-blue lakes framed by tall 
aspens and craggy peaks upon their flight. 

 
For more information go to www.visitmammoth.com 

Take on the steepest zipline in North America
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2019 MARKS 80 years since the 
architect Albert Frey made Palm 
Springs his permanent home, and as 
the modernist mastermind behind 
some of the city’s most iconic 
buildings, the tourism board has 
highlighted some great ways 
travellers can discover his 
architectural gems. 

For example, a trip to the Palm 
Springs Aerial Tramway is a must for 
any visit to the city, but travellers 
might not know that while they 
await their carriage for the ascent to 
8,500ft., they are in fact standing in 
one of his masterpieces. 

There is also the Tramway Gas 
Station which today serves as Palm 
Springs Visitors Center. Many make 
a stop at this mid-century gateway 
when they exit the i10 on their visit 
to Palm Springs for a snap in front of 
its futuristic kite-shaped roof. 
For more information visit 
www.visitpalmsprings.com

80 Years of FreyMorgan makes camp: ultra-accessible park coming 2020 
OFFICIALS OF Morgan’s 
Wonderland theme park have 
announced the construction 
of an ultra-accessible 
Morgan’s Wonderland Camp; 
a 102-acre recreational year-
round resort on the northern 
outskirts of San Antonio that 
will offer a summer-camp-
type experience to those with 
and without special needs. 

“Just as we did with 
Morgan’s Wonderland theme 
park and Morgan’s Inspiration 
Island splash park, we’re 
going to create an ultra-
accessible, barrier-free 
environment where campers 
can enjoy outdoor fun to the 
fullest,” said Gordon Hartman, 
founder of The Gordon 
Hartman Family Foundation, 
which since 2005 has been 
focused on aiding the special-
needs community. “If you 

must rely on a wheelchair for 
mobility, just imagine the thrill 
of being able to zipline 
through the rugged and 
scenic Hill Country just north 
of town. This and lots of other 
fun things to do will make 
Morgan’s Wonderland Camp 
another of the world’s greatest 
places for inclusive recreation.” 

The $28 million project has 

a projected completion date 
of mid-2020 and will be able 
to accommodate up to 525 
campers of all ages and 
abilities at any one time along 
with staff for day, weekend or 
week-long camp sessions. 

 
For more information, visit 
www.MorgansWonderland.c
om or www.traveltexas.com
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FIFTY YEARS ago, a group of LGBTQ 
individuals stood up to discrimination at the 
Stonewall Inn in New York City – a pivotal 
moment that started the modern gay rights 
movement. That night became known as the 
Stonewall uprising, and the Stonewall Inn the 
USA’s first national monument dedicated to 
LGBTQ rights. In conjunction with the 
anniversary this month, New York City will 
host WorldPride 2019; an international  
month-long celebration of the LGBTQ 
community, taking place in the United States 
for the first time. 

Millions are expected to visit the city for this 
momentous celebration. With 
commemorative events scheduled throughout 
the summer months, visitors are encouraged 
to extend their trips and explore New York 
State to create the ultimate LGBTQ holiday. 

Later this month, Long Island will kick off 

New York's Pride celebrations with Pride on 
the Beach. 30,000 are expected to flock to the 
30 plus LGBTQ events due to take place over 
June 21-23, including the festival’s 29th annual 
Pride Parade, the second annual Pet Pride 
Parade in collaboration with Animal Planet, 
concerts and parties. Visitors to Long Island 
can then head straight from the beach to the 
vineyard for ‘Pride on the Vines’ on June 25; a 
day-long event on the North Fork’s 
picturesque wine country that will include 
tours, tastings, receptions and parties. 

Travellers can also celebrate WorldPride and 
Stonewall 50 at Niagara Falls. On July 5, ‘Pride 
at the Falls’ will feature a free concert by the 
Buffalo Philharmonic Orchestra, along with 
fireworks and the Falls lit in rainbow colours. 

 
For more information visit 
www.iloveny.com/WorldPride

SIX AGENTS recently joined Vacations to America on an action-packed fam trip to 
the USA, organised by the Utah Office of Tourism. 

The group visited Salt Lake City and Moab as well as four of Utah’s ‘Mighty 5’ 
national parks: Arches, Capitol Reef, Bryce Canyon and Zion. The tour also took in 
some of the numerous, lesser-known state parks including Snow Canyon, Escalante 
Petrified Forest and Kodachrome Basin. Activities included a Hummer Tour of the 
Moab area’s secluded canyons, prehistoric dinosaur tracks and panoramic views, 
stargazing, hiking and biking as well as horse riding. Pictured hanging out at Hickman 
Bridge, Capitol Reef National Park, from the left is: Vicki Curnick, Travellers World; 
Gill Whiten, Westway Travel; Val Rowling, Eton Travel Group; Claire Rosser, C the 
World; Chris Edgeller, Carrick Travel; Sue Kinton, Peakes Travel Elite; Julie Lovell, 
Vacations to America; and Natalie Wiles from the Utah Office of Tourism. 
For more destination information see www.visitutah.com/uk 

WORLDPRIDE 2019
SEAWORLD ORLANDO has been 
designated as a Certified Autism 
Center by The International Board 
of Credentialing and Continuing 
Education Standards (IBCCES). The 
theme park joins Aquatica Orlando 
and Discovery Cove to become the 
first family of parks, in the world’s 
leading theme park destination, to 
be certified.    

“We are incredibly proud to be 
the first family of Orlando theme 
parks to achieve these certifications,” 
said Mark Pauls, SeaWorld Orlando 
park president. “We want to create 
lasting memories for all our guests. 
As families plan their summer travel, 
the resources and tools that our 
parks now offer can provide peace 
of mind for families with members 
that have autism and other special 

needs. Our parks and staff are now 
equipped to offer families inclusive 
activities, helping to ensure 
meaningful experiences for everyone.” 

 
For more information visit 
www.seaworldparks.co.uk

SeaWorld Orlando 
now a Certified 
Autism Center  

Events across New York State honour LGBTQ history & heritage 
in a monumental year for LGBTQ Pride
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HIGHLIGHTING THE vast array of 
experiences visitors can enjoy, the 
Slovenian Tourist Board has put 
culture at the heart of its 
promotional campaigns for 2019 
with gastronomy soon to follow.  

Maja Pak, director of the 
Slovenian Tourist Board, said: 
“Slovenia is focused on promoting 
diversity and its boutique offering, 
which can be experienced 
throughout the whole year. The 
story of Slovenia is the story of a 
green boutique global destination 
for high-end visitors seeking 
diverse and active experiences, 
peace and personal benefits.  

“In the next two years, 2020-21, 
the thematic focus will be on 
gastronomy, which has already 
been in the spotlight, thanks to the 
major achievements of our 
talented chefs and Slovenia 
selected as the European Region of 
Gastronomy 2021. This is not 
solely a title, but also a development 
project, which will bring many 
positive effects and help establish 
the image of Slovenia as a foodie 
destination worldwide.” 

Marrying both of these themes 
is api-tourism. Slovenia is home to 
more than 10,000 beekeepers, 
12,500 apiaries and nearly 
170,000 hive colonies, and bees 
have played a significant role in 
the shaping of Slovenian culture 
for centuries. Today, the country  
is home to a huge variety of  
bee-related activities such as:  

 
1) Apitherapy tours 
Honey and other bee products are 
good for your health so why not 
suggest a dedicated apitherapy 
tour. At a typical Slovenian apiary, 

visitors can learn all about the 
curative effects of Slovenia’s ancient 
beekeeping tradition – from honey 
massages to spas and tastings. 

 
2) Stay overnight in a honeycomb  
In the green Savinja Valley near the 
town of Mozirje lies the newly built 
village of Beeland; a great option 
for those looking for a unique 
overnight stay and where visitors 
can live among the shelter of 
specially designed honeycomb-
shaped chalets.  

3) Spoil the senses  
Clients can pamper themselves 
with a honeyed skin treatment or 
even a honey bath with various 
honey-themed programmes 
available at Slovenian spas. The 
soothing effects can be found at 
the Thermana Laško Spa, or guests 
can relax in a honey sauna and 
enjoy a honey massage at the 
Terme Olimia, Terme Topolšica and 
Terme Banovci spas.  

 
4) Wildflower Festival  
Bohinj offers some of Slovenia’s 
most diverse and colourful 
landscapes with a riot of colour seen 
just before the height of summer 
thanks to the wildflowers that 
blossom across the municipality’s 

meadows and mountain rocks. The 
Bohinj International Wildflower 
Festival, Europe’s first wildflower 
festival, celebrates bees with a 
varied programme of events and is 
currently taking place with a ‘wild 
meadow theme’.  

 
5) Tasting trails  
Did you know that Slovenia 
produces 2,400kg of honey each 
year or that the country has three 
protected types of honey? 
Holidaymakers can tickle their taste 

buds and pick their favourite type 
– acacia, flower, linden, spruce, 
forest, fir or chestnut honey – or 
indulge in delicious cuisine; 
sampling sparkling chestnut 
honey-based wine in Maribor or 
watch traditional red gingerbread 
hearts made from honey-sweetened 
dough being made in Radovljica. 

 
6) A breath of air  
The restorative and purifying 
effects of honey is present in 
beehive air so, for those looking  
to take their wellness experience 
to the next level, they can inhale 
the warm beehive air and soothe 
their respiratory systems at the 
apiaries in Selo pri Bledu or the 
Pule Estate in Dolenjska. 

7) Beehive yourself in Radovljica   
Slovenia’s ‘sweetest town’ is the 
ideal location for exploring 
Slovenia’s rich beekeeping 
tradition, home to The Museum of 
Apiculture and 600 hand-painted 
beehive panels. The painted folk 
art on these panels is an 
expression of beekeeper creativity. 
The oldest motifs are devotional, 
with secular motifs appearing later. 
These illustrated everyday life, 
historical events and occasionally 
an amusing tale. The painting of 
beehive panels has been proposed 
for entry in the UNESCO list of 
intangible cultural heritage. 

 
8) Api-artwork  
Those inspired by the beehive 
panels should visit the village of 
Selo. There they can meet local 
beekeeper Blaž Ambroži , for the 
opportunity to paint their own or to 
try their hand at making wax 
candles and see firsthand how 
locals in this fascinating profession 
work with their bees.  

 
9) A hive of activity  
Established in 1873, the Slovenian 
Beekeeping Centre in the village of 
Lukovica showcases the country’s 
proud beekeeping history and 
offers nature trails, as well as the 
opportunity to sample traditional 
honey liqueurs. 
 
10) Make a beeline  
From the Julian Alps to the 
Pannonian Basin, Slovenia has a 
wealth of green landscapes and 
native flora; not just a haven for 
bees but great for holidaymakers 
keen to explore and immerse 
themselves in the great outdoors.  
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RIGHT ON THE HONEY 
Culture, gastronomy and the great outdoors:  

check out these top ten api-adventures for 2019

Slovenia   
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THE SLOVENIA Tourist Board 
ran an online competition 
with Travel Bulletin for one 
lucky agent to win a trip to 
Slovenia and participate in the 
Slovenia Incoming Workshop 
(SIW) 2019. 

The annual event provides 
participants with the 
opportunity to discover the 
full spread of Slovenia’s 
product offerings in one 
place, and to network  
with more than 250 tourism 
providers. Participants  
were able to embark on 
 a choice of fam trips and 
activity-filled tours to explore 
and experience the 
destination firsthand.  

Now in its 22nd edition, 
record numbers made their 
way to SIW 2019, held this 
year at the wellness 
destination and resort of 
Terme Olimia, in the 
municipality of Podcetrtek.  

More than 400 participants 
were welcomed by the 
Slovenian Tourist Board, 

including 188  participants 
from 37 countries, for a series 
of 15-minute business 
meetings, insightful 
presentations and, new for 
this year, group adventure 
programmes of ‘green, active 
and healthy five-star 
experiences’. 

Showcasing some of 
Slovenia’s top tourism 
destinations, participants had 
the chance to visit Ljubljana, 
Postojna Cave, Goriška Brda, 
Lipica, the Slovenian coast, 
Bled and Podcetrtek and 
embark on a choice of four 
thematic fam trips to get to 
know: the area of Podcetrtek; 
the unspoiled nature of the 
Julian Alps; Slovenia’s natural 
spas; and active experiences 
in Dolenjska on the Kolpa 

river. At the end of the event, 
participants came together at 
a social gathering in Ljubljana, 
the Slovenian capital. 

With such an immersive 
itinerary on offer, the Slovenia 
Tourist Board’s competition 
saw a large number of entries 
from travel agents, with 
Anastasia Podlesny from 
Thomas Cook Braintree 
announced as the winner. 
Following her trip, Podlesny 
(pictured by Lake Bled) said: 
“The Slovenian Incoming 
Workshop was an amazing 
experience from beginning to 
end. It was such a good 
opportunity to meet with 
people in the travel industry 
from all over the world in a 
stunning setting. The 
workshop showcased 
Slovenia in such a way that it 
completely changed how I 
view the destination. I now 
know that Slovenia is a place 
full of beauty, wildlife and 
authentic experiences that 
you won't see anywhere else.” 

SET SIGHTS ON 
SLOVENIA LAST YEAR, more than 5.6 million 

tourist arrivals and almost 15.3 
million overnight stays were 
recorded in Slovenia, with data 
from the Statistical Office of the 
Republic of Slovenia indicative of a 
fifth consecutive record year in 
Slovenian tourism.  

In 2018, the average length of 
stay by guests increased to 2.72 
days compared to 2.54 days the 
previous year. Moreover, the 
municipalities that generated the 
greatest number of overnight stays 
were mountain municipalities 
(more than 4.27 million, 
accounting for 28%), followed by 
spa municipalities (more than 3.32 
million; 22%), and coastal 
municipalities (more than 2.93 
million; 19%). 

Eva Štravs Podlogar, state 
secretary at the Ministry of 
Economic Development and 
Technology, said: “The key 
advantage of Slovenian tourism is 
our wonderful nature, so all active 
forms of holidays in nature are 
among the key products of 
Slovenian tourism. Even the Alpe 
Adria trade show, which took 
place in Ljubljana, chose ‘Jump 
into nature’ as this year’s slogan, 
reflecting our common efforts to 
position Slovenia as a green, 
active, and healthy destination for 
five-star experiences. All of this 
indicates that, in recent years, the 
significance of tourism has 
increased and that local 
communities and tourist providers 
in particular are increasingly more 
aware of its significance.” 

A high five for 
Slovenia tourism

Record numbers welcomed to the Slovenia Incoming Workshop 2019
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ONE OF Slovenia’s largest 
visitor attractions has unveiled 
new tours of previously unseen 
secret surveillance rooms used 
by the former Yugoslavian 
regime. The rooms, which 
were recently discovered 
having been hidden in the 
grounds of the Hotel Jama, can 
be experienced via interactive 
tours, providing visitors with a 
unique glimpse into the former 
regime for the first time. 

During the Secret Rooms 
tours, visitors will have the 
opportunity to listen to authentic 
eavesdropping and interrogation 
recordings while getting an 
insight into the period spanning 
from the 1970s to Slovenia’s 
declaration of independence. 

Each tour will be led by a ‘secret 
agent’ to offer a truly authentic 
insight into this secretive period 
of the country’s history.  

Despite existing within the 
walls of Hotel Jama – which 
sits alongside the world-famous 
Postojna Cave system and 
welcomes millions of visitors 
every year – the secret 
communications centre was 
not discovered until the hotel’s 
renovation in 2016. Having lived 
a double life until 1991, and 
untouched for 28 years, the 
rooms will open to the public in 
their original condition. 
 
Go to www.postojnska-jama.eu 
/en/attractions-in-the-park/the-
secret-rooms-of-hotel-jama/ 

What’s your biggest kitchen fail?

Take a Secret Rooms tour at Hotel Jama 

BRITISH AIRWAYS will be launching a new route between 
Heathrow and Slovenia’s capital, Ljubljana for summer 
2019. The flights will run between July 15 and September 
2, with a flight time of two hours and 20 minutes. This is 
in addition to several other established routes between 
the British and Slovenian capitals, with easyJet departing 
from Stansted and Gatwick, and WizzAir departing from 
Luton. Go to www.britishairways.com/en-
gb/destinations/slovenia/flights-to-slovenia

IN SEPTEMBER, Slovenia will unveil a new 280-mile hiking trail through the mighty Julian Alps.  
This circular route will lead walkers from the state border between Italy and Slovenia via numerous 
natural wonders including the Kranjska Gora region, the Sava River and the Soca Valley. It will 
encompass the shores of Lake Bled before a challenging ascent into the Triglav National Park under 
the shadow of mighty Mt Triglav. Other highlights include the Bohinj region and ‘Slovenia’s sweetest 
town’, Radovljica, where the country’s famous Lectar, or decorated gingerbread, is made. 
It is expected that the trail will typically be taken in a clockwise direction and be divided into various 
stages, planned so it will be possible for hikers to spend the night at the place where each daily stage 
ends. There will be opportunities for hikers to buy refreshments en route and, where possible, stages 
will start at a railway station or bus stop.  

Jaunt through the Julian Alps 
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