
Introducing Magellan
Our impressive new flagship joins the fleet in 2015

We are delighted to announce the addition of Magellan, our impressive new
flagship, to our expanding fleet. This more contemporary small to medium-
sized cruise ship offers expansive lounges, deck areas and a wide choice of
leisure facilities combined with the same attentive service and traditional British
cruising style that CMV are known for. 

To launch our new cruise programme for Magellan, we have introduced amazing
Buy One Get One Free deals on all her 2015 inaugural sailings (excluding the
Maiden Solar Eclipse Cruise) plus the newly introduced Marco Polo and Azores
cruises and winter 2015-16 sailings. These offers are on sale now for bookings
made by Friday 12th December 2014.

Main Reception Lobby Hampton’s Lounge Bar Kensington Restaurant Magellan Main Show Lounge

Book online at: www.cruiseandmaritime.com  Call: 0844 414 6161

BUY ONE
ONE GET ONE 
FREE!

Book by 12th Dec*

Only 25% single 
supplement
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New Buy One Get One Free offers on other 
selected Marco Polo and Azores cruises

Check online at www.cruiseandmaritime.com for details of these amazing offers.

A choice of wonderful cruising holidays on board the stylish, premium Bellejour, Belvedere and
Bellefleur. Cruise the scenic Rhine, Moselle, Danube, Rhône & Saône in style and comfort on a
scenic and cultural discovery.
Save up to 20% plus Buy One Get One Half Price! Visit www.cmvsignature.com for more information.

Departs   From       Cruise Title Code      Nights    Departs   From       Cruise Title Code      Nights    

Magellan Calendar 2015-2016

13 Mar

14 Mar

15 Mar

27 Mar

28 Mar

29 Mar

04 Apr

05 Apr

11 Apr

12 Apr

04 Jun

07 Jun

13 Jun

19 Jun

28 Jun

10 Jul

Tilbury

Tilbury

Tilbury

Tilbury

Newcastle

Dundee

Newcastle

Dundee

Newcastle

Dundee*

Tilbury

Tilbury

Tilbury

Tilbury

Tilbury

Tilbury

EV

EV

G500

G501

G502

G5D2

G503

G5D3

G504

G5D4

G505

G506

G507

G508

G509

G510

1

1

12

1

7

7

7

7

7

6

3

6

6

9

12

8

Welcome Aboard Magellan

Welcome Aboard Magellan

Solar Eclipse Maiden Cruise

Introducing Magellan

Majestic Fjordland

Majestic Fjordland

Easter Fjordland

Easter Fjordland

Majestic Fjordland

Majestic Fjordland

Amsterdam & Antwerp

Summertime Fjordland

Summertime Fjordland

British Isles Discovery

North Cape & Midnight Sun

Scandinavian Cities

9

12

8

12

6

4

12

7

6

8

14

15

33

14

42

G511

G512

G513

G514

G515

G516

G517

G518

G519

G520

G521

G522

G523

G603

G604

British Isles Discovery

Iceland & Northern Isles

Scottish Isles, Faroes & Edinburgh

Baltic Cities & St Petersburg

Summertime Fjordland

Amsterdam & Antwerp

Baltic Cities & St Petersburg

Autumn Fjordland

Autumn Gardens

Scandinavian Cities

Land of the Northern Lights

Canary Islands & Madeira

Treasures of the West Indies

Christmas & New Year Canaries

Amazon, West Indies & Azores

Tilbury

Tilbury

Tilbury

Tilbury

Tilbury

Tilbury

Tilbury

Tilbury

Tilbury

Tilbury

Tilbury

Tilbury

Tilbury

Tilbury

Tilbury

18 Jul

27 Jul

08 Aug

16 Aug

28 Aug

03 Sep

06 Sep

18 Sep

25 Sep

1 Oct

11 Oct

23 Oct

09 Nov

23 Dec

06 Jan

* Cruise G5D4 finishes in Newcastle. Return coach transfers available at £25pp

Book online at: www.cruiseandmaritime.com  Call: 0844 414 6161
Agency Sales: 0844 414 6140  Brochures: www.trade-gate.co.uk
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Tourist board highlights
new campaign that

aims to boost
year-round visitors

Croatia
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notes from
normanton
Sandy's been kept
busy attending
industry social events

airline bulletin
carriers promote new
services, codeshare
agreements & latest
deals 

winter sun
sunny escapes to
tempt your clients to
beat the chill 

8 2412
this week

dynamic packaging
new deals to keep clients

happy and boost your
commission
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For more details or to book visit www.funway4agents.co.uk or call 0844 557 0626

BOOK A HOLIDAY TO THE ‘SUNSHINE STATE’ WITH OUR 
NEW FLORIDA BEACHES 2015 & 2016 BROCHURE!  
Visit www.funway4agents.co.uk to view the e-brochure or request copies via www.trade-gate.co.uk

PANAMA CITY 
BEACH

EXPLORE PANAMA CITY BEACH WITH OUR HANDPICKED OFFERS

 
SINGLE 

CENTRE

3* Hawthorn Suites by Wyndham 
Panama City Beach

£779pp

Departing: 27 November 2014

FLORIDA

3* La Quinta Inn & Suites

Panama City Beach

£899pp

Departing: 25 November 2014

Atlanta – 3 nights  
3* Hyatt Regency Atlanta

Panama City Beach – 4 nights  
3* Hawthorn Suites by Wyndham 
Panama City Beach 

£869pp

Departing: 25 November 2014

 TW
IN 

CENTRE

 
SINGLE 

CENTRE
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FAM-TASTIC...Sunvil Discovery took a group of agents on a fam to Portugal’s little-known Centro region to
experience gastronomic delights, wine tasting and a range of cultural experiences. Pictured ready to set sail
on a sunset cruise on a traditional Moliceiro boat in Aveiro are, from the left: Sue John, Sunvil; Ana Cota,
Centro Tourist Office; Caroline Baxter and Yasmin Zaidi, Sunvil; Linda White, Liphook Travel; Jacquie Cole,
Bakewell Travel; Jan Colson, Symphony World Travel; and Sue Whitson, Farewise.

This Week

3 news
industry updates including
product developments &
new offers 

8 notes from normanton
Sandy's been kept busy
attending industry social
events 

11 puzzle bulletin
play Su Doku for your
chance to win a £50 M&S
voucher

12 airline bulletin
carriers promote new
services, codeshare
agreements & latest deals 

14 bulletin briefing
news & views from Elite's
chief executive Neil Basnett

16 personality bulletin
we put Richard Forde from
Newmarket Holidays in the
hot seat

17 croatia
tourist board highlights new
campaign that aims to
boost year-round visitors 

21 dynamic packaging
new deals to keep clients
happy and boost your
commission

24 winter sun
sunny escapes to tempt
your clients to beat the chill
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newsbulletin

THE TRAVEL industry could be about to see
an increase in the number of people
booking holidays abroad over the next 12
months, according to the latest Holiday
Confidence Index (HCI) from First Rate
Exchange Services. 
Compared with a year ago, the report for

winter 2014 reveals an encouraging change
in attitudes about overseas travel across
all six indices that make up the overall HCI.
The most significant of these is that more
people are planning to travel abroad and
expect to do so more frequently. As a
result, the HCI has risen two points to 51,
its highest level. 
This rise in holiday confidence coincides

with a growing belief among consumers
that their jobs are safe. More than two-in-
five (41%) of the 5,017 adults aged 18 and
over polled for the winter HCI are confident
of job security for the next 12 months, a
four-point rise on the position a year ago.
This increases to 48% of those who are
planning to holiday abroad in the coming
year – underlining the importance that job
security plays in shaping attitudes to
overseas travel. 
Alistair Rennie, First Rate Exchange

Services' head of innovation & insight,
said: “Against a backdrop of low inflation, a
growing economy and a definite sense that
jobs are more secure, it is no wonder that

Brits are feeling more confidence to plan
holidays abroad in the coming year.  
“Set against this, while almost a third of

people (31%) say they expect the economy
to continue to recover in the next 12
months, 5% more than a year ago, that
confidence has fallen from a summer high
of 35%. This suggests that consumers
remain watchful, perhaps understandably,
as our poll took place around the time of
the Scottish Referendum and we are now
only months away from a General Election,
which could unsettle the economy.” 
In the light of widely-reported

predictions of an upward move in interest
rates in the coming months, the Winter
Holiday Confidence Index identifies the first
signs of concern about the impact that a
rate rise might bring to holiday spending
power. Around a quarter (24%) of the
survey respondents felt that rising interest
rates would negatively affect their holiday
plans. 
On the plus side, the HCI reveals a

substantial 7% rise in consumers who
believe overseas holidays represent good
value for money, with 57% of people
planning trips abroad now holding this view
and 44% saying they will cut spending in
other areas to holiday abroad. 
The report can be obtained by emailing
holidayconfidenceindex@firstrate.co.uk

            

         
        

          

  

       

 

 

     
  

   

     

  

   

     
   

       
     

   

   

 

 

 

 HCI report reveals more intent to take trips abroad
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HAVEN IS set to launch a new Football Academy for 2015,
while its Devon Cliffs resort will welcome new Beach House
developments. 
Other refurbishments across the operator's network

include extensive swimming pool redevelopments, bar and
restaurant extensions and improvements to outdoor
facilities, all of which will be completed in time for the re-
opening of the parks in March. 
The new Football Academy will be run by dedicated

coaches and offers children (aged between five and 16) the
opportunity to learn more about the sport including football
tips and tricks. Certificates and prizes will be awarded to all
those who take part and sessions will be available at all
parks except Reighton Sands, Riviere Sands and Lydstep
Beach. 
Devon Cliffs is set to receive newly built, luxury Beach

Houses, which will feature as two units and are located near
the South Beach Café, offering verandas and access to a
private sandy play area.
Meanwhile, guests who prefer outdoor adventure will

welcome the new Safari Tents being added to Greenacres,
Kiln Park, Littelsea, Seaview and Wild Duck. 
The company's touring facilities have also been enhanced

with new touring areas added to Greenacres and Seton
Sands and new touring pitches added to Caister-on-Sea and
Presthaven. Haggerston Castle will upgrade its ropes course
to a larger Aerial Adventure and at Combe Haven the indoor
SportsDrome is being refurbished to include a viewing
gallery where guests can order drinks and snacks.
Other developments for next year include an extensive

refurbishment of the indoor swimming pool complex at
Craig Tara, which will include a new toddlers’ pool, multi-
lane speed slide, flume rides, water jets and waterfalls; a
new 'Sandcastle Lagoon’ at Craig Tara, which offers a
quieter family-friendly pool with a gentle beach entry, water

jet seating and deck chair terraces; an indoor pool
refurbishment at Littlesea to offer a new poolside viewing
terrace; and new additions at Seashore including the
refurbishment of the bar and restaurant to include a new
beachside terrace. 
A short break costs from £89 per family, based on

selected off-peak, four-night breaks staying in a standard
two-bedroom caravan that sleeps up to six people at
selected parks on selected dates. The price includes the
exclusive 5% discount for travel agent customers only. 

Premier Holidays unveils new 2015
Channel Islands brochure 
PREMIER HOLIDAYS has revealed its new 2015 Channel
Islands brochure, which also includes the Isle of Man, Isle
of Wight, Isles of Scilly, Sark, Alderney and Herm.
As the latest addition to the operator’s 2015 collection,

the 82-page brochure features a selection of new hotels
and self-catering properties across both Jersey and
Guernsey, as well as added-value offers such as free
nights, meals and room upgrades, plus half-board and car
hire included on stays at selected properties. 
The focus for the company’s new short-haul brochure

has been to stimulate early bookings for 2015, with a
particular emphasis on family offers such as ‘kids go free
by sea’, and ‘kids stay free’ deals available at a selection of
hotels across the islands.
Due to demand for short-haul product, the operator

has seen its Channel Islands sales significantly increase
throughout the year, trading up 38% year-on-year, with
Jersey sales up 24%, Guernsey up 12%, the Isle of Wight
up 41% and the Isles of Scilly, Sark and Herm all
significantly up.
The company is currently offering an incentive for

agents, with £5 available per short-haul booking. 
For more information visit www.trade.premierholidays.co.uk
or call 0844-493 7532.

Haven announces launch of new holiday park developments for 2015

www.travelbulletin.co.ukNovember 7 20144
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A TASTE OF THE GOOD LIFE...The BVI Tourist Board’s annual
roadshow took place last month to highlight new developments
and offer training. Pictured at the London roadshow - held at the
Rosewood London - are, from the left: Sharon Flax-Mars, BVI
Tourist Board; and Larissa Turkina and Oksana Krumina from
Business Services International.
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November sale from Funway Holidays 
FUNWAY HOLIDAYS has launched its 'Big Sale' which
features a four-page flyer, valid for bookings until
November 31. 

The US, Mexico and Barbados (excluding Sandals
Resorts) are all included, with a range of discounts and
offers exclusive to the operator.

As an example, prices start from £549 per person for
three nights in New York staying at the Wyndham New
Yorker, based on travel on January 17 with BA and two
adults sharing. Regional flights cost an additional £50 per
person.

Highlights of the sale include low deposits (£150 per
person), free Quick Service Dining Plan at Disney’s
Caribbean Beach Resort and 20% off accommodation at the
five-star Zoetry Paraiso de la Bonita.
For details see www.funway4agents.co.uk

LEGER HOLIDAYS has launched its 2015 European
brochure, including a total of 31 new tours. Featuring
new additions across the company’s portfolio, from
three-day breaks to 23-day Grand Explorer ‘once in a
lifetime’ touring holidays, the new launch is the
company’s largest European brochure.  

The new itineraries cover a range of destinations,
taking travellers to must-see events in Europe including
the Tall Ships Race 2015 – Belfast, Burgundy &
Champagne – A True Taste of France, Van Gogh – 125
Years of Inspiration, Grand Scenic Austria and a Grand
tour of Spain & Portugal.

Seven of the new tours fall into the Grand Explorer
premium range of escorted tours. As examples, a new
18-day Grand Tour of Spain & Portugal offers an
exploration of the great historical cities and treasures
of the Iberian Peninsula, including Madrid, Seville,
Lisbon, Porto and Granada. And a new Grand Scenic
Austria tour spends 12 days taking in the mountain
scenery of the Tyrol, the lakes of Salzkammergut, the
unspoilt villages of Carinthia, as well as visits to
Mozart’s Salzburg, Imperial Vienna and Tyrol capital
Innsbruck.

Next year the company will also be launching the
Luxuria coach – the next level of escorted touring.
Featuring armchair style seating in an innovative new
formation and personal touch screen TVs, the service is
due to launch in March.
For further information visit www.leger.co.uk  
or call 0844-324 9262. Specialist group bookings
advisors are available.

Superbreak expands Scottish portfolio 
SUPERBREAK HAS boosted its accommodation offering in
Scotland, with the addition of 13 new hotels in a variety of
locations. 

The properties can be booked either as accommodation-
only or as part of a rail or flight inclusive package and are
fully commissionable to agents.

As examples, a stay at the three-star Tune Hotel
Haymarket in Edinburgh costs from £42.50 per person, per
night, while a stay at the five-star The Glasshouse, also in
Edinburgh, leads in at £98. 
For more information or to book see
www.superbreak.com/agents or call 01904-436000.

newsbulletin

EXPO-SURE...Alitalia and Etihad Airways have unveiled two Airbus A330-200 aircraft in a unique Expo Milano 2015 livery to mark their co-
sponsorship of the global event, which will be held from May 1 to October 31, 2015. An estimated 20 million visitors are expected to attend
the event, of which more than a third will travel to the northern Italian city by air. The new aircraft have commenced their first flights,
operating between Rome and Abu Dhabi. Pictured celebrating the launch of the new aircraft with cabin crew from both airlines are, from
the left: Hasan Al Hammadi, Etihad Airways; Pietro Modiano, SEA; Roberto Colaninno, Alitalia; James Hogan, Etihad Airways; Gabriele Del
Torchio, Alitalia; and Abdul Qader Hussein Ahmed, Etihad Airways.

AGENTS MAKING bookings via the
VisitRentals.com site can take
advantage of 5% commission levels
on every booking made, as well as
pass on savings of up to 50% to their
clients when they book serviced
accommodation via the website. 

The company is currently

promoting stays at the four-star
Staycity Apartments West End in
Edinburgh from £160 per apartment,
per night.

In autumn, Edinburgh’s stories
come to life at the Scotland
International Storytelling Festival.
This year’s festival, which runs until

November 21, offers a programme of
family-friendly events - from
underground tours to live
performances at the Botanical
Gardens. 
For more information see
www.visitrentals.com 
or call 020-3640 6406.

VisitRentals.com offers up to 50% savings at selected properties for agents to promote

Leger Holidays expands 2015
European brochure with 31 new tours
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SOMAK HOLIDAYS has
launched a new website to
help agents arrange African
beach and safari holidays to
suit their clients' needs. 

The new site offers a
range of new features
including simple, image-rich
and easy to navigate design

and blogs to inspire and
inform.

The operator's CEO, Ash
Sofat, said: "The new website
makes organising African
beach and safari holidays a
more visual experience.
We’ve simplified how clients
search for holidays and have

also introduced a feature
that allows agents to search
for properties by holiday
type. As well as making the
website aesthetically
appealing, it also includes
additional information on our
destinations and inspiring
blogs. We’ve listened to our

agents’ feedback and have
incorporated features to
provide them with as much
information as possible,
such as the TripAdvisor
reviews on our property
pages."
For details visit
www.somak.co.uk

www.travelbulletin.co.ukNovember 7 20146
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GRAND AMERICAN Adventures has announced the launch of its Extraordinary Adventures for 2015, including new itineraries that
are exclusive to the UK market. The new tours have been developed to enable customers to try something new and are expected to
appeal to travel enthusiasts. As an example, an eight-day San Juan Islands Cruise, which is exclusive in the UK, costs from £1,029
per person. The tour takes in the winding channels and native cultures of the Olympic Peninsula and San Juan Islands, areas of the
US that are rarely visited by travellers, with highlights including whale-watching and spotting marine life, eagles and sea birds.

TITAN HAS launched its Worldwide
Compendium 2015 brochure featuring
175 escorted tours, visiting more than 70
countries across six continents. 

The brochure showcases 28 new travel
adventures and offers savings of between
£50 and £500 per person on selected
itineraries, as well as special offers for
solo travellers.

Prices start from £449 per person for a
four-day Short Stay in Cornwall tour
which is new for 2015 and includes a stay
at the three-star Polurian Bay Hotel on a

half-board basis with included excursions
to the Eden Project and historic
Godolphin House.

Alternatively, a 23-day Best of New
Zealand and the Bay of Islands tour
leads in at £4,399 and offers a £500 per
person saving on selected departures. It
includes all the top highlights, 19
excursions, entrances and visits and a
varied meal plan.
To book or for more information 
call 0800-988 5800 
or visit www.titanagents.co.uk

Titan issues Worldwide Compendium 2015 brochure  
  

o
 

Website launch from Somak Holidays offers selection of new features

MSC CRUISES and the LEGO Group
have joined forces to create LEGO-
themed playrooms at sea. 

The new play areas will debut on
MSC Armonia, which is currently being
lengthened and refitted as part of the
line’s £160million Renaissance
Programme, and additional LEGO play
areas will be included in two vessels
(different classes), both scheduled for
delivery in 2017.

The move is part of enhancements

to the line's kids’ clubs, which will see
separate clubs and facilities created
for five age groups, namely Baby
(under three years); Mini (three- to six
years); Junior (seven-11 years); Young
(12-14 years) and Teen (15-17 years). 

All three ships featured in the LEGO
tie-up will have two kids’ clubs – the
Mini Club and Junior Club - fitted out
in the building brick style.

Guests will get their first chance to
see the LEGO play areas when MSC

Armonia returns to service on
November 19 with an inaugural cruise
from Genoa, Italy to the Canary
Islands. This winter, the ship will
operate two alternating seven-night
itineraries from Las Palmas, Gran
Canaria (Canaries and Madeira &
Canaries and Morocco).

Children taking part in LEGO
activities will all receive a diploma
certifying that they are official Junior
LEGO Master Builders.

MSC Cruises & the LEGO Group team up to offer themed playrooms at sea
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FRED. OLSEN Cruise Lines is offering guests the chance to see the
majestic ‘Aurora Borealis’ this winter on its ‘In Search of the
Northern Lights’ cruise on Black Watch, sailing from Tilbury on
December 20. Guests can take advantage of the line's ‘All-
Inclusive’ drinks package from £10 per person, per night on a
selection of beers, wines, spirits and soft drinks. Prices for the
16-night cruise start from £99 per person, per night (£1,584 per
person for the full fare) and are based on two sharing an inside
twin-bedded cabin, including accommodation, all meals and
entertainment on board, plus port taxes. 
For details see www.fredolsencruises.com or call 0800-035 5242.

Newsbites
� TENERIFE'S HOTEL Paradise Park Resort & Spa has
announced that it will commence the second phase of
its modernisation programme in 2015, which includes
the refurbishment of bedrooms and upgrading the
reception area, pool bars and pool areas. In order to
carry out the work, the hotel will close the hotel from
April 15-June 23, ready for its reopenning on June 24.
For details email
christine.lloyd@hotelparadisepark.com

� SKYWORK AIRLINES has launched  a new twice-daily
route between Southend and Bern in Switzerland.

� DISCOVER THE World is introducing an alternative to
the more traditional style Arctic Expedition cruise,
with the addition of two tented safari style camps in
the remote surroundings of the Canadian Arctic.
Complementing the company's extensive Polar
voyaging programme, each land based camp is ideally
located for observing wildlife whilst enjoying Polar
glamping comfort.  

�  SOJERN HAS issued its first global travel insights
report for Q3, based on more than 600 million intent
data points. Findings from the report include the most
popular European cities to visit were Barcelona, Paris,
Palma de Mallorca and London; British travellers
chose Spain over any other destination; Dublin was
the top destination for British business travellers; and
short trips to Europe accounted for more than a third
of all searches. 

� POPSTAR TAYLOR Swift has become New York City's
Global Welcome Ambassador for 2014/15 for NYC &
Company, New York City’s official marketing, tourism
and partnership organisation.

newsbulletin
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IBIS STYLES London
Kensington has launched
featuring bright designs that
showcase famous sights
including the Royal Albert
Hall, Science Museum and
Victoria & Albert Museum.

Featuring 115 bedrooms,
a lobby, breakfast area, kids’
corner and web corner, the
hotel is located two minutes
from Earl’s Court Stationand
offers detailed finishes,
lighting and artwork to link
the lobby and public areas
to the themed bedrooms
which include the
Japanese-inspired “Sushi
rooms” (from the Great
Exhibition of London),

“Music rooms” (a reference
to the nearby Royal Albert
Hall) and “Parrot room” (a
homage to the Science
Museum). 

Guestrooms feature the
Sweet Bed by ibis Styles,
en-suite bathrooms with
state-of-the-art showers,
full-length mirrors and a
flat screen TV, as well as
free Wi-Fi, air-conditioning
and tea and coffee making
facilities. 

Prices for an advanced
saver rate this month,
based on two sharing a
double room and including
breakfast, lead in at £85
per night. 

JUST TO finish off telling you about my Halikidiki fam
trip. I think this area of Greece is very under rated –
I saw some lovely small and big hotels suitable for

all budgets. And don’t forget Thessaloniki as a city
destination – it’s something a bit different. We went on a
cruise around Mt Athos Byzantine Monasteries and saw
some fantastic monasteries on the hillsides –  some of
them are huge with only a few monks living in them.
Then it was off to Olympiada village on the sea front
which was very peaceful. We met a brother and sister
team, Dimitri & Luolo (Lulu), who had a small hotel each
and a great restaurant (the Akroyiali) - I would certainly
go back here. Finally, we visited the Eagles Palace, which
was much larger but it was lovely to have a personal
handwritten note in the room welcoming me. Overall it
was a great trip with some great people who all shared a
love of being in travel.

Been a busy couple of weeks for social events –
attended a coffee morning at High Ridings and met Ralph
and Ant from Encounters Travel – your Passport to
Adventure. Their brochure is one of the best I have
looked at - they have a range of small group cultural and
adventure tours with a personal touch to the descriptions
etc., and they do an amazing selection of holidays. They
have some luxury properties but it’s mainly accom in
mid-range hotels – group sizes average about 8-12 and
max. of 12-20 - just right I think. The brochure gives 5
reasons to visit that country on the first page and prices
are reasonable. Have a look at their website -
www.encounterstravel.com and if you want brochures or
information email marketing@encounterstravel.com 

‘When prosperity comes do not use all of it’ and ‘what
lies behind us and what lies before us are tiny matters
compared to what lies within us’.

by SANDRA MURRAY
in Normanton, Yorkshire

Notes from

Normanton...

To respond to any 
of Sandy’s comments email 

jill. sayles@travelbulletin.co.uk 

newsbulletin
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WEBSCLUSIVES
�  Win £50 Amazon vouchers courtesy of 
Canadian Tourism, to be in with a chance of
winning complete their online training course at
http://travelbulletin.co.uk/training/travel-gym

�  For the chance to win a Kindle Fire HD and
Marks & Spencer vouchers courtesy of 
Gibraltar Tourist Board head over to TravelGym
and become a Gibraltar Specialist at
http://travelbulletin.co.uk/training/travel-gym

�  Win a bottle of Sake courtesy of Japan National
Touirst Organization, for the chance go to
http://travelbulletin.co.uk/training/travel-gym

All this and more at:

www.travelbulletin.co.uk
The home of the web savvy travel agent

Go

Launch of ibis Styles London Kensington
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�  ATTRACTION WORLD is giving agents
the chance to win one of 50 gift
experiences worth £50 when they make
a gift experience booking for a
minimum value of £99 by December 24.
Current offers include an Indulgent
Spa Day for £99 (was £199),
Photographic Memories for £19 (was
£39) and paint balling for four for £24
(was £49). 
Agents should email the booking
reference to
weloveagift@attractionworld.com for
their chance to win. 

�  SILVERSEA CRUISES has announced a
new trade incentive for agents who sell
three or more suites. Successful
agents will be eligible to redeem a
complimentary suite on the cruise line
on select sailings across the entire
fleet before June 30, 2015. To enter,
agents need to make three bookings on
any voyage before March 31, 2015. The
suite request must be submitted by the
agent before April 30, 2015 and
redeemed before June 30, 2015. 
Agents can email
salesuk@silversea.com for the
redemption form and for full terms &
conditions.

Fancy a fam?
TRAVEL 2 is giving agents the chance to win a
place on a fam trip with the Abu Dhabi Tourist
Board and Eithad Airlines in its latest
campaign, ‘Abu Dhabi, so much more’. Nine
fam places are available for agents to experi-
ence the destination’s culture and heritage,
key attractions, islands, shopping and the
benefits of travelling with Eithad Airlines. To
be in with a chance of winning, agents need to
make a qualified booking before December 5.
As an added bonus for clients, every booking
made during ‘Abu Dhabi, so much more’, will
include free tickets to Yas Waterworld and
Ferrari World Abu Dhabi. 
For details see www.travel2.com

LEGER HOLIDAYS has launched its fourth annual Christmas Window competition for agents, offering the chance to win funding for aChristmas party. Agents are encouraged to deck their shop windows with all things festive, using the operator's range of Christmasproducts as inspiration. The competition runs throughout this month and the winning agency will receive £200 to put towards aChristmas get together. Spot prizes will also be awarded if a Leger representative sees a window display while on the road. Toenter, take a picture of your shop window and email to emma.pashley@leger.co.uk. For details or to request promotional literature call 01709-833805. 

Booking incentives
MSC CRUISES has enhanced its commission on
shore excursions to a flat 15% for all agents. The
deal is being run as a six-month trial and will
become permanent if retailers show support. To
receive the higher payments, retailers must book
the excursions via the line's new trade booking
portal, MSC Book at www.mscbook.com/uk

9www.travelbulletin.co.uk November 7 2014
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New rail options from G Adventures 
G ADVENTURES has created new rail-based trips as a way for
travellers to experience grass-roots travel. The new 'Rail'
travel style launches with 25 itineraries between seven and 54
days duration, taking in more than 20 countries in Africa, Asia,
Europe and North America. All trips use trains as the primary
mode of transport.
The operator has launched the programme to meet the

demand for affordable train-based trips, and itineraries
include cultural encounters such as home stays, home-cooked
meals with local families and visits to projects run by the
operator's non-profit organisation, Planeterra.
As an example, highlights of an 18-day The Silk Road of

China include watching sun rise over the dunes outside
Dunhuang, exploring the world of the Muslim Uyghurs,
spending the night in traditional yurts near Urumqi and
venturing into the Taklamakan Desert to Kashgar. 
Prices start from £1,599 per person excluding flights. 

For details call 0344-272 2040 or visit www.gadventures.co.uk

Jet2.com announces more growth at
East Midlands and Manchester airports
JET2.COM IS introducing more flights and additional seats
from East Midlands and Manchester airports next summer.
More than 750,000 seats are now available for summer
2015, with increased frequency on routes including
Alicante, Faro, Ibiza, Malaga, Menorca, Palma and Reus,
and more than 150 flights will operate each week.
Flights can be booked from £31 one-way including taxes. 

New Private Adventures from Exodus
EXODUS HAS announced the launch of Private Adventures,
ideal for small groups of friends, families or even an intimate
experience for two.
The new option means that guests experience the best of the

company's tours but only travel with their private group. Tours
can also be tailor-made to suit individual preferences. 
As an example, a Cycling the Cape and Winelands option

travels through the Cape of South Africa taking in some of the
coastline and vineyards. The circular route allows guests to
experience the best the landscape has to offer, from Table
Mountain to the rugged coastline and peaceful country roads,
and one of the highlights is sampling wine from the estates of
Stellenbosch. Prices including flights are available on request.
Based on a group of ten adults, prices lead in at £1,259 per

person including accommodation, most meals and a tour leader.  
For further information or to book call 0845-330 6009 or email
specialistsales@exodus.co.uk
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Packages with luggage, inflight meals and transfers
 &  upgrades*

 have a massive 45kg luggage allowance*
to The Gambia Experience

Travelling to The Gambia for 

Gambia.co.uk/Trade

For brochures, trade log-ins, webinar training & agency 
support, call 

The Gambia
Top five reasons to book with 
The Gambia Experience

*(Friday flights from 7th November 2014-24th April 2015)

from 

         10:31
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Where Am I?

Sprouting town in Belgium.

Fill in all the squares in the grid so that each row, column and each of the

3 x 3 squares contains the digits 1-9.
Once you have completed the puzzle, simply identify the numbers that relate

to the letters, A, B, C and D then e-mail the solution, with your name,

company name, and full postal address plus phone and ABTA number if

applicable to:

competition@travelbulletin.co.uk

Closing date for entries is Thursday, November 12th. Solution and new

puzzle will appear next week.

The winner for 24th October is Paul Wright, Brilliant Travel

in Scotland.

October 24 Solution: A=1   B=7   C=8    D=4

�A

�B

�C

�D

Number: 042

Travagrams

Across 
1. Flag carrier of Portugal (3)
3. China's Forbidden City is located here (7)
6. Kathmandu is the capital (5)
7. Airline based in Atlanta (5)
8. Picturesque lake in Slovenia (4)
9. English spa town (4)
12. British singer-songwriter, ___ Henderson (4)
13. Muscat is the capital (4)
15. French town, famous for its bottled water (5)
16. Northern Territory landmark and tourist

attraction (5)
17. Italian region stretching from the Apennines

to the Tyrrhenian Sea (7)
18. Bonfire Night effigy (3)

Down 
1. Crooner, duetting with Lady Gaga on their

Cheek to Cheek album (4,7)
2. Capital of French Polynesia, located 

on Tahiti (7)
3. Welsh footballer Gareth, now with 

Real Madrid (4)
4. Mauritius is in this ocean (6)
5. Somerset town and famous festival 

venue (11)
10. German city (7)
11. One of the Costas (6)
14. Straight-talking TV Judge (4)

Where Am I?

Fill in the crossword to reveal the mystery location highlighted by the green squares.

For the solution to the Crossword, Where Am I? 
and Travagrams, please see page 28

Crossword

Su Doku

N
um

be
r: 
04
2

Southernmost stretch of the Portuguese coast

A family run boutique hotel in Carmona, Province of Seville

Lava Erg

A Carapace Social Nomad

Can you solve the following anagrams to decipher the destination & tour operator?
Win a £50 M&S voucher in the travelbulletin Su Doku prize puzzle
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AIR TRANSAT is introducing a new
service from Gatwick to St John’s as part
of its summer 2015 schedule, marking
the first time the airline has flown to
Newfoundland from the UK. 
The new twice-weekly service, which has
one of the shortest routes across the
Atlantic will operate from June 23 until
September 2, 2015, operated by a Boeing
737-800. 
The service will continue on to Halifax,
doubling the number of flights to the

Nova Scotian city which has previously
been served weekly. Flights depart from
Gatwick every Tuesday and Thursday, and
return from Halifax and St John’s every
Monday and Wednesday. The airline will
also be increasing frequencies on other
routes from Gatwick to Canada for
summer 2015 following strong demand,
with an additional weekly service to
Montreal (taking it to twice-weekly), and
an additional service every week to
Toronto, taking it to ten weekly flights.

The new developments follow the
carrier's recent upgrade to its on-board
passenger experience with individual
touch screens offering on-demand
entertainment on its Airbus A330 fleet,
plus a service on its Airbus A310s where
passengers can access entertainment
including films, TV shows and music
through their own personal tablets,
smart phones and laptops.
For information or to book call 020-7616
9187 or visit www.airtransat.co.uk

TRANSAERO AIRLINES has launched a twice-weekly direct
service between Heathrow and St Petersburg. 
The scheduled service operates on Wednesdays and

Saturdays, with a Boeing 737 offering Discount Class of
service. 
The flights, operating under the flight numbers UN416 and

415, depart Heathrow at 18:30, arriving at 01:50 local time at
St Petersburg’s Pulkovo Airport. The return flights depart St
Petersburg at 15:40, arriving at Heathrow at 16:10. Return
fares lead in at £186 including taxes. 
Discount Class is a new product from the carrier, launched

in mid-January, and includes free luggage allowance from 10-
20kg, which depends on the ticket fare, as well as free
onboard meals and drinks. Passengers with Discount Class
tickets, purchased at the highest available airfare, can also
enjoy air travel with a vacant seat next to theirs.
Meanwhile, the carrier will serve 165 routes during the

winter 2014/15 operational season, 16 more routes than the
previous winter. 
For more information visit www.transaero.ru/en 

Transaero Airlines launches direct
Heathrow-St Petersburg service 

Air Transat to open Newfoundland gateway with launch of UK-St John's flights

www.travelbulletin.co.ukNovember 7 201412

SOUTH AFRICAN Airways made a song and a dance at Heathrow’s
Terminal 2 recently, as the airline celebrated its new home with 17
South African performers to entertain passengers. The carrier's on
time departure of flight SA237 signalled the successful completion of
the planned 23 Star Alliance moves into the new Heathrow Terminal
2, the Queens Terminal. Throughout the day, African drummers,
singers and dancers brought the sights and sounds of South Africa to
London as they performed to crowds at the entrance to the terminal.
Passengers were kept entertained in the departure lounge with more
performances, as well as encouraged to participate in a drum
workshop, which was a big hit with younger travellers. 
For details visit www.flysaa.com

InBrief
�  TAP HAS completed the move of its operations at Heathrow to
Terminal 2 and has strengthened its offering of flights to Lisbon
and Madeira, offering 45 weekly flights. The airline also flies to
Porto and Lisbon from Gatwick and Manchester. 
For details see www.flytap.com or call 0345-601 0932. 

�  ICELANDAIR WILL resume services to Orlando from September
2015. The airline is also adding an extra weekly flight to the
destination, taking the service up to four times a week on
Mondays, Tuesdays, Thursdays and Fridays. The resumed service
will offer easy connections via Icelandair’s hub in Reykjavik (KEF)
from Heathrow, Gatwick, Birmingham, Glasgow and Manchester. 

�  AIR EUROPA has announced the launch of a new weekly flight to
Santa Cruz, Bolivia. From December 14, the carrier will offer four
times weekly flights to the South American country, from Gatwick
via Madrid Barajas. The airline is offering a special promotion from
£290 (excluding taxes) one-way from London to Santa Cruz (LON-
VVI). Return flights can purchased from £557 plus tax. 
For details see www.aireuropa.com or call 0871-423 0717.

airlinebulletin
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AND SO the bunfight that is also known to the
uninitiated as World Travel Market has commenced!
This used to be one of the highlights of the calendar

year for most travel agents but as the years have gone by
and with so much easily accessible information now
available via the internet, the relevance of events such as
WTM has rapidly dwindled. The situation is not helped
owing to the poor accessibility of ExCel when compared to
Olympia and Earls Court, as used in the olden days, but
there is little chance of WTM ever now being held
anywhere else.
Having said that, WTM is still useful for tour operators

who wish to strengthen their working relationships with
their existing suppliers or as a time-effective means of
sourcing new products to include in their brochures.
Alternatively, for travel companies who wish to make a
serious investment in technology, the show offers the
opportunity to look at new systems. Just these two
scenarios alone guarantee the survival of events such as
WTM, so many of us therefore will just have to grin and
bear with the trials and tribulations of the Docklands
Light Railway whilst we attempt to gain some positives
out of attendance.
My prime reason for attending is to talk to various

tourist boards with the aim of securing a confirmed
location for our consortium’s conference in 2015. It is
always nice to find new venues each year although some,
like Palma in Mallorca, remain popular for second visits
as they offer such a wide choice of hotels and an
extensive range of flights from so many UK airports.
Travel conferences are a wonderful opportunity for cities,
resorts and countries to show themselves off to agents
and suppliers who still have considerable influence on
their clients as to where they travel. Come back from any
conference, whether domestic or overseas, with a
favourable impression and you are more inclined to sell
the destination.
The dreaded Air Passenger Duty (APD) rears its head

yet again and this time in light of more powers seemingly
about to be devolved to the Scottish government. For
many years, most of us have been hugely critical of
governments of all parties who have jumped on the
bandwagon and have seen what a wonderful and easy
source of revenue it is for the Exchequer to charge air
passengers totally unrealistic levels of stealth tax. After

Scotland’s failed attempt at independence, Aberdeen,
Edinburgh and Glasgow airports are now pressing for
APD to be devolved to the Scottish government with the
recommendation that the levels are reduced and
ultimately scrapped. 
If this is the case, how many travellers who live in the

northern regions of England will be seriously tempted to
fly from Scottish airports in preference to northern
English airports as the savings on APD will be immense
especially for long-haul travel? Just consider how much
could be saved by a family of four travelling in Business
Class with Emirates from Glasgow to Sydney for example.
What is the likelihood of Emirates being able to maintain
their Newcastle service? If any good can come out of Alex
Salmond’s self-centred attempt to carve out for himself
his own place in history, then it might encourage greedy
Westminster politicians to look at APD levels again, but
the chances of there being a satisfactory outcome for the
travelling public would still remain minimal.
Who would have thought that we would be having

temperatures into the 20s at the end of October after
what in the end turned out to be a good summer? No
doubt all the doom-merchants will say that this is yet
further proof of global warming but were they saying that
in 1968 when we last experienced such temperatures at
this time of year? 
And as a contrast, nearly every week the Express

newspapers are predicting that we are about to suffer one
of the longest and coldest winters on record: who are
their so-called weather experts as they consistently seem
to predict totally different weather patterns to the Met
Office and the gorgeous Carol Kirkwood?

Industry Insight 
by...

Neil W Basnett, chief executive of the Elite Travel Group, braves the hustle and bustle 
to make his way to this week’s World Travel Market...

bulletinbriefing

"Travel conferences are a wonderful

opportunity for cities, resorts and

countries to show themselves off to

agents and suppliers who still have

considerable influence on their

clients as to where they travel..."
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THE UK’s 100% Trade Only Tour Operator
Call Reservations FREE on 0800 0224 182
Incentive Terms & Conditions: http://www.travel2.com/sitecontent/terms/spreadyourwings.html

3228

@T2news

SPREAD YOUR 
WINGS & FLY

FLY CATHAY PACIFIC TO HONG KONG WITH TRAVEL 2

Economy from
£620pp

Premium Economy from 
£1,089pp

Business Class from
£3,350pp

4 day Essential Hong Kong
Includes

 Return flights with Cathay Pacific

 3 nights at 4* Harbour Plaza North 
Point, Hong Kong

 Essential Hong Kong Tour

 Return transfers

Valid from: 01 May - 09 Jun 15  Book by: 31 Oct 14

LHR from £839pp

14 day New Zealand 
Explorer
Includes

 Return flights with Cathay Pacific

 14 day campervan hire with Britz

Valid from: 04 May - 09 Jun 15  Book by: 31 Oct 14

LHR from £1,069pp

Economy 
The new economy 
class makes the travel 
experience better than 
ever. The seat offers 
an adjustable headrest 
with more living space 
and greater recline for resting and sleeping 
while giving more space between the seat 
in front.

Premium Economy 
Premium Economy 
is designed to give 
more comfort, space 
and personal attention 
throughout the entire 
journey with dedicated 
check-in counters, an increased baggage 
allowance and priority boarding.

Business Class
Designed to provide 
both privacy and 
openness – New 
Business Class boasts 
the extra wide seat and 

offering comfort and 
luxury in the sky.
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Agency sales manager, Newmarket Holidays

What's your favourite household
gadget? 
The kettle – I love my coffee.

What are your favourite TV
programmes? 
Grand Designs, The Cycle Show, Dragons’
Den and anything football related.

Who does the cooking? 
Mainly my wife, but I do a mean toad in the
hole!

What's a typical weekend for you
like? 
I go cycling, then hand over the baton and
my wife goes running. In-between it is
looking after and entertaining the children.

What's your guilty pleasure? 
Crisps.

What do you do to relax? 
Apart from drinking wine, go on a bike ride.

What music do you listen to?
James, Underworld, Kasabian and when he
is on sale with Newmarket, Andre Rieu!

What's your favourite movie? 
The Usual Suspects.

What's been your latest DIY
project? 
Installing a burglar alarm – successfully too!

What other
companies/organisations have
you previously worked for?
Farthing Holidays, Travelscope and 
Mistral Holidays.

If you could change one thing in
the industry what would it be?
Discounting as standard practice.

What personal item do you have
on your desk at work?
A photo of my daughters.

What's the best thing 
about your job?
Telling an agent about a new product
they did not know about and then seeing
a booking come in in the following days
from that agency.

What's a typical day like?
There’s no such thing. I could be in the
office, on the road visiting agents, in
meetings, giving presentations, doing a

roadshow – basically anything,
anywhere! 

What's your favourite travel app?
Not exactly an app but I always check
BBC Motorways website updates before I
head off somewhere.

Who has been your inspiration 
in the travel industry?
Any self employed operator, business
owner or agent that has given it a go
themselves.

What skill are you most proud of?
I am a motorway geek and I don’t need a
Sat Nav!

What do you love about the
travel industry?
That it is like one big extended family
and everyone is willing to help each
other whether they be an agent,
consortia or operator in the good times
and the not so good.

Richard Forde

Where would you
most like to visit
and why? 
Florence, because for some
reason – I never have, and
I should!

What are your
hobbies? 
Road cycling, mountain
biking, playing tennis and
watching Leicester City FC.

What's your favourite
(non-work related)
website?
BBC Sport.

Do you use social
media for work 
and play?
Yes, you need to keep up
with what’s going on
everywhere.

What trait do you
dislike in other people?
Impoliteness – in any
situation, anywhere, it takes
no time or effort to be polite.

What's your most
embarrassing
moment?
I don’t get embarrassed - I
laugh it off.

What is your 
best quality?
I’m open-minded and
flexible.

If you could invent 
a new law, what 
would it be?
Illegal for cyclists to 
wear headphones 
whilst riding.

At home

At work

At play
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ANATOLIAN SKY is soon to
issue its 2015 Croatia
brochure featuring
additional cruising options
plus a wider selection of
hotels.
The operator currently

offers a selection of
holidays to the destination
including a seven-night
breakfast stay at the
Neptun – Istra Hotel in the
Brijuni Islands, which leads
in at £769 per person,
based on two sharing a
suite and including flights
from Gatwick and transfers.
The Brijuni Islands are

still a state residence and a

National Park and feature a
game reserve, as well as
ideal snorkelling
opportunities. 
Alternatively, the

company is offering luxury
cruises on the Adriatic Sea,
with all the ships offering
numerous itineraries. As an
example, the Princess
Aloha - a luxury ship
featuring 19 cabins with
LCD TVs and en-suites -
offers an eight-day
Dubrovnik to Dubrovnik
cruise, wih stops in Mljet,
Korcula, Hvar, Bol, Split
and Trogir, before stopping
in Zadar. It also operates in

reverse. 
Prices start from £1,549

including flights, transfers,
breakfast and lunch, plus

daily sightseeing tours. 
For more information visit
www.anatoliansky.co.uk or
call 0844-273 3585.

Tourist board unveils pre- and post-season campaign, Croatia 365, to UK market
THE CROATIAN National Tourist Board
(CNTB) reports that it saw an 11%
increase in British visitors in
September and a 14% increase in
Irish visitors, compared to the same
period last year. 
In total, 82,398 Brits and 7,332 Irish

visitors travelled to Croatia during
September. From January to
September, the destination saw a 10%

increase in British visitors, compared
to the same period in 2013, with
413,513 arrivals. There were also
43,734 Irish visitors between January
and September 2014, a year-on-year
increase of 18%. 
Meanwhile, the tourist board

unveiled its new pre- and post-
season campaign to the UK market
last month, which aims to increase

the number of year-round visitors to
the country. 
Named Croatia 365, the campaign

showcases how Croatia’s cultural,
eno-gastronomic, adventure, wellness
& health and MICE offerings make it
an ideal tourist destination throughout
the year. 
For more information see
www.croatia.hr

17www.travelbulletin.co.uk November 7 2014 
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Anatolian Sky Holidays' 2015 brochure offers additional cruising options

HOTEL BELLEVUE in Dubrovnik has launched a new 'Love Me Tender’ package, specifically designed with couples in mind. Prices lead
in at €382 (approximately £298.50) per night and includes three nights’ breakfast accommodation, wine and chocolates on arrival, a
three-course dinner for two at its fine-dining restaurant Vapor, a 60-minute couple’s massage, access to the hotel’s wellness and spa

facilities, a complimentary room upgrade and late check-out, subject to availability. 
For details visit www.adriaticluxuryhotels.com

€

€
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JET2.COM AND
Jet2holidays are
celebrating a hat-trick of
Croatian hotspots
available for summer 2015
from Edinburgh Airport
with the recent launch of
new destination, Split.
Weekly Jet2.com flights

commence on May 24,
2015 with prices from £55
one-way, including taxes.
Jet2holidays customers
can also book package
breaks from £429 per
person, secured now with
a £60 deposit.
As an example of

packages, a seven-night
breakfast stay at the four-
star Hotel Meteor in
Makarska, Split, costs
from £558 per person
based on two sharing a
double room. 
The price is based on a

June 7 departure from
Edinburgh, offers a saving
of £40 per person and
includes transfers and
22kg baggage allowance.
For further information or
to make a booking call
0800-408 5587 or visit
https://tradesite.jet2holid
ays.com

Jet2.com & Jet2holidays offer Split for 2015

UP UNTIL March 2015, a bed-and-breakfast stay at Dubrovnik's
five-star Sun Gardens leads in at �109 per night, based on two
sharing. The hotel has also recently extended its MICE facilities to
add a further 620m2 to its business and conferencing complex. 
For details see www.dubrovniksungardens.com  

BALKAN HOLIDAYS has announced
an expansion to its Croatia
programme with the addition of
three seven-day Croatian island-
hopping tours, which are featured in
the operator’s Summer 2015 second
edition brochure featuring Bulgaria,
Croatia, Slovenia and Montenegro. 
The Dalmatia Tour starts in Split

and visits Hvar and Korcula,
finishing in Dubrovnik. The Dalmatia
Odyssey Tour is a similar tour, but
starts in Dubrovnik and finishes in
Split. A third tour – South Adriatic –
also adds the island of Brac to the
itinerary.
Tours take place on selected

dates between April and September
next year with a lead-in price of
around £380 per person, based on
stays in three- to four-star hotels on
a bed-and-breakfast basis and
including flights and transfers.
Also new for 2015, the operator

will be piloting a dine around
concept in Baska Voda, Central
Dalmatia. Guests booking half-
board at the four-star Hotel
Horizont can upgrade to experience

different restaurants and meal
times.
Meanwhile, new flights have been

added from Edinburgh to Split in
Croatia and Birmingham, Bristol,
Edinburgh, Leeds Bradford,
Manchester and Gatwick to Pula,

Croatia. 
The majority of prices for next

year have been held at 2014 levels
with a lead-in price of £259 per
person, for a seven-night break at
Sunny Beach, Bulgaria. 
Other new features of the

brochure include new hotel choices
in Bulgaria, Croatia and
Montenegro; a low deposit of £70
per person (50% of the full deposit);
early booking discounts of up to
£487 per couple; special offers
throughout the season saving
customers up to £276 per couple; a
5% loyalty bonus for previous
bookers; free child places, child
prices from £99 and 10kg luggage
allowance for infants on charters;
20kg standard luggage allowance
per person on all package holidays
on charter flights and 30kg free
luggage allowance per person on all
package holidays on charter flights
staying at a Premier Selection hotel;
and no single supplements. 
To book or for further information
call 0845-135 1114 or visit
www.balkanholidays.co.uk/agents   

TRAFALGAR IS offering a ten-day Croatia and Bosnia
Herzegovina trip which takes in the history and culture
of the Balkan countries. 
Zagreb is the first port of call before travelling south

into Bosnia and Herzegovina and arriving in the capital,
Sarajevo. Guests will travel to Medjugorie and later head
to Mostar where they will visit a bazaar and mosque,
followed by a visit to the Dalmatian coast and a two-
night stay in Dubrovnik. 
Other highlights of the trip include two nights in Split,

where guests will also take an excursion to Trogir - a
picturesque stone town on a small island connected to
the mainland; and travel to the forested National Park of
Plitvice to admire waterfalls and lakes before arriving
back in Zagreb.
Prices start from £842 per person and include nine

nights' breakfast accommodation, VIP door-to-door
airport transfers, included sightseeing and the services
of a travel director throughout.
For more information visit www.trafalgar.com

croatia
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New island-hopping adventures from Balkan Holidays with prices from £380

Ten-day history & culture option from £842 per person from Trafalgar
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HAVING SEEN summer sales to
Croatia finish more than 30% up
year-on-year, Classic Collection
Holidays is introducing two new
cruises, two new resorts and ten new
properties for summer 2015.
The operator will be offering a new

eight-day cruise from Dubrovnik on
the MS Atlantic and a new cruise
from Split on MS Kleopatra.
Launching in May 2015, the small
cruising ship will accommodate up to
40 passengers in 19 cabins. Features
include a large swimming platform,
sundeck and open air Jacuzzi.
The operator has also introduced

the island of Losinj in the Gulf of
Kvarner, where it is featuring two
five-star properties, the Hotel
Bellvue and the Boutique Hotel
Alhambra. And Zadar has also been
added, featuring an historic old
town, medieval churches,
cosmopolitan cafes and quality
museums set on a small peninsula.
Hotels offered in Zadar include the
Falkensteiner Hotel & Spa Iadera
and Falkensteiner Family Hotel

Diadora.
Meanwhile, a further four new

properties have been added in
Dubrovnik, one on Krk Island and a
family all-inclusive light option has
been added at the Valamar Club
Tamaris in Opatija.

The new products are on sale now
and full details arrive with the
operator’s 2015 Croatia brochure at
the beginning of next month. 
For more information visit
www.classic-collection.co.uk or call
0800-008 7288.

14-day 'Country Roads of Croatia' deal
from Insight Vacations from £2,595
INSIGHT VACATIONS is featuring a 14-day Country Roads of
Croatia trip which gives guests the chance to discover the
country's landscapes, islands and seas. 
The trip takes guests from Zagreb into Slovenia to visit the

world-famous caves of Postojna, before returning to Croatia to
take in the seaside resort of Opatija at the foot of Mount Ucka. 
An excursion to the Jewels of Istria is one of the trip

highlights, as guests explore a byzantine masterpiece of
glittering mosaics, sparkling seas and a Roman Arena. Next
up is Plitvice National Park before heading over to Split. 
Guests then hop over to Brac for two nights to explore the

island famed for its marble, olive oil and wine, before heading
to the next island of Korcula. The final stopping point is the city
of Dubrovnik where guests will spend three nights exploring
the stone paved streets, harbour and ancient city walls.
Prices lead in at £2,595 per person and include 13 nights’

accommodation, flights, VIP door-to-door airport transfers,
included sightseeing and the services of a tour director
throughout.
For more information or to book visit
www.insightvacations.com

Classic builds on growth with introduction of new resorts & properties
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British Airways announces 
new route from Heathrow

BRITISH AIRWAYS has announced that it will launch a
summer flight from Heathrow (Terminal 5) to Split next year. 
Flights will be scheduled twice-weekly between May 3 and

September 20, departing on Wednesday and Sunday, with
fares leading in at £98 return. Beyond the ordinary

CROATIA

Hip hotels  Exclusive Villas
Island hopping cruises

DEPARTURES FROM APRIL TO OCTOBER 2015

FOR BOOKINGS CALL 01865 565200 
OR VISIT WWW.TRANSUN.CO.UK
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ATTRACTION WORLD has reduced a selection of experiences in the run up to Christmas to encourage sales of gift ideas for the festive
season. As examples, a Triple Supercar experience has been reduced from £199 to £99 and takes place in a number of locations
throughout the UK, while Paintballing For Four has been reduced from £49 to £24. Other highlights include a two-night getaway for £94
(was £199); a spa day escape for £49 (was £99); and a Photographic Memories experience for £19, reduced from £39. 

AS PART of Jetset's recent WOW makeover of Package Pal ,
agents now have the ability to search for the exact map location
of specific places. 
Examples include searching for the location of a park, a

museum, a bar or other types of establishment.
Talking about the development, the company's sales director,

Adrian Smyth, said: "At a time where clients can do so much
research online, there is a real need to be seen to be using
cutting edge technology to assist their holiday booking

experience. JETS allows you to put your clients in striking
distance of where they want to be and what they want to see."
Meanwhile, the company reports that city break bookings are

currently at a record high, particularly for Dublin, Paris, Rome,
Venice and Amsterdam.
Smyth said: "I think the two are connected; city breaks are

quite time sensitive and most travellers want to be booked into a
hotel that puts them within a short distance of the places they
are keen to visit – Package Pal does just that."

Holiday Extras encourages agents to highlight Airports by Rail option 
HOLIDAY EXTRAS is
encouraging agents to
promote its 'Airports by
Rail' option, for clients
who are not driving to
their departure airport. 
In booking the product

for their clients, agents
can offer 20% off the
standard ticket price. And
for parents, two tickets
for children under 16 can
be included in the price.
Another advantage is that
ticket times are flexible,
so if a client's flight gets
changed, they can still
use their train tickets for
up to a month.
Airports by Rail is

available for travel to the
top eight UK airports, and
agents can earn an

average of £13
commission on each
booking.
James Lewis, the

company's head of
partnerships, said: "Rail
is such a great way to
travel these days, with rail
services being much
improved. It takes away
the stress of traffic jams,
and worry about getting to
the airport on time. Many
airports now have
excellent direct rail links.
With our offer, the
customer saves money
and gets to start their
holiday completely hassle
free.”
For further information see
www.holidayextras.co.uk/ag
ents
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Jetset's Package Pal makeover gives agents 'Places of Interest' search
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LUGGAGE MULE, the travel based luggage forwarding
specialist, is urging agents to book customers’ luggage to
travel ahead of them to avoid delayed or missing bags,
plus the chance to earn extra commission on dynamic
packaging bookings.

The company's managing director, Jordan Makin, said:
“People are not prepared to risk their luggage getting
caught up in the mayhem and are looking for a different
way of getting their cases to their destination efficiently.
Travel agents have a great opportunity to make some
extra money, plus offer their customers a reliable and
hassle-free means of getting their luggage to and from
resorts.”

Through the company, bags of up to 30kg can be sent
ahead via global courier network meaning travellers do

not need to carry or check in their bags as they are sent
straight to their holiday accommodation.

Makin said: “Sending your luggage ahead takes a little
more planning than travelling with it, but our on time
delivery success rate is 98.9% and our customers rate our
services at 97% for customer service. For families with a
lot of luggage, this service is a godsend as it means they
can travel with hand luggage only and get through
airports at both ends quickly, removing the need for an
expensive large hire car.”

Prices start from £22.99 for a one-way European
service and from £59.99 for a return.

Agents can earn up to 10% commission on each booking
and the service also includes shipping bikes, golf clubs
and ski equipment.

WITH LESS than one year to go until the
start of Rugby World Cup 2015, England
Rugby Travel, the official travel agent of
Rugby World Cup 2015 exclusively for
Great Britain, has launched a
programme to sell through travel
agents for next year’s tournament.
Interest in the rugby tournament, to

be held in England for the first time
since 1991, is already huge and the
operator is offering the travel trade
access to a range of official ticket-
inclusive packages, including
merchandise packs, access to special
events and a range of accommodation
for all 48 matches.
The company is also incentivising

agents by offering a sliding scale of

commission payments. In addition, the
partnership will mean that agents will
have the flexibility to book the packages
they want for their clients.
Louise Lee heads up a select travel

trade sales team for Rugby World Cup
2015 travel and ticket packages, which
includes Emma Waterman, Jack Royle,
Jessica Tea and Michelle Townsley, who
will be managing the new incentive
programme. 
Rugby World Cup 2015 takes place

over a six-week period from September
18 to October 31, 2015 and will see 20
teams go head to head in matches held
in 13 locations across England and
Cardiff.
As an example of prices, a one-night

Opening Ceremony weekend break
guarantees a place to experience the
first weekend of the tournament,
including the Opening Ceremony at
Twickenham Stadium, before England
play their first crucial pool game
against Fiji. Prices lead in at £479 per
person for a one-night breakfast stay,
based on two sharing, including match
tickets.
The full range of packages can be
viewed at
www.englandrugbytravel.com/rwc2015
and agents should contact Michelle
Townsley on 0844-788 4084 or email
michelle.townsley@englandrugbytravel.
com for further information and to
request a full information pack. 

DOSOMETHINGDIFFERENT.COM HAS added a number of new
trade-exclusive experience vouchers to its collection, all of
which offer ideal suggestions for those looking for unique gifts
for Christmas. 
The new options include a 'Game of Thrones Tour for Two', a

full day tour departing from Belfast, heading up the Antrim
coast to visit several places that the popular HBO series was
filmed in, learning about characters, filming and local history.
A gift voucher costs £89 for two people and the voucher is valid
for nine months. 
A 'Magic of London and Champagne Afternoon Tea' leads in

at £105 and the full day tour includes transport from Victoria
and a professional tour guide, taking in sights such as
Westminster Abbey, Buckingham Palace, Big Ben, The London
Eye, Tower Bridge, the Tower of London and St Paul's
Cathedral. A short boat trip is also included along with
Champagne afternoon tea.
Meanwhile, a 'Bruges Christmas Market Day Trip for Two'

leads in at £110 and is available on December 13 and 20. It
includes luxury coach travel from London and cross channel
ferry.
As with all tickets, there are no deposits, cancellation or

amendment fees, and commission is paid on all tickets. 
For more information or to book see
www.dosomethingdifferent.com or call 020-8090 3890.

England Rugby Travel launches Rugby World Cup 2015 travel trade sales drive

Luggage Mule highlights commission-earning opportunities for agents 
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FROM MARCH 2015, Big Bus Tours will be herding Shaun the
Sheep, star of the TV series with millions of viewers in 180
countries, across London with a variety of activities and
promotions exclusive to the hop-on, hop-off bus sightseeing
company, to help raise funds for sick children in hospitals across
the UK. As the exclusive sightseeing partner of Shaun in the City,
the company is sponsoring its own Shaun sculpture, which will be
displayed at a prominent central London location, and has also
created a bespoke guided walk, included as part of a Big Bus
Tours ticket, allowing tourists and families to experience the
Shaun in the City trail. For details see www.shauninthecity.org.uk

New experience vouchers from
DoSomethingDifferent.com
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Remember 
to ask your 
customers...

“Would you like to start 
your holiday a day early 
and stay in one of our 
Airport hotels.”

“How are you getting 
to the Airport?”

1

2

“Would you like to 
receive VIP treatment 
before your fl ight 
departs?” 3

“What arrangements 
have you made for 
travel insurance?” 4

For more information or if you would like to work in PARTNERSHIP with Holiday Extras, 

telephone 0871 360 2312 or email sales@holidayextras.com

HOTELHOTEL

Holiday Extras can help you put 
together a unique package that’s 
more than just a holiday.

Increase your earning potential 
with four simple questions.

Airport Parking  |  Port Parking  |  Airport Hotels  |  Port Hotels  |  Airport Lounges  |  Holiday Insurance  |  Latitude Insurance  |  Airports by Rail
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THOMAS COOK is offering a seven-night, all-inclusive stay at Grand Rotana Resort & Spa in Egypt's Sharm el Sheikh from £1,012, based
on two sharing a double room for a December 11 departure from Gatwick. For details see www.thomascook.com or call 0844-4125 6970.

New look website
from The Cape
Verde Experience 
THE CAPE Verde Experience
has launched a new
website which has been
designed to provide easy
navigation and access to
detailed information for
agents to locate the right
holiday for their clients at
the click of a button.
Winter sun holidays lead

in at £577 per person based
on seven nights' self-
catering stay in a two-
bedroom pool view
apartment at the three-star
Tropical Residence on the
island of Sal. 
A range of watersports

are available from Sal’s
Santa Maria beach
including diving and
snorkelling, while activities
such as whale-watching,
turtle conservation and
trekking can be arranged
through the operator's
resort team. 
For further information or to
book call 0845-330 2046 or
visit www.capeverde.co.uk

Seven-night deals from £393 with Red Sea Holidays 
RED SEA Holidays reports that following a
successful year, it will be offering
significant savings on holidays to the Red
Sea resorts next year, with prices starting
at £393 per person for a seven-night
breakfast stay in Sharm el Sheikh.
Alternatively, a seven-night, all-inclusive

stay at the five-star Makadi Palace in

Makadi Bay, based on a January 9
departure from Manchester, leads in at
£553 per person.
Prices include flights, transfers and

luggage.
For further information or to make a booking
visit www.redseaholidays.co.uk or call 020-
7332 2653.
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Makadi Palace, Makadi Bay
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OLYMPIC HOLIDAYS is offering a range
of pre-Christmas holidays at value
prices to encourage winter sun
bookings.
The operator's commercial director,

Photis Lambrianides, said: "There are
excellent deals to be had this side of
Christmas, in particular in Sharm el
Sheikh and the other Egyptian Red Sea
resorts, where the greatest capacity is
available.
"A lot of prices in late November and

early December are at an amazingly low
level, thanks to hoteliers making
substantial reductions to stimulate
business in the run-up to Christmas.
"If clients want a relaxing beach

holiday, we offer a diverse choice
between the Red Sea, Goa and The
Gambia, while if they want to add a
cultural element, Cyprus is an excellent
choice."
In Egypt this winter, the operator is

featuring the Red Sea resorts of Sharm
el Sheikh and Dahab, with a
comprehensive hotel selection and
flights from Gatwick and Manchester.
The four-star Aqua Blue Sharm el

Sheikh, with its 30-slide water theme
park, is in the company's Winter Sun
brochure for the first time, with
December prices from £595 per person
for a week's all-inclusive holiday.
Goa prices are especially attractive in

the pre-Christmas period, according to
Lambrianides, starting from £569 for a
week's breakfast stay at the family-run
Falcon Guest House in Calangute.
Meanwhile, with its 30 miles of sandy

beaches and tropical climate, prices for
The Gambia are especially attractive this
year, with a week's breakfast stay in
early December from £295 at the two-
star Badala Park Hotel in Kotu and from
£312 at the three-star Seaview Gardens
Hotel in Kololi.
As an example of brochure prices, a

seven-night, half-board stay at the four-
star Aloe Hotel in Paphos, Cyprus, costs
£295 per person, based on two sharing a
one-bedroom suite with a sea view. The
price is for a departure in December and
includes Norwegian Air flights from
Gatwick and transfers. 
For details call 0844-499 4449 or visit
www.olympicholidays.com

Insight resumes
Egypt operations
from January

INSIGHT VACATIONS is
resuming operations in
Egypt from January and
says that the winter
months are the ideal time
to visit the destination with
its pleasant climate. 

As an example of tours,
a nine-day Wonders of
Egypt option travels from
Cairo on an excursion to
Giza to see the Great
Pyramids and Sphinx,
followed by a four-day Nile
cruise, stopping off at
sights such as Luxor, Edfu
and Aswan. 

Prices start from £1,525
per person and include
eight nights’ breakfast
accommodation, the
cruise, included
sightseeing and the
services of a tour director. 
For more information visit
www.insightvacations.com

JET2HOLIDAYS HAS launched its 2015 Winter Holidays
brochure featuring more choice than before. 

Options include nine beach destinations with customers
being able to take their pick from 46 popular resorts and
223 handpicked hotels in winter sun favorites including
Tenerife, Costa Blanca and The Algarve plus new for this
season, the island of Fuerteventura; breaks to some of
Europe’s best Christmas markets including festive gems
Prague and Budapest as well as a new destination –
Munich; more options for cyclists with cycling breaks now
available to all four Canary Islands, in addition to Mallorca;

a range of Christmas and New Year gala packages; and a
dedicated Long Stays section with breaks available for up to
52 nights.

The company's CEO, Steve Heapy, said: “It’s a fantastic
brochure packed full of a great range of options to suit all
holiday styles and budgets.  I’m sure our loyal local agents
won’t be disappointed.”

ATOL protected winter breaks can be secured with a £60
per person deposit.  
For more information or to request a copy of the brochure
call 0800-408 5587 or visit tradesite.jet2holidays.com

Jet2holidays issues 2014/15 Winter Holidays brochure with more options

wintersun

MARITIM HOTELS is highlighting stays at its five-star Hotel
Mauritius at Turtle Bay for couples and families.
As an example of prices, a family of four based in a

Prestige room for seven nights leads in £5,999 for
bookings made 90 days prior to departure, valid for travel

between January 15 and March 20, 2015. 
The offer, bookable with If Only..., is based on an all-

inclusive stay and includes flights with Emirates from
Gatwick, private transfers and airport taxes. 
For more information call 0141-955 4000 

Olympic highlights pre-Christmas deals to boost sales

Seven-night, all-inclusive Mauritius deal from £5,999 from Maritim Hotels

Maritim Hotels' Mauritius property in Turtle Bay
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The Egyptian Experts

ABTA No.Y2507

Call today on 0845 072 2477
Visit redseaholidays.co.uk/agent
Subject to availability and may be withdrawn at any time. Lead-in price shown is based on 2 
adults sharing, and is available on at least one departure date from at least one UK airport. 
Correct at 01 October 2014. Once sold out there is no guarantee that alternative holidays will be 
available at that price. Other conditions apply; see brochure for details. ATOL protected 9749.  
® Red Sea Holidays logo is a registered trade mark of Red Sea Holidays UK Ltd. © 2014.

All Inclusive

All you have 
to do is relax

Guaranteed sunshine, beautiful 
beaches and stunning scenery, 
above and below the water.

All  
Inclusive

From

£399
All  

Inclusive

           09:53
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SHEARINGS IS promoting
a selection of winter sun
options for clients looking
to escape the colder
weather. 
As examples, a nine-

day, all-inclusive 'Spain’s
Golden Coast' option leads
in at £279 per person and
takes in Spain’s Costa
Dorada from a base in
Salou.
Highlights include an

excursion to Barcelona, a
trip through Costa
Dorada’s vineyards and
olive trees to explore some
of the traditional villages
that make up ‘real’ Spain
and a visit to Cambrils
market.
The price includes six

nights' all-inclusive
accommodation, overnight

express coach travel and
three included excursions.
Departures are available

this month and from
January to March 2015.
Meanwhile, a nine-day

'Spanish House Party'
costs from £349 with a
stay at Hotel Monteplaya
in Malgrat.
The price includes six

nights' full-board
accommodation, overnight
express coach travel and
three included excursions.
Departures are available
from March to April and
September to October
2015.
For more information or 
to make a booking call
0844-824 6359 or visit
www.shearings.com

Free nights at
Conrad Maldives
from ITC Luxury

ITC LUXURY Travel is
offering seven nights for
the price of five at Conrad
Maldives Rangali Island,
along with a free half-
board upgrade and
seaplane transfers.

Prices lead in at £3,389
per person based on two
sharing a Water Villa for
seven nights on a half-
board basis including
Economy Class flights and
seaplane transfers. 

The deal offers savings
of up to £2,225 per person
and is valid for travel
completed by December
25, for bookings made by
December 18. 
For more information or to
book call 01244-355527 or
see
www.itcluxurytravel.co.uk

SOLOS HOLIDAYS has
added Dubai to its latest
brochure, covering
departures from this month
through to October 2015. 

As with all of the
company's itineraries,
single travellers will join a
group and accompanying
tour leader, whose role it is
to ensure that everyone
gets what they want from
the holiday.

As an example of prices,
a seven-night trip, staying
at the four-star Royal Ascot
Hotel in the historic Bur
Dubai district, costs from
£1,699 per person based on
January 31 and February 7
departures. It includes
Virgin Atlantic flights from
Heathrow, breakfast
accommodation in a twin or

double room for single use,
three dinners, a welcome
drink and information
meeting, plus the tour
leader service. Excursions
are bookable (and payable)
locally.  

Also new for winter
2014/15 is a 12-night, all-
inclusive trip to Mauritius. 

Based on a December 5
departure, prices lead in at
£2,749 per person
including flights from
Heathrow, accommodation
at the four-star Tamassa
Resort, a welcome drink
and information meeting
and a tour leader service. 
For further information or
to make a booking call
0844-371 8860 or 
see
www.solosholidays.co.uk

Solos Holidays adds Dubai to 2015 brochure

wintersun

AGENTS CAN offer their clients a seven-night breakfast stay at The Residence Tunis in Tunisia from
£935 per person including flights and private transfers. The offer is available through Bailey Robinson
and the hotel is being highlighted as ideal for active families and couples. For more information call
01488-689700 or see www.baileyrobinson.com and www.theresidence.com/tunis
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Spanish highlights from Shearings
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Four Seasons unveils new Dubai property
FOUR SEASONS’ debut property in the emirate is taking reservations for
stays from November 16. The Dubai hotel features 237 guestrooms and
suites, each with a balcony and panoramic views of the sea or city skyline.
Featuring a 270m long natural beachfront, the resort also offers a
watersports centre, along with two outdoor swimming pools and an indoor
pool in the spa and fitness complex. Opening rates lead in at £371 per night
between November 16 and February 28, 2015, offering a 20% saving. 
For more information visit www.fourseasons.com/dubaijb

Barbados debut from Classic Collection Holidays
CLASSIC COLLECTION Holidays is featuring Barbados for the first time this
winter with 21 hotels and three villas on the west, south and east coasts of
the island added to its portfolio.
Nick Munday, the operator's managing director, said: "Having covered off

the vast majority of the available short-haul luxury market, we have been
looking for a new luxury destination for some time. Our existing programme
to Bermuda encouraged us to look beyond the short and mid-haul market,
and Barbados seemed the perfect fit for our existing clientele. It’s an
established, luxury product which is very well known and highly regarded
on the UK market. There’s good airlift from the UK and an excellent winter
climate.”
Meanwhile, to counter the perception that luxury product is found only on

the west coast, the operator is also featuring hotels on the east and south
coast of the island. 
Prices for seven-night holidays, including airport lounge access, flights,

private transfers and fast track immigration, start from £2,120 per person
at Turtle Beach on an all-inclusive basis, from £1,693 at The Crane on a
bed-and-breakfast basis, from £1,815 at the Blue Point Villa on room-only,
and from £1,507 at Saint Peter’s Bay Luxury Resort and Residences on a
room-only basis.
For further information call 0800-008 7288 or visit www.classic-
collection.co.uk    

New deals from £70 with VisitRentals.com
VISITRENTALS.COM IS offering a selection of deals on winter breaks in
Miami starting from £70 per aparthotel, per night.
The lead-in price applies to stays at Staybridge Suites, Miami Doral Area

West End, where guests can take advantage of the deal to visit the Miami
Fine Beverage, Chocolate & Food Show, which runs from November 22-23. 
Meanwhile, for literacy fans, the Miami Book Fair runs from November

16-23, where readers and writers gather for eight days of events, parties
and readings with some of the most renowned authors in the world. New to
the fair this year will be Playtime, an international children’s theatre festival
which aims to introduce children and families to a variety of cultural
traditions and performances. Other family attractions include the Children’s
Alley, an interactive area for young readers; the Antiquarian Annex, a
showcase of rare tomes; and Comix Galaxy, a display of comic books and
graphic novels. A stay at the Met South Beach costs from £100 per
apartment, per night. 
Agents can also pass on savings of up to 50% to clients at selected

properties and 5% commission is available on every booking made.
For more information see www.visitrentals.com 

We asked our staff the
following question this week:
What was the last film

you watched? 
Publisher: Jeanette Ratcliffe
jeanette.ratcliffe@travelbulletin.co.uk
The Maze Runner, 4/5.

Editor: Lauretta Wright
lauretta.wright@travelbulletin.co.uk
Gone Girl. Score = 3.5

Assistant Editor: Jill Sayles
jill.sayles@travelbulletin.co.uk
French Film = 2.

Contributing Editor: Paul Scudamore
post@travelbulletin.co.uk
Gravity 3D - score 4 (loses one point for story being 1D).

Sales Director: Simon Eddolls
simon.eddolls@travelbulletin.co.uk
Charlie and Boots - rating 2/5.

Advertisement Manager: Tim Podger
tim.podger@travelbulletin.co.uk
Fury, 4 out of 5

Online Sales Manager: Nick Boocock
nick.boocock@travelbulletin.co.uk
Silence of The Lambs - at a viewing with live commentary
from the actual writer. 5/5

Account Manager: Bill Coad
bill.coad@travelbulletin.co.uk
Die hard 4 (rating 1).

Account Manager: Chris Gascoine
chris.gascoine@travelbulletin.co.uk

Account Manager: Matt Gill
matt.gill@travelbulletin.co.uk
The Wolf of Wall Street - uber brilliant.

Marketing Assistant: Tasneem Rahman
tasneem.rahman@travelbulletin.co.uk
Sin City: A Dame to Kill For. I'd give it a 4.

Senior Designer: Lee Telot
lee.telot@travelbulletin.co.uk
Harry Potter Deathly Hallows Part 1. 5/5

Assistant Designer: Tom Davies
thomas.davies@alaincharles.com
The Weekenders, 3/5

Production: Nick salt
nick.salt@alaincharles.com
Beasts of the Southern Wild, 3/5

Circulation Manager: Jim Merchant
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Crossword:
Across: 1. TAP, 3. BEIJING, 6. NEPAL, 7. DELTA, 8. BLED, 9. BATH, 12. ELLA, 13. OMAN, 15. EVIAN, 16. ULURU, 17.
TUSCANY, 18. GUY.
Down:1. TONY BENNETT, 2. PAPEETE, 3. BALE, 4. INDIAN, 5. GLASTONBURY, 10. HAMBURG, 11. BLANCA, 14.
JUDY.

Highlighted Word:PENANAG

Travagrams: (top) Algarve       (bottom) Casa Palacio de Carmona

Where Am I?:Brussels 

puzzlesolutions
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